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Office  of  Publication    10   Front  Street  Enst,  Toronto. 


PRICE   $1.00  PER  YEAR. 


to»5iw 


JANUARY 


of  Canada 


19  0  7 


The    New  Idea  Trade    Newspaper   that   Shows   Retailers    How   to   Sell    Goods.      Covers    the    Entire   Canadian 

Field    and    has    a   Growing    Circulation  Abroad. 
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WINNIPEG 


SOLIDHBD 


•  •  •  «==  •  +  +  *&MIS1 

»•••   »•»'   »*££ 

?:::f.:«|«» 

00  0  4  ]»##«! 

m  m  0  t  l   tm  m  g   *„f 


tt)at  sells  tacks 

*ZA.sk  Your  jobber  or 

Ufawkes-Uacksott  (To.,  Mtakers 

$2  ~2>uane  Street,  3t.  $>. 


•J    IIN   J'lHPU 


TWO 
ONLY 
of  the 
Many 
Varieties 
of 


Joseph  Gillott's  Pens 

Every  stationer  should  stock  these,  the  premier  pens,  by 
the  premier  pen  makers.  Joseph  Gillott's  pens  have 
long  held  an  exclusive  reputation  for  variety  in  make 
and  shape  and  point,  and  for  their  perfection  of  finish. 
The  founder  ot  the  firm  of  Joseph  Gillott  &  Sons  took 
out  one  of  the  original  patents  for  the  making  of 
steel  pens. 

For  all  particulars,  samples  for  dlstribnt'ot,  show  cards   etc,  apply  Joseph  Goxon 
.v  Sons,  87,  Gracecbnrch  Street,   London    E  ' 


FOR 


Copying 
Presses 


ALL    SIZES 
from  Quarto  Post  to   largest   Waybill, 


WRITK     THK 


JAMES  SMART  MFG.  CO., 

Brockville,  Ont.,  or  Winnipeg,  Man.        Llmlted 


ESTAIII.IMIE1>   l&SI 


BOOKSELLER     AND     STATIONER 


Local  View 

POST  CARDS 


Arrangements  should  now  be  made  for  Local 
View  Post  Cards  for  the  coming  season.  Do  not 
wait  until  it  is  too  late,  but  collect  your  photos 
now.  Amateur  or  professional  views  will  answer 
as  long  as  the  print  is  clear. 


Portage   Avenue 


Winnipeg,  Man. 


Our  quadri-color  view  cards  are  the  acme  of  per- 
fection in  colored  post  cards.  Write  us  for 
samples  of  recent  production,  also  samples  of  new 
designs  in   Patriotic   Border  Cards.     Just   ready 

Are   You  Selling  Ocean  to  Ocean  Series  of  Canadian   Views? 

Warwick  Bros.  &  Rutter, 


PublisKers   of 
Picture  Post  Cards 


Toronto 


Limited 


BOOKSELLER     AND     STATIONER 


', 


DEALERS 

Just  Stop  and  Think 

DO  YOU   KNOW   how   many   typewriters 

are  used  in  your  town  ? 
DO  YOU    KNOW    that    each    one    used 

means  a  market   fcr  carbon   paper  and 

typewriter  ribbons  ? 
DO  YOU   KNOW  that  a  good  profit  can  be 

made  in  supplying  this  market? 
DO  YOU  KNOW  that 


represents  the  best  carbon  paper,  typewriter 
ribbons  and  typewriter  oil  that  ever  reached 
the  Canadian  market. 

Sold  to  the  trade  only    and    exclusive   agencies  given    to  active 
dealers   in   unrepresented  districts. 

The  Carbon  Paper  and  Ribbon  Mfg.  Go. 

LIMITED 

Office  and  Factory— 34  Adelaide  Street  West. 
TORONTO,  CANADA 


"Sports'*  Playing  Cards 


THE    BEST    VALUE 
IN  THE  MARKET. 

ONE  OF  MANY 
VARIETIES 


Leaders  in  a  second 
Rrade  —  GOOD 
LUCK  and  ST. 
LAWRENCE. 


SPECIAL  CARD    FOR 
WHIST  PLAYERS 


LACROSSE  DESIGN. 

We  are  headquarters  for   PLAYING  CARDS 
MADE    IN    CANADA. 

Style  and   6nish  equal  to  Imported  Cards. 
Advertising    Cards    of  all   sorts— Novel  Designs. 
FOR  SAMPLES  AND  PRICES  APPLY— 

The  UNION  CARD  &  PAPER  CO., 


Limited 


MONTREAL 


GOODALLS 

have  just  issued 

23 

new  designs  in 

Playing  Cards 

In      the      Imperial     Club     Series- 
Empire  Back 

The  Oak  Leaf,  Elks,  Golf 

In  the   Salon  Series— 4    Picturesque 

"  Cloesonne  " 

"  Sunset," 

"  Brook  Trout " 

"  Minnehaha  " 

"  Little  Miss  Canada  " 

"Bon  Jour" 

"  Coalport " 

Also  a  Souvenir  Card  for  every  Pro- 
vince, showing  Provincial  coat,  of 
arms  in  the  cent>re  of  the  Union 
Jack,  which  extends  out  to  the  edge 


Ask    the    travellers    to    show    you 
samples  of  the 

"LINETTE" 

Cards 

ALL  THE  LEADING  JOBBERS  CARRY  THEM 


A.  0.  HURST,  24  Scott  Street,  TORONTO 


BOOKSELLER     AND     STATIONER 


ACCOUNT  BOOKS 

Now  making  and  kept  in  stock 

All  Kinds  Sizes,  Styles  and  Qualities 
Medium,  Demy,  Cap,  Quarto,  8vo.,  etc. 

Regular  Styles  of  Binding— also  our 


Special  Half  Russia  Style    all  kinds 

Journals 
Cash  Books 
Letter  Books 
Invoice  Books 


Ledgers 
Day  Books 
Bill  Books 
Minute  Books 


Indexes 


Notes 


Receipts 


MEMORANDUM  BOOKS 

Our  Specialty— Continued  Improvements  and  Additions. 


Loose  Leaf  Ledgers 
Loose  Leaf  Price  Books 

Newest  and  Best  Made 

We  are   constantly  adding  to  our  styles  and   sizes  and   are 
aiming  to  have  the  Most  Compleie  Range  Possible. 

Es'.ab'lshed  Over  Half  a  Century  in  Toronto 

BROWN  BROS. 

LIMITED 

Wholesale  Manufacturing  Stationers 

51-53  Wellington  Street  West        -  TORONTO 


mm 


HIGGINS' 
PHOTO  MOUNTER 

(TRADE   MARK) 

K  I  O  adhesive  on  the  market 
'  '  at  the  present  time  has 
proved  of  equal  value  or  had 
a  wider  sale  than  HIGGINS' 
PHOTO  MOUNTER.  Its  great 
popularity,  not  only  among 
amateur  and  professional 
photographers,  for  whom  it 
was  originally  made, but  among 
business  men  and  users  of 
paste  generally,  has  shown  be- 
yond all  doubt  that  it  has  great 
intrinsic  merit.  It  is  not  a  flour 
or  starch  paste,  but  a  vegetable 
glue — a  product  entirely  new  in 
the  chemistry  of  adhesives.  For  mounting  photo- 
graphs, aristotypes,  scrap  pictures,  and  engravings, 
and  for  general  use  as  a  substitute  for  mucilage,  it  will 
be  found  most  satisfactory.  Be  sure  and  stock 
Higgins   paste. 

Hig gins'  American  Drawing  Inks 

BLACK9  AND  COLORS 

The  Standard  Liquid  Drawing  Inks  of  the  World 
CHAS.  M.  HIGGINS    &   CO.,   Manufacturers 

NEW  YORK      -      CHICAGO      -      LONDON 

Main  Office  and  Factory,  BROOKLYN,  N.Y.,  U.S.A. 


fhe5erliner  Gram-o-phone. 

:wx.  mask                       Hls  MASTER**  VOICE 

Are  you  getting  that  Monthly  List  of 
Records  and  Terms  to  the  Trade  ? 

We  are  willing  to  send  them,  and  your  customers  are  willing 
to  know  about  them. 

It  is  just  a  matter  of  your  being  interested  in  your  own  busi- 
ness to  'hat  extent  that  you  are  interested  in  us,  b'cause  we  are 
interested  in  that  business  of  yours.     Sell  the 

Berliner  Gram-o-phones 

and 

Victor  Talking  Machines 

certainly  do  stl! — and  in  great  numbers. 

About  the  run  on  Recor  is — well,  ask   that   nex' — town  Book- 
seller friend  of  yours  for  information. 

DISTRIBUTORS  FOR  CANADA. 
Maritime  Gram.  Co.,        -        -        Truro,   N.S, 
J.  &  A.  McMillan,        -      -        -        St.  John,  N.B. 
Clark  Bros.  Co.,  Limited,        -        Winnipeg,  Man. 
Dyke,  Evans  &  Callaghan,        ■        Vancouver,  B.C. 
R.  S.  Williams  &  Sons,  Limited,     Toronto,  Ont. 
Nordheimer  Piano  and  Music  Co.,  Toronto,  Ont. 
Royal  Stores,  Limited       -        -        St.  Johns,  Nfld. 

Write  your  nearest  distributor. 
The  Berliner  Gram-o-phone  Co.,  of  Canada,  Limited,  Montreal 
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Latest  Triumph 

This  time  it  is  Fast  Color  Crepe  Paper  Napkins.  You  can  now  guarantee  the  pur- 
chaser that  the  colors  of  Dennison's  Crepe  Paper  Napkins  will  not  run.  The  inestimable 
value  of  this  improvement  is  readily  apparent. 


'M/mteonb 


FAST  COLOR 


CREPE  PAPER  NAPKINS 

are  an  art  triumph — new  designs  surpass  in  beauty  and  appropriateness  any  heretofore 
produced,  and  are  sure  to  satisfy  all  demands  for  refined  and  inexpensive  goods. 

If  you  have  not  received  our  handsomely  decorated  portfolio  of  actual  size  sample 
Fast  Color  Crepe  Paper  Napkins— ask  for  one— we  will  forward  it  at  once. 


Dennison's  Dictionary  describes  our  complete  lines — every 
dealer  should  have  one.  Complimentary  copy  free.   Address 


]mwkm  eMoiiufoctiwkfl  (Born  pamj    M 


Makers  and  Maintainers 
)flthe  Crepe  Paper  Art.  

B08T0N,  tNEW  YORK,  8  PHILADELPHIA,    IB         CHICAGO,-""       ST.   LOUIS,   u  MONTREAL, 

26  Franklin  St.        15   John    St.  1007  Chestnut, St.      128  Franklin  St.     413  North  4th  St.     Coristine  Bldg 


rX;""    --•'  "T 


"-"^S^ 
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REGISTERED 


Montreal,    January  1,   1907. 
Dear   Sirs — 

We   are   pleased   to   advise    our  many    customers   and   the 
trade   generally   that   we  have   made   extensive  alterations    in  our 
warehouse,   and  also   added   to    our    staff,    so   that   we   are  now   in 
a  position   to    ship  any   orders    entrusted   to   us   on   Short   Notice. 
Arrangements  have   been  made   with  our  Mail   Order  Department    to 
ship  goods    the    same   day   as   orders   are   received. 

Soliciting  a   continuance    of  your   appreciated    orders 
and  with   the    season's   greetings,    we    remain, 

Very   respectfully   yours, 


i 
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/WcFarlane,  Son  &  Hodgson: 


JANUARY   SPECIALTIES- 

Courant  Papeteries,  Retail  10  cents 
Floral  (something  new).  Retail  20  cents 
Tanjib  Invitation  Cards, 

with  Envelopes  to  match  (linen  finish) 
Signet  Fountain  Pens 
Tally  Cards 
New  Lines  in  Writing  Tablets. 


Wholesale  Manufacturing   Stationers. 

MONTREAL 


♦ 
♦ 
♦ 

♦ 
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STATIONERS  and  BLANK   BOOK   MAKERS 

A    NEW   DEPARTURE  IN  LOOSE  LEAF 

There  is  a  bigger  profit  in  Loose  Leaf  Devices  than  in  Bound  Books— if  you  buy  our  metal  parts. 

YOU  SAVE  DUTY  ON  BOUND  GOODS  AND  DO  YOUR  OWN  BINDING 

Have  your  own  monoply  on  Loose  Leaf  Devices.  Don't  pay  the  manufacturers  of  bound  up  Loose  Leaf  Devices  two  profits  when  you  can 
do  this  work  in  your  own  factory,  in  your  own  way,  and  make  the  binder  s profit,  the  dealer' s profit  and  save  the  duty  also.  You  can  compete  with 
any  Loose  Leaf  concern  in  the  world  if  you  do  this  Youmav  perhaps  think  that  your  men  caDnot  do  Loose  Leaf  work.  Order  a  sample  line  of 
metals  and  try  it,  and   THAT  IDEA  WILL  BE  PROMPTLY  EXPLODED. 


Full  Leather  Bound 

Cannot  Mar  the  Desk 


Note  the  Simplicity  of  Construction 


The  same 
cover  may 
be  used  on 
a  1\,  -", 
and  3-inch 
back. Locks 
and  u  n- 
locks  with 
double  the 
speed  of 
any  Binder 
made. 


LOOSE 

LEAP 

METALS 

FOR 

EVERY 

PURPOSE 

CARRIED 

IN  STOCK 

OR 

MADE  TO 

ORDER 


Note  the 
absence  of 
superfluous 
parts  In 
mechanism 
No  chains 
or  springs 
to  get  out 
of  order. 
Made  of 
high  grade 
cold  rolled 
steel. 


THE  W.  J.  S. 


LOOSE      LEAF      BLANK 

f.OOK    (METAL)    BOUND 

WE   DO   NO   BINDING. 


Three  views  showing  the  detailed  construction  of  the 
W.  J.  S.  Loose  Leaf  Blank  Book  Metal 


Patented  February  13, 1906  WE  SELL  METAL   PARTS  ONLY 

'  C  "  Clamp  Transfer  Metals  Automatic  Order  Binder  Metals  Eureka  Price  Book  Metals 

Loose  Sheet  Order  Springs  H.  Q.  Ring  Book  Metals  Newspaper  Files,  etc.,  etc. 

Send  us  your  name  to-day  and  we  will  send  you  FREE  a  line  of  Loose  Leaf  Literature  containing  valuable  information  on  the  subject. 
DO     IT    TO-DAY  BE     PROGRESSIVE 


Round  Back  Ledger  Metals 
Flat  Back  Ledger  Metals 


THE  W.  J.  SCHULTZ  TENACITY  CO.,  SK, 


114-124  Opera  Place,  T  CINCINNATI,  OHIO 
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Lu  Lu  Lu 

THE  "SCENIC"   SERIES 

POST  CARDS 

12  Best  Colored  Views  in  Each  Packet 

Very  fine  work.  Views  cover  the  entire  Card.  Thick  Cardboard  of  A  J  quality. 
Coat-of-Arms  of  Towns  on  the  top  right-hand  corner  of  Envelopes.  Printed  in  Natural 
Colors  from  Original  Photographs.  61  Envelopes,  representing  different  views  of 
Towns  and  Districts  in  England,  Ireland,  Scotland,  Wales  and  the  Channel  Islands. 
The  following  are  in  stock  : 


ABERDEEN 

CORK 

LONDON  WEST 

PORTSMOUTH 

BATH 

CHANNEL    ISLANDS 

LONDON   CITY 

READING 

BELFAST 

DERBY 

LOCH   LOMOND 

RAMSGATE 

BRISTOL 

DOVER 

LINCOLN 

ROTHESAY 

BRADFORD 

DUBLIN  and  DISTRICT 

LLANDUDNO 

SCARBORO 

BARROW-IN-FURNESS 

DUNDEE 

LIVERPOOL 

SHEFFIELD 

BLACKBURN 

EDINBURGH 

LANCASTER 

SOUTHAMPTON 

BLACKPOOL 

EASTBOURNE 

LEICESTER 

SOUTHPORT 

BURNLEY 

FOLKSTONE 

LEEDS 

SWINDON 

BRIGHTON 

GLASGOW- 

MARGATE 

SOUTHEND 

BIRMINGHAM 

HULL 

NORTH  IRELAND 

TROSSACHS 

BOURNEMOUTH 

HASTINGS 

NOTTINGHAM 

THAMES 

CARLISLE 

ILFRACOMBE 

NEWCASTLE 

TORQUAY 

CARDIFF 

ISLE  OF  MAN 

OLDHAM 

WHITBY 

CHESTER 

ISLE  OF  WIGHT 

PLYMOUTH 

YORK,    YARMOUTH 

As   Remembrance   Cards 

these  will  be  eagerly  sought  by  the  many  persons  who   wish  to  visit  the 

HOMELAND  by  the 

Picture  Post  Card  Route 

and  view  scenes  that  are  familiar,  and  of  which  they  have  treasured  MEMORIES. 

Price   $1  80  per  dozen  packets 

12    CARDS    IN    A     PACKET 


SEND    FOR    AN    ASSORTMENT 


THE  COPP,  CLARK  COMPANY,  Limited 


64  and  66  Front  Street  West, 


TORONTO,  CANADA 
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THE  TELEPHONE 


Is  a  companion,  friend  and  servant  combined. 
Invaluable   for  convenience  in  the  household. 

LONG    DISTANCE    TELEPHONE    SERVICE 

Has  no  equal  for  the  facility  it  affords  in  business  life. 
Full  particulars  as  to  rates  and  service  at  the  near- 
est office  of 

THE  BELL  TELEPHONE  COMPANY  OF  CANADA 


W 


ESTERN 


Inconorated 
1851 


ASSURANCE 
•  •  COMPANY. 


FIRE 

AND 

MARINE 


Hcaomce        Capital  •  $1,500,000.00 

Toronto,      Assets,  over    -  3.460,00000 

Ont.  Income  for  1905,  over      3,680,000.00 

HON.  GEO.  A.  COX,  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary . 


BRITISH  AMERICA 
ASSURANCE  COMP'Y 

FIRE    AND    MARINE. 

Incorporated  1833 

CASH    CAPITAL,       5850,000.00. 
TOTAL  ASSETS,      12,119,347.89. 
LOSSES  PAID  SINCE  ORGANIZATION,  $27,383,068.64. 
HEAD  OFFICE.        -        BRITISH  AMERICA  BUILDING. 
Cor.  Front  and  Scott  Sts.,  Toronto. 

HON.  GEO.  A.  COX,  President.         J.  J    KENNY,  Vice-President 
P.  H.  SIMS,  Secretary.  and  Managing  Director 


THE  METROPOLITAN  BANK 


Capital  Paid  Up, 
Reserve  Fund, 
Undivided  Profits, 


$1,000,000 
$1,000,000 
$         133,133 


We 


Your 
Account 


CENERAL  BANKINC  BUSINESS 

Drafts  bought  and  sold. 
Letters  of  credit  issued. 
Collections  oromptly  attended  to. 

SAVINGS  DEPARTMENT 

open  at  all  branches. 
Interest  allowed  on  ail  deposit 
of  one  dollar  and  upwards. 


ELECTRIC  SIGNS 

advertise  you  night  and  day.  Without  ques- 
tion the  cheapest  and  most  effective  method 
of  advertising  to-day 

We  have  an  excellent  proposition  to  make 
in  most  Canadian  cities  for  merchants  to  use 
electric  signs. 

Let  us  hear  from  you,  and  we  will  send 
you  circulars. 

The  Hartel- Stewart  Co.,   Limited 

Montreal,  Canada 


YOU  ARE  INTERESTED  IN  SOMETHING. 

Why  not  get  the  best  items  that 
are  printed  on  the  subject  ? 

We  read  and  clip  thousands  of  newspapers  every  week— therefore  we 
can  equip  you  speedily  and  economically  for  a  debate,  speech,  lecture, 
essay  or  anything  else  requiring  up-to-date  information  and  more  of  it  than 
your  competitors  are  likely  to  get. 

Terms-100  Clippings,  $  5.00 

250  "  12.00 

500  "  22.00 

1,000  "  40.00 

Send  for  our  Booklet,  which   fully  explains  the  scope  of  the  clipping 

industry. 

We  have  also  lists  of  firms  in  every  branch  of  trade  in  the  Dominion, 
the  professions,  club  members,  society,  etc.,  and  we  are  prepared  to  address 
and  mail  circulars  or  letters  to  these  at  any  time. 


THE  CANADIAN  PRESS  CLIPPING  BUREAU, 


232   McOIII  Street, 
MONTREAL 


10  Front  St.  East, 
TORONTO. 


Money 

CAN  BE   SAVED  BY  MEANS 
OF  AN  ENDOWMENT  POLICY. 

YOU  CAN  ONLY  SECURE 
SUCH  A  POLICY  WHILE  YOU 
ARE   IN   GOOD    HEALTH. 


Pamphlets  and  Full  Particulars  regarding  the 

New  Accumulation  Endowment  Policy 

sent  on  application. 


Confederation  Life 


ASSOCIATION 


W.  H.  BEATTY,  President. 


W.  C.   MACDONALD, 

ACTUARY. 

HEAD    OFFICE, 


J.   K.   MACDONALD, 

MANAGING   DIRECTOR. 

TORONTO,  CANADA. 
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WE  MEAN  BUSINESS 


CARTER'S 

NKS,  MUCILAGE  ™°  PHOTO  LIBRARY  PAST 


CLARK  BROS.  &  CO.,  united 

WINNIPEG 

NEWEST  FICTION,        BERLINER  GRAMOPHONES, 
HOLIDAY  PAPETERIES  and  TABLETS,    PRINTERS'  SUPPLIES 

Most  Complete  Stock  in  Canada  for  Booksellers  and   Printers 

CLARK  BROS.  &  CO.,  umted 

WHOLESALE    STATIONERS, 

WINNIPEG,      JM41V. 


Publishers  by  Appointment 

to    Their  Majesties  The 

King   and    Queen 


RAPHAEL  TUCK  ®>  SONS' 
" FOURTH " 

Post  Card 


Prize  Competition  Series 

Divided  into  Three  Separate  Competitions 

Competition 

A-TUCft'S    POST    CARD    CHAIN 

B-HOME    DECORATIONS 

C-A    TOUR    ILLUSTRATED    BY    "TUCKS"    POST    CARDS 

1,260  PRIZES  °  mW1  £6,666=$33,330 

All  particulars  immediately  furnished  upon  application 

RAPHAEL  TUCK   ®>   SONS   CO.,   LIMITED 

9-17  St.  Antoine  Street,  MONTREAL 


VALENTINES  -^MSSMS.  NOW  READY  FOR  SHIPMENT 
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BLANK    BOOHS 

We  make  every  kind  from   a   Loose  Leaf  Ledger  to  a  Vest 

Pocket    Memo.       This    is  the    month  to  sort 

up  your  stock  of  Blank  Books 

Loose  Leaf  Systems 

The      Simplex 

Best  and  cheapest 

BlanK   Account   BooKs 

Duck  and  Russia  Binding 

Demy  and  Cap  sizes 

Half  Russia  Gilt  Binding 


Cap  size 

Half  Red  Leather  Binding 

Cap  size 

Half  Sheep  Binding 

Cap  size 

Blotters  and  Account  Books 

Every 

size  and  style 

Copying  Letter  Books 

Full  range 

Memorandum  Books 

Complete  line 

W.  J.  GAGE  (BL  CO. 

LIMITED 

Manufacturing  Stationers 

TORONTO 

"WAREHOUSE   and  FACTORIES  SAMPLE  ROOM  PAPER     MILLS 

&2-V"*    Spadina   Avenu.  5*    Front    Street  West  St     Catharines 


THE 


Bookseller  and  Stationer 


Subscription,  One  Dollar  a  Year. 


Single  Copies,  Ten  Cents. 


Vol.  XXIU. 


MONTREAL    AND    TORONTO,    CANADA,    JANUARY,    1907. 


No.  1. 


HINTS      FOR      FEBRUARY      BUSINESS 


FEBRUARY,  like  January,  is  an  off-month  with  the 
bookseller  and  stationer,  but  the  dealer  must  not 
forget  that  he  is  one  month  nearer  the  spring  sea- 
son. It  is  a  good  month  to  build  upon.  If  retailing  is 
slow,  that  is  no  reason  why  the  bookseller  should  sit 
down,  fold  his  hands  and  go  to  sleep.  He  can  at  least 
lay  plans  and  make  preparations.  There  is  his  magazine 
table.  Let  him  ask  himself  how  he  can  stimulate  maga- 
zine sales.  There  is  the  wall  paper  department,  which 
will  soon  become  a  centre  of  interest  to  housekeepers 
and  prospective  June  brides.  Let  him  think  over  plans 
for  making  it  more  attractive  and  convenient  for  cus- 
tomers. In  fact,  it  is  a  good  month  to  inspect  the  en- 
lire  retailing  machinery  and  put  everything  ship-shape. 

Buying. 

The  first  essential  in  February  -is  the  valentine  stock. 
The  wise  merchant  will  have  his  regular  supply  ready  by 
the  first  of  the  month,  but  he  will  also  be  open  to  make 
late  purchases,  whenever  he  sees  or  hears  of  something 
novel.  The  early  approach  of  Easter  this  year  should 
make  him  hasten  the  purchases  of  Easter  cards  and 
novelties.  February  is  also  none  too  early  to  look  into 
spring  and  summer  goods,  notably  sporting  goods,  flags, 
fireworks,  decorations  for  summer  homes,  and  similar- 
lines.  The  dealer  in  picture  post  cards  should  begin  to 
look  around  for  attractive  novelties.  He  has  probably 
ordered  his  local  view  cards  last  fall,  but  his  supple- 
mentary stock  of  comics,  general  views  and  novelty  cards 
is  as  yet  unsecured.  A  perusal  of  the  many  post  card 
ads  in  Bookseller  and  Stationer  will  show  him  where  he 
can  buy  to  advantage. 

St.   Valentine's   Day. 

The  eventful  day  during  February  is  of  course  St. 
Valentine's  Day,  which  falls  on  February  14.  The  busi- 
ness done  only  extends  over  two  or  three  days  before 
this  date  and  consequently  the  dealer  must  have  his 
plans  carefully  laid  sd  that  everything  will  go  off  with 
a  rush.  The  window  must  be  utilized  at  least  a  week 
beforehand  and  pains  taken  to  give  it  a  very  attractive 
dressing.  The  1907  novelties  should  he  brought  to  the 
front  as,  of  course,  the  young  people  want  somethim? 
fresh,  and  will  buy  a  new  valentine  when  they  would 
turn  up  their  noses  at  the  conventional,  old-style  affair. 
A    valentine   advertisement  in   the  local  paper,   emphasiz- 


ing the  unusual  and  novel  features  of  the  stock,  will  help 
and,  if  the  publisher  of  the  paper  can  be  prevailed  upon 
to  run  an  article  about  St.  Valentine's  Day  and  its 
meaning,  so  much  the  better.  A  popular  feature  in  the 
store  would  be  a  writing  table,  with  pen,  ink,  envelopes, 
stamps  and  a  post-box  in  connection,  for  the  convenience 
of  purchasers. 

How  To  Move  Books. 

It  is  a  good  plan  to  make  up  a  list  of  the  book  buyers 
in  your  town,  including  the  names  of  people  who  are 
known  to  be  heavy  readers.  The  professional  men,  doc- 
tors, lawyers  and  clergymen,  are  usually  fond  of  books 
and  make  occasional  purchases.  Whenever  you  secure  a 
batch  of  new  books  or  get  in  a  promising  new  novel, 
this  list  should  be  circularized.  Keep  these  people  posted 
on  the  new  publications,  whether  you  put  the  books  in 
stock  or  not,  and  don't  let  them  forget  that  you  can 
secure  any  volume  for  them  expeditiously  and  conveni- 
ently. When  they  discover  that  you  are  progressive  and 
persistent,  they  will  come  to  you  regularly.  For  in- 
stance, take  the  case  of  Everyman's  Library.  You  would 
be  surprised  how  few  people  know  of  this  astonishing 
undertaking.  Let  the  people  on  your  list  know  about  it, 
—know  that  during  1907  they  can  secure  Ruskin's  works 
in  it  at  fifty  cents  a  volume,  the  copyright  having  expir- 
ed,— and  surely  some  results  will  follow.  It  is  this  sup- 
plying of  information  about  books  that  is  going  to  help 
you  to  make  sales. 

The  February  Window. 

Too  many  merchants  relax  their  efforts  at  window- 
dressing  during  the  short  month  of  February,  consoling 
themselves  with  the  belief  that  it  is  no  use  and  won't  pay 
to  make  frequent  changes.  But  this  is  a  mistake.  The 
wise  merchant  endeavors  to  create  a  demand  for  his 
goods  by  attractive  and  novel  displays.  Before  Christ- 
mas the  goods  pretty  nearly  sold  themselves,  as  the 
public  needed  and  wanted  to  buy.  In  February,  the  de- 
mand is  at  a  low  ebb  and  needs  to  be  stimulated.  By 
suggestion,  by  alluring  offers,  the  merchant  seeks  to 
build  up  business  and  by  keeping  everlastingly  at  it,  he 
will  succeed.  The  point  is  that,  despite  apparently  un- 
favorable circumstances,  efforts  should  not  be  relaxed. 
The  window  display  is  a  cheap  form  of  ad\ertising  and, 
it  should  be  utilized  to  the  greatest  extent  possible. 
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SERIOUS     BLOW    AT    ONTARIO     BOOKSELLERS 

Grave    Danger    that    the    Ontario    Government    will    take    the    Distribution    of    School 
Books    out    of    the    Hands  of    the    Booksellers.      Plans    for    a    Deputation    of    Protect. 


A  Toronto  newspaper,  friendly  to  the  Ontario  Gov- 
ernment, in  foreshadowing-  the  speech  from  the  throne, 
has  stated  that  legislation  will  be  introduced  at  the 
coming  session  to  change  the  present  system  of  School 
book  distribution.  Bookseller  and  Stationer  has  been  in- 
formed on  good  authority  that  this  means  the  taking 
away  of  the  school  book  trade  from  Ontario  booksellers. 
That  such  a  course  of  action  will  deprive  many  booksell- 
ers of  a  paying  branch  of  their  business  and  drive  a  large 
number  to  the  wall,  is  plainly  evident. 

The  Ontario  Legislature  meets  in  a  couple  of  weeks 
and  prompt  action  is  imperative.  If  the  Government 
once  commits  itself  to  a  policy  of  (iovernment  distribu- 
tion,  it  cannot  draw  back. 

Let  the  booksellers  of  the  Province  strike  NOW  and 
strike  with  no  uncertain  sound. 

Arrangements  have  been  made  for  a  deputation  to 
wait  on  the  Minister  of  Education  at  the  Normal  School, 
Toronto,  on  Tuesday,  January  15,  at  11.30  a.m.,  to 
enter  a  vigorous  protest.  Booksellers,  attending,  will 
gather  at  the  Queen's  Hotel,  at  9  a.m.  for  a  council  of 
war.  Afterwards  they  will  be  the  guests  of  Bookseller 
and  Stationer  at  dinner  at  the  hotel. 


The  success  of  the  deputation  depends  largely  on  the 
number  who  attend  and  the  vigor  with  which  the  protest 
is  made. 

Every  bookseller  in  the  province,  whether  he  handles 
school  books  or  not,  should  take  a  personal  interest  in 
this  question,  on  principle.  If  the  policy  is  adopted,  it 
will  mean  a  blow  at  private  enterprise,  that  will  be  felt 
by  merchants  all  over  the  province. 

Booksellers  have  been  protesting  against  any  reduc- 
tion in  discounts.  But  with  Government  distribution 
there  won't  be  any  discounts  at  all. 

Booksellers  of  the  Province — The  opportunity  is  yours 
to  nip  the  pernicious  project  in  the  bud.  If  your  protest 
is  sufficiently  vigorous,  the  Government  will  not  dare  to 
carry  it  through. 

Join  the  deputation  and  help  to  make  it  as  big  and 
influential  as  possible.  If  you  go  before  the  Minister  in 
small  numbers,  he  will  conclude  that  the  booksellers,  as 
a  whole,  don't  want  the  school  book  trade.  Therefore 
everybody  should  attend. 

Bookseller  and  Stationer  has  taken  up  this  matter, 
purely  in  the  interests  of  the  booksellers  of  the  Province, 
and  looks  to  be  upheld  in  its  efforts  on  their  behalf. 


ELEMENTS     OF    THE     LOOSE     LEAF     SYSTEM 


THE  first   step   in   loose   leaf   bookkeeping   is   usually 
dictated  by   a   desire   to   increase   the   efficiency  and 
accuracy   of     the   office   records,    and   by   such    sys- 
tematizing save   time  and  labor.     This   is  the  primal   ob- 
ject  of   the   Round   Back    Current    Ledger    Binder,        the 


Round  Back  Current  Ledger  Binder. 

Transfer,  Delinquent  Ledger  and  Loose  Sheet  Holders, 
and  leads  to  the  change  from  the  old  time  boiks  and 
methods.  The  loose  leaf  ledger  system  consists  of  many 
features  of  value. 

Self-Indexing. 

The  self-indexing  saves  40  per  cent,  of  time  in  posting 
because  the  accounts  are  posted  without  reference  to 
any  auxiliary  index  book.  They  are  perpetual  and  save 
the  trouble  and  labor  of  transferring  accounts  to  new 
ledgers.  They  assist  greatly  in  taking  off  a  trial  balance 
because  every  sheet  is  a  live  account,  and  is  either  bal- 
anced or  has  its  balance  for  entry  on  the  balance  sheet. 

No  closed  accounts  or  blank  sheets  are  thumbed,  as 
the   Current   Ledger   Binder   should   contain   only   live  ac- 


counts, one  sheet  being  used  for  each  customer.  All 
closed  accounts  are  placed  in  the  Transfer  after  the  regu- 
lar trial  balance  is  taken  and  verified,  otherwise  it  would 
necessitate  checking  both  Current  Ledger  Binder  and 
Transfer  to  discover  an  error. 

The  Posting. 

can  be  proved  by  any  method  in  vogue  to  save 
error  and  the  necessity  of  checking  back.  The  indexes 
in  the  Current  Ledger  Binder  and  Transfer,  both  being 
alike,  avoid  confusion.  If  the  Current  Ledger  Binder  be- 
comes crowded,  secure  a  new  Current  Ledger  Binder,  or 
as  many  as  may  be  deemed  necessary.  Divide  the  in- 
dexes and   accounts  between  them. 

This  allows  expansion  without  a  disturbing  element, 
and  is  one  of  the  great  features  of  the  loose  leaf  system 
over  the  old  method  of  bound  books.  In  all  new  ac- 
counts the  sheet  is  numbered  No.  1,  and  is  placed  under 
the  proper  index  in  the  current  ledger,  (the  customer's 
name  is  written  directly  under  the  number,  not  in  the 
centre  of  the  page  nor  on  the  binding  side.     In  thumbing 


Round  Back  Current  Ledger  Binder. 

the  pages  they  are  easier  to  refer  to).  The  next  sheet  for 
(lie  same  firm  is  marked  No.  2,  and  so  on.  If  sheet  No. 
3  is  in  the  Current  Ledger  Binder  you  know  that  Sheets 
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Nos.  1  and  No.  2  are  in  the  Transfer  under  their  proper 
indexes. 

The  Transfer. 

The  Transfer,   holding   the   closed   accounts    under   in- 
dexes,   allows   any   closed   account   to    be   taken   out   and 


The  Transfer. 

re-opened  by  inserting-  the  sheet  in  the  Current  Ledger 
under  its  proper  index.  The  Transfer,  being  the  refer- 
ence book  for  old  accounts,  has  its  many  advantages, 
too  numerous  to  mention. 

The   Loose   Sheet  Holder. 

The  Loose  Sheet  Holder  is  invaluable,  as  it  pre- 
vents the  necessity  of  unlocking  the  Current  Ledger- 
Binder  each  time  a  new  account  is  opened.  The  new  ac- 
counts are  placed  in  the  holder  to  the  number  of  five  or 
ten  ;  they  are  then  placed  in  the  ledger  at  a  spare  mo- 
ment. 

Delinquent  Current  Binder. 

The  Delinquent  Sectional  Post  Current  Binder  is  an 
auxiliary  to  the  Current  Ledger  Binder,  alphabetically 
indexed. 

Delinquent  accounts  should  be  separated  and  placed 
in  an  auxiliary  binder  for  this  purpose,  we  recommend  a 
"C"  Clamp  Sectional  Post  Current  Binder.  By  this 
means  all  inactive  accounts  that  hang  over  for  various 
reasons  may   be  placed   together   to   improve   collections. 

Any  account,  after  settlement,  is  placed  in  the 
Transfer  used  in  connection  with  the  Current  Ledger 
Binder,  under  the  proper  index,  as  a  closed  account, 
thus  allowing  only  live  delinquent  accounts  to  be  handled 
in  the  Delinquent  Current  Binder. 


Loose  Sheet  Holder. 


Capacity. 

An  assumed  difficult  task  now  presents  itself.  How 
are  you  to  select  an  outfit  consisting  of  a  Current  Led- 
ger Binder,   Sectional  Post  Transfer  Binder,  Loose  Sheet 


Holder    and    Delinquent    "('"    ('lamp    Sectional    Post   Cur- 
rent Binder  for  your  office  .' 

First. — Consider  the  small  accounts  you  have  ;  they 
outnumber  (he  large  accounts  70  to  SO  per  cent.  There 
fore  it  is  best,  always,  to'  have  as  short  a  page  as  possi- 
ble for  the  reason  that  it  gives  a  small  book  to  operate 
with,  that  it  provides  all  the  space  necessary  lor  a  small 
account  ami  also  for  the  long  account,  no  matter  how 
long  it  may  be,  as  additional  ruled  sheets  can  be  in- 
serted in  the  Current  Ledger  extending  a  long  account 
indefinitely. 

Second. — Find  out  how  many  accounts  you  have. 
Example  :  If  you  have  four  hundred  accounts  use  a 
Current  Ledger  Binder  with  a  2\  in.  back.  This  allows 
you  an  expansive  capacity  of  two  hundred  additional 
sheets  for  additional  accounts. 

Minimum        Maximum 
Capacity     of     Ledger     Backs— 1|  in.  200  to  350  Sheets 

2{  in.  400  to  GOO       " 
3  in.     550  to  650      " 

Third.— Now  measure  the  average  length  of  your 
small  accounts.  If  they  average  seven  inches  in  length 
you  should  order  a  Current  Ledger  Binder,  a  Transfer 
Binder,  a  Loose  Sheet  Holder,  and  a  Delinquent  '("' 
Clamp  Sectional  Post  Current  Hinder  for  a  sheet  8$  in. 
binding  side  with  any  length  sheet  you  desire.  A  stock 
size  sheet  8J  x  11  in.  is  a  standard  size  with  any  loose 
leaf  supply  house,  and  in  ordering  always  mention  the 
size  of  sheet.    These  sheets  are  carried  in  stock  in  various 


Deliquent  Current  Binder. 

sizes  of  ruling.  If  you  desire  to  follow  your  own  style 
of  ruling,  rule  a  form  you  desire  and  submit  this 
to  any  dealer  who  will  name  you  a  price  on  special  rul- 
ing. Buy  stock  ruling  where  this  is  possible.  One  thous- 
and ruled  sheets  selected  from  any  one  of  the  many 
stock  ruled  sheet  forms  carried  in  stock,  and  four  sets 
of  indexes  to  be  selected  to  suit  your  convenience.  These 
are  also  carried  in  stock  by  loose  leaf  dealers. 

This  bookkeeping  loose  leaf  outfit  will  establish  an 
expansive,  practical,  labor-saving  and  efficient  system  in 
your  office,  the  true  value  of  which  you  can  only  ap- 
preciate from  experience. 

JOIN    THE    DEPUTATION 

.Mr.  William  Cppp,  of  the  Copp,  Clark  Co.,  returned 
from  England  in  December.  While  across  the  ocean  he 
secured  a  number  of  interesting-  lines  and  agencies,  of 
which  full  particulars  will  be  given  in  the  next  issue  of 
Bookseller  &  Stationer.  He  believes  the  line  of  books 
for  1907  will  be  larger  and  more  complete  than  ever  be- 
fore. 
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MONTHLY   REPORTS 
FROM  TRADE    CENTRES 


VANCOUVER. 

Grievances    of     the     Trade  —  The     Christmas     Rush- 
Postage  on   Periodicals. 


Office  of  Bookseller  and  Station kk, 

Vancouver,  B.C.,  Dec.  29,  1936. 

HOW  THE  holiday  trade  "panned  out"  is  perhaps  the 
most  natural  topic  on  which  the  trade  would  dis- 
course to  the  representative  of  this  magazine,  at 
the  present  time.  A  bitter  complaint  is  registered  once 
more,  this  time  With  redoubled  energy,  by  one  and  all 
of  the  retail  booksellers,  over  the  habit  of  the  big  de- 
partmental stores  making  a  run  on  cut  price  cheap  edi- 
tions of  many  popular  books  for  a  leader  during  the  holi- 
d.iv  sale.  At  the  prices  sold,  and  the  quantity  supplied, 
I  heir  is  evidently  no  profit  to  the  general  merchants  who 
make  a  run  on  books.  The  purpose,  as  one  retailer^puts 
il,  is  evidently  to  keep  people  coming  and  also  to  hold 
them  while  waiting  their  turn  to  buy  more  lines  with 
greater  profit  in  them.  The  unfairness  of  the  proposition 
strikes  the  legitimate  bookselling  trade  as  forcibly  as 
if  they  took  gloves,  or  hosiery,  or  ties,  or  laces,  or  any 
similar  dry-goods  line  and  made  a  cut-price  run  on  it  to 
attract  people  to  their  book-stores. 

Hitherto  it  has  been  impossible  to  get  'the  trade  in 
this  country  together  in  a  Stationers'  Guild,  but  hopes 
are  entertained  that  this  may  succeed,  Vancouver  being 
likely  to  take  the  lead  in  the  matter  of  organizing.  Such 
a  combination  could  appeal  to  the  legitimate  publishers 
for  protection  against  cut  prices  on  any  line  of  books, 
by  having  the  offenders  knocked  oil'  the  list  of  dealers 
who  could  get  such  lines.  Then  a  campaign  against  the 
departmental  stores  might  be  carried  out  by  taking  the 
same  style  of  cheap  editions  usually  sold  there,  and  mak- 
ing an  even  greater  cut,  to  discourage  the  business. 

A  recent  visitor  from  the  old  country,  Mr.  Glenn,  re- 
presenting a  leading  Glasgow  publishing  house,  express- 
es his  belief  that  the  building  up  of  the  small  retailer, 
in  opposition  to  the  policy  of  selling  indiscriminately, 
and  to  people  who  do  not  enter  seriously  into  the  book- 
selling business,  has  been  the  secret  of  the  success  of 
many  publishing  houses.  In  the  old  country  he  says,  the 
invariable  policy  has  been  to  encourage  the  small  dealer 
and  thus  extend  the  trade  indefinitely  through  perman- 
ent and  steady  channels.  If  this  policy  were  pursued  in 
Canada,  in  the  west  at  least,  it  would  be  a  great  bene- 
fit   to   the   regular  trade. 

I  ndei  present  conditions  the  public  is  not  getting  the 
service  il  would  if  different  methods  prevailed.  Owing  to 
I  he  uncertainty  of  the  book  business  dealers  do  not  order 
as  liberally  as  otherwise  would  be  the  case,  all  fearing 
in  be  stuck  with  heavy  stocks  on  hand.  Some  lines  are 
not  stocked  at  all.  A  concrete  example  may  not  be  out 
of  place.  The  Boys'  Own 'and  Girls'  Own  Annuals  are  in- 
voiced to  dealers  al  $1.48.  With  express  or  freight 
charges,  etc.,  perhaps  another  ten  or  twelve  cents  is 
lidded  to  the  cost.  Then  the  book  retails  in  the  regular 
at  $1.7."),  yet  some  of  the  departmental  stores  in 
Former  years  have  sold  at  $1.50.  This  particular  instance 
was  corrected  this  year  here,  by  refusal  to  buy  unless 
protection  were  afforded.  Even  at  the  regular  rale  of 
$1.75,  there  is  not  much  of  a.  margin  to  go  on,  and  run 
1     I'   of  cairymg  over  even  one  copy, 


But  the  stationers  do  not  want  it  to  be  thought,  that 
all  was  blue  with  them.  Sharing  in  the  general  pros- 
perity of  the  country,  the  trade  had  a  good  holiday 
business.  If  there  was  not  so  much  buying  of  the  cheap- 
er editions  as  indicated  above,  there  was  a  fair  trade  in 
better  class  books.  The  copyright  editions  of  course  do 
not    come  in   the  category  of  the  cut-rale  dealers. 

Of  all  new  books,  none  ever  had  such  a  run  in  this 
province  as  Ralph  Connor's  new  book,  "The  Doctor." 
Coming  as  it  did  just  at  the  right,  season,  a  few  weeks 
before  Xmas,  so  that  it  became  well  enough  known  yet 
new  enough  to  be  sure  that  it  would  fit  as  a  gift  nine 
times  out  of  ten,  it  was  a  wonderful  seller.  Every  deal- 
er sold  out,  and  orders  could  have  been  duplicated  with 
safety,  but  there  was  no  use  as  re-orders  could  not  be 
filled  in  time. 

Calendars  of  the  more  expensive  type  did  not  sell  so 
well  as  last  season,  but  of  more  modest  ones,  there  was 
a  good  quantity  sold.  The  picture  post  cards,  local 
photos  and  also  Xmas.  designs  had  a  good  trade.  One 
interesting  line  of  colored  hand-painted  flowers,  publish- 
ed by   Raphael  Tuck,   sold  extremely  well. 

Leather  goods,  especially  small  superior  quality 
stamp  and  ticket  cases,  purses,  etc.,  were  active  sellers. 
Ladies  find  it  hard  to  send  some  suitable  present  of  good 
quality,  to  a  gentleman,  being  debarred  as  with  one  voice 
from  selecting  his  brand  of  cigars,  and  so  they  find  it 
safe  to  buy  a  purse  or  a  ticket  and  stamp  purse.  These 
are  of  good  stock,  some  lines  being  imported  from  the 
Old  Country. 

Frames,  for  photos  and  other  pictures,  did  not  sell 
so  well  this  year.  Fountain  pens  always  sell  fairly  well. 
Ink-stands  of  special  design  also  met  with  good  demand. 
One  dealer  had  a  line  from  England  a  little  out  of  the 
ordinary.  Of  this  lot,  there  were  three  of  the  real,  old- 
fashioned  pewter  with  wide  base,  same  as  seen  in  every 
counting-house  in  England.     But  none  of  them  sold  yet. 

In  B.  C,  where  a  considerable  percentage  of  the  popu- 
lation is  from  the  old  country,  and  the  reading  predilec- 
tions are  therefore  in  favor  of  British  publications,  great 
interest  is  being  taken  in  the  announcement  that  the  Ot- 
tawa government  is  taking  steps  to  secure  a  big  cut  in 
postage  rates  on  old  country  periodicals.  The  trade  in 
these  has  always  been  handicapped  through  this  inequal- 
ity. For  many  of  the  British  magazines,  such  as  the 
Windsor  and  Strand,  the  postage  amounts  to  98  per  cent. 
of  the  cost.  The  postage  on  Munsey's  and  other  Ameri- 
can magazines  is  but  9  1-10  per  cent,  of  the  cost.  A  few 
items  taken  at  random  from  a  local  newsdealer's  bills 
from  British  publishers  are  illuminating  on  this  matter 
of  postage  on  British  periodicals.  One  instance  was  a 
bill  for  a  month  for  £6'  for  the  magazines  and  £5  for 
the  postage,  or  translated  into  Canadian  currency,  cost, 
$20.35,  postage,  $24.00.  Other  items  are  given  below  in 
parallel  columns,  the  first  being  cost,  the  second  postage 
paid  : 

Cost   of  periodicals.  Postage  paid, 
ltd.  7d. 
is.   Id.  is.   Id. 
9d.  Is.   2d. 
•■is.   5(1.  2s.   !)d. 
tls.   9d.  lis.    lid. 
4£d.  lHd. 
£  1   lis.   lid.  ■  £3  tis.  8d. 
In  some  of   these   instances  it   will   be  noted    that     ac- 
tually  more   postage  was  paid  (prepaid   by   the   publisher) 
than    the    first    cost    of    the    publication    which    frequently 
occurs  with  a  special  number  or  large  edition  of  a  maga- 
zine. 
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Messrs.  Clarke  &  Stuart  announce  selling  oul  of 
books  and  other  retail  lines,  prior  to  their  going  ex- 
clusively into  the  office  furnishing  and  supply  business. 
They  expect  ere  long  to  occupy  their  new  premises  on 
Cordova  St.,  in  the  new  block  they  have  had  erected 
this  year. 

G.  S.  B.  1'. 


MONTREAL. 

Stocks  Cleaned    Out    During    Holiday   Season  —  Big  Year's 

Business— Bright  Prospects  for  1907 — Personal 

Mention. 

Office  of  Bookseller  and  Stationer, 

232  MoGill  Street,  Montreal, 

January  7,  19(7 

THE  holiday  trade  in  this  city  eclipsed  all  previous 
records  ;  wholesale  houses  report  that  the  holiday 
stocks  were  sold  out  entirely  and  that  they  had 
to  turn  down  many  requests  for  large  repeat  orders 
throughout  the  season  as  their  slocks  were  exhausted  at 
an  early  date.  Lines  of  fancy  stationery  are  depleted 
and  there  is  no  holiday  line  of  any  consequence  to  be 
carried  over.  Stock-taking  will  be  comparatively  easy 
this  year  on  account  of  tins.  The  same  condition  exists 
m  retail  centres,  orders  from  them  having  encouraged 
the  jobbers  to  send  out  their  travelers  much  earlier  than 
was  anticipated. 

Of  the  business  done  in  commercial  stationery,  par- 
ticularly in  the  loose  leaf  systems,  there  is  every  cause 
for  gratification.  Fountain  pens  have  been  sold  in  larger 
quantities  than  ever  before.  From  the  reports  of  a  large 
manufacturer  it  is  proved  conclusively  that  Montreal 
has  consumed  more  pens  than  any  city  of  its  size  in 
America.  In  fact,  a  city  like  Boston,  with  its  valuable 
environments,  only  exceeded  Montreal's  sales  by  the  nar- 
row  margin   of   a   hundred    dollars. 

There  is  much  to  please  the  bookseller  in  reviewing 
the  business  of  the  past  year.  The  number  of  books  sold 
over  the  counters  has  been  conservatively  placed  at  40 
per  cent,  over  that  of  the  previous  year.  It  was  a 
happy  inspiration  that  led  the  booksellers  of  the  city 
to  agree  between  themselves,  last  Fall,  to  maintain  a 
uniform  rate  of  prices  on  school  books.  This  had  very 
happy  results,  as  there  is  an  absence  of  the  old  cry  of 
having  dead  stocks  of  school  books  on  hand  ;  everybody 
had  a  chance  to  sell  his  share  of  school  books  at  a  nom- 
inal figure,  instead  of  indulging  in  a  price-cutting  com- 
petition as  was  usual  in  previous  years.  The  same  can- 
not be  said  regarding  works  of  fiction.  Periodically 
there  was  some  vicious  slashing  of  prices  in  which  every 
store  participated,  and  which  has  done  no  good  to  any 
one.  During  last  month  some  agreement  was  made  by 
telephone,  which  was  satisfactory  to  all  as  it  promised 
to  be  the  means  of  ending  the  fray,  but  before  many 
days  had  passed,  price  cutting  was  resumed  with  re- 
doubled energy.  Of  course  while  this  enlivens  sales,  it 
is  also  profit  robbing,  and  it  is  sincerely  hoped  that  ere 
long,  booksellers  generally  will  awaken  to  the  fact  that 
such  occurrences,  if  continued,  will  inevitably  culminate 
in  disaster  to  some.  The  hope  is  freely  expressed  that, 
for  the  sake  of  fair  trade  such  things  will  be  dispensed 
with. 

January  sales  will  be  comparatively  light,  stocks  are 
low  and  there  is  very  little  to  be  sold  at  a  sacrifice. 
Travelers  go  out  anticipating  larger  orders  than  usual, 
for  there  is  abundant  replenishing  of  stock  to  be  done 
if  retailers  are  alive  to  business  interests.  Buyers  start- 
ing   for    purchasing    centres    are    instructed    to    secure     a 


more  varied  ami  largci  stock  than  usual.  This  i>  done 
in  anticipation  of  a  greal  yeai  ahead.  The  -indications 
are  that  unless  large  supplies  are  secured  there  will  be 
danger  of  a  shortage  occurring  in  main-  of  the  lino. 
Factories  are  preparing  for  a  tremendous  volume  ol 
business  and  many  are  of  the  opinion  thai  L9(W  will  even 
exceed    the    unprecedented    records   of    1906. 

St.  Hubert's  Guild,  of  Paris,  France,  which  recent  1\ 
opened  a  large  branch  in  Akron,  Ohio,  are  looking  for  a 
site  in  Canada.  Influence  is  being  brought  to  bear  upon 
them  to  locate  in  Montreal,  but  so  fai  nothing  definite 
has  been  arranged.  This  Guild  holds  the  reputation  of 
being  among   the   finest  book    binders   in   the   world. 

Mr.  C.  A.  Ross,  of  the  Cambridge  Corporation,  spent 
some  time  in  New  York  List  month  arranging  business 
matters  for  the  present  year  for  his   firm. 

Since  the  21st  of  December  there  has  not  been  a  copy 
of  "The  Doctor"  on  sale  in  Montreal.  The  supply  was 
quickly  exhausted  and  since  that  date  there  has  not  been 
a  copy  secured  for  the  local   trade. 

Mr.  Reginald  Tuck,  of  the  London  house  of  Raphael 
Tuck  cV  Sons  Co.,  Ltd.,  has  recently  been  spending  some 
time   in   Montreal   and   is   making   his    way    westward. 

Mr.  A.  X.  McLeod,  bookseller,  of  Sydney,  C.B.,  pass 

ed   through   town  on   his    way  to   Winnipeg   last    month. 

Mr.  S.  Malonson,  bookseller,  of  Moncton,  NIL,  paid 
Montreal  a  business  visit  during  December.  Mr.  Malon- 
son states  that  business  in  the  Maritime  Provinces  was 
never  better,  and  speaks  in  glowing  terms  of  the  grow- 
ing taste  for  better  books  throughout    his  province. 

L'Almanach  du  Peuple,  printed  by  Librairie  Beau 
Chemin,  Ltd.,  Montreal,  has  reached  the  grand  circula- 
tion of  80,000  copies.  The  Almanac,  printed  in  the 
French  language  for  the  past  38  years,  has  come  to  be 
regarded  as  a  very  valuable  book  to  all  the  French 
speaking  people  of  Canada.  The  book  contains  383  p 
of  valuable  general  information.  Its  price  is  within  the 
reach  of  all  and  does  great  credit  to  the  enterprising 
publishers. 

Mr.  G.  A.  Abbott,  with  the  .las.  Ogilvie  Co.,  Ot- 
tawa, and  Mr.  G.  Iladdon,  with  C.  II.  Thorburn,  Ot- 
tawa, spent  some  time  in  Montreal  at  the  beginning  of 
the  month. 

Rumor  has  it  that  a  large  publishing  plant  is  to  be 
erected  in  St.  Henry.  Nothing  definite  has  yet  been 
le. uned  but    in  some  circles  the  rumor   is  most   persistent 

Mr.  II.  II.  Hebb,  representing  tin-  L.  E.  Waterman 
Co.,  Ltd.,  will  start  out  soon  on  his  winter  trip  through 
the  Province  of  Quebec.  Mr.  N.  Morley,  representing  the 
same  company,    will  cover   the    Province   of   Ontario 

Mr.    G.    Clark,     Montreal     manage]    for    Valentine     & 

Sons,   Ltd.,   paid  Toronto  a  business  visit    last   month. 

Among  the  many  well  decorated  stoics  during  Hie 
holiday  season  was  that  of  the  L.  E.  Waterman  Co.,  on 
St.  James  St.,  Montreal.  Every  detail  in  the  display 
was  arranged  in  artistic  order,  there  was  a  pleasing 
absence  of  gaudiness,  the  goods  displayed  in  tin-  window 
being  few,  but  effectively  shown.  I'lush  was  used  as  a 
background  for  the  pens  in  their  artistic  boxes.  Here 
and  there  was  scattered  a  sprig  of  holly  or  mistletoe  to 
relieve  the  monotony  of  the  plush.  The  inside  of  the 
store  was  prettily  decorated  with  Dennison's  crimp  paper 
wound  around  the  pillars.  Garlands  were  used  extensive- 
ly in  the  decorations.  This,  together  with  the  generous 
lighting,   added  greatly  to  a   highly   artistic  dressed  store. 
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SHOW     CARD     WRITING 

BY  CRAFTSMAN. 

(Continued  from  December  Number.) 


IN  the  beginning,  until  you  are  thoroughly  accustomed 
to  use  the  brush,  we  would  advise  you  to  stroke  and 
flatten  it  on  your  color  mixing-  paper  after  every  second 
stroke,  working  the  color  into  your  brush  and  removing 
the  surplus  by  stroking  it  several  times  on  each  side  as 
you  draw  it  towards  you.  This  Hat  stroke  letter  is  a 
simplified  form  of  the  old  English  and  modern  Bradley 
series  of  type  so  much  in  vogue  in  recent  years.  You 
should  make  all  of  the  letters,  both  upper  and  lower 
case,  with  a  No.  7  and  also  No.  11  brush,  and  then  pro- 
cure a  flat  brush,  from  three-eighths  to  one-half  inch 
wide  and  write  the  alphabets  with  it.  You  will  be 
greatly  astonished  and  pleased  when  you  see  how  quickly 


work  a  trifle  of  its  hardness  must  be  removed,  and 
though  the  process  is  very  simple  it  must  be  carefully 
done  or  the  pen  will  become  too  soft.  Place  a  pen  in  a 
holder,  light  an  ordinary  match,  allow  it  to  burn  with  a 
large  flame,  hold  the  front  half  of  your  pen  into  the 
flame  for  three  seconds  and  then  quickly  dip  it  into  wa- 
ter; after  this  into  your  color.  For  show  card  pen- 
work  no  mixture  can  give  you  the  same  satisfactory  re- 
sults as  Letterine.  It  costs  less  and  dries  quicker  than 
many  of  the  costly  inks  put  up  in  small  quantities,  be- 
sides on  good  cardboard  it  always  dries  with  a  gloss. 
The  India  ink  and  waterproof  colors  are  excellent  for  the 
purpose  for  which   they  are  intended  and  cannot    be   re- 
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PLAT    STROKE    AND    BRUSH    AND    PEN     NUMBERS. 
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and  beautifully  you  can  write  the  large  letters  and  what 
a  time  saver,  the  flat  brush  is. 

In  the  next  illustration  you  will  see  the  flat  brush 
numbers,  which  you  should  now  be  able  to  make  with 
case,  with  the  instructions  already  given.  Strokes 
Nos.  'J,  3,  I,  5  and  and  6  on  the  No.  1,  the  pointed 
last  stroke  on  the  No.  2,  the  dots  on  No.  3,  the  fine 
lines  on  No.  4,  the  dots  on  Nos.  5,  6  and  9,  the  fine  lines 
on  Nos.  7  and  8,  and  the  dollar  sign  show  how  the  brush 
and  pen  jointly  make  a  neatly  finished  numeral.  Much 
time  is  often  saved  by  making  letters  in  this  manner. 

Pen   Work. 

Stub  pens  can  be  obtained  in  many  sizes,  as  shown 
in  the  following  cut.     Before  using  the  pen  for  show  card 


placed  by  Letterine  on  architectural  or  mechanical  draw- 
ings or  maps,  because  such  lettering  should  be  water- 
proof, besides  wear-resisting  in  folding  and  rolling  up. 
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NEW    ADVERTISEMENTS. 

D.  &  W.   Forest,  Montreal. 

Fine  Art  Printing  Co.,   Kaufbeuren,  Munich,  Germany. 

Paul  C.   Koeber  Co.,  New  York  City. 

Leipziger  Fair,  Leipzig,  Germany. 

Arthur  Otto  Co.,  New  York  City. 

Watts  &  Co.,  London,  England. 


ANOTHER   PROTEST   NEEDED. 

AT   the   present    time,   there   seems   to   be  a  deliberate 
effort    to   interfere   with  the   business  of  the  retail 
merchant.  The     Dominion     House    will     have     before 

it  at  the  present  session  a  proposal  to  establish  a  postal 
express  service  embracing  a  system  whereby  parcels  may 
be  sent  C.O.D.  to  any  part  of  the  country,  collection  to 
be  made  by  the  postoffice.  Behind  the  proposal  the  hand 
of  the  mail-order  house  is  plainly  apparent.  If  adopted, 
the  system  will  do  material  injury  to  every  local  retailer 
in  Canada,   from  Vancouver  to   Halifax. 

To  meet  this  blow,  the  retailer  will  have  to  act 
promptly.  The  most  sensible  way  for  readers  of  Book- 
seller and  Stationer  to  enter  their  protest,  will  be  to 
drop  a  post  card  or  letter  to  their  respective  members  of 
Parliament,  who,  after  all,  will  prove  to  be  the  best  advo- 
cates that  could  be  secured  to  combat  the  measure.  This 
course  has  been  pursued  by  many  merchants  throughout 


Canada  and  already  the  effect  is  being  felt.  The  danger 
is  recognized  and  a  combined  front  is  being  burned  to 
the  enemy.    Do  no1  let   the  I ksellers  and  stationers  lag 

behind. 

1HE  DEPUTATION  OF  PROTEST. 
VYyE  cannot  emphasize  too  stronglj  on  our  readers  in 
VV  the  Province  of  Ontario,  the  imperative  necessitj 
Eor  prompl  action  in  the  school  book  crisis.  Luke-warm 
ness  and  indifference  at  this  juncture  will  assuredly  bring 
about  the  loss  of  the  trade  in  school  books,  and  what 
that  means,  those  who  handle  the  books  know  verj  well. 
We  have  started  an  agitation  of  protest  against  ihr 
policy  of  Government  distribution  and  we  look  to  everj 
dealer  in  the  Province  to  backus  up.  Do  not  delay  about 
signing  the  printed  protest.  Do  not  hesitate  about  join- 
ing   the    deputation.     Do    not    leave    the    fighting     of     the 

I ksellers'    battle   to       the     other     fellow  ;    ever;    man 

counts. 

If  there  are  any  dealers  whom  we  have  unwittingly 
overlooked,  will  they  kindly  notify  us  and  we  will  suppi) 
them   with  printed  protests. 

N.B. — .Just  as  we  go  to  press  an  anonymous  docu 
ment,  emanating  from  some  individual  who  has  not  the 
courage  to  sign  his  name,  asks  the  question  what  com- 
bination of  publishing  interests  is  going  to  pay  for  the 
dinner  to  be  given  by  the  Bookseller  and  Stationer.  We 
are  glad  to  have  the  opportunity  of  stating  emphat  icall;. 
that  the  school  book  publishers  have  nothing  whatever  to 
do,  either  financially  or  any  other  way,  with  the 
deputation  or  the  dinner. 


THIS   NUMBER. 

READERS  will  find  that  we  have  omitted  from  this 
number  of  Bookseller  and  Stationer,  the  usual  list 
of  Canadian  copyrights  and  the  detailed  statement 
of  best-selling  books.  This  omission  has  been  rendered 
necessary  by  the  unforeseen  extent  of  the  half-yearly  list 
of  Canadian  publications  to  be  found  at  the  back  of  the 
number.  This  list  has  reached  proportions  that  make 
its  compilation  and  publication  no  easy  task,  and  we 
trust  that  our  readers  find  it  useful.  The  quiet  pi 
following  Christmas  has  had  its  effect  on  our  advertising 
pages  and  has  consequently  reduced  the  size  of  the  num- 
ber, but  we  can  assure  our  readers  of  a  splendid  large 
issue  in  February. 

AN   UNNECESSARY   INCREASE. 

BiT  raising  the  duty  on  pencils,  penholders,  pens  and 
fountain  pens,  from  twentj  five  per  cent,  to  twenty 
seven  and  one-half  per  cent.,  the  Government  has 
served  no  good  end.  None  of  these  articles  are  made  in 
Canada,  so  that  no  Canadian  industry  is  being  fostered. 
Neither  is  it  at  all  likely  that  the  increase  in  duty  will 
induce  manufacturers  to  produce  these  gt kkK  in  this 
country.  The  public  will  have  to  pay  for  the  increase 
and,  while  it  may  be  only  a  small  increase,  yet  it  counts 
in  the  total. 
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NOW       READY 


At  the  Court  of 
the    Maharaja 

By  LOUIS  TRACY 

Author  of  "Pillar  of  Light"    and    "The    "Wings   of 
the   Morning" 


AT  THE  COURT 
THE  MAHARAJA 


LOUIS  TRACY 


As  a  writer  of  romantic  fiction,  Louis 
Tracy  has  few  equals  either  in  this  country 
or  abroad.  This  story,  which  is  one  of 
his  best,  has  its  scene  laid  in  one  of  the 
numerous  native  states  which  go  to  make 
up  King  Edward's  Indian  empire.  The 
plot  is  an  ingenious  one,  and  there  are 
many  strong  situations. 


12 mo,  cloth,  retail, 


$1.25 


Liberal  Discount   to  the  Tradi 


NEW  YORK.: 

THE  AMERICAN  NEWS  COMPANY 

TORONTO: 

THE  TORONTO  NEWS  COMPANY 

Limited 
MONTREAL,. 

THE  MONTREAL  NEWS  COMPANY 

Limited 


SIXPENNY  PUBLICATIONS 


R.P.A.  Cheap  Reprints 

HUXLEY'S   LECTURES  AND   ESSAYS.    (A  Selection.)     With 
Autobiography. 

THE  PIONEERS  OF  EVOLUTION.     By  Edward  Clodd. 
MODERN  SCIENCE  AND  MODERN  THOUGHT.     By  Samuel 
Laing.     With  Illustrations. 

LITERATURE  AND  DOGMA.     By  Matthew  Arnold. 
THE  RIDDLE  OF  THE  UNIVERSE.     By  Ernst  Haeckel. 
'EDUCATION  :   Intellectual,    Moral   and    Physical.     By   Herbert 
Spencer. 

THE  EVOLUTION  OF  THE  IDEA  OF  GOD.     By  Grant  Allen. 
HUMAN  ORIGINS.     By  Samuel  Laing. 
THE  SERVICE  OF  MAN.)  jBy  J.  Cotter  Morison. 
TYNDALL'S  LECTURES  AND  ESSAYS.     (A   Selection.)     With 
Biographical  Sketch. 

THE  ORIGIN  OF  SPECIES.     By  Charles  Darwin. 
EMERSON'S  ADDRESSES  AND  ESSAYS. 
ON  LIBERTY.     By  John  Stuart  Mill. 
*THE  STORY  OF  CREATION.     By  E.  Clodd. 
♦AN  AGNOSTIC'S  APOLOGY.     By  Sir  Leslie  Stephen. 
LIFE  OF  JESUS.     By  Ernest  Renan. 
A  MODERN  ZOROASTRIAN.     By  Samuel  Laing. 
AN  INTRODUCTION  TO  THE  PHILOSOPHY  OF   HERBERT 
SPENCER.     By  Professor  W.  H.  Hudson. 
THREE  ESSAYS  ON  RELIGION.     By  John  Stuart  Mill. 
CREED  OF  CHRISTENDOM.     By  W.  R.  Greg. 
THE  APOSTLES.     By  Ernest  Renan. 
PROBLEMS  OF  THE  FUTURE.     By  S.  Laing. 
WONDERS  OF  LIFE.     By  Ernst  Haeckel. 
JESUS  OF  NAZARETH.     By  Edward  Clodd. 
*GOD  AND  TH  E  BI BLE.     By  Matthew  Arnold. 
THE  EVOLUTION  OF  MAN.     By  Ernst  Haeckel.     Vol.1. 
THE  EVOLUTION  OF  MAN.    Vol.11. 

R.P.A.  Extra  Series 

1.  JESUS  CHRIST  :   His  Apostles  and   Disciples  in   the  Twentieth 
Century.     By  Count  Camille  de  Renesse. 

2.  HAECKEL'S  CRITICS  ANSWERED.     By  Joseph  McCabe. 

3.  SCIENCE   AND    SPECULATION.     Being   the    Prolegomena   to 
"The  History  of  Philosophy."     By  G.  H.  Lewes. 

4.  NEW  LIGHT  ON  OLD  PROBLEMS.    By  John  Wilson,  M.A. 

5.  ETHICS  OF  THE  GREAT  RELIGIONS.     By  C.  T.  Gorham. 

6.  A  NEW  CATECHISM.     By  M.  M.  Mangasarian. 

7.  THE  RELIGION  OF  WOMAN.    By  J.  McCabe. 

8.  THE    FUNDAMENTAL    PRINCIPLES     OF    THE     POSITIVE 
PHILOSOPHY.     By  Auguste  Comte. 

9.  ETHICAL  RELIGION.     By  W.  M.  Salter. 

10.  RELIGIOUS  PERSECUTION.     By  E.  S.  P.  Haynes. 

Various 

THE  CHILDREN'S  BOOK  OF  MORAL  LESSONS.   By  F.  J.  Gould. 

First  Series. 
THE  TRUTH  ABOUT   SECULAR    EDUCATION:    Its    History  and 

Results.     By  Joseph  McCabe. 
SUNDAY     OBSERVANCE:     Its   Origin   and    Meaning.       By  W.  W. 

Hardwicke,  M.P. 

THE  AGE  OF  REASON.     By  Thomas  Paine.    With   Introduction   By 
J.  M.  Robertson. 

*EARLY  SHELLEY  PAMPHLETS.     By  Percy  Vaughan. 

INGERSOLL'S  LECTURES  AND  ESSAYS.     First  Series.     160  pp. 

(Uniform  with  the  R.P.A.  Cheap  Reprints.) 
INGERSOLL'S  LECTURES  AND  ESSAYS.    Second  Series.  160  pp. 
*ON   THE   NATURE   OF  KNOWLEDGE;  and    Kindred   Inquiries. 

By  Frances  Wright. 

THE  BIBLE  IN  SCHOOL.     By  J.  Allanson  Picton. 

HAECKEL'S  CONTRIBUTION  TO  RELIGION.    By  A.  S.  Mories. 

DO  WE  BELIEVE?    An   Analysis  of  a   Great  Correspondence.     By 
J.  A.  Hedderwick. 

CHRISTIANITY  AND   RATIONALISM  ON  TRIAL.     The  Christian 

Defences  Answered.     By   Joseph    McCabe,    Charles   Watts.  J.  M. 

Robertson,  C.  T.  Gorham,  Geoffrey  Mortimer,  F.  J.  Gould,   W.  B. 

Columbine,  John  T.  Lloyd,  and  Vivian  Phelips. 
RIGHTS  OF  MAN.     By   Thomas   Paine.     (Uniform   with  the   R.P.A. 

Cheap  Reprints.) 


*  The  whole  of  the  above  list,  with  the  exception  of  those  marked  with 
an  asterisk,  are  supplied  in  cloth  at  Is. 

Special  Trade  Terms  to  Export  Houses. 


Agents  for  the  Rationalist  Press  Association,  Ltd.: 

WATTS  &   CO., 
17,  Johnson's  Court,  Fleet  Street,  London,  E.  C. 
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NEWS  OF  THE   BOOI1   WORLD 


DECEMBER  BEST  SELLERS. 

Returns  from  eleven  Canadian  cities  give  the  follow- 
ing- list  of  the  six  best-selling-  books  for  the  month  of 
December.  "The  Doctor"  leads  in  every  city.  Three  of 
the  six  books  are  by  Canadians,  two  by  Americans  and 
one  by  an  English   author. 

Canadian   Summary  Points 

1.  "The  Doctor,"   by  Ralph  Connor 110 

2.  "PTghting   Chance,"   by   R.    W.    Chambers 71 

3.  "The  Undertow,"  by  R.  E.   Knowles 33 

4.  "Jane  Cable,"  by  G.  B.  McCutcheon 31 

5.  "Treasure  of  Heaven,"   by  Marie  Corelli 30 

G.   "Silver   Maple,"    by    Marian    Keith 21 

THE  PUBLISHING  FIELD. 

CHRISTMAS    trade   has    been    uniformly    satisfactory 
and    publishers    have    cleared    out    their    fall    issues 
nicely.     In  the  case  of  several  books,  notably  "The 
Doctor,"    it    was  simply    impossible   to    keep    up    with    the 
demand.     Manufacturing     facilities      were    taxed      to     I  In- 


old   Bindloss,    "The   Captain   of   the    Kansas,"   by     Louis 
Tracy    and    "The    Porl     of     Missing    .Men."    by    .Meredith 
Nicholson,    author    of    "The    House    of    a    Thousand     ('an 
dies."    The  three  will  probably  be  brought  out  in  Febru 
ary. 

The  new  book  by  W.  A.  Fraser,  the  Canadian  author, 
to  appear  this  spring,  will  be  entitled  "Tin-  Lone  Fur- 
row." It  is  said  to  be  a  story  of  rural  life,  based  on  the 
author's  own  experiences  during  his  residence  at  George 
town.   Cut. 

Norman  Duncan,  author  of  "Dr.  Luke  of  the  Labra- 
dor" has  a  new  book  ready,  called  "The  Shining  Light." 
The  Canadian  edition  will  be  brought  out  by  S.  B. 
(Jundy  for  Henry  Frowde  of  the  Oxford  University  Press. 

The  Copp,  Clark  Co.  will  have  ready  shorlly  "The 
Patriot"  by  Antonio  Fogazzaro.  This  novel  is  the  first 
in  a  triology,  of  which  "The  Sinner"  is  the  second  and 
"The  Saint"  the  third.  "The  Saint"  was  published  last 
fall  and  "The  Sinner"  will  be  brought  out  later  this 
year.  All  will  be  produced  in  uniform  binding  at  $1.25. 
That  "The  Saint"  has  been  popular  is  proved  by  the 
fact  that  a  third  edition  is  now  in  preparation. 
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A  GROUP  OF  MACMILLAN  BOOKS. 


limit  and  the  publishers  had  to  have  recourse  to  im- 
portations. The  demand  for  Canadian  books  was  notice- 
able and  the  half  dozen  or  so  purely  Canadian  books  of 
the  season  sold  remarkably  well.  In  fact,  as  one  pub- 
lisher expressed  it,  it  looks  as  if  publishers  would  be 
justified  in  spending  more  money  in  bringing  out  Can- 
adian books  in  the  future. 

The  field  is  quiet  just  at  present.  The  import  houses 
are  getting  their  samples  in  shape  for  the  spring  trip 
over  the  Dominion.  A  few  paper  editions  are  promised 
for  early  publication  and  there  will  be  a  few  copyright 
novels   during    the    next    few    weeks. 

It  is  computed  that  the  sale  of  "The  Doctor"  has 
now  gone  over  40,000  copies  in  Canada,  which  is  easily 
a  national  record.  Published  only  a  short  few  weeks  be 
lore  Christmas,  the  hist  edition  was  cleared  off  in  no 
time  and  three  or  four  additional  lots  had  to  be  made 
to  keep  up  with  the  demand. 

McLeod  &  Allen  have  completed  arrangements  for 
the  early  publication  of   "The  Dust   of  Conflict"   by  Har- 


This  month,  paper  editions  of    the    following      will  be 

brought    out   by    the    Copp,  Clark  Co.  at  7")  cents   each  :— 

"Made  in  His  Image"    by  Guy  Thorne.    "Kid  McGhie"  by 

S.R.Crockett,     and    "The  Slave  of  Silence,"   by    F.  M 
White. 

Arrangements   are    being    made    for    the   early   publica- 
tion   by    the      Copp,    Clark    Co.,    of    "The     Natives  of 


Bril  ish  North  Amei  Lea  , 
will  contain  32  full-page 
retail    at    $1.50. 

The   Copp,    Clark    Co 
following    fall     novels    to 
"  I  'risoners' 
Knows"    bv 


by    C.    Hill    Tout.     The     Look 
illustrations   and   will   probably 


s   book    department    report    the 

tave    been    in    meat    demand  : — 

bv    Marj    Cholmondeley,    "The    Heart     that 

Charles  (J.  I).  Roberts,   "The    Vlan  Who   Rose 


Again"  and  "The  Woman  of  Babylon" H>y  Joseph  Hock 
ing.  and  "The  Saint"  by  Antonio  Fogazaro.  Amongst 
art  books  there  was  quite  a  demand  for  "The  Old  Testa 
ment  in  Art,"  which  was  perhaps  partly  due  to  the 
fact  that  it  covered  that  portion  of  the  Old  Testament 
from  the  Creation  to   the   Death   of  Mbses,    prescribed  for 
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study  this  year  in  the  series  of  International  Sunday 
School   lessons. 

The  Macmillan  Company  are  featuring  the  "Ilohenloe 
Memoirs"  at  present.  This  important  work  is  published 
in  two  volumes,  octavo,  and  sells  at  $6.00  net. 

D.  &  W.  Forrest,  13  St.  John  Street,  Montreal,  have 
just  put  into  stock  a  very  handsome  edition  of  a  souvenir 
booklet  illustrating  40  or  more  interesting-  scenes  of 
Canada's  merry  winter  sports.  These  are  very  suitable 
for  after  holiday  trade  and  retail  at  25c,  allowing  a 
reasonable  profit.  They  are  also  showing  a  booklet  il- 
lustrating the  principal  buildings  and  scenery  of  Mont- 
real. 

It  has  lately  come  to  light  that  Filson  Young,  author 
of  "The  Sands  of  Pleasure"  is  not  Guy  Thome,  as  many 
supposed,  nor  is  (!uy  Thome  a  real  name.  Guy  Thome 
is  in  real  life  C.  Hanger  Gull.  He  is  a  nephew  of  Sir 
William  Cameron  Gull,  physician  to  the  late  Queen  Vic- 
toria. A  paper  edition  of  Guy  Thome's  recent  novel, 
"Made  in  His  .Image"  is  to  appear  shortly  from  the  of- 
fice  of   the  Copp,   Clark   Co. 

SIGN    THE    PROTEST 
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LEADING   PUBLICATIONS    OF    THE  MONTH. 

Notices  of  some  of  the'  later  Christmas  publications 
are  given  hereafter.  These  books  were  either  crowded 
out  of  the  December  issue  or  were  received  too  late  for 
notice  in  that  number. 

Juvenile. 

CAPTAIN"  JACK  LORIMER.  By  Winn  Standish.  Bos- 
ton ;  L.  C.  Page  &  Co.  Cloth  $1.50.  Jack  Lorimer's 
adventures  have  been  a  leading  feature  of  the  Boston 
Sunday  Herald  for  some  time.  They  are  now  put  into 
book   form. 

RIVAL  CAMPERS  AFLOAT.  By  Ruel  Perley  Smith. 
Boston;  L.  C.  Page  &  Co.  Cloth  $1.50.  A  continuation 
of  the  adventures  of  "The  Rival  Campers"  on  their 
prize  yacht  Viking.  Handsomely  bound  and  illus- 
trated. 

WISHBONE  BOAT.  By  Alice  C.  1).  Riley.  Boston  ;  II. 
M.  Caldwell  Co.  Cloth,  75  cts.  A  prettily  bound 
volume  in  the  Pleasant  Street  Series,  containing  a 
charming  little  fairy  story.  Several  illustrations  *dd 
to  the  beauty  of  the  book. 

JINGLE  OF  A  JAP.  By  Clara  Bell  Thurston.  Boston  ; 
II.  M.  Caldwell  Co.  Bound  in  Japanese  Cretonne, 
with  real  Jap  doll  attached  to  cover,  boxed  hand- 
somely $1.25.  One  of  the  novelties  of  the  season,  con- 
taining rhymes  about  the  love  of  a  Jap  doll  for  a 
Parisian  doll,  with  border  designs  and  illustrations  in 
color. 

YOUNG  FOLKS'  NATURE  FIELD  BOOK.  By  J.  Alden 
Loring.  Boston  ;  Dana  Estes  &>  Company.  Cloth, 
$1.00.  Contains  a  short  timely  nature  story  or  sea- 
sonable hint  for  every  day  of  the  year,  with  alternate 
blank   pages  for   notes. 

SQUEAKS, AND  SQUAWKS  from  Far  Away  Forests  A 
Sequel  to  Jim  Crow  Tales.  By  Burton  Stoner.  Illus- 
trated by  Charles  Livingston  Bull,  Akron,  Ohio; 
Saalfield  Publishing  Co.  Ho  Boards,  $1.00.  An  in- 
troduction to  the  wild  life  of  the  forest,  excellently 
illustrated  in  color. 


Poetry. 

POETICAL  WORKS  OF  ROBERT  BURNS.  Edited  by 
William  Wallace,  LL.D.,  Edinburgh  :  W.  <to  R.  Cham- 
bers. Cloth,  illustrated,  553  pages,  3s.  6d.  A  service- 
able, clearly-printed  library  edition  with  twenty-one 
plates  in  tints  from  original  drawings  and  a  short 
biographical  sketch  of  Burns. 

HYMN  OF  EMPIRE  AND  OTHER  POEMS.  By  Fred- 
erick George  Scott.  Toronto  :  William  Briggs.  Fancy 
cloth,  75  cts.  A  dainty  collection  of  some  thirty 
poems  by  Mr.  Scott,  some  of  which  are  very  fine 
specimens  of  poetic  art. 

CORNFLOWER  AND  OTHER  POEMS.  By  Jean  Blew- 
ett.  Toronto  :  William  Briggs,  Decorated  white  cloth 
binding,  gilt  top,  boxed,  $1.25.  A  charming  edition 
of  the  more  recent  work  of  the  Toronto  poetess,  tas- 
tily produced  and  specially  suited  for  gift  purposes. 

NATURE  LOVERS'  TREASURY.  Edited  by  Carrie 
Thompson  Lowell.  Boston  :  Dana  Estes  &  Co.  Cloth, 
$1.20.  A  collection  of  Nature  poetry,  with  thirty-two 
choice  illustrations  of  natural  scenes,  each  with  a 
suitable  quotation.  Handsome  gift  and  white  cloth 
binding. 

Fiction. 

CHIPPINGE  BOROUGH.— By  Stanley  J.  Weyman.  To- 
ronto :  Macmillan  Co.  Cloth  $1.50.  A  tale  of  the 
days  of  the  Reform  Bill  of  1832,  introducing  several 
of  the  famous  characters  of  the  period  and  giving  an 
excellent  picture  of  English  life,  both  public  and  pri- 
vate, at  that  time. 

LITTLE  BROWN  MOUSE,  A.-By  Madame  Albanesi. 
Toronto  :  Copp,  Clark.  $1.25.  A  pretty 
story  written  in  a  simple  and  natural  style.  Corin- 
thia  Besant,  an  American  girl,  takes  possession  of  a 
small  estate  in  England,  which  had  been  left  to  her 
by  a  distant  relative.  She  discovers  that  a  great  in- 
justice had  been  done  to  the  rightful  heir.  Eventual- 
ly, through  her  instrumentality,  John  Harland  comes 
to  his  own  again,  with  the  usual  denouement  of  a 
happy  marriage. 

LOUIS'  SALADS  AND  CHAFING  DISHES. -By  Louis 
Muckensturin.  Boston  :  H.  M.  Caldwell  Co.  Paper, 
50  cents.  Cloth,  $1.00.  The  work  of  three  masters 
in  the  culinary  art.  Two  are  head  chefs  at  large  and 
prominent  clubs  in  Boston,  while  the  third  holds  a 
highly  responsible  position  in  one  of  the  leading  Bo- 
hemian resorts  in  the  same  city.  The  receipts  are 
new  and  are  prepared  purposely  for  this  book,  while 
the  practical  side  has  been  brought  forward  in  each 
case,  most  of  the  receipts  being  only  for  three  or 
four  persons. 

JOIN    THE    DEPUTATION 

RICHARD  ELLIOTT,  FINANCIER.— By  George  Car- 
ling.  Boston  :  Page  &  Co.  $1.50.  The  methods  of 
high  finance  practised  by  the  huge  monopolists  of 
America  is  the  subject  of  this  informing  book.  Rich- 
ard Elliott  is  the  incarnation  of  the  spirit  of  finan- 
cial greed.  Cruel  and  relentless  in  his  dealings,  self- 
deluded  as  to  his  own  motives,  he  pursues  his  suc- 
cessful financial  career  until  he  meets  retributive  jus- 
tice in  the  person  of  an  unacknowledged  son,  acting 
as  the  agent  of  the  most  gigantic  monopoly  of  mod- 
ern times  The  book  repels  and  fascinates  at  the 
same  time. 
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SECOND    BOOK   OP1   TOBIAH.— By    Una    L.    Silberrad. 

Toronto  :  Copp,  Clark.  $1.25.  In  this  delightful 
collection  of  short  stories  the  author  has  depicted 
the  England  of  Puritan  times  in  the  quaint  phrase- 
ology then  in  use.  Pathos  and  humor  are  blended  in 
many  of  the  situations  in  which  Tobiah,  the  Dissent 
er,  figures  as  the  doughty  champion  in  the  cause  of 
righteousness,  the  friend  of  the  distressed,  and  the 
terror  of  evil-doers. 

UNDERTOW,  THE.— By  Robert  E.  Knowles.  The  Flem- 
ing H.  Revell  Co.,  Toronto.  $1.25.  A  story  by  the 
author  of  "St.  Cuthbert's"  which  is  a  distinct  ad- 
vance upon  its  predecessor.  Mr.  Knowles  has,  in  the 
portraiture  of  Stephen  Wishart,  shown  how  restrain 
ing  grace  operating  through  the  discipline  of  life 
conquers  natural  impulse  and  ennobles  and  enriches 
character.  His  sterling  old  Scotch  father  and  his 
devoted  brother  Keuben  are  second  only  in  interest 
to  the  hero.  Father  O'Rourke  with  his  large  heart, 
uncertain  orthodoxy  and  rich  Irish  brogue  enacts  the 
part  of  mentor  and  fairy  godmother  enlivening  the 
pages  of  this  entertaining  book  with  touches  of  char- 
acteristic humor. 

WHEN  LOVE  SPEAKS.— By  Will  Payne.  Toronto  : 
Macmillan  Co.  $1.50.  The  scene  is  laid  in  a  small 
American  town  containing  the  usual  ingredients  of 
modern  middle-class  society.  David  Donovan,  the 
hero,  by  virtue  of  innate  nobility  of  character,  per- 
ceives and  acts  upon  the  truth  that  the  basis  of  all 
right  dealings  between  man  and  man  lies  in  that 
larger  charity  which  distinguishes  between  the  sins 
of  frailty  and  the  wrongdoing  of  evil  intention. 
Louise  Holmes,  the  beautiful  girl  whom  he  marries, 
would  pin  him  down  to  a  narrower  creed,  but  she 
too,  in  time,  learns  the  lesson  that  the  voice  of  love 
is  more  potent  than   the  voice  of  judgment. 

Miscellaneous. 

ARABIAN  NIGHTS'  ENTERTAINMENT.  Translated 
by  Edward  William  Lane.  Edited  by  Stanley  Lane- 
Poole.  1  volumes.  London  :  George  Belle  &i  Sons.  A 
reproduction  of  the  text  of  1859,  which  was  laborious- 
ly collated  with  Lane's  own  annotated  copy  of  the 
first  edition  of  J 835  by  Edward  Stanley  Poole.  A 
splendid  edition  of  a  famous  story-book. 

FAIREST  GIRLHOOD.  By  Margaret  E.  Sangster.  New 
York  and  Toronto  :  Fleming  II.  Revel  Co.  Cloth, 
boxed,  $1.50.  This  handsome  gift  book  in  white  bind- 
ing with  gold  lettering  is  beautifully  printed,  it  con- 
tains a  number  of  essays  intended  for  the  guidance 
and  upbuilding  of  girlhood. 

TCIIAIKOVSKI.  By  E.  Markham  Lee.  Miniature  Series 
of  Musicians.  London  :  George  Bell  &  Sons.  Cloth 
Is.  net.  A  neat  little  pocket  volume  giving  the  story 
of  Tchaikovski's  life,  with  several  illustrations. 

AMONG  BAVARIAN  INNS.  By  Frank  Roy  Fraprie. 
Boston  :  L.  C.  Page  &  Co.  Cloth,  illustrated  with 
numerous  choice  plates,  $2.00.  Uniform  with  the  Lit- 
tle Pilgrimages  among  English  and  French  Inns  and 
giving  a  pleasing  description  of  little  journeys  into 
the  Bavarian  Highlands,  with  reminiscences  of  student 
and   artist  life   in   Munich. 

ART  OF  THE  DRESDEN  GALLERY.    By  Julia  de  Wolf 

Addison.  Boston  :  L.  C.  Page  A  Co.  Decorated  cloth, 
profusely  illustrated,  boxed,  $2,0(1  net.  The  latest  ad- 
dition to  the  Art  Galleries  of  Europe  series,  contain- 
ing notes  and  observations  upon  the  old  and  modern 
masters  and  paintings   in   the  Royal  collection,     with 


bibliography    and    index    and    many    reproductions     of 

paintings. 

BRAVEST  DEED  I  EVER  SAW.  Stones  ci  rersasii 
Experience.  Edited  by  Alfred  II.  Miles.  Toronto: 
Copp,  Clark  Co.  A  handsome  volume  containing  re 
cords  of  the  personal  experience  of  many  brave  men 
told  by  Earl  Robots,  Baden-Powell,  Sir  Charles 
Wyndhain,  Admiral   Dewey  and  others.     Illustrated. 

BLESSED    MINISTRY    OF    CHILDHOOD.     By    T.    Ral 
cliffe  Harnett.     Edinburgh  :   Oliphant    Anderson   cV  Fer- 
rier.      Cloth,     Is.    net. 

OVER  THE  NUTS  AND  WINE.  By  .lames  Clarence 
Harvey.  New  York  :  H.  M.  Caldwell  Co.  Bound  in 
the  shape  of  a  champagne  cooler  with  bottle.  In  a 
box,  75  cts.  A  book  of  original  toasts  and  epigrams, 
printed  in   two  colors  on  antique  bull  paper, 

W^  y"V  y"X  f^  £*  Out-of-print  books  supplied.     No  matter  what  subject 

Ijllll  IV^^5.       Can  supply  any  book  ever  published.     We  have  50,000 
rare  books. 

BAKER'S  BOOKSHOP,  John  Bright  St.,  Birmingham,  Eng. 

Canadian  Winter  Sports 

Beautiful  Souvenir  Booklet,  containing  40  interesting 
views  of  Canada's  leading  winter  sports. 
Just     the    thing  for    after    Holiday    Trade 
Retails  25c.  with  good  profit. 

D.  <&  W.  Forrest,  13  st.  uohn st.f  Montreal 
TELEGRAPH     CODES 

A   B  C  Code.     5th  Edition.     English     Net  $7.00 

ABC    Code.     .">th  Edition.     Spanish "  8.00 

ABC     Code.     4th  Editton "  S.OO 

A  I  Code "  7.50 

Moreing  &    Neat  Code 5.00 

Bedford- Mc  Niell  Code 6.00 

Large  and  small  codes  of  all  kinds.    Send  for  list. 

Discount  to  the  trade  only. 

AMERICAN  CODE  COMPANY,  -         83  Nassau  St.,  N.Y.  City 


Catholic  Prayer 
Books,   Etc. 

To  the  Trade— 

We    thank    you    for  the  generous 
patronage  given  us  during  1906. 
Our  travellers  are  now  on  the  Road 


with 

Import  Samples 


September  Delivery 


We  wish  to  emphasize  two  facts 
for    your    interest 

First    We   are  Specialists. 

Secondly— As  such  we  ought  to  be  bet- 
ter able  to  help  you  in  your  buying. 

Wait  for  our  Travellers  or  drop  us  a 
request  postal. 

W.  E.  BLAKE 

Catholic  Book  Publisher 

123  Church  St.,     Toronto 
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When  writing  to  advertisers  kindly 
mention  having  seen  their  advertise- 
ment in  this  paper. 


PELOUZE  POSTAL    SCALES 

Invaluable  to  the  Office.  Store  and  Home 

They  lell  instantly  the  exact  cost  of  postage  in  cents  on   al 
mail  matter.     Warranted  Accurate.     Several  sizes. 


W     V* 

; ..  Jfc^ 

NATIONAL,  4  lbs.  -    -  S3.75        STAR,,  1  lb.     - 
UNION,  2%  lbs.    -    -    3.00        CRESCENT,  1  lb. 
COLUMBIAN,  2  lbs.     -    2.S0 

Buy  through  your  Jobber. 

PELOUZE  SCALE  &  MFG.  CO,     -     - 


S2  00 
1.50 


Chicago. 


iJOH*WEA#£S 


up 


A'  good  pen  is  a  good  servant,  and 
John   Heath's   Pens  are  made  to  serve  ! 

ALWAYS  BEADY  ANIi  ALWAYS  WILLING. 
Thev  were  first  45  years  ago,  and  are  still 
leading  the  way.     British    made   of   British 
steel.     Write  for  samples. 

LONDON    AGENCY 
8  St.  Bride  St.,  LONDON,  E.C.,  ENGLAND 


"ROB  ROY 


ji 


SOLD  BY 

ALL  STATIONERS 

in6d.,  1/-  and 

Gross 

Boxes 


This  series  of 
■^  Pens  is  made  of  the  same 

material,  by  the  same  tool=,  by 
the  same  process  and  at  the  same 
Works  as  the  series  of  '  Waverley  '  Pens 
which  II  inks,  Wells  &  Co.   have  for  3D  years 
and    upwards   (prior  to  Fcpt.,   1901),   manufac- 
tured for  and  supplied  to  the  Trrpri  tors  thereof. 

H1NKS,  WELLS  &  Co.,  Birmingham,  Eng. 


The  most  popular  pens  are 

ESTERBROOK'S 


MADE  IN  ALL  STYLES 


Fine  Points,  Ai,  128,  333 
Business,  048,  14,  130. 

Broad  Points,  312,  313,  314. 
Turned.up  Points,  477,  531,   1876. 


CA  N  A  I)  I A  N    AGENTS: 
THE    BROWN     BROS.,    LIMITED 

TORONTO. 


The  Pen  Is  Mightier  than  the  Sword,  but 
how  useless  without 

GOOD    INK 

The  soul  of  the  pen  is  in   the  ink. 

USE  THE  BEST 

Send   for   samples   and    prices   of 

IMPERIAL  MUCILAGE 

Made  of  Gum  Arabic 

The  Best  on  the  Market 


The  Canadian   Ink    Mfg.   Co. 
37  Wellington  St.,  Montreal 


SPENCERIAN 

STEEL  PENS. 

The  Standard  Brand 
in  United  States  for 
over   FIFTY  years 

Worhs,  BIRMINGHAM,  ENGLAND 

Imported  by  all  the 
leading  Stationers  in 

TORONTO    and  MONTREAL 


To  Canadian  Stationers  : 

"  They  come  as  a  Boon  and  a  Blessing  to  men. 
The  Pickwick,  the  Owl  and  the  Waverley  Pen." 

your   stock   is   incomplete   without   the 
Boons  and    Blessings — 

The  Waverley 

Series  of  PeilS 

They  are  irreproachable  in  quality   and 
extensive!}'  advertised. 

Sold  by  the  leading  wholesale  houses. 

Sample  cards  and  trade  price  lists  sent 
per  return  mail. 

Macniven  &  Cameron,  Ltd.,  Waverley  Works,  Edinburgh 


Brick,  Tile,  Rooting,  Glazed  and  Fancy 

PAPERS 

Carried  in  stock  in  a  large  and  attract- 
ive line  for  the  Stationery  Trade. 

Send   for  sample  book  77  showing  the 
assortment,  and  price  list  116. 


CHAS.  BECK  PAPER  CO.,  LIMITED 

PHILADELPHIA,  PA. 
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STATIONERY   DEPARTMENT 


HIGHER   PRICES. 

ADVANCES  in  the  prices,  of  various  sorts  of  goods 
handled  by  stationers  and  fancy  goods  dealers  ha\e 
been  noted  from  time  io  time  in  our  columns,  says 
The  American  Stationer.  What  has  been  published  in 
tiie  past  has  been  indicative  of  what  will  be  done  in  the 
future.  Every  sort  of  goods,  no  matter  of  what  material 
they  are  made,  will  be  higher  the  coming  year,  the  ad- 
vance running  from  5  to  30  per  cent.  This  includes  metal, 
whether  silver,  nickel  or  bronze,  wood,  leather  and  all 
their  various  combinations.  Everything  has  gone  up  and 
manufacturers  declare  that  further  advances  are  inevit- 
able. All  the  elements  which  enter  into  the  production 
of  these  different  classes  of  goods  cost  more  and  manu- 
facturers assert  that  they  cannot  sell  at  former  prices 
without   losing   money. 

German  manufacturers  have  caught  the  infection  and 
announce  advances  varying  from  5  to  2-5  per  cent,  on  all 
their  goods.  Importers  had  a  little  experience  in  this 
direction  last  year,  but  most  buyers  were  able  to  get 
the  goods  last  season  at  the  old  prices.  This  year  they 
will  be  unable  to  do  it.  All  these  advances  will  go  into 
effect  before  January  20,  and  will,  therefore,  affect  all 
the  goods   which  buyers  will  want  this  year. 

What  effect  the  higher  prices  will  have  on  the  coming 
year's  trade  it  is  impossible  to  say.  Most  dealers  think 
the  influence  will  be  comparatively  slight.  Consumers 
have  become  used  to  buying  these  goods,  and  the  ad- 
vance wili  not,  it  is  believed,  cause  any  decrease  in  sales. 
Much  will  depend  upon  general  business  conditions  during 
the  year,  but  unless  business  dilliculties  occur  in  other 
and  more  important  lines  it  is  not  likely  that  trade  will 
be  injured,  even  with  the  substantial  advances  that  must 
be  made. 

Many  dealers  are  wondering  where  the  advance  will 
stop,  but  even  though  they  feel  that  it  has  about  reach- 
ed the  limit  it  is  impossible  for  them  to  modify  the  con- 
ditions. They  must  make  this  advance  to  conform  to 
those  made  by  manufacturers.  In  pursuance  with  neces- 
sity nearly  all  of  them  have  withdrawn  prices  and  will 
only  agree  to  make  prices  as  low  as  possible  at  the  time 
of  sale.  It  is  a  situation  which  has  worried  some  deal- 
ers,  though  probably   without  cause. 

SIGN    THE    PROTEST 

r3/asr3Maaas[BfMaaa3i2f2M3JSMaaHsra"e  h 

ITS    SIXTIETH    ISSUE. 

SIXTY  years  ago  the  first  issue  of  the  Canadian  Al- 
manac, a  small  and  unpretentious  volume,  made  its  in- 
itial appearance.  Since  then  this  valuable  annual  has 
grown  steadily  and  to. day  the  issue  for  1907  has  attained 
to  472  pages,  crammed  full  of  a  vast  amount  of  useful  in 
formation.  Possibly  the  most  notable  content  of  the  new 
volume  is  the  new  customs  tariff,  which  was  inserted  al 
the  last  moment,  and  which  will  be  found  extremely  use- 
ful to  business  men  all  over  the  world.  The  other  regu- 
lar lists  of  governments,  clergy,  lawyers,  educationist--, 
societies,   newspapers,   post   offices,    militia,   etc.,     are     in 
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place,  corrected  to  date,  and  Professor  Wrong  of  Toronto 
Universitj  has  contributed  an  interesting  review  of 
events  m  Canada  during  the  last  sixty  years.  The  price 
this  year  of  the  Almanac  has  been  advanced  from  40  to 
50  cents,  owing  to  the  enlarged  size  and  greater  cosl  -I 
production.     (Copp,   Clark   Co.   Toronto.) 


THE  SITUATION 

PROSPECTS  for  1907  look  good  and  there  will  un- 
doubtedly be  a  large  turn-over  this.  year.  A  good 
business  during  1906  has  inspired  confidence  .ill 
around  and  merchants  will  buy  freely.  Manufacturers 
have  been  well  satislied  with  results  last  year  and  are 
planning  for  a  still  larger  production  this  year.  Imports 
of  stationery  lines  are  increasing  and  there  is  a  growing 
tendency  for  foreign  manufacturers  to  cultivate  this  mar- 
ket. This  is  evidenced  by  the  opening  of  branches  here, 
the  appointment  of  new  manufacturers'  agents  and  the 
rise  of  new  jobbing  houses. 


THE  GREAT  LEIPSIG  FAIR. 

Every  year  the  Stationery  Fair  at  Leipzig,  Germany, 
grows  in  size  and  increases  in  importance.  This  year 
the  Stationery  Society  of  Central  Germany,  have  ar- 
ranged to  hold  the  Kail  from  March  1  to  !).  The  exhibits 
will  embrace  paper  of  every  kind,  stationery  goods  and 
writing  materials,  punts,  post  cards,  calendars,  almanacs 
—in  fact,  every  object  that  falls  under  the  term,  station- 
ery. Canadians,  who  happen  to  be  on  the  other  side  of 
the  Atlantic  aboul  that  time,  should  make  it  a  point  to 
visit  the  Fair. 


NEW  USE   FOR  PENCILS. 

The  following  taken  from  the  Graphite,  the  publica- 
tion issued  by  the  Joseph  Dixon  Crucible  Company, 
manufacturers  of  the  Dixon  pencils,  indicates  a  new  use 
for    lead    pencils  : 

"David  Bispham  has  broken  himself  of  the  habit  of 
smoking  cigarettes  in  so  simple  a  way  that  he  wants 
everybody   else  addicted    to   the   habit    to   try   his   method. 

"  T  used  to  wonder,'  .Mr.  Bispham  said  the  other 
day  in  a  voice  that  proclaimed  his  desire  to  give  the 
method  all  possible  publicity,  'whether  it  was  the  smoke 
I  enjoyed  or  merely  the  sensation  of  holding  the  cigar- 
ette in  my  mouth.  1  decided  that  it  was  in  all  probabil- 
ity only  the  latter.  To  cure  myself  i  began  by  putting 
into  my  mouth,  whenever  I  felt  like  smoking,  a  piece  of 
pencil  and  keeping  it  there  until  my  temporary  nervous- 
ness passed  away.  After  I  had  done  that  for  a  week  I 
found  the  pencil  jusl  as  satisfactory  as  the  cigarette  and 
I  decided  that  it  was  not  the  tobacco  to  which  I  was  a 
victim.  In  less  than  a  month  I  had  entirely  broken  my- 
self  of  the  habit  of  smoking  cigarettes  and  I  have  never 
gone  back  to  them.  Whenever  I  feel  a  particularly 
strong  longing  for  one  I  puff  on  a  pencil  for  a  moment 
and    am    satisfied.'  " 
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THE 
IDLE     MOMENT 

* 

"Yes,"  said  the  merchant  who  doesn't  believe  in 
advertising,   "the  country  is  going  to  the  devil." 

"I  thought  as  much  when  I  read  that  placard  in  your 
window,"  the  solicitor  answered. 

"Which  placard?" 

"The  one  that  says:      'We  lead;   others  follow.' 

•  * 

* 

Customer  :  "This  novel  I  bought  of  you  is  imper- 
fect.   It's  put  into  covers  with  the  last  chapter  first." 

Bookseller  :  "My  dear  sir,  pardon  my  carelessness. 
That  is  one  of  the  special  editions  for  ladies." 

*  * 
* 

A  good  -joke  on   the   staff  of   the   book   section   of   a 

Toronto  departmental  store,  located  on  King  Street,   is 

going  the  rounds.     A  precocious  small  boy  with  a  dollar 

to  spend  on  books  made  a  number  of  purchases  of  lucent 

standard  volumes,  such  as  "The  Last  of  the  Mohicans," 

"Ivanhoe,"     etc.       Then    to    jolly    the    young  lady   who 


waited  on  him  he  asked  for  a  copy  of  "Dickens'  Poems." 
The  attendant  failed  to  see  the  point  and  began  ferret- 
ing round  for  the  book,  finally  calling  to  her  assistance 
three  or  four  more  clerks.  At  length  she  had  to  inform 
the  small  customer,  who  was  afraid  of  his  life  that  he 
would  be  thrown  out  bodily,  that  they  hadn't  a  copy  in 

stock. 

*       * 
* 

A  story,  illustrating  the  extraordinary  ignorance  of 
some  people,  is  told  of  a  lady,  who  went  to  the  book 
counter  of  a  department  store,  and  asked  for  a  copy  of 
some  "good  new  book"  to  send  to  a  friend.  The  attend- 
ant addressed,  who  really  knew  something  about  books, 
being  busy,  handed  her  over  to  one  of  the  Christmas  as- 
sistants. After  a  time,  this  attendant  happened  to  ask 
the  assistant  what  book  the  customer  had  bought.  She 
was  calmly  informed  that  the  poor  woman  had  been  sold 
a  copy  of  "Romeo  and  Juliet,"  both  clerk  and  customer 
being  under  the  impression  that  Shakespeare's  famous 
work  was  something  "good  and  new." 

Uncle  Jerry  Peebles  was  looking  over  the  list  of 
"amended  spellings,'.'  recommended  by  the  reformers. 
"Good  land  !"  he  exclaimed,  "I  don't  see  nothin'  strange 
in  them  words.     That's  the  way  I  '  alius  spelled  'em." 


lfeill®  PENCILS 


THE  BEST  THE  WORLD  PRODUCES 
17  DEGREES-SOFTEST  TO   HARDEST 

SAMPLES    AND    PARTICULARS    ON    REQUEST. 

London,  eng    AMERICAN  LEAD  PENCIL  COMPANY,  new  york 


US-  SMaXwvUj  ►  AMERICAN  PENCIL  CO  Newark  %%g 


"MADRAS  LINEN" 


A  new  paper  put  up  in  a  new  way.  The  Madras  Linen 
note  and  envelopes  are  put  up  in  one  pound  packages 
to  retail  at  twenty-five  cents,  Linen  faced,  medium  weight 
stock  with  wallet  flap  envelopes.  Write  for   samples   to 


Warwick  Bros.  ®>  Rutter 


Wholesale 
Manufacturing  Stationers 


Limited 

TORONTO 


nv 
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FANCY     GOODS 
AND      NOTIONS 

^ 

TRADE   CONDITIONS. 

ACCORDING  to  reports  from  all  quarters  the  holi- 
day season  of  1906,  which  was  brought  to  a  close 
since  the  last  issue  of  Bookseller  and  Stationer 
came  from  the  pressl  was  the  most  successful  in  the  his- 
tory of  the  fancy  goods  trade  of  Canada.  The  leading 
importers  reported  a  marked  advance  in  business,  some 
claiming  an  increase  in  their  returns  of  fifty  per  cent. 
over  the  preceding  year.  Stocks  were  depleted  to  a  low- 
level  and   general    satisfaction   was   expressed. 

Since  Christmas,  importers  have  had  a  chance  to  size 
up  the  changes  in  the  tariff  and  several  important  altera- 
tions have  been  noted.  The  duty  on  toys,  games,  dolls, 
etc.,  has  been  reduced  from  35  per  cent,  to  30  per  cent. 
The  duty  on  pocket  books,  purses  and  satchels  has  been 
increased  from  30  per  cent,  to  35  per  cent.,  as  also  has 
the  duty  on  jewelry,  including  hat  pins,  hair  pins,  etc. 
The  duty  on  gramophones,  phonographs  and  parts  there- 
of has  been  advanced  from  25  per  cent,   to  30  per  cent. 

On  toys,  dolls,  games,  the  preferential  duty  is  now 
20  per  cent.,  instead  of  35  per  cent.,  less  one-third.  On 
pocket  books,  purses,  satchels,  it  is  22-i  per  cent.,  in- 
stead of  30  per  cent.,  less  a  third.  On  phonographs, 
gramophones,  it  is  20  per  cent.,  instead  of  25  per  cent. 
less  one-third.  On  jewelry.it  is  22|  per  cent.,  instead  of 
30  per  cent,  less  one-third.  It  will  be  found  therefore 
that  the  changes  benefit  British  manufacturers  of  these 
goods. 

AN    APPRECIATIVE   LINE. 

Of  the  numerous  holiday  lines  of  calendars  and  cards 
shown  to  the  Canadian  trade  last  season,  none  took  a 
higher  place  than  the  products  of  the  old  London  house  of 
Raphael  Tuck  &'  Sons  Co.,  Limited.  The  newly-estab- 
lished Montreal  office  of  this  company  favored  some  sev- 
enty-five of  the  leading  journals  of  Canada  with  sample 
parcels,  which  were  gratefully  received  on  all  hands, 
carefully  examined,  warmly  admired  and  favorably  com- 
mented upon.  The  variety  of  the  subjects  treated  and 
the  uniform  excellence  of  the  work,  from  the  simplest 
design  to  the  most  elaborate  production,  called  forth 
high  praise.  Bookseller  and  Stationer  regrets  that  its 
parcel  did  not  come  to  hand  in  time  to  admit  of  a  more 
seasonable   and   detailed   notice   in   its  December   issue. 


VALENTINES. 

In  the  stock  of  valentines  gathered  together  by  the 
Copp,  Clark  Co.,  Toronto,  none  are  handsomer  than  the 
series  of  art  valentines  in  bas-relief.  The  designs  arc 
very  dainty  and  the  cards  are  put  up  in  attractive  form. 
Sizes  vary  from  5|x7  inches  to  llxll  inches,  and  the 
prices  range  from   70  cents  per  dozen  to  $9   per  dozen. 

The  comic  novelty  assortment  is  bright  and  varied, 
each  card  being  enclosed  in  a  box.  The  prevailing  fea- 
ture is  some  diminutive  object,  such  as  a  dress-suit  case, 
a  stein,  a  foot-ball,  a  telephone,  etc.,  fastened  to  the 
card. 

All  the  standard  styles  and  makes  of  valentines  are 
shown  in  nrofusion,  as  weli  as  a  big  assortment  of  val- 
entine post  cards.  A  comprehensive  illustrated  catalogue 
has  been  prepared  and   will   be  supplied  on  request. 


SPRING  GOODS. 

It  is  about  time  now  to  look  into  the  subject  of 
Spring  goods,  including  such  lines  as  sporting  goods, 
fireworks,  decorations,  hammocks  and  all  the  articles  that 
go  to  make  the  Summer  home  and  out-door  life  enjoy- 
able. In  this  connection  it  might  be  pointed  oul  that 
the  Sutcliffe-Edmison  Co.,  Toronto',  are  well  stocked  to 
meet  the  requirements  of  the  trade,  making  a  specialty 
of  all  these  lines.  They  have  on  hand  a  comprehensive 
range  of  flags,  a  big  and  varied  assortment  of  fireworks, 
several  fine  makes  of  hammocks  and  a  big  list  of  sport- 
ing   sundries. 


PERSONAL  MENTION. 

Ah'.  George  Warwick,  of  Warwick  Bros.  &  Rutter, 
Toronto,  was  a  passenger  on  the  North  (ierman  Lloyd 
line  steamship,  Kaiser  Wilhelm  II.,  which  raced  the 
French  liner  La  Provence,  across  the  Atlantic  last 
month.  The  French  steamship  had  an  eight-hour  start, 
but  the  big-  (ierman  liner  overhauled  and  passed  her, 
reaching-  Sandy  Hook  just  one  minute  ahead.  Mr.  War- 
wick said  it  was  very  exciting.  He  had  been  in  Europe 
buying  import  fancy  goods  and  was  anxious  to  reach 
home  for  Christmas. 

Mr.  John  R.  Gay,  who  used  to  travel  for  the  Book 
Supply  Co..  Toronto,  and  latterly  for  George  H.  Ilees, 
Son  &  Co.,  has 'been  engaged  by  Raphael  Tuck  &  Sons 
Co.  to  cover  their  western  territory.  A  better  man  for 
the  job  could  hardly  have  been  chosen. 

There  has  been  a  change  in  the  traveling  staff  of  the 
Copp,  Clark  Co.,  owing  to  the  demise  of  Mr.  Bums, 
who  represented  the  company  in  Montreal  and  district. 
Mr.  Begg,  who  has  been  covering  Eastern  Ontario  for 
some  time  past,  will  cover  Mr.  Burns'  territory,  with 
the  exception  of  Quebec  city.  Mr.  Fosdick  will  look  after 
Quebec  city  in  addition  to  his  work  in  the  Maritime  Pro- 
vinces, while  Mr.  Paul  Trebilcock,  son  of  the  Bowman- 
ville  stationer,  will  cover  the  rest  of  Mr.  Begg's  ground. 
Mr.  Begg  will  occupy  a  sample  room  in  the  Windsor  Ho- 
tel, Montreal. 

Mr.  J.  H.  (  hapman,  of  the  firm  of  II.  P.  Chapman 
&  Son,  established  in  1'8T(J,  in  Ripley,  Ont.,  was  united 
in  marriage  on  Nov.  21st  to  Miss  Kthelle  A.  Tyreman 
of  Ripley. 

A  charter  has  been  granted  by  the  Province  of  On- 
tario to  W.  .1.  Elliott,  P.  1).  Hume,  II.  I'.  Cooke.  W 
B.  Mudie,  and  V.  M.  Thomson,  constituting  them  ami 
their  successors  a  corporation,  under  the  name  of  The 
Book  Simply  Company,  Limited.  The  capital  is  $40,000, 
divided  into  400  shares  of  $100  each,  head  office,  Toronto. 
The  objects  of  the  company,  as  stated  in  the  charter, 
are  : — To  carry  on  the  business  of  a  printer  and  publisher 
and  an  agent  therefor,  and  to  maufacture  and  deal  in 
paper,   books,   stationery  and   office   supplies." 

When  Buntin,  (iillies  &  Co.,  Hamilton,  have  any  ad- 
vertising matter  to  turn  out,  they  can  be  calculated  on 
to  produce  something  tasty  and  to  the  point.  Their  New 
Year's  greeting  to  the  trade  takes  the  shape  of  a  little 
booklet,  bearing  the  firm's  crest,  embossed  in  red  on  the 
cover.  The  pages  are  neatly  designed  --with  red  rules. 
and  type  matter  printed  in  green.  The  reader  is  not 
wearied  with  much  talk  ;  the  reading  matter  is  short  ami 
to  the  point.  Thanks  for  past  favors,  apologies  for  de 
lays  owing  to  inadequate  facilities,  promise-  of  more 
prompt  service  in  the  new  building  and  New  Year  greet- 
ings comprise  the  text  of  the  booklet. 
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Mr,  W.  Warner,  the  veteran  Brandon  bookseller,  lias 
been  renewing  acquaintances  in  Toronto  recently  and  in- 
cidentally making  a  few  new  ones.  His  esteem  for  Hook- 
seller  and  Stationer,  as  a  live  trade  paper,  led  linn  to 
call  at  the  Toronto  office  and  shake  hands  with  the  edi- 
tor. It  is  a  good  many  years  since  he  was  last  in  the 
east  and  lie  noticed  big  changes,  though  they  were  by 
no  means  so  startling  as  the  changes  in  his  own  home 
city,  Where  the  population  lias  doubled  in  live  years.  Mr. 
Warner  is  not  actively  engaged  in  business  now.  lie  hav- 
ing retired  in  favor  of  his  son,  who  is  now  president  and 
manager.  The  Warner  store  is  one  of  the  linesl  and  most 
progressive  in  the  west,  as  evidenced  by  the  photographs 
Air.    Warner   produced. 


ALIVE    TO   TRADE   PROBLEMS. 

The  intelligent  merchant  realizes  that  the  success  of 
his  business  depends  largely  on  the  success  of  the  trade 
as  a  whole.  He  will  accordingly  keep  his  eyes  open  to 
what  is  going  on  in  his  locality,  as  well  as  to  general 
trade  conditions  and  will  act  for  the  good  of  the  trade 
whenever  he  gets  a  chance.  He  will  willingly  do  what 
he  can  to  combat  the  proposed  parcel  post  system,  of 
which  more  particulars  are  to  be  found  elsewhere  in  this 
issue.  He  will  cheerfully  join  the  ranks  of  the  booksell- 
ers, who  are  protesting  against  any  change  in  the  system 
of  school  book  distribution.  He  will  stand  shoulder  to 
shoulder  with  the  other  merchants  of  his  town  in  pro- 
moting the  interests  of  the  community  and  crying  down 
abuses.    In  fact,  he  will  do  his  part,  whenever  called  on. 


The  Sutcliffe-Edmison  Co. 


FOR  SPRING  1907 


Limited 


We  call  attention  to  the  following  lines  and   respectfully  ask  your 
comparison  in  same. 

Sporting  Goods 

Including  "Base  Ball"  Supplies;  Tennis  Racquets,  Nets  and 
Balls;  Lacrosses  and  Lacrosse  Balls;  Painted  Rubber  and  Cellu- 
loid Balls ;  Plain  Grey  and  Terra  Cotta  Rubber  Balls,  etc. 

Hammocks 

In  catchy  assortment  of  colorings  and  various  styles  from  the  Plain 
Net  to  the  Fringed  with  detachable  Spread  Pillow. 

Fireworks 

A  larger  range  than  ever  before,  including  French, ^Spanish  and 
American  Fireworks.  Some  exceptionally  clever  "Penny"  and 
"Five  Cent"  lines. 


Flags 


The  most  comprehensive  range  of  Flags  we  believe  in  Canada  is 
to  be  seen  at  our  warehouse,  at  fair  and  reasonable  prices.  Flags 
from  tiny,  tiny  Silk  Flag  at  $1.00  gross  to  big  Bunting  Spreader 
at  $84.00  dozen. 

We  bespeak  for  a  share  of  your  trade  in  the 

above   lines,   and  would  be  pleased  to  answer 

enquiries  for  same  promptly. 

The  SUTCLIFFE-EDMISON  CO.,  Limited 

SUCCESSORS  TO 

THE  KELK-SUTCLIFFE  CO 
76  YORK  ST.  TORONTO 


VALENTINES 


We   carry   and  control  the    most    unique    and    up-to-date    lines   offered  to   the   Trade 

Lace  Valentines,  Comics,  Novelties,  Valentine  Post  Cards,  Etc. 

Prices  and  complete  description  in  our  Illustrated  Catalogue— SEND  FOR  A  COPY. 

EASTER   DAY  is  MARCH  31st 

Our  travellers  are  showing  complete  line  of  samples  of  Easter  Cards,  Booklets,  Novelties  and  Easter  Post  Cards 

PICTORIAL   POSTCARDS 

ENTIRELY  NEW  SUBJECTS.  SEND  FOR  AN  ASSORTMENT. 

THE  COPP  CLARK  CO.,  Limited,  FrKd  west,  TORONTO 
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YOU  ABE  INTERESTED  IN  SOMETHING. 

Why  not  get  the  best  items  that 
are  printed  on  the  subject  ? 

We  read  and  clip  thousands  of  newspapers  every  week— therefore  we 
can  equip  you  speedily  and  economically  for  a  debate,  speech,  lecture, 
essay  or  anything  else  requiring  up-to-date  information  and  more  of  it  than 
your  competitors  are  likely  to  get. 

Terms— 100  Clippings,  $  5.00 

250  "  12.00 

500  "  22.00 

1,000  "  40.00 

Send  for  our  Booklet,  which   fully  explains  the  scope  of  the  clipping 

industry. 

We  have  also  lists  of  firms  in  every  branch  of  trade  in  the  Dominion, 
the  professions,  club  members,  society,  etc.,  and  we  are  prepared  to  address 
and  mail  circulars  or  letters  to  these  at  any  time. 


THE  CANADIAN  PRESS  CLIPPING  BUREAU, 


232   McOIII  Street, 
MONTREAL 


10  Front  St.  East, 
TORONTO. 


ELECTRIC  SIGNS 

advertise  you  night  and  day.  Without  ques- 
tion the  cheapest  and  most  effective  method 
of  advertising  to-day 

We  have  excellent  proposition  to  make 
in  most  Canadian  cities  for  merchants  to  use 
electric  signs. 

Let  us  hear  from  you,  and  we  will  send 
you  circulars. 

The  HarteUStewart  Co.,   Limited 

Montreal,  Canada 


G  F.  Rumpp  &  Sons 


Established 
1850 


MANUFACTURERS    OF 


FINE  LEATHER  GOODS 


WRITING  CASES,      HAND  BAGS,      MUSIC  ROLLS, 
PHOTO  FRAMES,  CIGAR  CASES,  POCKET  FLASKS,  etc. etc 


PHILADELPHIA,   U.S.A. 


Bridge  Whist  Sets 


New  York  Salesroom  : 


683  and  685   Broadway 


Collar   Rolls 


YOUNG  BROS.,  TORONTO 


For  1907 

we  are  showing  a  wonderfully  clever 
line    of 

Burnt  LeatKer  Goods 

gotten  up  in  designs  newer  and 
more  exclusive  than  ever. 

Souvenirs 

of   rare   quality  in   glass,   metal,  paper, 

silk,  velvet,  wood,  aluminum, 

leather,  etc.,  etc. 

Postcards   that  are  novelties. 


A  Picture  Line 

particularly   adapted    to   showy    display 
for  fast  money  getting. 

An  immense  line  of 

Art    Calendars 

dainty,  artistic,  modern. 

Our  Catalogue   will    shortly    be   ready, 

and  from  time  to  time  we  will  issue 

supplements  to  keep  you  posted 

on  what  is  new. 


Get  on  our  mailing  list. 


Canada's  manufacturers  of  Fancy  Goods. 
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POSTAL  CARDS  MADE  TO  ORDER 

Now  is  the  time  to  have  your  own  Postal  Cards 
made  to  Order  for  the  Spring  and  Summer  Trade 


We  are  prepared  to  make  all  styles  of  colored  work,  such  as  Autochrom,  Photochrom, 
Typochrom,  Hand  colored  Views,  etc.,  etc.,  in  the  best  existing  work. 

Our  prices  are  lowest,  as  goods  go  from  the  German  and   Austrian  Factory  direct  to  you. 

We  are  representing  some  of  the  largest  Postal  Card  Houses  in  Europe  and  shall  send 
you  samples  and  prices  on  application,  if  references  are  given. 

From  the  first  of  April  on  we  shall  issue  a  monthly  catalogue  and  ask  dealers  to  send  us 
their  addresses  if  interested  in  Fancy  Cards  of  the  latest  styles  and  other  novelties  for  the 
Stationery  and  Toy  Trade. 

After  this  date  we  shall  carry  a  large  stock  of  all  our  goods. 


ARTHUR  OTTO  COMPANY,  inc 

39  Union  Square,  New  York  City. 


V 


Pictu 


re 


Made  to  order  only 
according  to  instruc- 
tions supplied. 


Very   fine 

make.  First 

class  Goods 

only. 


Post 


Cards 


Hpecialties: 
flodern    Heliotype 

styles, 
plain  and  coloured. 

Well  known  for  efficiency  and 
high-class  workmanship. 

OLLo  Leder 

Meissen  19    Sa*°"y 

Picture  Post  Card  Manufacturer. 
WHOLESALE  EXPORT 


\ 


Telegram  -Addre 

KI'NSTMAKKERT, 
DRESDEN 


ONLY     FOR     WHOLESALE     DEALERS 
AND  POST  CARD  PUBLISHERS 

MARKERT   &  SOHN 

Graphic  Art  Works 

DRESDEN— A.    Wintergartenstr,  74 

Manufacture  : 

PICTURE   POST  CARDS 

OF  ALL  PROCESSES 
A  SPECIALTY  WIS   MAKE  : 


COLLOTYPE,  COLOURED  COLLOTYPE, 
DOUBLE   TONE  GLAZED  and 
AUTOTYPE  POST  CARDS,  ALBUMS 

Ask  for  samples  and  quotations 


W.  NEUMANN  &  CO., 

High-class  Collotype  Printers 

Collotppe  postcards 


Wasserthorstrasse  42, 
Berlin,   S.  42 


SPECIALTY 


TO  ORDER 


Hand-coloured  Collotype  Cards 
Double-tone  Collotype  Cards 


Glossy  Collotype  Cards 
Photochrom  Collotype  Cards 


CHEAPEST  PRICES. 


ALL    KINDS   OF   VIEW-ALBUMS   AND  SAMPLE  SHEETS 

WHOLESALE    AND    EXPORT    ONLY 
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PICTURE    POST    CARDS 


NEW  1907  DESIGNS. 

Among  the  new  designs  in  post  cards  being  shown  by 
Warwick  Bros.  &  Rutter,  is  what  is  known  as  the 
"Slate"  series.  These  are  printed  with  the  entire  card 
being  a  reproduction  of  a  cloth-bound  slate,  and  humor- 
ous sayings,  after  the  "Sis  Hopkins"  style,  being  shown 
in  white  writing  on  the  slates.  There  are  twenty  num- 
bers in  the  series,  and  they  come  put  up  one  hundred 
cards  assorted  in  a  box.  Samples  will  be  gladly  mailed 
on  application. 

One  of  the  most  promising  subjects  yet  produced  in 
post  cards  is  a  photograph  of  the  present  Pope,  which 
Warwick  Bios.  &  Rutter  are  showing,  embossed  in  relief, 
with  jewels,  after  the  style  of  the  famous  cards  of  the 
King  and  Queen  of  England.  The  first  shipment  of  these 
is  just  to  hand,  and  samples  may  be  had  on  application. 


Cushion   Made  From  Fab  Post  Cards. 
(Warwick  Bros.  &  Rutter,  Limited.) 

What  is  being  put  on  the  market  under  the  name  of 
the  "Fab"  Patent  Patchwork  post  card,  is  one  of  the 
most  dainty  and  useful  novelties  imaginable.  These 
cards  are  made  of  the  regulation  size,  as  shown  in  the 
illustration  herewith,  and  in  the  centre  of  the  card  is  a 
piece  of  satin  about  3.\  inches  square,  on  which  is  printed 
in  colors  a  great  variety  of  different  subjects,  including 
all  of  the  popular  flowers,  coats  of  arms,  crests,  views, 
royalty,  such  as  the  King  and  Queen  of  England  ;  Scotch 
clans,  actresses,  etc.  The  feature  which  will  assure  these 
cards  a  very  large  sale,  is  that  this  card  is  made  so  that 
the  satin  square  may  be  detached  in  perfect  condition, 
silk    or    satin    background,    exceptionally    dainty    articles 


such  as  tea  cosies,  table  centres,  sofa  cushions,  doilies, 
fire  screens,  etc.  By  working  these  up  with  a  little  orna- 
mentation, such  as  insertion,  fancy  cords,  and  a  little 
silk  or  satin  background,  exceptionally  dainty  articles, 
of  the  above  description  are  easily  made.  Warwick  Bros. 
&  Rutter  are  the  sole  agents  for  Canada  for  this 
new  patent  card,  and  have  all  of  the  different  lines  in 
stock,  and  would  be  very  pleased  to  mail  samples  to  any 
of  the  trade  desiring  to  see  same. 


A  FINE  ART  LINE. 

A  few  samples  of  the  work  produced  by  Paul  C.  Koe- 
ber  &  Co.,  68  Beaver  St.,  New  York,  and  Kirchbeim, 
Germany,  exhibit  some  marked  excellences.  Both  the 
plain  and  color  work  is  executed  with  clearness  and  pre- 
cision. The  firm  make  a  specialty  of  souvenir  post  cards, 
bearing  local  views,  which  they  can  turn  out  quickly  and 
satisfactorily.  Having  a  factory  at  330-334  Fulton 
Street,  Brooklyn,  they  can  fill  orders  at  once,  securing 
as  good  results  as  can  be  obtained   in   Germany. 


*<. 


The 


"  Fab  "   Patchwork  Post  Card. 
(Warwick  Bros.  &  Rutter,    Limited.) 

NOVELTY   CARDS. 
post   card  novelties  produced  by  the  Postal  Nov- 


elty Co.,  Milwaukee,  Wisconsin,  are  not  the  variety  to 
get  "stuck"  with  and  certainly  add  interest  to  a  collec- 
tion. Genuine  elastic  suspenders,  rubber  sponges,  nipples, 
flour  sacks,  rubber  water  bottles,  etc.,  are  attached  to 
cards  in  a  very  unique  manner.  Each  card  is  illustrated 
in  three  colors.  For  $5.00  this  concern  will  send  a  com- 
plete assortment  that  retails  for  $10.00. 


A  NEW  DISPLAY  RACK. 

A  recently  patented  post  card  display  rack  is  built  on 
the  lines  of  a  book.  Tt,  consists  of  a  number  of  frames 
hinged  together  like  so  many  leaves  of  a  Isook,  each  hav- 
ing two  pages.  Bach  page  is  14  inches  wide  and  the 
depth  varies  from  17  to  50  inches  in  the  different 
si/es.  The  outside  frame  on  either  side  has  a  glass 
covering  its  entire  size,  so  that  when  it  is  closed  all  the 
other  frames  and  cards  are  enclosed  and  no  flies  nor 
dust  can  reach  them  and  every  card  looks  as  though  it 
was   framed.     The    rack    admits   of   a   large   display    in     a 
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very  small  space,  which  is  a  consideration  in  many  stores. 
All  racks  arc  finished  in  dark  Mission,  no  varnish,  mak- 
ing a  handsome  and  attractive  framing  Eor  cards.  The 
rack  is  made  by  J.  Y.  Henricks,  Philadelphia,  and  is 
handled  in  Canada  by  Dodd  Bros.,  8  Colborne  St.,  To- 
ronto. 


REVOLVING  DISPLAY  STAND. 

The    accompanying    illustration    shows    a    new     post 

card   stand  sold  by   W.    J.    Gage  &  Co.     There  is  excellent 

value    in    an  article   of    this    kind,    which    is    almost    indis- 

pensible    for    the    proper    showing  and  selling      of      post 


cards.  It  is  offered  at  a  very  attractive  price  whether  by 
itself  or  along  with  one  thousand  assorted  of  their  Can- 
adian view  cards  showing  the  chief  points  of  interest  from 
Quebec  to  the  Rockies. 

SEASONABLE  CARDS. 
A  large  range  of  Valentine  post  cards  has  been  stocked 
by  the  Copp,  Clark  Co.  to  meet  the  season's  require- 
ments. For  the  convenience  of  the  trade  they  have  made 
up  assorted  boxes  containing  50  assorted  cards  each  at 
prices    ranging    from    $1.35    to    $7.00    per    100    cards.     The 


''Cute"  scries  shows  juvenile  figures.  The  "Bow"  series 
as  illustrated,  consists  of  six  cards,  with  hearts  in  two 
corners,  on  which  appear  pictures  of  a  lady  and  her  cava- 
lier, each  card  with  a  different-colored  bow  and  inscrip- 
tion. 

Thirty  new  subjects  have  been  added  to  the  "Art" 
series,  including  1  hunting  subjects,  3  heads,  5  College 
mascots,    0    comic    frogs    and    a  number    of    miscellaneous 


subjects.  These  cards  may  be  ordered  separately  or  in 
assortments  at  $1.50  per  li>:i  cards.  A  coming  publica- 
tion in  this  series  is  the  Canada  Girl  in  characteristic 
costume  and  with  maple  leaf  and  coat-of-arms  orna- 
ments. 

The  "Fishing  Girl"  and  the  "Fishing  Boy"  sectional 
cards  have  just  appeared  and  will  be  found  appropriate 
for  the  valentine  season. 


SOME  NEW  VIEWS. 

Panorama  from  Hill  Top,  Digby,  Nova  Scotia,  (Photo 
\'o.  18).  Panorama  of  Bear  River,  Nova  Scotia,  (Photo 
No.  16).  Digby,  Nova  Scotia.  (Photo  No.  17).  Bear 
River,  Nova  Scotia.  (Photo  No.  15.)  Bear  River,  Nova 
Scotia.  (Photo  No.  13.)  Bear  River,  Nova  Scotia. 
(Photo  No.  12.)  Digby,  Nova  Scotia.  (Photo  No.  14.) 
Ralph  N.  slerris,  Bear  River,  Nova  Scotia. 

Yarmouth  in  Miniature,  Number  1  and  Number  2. 
•John   Murray   Lawson,   Yarmouth,   Nova  Scotia. 


Pictorial  Postcards, 


Autochrom,  Phototype,  and 
Lithographic  Coloured,  etc. 


Cards  made  from  any  Photograph.     All  orders  receive  prompt 
and  careful  attention.     Lowest  terms. 


erman  Postcard  Works 

Boch&KirschfrankforriV!. 


Several  Rewards 


Established   1872 


C00D  ACENTS  WANTED 


Latest  Novelties  in  Post  Cards 

If  your  stock  lacks  the  selling  qualities  of  the  best  that  is 
in  Post  Cards,  send  to  us  for  price  list  and  samples. 
Most  artistic  cards  produced.  Positive  sellers.  Latest 
novelties  from  England  and  France. 

Choice  line  of  NOVELTIES 

The  Canadian  Art  Post  Card  Co.,         22  St.  John  St.,  Montreal 


Fine  Art  Printing  Co. 

Kaufbeuren,  Munich,   Germany 

Manufacture  to  order  for  important  buyeis, 
as  a  specialty  : 


Postcards 


in  Collotype,  from    1,(100   up- 
wards, per  design, 
in  Copper  -  plate    Printing:. 

from     1,000     upwards,    per 
design, 
in  Retochrom- combined  let- 
ter press   and    lithographic 

color   printing,   3,000,   0,000   and    10,000   per  design,    in    sheets    of    30. 

and  64  designs. 


POST 

rv/o  i 

fADns      -    — 

i 

An  immense  stock  always  on  hand  at  low  prices. 

— We  make  a  specialty  of — 

PRINTING  LOCAL  VIEWS  TO  ORDER 

FROM  YOUR  OWN  PHOTOS. 

WRITE  TO-DAY  STATING  QUANTITIES 
REQUIRED. 

JOBBERS  LARGE  DISCOUNTS. 

PAUL  C.  K0EBER  CO.,  85  Franklin  St.,  New  York 
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POST  CARD  NOVELTIES 


THE  KINO   THAT  SELL 


THEY  ADD 

VARIETY 

TO  YOUR  LINE 

25  0IFFERENFKIN0S25 

Each    Card     fitted 
with  an  article  true 
to  life- 
Clever  and  Original 
Good  Drawings 
Highly  Colored 

Retail  for  5c.  &  10c. 
Send  J 


5 


for  a  complete  as- 
sortment that  retails 
for  $10.00.  Return 
if  not  satisfied. 

OR 

Write  for  Circular. 


j?%g&  (Copyrighted) 
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LIBERAL    PROPOSITION 
TO  JOBBERS. 


Postal  Novelty  Co.,  Milwaukee,  Wis. 


Imperial  Series 
Postcards 

To  the  Trade: 

Write  Quick  for  Samples  and  Prices. 
WE  LEAD  IN 

BlacK  and  WKite 
Our  Colored  Cards 

STAND  ALONE 

MONTREAL  TORONTO  QUEBEC 

OTTAWA  HISTORIC         SPORTING 

FISHING  HUNTING 

NORTHWEST  SCENES 

ALBUMS       and       RACKS 

Always  adding  to  our  already  well-assoited  stock. 

TR  Picture  Postcard  Co. 

P.O.  Box  334.  OTTAWA.  ONT. 


The  New  "FAB"  Post  Card 


The  new  "  Fab  "  Post  Card  is  the  latest  novelty  in  the'line 
cf  fancy  cards,  ond  promises  to  have  by  far  the  largest  sale 
of  any  of  the  novelties  in  Post  Cards. 

These  dainty  little  articles  are  made  with  a  square  piece 
of  satin,  printed  in  colors,  with  a  great  variety  of  designs, 
so  that  the  satin  may  be  easily  detached  and  worked  into 
artistic  cushions,  table  centres,  d'oilies,  cosies  and  other 
fancy  needlework  patterns. 


The   series  includes  Royalty,  Flowers,  Crests,  Clans  and  Views, 
and  may  be  had  immediately  from 
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Warwick  Bros.  &  Butter,  Limited 
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ONER 


HERE    AND    THERE 
AMONG    THE    JOBBERS 


Personal  information  for  the  guidance  of  buyers  of  stationery  and  fancy  goods,  especially  procured  by 

"  The  Monthly  Visitor." 


WJ.  GAGE  &  CO.,  Toronto,  report  a  most  gratify- 
.  ing  sale  during  the  season  just  closed  for  pap- 
eteries.  The  amount  of  these  goods  sold  by  them 
during  the  past  season  has  been  very  much  in  excess  of 
any  previous  one  and  it  has  taxed  their  manufacturing 
departments  to  the  utmost  in  endeavoring  to  fill  orders 
received.  The  sale  of  holiday  papeteries  has  been  excep- 
tionally large  with  this  house,  every  line  being  complete- 
ly sold  out  before  Christmas.  These  facts  speak  well  for- 
tius branch  of  the  Gage  Co.  business,  every  papeterie 
being  made  in  their  own  factory.  They  have  conclusively 
shown  the  trade  that  they  can  make  in  Canada  as  at- 
tractive and  salable  goods  as  formerly  had  to  be  im- 
ported. 


Buntin,  Gillies  &  Co.,  Limited,  Hamilton,  are  showing 
a  new  box  file,  No.  11*3,  that  is  complete  in  every  way. 
As  will  be  seen  from  the  cut,  it  is  divided  into  pockets, 
each  pocket  being  lettered,  thus  giving  it  the  value  of 
an  index  cabinet.    The  box  when  closed  is  the  same  size 


as  the  ordinary  box  file  and  retails  for  35  cents.    Buntin, 
Gillies  &  Co.,  Limited,  expect  a  good  sale  for  these. 


Typewriter  supplies  constitute  a  line  that  in  many 
instances  is  almost  entirely  neglected  by  the  stationery 
trade,  being  left  to  traveling  salesmen  and  firms  doing 
a  mail  order  business.  It  is  stated,  however,  by  the 
Carbon  Paper  &  Ribbon  Mfg.  Co.,  Ltd.,  Toronto,  that 
in  frequent  cases  stationers  who  formerly  did  little  or 
nothing  in  this  department  have  of  late  been  handling 
increasingly  large  quantities  of  their  "Peerless  Brand" 
carbon  paper  and  typewriter  ribbons.  The  perfectly 
clean  yet  brilliant  and  long  lasting  qualities  of  "Peer- 
less" carbon  paper  are  in  great  contrast  with  the  soft 
and  smiitchy  carbon  so  often  used.  The  demand  for  pen 
and  pencil  carton  is  also  increasing  with  s'reat  rapidity, 
and  at  the  present  date  there  is  hardly  an  office  or  mer- 


cantile establishment  of  any  description  that  is  not  using 
carbon  of  some  kind.  Many  of  the  largest  concerns  are 
following  the  example  of  those  in  the  United  States  in 
doing  away  with  the  letter  book  entirely,  in  favor  of  the 
'•arbon  copies.  ''Peerless  Brand"  carbon  paper  certainlv 
seems  to  be  a  line  that  will  not  grow  old  on  the  shelf 
if  the  dealer  makes  any  attempt  to  bring  it  before  the 
notice  of  those  interested. 


The  loose  leaf  style  of  keeping  books  has  passed  be- 
yond the  experimental  stage  and  is  acknowledged  by  all 
those  using  it  to  be  not  only  a  great  time  and  labor 
saver  but  an  actual  necessity  to  a  well  regulated  busi- 
ness. The  Simplex  system  manufactured  by  W.  J.  Gage 
&  Co.,  is  of  the  simplest  yet  strongest  kind  and  does  not 
include  any  intricate  pr  easily  broken  mechanism.  They 
have  adopted  a  different  plan  in  bringing  their  goods 
before  the  notice  of  the  public  than  is  usually  taken  by 
makers  of  loose  leaf  goods  in  that  they  have  only  offered 
them  through  the  local  trade  and  in  no  case  solicited 
business  direct  from  the  consumer.  The  prices  are  low 
enough  to  allow  the  dealer  to  supply  his  customer  at 
the  same  figure  this  customer  would  pay  if  bought  direct 
in  the  old  way  and  still  have  a  good  profit  to  himself. 
Catalogues,  samples  and  information  in  regard  to  their 
loose  leaf  supplies  will  be  gladly  furnished  by  W.  J.  Ga^e 
&  Co. 


Another  new  line  just  being  shown  by  Warwick  Bros. 
&  Rutter,  Limited,  is  a  display  box  containing  one 
dozen  small  boxes  of  office  pins.  These  small  boxes  are 
made  of  tin,  and  are  very  convenient  and  suitable  for 
desk  work.  Each  box  contains  one-quarter  of  a  pound 
of  the  No.  G  size  of  pins,  which  is  the  most  popular  size 
for  this  purpose.  The  retail  price  is  25  cents  per  box, 
and  these  goods  put  up  in  this  new  style  will  be  certain 
to  have  a  most  satisfactory  sale. 


Among  the  other  new  lines  being  shown  by  Warwick 
Bros.  &  Rutter,  Limited,  for  1907,  is  a  series  oi  desk- 
pads,  made  with  the  leather  corners  and  sides.  These 
may  be  had  in  several  different  qualities,  and  two  sizes 
—full  sheet,  and  half  sheet.  A'  new  style  of  pad,  with 
two  leather  corners,  and  a  full  strip  of  red  Russia  lea- 
ther running  along  the  entire  opposite  side,  will  appeal 
to  the  better  class  of  trade. 


Owing  to  the  very  great  demand  for  post  card  al- 
bums, during  the  holiday  season,  it  has  been  almost  im- 
possible to  procure  any  of  these  goods  from  the  local 
jobbers,  during  the  past  few  weeks.  Warwick  Bros.  &< 
Rutter,  Limited,  have  just  received  a  shipment  of  seme 
eight  styles  of  albums,  to  retail  at  popular  prices,  and 
no  doubt  these  goods  will  be  quickly  picked  up,  as  the 
sale  for  same  as  a  staple  article  will  undoubtedly  con- 
tinue. 


SO 


BOOKSELLER     AND     STATIONER 


"Dimity"  the  stationery  that  people  try  to  imitate 
is  still  the  leader  in  line  papers,  and,  judging-  by  the 
yearly  increase  in  the  sales,  it  is  gaining'  in  popularity 
all  the  time.  Buntin,  Gillies  &  Co.,  Limited,  Hamilton, 
the  people  manufacturing-  this  popular  paper,  have  just 
added  to  and  are  introducing  a  new  line  called  "Dimity 
Plaid."  It  is  exactly  the  same  quality  as  the  "Dimity,'' 
but  has  a  distinct  and  stylish  plaid  effect,  making  it  one 
of  the  nicest  lines  of  fine  stationery  on  the  market 
to-day.  The  note  paper  comes  banded  in  quires  and 
boxed  in  quarter  reams,  while  the  envelopes  are  boxed  in 
hundreds.     White  is  the  only  color. 

* 
Warwick  Bros.  &  Rutter,  Limited,  are  showing  the 
seven  new  designs  in  the  Congress  series  of  playing  cards, 
which  have  just  been  put  on  the  market.  This  house  also 
carries  the  full  range  of  the  more  popular  subjects  in  the 
old  designs,  in  this  series  of  cards,  such  as  "Spinning 
Wheel,"    "Good    Night,"    "Rookwood,"    etc. 

*  * 
* 

Fred.  Anthony  Horle  &  Co.'s  new  general  catalogue 
is  now  being  circulated,  and  on  application  a  copy  will 
be  sent  to  any  reader  of  Bookseller  and  Stationer 
who  has  not  already  received  one.  Great  care  seems  to 
have  been  taken  in  compiling  this  catalogue  and  it  is 
divided  into  sections  with  index  of  the  whole  placed  on 
page  1.  The  catalogue  is  printed  on  heavy  art  paper 
and  covers  Messrs.  Horle's  extensive  line  of  writing  and 
printing  papers,  boards,  envelopes  and  stationers'  sun- 
dries very  completely. 

*  • 
* 

An  advertisement  recently  brought  from  England, 
which  is  at  once  effective,  decorative  and  useful,  is  an 
enlarged  fac-simile  of  a  box  of  Koh-1-Noor  pencils  The 
fac-simile  is  made  of  heavy  paste-board  and  is  considered 
a  very  clever  piece  of  work.  Behind  it  there  is  a  neat 
door,  which,  when  opened,  shows  a  clever  series  of  pig- 
con  holes  containing  five  gross  of  pencils  arranged  in 
the  seventeen  degrees  in  which  the  pencils  are  made.  This 
handy  arrangement  is  given  free  with  every  five  gross  of 
pencils  bought  and  is  really  an  acquisition  to  the  well 
equipped  store. 


NEW  GOODALL  BACKS. 

The  visit   of     Mr.    A.    0.    Hurst,     Canadian  agent     of 
"Goodalls,"   the   London   playing   card    manufacturers,    to 


his  principals,  has  resulted  in  the  introduction  to  this 
country  of  "something  new"  in  playing  cards.  Those 
devotees  of  the  card  table  who,  along  with  a  love  for 
the  game,  possess  a  liking  for  the  artistic,  have  .1  treal 
looming  to  them. 

"Imperial  Club,  Empire"  cards  should  find  a  ready 
sale  among  patriotic  card  players.  Surrounding  the  Brit- 
ish coat  of  arms  which,  with  tin-  motto,  "Dieu  el  Mon 
Droit,"  forms  the  centre  piece,  .ire  foul  colonial  coats 
of  arms,  each  occupying  one  corner,  while  a  flowing  rib- 
bon hears  the  national  motto  of  each  COlonj  represent- 
ed. "Oak  Leaf"  will  bring  particular  pleasure  to  play- 
ers of  a  romantic  turn  of  mind.  In  this  series  the  cen- 
tral ornament  is  a  medallion  on  which  is  pictured  tin- 
fight  of  St.  George  and  the  Dragon  ;  the  medallion  being 
surrounded  by  oak  leaves.  The  "Elk"  series  is  a  truly 
artistic  production,  and  is  well  named.  The  ornament 
is  a  panel,  in  relief,  flanked  by  natural  maple  leaves.  On 
the  panel  is  depicted  an  elk  with  his  head  raised,  as  if 
startled;  and  in  the  background  is  seen  distant,  snow- 
clad    mountains. 

Series  "D"  of  the  Imperial  Club  cards  should  find 
a  ready  sale  among  the  followers  of  golf;  the  ornament 
consisting  of  hole-flags,  golf  balls  and  clubs,  surrounded 
by  conventionalized  field-daisies.  The  "Queen  Alexan- 
dra" series,  consists  of  a  portrait  of  llei  Majesty,  framed 
with  a  belt,  on  which  is  inscribed  the  motto,  "Ilioni 
soit  qui  mal  y  pense,"  capped  by  the  crown  and  sceptre 
on  a  cushion.  Series  "D"  Sultans  consists  of  ,1  metro- 
politan street  scene  by  night,  showing  wet,  crowded 
streets,  with  the  glimmer  of  lamps  and  lighted  shop- 
fronts   reflected  in  the  pavement. 

But  perhaps  the  most  artistic  of  all,  are  the  "Salon" 
cards.  Series  l(i  of  this  name  is  a  sunset  scene  with  a 
heavy  foliaged  tree  in  the  foreground,  a  laborer  return- 
ing home,  in  the  middle  distance,  and  a  cottage  backed 
by  a  sunset  sky  in  the  background.  Series  32  of  the 
Salon  is,  besides  a  playing  card,  a  souvenir  of  Nova 
Scotia.  A  medallion  containing  the  Nova  Scotia  coat  of 
arms  is  placed  in  the  centre  of  the  Union  .Jack,  which 
is  so  good  an  imitation  of  a  waving  Hag,  that  one  is  al- 
most deluded  into  believing  it  is  the  real  thing  instead 
of  a  mere  printed  picture.  The  whole  series  do  ureal 
credit  to  the  manufacturers,  and  should  prove  good  sell- 
ers everywhere. 


HURD'S  TYPEWRITER   PAPERS 

have  become  very  popular  throughout  America,  but  we  would  like  more  of  the 
trade  to  know  them.  We  have  just  issued  another  lot  of  sample  books  and  will 
gladly  mail  to  any  dealer  upon  receipt  of  letter  or  postal.  The  line  is  very  com- 
plete and  each  sheet  is  watermarked.  The  famous  Crane's  All  Linens  are 
included.  We  put  these  up  in  special  boxes,  arranged  for  the  convenience  of  the 
user.  Each  box  contains  500  sheets. 

We  have  a  large  number  of  new  things  in  regular  goods  for  the  new  year,  which 
our  salesmen  will  be  glad  to  show  you  shortly. 


TRADE    MARK 


GEO.  B.  HURD  CgL  CO. 

Fine    Paper    Manufacturers 

425  and  427  Broome  Street,  New  YorK,  U.S.A. 
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PAYSON'S  INDELIBLE    INK 


Trade  supplied  by  all  Leading  Wholesale 
Drug  Houses  iu  the  Dominion. 

Received  Highest  Award  Medal  and  Dip  oma 
at  Centennial,  Philadelphia,  1876;  World's  Fair, 
Chicago,  1893,  and  Province  of  Quebec  Exposi- 
tion, Montreal,  1897. 


Standard  Commercial  Works, 


Matte's  Interest  Tables, 

At  4,  5,  6,  7,  8,  9  and  10  per  cent,  per  annum,  by 
Napoleon  Matte.    5th  Edition.    Price,  §3.00. 
Matte's  Three  Per  Cent.  Interest  Tables, 
By  the  same  author.     On  fine  toned  paper  and 
strongly  bound.    Price,  $3.00. 
Hughes'  Interest  Tables  and  Booh  ot  Days 

combined. 
At  3,  3%  4,  5,  b%,  6,  7  and  8  per  cent,  per  annum 
By  Charles  M.  C.  Hughes,     rice,  §5.00. 
Hughes'  Supplementary  Interest  Tables, 
Comprising  a  Special  Interest  Table  for  daily  bal- 
lances,  showing  interest  for  one  thousand  days  on 
any  amount,  rates  from  %  per  cent,  to  W/±  per 
cent.,  inclusive.     Also  a  table  showing  interest 
for  one  thousand  days  at  5  per  cent.,  by  means  of 
which  (in  connection  with  Comparative  Tables), 
interest  for  one  thousand  days  can  be  obtained  at 
any  rate  from  %  per  cent,  to  10  per  cent.,  inclusive, 
and  COMPARATIVE  INTEREST  TABLES  for  ob- 
taining interest  on  any  rate  from  %  per  cent, 
to  10  per  cent.,  inclusive,  on  the  basis  of  365  days 
to  the  year  in  %  per  cent,  rates.     By  Charles 
M.  C.  Hughes.    Price,  $2.00. 
Hughes'  Interest  Tables, 
At  6  and  7  per  cent,  per  annum  (on  the  basis  of 
305  days  to  the  year),  for  one,  two,  three  and 
four  months  and  days  of  grace  ;  for  use  in  Dis- 
counting and  Renewing  Promissory  Notes.     By 
Charles  M.  C.  Hughes  (on  folded  card,  14%  x  9%) 
strongly  bound.    Price,  $1.00. 
Hughes'  Savings  Bank  Interest  Tables, 
At  2%,  3  or  3]4  per  cent,  (each  on  separate  card) 
on   the  basis  of  one  month,  being  1/12  part  of  a 
year  ;  by  Charles  M.  C.  Hughes.    Price,  $1.00. 
Buchan's  Sterling  Exchange  Tables, 
Converting  sterling  into  Canadian  currency,  and 
vice  versa,  advancing  by  8ths  and  16ths,  with  other 
useful  tables;  by  Ewing  Buchan.  Second  edition. 
Price,  $4.00. 

Buchan's    Sterling    Equivalents    and    Ex- 
change Tables, 
Showing  the  relative  value,  according  to  the  rate 
of  discount  in  London,  in  Canadian  and   New 
York  systems  of  quotations,  of  bills  of  exchange 
drawn  at  any  rate,  or  having  any  number  of  days 
to  run,  etc.,  etc.,  by  Ewing  Buchan.    Price,  $4.00 
Buchan's  Par  ot  Exchange  (Canadian), 
Giving  sterling  into  dollars  and  cents  and  vice 
versa,  from  £1  upwards,  also  sterling  equivalents, 
Canada  into  New  York  and  vice  versa  ;  by  Ewing 
Buchan.    Price  (in  sheets),  each,  20c. ;  mounted 
(on  boards),  each,  35c. 
The  Importers'  Guide, 

A  hand-book  of  advances  of  sterling  costs  in  deci- 
mal currency  from  one  penny  to  1,000  pounds 
with  a  FLANNEL  TABLE,  from  20  to  lOOshillings 
per  piece  of  46  yards  ;  by  R.  Campbell  and  J.  W. 
Little.  Cloth,  75c.  ;  leather,  .xl.ou 
The  Canadian  Customs  Tariff, 
Revised  to  date,  containing  lists  cf  warehousing 
ports  in  the  Dominion,  the  Franco-Canadian 
treaty,  extracts  of  Canadian  Customs  Act,  Ster 
ling  Exchange,  Francs,  German  Rixmark,  at 
Cadadian  Customs  values,  also  a  table  of  the 
value  of  francs  in  English  money,  Harbor  Dues, 
etc.,  etc.    Cap  8  vo,  cloth.    Price,  50c. 

MORTON,  PHILLIPS  &  CO., 

PUBLISHERS, 
755  and  1757  Notre    Dame   St.,    MONTREAL 


Tht  BROWN    BROS,.    Limited,    of    Toronto, 
earry  a  full  line  of  our  publications  in  stock. 


LEQAL  CARDi, 


HOTEL    DIRECTORY 


ATWATER,  DUCLOS  &  CHAUVIN 

Advocates,  Montreal 

Albert  W.  Atwater,  K.C.,  Consulting  Counsel 

for  City  of  Montreal.     Chas.  A.  Duclos.    Henry 

N.  Ohauvin. 


WM   A.  McLEAN. 

Barrister,  Solicitor,  Etc. 

Head  Office  Guelph,  McLean's  Block. 

Branch  Office,  Acton.  Town  Hall. 

Corporation,  Solicitor,  Etc. 


ROBINSON  &  GREEN 

Barristers,  Solicitors,   Etc. 
John  A.  Robinson,  John  R.  Green,  Solicitors  for 
the    Imperial  Bank  of    Canada,  the  Southern 
Loan  &  Savings  Co.,  St.  Thomas,  Ont. 


The  Topaz  Pencil 

As  good  as  any  at  any  price. 
Better  than  any  at  the  same  price. 

HB--H--HH-HHH--B 

—  AND  — 

Indelible  Copying. 

Write  for  Samples  to 

Warwick  Bros.  &  Rutter,  Limited 

Wholesale  Stationers,  TORONTO. 


WHEN   WRITING   ADVERTISERS 
PLEASE   MENTION 

The  Bookseller  and 
Stationer 


PASTE   POWDER 


]l READY-TO  MIX 
P^TE  POWDER 


MANUFACTURED   BY 


WILL  NOT  FREEZE 
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WINDSOR    HOTEL 

HAMILTON,   BERMUDA 

This  house  is  pleasantly  and  conveniently  lo- 
cated on  the  East  side  of  Queen  Street.  The 
rooms  are  bright  and  cheerful.  Every  attention 
paid  to  guests.  Billiards  and  Pool.  Hot  and 
cold  water  baths.     A.  McNicol,  Prop. 


TOWER  HOTELGE°RGETOWN 

V  *-     DEMERARA 

BRITISH  GUIANA. 

This  first-class  hotel  is  most  conveniently  situ- 
ated in  the  coolest  and  healthiest  part  of  the 
city.  Five  minutes  from  railway  station  and 
steamer  stal  lings,  and  near  to  all  principal  public 
buildings.  Cool  and  lofty  bedrooms.  Spacious 
Dining  and  Ladies'  Rooms.  Billiard  Room. 
Electric  light  throughout. 


WOODSIDE   BOARDING 
HOUSE 

Corner  of  Main  and  Lamaha  Streets 
GEORGETOWN,  DEMERARA. 

Cool  and  airy  Bedrooms,  Excellent  Cuisine 
Attendance  qualified.  Terms  moderate.  Elec 
trie  Car  Loop  at  gate  of  premises.  Patronage 
Solicited.    Manageress,  E.  CoTTAM. 


VICTORIA  LODGE 

HAMILTON,    BERMUDA 
Mrs.  J.  F.  SMITH    Proprietress. 

Opposite  Victoria   Park    and   Cedar   Ave. 
Private  Board  $12  to  $14  per  week. 
Open  Nov.  1  Closes  in  May. 


WINTER  RESORT 
Queen's  Park  Hotel 

Port  of  Spain,  Trinidao,  B.W.I. 
JOHN  McEWEN,  Manager.       For  Rates,  etc 
apply  Trinidad  Shipping  and  Trading  Co., 
29  Broadway,  New  York. 


THE  GRAND  UNION 

The  most  popular  hotel  in 
OTTAWA,  Ont.      James  K.  Paisley,  Prop. 


DOMINION 

HOUSE 

W.  H.  DURHAM. 

Proprietor 

RENFREW, 

ONTARIO 

The   most   popular  Hotel   in 

ihe  Ottawa  Valley. 

HALIFAX   HOTEL 

HALIFAX,   N.S. 


accountants  and  auditors 


JENKINS  &  HARDY 

Assignees,  Chartered  Accountants,  Estate  an 

Fi  re  Insurance  Agents,  15$  Toronto  St. ,  Toronto. 

465  Temple  Building,  Montreal. 


PERCY  P.  DAVENPORT, 

Chartered  Accountant  and  Assignee, 

621  Mclntyre  Block        -  Winnipeg,  Man. 
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SPRING    WALL  PAPER    INDICATIONS. 

WHEN   the  month  of   January  passes    into    history, 
the   present   wall-paper  season,    which   ends   about 
that  time,   will,   in  all  probability,  prove  to  have 
been  a  most  successful  one  ;  the  average  weight  of  paper 
consumed  exceeding  that  of  last  year. 

During  the  period  of  calm  which  precedes  the  ending 
of  the  season,  manufacturers  are  kept  busy  by  anticipat- 
ing the  demands  of,  and  choosing  proper  designs  for,  the 
Spring  season.  When  that  time  arrives  the  manufacturers 
of  outside  countries  will  find  it  no  easy  task  to  com- 
pete with  our  own  manufacturers,  who  have  gathered  in 
a  very  good  assortment  of  designs  from  the  most  im- 
portant places  where  they  are  created.  At  the  present 
time,  silk  effects  are  actively  in  demand.  Next  season 
some  elaborate  designs  in  landscape  effects  are  promised, 
which  are  expected  to  surpass  those  shown  last  Spring. 
Some  doubt  is,  however,  entertained,  as  to  the  success 
of  this  line  of  goods,, as  it  has  not  proven  very  success- 
ful  during  the  past  few   years. 

The  most  pleasing  results  during  the  past  year  were, 
perhaps,    obtained   from   high-class   floral   designs. 

In  the  matter  of  provincial  taste  in  wall  paper  it 
may  be  noted  that  Quebec  shows  a  marked  liking  for  red 
tints  and  full  designs,  while  the  Western  provinces  great- 
ly prefer  soft  shades  and  small,  neat  floral  designs. 


TRADE   ACTIVITIES    OF    THE   MONTH. 

ANEW  wholesale  stationery  and  fancy  goods  house  is 
to  be  established  in  Vancouver,  B.C.  The  promot- 
ers are  Messrs.  Fred  Smith,  up  to  lately  western 
representative  of  W.  J.  Gage  &  Co.,  and  Wm.  Davidson, 
late  western  representative  of  Nerlich  &  Co.  The  firm 
name  is  Smith  &  Davidson.  Mr.  Davidson  is  at  present 
in  England,  and  Mr.  Smith  has  just  sailed  to  join  him. 
It  is  understood  that  the  firm  will  import  largely  from 
the  Old  Country,  availing  themselves  of  the  favorable 
rates  around  the  Horn.  A  jobbing  business  solely  will 
be  done. 

H.  G.  Woods,  fancy  goods  merchant  of  London,  Out., 
has  sold  out  his  business. 

Grant  Bros.,  drugs  and  stationery,  New  Glasgow, 
N.S.,  suffered  loss  by  fire. 

Robert  Sage,  stationer.  Lethbridge,  Alta.,  has  opened 
a  branch  store  at  Taber. 

R.  M.  Pitts  &  Company,  Cornwall,  recently  adver- 
tised  their  business   for   sale. 

John  Livingstone,  druggist  and  stationer,  Listowel, 
suffered  loss  by  fire  and  water. 

R.  Elliott,  bookseller  and  stationer,  Bolton,  Out.,  is 
advertising  his  business  for  sale. 

According  to  The  American  Stationer,  there  is  to  be 
a  big  show  of  exclusively  American  office  appliances 
somewhere   in    London   next    September. 

Elliott-Fisher,  Limited,  have  been  incorporated  in 
Toronto  to  manufacture,  purchase,  etc..  billing  machines, 
book-writers,  office  and  labor-saving  appliances,  etc. 

Dominion  Envelope  Company,  Limited,  have  been 
incorporated   at    Toronto   with    a    capital    of   $100,000,    to 


manufacture,  buy,  sell  and  otherwise  dispose  of  envelopes, 
letterheads,   billheads,   paper  and  stationery,  etc. 

Philadelphia's  first  Business  Show  will  be  held  Feb- 
ruary Kith  to  23rd,  1907,  in  Horticultural  Hall,  Broad 
and  Locust  Sts.,  in  the  very  heart  of  the  Quaker  City, 
under  the  management  of  the  Philadelphia  Business 
Show    Company. 

The  Canadian  United  Manufacturers'  Agency  of  Lon- 
don, Eng  ,  manufacturers  of  advertising  novelties,  have 
issued  a  very  handsome  desk  calendar  in  oxidized  work, 
with  a  copy  of  which  they  have  favored  some  of  their 
Canadian  customers  and  friends. 

Air.      Wm.    E.    I'.    Howell,    representing    the    Dennison 

Manufacturing  Co..  stationery  supply  manufacturers,  has 
opened  an  office  at  -Li  Scott  Street,  Toronto,  which  will 
be  the  office  from  which  all  the  Ontario  business  of  the 
firm  will  be  conducted.  Mr.  Howell  expects  to  be  per- 
sonally  in   his  office  for   two    weeks  of  each    month. 

A  new  firm  of  manufacturers'  agents  lias  been  estab- 
lished in  Toronto,  doing  business  under  the  name  of  Dodd 
Brothers,  with  sample  rooms  at  8  Colborne  Street.  The 
agencies  held  by  the  firm  are  The  Whiting  Paper  Com 
pany.  New  York  and  Holyoke  :  Ceo.  Wright  6c  Company, 
London.  England,  manufacturers  of  stationers'  sundries  ; 
Wubben  &  Co.,  Berlin,  Germany,  post  card  albums;  and 
J.  II.  McCork-le,  Cape  Elizabeth,  Maine,  art  goods  and 
hand-colored  platinums.  Negotiations  are  under  way 
which  will  lead  to  the  securing  of  several  other  agencies. 
Mr.  E.  -L  Dodd  has  been  for  several  years  manager  of 
the  Bookseller  and  Stationer  and  resigned  at  the  end  of 
last  year  in  order  to  enter  the  agency  field.  lie  has 
beeii  joined  by  his  brother,  who  has  had  extensive  ex 
perience   on    the   road   in   England. 
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$1.25. 

Orbit   of   Life.     By   W.   T.    Herridge. 

ORCZY.  BARONESS.  1  Will  Repay.  Toronto  :  William  Briggs. 
Cloth.    $1.25. 
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ROBERTS,  CHARLES  G.  D.  Heart  that  Knows.  Toronto  :  Copp, 
Clark.     Cloth,    $1.25. 

ROBERTSON,  NORMAN.  History  of  the  County  of  Bruce.  Toronto  : 
William    Briggs.     Cloth.    $2.50    net. 
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St.    Paul's    Epistle    to    the    Ephesians.     By    Bishop    Westcott. 

Salmon    Fishing.     By    W.    Earl    Hodgson. 

SANGSTER,  MARGARET  E.  Fairest  Girlhood.  Toronto  :  Revell. 
$1.50   net. 

Sanitary    and    Applied   Chemistry.     By   E.    H,    S.    Bailey. 

Saul    of    Tarsus.     By    Elizabeth    Miller. 

Savage   Childhood.     By   Dudley   Kidd. 

SCHOFIELD.  W.  H.  English  Literature  from  the  Norman  Con- 
quest   to    Chaucer.      Toronto  :    Maemillan.      $1.50    nit. 
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STEWART.  CHARLES.  D.D.  The  Holy  Trinity.  Toronto  ;  Wil- 
liam   Briggs.     Cloth.    50    cents. 

STOCKTON.  FRANK  R.  The  Queen's  Museum  and  Other  Fanciful 
Tales.     Toronto  :    Copp.    Clark.     Cloth.    $2.50. 
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Cloth,    $1.25. 
WINTLE,    G.     The    Gentleman    Tramp.      Toronto  :    Poole    Pub.     Co. 

Cloth,   $1.25.     Paper,   75   cents. 
Wit    of    the    Wild.     By    Ernest    Ingersoll. 
Woman   of    Babylon.     By    Joseph    Hocking. 
Wonder    Children.    The.     By    Charles    J.    Bellamy. 

WOOD.   WM.   The   Fight  for   Canada.     Toronto  :    Musson.   Cloth.   $2.50. 
WOODRUFF.    ANNE    HELENA.     Betty    and   Bob.     Toronto  :    Musson. 

4to.    Cloth,    $1.00. 
WORK,   EDGAR   W.     The   Fascination   of   the   Book.     Toronto:   Revell. 

$1.25    net. 
Worker   and   Other   Poems.     By    C.    W.    Dawson. 

WRIGHT.    R.    WALKER.      Among    the    Immortals.    Songs    and    Son- 
nets  from   the   Hebrew.     Toronto  :   William  Briggs.    Cloth.   $1.00. 


the     Ephesians.     The 
Toronto  :    Macmillan. 

Toronto  :    Macmillan. 


Copp.    Clark.    Cloth, 


Toronto:      Copp.      Clark. 


Toronto  :    Musson.   Cloth, 


Y'EATS.    The    Poetical    Works    of    William    B.    Yeats,    in    two    volumes. 

Volume    1.:    Lyrical    Poems.    $1.75    net.     Toronto:    Macmillan. 
Yet   Another   Day.     By    J.   H.    Jowett. 
Your    Health.     By    Idelle    Phelps. 
Yours    With    All    My    Heart..      By    Esther    M,    Baxendale. 


CONDENSED  OR  "  WANT  "   ADVERTISEMENTS. 


Advertisements  under  this  heading,  2c.  a  word  first  insertion  ;  lc.  a  word 
each  subsequent  insertion. 

Contractions  count  as  one  word,  but  five  figures  (as  $1,000)  are  allowed  as 
one  word. 

Cash  remittance  to  cover  cost  must  accompany  all  advertisements.  In 
no  case  can  this  rule  be  overlooked.  Advertisements  received  without  remit- 
tance cannot  be  acknowledged. 

Where  replies  come  to  our  care  to  be  forwarded,  five  cents  must  be  added 
to  cost  to  cover  postage,  etc. 


FOR  SALE. 


B 


OOKS,  Stationery,  Fancy  and  Souvenir  Goods  business  in  a  rapidly 
growing  western  city;  a  well  established  paying  business  for  about 
$2,500.     Address  Box  809,  Moose  Jaw,  Sask.  [1] 

BOOKS,   Stationery,   Wall  Paper  and  Fancy  Goods   business,   in    leading; 
Canadian    city— Stock    $10,000;    business,     1906,   $20,000;    present 
premises  can  be  leased  for  term  of  years;  modern  and  up-to-date  stock 
could  be  materially  ordered  in  short  time  ;  none  but  principals  with  the  neces- 
sary capital  need  apply ;  business  is  worth  a  substantial  bonus.    Box  No.  114, 
BOOKSELLER  AND  STATIONER,  Toronto.  [I] 


c 


OPYRIGHT  NOVELS,  cloth  bound— Been  used  in  our  exchange  library 
mostly  in  good  condition  ;  very  cheap;  nearly  all  published  in  Toronto 
this  year.     Little,  Oshawa.  [3] 


POSITION    WANTED 


Young  Man  (24),  five  years'  experience  in  Printing  and  all 
branches  of  Stationery  trade  seeks  change ;  manufacturing 
wholesale  or  retail.     Distance    no    object.     Best    references. 

Box   112.     BOOKSELLER   AND  STATIONER 


HELP  WANTED 


Owing  to  our  rapidly  growing 
trade,  and  the  constant  increase 
we  are  making  in  our  travelling 
staff,  and  due  to  the  fact  that  we 
have  found  it  more  satisfactory 
to  educate  our  own  travellers, 
we  wish  to  have  on  fyle  ap- 
plications from  bright  young 
lads  from  sixteen  to  eighteen 
years  of  age,  willing  to  work 
and  ambitious  to  learn  the  stati- 
onery business.  Those  with 
some  experience  preferred. 

Apply 

WARWICK  BROS.  &  RUTTER 

LIMITED 
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CLASSIFIED    LIST    OF    ADVERTISEMENTS. 


Books  and  magazines. 

American  Code  Co.,  New  York. 
Baker's  Book  Shop,  Birmingham,  Eng. 
Blake's  Catholic  Publishing  House,  Toronto 
Clark  Bros.,  Winnipeg,  Man. 
Copp,  Clark  Co.,  Toronto. 
Morton,  Phillips  &  Co.,  Montreal. 
Musson  Book  Co.,  Toronto. 
Toronto  News  Co.,  Toronto. 
Watts  &  Co,,  London.  Eng, 

Blank  Books. 

Brown  Bros.,  Toronto. 
Buntin,  Gillies  &  Co.,  Hamilton. 
Copp,  Clark  Co..  Toronto. 
Warwick  &  Rutter,  Toronto. 

Calendars— Cards. 

Copp,  Clark  Co.,  Toronto. 

McFarlane,  Son,  &  Hodgson,  Montreal. 

Raphael  Tuck  &  Son;  Co.,  New  York. 

Carbon  Paper. 

Carbon  Paper  and  Ribbon  Co.,  Toronto. 
Canadian  Winter  Sports. 

Forest,  D.  &  W.,  Montreal. 
Copying  Presses. 

Smart  Mfg.  Co.,  Limited,  Brockville. 

Crepe  Paper,  Eto. 

Dennison  Mfg.  Co.,  New  York. 

Electric  Signs. 

Martel-Stewart  Co.,  Montreal. 

Fanoy  Goods. 

Brown  Bros.,  Toronto. 
Clark  Bros.,  Winnipeg,  Man. 
Copp,  Clark  Co.,  Toronto. 
Sutcliffe-Edmison  Co.,  Limited,  Toronto. 
Warwick  Bros.  &  Rutter,  Toronto. 
Young  Bros.,  Toronto. 

Finanoial  Institutions  and  Insurance. 

British  American  Assurance  Co.,  Toronto. 

Confederation  Life  Ar-sociation,  Toronto. 

Metropolitan  Bank,  Toronto. 

Western  Assurance  Co..  Toronto. 
Fireworks. 

Sutcliffe-Edmison  Co.,  Ltd.,  Toronto. 

Flags. 
Sutcliffe-Edmison  Co.,  Ltd.,  Toronto. 


Fountain  Pens. 

Brown  Bros.,  Toronto. 
Copp,  Clark  Co.,  Toronto. 
Gage,  W.  J.,  Co.,  Toronto. 
Warwick  Bros.  &  Rutter,  Toronto. 
Waterman,  L.  E.,  Co.,  Montreal. 

Glue,  Paste  and  Mucilage. 

Carter's  Ink  Co.,  Montreal. 
Copp,  Clark  Co.,  Toronto. 
Dennison  Mfg.  Co.,  New  York. 
Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 
Hoyt,  Arthur  S.,  New  York. 

Gramophones. 

Berliner  Gramophone  Co.,  Montreal. 

Help  Wanted. 
Warwick  Bros.  &  Rutter,  Toronto. 

Inks— Writing. 
Brown  Bros.,  Limited,  Toronto. 
Canadian  Ink  Co.,  Montreal. 
Carter's  Ink  Co.,  Montreal. 
Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 
Payson's. 

Leather  Goods 
Brown  Bros.,  Limited,  Toronto. 
Rumpp,  C.  F.,  &  Sons,  Philadelphia. 

Loose  Leaf  Systems. 

Copp,  Clark  Co.,  Toronto. 

Shultz,  W.  J.,  Tenacity  Co.,  Cincinnati. 

Papers. 

Beck,  Chas.,  Paper  Co.,  Philadelphia,  Pa. 

Papeteries. 

Brown  Bros.,  Ltd.,  Toronto. 

Buntin,  Gillies  &  Co.,  Limited,  Hamilton. 

Copp,  Clark  Co.,  Toronto. 

Hurd,  Geo.  B.,  &  Co.,  New  York.  ■ 

Pens. 

Brown  Bros.,  Toronto. 
Esterbrook  Pen  Co.,  New  York. 
Gillott,  Jos.,  Birmingham,  Eng. 
Heath,  John,  London. 
Hinks,  Wells  &  Co.,  Birmingham,  Eng. 
Macniven    &    Cameron,      Edinburgh      and 
Birmingham. 


Spencerian  Pen  Co.,  Birmingham,  Eng. 
Waterman,  L.  E.,  Co.,  Montreal. 
Pencils. 
American  Lead  Pencil  Co.,  New  York. 
Brown  Bros.,  Limited,  Toronto. 
Copp,  Clark  Co.,  Toronto. 
Warwick  Bros.  &  Rutter,  Toronto. 
Waterman,  L.  E.(  Co.,  Montreal. 

Playing  Cards,  Games,  eto. 
Buntin,  Gillies  &  Co.,  Hamilton. 
Copp,  Clark  Co.,  Toronto. 
Goodall,  Chas.,  &  Sons,  London. 
Hurst,  A.  O.,  Toronto. 
Union  Card  &  Paper  Co.,  Montreal. 

Postal  Scales, 
Pelouze  Scale  &  Mfg.  Co.,  Chicago,  111. 

School  Supplies. 

Buntin,  Gillies  &  Co.,  Hamilton,  Ont. 
Gage,  W.  J.,  Co.,  Toronto. 
Warwick  Bros.  &  Rutter,  Toronto. 
Souvenir  and  Picture  Post  Cards. 
Boch  &  Kirsch,  Frankfort,  Germany. 
Brown  Bros.,  Toronto. 
Copp,  Clark  Co.,  Toronto. 
Fine  Art  Printing  Co.,  Kaufbeuren,  Germany 
Illustrated  Post  Card  Co.,  Montreal. 
Koeber,  Paul  C„  Co.,  New  York. 
Leder,  Otto,  Saxony,  Germany. 
McFarlane,  Son  &  Hodgson,  Montreal. 
Markert  &Sohn,  Dresden.  Germany. 
Neumann,  W.,  &  Co.,  Berlin,  Germany. 
Otto,  Arthur  Co.,  Toronto. 
Picture  Post  Card  Co.,  Ottawa,  Ont. 
Postal  Novelty  Co.,  Milwaukee,  Wis. 
Warwick  Bros.  &  Rutter,  Toronto. 

Telephones. 

Bell  Telephone  Co.  of  Canada,  Montreal 

Typewriter  Supplies. 

Carter's  Ink  Co.,  Montreal. 
Mittag  &  Volger,  Park  Ridge,  N.J. 

Valentines. 
Copp,  Clark  Co.,  Toronto. 

Will  Paper. 

Stauntons  Limited,  Toronto. 


INDEX     TO     ADVERTISERS. 


PAGE 

Accountants  and  Auditors 32 

Americ  in  Code  Co 19 

American  Lead  Pencil  Co 21 

Baker's  Book  Shop 19 

Beck,  Chas. ,  Paper  Co 20 

Bell  Telephone  Co . .  6 

Berliner  Gramophone  Co 2 

Blake's  Catholic  Publishing  House   19 

Boch  &  Kirsch 28 

British-America  Assurance  Co 6 

Brown  Bros. ,  Limited 2 

Buntin,  Gillies  &  Co outside  back  cover 

Canadian  Ink  Co 20 

Carbon  Paper  &  Ribbon  Co 1 

Carter's  Ink  Co 7 

Clark  Bros.  &  Co 7 

Confederation   Life  Association 6 

Copp,  Clark  Co 5.  24 

Dennision  Mfg.  Co   3 

Esterbrook  Pen  Co 20 

Fine  Art  Printing  Co 28 

Forest ,  D.  &  W 19 


Gage,  W.  J.,&Co 8 

Gillott,  Jos outside  front  cover 

Goodall,  Chas.,  &  Sons,  Limited 1 

Hawkes-Jackson  Co outside  front  cover 

Heath,  John 20 

Higgins,  Chas.  M.,  &  Co 2 

Hinks,  Wells  &  Co 20 

Hotel  Directory   32 

Hoyt,  Arthur  S   32 

Hurd,  Geo.  B. ,  &  Co 31 

Hurst,  A.  O 1 


Koeber,  Paul  C,  Co. 
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Leipziger  Fair 7 

Leder,  Otto 26 

Legal    Cards 32 

McFarlane.  Son  &  Hodgson 4 

Macniven  &  Cameron 20 

Markert  &  Sohn 26 

Martel-Stewart  Co 25 

Metropolitan  Bank 9 

Mittag  &  Volger outside  front  cover 
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Payson's  Indelible  Ink 32 
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Young  Bros 25 
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Don't  think  about  how  cheap  but  talk  about 
how  good. 

The  article  reproduced  below  is  taken  from  a 
newspaper  and  shows  the  point  of  view  of  the 
average  pencil  user. 

Encourage  this  spirit,  don't  imagine  that 
everybody  wants  to  buy  cheap  pencils. 

Sell  them  good  ones  at  guaranteed  profits 
that  your  competitor  cannot  cut  prices  on. 

This  article  is  interesting  even  if  you  carry  a 
line  already. 

It  will  give  you  some  good  talking  points. 


ABOUT    LEAD    PENCILS. 


Are  you  familiar  with  the  subject  ? 

You  buy  lead  pencils  of  some  brand  familiar  to 
you,  use  them,  and  think  they  are  the  best  to  be 
obtained. 

You  run  on  to  a  flinty  spot  occasionally  ana 
your  pencil  scratches  and  won't  write.  You 
stop  and  cut  it  out. 

Next  you  strike  a  soft,  greasy  spot ;  you  stop 
again.  Then  the  point  breaks  while  you  are 
writing  or  sharpening. 

Annoying?  Yes.  But,  you  argue,  these  de- 
fects are  as  inseparable  from  pencils  as  spots 
from  the  sun,  or  sand  from  the  sugar. 

You  reason  that  way  because  you  don't  know. 
You  have  accepted  a  general  idea,  without  inves- 
tigating the  facts. 

Are  there  lead  pencils  absolutely  free  trom 
defects  and  blemishes  ? 

Yes ! 

The  "Koh-i-noor"  Pencils  make  a  uniform 
stroke  at  all  times,  equally  free  from  hard,  flinty 
spots  that  won't  write,  and  soft  spots  that  cause 
the  pencil  to  slip.  , 

The  lead  of  a  "  Koh-i-noor "  does  not  break. 
That  is,  it  cannot  be  broken  in  the  ordinary  way 
that  pencils  are  broken. 

It  is  tough.  Extra  pressure  on  the  paper,  a  fall 
to  the  floor,  a  twist  in  the  pocket,  cutting  to  a 
fine  point  with  the  knife,  will  not  break  the  lead 
of  a  u  Koh-i-noor." 

These  are  facts. 

You  can  prove  them. 

How? 

Buy  a  "  Koh-i-noor  and  try  it. 

You  will  pay  more  for  it  than  for  any  pencil 
made,  because  it  is  the  best. 

But  you  will  continue  to  use  it  because  it  is  the 
cheapest.  There  are  no  waste  places  in  the  lead 
of  a  "  Koh-i-noor,"  and  the  lead  being  tough  and 
of  high  grade,  it  lasts  much  longer  than  any 
other  make  of  pencil. 

In  other  words  if  you  use  high-priced  "  Koh-i- 
noor"  Pencils  altogether  you  will  pay  out  less 
money  in  the  aggregate,  for  pencils,  during  the 
year,  than  you  would  if  you  used  any  other 
make. 

This  demonstrates  to  your  satisfaction  that 
only  "Koh-i-noor"  Pencils  will  do  for  your  pur- 
poses. .,  . 

The  degree  of  every  "Koh-i-noor"  Pencil  is 
establisliea  before  it  leaves  the  factory.  Each 
one  is  tested,  and  if  found  perfect  its  degree  is 
stamped  upon  it,  and  it  is  thus  known  absolutely 
when  the  pencil  is  sold. 

The"  Koh-i-noor"  Pencils  are  made  in  Austria, 
by  L.  &  C.  Hardtmuth.  To-day,  millions  of  them 
are  in  use  in  the  United  States,  and  throughout 
the  world,  where  they  were  scarcely  known  a 
few  years  ago.  . 

"Koh-i-noor"  Pencils  are  made  in  h  degrees 
to  suit  all  purposes.  All  Stationers  and  Artists' 
Material  dealers  supply  them,  and  recommend 
them. 

L.  &  C.  H.  Hardtmuth's  pencils  and  specialties  are  of 
one  uniform  grade— the  best. 

Libt  and  discount  sheet  gladly  mailed  on  request. 


Things  You  Should   Know 
About 

WaLtermarisMfountainPen 


The    pen     with 


the     Clip  -  C  op 


"  Goods  displayed  are  half  sold." 

The  man  who  said  that  knew  what  he  was 
talking  about. 

You  can't  expect  people  to  think  of  fountain 
pens  when  they  have  been  buying  steel  pens  for 
years — it  is  a  habit  with  them. 

Make  them  think  of  fountain  pens  every  time 
they  come  to  your  store.  Have  them  well  displayed. 

Better  two  dozen  in  the  case  than  six  dozen 
in  a  drawer. 

Show  cases  are  shown  below. 

Better  a  pen  that  is  advertised  than  one  that 
isn't   known. 


Cherry  or  Oak   Cases. 

No.  2.     FLAT   SHOW  CASE   (2  dozen) 


Dimensions,  18  x  8  x  5K  inches  high  ;  capacity  of  trays.  24  pens. 


No.  8.    SHOW  CASE   AND  CABINET  (1  dozen) 


Dimensions,  21&  x  \%l/2  x  12  inches  high  ;  capacity  of  trays,  48  pens.     Fitted 

with  drawers,  partitioned  and  labeled  to  hold  additional  stock, 

repairs,  aids  and  other  accessories. 


No   13.     SHOW   CASE   AND   CABINET  (6  dozen) 


Dimensions,   30  x  19  x  12  inches  high  ;   capacity  of  trays,    72  pens.     Cabinet 

drawer  under  trays,  partitioned  and  labeled  to  hold  additional 

stock,  repairs,  aids  and  other  accessories. 


Write  for  catalogue  and  information  concerning 
show  case  assortments  and  the  profits  you  can  make  on 
Waterman's  Ideal  Fountain  Pens.        < 


L.  E.  Waterman  Co.  of  Canada,  Limited 


136  St.  James  Street,  Montreal 


BOOKSELLER     AND     STATIONER 


OFFICE     STATIONERY 


Binding  Cases 
Blank    Books 

Desk  Pads 

Date  Stamp* 

Stamp  Pads 

Letter  Presses 

Shannon    files 

Spike  files 

Box  files 

Etc.,  Etc. 

EXAMINE     YOUR    WANTS    AT    ONCE— THEN    ORDER 


SELLS 


BUNTIN,  GILLIES  &  CO. 


Wholesale  and  Manufacturing 
Stationers  and  Paper  Dealers 


LIMITED 


HAMILTON 


and 


MONTREAL 


NATURE   GAVE    TO    WAN    INDIVIDUALITY 

TO  READILY  DISTINGUISH  ONE   FROM  THE  OTHER 


All  Conditions  Are  Not  So  Favorable 


Take    the  many  typewriter  ribbons  and  carbon   papers  on  the 
market,  they  all  look  alike  and  without  any  distinctive  features. 


EXCEPT! 


"OUR  LINE"  Typewriter  Ribbons  and  Carbon  Papers,  the 

only  one   of  Distinctiveness,  Individuality  and  Real  Up-to-Dateness. 


Principal  Office  and  Factories 

Park  Ridge,  N.J. 


MITTAG  &  VOLGER 


Sole  Manufacturers 

for  the  Trade  Only. 


NEW  YORK  CITY,  Stewart  Building,  280  Broadway  LONDON,  4  St.  Paul's  Churchyard,  E.C.       ZURICH,  J.  G.  Muggli 

CHICAGO,  ILL.,  200  Monroe  Street  PARIS,  5  Im  Passe  Reille  AMSTERDAM,  Benier  &  Co. 


VOL.    XXIII.     No.  2. 


Office  of  Publication   10  Front  Street  East,  Toronto. 


PRICE   $1.00  PER  YEAR. 


wmm 


FEBRUARY 


of  Canada 


19  0  7 


The    New  Idea  Trade    Newspaper   that   Shows    Retailers    How   to   Sell    Goods.      Covers   the    Entire   Canadian 

Field    and    has   a  Growing   Circulation  Abroad. 


MONTREAL 


TORONTO 


WINNIPEG 


SOLIDHBD 
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It's  tbe  Soli6l)e6~3>is;plaY 
tfyat  sells  tacks 

^sk  ?our  jobber  or 

Ufawkes-'Jacksott  (To.,  takers 

S2  ^2>ucme  Street,  tt.  V- 


Joseph  Gillott's  Pens 

Every  stationer  should  stock  these,  the  premier  pens,  by 
the  premier  pen  makers.  Joseph  Gillott's  pens  ha*e 
long  held  an  exclusive  reputation  for  variety  in  mak" 
and  shape  and  point,  and  for  their  perfection  of  finish. 
The  founder  of  the  firm  of  Joseph  Gillott  &  Sons  took 
out  one  of  the  original  patents  for  the  making  of 
steel  pens. 

For  all  particulars,  simples  for  distribution  sliow  cards,  etc.,  apply  Josefb  (in.i.o- 
Si  Sons,  87,  Gracechurch  Street,  London.  EC. 


IT  IS  NOT  AN  EARTHQUAKE 


Pictorial  Post  Cards 


G 
E. 

N 
T 
S 


Post  Card  Albums 


THAT  HAS  CAUSED  THE  STIR 


English  Papers 


w 

A 

N 
T 
E 


Cardboards,  etc. 


But  the  Marvellous  Value  Given 


BY 


?erd.  flntbony  fiorle  $  Co., 


St.  John's  Lane, 

LONDON,  E.C. 


BOOKSELLER     AND     STATIONER 


From 


ENGLAND, 

FRANCE, 

AUSTRIA, 

GERMANY 

ITALY, 

and  Other  Countries 
of  Europe 


We  are  receiving  by  every  steamer  samples  of  the 
latest  productions  in  Holiday  Art  Goods  for  the  coming 
season.  It  is  sufficient  to  say  that  our  foreign  buyer 
assures  us  the  European  Manufacturers  have  surpassed 
themselves  in  creating  new  designs  which  will  appeal  to 
every  class. 


Our  displays  will  be  made  as  usual, 
March  fifteenth. 


Warwick  Bros.  &t  Rutter, 


Import  Dealers  in 

High  Class  Fancy  Goods 


TORONTO 


Limited 


BOOKSELLER     AND     STATIONER 


We  are  manufacturing  a  full  line  of 
Carbon  Paper  which  can  be  supplied  in  plain 
boxes  for  your  own  labels,  in  light,  medium 
or  heavy  weights,  NON-SMUT,  LONG- 
LASTING  and  CLEAN. 

It  is  generally  conceded,  however,  that  our 

<JML 

■BRAND 


is  the  Best  Carbon  Paper  on  the  Market 

and  if  any  one  finds  it  is  not  what  we  claim 
for  it,  we  will  refund  the  price  paid. 

Our  ribbons  for  all  machines,  record 
and  copying,  are  also  QUARANTEED  to 
give  satisfaction. 

Write  for  Samples  and  Quotations 


The  Carbon  Paper  and  Ribbon  Mfg.  Co. 

LIMITED 

Office  and  Factory— 34  Adelaide  Street  West. 
TORONTO,  CANADA 


HIGGINS' 
ETERNAL    INK 

Writes  Everlastingly   Black 


"THE  fact  that  Higgins'  Eternal 
1  Ink  is  a  CARBON  writing 
fluid— black  when  written  and 
black  forever  afterward— and  not  a 
CHEMICAL  product  made  of  iron 
and  nutgalls,  that  becomes  dim 
with  age,  has  given  it  a  high  place 
in  the  estimation  of  banks,  business 
houses  and  individuals  generally. 
For  legal  and  corporation  work, 
for  state,  county  and  town  records, 
and  for  general  correspondence 
where  absolute  permanence  is  an 
essential  element,  this  ink  stands 
unrivalled.  It  writes  black  from 
the  pen  point,  and  is  hence  easy 
to  the  eye.  It  flows  readily,  does  not  corrode,  and  is 
absolutely  unchangeable— neither  age,  air,  sunshine, 
nor  chemicals  will  affect  it.  May  be  diluted  for  use  in 
fountain  pens.  Of  HIGGINS'  ETERNAL  INK  it  may 
truly  be  said  :     "Once  a  user,  always  a  user." 


HIGGINS'   AMERICAN    DRAWING    INKS 

BLACKS  AND  COLORS 

The  Standard  Liquid  Drawing  Inks  of  the  World 


CHAS.  M.  HIGGINS  &  CO.   Manufacturers 

NEW  YORK     -      CHICAGO      -      LONDON 
Main  Office  and  Factory,  BROOKLYN,  N.Y.,  U.S.A. 


GOODALLS 

have  just*  issued 

23 

new  designs  in 

Playing  Cards 

In      the      Imperial      Club     Series- 
Empire  Back 

The  Oak  Leaf,  Elks,  Golf 

In  t.he   Salon  Series    4    Picturesque 

"  Cloesonne  " 

"  Sunset/' 

"  Brook  Trout, " 

"  Minnehaha  " 

"  Little  Miss  Canada  " 

"Bon  Jour" 

"  Coalport " 

Also  a  Souvenir  Card  for  every  Pro- 
vince, showing  Provincial  coat*  of 
arms  in  the  centre  of  the  Union 
Jack,  which  extends  out  to  the  edge 


Ask   the    travellers    to    show    you 
samples  of  the 

"LINETTE" 

Cards 

ALL  THE  LEADING  JOBBERS  CARRY  THEM 


A.  0.  HURST,  24  Scott  Street,  TORONTO 


BOOKSELLER     AND     STATIONER 


ACCOUNT  BOOKS 

Now  making  and  kept  in  stock 

All  Kinds,  Sizes,  Styles  and  Qualities 
Medium,  Demy,  Cap,  Quarto,  8vo.,  etc. 

Regular  Styles  of  Binding— also  our 

Special  Half  Russia  Style— all  kinds 

Ledgers  Journals 

Day  Books       Cash  Books 
Bill  Books        Letter  Books 
Minute  Books  Invoice  Books 
Indexes     Notes     Receipts 

MEMORANDUM  BOOKS 

Our  Specialty— Continued  Improvements  and  Additions. 


■■ 


Loose  Leaf  Ledgers 
Loose  Leaf  Price  Books 
Loose  Leaf  Memo  Books 

Newest  and  Best  Made  —All  Bindings  and  Rulings 

We  are   constantly  adding  to  our  styles  and   sizes  and    are 
aiming  to  have  the  Most  Complete  Range  Possible. 

Established  Over  Half  a  Century  in  Toronto 

BROWN  BROS. 

LIMITED 
Wholesale  and  Manufacturing  Stationers 

51-53  Wellington  Street  West  -  TORONTO 


"Sports"  Playmg  Cards 


THE    BEST   VALUE 
IN  THE  MARKET. 

ONE  OF  MANY 
VARIETIES 


Leaders  in  a  second 
grade  —  GOOD 
LUCK  and  ST. 
LAWRENCE. 


SPECIAL  CARD    FOR 
WHIST  PLAYERS 


LACROSSE  DESIGN. 

We   are  headquarters  for   PLAYING  CARDS 
MADE    IN    CANADA. 

Style  and  finish  equal  to  Imported  Cards. 
\  Advertising    Cards    of  all   sorts— Novel  Designs. 

t        FOR  SAMPLES  ANI?  PRICES  APPLY— 

!  The  UNION  CARD  &  PAPER  CO., 

Limited  w, 

t  MONTREAL.  \ 


The  "Berliner"  Gram-o-Phone  and 
the  "Victor1*  Talking  Machine  are 
worth  selling  because  they  sell  easily. 

We  bring  the  people  to  you  by  taking  the  Ber- 
liner and  the  Victor  to  them— in  our  advertising. 
There  is  half  the  campaign  eliminated  before 
any  campaign  commences  in  your  store. 
And  every  month  we  keep  you  posted  on 
price     matters,    record    matter,    sales    matter. 

What  doth  it  profit  a  Bookseller  to 
miss  the  Talking  Machine  Business? 

DISTRIBUTORS  FOR  CANADA. 
Maritime  Gram.  Co.,        •        -        Truro,   N.S, 
J.  &  A.  McMillan,        -      -        -        St.  John,N.B. 
Clark  Bros.  Co.,  Limited,        -        Winnipeg,  Man. 
Dyke,  Evans  &  Callaghan,        -        Vancouver,  B.C. 
R.  S.  Williams  &  Sons,  Limited,     Toronto,  Ont. 

Write  your  nearest  distributor. 

THE  BERLINER  GRAMOPHONE  CO. 

OF  CANADA,  LIMITED.  MONTREAL 

Nordheimer  Piano  and  Music  Co.,  Toronto,  Ont. 
Royal  Stores,  Limited,  St.  John's,  Nfld. 


BOOKSELLER     AND     STATIONER 


EASTER,  1907 


Raphael  Tuck  ®>  Sons  Co. 


LIMITED 


FINE  ART  AND  BOOK  PUBLISHERS 

9-17  St.  Antoine  Street  -  Montreal 

To  the  Tirade  : 

The  encouragement  given  us  last  year  in  so  significant 
a  form,  and  the  ever-increasing  popularity  of  our  publications, 
have  warranted  us  in  trebling  our  efforts  in  the  preparation  of 
our  EASTER  COLLECTION  for  1907. 

Absolute  Novelty,  Rare  Beauty,  Exquisite  Finish, 
Immense  Variety,  Fine  Range  and  Wonderful  Value  have  never 
been  better  exemplified  than  in  these  dainty  productions. 

EASTER  CARDS,  PANELS,  LEAFLETS  and  GEM 
PORTFOLIOS,  together  with  an  infinite  assortment  of 
ARTISTIC  POST  CARDS — all  especially  designed  for  this 
festive  season — bear  eloquent  testimony  of  the  high  standard  of 
refined  and  artistic  excellence  concentrated  in  these  publications. 

It  is  one  of  the  cardinal  principles  in  our  Art  Creed 
never  to  rest  satisfied  with  what  we  have  accomplished  in  the 
past,  but  to  aim  higher  each  season  ;  and  so  we  have  forged  far 
ahead  of  anything  we  have  ever  attempted  heretofore  and  are 
quite  content  to  let  our  present  collection  speak  for  itself. 

Our  representatives  will  exhibit  samples  shortly  and  we 
bespeak  for  them  your  usual  kind  consideration. 

Faithfully  yours, 

Raphael  Tuck  ®>  Sons  Co. 

LIMITED 

1  NEW  YORK  LONDON  PARIS  BERLIN 


BOOKSELLER     AND     STATIONER 
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\Vaterman's(Ide2) Fountain  Pen 


>3HI(Q)WW    EM 


JkJUL  mK: 


(Cuts  "A  actual  size) 


Size  No. 

Also  made  in 


12 


Plain  Black  ;  also  Chased,  Mottled  or  Cardinal. 

No.  12 $2.50      No.  14 $4.00      No.  16 .$6.00      No.  18  . 

No.  13 3.50      No.  15 5.00      No.  17 7.00 


.  $8.00 


Size  No. 

Also  made  in 
sizes  listed 


13 


No.  12,  G.  M.  M. 
No.  13,  G.  M.  M. 


Chased,  Gold-mounted,  Middle  Band,  18-K.  Filled. 

.  $3.50      No.  14,  G.  M.  M.    .  $5.00      No.  16,  G.  M.  M.    .  $7.00      No.  18,  G.  M.  M. 
6.00      No.  17,  G.  M.  M.    .    8.00 


4.50      No.  15,  G.  M.  M. 


.$9.00 


Size  No. 

Also  made  in 
sizes  listed 


14 


Cardinal,  with  Clip-Cap.     This  colored  pen  used  largely  for  red  ink. 

German  Silver  Clips  add  25c.  to  all  prices. 

No.  12 $2.50      No.  14 $4.00      No.  16 $6.00      No.  18 $8  00 

No.  13 3.50      No.  15 5.00      No.  17 7.00 


Size  No. 

Also  made  in 
sizes  listed 


"I    C     Gold-mounted,  Chased  Bands,  with  Clip-Cap  (also  with  two  plain  bands  as  on  No.  13) 

A.  J  Gold-filled  Clips  add  $1.00  to  all  prices  ;  Solid  Gold  Clips  add  $2.00  to  all  prices. 


No.  12,  G.  M.    .    .    .$3.50      No.  14,  G.  M.    .    .      $5.00      No.  16.  G.  M 
No.  13,  G.  M.    .   .    .    4.50      No.  15,  G.  M.    .    .    .    6.00      No.  17,  G.  M. 


$7.00      No.  18,  G.  M.   .   .    .  $9.00 
.    8.00 


Filigree;   Sterling  Silver  with  Clip-Cap,  Black  or  Cardinal. 

Sterling  Silver  Clips  add  50c.  to  all  prices. 

No.  12,  Fil $5.00      No.  14,  Fil $7.00      No.  16,  Fil $9.50      No.  18,  Fil 

No.  13,  Fil.    .    Not  made      No.  15,  Fil 8  50      No.  17,  Fil.    .   .  1100 


$12.00 


Atomkfein    1  7  Chased;  also  Black  or  Mottled,  with  Chased  or  Plain  Gold-mounted  Cap. 

sil'es"hst'dn    -*•  '        No.  12,  G.  M.  Cap  .  $3  50      Xo.  14.  G.  M.  Cap  .  $5.00      No.  16.  G.  M.  Cap  .  $7.00     No.  18,  G.  M.  Cap  .  $9.00 
No.  13.  G.  M.  Cap  .    4  50.    No.  15,  G.  M.  Cap  .    6.00      No.  17,  G.  M.  Cap  .    8.00 


No.  12 
No.  13 


Mottled  ;   also  Black,  Chased  or  Cardinal. 

.  $2.50   No.  14 $4.00   No.  16 $6.00   No.  18  . 

.  3.50   No.  15 5.00   No.  17 7.00 


L.  E.  Waterman  Co.,  173  Broadway,  New  York 


Waterman's    IdeaL  Fountain    Pen    Ink,    ALL    SIZES    AND    STYLES. 
Write  for  Price  Lists,  Pictures  and  Discounts. 

L.  E.  Waterman  Company  of  Canada,  Limited 

Canadian   Distributors 

Waterman's  Ideal  Fountain  Pens  and  Accessories,  L.  &  C.  Hardtmuth's 

KOH-I-NOOR  Pencils  and  Sundries. 


136   ST.  JAMES   STREET, 


MONTREAL 


$8.00 


BOOKSELLER     AND     STATIONER 
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Progressive  Stationers 


Know 


THE 


OFFICE  NEEDS 

19  0?  — 


FOR 


•    •    •    • 


\A/E    MAKE    THE    BEST 


FOOLSCAP  BLANK  BOOKS 


IN  3  QUALITIES. 


demy  BLANK  BOOKS 


LEDGERS  -1,  2  and  3  account ;     LEDGERS— 1  account  ;    JOURNALS, 
DAY  BOOKS  (Broad  and  Long)  ruled  single  and  double  columns, 
CASH  BOOKS,  MINUTE  BOOKS. 


COUNTER  BOOKS 
SALES  BOOKS 
ONE  QUIRE  BOOKS 
QUARTO  BOOKS 
LETTER  COPYING  BOOKS 
RECEIPT  BOOKS 


A  COMPLETE  STOCK  OF— 


PRIVATE  ACCOUNT  BOOKS 
BILL  BOOKS 
INVOICE  BOOKS 
LEDGER  INDEXES 
ORDER  BOOKS 
MEMO.  BOOKS 


AND  HAVE 


Sundry  Office  Requirements 


THE  COPP  CLARK  CO.,  Limited 


Manufactory  : 

67  to  79  Colborne  Street 


Warehouse  : 

64  and  66  Front  Street  West 


TORONTO 


•1* 


^•I"*I**I#,I*-I"I'*i"I'>i**I**I**I**I**I**; 


*   •  •I,,I";Mi**i""I**; 


I 

.u 


BOOKSELLER     AND     STATIONER 


THE  TELEPHONE 


Is  a  companion,  friend  and  servant  combined. 
Invaluable  for  convenience  in  the  household. 

LONG    DISTANCE    TELEPHONE    SERVICE 

Has  no  equal  for  the  lacility  it  affords  in  business  life. 
Full  particulars  as  to  rates  and  service  at  the  near^ 
est  office  of 

THE  BELL  TELEPHONE  COMPANY  OF  CANADA 


W 


ESTERN 


Incorporated 
1851 


ASSURANCE 
COMPANY. 


FIRE 

AND 

MARINE 


iic.,1  twice        Capital  -  $1,500,000.00 

Toronto,      Assets,  over    ■  3.460,000  00 

Otlt.  Income  for  1905,  over      3,680.000.00 

HON.  GEO.  A.  COX,  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

d  C.  FOSTBR,  Secretary. 


30TH  OFFICIAL  STATIONERY  FAIR 
OF  LEIPZIG 

4th  TILL  9th  MARCH, 
1907 

arranged  by  the  Stationery  Society 
of  Central  Germany,  (chairman  Mr. 
Bruno  Nestmann)  in  the 

LEIPZIGER  NIESSPALAST, 
PETERSSTRASSE  44 

Exhibition  of  paper  of  every  kind, 
stationery  goods  and  writing  materials 
and  kindred  manufactures,  objects 
made  of  paper,  paper-paste,  etc., 
prints,  postcards,  placards  and 
almanacs,  machines,  etc.,  etc. 

400   EXHIBITORS 


BRITISH  AMERICA 
ASSURANCE  COMP'Y 

FIRE    AND     MARINE. 

Incorporated  1833 

CASH    CAPITAL,       $850,000.00. 
TOTAL  ASSETS,      52,119,347.89. 
LOSSES  PAID  SINCE  ORGANIZATION,  $27,383,068.64. 
HEAD  OPPICE,        -        BRITISH  AMERICA  BUILDING. 
Cor.  Front  and  Scott  Sts.,  Toronto. 

HON.  GEO.  A.  COX,  President.         J.  J    KENNY,  Vice-President 
P.  H.  SIMS,  Secretary.  and  Managing  Director 


THE  METROPOLITAN  BANK 


Capital  Paid  Up, 
Reserve  Fund, 
Undivided  Profits, 


$1,000,000 
$1,000,000 

$         133,133 


We 


Your 
Account 


CENERAL  BANKING  BUSINESS 

Drafts  bought  and  sold. 
Letters  of  credit  issued. 
Collections  promptly  attended  to. 

SAVINGS  DEPARTMENT 

open  at  all  branches. 
Interest  allowed  on  all  deposit 
of  one  dollar  and  upwards. 


£*•  Money  ^j 

CAM  BE   SAVED   BY  MEANS 
OF  AN  ENDOWMENT  POLICY. 

YOU  CAN  ONLY  SECURE 
SUCH  A  POLICY  WHILE  YOU 
ARE   IN   GOOD    HEALTH. 


Pamphlets  and  Full  Particulars  regarding  the 

New  Accumulation  Endowment  Policy 

sent  on  application. 


Confederation  Life 

ASSOCIATION 

W.  H.  BEATTY.  President. 
W.  C.   MACDONALD,  J.   K.   MACDOIMALD, 


MANAGING    DIRECTOR. 


HEAD  OFFICE, 


TORONTO,  CANADA. 


BOOKSELLER     AND     STATIONER 


The  Pen  Is   Mightier  than  the  Sword,   but 
how  useless  without 

GOOD    INK 

The  soul  of  the  pen  is  in  the  ink. 

USE  THE  BEST 

Send   for   samples   and    prices   of 

IMPERIAL  MUCILAGE 

Made  of  Gum  Arabic 

The  Best  on  the  Market 


The   Canadian    Ink    Mfg.    Co. 
37  Wellington  St.,   Montreal 


THE  MORDEN  METALS 

FO  R 

LOOSE-LEAF  BOOKS,  PILES  and  BINDERS 

ARE  MORE  POPULAR  THAN  EVER 
OUR  NEW  PRICE   LIST 

On  FLUSH  METALS,  Mounted  with  MORDEN  Wide-Opening  Kings, 
as  given  below,  shows  MARKED  REDUCTIONS. 


Length 
of 

Sizesof  Rings  (Inside  Dia.)  j 

Length 
of 

Sizes  of  Rings' (Inside D'a  ) 

Strip 

HJI-*  Hn. 

$30  $34 

2iri. 

$44 

48" 

Strip 

•v-  lin    i   1J   |  li    iiin 

fi   ins.  and 
^     under 

Per  100-$2o 

Ifiins.  and 

'«  under     Pei    00 -$38     Sin   sll    $54 

12      " 

$30 

20 

II 

These  priees  apply  to  both  stock  and  special  si/es 

WRITE  FOR    DISCOUNTS 

Our  1-in.  and  Lg-in.  Kings  tor  Collide  Note-Books     Just  the  thing  ! 

THE  MORDEN  MFG.  CORPORATION,  Waterbury,  Conn.,  U.S.A. 


CLARK  BROS.  <£  CO.,  limited 

WINNIPEG 

NEWEST  FICTION,        BERLINER  GRAMOPHONES, 
HOLIDAY  PAPETERIES  and  TABLETS,    PRINTERS'  SUPPLIES 

Most  Complete  Stock  in  Canada  for  Booksellers  and   Printers 

CLARK  BROS.  &  CO.,  limited 

WHOLESALE    STATIONERS, 

WINNIPEG,      MAN. 


CARTER'S  FOUNTAIN  PEN  FLUID 

is  superior  to  ordinary  writing  fluids  for  Fountain  Pens. 

Made  of  the  best  materials,  it  is  carefully  filtered  and  put 

up  in  the  most  convenient  and  attractive  bottles. 

The  twenty-five  cent  package,  No.  ^42,  with  a  new  label 

and  improved  stopper  and  filler,  is  the  most  practical  and 

best  selling  package  on  the  market. 

The  No.  517,  for  travellers'  use,  is  also  a  winner.      It  has 

a  large  bottle  holding  2  oz.  and  a  filler  that   takes  up  all 

the  ink 


No.  242.    $3.00  list  per  doz. 


THE  CARTER'S  INK  COMPANY 

BOSTON  -  NEW  YORK  -  CHICAGO  -  MONTREAL 


(arter^ 

foUNTAIN^^F 


Pen 


No.  517.     $3.00  list  per  doz. 


Canadian  Office : 

37  Melinda  St., 
TORONTO 


We  Aim  to  Lead 

in  producing  the  new  styles  in  writing  paper,  which  your  particular 
customers  demand.  Of  these  new  styles  EATON'S  HOT  PRESSED 
VELLUM  is  having  the  largest  sale  at  present,  but  the  COLD 
PRESSED  LINEN,  FRENCH  PERCALE,  SHEPHERD'S  PLAID, 
FRENCH  MADRAS  and  BERKSHIRE  LAID  should  be  in  every 
stationery  store.     Write  for  samples. 

Eaton-Hurlbut  Paper  Co. 

Pittsfield,  Mass. 
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♦ 


I 


♦ 

; 

I 
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REGISTERED 


OUR  AIM 

IS  TO  FURNISH  THE  RETAILER  WITH 

Quick  Selling  and  Profitable  Goods 

We    have   Blank  Books,    Letter   Books,    Counter    and    Memorandum    Books, 
Writing  Pads,  Note  Papers,  Papeteries,  from  the  cheapest  to  the  most  expensive 

You  will  find  all  the  leading  lines  of  Pencils,  Holders, 
Erasers  and  Sundries  among  our  samples. 


IF  you  have  not  decided  on  POST  CARDS  for  your  summer  trade,  PERMIT 
US  to  send  you  samples  and  quotations  and  the  orders  will  be  ours. 


I     McFARLANE,  SON  &  HODGSON, 


•s 


MONTREAL     f 


t 


\ 


TAasau 


Are  you  getting  iyour  share  of  the  large  sale  of  these  three  lines  of  Correspond- 
ence Stationery  ?    They  are  the   best  known  and  best  selling  Writing  Papers  in  Canada. 

Carry  a  complete  range  of  these  in  stock  and  see  how  satisfactory  the  result  will  be. 

These  goods  are  made  in  Note  Paper  and  Envelopes  to  match  in  different  sizes  and 
tints,  also  in  Papeteries,  Tablets  and  Visiting  Cards. 

We  are  the  largest  Envelope  Makers  in  Canada.      Send  for  samples  and  quotations. 


W.  J.  GAGE  Ca  CO., 


MANUFACTURING  STATIONERS. 

TORONTO 


'WAREHOUSE   end   FACTORIES 

&2-^^    Spadina   Avenuw 


Limited 

SAMPLE  ROOM 
5*    Front   Street  "West 


PAPER    MILLS 

St     Catharines 


the: 


Bookseller  and  Stationer 


Subscription,  One  Dollar  ■  Year. 


Single  Copies,  Ten  Cents. 


Vol.  XXIII. 


MONTREAL    AND    TORONTO,    CANADA,  FEBRUARY,    1907. 


No.  2. 


POINTERS     FOR     MARCH     BUSINESS 


MARCH  is  a  good  month  to  devote  to  household  sup- 
plies. Let  the  housekeeping  and  home  ideas  have 
full  sway.  If  you  are  a  dealer  in  wall  papers, 
emphasis  should  be  laid  on  this  line.  There  are  also 
numerous  other  lines  that  will  interest  housekeepers 
about  this  time  of  the  year,  when  spring  cleaning'  begins 
to  loom  up  on  the  horizon. 

The  Month's  Events. 
The  two  events  that  must  be  looked  forward  to  and 
prepared  for  in  March  are  St.  Patrick's  Day,  falling  on 
the  17th,  and  Easter,  falling  on  the  31st.  The  latter  is 
of  course,  the  most  important  of  the  two,  but  the  former 
must  not  be  neglected  on  that  account.  Special  displays 
during  the  days  immediately  preceding  each  of  the  events 
should  be  made  to  keep  up  the  popular  interest.  There 
are  not  many  special  commodities  to  mark  St.  Patrick's 
Day,  apart  from  the  customary  shamrock,  but  this  year 
p  st  cards  to  celebrate  the  day  have  been  published  and 
these  should  be  in  ready  demand.  As  for  Easter,  this 
season  of  the  year  is  coming  more  and  more  into  promin- 
ence as  a  gift-giving  period.  A  great  many  small  articles 
can  be  disposed  of,  including  Easter  cards,  post  cards, 
imitation  birds,  imitation  eggs,  etc.  All  these  admit  of 
being  attractively  displayed  in   the   window. 

Sporting  Goods. 

Sporting  goods,  as  commonly  understood  by  fancy 
goi  ds  dealers,  embrace  the  equipment  for  such  outdoor 
games  as  baseball,  tennis,  lacrosse,  croquette,  etc.,  but 
do  not  usually  extend  to  hunting  and  fishing  equipment. 
The  latter  is  properly  given  over  to  the  hardware  dealers 
and  the  sporting  goods  men  pure  and  simple.  There  is, 
however,  between  the  two  a  borderland,  which  is  some- 
times invaded  by  the  one  and  sometimes  by  the  other. 
Coif  clubs  and  golf  balls,  for  one  thing,  come  under  this 
category.  At  the  beginning  of  the  season  a  dealer  should 
take  a  definite  stand  as  to  what  ground  lie  will  cover  and 
then  stick  to  it.  If  he  is  active,  he  will  get  in  touch  with 
the  officers  of  local  clubs  and  get  some  sort  of  pledge 
from  them  that  he  will  be  given  an  opportunity  to  sup- 
ply requirements,  when  the  season  opens. 

Buying. 
March  is  the  month   when   the   travelers   are   let    lose 
on  the  country  in  earnest.     Earlier  trips  have  been  brief 
and  merely  preliminary.     Now,  the  big  houses  have  their 


spring  goods  in  shape  and  their  fall  orders  in  and  are 
ready  to  get  all  the  trade  that  is  coming  their  way.  The 
publishers  have  made  up  samples  of  their  import  books 
and  are  showing  them  from  Atlantic  to  Pacific.  Import 
fancy  goods  houses  have  all  their  consignments  in  from 
the  European  markets.  In  fact,  the  lull  following  Christ- 
mas is  over.  Buying,  under  these  circumstances,  becomes 
an  important  event.  The  best  advice  that  can  he  given 
the  retailer  is  not  to  be  too  hasty  in  his  selections.  Do 
not  make  the  mistake  of  supposing  that  the  first  traveler 
to  arrive  carries  the  finest  samples.  On  the  other  hand 
it  is  equally  advisable  not  to  be  too  cautious  and  thereby 
let  good  things  slip  by.     Steer  a  middle  course. 

In  the  Store. 

If  a  dealer  possesses  foresight  he  will  begin  to  lay 
plans  in  March  for  his  summer  campaign.  Where  his 
store  is  located  in  or  near  a  tourist  centre,  this  prepara- 
tion will  have  an  important  bearing  on  the  success  of  the 
summer  business.  Once  more  we  would  reiterate  the  ad- 
vice for  each  individual  dealer  to  profit  by  his  previous 
experiences.  He  is  now  in  a  position  to  know  where  he 
fell  short  in  previous  years  and  he  is  able  to  remedy  the 
mistakes  then  made.  A  rearrangement  of  store  fixtures 
and  of  stock  can  be  recommended.  It  is  better  for  the 
summer  visitor  to  find  an  altered  store  than  to  come  back 
and  see  the  same  old  arrangement.  Alterations  are  not 
difficult  to  make  and  they  indicate  life  and  progressive- 
ness.  These,  in  turn,  have  an  influence  on  customers. 
March   is  a  good  time  to  attend  to  this  item. 

Join  the  Association. 

No  dealer  in  the  Province  of  Ontario,  at  any  rate, 
could  start  the  month  of  March  better  than  by  joining 
the  new  Booksellers'  and  Stationers'  Association.  Per- 
haps he  may  not  realize  all  that  this  association  will  do 
for  him,  if  he  gives  it  his  support.  In  that  case  he  can- 
not do  better  than  read  the  following  two  pages  carefully. 
He  will  there  find  the  story  of  a  piece  of  work  that  was 
to  all  intents  and  purposes  done  in  his  interest  by  the 
association.  If  it  may  be  taken  as  a  fail'  sample  of  the 
kind  of  service  the  association  will  render  him,  then  he 
would  be  a  pretty  small  man  who  would  not  consider  a 
membership  worth  while.  The  fee  is  an  extremely  moder- 
ate one,  making  it  possible  for  everybody  to  join.  Do 
not  allow  the  first  of  March  to  slip  by  without  taking 
action. 
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THE    SCHOOL     BOOK    FIGHT    IN    ONTARfO 


IN  RESPONSE  to  the  efforts  Of  Bookseller  and  Sta- 
tioner  a   representative   delegation   of   booksellers  from 

all  parts  of  the  Province  of  Ontario,  came  together 
in  Toronto  on  .January  15th,  and  made  a  vigorous  pro- 
test to  the  Minister  of  Education  against  the  adoption 
of  any  system  of  Government  distribution  of  textbooks. 
Among  those  who  waited  on  the  Minister  at  the  Educa- 
tion  Department   were  : 

W.  B.  Hart,  Perth  ;  S.  C.  Kirkland,  Button  ;  L.  H. 
Rcesor,     St.      Marys  ;     0.      Garnet   Smith,    of   the   R.   0. 


HON.   DR.    PYNE, 
Minister  of    Education. 


Smith  Co.,  Orillia  ;  C.  L.  Nelles,  Guelph  ;  Orlando  Por- 
ter, representing  R.  S.  Porter,  Lindsay  ;  J.  G.  Cloke, 
Hamilton  ;  B.  McLachlin,  St.  Thomas  ;  G.  W.  Sulman, 
Chatham  ;  E.  S.  Brown,  Collingwood  ;  John  F.  Sifton, 
London  ;  M.  G.  Hay,  St.  Thomas  ;  Walter  Scott,  Bar- 
rie  ;  James  I.  Anderson,  London  ;  E.  F.  Davis,  Tillson- 
burg  ;  G.  O.  Maddock,  Tillsonburg  ;  A.  A.  Anderson, 
Guelph  ;  G.  H.  Fairfield,  St.  Catharines  ;  R.  A.  Robert- 
son, of  the  R.  Duncan  Co.,  Hamilton  ;  Robert  J.  Craig, 
Cobourg  ;  Wm.  Tyrell,  Toronto  ;  H.  M.  Patterson,  Strat- 
ford ;  R.  A.  J.  Little,  Oshawa  ;  W.  K.  Ireland,  Owen 
Sound  ;  H.  Schooley,  Brampton  ;  A.  H.  Stratton,  Peter- 
boro  ;  John  Britnell,  Toronto. 

A  preliminary  meeting  was  held  at  the  Queen's  hotel 

at   9.30  a.m.,   at    which  Mr.   J.   I.    Anderson,   of    London, 

.Hied    as    chairman.     The    following    memorial    was    there 

drawn  up  for  presentation  to  the  Minister  of  Education  : 

Memmorial. 

To  the  Honorable  the  Minister  of  Education:— We,  the 
booksellers  and  stationers  of  Ontario,  congratulate  you 
and  your  Government  on  your  efforts  through  the  crm- 
mission,  to  relieve  the  public  and  also  ourselves  from  the 
monopoly  in  the  publication  of  school  books  that  has 
existed  up  to  the  present  time  to  the  great  detriment 
of  the  education  of  Canadian  children. 

The  great  number  of  different  editions  of  books  auth- 
orized  to  be  used,   and  the  fact  that  each  publisher    had 


the  same  book  annotated  by  different  persons  has  been  a 
matter  of  great  loss  to  the  booksellers,  and  we  desire 
to  express  our  thanks  to  your  department  for  taking  it 
up  and  hope  you  will  be  able  to  make  such  arrangements 
that  the  retail  trade  can  carry  on  the  school  book  busi- 
ness without  the  losses  that  we  now  suffer. 

Should  your  honorable  department  decide  on  'lie  [  ub- 
,ication  of  books  or  award  the  publication  ho  the  pub- 
lishers, we  would  ask  that  the  distribution  of  rhe  books 
be  kept  with  the  booksellers,  under  such  arrangements, 
through  license  or  otherwise,  as  your  Departm  !ht  may 
suggest.  The  booksellers  have  always,  even  at  a  1-  ss  to 
themselves  at  times,  been  content  to  serve  the  public  and 
carnr  large  stocks  all  through  the  year. 

We  also  desire  to  state  as  representatives  of  the 
booksellers  of  the  province,  that  we  have  not  ignored 
your  honorable  commission  appointed  to  report  on  the 
school-book  question.  It  was  only  during  the  last  two 
or  three  weeks  that  we  became  aware,  through  hints 
contained  in  certain  newspapers,  that  there  was  any  seri- 
ous danger  of  the  Government  undertaking  the  task  of 
distributing  school  books.  As  the  commission  had  ceased 
its  public  sessions,  we  naturally  decided  to  appeal  direct 
to  yourself  and  have  done  so  without  any  intentional  dis- 
respect to  your  commission. 

At  11.30  the  deputation  re-assembled  at  the  Normal 
school,  where  it  was  introduced  to  the  Minister  of  Edu- 
cation by  Mr.  W.  K.  McNaught,  M.P.P.  for  North  To- 
ronto. Mr.  Anderson  then  opened  fire  with  the  memorial, 
which,  having  read  aloud,  he  placed  in  the  hands  of  Dr. 
Pyne. 

The  three  spokesmen,   who  had  been  selected  to  pre- 


MR.  C.  L.  NELLES,  GUELPH. 

sent  the  booksellers'  case  before  the  Minister,   were  then 
called  on. 

R.  A.   Robertson. 

Mr.  Robertson,  of  Hamilton,  explained  that  in  addi- 
tion to  the  members  of  the  deputation  present,  the  sec- 
retary had  received  upwards  of  one  hundred  and  fifty  let- 
ters from  booksellers  in  all  parts  of  the  province,  sup- 
porting the  views  of  the  deputation. 

He  wished  the  Minister  to  understand  that  in  enter- 
ing a  protest  against  Government  distribution  of  school 
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books,  the  booksellers  were  merely  anticipating  what 
they  had  been  led  to  expect  would  be  the  Government 
policy.  .He  did  not  want  the  Minister  to  consider  them 
as  interfering,  but  as  being  anxious  to  present  their  side 
of  the  case  before  any   drastic  measures  were  taken. 

He  thoroughly  believed  that  the  handling  of  the 
school  books  in  the  past  by  the  retail  booksellers  of  the 
province  had  been  entirely  satisfactory  to  the  public,  and 
that  any  outcry  against  expensive  text-books  had  been 
directed  solely  against  the  publishers. 

If  the  Government  were  to  take  over  the  distribu- 
tion of  school-books,  it  would  be  necessary  to  establish 
machinery  for  this  purpose.  This  would  involve  consid- 
erable expense  and  would  take  some  time  to  put  into 
proper  running  order.  He  believed  this  was  a  departure 
absolutely  uncalled  for  in  view  of  the  fact  that  the  chan- 
nel of  distribution  through  the  medium  of  the  booksellers 
was  already  in  efficient  working  ordfif* 

In  the  past,  the  trade  had  experienced  considerable 
difficulty  in  dealing  with  school  boards.  The  members 
of  these  boards,  while  well-meaning  men,  were  often  most 
unbusinesslike.  The  Government  would  probably  have  to 
deal  through  them  in  the  event  of  adopting  Government 
distribution,  and  he  feared  the  difficulties  of  the  case 
would  thereby  be  materially  enhanced. 

The  profits  accruing  from  the  sale  of  text-books,  al- 
though not  very  great,  enabled  a  bookseller  to  keep  up 
his  store  at  an  efficient  level,  whereas,  if  he  were  reduced 
to  the  handling  of  miscellaneous  books  alone,  this  could 
not  be  accomplished.  It  took  the  two  lines  combined  to 
support  a  bookstore,  which  invariably  was  a  centre  of 
culture  and  refinement,  while  the  bookseller  had  an  ele- 
vating influence  on  the  community.  In  Toronto,  where  a 
system  of  free  text-books  was  in  existence,   it  was  a  re- 


MR.   G.    W.  6ULMAN.  CHATHAM. 

grettahle  fact  that  the  number  of  bookstores  had  been 
reduced  to  only  two.  Under  the  circumstances  it  was 
incumbent  on  the  Government  to  see  that  the  interests 
of  the  booksellers   were  conserved. 

Mr.  Robertson  also  asked  the  Government  to  consider 
seriously  the  matter  of  compensation.  If  they  decide  to 
take  over  the  distributions  of  the  books,  the  first  thing 
they  would  have  to  do  would  be  to  buy  up  all  the  un- 
sold stock  throughout  the  country.  The  quantity  of  this 
stock  would     surprise  them.      They  would  also  have     to 


compensate    many    well-established    businesses    for    loss    of 
trade. 

C.  L.  Nelles. 
Mr.  Nelles,  of  Quelph,  pointed  on!  that  in  the  past 
too  many  editions  (it  text-books  had  hem  authorized  and 
this  had  been  a  serious  source  Of  loss  to  I  he  trade  and 
annoyance  to  the  public,  lie  wanted  ti>  impress  upon  the 
Government  the  importance  of  having  only  one  authorized 
edition  of  each  book.  The  numberless  editions  had  been 
instrumental   in  creating  discontent    throughout    the  coun 


MR.   J.   G.   CLOKE,   HAMILTON. 

try.  as  parents  objected  to  buying  so  many,  books.  He 
explained  that  the  deputation  were  there  on  behalf  of  the 
smaller  and  weaker  bookstores  of  the  country.  The  loss 
of  the  school-book  trade  would  be  their  ruin. 

He  maintained  that  the  discounts  were  small  enough 
now  and  that  it  cost  20  per  cent,  on  the  original  price 
to  pay  expenses.  In  the  United  States,  although  the  dis- 
counts were  one-fifth  or  sometimes  one-sixth,  the  retail 
price  was  not  controlled  by  Government  regulations. 

In  his  opinion  the  idea  of  licensing  the  stores  to  han- 
dle school  books  would  be  a  great  help  to  the  legitimate 
bookseller,  as  at  present  certain  departmental  stores  used 
school  books  as  an  advertising  medium  with  the  public, 
sidling  them  at  a  loss  to  give  the  people  an  idea  that  all 
other  lines  of  goods  sold  were  also  much  cheaper  than 
the  ordinary   retailer  could  sell   them   at. 

G.  W.  Sulman. 

Mr.  Sulman,  of  Chatham,  showed  that  the  booksellers 
were  closer  than  any  other  people  to  the  public  who 
bought  the  books.  They  consequently  heard  all  the  objec- 
tions that  were  raised  and  he  could  assure  the  lovein- 
ment  that  the  public  appreciated  the  efforts  that  were 
being  made  to  secure  cheaper  text-books. 

He  pointed  out  that  it  would  be  to  the  aivantage  of 
t lie  Government  to  keep  the  distribution  of  '.he  :>coks  in 
the  hands  of  the  booksellers,  no  matter  what  changes 
were  made  regarding  their  publication,  because  he  was 
assured  that  distribution  coyld  thereby  lie  secured  at 
the   lowest    cost. 

He  was  confident  that  the  booksellers  touli!  be  satis- 
fied with  smaller  profits  if  the  Government  li.ii  the 
supervision  and  protected  the  trade  from  losses  such  as 
they  had  suffered   in  the  past. 

He  suggested  for  the  consideration  of  the  '  ov  eminent 
the   expediency   of    licensing   bookstores     handling     school 
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books,   in   the  same  way   that   sellers   of  postage  stamps 

are   licensed.  ^p 

Hon.  Dr.  Pyne. 
Having  heard  the  speakers,  Dr.  Pyne  stated  that  he 
was  glad  the  deputation  had  seen  fit  to  call  upon  hun. 
He  heartily  agreed  that  the  bookseller  was  a  person  of 
great  educational  importance.  He  could  ->.;y  nothing  with 
regard  to  the  policy  of  the  Government  on  the  school- 
book  question.  He  thought  every  means  i  hould  be  used 
in  the  endeavor  to  produce  cheaper   text-books.     Person- 


MR.   WILLIAM  TYRRELL,   TORONTO 
President  of  the  Booksellers'  and  Stationers'  Association  of  Ontario 


ally,  he  was  in  favor  of  free  text-books,  although  he  could 
not  say  whether  the  Government  was  willing  to  go  that 
far.  The  policy  of  the  Government,  he  said,  was  the 
greatest  good  to  the  greatest  number. 

Mr.  Cloke,  of  Hamilton,  requested  that  another  depu- 
tation of  booksellers  should  be  permitted  to  wait  upon 
the  Hon.  Dr.  Pyne  after  the  report  of  the  text-book  torn- 
mission  had  been  made  public,  to  which  suggestion  Dr. 
Pyne  assented,  saying  he  would  be  very  glad  to  hear 
their  further  views  with  reference  to  the  matter. 

The  Luncheon. 

The  business  for  which  the  deputation  had  been  call- 
ed into  existence  being  concluded,  the  members  returned 
to  the  Queen's  hotel,  where  at  1.30  all  sat  down  to  a 
luncheon  provided  by  Bookseller  and  Stationer.  The  chair 
at  the  luncheon  was  occupied  by  Mr.  Edmonds,  vice-presi- 
dent and  general  manager  of  the  MacLean  Publishing  Co.. 
Ltd.,  publishers  of  Bookseller  and  Stationer.  On  his 
right  sat  Mr.  W.  K.  McNaught. 

For  a  time,  the  principal  sound  heard  in  the  dining- 
room,  was  the  clatter  of  knives  and  forks,  with  here  and 
there  snatches  of  muffled  conversation  proceeding  from 
full  mouths.  'Twas  not  long,  however,  until  the  book- 
sellers began  to  lay  aside  their  knives  and  forks,  and  to 
lean  contentedly  back  in  their  chairs,  while  silent-footed 
waiters  bore  coffee  and  cigars  around. 

At  this  stage,  Mr.  Edmonds  arose,  and  proposeh  the 
health  of  the  King;  whereat  the  patriotic  bookmen  clink- 
ed their  glasses,  and,  led  by  some  ardent,  but  unidenti- 
fied  vocalist,  burst  into  the  strains  of  the  National  An- 
i  hen  The  strains  of  music  having  died  away,  Mr.  M. 
G.  Hay,- of  St.  Thomas,  proposed  the  health  of  the  Legis- 


lature. He  took  occasion  to  heartily  thank  Mr.  Mc- 
Naught for  introducing  the  deputation  to  the  Minister  of 
Education.  Here  the  vocalist  already  referred  to,  once 
more  got  to  work,  leading  the  deputation  in  singing  the 
time-honored   "For  He's  a  Jolly  Good  Fellow." 

In  responding,  Mr.  McNaught  said  he  could  sympathize 
with  the  deputation,  and  hoped  their  protest  would  have 
the  desired  effect  on  the  Government.  He  had  himself,  in 
his  younger  days,  been  connected  with  the  stationery 
trade,  when,  as  a  man  of  the  road,  he  had  called  on 
many  a  bookseller  in  the  way  of  business.  He  had,  more- 
over, formed  lasting  friendships  among  the  members  of 
the  trade. 

Mr.  William  Tyrrell  proposed  the  health  to  the  trade. 
Although  he  did  not  personally  handle  school  books,  he 
nevertheless  was  convinced  that  the  bookseller  was  the 
natural  and  most  efficient  agent  for  their  distribution. 
Mr.  J.  G.  Cloke,  of  Hamilton,  who  responded  to  the 
toast,  most  heartily  agreed  with  Mr.  Tyrrell.  He  also 
thought  that  school  books  could  be  handled  not  only 
more  efficiently,  but  more  cheaply  by  the  bookselling 
trade,  than  by  any  other  means.  With  which  the  depu- 
tation  unanimously   concurred. 

Mr.  Maddock,  of  Tillsonburg,  next  proposed  the  health 
of  "The  Association  to  Be,"  which  association  (as  read- 
ers of  Bookseller  and  Stationer  will  find  in  another  col- 
umn), very  shortly  after  became  the  Booksellers'  and 
Stationers'  Association  of  Ontario.  Mr.  James  I  Ander- 
son, of  Londonl  in  responding,  emphasized  the  advan- 
tages of  an  organization  of  members  of  the  trade.  He 
pointed  out  that  every  trade  of  any  consequence  in  On- 
tario, had  an  organization  devoted  to  its  interests. 

Mr.  A.  H.  Stratton,  of  Peterboro.  thought  the  lunch- 
eon should  not  be  concluded  before  Bookseller   and     Sta- 


MR.  JAMES  I.    ANDERSON,    LONDON 
Leader  of  the  Booksellers'  Deputation 

tioner  had  been  thanked  for  the  part  it  had  taken  in 
promoting  the  deputation  of  protest,  and  for  helping  in 
many  other  ways  to  push  the  trade  onward.  He,  there- 
fore, proposed  the  health  of  Bookseller  and  Stationer. 
Mr.  Craick,  the  editor,  responded  to  the  toast.  He  thank- 
ed those  present  and  those  who  had  signed  the  protest, 
for  the  support  which  had  been  given  to  Bookseller  and 
Stationer  in  its  efforts  to  keep  the  distribution  of  sohool 
books  where  '  it  rightly  belongs— in  the  shops  of  book- 
sellers. 
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BUSINESS     BUILDING     IN     COLLINGWOOD 


ES.    BROWN,    oi    whose   store   an    illustration   appears 
.    on   this   page,    is   a    thorough  citizen  of  that  grow- 
ing city  on  the  shore  of  the  Georgian  Bay,  Colling- 
wood.     He   was    horn    there   and    has    been    more     or     less 
prominently  identified   with  it  ever  since. 

The  business,  which  now  flourishes  under  his  manage- 
ment, was  started  in  the  year  1873  by  his  father,  '•  Ik  mas 
Brown.  It  did  not,  at  the  outset,  enjoy  a  very  gieat 
measure  of  prosperity,  owing  to  the  fact  that  Thomas 
Browln  was  in  such  poor  health  that  he  could  not  throw 
into  it  the  energy  necessary  to  build  it  up.  After  the 
death  of  his  father,  and  while  little  more  than  a  lad, 
with  scant  experience,  Mr.  E.  S.  Brown,  who  even  at 
that  early  age  showed  signs  of  considerable  executive 
ability,  undertook  the  entire  management  of  the  business. 
lie  went  at  it  in  earnest;  and  by  perseverence,  hard  work, 
honest  dealing  with  all  who  came  in  contact  with  him, 
and   by  using   modern     methods   of  business   building,     he 


appreciate  the  merit  of  Mr.  Brown's  wall  paper  stock  is 
attested  by  the  increasing  business  done  in  this  depart- 
ment. 

One  other  feature  of  Mr.  Brown's  business  is  the  pic- 
ture department.  .Not  only  are  pictures  sold,  but  the 
framing  of  pictures  receives  special  attention.  A  large 
and  varied  stock  of  mouldings  is  kept  all  the  time,  so 
that  a  frame  may  be  obtained  for  any  picture  Ui.it  conies 
along.  He  would  indeed  be  hard  to  please  who  broughl  a 
picture  to  Mr.  Brown  to  he  framed,  and  went  away  un- 
satisfied. 

The  store  is  a  large  one,  being  22  feet  broad,  by  Kin 
feet  long.  At  the  rear  there  is  an  entry  room  22  by  35 
feet,  and  up  above  is  a  stock  room  22  by  50'  feet  As 
will  be  seen  by  the  illustration,  the  space  is  well  utilized. 
Take  notice  of  the  plate  glass  show-cases  on  the  left  side 
of  the  picture.  These  show-cases  add  greatly  to  the  ap- 
pearance of  the  store  and  are  besides,   almost   as  good  as 


Interior  of  E.  S.  Brown's  Store  in  Collingwood. 


evolved  the  present  large  and  prosperous  business  from 
a  small,  one-horse  bookstore,  which  hardly  paid  its  way. 
Mr.  Brown  and  his  business  have  kept  growing  apace  with 
the  growing  town  of  Collingwood,  and  the  store  has  now 
come  to  be  looked  upon  as  one  of  the  features  of  the 
town. 

The  nature  of  the  business  is  a  varied  one.  Books, 
stationery,  school  supplies,  window-blinds,  wall  paper, 
fancy  and  sporting  goods  are  all  extensively  dealt  in,  and 
in  all  these  departments  the  trade  is  steadily  increasing. 
The  stock  of  wall  paper  carried  is  a  great  convenience 
ta  the  citizens  of  Collingwood.  Here  they  can  find  al- 
most every  desirable  design  in  wall  paper  ;  and  that,  they 


a  salesman.  The  goods  shown  in  them  look  particularly 
attractive,  and  really  invite  a  purchaser  to  buy  and  take 
them  away. 

The  business  has  not  grown  by  chance.  As  has  been 
indicated,  it  has  required  a  vast  fund  of  energy  and  per- 
severence to  bring  it  to  the  position  occupied  by  il  to- 
day. But  though  he  has  worked  luud  at  his  business,  Mr. 
Brown  has  not  neglected  his  duty  to  the  town  of  Colling- 
wood. As  becomes  a  good  citizen,  especially  a  booksell- 
er, he  takes  a  great  interest  in  the  education  of  the 
ing  generation,  and  for  some  years  past  has  been  a  a 
ber,  first  of  the  School  Board,  and  later,  of  the  Board 
ot   Education. 
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NOVEL    SCHEME     IN     WINDOW     DRESSING 


MODERN  conditions  of  close  competition  have  made 
it  necessary  for  every  retail  merchant  in  a  town 
Of  any  size  to  devote  a  good  deal  of  attention  to 
the  show  window  ;  and  many  ingenious  methods  are  em- 
ployed by  merchants  to  draw  the  attention  of  the  public, 
and  keep  it,  to  their  windows.  If  a  retailer  continually 
changes  the  dressing  of  his  window,  always  taking  care 
to  have  something  of  a  novelty  there  for  the  public  to 
look  at,  there  is  little  doubt  that  his  store  and  his  name 
will  be  well  known  in  his  town.  If  you  can  gel  people 
to  stop  in  front  of  your  window,  remember  that  they  are 


ary  door  right  next  to  the  glass.  The  goods  being  ex- 
hibited were  aluminum  ware;  and  some  two  hundred  pieces 
were  wired  to  the  floor.  The  effect  thus  produced  by  the 
slowly-moving  door  was  so  striking  that  it  challenged  the 
attention  of  large  numbers  of  pedestrians.  Before  this 
device  was  installed,  fifty  pieces  only  could  be  shown,  in 
the   old   stationary    manner. 

The  device  was  home-made,  simple  in  design,  inex- 
pensive and  was  driven  by  a  small  electric  motor  con- 
cealed  beneath  the  floor. 

The    accompanying    photographs,      secured    under'    ad- 


Small  Window  Space  Doubled. 

half  way  in.  Other  advertising,  such  as  a  certain 
amount  of  display  space  in  local  papers,  should  have  the 
effect  of  making  people  not  only  stop  in  frong  of  your 
window  to  see  the  display,   but   go  right   in. 

One   of    the    latest    things    in    window     display    is     the 
revolving   floor.     This   idea    was   evolved    in    1  lie   mind   of  a 


Endless  Chain  Moving  Display. 

verse  reflecting  conditions,  show  the  general  appearance 
of  the  arrangement  in  operation,  and  the  detailed 
sketches  show  accurately  the  mechanism. 

Mechanical  moving  displays  of  one  kind  and  another 
are  becoming  more  and  more  popular  with  merchants. 
One   of    these    is    a   farmyard    scene    with    a    painted    back- 
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Cleveland  merchant  whose  window  space  was  not  very 
large,  and  it  resulted  in  the  multiplying  of  that  space  by 
four.    This  is  how  he  did  it. 

The  floor  of  the  window   was  arranged  so  that   it    re- 
volved   like   an    endless   chain    over   drums,    one    placed     at 
cither   end.       The      window    door   extended    back    into     the 
the   length   of   the   window,    and   was   separated     by 
ick   velvet   cloth,    leaving  a   narrow   ridge  of   station- 


ground,  a  windmill  in  operation,  and  cattle,  horses,  etc., 
moving  around.  Another  is  a  fortress  apparently  en- 
gaged with  a  fleet  at  sea,  while  a  squadron  of  soldiers 
maneuver  in  the  foreground.  Hunting  scenes,  with  riders 
following  the  deer;  breweries  in  operation,  and  other 
familiar  scenes  are  also  reduced  to  mechanism  and  used 
in  window  displays. 
Another    novelty    is    a   little   mountain   made  of    oapier- 
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mache,  about  two  feet  square,  on  the  top  of  which  is  a 
little  imitation  lake  made  of  glass.  Around  this  lake  a 
skater  glides   without   apparent  means  of  locomotion. 

Another  one  is  the  hand  and  blackboard  device.  It 
consists  of  a  long,  shallow  box  finished  in  hardwood  be- 
tween six  and  eight  feel  in  length  and  between  eighteen 
inches  and  two  feet  high,  and  so  lighted  that  a  black- 
board at  the  back  can  easily  be  seen,  and  at  the  lower 
right-hand  comer  of  which  is  a  hand.  The  electric 
mechanism  by  which  the  device  is  operated,  causes  this 
hand  to  move  over  to  the  opposite  side  of  the  board,  and 
with  a  piece  of  chalk  to  write  rapidly  on  the  blackboard 
some  sentence  arranged  for  by  the  advertiser.  When  I  he 
sentence  has  been  completed  the  hand  crosses  .he  space 
with  a  sponge,  erasing  what  has  been  written,  and  then 
writes  a  second  sentence,  which  is  also  erased  after  time 
enough  has  elapsed  for  it  to  he  read.  This  device  can  be 
placed  in  the  window  or  other  place  inside  or  outside  the 
Store  in  such  a  position  that  a  spectator  can  see  that 
no  human  being  operated  the  hand.  The  device  .vill  write 
any    two   sentences  continuously. 

One  of  the  most  striking  things  in  electrical  decora- 
tion is  a  cluster  light  for  store  illumination,  composed 
entirely  of  corrugated  glass.  Headers  are  well  acquaint- 
ed with  the  utility  of  prism  lights  to  reflect  and  dissemin- 
ate daylight.  These  glass  prisms  are  scientifically  con- 
structed to  produce  the  same  result  with  artificial  Ik, lit. 
The  reflector  mentioned  will  hold  a  number  of  die  new 
high-efficiency  lamps,  each  one  in  the  centre  of  a  corrugat- 


ed  reflector,    with  a    large   reflector ■  above   whicl 

that  the  light    rays  will  be  disseminated  downwar-d  ovei 

a   considerable    space.      It     is    claimed    by    the    manuf..  ••  >i  i 
ers   that    this    reflector    will   do   the    work    of   an    arc    light. 
ami   it   certainly  has  a   verj    handsome  appearance.       For 
decorative  effects  the  bulbs  can  be  dipped  01   striped  with 
colors,   and'  I  he   reflection   of   the   prisms   will   produi 
very    brilliant    and    uniform   colored    pattern,    which 
a   si  liking   appearance. 

A   cheap  little  attachment    for   Hie  ordinary-sized    in 

candescent  lamp  is  a  colored  glass  cap  made  to  til  ovei 
the  end  of  a  lamp,  being  held  m  place  bj  a  spiiug.  This 
saves  the  trouble  and  expense  of  dipping  lamps  and  pro 
duces   the  same  effect. 

Another  cheap  little  at  t  aehmciit  [or  an  incandescent 
lamp  consists  of  a  cylinder  which  is  divided  into  difieient 
color  sections.  The  cylinder  rests  on  lop  of  a  lli-c.iudle 
fiower  incandescent  lamp.  The  slight  heat  produced  bj 
the  lamp  causes  the  cylinder  to  revolve,  flashing  diffel 
cut    color   lights. 

One  of  the  most  attractive  displays  is  the  large  line 
of  shades  for  covering  electric  light  bulbs,  says  our  eon 
temporary  above  quoted.  These  can  be  had  in  numerous 
shapes,  some  of  the  mosl  popular  being  those  represent- 
ing bunches  of  grapes,  wistaria  blossoms  and  other  (low- 
ers. A  new  and  pretty  incandescent  lamp  shade  is  made  of 
oak  leaves,  both  in  green  and  autumn  colors.  These 
leaves  are   fireproof  and  semi-transparent, 


A    MUCH-NEEDED     ORGANIZATION     FORMED 


HENCEFORTH  the  interests  of  the  booksellers  and 
stationers  of  Ontario  will  be  looked  after  by  a 
wide-awake  central  organization.  It  only  needed 
the  little  effort  of  this  paper  in  bringing  together  last 
month's  deputation,  to  show  the  trade  how  necessary 
some  sort  of  permanent  combination  of  interests  really 
was.  Those,  who  came  to  Toronto  on  January  15,  were 
enthusiastic  in  their  advocacy  of  an  association  for  the 
booksellers  and  stationers  of  the  province.  The  new 
association  is  to  be  known  as  the  Booksellers'  and  Sta- 
tioners' Association  of  the  Province  of  Ontario,  and  the 
officers  chosen  at  Hie  organization  meeting  are  as  fol- 
lows : — 

President— Wm.   Tyrrell,  Wm.   Tyrrell  &   Co.,  Toronto. 
Vice-President— J.  0.   C'loke,  Cloke  &  Son,   Hamilton. 
Secy.-Treas.— W.  A.  Craick,  editor  Bookseller  and  Sta- 
Lioner,  Toronto. 

Executive  Committee — E.  S.  Brown,  Collingwood  ;  W. 
B.  Hart,  Perth;  R.  A.  Robertson,  Hamilton,  A.  II. 
Stratton,  Peterboro,  and.  G.   W.   Sulman,   Chatham. 

The  membership  fee  has  been  placed  at  the  low  figure 
of  one  dollar,  so  that  every  dealer  in  the  province  will 
be  able  to  join.  At  Hie  same  time  tin1  executive  will  in- 
sist, as  a  condition  of  membership,  that  applicants  shall 
be  subscribers  to  The  Bookseller  and  Stationer,  the  offi- 
cial organ  of  the  association,  in  order  that  they  may  be 
kept   posted   on   the   proceedings  of   the   organization. 

There  is  a  great  deal  of  work  to  be  done  by  the  as- 
sociation, in  addition  to  keeping  up  the  light  against  the 
proposed  measure  of  the  Ontario  Government  to  distri- 
bute school  books.  The  aggressions  of  the  departmental 
stores  must  be  withstood.  Wholesale  houses  must  be  re- 
spectfully and  firmly  forced  to  stop  selling  direct  to  the 
public.    The  c.o.d.  parcel  post  measure  must   be  strenuous- 
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ly  opposed.     In  fact,   there  are  so  many  subjects  to  take 
up   that    it   is   difficult  to  know   where  to   begin. 

These  are  all  matters  affecting  1  he  entire  trade  and 
each  bookseller  and  stationer  in  the  province  is  interest- 
ed in  them.  The  association  has  been  formed  for  the 
benefit  of  all,  and  it  will  work  for  the  good  of  all.  But 
this  fact  must  be  remembered,  its  success  will  depend  on 
the  number,  who  give  it  active  support,  by  joining  its 
membership.  Each  dealer  in  the  province  should  lake  the 
matter  seriously  to  heart.  He  should  realize  that,  by 
holding  aloof  from  tin  association,  he  is  thereby  weaken- 
ing its  efforts,  while  at  the  same  time  he  is  accepting  its 
services,   without    paying  for   them. 

An  effort  is  being  made  to  get  every  dealer  in  Ontario 
into  the  Association.  When  the  appeal  is  made  to  you, 
reader,    do   not    refuse   the    invitation. 

The  charter   members     of    the   association   are  as    fol 
lows  :— Wm.    Tyrrell,     Toronto  ;      E.    X.    Brown,    Colling- 
wood ;    R.    Duncan    &    Co.,    Hamilton  ,    R.    ().    Smith     Co  . 
Orillia  ;   C.   L.   Nelles,   Guclph  ;    R.   S.    Porter,     Lindsaj 
John  F.  Sifton,   London  ;   Cloke  &  Son,   Hamilton  ;  Waltei 
Scott,   Barrie  ;   G.  W.   Sulman,   Chatham  ,   .J.    I.    Anderson, 
London;   R.    McLachlin,   St.   Thomas;    M.   Ci.    Hay   &   Son 
St.   Thomas;     John     Hart,     Perth;   Lindsaj     S.   Parrott, 
Chatham;   L.    II   .    Reesor,     St.      .Mary's;   B.   C.    Fairfield  A 
Son,  St.     Catharines;   C.    Anderson  &    Co.,   Guelph,    11     \| 
Patterson,  Stratford. 


The  Caion   Drug  and  Stationery  Co.,  of  the  pn 
sive    little   town    of   Caron,   suffered   serious    loss   by    lire 
mi    January    28.     Three   other    buildings    were    destroyed 
at    the   same   time,   and    the    total    loss    will    reach    $20,000. 
The  company  carried  $2,000  insurance. 
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SHOW     CARD     WRITING 


BY  CRAFTSMAN. 

(Continued  from  January  Number.) 


Slant  Pen  Work. 

PREPARE  your  ink  as  instructed  in  an  earlier  article 
of  this  series,  and  begin  practice  on  the  lower  case 
slant  letters  shown  herewith.  After  each  large 
stroke  dip  your  pen  into  the  fluid,  gently  shaking  off  the 
surplus  color,  and  then  proceed  to  write  exactly  as  for 
flat  brush  work,  holding  the  pen  in  the  same  way  as 
illustrated  in  Fig.   6. 

You   must  use  considerable  pressure    when  you  make 

SLANT    LOWLR    CASE.    PEN-WORK 
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SLANT    CAPITALS,    PEN-WORK 
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the  broad  lines.  You .  will  soon  learn  how  to  graduate 
the  pressure,  just  as  you  do  on  an  ordinary  pen,  except 
that  their  being  less  elasticity  in  these  stub  pens  you 
must  bear  down  on  them  more  forcible.  Occasionally  dip 
your  pen  into  water  and  wipe  off  with  a  rag  to  keep  it 
from  becoming  clogged.  Now  with  the  capitals,  which 
you  will  readily  learn  with  a  little  practice.  The  numer- 
als following  will   be  quickly  mastered. 

Upright  Lower  Case  and  Capitals. 

These  letters  are  the  plainest,  the  most  beautiful,  and 
the  most  difficult  of  all  pen  letters.  When  assembled  in 
words  and  perfectly  written  they  present  a  refined  and 
attractive  card. 

The  learner  should  first  write  them  by  finishing  all 
the  angles  with  a  music  pen,  as  much  difficulty  will  be 
experienced  in,  the  beginning  in  doing  this  with  the  stub 
pen.  In  the  capitals  it  will  be  noticed  that  the  letters 
II-  and  M  are  wider  at  the  base  than  at  the  top.  The 
last  two  strokes  on  the  stump-work  chart  shown  in  a 
previous  article  illustrated  the  manner  of  constructing;  the 


little  angles.  If  you  do  not  use  a  music  pen  you  will  be, 
obliged  to  use  only  one  end  of  your  flat  pen  while  making 
the  points  on  the  lower  left  of  the  capital  A,  upper  left 
of  K,  N,  T,  V,  W,  and  Y.  For  practicing  the  capital 
letters  try  a  1-inch  span  with  a  No.  1  stub  pen.  For 
lower  case  letters  use  half-inch  spaces. 
Drawing  Pens. 
There  are  several  styles  of  drawing  pens  in  use.  Some 
come  in  sets  requiring  a  different  pen  for  each  size  line. 
Others  hold  a  considerable  quantity  of  paint  or  fluid  and 
are  intended  more  for  heavy  line  work,  and  for  general 
use.  Drawing  pens  can  be  purchased  for  25c.  each,  and 
employed  simply  for  producing  lines  of  different  widths. 
The  thickness  of  the  line  is  regulated  by  a  thumb  screw 
at  the  side  of  the  pen.  They  are  also  made  so  as'  to  fit 
into     a  compass     for     drawing    circles.     The  card   writer 


FIG.  6. 

should  have  one,  as  it  will  be  useful  in  drawing  border 
lines  on  small  cards  and  for  other  purposes.  Most  ama- 
teurs make  the  mistake  of  dipping  these  pens  into  the 
paint.  This  should  never  be  done.  Fill  about  one-quar- 
ter of  the  inner  space  of  the  pen  by  using  your  paint 
brush.  Do  not  overload  the  pen,  as  it  will  overflow  and 
ruin  your  line.  Any  kind  of  paint,  including  bronze,  may 
be  used.      Always  wash  out  the  pen  thoroughly  when  fin- 

STANDARD    UPRIGHT   NUMBERS,  PEN-WORK. 
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ished  and  dry  it  with  a  rag.  The  side  screw  should  be 
loosened  when  the  pen  is  laid  away.  When  using  white 
paint  and  some  of  the  thicker,  gummy  inks,  the  pen  is 
apt  to  become  clogged.  It  should  occasionally  be  rinsed 
in  water  or  wiped  with  a  damp  sponge  and  refilled. 
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white  paint  should  be  thinned  and  carefully  mixed  before 
using  in  a  drawing  pen. 

Shading  and  Marking  Pens.  . 

The  marking  pen  throws  a  solid  Line  or  stroke  much 
resembling  a  brush  line  in  the  general  appearance  of  the 
work.  It  comes  in  six  sizes,  Nos.  0,  1,  2,  6,  4  and  5, 
and  in  width  from  1-1G  of  an  inch  to  about  |'  of  an 
inch,  No.  0  being  the  narrowest  and  No.  5'  the  largest 
size.  The  use  of  these  pens  enables  the  beginner  to 
acquire  an  easy  method  of  grasping  the  proper  form  and 
slant  of  most  forms  of  lettering,  without  the  perplexing 
and  difficult  task  of  acquiring  the  course  with  a  sable 
lettering  brush. 

Shading  Pens. 

The  shading  pens  in  construction,  metal,  finish  and 
widths,  are  exactly  the  same  as  the  marking  pens  ;  with 


F1G,  1. 


where  you  want  it,  you  will  find  that  any  letter  can  be 
formed    to    your    entire    satisfaction.     \,,,o  wj[] 

greatly  depend  upon  your  strict    adherence   to  this   rule. 

To   familiarize   the    student    with    tfci  ruction   of 

letters,  and  show  him    winch   sections   to    n  t,    we 

ask  him  to  notice  the  letter  A,  K,  S.  X.  S,  etc.,  in  the 
illustration  marked  "Block  Letters,  also  the  letters 
A,  B,  C,  D,   shown  seetionally   in    Fig.   2. 

Any  sized  work  may  be  made  l.y  aging  the  different 
widths  of  shading  or  marking  pens.  The  proportion  maj 
be  varied  by  making  the  letters  tall  and  Blender,  or 
round  and  plump,  or  perhaps  low  and  extended.  S 
and  practice  especially  the  form  and  make  up  of 
letter,  then  you  will  be  in  good  position  to  vary  the 
proportion  of  lettering  or  wording  on  either  small  or 
larger*  show  cards,  tickets,  etc.  Practice  faithfully  and 
study  spacing.  Make  an  effort  to  write  cards  and  tick- 
ets without  tracing  or  guide  lines.  You  will  find  in  a 
very  short  time1  this  will  be  an. advantage  in  the  work, 
and  also  the  lettering  when  finished  will  present  a  more 
handsome  appearance  than  when  drawn  strictly  to 
measured  lines.  Fig.  3  though  crowded  to  allow  being- 
printed  on  a  magazine  page,  shows  very  clearly  two 
distinct  styles  of  round  and  square  lettering  in  small 
letters. 


FIG.  2. 


the  exception,  that  one  edge  or  side  of  the  pen  is  sawed 
in  exactly  like  a  fine  comb.  This  manner  of  construction 
enables  one  to  produce  two  shades  of  the  same  color 
with  one  stroke  of  the  pen. 

How  to  Hold  the  Pen. 

Hold  the  pen  in  your  hand  in  an  easy  and  natural 
way,  allowing  the  blade  or  point  to  rest  evenly  upon 
the  paper  (Fig.  1)  keeping  the  handle  tip  away  from  you 


Care  of  Pens. 

To  do  nice  clean-cut  work  you  must  have  clean  tools. 
Clogged ^ pens  will  not  do  clean  work.  Therefore,  place 
your  pens  in  a  glass  containing  some  water,  thus  dis- 
solving any  ink  that  may  adhere  to1  them,  or  become 
thick  while  in  use.  All  marking  ink  dry  quickly  and 
are  of  a  gummy  nature.  Therefore  never  put  a  pen 
away  without  washing  it  out  in  water.  Just  shake  it 
back  and  forth  in  the  glass  and  lay  it  away.     The  points 


1   j 


,i 


\bicti& 


FIG.   3.-SMALL    LETTERS. 


until  the  blade  rests  upon  the  paper  at  an  angle  of  45 
degrees  from  the  base  line,  and  be  sure  to  always  pre- 
serve this  position  in  all  marking  and  shading  pen 
lettering. 

When  you  have  caught  this  idea  you  have  learned  one 
of  the  first  essentials  for  rapid  and  ornamental  lettering 
with  an  easy  movement. 

At  first  there  is  a  great  temptation  to  change  the 
angle  of  the  pen  in  making  some  capital  letters  such  as 
B  or  S,  but  if  you  will  always  remember  that  the  pen 
must    be    held    at  the  same     angle  and    made  to    glide 


are  brass  sometimes,   nickelled  and  sometimes  otherwise 
They  do  not  rust  and  will  last  for  years. 

Use  Pressure. 

We  find  many  beginners  who  do  nol  gel  wod  results 
in  their  first  practice  with  a  new  pen  simply  because  they 
do  not  press  or  lean  heavily  enough  on  the  pen.  The 
blades  being  wide  and  strong  require  much  more  press- 
ure than  what  is  ordinarly  used  with  a  common  pen. 
Lean  heavy,  don't  be  afraid,  the  pen  will  spring  but  it 
will  not  break. 
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MONTHLY   REPORTS 
FROM   TRADE    CENTRES 


MONTREAL. 


Easter  Trade    Promises  to  be  Good  —  New  Tariff  has    not 

yet  Affected   Prices— Improved   Demand  for 

Books— Personal    Mention. 


Office  of  Bookseller  and  Stationer, 

232  McGill  Street,  Montreal, 

February  7,  1907 

WHOLESALERS  report  active  ordering  for  Easter 
trade  which  would  indicate  that  the  retailers  an- 
ticipate a  brisk  season.  Even  at  this  early  date 
goods  are  being  received  and  marked.  Here  and  there 
in  the  retail  districts  a  few  windows  are  to  be  seen  con- 
taining  some  Master  goods,  such  as  cards  and  fancy  goods, 
suitable  for  the  Easter  trade.  This  is  a  policy  adopted 
by  many  progressive  merchants  who  believe  that  early 
displays  on  a  small  scale  are  an  efficacious  reminder 
which  -prepare  the  mind  and  purse  tor  the  event  which 
they  quietly  foreshadow.  It  aids  many  purchasers  to  de- 
termine udoii  presents,  and  it  is  the  wise  merchant  who 
knows  that   a   timely  hint   means  goods  easily  sold. 

Trade  recovered  quickly  from  the  lull  which  inci- 
dentally follows  the  holiday  trade.  With  the  re-opening 
of  the  schools  there  was  quite  an  unexpected  demand  for 
school  hooks;  this  was  directly  due  to  many  of  the 
schools  having  promoted  many  pupils  to  higher  classes 
after  the  Christmas  examinations.  The  booksellers  who 
had  shelved  their  surplus  stock  were  pleasantly  impelled 
to  bring  them  to  Light.  Then  as  the  social  season  reviv- 
ed, the  demand  for  high  class  stationery  gave  a  decided 
impetus  to  trade  in   the  retail  circles. 

Wholesalers  have  not  generally  advanced  their  juices 
as  was  expected  after  the  new  tariff  was  announced. 
There  is  apparently  a  little  diffidence  regarding  the  mat- 
ter which  make  them  hesitate.  It  is  realized  that  should 
they  advance  prices  to  the  retailers,  they  in  turn  would 
have  some  difficulty  in  dealing  with  the  consumers  who 
have  the  tixed  idea  that  a  bottle  of  ink  should  always  be 
five  cents,  or  a  good  pencil  which  they  have  always  bougb.1 
for  five  or  ten  cents  should  always  be  the  same  price.  Ink 
— to  instance  a  case — under  the  new  tariff  cannot  be  sold 
as  a  profit  at  the  old  price;  six  cents  would  look  strange 
to  the  consumers  who  have  a  dislike  for  odd  prices.  Ten 
would  look  as  if  the  retailer  was  cheating'  him.  The  same 
can  be  said  of  other  articles,  which  if  sold  at  live  cents 
means  that  the  retailer  is  selling  at  a  loss.  Higher  than 
this  price,  however,  there  would  be  complain!  and  price 
cutting  would  inevitably  follow.  Some  jobbers  go  so  far 
as  to  say  that  should  price  cutting  begin  under  new 
wholesale  prices  that  many  retail  stores  would  be  things 
of  the  past. 

A  well-known  traveler  in  conversation  with  the  re- 
presentative of  the  Bookseller  and  Stationer,  said  that 
the  retailers  were  keenly  alive  to  this.  Particularly  in 
Quebec  city,  several  retailers  had  expressed  their  views 
freely  to  him.  They  informed  his  traveler  that  unless 
they  formed  an  association  among  themselves  with  the 
objecl  of  agreeing  to  uniform  prices  that  they  would  shut 
one  another's  doors.  It  is  thought  that  a  start  is  but 
needed  to  bring  about  this  end  of  saving  to  their  businesses 
and   that    some  guild,   after  the  stvle  of  the  one  in   Pitts- 


many  have  found  to  their  sorrow,  and  should  this  be  ex- 
tended to  lilies  of  stationery  under  new  prices,  the  re- 
sult would  be  disastrous.  If  Quebec  should  lead  in  this 
matter,  other  centres  should  follow  for  the  common 
good   of   all   concerned. 

The  month  of  January  has  been  a  good  one  for  the 
booksellers.  The  inclement  weather  was  conducive  to 
reading  and  the  bookstalls  were  fairly  well  patronized. 
Many  of  the  new  books  which  appeared  just  before  the 
holidays  have  sold  remarkably  well  during  the  past  few 
weeks  when  people  had  more  leisure  time  to  read. 

The  Cambridge  Corporation,  Limited,  announce  that 
they  will  soon  publish,  for  subscribers  only,  "Beautiful 
Britain,"  in  fifteen  volumes.  This  promises  to  be  one 
of  the  most  handsome  editions  ever  introduced  to  Can- 
adians. The  edition  will  be  limited  to  one  thousand 
copies. 

The  Kenouf  Publishing  Co.,  Limited,  have  opened 
their  wholesale  headquarters  at  61  Union  Avenue.  From 
this  office  will  be  distributed  to  the  trade  text  books  and 
educational    works. 

Mr.  F.  G.  Granger,  of  Librarie  Granger,  has  left  on 
a  business  trip  to  New  York  and  other  centres  in  the 
United  States.  Mr.  Granger,  who  recently  entered  the 
wholesale  trade,  will  buy  a  large  stock  for  his  firm. 

Mr.  H.  H.  Hebb,  with  the  L.  E.  Waterman  Fountain 
Pen  Co.,  of  Canada,  Limited,  has  returned  from  a  busi- 
ness trip  through  Eastern  Canada  and  reports  trade  ex- 
ceptionally good. 

Many  records  of  large  orders  for  post  cards  have 
been  recorded  from  time  to  time,  but  it  is  doubtful  if 
any  of  them  can  beat  the  one  secured  by  Valentine  & 
Sons  Publishing  Co.,  Limited,  from  a  Canadian  firm,  for 
two  million  of  their  post  cards. 

Mr.  Thomas  Clagget,  representing  the  J.  B.  Lippin- 
cott  Co.,  Philadelphia,  spent  some  time  in  Montreal  dur- 
ing the  past  month. 

Mr.  B.  A.  Clark,  of  Ward,  Lock  &  Co..  London, 
England,  was  a  visitor  in  Montreal  lately  in  connection 
with  the  business  of  the  firm. 

The  recent  curling  bonspiel  held  here  brought  some 
prominent  booksellers  and  stationers  to  the  city.  Among 
them  were  noticed,  Mr.  McMurry,  of  Fredericton,  N.B., 
and  Mr.  A.  A  Andrews,  of  Campbellton,  N.B. 

Mr  P.  (iumlick,  of  the  Montreal  Import  Co,,  is  at 
present  traveling  in  European  markets  in  the  interests 
of  his  firm. 

Mr.  J.  Aron,  of  the  Illustrated  Post  Card  Co.,  is  ex- 
pected to  return  soon  from  a  European  trip  where  he 
has  been  securing  the  latest  novelties  for  the  Canadian 
market. 

Mr  John  Morgan,  Montreal  manager  for  Raphael 
Tuck  &  Sons  Co.,  was  in  New  York  last  month  on  a  busi- 
ness trip. 


TORONTO. 


State  of  Trade — What  Retailers  are  Doing — McKenna 
Moves  His  Store— Wholesalers  Elect   Officers. 


Office  of  Bookseller  a-  d  Stationer. 

10  Front  Street  East,  Toronto. 

February  9.  1907. 

OBBERS    say  January  was  a  record  breaker    this    year. 
Business   was   considerably     in     excess   of   any   pre- 
vious January  in  the  history  of  the  trade.  Retailers 
report   a  fair  turn-over  quite  up  to  their  expectations. 
J.  P.  McKenna,  who  for  nine  years  has  conducted  a 


J 


book   and   stationery  business   at   No.  151   Yonge   St.,   To- 
burg,  is  essential.     Book  cutting     is     profit   sapping,   as       ronto,  has     moved    to   No.  159   Yonge   St.     He     recently 
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opened  a  branch  store  at  No.  346  Yonge  St.,  where  a 
specialty  is  made  of  picture  post    cards 

Business  in  Toronto  is  very  steady.  Picture  posl 
cards  are  going  as  lively  as  ever.  Most  dealers  say  that 
local   view  cards  arc  the  host   sellers. 

It  looks  like  a  good  season  for  valentines  of  the  bet- 
ter (dass.  Some  dealers  report  that  they  are  carrying 
no  comic   valentines  at    all. 

Playing  cards  and  all  sorts  of  parlor  games  are  very 
active.  The  best  selling  card  names,  exclusive  of  the 
regular  playing  cards  are  Pit,  Bunco,  Bourse  and  games 
of   a   similar   nature. 

A.  L.  Merrill,  the  picture  post  card  and  stereostopic 
view  dealer  is  very  busy  in  his  line  of  business.      He  has 


three    branch    Btores    in    the    city    going    at     full    swi 

Win  .Tyrell  made  a  good  show     of     valentines  this 

year,  both  in  his  window  and  in  I  he  store  Itself. 

The  wholesale  booksellers  and  stationers  of  the 
Board  of  Trade  held  their  annual  meeting  on  January 
29,  and  elected  their  officers  ami  executive  for  1907: 
Chairman,  (1.  If.  Warwick;  vice-chairman,  S.  K.  Hart; 
secretary-treasurer,  P.  <!.  Moiley;  executive,  John  I-'. 
Ellis,  Rev  Dr.  Briggs.  Richard  Rrown,  \Y.  P.  Gandy,  P. 
S.   Munroe. 

Mr.  Prank  Wise,  president  of  the  Macmillan  Co., 
of  Canada,  has  sailed  for  England  to  confer  with  the 
Macmillan  Co.'s  London  house,  lie  will  he  absent  for 
about    two    months. 


STYLE     IN     A     BOOKSELLER'S     OFFICE     STATIONERY 


By  Arthur  Conrad 

TTRACTIVP    office    stationery    is    more    of    an    asset       cry.     In  fact 


/~\  than  the  average  bookseller  and  stationer  thinks. 
A  neat  letter-head  has  an  air  of  quality  about  it 
tiiat  almost  unconsciously  gives  the  recipient  of  the  let- 
ter an  impression  that  the  firm  which  uses  it,  possesses 
a  prestige  in  the  business  community.  It  is  usually  the 
ease  that  the  more  progressive  and  more  prosperous  the 
firm,  the  neater  and  more  tasty  is  the  oflice  stationery. 
Conversely,    when    we     receive    a     particularly    attractive- 


price  has  verj  little  to  do  with  it.  It  you 
don't  insist  an  a  good  job  from  the  printer,  you  will 
have  to  pa\  the  same  amount  for  an  incllicicnt  piece  ot 
work  as  you  would  pay  for  an  effective  one.  The  book- 
seller and  stationer  should  make  it  his  own  personal  af- 
fair to  see  that  he  secures  the  neatest  and  most  effective 
oflice  stationery  the  local  printer  can   turn  out. 

Prom   a   batch   of   letters   recently    received   from   Cana- 
dian   booksellers,    a      couple    of    letter-heads    are    selected 


Robert  Duncan  and  Company 

Manufacturing   Stationers,   Printers,    Bookbinders,  Embossers,   Dealers   in   Wallpaper 


R.  A.  Robertson 


W.  R.  Turnbull 


Cor.  James  Street  and  Market  Square 


looking  letter,  it  is  quite  reasonable  to  conclude  that 
the   firm  sending   it,    has   a   sound   business    rating. 

What  difference  does  this  make,  may  be  asked.  Is  the 
firm  with  the  neat  stationery  going  to  derive  any  extra 
profit  on  that  score  ?  A  moment's  reflection  should  be 
sufficient  to  convince  the  sceptic.  Weightier  matters  have 
turned  on  smaller  considerations  than  the  quality  of  a 
firm's  note-paper. 

If  any  favors  are  going  the  rounds,  it  is  more  like- 
ly that  the  firm   with  the  prestige  for  progressiveness   is 


Hamilton, 

Canada, 

for  purposes  of  illustration.  They  arc  flic  best  in  the 
series  and  reflect  credit  on  the  linns  issuing  them.  There 
were  a  few  others  among  the  number  received,  that  ap- 
proached fairly  near  them  in  point  of  quality,  but  the 
majority    were   mediocre   and    might    well    be   improved 

The  heading  of  Robert  Duncan  and  Company,  Hamil- 
ton, is  an  even  more  effective  piece  of  work  in  the  orig- 
inal than  it  is  in  tin'  reproduction.  The  rule  work  and 
the  fancy  device  in  the  centre  have  been  printed  in  salmon 
color  and   this,    in  combination   with   the  black  of   the   type 


MUNICIPAL  TELEPHONE   Ot 


ESTABLISHED    ISH 


P    O    BOX    MO 


A  iCrttrr  from 


ESLEY    R.    HENDERS 


Ertail  nralrr  in  Books.  Stationary.  Jfanrg  (&ooba 
(Cut  (Glass,  ffllrina.  BraBB  (Cooob.  Crathrr  (SnnbB 
Sous.  Bolls,  grbool  anb  Blank  Soaks.  Etc,  €tr. 


OFFICE   SPECIALTY  MFC    CO    L,n 
OFFICE  FURNITURE 


going  to  get  them,  and  attractive  stationery  is  no  small 
factor  in  the  composition  of  this  prestige.  We  can  con- 
ceive a.  case  where  rival  merchants  in  a  town  are  weigh- 
ed in  a  balance  for  some  particular  purpose  and  one  gets 
the  favor  solely  because  the  judge  is  mentally  biassed  to- 
wards him,  because  he  uses  the  most  attractive  station- 
ery. 

In  consequence   of   all   this,    poorly    printed    stationery 
is   just   as   dear,   if   not   dearer,    than    well-printed   station- 


PORT  ARTHUR  [ 

ONTARIO  L 

matter,    makes    a    striking   design,    which    carries    the    im- 
pression ot  qualit)    in  every  particular. 

the  design  from  Port  Arthur  likewise  loses  consid- 
erable of  its  value  in  the  reproduction.  The  engraver  has 
not  been  able  to  do  justice  to  the  fancy  initial,  which  in 
the  original  is  an  artistically  embellished  letter  in  red 
and  black.  The  use  of  the  different  type  faces  produces  a 
phasing  combination. 
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THE  DEPUTATION  OF  PROTEST. 

WHILE  it  cannot  be  said  that  the  booksellers  of 
Ontario  got  what  they  wanted  on  January  15— an 
assurance  from  the  Minister  of  Education  that  there 
would  be  no  interference  with  their  trade  in  school  books 
— yet  they  had  the  satisfaction  of  learning  that  nothing 
would  be  done  in  the  matter  of  altering  school  book  dis- 
tribution, without  their  being  accorded  an  opportunity 
to  state  their  case   in   detail. 

Had  there  been  no  deputation  and  no  word  of  protest 
from  the  booksellers,  we  feel  assured  that  the  Govern- 
ment would  not  have  hesitated  to  push  through  any 
measure  they  had  a  mind  to,  confident  that  the  indiffer- 
ence of  the  bookselling  trade,  was  sufficient  sanction. 
Now,  they  must  feel,  even  in  a  small  degree,  the  influ- 
ence of  the  united  opinion  of  the  booksellers,  and  must 
accordingly  act  warily,  in  order  not  to  antagonize  any 
more  interests  than  they  can  help. 

The  most  beneficial  result  of  the  gathering  of  look- 
sellers  in  Toronto  was  the  formation  of  the  new  lVok- 
sellers'  and  Stationers'  Association.  This  organization 
has  been  greatly  needed.  It  would  have  strengthened  the 
booksellers'  position  materially  last  fall,  during  the  ses- 
sions of  the  School  Book  Commission,  when  not  a  word 
on  behalf  of  the  retail  trade  was  uttered.  Elsewhere 
some  account  of  its  formation,  its  officers  and  its  work 
is  given,  and  it  is  hoped  that  all  our  readers  will  read 
this  account  carefully. 


frequently,  it  is  undoubtedly  hard  to  bestow  the  neces- 
sary attention  on  each  new  article  that  is  offered  for 
sale.  Yet  a  dealer  loses  by  not  specializing  on  each  par- 
ticular class  of  his  new  goods.  Novelty  wears  off  rapid- 
ly and  unless  new  goods  are  merchandized  quickly,  they 
become  an  encumbrance. 

It  is  advisable,  therefore,  to  plan  a  retailing  cam- 
paign for  each  novelty  secured  and,  as  far  as  possible, 
have  plans  cut  and  dried  beforehand.  This  may  seem 
burdensome  and  even  impossible  but,  once  the  habit  is 
cultivated,   it  will  be  seen  to  work  wonders. 

Take  your  clerks  into '  your  confidence  and  discuss 
plans  with  them.  For  instance,  you  expect  a  consign- 
ment of  picture  post  cards  of  a  novel  type.  Your  old 
way  of  retailing  them  would  be  to  show  them  in  your 
window  as  soon  as  they  arrive.  By  this  means  you  would 
of  course  dispose  of  a  good  many.  But  surely  there  are 
other  methods  that  will  bring  you  in  greater  returns. 
For  a  day  or  two  you  must  concentrate  your  efforts  on 
selling  them.  Let  your  whole  staff  devise  means  to  this 
end.  Then,  having  cleared  out  the  bulk  of  the  supply, 
you  are  ready  to  bring  forward  other  goods. 

WHO  PAYS  FOR  YOUR  ADVERTISING  ? 

W1HO  pays  the  cost  of  advertising  ?  At  first  sight 
this  question  looks  easy.  One  is  apt  to  say  off- 
hand that  the  advertiser  pays  it.  But  upon  closer  inves- 
tigation it  becomes  apparent  that  an  advertiser,  who  ad- 
vertises properly,  gets  back  all  the  money  he  spends  in 
advertising,  and  a  good  deal  more— else  what  would  be 
the  use  of  his  advertising  ? 

The  purchaser  doesn't  pay  it,  because  he  gets  the 
goods  as  cheaply '  from  an  advertising  firm  as  he  could 
from  a  non-advertising  firm.  In  many  cases  he  buys 
cheaper.    Then  who  pays  the  cost  of  advertising? 

The  non-advertiser  does  !  By  the  lack  of  enterprise 
in  bringing  his  goods  before  the  attention  of  the  public 
he  loses  customers,  who  buy  from  advertising  people. 
The  profits  which  are  lost  by  non-advertisers,  find  their 
way  into  the  coffers  of  those  who  do  advertise. 

As  an  example  :  If  $20  spent  in  advertising  brings 
you  in  $30  additional  profit,  your  advertising  is  paid  for 
and  you  are  ten  dollars  in  pocket. 


B 


APPEAL  TO  THE  MEMBERS. 

OOKSELLERS  throughout  the  province  could  not  do 
better  than  follow  up  the  protest  made  last  month 
by  the  deputation  which  waited  on  the  Minister  of  Edu- 
cation, against  Government  distribution  of  school  books, 
than  by  appealing  direct  to  their  representatives  in  line 
Legislature.  A  great  deal  can  be  done  in  this  way.  If 
every  dealer  makes  it  a  point  to  write  a  vigorous  letter 
to  his  local  member,  pointing  out  how  serious  will  be 
the  result  of   the  adoption   of   any  such  policy,   there  is 
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bound  to  be  at  least  a  modification  of  views  on  the  ques- 
tion,  which  will  effect  the  general  trend  of  legislation. 

The  Booksellers'  and  Stationers'  Association  is  col- 
lecting data  on  the  subject,  which  will  be  at  the  service 
of  any  bookseller,  who  desires  to  prepare  a  special  letter 
of  protest  to  send  to  his  member. 

Action  in  the  matter  should  be  immediate.  The  House 
is  now  in  session  and  the  report  of  the  School  Book  Com- 
mission, with  its  recommendation  of  free  text  books,  has 
been  brought  down.  We  have  heard  the  expression  of 
opinion  of  the  Minister  of  Education,  which,  while  it  was 
very  carefully  stated,  contained  a  note  of  no  uncertain 
sound.  The  leader  of  the  Opposition  came  out  strong  for 
free  text  books.  In  fact,  there  seems  to  be  a  decided 
sentiment  in  the  House  adverse  to  the  booksellers'  in- 
terests. 


A  REFRESHING  INCIDENT. 

LAST  month,  an  example  of  business  integrity  was 
brought  to  our  attention,  which  was  as  rare  as  if 
was  refreshing.  We  regret  that  we  have  been  prohibited 
from  mentioning  names  ;  it  would  have  given  us  particular 
pleasure  to  have  openly  expressed  the  appreciation  of  the 
trade  for  the  man  who  acted  with  such  a  high  sense  of 
his  obligations. 

It  was  the  old  story  of  a  failure  years  ago  and  a 
struggle  ever  since  to  gather  together  funds  to  repay 
creditors,  who,  in  the  eye  of  the  law,  had  no  claim  on 
the  bankrupt.  It  meant  the  building  up  from  the  founda- 
tion of  a  business  which  has  proved  a  success  and  which 
has  enabled  the.  owner  to  pay  off  all  debts  with  interest 
to  date. 

The  trade  lias  few  such  examples  before  it  and  this 
one  should  serve  as  a  reminder  that  even  in  the  ordinary 
course  of  business,  there  is  something  a  little  higher  and 
liner  than  the  mere  adherence  to  legal  obligations. 


\nother  favor  could  lie  rendered  us   it   readers   would 
kindly  give  a     preference,     whi  mvenient,   to    the 

firms  who  advertise  in  <>ur  columns.    This,   also,   m< 
much  to  us.    We  live  largely  mi  our  advertising    retu 
and   our  strength   depends   on   the   number  of   oui    advei 
fisers.     So   that,   anything  our   readers  can   do   to   incn 
our  advertising,  will  be  appreciated. 


UTILIZING  THE  COPYRIGHT  LIST. 

HliVE  you  ever  had  a  customer  come  into  your  store 
and  ask  you  if  you  had  .1  booh  on  such  and. such  .1 
subject?  On  such  an  occasion  (he  customer  is  often 
vague  in  his  description  of  wha.f  he  wants;  and  no  doubl 
in  many  cases  you  have  been  unable  td  satisfy  him.  The 
copyright  list  published  each  month  in  Bookseller  and 
Stationer  may   help  you  out,  some  times  in  this  mattei 

There  are  copyrights  of  books,  pictures  and  songs 
granted  from  time  to  lime,  which  appear  in  tiie  list,  but 
Which  do  nol  reach  the  bookseller  through  the  regular 
channels.  They  are  published  oftentimes  by  oh  - 
people  in  obscure  places— frequently  by  the  writers  them 
selves— and  are  advertised  very  little  it  at  all.  Vet 
'.here  may  be  among  them  hooks  dealing  with  subjects  in 
which  some  of  your  customers  may  he  deeply  interested, 
hooks  which  those  customers  would  very  much  like  to  buy. 

Here  is  where  the  list  of  copyrights  becomes  especial 
ly  useful.  You  may,  by  carefully  scanning  the  list  each 
month,  come  across  items  which  would  be  interesting  to 
certain  of  your  customers.  Tell  them  about  it.  It  maj 
or  may  not  result  in  an  order  for  a  copy  of  .1 
book;  but  this  one  thing  is  certain,  it  will  result  111 
friendly  relations  between  your  customer  and  yourself 
It  will  impress  upon  the  minds  of  your  customers  the 
fact  that  you  can  be  relied  on  to  keep  your  eyes  open  foi 
anything  of  interest  to  them,  and  lli.it  von  are  .1  good 
man  to  do  business  with. 


OUR  REWARD. 

MANY  kind  things  were  said  about  this  paper  at  the 
booksellers'  luncheon  last  month,  for  which  we 
are  indeed  grateful.  If  it  would  not  be  out  of  place, 
might  we  point  out  one  or  two  ways  in  which  our  read- 
ers can  show  their  appreciation  of  the  little  service  we 
rendered  them  at  that  time.  There  is  no  use  in  our  at- 
tempting to  conceal  motives.  We  acted  primarily  in  the 
interests  of  the  trade  ;  yet,  at  the  same  time,  we  hoped 
to  strengthen  our  position  a  little,  by  placing  the  trade 
under  a  certain  amount  of  obligation  to  us. 

If,  then,  our  readers  would  put  in  a  kind  word  for  us 
whenever  opportunity  offers,  we  would  consider  our  ser- 
vices  well  rewarded.  To  be  known  as  the  favored  organ 
of  the  trade,  means  a  lot  to  us,  and  this  reputation  can 
only  be  won,  if  our  readers  will  give  us  hearty  support. 
A  word  to  a  traveler,  a  reference  in  a  letter  to  an  ad- 
vertiser, may  mean  a  great  deal  to  us,  and  surely  such 
liftle  acts  are  easy  of  performance. 


HIGHER  PRICES. 

AT  LAST  the  upward  movement  is  beginning  to  he 
felt  in  Canada.  In  the  United  States  liist  one  line 
and  then  another  has  been  advanced  in  pi  ice.  Last  month 
writing  paper  went  up,  the  advance  ranging  anywhere 
from  live  to  twenty  cents  a  pound.  Increased  cost  of 
manufacture  and  scarcity  of  supplies  are  given  as  reason 
for  the  increase. 

In  Canada  prices  on  some  few  lines  have  alreaih  been 
altered  and  it  is  beyond  doubt  that  a  very  general  in- 
crease will  have  to  he  uade  shortly,  in  order  to  inc.  1 
the    greater   cost    of    raw    materia]    and    labor. 

It  will  be  the  wisest  tihing  for  dealers  to  anticipate 
their   requirements   as   far   ahead    as   possible   and     ordei 

irdingly.  There  is  still  time  to  net  supplies  on  tin- 
old  price-basis  in  many  instances,  but  it  is  a  question 
how  Ion-  this  advantage  will  last  Staple  lines,  at  least, 
en  be  ordered  now  in  increased  bulk,  in  ordei  to  forestall 
the  advance. 
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Spring  Announcement  from  William  Brings 
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Harold  Beybie 

The  Priest 

By  HAROLD  BEGBIE 

A  Novel  that  will  stir  English- 
men to  their  depths. 


Cloth,  $1.25 


Hilma 


By 

WM.  TILLINGHAST  ELDRIDGE 

Cloth,  $1.50 

This  book  is  said  to  be  another 

"Graustark." 


fc 
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Little  Esson 

By  S.  R.  CROCKETT 

A  worthy  successor  to  the  "White  Plumes  of  Navarre. 
Cloth,  $1.25 

Running  Water 

By  A.  E.  W.  MASON 

This  is  one  of  the  important  spring  books. 

Cloth,  $1.25 

The  Story  of  Martin  Coe 

By  RALPH  D.  PAINE 
Cloth,  $1.25;   paper,  75c. 

The  Daft  Days 

By  NEIL  MUNRO 
$1.25 

Towards  the  Light 

By  DOROTHEA  PRICE-HUGHES 

Daughter  of  Hugh  Price-Hughes 

Cloth,  $1.25;  paper,  75c. 

The  Philosopher  and  the 
Foundling 

By  GEORGE  ENGEL 
Cloth,  $1.25;  paper,  75c. 


The  Flyers 

By 

GEORGE  BARRMcCUTCHEON 

Probably  one  of  the  most  artistic 
books  for  1907 

Cloth,  $1.25 


The 
Second  Generation 

By  DAVID  GRAHAM  PHILIPS 

This,  the  most  powerful  novel 
Mr.  Philips  has  written,  repre- 
sents  two   years    of    literary       L 
labor.  \ 

Mysterious  Millionaire 

By  CUTCLIFFE  HYNES 
Cloth,  $1.25;  paper,  75c. 

Living  Lies 

By  ESTHER  MILLER 
Cloth,  $1.25;  paper,"  75c. 

A  Wilderness  Winner 

By  EDITH  A.   BARNETT 
Cloth,  $1.25;  paper,  75c. 

Outer  Darkness 

By  R.   H.  WRIGHT 
Cloth,  $1.25;  paper,  75c. 

Second  Bloom 

By  A.  TAYLOR 

Cloth,  $1.25;  paper,  75c. 

Electric  Theft 

ByN.  W.  WILLIAMS 
Cloth,  $1.25;  paper,  75c. 

Maid  of  Brittany 

By  MAY  WYNNE 
Cloth,  $1.25;   paper,  75c. 


We  have  just  issued  in  PAPER  form  the  following  important  books,  75c: 


The  Treasure  of  Heaven. 

By   CORELLI 

Sir  Nigel 

By  CONAN   DOYLE 

Jane  Gable 

By  McCUTCHEON 

White  Plumes  of  Navarre 

By  CROCKETT 


Bob  Hampton  of  Placer 

By  RANDALL  PARRISH 

Profit  and  Loss 

By  OXENHAM 

Fenwick's  Career 

By  MRS.  HUMPHRY  WARD 

I  Will  Repay 

By  Author  of  "  Scarlet  Pimpernel" 


WILLIAM  BRIGGS, 


29-33  Richmond  Street  West, 


TORONTO 
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NEWS   OF  THE  BOOI1   WORLD 


JANUARY   BEST   SELLERS. 

The  best  selling  book  returns  for  January  show  thai 
"The  Doctor"  is  still  well  in  the  lead.  The  sale  of  this 
book  is  phenomenal',  and  there  is  as  yet,  no  indication 
that  its  popularity  is  on  the  wane.  "Fighting  Chance" 
and  "The  Undertow"  also  keep  their  relative  positions. 

Canadian  Summary: 

Points. 

1.     The    Doctor,    by    Ralph    Conner    155 

"J.     Fighting  Chance,  by  R.  W.  Chambers  ....    <S7 

:i.     The  Undertow,  by  R.  E.  Knowles  55 

4.      Sir   Nigel,    by    Canan    Doyle    40 

.">.     Whispering  Smith,  F.  H.  Spearman    ....   4<> 
(i.     Tides  of  Barnegat,  by  F.  II.  Smith 36 


CANADIAN  LITERATURE. 

Wilfrid  Campbell,  the  Canadian  poet,  has  been  mak- 
ing a  considerable  residence  in  Scotland,  one  of  the  re- 
sults of  which  is  the  publication  of  a  novel,  "Ian  of  The 
(treaties, "  of  which  Revells  are  the  American  publishers. 
It  is  a  stirring  tale  of  intrigue  and  adventure  and  love 
in  feudal  Scotland.  There  is  practically  no  dialect  and 
what    there  is  has  no  taint  of  the  kail  yard. 

Under  the  title  of  "Canada's  Opportunity,"  Major 
Larmour,  of  Stratford,  in  a  brochure  now  in  the  Wil- 
liam Briggs'  press,  reviews  Butler's  "Great  Lone  Land" 
in  its  relation  to  Canada's  progress  and  her  future  pros- 
pects, and  discusses  the  immigration  problem.  The 
quotations  from  Lieut.  Butler's  famous  book,  and  from 
his  less  familiar,  but  equally  remarkable  report  to  Lieut. - 
Governor  Archibald,  show  him  to  have  been  wonderfully 
impressed,  even  at  so  early  a  date  as  that  which  chronic- 
led the  first  Heil  rebellion,  with  the  potentialities  of  the 
West.  His  predictions  have  been  amply  fulfilled  in  "the 
roll  of  the  great  tides  of  immigration"  which  have  swept 
over  the  fertile  prairies  and  plains. 

The  shocking  tragedy  at  Malow  Lea,  Man.,  in  1882, 
when  a  farmer  found  John  Taylor,  with  his  wife  and 
three  daughters,  perished  in  a  blizzard  after  they  bad 
been  turned  out  of  their  burning  home  is  recalled  and 
described  in  detail  by  Mi-  H.  Dezell,  of  Jackson,  Out.,  in 
a  book  entitled,  "Fire  and  Frost,"  now  being  published 
by  William  Briggs.  The  author  has  drawn  the  main 
facts  of  the  story  from  the  recital  of  the  sole  survivor 
of  the  household,  the  niece.  Martha  Taylor.  Grim 
though  the  tragedy  was,  it  is  believed  by  the  heroism 
shown  by  one  of  the  unfortunate  girls  in  going  out  into 
the  storm  in  search  of  the  sister  who  had  tried  lo  gel 
to  a  neighbor's  for  help  and  had  lost  her  way,  and  the 
heroic  efforts  of  Miss  Reid  to  save  her  aunt    from  death. 

A  very  attractive  story  for  children,  with  several 
original  illustrations,  entitled.  "Jan,"  by  Mrs.  T.  W. 
Nisbet,  of  Sarnia,  is  in  course  of  publication  by  William 
Briggs.  It  will  unquestionably  interest  and  please  juv- 
enile readers  and   their  elders  as  well. 

The  America  market  for  J.  D.  Freeman's  popular 
book,  "Life  on  the  Uplands,"  has  been  secured  by 
Messrs.  A.  C.  Armstrong  &  Son.  of  Xew  York.  The  book 
has  had  an  extraordinary  sale  in  Canada,  running  into 
a    second   edition   within   a    fortnight. 


A  volume  of  poems  with  the  new  wild  life  of  the 
Yukon  as  its  theme  and  inspiration  will  he  published  in 
February  by  William  Briggs.  The  author  is  Robert  W. 
Service,  manager  id'  the  branch  id'  the  Bank  of  Com- 
merce at  White  Horse.  The  poems  are  said  to  he  un- 
commonly clever  reminding  strongly  m  Style  and  treat 
menl  of  the  work  of  Bret  Harte  and  Rudyard  Kipling. 

Not    only  by  adherents  of     his  own  church,  but    by 

those  of  all  other  religious  bodies  who  are  interested  in 
missionary  work  in  British  Columbia,  the  Rev.  Thomas 
Crosby  is  known  as  one  of  the  most  famous  of  Canadian 
pioneer  missionaries.  The  announcement  that  an  auto- 
biography covering  the  first  twenty  years  of  Mr.  Crosby's 
missionary  life  in  British  Columbia  is  in  the  press  will 
he  received  with  interest.  Going  out  to  the  coast,  via 
New  York  and  the  Isthmus  of  Panama,  at  his  own  ex- 
pense, in  18(i2.  Mr.  Crosby,  after  working  for  some  time 
in  Victoria  at  the  trade  of  carpentry  to  repay  the  pas- 
sage money  advanced  by  friends,  began  his  ministry  to 
the  Indians  by  teaching  a  mission  school  at  Nanaimo. 
He  was  ordained  by  Dr.  Morley  Punshon,  and  afterwards 
labored  at  Port  Simpson,  Hula  Hula,  Chilliwack  and  other 
points.  His  volume  should  be  a  very  interesting  and  en- 
tertaining work,  a  valuable  contribution  to  the  early  his- 
tory of  that  part  of  the  Dominion  as  well  as  a  study  "I 
the  nation  races.  Mr.  Crosby  has  entitled  his  work 
•'Among  the  An-ko-me-nums. "  It  will  be  fully  illustrat- 
ed. 

A  third  edition  of  Major  Richardson's  "Wacousta" 
has  been  issued  by  the  publishers.  This  makes  a  total 
issue  of  5,000  copies  within  eight  months,  a  satisfactory 
item  for  those  interested  in  the  sale  of  Canadian  liter- 
ature. As  interesting  to  a  Canadian  boy  as  "Ivanhoe." 
this  famous  romance  is  bound  to  have  a  large  sale  and  a 
continuous   one. 

PUBLISHING   ACTIVITIES. 

The  Practical  Photographic  Pocket  Library  consisis 
of  a  series  of  four  useful  little  handbooks  for  amateurs. 
which  retail  at  1.")  cents  each.  The  titles  are.  "Correct 
Developing,"  "Correct  Exposure,"  "P.O. P.  Printing," 
and  "Bronside  Printing."  They  are  handled  b\  the 
Copp,   Clark    Co. 

"The  Patriot,"  the  first  of  the  novels  in  Antonia 
Fogazzaro's  famous  trilogy,  was  published  last  month 
by  the  Copp,  Clark  Co.  and  now  a  third  edition  of  "The 
Saint,"  the  third  of  the  trilogy,  has  been   called   for. 

During  the  month,  the  Copp,  Clark  Co.  will  publish 
the  new  novel  by  •).  A.  Stewart,  entitled.  "Wages  of 
Pleasure."  They  will  also  bring  out  the  latest  John 
1  [enry   book,  called  "  Beat    It.  " 

It  is  worth  noting  that  the  first  volume  of  "The  Old 
Testament  in  Art."  which  the  Copp,  Clark  Co.  publishes, 
covers  the  period  from  Ihc  Creation  to  the  Death  of 
Moses,  which  is  the  portion  selected  for  this  year's  series 
of   International   Sunday   School    lessons. 

Harold  Hindloss.  who  has  written  several  good  west- 
ern stories,  notably  "Alton  of  Somasco,"  and  "The 
Cattle  Baron's  Daughter."  has  a  new  story  ready.  "The 
Dust  of  Conflict,"  which  McLeod  &  Allen  will  brina  out 
in  Canada. 
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Paper  editions  of  "The  .Man  Who  Rose  Again,"  by 
Joseph  I lucking-,  "The  Lost  Leader."  by  E.  P.  Oppen- 
heim,  and  "Hope,  My  Wile,"  by  L.  Moberley,  are  be- 
ing1 issued  this  month  by  the  Copp,  Clark  Co.  at  75  cents. 

The  leading  novel  on  McLeod  &  Allen's  spring  list 
is  "The  Port  of  Missing  Men,"  by  Meredith  Nicholson, 
author  of  "The  House  of  a  Thousand  Candles."  It  is 
to  be  ready  immediately  in  both  cloth  and  paper  editions 
at  $1.25  and  75  cents  respectively. 

"The  Captain  of  the  Kansas,"  the  latest  Tracy  book 
will  he  issued  about  the  end  of  the  month  by  McLeod 
&  Allen  in  cloth  and  paper  editions. 

A  paper  edition  of  "The  House  of  a  Thousand 
Candles,"  by  M.  Nicholson,  at  25  cents,  will  be  issued 
during  the  latter  part  of  the  month  by  McLeod  &  Allen. 

"Karl  Oner,"  and  "The  Great  Mogul,"  will  be 
brought  out  soon  by  McLeod  &  Allen  in  cheap  editions, 
paper  at   25  cents  and  (doth  at   50  cents. 

McLeod  &  Allen  will  have  the  Canadian  edition  of 
"Friday  the  Thirteenth,"  by  Thomas  W.  Lawson. 

MUSLIN  BOOKS. 

Copp,  Clark  Co.,  Limited,  of  Toronto,  have  made  ar- 
rangements for  the  exclusive  control  of  the  Saalfield  mus- 
lin books  throughout  Canada.  The  large  market  found  for 
these  juveniles  the  last  two  seasons  has  been  very  grati- 
fying both  to  the  publishers  and  bookdealers,  and  they 
are  adding  two  new  series  to  the  line  this  year. 

The  Greenaway  Series,  known  as  vSeries  No.  2,  sells 
at  20c.,  is  f)  x  6|  and  contains  twelve  pages.  The  famous 
Kate  (rieenaway  drawings  are  reproduced  in  colors,  and  a 
simple  verse  for  the  baby  is  printed  in  plain,  large  type. 

Series  No.  4,  the  other  new  one,  retails  at  35c,  is  5i 
x  1()a,'  and  also  contains  twelve  pages.  The  titles  are: 
"My  Object  Book,"  "The  Jungle,"  "Doggie's  Promen- 
ade," and  "The  Goosie  Book." 

The  publishers  are  now  taking  orders  for  holiday  ship- 
ment, and  are  making  preparations  to  take  care  of  all 
orders.  Last  year  they  were  unable  to  fill  many  requisi- 
tions, as  the  demand  was  beyond  their  anticioations. 
The  Copp,  Clark  Co.,  Limited  are  much  gratified  at  con- 
trolling this  popular  line  for  their  territory. 

COPP,  CLARK'S  1907  CONNECTIONS. 

As  the  result  of  Mr.  William  Copp's  visit  to  England 
last  year  was  so  satisfactory  in  increasing  import  book 
business,  he  went  over  again  this  year  and  made  further 
arrangements.  The  Copp,  Clark  Co.  are  now  in  a  posi- 
tion to  supply  the  publication  of  a  number  of  the  leading 
English  publishers  on  very  advantageous  terms. 

As  before,  they  hold  the  exclusive  Canadian  agency  for 


all  the  publications  of  the  important  London  house  of 
James  Nisbet  &  Co.  They  have  the  sole  Canadian  agency 
for  Arthur  C.  Fifield,  London,  and  Alexander  Gardiner, 
Paisley,  both  publishers  of  fine  books. 

They  will  act  as  agents,  as  in  previous  years,  for 
Blackie  &  Son,  Glasgow;  R.  &.'  T.  Washbourne,  Duckworth 
&  Co.,  Hills  &l  Co.,  and  Everett  &1  Co.,  London,  while 
the  following  publishers  have  been  added  to  their  list: 
Eneas  Macfcay,  Stirling,  Sisley's  Limited,  Scott,  Green- 
wood &l  Co.,  Geo.  Harrap  &'  Co.  and  E.  Seeley  Clark, 
London. 

Special  terms  were  arranged  with  a,  large  number  of 
publishers,  giving  the  Copp,  Clark  Co.  control  over  a  num- 
ber of  choice  lines.  Among  these  publishers  aee:  Ohatto  &) 
Windus,  George  Bell  &  Sons,  Cassell  &1  Co.,  Grant, 
Richards  &  Co.,  Kegan,  Paul,  Trench  &'  Co.,  Seeley  &) 
Co.,  John  Long,  Pall  Mall  Gazette,  Methven  &'  Co., 
Greening  &  Co.,  Chapman  &  Hall,  Madgwick,  Houlstoii  & 
Co.,  C.  Arthur  Pearson,  George  Routledge  &  Sons,  Hod- 
der  &  Stoughton,  James  Clark  &  Co.,  Wm.  Collins  Sons 
&'  Co.,  David  Bryce  &  Son,  William  Blackwood  &'  Sons, 
Milner  <vJ  Co.,  and  others. 

The  Copp,  Clark  Co.  also  control  the  sale  of  the  fol- 
lowing annual  volumes:  "Canadian  Children's  Treasury," 
"Child's  C6mpanion,"  "Our  Little  Tots,"  "Cottager  and 
Artisan,"  "Canadian  Little  Folks,"  "Quiver,"  "Cassell's 
Magazine"  and  "The  Green  Room  Book,  or  Who's  Who  on 
the  Stage." 

They  have  been  appointed  agents  for  the  Saalfield 
Publishing  Co.,  of  Akron,  Ohio,  publishers  of  "The  Light- 
ning Doctor,"  Magnus'  "Standard  Horse  and  Stock  Book," 
the  Billy  Whiskers  Series  and  other  juveniles;  G.  W.  Dil- 
lingham Co.,  New  York,  publishers  of  the  "John  Henry" 
books,  of  which  the  latest,  "Beat  It,"  is  just  ready,  and 
Morgan,  Sheppard  &■  Co.,  publishers 'of  holiday  books. 

Travelers  for  the  firm  are  going  on  the  road  immedi- 
ately with  a  complete  representation  of  the  above  lines, 
as  well  as  the  usual  assortment  of  poets  in  fancy  bind- 
ings, bibles,  prayer  books,  toy  books,  etc. 


WILLIAM  BRIGGS. 

The  spring  list  prepared  by  William  Briggs  is  more  ex- 
tensive than  usual  and  embraces  many  strong  books.  One 
of  the  most  important  will  be  David  Graham  Phillips' 
new  novel  "The  Second  Generation,"  which  is  now  ready. 
It  has  a  striking  cover  design  and  is  well  illustrated. 
The  story  is  one  of  the  strongest  presentations  ever  made 
of  the  evils  of  inherited  wealth.     Cloth  only,  $1.25. 

"Running  Water,"  by  A.  E.  W.  Mason,  which,  is  said 
to  be  the  leading  spring  book  in  England,  will  be  ready 
about  the  end  of  the  month.     The  story  has  been  running 


CLEARANCE    SALE 

OF  ALL  OUR 
PAPER   COVERED 

LIBRARIES 
Special  Terms 


TRADE  NOTICE 

WE  are  closing  out  our  stock  of  paper 
covered  Books  including  the  popular 
HUMBOLDT  LIBRARY  OF  SCIENCE 
which  contains  the  best  works  of  the  leading 
Scientists,  at  fifteen  cents  a  book,  the  best  and 
cheapest  works  ever  issued  in  any  language  or 
any  country.  The  present  stock  is  all  that  will 
ever  be  for  sale.  Get  a  supply  while  you  can. 
Lists  and  Prices  furnished  by 


Twentieth  Century  Publishing  Co.,  129  West  20th  Street,  New  York 
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Import 

Books 

English 
Masterpieces 

tastefully  bound  in 
Ooze   Calf,    Panne 
Calf,    Morocco 
Parchment,    V  e  1  - 
lum,  Tartan  Silk. 

Poets 

New  and  standard 
styles    of     leather 
bindings. 

Dainty   Presentation 
Books,  i?y?e,srac,ive 
Birthday  Books 
Art  and  Color  Books 

Bibles, 
Prayer  and 
Hymn  Books, 
Pocket 
Classics, 

India  Paper  Editions 
in  numerous  styles 
of  elaborate  leather 
and  novelty  bindings. 

The 

Copp, 
Lilark 

f'ompany 

\^A                Limited 

Picture 
Toy  Books 

Picture 
Board  Books 

Juveniles 
Annuals 

Books 

Import 

Lianadian 
Kepresentatives 

Jas.    Nisbet  &  Co., 
London  ;  Geo.   Har- 
rap  &  Co.,   London  ; 
A.  C.    Fifield,    Lon- 
don ;  Alex.  Gardner, 
Paisley  ;    Blackie    & 
Sons,    Glasgow ;    P. 
T.  Washbourne, 
London ;  Duckworth 
Co.,  London,  etc. 

Lianadian 

Kepresentatives 

Saalfield  Pub.    Co., 
Akron,  O.  ;  Morgan- 
Shepard   Co.,    New 
York;    G.    W.    Dil- 
lingham &  Co.,  New 
York ;    Eneas    Mac- 
Kay,    Stirling  ;    Sis- 
ley's   Limited,    Lon- 
don ;    T.    Sealey , 
Clark,  etc. 
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The  Musson  Book  Co.,  Limited 
Import  Trip,  1907 

OUR  TRAVELLERS  will  shortly  be  on  the  road  with  Book  Samples  for  the 
coming  season,  and  whilst  justly  proud  of  our  reception  last  year,  we  may 
safely  anticipate  still  better  results  this  season.  We  have  added  to  our 
numerous  agencies  those  of  Siegle  Hill  &  Co.,  and  Sampson  Low — the  latter,  pub- 
lishers of  the  celebrated  Alcott  books — also  many  single  lines  of  exceptional  merit 
and  value. 

For  bindings  we  have  selected  our  sheets,  and  have  gone  to  the  fountain-head, 
the  London  Book-binders,  a  class  as  distinct  from  the  publisher  as  the  publisher  is 
from  the  consumer.     We  carry  everything  that  is  included  in  a  Bookseller's  stock. 


AGENCIES: 


Gowans  &  Gray.  (Art  Masterpieces,  Etc.) 

Foulis,  of  Edinburgh 

Orrocks,  of  Edindurgh 

Sampson  Low  &  Co.  (Alcott  Books,  Etc.) 

Siegle  Hill  &  Co. 

Wells  Gardner,  Darton  &  Co. 

S.  W.  Partridge  &  Co. 

Gibbings,  London 

Sands  &  Co. 


Dean  &  Son.   (Pig  Book  and  Limp 

Toys) 
G.  W.  Jacobs  &  Co.,  Philadelphia 
F.  J.  Drake  &  Co.    (Mechanical 

Books) 
David  McKay,  Philadelphia 
Anderson  Publishing  Co.  (Prints) 
The  "Canada"  Series  Bibles,  Prayers 

and  Hymns,  Etc. 


and  selected  lines  from  all  the  other  leading  publishers,  to  enable  us  to 
make  what  we  might  call  a  perfect  sequence  of  requirements 


CALENDARS  AND 
CHRISTMAS  CARDS 

In  anticipation  of  a  still  more  successful  season 
with  Calendars  and  Christmas  Cards,  we  will 
have  a  number  of  surprises  this  year.  It  is  some- 
what early  to  describe  these  in  detail,  but  the 
appended  list  will  convince  you  of  our  perman- 
ency in  the  front  rank  of  dealers  in  this  line. 

Newcombe's  Calendars 
Baird's  Christmas  Cards 

Private  Greeting  Cards  and 

Canadian  Designs 
Hagelberg's  Cards  and  Calendars 
Cooper's  Novelties  in  Calendars 
Dorendorf  Celluloid  Art  Calendars 
The  Musson  Book  Co.,  Art  Calendars 
"  "  "  Leather  " 

Frink  (of  Boston)  Calendars  and  Novelties 
Wheeler's  Calendars 
Hamilton's  Church  Christmas  Cards 
Wilder  (of  Boston)  Novelties 
Anderson's  Unique  Series 


PICTURE 
DEPARTMENT 

A  department  that  has  been  developed 
by  us  since  the  Summer  of  1906. 

We  are  Agents  for 

Anderson  &  Co.,  New  York 

The  Anderson  prints  have  secured  wide 
popularity  by  such  subjects  as  "Nobody 
Loves  Me."  "In  a  Dark  Hall  with  a  Little 
Bear  Behind,"  "Caught  by  the  Sand- 
man," etc.  There  are  hundreds  of  other 
subjects  to  select  from. 

We  have  also  secured  the  Canadian 
Market  for  a  new  photographic  process 
reproduction  of  Local  Views,  these  are 
very  large  in  size  and  can  be  had  either 
plain  or  colored. 


The  Musson  Book  Co.,  Limited,  Toronto 
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\The  first  "big  book"  of  1907. 

THE  MYSTERY 

BY 
STEWART  EDWARD  WHITE 

and 
SAMUEL  HOPKINS  ADAMS 

"The  Best  Since  Treasure  Island" 

The  United  States  cruiser  WOLVERINE 
finds  a  schooner  abandoned  in  the  Pacific  with 
every  evidence  of  recent  occupation.  A  prize  crew 
is  put  on  board  only  to  vanish;  then  a  second  crew, 
whose  unaccountable  disappearance  deepens  the 
wonder.  In  the  solution  of  this  staggering 
mystery  we  have  an  adventurous  voyage  the  like 
of  *vhich  will  never  be  again. 

With  cover  in  colors,  and  16  illustrations 
by  Will  Crawford,  $1.50. 


The  Successful  Novel  that  in  two 
weeks  made  its  author  famous. 

THE  VIPER 
OF  MILAN 

BY 
MARJORIE  BOWEN 

Seventeeth  Edition,   Cloth,   $1.25 

"Fairly  tremendous  is  Marjorie  Bowen's  story  of 
'The  Viper  of  Milan,'  says  the  New  York  Sun." 

"A  really  magnificent  story  .  .  .  of  ex- 
trordinary  power  and  brilliancy,"  to  quote  the  New 
York  Times  Review.  The  century  has  not  produced 
a  romance  so  supremely  fascinating. 


THE  PRINCESS  VIRGINIA 


BY 


By  C.  N.  &  A.  M.  WILLIAMSON 

CLOTH  $1.25 

"Without  question  this  will  be  the  most  popular  and  lasting  bot  k    of  the   yar." 


GROWTH 


BY 


GRAHAM  TRAVERS 

A  New  Long  Novel  by  the  Author   of 
"Mona    Maclean,    Medical   Student." 


Cloth,    - 
Paper,     - 


-    $1.25 
.75 


"It  is  a  remarkable  picture  of 
throbbing  activity  in  things  of  the  in- 
tellect and  the  spirit  .  .  .  It  is  a 
deeply   interesting   Book. — Scotsman 


MR.  BARNES, 
AMERICAN 

(A  Sequel  to  Mr.  Barnes  of  New    York) 

BY 

ARCHIBALD  CLAVERING  GUNTHER 


Cloth, 
Paper, 


-    $1.25 
.75 


"Mr.  Barnes  of  New  York  has 
been  translated  into  several  foreign 
languages  and  is  said  to  have  had  a 
sale  of  over  1,000,000  copies. 


The  Musson  Book  Co.,  Limited,  -   Toronto 
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serially  in  the  Century  Magazine,  where  it  has  attracted 
considerable  attention. 

A  novel,  which  the  English  publishers  announce  "will 
stir  Englishmen  to  their  depths,"  is  "The  Priest,"  by 
-Harold  Begbie.  It  is  being  published  by  Dodd,  Mead,  in 
the  United  States,  with:  the  title  "The  Penalty."  The 
cover  design  is  of  a  striking  character,  calculated  to  sell 
1  he  book. 

The  new  G.  B.  McOutcheon  book  will  be  ready  about 
March  1.  It  is  called  "The  Flyers,"  and  is  said  to  be  the 
best  thing  McOutcheon  has  written  of  late.  The  cover  is 
artistic  as  usual,  being  embellished  with  a  diamond  panel 
design,  done  in  pale  blue  and  white. 

But  the  most  beautiful  design  of  all  is  that  on  "Hil- 
ma,"  a  story  after  the  "Graustark"  pattern,  written  by 
William  Tillinghast  Eldridge.    It  is  embellished  with  vio- 


lllustration  from   "The  Woman  of  Babylon"  by  Joseph  Hocking. 
(Copp,   Clark) 

lets  and  bears  a  charming     picture  of    the  heroine.    This 
book  also  will  be  ready  on  March  1 . 

The  new  Crockett  book,  entitled  "Little  Esson"  is  on 
William  Briggs'  list  and  will  be  issued  about  April  1.  It 
is  said  to  be  a  worthy  successor  to  "The  White  Plumes  of 
Navarre." 

Among  other  spring  announcements  arc  "The  Daft 
Days,"  by  Neil  Mmnro,  to  be  published  on  April  1,  "To- 
wards the  Light,"  by  Dorothea  Price  Hughes,  a  daughter 
of  Hugh  Price  Hughes,  "The  Philosopher  and  the  Pound- 
ling,"  by  Georg  Engel,  "The  Mysterious  Millionaire,"  by 
C.  .1.  Outcliffe  Hyne,  "Living  Lies,"  by  Esther  Miller, 
"A  Wilderness  Winner,"  by  Edith  A.  Bamett,  "The  Out- 
er Darkness,"  by  R.  H.  Wrighl  and  "Second  Bloom,"  by 
II.  Poiter,  al]  of  which  will  be  brought  out  immediately. 


A  new  volume,  concluding  the  adventures  of  "The 
Uoosevelt  Bears,"  has  been  arranged  for  fall  publication. 

Fifty  more  titles  are  being  added  to  Everyman's 
Library.  These  will  include  Ruskin's  works,  hitherto 
only  available  in  high-priced  copyright  editions.  The  com- 
plete three-volume  edition  of  Shakespeare  in  this  series 
meets  with  great  favor. 

William  Briggs  has  also  secured  the  sole  Canadian 
rights  for  Collins'  Home  Library,  which  contains  a  great 
many  famous  titles.  The  books  are  well  illustrated,  with 
fine  frontispieces  in  color. 

He  has  also  taken  over  the  jobbing  rights  for  Charles 
Chapman  Co's.  line  of  school  books,  published  in  London, 
Ontario.  These  embrace  loose  leaf  systems  of  copy  books 
and  drawing  books. 

He  controls  the  sale  in  Canada  of  the  new  "Tarbell's 
Teacher's  Guide"  to  the  International  Sunday  School  les- 
sons. 

Paper  editions  of  the  following  important  books  have 
been  issued  at  75  cents  : — "Sir  Nigel,"  by  A.  Conan 
Doyle,  "Treasure  of  Heaven,"  by  Marie  Corelli,  "Jane 
Cable,"  by  G.  B.  McCutcheqn,  "Fenwick's  Career,"  by 
Mrs.  Ward,  "Profit  and  Loss,"  by  John  Oxenham,  "Bob 
Hampton  of  Placer,"  by  Randall  Parrish,  "White  Plumes 
of  Navarre,"  by  S.  R.  Crockett  and  "I  Will  Repay,"  by 
Baroness  Orczy. 


MUSSON  BOOK  CO. 

[mport  business  with  the  Musson  Book  Company  has 
grown  within  the  last  year  or  two  by  leaps  and  bounds. 
Last  year  they  made  an  admirable  showing,  which  will 
be  remembered  by  all  those  who  were  privileged  to  in- 
spect their  display.  This  year  they  confidently  expect  to 
surpass  all  previous  efforts. 

They  have  added  to  their  list  of  agencies,  those  of 
Siegle,  Hill  &  Co.,  and  Sampson,  Low  &  Co.,  of  London, 
two  strong'  publishing  houses.  The  latter  are  publishers 
of  the  Alcotl  books,  for  which  there  is  still  a  remarkable 
demand,  and  the  acquisition  of  their  line  should  add 
strength  to  the  Musson  collection. 

The  other  houses,  which  the  Musson  Book  Co.  re- 
present are  Canada  are,  Foulis,  of  Edinburgh;  Orroeks. 
of  Edinburgh ;  Wells,  Gardner,  Darton  &  Co.,  London ;  S. 
W.  Partridge  &  Co.,  London;  Sands  &  Co.,  London;  Gib- 
bings,  London;  Dean  &  Son,  London;  G.  W.  Jacobs  & 
Co.,  Philadelphia;  F.  J.  Drake  &  Co.;  David  McKay, 
Philadelphia. 

Last  year,  it  will  be  recalled,  much  of  the  pleasure 
given  by  the  Musson  display,  was  derived  from  the  many 
beautiful  pictures  and  calendars  that  were  used  as  a 
background.  It  is  now  announced  that  this  feature  will 
be  present  on  a  still  larger  scale  this  year.  The  produc- 
tions of  many  of  the  leading  art  publishers  have  been 
seemed  and  will  be  fittingly  displayed.  Among  them 
will  appear  the  prints  of  the  Anderson  Publishing  Co.,  of 
New  York,  which  are  so  justly  admired. 

The  spring  list  of  the  Musson  Book  Company 's  own 
publications  is  now  partially  ready.  Five  strong  novels 
appear  on  it,  two  of  which  have  already  been  issued. 
There  are,  "The  Mystery,"  by  Stewart  Edward  White 
and  Samuel  Hopkins  Adams,  a  tale  of  adventure  on  the 
Pacific  Ocean  and  "The  Viper  of  Milan,"  the  powerful 
historical  novel  by  the  youthful  author,  Marjorie  Bowen. 

"The  Princess  Virginia,"  by  C.  N.  and  A.  M.  Wil- 
liamson: "Growth,"  by  Graham  Travers,  and  "Mr. 
Barnes,  American,"  by  Archibald  Havering  Gunther. 
will  soon  be  ready, 
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SOME  RECENT  BOOKS. 

DRAMATIC  WORKS  OF  RICHARD  BRIMSLEY 
SHERIDAN.  Oxford  edition.  Henry  Frowde:  Ox- 
ford University  Press,  London,  New  York  and  To- 
ronto. Cloth.  An  introduction  by  Joseph  Knight 
gives  in  brief  form  an  outline  of  the  dramatist's  life. 
This  is  followed  by  reproductions  of  "The  Rivals," 
"St.  Patrick's  Day,"  "The  Duenna,"  "The  School 
for  Scandal,"  "The  Critic,"  "A  Trip  to  Scar- 
borough," "Pizarro, "  and  "Verses  to  the  Memory 
of  Garrick,"  with  notes  and  illustrations. 

FAIRSHIELS.  Memories  of  a  Lammermoor  Parish.  By 
T.  Ratcliffe  Barrett,  Edinburgh :  Oliphant,  Anderson 
&  Ferrier,  2s.  6d.  net.  This  is  a  small  volume  of 
sketches,  with  a  charm  all  their  own.  The  writer, 
with  a  true  and  deep  love  for  his  rural  parish  in 
Scotland,  writes  of  the  place  and  its  people,  with 
a  sympathetic  pen.  He  has  the  poetic  temperament 
and  adds  fancy  to  prosaic  fact  in  pleasing  propor- 
tions. Photogravures  increase  the  interest  of  the 
book. 

THE  NATURAL  MAN  AND  THE  SPIRITUAL  MAN; 
or  Sin  and  Death  versus  Grace  and  Truth.  London: 
Samuel  Bagster  and  Sons,  Square  16  mo.  100  pages. 
Cloth  extra,  Is.  6d.  In  this  small  volume  the  state 
of  the  human  soul  is  traced  in  symbolical  pictures; 
on  the  one  hand,  from  careless  indifference,  through 
the  various  stages,  to  the  final  enthronement  of  the 
Devil  and  his  angels;  and  on  the  other  hand  from  the 
first  promptings  of  the  Holy  Spirit  up  to  the  glorious 
consummation  of  the  "Crown  of  Life." 

SAYS  MR.  DEVERY.  By  Percy  Lindon  Howard,  New- 
York  and  Akron,  Ohio:  Saalfield  Publishing  Co. 
Cloth  $1.50.  A  homely  philosopher,  something  after 
the  style  of  Mr.  Dooley,  is  Mr.  Devery.  He  has  some- 
thing to  say  on  most  of  the  topics  of  the  time,  and 
he  says  it  wittily;  getting  to  the  point  he  is  driving 
at  with  great  force.  Although  a  funny  book,  written 
to  make  the  reader  laugh,  at  the  same  time  it  launches 
a  lance  at  many  a  popular  vice  which  might  be  hard 
to  get  at  in  another  way. 

STUDIES  IN  CHARACTER.  By  Carol  Norton,  C.S.D., 
Boston:  Dana  Estes  &  Co.  Cloth.  A  number  of 
essays  on  such  themes  as  love,  purity,  friendship,  sel- 
fishness, liberty,  etc..  comprise  the  contents  of  this 
book.  The  author  writes  in  a  simple,  straigthfor- 
ward  style.  There  is  no  great  profundity  of  thought 
and  reasoning  but  an  earnest  desire  to  make  plain 
to  the  least  intellectual  the  need  lor  good  qualities 
in  character-building. 


Mrs.  Henpeck  (who  insists  on  buying  her  husband's 
clothes)  :     "I  want  something  nice  in  trousers." 

Assistant  (with  a  merry  twinkle)  :  ''Yes'mf  Would 
I  come  anywhere  near  your  ideal,   mum  f" 


Q/\/\  l/p  Out-of-print  books  supplied.     No  matter  what  subject 

Ijl    1 1    I  IV  ^S  Can  supply  any  book  ever  published.     We  have  50.000 

^^  ^^  ^~^  *        rare  books. 

BAKER'S  BOOKSHOP,  John  Bright  St.,  Birmingham,  Eng. 

TELEGRAPH     CODES 

A  B  C  Code.    5th  Edition.     English     Set   $7.00 

ABC    Coae.    5th   Edition.     Spanish "        8.00 

ABC    Code.    4ih  Editton  "        S.OO 

A  I  Code 7.50 

Moreing  &     Neal  Code 5.00 

Bedford- Mc  Niell  Code 6.00 

Large  and  small  codes  of  all  kinds.    Send  for  list. 

Discount  to  the  trade  only. 

AMERICAN  CODE  COMPANY,         -        83  Nassau  St.,  N.Y.  City. 


Catholic  Prayer 
Books,  Etc. 

To  the  Trade— 

We  thank  you  for  the  generous 
patronage  given  us  during  1906. 

Our  travellers  are  now  on  the  Road 
with 

Import  Samples  -September  Delivery 

We  wish  to  emphasize  two  facts 
for    your    interest 

First    We   are  Specialists. 

Secondly— As  such  we  ought  to  be  bet- 
ter able  to  help  you  in  your  buying. 

Wait  for  our  Travellers  or  drop  us  a 
request  postal. 

W.  E.  BLAKE 

Catholic  Book  Publisher 

123  Church  St.,     Toronto 


RECREATION 

With  which  is  combined  The 

Illustrated  Outdoor  New* 


THE   combination   of  these   two  popular  maga- 
zines  devoted    to    clean    recreation,    taking 
effect   with   the   February  issue,  is   of  more 
than   passing  interest   to   the   trade,    for  several 
reasons,  one  of  them  being  because 

I  MI  TRADE  PRICE  IS  REDUCED, 
GIVING  INI  DEALER  ONE  CENT 
MORI    PROEIT 

on  the  same  retail  price  as  before. 

The  new  RECREATION  is  in  the  large  form 
of  OUTDOOR  NEWS  printed  on  fine  coated 
paper  throughout.  It  is  profusely  and  beautifully 
illustrated. 

It  is  devoted  to  Hunting,  Shooting,  Fishing, 
Motoring,  Dogs  and  all  other  clean  Recreation. 

Price  15  cents  retail,  i  1  cents  to  the  trade, 
returnable  on  60  day  basis. 

Push  IT  for  it  wjll  sell.  If  you  are  not 
handling  it,  order  a  few  copies  of  your  News 
Company  and  write  to  us  for  our  plan  for  "help- 
ing" you. 

RECREATION.  *  We8utc2u?nl8Dt:eet> 

NEW     YORK 
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PELOUZE  POSTAL   SCALES 

Invaluable  to  the  Office.  Store  and  Home 

They  tell  instantly  the  exact  cost  of  postage  in  cents  on  al 
mail  matter.     Warranted  Accurate.     Several  sizes. 

NATIONAL,  4  lbs.  -  -  S3.75  STAR,.  1  lb.  -  -  •  S2  00 
UNION,  2%  lbs.  •  -  3.00  CRESCENT,  1  lb.  ■  •  1.50 
COLUMBIAN,  2  lbs.     -    2.50 

Buy  through  your  Jobber. 


PELOUZE  SCALE  &  MFG. 


Chicago. 


A  good  pen  is  a  good  servant,  and 
John    Heath's   Pens  are  made  to  serve  ! 

ALWAYS  READY  AND  ALWAYS  WILLING. 

They  were  first  45  years  ago,  and  are  still 
leading  the  way.  British  made  of  British 
steel.     Write  for  samples. 

LONDON    AGENCY 

8  St.  Bride  St.,  LO    DON,  EC,  ENGLAND 


Writing  and  Selling 

Better  Than   Ever 

WAVERLEY 
PENS 

EVERY    PEN    SELECTED 


Sold  by  the  Leading  Wholesale  Houses 


Sample  cards  and  trade  price  lists  sent 
per  return  mail 

Macniven  &  Cameron,  Ltd.,  Waverley  Works,  Edinburgh 


The  most  popular  pens  are 

ESTERBROQK'S 

MADE  IN  ALL  STYLES 


Fine  Points,  Ai,  128,  333 
Business,  048,  14,  130. 

Broad  Points,  312,  313,  314. 
Turned.up  Points,  477,  531,   1876. 


CANADIAN    AGENTS : 
THE    BROWN     BROS.,    LIMITED 

TORONTO. 


A  JET  BLACK  FLUID  INK. 

THERE  has  always  been  a  demand  for  a  fluid  black 
ink.  The  demand  has  been  as  constant  and  as 
steady  as  the  difficulties  in  the  way  of  producing 
it  have  been  numerous,  but  it  is  whispered  on  good 
authority  that  the  L.  E.  Waterman  Company,  New  York, 
the  large  manufacturers  of  the  Ideal  Fountain  Pen,  ow- 
ing to  the  exceptional  demand  that  has  been  upon  them 
as  the  result  of  their  fountain  pen  sales,  for  such  an  ink, 
been  experimenting  for  a  number  of  years  and  it  is  said 
that  within  a  short  time  they  will  put  something  on  the 
market  that  will  fill  all  the  requirements  of  the  jet  black 
ink  and  yet  not  present  any  of  the  objections  that  pre- 
vious attempts  of  this  kind  have  presented. 

The  trade  are  all  acquainted  with  the  fact  that  while 
there  are  many  jet  black  inks,  that  none  of  them  have 
been  adaptable  for  fountain  pen  use  and  some  of  them 
have  been  objectionable  even  for  a  steel  pen  use,  but  the 
very  fact  that  the  Waterman  Company  have  had  to  make 
an  ink  that  would  be  fluid  enough  to  work  in  a  fountain 
pen,  should  be  a  sufficient  guarantee  that  this  jet  black 
ink  (if  they  put  it  out),  will  be  a  satisfactory  one  because 
it  would  hardly  do  for  them  to  place  anything  on  the 
market  that  would  not  work  through  a  fountain  pen,  and 
if  it  does  this  it  will  surely  be  satisfactory  for  other  pur- 
poses. 

This  concern  has  in  a  quiet  way  built  up  a  remark- 
able ink  business  and  mainly  because  their  product  has 
been  such  as  had  to  fill  the  demands  of  particular  people 
and  they  were  driven  into  the  ink  business  because  there 
were  so  many  different  mixtures  on  the  market  which, 
while  they  each  might  have  been  perfect  in  their  way, 
were  not  always  satisfactory  when  different  brands  were 
niixd  in  the  same  fountain  pen,  and  so  the  Waterman 
Company  put  out  a  product  that  absolutely  has  to  answer 
the  requirements  of  the  most  fastidious  people. 


"ROB  ROY" 


SOLD  BY 

ALL  STATIONERS 

in  6d.,  1/-  and 

Gross 

Boxes 


This  series  of 
Pens  is  made  of  the  same 
material,  by  the  same  tool",  by 
the  same  process  and  at  the  eame 
Works  as  the  series  of  '  Waverley  '  Pens 
which  11  nks,  Wells  &  Co.   have  for  3D  years 
and    upwards   (prior  to  Sept.,   1901),   manufac- 
tured for  and."  upp  lied  to  the  Trrpri  tors  thereof. 

HINKS,  WELLS  &  Co.,  Birmingham,  Eng. 


SPENCERIAN 

STEEL  PENS. 

The  Standard  Brand 
in  United  States  for 
over   FIFTY  years 

WorKs,  BIRMINGHAM,  ENGLAND 

Imported  by  all  the 
leading  Stationers  in 

TORONTO    and  MONTREAL 
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STATIONERY    DEPARTMENT 


TRADE  CONDITIONS. 

An  excellent  January  business,  fifty  per  cent,  ahead 
of  last  year,  is  the  average  expression  of  opinion  heard 
from  the  wholesale  stationers  and  this,  despite  rumors 
of  higher  prices.  It  is  this  latter  phase  of  the  situation 
that  commands  attention  to-day.  The  advance  is  begin- 
ning to  be  felt  in  Canada  and  is  extending  from  one  line 
to  another.  In  the  United  States,  increased  prices  have 
been  very  general  for  some  months  and  it  was  only  a 
matter  of  time  until  the  effect  of  them  should  spread  to 
this  country.  How  it  will  affect  the  general  trade  here 
remains  to  be  seen.  It  will  be  out  of  the  question  to  ad- 
vance retail  prices  on  many  staple  articles,  so  other 
means  must  be  found  to  offset  the  increases. 


LABEL  REGISTRATION. 

The  American  Stationer  calls  attention  in  a  recent 
article  to  the  evil  of  label  duplication.  If  a  manufac- 
turer of  papeteries  brings  out  an  idea  for  a  label,  he 
has,  in  many  cases,  no  means  of  knowing  if  there  are 
papeteries  already  on  the  market  bearing  a  very  similar 
label.  It  is  quite  possible  that  substantially  the  same 
idea  may  be  thought  of  by  more  than  one  among  the 
bright  and  progressive  men  in  the  stationery  business; 
and  it  often  happens  that  a  manufacturer,  after  spend- 
ing a  lot  of  time  and  money  on  a  label,  finds  another 
on  the  market  of  which  his  own  might  easily  be  a  duplica- 
tion. 

Some  manufacturers  claim  that  accidental  duplica- 
tions form  only  an  inconsiderable  fraction  of  the  cases 
"I  duplication.  One  manufacturer  deliberately  copies 
the  label  of  another  for  any  particular  line  of  goods,  and 
the  manufacturer  whose  label  has  been  copied  brings  the 
matter  to  the  attention  of  the  other,  there  is  always  that 
legitimate  excuse — that   there  was  no  means  of  knowing. 

The  American  Stationer  suggests  that  a  remedy  for 
the  evil  could  be  provided  in  the  shape  of  a  bureau  of 
registration  where  each  manufacturer  could  register  his 
labels.  Such  a  bureau,  of  course,  would  have  to  be  in 
the  bands  of  some  perfectly  trustworthy  person  or  or- 
ganization. Then  whenever  a  manufacturer  contemplat- 
ed bringing  out  a  new  label  he  could  have  a  search  made 
in  the  bureau  of  registration  to  see  if  it  had  been  regis- 
tered by  anyone  else.  If  it  had  not,  he  could  register 
it    and   so   protect   himselt. 

Stationers'  Hall  in  London,  England,  performs  sub- 
stantially the  duties  of  such  a  bureau  of  registration,  and 
much  time  and  trouble  is  thereby  saved  the  trade,  by 
the   prevention   of  label   duplication"; 

The  cigar  trade  is  protected  in  a  similar  manner;  and 
the  expense  of  registration  is  so  small  that  it  causes  no 
inconvienee  from  the  standpoint  of  expense.  And  sure- 
ly a  label  of  a  papeterie  box  is  as  important  to  the  pape- 
terie  manufacturer  as  a  cigar  label  is  to  a  cigar  manu- 
facturer-! 

MODERN  WEDDING  STATIONERY. 

It  has  been  said — and  with  some  truth —  that  the 
cost  of  the  stationery  pertaining  to  a  wedding  among 
people  of  the  wealthy  classes  to-day  would  dress  the 
bride  of  some  years  ago.  Ostentation  is  not  sought  after, 
but  wedding  stationery  to-day  must  be  artistic;  and  there 


are  certain  forms  and  styles  of  stationery  which  must  be 
adhered  to. 

The  correct  wedding  note  of  invitation  is  limited  to 
plain,  heavy,  white,  handmade  paper,  slightly  ob- 
long, to  fold  once,  and  is  restricted  to  certain  forms  of 
wording  and  engraving.  Scrip!  was  the  correct  thing  a 
few  years  ago,  but  the  proper  lettering  now-a-days  is 
shaded  old  English  text  or  plain  or  shaded  French  script. 
The  greater  cost  of  engraving  shaded  old  English  and 
shaded  French  script  causes  them  to  he  used  by  the  ex- 
clusive. 

In  sending  out  an  invitation  sometimes  as  many  as 
four  additional  cards  are  enclosed,  which,  of  course, 
swells  the  wedding  stationery  bill.  With  a  church  wed- 
ding there  is  a  card  of  admission  to  the  ceremony.  An- 
other card  is  sent  for  the  reception;  a  third  may  give  the 
couple's  future  address  and  receiving  day;  while  in  the 
larger  cities  the  card  of  admission  to  the  boat  or  train 
has  become  an  established  custom.  This  latter  usually 
gives  the  time  of  departure  of  the  bridal  train  and  the 
time  of  a  returning  train  to  the  city,  in  the  event  of  the 
party    going    to    a    country    house. 

The  proper  beginning  for  a  wedding  note  is  "Mr. 
and  Mrs.  So  and  so  have  the  honour  of  announcing  to 
(name  of  guest),  the  marriage,"  etc.  A  distinction  is 
made  between  notes  for  a  church  and  a  home  wedding.  In 
the  former  "Mr.  and  Mrs.  So  and  so  request  the  honour 
of  your  presence,"  etc,  is  the  proper  form,  while  in  the 
latter  case  the  ceremony  being  less  formal  the  honour 
of  the  guest's  ''company"  is  asked,  instead  of  his 
"presence."  It  will  be  noticed  that  in  wedding  an- 
nouncements "honor"  is  spelled  in  the  old  way,  viz. 
"honour."  On  notes  announcing  a  wedding  after  the 
ceremony  has  taken  place  it  is  also  the  custom  to  leave 
a   blank   in   which   the  recipient's  name  is  written. 

In  the  matter  of  visiting  cards  it  should  be  observed 
that  black  shaded  old  English  or  black  and  shaded  Roman 
and  French  script  are  the  proper  styles  of  lettering.  A 
rule  laid  down  by  the  authorities  on  the  subject  is  that 
only  a  single  style  of  lettering  shall  be  used  on  one  card 
or  invitation,  or  on  a  set  of  several  enclosures,  but  this 
style  may  embrace  several  sizes.  All  visiting  cards  are 
now  small,  men's  being  oblong  in  shape,  and  women's 
nearly  square.  Children's  cards  are  half-size.  The  name 
should  be  in  full  and  the  street  and  number  in  the  lower 
right-hand   corner,  the  numbers  being  spelled  out   in   full. 


REVENUE  FROM  PLAYING  CARDS. 

It  is  not  generally  known  perhaps,  to  what  extent 
the  playing  card  contributes  to  the  revenue  of  Great 
Britain.  Every  pack  of  cards  sold  there  pays  an  excise 
stamp  duty  of  three  pence.  The  great  popularity  of  the 
game  of  bridge  whist  is  not  in  the  least  abating,  but  is 
indeed,  growing  more  and  more  popular.  Not  only  is 
games  played  in  the  stately  homes  of  Mayi'air.  but  it  is 
equally  popular  in  suburban  homes.  Working-men's 
(dubs  are  also  going  in  for  progressive  whist  and  prO| 
sive  bridge  to  a   much  greater  extent    than    formerly. 

Never  was  the  demand  for  playing  cards  greater 
in  the  Old  Land  than  at  the  present  time.  East  year 
the  revenue  derived  no  less  than  £23\:570  from  the  sale  of 
playing  cards,  indicating  a  sale  of  nearly  two  million 
packs. 
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A  Good 
Thing ! 

6  J.  Mont   ly  ;  6«. 
per  Annum  (post 

free.) 


THE  CAXTON  MAGAZINE 

ROBT.  HILTON,  Manager  and  Editor. 

Pronounced  "Second  to  None"  for  Technical  Value  ::  Original  Job  Designs  in 
Colour  for  Printers  to  lift  ::  ::  ::  Art  Supplements  in  Black  and  Colours 
Competition  Prizes  of  Gold,  Silver,  and  Bronze  Medals  and  Framed  Art  Certificates. 
Competition  Prizes  for  Apprentices.  Specimen  copy  Sixpence  {by  post)  from 

1 19-125   FINSBURY  PAVEMENT,  LONDON,  EX.,  ENGLAND 


"WlfflfflM    PENCILS 


THE  BEST  THE  WORLD  PRODUCES 
17  DEGREES- SOFTEST  TO   HARDEST 


SAMPLES   AND    PARTICULARS   ON    REQUEST. 

London,  eng    AMERICAN  LEAD  PENCIL  COMPANY,  new  york 


PS      PENCILS 


CAN  NOW  BE  OBTAINED  f 
FITTED  WITH  HEAVY  GILT  '" 
PROTECTORS  and  RUBBERS 


HBtyENUS *AM£RICAN PENCIL  CQ.New  York'  SSgtfO  > 


G  F.  Rumpp  &  Sons 


Established 
1850 


MANUFACTURERS    OF 


FINE  LEATHER  GOODS 


WRITING  CASES,     HAND  BAGS,      MUSIC  ROLLS, 
PHOTO  FRAMES,  CIGAR  CASES,  POCKET  FLASKS,  etc,  etc 


PHILADELPHIA,   U.S.A. 


Bridge  Whist  Sets 


New  York  Salesroom  : 


683  and  685   Broadway 


Collar   Rolls 


i.:  '     ■ 


CASTER  GREETINGS 


MARCH  3 1st,   1907,  IS  EASTER  DAY 


EASTER  CARDS 


Hill's  "For  the  Empire" 
Series 


Original  designs,  appropriate  quotations,  dainty  pro- 
ductions in  artistic  printing,  gold  and  silver  blocking, 
photogravure  and  hand  painting,  upwards  of  eighty 
varieties.  Retailing  at  5c,  10c,  15c,  20c,  25c, 
and  50c  per  card. 

EASTER  POST  CARDS 

BOX  NO.  49— Assorted,  beautiful  post  cards,  em- 
bossed with  crosses  entwined  with  delicate  flowers. 
Price,  $1.50  per  100  cards. 


BOX  NO.  50— A  novel  assortment  of  chicken  and 
rabbit  designs,  with  birch  bark  effect  backgrounds 
and  borders.     Price,  $1.50  per  100  cards. 

BOX  NO.  47— Assorted  satin  Easter  post  cards, 
showing  various  appropriate  Easter  designs.  Price, 
$7.00  per  100  cards. 

EASTER  NOVELTIES 

Each  in  a  box 

5  designs  at  80c  per  dozen;  12  designs  at  $2.00 
per  dozen  ;  8  designs  at  $2.40  per  dozen  ;  8  designs 
at  $3.00  per  dozen. 


Send  for  our  Easter  Goods  Catalogue,  {jiving  description 
and  prices  of  all  lines 

The  Copp,  Clark  Company,  Limited 


64  and  66  Front  Street  West 


TORONTO 
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ti 

FANCY     GOODS 
AND      NOTI ONS 

ti 

STATE  OF  THE  TRADE. 

AT  tin-  time  of  writing  the  valentine  business  is  at  its 
height.  This  year  will  witness  a  bigger  turnover 
than  usual  in  this  department.  There  seems  to 
have  been  a  revival  of  interest  in  the  old  custom  of  send- 
ing missives  on  February  14  and  many  people  who  have 
not  purchased  valentines  for  years  are  doing  so  this  year. 
Looking  towards  the  future,  the  import  fancy  goods 
bouses  are  getting  in  and  arranging  their  samples  for 
the  fall  season.  The  regular  jobbing  houses  are  begin- 
ning to  send  out  their  travelers.  By  next  month  buying 
will  begin  in  earnest.  It  is  a  little  too  early  to  talk  of 
the  character  of  this  year's  lines,  but,  judging  from  hear- 
say,  they   will  excel  anything  heretofore   shown. 

— — $ 

EASTER  NOVELTIES. 
Easter  this  year  falling  on  March  Hist,  i!  becomes 
necessary  for  the  progressive  stationer  to  be  early  in  his 
choice  of  Easter  fancy  goods.  Rabbits,  chicks  and 
roosters  continue  to  be  the  most  popular  lines.  One  of 
the  latest  of  the  imported  novelties  in  this  line  is  a  very 
small  white  rabbit,  holding  in  his  front  paws  a  very 
large  quill  pen.  Another  is  a  little  white  rabbit  in  a  toy 
wire  baby  carriage.  Still  another  is  a  small  and  scared- 
looking  rabbit  squatting  on  a  fancy  woven  hamper. 

SPRING  LINES  OF  TOYS. 

Very  new  things  are  yet  to  be  found  among  im- 
ported toys  as  the  great  bulk  of  spring  toy  novelties 
have  not  yet  arrived.  There  is,  however,  one  article  which 
will  be  in  great  demand  by  the  boys,  and  that  is  the 
"Frigate"  kite.  This  kite  is  French  in  origin  and  manu- 
facture, and  is  made  in  several  styles  and  so  constructed 
that  it  can  be  taken  apart  and  put  together  again  with 
great  ease.  It  is  tailless  and  very  light  in  weight  and 
quite  steady.  Besides  being  a  toy,  the  Frigate  is  made 
also  in  a  scientific  model  which  can  be  used  for  signals, 
aerial  photography,  wireless  telegraphy,  and  atmospheric 
studies.  In  the  toy  models.  No.  1  is  271 2  inches  high, 
made  of  paper;  No.  2  is  32^4  inches  high,  of  the  same 
material;  No.  3  is  a  trifle  over  31*4  feet,  likewise  of 
paper,  while  No.  4  is  the  same  height  as  No.  3,  but  made 
of  cloth.  Every  kite  is  packed  in  a  paper  bag,  and  full 
directions  for  flying  are  furnished.  This  is  a  splendid 
article  and  one  that  will  be  greatly  appreciated  by  the 
youngsters. 

BAGS,  NECKLETS,  COMBS,  ETC. 

There  has  been  very  little  let-up  in  the  fancy  goods 
trade.  Lines  in  the  retail  stores  were  well  depleted  by 
the  heavy  holiday  trade,  and  desirable  goods  are  in  none 
too  large  supply.  Easter  coming  early  brought  orders  in 
at  an  early  date.  New  goods  and  new  samples  are  also 
arriving,  and  from  the  way  business  is  opening  up  in 
this  department,  a  big  spring  season   is  before  the  trade. 

Beaded  bags  have  by  no  means  had  their  full  run, 
and  will  come  to  the  fore  for  Easter  selling.  Besides  the 
popular  white  and  gold,  the  latter  is  mingled  with  other 
colors  with  good  effect.  Steel  beads  are  also  showing 
again  and  a  revival  in  their  favor  is  considered  possible. 
Beaded  purses,  in  much  the  same  designs  as  beaded  bags, 
are  also  being  brought  out.  Taking  it  all  through  bead 
lines  are  in  big  demand. 


The  .jewelry    end    of   Hie    lne-   si I.I    110I    be    neglected, 

for  some  soil  of  ;i  nerklel  is  generally  worn  and  will  lie 
more    wanted    than    ever   as   ;i    ne.l.    finish    when    the   season 

opens  up,  because  oi  the  universal  wearing  of  either  no 
collar  or  of  transparent   material. 

Pearl  effects  lead,  but  coral,  amethyst,  etc.,  are  also 
favored.  The  novelty,  however,  is  lire  garnel  garnel 
beads,  and  pins,  etc.,  set  with  game  also  is  going 

to  play  a  considerable  part,  and  beads,  pins,  etc.,  promise 
to  be  very  isiderable  sellers. 

Combs  of  some  kind  or  other  continue  to  be  indis- 
pensible,  and  few  feminine  heads  hick  this  form  of 
adornment.  Though  highly  adorned  combs  are  in  great 
favor,  there  is  said  to  be  a  reaction  coming  in  favor  of 
the  comb  ornamental  only  with  carving,  etc.  .let  combs 
are  decidedly   good   sellers. 

A  LEATHER  NOVELTY. 
Carriage  Companions  are  found  among  imported 
leather  goods.  They  are  very  serviceable  little  folding 
cases  used  to  keep  in  carriages  and  holding  various  things 
useful  when  driving,  such  as  a  small  silver-mounted  dust 
brush,  a  mirror  on  a  folding  hinge,  which  can  be  placed 
at  many  angles,  a  writing  tablet  and  several  pockets  for 
pencils,  calling  cards,  etc.  These  cases  come  in  black 
walrus  and  pigskin  and  can  be  conveniently  slipped  un- 
der the  carriage  seat  where  they  are  readily  accessible, 
but  out  of  the  wav. 


IMPORT  SAMPLES  ARRIVE. 

Every  day  now,  huge  cases  of  samples  of  imporl 
fancy  goods  are  being  received  at  the  warerooms  of  War- 
wick Bros.  &  Rutter,  Limited,  Toronto,  and  are  being 
goi  ready  for  the  opening  next  month.  A  staff  of  workers 
are  busily  engaged  preparing  the  top  floor  of  the  ware- 
house for  their  accommodation.  This  year  the  display 
will  be  larger  than  ever.  It  has  always  been  the  aim  of 
the  firm  to  improve  the  character  of  their  line  every  year 
and  1907  will  witness  a  bigger  and  heller  show  than  ever 
before.  The  number  of  samples  will  approach  12,(100, 
from  which  it  should  be  an  easy  mallei'  for  the  trade  to 
make  a  good  selection.  All  the  countries  of  Europe  have 
been  drawn   from  to  make  up  the  collection. 

VALUE  OF  A  DEPARTMENT. 

A  good  fancy  goods  department  is  one  of  the  most 
profitable,  and  also  one  of  the  best  drawing  cards,  thai 
a  store  can  have.  It  induces  many  people  to  go  in  search 
of  something  novel,  and  where  is  the  merchant  who  does 
not  admit  that  to  get  prospective  buyers  into  his  store 
is  what  he  most  desires.  Once  in  they  will  look  around 
to  see  what  inducements  the  various  departments  offer. 
As  large  as  was  the  business  done  in  this  line  last  year, 
the  opportunities  are  greater  this  year,  and  results  pro 
mise  to  be  more  than  commensurate.  It  is  a  paramount 
necessity  that  the  department  be  kepi  right  up-to-date 
new  features  should  be  added  persistently,  and  no  article 
should  escape  effective  display. 

NEW  NOTES  ON  INDOOR  GAMES. 

Bridge  would  be  a  game  par  excellence  it'  it  didn't 
land  so  many  who  play  it   into  deep  water. 

"Quit"  is  a  nice  game,  but  is  far  from  popular 
among  bad   tenants. 

"Snap"  is  quite  the  range  in  certain  households 
where   husband   and    wife   are   at   variance. 

Chess  is  mainly  suitable  to  people  who  possess  pat- 
ience, and  might  therefore  commend  itself  more  than  it 
does  to   doctors. 

Ping-pong — Oh  dash   ping-pong. 
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A  Fact  Accomplished 

Without  doubt  the  "Land  of  the 
Maple"  Pictorial  Post  Cards  are  the  best 
ever  produced  in  Canada  and  they  clearly 
prove  the  fallacy  of  foreign  importations, 
to  obtain  the  best  results.  They  are  a 
work  of  art  from  beginning  to  end,  copy- 
righted and  registered  to  protect  our 
own  union  labor  in  every  detail.  Samples 
submitted,  customers  own  views  pro- 
duced and  every  satisfaction  given  to 
prove  the  efficiency  of  the  work.  Garner's 
Living  Pictures,  Colored  Comics,  Flower 
Cards,  Jewelled,  Embossed  and  Spangled 
Card's,  Tinselled  Cards  and  every  good 
line  required  by  stores  to  make  a  good 
profit,  with  a  creditable  display.  Write 
now  for  full  particulars  to  all  principal 
jobbers  and  wholesale  houses  or  direct  to 

A.  H.  COOPER, 

Publisher  and  Importer 

73  Queen  St.  E.,  and  51  Richmond  St.  E. 
TORONTO 


Spring    and    Summer    Goods    are    now 

reaching  us  and  prompt  delivery  is  assured. 

Samples  are  now  in  the  hands  of  our  sales- 
men and  the  lines  and  values  shown  will  be 
interesting. 

SPECIAL  EARLY  REMINDERS 

Fireworks  and  Crackers,  Domestic  and  For- 
eign, some  especially  new  and  interesting 
features. 

Flags,  including  Welcome  Flags  and  Stream- 
ers, in  English  Bunting,  Cotton  or  Silk. 

Baseball  Goods,  Balls,  Bats,  Gloves,  Mitts, 
Masks,  Etc. 

Tennis  Racquets,  Balls,  Nets,  Etc. 

Lacrosses,  Footballs,  Rugby  Bails,  Marbles 
and  Allies,  Easter  Bells  and  Novelties. 

Import  Lines  of  Special  Values  in  China, 
Glassware,  Etc. 


The  SUTCLIFFE-EDMISON  CO.,  Limited 

SUCCESSORS  TO 

THE  KELK-SUTCLIFFE  CO 
76  YORK  ST.    (Beiow  King)     TORONTO 


59. 


Valentine's  Series  of  Picture 
Post  Cards 


ALWAYS   EMBRACE  THE 
LATEST   IDEAS. 


WE  ORIGINATE  — OTHERS  IMITATE 


For  Easter. 
Flowers,  Etc. 


The  selling  qualities  of  our  post  cards  are  demonstrated  by  the 

numerous  repeat  orders  we  receive.    Our  latest  flag  series  sold  out 

rapidly  and  won  the  unstinted  praise  of  the  press  and  trade      New 

consignments  will  arrive  immediately. 

Floral   Series    (Gold   Panel)    Greeting   Cards,  Chic   Studies,    Language   of  the 

anadian 


Always  in  stock,  large  assortment  of :     Beauty  Spots   of  the   Provinces,  Views   of  C 
ities,  Series  of  Winter  Sports,  Moonlight  Views  of  Canadian  Lak<s  and  Mountains. 

Here  are  a  few  of  our  Latest  Comics  and  Studies  which  will  brighten  your  Winter  Trade  : 
King  Edward,  Flags  of  All  Nations.  Winter  Scenes,  Our  Pets,  Ruling  Monarchs,  Marois  Studies, 
Living  Races  of  the  World,  The  King's  Army,  Bow  Belles,  Name  Cards,  Mezzographs,  Canadian 
Camp  and  Sporting  Scenes,  Over  the  Garden  Wall,  In  Loveland,  Plantation  Songs,  Harvest  Songs, 
Far  from  the  Maddening  Crowd,  Actresses  at  the  Seaside,  Magic  Cards,  Etc. 

Real  Photo  Cards.  The  Famous  Bamforth  Life  Model  Series,  Rotograph  Cat,  Dog  and 
Flower  Series,  Aristophoto  Child  Studies  and  Fancy  Cards. 

LARGE  SHIPMENT  OF  POST  CARD  ALBUMS  JUST  RECEIVED. 
NEW  CUSTOMERS  GIVEN  SPECIAL  ATTENTION.  SAMPLES  AND  CATALOGUES  SENT  ON  APPLICATION. 

Our  Specialty— Local  View  Cards  printed  from  customers'  own  photos. 
Best  Work  and  Lowest  Quotations. 

The  Valentine  &  Sons  Publishing  Co.,  Limited 

510  Coristine  Bldg. 
Montreal 


69   Adelaide  St.  E. 
Toronto 


Scotch,  Irish  and  Welsh  song  books.  Pocket  edi- 
tions of  Burns  and  Scott.  Children's  gift  books, 
birthday  books,  all  beautifully  bound  and  illus- 
trated. 
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HOW  I  INCREASED  SALES  50  PER  CENT. 

By  J.   Fred  Benson,  Chatham,   N.B. 

IN  a  recent  issue  of  Bookseller  and  Stationer  I  noticed 
a  hint  on  pushing  post  card  sales  during  the  dull 
days  of  .January,  by  making  an  attractive  window 
display,  and  although  I  have  been  in  the  habit  of  dis- 
playing cards  from  time  to  time,  with  good  results,  I  re- 
solved to  make  a  show  this  January  that  would  compel 
passers-by  "to  stop  and  look." 

Having  an  excellent  assortment  of  cards,  a  large  num- 
ber of  cardboard    holders    with  room  for  six  cards  each, 


Lambton  Golf  Club,  Toronto 

(I. and  of  the  Maple  Series) 

were  filled,  and  giving  up  one  of  my  windows  for  the  dis- 
play. These  were  hung  in  rows  from  ceiling  to  floor, 
about  four  inches  apart,  and  in  such  a  manner  that  per- 
sons looking  through  the  window  could  see  nothing  but 
post  cards  three  feet  deep.  The  bottom  of  the  window 
was  completely  filled  with  albums,  opened,  and  filled  with 
cards  of  every  description. 

The  result  was  at  the  end  of  one  week  sales  had  in- 
creased 5(1  per  cent.,  and  many  who  had  never  bought  a 
card  before  were  drawn  into  the  store  by  the  show,  and 
in  several  instances  nice  sales  of  other  goods  were  made. 

Although  post  cards  arc  only  carried  as  a  side  line  in 
my  bookstore,  this  shows  what  business  can  be  done  when 
they  are  properly  displayed,  and  these  facts  are  merely 
mentioned  for  the  benefit  of  others  who  may  not  have 
tried  the  experiment  of  a  large  window  show. 

A  NEW  CANADIAN  SERIES. 

INSTEAD  of  dying,  as  was  predicted  of  it,  the  picture 
post  card  seems  ever  to  be  growing  better  and 
stronger.  A  new  series  has  been  added  to  the  field 
from  which  stationers  in  Canada  may  make  their  choice. 
The  name  of  this  series  is  the  "  Land  of  the  Maple";  it  is 
published,  and  sold  to  the  trade,  by  A.  11.  Cooper.  51  Rich- 
mond St.  east,  Toronto.  The  present  edition,  whieh  is  the 
first,  covers  120  views  of  points  of  interest  in  Canadian 
towns  and  cities  from  the  Atlantic  to  the  Pacific.  New 
views  will  be  added  from  time  to  time.  The  views  arc 
produced  in  sepia  and  are  printed  upon  a  maple  leaf  in 
glowing  natural  colors,  which  makes  a   most   striking  and 


distinctly   Canadian   background.     As  appears   l>\    the   re 
gistered  design  on  the   face  of  each  post   card,  the  name 
of  the  series  and  the  design  are  both  copyrighted. 

Dealers   wishing   to    use   the   design    for   pictures  of 

their  own  Locality  may  gel  views  made  into  posl  cards  by 
Mr.    Cooper,   and    he   will   granl    them    the   exclusive    use   of 

his  design  for  these  particular  views.     Of  course  the  bel 

ter  the  photo,  the  belter  the  reproduction.  Mr.  Cooper 
is  therefore  taking  pains  to  impress  upon  his  customers 
the  necessity  of  getting  the  best  photographs  possible,  if 
they  would  have  their  own  views  equal  to  the  res!  of  the 
series.  The  two  illustrations  on  this  page  being  a  scene 
in  High  Park,  Toronto,  and  a  view  of  the  Lambton  Golf 
and  Country  Club  near  Toronto,  are  exactly  the  size  of 
the  pictures  on  the  post  cards;  and  these  views,  with  the 
maple  leaf  design,  make  a  standard  size  posl  card.  As 
is  right  ami  proper,  this  patriotic  series  is  produced 
wholly  in   Canada. 

4 

THE  COPP,  CLARK'S  CARDS. 

Thirty  new  subjects  have  recently  been  added  to  the 
Art  series.  The  Comic  Frogs  consist  of  six  subjects,  the 
Hauling  cards  of  four;  Dollie's  Prayer  of  three;  the  Co! 
lege  Mascots  of  five;  the  Big-eyed  Children  of  four,  and 
there  are  also  a  number  of  miscellaneous  subjects.  Each 
subject  is  put  up  separately,  or  an  assortment  of  subjects 
may  be  ordered.    The  price  is  $1.50  per   LOO  cards. 

The  Copp,  Clark  Co.,  Limited  are  showing  a  new 
Lear  series  of  post  cards.  There  are  six  cards  in  1  he 
series,  numbered  from  211(1  to  211.  The  subject  of  each  is 
a  little  brown  or  white  bear  in  some  comical  situation, 
printed  in  colors  against  a  very  dark  background.  An 
appropriate  title  is  given  each  one. 


Toboganlng  in  High  Park,  Toronto 
(Land  of  the  Maple  Series) 

Another  card  shown  by  the  Co]))),  Clark  Co.,  is  the 
Shamrock  design.  Very  popular  will  this  caul  he  when 
St.  Patrick's  day,  the-  17th  of  March  draws  near,  'flic  de 
sign  consists  of  a  single  shamrock,  slightly  Larger  thai 
life  size,  which  occupies  one-half  of  the  caul,  while  a 
poem  of  four  verses  occupies  the  other  half.  The  flout  of 
tiie  card  is  divided  into  halves  to  admit  of  both  communi- 
cation and  address.  The  card  is  printed  entirely  in  a  nice 
.shade  of  green. 
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The  Copp,  Clark  Co.  have  also  stocked  an  extensive 
line  of  Old  Country  view  cards.  The}-  are  nut  up  in  pac- 
kets of  twelve  viewp  each.  The  series  includes  views  of 
fil  places  in  England,  Ireland,  Scotland  and  Wales.  The 
views  cover  the  entire  card  and  are  printed  in  natural 
colors  from  original  photographs  on  thick  cardboard  of 
Al  quality.  This  line  should  sell  well  among  the  numer- 
ous people  in  Canada  who  treasure  memories  of  the  Old 
Land. 

The  same  firm  is  also  publishing  a  series  of  sectional 
post  cards  especially  for  the  Easter  season,  known  as  the 
No.  11  Rabbit  series.  Each  set  consists  of  four  cards, 
each  card  being  part  of  a  complete  picture  of  a  rabbit 
carrying  on  its  back  a  basket  of  eggs.  Each  card  also 
contains  two  lines  of  an  eight  line  verse,  which,  when 
completed,  makes  an  appropriate  Easter  wish. 

VALENTINE'S  LATEST  NOVELTIES. 

This  firm  have  recently  added  to  their  large  assort- 
ment of  artistic  designs,  several  cards  which  are  entirely 
new  departures.  Many  of  them  sell  so  rapidly  that  they 
have  much  difficulty  in  meeting  the  demand,  especially  for 
their  latest  creations.  Orders  to  the  home  office  are 
cabled  and  all  attention  is  given  deliveries,  but  fresh 
stock  is  exhausted  so  quickly  that  it  is  with  difficulty 
that  their  establishment  can  meet  the  demand.  This 
forcibly  demonstrates  the  selling  qualities  of  the  cards. 

One  of  the  new  series  is  "Flags  of  All  Nations." 
Flags  have  been  overdone  in  the  past,  but  Valentine's 
struck  the  happy  plan  of  commissioning  an  artist  to 
paint  an  original  and  artistic  design.  To  say  that  it  was 
successful  is  putting  it  very,  mildly.  The  cards  were  no 
sooner  out  than  there  was  an  enthusiastic  clamor  foi 
them,  which  in  a  short  time  cleaned  out  the  entire  stock. 
The  Canadian  flags  are  particularly  pleasing;  one  shows  a 
flag  draping  the  length  of  the  card,  standing  on  it  is  a 
little  child  holding  up  to  view  the  part  which  shows  the 
Canadian  coat  of  arms.  Another  shows  a  typical  Cana- 
dian girl  reclining  on  the  flag;  in  this,  maple  leaves  and 
the  crests  of  the  different  provinces  are  shown.  The 
colorings  of  these  cards  are  particularly  elaborate,  and 
the  success  of  the  productions,  both  as  a  work  of  art 
from  the  artist's  brush,'  and  the  firm's  advanced  system 
of  engraving  have  won  the  praise  of  the  press.  Other 
flags  are  artistically  treated  and  are  meeting  with  well 
deserved  success  throughout  the  world. 

The  Magic  post  cards,  No.  2,  arc  a  flat  contradiction 
to  the  fallacies  that  humor  is  dead  and  that  there  is 
nothing  new  under  the  sun.  The  (inn's  humorous  men 
have  surpassed  their  previous  efforts  in  these  creations. 
Comic  views  and  verses  are  shown  beside  a  blank  space, 
which  when  developed  by  exposure  to  heat  reveals  another 
phase  of  the  subject  which  cannot  fail  to  provoke  a 
laugh. 

The  Canadian  winter  scenes,  showing  the  various  cut- 
door  winter  sports  have  sold  at  a  remarkable  speed 
Other' lines  which  need  no  introduction  and  which  sell 
wherever  and  whenever  shown,  may  be  mentioned  :— The 
Mezzographs;  Bamforth's  Life  Model  Series;  Gold  Panel 
Series;  The  Canoeing  Girl;  Ruling  Monarchs;  Cupid's 
Message;  '  Living  Races  of  the  World;  Harvest  Girls; 
Studies  of  Indians  in  Western  Canada. 

There  is  a  growing  demand  for  Scottish  song  books 
and  songs  of  other  nations.  The  firm  have  been  so  suc- 
cessful with  these,  that  they  have  added  to  the  collect  inn 
"Songs  of  Wales,"  bound  and  printed  as  neatly  as  the 
others  which  made  them  such  good  property  to  the  re- 
tailers. 

A  large    consignment     of    albums     has  been  received 
These  can  be  supplied  to  trade  from     prices  ranging  from 


$3.00  to  $12.00  per  dozen.  These  albums  have  been 
bought  with  the  object  of  meeting  all  sorts  of  demand 
and  are  particularly  suitable  as  gifts. 

The  Montreal  quarters  of  the  firm  have  been  largely 
extended  recently,  but  the  demand  necessitates  still 
larger  stock  being  carried  and  more  room  will  be  added 
shortly.  §. 

ABOUT  WARWICK  BROS.  &  RUTTER'S  CARDS. 

The  success  of  the  Fab  patchwork  post  cards  has  been 
great.  They  came  along  in  a  dull  season  as  a  decided 
novelty  and  woke  up  the  trade.  To  the  present  series 
will  shortly  be  added  Canadian  flowers  and  city  views, 
which   should   take   well,    wherever  properly  pushed. 

Several  additions  are  being  made  this  season  to  the 
series  of  embossed,  tinselled  and  tinted  cards,  which  sold 
so  well  last  season.  The  leading  cards  in  this  line,  it 
will  be  remembered,  were  the  pictures  of  the  G.T.R.  and 
C.P.R.  expresses  and  the  steamboats.  The  additions  will 
include  six  views  each  of  Niagara  Falls,  Toronto  and 
Montreal,  and  three  views  of  Ottawra.  In  tinselled  de- 
signs these  sell  at  five  cents  each,  and  in  plain  at  two 
for  five  cents. 

For  the  Easter  market,  great  provision  has  been 
made.  There  is  first  of  all  a  series  of  20  different  de- 
signs in  air  brushed,  embossed  and  shaded  cards.  There 
are  fifteen  designs  in  air  brushed,  embossed  and  tinselled 
cards,  and  fourteen  kinds  of  colored  and  embossed  cards. 
All  are  highly  appropriate. 

A  new  series  of  "Flags  of  All  Nations"  contains  23 
cards.  Each  bears  the  picture  of  a  girl  in  the  costume  of 
her  native  country,  waving  the  national  flag,  while  in  the 
corner  appears  the  national  coat  of  arms.  These  cards 
may  be  had  in  assortments  of  one  hundred. 

Cards  which  should  prove  particularly  popular  in  the 
Province  of  Quebec  are  handsome  Taber  bas  relief  por- 
traits of  His  Holiness,  the  Pope,  and  Sir  Wilfrid 
Laurier.  These 'may  be  had  either  plain  or  jewelled.;  In 
the  same  style  there  are  also  a  series  of  portraits  of  the 
crowned  heads  of  Europe  and  their  consorts. 

In  leather  post  cards,  purses  and  match-holders  are 
shown,  which  are  unique  in  design  and  tastily  made. 

Warwick  Bros.  &  Rutter  also  show  a  number  of  new 
designs  in  post  card  albums. 

ORDER  NOW. 

The  wise  Canadian  stationers  will,  about  this  time, 
get  ready  for  the  summer  souvenir  post  card  'trade. 
Colored  views— if  they  are  well  done — are  always  very 
popular  with  a  summer  visitor;  and  he  is  a  wise  mer- 
chant who  gathers  in  a  few  choice  views  of  his  own 
locality  and  has  them  transformed  into  beautiful  colored 
picture  post  cards.  Among  the  firms  who  make  a  special- 
ty of  picture  post  card  manufacture  is  the  Arthur  Otto 
Company,  of  39  Union  Square,  New  York,  who  make  all 
styles  of  colored  views.  Any  goods  ordered  from  this 
firm  are  shipped  directly  from  their  German  and  Austrian 
factories  to  the  buyer,  thus  saving  the  cost  of  re-ship- 
ment  at  New  York. 

The  growth  of  our  country  is  made  more  and  mere 
apparent  by  the  increasing'  number  of  foreign  manufac- 
turing- firms  which  find  it  necessary  to  have  a  permanent 
cilice  here.  The  latest  American  firm,  having-  interests 
with  Canadian  stationers,  t<>  open  an  office  in  Toronto, 
is  the  Cnshman  and  Denisan  Manufacturing  Co.  This 
tinu  has  opened  an  office  at  No.  77  Victoria  St.,  with  Mr. 
Charles  \V.  Rainbow  in  charge.  The  goods  manufactured 
by  this  firm  are  metal  stationery  specialties,  such  as  the 
"Gem"  paper  clips,  time  and  dating  stamps,  numbering 
machines  and   safety  inkwells. 
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PICTURE      POST     CARDS 


The  Latest  Novelty 

Fab  Post  Cards 


l^AB  Post  Cards  are  the  very  latest  novelty.  The  beautifully 
decorated  satin  squares  are  attached  to  an  ordinary  post 
card  and  can  be  easily  removed.  When  detached  they  can  be 
made  into  fancy  and  useful  articles  such  as  Tea  Cosies,  Bed- 
spreads, Table  Centres,  Handkerchief  Holders,  Cushions  and 
many  other  dainty  forms  of  needlework. 


Write  for  samples  and  quotations  to 


Warwick  Bros.  &  Rutter, 


Wholesale 

Agents  for  Canada 


Limited 

Toronto 
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TRADE  NOTES. 

Mills  Bros,  have  opened  up  a  wall  paper  and  paint 
business  on  Tallin)   St.   west,  Aylmer. 

Haddad,  Mussalem  &  Co.,  fancy  goods  merchants, 
of  Winnipeg,  have  dissolved  partnership. 

The  Canadian  Folding  Paper  Box  Co.,  whose  plant 
in  Brant  ford  was  severely  damaged  by  fire  a  few  weeks 
ago,  have  removed  their  entire  plant  to  London,  where 
they   will   henceforth   carry   on   business. 

During  the  next  session  of  the  Alberta  Legislature 
it  is  expected  that  legislation  will  be  introduced  pro- 
viding for  provincial  high  schools  and  a  university.  The 
Department  of  Education  has  been  for  some  time  past 
selecting'  suitable  text  books  to  replace  those  now  in  use. 
The  change  will,  in  all  probability  be  introduced  next 
fall. 

New  England  paper  manufacturers  have  advanced 
the  prices  of  their  product  from  5  to  10  per  cent,  accord- 
ing to  grade.  As  a  reason  for  the  advance  they  say  that 
the  prices  of  raw  materials  and  of  labor  have  so  advanc- 
ed during  the  past  few  years  as  to  tender  the  present  ad- 
vances necessary.  The  advance  mainly  affects  writing 
papers  and   envelopes. 

An  advertisement  has  been  sent  to  its  patrons  by 
the  Canada  Drug  &.  Book  Co.,  of  Regina,  which,  while 
being  a  good  advertisement,  is  at  the  same  time  very  use- 
ful .to  the  recipient.  It  consists  of  a  desk  blotter  pad, 
with  leather  corners,  at  the  top  of  which  is  a  flap  con- 
taining a  calendar  for  1007,  with  perferated  daily  cal- 
endar sheets  underneath. 

The  Copp,  Clark  Co.,  Limited,  are  selling  a  very  use- 
ful line  of  assorted  envelopes.  Many  a  dealer  is  daily 
asked  for  envelopes  of  a  particular  size.  Oftentimes 
the  size  asked  for  is  not  carried  and  the  customer  either 
goes  out  without  buying  anything  or  else  has  to  take 
something  which  is  not  just  what  he  wants.  Copp's,  as- 
sorted box  will  go  far  to  overcome  just  such  a  difficulty. 
It  contains  .100  envelopes,  made  up  in  no  less  than  nine 
of  the  most  useful  sizes,  packed  in  a  neat  enamelled  car- 
board  box,  and  sells  to  the  trade  for  $1.50. 


PERSONAL  MENTION. 

Mr.  J.  H.  Kenner,  the  Stratford  bookseller,  has  been 
elected  an   alderman   of  that   city. 

Mr.  W.  P.  Gundy,  vice-president  of  the  W.  J.  Cage 
Co.,  Toronto,  has  been  on  a  business  trip  to  Western  Can- 
ada. 

Mi-.  Frank  E.  Waterman,  the  Canadian  representative 
of  the  Eaton-Hurlbut  Co..  has  started  out  for  the  coast  on 
Ins  regular  spring  trip. 

Mr.  Samuel  M.  Lowery,  the  Petrolea  stationer,  was 
married  on  .Ian.  ]7,  at  Windsor,  to  Miss  Louise  Van 
Sickle,  daughter  of   Mi-,   .lames  Van   Sickle,  of  Petrolea. 

Mr.  W.  F.  J.  Mallagh.  Brant  ford,  has  removed  from 
his  old  stand,  to  handsome  new  premises  on  Colborne  St.. 
where  he  has  undoubtedly  one  of  the  finest  bookstores  in 
Ontario. 

Mr.  M.  M.  Barr,  who  lefl  Hamilton  for  Chicago  when 
quite  a  young  man,  has  come  back  to  his  home  city  and 
engaged  with  Buntin,  Gillies  &  Co.,  where  he  worked 
when  a  lad.  Mr.  Barr  was  with  Bradner-Smith  &  Co., 
Chicago,  for  15  years. 

Representatives  of  Raphael  Tuck  &  Sons  Co.,  Mon- 
treal, are  now  out  on  the  road  with  Easter  cards,  post 
cards  and  toy  books.  Mr.  John  Morgan  is  looking  after 
Ontario,  Mr.  J.  R.  Cay,  Western  Canada,  and  Mr.  F.  A. 
Hutchinson,  Quebec  and  Maritime  Provinces. 


Mr.  Frank  A.  Symons,  formerly  of  London,  who  has 
successfully  represented  W.  J.  Gage  &  Co.,  of  Toronto,  for 
some  time  in  Western  Ontario,  has  been  appointed  to  re- 
present the  same  firm  throughout  the  Northwest  Pro- 
vinces, with  headquarters  in  Regina.  His  many  friends 
will  be  pleased  to  hear  of  his  promotion. 

Mr.  Archibald  M.  Huestis,  son  of  Rev.  Dr.  S.  F. 
Huestis.  of  Halifax,  who  has  been  for  many  years  con- 
nected with  the  Methodist  Book  Room  in  Toronto,  as 
manager  of  the  shipping  department,  severed  his  connec- 
tion with  that  institution  lately,  to  become  manager  of 
the  Canada  Coating  Mills  Company,  of  Georgetown  The 
stall'  of  the  Book  Room  presented  him  with  a  beautiful 
(dub  bag  before  his  leaving. 

Mr.  C.  L.  Nelles,  the  Guelph  bookseller  and  stationer, 
has  been  appointed  manager  of  the  Guelph  branch  of  the 
Metropolitan  Bank  of  Canada.  Mr.  Nelles  has  been  ii. 
the  book  and  stationery  business  in  Guelph  for  many 
years,  and  has  succeeded  in  building  up  one  of  the  most 
progressive  stores  in  Ontario,  and  has  established  an  ex- 
tensive business  connection  with  citizens  of  Guelph  and 
its  vicinity.  The  bookstore  is  being  advertised  for  sale  in 
this  month's  Bookseller  and  Stationer,  and  should  be  a 
good   investment  for  somebody. 

Mr.  Samuel  Clare,  for  nearly  forty  years  in  the  sta- 
tionery business  at  444  Queen  St.  west,  and  for  eighteen 
years  writing  and  bookkeeping  master  in  the  Toronto  Nor- 
mal and  Model  Schools,  died  on  Jan.  8,  after  a  week's  ill- 
ness. Deceased  was  eighty-five  years  old,  and  a  widower. 
Two  sons,  William  and  Hamilton,  and  four  daughters,  Miss 
('laic  Miss  Kaisa  Clare,  Mrs.  (Dr.)  A.  D.  Watson,  To- 
ronto, and  Mrs.  (Dr.)  Beauchamp,  Dauphin,  Man.,  survive. 
The  late  Mr.  Clare  was  a  member  of  Queen  St.  Methodist 
Church. 


TO  MAKE  FOUNTAIN  PENS. 

It  will  be  of  interest  to  the  trade  to  know  that  the 
name  of  MacNiven  &  Cameron,  Limited,  so  long  and  in- 
dissolubly  connected  ■with  the  "Waverley, "  "Pickwick"' 
and  "Owl"  pens,  will  hereafter  be  found  also  upon  a 
very  Hue  line  of  fountain  pens  manufactured  and  ad- 
vertised under  the  name  of  the  "Waverley"  fountain 
pen.  The  makers  have  been  for  many  years  asked  to 
supply  a  trustworthy  fountain  pen  fitted  with  a  gold 
nib  similar  to  the  "Waverley,"  the  merits  of  which  are 
so  well  known  and  appreciated,  and  the  arrival  of  a  pen 
with  this  nib  in  fountain  form  will  be  welcomed  by  many 
users  of  the  steel  "Waverley." 

Not  a  few  contend  that  fountain  pens,  as  a  rule,  are 
lacking  in  flexible  action  and  resiliency  in  the  nib,  but 
this  disadvantage  certainly  does  not  exist  in  the  new 
"Waverley."  The  nib  retains  the  "Waverley"  action, 
special  ducts  in  the  patended  feed  bar  prevent  blotting, 
and,  in  conjunction  with  the  gold  top  bar,  ensure  a  uni- 
form flow  of  ink  as  soon  as  the  pen  touches  the  paper.  It  is 
claimed  that  the  simplicity  of  its  construction  carries 
with  it  many  advantages,  one  important  one  being  the 
ease  with  which  the  pen  is  cleaned  and  kept  in  order. 
The  "Waverley"  is  manufactured  in  many  patterns  and 
nibs  of  differing  points  are  supplied — "standard"  as  in 
the  ordinary  "Waverley,"  "line  point"  and  "'broad." 


" ICT0N3I    rOSlCflrflSi  Lithographic  Coloured,  etc. 

Cards  made  from  any  Photograph.     All  orders  receive  prompt 
and  careful  attention.     Lowest  terms. 


erman  Postcard 

Boch&KirschFrankfo 


Several  Rewards 


Established   1£72 


C00D  ACENTS  WANTED 
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This   picture    to 
be  had  in  half-tone 
Post  Cards 
Photos,  8x10 
Half-tone  Pictures 
in  tubes  for  mail- 
ing,  size  21x28. 
Also    panorama 
views  of  Montreal, 
size  18x54. 


D.  &  W.  FORREST,  I3^5njt°rSXlst 


X 


Picture 


Made  to  order  only 
according  to  instruc- 
tions supplied. 

Very   fine 


Post 


make.  First 

class  Gooda 

only. 


Cards 


Specialties : 
riadern    Heliotype 

styles, 
plain  and  coloured. 

Well  known  for  efficiency  and 
high-class  workmanship. 

OLLo  Leder 

Meissen  19    Saxoi,y 

Picture  Post  Card  Manufacturer. 
WHOLESALE  EXPORT 


\ 


Telegram — Address 


ONLY     FOR     WHOLESALE     DEALERS 
AND  POST  CARD  PUBLISHERS 

MARKERT   &  SOHN 

Graphic  Art  Works 

DRESDEN— A.    Wintergartenstr,  74 
Manufacture  : 

PICTURE   POST  CARDS 


M    SSI  MARKERT, 
DRESDEN 


OF  ALL  PROCESSES 
AS  A  SPECIALTY  Wl   MAKE 

COLLOTYPE,  COLOURED  COLLOTYPE, 
DOUBLE   TONE  GLAZED  and 
AUTOTYPE  POST  CARDS,  ALBUMS 
Ask  for  samples  anil  quotations 


Imperial   Series 
Postcards 

To  the  Trade: 

Write  Quick  for  Samples  and  Prices. 
WE  LEAD  IN 

BlacK  and  WKite 
Our  Colored  Cards 

STAND  ALONE 

MONTREAL  TORONTO  QUEBEC 

OTTAWA  HISTORIC         SPORTING 

FISHING  HUNTING 

NORTHWEST  SCENES 

ALBUMS       and        RACKS 

Always  adding  to  our  already  well-assorted  stock. 

The  Picture  Postcard  Co. 

P.O.  Box  334,  OTTAWA.  ONT. 


Fine  Art  Printing  Co. 

Kaufbeuren,  Munich,  Germany 

Manufacture  to  order  for  important  buyers, 
as  a  specialty  : 


Postcards 


color    printing,    3,000. 
and  HI  designs. 


n  Collotype,  from    1,000   up- 
wards, per  design. 
n  Copper  -  plate    Printing, 

from     1,000     upwards,    per 
design, 
n  RetOChrom  — combined  let- 
ter press    and    lithographic 
000   and    10,000   per  design,    in    sheets    of    30. 


W.  NEUMANN  &  CO.,   "T^TE42, 

High-class  Collotype  Printers 

specalty  Collotppc  postcards  ™  °»™ 

Hand-coloured  Collotype  Cards                       Glossy  Collotype  Cards 
Double-tone  Collotype  Cards                          Photochrom  Collotype  Cards 

ALL   KINDS   OF  VIEW-ALBUMS   AND  SAMPLE  SHEETS 

CHEAPEST  PRICES.                                                                                                                                                                WHOLESALE    AND     EXPORT     ONLY 
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HERE     AND    THERE 
AMONG    THE    JOBBERS 


Personal  information  for  the  guidance  of  buyers  of  stationery  and  fancy  goods,  especially  procured  by 

"  The  Monthly  Visitor." 


An  Easter  novelty  secured  for  the  Canadian  market 
by  the  Copp,  Clark  Co.,  is  a  Japanese  natural  duck.  It 
is  not  an  imitation,  but  a  real  bird,  preserved  by  the  art 
of  the  taxidermist.  It  is  especially  made  and  exported 
for  the  Easter  trade.  The  ducks  are  packed  one  dozen 
in  a  box,  fastened  to  a  display  card,  and  are  listed  at 
$1.80  per  dozen. 

Something  new  in  bridge  score  pads  has  been  secur- 
ed by  Warwick  Bros.  &  Rutter.  It  is  said  to  be  more 
convenient  and  better  suited  to  the  needs  of  the  game 
than"  anything  yet  devised.  There  is  a  space  on  each 
sheet  for  live  different  rubbers,  with  special  ruling  at  the 
top  of  every  leaf  for  totalling  individual  scores,  making 
one  leaf  contain  the  total  score  of  an  evening's  play.  In- 
structions as  to  counting  are  printed  in  colors  on  the  hack 
of  the  pad. 

For  the  convenience  of  travelers.  Warwick  Bros.  & 
Rutter  have  prepared  a  new-idea  oblong  memo  book,  bound 
in  Russia,  in  two  sizes.  When  the  book  is  filled,  a  new  fil- 
ler can  be  inserted  in  the  cover.  Each  cover  is  accom- 
panied with  four  refills  and  the  whole  is  packed  in  a  neat 
box.  In  the  department  there  was  noticed  a  leather  memo 

MUSLIN  EASTER  SIGN  IN  COLORS. 


ACTUAL   SIZE  THREE  BY  FIVE  FEET 


with  flap,  having  a  pocket  and  pencil  holder.  It  also 
was  hound  in  Russia  and  comes  in  two  sizes. 

Warwick  Bros.  &  Rutter,  Toronto,  can  now  supply 
dark  red  sea  island  twine  in  boxes  containing  solid  colors. 
Heretofore  this  kind  of  twine  could  only  be  supplied  in 
boxes  assorted   with  lighter  shades. 

Two  new  staple  boxes  of  stationery  to  retail  at  25 
cents  are  Venetian  linen  and  Belgian  linen,  shown  by 
Warwick  Bros.  &  Rutter,  Toronto.  The  boxes  are  hand- 
some in  appearance,  having  on  the  cover  reproductions 
of  water-color  paintings  of  scenes  in  Venice  and  Brussels. 
The  stock  is  regent  size  linen  face,  and  the  envelopes 
have  pointed  flaps. 

Handy  boxes  containing  25  each  invitation  and  at- 
home  cards  and  envelopes  to  match  are  shown  by  War- 
wick Bros.  &  Rutter.     Cards  are  linen  finish. 

Among  boxes  of  stationery  at  a  low  price  for  spring 
trade  are  Dolly  Varden,  Garland  and  Poppaea  at  15  cents 
retail.  The  paper  comes  either  ruled  or  plain.  Boxes 
are  prettily  decorated  and  standard  size.  La  Belle  Ilelene 
and  Oriental  are  10  cent  boxes. 


A  novelty  papeterie  box  shown  this  month  by  the 
Copp,  Clark  Co.  has  on  the  cover  a  reproduction  of  the 
famous  picture  of  the  skull,  "All  is  Vanity."  The  box 
retails  at  75  cents.  At  50  cents  there  are  some  designs, 
including  pictures  by  Gilbert,  treated  after  the  same 
fashion. 

Dodd  Brothers,  Colborne  St.,  Toronto,  are  now  show- 
ing the  entire  line  of  the  Whiting  Paper  Company.  They 
will  shortly  start  out  on  their  first  regular  trip,  covering 
Canada  from  coast  to  coast. 

Warwick  Bros.  &  Rutter,  Toronto,  have  received  a 
stock  of  the  celebrated  hand-made  paper  of  Pietro 
Miliani,  of  Fabriano,  Italy.  This  paper  is  naturally  ex- 
pensive, but  its  beauty  of  finish  and  its  high  quality,  will 
commend  it  to  connoisseurs.  It  has  the  genuine  deckle 
edge  on  every  fold  of  the  notepaper  and  enveolpes. 

A  muslin  sign  in  colors  is  being  manufactured  by  The 
Copp,  Clark  Co.,  Limited,  wihich  will  form  an  attractive 
part  of  a  show  window  dressed  in  Easter  garb.  The  sign 
is  three  by  five  feet  in  size,  and  the  illustration  repro- 
duced on  this  page  shows  the  details  of  its  design.  They 
are  selling  at  $1  net.  each. 


ABOUT  SEALING  WAX. 

Colored  sealing  wax  is  likely  to  be  the  fashion  during 
the  coming  season,  and  large  quantities  are  being  bought 
by  London  stationers.  The  revival  in  the  use  of  sealing 
wax  for  ordinary  correspondence  is  believed  to  be  large- 
ly due  to  the  increased  demand  for  gold  signet  rings, 
which  has  been  noted  by  dealers  in  antiques  all  over  the 
country.  Another  feature  of  the  coming  fashion  pro- 
mises to  be  a  complete  phraseology  of  sealing  wax,  ac- 
cording to  the  color  employed.     There  are  as  follows: 

White    Invitations  to  weddings 

Chocolate    Invitations    to    dinners. 

Violet    Expressions   of  sympathy. 

Green    Hopeful  lovers. 

Ruby    Engaged   lovers. 

Red     Business. 

Pink    Youthfulness. 

Brown    Refusals  of  offers  of  marriage. 

Blue     Constancy. 

Grey    Firm  friendship. 

Yellow    Jealousy. 

Black    Mourning. 

Sealing  wax  is  extensively  used  in  Birmingham  in 
connection  with  an  article  which  would  appear  to  need 
little  wax — the  penny-in-t he-slot  gas-meter,  the  manufac- 
ure  of  which  is  to  a  large  extent  a  local  industry.  These 
machines,  before  being  sold,  have  to  be  tested  by  the 
local  magistrates,  who  then  place  over  the  screw  a  large 
red  seal,  which  must  be  removed  before  the  mechanism 
can  be  altered.  This  seal,  which  bears  the  date  of  issue 
surmounted  by  a  crown,  is  a  guarantee  of  the  capacity 
of  the  meter  and  its  accurate  working.  The  manufac- 
turers state  that  lately  there  has  been  a  sudden  and 
large  demand  for  penny-in-the-slot  meters  from  China 
and   Japan. — Ex. 
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LOOSE  LEAF  MEMORANDUM  BOOKS. 

In  this  day  of  loose  leaf  systems  there  is  a  strong  de- 
maud  for  a  good  loose  leaf  pocket  memo  book,  and  it  is 
with  this  phase  of  the  loose  leaf  subject  that  this  article 
proposes  to  deal.  There  are  a  great  number  of  loose  leaf 
memo  books  on  the  market  at  present,  but  for  some  rea 
son  or  another,  few  seem  to  be  able  to  hold  their  own 
after  a  short  trial.  The  difficult  point  seems  to  be  to  get 
a  loose  leaf  binding  that  will  be  secure,  work  easily,  and 
at  the  same  time  be  simple,  and  not  get  out  of  order. 
One  of  the  best  makes  that  seems  to  till  all  the  require- 
ments is  the  I.   &  P.   line.    This    make  is  so  simple  that 


itself.  Nothing  to  wear,  nothing  to  break,  nothing  to 
work  loose,  just  as  rigid  at  the  last  as  at  the  beginning. 
The  1.  &  I*.  loose  leaf  price  book  has  been  on  the  mat 
bet  some  time  now,  and  there  has  not  been  a  single  in- 
stance of  a  broken  or  imperfect  book  returned  to  the 
agents,  The  Brown  Brothers  Limited,  Toronto,  who  will 
be  pleased  at,  any  time  to  semi  illustrated  catalogue  ami 
price  list  of  the  justly  celebrated  I.  &  P.  line  of  loose 
leaf  memo  books  and  price  books. 


The    Education    Department      of     the    Saskatchewan 
Provincial  Government  has  for  some  lime  been  Beriously 


"  You  Touch  the  Button." 
Method  of  Opening  Rings. 


Showing  Method  of  Closing  Rings. 


any  one  can  understand  it  and  yet  so  strong  that  it  never 
gets  out  of  order,  or  wears  on  any  of  the  working  parts. 
A  positive  guarantee  accompanies  each  book.  The  I.  &  P. 
line  of  loose  leaf  memo  books  is  made  in  two  styles — open 
end  and  open  side— one  quality— "the  best."  real  Russia 
cover,  leather  lined,  four  sizes  and  four  rulings,  leather 
tab  index.  The  smallest  book  will  easily  tit  a  vest  poc- 
ket, the  largest  (size  6|  x  3f),  suitable  for  apocket  price 
book.  The  number  of  rings  (see  cut)  adds  strength  to  the 
loose  leaf  and  reduces  to  a  minimum  the  liability  to  tear 
out. 

The  simple  working  of  the  metal  parts  is  "simplicity" 


considering  a  change  in  some  of  the  books  in  use  in  the 
Public  Schools.  For  the  pas!  nine  or  ten  years  the  On- 
tario readers  series  has  been  in  use  in  the  Northwest. 
I).  P.  McColl,  Deputy  Commissioner  of  Education,  said 
that  the  department  was  contemplating  a  change  in  the 
near  future  and  for  that  purpose  certain  linns  m  Toronto 
had  been  asked  to  .submit  samples  of  their  publishing 
and  the  samples  had  not  been  sent.  The  books  would 
likely  be  obtained  at  less  cost  by  co-operating  with  Al- 
berta. There  are  prospects  that  uniformity  in  the  selec- 
tion of  text  books  might  be  made  between  the  two 
Provinces  to  the  mutual  advantage. 


CRANE'S  FINE  CHAIN  LAID 


is  one  of  the  most  exquisite  of  writing  papers.  It  is  the  finest  quality 
and  looks  it.  The  fine  laid  lines  are  just  enough  to  make  it  different 
from  other  papers  and  yet  not  too  decided.  The  writing  surface  is  pleasing 
to  any  style  of  pen.  We  can  most  highly  recommend  it  to  you  and  through 
you  to  your  best  trade.    It  is  a  paper  that  grows  upon  one. 

Our  73-10V2  wedding  size  is  the  new,  accepted  style. 
Have  you  samples? 


GEO.  B.  HURD  CSl  CO. 

Fine    Paper    Manufacturers 

425  and  427   Broome  Street,  New  YorK,   U.S.A. 


TRADE    MARK 


HEOISTBBEO 
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Because  "The  Twentieth  Century 
belongs  to  Canada"  the  birth  of 

•••  1.  n.Hi««« 

Financial  Post 

Was  as  inevitable  as  it  was  necessary 

first  issue  .  Saturday, 

25,000  copies         f  jan.  12th,  1907 

This  Weekly  will  contain  all  the  financial  news  available  on 
investments.    Accuracy  is  aimed  at,  but  technicality  is  avoided. 

The  Post  will  print  reliable  news  in  a  readable  manner. 
Finance  has  its  romances  as  well  as  its  dry  bones. 

Every  Investor,  large  or  small,  can  find  something  that 
will  interest  him.  Canadian  securities  will  be  fully  and  completely 
dealt  with  each  week. 

A  page  will  be  devoted  to  banks  and  banking  interests.  There 
will  be  special  articles  for  depositors. 

Every  Young  Man  determined  to  make  a  success  of  life  will 
be  interested  in  the  self-help  articles. 


SPECIAL  FEATURES  OF  THE  FIRST  ISSUE 

THEN  AND  NOW— An  entertaining  and  instructive  story  in  parallel 
columns,  showing  what  a  well-known  London  paper  thought  of  C.P.R.  in  i88l,  and 
what  it  thinks  25  years  later. 

THE  GRAND  TRUNK  PACIFIC— AN  INVESTOR'S  ANALYSIS-THE 
QUESTION   OF  FIXED  CHARGES— A  COMPLETE  MAP  OF  THE  SYSTEM. 

THE  HUDSON'S  BAY  COMPANY-The  graphic  story  of  the  market 
advances  of  our  oldest  joint  stock  company. 

Other  special  articles  by  expert  writers  on  Municipal  Bonds,  the  Grain  Situa- 
tion in  the  West,  Branch  Banks  in  the  North-West,  Cobalt  Considerations,  the 
Saving  Habit. 

THE  FINANCIAL  POST  OF  CANADA  is  a  twentieth  cen- 
tury newspaper  which  no  investor  in  Canada— especially  at  this 
time— can  afford  to  be  without.  <d 

Mailed  to  any  address  in  the  Dominion,  United  States,  Great 
Britain,  and  Europe  for  $3.00  annually. 
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The  MacLean  Publishing  Company,  Limited 
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t 

THE 
IDLE     MOMENT 

^ 

It  was  in  the  book  department  of  a  crowded  Toronto 
department  store.  A  lady  who  had  managed  to  get  next 
to  the  counter  asked  for  a  boy's  book  on  animals;  and  the 
young   lady   sold   her    "The   Jungle,"   by   Upton   Sinclair. 


The  following  is  one  of  the  best  of  the  many  good 
stories  told  of  Mark  Twain.  The  famous  laughing  phil- 
osopher, it  appears,  was  in  the  habit  of  frequenting  a 
certain  hotel  to  have  his  hair  cut.  On  one  occasion,  while 
having  his  white  locks  trimmed,  he  taught  sight  of  a 
very  diminutive  boy  in  buttons,  who  was  standing  near 
by  trying  to  attract  his  attention  in  order  to  present 
him  with  a  card.  With  a  twinkle  in  his  eye,  but  looking 
profoundly  solemn,   Mark   inquired  :    "Who  are   you  ?" 

"A  page,  sir,"  the  boy  replied. 

"A  page!"  exclaimed  Mark,  with  feigned  scorn.  "A 
page  !     Why  you  are  hardly  big  enough  for  a  paragraph  " 


A  novelist  who  has  written  one  or  two  rather  popu- 
lar books  is  very  fond  of  praise  when  he  is  sure  of  its 
sincerity.  Sometimes  he  hides  his  identity  and  talks  to 
people  in  book  shops  and  libraries  about  his  own  works. 
On  one  occasion,  he  went  into  a  shop  to  get  some 
novels.  The  assistant,  who  didn't  know  him,  after  bring-' 
ing  forward  several  volumes,  displayed  some  of  the-  cus- 
romer's   own   works. 

"Will   you  try  this,  sir  ?"   he  said. 
The  novelist,   eager    for    praise,    exclaimed  : 
"Dear  me  !     1  can't  stand  thai   man's  stuff." 
"Can't    you,    sir'.'"   said    the   shopman.     "Well,    to    tell 
the   truth,    I   can't,   either." 


"What  made  Scribber's  book  take  the  public  favor  at 
a  bound  ?     It's  going  into  the  hundred   thousands." 

"It's  all  owing  to  a  mistake  of  a  printer." 

"How  was  that  ?" 

"The  Reviewer  said  the  book  was  'immortal,'  and 
the  printer  omitted  the   't.'  " 


BENEFITS  FORGOT 

OLD  GENTLEMAN  (he  had  been  charged  across  the  field  by  the 
infuriated  animal,  and  only  just  scrambled  over  the  gate  in  time — gasping 
for  breath):  "You  in--fernal,  un--grateful  beast !  An'  me-been  a  vege- 
tarian-all my  life  I— Puck. 


ANTICIPATE 

THE  MOST  ACTIVE  AND  PROHTAB 

Spring  Season 

IN 

WALL    PAPER 

AND  BE  FULLY  PREPARED  FOR  IT 

We  have  our  best-selling  styles  in  all  grades  for  season  of 
1907  in  stock.  We  know  them  to  be  reliable— attractive- 
decorative,  and  the  BEST  VALUE  IN  THE  MARKET; 

Grasp  This   Fact   Good 
and    Hard. 

A  post-card  application  will  bring  you  our  EXPRESS 
SAMPLE  BOOKS,  charges  prepaid,  to  enable  you  to  make 
selections  for  stock. 

Borders  at  Flat  Prices. 

WRITE  TO-DAY.      DON'T  WAIT. 

STAUNTONS  n^rip 

Manufacturers  of  Superior  Wall  Papers 

TORONTO 


Wall  Paper 


IT  is  not  the  policy  of  Canadian  wall  paper 
manufacturers  to  let  much  news  leak  out  re- 
garding their  spring'  designs,  while  their  plans 
are  incomplete.  By  the  end  of  the  month. 
lowever,  the  manufacturers  expecl  to  he  in 
the  midst  of  the  sampling  season.  There  is  a  reason  be- 
ind  the  reticence  of  the  manufacturers.  The  tariff  on 
reign  wall  paper  is  none  too  protective,  and  greal  i~- 
(he  rivalry  between  domestic  manufacturers  to  produce 
Ihe  mi  si  exelnsive  designs.  They  realize  to  the  full  that 
their  successful  existence  depends  to  a  very  large  extent 
upon  the  exercise  ci'  proper  judgment  in  the  selection  of 
designs.  More  pretentious  endeavors  are  being  made  than 
ever  before  in  view  of  the"  great  prosperity  of  the  coun- 
try; and  while  the  main  output  of  the  factories  is  the 
"bread  and  butter"  pattern,  the  more  expensive  and  ar- 
tistic styles  are  not  being  neglected.  It  was  noticed  nt 
the  end  of  last  season  that  the  average  weight  of  paper 
sold  was  heavier  than  in  previous  years,  and  while  a 
great  quantity  of  the  cheaper  lines  have  been  sold  there 
has  alsi  been  an  increase  in  the  sales  of  the  better  grades. 


'"How  did  Clipper's  wife  come  to  leave  him  ?" 
•iskecl    a    man   of  a  mutual   friend. 

"It    was   all    her   fault." 

"How?' 

"Why,  she  told  Clipper  tiiat  if  he  did  not  get  her 
the  Bonnet  she  wanted  she  would  go  home  to  her  mother." 

"Well,   why   didn't    he   let   her   have   it  ?" 

"There  it  is.  you  see.  lie  would  have  done  so  if  she 
h-uln't  uttered   that    threat." 


43 


BOOKSELLER     AND     STATIONER 


PAYSON'S  INDELIBLE    INK 


Trade  supplied  by  all  Leading  Wholesale 
Drug  Houses  in  the  Dominion. 

Received  Highest  Award  Medal  and  Dip'oma 
at  Centennial,  Philadelphia,  1876;  World's  Fair, 
Chicago,  1893,  and  Province  of  Quebec  Exposi- 
tion, Montreal,  1897. 


Standard  Commercial  Works, 


Matte's  Interest  Tables, 

At  4,  5,  6, 7,  8,  9  and  10  per  cent,  per  annum,  by 
Napoleon  Matte.    5th  Edition.    Price,  $3.00. 
Matte's  Three  Per  Cent.  Interest  Tables, 
By  the  same  author.     On  fine  toned  paper  and 
strongly  bound.    Price,  83.00. 
Hughes'  Interest  Tables  and  Booh  ot  Days 

combined, 
At  3,  3%  4,  5,  bV2,  6,  7  and  8  per  cent,  per  annum 
By  Charles  m.  C.  Hughes,     rice,  $5.00. 
Hughes'  Supplementary  Interest  Tables, 
Comprising  a  Special  Interest  Table  for  daily  bal- 
lances,  showing  interest  for  one  thousand  days  on 
any  amount,  rates  from  %  per  cent,  to  3%  per 
cent.,  inclusive.     Also  a  table  showing  interest 
for  one  thousand  days  at  5  per  cent.,  by  means  of 
which  (in  connection  with  Comparative  Tables), 
interest  for  one  thousand  days  can  be  obtained  at 
any  rate  from  %  per  cent,  to  10  per  cent. ,  inclusive, 
and  COMPARATIVE  INTEREST  TABLES  for  ob- 
taining interest  on  any  rate  from  yg  per  cent, 
to  10  per  cent.,  inclusive,  on  the  basis  of  365  days 
to  the  year  in  %  per  cent,  rates.     By  Charles 
M.  C.  Hughes.    Price,  $2.00 
Hughes'  Interest  Tables, 
At  6  and  7  per  cent,  per  annum  (on  the  basis  of 
365  days  to  the  year),  for  one,  two,  three  and 
four  months  and  days  of  grace ;  for  use  in  Dis- 
counting and  Renewing  Promissory  Notes.     By 
Charles  M.  C.  Hughes  (on  folded  card,  14%  x  9%) 
strongly  bound.    Price,  $1.00. 
Hughes'  Savings  Bank  Interest  Tables, 
At  VA,  3  or  3%  per  cent,  (each  on  separate  card) 
on  the  basis  of  one  month,  being  1/12  part  of  a 
year ;  by  Charles  M.  C.  Hughes.    Price,  $1.00. 
Buchan's  Sterling  Exchange  Tables, 
Converting  sterling  into  Canadian  currency,  and 
vice  versa,  advancing  by  8ths  and  16ths,  with  other 
useful  tables;  by  Ewlng  Buohan.  Second  edition. 
Price,  $4.00. 

Buchan's    Sterling    Equivalents    and    Ex- 
change Tables, 
Showing  the  relative  value,  according  to  the  rate 
of  discount  in  London,  in  Canadian  and   New 
York  systems  of  quotations,  of  bills  of  exchange 
drawn  at  any  rate,  or  having  any  number  of  days 
to  run,  etc.,  etc.,  by  Ewing  Buchan.    Price,  $4.00 
Buchan's  Par  ot  Exchange  (Canadian), 
Giving  sterling  into  dollars  and  cents  and  vice 
versa,  from  £1  upwards,  also  sterling  equivalents, 
Canada  into  New  York  and  vice  versa  ;  by  Ewing 
Buchan.    Price  (in  sheets),  each,  20c. ;  mounted 
(on  boards),  each,  35c. 
The  Importers'  Guide, 

A  hand-book  of  advances  of  sterling  costs  in  deci- 
mal currency  from  one  penny  to  1,000  pounds, 
with  a  FLANNEL  TABLE,  from  20  to  lOOshillings 
per  piece  of  46  yards  ;  by  R.  Campbell  and  J.  W. 
Little.  Cloth,  75c.  ;  leather,  $1.00 
The  Canadian  Customs  Tarilt, 
Revised  to  date,  containing  lists  cf  warehousing 
ports  in  the  Dominion,  the  Franco-Canadian 
treaty,  extracts  of  Canadian  Customs  Act,  Ster 
ling  Exchange,  Francs,  German  Rixmark,  at 
Cadadian  Customs  values,  also  a  table  of  the 
value  of  francs  in  English  money,  Harbor  Dues, 
etc.,  etc.    Cap  8  vo,  cloth.    Price,  50c. 

MORTON,  PHILLIPS  &  CO., 

PUBLISHERS, 
755  and  1757  Notre    Dame   St.,    MONTREAL 


The  BROWN    BROS,.    Limited,    of    Toronto, 
tarry  a  full  line  of   our  publication!  in  stock. 


HOTEL    DIRECTORY 


WINDSOR    HOTEL 

HAMILTON,   BERMUDA 

This  house  is  pleasantly  and  conveniently  lo- 
cated on  the  East  side  of  Queen  Street.  The 
rooms  are  bright  and  cheerful.  Every  attention 
paid  to  guests.  Billiards  and  Pool.  Hot  and 
cold  water  baths.    A.  McNicol,  Prop. 


TOWER  HOTELGEORGETOWN 
w  »»  i_i       iw     i_i_    DEMERARA 

BRITISH  GUIANA. 
This  nrst-class  hotel  is  most  conveniently  situ- 
ated in  the  coolest  and  healthiest  part  of  the 
city.  Five  minutes  from  railway  station  and 
steamer  stal  lings,  and  near  to  all  principal  public 
buildings.  Cool  and  lofty  bedrooms.  Spacious 
Dining  and  Ladies'  Rooms.  Billiard  Room. 
Electric  light  throughout. 


WOODSIDE  BOARDING 
HOUSE 

Corner  of  Main  and  Lamaha  Streets 
.    ...    GEORGETOWN,  DEMERARA. 

Cool  and  airy  Bedrooms,  Excellent  Cuisine 
Attendance  qualified.  Terms  moderate.  Elec 
trie  Car  Loop  at  gate  of  premises.  Patronage 
Solicited.    Manageress,  E.  CoTTAM. 


VICTORIA  LODGE 

HAMILTON,    BERMUDA 

Mrs.  J.  F.  SMITH   Proprietress. 

Opposite  Victoria   Park    and   Cedar   Ave. 
Private  Board  $12  to  $14  per  week. 
0pen  Nov.  1  Closes  in  May. 


WINTER  RESORT 
Queen's  Park  Hotel 

Port  of  Spain,  Trinidad,  B.W.I. 
JOHN  McEWEN,  Manager.      For  Rates,  etc 
apply  Trinidad  Shipping  and  Trading  Co., 
29  Broadway,  New  York. 


THE  GRAND  UNION 

The  most  popular  hotel  in 
OTTAWA,  Ont.      James  K.  Paisley,  Prop. 


DOMINION 

HOUSE 

W.  H.  DURHAM. 

Proprietor 

RENFREW, 

ONTARIO 

The   most   popular  Hotel  in 

the  Ottawa  Valley. 

HALIFAX   HOTEL 

HALIFAX,   N.S. 


ACCOUNTANTS  AND  AUDITORS 


JENKINS  &  HARDY 

Assignees,  Chartered  Accountants,  Estate  an 

Fire  Insurance  Agents,  154  Toronto  St. ,  Toronto. 

465  Temple  Building,  Montreal. 


PERCY  P.  DAVENPORT, 

Chartered  Accountant  and  Assignee, 
622  Mclntyre  Block     "  -  WINNIPEG.  MAN. 


A  large  German  post  card  album 
factory  seeks  agents  for  the  principal 
towns  of  U.S.A.  and  Canada.  Good 
German  references  supplied.  Write 
Box  92,  Bookseller  and  Stationer,  Tor- 
onto. 


The  Topaz  Pencil 

As  good   as   any   at  any   price 
Better  than  any  at  the  same  price. 

HB--H--HH--HHH--B 

-  AND  — 

Indelible  Copying. 

Write  for  Samples  to 

Warwick  Bros.  &  Rutter,  Limited 

Wholesale  Stationers,   TORONTO. 


ATWATER,  DUOLOS  &  OHAUVIN 

Advocates,  Montreal 
Albert  W.  Atwater,  K.C. ,  Consulting  Counsel 
for  City  of  Montreal.    Ohas.  A.  Duclos.    Henry 
N.  Ohaurin. 


ROBINSON  k  GREEN 

Barristers,  Solicitors,  Etc. 

John  A.  Robinson,  John  R.  Green,  Solicitors  for 

the   Imperial  Bank  of   Canada,  the  Southern 

Loan  &  Savings  Co.,  St.  Thomas,  Ont. 


PASTE   POWDER 


tssBsxnx^ 


^EREADY- 


T0MIX 
E  POWDER 


MANUFACTURED   BY 
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WILL  NOT  FREEZE 


BOY  WANTED 

TO  START  IN  BUSINESS  FOR  HIMSELF. 

We  will  establish  YOU  in  a  good-paying  busi- 
ness of  your  own. 

Profits  right  from  the  start,  and  Prizes. 

No  money  required  to  begin. 

We  will  mail  to  you  FREE  5  copies  of  our 
publication. 

These  can  be  sold  and  will  provide  the 
capital  for  the  next  week's  supply. 

The  work  is  easy. 

You  be  sure  to  write  at  once  and  we  will  send 
you  5  copies  for  next  week  and  everything 
necessary. 

The  MacLean  Pub.  Company 

10  Front  Street  East,        TORONTO,  CANADA 
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BEST  SELLING   BOOKS    OF  THE   PAST   MONTH. 

As  Reported  by  Leading  Canadian  Retail  Dealers. 


BELLEVILLE. 

i.  "  The  Doctor,''  by  Ralph  Connor.     Westminster  Co. 

2.  "  Fighting  Chance,''  by  R.  W.  Chambers.     McLeod. 

3.  "  Whispering  Smith,"  by  F.  H.  Spearman.     McLeod. 

4.  "  Treasure  of  Heaven,"  by  Marie  Corelli.     Briggs. 

5.  "  Awakening  of  Helena  Ritchie,"   By  M.  Deland.     Poole. 

6.  "  Cattle  Baron's  Daughter,"  by  H.  Bindloss.     McLeod. 

BRANTFORD. 

1.  "The  Doctor,"  by  Ralph  Connor.     Westminster. 

2.  "  Fighting  Chance,"  by  Robert  W.  Chambers.    McLeod 

3.  "  Whispering  Smith,"  by  F-  H.  Spearman.     McLeod. 

4.  "The  Undertow,"  by  R.  E.  Knowles.     Revell. 

5.  "  Coniston,"  by  Winston  Churchill.     Macmillan. 

6.  "  Adventures  of  Billy  Topsail,"  by  Norman  Duncan.     Revell. 

CHARLOTTETOWN. 

i.  "The  Doctor,"  by  Ralph  Connor.     Westminster. 

2.  "  The  Heart  That  Knows,"  by  C.  G.  D.  Roberts.     Copp. 

3.  "  Sir  Nigel."  by  Conan  Doyle.     Biiggs. 

4.  "  White  Plumes  of  Navarre,"  by  S.  R.  Crockett.     Briggs. 

5.  "  Fighting  Chance,"  by  R.  W.  Chambers.     McLeod. 

6.  "  The  Undertow,''  by  R.  E.  Knowles.     Revell. 

EDMONTON. 
1.  "The  Doctor,"  by  Ralph  Connor.     Westminster. 
2    "  The  Silent  War,"  by  J.  A.  Mitchell.     Life  Pub.  Co. 
3.  "  Tides  of  Bamegat,"  by  F.  H.Smith      McLeod. 
4    "  Cattle  Baron's  Daughter,"  by  H.  Bindloss.     McLeod. 

5.  "The  Saint,"  by  Antonio  Fogatzaro.     Copp. 

6.  "  Whispering  Smith,"  by  F.  H.  Spearman.     McLeod. 


1.  "  The  Doctor,"  by  Ralph  Connor.     Westmintser. 

2.  "  Fighting  Chance,"  by  R.  W.  Chambers.     McLeod, 

3.  "  Half  a  Rogue,"  by  Harold  McGrath.     McLeod. 

4.  "  Tides  of  Barnegat,"  by  F.  Hopkinson  Smith.     McLeod. 

5.  "Jane  Cable."  By  G.  B.  McCutcheon.     Briggs. 

HALIFAX. 

1.  "The  Doctor,"  by  Ralph  Connor.     Westminster. 

2.  "  Fighting  Chance,"  by  R.  W.  Chambers.     McLeod. 

3.  "Tides  of  Barnegat,"  by  F.  H.  Smith.     McLeod. 

4.  "Sir  Nigel,"  by  Conan  Doyie.     Briggs. 

5.  "  White  Plumes  of  Navarre,"  by  S.  R.  Crockett. 

6.  "  Heart  that  Knows,"  by  C.  G.  D.  Roberts.     Copp. 

HAMILTON. 

1.  "  The  Doctor,"  by  Ralph  Connor.     Westminster. 

2.  "  Half  a  Rogue,"  by  Harold  McGrath.     McLeod. 

3.  "  Sir  Nigel,"  by  Conan  Doyle.     Briggs. 

4.  "'  Cupid  and  the  Candidate,"  by  Mrs.  seeming  Carr.     Hrigg-. 

5.  "  Awakening  of  Helena  Ritchie,"  by  M.  Deland.     Poole. 

6.  "  Adventures  of  Billy  Topsail,"  by  Norman  Duncan.     Revell. 

KINGSTON. 

1.  "  The  Doctor,"  by  Ralph  Connor.     Westminster. 

2.  "  Fighting  Chance,"  by  R.  W.  Chambers.     McLeod. 

3.  "  Treasure  of  Heaven,"  by  Marie  Corelli.     Briggs. 
4    "  Halt  a  Rogue,"  by  Harold  McGrath.     McLeod. 

5.  "  Jane  Cable,''  by  G.  B.  McCutcheon.     Briggs. 

6.  "  Silver  Maple,"  by  Marian  Keith.     Westminster. 

MONCTON. 


'The  Doctor,"  by  Ralph  Connor.     Westminster. 
'Jane  Cable,"  by  G.  B.  McCutcheon.     Briggs. 
'  Haifa  Rogue,"  by  Harold  McGrath.     McLeod. 
'  Treasure  of  Heaven,"  by  Marie  Corelli.     Briggs. 
'  The  Undertow,"  by  R.  E.  Knowles.     Revell. 
'  Fighting  Chance,"  by  R.  W.  Chambeis.     McLeod. 

MONTREAL. 
'  The  Mystery,"  by  Stuart  White.     Musson. 
'  The  Far  Horizon,"  by  Lucas  Malet.     Dodd,  Mead  Co. 
'  The  Doctor,"  by  Ralph  Connor.     Westminster. 
'Coniston,"  by  Winston  Churchill.     Macmillan. 
'Sir  Nigel,"  by  Conan  Doyle.     Briggs. 
'  Haifa  Rogue,"  by  Harold  McGrath.     McLeod. 

OTTAWA. 
'  The  Doctor,"  by  Ralph  Connor.     Westminster. 
'  Orbit  of  Life,"  by  Dr.  W.  T.  Herridge.      Revell. 
1  The  Undertow,"  by  R.  E.  Knowles,     Revell 
'  Fighting  Chance,"  by  Robert  Chambers.     McLeod 
Whispering  Smith,"  by  F.  H.  Spearman.     McLeod. 
'  Far  Horizon,"  by  Lucas  Malet.     Dodd,  Mead  Co. 

PETERBORO'. 

'The  Doctor,"  by  Ralph  Connor.     Westminster. 
'  Silver  Maple,"  by  Marian  Keith.     Westminster. 
'The  Undertow,"  by  R.  E.  Knowles.     Revell. 
'Sir  Nigel,"  by  A.  C.  Doyle.     Briggs. 
"  Fighting  Chance,"  by  R.  W.  Chambers.     McLeod. 
"  Treasure  of  Heaven,"  by  Marie  Corelli.     Briggs. 

ST.   JOHN 
"TheDocior,"  by  Ralph  Connor.     Westminster. 
"  Fighting  Chance,"  by  R.  W.  Chambers.     McLeod. 


'  Whispering  Smith,"  by  F.  H.  Spearman.     McLeod. 
'The  Undertow,"  by  R.  E.  Knowles.     Revell  • 
'Jane  Cable."  by  G.  B.  McCutcheon.     Briggs. 
'  Tides  of  Barnegat"  by  F.  H.  Smith.     McLeod. 

STRATFORD. 
'  Whispering  Smith,"  by  F.  H.  Spearman.     McLeod. 
'The  Doctor,"  by  Ralph  Connor.     Westminster. 
'  White  Fang,"  by  Jack  London.     Macmillan. 
'  Tides  of  Barnegat,"  by  F.  H.  Smith.     McLeod. 
'The  Undertow,"  by  R.  E.  Knowles.     Revell. 
'Jane  Cable,"  by  G.  B.  McCutcheon.     Briggs. 

ST.   CATHARINES. 
'  Fighting  Chance,"  by  R.  W.  Chambers.     McLeod. 
'  The  Undertow,"  by  R.  E    Knowles.     Revell. 
'The  Doctor,"  by  Ralph  Connor.     Westminster. 
'  Tides  of  Barnegat,"  by  F.  H.Smith.     Mcl'e°d. 
Saul  of  Tarsus,"  by  E.  J.  Miller.     Bobbs.  Merrill. 
'  Blindfolded,"  by  H.  E.  Walcott.     Mcl.eod. 

TORONTO. 

'  Lonely  Lady  of  Grosvener  Square,"  by  Mrs.  De  La  Pasture. 
Dutton. 

'  Clipping  Borough,  by  L.  J.  Weyman.     McClure. 
'  Lady  of  Rome,"  by  F.  M.  Crawford.     Macmillan. 
"The  Doctor,"  by  Ralph  Connor.     Westminster. 
'  From  a  College  Window,"  by  A.  C.  Benson.     Putnam. 
'  The  Saint,"  by  A.  Fogazzaro.     Copp. 

VICTORIA. 
"Fighting  Chance,"  by  R.  W.  Chambers.     McLeod. 
"  The  Spoilers,"  by  R.  E.  Beach.     Poole. 
"Call  of  the  Blood,"  by  Robert  Hichens.     Briggs. 
"Sir  Nigel,"  by  Conan  Doyle.     Briggs. 
"  Clipping  Borough,"  by  S.  J.  Weyman.     McClure. 
"Coniston,"  by  Winston  Churchill.     Macmillan. 

WINNirEG 
"  The  Doctor,"  by  Ralph  Connor.     Westminster. 
"Sir  Nigel,"  by  Conan  Doyle.     Briggs. 
"  The  Undertow,"  by  R.  E.  Knowles.     Revell. 
"  Treasu  e  of  Heaven,"  by  Marie  Corelli.     Briggs. 
"  Fighting  Chance."  by  R.  W   Chambers.     McLeod. 
"  Adventures  of  Billy  Topsail,"  by  Norman  Duncan.      Musson. 

CANADIAN   summary.  Points. 

"  The  Doctor,"  by  Ralph  Connor     155 

"  Fighting  Chance,"  by  R.  W.  Chambers   87 

"  The  Undertow,"  by  R.  E.  Knowles 55 

"Sir  Nigel,"  by  Conan  Doyle    40 

"  Whispering  Smith,"  by  F.  H.  Spearman to 

"Tides  of  Barnegat,"  by  F.  H.  Smith 36 


TUCK'S   PLANS   FOR   1907. 

SEVERAL  announcements  thai  will  interest  the  trade 
have  been  made  by  the  Canadian  olfice  of  Raphael 
Tuck  A:  Sons  Co.,  Limited,  in  connection  with  L907 
business.  In  the  first  place,  and  perhaps  most  important 
of  all,  they  will  keep  in  stock  in  Montreal,  everything  that 
their  travelers  will  show  on  the  road,  so  that  orders  can 
be  filled  at   once. 

In  the  department  of  toy  books  and  juveniles,  I  hey  are 
showing  this  yeai  for  the  first  time  in  Canada,  the  com- 
plete line  from  the  London  house,  including  a  big  range 
in  calico,   linen,    boat  (Is,   etc. 

In  the  department  of  posl  cards,  the  1907  lines  have 
been  stripped  of  everything  not  suitable  to  the  Dominion. 
Last  year  a  good  many  cards  of  a  distinctly  English 
style,  were  included  which  did  not  appeal  to  Canadian 
buyers.  All  such  have  been  omitted  this  year.  The  new 
(.mis  embrace  main  line  landscapes,  marines,  militarj 
types,   comics,   and   views  of  the  chief  cities  of   the   world. 

So  pleased  are  Raphael  Tuck  &  Sons  Co.  with  the 
way  the  trade  sent  in  orders  for  private  greeting  cards 
last  year,  that  they  have  decided  1o  issue  a  very  much 
larger  sample  book  this  year.  In  this  book  will  be  a 
large  number  of  cards  specially  designed  for  the  C 
dian  market. 

In  the  matter  of  Kaster  cards,  they  show  two  lame 
low-priced  assortments,  as  well  as  several  hundred  de- 
signs in  a  better  quality  card.  These  can  be  delivered 
immediately. 
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NEW      CANADIAN      COPYRIGHTS 

Registered  at  Ottawa   during  January,  1907. 


Coins  de  Droit  Civil  de  la  Province  de  Quebec.  Par 
1 'Honorable      F.    Langelier.     Tome      Deuxieme.     Wilfrid 

John   Wilson   &   Theophile  Lafleur,  Montreal. 

The  Kingdom  of  Cod  and  Life  Therein.  By  the  late 
Rev.  W.  B.  Forster.  (Book.)  Rev.  T.  G.  A.  Wright. 
Walkerton. 

A  Compendium  of  the  Christian  Religion.  By  Rev. 
T.  M.  Talbot.  B.A.,  B.D.  (Third  Edition.)  Thomas 
Mason  Talbot,  Napinka,  Manitoba. 

La  Cause  de  Baptiste,  Comedie  en  un  Actt.  Par 
Regis  Rov.     J.  E.  Belair,  Montreal. 

Nocturne.  For  piano.  By  Erik  Meyer-Helmund. 
Op.  28.  No.  1.  Border  Ballad.  Song,  words  by  Sir 
Walter  Scott.  Music  by  John  Adamson.  Whaley, 
Royce  &  Company.   Limited.  Toronto. 

No  Wedding  Bells  for  Me.  Song,  words  by  F.  P. 
Moran  and  Will  A.  Heelan.  Music  by  Seymour  Furth. 
I'm  in  Love  with  the  Slide  Trombone.  Words  by  Arthur 
J.  Lamb.  Music  by  Seymour  Furth.  Maurice  Shapiro. 
New  York. 

Table  of  Contents  in  Feet  Board  Measure  Saw  Logs. 
•Compiled  and  Enlarged  by  William  Peter  Grant.  (Book.) 
William  Peter  Grant,  Three  Rivers.  Que. 

Oh!  How  1  Love  My  Teacher.  Song.  Words  by 
Harry  Williams.  Music  by  Egbert  Van  Alstyne.  .Jerome 
H.  Remick  &  Company,  New  York. 

Piche  Kindergarten  Music  Method.  For  use  in  Pub- 
lic   Schools.      (Book.)      Florence    Piche   Foster,   Wiarton. 

Cuttin'  Up.  Slow  Drag.  For  piano.  By  Ohas.  G. 
Haskell.     Jerome  H.  Remick  &  Company,  New  York. 

I've  Got  a  Vaeanl  Room  for  You.  Words  by  Harry 
Williams.  Music  by  Egbert  Van  Alstyne.  Jerome  H. 
Remick  &  Company,  New  York. 

The  Smiler.  (Joplin-Rag.)  By  Percy  Wenrich. 
(Music.)      Arnett-Delouais   Company.   Chicago. 

To  a  Wee  Bird  Trying  to  Fly.  By  Mrs.  M.  F.  T.  de 
Touffe  Lauder.  (Song.)  Maria  F.  T.  de  Touffe  Lauder, 
Toronto. 

Fleurs  Ursuliennes:  Notices  Biographiques  d'An- 
eiennes  Eleves  des  Drsulines  des  Trois-Rivieres.  (Livre.) 
La  Communaute  des  Ursulines  des  Trois-Rivieres,  Trois- 
Rivieres,  Que. 

Match  Making-  Game.  (Rules  and  cards.)  Rev.  John 
Bailey,  Camlachie.  Out. 

The  Digby  Racquette.  The  Digby  Water  Front. 
The  Digby  Basin  and  Town.  (Photos.)  Paul  Yates, 
Digby,   Nova    Scotia. 

The  Digby  Basin  and  Town.  (Photos.)  Paul  Yates. 
Digby,  Nova  Scotia. 

Pretty  Peggy.  Song-.  Words  and  music  by  Charles 
B.   Lawlor.     Charles   B.   Lawlor,   New    York. 

The  Law  of  Probate:  Including-  Administration. 
Guardianship,  Contentious  Proceeding's,  Custody  of  In- 
fants, Succession  Duly,  etc  By  A.  Weir,  B.A.,  LL.B., 
(Book.)  The  Canada  Law  Book  Company,  Limited,  To- 
ronto. 

Buster  Brown  and  Tige:  Happy  Days!  Oh!  Happy 
Days!  (Sheet  of  pictures.)  Little  Nemo,  The  Magician's 
Daughter:  A  Surprise  Trick  Ushers  in  the  New  Year. 
(Sheet  of  pictures.)  Canada  Newspaper  Syndicate, 
Limited,  Montreal. 

When  Poultry  Pays.  (Book.)  .1.  .1.  Gibbons,  To- 
ronto. 

Le  Docteur  Pierre  Martial  Bardy:  Sa  Yie.  Ses 
OEuvres  el  Sa  Memoire.  Compilation  par  l'Abbe  F.  X. 
Burque.     Francois    Xayier    Burqne,    Pretre,   Quebec. 

Starlight.     Three      Step.      By    Lorin      Morton.      Only 


a  Picture  Post  Card.  Song.  Words  and  music  by  Harry 
Herbert.     Harry    H.    Sparks,    Toronto. 

Dark  Eyes.  Song-.  Words  by  James  O'Dea.  Music 
by  Neil  Moret.  Dark  Eyes.  A  Mexican  Dance.  By 
Neil  Moret.  Morning-  Star.  (Song.)  Words  by  James 
O'Dea.  Music  by  Neil  Moret.  Jerome  H.  Remick  & 
Company,    Detroit. 

Table  des  Quatre  Operations  Fondamentales  de 
l'Arithmetique,  avec  Alphabet  Ecrit  et  Dessin.  (Cartes.) 
Marie  Josephine  Proulx,    (Raoul  Andre),  Montreal. 

La  Revue  Canadienne,  190(3.  Deuxieme  Volume. 
Tome  LI.  La  Compagnie  de  Publication  de  la  Revue 
Canadienne,   Montreal. 

Leona  Clinch;  or.  Lord  Kendale's  Repentance.  By 
Margaret  P.  Anderson.  (Book.)  Margaret  P.  Ander- 
son, St.  John,  New  Brunswick. 

The  Circuit  Guide.  1907.  No.  24.  Archibald 
Young  Blain,  Toronto. 

The  Public  School  Readers:  Third  Reader.  The 
Canada    Publishing   Company,   Limited,   Toronto. 

Royal  Northwest  Mounted  Police,  Fort  Saskatche- 
wan. Xnias,  1906.  (Photo.)  Ernest  Brown.  Edmonton. 
Alberta. 

Fort  William,  from  Elevator  B.  (Photo.  No.  I.) 
Fort  William,  from  John  Street.  (Photo.  No.  3.)  Fori 
William,  from  City  Hall,  looking  east.  (Photo.  No.  4./ 
Fort  William,  showing  part  of  Fort  William  themanwn 
Fort  William,  from  City  Hall,  looking  toward  river. 
(Photo.  No.  .">.)  Fort  William,  showing  part  of  Fort 
William  Harbor.  (Photo.  No.  (>. )  Port  Arthur,  from 
Thunder  Bay.  Photo.  No.  7. )  Port  Arthur,  from  West- 
ern Hill.  (Photo.  No.  S.)  Port  Arthur,  from  Hedge's 
House.  (Photo.  No.  9.)  Winnipeg,  from  Union  Bank. 
showing  town  clock.  (Photo.  No.  10.)  Winnipeg,  from 
Union  Bank,  showing  Red  River.  (Photo.  No.  11.) 
Fort  Francis,  from  Canadian  side  only.  (Photo.  No.  12.) 
Fort  Francis,  showing  both  sides  of  the  river.  (Photo. 
No.  \3.)  Rainy  River,  from  American  side.  (Photo. 
No.  14.)  Rainy  River,  from  Public  School.  (Photo.  No. 
15.)  Rainy  River  Lumber  Camp  Mills.  (Photo.  No. 
l(i. )     George  Ryerson   Evans.  Fort  William.  Out. 

Laughing  Baby.  (Print.)  Dun  Cameron,  New 
York. 

The  Makers  of  Canada:  Lord  Dorchester.  By  A. 
G.  Bradley. (Book.)  Morang  &  Company.  Limited.  To- 
ronto. 

Histoire  de  la  Paroisse  de  Saint-Denis-sur-Riehelieu, 
Canada.  Par  l'Abbe  J.  B.  A.  Allaire.  J.  B.  A.  Allaire. 
St.  Thomas  d'Aquin,  Que. 

Blyth's  Ouide  to  Ottawa  and  Ottawa  District.  No. 
11.     January,   1907.     Walter  G.  Blyth,  Ottawa. 

Lyrics  from  the  West.  By  C.  F.  P.  Conybeare. 
(Book.)     William  Briggs,  Toronto. 

Trenneves  Lecons  de  Lectures  en  Deux  Tableaux: 
Tableaux  IT.     Par  B.  Lippens.       B.  Lippens.  Montreal. 

Nadia.  Waltz.  By  M.  Lineger,  Marie  Edmonton, 
Ottawa. 

Paddy  Whack.  Characteristic  March  and  Two  Step. 
By  J.  Bodewalt  Lampe,  Jerome  H.  Remick  &  Company. 
New  York. 

Missionery  Pathfinders.  Edited  by  Rev.  W.  S.  Mc- 
Tavish,  M.D.,  Ph.D.  (Book.)  The  Musson  Book  Com- 
pany, Limited,  Toronto. 

The  Autumn  Hunter.  (Photo.)  Geo.  E.  Fleming, 
Maple  Creek,  Sask. 

The  Housekeepers  Perfect  Account  Book,  1907. 
(Jeorge    Shepard,    Toronto. 
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La  Premiere  Famille  Francaise  au  Canada,  Ses  Al- 
lies el  Ses  Descendants.  Par  I'Abbe  Azarie  Couillartl- 
Despres.  (Livre.)  L'Abbe  Azarie  Couillard-Despres, 
Saini  ( >urs.  Que. 

Alfred  Gareau,  Poesies.  (Livre.)  Hector  Garneau, 
Montreal. 

Easl  and  West:  A  Paper  for  Young  Canadians. 
Volume  V.  Number  1.  K.  Douglas  Fraser,  Toronto. 

Lambton's  Local  History.  Sketches  published  in  the 
Karnia  Observer.  Sarnia,  Out.  (Temporary  Copywright.) 
Joseph  Osborne.  Winnipeg. 

Innocence.  Valse  Lente.  By  Neil  Moret.  Louisiana. 
Intermezzo  Unique.  By  L'Albert.  Clematis.  A  Garden 
Dance.  By  L'Albert.  Jerome  II.  Remick  &  Company. 
Detroit. 

The  Penman's  Friend.  By  .lames  Deans.  Dundalk, 
Out.      (Verses.)      William    Hall.   Toronto. 

Build  Your  Nest  Away  Down  in  My  Heart.  Song. 
Words  by  Edward  Madden.  Music  by  Dolly  Jardon.  The 
Song  of  t lie  Foam  is  'Home  Sweet  Home.'  Bass  song. 
Words  by  Arthur  .1.  Lamb.  Music  by  Seymour  Furth. 
.My  Maid  of  Mandalay.  Song.  Words  by  Roderic  Pen- 
field.  Music  by  Hans  Scherber.  Maurice  Shapiro.  Xew 
York. 

Royal  Canadian  Three  Step.  By  G.  L.  Fisher. 
(Music.)      G.   L.   Fisher,   Toronto. 

Orpheus  Waltzes.  By  Harry  J.  Lincoln.  (Music.) 
Sumthin  Doin.  Characteristic  March  and  Two-  Step. 
By  F.  H.  Losey,  Op.  211.  (Music.)  My  Southern 
Home.  Song-.  Words  by  Rev.  J.  A.  Patton.  Music  by 
Harry  .1.  Lincoln.  Vandersloot  Music  Publishing  Com- 
pany. Williamsport,  Pennsylvania. 

Western  Canada  Medical  Journal,  .January.  1907. 
Volume   I.   No.   1.     George   Osborne    Hughes,    Winipeg. 

A  Souvenir  of  Vancouver.  By  Annie  C.  Dalton. 
(Book.)     W.  Dalton,  Vancouver. 

Stella  Maris  Church.  Inverness,  Cape  Breton.  (Posi 
card.)  The  Inverness  News  Compaany,  Inverness,  Cape 
Breton. 

The  Future  of  Western  Canadian  Cities.  (A  study 
in   statistics.)      (Booklet.)      Win.    Rowe   Lewis.   Winnipeg. 

Twigs  of  Northern  Spruce.  Stories  published  in  The 
Western  Sportsmaan  and  The  Winnipeg  Free  Press.  Win- 
nipeg, Man.  (Temporary  copywright.)  John  Kennedy 
McDonald.  Winnipeg. 

Portrait  of  the  late  Alexander  Muir.  The  Toronto 
Lithographing  Company,  Limited.  Toronto. 

Compulsory  Manufacturing  Requirements  of  the 
Canadian  Machinery  Patent  Act.  Published  in  The  Can- 
adian Machinery.  Toronto.  Out.  (Temporary  copy- 
wright.)     Egerton    R.    Case.   Toronto. 

St.  Mark's  Church.  Niagara-on-the-Lake.  (  Photo.) 
B.  P.  St.  John,  Niagara-on-the-Lake,  Out. 

San  Antonio.  Male  Quartette.  By  Williams  and 
Van  Alslyne.  Arranged  by  Theo.  West  man.  Jerome  H. 
Remick   &    Company.    Xew   York. 

Mon  Reve.  Pour  piano.  Par  Hose  Hermina  Mathieu. 
Hose    Hermina    Mathieu.    St.    Ours,   Que. 


Interim  Copyrights 


Be 


Frederic 


The    Canadian      Inventor's      Year 
Barnard    Featherstonhaugh    Toronto. 

Don't  You  Be  Offended.  Words  and  music  by  Harry 
A.   Crawshaw.     The  Delmar  Music   Company,   Montreal. 

The  Release  of  Allan  Danvers.  By  Finest  James  Wil- 
son. (Book.)  Ernest  James  Wilson,  (.lames  Devine. 
M.D.L  Winnipeg. 


c 


CONDENSED  OR  "  WANT  "   ADVERTISEMENTS. 


FOR  SALE. 

OPYRIGHT  NOVELS,  cloth  bound— Been  used  in  our  exchange  library; 
mostly  in  good  condition  ;  very  cheap  ;  nearly  .all  published  in  Toronto 
this  year.     Little,  Oshawa.  [3] 


A  GREAT  CHANCE.  — One   of  the    largest   and    mosi  successful  book  and 
stationery    businesses   in    Western    Canada,   for   sale.      Good     personal 
reasons  for  change.     Stock  can  be  reduced  to  about  $  1 7,000.    Any  negotia- 
tions  should   be   opened   promptly,   and   letters   addressed   to   "West,"   care 
BOOKSELLER  AND  STATIONER. 

FOR  SALE— An  up-to-date  going  concern,  established  25  years.  Stock  in 
Al  condition,  bought  right,  $10,400.00,  consisting  of  books, leather  goods, 
wall  papers,  pictures,  stationery,  high  class  fancy  goods.  Cash  business, 
frjm  Jan. 1st,  1906  to  Dec.  31st,  1906,  $2,150.00.  Net  profit  over  $4,000.00 
Present  premises,  which  are  best  in  city,  can  be  leased  at  $600.00  per  year, 
free  of  taxes.  Chance  of  a  lifetime  to  man  with  the  money.  No  others  need 
apply.  Must  be  sold  quick,  owner  going  west.  Box  93,  BOOKSELLER  AND 
STATIONER,  Soronto,  Ont. 

FOR    SALE— The   best   proposition   ever  offered   the   trade   is  now  on    the 
market   in   Guelph.      C.   L.  Nelles,   having  accepted   other  interests,   will 
dispose  of  his   flourishing  book,  stationery  and  wall  paper   business  to  the 
advantage   of   intending   purchasers.       Ask   wholesale   houses,     travelers*   or 
BOOKSELLER  AND  STATIONER.       It  is  the  best  thing  ever  placed  before 
the  public.     All  letters  confidential.     C.  L.  NELLES,  Guelph. 


WANTED. 


B 


RIGHT,  intelligent  boy  wanted  in  every  town  and  village  in  Canada,  good 
pay,  besides  the  gift  of  a  watch  for  good  work.  Apply  The  MacLean  Pub- 
lishing Company,  10  Front  St.  E.,  Toronto. 


w 


ANTED— Good  book,  stationery  and  news  business  in  live  Ontario  town, 
at  once.  Will  pay  cash.  All  replies  strictly  confidential.  Address 
"  Buyer,"   BOOKSELLER  AND  STATIONER,  Toronto. 


POSITION    WANTED 


Young  Man  (24),  five  years'  experience  in  Printing  and  all 
branches  of  Stationery  trade  seeks  change ;  manufacturing 
wholesale  or  retail.     Distance    no    object.     Best    references. 

Box   112.     BOOKSELLER    AND  STATIONER 


HELP  WANTED 


Owing  to  our  rapidly  growing 
trade,  and  the  constant  increase 
we  are  making  in  our  travelling 
staff',  and  due  to  the  fact  that  we 
have  found  it  more  satisfactory 
to  educate  our  own  travellers, 
we  wish  to  have  on  fyle  ap- 
plications from  bright  young 
lads  from  sixteen  to  eighteen 
years  of  age,  willing  to  work 
and  ambitious  to  learn  the  stati- 
onery business.  Those  with 
some  experience  preferred. 

Apply 

WARWICK  BROS.  &  RUTTER 

UNITED 
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CLASSIFIED    LIST    OF    ADVERTISEMENTS. 


Books  and  Magazines. 

American  Code  Co.,  New  York. 

Baker's  Book  Shop,  Birmingham,  Eng. 

Blake's  Caiholic  Publishing  House,  Toronto 

Briggs,  William,  Toronto. 

"  Caxton's  Magazine,"  London,  England. 

Clark  Bros.,  Winnipeg,  Man. 

Copp,  Clark  Co.,  Toronto. 

Financial  Post,  Toronto. 

Morton,  Phillips  &  Co.,  Montreal. 

Musson  Book  Co.,  Toronto. 

"  Recreation,"  New  York. 

Twentieth  Century  Co.,  New  York. 

Blank  Books. 

Brown  Bros.,  Toronto. 
Buntin,  Gillies  &  Co.,  Hamilton. 
Copp,  Clark  Co..  Toronto. 
Warwick  &  Rutter,  Toronto. 

Calendars— Cards. 
Copp,  Clark -Co.,  Toronto. 
McFarlane,  Son,  &  Hodgson,  Montreal. 
Raphael  Tuck  &  Sons  Co.,  New  York. 

Carbon  Paper. 
Carbon  Paper  and  Ribbon  Co.,  Toronto. 

Crepe  Paper,  Etc. 

Dennison  Mfg.  Co.,  New  York. 
Electric  Signs. 

Martel-Stewart  Co.,  Montreal. 
Fancy  Goods. 

Brown  Bros.,  Toronto. 

Clark  Bros.,  Winnipeg,  Man. 

Copp,  Clark  Co.,  Toronto. 

Sutcliffe-Edmison  Co.,  Limited,  Toronto. 

Warwick  Bros.  &  Rutter,  Toronto. 

Young  Bros.,  Toronto. 
Financial  Institutions  and  Insuranoe. 

British  American  Assurance  Co.,  Toronto. 

Confederation  Life  Ar-sociation,  Toronto. 

Metropolitan  Bank,  Toronto. 

Western  Assurance  Co..  Toronto. 
Fireworks. 

Sutcliffe-Edmison  Co.,  Ltd.,  Toronto. 
Flags. 

Sutcliffe-Edmison  Co.,  Ltd.,  Toronto. 


Fountain  Pens. 

Brown  Bros.,  Toronto. 
Copp,  Clark  Co.,  Toronto. 
Gage,  W.  J.,  Co.,  Toronto. 
Warwick  Bros.  &  Rutter,  Toronto. 
Waterman,  L.  E.,  Co.,  Montreal. 

Glue,  Paste  and  Mucilage. 
Carter's  Ink  Co.,  Montreal. 
Copp,  Clark  Co.,  Toronto. 
Dennison  Mfg.  Co.,  New  York. 
Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 
Hoyt,  Arthur  S.,  New  York. 

Gramophones. 

Berliner  Gramophone  Co.,  Montreal. 

Help  'Wanted. 

Warwick  Bros.  &  Rutter,  Toronto. 
Inks— Writing. 

Brown  Bros.,  Limited,  Toronto. 
Canadian  Ink  Co.,  Montreal. 
Carter's  Ink  Co.,  Montreal. 
Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 
Payson's. 

Leather  Goods 

Brown  Bros.,  Limited,  Toronto. 
Rumpp,  C.  F.,  &  Sons,  Philadelphia. 

Loose  Leaf  Systems. 

Copp,  Clark  Co..  Toronto. 

Morden  Mfg.  Co.,  Waterbury,  Conn. 
Papers. 

Eaton-Hurlbut  Paper  Co.,  Pittsfield,   Mass. 
Toronto. 

Gage,  W.  J..  Co.,  Toronto. 

Papeteries. 

Brown  Bros.,  Ltd.,  Toronto. 

Buntin,  Gillies  &  Co. ,  Limited,  Hamilton. 

Copp,  Clark  Co.,  Toronto. 

Hurd,  Geo.  B.,  &  Co.,  New  York. 
Pens. 

Brown  Bros.,  Toronto. 

Esterbrook  Pen  Co.,  New  York. 

Gillott,  Jos.,  Birmingham,  Eng. 

Heath,  John,  London. 

Hinks,  Wells  &  Co.,  Birmingham,  Eng. 


Macniven    &    Cameron,      Edinburgh      and 

Birmingham. 
Spencerian  Pen  Co.,  Birmingham,  Eng. 
Waterman,  L.  E.,  Co.,  Montreal. 

Pencils. 

American  Lead  Pencil  Co.,  New  York. 
Brown  Bros.,  Limited,  Toronto. 
Copp,  Clark  Co.,  Toronto. 
Warwick  Bros.  &  Rutter,  Toronto. 
Waterman,  L.  E.,  Co.,  Montreal. 

Playing  Cards,  Games,  etc 

Buntin,  Gillies  &  Co.,  Hamilton. 
Copp,  Clark  Co.,  Toronto. 
Goodall,  Chas.,  &  Sons,  London. 
Hurst,  A.  O.,  Toronto. 
Union  Card  &  Paper  Co.,  Montreal. 

Postal  Scales. 

Pelouze  Scale  &  Mf<.  Co.,  Chicago,  111. 
School  Supplies. 

Buntin,  Gillies  &  Co.,  Hamilton,  Ont: 

Gage,  W.  J.,  Co.,  Toronto. 

Warwick  Bros.  &  Rutter,  Toronto. 

Souvenir  and  Picture  Post  Cards. 
Boch  &  Kirsch.  Frankfort,  Germany. 
Brown  Bros.,  Toronto. 
Cooper,  A.  H.,  Toronto. 
Copp,  Clatk  Co.,  Toronto 
Fine  Art  Printing  Co.,  Kaufbeuren,  Germany 
Forest,  D.  &  W.,  Montreal. 
Leder,  Otto,  Saxony,  Germany. 
McFarlane,  Son  &  Hodgson,  Montreal. 
Markert  &  Sohn,  Dresden   Germany. 
Neumann,  W.,  &  Co.,  Berlin,  Germany. 
Picture  Post  Card  Co.,  Ottawa,  Ont. 
Valentine  &  Sons  Co.,  Montreal,  Toronto. 
Warwick  Bros.  &  Rutter,  Toronto. 

Telephones. 

Bell  Telephone' Co.  of  Canada,  Montreal 

Typewriter  Supplies. 

Carter's  Ink  Co.,  Montreal. 
Mittag  &  Volger,  Park  Ridge,  N.J. 

Wall  Paper. 
Stauntons  Limited,  Toronto. 


INDEX     TO     ADVERTISERS. 
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Agents  Wanted 44 

American  Code  Co 29 

American  Lead  Pencil  Co 32 

Baker's  Book  Shop 29 

Bell  Telephone  Co 6 

Berliner  Gramophone  Co   2 

Blake's  Catholic  Publishing  House   28 

Boch  &  Kirsch 37 

Briggs,  William 22 

British-America  Assurance  Co 6 

Brown  Bros. ,  Limited 2 

Buntin ,  Gillies  &  Co outside  back  cover 

Canadian  Ink  Co 7 

"  Caxton's  Magazine  "    32 

Canadian  Press  Clipping  Bureau 6 

Carbon  Paper  &  Ribbon  Co 1 

Carter's  Ink  Co 7 

Clark  Bros.  &  Co 7 

Confederation   Life  Association 6 

Copp,  Clark  Co 5,  25,  3a 

Cooper,  A.  H 34 

Eaton-Hurlbut  Paper  Co 7 

Esterbrook  Pen  Co 30 


Financial  Post 42 

Fine  Art  Printing  Co 37 

Forest,  D.  &  W 37 

Gage,  W.  J.,&  Co 8 

Gillott,  Jos outside  front  cover 

Goodall,  Chas.,  &  Sons,  Limited 1 

Hawkes- Jackson  Co outside  front  cover 

Heath,  John ...    30 

Higgins,  Chas.  M.,  &  Co 1 

Hinks,  Wells  &  Co 30 
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Metropolitan  Bank 6 

Mittag  &  Volger outside  front  cover 
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Musson  Book  Co 26,  27 

Morton,  Phillips  &  Co  44 

Neumann,  W.,  &  Co 37 

Payson's  Indelible  Ink 44 

Pelouze  Scale  &  Mfg.  Co 30 

Picture  Post  Card  Co 37 

"Recreation"     28 

Rumpp,  C.  F. ,  &  Sons 32 

Spencerian  Steel  Pens 30 

Stauntons  Limited    43 

Sutcliffe-Edmison  Co 34 

Tuck,  Raphael,  &  Son  Co 3 
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Madras  Linen 


Madras  Linen  is  the  latest  line  of  fine  note- 
paper,  and  is  put  up  in  one-pound  packages  to 
retail  at  twenty-five  cents.  Envelopes  to  match 
are  also  packed  in  boxes  to  retail  at  the  same 
price  per  box,  and  the  linen  fabric  finish  will 
make  the  Madras  Linen  at  once  a  favorite  with 
the  public. 


Lorraine 


No  line  of  note  paper  has  ever  been  more 
universally  accepted  in  Canada  as  the  people's 
standard  than  our  widely  known  Lorraine.  We 
make  it  in  three  sizes  and  two  shades,  with 
envelopes  to  match,  and  to  make  the  series 
complete  can  furnish  the  same  stock  in  eight 
sizes  of  Writing  Tablets.  If  you  are  not  familiar 
with  the    "Lorraine"   write   us  for  samples. 


Warwick  Bros.  &  Rutter 

Wholesale  rw)  i 

Manufacturing  Stationers  -■-  "*  UIllU 


BOOKSELLER     AND     STATIONER 


We  expect  to  start  shortly  to  move  into  our 

NEW    PREMISES 


We  are  naturally  desirous  of  reducing  our  stock  and  will  feel  specially 
grateful  to  our  friends  for  any  orders  placed. 

We  propose  to  ship  as  much  as  possible  from  our  present  premises, 
taking  incoming  goods  (as  they  arrive)  into  the  new  warehouse. 

WILL  YOU  HELP  US? 


BLNTIN,  GILLIES  fr  CO.,  Limited 

HAMILTON,  ONT. 


NATURE   GAVE    T  0  MAN    INDIVIDUALITY 

TO  READILY  DISTINGUISH  ONE   FROM  THE   OTHER 


All  Conditions  Are  Not  So  Favorable 


Take    the  many  typewriter  ribbons  and  carbon   papers  on  the 
market,  they  all  look  alike  and  without  any  distinctive  features. 


EXCEPT! 


"OUR  LINE"  Typewriter  Ribbons  and  Carbon  Papers,  the 

only  one   of  Distinctiveness,  Individuality  and  Real  Up-to-Dateness. 


Principal  Office  and  Factories  1Y/TT'^PH^",  A    Z^1  fi  \  T  i~\  T     (~^  Ya   D  Sole  Manufacturers 

Park  Ridge,  N.J.         1V1L  1    1  Au     C£      V  VJ-L/VjUrv  for  the  Trade  Onij. 

NEW  YORK  CITY,  Stewart  Building,  280  Broadway  LONDON,  4  St.  Paul's  Churchyard,  E.C.       ZURICH,  J.  G.  Muggli 

CHICAGO,  ILL.,  200  Monroe  Street  PARIS,  5  Im  Passe  Reille  AMSTERDAM,  Benier  &  Co. 


VOL.    XXIII.     No.  3. 


SPECIAL    FEATURE:— Picture    Post    Cards 

Office  of  Publication   10  Front  Street  East,  Toronto. 


MARCH 


PRICE   $1.00  PER  YEAR 


of  Canada 


1907 


The    New  Idea  Trade    Newspaper   that   Shows    Retailers    How   to   Sell    Goods.      Covers    the    Entire   Canadian 

Field    and    has    a   Growing    Circulation  Abroad. 


MONTREAL 


TORONTO 


WINNIPEG 


SOLIDHBD 
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It's  tt>e  Soli5l)ed~2>is;plaY 
tt>at  sells  tacks 

T^-sK  ?our  jobber  or 

Iftawkes-^ackson.  (To.,  takers 

$2  ^Duane  Street,  3t.  y. 
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TWO 
ONLY 
of  the 
Many 
Varieties 
of 


Joseph  Gillott's  Pens 

Every  stationer  should  stock  these,  the  premier  pens,  by 
the  premier  pen  makers.  Joseph  Gillott's  pens  have 
long  held  an  exclusive  reputation  for  variety  in  make 
and  shape  and  point,  and  for  their  perfection  of  finish. 
The  founder  of  the  firm  of  Joseph  Gillott  &  Sons  took 
out  one  of  the  original  patents  for  the  making  of 
steel  pens. 

For  all  particulars,  simples  for  distribution    show  ear*    etc     apply  Joseph  Guxotx 


EC. 


ELECTRIC  SIGNS 

advertise  you  night  and  day.  Without  ques- 
tion the  cheapest  and  most  effective  method 
of  advertising  to-day 

We  have  an  excellent  proposition  to  make 
in  most  Canadian  cities  for  merchants  to  use 
electric  signs. 

Let  us  hear  from  you,  and  we  will  send 
you  circulars. 

The  riarteUStewart  Co.,    Limited 

Montreal,  Canada 


BOOKSELLER     AND     STATIONER 


Our 


29th 


Annual  Import  Season 

OPENS  MARCH  EIGHTEENTH 


f"}WING  to  the  enormous  range  of  samples  of  European  Art 
Novelties  which  we  will  show  for  import  for  the  coming 
season,  our  representatives  will  only  be  able  to  make  displays 
in  the  larger  centres.  Arrangements  will  gladly  be  made  to 
have  the  trade  meet  our  salesmen  at  the  most  convenient  point 
and  we  cordially  invite  correspondence  as  to  appointments 
with  any  of  the  following  : — 

Mr.  H.  C.  Woods!  Manitoba  and  West 
Mr.  Lorne  Twiss  J 

Mr.  John  Allen  )  Montrea]   Ottawa  and  Quebec. 

Mr.  J.  A.  GULBRANDSON)  '  ^ 

^rR'  ?f  °c  ^AZEN  1  New  Brunswick,  Nova  Scotia  and 
™     ™  %m(iGS  (       prince  Edward  Island. 
Mr.  Ed.  Hazen    ) 

Mr.  Geo.  Bryant — Central  Ontario. 

Mr.  J.  B.  Fraser — Eastern  Ontario. 

Mr.  Wm.  Woods — Western  Ontario. 


"Thou  shalt  see,   thine    eyes   shalt   be   thy   judge." — Mer.  of  Venice— 2,  5. 

Warwick  Bros.  &  Rutter,  Limited 

Import  Dealers  in  THDniVrTfl 

Foreign    Novelties.  lUKUllIU 


BOOKSELLER     AND     STATIONER 


ALL  THE 
LEADING  WHOLESALE 

Stationery  and  Fancy  Coods  Houses 

SELL 

GOODALL'S 
PLAYING  CARDS 


/VWWVWWWWWWU 


A.  0.  HURST  -  24  Scott  St.  -  TORONTO 


Higgins'   Drawing  Board 
and  Library  Mucilage 


IS  everywhere  admitted  to  be 
the  most  desirable  adhesive, 
for  the  uses  intended,  ever  put 
upon  the  market.  It  is  a  semi- 
fluid, of  great  strength  and  body, 
especially  prepared  for  mounting 
paper  on  the  drawing  board,  for 
repairing  and  labelling  books,  and 
for  wood,  cloth  and  leather  work 
generally.  Librarians  have  fjund 
it  exactly  suited  to  their  needs, 
and  it  has  become  recognized 
as  the  only  adhesive  for  library 
work  that  gives  perfect  satif- 
faction.  For  use  as  an  ordinary 
mucilage  or  paste  it  may  be  diluted 
with  25  to  50  per  cent,  of  water. 
This  article  should  be  carried  by  every  progressive  dealer. 


HIGGINS'   AMERICAN    DRAWING    INKS 

BLACKS  AND  COLORS 

The  Standard  Liquid  Drawing  Inks  of  the  World 


CHAS.  M.  HIGGINS  &  CO.   Manufacturers 

NEW   YORK     -      CHICAGO      -      LONbON 
Main  Office  and  Factory,  BROOKLYN,  N.Y.,  U.S.A. 


SHOW  CARDS 

and  PRICE  TICKETS 


are    of    just   as    much    importance    in    a    well 
dressed  window  as  the  goods  themselves.  They 

SELL     THE     GOODS    if  made    with 


CARTER'S 


NEW    SHOW    CARD    INK 


J/larfL~az£lnje^ 


SEVEN     LUSTROUS     COLORS : 

•Blue,        Green,        Purple,       Black, 
Yellow,     White     and     Red 

WILL    NOT   CRACK  WHEN   DRY 

Ask    your    Stationer    for    Sample 

The  Carter's  Ink  Co. 


Boston 


New  York 


Chicago 


Montreal 


BOOKSELLER     AND     STATIONER 


ACCOUNT  BOOKS 

Standard    Wake     ft'l    Styles    and    Sizes 
Stock  Very  Complete— Undoubted  Value 


ART    CALENDARS 
GREETING   CARDS 

Samples  for  the  coming  season  shown 
very  shortly.  The  Truly  Artistic  Produc- 
tions published  by  WOODBURY  E.  HUNT 
-This  year's  designs  will  be  even  an 
improvement   over  former  efforts. 

ITALIAN  HAND  MADE 
PAPER  and  ENVELOPES 

8vo  and  square  shapes — Boxed  100  in 
each    Splendid    Value. 


We  have  now  a  full  assortment   of  our 
own  exclusive  line 

INK  STANDS 

Best  designs  and    make.     Excel  any  im- 
ported -Get  illustrated  list. 


BROWN  BROS. 

Wholesale  and  Manutacuring  Stationers  LIMITED 

51-53  Wellington  Street  West  •  TORONTO 


"Sports"  Playing  Cards 


1 


/»-. 


THE    BEST    VALUE 
IN  THE  MARKET. 

ONE  OF  MANY 
VARIETIES 


Leaders  in  a  second 
grade  —  GOOD 
LUCK  and  ST. 
LAWRENCE. 


SPECIAL  CARD    FOR 
WHIST  PLAYERS 

Colonial  Wit 


LACROSSE   DESIGN. 


We   are  headquarters  for   PLAYING  CARDS 

MADE    IN    CANADA. 

Style  and   finish  equal  to  Imported  Cards. 

Advertising    Cards    of  all    sorts— Novel   Designs. 
FOR  SAMPLES  AND  PRICES  APPLY— 

The  UNION  CARD  &  PAPER  CO., 

Limited 

MONTREAL. 


The  Records  Alone  Will 
Yield  You  a  Big  Revenue 

One  Bookseller  sold  over  $15,000  worth  of  our 
Records  in  one  year. 

He  wasn't  a  wonderful  man,  but  he  had  the  good 
sense  to  know  that  Berliner  Cram-O-Phones  and  Victor 
Talking  Machines  are  here  to  stay,  that  the  demand  for 
records  is  unending  and  that  he  who  follows  the  advice 
of  the  maker  is  the  man  who  scores  the  Order  Bull's  Eye. 

Why  don't  you  talk  to  us  as  we  talk  to  you  ? 
Why  don't  you  ask  us  to  prove  what  we  say? 

DISTRIBUTORS  FOR  CANADA. 
Maritime  Gram.  Co.,        -        -        Truro,   N.S, 
J.  &  A.  McMillan,        -      -        -        St.  John,  N.B. 
Clark  Bros.  Co.  -        Winnipeg,  Man. 

Dyke,  Evans  &  Callaghan,        -        Vancouver,  B.C. 
R.  S.  Williams  &  Sons,  Limited,     Toronto,  Ont. 
Nordheimer  Piano  and  Music  Co.,  Toronto,  Ont. 
Royal  Stores,  Limited,  -        St.  John's,  Nfld. 

Write  your  nearest  distributor. 


THE  BERLINER  GRAMOPHONE  CO. 

OF  CANADA,  LIMITED    MONTREAL 
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THE  SAVORY 

Calendars,  Xmas  Cards,  Pictures,  Post 
Cards,  Private  Xmas  Cards 


Hand  Colored  and   Plain   Platinotypes  and   Carbons.      The   Highest 
Grade    Line    in    the    World.       Affiliated    with   M.    Munk  of  Vienna. 

Our  line  of  Private  Xmas  Cards  is  truly   wonderful. 


READY    NOW.         Visit    our    Sample    Rooms  or  drop  us  a  line 

and  our  representative  will  call. 
We  are  anxious  to  secure  jobbers   in  all  parts  of  Canada. 


MKNZIES   &  COMPANY 


19   WELLINGTON   STREET  EAST, 


TORONTO.  CANADA 


Sole  Canadian  Agents,   E.   W.  SAVORY.  LTD.,   Bristol 
LYO^S   INK,  LTD.,  Manchester,  Mfrs.  of  the  famous  "  CLUCINE."  DORENDORFF   &    CO.,  London,  Eng. 

LANDEKER   &    BROWN,  London,  Eng. 


NOVELTY  POST  CARDS 

Copyrighted  and  Manufactured  Exclusively  by  Ourselves 


Leather  Cards  — Appliqued  Velvet  Flowers,  hand-painted,  beautiful  designs,  suitably 

lettered $6.00 


Linen  Stock  Cards — Same  designs  and  finish  as  above 

Leather  Cards  — Appliqued  Velvet  Maple  Leaves,  catch  Canadian  sayings 

Linen  Stock  Cards — Same  designs  and  finish  as  above 

Leather  Cards  — Appliqued  Flags,  Canadian,  French  and  American 

Linen  Stock  Cards  —Same  designs  as  above 

Leather  Cards  — Appliqued  Leaf  and  Local  View  .      Real  photographs  from 

Linen  Stock  Cards — Same  designs  as  above 

Leather  Cards  — Burnt  Indian  and  View  as  above 

Linen  Stock  Cards — Same  designs  as  above 

Leather  Cards  — With    beautiful    embossed  "Teddy  Bears"  attached.       Cle 

sayings 
Linen  Stock  Cards  —  Same  designs  as  above 

Linen  Stock  Cards — With  Burnt  Leather  Novelties  attached.     Comic  wording 
Tag  Cards  — Metal  Novelties  attached.      New  designs 

Each  of  above  lines  contain  a  large  assortment  of  designs  artistically  decorated  by  hand 
A  sample  assortment  of  100  cards  selected  from  above  lines,  no  two  alike,  sent  for  $5.00 
No  cards  in  the  market  meeting  with  like  success. 

Send  for  general  catalogue,  which  will  be  off  the  press  shortly. 


any  views 


er    comic 


5.00 
6.00 
5.00 
6.00 
5.00 
600 
5.00 
6.00 
5.00 


8.50 
7.50 
350 
1.50 


per  100 
100 
100 
100 
100 
100 
100 
100 
100 
100 

100 
100 
100 
100 


YOUNG  BROS., 


MANUFACTURERS  OF 
FANCY  GOODS 


Toronto 


BOOKSELLER     AND    STATIONER 


CONCERNING 


Christmas  Cards  and 
Calendars 


FOR  SEASON  1907-8 


THE  CALENDAR  situation  always  demands  radical  changes,  and  realizing  the  difficulty  to  surpass  the  Brilliant 
Assortment  shown  last  Season  we  start  to  work  early,  having  the  co-operation  of  the  Leading  Publishers,  and 
from  the  samples  we  have  seen  (many  only  in  dummy  form)  are  more  Enthusiastic  than  ever  that  they  will  be 
highly  Appreciated  by  the  Trade. 

WAIT  AND  SEE  OUR  LINES 

as  they  will  not  be  last  Season's  designs,  that  some  publishers  have  an  over-production,  and  are  showing  as 
they  claim  early— late  would  be  more  appropriate. 

OUR  NEW  DESIGNS 

To  produce  an  absolutely  New  and  Original  Line  of  Christmas  Cards  and  Calendars,  months  of  study  and 
work  on  the  part  of  the  Best  Artists  are  required. 

Samples  will  be  shown  by  our  different  representatives  by  about  1st  April. 

Lines  of  ENCLI8H  PRODUCTION,  absolutely  new,  and  representing  the  latest  ideas,  cannot  be  shown  before 
that  date.     We,  therefore,  know  it  will  repay  you  to  see  our  samples  of 

NEW  PRODUCTIONS 

before  placing  any  orders,  as  they  will  appeal  to  every  buyer  who  demands  the  most  unique  and  artistic  lines. 

YOU  WILL  BE  INTERESTED 

Christmas  Cards  and  Calendars  designed  by  Artists  of  renown  always  have  the  largest  sale,  as  the  selection 
of  such  indicates  a  Refined  and  Cultured  Taste.  The  Trade  will  have  an  opportunity  of  selecting  the  most 
Attractive  and  Saleable  ever  offered  by 


The  House  of  Canada  for  Cards  and  Galendars 


The  Copp,  Clark  Co.,  Limited 

64  and  66  Front  Street  West 

TORONTO         -         CANADA 


BOOKSELLER     AND     STATIONER 
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POST  CARDS 

NEW  "ART"  SERIES 

FOR  FRAMING 

Beautiful  Landscape  and  Water  Scenes,  etc. 

42  different  subjects,  price,  $1.50  per  100  cards. 


"SCENIC"  SERIES 
Views  of  61  Towns  and  Districts  in  England,  Ireland,  Scotland,  etc, 

12  views,  all  different,  in  each  packet,  price,  $1.80  per  dozen  packets. 

"ART    SERIES 
Over  100  different  subjects,  including  6  Teddy  Bears,  Chink, 

Crinoline  Girls,  etc.     Post  Cards,  price,  $1.50  per  100  cards. 

LOCAL  VIEW  POST  CARDS 

Send  for  prices  and  specimen  cards  showing  work  done  in  these  from  customers'  own  Photos. 
Black  and  White  Collotype  ;  Hand  Colored  Collotype. 

CANADIAN  'CARTOON'    POST  CARDS 

No.  100— For  investment  in  CANADA. 

No.  600— Uncle  Sam  looking  at  map  of  Canada  and  saying  : — "Waal  say.  I  used  to  think  I  had 

the  biggest  land  that   lay  out-doors,  but  it  looks  as  tho'  CANADA  had  me  beaten." 
No.  700— John  Bull  and  Uncle  Sam  driving  through  our  Wheat  Fields  in  Western  Canada  :  — 

"A  fine  country,  but  darn  it  all,  you  can't  see  it  for  Wheat." 
No.  900— Now  then  altogether  :— "The  Maple  Leaf  Forever."  Price,  $1.50  per  100  cards. 


"FAMOUS  PAINTING    SERIES 

Reproductions  from  the  work  of  renowned  Artists.  48  different  subjects,  price $1.50  per  lOOcards. 

LEATHER  POST  CARDS 

100  assorted  in  a  packet,  price  $3.50  per  100  cards. 

SECTIONAL  OR  PUZZLE  POST  CARDS 

10  different  subjects,  4  cards  in  each  set,  price,  $6.50   per  100  sets. 

ACTRESS  POST  CARDS 

Pictures  in  Black  on  Glossy  cards  of  all  famous  ENGLISH  ACTRESSES. 
Price,  $4.80  per  gross  of  cards. 

EASTER  POST  CARDS 

A  large  variety  appropriate  for  this  season,  $1.50,  $3.00  and  $7.00  per  100  cards. 

REVOLVING  DISPLAY  POSTCARD  RACKS 

Hold  2,500  Post  Cards,  price,  $3.25  each. 

Send  for  Descriptive  Catalogues  or  an  assortment  of  above  lines.     Special  prices 

in  large  quantities. 

THE  COPP,  CLARK  COMPANY,  Limited 

64  and  66  Front  Street  West.  TORONTO,  CANADA 


BOOKSELLER     AND     STATIONER 


THE  TELEPHONE 


Is  a  companion,  friend  and  servant  combined. 
Invaluable   for  convenience  in  the  household. 

LONG    DISTANCE    TELEPHONE    SERVICE 

Has  no  equal  for  the  lacility  it  affords  in  business  life. 
Full  particulars  as  to  rates  and  service  at  the  near- 
est office  of 

THE  BELL  TELEPHONE  COMPANY  OF  CANADA 


W 


ESTERN 


Incorporated 
1851 


ASSURANCE 
•  •  •  COMPANY. 


FIRE 
AND 


MARINE 


Heaaottice        Capital  -  $1,500,000  00 

Toronto,      Assets,  over     -       -  3.460,000  00 

Otlt.  Income  for  1905,  over      3.680.000.00 

HON.  GEO.  A.  COX.  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 


IF  YOU  WANT 

the  best  weekly  list  of  New  Books  published 
in  Great  Britain  and  Ireland,  with  titles, 
sizes,  prices  and  publishers,  subscribe  to 
The  Publishers'  Circular  and  Booksellers' 
Record,  published  weekly  at  St.  Dunstan's 
House,  Fetter  Lane,  London.  Post  free  for 
52  weeks  for  $2.65,  prepaid. 

IF  YOU  WANT 

to  obtain  out  of  print  and  scarce  works 
about  Canada,  or  on  any  other  subject, 
subscribe  to  The  Publishers'  Circular  (see 
previous  paragraph  for  particulars).  All 
subscribers  have  the  privilege  of  a  free  ad- 
vertisement of  three  titles  of  Books  Wanted 
(each  title  not  to  exceed  10  words).  On 
an  average  over  2,000  Books  Wanted  are 
advertised  for  every  week  in  The  Publishers' 
Circular. 

IF  YOU  WANT 

to  know  what  new  books  are  coming  out  in 
the  United  Kingdom  you  should  subscribe 
to  The  Publishers'  Circular.  For  terms,  etc., 
see  first  paragraph  of  this  advertisement. 


BRITISH  AMERICA 
ASSURANCE  COMP'Y 

FIRE    AND     MARINE. 

Incorporated  1833 

CASH    CAPITAL.       S850.000.00. 
TOTAL  ASSETS,      82,119,347.89. 
LOSSES  PAID  SINCE  ORGANIZATION,  527,383,068.64. 
HEAD  OFFICE.        -        BRITISH  AMERICA  BUILDING, 
Cor.  Front  and  Scott  Sts.,  Toronto. 

HON.  GEO.  A.  COX,  President.         J.  J    KENNY,  Vice-President 
P.  H.  8IM8,  Secretary.  and  Managing  Director 


THE  METROPOLITAN  BANK 


Capital  Paid  Up, 
Reserve  Fund, 
Undivided  Profits,      - 


$1,000,000 
$1,000,000 
$         133,133 


We 

Solicit 
Your 
Account 


GENERAL  BANKING  BUSINESS 

Dratts  bought  and  sold. 
Letters  of  credit  issued. 
Collections  oromptly  attended  to. 

SAVINGS  DEPARTMENT 

open  at  all  branches. 
Interest  allowed  on  all  deposit 
of  one  dollar  and  upwards. 


£^~  Money  ^ 

CAN  BE    SAVED   BY  MEANS 
OF  AN  ENDOWMENT  POLICY. 


YOU  CAN  ONLY  SECURE 
SUCH  A  POLICY  WHILE  YOU 
ARE   IN   GOOD    HEALTH. 


Pamphlets  and  Full  Particulars  regarding:  the 

New  Accumulation  Endowment  Policy 

sent  on  application. 


Confederation  Life 


ASSOCIATION 


W.  H.  BEATTY.  President, 
W.   C.    MACOONALD,  J.   K.    MACDONALO, 


ACTUARY. 


HEAD    OFFICE, 


MANAGING   DIRECTOR. 

TORONTO,  CANADA. 


BOOKSELLER     AND     STATIONER 


WANTED   INKS! 


That's  the  case  with  our  INKS,  and  our  SEALING    WAX,  and  our 
MUCILAGE.      They're  wanted.      You  can  make 


MONEY 


by  supplying  that  want.     Don't  wait  a  minute  ;  but  send  right  NOW 
for  our  Trade  Price  List. 

The    KEARNS    INK    AND    WAX    COMPANY,  Limited 

Toronto 


CLARK  BROS.  <£  CO.,  limited 

WINNIPEG 

NEWEST  FICTION,        BERLINER  GRAMOPHONES, 
HOLIDAY  PAPETERIES  and  TABLETS,    PRINTERS'  SUPPLIES 

Most  Complete  Stock  in  Canada  for  Booksellers  and   Printers 

CLARK  BROS.  &  CO.,  limited 

WHOLESALE    STATIONERS, 

WINNIPEG,      MAN. 


§/       G  F.  Rumpp  &  Sons 


Established 
J  850 


MANUFACTURERS    OF 


FINE  LEATHER  GOODS 


WRITING  CASES,      HAND  BAGS,      MUSIC  ROLLS, 
PHOTO  FRAMES,  CIGAR  CASES,  POCKET  FLASKS,  etc.  etc 


PHILADELPHIA,   U.S.A. 


Bridge  Whist  Sets 


New  York  Salesroom  : 


683  and  685   Broadway 


Collar    Rolls 


Vhv^ 


Canadian  Office : 

37  Melinda  St., 
TORONTO 


We  Aim  to  Lead 

in  producing  the  new  styles  in  writing  paper,  which  your  particular 
customers  demand.  Of  these  new  styles  EATON'S  HOT  PRESSED 
VELLUM  is  having  the  largest  sale  at  present,  but  the  COLD 
PRESSED  LINEN,  FRENCH  PERCALE,  SHEPHERD'S  PLAID, 
FRENCH  MADRAS  and  BERKSHIRE  LAID  should  be  in  every 
stationery  store.     Write  for  samples. 

Eaton-Hurlbut  Paper   Co. 

Pittsfield,  Mass. 
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Business  Helps 


*oV 


if  you 
want  to  know 
how  to  do  more 
business  with  offices, 
stores  and  manufactur- 
ing concerns,  get  a  copy  of 


<^%; 


J- 


V«! 


<3> 


yn& 


) 


i£Vo^ 


Dictionary 

and  see  what  a  wonderful  line  of  profit-making 
goods  it  describes — Business  Helps  and  Home 
Helps  that  will  open  your  eyes  to  the  magni- 
tude of  the  Dennison  Business. 

A   request  on  your  regular  letterhead 
will  bring  a  copy  postpaid. 

The  Tag  Makers, 

BOSTON,  NEW  YORK, 

26  Franklin  St.         IS  John  St. 
PHILADELPHIA, 
1007  Chestnut  St. 
CHICAGO, 

128  Franklin  St. 

ST.  LOUIS, 

413  North  4th  St. 

MONTREAL, 

Coristine  Building. 
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Awarded  First  Class   Diploma — tKe  KigKest  award  given — at  tKe 
Printing,  Stationery,  and  Allied  Trades'  Exhibition,  London,  1906 


Millar  (SL  Lang,  Ltd 

ART   PUBLISHERS 

Glasgow,  Scotland 

^9  Queen  Victoria  Street,  London,  E.C. 


•  • 


PUBLISHERS  OF  THE  WELL-KNOWN 

National  Series 


OF 


Pictorial  Postcards 

Xmas  and  New  Year  Cards 

BLANKS  FOR 

Private  Xmas  Cards 
Ball  Programmes 

Etc.,  Etc. 


NATIONAL 
SERIES. 


TRAD 


MARK. 


We  SPECIALIZE,   in  reproducing  Pictorial 
Postcards    from    customer's  own    Photographs  in 

our  Gold   Medal   Patent   Colour   Process. 

See    our    new  Glazing    Process— "  PEARL  GELATINE*  - 
an  excellent  substitute  for  real   gelatine,  at  a  fourth  of    the  cost. 


Best  \STorKmansHip 
QuicK  Deliveries 


Moderate  Prices 


ORDERS     EXECUTED    IN    FOUR     WEEKS' 
TIME   FROM    RECEIPT   OF    PHOTOGRAPHS 


We  are  the  largest  Printers  and  Publishers  of  Pictorial  Post  Cards  in  Great 


0 

0 

5 

0 

> 

■ 
o 

0 

0 

: 

0 
0 


C 

0 
0 
0 

0 
0 


Britain.    Everything  we  sell  is  manufactured  by  ourselves  ^»  *  ^  *  * 
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Largest  Paper  House  in  Canada 


NEW  PAPETERIES 

To  our  already  choice  line  of  Papeteries  we  have 
just  added  six  new  beauties. 

The  boxes  are  embossed  in  gold  and  colors  with 
floral  designs  and  will  add  an  artistic  touch  to  the 
stock  of  the  Dealer  who  displays  them. 

Donegal  Linen  Fabric 

Mercedes  size— Fabric  finish,  Wallet  envelopes, 
retail  25c. 

Rosalind 

Mercedes  size — Fabric  finish,  Wallet  envelopes, 
retail  25c. 

Clematis 

Mercedes  size- -Fabric  finish,  Wallet  envelopes, 
retail   25c. 

Laurinda 

Oxford  size  — Fabric  finish,  Wallet  envelopes, 
retail  25  c. 

Tulip 

Oxford  size- -White  Wove,  ruled  or  plain,  retail  1  5c. 

Magnolia 

Oxford  size  —  White  Wove,  ruled  or  plain,  retail  1  5  c. 


MANUFACTURING  STATIONERS. 


W.   J.    GAGE  CO.  CO.,  "^^  TORONTO 

Limited, 

WAREHOUSE  and  FACTORIES  SAMPLE  ROOM  PAPER    MILLS 

82-"»^    Spndina   Avenue  5*   Front   Street  "West  St     Catharines 
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Vol.  XXIII. 


No.  3. 


THE  PICTURE  POST  CARD  :    OPINIONS  OF  DEALERS 


BOOKSELLER  AND  STATIONER  has  been  at  some 
pains  to  get  the  views  of  dealers  on  the  post  card 
trade.     It  will  be  remembered  that  this   was  done 
Last    year   and    many    helpful   suggestions   were    contained 
in  Bookseller  and  Stationer  of  March,  1906,  in  the  publish- 
ed views  of  some  prominent  retailers. 

Conditions  have  not  altered  materially  since  then.  If 
anything  the  demand  is  growing.  There  are  more  firms 
producing  cards.  There  are  greater  varieties  of  styles 
and  designs.  The  prospects  are  that  this  will  be  a  ban- 
ner year  in  the  trade. 

Stanley,  Mills  and  Co.,  Limited,  Hamilton. 

Our  most  popular  sellers,  say  Stanley,  Mills  &  Co., 
Hamilton,  are  local  views  and  scenic  cards.  Floral  effects 
are  strong.  Annual  studies  (chiefly  dogs  and  cats),  cas- 
tles and  cathedrals  of  Great  Britain;  and  actresses  are 
fairly  good  with  us.  Comics,  in  love  scenes,  and  domes- 
tic negro  scenes  are  good.  Child  studies,  comic  and  other- 
wise, we  find  are  good.  Rough  sea  scenes  are  partic- 
ularly good  as  also  are  patriotic  scenes  of  the  right  kind. 

We  have  a  space  given  over  exclusively  to  the  sale 
of  post  cards  and  souvenirs,  which  we  term  our  souvenir 
department,  located  about  the  centre  of  the  ground  floor. 
We  also  keep  a  small  vestibule  window  always  filled  with 
cards.  We  feature  the  festive  seasons,  such  as  St.  Pat- 
rick's, Easter  and  so  on  dining  the  year.  We  consider 
the  most  satisfactory  way  to  display  cards  is  to  spread 
them  to  the  best  advantage  in  sets  and  series.  Our  sou- 
venir department  manager  has  made  a  number  of 
dangers  from  gray  pasteboard  that  will  hold  six  cards 
each,  the  number  usually  comprised  in  a  set.  These  hold- 
ers are  hung  overhead  in  the  department,  which  is  in  the 
form  of  a  booth.  We  also  use  stands  and  racks  of  var- 
ious kinds,  besides  the  counters  for  sets. 

We  use  very  little  newspaper  space  to  advertise  cards. 
We  give  them  special  prominence  in  the  show  window 
already  mentioned  which  is  the  most  effective  and  prac- 
tical way  of  advertising  them.  Let  the  people  see  from 
the  street  the  kind  of  cards  which  are  carried  in  stock. 

We  have  never  gotten  any  cards  exclusively  our  own. 
but  in  purchasing  large  quantities  our  name  is  printed  on 
them. 

As  to  the  future  of  the  post  card  craze,  we  cannot 
predict  anything.  While  the  craze  is  on  we  will  give 
post  cards  all  the  attention  we  can;  it  will  pay  to  do  so. 
There  is  a  great  variety  of  cards  published,  and  we  car- 


ry a  good  many  lines  but  exercise  great  care  in  making 
our  selections,  and  do  not  overstock. 

E.  V.  Marentette,  Windsor. 

The  city  colored  view  and  scenics  are  our  best  sellei-s 
in  the  picture  post  card  line,  says  E.  V.  Marentette.  We 
make  a  big  display  of  all  our  chief  lines  in  our  windows, 
and  consider  the  revolving  rack  to  be  the  most  satisfac- 
tory way  of  displaying  cards.  We  use  a  lot  of  wall 
space,  also.  Beyond  window  exhibits  we  do  not  adver- 
tise. We  have  a  series  of  about  30  different  views  of 
our  own.  We  think  the  craze  is  still  good  for  a  few 
years  to  come. 

Foster-Brown,  Co.,  Montreal. 

The  Foster-Brown  Company,  Limited,  the  old  estab- 
lished St.  Catharine  St.,  Montreal,  bookstore  is  an  ex- 
ample of  the  exclusive  high-class  book  and  stationery 
store  that  has  incorporated  post  cards  with  their  lines  and 
found  them  a  paying  investment  and  a  decided  attrac- 
tion. 

Mr.  Foster-Brown  is  quite  enthusiastic  over  the  line, 
and  in  showing'  his  stock  to  a  representative  of  Bookseller 
and  Stationer,  stated  they  now  had  some  20,000  cards  and 
found  trade  increasing  constantly.  The  firms  sells  only 
representative  view  cards  and  the  best  novelties  to  be 
had  handling  none  of  the  comic  series  whatsoever. 

In  explaining  the  growth  of  the  trade  he  laid  stress 
upon  ample  room,  good  window  and  interior  displays  and 
every  facility  to  promote  business.  This  store  supplies 
a  table  and  chairs  for  addressing  cards  and  also  sells 
stamps.  Their  cards  are  carried  at  the  rear  of  the  store 
and  a  large  arch  display  can  be  seen  prominently  from 
the  front.  The  success  of  this  post  card  business  is  an 
exemplification  of  the  fact  that  what  is  worth  doing  at 
all  is  worth  doing  well. 

Mr.  Foster-Brown  believes  that  post  cards  will  he 
bought  some  place  by  a  great  many  of  his  customers  and 
with  that  in  view  he  first  stocked  them.  As  time  went 
on  he  recognized  that  many  new  customers  might  be  gain- 
ed by  showing  a  representative  range.  Xo  salesperson 
in  particular  is  delegates  to  the  counter';  ami  display 
stands  where  they  are  on  view. 

F.  E.  Phelan,  Montreal. 

Wholesalers  of  picture  post  cards  who  are  working 
the  Montreal  trade  actively  will  undoubtedly  unite  in 
according   the   largest     aggregate     of  business   to    F.    K. 
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Phelan,  437  St.  Catharine  St.  west,  when  asked  as  !<>  the 
value  <>l  this  trade  and  how  it  was  gained,  Mr.  Phelan 
stated  thai  while  the  matter  was  in  an  experimental 
si  ale  his  post  card  business  was  profitable  and  somewhat 
of  an  attraction  though  sales  in  other  departments  had 
not  as  yet  increased  as  he  expected. 

Commencing  with  the  holiday  period  last  year,  Mr. 
Phelan  greatly  enlarged  his  department  devoted  to  picture 
post  cards  and  to-day  his  front  windows  are  always 
backed  with  dipslays  and  at  various  places  through  the 
store,  cards  are  on  view.  However,  at  the  rear  of  the 
store  he  has  installed  a  special  department  with  a  young 
lady  in  charge  of  the  two  back  to  back  counters  and  some 
14  display  stands.  This  move  was  made  in  a  measure  to 
accommodate  stamp  customers  that  that  trade  had  grown 
to  be  a  nuisance.  Mr.  Phelan  felt  post  cords  could  be 
sold  by  the  same  young  lady  who  gave  out  stamps.  From 
this  point  of  view  the  investment  in  cards  has  been  highly 
successful  though  the  large  space  devoted  to  the  line  Mr. 
Phelan  thinks  might  be  used  more  profitably.  His  stock 
at  time  of  writing  represents  an  investment  of  over  $1,- 
000,  and  sales  average  from  $5  to  $10  per  day.  His  store 
is  always  crowded  with  people  round  these  stands. 

He  believes  strongly  in  stocking  everything  consider- 
ed saleable  in  the  line  and  is  always  open  for  small  trial 
orders  of  every  new  idea.  Nothing  suggestive  or  point- 
ed is  ever  carried,  but  a  good  sprinkling  of  comic  series 
is  on  view.  Large  sales  are  made  of  view  books  and  al- 
bums and  the  large  space  devoted  to  the  line  is  in  itself 
a  trade  bringer.  Mr.  Phelan  have  gone  the  ordinary 
bookstore  one  better  and  has  made  a  specialty  out  of  a 
line  which  is  usually  only  meagrely  stocked.  To  do  a  sound 
business  a  representative  well  displayed  variety  of  cards 
is  esential.  Profits  are  good  and  the  turn  over  fairly 
active. 

John  A.  Hart  Co.,  Winnipeg. 

Pictui*e  post  cards  sell  themselves  in  Winnipeg,  said 
John  A.  Hart  to  Bookseller  and  Stationer  in  reply  to  a 
question  as  to  the  conditions  of  the  picture  post  card 
trade.  The  picture  post  card  trade  is  becoming  one  of 
the  most  profitable  branches  of  our  business,  although  it 
is  a  department  to  which  we  don't  devote  so  very  much 
attention  after  all.  We  occasionally  have  a  special  win- 
dow display  of  picture  post  cards  and  we  always  keep 
our  stock  well  assorted  and  displayed  in  the  store.  That 
much  attended  to,  the  cards  sell  themselves.  In  the 
Summer  there  is  a  considerable  tourist  trade,  but  the 
picture  post  cards  sell  the  year  round. 

A.  L.  Merrill,  Toronto. 

You  ask  me  what  particular  kind  of  card  I  find  to 
be  most  popular.  Well,  it's  all  according  to  the  subject. 
Now,  in  view  cards,  the  auto-chrome  is  the  most  popular. 
For  comics  the  glossy  card  like  those  made  by  Miller  & 
Lang  and  Davidson  Bros.  For  pictures  of  actresses  the 
black  and  white  glossy  is  the  best,  made  by  the  same  pub- 
lishers, and  by  Beagles. 

As  for  special  schemes  for  selling  post  cards,  I  use 
a  very  lai'ge  window  display,  and  also  have  a  very  large 
display  in  the  store.  In  my  various  stores  I  have  40 
whirling  card  racks  holding  about  2,000  cards  each  so  that 
my  racks  alone  carry  about  80,000  cards.  Another  scheme  I 
use  and  find  profitable  is  an  outside  show  case.  Here,  come 
outside  and  I'll  show  you  one.  This,  as  you  see,  is  a 
specially  constructed  flat  case  about  two  and  a  half  feet 
broad  by  about  five  feet  long,  having  a  green  baize  back- 
ground on  which  are  pinned  all  the  cards  I  can  get  in 
without  undue  crowding,  and  covered  with  a  plate  glass 
door.  I  have  four  of  these  cases,  which  I  hang  upon 
vacant  walls  or  fences  just  outside  my  store,  thus  get- 


ting  value  out  of  blank  space.  In  addition  to  these  ad- 
vertising and  selling  schemes  I  always  have  a  large 
counter  display,  arranged  in  sets  enclosed  in  envelopes 
with  the  name  of  the  set  printed  on.  Then  I  get  my 
clerks  to  push  sales  energetically.  They  suggest  to  a 
purchased  cards  in  addition  to  those  asked  for.  In  this 
manner  my  sales  are  practically  doubled.  I  also  have 
an  advertising  contract  with  a  large  Toronto  daily  news- 
paper. 

Yes,  I  certainly  have  series  of  cards  of  my  own.  I 
have  50  Toronto  subjects,  totalling  1,000,000  cards,  and 
50  Canadian  views  from  ocean  to  ocean,  totalling  1,000,- 

000  and  50  views  of  Canadian  cities  and  towns  also  total- 
ling 1,000,000  cards.  This  year  I  expect  to  handle  10,- 
000,000  cards.  There  will  be  a  consignment  of  100,000 
cards  in  to-day  from  Chicago. 

With  reference  to  the  probable  continuance  of  the 
post  card  craze,  I  should  hardly  call  it  any  longer  a  craze. 
Picture  post  cards  are  now  a  staple  commodity.  Before 
forming  this  opinion,  which  I  feel  sure  is  a  correct  one, 

1  traveled  ten  thousand  miles  visiting  cities  in  the  United 
States,  in  1905  and  in  1906,  I  covered  about  as  many 
miles  in  Europe.     In  Paris,  Berlin  and  London  particular- 
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Goods  Made  in  Hamilton. 

ly,  I  observed  that  the  picture  post  card  was  firmly  estab- 
lished; and  on  the  main  streets  of  those  cities,  about 
every  tenth  store  carried  post  cards,  while  some  firms 
have  been  for  a  long  time,  and  are  now  selling  nothing 
but  post  cards.  I  feel  sure  that  so  long  as  pictures  are 
sold  at  all,  they  will  sell  best  in  the  form  of  picture  post 
cards. 


MADE  IN  HAMILTON. 


The  retail  merchants  of  Hamilton  showed  their  loy- 
alty to  their  city  by  making  a  feature,  during  the  second 
week  in  February,  of  goods  "Made  in  Hamilton."  Special 
window  and  counter  displays  indicated  the  vast  variety 
of  goods  manufactured  in  the  Ambitious  City.  The  il- 
lustration shows  a  window  of  one  of  the  leading  dealers 
rilled  with  the  widely-known  "Dutch  Fabrik"  stationery, 
manufactured  by  Buntin,  Gillies  &  Co.,  Limited. 
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A    UNIQUE     CANADIAN     BOOK    STOKE 

By     W.     F.     Ralph 


THE  book  business  carried  on  by  Mr.  John  Britnell 
at  No.  230  Yonge  street,  Toronto,  is  unique  in 
Canada.  His  business  is  with  rare  old  books  and 
engravings,  and  lie  is  known  to  lovers  of  books,  all  over 
the  United  States  and  Canada.  He  carries  nothing  which 
is  transient  or  trashy.  Books  which  have  stood  the  test 
of  time  (both  typographically  and  otherwise)  are  the 
books  he  has  chiefly  to  do  with. 

A  business  like  that  of  Mr.  Britnell  requires  a  vast 
amount  of  experience  before  it  can  be  successfully  car- 
ried on,  and  Mr.  Britnell  can  well  lay  claim  to  great 
experience.  For  35  years  he  has  been  identified  with  the 
book  world.  He  was  born  in  the  village  of  Chinnor,  Ox- 
fordshire, England,  in  1849,  and  when  a  boy  of  15  went 
up  to  London  to  learn  the  book  business.  Even  at  that 
early  age  he  showed  a  great  aptitude  for  his  trade.  He 
liked  books  not  only  for  what  was  in  them,  from  a  finan- 
cial standpoint,  but  for  what  was  in  the  books  them- 
selves. At  this;  time  of  his  life  he  went  without  his  din- 
net  for  several  days  in  order  to  save  the  wherewithal  to 
buy  a  copy  of  the  worlcs  of  Josephus. 

In  1872  he  opened  a  book  shop  at  336  Euston  Road, 
London,  and  was  rewarded  with  considerable  success.  In 
1879  he  commenced  the  publication  of  a  magazine  called 
The  Shield  of  Faith,  in  opposition  to  the  efforts  of  in- 
fidels, who,  led  by  Bradlaugh,  were  causing  considerable 
trouble  in  England  about  that  time.  The  publication  of 
this  magazine  was  continued  for  several  years,  until  the 
breaking  up  of  the  Bradlaugh  party  made  its  existence 
no  longer  necessary. 

In  1884,  Mr.  Britnell  opened  a  branch  of  his  business 
in  Toronto,  taking  a  shop  on  Yonge  street,  near  his 
present  stand.  Not  much  progress  was  made  at  first, 
owing  to  the  poor  demand  for  rare  old  books  in  Canada. 
But  Mr.  Britnell  is  an  enterprising  man  and  very  soon 
had  a  large  connection  in  the  United  States.  Although 
his  Canadian  business  has  picked  up  considerably  of  late, 
the  American  connection  is  by  far  the  most  valuable  one. 
Mr.  Britnell's  name  is  well  and  favorably  known  even  in 


JOHN  BRITNELL. 


Looking  at  it  from  the  outside  the  old  shop  is  not, 
from  the  nature  of  the  business,  very  flashy.  It  is  dif- 
ferent from  any  shop  around  it.  The  windows  arc  rilled 
with  old  volumes  in  many  colored  bindings,  and  with  line 
old  steel  and  copper  plate  engravings,  which  lend  a  pecu 
liar  air  of  age  and  dignity  to  the  shop,  as  no  purely  com 
niercial    product   could.     Inside,    the  store    proper,    is     a 


the  very  capital  of  the  United  States— Washington.  To 
the  Congressional  library  in  that  city  he  has  shipped 
many  a  consignment  of  books, 


The  Spirit  of  Bookland. 

room  about  22  feet  square,  the  walls  of  which  arc  liter- 
ally packed  from  floor  to  ceiling  with  fine  old  hooks  and 
manuscripts,  ranging  in  age  from  10  to  600  or  700  years 
old.  The  light  in  the  store  is  somewhat  soft  and  sub- 
dued on  account  of  the  windows  being  pretty  well  filled 
with  books.  This  subdued  light  is  quite  suited  to  the 
shop,  and  does  not  prevent  the  titles  on  the  backs  of 
the  books  from  being  seen. 

A  book-lover  on  entering  the  shop  leaves  the  bustling 
commercial  world  behind  him  and  takes  a  trip  back  to 
the  days  of  old.  The  roar  of  commerce  on  Yonge  street 
outside,  comes  to  him,  muffled  and  far  off.  Many  are  the 
famous  men  of  the  law,  of  learning,  of  commerce,  and  of 
public  life  who  have  stepped  into  the  old  shop  to  browse 
around  among  the  old  books  and  forget  for  awhile  the 
strenuous  effort  of  modern  life.  But  the  magnetism  oi 
books  is  strong  ;  and  they  that  came  merely  to  browse 
have  often  been  seen  entering  once  more  the  roar  of 
Yonge  street  with  one  or  two  of  Mr.  Britnell's  treasures 
under  their  arms. 

Back  of  the  main  store  is  a  long  room,  divided  by  a 
waist-high  partition  into  two  parts,  the  roar  of  which 
is  lighted  by  a  large  skylight.  And  alongside  these  two 
rooms  runs  a  long,  narrow  room  in  which  the  catalogues 
are  made  up.  These  back  rooms  are  the  warehouse  ami 
shipping  department.  When  a  cargo  of  books  arrives 
from  Mr.  Britnell's  London  collecting  depot,  it  is  stored 
in  these  back  rooms  [lending  classification. 

Every  month  two  catalogues  are  issued,  and  sent  out 
to  a  selected  list  of  book-buyers.  The  preparation  of 
these  catalogues  requires  a  lot  of  hard  work,  and  a  large 
knowledge  of  books,  They  are  divided  into  sections,  each 
section  being  devoted  to  books  of  a  certain  class.  There 
are  always  any  number  of  books  waiting  to  be  cata- 
logued, as  they  arrive  faster  than  they  can  be  classified 
Once  classified  and  heralded  to  the  book-living  world 
through  the  catalogues,  they  are  rapidly  disposed  of 
Mr.  Britnell  issued  his  200th  monthly  catalogue  in   Feb- 
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iii.iiv  last.  Each  book  named  in  the  catalogue  is  given 
a  number  and  a  place,  and  this  number  and  place  it  re- 
tains until  sold.  This  system  enables  Mr.  Britnell  to 
lay  his  band  upon  any  volume  at  a  moment's  notice.  This 
is-  marvellous  when  one  remembers  that  the  shop  ■  con- 
tains all  the  time  about  100,000  old  Europe  and  Ameri- 
can volumes,   which   are  continually    changing. 

When  the  representative  of  Bookseller  and  Stationer- 
called  upon  him,  the  extent  of  Mr.  Britnell's  business 
was,  to  some  extent  shown  by  the  parcels  of  books 
which  were  awaiting  shipment  by  express  to  customers 
at  such  widely  distant  points  as  :  Parliament  Buildings, 
Ottawa  ;    Cleveland,    Chicago,    Philadelphia,    San    Fran- 


cisco,  Washington,   New   York,     Detroit,     and   Richmond, 
Virginia. 

Mr.  Britnell  himself  is  a  somewhat  slightly  built 
man  of  5iS  years.  His  head  is  that  of  a  scholar,  with  a 
broad  brow,  and  a  mass  of  long  grey  hair,  His  face  is 
covered  by  a  shaggy,  grey  beard  and  his  large  brown 
eyes  sparkle  with  geniality  under  shaggy  grey  eyebrows, 
and  are  undimmed  by  years  of  book-reading.  He  is  as- 
sisted by  his  son-in-law,  Mr.  Charles  Hasselman,  and  by 
his  son,  Albert,  and  his  daughter,  Alice.  They  all  work 
together  in  the  greatest  of  harmony  under  the  peraonal 
direction  of  Mr.  Britnell,  whose  personality  inspires 
them  all. 


SOME  TIMELY  SUGGESTIONS  FOR  APRIL 


APRIL. will  see  the  advent   of  Spring-  in  real  earnest 
and    with    the    opening    up    of    the    roads    and    the 
necessity  tor  securing  Spring  clothing,  country  mer- 
chants Mill  find  the  people  from  the  rural  localties  pour- 
ing into  town  on  market  days.     Dealers  should  bait  their 
hooks  and  endeavor  to  secure  some  of  this  business. 

Easter. 

Easter,  falling  on  the  very  last  day  of  March,  may 
well  he  considered  an  event  of  the  following  month.  It 
is  still  far  enough  in  the  future  to  make  it  possible  to  lay 
eleventh-hour  plans  for  it.  As  is  pointed  out  elsewhere 
in  this  issue,  a  great  deal  of  the  success  of  Easter  busi- 
ness will  depend  on  the  dealer  himself.  Let  him,  by 
every  means  in  his  power,  strive  to  create  the  fashion 
of  giving  Easter  gifts.  If  he  can  succeed  in  making  the 
public  believe  that  it  is  the  correct  thing  to  send  an  Easter 
card,  much  is  gained.  How  he  is  to  do  this  depends  on 
the  means  at  his  disposal.  If  he  can  get  the  publisher 
of  the  local  paper  to  write  about  the  beauty  of  Easter- 
giving  or  get  him  to  describe  his  goods  in  an  alluring- 
way;  if  he  advertises  carefully  and  if  he  utilizes  his  win- 
dows to  the  greatest  extent  possible,  he  will  undoubtedly 
impress  the  Easter  spirit  on  a  good  many  people. 

April  Specials. 

A  good  idea  is  to  plan  four  special  Saturday  sales  for 
April  or  run  them  on  the  days  when  the  markets  are 
held.  The  first  might  be  advertised  as  a  wall  paper  bar- 
gain day.  Advertise  it  a  week  ahead,  dress  your  win- 
dows in  ample  time  and  show  some  genuine  bargains.  It 
will  be  a  good  opportunity  to  clear  out  old  stock.  In  ad- 
vertising it,  dodgers,  made  of  wall  paper  announcing  the 
sale,  will  attract  attention.  The  second  Saturday  might 
be  devoted  to  china  and  glassware;  the  third  to  pictures 
and  stationery  and  the  fourth  to  books.  If  you  have 
something  special  to  offer  each  day.  and  if  you  display 
and  advertise  the  goods  properly,  the  result  will  be  ad- 
vantageous. It  will  create  business,  which  would  not 
otherwise  come  to  you. 

Spring  Brides. 

Some  schemes  should  be  thought  of  early  to  corner 
some  of  the  trade  in  wedding  presents  during  the  next 
few  months.  The  June  bride  is  a  famous  personage  but 
it  must  not  be  forgotten  that  there  are  also  May  brides. 
People  who  get  married  at  this  time  of  the  year  are  us- 
ually more  favored  in  the  matter  of  wedding  presents 
than  those  who  marry  nearer  Christmas,  which  7tieans 
that  their  friends  spend  more  money  on  gifts.  Much 
of  the  business  naturally  goes  to  the  jeweler,  but  there 
is  no  reason  why  the  stationer  and  fancy  goods  dealer, 
nay   even    Ihe   bookseller   himself,   should    not    share   more 


largely  than  he  does.  A  suggestion,  which  may  be  taken 
for  what  it  is  worth,  is  to  get  hold  of  the  list  of  invited 
guests  in  each  case  or  guess  at  them  and  send  little  folders 
containing  lists  of  suitable  articles  to  them.  The  list  may 
contain  something  that  will  suit  them  exactly  and  which 
they  did  not  think  of  before.  The  point  is  have  your 
little  folder  ready  in  lots  of  time.  Don't  let  April  slip 
by  without  attending  to  it, — that  is,  if  \Tou  approve  the 
scheme. 

Nature  Books. 

Every  year  when  the  end  of  March  draws  near,  and 
people  tire  of  Winter  sports  and  indoor  games,  every- 
body, from  the  small  boy  to  the  oldest  inhabitant,  longs 
fervently  to  get  out  of  doors.  Everyone  feels  like  bask- 
ing in  the  sunshine  which  is  just  beginning  to  take  on  the 
warmth  of  Summer,  and  everyone  is  anxiously  watching 
the  progress  of  the  budding  trees  and  flowers.  The  chief 
interest  of  humanity  in  April  is  the  open  air,  and  the 
things  which  grow  there.  The  suburbanite  is  dreaming 
of  his  garden,  the  amateur  photographer,  of  the  land- 
scape pictures  he  means  to  take;  the  ooys  and  girls  of 
the  woods,  and  the  student  of  nature  of  growing  things, 
both  animal  and  vegetable.  Now  a  word  to  the  wise  is 
sufficient.  The  wise  stationer  always  grasps  the  oppor- 
tunity which  the  month  of  April  offers  to  push  the  sale 
of  nature  books. 

There  is  a  proper  way  of  selling  nature  books,  like 
there  is  for  everything  else.  That  way  is  to  use  your 
newspaper  space  for  a  little  copy  on  the  enchantment 
which  outdoor  life  offers  to  everyone,  and  a  list  of  text 
books  of  the  popular  variety  dealing  with  subjects  like 
botany,  birds,  flowers,  gardening,  photography,  sketching 
and  the  like.  Use  your  windows  well.  Keep  in  them  a 
good  display  of  popular  text  books  on  the  subjects  men- 
tioned. Have  some  of  them  opened  flat  at  some  interest- 
ing point,  showing  an  illustration  of  some  natural  ob- 
ject. This  will  prove  to  many  people  an  enticing  dis- 
play. People  will  glue  their  noses  to  yonr  window  and 
read  as  much  as  is  available,  and  many  of  them  will  be 
drawn  inside,  where  your  salesmanship  can  complete 
the  good  work. 

A  Prize  for  Suggestions. 

The  editor  of  Bookseller  and  Stationer  offers  a  prize 
to  any  traveler  for  a  book,  stationery  or  fancy  goods 
house  or  to  an]  clerk  in  a  book,  stationery  or  fancy  goods 
store  for  bright  ideas  for  this  department.  For  each 
idea  suggested  and  accepted  one  dollar  will  be  paid.  For 
our  April  number  we  will  want  ideas  for  May  retailing; 
for  our  May  number,  ideas  for  June  and  so  on.  The  idea 
should  be  written  down  and  should  not  extend  to  more 
than  200  words. 
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MONTHLY   REFORTS 
FROM  TRADE   CENTRES 


MONTREAL. 

Wholesale  and   Retail   Trade   Brisk   —   Splendid   Easter 

Business   —  Post    Cards  Better   Than   Ever   — 

Value  of  Music  and  Picture  Departments. 


office  of  Bookseller  ant>  Stationkr, 

232  McGill  Street,  Montreal, 

Maroh  7,  1907 

SPRING-LIKE  weather  in  the  early  part  of  March 
was  conducive  to  an  early  and  brisk  Easter  trad-; 
in  book  and  stationery  stores,  and  local  merchants 
left  nothing  undone  to  promote  business.  Jobbers  in 
various  lines  felt  the  effect,  and  out-of-town  salesmen, 
when  able  to  catch  their  man,  had  nothing'  to  complain 
of  in  the  way  of  orders.  The  old-fashioned  Easter  trade 
in  fancy  goods  was  not  pushed  in  a  large  degree  by  the 
good  retail  stores  in  St.  Catherine  street,  who,  however, 
did  a  nice  business  in  select  Easter  cards  and  various 
gift  books.  Window  displays  are  changed  frequently, 
and,  broadly  speaking,  retail  trade  in  exclusive  stores 
is  improving.  In  fact  nearly  every  mei  chant  states  sales 
arc  ahead  of  the  previous  year. 

.Montreal  has  been  worked  to  death  for  picture  posl 
cards  by  local  and  foreign  manufacturers  and  jobbers, 
with  the  result  that  specialty  stores  have  been  started 
selling  post  cards  only  and  almost  every  description  of 
a  retail  store  is  selling  a  few.  The  aggregate  sales  are 
extremely  large  and  local  jobbers  find  it  difficult  to  meet 
the  demand.  The  legitimate  book  store  is  solving  the 
problem  by  either  stocking  a  more  representative  range 
or  gradually  confining  the  line  to  a  few  view  cards  and 
some  of  the  very  latest  and  high  class  novelties,  like 
Fab  cards.  Everyone  seems  to  feel  view  cards  have 
come  to  stay,  and  some  of  the  real  good  comic  series 
and  novelties  as  well. 

Booksellers  are  coming  into  their  own  again,  as  local 
libraries  are  somewhat  losing  their  influence.  The  latest 
fiction  is  sure  of  a  steady  sale,  and  magazine  counters 
in  every  part  of  the  city  are  more  active  than  ever.  The 
progressive  stores  take  advantage  of  every  local  event 
of  Forbes  Robertson  and  Gertrude  Elliot  promoted  the 
to  push  sales  of  certain  books,  and  the  recent  appearance 
sale  of  "The  Three  Puritans,"  containing  the  play 
"Caesar  and  Cleopatra."  Another  good  feature  ob- 
served  in  nearly  all  stores  is  a  regular  bargain  counter, 
where  all  slow  selling  books  are  placed  at  ridiculou 
juices.  A  favorite  promotion  idea  in  one  store  to  push  a 
certain  book  is  to  display  prominently  all  newspaper 
comments  upon  it. 

Stationery  lines  are  moving  smoothly  and  Eaton- 
Hurlbut  goods  have  plenty  of  display.  Christmas  pa- 
petries  ai'e  being  disposed  of  at    half  price. 

Music  departments  are  featured  in  one  or  l\\<>  book 
stoies  as  well  as  department  stores,  and  along  with  popu- 
lar music  musical  publications  are  sold.  The  Delmar 
Music  Co.,  of  Montreal,  speaks  well  of  three  late  pub- 
lications, "Don't  You  be  Offended."  by  IT.  A.  -Craw- 
shaw.  a  new  five-step  "G.  E.  M.."  and  "Niscona." 

Another  active  department  in  bookstores  at  the  mo- 
ment   is    the    picture    department,    where    everything    i- 


sold  from  small  passe  paitout  work  t<>  fairly  expensive 
paintings.  Spring  moving  always  makes  this  depart- 
ment   strong. 

Among  the  numerous  Toronto  salesmen  noticed  in  the 
trade   this  month  was   Mr.   Walter   E.   Mainprice,   repre 
senting  the  Canadian   branch,  Oxford  "Univeisity   Press. 

Mr.  J.  A.  Gulbrandsen  is  the  Eastern  Townships  re- 
presentative of  Warwick  Bros.  &■  Rutter,  Limited.  To- 
ronto. 

Mr.  Aron,  the  Illustrated  Post  Can!  Company.  Mom 
Ireal,  is  again  in  the  city  after  his  expensive  European 
dip.      As   the   Temple    Building,   where    his    Montreal   head 

quarters  are,  will  he  torn  down,  commencing  Isi  of  May, 
Mr.  Aron  is  on  the  lookout  for  larger  premises  where 
I  he  results  of  his  foreign  trip  may  be  shown  to  I  he  best 
advantage.  C.  E.  F. 


TORONTO. 

State  of  Trade — Among    the    Retailers — Toronto    School 
Supplies  Awarded — Death  of  George  A.  Weese. 


Office  of  BOOKSELLER  and  Stationer. 

10  Front  Street  East,  Toronto 

March  13  1907. 

<<XT0T1IING    startling"    is    the    verdict    of    most    re- 
1\|     tailers  as  to  the  state  of  trade.    Probably  jusl 
a  lull  before  the  storm  of  Easter  trade  sets  in. 
Playing-  cards  and  games  continue  to  go  well,  but  some- 
what of  a  falling  off  is  shown  in  papeteries. 

Fancy  goods  importers  have  been  very  busy  of  late 
getting  their  1907  lines  ready  for  the  openings,  which 
are  held  this  month.  Publishers  are  in  the  midst  of  is 
suing  their  Spring  books. 

A  Rayson,  1322  Queen  St.  West,  has  one  of  his 
windows  entirely  dressed  with  fancy  china  this  month, 
and  a  very  attractive  dressing  it  makes.  One  side  of  his 
store  is  given  over  almost  entirely  to  this  line  of  goods. 
He  reports  trade  out  his  way  as  very  fair. 

Seth  Riekaby,  1420  Queen  Street  West,  has  a  special 
line  of  writing  pads  on  exhibition  in  his  window  this 
month.  They  are  made  up  specially  for  him  and  the 
blotter-covers  have  inscribed  on  them.  "Rickaby's  Writing 
Tablet." 

W.  G.  Bentley,  1171  Queen  Street  West,  reports  that 
he  has  experienced  a  slight  falling  oft'  in  the  post  card 
trade  during  the  past  two  weeks,  but  there  arc  indica 
tions  that  it  will  be  booming  again  by  Easter.  He  is 
contemplating  discontinuing  his  line  of  tobacco  and  ci- 
gars and  of  turning  his  store  into  an  exclusively  book 
and  stationery  business. 

J.  II.  Perrin.  922  Queen  Street  West,  is  showing  a 
fine  line  of  fancy  goods  in  his  window  this  month,  and 
was  in  the  act  of  dressing  his  other  window  when  called 
on 

N.  C.  Millar,  99fi  Queen  Street  West,  is  doing  well 
with  his  circulating  library,  which  is  getting  bigger  and 
better  all  the  time. 

Harold  A.  Wilson  &  Co.,  Ltd.,  have  a  vcr]  attract- 
ive window  display  of  playing  cards  and  other  parlor 
games  this   month.     These   lines   continue   very   active. 

J.  P.  McKenna  is  now  quite  settled  in  his  new  stoic 
at   II!'  Ybnge  St  reel . 

W.  IF.  Evans,  '.\'ul  yonge  Street,  makes  a  specialty 
of  books  on  mental  and  social  questions,  and  has  this 
month  an  attractive  window  of  such  books. 
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George  A.  Weese,  who  until  a  couple  of  years  ago 
carried  on  a  jobbing  business  on  Vonge  Street,  died  re- 
cently at  120  Carlton  Street.  The  deceased  was  born  in 
Madoc,  and  was  03  years  old. 


The  Management  Committee  of  the  Board  of  Educa- 
tion, Toronto,  have  awarded  contracts  for  school  sup- 
plies as  follows  :  Text-books,  W.  J.  Gage  Company  and 
Copp,  Clark  Company,  Limited,  divided  equally  ;  drawing 
paper,  Canada  Paper  Company,  at  $80  a  ton;  business 
forms  and  bookkeeping  blanks,  W.  J.  Gage  Company  and 
Copp,  Clark  Company,  divided  equally;  rulers,  Steinber- 
ger,  Hendry  Company,  at  $8.75  a  thousand;  lead  pencils, 
T.  Eaton  Company,  $1.33  a  gross;  colored  pencils,  T. 
Eaton  Company,  $4.25  a  gross;  pen  nibs,  Copp,  Clark 
Company,  Gillott's  25c,  Eagle  27£c.  per  gross;  ink- 
stands, harp  files,  mucilage  bottles,  W.  .7.  Gage  Com- 
pany; white  chalk  crayons,  Dominion  School  Supply 
Company,  $11  a  case;  wooden  pointers,  Dominion  School 
Supply  Company,  $7  a  hundred;  modulators  and  music 
roller  blackboards,  Steinberger,  Hendry  Company;  wrap- 
ping-paper, manila  paper,  and  twine,  Canada  Paper 
Company;  note  books  for  shorthand  classes,  W.  J.  Gage 
Company,  $li7.25  a  thousand;  note  books  for  domestic 
science  classes,  Copp,  Clark  Company,  $50  a  thousand  ; 
medals,  Wm.  McKendry;  certificates,  Alexander  &  Cable; 
wool  and  sewing  needles,  Cockburn  &  Rea;  rebinding  text 
books,   G.   Pi.   Reyford. 

W.    F.   R. 


WINNIPEG. 

Good  Valentine   Trade — New   Store   Opens — Best   Selling 
Fiction. 


Office  of  Bookseller  and  Stationer, 
Room  511  Union  Bank  Building, 

Winnipeg,  March  5,  1907 

SPRING  trade  is  very  brisk,  both  with  wholesalers  and 
retailers,    in    spite    of    the    difficulty    in    delivering 
goods   due   to   the  tie-up  of  the   railways  since   the 
first  of  the  year. 

Winnipeg  stores  did  a  big  valentine  business  during 
February  and  the  proprietors  report  sales  this  year  to 
have  been  larger  than  ever  before.  Good  window  and  in- 
terior displays  and  bright  newspaper  advertising  did  the 
trick. 

Russell,  Lang  &  Co.  are  conducting  a  big  book  sale 
at  present,  previous  to  stocktaking.  Reductions  in  price 
are  attracting  many  buyers  to  their  store.  This  firm  are 
opening  a  second  store  in  the  new  Kennedy  Block  on 
Portage  avenue  near  Eaton's.  The  Main  street  store 
will  be  continued,  but  as  Portage  avenue  is  becoming 
the  important  retail  street  the  new-  store  will  not  im- 
probably be  the  more  important  in  a  short  time. 

Books  featuied  most  in  the  local  stores  this  month 
are  Fraser's  "Lone  Furrow,".  McGrath's  "Half  a 
Rogue"  and  "The  Port  of  Missing  Men,"  by  M. 
Nicholson. 

F.  R.  M. 


THE    VALUE    OF    SYSTEM    TO    THE    STATIONER 


By  Wesley  A.  Stanger 


THERE  is  no  business  under  the  sun  that  needs  sys- 
tem more  than  a  stationery  store,  and  there  is  no 
business  where  more  money  can  be  lost  in  a  short 
time  by  the  lack  of  it  than  in  a  stationery  store.  The 
nature  of  the  business  is  such  that  system  is  really  a 
part  of  it.  The  bulk  of  the  trade  of  the  average  station- 
ery store  consists  of  a  number  of  small  purchases.  A 
great  deal  of  transient  trade  is  accommodated  every 
day.  At  the  same  time  there  are  people  buying  around 
at  various  stores  all  of  the  time  who  are  seeking  a  place 
to  buy  all  the  time,  and  where  they  can  depend  upon 
what  they  get. 

System  Eliminates  Trouble. 

A  modern  stationery  store  should  be  a  model  of  sys- 
tem from  the  front  door  clear  through  and  out  of  the 
back  door  into  the  alley.  Everything  should  show  sys- 
tem and  bespeak  the  value  of  it  through  the  entire 
place.  System  should  be  employed  in  the  arrangement 
and  selling  of  goods.  System  should  be  employed  in 
handling  employees  and  buying  stock.  System  should  be 
apparent  everywhere  and  in  proper  system  there  are  great 
rewards  for  the  stationer. 

Lack  of  system  is  hurtful  in  many  ways.  In  the  first 
place  a  customer  noting  a  lack  of  system  in  a  store  be- 
comes prejudiced  against  it,  and  would  rather  trade 
somewhere  else.  Besides  lack  of  system  is  sure  to  cause 
delays  to  purchasers  and  these  are  always  annoying. 
People  like  to  be  waited  upon  the  minute  they  enter  the 
store,  get  their  goods  with  the  least  possible  effort,  get 
the  right  change  as  soon  as  they  can  and  then  leave  the 
store  with  as  few  ceremonies  as  possible.  They  do  not  like 
delays  and  disputes  and  system  will  eliminate  these  al- 
most entirely. 

In  a  stationery   store  of  fair  size,  system   should  be 


paid  attention  to  as  strictly  as  though  the  store  were 
^Rveral  times  as  large.  Everything  should  be  in  its  plac 
and  there  should  be  some  system  about  placing  goods. 
It.  is  a  good  thing  to  have  every  employee  know  where 
everything  is  placed  in  the  store,  but  it  is  a  bad  thing 
to  have  goods  so  arranged  that  if  one  employee  is  sick 
or  off  for  a  day  no  one  else  can  find  the  goods  desired. 

Every  piece  of  goods  should  suggest  by  its  position 
and  location  in  the  store  some  other  line  of  goods  that 
go  with  it.  For  instance,  if  a  girl  drops  in  and  asks  for 
a  typewriter  notebook,  the  goods  in  the  store  should  be 
so  arranged  that  any  person  could  almost  put  a  hand  on 
the  notebooks  because  of  the  goods  that  are  near  it, 
and  so  that  when  she  has  her  book  and  suddenly  remem- 
bers that  she  wants  a  "Circular  Ink  Eraser"  or  a 
"Typewriter  Ribbon"  it  will  not  be  necessary  to  run  all 
over  the  place  to  find  it.  System  would  locate  it  some- 
where near  the  carbon  paper,  the  notebooks  'ind  other 
typewriter  accessories. 

In  arranging  a  stock  of  stationery  it  is  not  always 
easy  to  work  out  the  system  first.  This  must  be  a  mat- 
ter of  more  or  less  evolution,  and  the  aim  of  every 
stationer  should  be  to  improve  his  system  in  some  par- 
ticular every  day.  It  is  not  necessary  ro  waste  a  lot 
of  valuable  time  and  reduce  the  earning  capacity  of  the 
store  or  the  salespeople  insisting  on  attention  to  svs- 
tem,  but  a  great  deal  of  attention  should  be  paid  to  it 
and  some  every  day  in  the  year. 

System    in    Arrangement. 

Suppose  we  have  a  store  on  a  prosperous  street  and 
we  desire  to  attract  a  good  trade  and  keep  the  right 
kind  of  a  store.  The  first  thing  we  must  do  after  we  g*t 
in  the  stock  is  to  arrange  it.  Suppose  we  handle  leather 
goods   and   writing  papers   and  expect  to   push   them   to 
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some  extent.  We  want  to  show  off  our  writing  papers 
and  we  will  arrange  ;i  show  case  lull  of  them.  Not  hit 
or  miss,  hut  in  a  manner  that  .we  can  place  our  hands 
upon  any  priced  box  by  its  location.  Od  the  top  shell' 
of  the  ease  we  will  place  our  high  priced  "Linens"  of 
various  sizes  and  prices.  Suppose  we  start  at  the  righl 
hand  side.  We  will  know  that  the  best  grade  of  the  high- 
est price  is  on  the  right  and  that  the  prices  grade  down. 
On  the  next  shelf  is  another  grade  and  so  on  through  the 
case.  Of  course  the  paper  in  the  case  is  for  display  pur 
poses  principally  and  we  have  the  box  covers  off.  Thej 
should  be  arranged  as  artistically  as  possible  in  order 
to  attract  attention.  On  the  wall  shelves  behind  the 
show  case  we  will  carry  our  stock.  This  stock  should  be 
so  arranged  that  we  will  know  instinctively  about  the 
location  of  a  box  of  paper  by  the  price  it  is  to  be  sold 
at. 

Our  customer  picks  out  a  box  from  the  samples  and 
we  either  sell  her  that  one  or  place  it  back  in  the  case  and 
take  one  from  stock.  If  the  stock  is  systematically  ar- 
ranged we  know  at  once  where  the  box  ought  to  be  and 
without   the   slightest    hesitation,   reach  for  it   and  have  it. 

Now  when  we  think  of  writing  [taper  we  think  of  ink 
buttles,  ink,  pens  and  fountain  pens.  The  customer  may 
never  recall  how  badly  he  or  she  needs  an  "Automatic 
Ink  Bottle,"  but  if  there  is  one  of  them  pretty  close  to 
the  writing  paper,  it  will  attract  attention.  Near  it 
will  be  found  pens  and  pen  holders,  with  all  of  the  other 
accessories'  and  luxuries  needed  about  a  writing  desk. 
A  nice  display  of  fountain  pens  completes  the  cycle  .if 
thought  and  in  the  event  that  a  customer  desired  to  pur- 
chase of  each  of  the  accessories,  it  would  require  little  or 
no  moving  about  to  find  them  all.  This  is  system.  <  hie 
thing-  suggests  another  and  all  in  the  same  cycle  of  desire 
so  that  the  mind  moves  easily  from  one  to  the  other 
without  fatiguing  the  body,  and  the  sales  person  is  with- 
in arm's  length  of  every  possible  thing  that  writing 
paper   would   suggest. 

Opposite  our  writing  paper,  we  will  probably  have  our 
leather  goods,  although  this  is  another'  department  and 
has  nothing  to  do  with  writing  paper.  As  it  has  nothing 
to  do  with  it  it  should  be  away  from  it  so  that  there  will 
be  no  lack  of  harmony.  In  displaying  our  leather  goods 
we  will  use  the  same  doctrine  and  system  that  we  have 
used   with  the  writing  paper. 

Next  to  the  leather  goods  we  have  our  typewriter 
supplies,  and  here  we  use  the  same  system.  In  plain 
sight  is  to  be  found  whatever  is  most  called  for  and  will 
make  the  best  display.  Near  it  are  the  other  accessories 
that  stenographers  require,  and  everything  systematically 
arranged,  so  that  a  person  may  drop  in  and  buy  every- 
thing from  a  notebook  and  ribbon  to  pencils  and  legal 
paper  without  moving  any  further  up  and  down  the  store 
than  the  actual  space  required  to  take  care  of  the  goods. 
Thus  we  will  follow  the  same  system  throughout  the 
-.tore   in   all   manner  of  goods. 

Syttem  Suggests  Sales. 

This  docs  not  mean  that  we  will  place  goods  hit  or 
miss  in  bunches,  but  we  must  follow  trend  of  thought 
and  ha\e  each  piece  of  goods  suggest  some  other  piece 
and  then  each  department  suggest  some  other  depart- 
ment, so  that  when  we  have  a  customer  come  in  whose 
mind  is  in  a  receptive  condition  that  mind  may  take  in 
the  entiie  stationery  store  at  one  glance  and  see  the  gen- 
eral arrangement  and  the  various  lines  with  little  trou- 
ble, and  then  by  closer  inspection  pick  out  each  individu- 
al  article   in  each  department. 

Alter  we  have  worked  out  this  scheme  we  will  soon 
find   ourselves    somewhere    near   the   cashier's   department. 


Il     is    a   good    scheme    to    base    the    cashier    and  bookkeeper 

away  from  the  noise  of  the  street  and  from  the  bustle  of 
the  buyers,  although  system  ma\  suggest  that  the  nearer 
i  lie    door    the   cashier  is  the    better.    This   depends     upon 

conditions  and   circumstances   to   a    very    large   extent. 

Ever}  stationery  store  should  have  a  good  cash  car- 
rier system.  Not  a  cheap  one,  but  one  that  will  give 
service  and  work  properly.  A  good  cash  carri  i  pstem 
will  save  much  time  and  many  dollars  in  any  stationer} 
Store,  but  a  poor  system  is  worse  than  none  at  all.  The 
cash  carrier  system,  no  matter  what  it  is,  is  important, 
and  it  makes  an  impression  on  the  minds  of  the  custom 
ers  They  will  notice  it,  for  there  never  was  a  man  or 
woman  in  the  world  who  failed  to  watch  a  cash  carrier 
as  it  sped  away  with  his  or  her  money.  It  is  inherent  in 
people  that  they  know  where  their  money  is  going  and 
they  will  always  watch  the  cash  carrier  to  see.  Oonse 
quently  the  kind  of  a  cash  carrier  you  have  has  an  addi- 
tional value  besides  that  of  merely  transporting  monej 
and  saving-  sales  people  time  in  running'  back  and  forth 
and  obviating  the  congestion  and  confusion  that  results 
from   the   lack   of   one. 

Between  the  cashier's  department  and  the  sale-,  peo 
pie  the  greatest  care  and  the  most  perfect  system  should 
be  in  vogue  to  guard  against  leaks  and  errors.  It  is  a 
good  plan  to  mark  goods  in  plain  figures  so  that  the 
customer  knows  the  amount.  If  this  is  not  done  a  small 
cash   register  in  each   department  is  a  great   saver. 

When  a  customer  buys  an  article,  the  sales  person 
may  ring  up  the  amount  and  forward  the  cash  and  the 
sales  slip  to  the  cashier  by  means  of  the  cash  carrier, 
where  the  amount  is  rung  up  again.  With  the  cash  reg- 
ister staring  the  customer  in  the  face,  the  sales  person 
will  be  very  careful  about  the  amount,  and  this,  backed 
up  by  the  certainty  that  the  cashier  will  again  ring  up 
the  sale  and  keep  the  duplicate  slip  to  check  up  by  at 
night  will  save  many  dollars  in  mistakes,  lost,  or  stolen 
change. 

Each  department  should  have  a  spindle  of  its  own  in 
the  cashier's  department,  where  the  slips  should  be 
placed  as  soon  as  they  come  in.  At  night  the  cash  regis 
ters  should  be  checked  up  with  these  slips,  and  then  the 
total  amount  in  the  cashier's  hands  checked  up  with 
what  the  slips  and  the  small  registers  show.  This  will 
tell  every  day  how  much  business  each  department  has 
done  and  how  much  profit  each  sales  person  has  made  as 
well  as  telling  the  total  profits  for  the  day. 

Every  day  the  sales  should  be  entered  up  and  each  de- 
partment charged  out  with  the  cash  received  and  the 
profit,  so  that  at  the  end  of  the  month  or  at  any  given 
time,  it  will  be  possible  to  find  out  just  where  the  busi- 
ness  stands. 

By  extending-  this  a  little  further,  inventory  may  be 
obviated,  for  the  goods  as  well  as  the  amounts  may  be 
kept  track  of  all  on  the  same  card  or  record  sheet,  so 
that  it  will  be  possible  at  all  times  to  locate  the  exact 
condition  of  stock,  and  given  article  or  department  as 
well  as  to  find  out  how  the  business  stands  from  a  fin- 
ancial   standpoint. 

Every  stationer  sells  systems  of  some  kind  or  an- 
other, and  by  applying  these  same  systems  he  can  save 
himself  hundreds  or  thousands  of  dollars  every  year 
and  impress  upon  his  customers  the  value  of  system, 
by   the   manner   they  work  out    in  his  own   establishment. 

System  in  the  stationery  store  is  an  important  fac- 
tor in  business  success.  There  is  too  little  system  in  the 
average  stationery  store  to-day,  and  a  closer  study  of 
this  question  by  stationers  will  prove  very  valuable  to 
any    of  them. 
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SHOW    CARD     WRITING 

BY  CRAFTSMAN. 

(Continued  from  February  Number.) 

Brush  Script.  ample  of  brush  script,  scrolls.    The     scrolls,   though     the 

Brush  script   letters   are   mostly   used   on   show    cards  simplest  in  construction,  are  the  most  difficult  to  execute 

when   they   are  larger  than  any  letters  that  can  be  made  properly.     Only  the  simplest  of  the  lines,  such  as  are  used 

with  the  stub  pens.    Very  few  card  writers  can  do    this  to  construct  Fig.   30,   need    ever  be  used  on  show  cards, 

work  with  any  degree   of  perfection  until  they  have   had  These  strokes  must  be  made    just    as  you    would    make 

much  practice,   but,    this   art  once  acquired,   these  letters  shaded    script      letters    with      an     ordinary    pen.     A    light 
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Brush  Script,  Capitals. 


in  combination  with  script  scrolls,  present  a  work  of 
beauty.  The  first  illustration  (Fig.  1)  will  be  found  an 
excellent  example  of  brush  script,  executed  on  a  grey  card 
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Brush  Script  Numbers. 


Fig.  2— Script  Brush  Scrolls. 


with  white  ink  and  shaded  with  black.    The  rapidity  with 
which  they  were  formed  in  no  manner  mars  their  beauty 

or  the  symmetry  of  the  slant.  sweep  of  the  free  brush,   a  gradual,   gentle,    and   then   in- 

The  second  illustration  (Fig.   2)   represents  a  fine  ex-      tensified  pressure  as  you     approach    the     thickened     cen- 
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tie  of  the  curve,  a  gradual  lessening  of  the  pressure,  and 
the  faintest  possible  touch  of  the  extreme  point  of  the 
brush  as  you  raise  it  from  the  card,  and  the  stroke  is 
completed. 

Practice  these  very  often  and  you   will  soon  rind   that 
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Fig.  1— Shaded  Script. 

you  can  master  any  of  them  and  make  many  others  of 
perhaps  greater  b,eauty. 

Brush  Script,  Lower  Case. 

The  lower  case  letters  are  comparatively  easy  to 
write  The  brush  should  be  held  exactly  as  in  Fig.  6 
of  February  article,  the  little  finger  resting  very  lightly 
on  the  paper.  A  glance  at  the  outlines  of  the  lower  case 
letters  herewith  illustrated  (Fig.  3)  will  reveal  the  deli- 
cacy and  rapidity  of  the  brush  strokes.  The  curved 
strokes  on  S,  G,  and  Y  can  only  be  written  properly  if 
done  rapidly. 

Brush  Script,  Capitals. 

The  more  simple  forms  of  script,  when  writing  capi- 
tals with  a  brush,  look  too  primitive  on  a  show  card,  and 
those  with  curved  lines,  as  shown  here,  are  needed  to 
form  a  suitable  contrast  with  the  lower  case  letters.  The 
larger  you  practice  these  letters  the  more  readily  you  can 
write  them. 

Make  3-inch  squares  for  your  first  practice,  and  write 
the  letters  at  first  with  a  lead  pencil,  being  sure  to  write 
them  entirely  free  hand,  and  resting  on  your  pencil  point 
so  lightly  that  the  pencil  marks  can  scarcely  be  seen 
after  you  have  made  the  letter.  Now  take  your  No.  5 
brash  and  prac'tice  outlining  the  letter  F.    Stroke  1,  from 

MARKING  ALPHABET 

A  to  B,  gives  you  the  stem  stroke  for  many  other  let- 
ters. Stroke  3,  from  C  to  D,  teaches  you  another  im- 
portant sweep  of  the  brush,  which  is  also  part  of  many 
of  the  other  letters. 


Arm  and  finger  movements,  with  the  lightest  possible 
touch  of  your  fingers  on  the  paper  and  on  your  brush 
point,  are  what  you  must  practice.  When  you  can  do 
this — and  it  will  take  you  some  time— then  make  every 
letter  entirely  freehand.  Do  the  same  with  your  No.  7 
and  No.  11  brushes.  When  using  the  latter,  make  yom 
letters  six  inches  high. 

Before  c sluding  tins  instalment  ii    will  be  well   for 

the  student  to  read  carefully  the  following  directions  as 
to    pen    filling    and    paper    I'oi     practicing   pen    work. 

Filling  the  Pen. 

Never  dip  the  pen  in  the  ink,  as  the  ink  is  only 
intended  to  be  used  inside  the  blades,  not  outside.  Any 
ink  on  the  outside  will  have  to  be  rubbed  off  on  a  cloth 
thus  wasting  as  much  ink  as  you  use.  Some  use  a  tooth 
pick,  some  a  stick,  and  others  a  "dropper."  All  of 
these,  however,  are  crude  and  uncleanly.     The  best  device 
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Fig.  3.—  Brus3"  S°ript,  Lower  Case 

and  that  most  used  by  all  good  card  artists  is  the  little 
bicyiele  oiler  with  a  pin  running  down  the  tip  or  tube. 
The  pin  opens  up  the  tube  and  prevents  clogging,  and  to 
fill  the  pen,  simply  press  the  sides  of  the  can  while  hold 
ing  the  tip  of  the  little  can  between  the  blades  of  the 
pen. 

Practice  Paper. 

Any  paper  of  smooth  or  firm  surface  will  answei 
wrapping  paper  of  this  quality  will  give  good  result-. 
Hardware  paper,  usually  found  in  any  hardware  store, 
is  about  the  best  thing  that  can  be  had  for  pen  practice. 
Marking  inks  set  up  nicely  on  this  paper  and  will  do  jus- 
tice to  every  stroke  you  make. 


J.  M.  Spence,  president  of  the  Guelph  Typewriter 
Exchange,  has  disposed  of  the  stork  of  typewriter  sup- 
plies and  stationery  to  Mr.  -I.  W.  Easterbrook,  win.  will 
have  them  moved  to  his  cigar  store  on  the  Market 
Square.  The  stock  of  typewriters  has  been  retained  by 
the  company. 
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A  PROPOSAL  DEFEATED. 

THERE  is  nothing  like  hammering  away  hard  at  any- 
thing objectionable.  This  lias  "been  shown  by  the 
fact  that  the  Postmaster-General  has  withdrawn  his 
c.o.d.  proposal,  which  threatened  to  turn  the  people's 
post  office  into  a  collection  agency  for  mail  order 
houses.  Bookseller  and  Stationer  can,  with  all  modesty, 
lay  claim  to  some  ciedit  for  inducing  its  readers  to  do 
some  of  the  "hammering"  which  eventually  killed  the 
objectionable  proposal.  1'erhaps  we  should  not  say 
"killed,"  as  from  the  Postmaster-General's  remarks  or. 
the  subject  when  he  withdrew  his  proposal  he  seemed 
to  indicate  that  he  would  bring  it  forward  again  should 
a  favorable  opportunity  arise. 

It  appears  that  the  Postmaster-General  has  power 
to  make  a  c.o.d.  regulation  without  referring  to  Parlia- 
ment at  all;  at  least  he  claims  sue  authority.  If  this 
claim  is  correct,  that  authority  should  he  taken  away. 
And  it  behooves  every  reader  of  this  paper,  and  every 
other  country  merchant  in  the  Dominion,  to  "keep  his 
ryes  skinned,"  so  to  speak,  for  the  first  outbreak  of 
c.o.d.  weakness  on  the  part  of  the  Honorable  the  Post- 
master-General. 

Readers  may  rest  assured  that  Bookseller  and  Sta- 
tioner will  do  its  part  to  make  the  proposal  "stay 
killed,"  as  it  has  always  been  our  policy  to  guard  the 
interests    of   our    readers. 


THE  BOOKSELLERS'   RESPONSE. 

IT  is  gratifying  to  find  a  hearty  response  being  given  in 
seme  quarters  to  our  appeal  for  action  in  the  parcel 
post  question.  Several  of  our  readers  took  the  trouble 
to  follow  out  our  suggestion  of  writing  to  their  members 
and  we  are  glad  to  say  that  their  efforts  will  not  likely 
go  unrewarded. 

Other  tiades.  notably  the  dry  goods  and  the  hard- 
ware trades  have  put  up  a  splendid  fight  against  this 
movement  of  the  mail  order  houses.  It  is  to  be  re- 
gretted that  the  booksellers  and  stationers  of  the 
country,  who  stand  to  lose  as  much,  if  not  more,  by  the 
establishment  of  a  c.o.d.  parcel  post  system  than  other 
niei  chants,  did  not  take  more  general  action.  However, 
they  extend  thanks  to  those  who  did  put  up  a  protest, 
and  next  time  a  call  is  made  they  will  doubtless  be  ready 
to  assume  their  share  of  the  struggle. 

The  example  set  by  Mr.  W.  G.  Thomson,  of  Nelson. 
B.C.,  is  noteworthy.  In  a  letter  to  this  paper  he  says. 
"I  went  your  suggestion  one  better,  and  got  it  up  in 
the  form  of  a  petition  and  secured  the  signatures  of  as 
many  otheis  as  possible.  I  then  brought  the  matter  up 
before  our  Board  of  Trade  and  got  them  to  follow  up 
the  petition  with  a  request  from  the  Board  that  the  peti- 
tion be  supported."  This  is  the  sort  of  thing  we  like 
to  hear  about. 

WARNING. 

STATIONERS  cannot  be  too  particular  as  to  the  com- 
mercial travelers  with  whom  they  deal  for  picture 
post  cards  or  for  anything  else.  There  are  many  lcput- 
able  post  card  publishers  who  have  travelers  on  the  road: 
and  there  are  other  firms  who  aie  the  reverse  of 
reputable. 

When  any  business  grows  to  the  large  proportions  to 
which  the  picture  post  card  business  has  now  grown, 
there  arc  sine  to  be  fakirs  on  the  road  who  will,  by  their 
shady  methods,  get  the  wholesalers  a  bad  name  with  the 
retailers.  It  appears  that  certain  so-called  "publishers"' 
from  the  south  of  the  boundary  line  have  had  "travel- 
ers" calling  on  the  Canadian  trade,  and  taking  orders, 
which  they  only  partly  fill.  These  orders  are  then  dis- 
counted by  brokers,  who  immediately  begin  to  worry 
the  unfortunate  retailer,  who,  perhaps,  hasn't  even  got 
all  the  goods  he  ordered. 

In  placing  orders  for  post  cards,  stationers  should 
carefully  consider  whether  the  firms  they  contemplate 
dealing  with  are  well  known  firms.  And  if  they  find 
such  linns  not  well  known,  they  would  do  well  to  see 
if  they  can  get  the  goods  they  want,  and  the  terms  they 
desire,  from  some  firm  better  known  to  the  trade.  Well 
known  firms  in  the  post  card  line,  as  well  as  other  sta- 
tionery lines,  are  invariably  to  be  found  in  the  advertis- 
ing columns  of  Bookseller  and  Stationer.  By  reading 
our  advertising  columns,  when  considering  the  placing 
of  an  order  with  a  traveler,  or  by  mail,  you  can  be  quite 
sine  that  you  are  doing  business  with  legitimate  firms, 
who  are   trading  on  a    business  basis. 
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THE   USE   0   FTHE  SHOW   CARD. 

ONE  of   the  features  of   Bookseller  and  Stationer    is 
the   series   of   articles    on   show-card    writing,    and 

the  aim  of  those  articles  will  not  be  accomplished  unless 
readers  make  use  of  them.  The  instructions  given  are 
clear  and  lucid  and  not  much  expense  is  attached  to  the 
practice  of  show-card  writing. 

Nothing  is  more  attractive  than  a  neatly  written 
show-card.  It  adds  greatly  to  the  appearance  of  the 
store  as  well  as  the  show  window.  It  conveys  informa- 
tion which  customers  need,  and  which  perhaps  they  would 
rot  care  to  ask  for  in  great  abundance  for  fear  of  being 
considered   a    nuisance. 

Suppose  you  have  a  number  of  books  in  your  win- 
dow. People  come  up  to  that  window  to  see  what  hooks 
they  are.  There  may  be  considerable  difficulty  in  so  arrang- 
ing the  books  that  their  titles  may  he  easily  read.  Here 
is    where   the   show-card   comes    m    handy. 

(let  ,i  piece  of  dark  card-hoard  with  evenly  cut  edges, 
and  upon  it  inscribe  something  like  this.  "The  titles  of 
the  hooks  in  this  window  are:"  then  in  neat  lettering 
write  the  names  of  the  books  with  prices  opposite  them. 
By  this  means  your  window  exhibit  has  more  force  than 
if  you  merely  spread  the  hooks  out  flat.  Build  tihem  up 
in  the  centre,  pyramid-like,  and  top  them  with  the  card, 
[lave  them  surrounded  by  other  well-arranged  stock.  The 
show-card  properly  used  is  often  a  saver  of  space,  as 
well  as  an  attractive  way   of  conveying  information. 

SHEET  MUSIC. 

IN  CONVERSATION  the  other  day  with  a  Toronto 
music  publisher,  the  representative  of  this  paper  was 
informed  that  very  little  attention  was  given  by  station- 
ers generally  to  the  sheet  music  trade.  He  suggested 
that  connections  might  be  made  by  the  stationers  of  the 
smaller  towns  and  cities  of  the  Dominion  witli  the  local 
music  teachers,  and  that  a  combined  effort  might  be 
made  which  would  result  in  advantage  to  all  concerned. 
A  very  fair  profit,  he  said,  could  be  made  by  dealers, 
without  keeping  a  very  large  stock.  Very  little  capital 
would  be  tied  up. 

A  window  or  interior  display  of  the  latest  music  can 
he  had  off  jobbers,  which  makes  very  attractive  adver- 
tising for  the  store,  and  a  connection  with  music  teach- 
ers would  tend  to  bring  people  into  the  store. 

Sample  sheets  are  supplied  on  request,  from  which  a 
prospective  buyer  has  a  good  selection.  Orders  can  he 
sent  in  to  the  jobbers  and  they  will  be  filled  without  de- 
lay. By  this  means  all  that  is  newest  may  he  handled, 
with  little  or  no  risk  of  the  stationer  being  loaded  down 
with   a   lot   of   old,   unsaleable   stock. 

The  publisher  spoken  to  said  that  at  present  a  lot 
of  his  business  was  done  direct  with/  the  consumer.  But 
for  his  part  he  would  very  much  prefer  dealing  with  the 
trade,  as  lie  would  then  save  himself  a  great  deal  of 
trouble,  and  stand  a  chance  of  doing  a  good  deal  more 
business. 


So  it  behooves  you  to  "think  it  over."  IVrhaps  you 
already  handle  a  certain  anount  of  sheet  music  and 
don't  make  much  out  of  it.  Bu1  do  you  "push"  the  busi- 
ness good  and  hard  ?  Do  you  make  it  a  point  to  bring 
the  fact  that  you  handle  the  latest  in  'sheet  music  to 
the  attention   of   the   local   public;  ?     If  not  ,    win    not  7 


CREATING  A  FASHION. 

WK  FEATURE  the  festive  seasons,"  says  a  Ham- 
ilton stationer,  in  reference  to  the  post  cud 
trade.  Some  have  been  heard  to  complain  that  the  de- 
mand for  Easter  cards  is  strictly  limited.  It  is  thus 
limited  because  it  has  not  yet  been  stretched  as  much 
as  it  is  capable  of  being.  It  wants  to  he  "featured" 
more,    as    the    Hamilton    man    has    it. 

How  do  fashions  in  anything  get  going  anyway  ? 
They  are  put  on  the  road  by  the  people  who  are  going 
to  make  something  out  of  it.  Fashions  are  not  acci- 
dents !  The  milliners  in  Paris  and  London  say  such-and- 
such  a  thing  will  be  fashionable  this  year.  Lesser  mil- 
liners say  all  right,  and  pass  the  news  on  to  their  cus- 
tomers,   who    then   come    in   and    buy    what    is    fashionable. 

Tt  has  been  declared  fashionable  to  send  cards  of 
greeting  at  Easter  time,  and  yet,  withal,  none  too  many 
take  advantage  of  the  fashion.  Why  not  ?  Do  you,  as 
Easter  comes  along,  impress  upon  every  one  who  passes 
your  store  or  reads  your  local  newspaper,  that  Easter 
greetings  cards  are  fashionable  and  thai  you  sell  them 
in  great  variety?  Do  you  feature  Easter  like  you  do 
Christmas  ? 


STUDY  YOUR  BUSINESS. 

ELSEWHERE  in  this  paper  are  recorded  the  remarks 
of  a  Toronto  stationer  with  reference  to  the  study 
of  business.  It  cannot  be  too  emphatically  urged  that 
every  reader  of  this  paper  study  his  business  thoroughly. 

When  a  young  doctor  or  lawyer  leaves  his  college 
with  a  degree  after  his  name,  and  opens  an  office,  lie 
dare  not  quit  studying  his  business.  The  rush  of  the 
age  permeates  everything;  and  the  continually  rising 
problems  of  life  confront  men  in  ever-increasing  num- 
bers, necessitating  a  continual  abandonment  of  what  is 
worst  of  the  old  methods  and  the  adoption  of  the  I.-  ■>! 
of  what    is  new. 

The  man  with  the  ideas  is  the  man  who  makes  a  suc- 
cess of  his  business,  whatever  that  business  may  be.  Study 
the  trend  of  your  trade!  Remember  that  a  stationer, 
although  to  a  great  extent  dealing  in  things  which,  in 
view  of  widespread  educations,  are  now  staple,  is  stil! 
somewhat  of  a  builder.  He  is,  or  rightly  should  be. 
a  centre  of  culture,  because  he  deals  in  goods  which 
make  for  culture.  Study  your  customers  that  you  may 
better  fill  their  wants,  or  create  in  them  wants  which 
will  result  in  the  advancement  both  of  the  customer  and 
yourself. 
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The  Best  New  Novels 


In  1906  we  published  '  The  Jungle."  Everyone  remembers  what  a  sensation  it 
created.  Now  we  are  about  to  publish  a  book  that  is  going  to  create  an  even  greater 
upheaval  in  modern  business  methods.     This  book  is 


Friday  the  13th 


by 

Thomas  W.  Lawson 

ILLUSTRATED,  -         -         $1.25,  CLOTH 

Your  maximum  orders  will  be  necessary  to  fill  the  demand. 


Meredith  Nicholson  has  more  than  dupli- 
cated the  success  of  '  The  House  of  One 
Thousand  Candles"  in 

The  Port  of 
Missing  Men 

Illustrated  by  C.  F.  Underwood. 
Paper,  75c.  -  Cloth,  $1.25 


The    best    story   that    LOUIS  TRACY   has 

written  since  "  The  Wings  of  the   Morn- 
ing," is 

The  Captain  of 
the  Kansas 

Romance  mixed  with  adventure — a  great 
story  told  by  a  master-hand. 

Paper,  75c.  Cloth,  $1.25. 


Another  of  those  strong,  stirring  stories  by  HAROLD  BINDLOSS,  author  of 

"  Alton  of  Somasco  " 

The  Dust  of  Conflict 

Illustrated  in  full  color  by  W.  Herbert  Dunton. 
PAPER,  75c.  CLOTH,  $1.25 


Send  for  Complete  Catalogue. 


McLeod  &  Allen, 


Publishers, 


Toronto 
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FEBRUARY   SELLERS. 

"The  Doctor"  continues  its  flight  and  is  still  far  in 
the  lead.  February  returns  show  that  "The  Undei'tow" 
lias  dropped  off  in  sales  and  "Fighting  Chance"  comes 
fourth  instead  of  second.  "The  Port  of  Missing  Men" 
promises  to  be  a  great  seller.  The  returns  this  month  arc 
Dot  quite  as  complete  as  usual. 

Canadian  Summary. 

Points. 

L.      Doctor,    by   Ralph    Connor    !)(• 

2.  Port  of  Missing  Men,  by  Meredith 

Nicholson   35 

3.  Treasure  of  Heaven,  by  Marie  Corelli  .  .  •  26 

4.  Fighting  Chance,  by  R.  W.  Chambers  . .  25 

5.  The  Saint,  by  Antonio  Fogazzara 21 

6.  Silver   Maple,   by   Marian   Keith    18 

Whispering  Smith,  by  F.  II.  Spearman  .  .  18 

PUBLISHING  ACTIVITIES. 

The  publishers  report  a  most  gratifying  sale  for  "The 
Lone  Furrow,"  by  W.  A.  Fraser.  Within  two  weeks  of 
publication  almost  the  entire  first  edition  was  used  up. 
The  more  widely  the  merits  of  the  story  are  known,  the 
greater  the  demand  will  become.  Booksellers  would  do 
well  to  push  this  fine  story  by  a  Canadian  author. 

The  publication  of  the  syndicate  novels  by  McLeod 
&  Allen  at  75  cents  per  volume  still  goes  on.  Recent  and 
forthcoming  issues  in  this  series  are:  "Latter  Day  Sweet- 
hearts," by  Mrs.  Burton  Harrison;  "The  Chief  Legatee," 
by  Anna  Katharine  Green,  and  "Kate  Meredith,  Finan- 
cier," by  Cutcliffe  Hyne. 

McLeod  &  Allen  have  arranged  for  Canadian  editions 
of  "Madame  de  Treyners,"  by  Edith  Wharton,  "In  the 
Cause  of  Fi'eedom, '  by  A.  W.  Marchmont  and  "The 
lmposter, "  by  Harold  Bindloss. 

William  Briggs  will  not  likely  have  any  further  Spring 
publications  in  addition  to  those  already  announced  in 
the  February  number  of  Bookseller  and  Stationer.  The 
list  is  a  fine  one  and  will  well  repay  the  attention  of  book- 
sellers. 

The  Macmillan  Company  issued  Jack  London's  wierd 
prehistoric  romance,  "Before  Adam,"  on  February  25. 
The  illustrations  by  Charles  Livingstone  Bull  are  features 
of  the  volume. 

The  Macmillan  Company  have  on  their  Spring  list 
the  following  novels:  "Prima  Donna,"  a  sequel  to  "Fair 
Margaret,"  by  F.  Marion  Crawford;  "A  Victor  of 
Salamis, "  by  William  Stearns  Davis;  "The  Loves  of 
Pelleas  and  Ettarre, "  by  Zona  Gale;  "Spirit  Lake,"  by 
Arthur  Heming,  and  "The  Gulf,"  by  John  Luther  Long. 

The  Macmillan  Company  have  just  published  Owen 
Wiser 's  new  book,  "How  Doth  the  Simple  Spelling  Bee"; 
Vol.  I  of  "The  Cyclopedia  of  American  Agriculture," 
edited  by  Professor  L.  H.  Bailey;  Vol.  III.  of  "Grove's 
Dictionary  of  Music  and  Musicians,"  edited  by  J.  Fuller- 
Maitland;  the  tenth  and  last  volume  of  Professor  Albert- 
H.  Smyth's  edition  of  "The  Life  and  Writings  of  Ben- 
jamin Franklin";  "Studies  in  Humanism,"  by  F.  C.  S. 
Schiller,  of  Oxford;  "Structure  and  Growth  of  the  Mind." 
by  Professor  W.  Mitchell,  of  the  University  of  Adelaide; 
"Eye   Injuries   and    Their   Treatment,"  by   A.    Maitland 


Ramsay,  of  Glasgow;   and   a   new  edition   of   Mabel   Os- 
good Wright's  "Birdcraft." 


COPP,  CLARK'S  BOOK  NEWS. 

Paper  editions  of  the  following  popular  novels  have 
been  issued  recently  by  t lie  Copp,  -Clark  Co.,  at  75  cents 
each:  "Kid  McGhie,"  by  S.  R.  Crockett;  "The  Slave  of 
Silence,"  by  F.  M.  White;  "Made  in  His  Image,"  bj 
Guy  Thorne;,  "The  Lost  Leader,"  by  E.  P.  Oppenheim; 
"The  Man  Who  Rose  Again,"  by  Joseph  Hocking,  and 
"The  Dream  and  the  Business,"  by  John  Oliver  Hobbes. 

Towards  the  end  of  the  month  the  Copp,  Clark  Co. 
will  have  ready  "Check  to  the  King,"  an  historical  rom- 
ance, by  a  new  writer,  Morice  Gerard,  who  is  rapidly  com- 
ing to  the  front  as  a  popular  novlist.  They  will  also  pub- 
lish Max  Pemberton  's  new  story  of  modern  adventure. 
"The  Diamond  Ship,"  which  is  said  to  be  one  of  the 
most    fascinating  stories  he  has   vet    written. 


"Wages  of  Pleasure,"  by  -J.  A.  Stewart,  was  issued 
last  month  in  both  cloth  and  paper  editions.  This  is  a 
first  rate  story  and  it  is  selling  well. 

"Norroy.  Diplomatic  Agent,"  by  B.  Bronson-Howard, 
has  just  been  brought  out  by  the  Copp,  Clark  Co.  The 
hero  is  a  diplomatic  agent  in  the  services  of  the  United 
States  and  his  mysterious  disappearances  puzzled  his 
friends.  On  his  various  missions  lie  experienced  many 
stirring  adventures. 

The  Copp.  Clark  Co.,  arc  now  the  agents  in  Canada 
for  the  John  Henry  hooks,  of  which  they  carry  in  stock 
eleven  titles.  The  latest  volume  in  the  series  is  "Beat 
It.'*  which,  like  the  others,  is  cloth  bound,  gill  top,  and 
sells  at    75   cents. 

Saxon's  "Everybody's  Scries,"  consists  of  a  large 
number  of  little  hand-books,  hound  uniformly  in  red 
leather,  and  retailable  at  2f>  cents.  Among  the  titles 
are:  Everybody 's  "Guide  to  Public  Speaking,"  "Pocket 
Cyclopedia."  Book  of  Jokes."  "Letter  Writer."  "Book 
of  Irish  Wit  and  Humor."  "Book  of  English  Wit  and 
Humor,"  "Hook  of  Scottish  Wit  and  Humor,"  "Medical 
Guide."     In   all   there  are  41  titles. 

The  Copp,  Clark  Co.  have  arranged  for  the  publica- 
tion in  Canada  of  a  series  of  24  portfolios  of  pictures, 
being'  reproductions  in  color  of  the  iinest  modern  paint- 
ings  in   the   public   picture   galleries     of  Great   Britain. 
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There  are  five  pictures  in  each  portfolio,  of  which  ten  are 
now  ready.     The  scries  is  sold  in  sets  only. 

A   third  edition  of  "The  Saint,"  by  Antonio  Fogaz- 

zaro  is  now  ready,  so  thai  those  dealers  who  sold  out 
the  lirst  editions  and  still  have  orders  to  fill,  can  now  se- 
cure  copies. 

The  Copp,  Clark  Co.,  have  been  appointed  agents  in 
Canada  for  the  "White  House  Cook  Hook."  by  Hugo 
Ziemann  and  .Mrs.  F.  L.  Cilette.  The  book  cntains  over 
1,600  household  recipes.  Nothing  relating  to  practical 
housekeeping  is  omitted.  .Menus  Tor  every  day  in  the 
year   and    special   occasions   are   provided.      ($1.25.) 


CROWELL'S  SPRING  LIST. 

In  the  Spring-  list  of  Thomas  Y.  Crowell  &  Co.,  426 
to  428  West  Broadway,  New  York,  as  announced  in  this 
issue,  there  are  books  representative  of  several  depart- 
ments of  .literature.  In  fiction,  there  is  "The  Ministry 
of  David  Baldwin"  by  Henry  Thomas  Colestock  ;  in 
economics,  there  is  "Orthodox  Socialism"  by  James 
Edward  Le  Rosignol;  in  theology  there  is  "The  Religious 
Value  of  the  Old  Testament"  by  Ambrose  White  Vernon. 
and  in  history  there  is  "The  Greatest  Fact  in  Modern 
History"    by   Whitelaw   Reid. 

"The  Ministry  of  David  Baldwin"  has  as  its  hero  a 
young  clergyman,  just  out  of  college,  who  endeavors  to 
preach  the  Bible  in  terms  of  modern  criticism.  He  is  de- 
clared "unsound"  and  is  erupted  to  "suppress  his  mes- 
sage." The  conflict  which  ensues  between  his  duty  and 
his  desire  is  rivalled  by  the  factional  fights  in  the  church 
itself.  The  book  is  handsomely  bound  in  green  and  gold. 
($1.50.) 

"Orthodox  Socialism"  is  the  latest  addition  to 
Crovvell's  Library  of  Economics.  It  is  a  contribution  by 
the'  professor  of  political  economy  in  the  Lmiversity  of 
Denver  to  the  much  discussed  subject  of  the  socialists' 
creed.  He  defines  this  creed  and  points  out  its  weak- 
nesses, giving  attention  to  strikes,  labor  unions,  the 
struggle  of  mass  with  class  ar.d  the  perpetual  questions 
of  wages  and  profit.     ($1  net.) 

"The  Greatest  Fact  in  Modern  History"  is  described 
by  Whitelaw  Reid  as  the  rise  of  the  United  States  among 
the  great  powers  of  the  world.  The  book  is  based  on  an 
address  delivered  by  Ambassador  Reid  before  an  English 
audience.  It  is  tastily  bound  and  contains  a  new  photo- 
gravure portrait  of  the  author.     (75  cents  net.) 

"Christ's  Secret  of  Happiness"  is  a  handsome  little 
volume  bound  in  white  and  gold.  It  is  by  Lyman  Ab- 
bott and  is  divided  into  eleven  short,  pithy  chapters, 
under  such  suggestive  titles  as  "Three  Kinds  of  Happi- 
ness," "(Jetting  is  Not  Always  Gaining,"  "The  Spring 
of  Perpetual  Youth,"  and  "The  Blessedness  of  Battle." 
(75  cents  net.) 

Thomas  Y.  Crowell  &  Co.  also  announce  another 
volume  in  their  lirst  folio  edition  of  Shakespeare,  "Much 
Ado  About  Nothing,"  edited  by  Charlotte  Porter  and 
Helen  A.  Clarke.     (75  cents.) 


A.  G.  McCLURG  &  CO.'S  SPRING  LIST. 

For  Spring  publication  A.  C.  McClurg  &  Co.,  215— 
221  Wabash  Avenue.  Chicago,  announce  quite  a  long  list 
of  titles,  among  which  are  to  be  found  several  books  of 
more  than  passing  interest. 

Their  leading  fiction  will  be  "The  Iron  Way."  by 
Sara  Pratt  Carr,  which  will  be  ready  this  month,  and 
"Langford  of  the  Three  Bars,"  by  Kate  and  Virgil  D. 
a  story  of  the  published  in  April.  The  first  mentioned  is 
a  story  of  the  building     of  the  Central  Pacific  Railroad 


in  1807.  Prominent  in  the  story  are  those  giant  pro- 
moters, Lehand  Stanford,  Collis  P.  Huntington,  Mark 
Hopkins  and  Charles  Crocker,  upon  whose  initiative  the 
railroad  was  planned  and  built;  while  the  plot  involving 
the  fortunes  of  two  young  people  is  full  of  the  lively  ac- 
tion characteristic  of  California  in  her  early  days. 
($1.50.) 

"Langford  of  the  Three  Bars"  is  a  lively  story  of  the 
South  Dakota  cattle  country  during  the  sway  of  the 
"rustler."  It  resembles  "Ben  Blair"  in  some  particulars 
and  is  a  strong,  well  written  story,  full  of  rapid-fire  sit- 
uations. Four  illustrations  in  color  by  N.  C.  Wyeth  add 
much  to  its  charm.     ($1,50.) 

In  her  "Indian  Love  Letters,"  Marah  Ellis  Ryan 
gives  a  new  and  more  personal  meaning  to  the  red  man's 
spiritual  preferences.  The  writer  of  the  letters  is  sup- 
posedly a  Hopi  Indian,  who  was  sent  by  the  "Agency" 
to  a  college  in  the  east,  to  be  educated  in  the  ways  and 
beliefs  of  the  white  man.  He  learns  the  white  man's 
life  but  all  the  time  in  his  heart  keeps  to  his  ancient 
faith.     ($1  net.) 

"Sojourning,  Shopping  and  Studying  in  Paris,"  by 
Miss  E.  Otis  Williams  gives  to  those  ladies,  who  go  to 
Paris  for  a  period  without  the  knowledge  requisite  for 
getting  the  greatest  good  out  of  their  sojourn  there, 
pointers  on  how  to  make  their  stay  in  that  city  full  of 
advantage   and  pleasure.     ($1   net.) 

In  "A  Handbook  of  the  Philippines,"  Hamilton  M. 
Wright  provides  comprehensive  information  about  the 
Philippine  Islands,  the  customs  and  manners  of  the  peo- 
ple, the  resources,  climate,  productions  and  commercial 
importance  of  the  Islands  and  other  details  of  interest 
for  all  readers.     ($1.40  net.) 

Among  other  titles  announced  by  A.  C.  McClurg  & 
Co.  are  "The  Missions  of  California  and  the  Old  South- 
west," by  Jesse  S.  Hildrup;  "Hawaiian  Folk  Tales,"  by 
Tins.  (I.  Thrum:  "Cosmos,  the  Soul  and  God."  by  Rev. 
('.  L.  Arnold;  "Life  and  Correspondence  of  Thomson," 
Jay  Hudson;  "Molmenti's  Venice,  Part  11.;"  "Grass- 
hopper Land."  by  Margaret  W.  Morley;  "Forest 
Friends,"  by  Dr.  John  Madden,  and  "Fingerposts  to 
Children's  Reading,"  by  Walter  Taylor  Field. 


OPPORTUNITY  STILL  OFFERS. 

There  is  still  an  opportunity  for  a  live  man  or  a  com- 
pany to  secure  the  busines  of  C.  L.  Nelles,  Guelph.  Mi-. 
Nelles  is  arranging  to  reduce  his  stock  by  $8,0(M)  so  that 
the  purchase  of  the  business  may  be  an  easy  one.  As 
before  noted  in  these  columns,  the  business  is  a  flourish- 
ing one,  well-located  and  in  high  repute. 


SMITH  PUBLISHING  AND  SUPPLY    COMPANY. 

The  announcement  of  this  new  publishing  and  supply 
linn  appears  on  another  page.  The  Smith  Publishing  and 
Supply  Company,  Toronto,  has  taken  over  the  business 
carried  on  by  Smith,  Briggs  &  Howe,  and  is  prepared  to 
supply  anything  and  everything  in  general  goods  required 
by  the  stationer,  and  the  publications  of  several  linns 
whose  sole  representative  it  is  in  Canada.  Mr.  George 
Smith,  the  founder  of  the  business  of  the  business  origin- 
ally, has  now  associated  with  him,  Mr.  Arthur  Hawkes, 
the  managing  director  of  the  Monetary  Times,  the  Cana- 
dian Engineer,  and  the  Canadian  Cement  and  Concrete 
Review,  and  president  of  the  Amalgamated  Press,  of  Win- 
nipeg, under  whose  guidance  the  house  may  be  expected 
to  develop  business  rapidly,  and  whose  connection  with 
it  is  a  guarantee  of  stability,  and  modernity  of  business 
methods. 
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SAVE  FROM  20    TO  50    by  buying  of  the 

Smith  Publishing  &  Supply  Co., 18  court  st„  Toronto 

A  FEW  OF  OUR  SPECIAL  OFFERINGS  THIS  MONTH 


^ 


THE  FAHOUS  'WELLINGTON"  SERIES 
OF  PICTURE  POSTCARDS 

Finest  assortment  in  Canada.     All  works  of 

art  and  new  subjects.  AJ  $12  gQ  pef  100c 

LOCAL  VIEW  POSTCARDS 

With    coats   of   arms   of   any   city,   town    or 
district,  handsomely  embossed.  .     ™-  .„  lrHMI 

SOUVENIR  PICTORIAL  LETTER  CARDS 

Containing  twelve  local  views.         At  $22.50  per  1000 


NOTEPAPER  AND  ENVELOPES 

MADE    UP    IN    ANY    STYLE    TO    SUIT    CUSTOMERS 

THE  FAMOUS  "DISTAFF  LINEN" 

Unsurpassed   for  quality.      Quire   box  of  notepaper 
and  envelopes,  $1.60  per  doz.  boxes. 

SPECIAL  QUOTATIONS  ON  GROSS  ORDERS 

SOUVENIR  PICTORIAL  NOTEPAPER 

With  local  views.     Made  up  in  packages  to  suit  our 
patrons.     Write  for  special  low  quotations. 


COLORED  TOY   BOOKS 


FICTION 


V. 


—      TECHNICAL   AND  SCIENTIFIC   WORKS 

including  all  the  recent  publications  of 
FISHER  UNWIN  BURNS  &   OATES,   Ltd. 

GEORGE  ALLAN  CROSBY,   LOCKWOOD  &  SON 

GALE  &  POLDEN,  Ltd.  ALF.  COOKE,  Ltd. 

EVERYTHING    FOR    PHOTOGRAPHY    AND    EDUCATION 

Write  for  quotations  on  STATIONERS'  SUNDRIES      Our  lines  are  unsurpassed  for  quality  and  low  prices. 

MVAII      AnifCDTICC   9     We  have  a  selection  of  COPYRIGHT  POSTERS   suitable   for  any  business. 
fUU     nllWCnlloC    I      Prices   from  95c.  to  $12.00  per  100,  according  to  size  of  poster.     Special 
rates  for  large  orders. 


Second  Canadian  Edition 


Joe  Clark,  in  "  Saturday  Night,"  says : 

"  But  there  is  a  new  book  out  by  Mr.  Fraser,  and  it  contains  a  powerful  story.  It  is 
a  purposeful  book,  and  it  needed  to  be  written.  Some  critics  may  go  over  it  with  a  hammer 
and  find  spots  where  it  does  not  ring  right,  but  it  appealed  to  me  as  a  strong,  compelling 
story  that  people  will  have  to  read  and  listen  to  whether  or  no.  'The  Lone  Furrow  '  is  its 
title,  and  it  is  published  by  Henry  Frowde.  It  is  the  story  of  a  village— the  people  of  a 
village,  their  lives:  the  religion  of  some,  grand,  that  of  others,  sour  and  uncharitable  ;  it  is 
an  indictment  of  the  tavern  bar  and  an  exposure  of  the  pettiness  that  can  exist  along  with 
faith,  worth  and  simplicity.  The  power  of  the  tragedy  accumulates  all  through  the  volume, 
and  only  strikes  the  reader  with  full  force  at  the  end.  It  is  a  story  that,  once  read,  cannot 
be  forgotten." 


Henry  Frowde, 


Have  you  this  Book  ? 
Publisher 


Toronto 


Galled  for  in  Three  Weeks 
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SPRING  -  1907 


NEW  PAPER  EDITIONS 


Each 
Made  in  His  Image 
Kid  McGhie 
Prisoners 

The  Dream  and  the  Business 
The  Little  Brown  Mouse 
The  Heart  That  Knows 
The  Man  Who  Rose  Again 
Hope  My  Wife 
Helena's  Love  Story    . . 
Benita 

The  Second  Book  of  Tobiah 
Frank  Brown 
A  Lost  Leader 
The  Mysterious  Mr.  Miller 
A  Slave  of  Silence 
Jules  of  the  Great  Heart. . 
On  Common  Ground    . . 


75  Cents 

by 


G-uy  Thorne 
S.  R.  Crockett 
Mary  Cholmondeley 
John  Oliver  Hobbes 
Madame  Albanesi 
Chas.  G.  D.  Roberts 
Joseph  Hocking 
L.  G.  Moberly 
Guy  Thorne 
Rider  Haggard 
U.  L.   Silberrad 
Frank  T.  Bullen 

E.  Phillips  Oppenheim 
Wm.   Le  Qneux 

F.  M.  White 
Lawerence  Mott 


The  Wages  of  Pleasure 

The  Secret 

The  Nether  Millstone 

Check  to  the  King 

The  Patriot 

The  Sinner 

The  Great  Plot 

A  Strong  Man's  Vow 

The  Man  Who  Was  Dead 

The  Diamond  Ship 

Norroy,  Diplomatic  Agent 

Rising  Fortunes 


"  .  .  Sydney  H.  Preston 

FORTHCOMING   NOVELS 

Cloth 

by  J.  A.  Steuart  ....     $1.25 

"  E.  P.  Oppenheim 

"  F.  M.  White    

"  Morice  Gerard 

"  Antonio  Fogazzaro     .... 


"  Wm.  LeQueux 

"  Joseph  Hocking  .... 
"  A.  W.  Marchmont 
"  Max  Pemberton   .... 
;'  Geo.  Bronson-Howard 
"  John  Oxenham 


Perkins  Of  Portland  By  the  author  of  "Pigs  is  Pigs" 
"Empire"  (A  novel    dealing  with  Imperial  Federation) 


1.25 
1.25 
1.25 
1.25 
1.25 
1.25 
1.25 
1.25 
1-25 
1.25 
1.25 
1.00 
1.25 


Paper 

75c 
75c 
75c 
75c 


75c 
75c 
75c 
75c 

75c 


MISCELLANEOUS  BOOKS 

The  Natives  of  British  North  America  by  C.  Hill  Tout,  probably   $1.50 

THE    COPP,    CLARK   CO.,    Limited 

Publishers  -  TORONTO 


« 


26 


BOOKSELLER     AND     STATiONER 


BOOKS  OF  THE  MONTH. 

GROWTH.  By  Graham  Travers.  Toronto  :  The  Msusson 
Book  Co.,  Ltd.     Cloth,  $1.25.     Paper,  75c.     This  book 

is  by  the  author  of  "Mona  Maclean,  Medical  Stu- 
dent." It  is  an  intensely  interesting  story,  intro- 
ducing many  views  on  various  intellectual  subjects. 
It  begins  in  Edinburgh,  the  characters  being  for  the 
most  part  students  in  theology  at  the  university. 
Miss  Judith  Lemaistre,  a  young  lady  student  in 
chemistry,  interested  in  all  social  questions,  is  the 
heroine.  After  many  difficulties  have  been  overcome 
she  is  married  to  the  hero,  Dr.  lleriot,  who  is  a  very 
well,  drawn  character.  The  scene  shifts  from  Scot- 
land to  Italy  and  back  again. 

LABOR  AND  CAPITAL.  By  Goldwin  Smith.  Toronto  : 
Macmillan  Co.  Cloth,  50c.  A  thoughtful  and  on  the 
whole  optimistic  study  of  the  relation  of  labor  and 
capital.  While  in  sympathy  with  the  wage-earner  and 
with  organized  labor,  the  author  recognizes  and  de- 
precates the  tendency  of  labor  towards  organized 
monopoly.  "Unions,"  he  says,  "seem  now  to  be 'go- 
ing on  to  create  for  themselves  a  monopoly  of  labor." 
A  better  understanding  between  capital  and  labor  is 
urged,  the  union  of  which  elements  in  production  "is 
as  necessary  as  that  of  oxygen  and  hydrogen  in  t  he 
composition  of  water." 

LONE  FURROW.  By  W.  A.  Fraser,  Toronto  :  Henry 
Frowde.  $1.25.  This  new  book  by  Mr.  i'taser  wi!l 
take  rank  among  the  best  books  of  the  svason.  Its 
literary  quality  is  of  a  high  degree  of  excellence.  '1  he 
narrative  moves  easily  and.  naturaily  and  never 
wearies.  The  interest  and  mystery  of  the  plot  live 
kept  up  to  the  end.  Nature  is  depicted  in  her  sunny 
and  sylvan  scenes  with  the  pen  of  the  lover  and  the 


artist.    Questions  of  deep  human  intercsl    arc  discus 
sed  by  characters  who   are   living   people.     The   ameni 
tics  of  life  as  practised  in  the  domestic  circle  refined 
by  culture  and  Christian  influence     are  exhibited  with 
a    delicate    flavor    of    humor    which   -is    altogethei      de 
lightful.     The   author   may    be   congratulated    on    ha\ 
ing  produced   a  book  which  will  charm  as  a   story  and 
at   the   same    time   furnish    the   reader    with    much   food 
for  reflection  on   the  hidden  springs  of   human   motive 
and  action. 

PORT  OF  MISSING  MEN.  By  Meredith  Nicholson.  To- 
ronto :  McLeod  &  Allen.  Cloth,  $1.25.  Paper,  75 
cents.  As  in  "The  House  of  a  Thousand  Candles,"  so 
in  this  new  story,  the  author  has  successfully  ming- 
led old  world  romance  with  new  world  ideas.  Tt  is 
the  talc  of  an  intrigue  to  undermine  the  Aust ro-IIun- 
'  garian  dynasty,  carried  out  for  the  most,  part  on 
Amerioan  soil.  A  mysterious  hero  struggles  against, 
the  machinations  of  two  scoundrels,  defeats  their  pur- 
pose and  saves  the  throne,  at,  the  same  time  winning 
the  love  of  the  heroine,  an  American  girl. 

ROME  EXPRESS,  THE.  by  Arthur  Griffith.  Boston: 
L.  C.  Page  &  Company.  Cloth,  $1.25.  Begins  with 
a  murder  on  the  sleeping  car  of  an  express  train  from 
Rome  to  Paris.  The  car  porter  had  been  drugged  ; 
and  when  he  awakens  from  the  stupor,  discovers  the 
fearfully  mutilated  body  of  a  man  lying  in  one  of  the 
berths.  All  the  passengers  are  detained  according  to 
French  custom.  During  an  ingeniously  worked  out 
plot,  where  many  unexpected  developments  take  place, 
there  is  a  love  scene  between  the  chief  suspect,  who 
is  a  titled  Italian  lady,  and  an  English  general,  which 
ends  with  a  marriage  at  the  British  Embassy  in 
Paris.  The  murderer  is  captured  in  an  ingenious  way 
(Continued  on  page  30.) 


HERE  ARE  SOME  STRONG  BOOKS 

EVERY  GENERAL  CANADIAN  BOOKSELLER  SHOULD  HAVE 

FOR  PUBLICATION  THIS  SPRING 

I  nncrfnrri    nf   thp    Thrpp    Rarfi      By  Kate  and  Virgil  D.  Boyles.    "The  story  of  a  fighter  of  the  right  sort." 

Langrora  ot  ine  mree  oars.  /lively  romanc|  of  ran£h  Hfe.   Witn  four  ^^5  in  co,or %y  N.  c 

Wyeth.     Large  i2mo.     Striking  cover.      $1.50. 
ThP    Iron    WaV      By  Sarah    Pratt  Carr.     A  wonderfully  interesting  romance  founded  upon  the  building  of   the 
imp    ii  uh    na,jj.     f.rst  overland  raiiway.     pun  page  pictures.     Large  12mo.     $1.50. 

TkA    C-fnrv    nf    Rauun      By   Katharine  Tynan.     A  new   novel   by  that  delightful   author  of   "The   Dear  Irish 
i  no  oiuiy   ui    pawn.    Gjr]  „    with  frontjspiece.    $1.25. 

CniAiirnina-    Qhnnnina  anri  <ktiirluinp'  in  PaH<;      By  Elizabeth  Otis  Williams.     A  useful  and  practical 
SOJOUming,  SnOgging  and  Studying  in  fans.    gujde;  almost  ag  necessary  as  Baedeker.   Handy  1 6mo 

Net  $1.00. 

Indian    LriVP    Letters      Bv  Maran  Ellis  RYan<  author  of  "For  the  Soul  of  Rafael."     These  letters  are  full  of 
millet II    LUVC    LCUCla'    tne   beauty  of  pathos  and  the  poignancy  of  despair.     Tall    l6mo.     Decorated   boards. 

Net  $1.00. 

THESE  TITLES  ARE  SELLING.    HAVE  YOU  THEM  ? 


McDonald  of  Oregon.     By  Eva  Emery  Dye.     $1.50. 
Ben  Blair,  Plainsman.     By  Will  Lillibridge.  $1.50. 
Bob  Hampton  of  Placer,  and  other  novels  by  Randall 

Parrish.     Each  $1.50. 
For  the  Soul  of  Rafael.     By  Marah  Ellis  Ryan.    $1.50. 
Mioanor,  Teller  of  Tales.     By  C.  Bryson  Taylor.     $1.50. 


The  Widow  0Tallaghan'8  Boys.   By  G.  Zollinger.  A  book 

for  young  people  that  deserves  a  place  beside  the 

classics.     $1.50. 
The  Law  of  Psychic  Phenomena,  and  other  works.     Bv 

Thomson  J.  Hudson.     Each  $1.50. 
Catch  Words  of  Cheer,  Cems  of  Wisdom,  The  Religion  of 

Cheerfulness.   For  all  sorts  of  gift  purposes.  $1.00 

and  50c 


THESE  BOOKS  MAY  BE  ORDERED  OF  YOUR  CANADIAN  OR  NEW  YORK  JOBBER.  OR  OK 

A.  C.  McCLURG  &  CO.,  Publishers,     ■     CHICAGO,  U.S.A. 
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CroweU's  New  Spring  Books 

The  Ministry  of  David  Baldwin 

A  Novel  by  HENRY  THOMAS  COLESTOCK 

With  four  full  page  illustrations  in  color  by  E.  Boyd  Smith.     1 2mo,  $  1.50. 

This  striking  story  is  abreast  of  the  times.  Its  hero,  a  young  clergyman  just  out  of  the 
seminary,  endeavors  to  preach  the  Bible  in  terms  of  modern  criticism.  He  is  declared 
"unsound,"  and  is  tempted  to  "suppress  his  message."  The  conflict  which  ensues 
between  his  duty  and  his  desires  is  rivalled  by  the  factional  fights  in  the  church  itself. 
The  characters  are   strongly   and   faithfully   drawn   as   though   from   actual   types. 


The  Greatest  Fact  in 
Modern  History 

By  WHITELA  W  REID 

The  rise  of  the  United  States  among  the 
great  powers  of  the  world  is  the  subject  of 
this  book.  A  point  of  unique  interest  is 
the  fact  that  it  is  based  upon  an  address 
delivered  by  Ambassador  Reid  before  an 
English  audience. 

New  photogravure   portrait,  and   typography   by   the 

Merrymount  Press.     75  cents  net. 

(Postage  8  cents.) 


Christ's  Secret  of 
Happiness 

By  LYMAN  ABBOTT 

Contains  such  suggestive  titles  as  : 
"Three  Kinds  of  Happiness,"  "The  Spring 
of  Perpetual  Youth"  and  "The  Blessedness 
of  Battle."  A  striking  book  in  optimistic 
vein,  written  in  Dr.  Abbott's  ablest  manner, 
and  of  special  value  for  Easter  gifts. 

Typography  by  the  Merrymount  Press.    75  cents  net. 

(Postage  8  cents.)  White  and  gold,  boxed,  $1.00. 

Limp,  leather,  $1.50. 


Orthodox  Socialism 


By  JAMES  EDWARD  LE  ROSSIGNOL,  Professor  of  Economics  In  the  University  of  Denver 

One  of  our  ablest  writers  on  economics  here  defines  broadly  the  creed  of  socialism, 
and  points  out  its  weaknesses.  Strikes,  labor  unions,  the  struggle  of  mass  with  class, 
and  the  perpetual  questions  of  wages  and  profit  come  in  for  their  share  of  intelligent 
attention.      The  book  is  worth   pondering  over  by   every   earnest  voter. 

"CrowelPs  Library  of  Economics."     12mo,  net,  $1.00.     (Postage  10  cents.) 


The  Religious  Value  of 
the  Old  Testament 

By  AMBROSE  WHITE  VERNON,   Professor  at 
Dartmouth  College 

This  valuable  book  compares  the  earlier 
attitude  toward  the  Bible  with  the  present 
view  of  modern  scholarship.  It  shows  how 
historical  research  among  other  early  relig- 
ions verifies  certain  points,  and  throws  light 
upon  others. 

90  cents  net.     (Postage  10  cents.) 


Much  Adoe  About 
Nothing* 

First    Folio    Edition 

Edited   by   CHARLOTTE  PORTER  and 
HELEN  A.  CLARKE 

"  I  feel  quite  at  a  loss  to  name  an  edition 
which  packs  so  much  wealth  into  as  little 
room."— Sidney  Lee. 

"  The  most  useful  edition  now  available 
for  students."— Brander  Matthews. 

Cloth,  75  cents.     Limp  leather,  $1.00. 


THOMAS  Y.  CROWELL  &  CO.,  NEW  YORK 

NOTE.  — We  publish  the  finest  line  of  standard  reprints  in  the  world.    Send  for  Catalogue 
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MESSRS.  BELLS  PUBLICATIONS 

Messrs.  Bell   will  be  happy  to  send  full  details  concerning  the  series  described  below,  together 
with  their  complete  catalogues  and  trade  terms,  to  any  bookseller  on  application. 


BELLS  MINIATURE 
BIOGRAPHIES 

of  great  Painters,  Writers  and  Musicians.  A  series  of 
"biographies  in  little"  of  the  great  masters  in  the  art, 
literature  and  music  of  the  world.  Each  volume  con- 
tains eight  illustrations,  and  is  daintily  hound  in  cloth 
to  letail  at  Is.  net.  The  volumes  are  also  issued  in  a 
lini|i  leather  binding  with  photogravure  frontispiece; 
|u  ice  '2s.  net   each. 

WRITERS.  Browning,  Chaucer,  Coleridge,  Dante.  De 
Quincey,  Defoe,  Dickens.  Horace,  Johnson,  Milton. 
Moliere,  Shakespeare,  Spenser. 
PAINTERS.  Alma  Tadema,  Rosa  Bonheur,  Burne-Jones, 
Constable,  Corxeggio,  Pra  Angelieo,  Gainsborough, 
Greuze,  Hogaith,  Holbein,  Holman  Hunt.  Landseer, 
Leighton,  Michael  Angelo,  Millais,  -I.  P.  Millet, 
Muiillo,  Raphael,  Rembrant,  Reynolds,  Romney, 
Rossetti,  Titian,  Turner,  Velasquez,  Watteau, 
Whistler.  Walts. 
MUSICIANS.  Bach,  Beethoven,  Brahms,  Chopin.  Goun- 
od, Handel.  Mozart,  Mendelssohn,  Rossini,  Schu- 
mann,   Sullivan,   Tchaikovsky,   Verdi,  Wagner. 

LIFE  AND  LIGHT  BOOttS 

A  series  of  helpful  and  sympathetic  little  books  on 
Faith  and  Conduct.  Books  about  Animals,  Poetry,  etc. 
Each  volume  is  daintily  bound  in  white,  with  a  distinc- 
tive   cover   design.      Price.    Is.    net    each. 

List   on  Application. 


THE  YORK  LIBRARY 

This    new    series    of    reprint's    of    the    world'      clii 

is   distinguished    noi   only    by    its   attractive   exl r,   but 

by   the   intrinsic   value  of  the   woiks  included   in   it, 
i  iic   many  cheap  series  now    competing    foi    popular   favor. 
it    is  issued   in   two  styles:    Bound   in  cloth,  2s.   net,  or  in 
limp  leather,  3s.  net. 

NEW    VOLUMES 

BURTON'S     PILGRIMAGE     TO     ALMADINAH     AND 
MECGAH.      Edited   by    Lady    Burton.      With    an    in 
traduction    by   Stanley    Lane-Poole.     2   vols. 

CLASSIC  TALES.  Johnson's  "Rasselas,"  Goldsmith's 
"Vicar  of  Wakefield,"  Sterne's  "Sentimental  Jour 
ney,"  Walpole's  "Castle  of  Otranto."  With  an  in- 
troduction  by  C.  S.   Fearenside,   .M.A. 

MRS.  GASKELL'S  SYLVIA'S  LOVERS. 

GOETHE:  Autobiography.  (Dichtung  und  Wahrheit.) 
A  completely  revised  translation  by  M.  Steele  Smith. 
with    an    introduction    by    Karl    Breul,    Litt.D.,    Ph.D. 

RANKES  HISTORY  OF  THE  POPES.  Translated  b.\ 
E.  Foster.  New  and  revised  addition,  with  consid 
erable  additions.     'A  vols. 

TROLLOPE'S  THE  WARDEN.  With  an  introduction 
by   Kiedeiic    Harrison. 

TROLLOPE'S   BARCHESTER   TOWERS. 

TROLLOPE'S  DOCTOR  THORNE. 

TROLLOPE'S   FRAMLEY  PARSONAGE. 

TROLLOPE'S    SMALL    HOUSE    AT    ALLINGTON.      2 

vols. 

TROLLOPE'S  LAST  CHRONICLE  OF  BARSET.  2  vols. 

BOHN'S  LIBRARIES 

NEW  VOLUMES. 

THE       ARABIAN       NIGHTS'       ENTERTAINMENTS 
Translated    by    E.    W.    Lane.      Edited,    with    introduc 
tion.   notes,  and  appendices,   by   Stanley    Lane-Poole, 
M.A.,  Litt.D.     In    I  vols.;  3s.6d.  each. 

THE  EARLY  DIARY  OF  FRANCES  BURNEY  (Madame 
D'Arblay).  With  a  selection  from  her  correspond- 
ence, and  from  the  journals  of  her  sisters  Susan 
and  Charlotte  Burney.  Edited  by  Annie  Raine  Ellis, 
New  edition,  revised.     2  vols.,  3s.6d.  each. 


BELL'S    INDIAN    AND    COLONIAL  LIBRARY 

PAPER  COVERS,  2s.  6s.         CLOTH.  3s.  6d. 

NEW    VOLUMES 


THE  WHIRLWIND.     By   Eden   Phillpotts. 

HER  HIGHNESS'S  SECRETARY..    By  Carlton   Dawe. 

MAYNARD'S  WIVES.     By  Herbert   Flowerdew. 

THE  ROMANCE  OF  A  MAID  OF  HONOUR.  By  Rich- 
ard Marsh. 

AMALIA.     By  Graham  Hope. 

THE  HOUSE' OF  REST.     By  Mrs.  Fred  Reynolds. 

THE  BROKEN  ROAD  (Autumn).  By  A.  E.  W.  Mason, 
author  of  "'The   Four   Feathers." 

AN  AMERICAN  GIRL  IN  INDIA.  By  Shetland  Bradley. 

THE  SHULAMITE:  New  Edition.  By  Alice  and  Claude 
Askew. 

POISON  ISLAND.     By  A.  T.  Quiller  Couch    (Q.). 

THE  EVOLUTION  OF  KATHERINE.  By  E.  Temple 
Thurston. 


THE  SHADOW  OF  EVIL.  By  Dick  Donovan. 
THE  CHILD  OF  PROMISE.  By  Netta  Syrett. 
THE  WORLD  PERIL  OF  1910.  By  G.  Griffith. 
LUCY   GORT:  The   Study   of  a   Woman.      By    Abe  •   and 

Claude    Askew. 

AGONY   TERRACE.      By    Major   Arthur  Griffiths. 

A  COUNTRY  SQUIRE.     Bj    G.  Manville  Fenn. 

I  BELIEVE,  and  Other  Essays.     By  Guy  Thorne.  author 

of  ••When    it    Was    Daik." 
CONFESSIONS   OF   A  WIDOW.     By   Lucas 
THE  WHEEL.     By   M.    (Jrquhart. 
NEW  VOLUME  OF  STORIES.     By   W.   W.  Jacobs. 
CARNIOLA.       By    Theodore    Watts-Dunton,    authoi 

"Aylwin." 
THE  IMPENITENT  JEW.     B\    T.   W.  II.   Crosland. 


London:      GEORGE  BELL  CEL  SONS 

YORK  HOUSE,  PORTUGAL  ST.,  W.C. 
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Leading  Fiction 

Spring  1907 


Running 

Water 

By  A.  E.  W.  MASSON 
Cloth,  $1.25 

The  powerful  love  story  of  a  tine  English 
girl  wiio,  loathi'  g  the  life  she  leads  on  the 
continent  which  an  uncongenial,  pleasure- 
loving  mother,  decides  to  join  her  father 
io  London.  The  grim  mystery  of  her 
father's  establishment  and  the  revelations 
that  quickly  follow  develop  an  absorbing 
story  of  lore,  intrigue,  and  adventure. 
The  scenes  are  laid  in  London  and  in 
Switzerland  and  no  novel  hasever  pictured 
more  sympathetically  the  fascinations  of 
A  lpine  climbing. 


The  Second 
Generation 

by  DAVID  GRAHAM  PHILLIPS 

This,  the  most  powerful  novel 
Mr.  Phillipshas written,  represents 
two  years  of  literary  labor. 

Cloth,  $1.25. 


'v 


THE.  PRIEST 


Harold  Beybie 


The  Priest 

By 

HAROLD  BEGBIE 

A  Novel  that  will   stir   English- 
men to  their  depths. 

Cloth,  $1.25. 


Hilma 


By 

WM.TILLINGHASTELDRIDGE 

Cloth,  $1.50. 

The  book   is  said  to   be  another 
"Graustark." 


Little  Esson 


By  S.   R.  CROCKETT 

A  worthy  successor  to  the  "White  Plumes  of  Navarre. 

Cloth,  $1.25. 


William  Bri^s 

29-33  Richmond  Street  West,  Toronto 


by  the  aid  of  the  British  general,  whose  lady  is  thus 
exonerated. 

RUNNING  WATER.  By  A.  E.  W.  Mason.  Toronto  : 
William  Briggs.  Cloth,  $1.25.  Beginning  and  ending 
in  the  Alps,  this  story  has  much  to  do  with  moun- 
tain climbing.  The  fates  of  its  principal  personage 
seem  to  depend  to  a  considerable  extent  on  episodes 
connected  with  this  dangerous  pastime.  The  hero  and 
heroine  meet  at  an  Alpine  watering  place  and  learn  to 
know  each  other's  character  during  the  ascent.  About 
the  girl  a  web  of  mystery  is  woven  ;  she  is  involved, 
with  her  parents,  in  certain  discreditable  entangle- 
ments, from  which  she  is  eventually  saved  by  her 
lover. 

HOW  DOTH  THE  SIMPLE  SPELLING  BEE,  by  Owen 
Wister.  Toronto  :  The  Macmillan  Company  of  Can- 
ada, Ltd.,  Cloth,  50  cents.  This  is  a  comic  recital 
of  the  difficulties  which  several  people  got  into,  at 
Chickle  University,  owned  by  the  chief  magnate  of  the 
chewing  gum  trust,  while  endeavoring  to  reform  E5hg- 
lish  spelling.  After  many  humorous  situations  have 
been  created,  and  the  confusion  to  which  reformed 
spelling  might  be  carried,  has  been  shown,  the  book 
ends  with  a  free  fight  participated  in  by  all  the 
Chickle  University  professors,  who  can't  quite  agree 
as  to  which  ones  list  of  reformed  words  shall  be 
used. 


NEW  MEMBERS. 


Since  the  February  issue  of  Bookseller  and  Stationer 
appeared  the  following  new  members  have  joined  the 
Association  :  E.  F.  Davis,  Tillsdnburg;  J.  G.  Doersam, 
Waterloo;  W.  Turner  &  Co.,  Markdale;  W.  Williamson, 
Port  Hope;  R.  A.  J.  Little,  Oshawa;  A.  H.  Stratton, 
Peterboro;  W.  T.  Allen,  Bowmanville;  H.  Baldwin,  Sun- 
derland; Wra.  Bow,  Winchester;  Geo.  J.  Hunt,  Lanark; 
W.  II.  Buckley,  Niagara  Falls;  George  Porter,  Goderich; 
S.  E.  Mitchell,  Pembroke;  J.  Basil  Reid,  Ottawa;  A.  H. 
Alexander,  Stratford;  R.  M.  McCrum  &  Co.,  Walkerton; 
P.  W.  Campbell,  Forest;  Clifford  Sine,  Gananoque;  R.  M. 
Pitts,  Cornwall;  G.  E.  Copeland,  Windsor;  B.  Lundy, 
Welland;  A.  W.  Buschlin,  Arthur;  Robert  Phillips,  Fer- 
gus; C.  B.  Scantlebury,  Belleville;  J.  S.  Copland,  Brock- 
ville;  F.   J.  Weaver  &  Co.,  Berlin. 


NOT  SOLD  YET — It  seems  hard  to  dispose  of  a  big  business  and  we  have 
decided  to  reduce  the  stock  $8,000.00  which  should  make  it  a  reasonable 
proposition  ;  as  it  stands  to-day  one  man  or  a  company  can  make  between 
five  and  six  thousand  dollars  a  year  and  increase  it  by  doing  a  jobbing  busi- 
ness ;  do  you  want  a  good  thing,  if  so,  buy  the  Book,  Stationery  and  Wall  Paper 
business  for  sale  by  C.  L.  Nelles,  Guelph. 


Out-of-print  books  supplied.  No  matter  what  subject 
Can  supply  any  book  ever  published.  We  have  50.000 
rare  books. 


BOOKS. 

BAKER'S  BOOKSHOP,  John  Bright  St.,  Birmingham,  Eng. 

Special  Line  French  Toy  Books 

Exclusive  designs,  only  a  limited  quantity  at  these  prices. 
Cannot  be  duplicated. 

65c,  $1.30,  $5.40,  $15.00  a  dozen 
D.  &  W.  FORREST,  13  St.  John  Street 


Special  line  of  Easter  Decorations 


MONTREAL 


TELEGRAPH     CODES 


5th  Edition. 


English     fat    $7.00 


A  B  CCode . 

ABC    Code.    f>th  Edition.     ."Spanish ••  8.00 

ABC     Code.     4th  Editton   •'  S.OO 

A  I  Code.      7,50 

Moreing  &     Neal  Code •<  5.00 

Bedford- Mc  Niell  Code 6.00 

Large  and  small  codes  of  all  kinds.    Send  for  list. 

Discount  to  the  trade  onlv. 

AMERICAN  CODE  COMPANY,         -        83  Nassau  St.,  N.Y.  City. 
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Mr.  Heinemann's  List 


WILLIAM  PITT,  EARL  OF  CHATHAM..  By  Albert 
von  Ruville.     Willi  portraits;  3  vols,  30s.  net. 

THE    GREATNESS    AND    DECLINE    OF    ROME.    By 

Gugliemo   Ferrero.     2   vols. 

MEMOIRS  OF  PRINCE  HOHENLOHE..  2  vols.,  illu- 
strated, 24s.  net. 

PERSONAL   REMINISCENCES    OF    HENRY    IRVING. 

By  Bram  Stoker.     2  vols.,  demy  8vo.,  with  portraits 
and  illustrations,  30s.  net. 

THE  DESERT   AND    THE    SOWN.      By   Gertrude   Bell. 

1  vol.,  150  illustrations,  16s.  net. 

THE    EGYPT    OF    THE    FUTURE.      By    Edward    Dicey. 
3s.6d.  net. 

NEW  EGYPT.  By  A.  B.  de  Guerville.  1  vol.,  200  il- 
lustrations, 10s.  net. 

ECLIPSE,     AND     THE    MODERN    THOROUGHBRED. 

Compiled  and  edited  by  Theodoi-e  Andrea  Took.     One 
guinea  net. 

PROBLEMS    OF    CRICKET.      By   Philip    Trevor. 

MODERN  LAWN  TENNIS.     By  P.   A.  Vaile,  6s.  net. 

THE   BOOK   OF    WILD   FLOWERS.     By   H.    T.    Adams. 

A  HANDBOOK  OF  METABOLISM.  By  Prof.  Carl  von 
Noorden.  3  vols.:  vol.  1,  15s.  net;  vols.  2  and  3,  50s. 
net;  complete,  3  guineas. 

THE  CRIMINAL  PROSECUTION  AND  CAPITAL 
PUNISHMENT  OF  ANIMALS.  By  E.  P.  Evans. 
7s.6d.  net. 


THE  NATURE  OF  MAN.    By  Erie  Metchnikoff.    6s.  net. 
NEW  HYGIENE.     By    Elie   Metchnikeff.     2s.6d.   net. 

NAPOLEON,  KING  OF  ELBA.     By  Paul   Gruyer.  With 

38  illustrations.     10s.  net. 

THE     FLIGHT     OF     MARIE     ANTOINETTE.      By    G. 

Lenotre.     Illustrated,   10s.   net. 

MADAME    RECAMIER.      By    Edouard    Herriot.      With 
portraits,  2  vols.,  80s.  net. 

MEMOIRS    OF    MY    DEAD    LIFE.     By  George  Moore. 
6s.  net. 

RECOLLECTIONS  OF  MY  CHILDHOOD  AND  YOUTH. 

By  George  Brandes.     1  vol.,  10s.  net. 

VERSAILLES    AND    THE    TRIANONS.      By    Pierre   de 

Nolhac.     With  56  colored  pictures;  1   vol..  16s.  net. 

A   COUNTRYSIDE   CHRONICLE.     By   C.   L.  Bensusan. 
Illustrated  by  Carton  Moore  Park.     1   vol.,  7s. 6d.  net. 

THE    FINE     ART     OF     JUJUTSU.      By    Mrs.    Roger 
Watts.     Fully  illustrated.     6s.   net. 

MODERN   HOUSECRAFT.      By   Lucy   H.    Yates.     2s.6d. 
net. 


Bv    Deborah    Primrose.      Tllu- 


BEAUTY    OF    FIGURE. 

strated.     2s. 6d.  net. 

ON  THE  DEATH  OF  MADONNA  LAURA 

Tobin.     7s.6d.  net. 


By  Agnes 
By    Sister    Nivedita. 


THE    WEB    OF    INDIAN    LIFE 

New   edition.     3s. 6d.  net. 

SEX   AND   CHARACTER.    By  Otto  Weininger.  10s.  net 


A  Pocket  Edition  of  Tur^enev  s  Novels 

(Uniform  with  works  of  R.  L.  Stevenson.)     Price,    2s.    net,    cloth;    3s.    net,    leather. 


RUDIN. 

A  HOUSE  OF  GENTLEFOLK. 

ON  THE  EVE. 

FATHERS  AND  CHILDREN. 

SMOKE. 
6,  7  VIRGIN   SOIL. 
8,9  A  SPORTSMAN'S   SKETCHES. 


10  DREAM  TALES  AND  PROSE  POEMS. 

11  THE  TORRENTS  OF   SPRING,  ETC. 

12  A  LEAR  OF  THE  STEPPES. 

13  THE  DIARY  OF  A  SUPERFLUOUS  MAN. 

14  A  DESPERATE  CHARACTER. 

15  THE  JEW,  ETC. 


Heinemann's  Colonial  Library 

includes  novels  by  E.  F.  Benson,  Joseph  Conrad,  Frank  Danby,  A.  J.  Dawson,  M.  Henry  Dudeney,  Harold  Fred- 
eric, Sarah  Grand,  Maxwell  Gray,  Robert  Hitchens,  Hemy  James,  W.  E.  Norris.  Elizabeth  Robins,  F.  A.  Steel, 
R.  L.  Stevenson,  Bram  Stoker,  E.  L.  Voznich,  H.  G.Wells,  Percy  White.  Israel  ZangwiU,  and  many  other 
well  known  writers.     The  latest  additions  are:— 

GHETTO   COMEDIES.     By  Israel   Zangwill.  THE  EXPENSIVE  MISS  DU  CANE.  By  S.  Macnaughton. 

JOSEPH  VANCE.     Bv  W.  de  Morgan.  THE  LOST  WORD.     Evelyn  Underbill. 

FELICITY  IN  FRANCE.  FOOLS  RUSH  IN 

And  we  have  in  preparation  new  novels  by  Mr.  Henry  Dudeney,  John  Golswoi  thy,  M.  L.  Woods,  Emma  Brooke, 
Francis  Hodgson   Burnett.   Elizabeth  Robins,   and  others. 

A    complete    list    of   this  sei-ies,   complete    catalogues  and  prospectuses  sent  on  receipt  of  postcard. 

London,  (England)    William  Heinemann 
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Bridge  Whist 


We  shall  be  pleased  to  mail 
samples  of  our  new  Progressive 
Bridge  Score  Card,  made 
especially  for  Bridge  Parties; 
also  of  our  three  styles  of  Score 
Pads  suitable  for  the  novice, 
the  expert  player  or  bridge 
clubs.  Our  No.  12  pad  is  the 
most  convenient  Bridge  Score 
Sheet  published. 


Arnold's  Inks 


With  the  opening  of  spring  the 
depleted  stocks  of  Commercial 
and  School  Inks  will  have  to 
be  replenished.  We  have  a 
complete  line  of  all  sizes  in 
Arnold's  famous  English  ink, 
which  cost  no  more  than 
inferior  makes,    ask   for  prices. 


Warwick  Bros.  ®>  Rutter 


Wholesale 

Manufacturing  Stationers 


LIMITED 


TORONTO 
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HIGH   GRADE   EMBOSSED   CARDS. 

ATTENTION  to  the  Canadian  field  is  beginning  to 
be  paid  by  the  Crescent  Embossing  Co.,  >f  Plait' 
field,  N.J.,  who  make  a  specialty  of  producing  high 
grade  embossed  cards.  From  samples  to  hand,  i!  is  ap- 
pnient  thai  the  Crescent  Company  aie  producing  cards 
possessing  a  character  and  strength  all  their  own.  Care- 
ful work  is  jiul  into  them,  with  the  result  that  the  em- 
bossing ami  coloring  are  accurately  executed  and  the 
finished  card   is  perfect  in  every   del  ail. 

Up  id  the  present  time,  the  Crescent  Embossing  Co. 
have  been  paying  particular  attention  to  United  States 
patiiotic  cards.  They  now  intend  to  produce  series  of 
oie  general  natuie,  of  which  10(17  Valentine  /ml 
Easter  cards  arc  fore-runneis.  ll  Canadian  dealers  ..  II 
get  in  Imich  with  the,  they  will  semi  samples  of  these 
hc.v  and  forthcoming  issues  lor  their  personal  consid- 
eiaiion. 

The  samples  id'  Easter  post  cards  to  hand  are  par- 
ticularly interesting.  Some  have  a  religious  lone:  othet  : 
aie  of  i  he  •  '<  lood  Luck  "  variety. 

Among  the  Towner  might  he  particularly  mentioned 
a  Holy  Sepulchure  scene  showing  an  angel  seated  outside 
the  open  tomb,  while  in  the  distance  looms  the  cross. 
Another  is  a  choir  hoy  scene:  and  another  shows  a 
fashionably  dressed  lady  holding  a  prayer  book,  and 
backed  by  a  row    of   Easter  lillies. 

Among  the  "Good  Luck"  variety  there  are  a  four- 
teaf  clover;  a  rabbit's  fool  with  a  how  of  red  ribbon; 
a  horseshoe  tied  with  a  red  ribbon,  ami  a  wishbone  Led 
with  a  red  ribbon;  all  these  four  cauls  have  (he  inscrip 
don  ••(lood  Luck."  Every  one  of  the  samples  an'  e 
bossed  and  colored  in  natural  colors  and  artistically 
decorated  with  gold.  They  are  also  all  the  product  of 
the  Crescent  Embossing  Co.,  produced  in  tlial  firm's  own 
factories. 

LAND  OF  THE  MAPLE  SERIES. 

The  latest  series  of  Canadian  national  view  cards  is 
the    Land    of   the    Maple   soi  ie>.    issued    by    A.    II.    Cooper, 


of  a  high  order  of  merit.  A  good  many  Canadian  cities 
and  towns  have  been  covered  hut  Mr.  Cooper  is  still  open 
to   make  arrangements   with   dealers     in   towns     nol      vet 


ROYAL    YACHT    CLUB,     HAMILTON. 
Land  of  the  Maple  Series. 

Toronto.     This  series  has  a  copyrighted   maple  leal'  back- 
ground as  its  distinctive  feature.     The  half-tone  work  i> 


McGILL   UNIVERSITY    CAMPUS. 
Land  of  the  Maple  Series. 

illustrated.     Exclusive  use  of  the  design   is  given   to  the 
tirsi  applicant   in  each  case. 


GLASGOW  MANUFACTURERS. 

Among'  the  post  card  publishers  none  are  more  active 
than  Mcssis.  Millar  &  Lang,  Ltd.,  of  Darnley  street, 
Glasgow,  sam]  les  of  whose  latest  productions  in  the 
'National"  Series  have  .just  come  to  hand.  The  "Pearl 
Gelatine"  in  a  nev\  glaze,  almost  as  good  and  quite  as 
effective  as  the  leal  gelatine,  and  as  the  price  is  about 
one-fourth  el'  the  latter,  its  value  to  the  dealer  can  at 
"nee  he  appreciated.  Some  beautiful  samples  of  this 
work  aie  before  us,  and  in  color  and  finish  leave  nothing 
lo  he  di. -ned.  They  are  applying  it  extensively  to  spe 
cial  orders  lor  post  caids  from  customers*  own  photo- 
graphs, and  .is  this  line  gives  a  much  better  profit  than 
if  the  car, Is  were  faced  with  real  gelatine,  it  has  become 
rapidly  popular.  Of  course  real  gelatine  glaze,  as  done 
by  Mdlai  &  Lang,  Ltd.,  i.-  the  glaze  "  par  excelence, "  for 
its  sin  lace  is  quite  waterproof  and  it  is  finished  like 
glass.  Retailers  who  may  have  had  trouble  with  gela 
tine  cards  becoming  stick)  in  humid  air  will  nol  thi 
vantage  of  a   waterproof  finish. 

Among   the   sample-   to    hand    aie   also   a   number 
slock    lines  consisting  of  humorous  designs,   original   pic- 
tui'CS,    child     studies,    etc..    all     exhibiting    the    same    excel 

'ini  workmanship  and  beautiful  finish.  There  is  some 
thing  very  ingratiating  in  their  child  studies  and  pic- 
tures  of  animal.-,  and  one  does  not  wonder  that  their 
humorous  post  cards  also  have  a  very  large  sale.  We 
also  noie  several  special  designs  embodying  the  .-now 
shoe,  maple  leaf  and  Canadian  Ensign,  which  the  very 
attractive,  even  if  slightly  imaginative.  The  actress  line, 
with    fioral   decoration,  contains   many   pretty   subjects. 

ft  is  easily  understood  thai  Millar  &  Lang,  Ltd..  are 
doing  an  enormous  trade  in  special  post  cards  from  cus- 
tomers' own  photographs,  as  the  -ample-  submitted 
show   dial   tin    work  is  of  the  very  best  quality  ami  has  a 
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distinctively    saleable    aspect,    which    is,    of    course,    the 
desideratum  of  all  retailers. 

.  Mr.  Gardner,  representative  of  Millar  &  Lang,  Ltd., 
who  called  on  the  trade  last  spring,  will  be  renewing  his 
acquaintance  with  Canadian  buyers  in  Apiil.  He  will, 
as  usual,  cany  a  full  range  of  samples  showing  all  the 
latest  ideas  and  designs  in  novelties  for  the  coming 
season. 

USEFUL  SELLING  HINTS. 

Uses  of  picture  post  cards  are  being  extended  con- 
stantly by  the  ingenuity  of  manufacturers,  but  often 
cosumers  give  the  suggestions.  The  broader  the  field  the 
larger  the  sale,  and  in  this  connection  a  recent  catalogue 
of  Valentine  &  Sons,  with  European  headquarters  in 
Dundee,  furnishes  one  or  two  suggestive  hints.  In  part 
the  catalogue  states  in  its  conclusion,  "The  day  of  the 
picture  post  card  has  not  nearly  reached  its  noon.  Peo- 
ple are  beginning  to  discover  uses  for  these  charming 
familiarities.  For  instance,  a  bright  hostess  has  been 
sending  her  dinner  invitations  on  the  prettiest  cards. 
Cards  are  beginning  to  be  used  as  decorations  for 
screens.  Glass  top  tables  can  be  enriched  with  them. 
Nursery  walls  can  be  utilized  for  exhibitions,  the  pic- 
tures being  used  to  instruct  little  folks." 
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HERE'S  A  LEMON. 

The  Postal  Novelty  Co.,  140  Garfield  avenue,  Mil- 
waukee, announces  a  card  with  the  new  slang  phrase 
"Here's  a  Lemon."  This  card  has  a  genuine  lemon  at- 
tached to  it.  This  is  only  one  of  the  large  variety  of 
five  retail  novelty  cards  made  by  the  fiim  which  made 
the  "Eddy"  post  card  novelties  famous.  The  firm  offers 
special  inducements  to  jobbers  and  have  an  exclusive  sale 
proposition,  -which  protects  the  jobber. 

MAIL  ORDER  POST  CARD  HOUSE. 

The  International  Post  Card  Company,  27-29-31  St. 
James  St.,  Montreal,  furnish  an  example  of  the  rapid 
growth  of  the  post  card  business  and  the  success  of  an 
individual  firm  that  goes  after  business  in  a  new  and 
energetic  manner.     This  house  has  no  traveling  salesmen 

and  relies  upon  its  price  list,  backed  up  by  the  g Is,  to 

do  a  very  large  turnover.  This  price  list  is  issued  every 
two  weeks  and  embraces  cards  of  every  conceivable  var- 
iety as  well  as  all  accesories  in  the  line.  Prices  are  quot- 
ed by  the  hundred  and  by  the  thousand  with  special  quota- 
tions for  larger  quantities.  This  firm  also  does  business 
for  cash  only,  both  in  the  buying  and  selling  end.  There 
is  practically  nothing  a  retailer  needs  in  the  line  that 
they  do  not  have.  Price  list  will  be  gladly  sent  upon  re- 
quest. 


CARDS  NOT  A  PASSING  CRAZE. 

Through  the  courtesy  of  Mr.  Clark,  of  The  Valentine 
&  Sons  Publishing  Co.,  Limited,  Coristine  Building, 
Montreal,  and  66  Adelaide  street  east,  Toronto,  an  ex- 
tract fiom  an  English  paper,  "The  Weekly  Welcome," 
is  given  in  which  an  interview  with  one  of  the  directors 
of  Valentine  &  Sons,  Limited,  Dundee,  throws  some 
practical  light  upon  the  post  card  trade.  The  article 
clearly  points  out  the  uses  a  holiday-maker  has  for  post 
cards  and  the  relief  it  is  to  peisons  to  whom  letter-writ- 
ing is  tiresome.  It  is  a  handy  and  interesting  form  of 
communication  which  will  always  exist  and  there  will 
always  be  a  steady  call  for  a  good  class  of  comic  and 
fancy  cards. 

The  origin  of  picture  post  cards  is  stated  in  this  ar- 
tice  to  date  from  the  Franco-Pi  ussian  war,  and  the  earli- 
est English  post  card  bears  the  date  March  18th,  1872. 
Mr.  Jas.  Valentine,  the  founder  of  Valentine  &  Sons. 
Limited,  was  among  the  first  to  take  advantage  of  pho- 
tography for  printing  purposes.  This  firm  has  incor- 
potated  every  modern  improvement  and  their  staff  of 
nearly  700  are  keen  to  produce  every  new  and  saleable 
idea. 

VALENTINE'S   CARDS. 

If  the  establishments  of  the  Valentine  &  Sons  Pub- 
lishing Co.,  Limited,  Montreal  and  Toronto,  are  a  criterion, 
the  picture  post  card  business  is  booming.  Their  home 
plants  in  Dundee  and  Edinburgh,  notwithstanding  in- 
creased facilities,  are  taxed  to  the  utmost.  No  firm  is 
more  progressive  in  constantly  adding  new  ideas  to  their 
large  range.  They  maintain  ample  stocks  for  filling  or- 
ders promptly  and  supply  practically  everything  saleable 
in  the  line  of  picture  post  cards  and  accessories,  besides 
Xmas  cards,   calendars,  song  books,  etc. 

Among  the  new  lines  of  picture  ■  post  cards  lately 
stocked  are  the  various  effective  studies  in  gold  panel 
work,  of  which  "the  maxims  of  great  men"  will  probab- 
ly score  the  largest  success.  Another  line  designed  to 
be  popular  is  the  large  range  of  subjects  classed  as  color- 
series  from  life  models.  "The  language  of  fruit,"  is 
among  the  number  and  the  work  is  of  their  usual  high- 
class  order.  They  are  busy  on  a  new  catalogue  cover 
and  their  list  of  staple  and  new  cards  should  be  asked 
for. 


AN  OFFER  FROM  MACFARLANE. 

If  the  fad  for  buying  picture  post  cards  can  be 
called  a  craze  it  must  be  admitted  to  be  a  natural  one 
and  not  a  habit  born  of  a  desire  for  the  freakish.  Pic- 
ture post  cards  are  nothing  more  or  less  than  simplified 
art  and  humor.  But  human  beings  love  beauty  and  vari- 
ety and  it  is  astonishing  how  well  their  taste  is  being 
catered  to. 

W.  G.  MacFarlane,  Toronto,  who  has  developed  an 
enormous  trade  in  the  United  States  from  his  Buffalo  of- 
fice announces  the  removal  of  his  United  States  head- 
quarters to  New  York.  The  advantage  of  such  a  loca- 
tion will  be  readily  apparent  to  anyone  who  understands 
the  post  card  situation.  New  York  is  the  centre  of  art 
in  America,  the  home  of  top-notch  engraving  and  the  im- 
porting centre  for  the  high  class  German  cards. 

Mr.  MacFarlane 's  Canadian  customers  will  reap  the 
benefits  of  this  new  location.  The  Canadian  business  will 
be  run  on  a  more  extensive  scale  than  ever — new  lines 
will  constantly  be  added  to  the  now  big  lange  of  this 
firm  and  everything  points  to  a  gigantic  increase  of  busi- 
ness for  1907. 

A  catalogue  is  issued  by  this  firm  every  two  months, 
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fully  illustrated,  and  any  dealer  no!  on  the  regular  mail 
ing  list  should   send   in   his  name  at  once.     It  will   keep 
you  posted — keep  you  abreast  of  the  times. 

Your  attention  is  invited  to  the  new  line  of  Life 
Model  comics  referred  to  on  another  page  of  this  issue — 
a  line  of  comics  fairly  bristling  with  natural  humor. 
This  line  is  but  one  of  many  new  series  and  styles,  and 
any  dealer  in  post  cards  unacquainted  with  the  same 
should  write  for  a  sample  assortment.  Special  care  is 
taken  in  filling  sample  orders,  goods  being  invoiced  and 
pi  iced  so  as  to  enable  customers  to  re-order. 


SOMETHING  ABOUT  LEATHER  CARDS. 

The  Leather  Post  Card  Co.,  of  New  York,  have  intro- 
duced several  new  and  attractive  novelties,  which  are 
inert  ing  with  immense  success.  They  claim  to  be  the 
only  leather  post  card  house  making  the  bijou  size 
leather  souvenir  post  card  (size  4  by  214).  These  cards 
are  indeed  very  attractive,  and  the  designs  and  coloring 
are  treated  just  the  same  as  the  regulation  card.  They 
are  used  for  the  same  purpose,  only  it  takes  just  about 
twice  the  number  to  complete  a  pillow  top,  which  is 
more  attractive  owing  to  the  many  varied  designs. 

Another  novelty  just  out  is  their  Teddy  P>ear  pen 
wipers,  in  other  words  (3  in  one)  combining  a  fine  at- 
tractive colored  post  card  leather  Teddy  Bear  and  a  pen 
wiper,  thereby  making  it  doubly  valuable  and  sought,  for. 
There  are  two  sizes,  Teddy  ]>.,  and  Teddy  B.,  jr. 

This  house  has  also  a  list  of  upwards  of  500  different 
subjects,  combining  all  the  latest  and  up-to-date  hits, 
etc.  They  also  bid  for  local  views  on  leather.  Those  in- 
terested should  write  to  this  firm  and  get  their  new  1007 
lists. 


SOME   NOTES. 

Valentine  ifc  Sonf  Co.,  Toronto  office,  have  on  hand 
over  eighty  new  views  of  Toronto  in  colors  ami  in  black 
and  white.  They  are  also  filling  manj  orders  I'm-  local 
views  in  other  cities  and  towns  of  Ontario.  The  charac 
ter  of  their  work  commends  itself  to  careful  buyers. 

The  cards  advertised  by  Young  Bros,  33  Church  St.. 
Toronto,  in  this  issue  are  said  to  he  entirely  different 
from  anything  else  on  the  market,  being  gotten  up  by 
their  own  special  designers  and  copyrighted  by  them. 
They  go  to  the  trouble  of  putting  up  $5  assortments, 
knowing  that  every  dealer  who  sends  for  them  musf  re 
peat  on  the  different  lines. 

The  Copp,  Clark  Co.  have  line  id'  cards,  embracing 
forty-two  different  subjects,  which  possess  admirable 
qualities  for  framing.  They  are  reproductions  of  paint- 
ings bv  renowned  artists. 


SOME  ATTRACTIVE  OFFERS. 

W.  J.  Gage  &  Co..  Toronto,  report  a  still  increasing 
demand  for  post  cards,  particularly  their  lines  of  sou- 
venir cards  from  customers'  own  views.  The  most  popu- 
lar styles  are  the  platinum,  photoglanz  and  seven-coler- 
ed. 

At  present  this  firm  are  offering  the  trade  an  attrac- 
tive proposition  in  the  shape  of  a  large  revolving  post 
card  stand  along  with  1,000  assorted  of  their  Canadian 
scene  cards  in  7  colors,  in  which  way  this  stand  can  be 
procured  a!  a  very  slight  cost.  It  shows  50  varieties  of 
cards  and   will   hold  50  of  each  kind. 

W.  J.  Gage  &  Co.,  also  carry  in  stock  a  very  nice 
assortment  of  post  cards  albums,  particularly  the  popular 
lines  retailing  from  25c  to  75c. 


YOU  WANT 
TO  BE 

SHOWN. 


LIVE  POST  CARD  DEALERS 


LET  OUR 
PRICE  LIST 
SHOW  YOU. 


WE    HAVE    NO    SALESMEN-YOU     GET    THE    BENEFIT.  WE    SELL    FOR    CASH    ONLY. 

CUR     ONLY    SALESMAN     IS    OUR    SEMI-MONTHLY    PRICE    LIST. 


«fl 


We  do  not  offer  Gold  Sovereigns  for  a  cent,  but  when  it  comes  to  selling  anything  in  Picture 
Post  Cards  we  can  make  it  worth  your  while  to  get  acquainted. 

Our  assortment,  prompt  deliveries  and  prices  are  bringing  live  dealers  our  way.     The  trade  is 
wondering  how  we  do  it.     It's  the  old  story  of  a  large  turnover  and  small  expenses. 

To-day  our  facilities  are  large  enough  to  accommodate  a  few  new  customers.    If  you  want  any- 
thing in  Post  Cards  and  their  accessories  and  can  pay  cash  we'll  make  it  mighty  interesting. 

Remember.— We  sell  everything  wanted  in  Post  Cards.       Cards  to  retail  at  la,  2  for  5c,  10, 
15.  25.  35,  50,  75  and  $1.00.     That  price  list  will  come  your  way  quick  for  the  asking. 

MAKE  SURE  OF  BUYING  RIGHT. 


IT'S  UP  TO  YOU  TO  SEE  THAT  WE  ARE  MAKING  A  FUSS  OVER  YOU. 
THE  POST  CARD  HOUSE  WITH  AN  IDEA  AND  THE  GOODS. 


INTERNATIONAL   POST  CARD  CO. 

27-29  31    St.  James  Street,  MONTREAL 
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There  is  a  steady  and  increasing  demand  for  albums 
owing  i"  the  enormous  sale  of  pcsl  cards.  They  will  be 
happy  to  send  any  dealer  a  small  assortment  to  select 
IV or  quote  prices  only  if  desired. 


ABOUT  TINSELLED  POST  CARDS. 

The  I'nited  Stales  Post-office  Department  lias  issued 
a  regulation  forbidding  the  tinselled  post  cards  admit- 
tance In  the  mails  unless  enclosed  in  an  envelope.  Tin- 
selled cards  include  all  cards  decorated  with  crushed  glass 
or  mica.  Hi'  any  such  substance  as  will  readily  rub  off. 

Upon  inquiring  at  the  Toronto  General  Post-office,  Book- 
seller and  Stationer  was  informed  that  cards  of  this  tin- 
selled variety  have  been  returned  from  the  United  States 
and  France  as  unmailable  matter.  'The  Canadian  Post- 
ol'lice  Department  have  as  yet  taken  no  action  with  re- 
gard to  the  non-admission  of  such  cards  to  Canadian 
mails  for  delivery  in  Canada.  But  as  such 
cards  cause  a  great  deal  of  harm  and  inconvenience 
to  sorters,  and  do  a  good  deal  of  damage  to  stamping 
machines,  a  regulation  prohibiting  their  admission  to  the 
mails  unless  enclosed  in  envelopes  is  expected  to  be  issu- 
ed  very   shortly. 


Language  of  Fruit-Grapes.  Horseshoe  Falls,   Niagara. 

Valentine  &  Sons  Company  Cards. 

A  HINT  ON  DISPLAY. 

Nothing  pays  so  well  as  having  everything  in  your 
store  so  placed  that  the  virtue  of  all  articles,  and  in 
most  cases  their  price  may  be  seen  at  a  glance.  Such 
small  articles  of  everyday  consumption  as  pencils,  pens, 
penholders,  fasteners,  and  the  like  are  exhibited  in  the 
large  department  stores  of  Toronto  in  such  a  manner 
that  their  -ale  is  materially  increased.  A  wooden  tray 
i-  constructed,  divided  into  a  certain  number  of  com- 
partments large  enough  to  hold  all  the  goods  which  are 
intended  to  tie  exhibited.  The  tray  is  constructed  higher 
at  the  top  so  that  the  goods  in  the  trays  may  more 
readii\  be  seen.  The  name  and  price  of  each  article  is 
then  printed  on  a  piece  of  white  paper,  which  is  pasted 
on  each  compartment.  In  this  way  a  prospective  cus- 
tomer can  see  at  a  glance  all  you  have  in  these  lines  of 
stationery     smallwares    and   also    their    price. 


A  PINE  NUMBER. 

Full  as  usual  of  line  reproductions  of  works  of  art 
is  the  March  number  of  the  International  Studio.  There 
are  six  inserts  in  colors  and  tints — •'The  .Marriage  Feast" 
by  A.  Monticelli,  "The  Old  Chestnut,"  by  II.  Earpignies, 
"Unloading  the  Ship,"'  by   F.   Decamps,  "Mosaic  Law" 


and  "Justice."  by  Gerald  Moira  and  "Distributing  the 
Fishes."  by  James  Charles.  The  number  contains  the 
tilth  and  concluding  article  on  "The  Collection  of  Mr. 
Alexander  Young,  with  thirty-one  illustrations.  Other 
interesting  illustrated  articles  are:  "Professor  Moira 's 
Recent  Mural  Decorations,"  "American  Sculpture  of  To- 
day." The  Paintings  of  James  Charles,"  "Japanese  Sten- 
cil Plates."  "Some  New  Porcelain  by  the  Royal  Saxon 
Factory  at  Meissen."  "The  First  Annual  Exhibition  of 
the  Corcoran  Gallery  of  Art.  Washington,  D.C. "  etc. 


ABOUT    SEALING  WAX. 

"The  pen  is  mightier  than  the  sword  and  the  sealing 
wax  is  stronger  than  the  padlock."  Hardware  men  might 
be  inclined  to  admit  the  accuracy  of  the  first  part  of 
this  statement,  although  it  is  a  case  of  stationery  beat- 
ing hardware.  But  they  (in  company  with  others)  will 
strongly  dispute  the  latter  part  of  the  statement.  But 
the  fact  remains  that,  for  some  things,  padlocks  have  to 
touch  the  forelock  to  sealing  wax. 

According  to  the  Stationery  World,  London,  Eng- 
land, the  postal  authorities  in  France  and  the  United 
Statesvave  reverted  to  the  old  system  of  fastening  the 
mail  bags  with  sealing-  wax  and  cord  instead  of  padlocks 
and  chains,  because  of  the  ease  with  which  thieves  got 
into  the  bags.  The  result  of  course,  is  somewhat  of  a 
boom  in  the  sealing  wax  trade,  which  is  mainly  confined 
to   Birmingham,   England. 


PERSONAL  MENTION. 

Mr.  D.  Forrest,  of  D.  &  W.  Forrest,  St.  John  street. 
Montreal,  has  returned  ftom  an  extended  trip  to  English 
markets,  where  he  purchased  the  latest  novelties  in  sta- 
tionery,  fancy  goods  and   picture  post   cards. 

Mi1.  C.  L.  Castleman  is  the  representative  of  D.  &  W. 
Forrest.  Montreal,  in  the  Eastern  Townships.  Mr.  W. 
Forrest  and  Mr.  A.  B.  Cowie  represent  D.  &  W.  For- 
rest   in    the   city  of  Montreal. 

Mr.    E.  J.    Kastner,  manager  of  the  L.  E.  Waterman 
Co..  of  Canada.  Ltd.,  spent  the  early  days  of  the  month 
in    New    York     city,    arranging    for    new    lines    for    the 
'boys"  to  show   on   their  next   round  of  the  trade. 

Mr.  A.  H.  Cobb,  representing  a  number  of  London 
publishers,  has  been  visiting  publishers  in  Canada  and 
the  United  States,  and  is  at  present  staying  at  the  King 
Edward  Hotel.  Toronto.  He  represents  :  Misch  &  Co., 
and  A.  and  C.  Black,  fine  art  publishers  ;  R.  Riviere  & 
Son,  art  bindings;  and  Methuen  &  Co.;  Sir  Isaac  Pit- 
man &  Sons;  Walter  Scott  Publishing  Co.;  Siegle  Hill  & 
Co.  and  R.  and  T.  Washbourne.  Ltd.  (Catholic)  pub- 
lishers. When  Bookseller  and  Stationer's  representative 
called  him,  Mr.  Cobb  had  laid  out  on  his  sample  tables 
a  tine  array  of  the  goods  of  his  various  principals.  Mr. 
Cobb  has  been  covering  Canada  from  ocean  to  ocean  for 
the  past  three  years.  He  leaves  some  time  this  month 
for  New  York,  where  he  embarks  for  London,  being  due 
in   India   in  May   next. 

The  Intercolonial  Railway  Company  have  issued  a 
new  edition  of  their  map  of  Ontario.  Quebec  and  the 
Maritime  Provinces.  The  map  is  tastefully  colored. 
clearly  printed,  and  contains  along  the  margin  views  of 
interesting  scenes  along  tiie  route  of  the  famous  Mari- 
time Express.  They  will  be  pleased  to  send  one  free  of 
charge  to  any  leader  of  litis  paper  upon  request  of  Mr. 
J.  J.   MeConiff,  city   passenger  agent.  Montreal. 
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BY    FAR    THE    HIGHEST    GRADE 


Bookseller  and  Stationer  PICTURE     POST     CARDS 

l  Crescent  Post  Cards 

¥ 
¥ 

Jj  ILLUMINATED  and   EMBOSSED 

¥  CARDS,    on    the    marker. 

¥  (Made  in  America — not  in  Germany) 

f  * 

¥  UP-TO-DATE     IN      EVERY     PARTICULAR,    WITH      THE     DISTINGUISHING      MARK     OF  J0 

f,  AMERICAN  DESIGNS  AND  AMERICAN  WORKMANSHIP.  ? 

(i  TO  BE  HAD  OF  THE  JOBBING  TRADE  IN  GENERAL,  OR    FROM   THE   MANUFACTURERS  «$ 

¥  A 

¥ n 

I     CRESCENT  EMBOSSING  CO.     jj 

¥  FRED  C.  LOUNSBURY,  President  and  Treasurer.  ^ 

¥  * 

¥       Main   Office   and   Worhs  •.  Plainfield,   New  Jersey,   U.S.A.       <* 

\,  NEW  YORK  BRANCH  PHILADELPHIA  BRANCH 

W  22  Baekman  St.  36  South  6th  St.  ?• 

tl  Wm.  Edward  Neal,  Manager.  George  L.  Thompson,  Manager.  <rf 


TEDDY  BEARS 

JUST   INTRODUCED   and  a  big  winner. 

Teddy     Bear    Pen    Wipers,    Leather,    large,    $4.00    per    100,    postpaid. 

small,     $2.75     "      " 
Buster  Brown  &  Tige,   Pen   Wi|  ers,    Leather,    (combined)  small,    $4.00 

per  100,  postpaid.      * 

FUR  BEARS 

Mounted  on  fine  colored  view  post  cards,  25  different  designs  in  Black,  White 
and  Brown  Bears.     (Large  and  small),  per  hundred  assorted  $5.00,  postpaid. 

POST  CARD  PURSES 

Suitable  for  Cigars,  Cigarettes  or  Card  Cases,  with  Comic  or  Local  Views,    $6.50 

per  100,  postpaid. 
500  different  subjects  in  Leather  Post  Cards  (Burnt  and   Hand    Painted),  100  all 

different,  $2.65,  postpaid. 

(LOCAL    VIEW    CARDS     A    SPECIALTY) 

LEATHER  POST  CARD  CO. 

S.od     for     Descriptor.     List  Q^>5     BfOadway,      NEW     YORK 
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*         LEADERS  IN  PICTURE  POSTALS  \ 

^  *?  English     Landscapes,    600    varieties,    $10.00  per        %  *' 

1,000;  English  Comics  bv  the  best  authors,  160  varieties, 

$S.OO  per  1,000;  Rotarv  Seascapes,    $3.50  per    100,    $30.00 

p.-r  1000  (50   styles);  Actress  Series,  3.00  per  100,   $25.00  per 

1,000.  25  samples  of  all  good  sellers  for  50  cents. 

D.  &  W.  FORREST,      l*£5i!?ZFfJ 


NICHOLS'  PENCIL  POCKET 

Newest  and  best  pencil  holder  on  the  market. 


Saves  your  pencils,  fountain  pens  and  your  temper. 

SELLS  AT  SIGHT 

Agents  wanted. 

If  your   stationer   cannot    supply   you   with    them    send    to    the 
manufacturers. 

NICHOLS  &  WILLIS,  WORCESTER,  MASS. 


Good  Colored        at  $3.75 
Fancy  Postals      *>er  M- 

FOR    JOBBERS    ONLY 


All   Kinds  of  Postals.      Write  to-day 
stating  quantities  required. 


PAUL  C.  KOEBER  CO. 
85  Franklin  St.         -  New  York 


a 


CANADA'S  GREATEST  POST  CARD  HOUSE 


MacFARLANE'S 

LIFE  MODEL 
COMICS 


The  Biggest  Selling  Line  of  Comics  on  the  Market  To-day 

Over  thirty  subjects  bubbling  over  with  the  most  natural,  breezy  and  irrestible 

humor    ever    published.      Printed    in     half-tone    with    rich     varnish     finish. 

Price,  $1.00    per    100 ;        $9.00   per    1,000 

SPECIAL  PRICES  TO  JOBBERS  IN  QUANTITIES 


W.  G.  MacFARLANE, 


NEW  YORK 


PUBLISHER  AND  IMPORTER, 
60-62  FRONT  STREET  WEST, 
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Toronto,  Canada 


BUFFALO 


Bookseller  and  Stationer  PICTURE     POST     CARDS 


Canada's   Great   National   Series 

"Land  of  the  Maple"  Post  Cards 

Striking  in  Design.  Comprehensive  in  Scope.  Reasonable  in  Price. 

This  distinctly  Canadian  Series,  with  its  copyright  maple  leaf  background,  is 
the  most  important  post  card  publication  of  the  year.  There  are  still  some 
cities  and  towns  which  have  not  been  covered  by  the  series  and  dealers  are 
urged  to  waste  no  time  in  securing  exclusive  rights  for  their  several  localities. 

Our  Other  New  Publications 

View  Cards  in  Photographic  Style  Glossy  Real  Photos 

Absolutely  new  on  the  Canadian  market.  Including  jovial  monks,  children,  kittens,  etc. 

Silver  Border  View  Cards  Colored  Comics 

The  latest  novelty.  Twenty  new  series  in  colors. 

Birthday  Cards,   Easter  Cards,   Language  of  Flowers  and  Stones 
H.  G.  Living  Picture  Series   better  than  ever. 

A.  H.  COOPER,  Publisher  and  Importer 

TORONTO 


73  QUEEN  STREET  EAST 

3\  RICHMOND  STREET  EAST 


MMM^M 


Brighten  Up  Your  Store    and     Increase  Your  Business 

BY  ORDERING  NEW  STOCK  OF 

VALENTINE'S   PICTURE  POST  CARDS 

HERE  ARE   SOME   SPRING  TONICS   FOR 
YOUR   POST  CARD  TRADE 


CfuHipc  in  The  Spirit  of  Wine,  Cats,  Chics, 
!n  1  1  n  i  Actresses.  Flowers,  Greeting  Cards, 
l>0ld  Panel     Maxims  of  Great  Men,  etc. 


Colored  Series       hanguaIl  of.Fr,uit'  standard 

l  i  t      ii     l    I       Songs,  What  is  Your  Fortune  ? 

trom  Lite  Models     Dutch  Tiles,  Flag  Series,  etc. 


Beauty  Spots  of  the  Provinces 

Views  of  Canadian  Cities  Moonlight  Series  of  Cities,  Lakes  and  Mountains 

Mezzograph  Art  Series  and  Carbon  Types 

Bamforth  Life  Model  Cards,  Rotograph  and  Aristophat  Bromide  Cards 

Easily  the  Largest  and  most  Varied  Range   in  the  trade. 

POST  CARD   ALBUMS 

Get   your  orders   in  early   for   LOCAL   VIEW  CARDS,   printed   from   your  own  photos. 
EVERYTHING  YOU  NEED  IN  THE  LINE  GET  OUR  SAMPLES  AND  CATALOGS  TODAY 

The  Valentine  &  Sons  Publishing  Co.,  Limited 


69   Adelaide  St.  E. 
Toronto 


Scotch,  Irish  and  Welsh  song  books.     Pocket  edi-  !«in    rA.;ci;no    \K\AA 

tions  of  Burns  and  Scott.     Children's  gift  books,  olu    ^onsiine    Diag. 
birthday  books,   all  beautifully  bound  and  illus-  Montreal 

trated. 
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PICTURE      POST      CARDS 


Bookseller  and  Stationer 


POST 

CARDS 

Largest  Assortment 

and    Best    Prices 

at  the 

EUROPEAN  POST  CARD 

CO. 

P.O.  Box  1203 

MONTREAL 

Prompt  and  careful  attention  to  enquiries.                               Who 

esale  only. 

n.    ,      'in      l         J       Autotype-chromo,     Photo- 

Pictorial  Postcards,  type,  ^  ^0^0 

Coloured,  etc. 

Cards  made  from  any  Photograph.     All  orders  receive  prompt 
and  careful  attention.     Lowest  terms. 

li  \  '1  I'll hWl'libkYl'MLkHll 


6och*Kirschfrankfort0M. 


Severa!  Rewards 


Established   1872 


COOD  ACENT8  WANTED 


\ 


/ 


Pictu 


re 


Made  to  order  only 
according  to  instruc- 
tions supplied. 

Very  fine 


Post 


make.  First 

class  Goods 

only. 


Cards 


Specialties: 
riodern    Heliotype 

styles, 
plain  and  coloured. 

Well  known  for  efficiency  and 
high-class  workmanship. 

OtLo  Leder 

Meissen  19    Saxony 

Picture  Post  Card  Manufacturer. 
WHOLESALE  EXPORT 


/ 


Telegram— Address 

KINSTM  VRKERT, 
DRESDEN 


ONLY    FOR     WHOLESALE     DEALERS 
AND  POST  CARD  PUBLISHERS 

MARKERT   <&  SOHN 

Graphic  Art  Works 

DRESDEN— A.    Wintergartenstr,  74 

Manufacture  : 

PICTURE^  POSTCARDS 

OFlALLlPROCESSES 


AS  A  SPECIALTY  \VB  MAKE 

COLLOTYPE,  COLOURED  COLLOTYPE, 
DOUBLE  TONE  GLAZED  and 
AUTOTYPE  POST  CARDS,  ALBUMS 

Ask  for  samples  and  quotations 


Imperial  Series 
Postcards 

To  the  Trade: 

Write  Quick  for  Samples  and  Prices. 
WE  LEAD  IN 

BlacK  and  White 
Our  Colored  Cards 

STAND  ALONE 

MONTREAL  TORONTO  QUEBEC 

OTTAWA  HISTORIC         SPORTING 

FISHING  HUNTING 

NORTHWEST  SCENES 

ALBUMS        and        RACKS 

Always  adding  to  our  already  well-assorted  stock. 

The  Picture  Postcard  Co. 

P.O.  Box    334,  OTTAWA.  ONT. 


Fine  Art  Printing  Co. 

Kaufbeuren,  Munich,  Germany 

Manufacture  to  order  for  important  buyers, 
as  a  specialty  : 


Postcards 


in  Collotype,  from    1,000   up- 
wards, per  design. 
in   Copper  -  plate     Printing;, 

from     1,000     upwards,     per 
design, 
in  Retochrom — combined  let- 
ter press   and    lithographic 

color   printing,   3.000,   5,000   and    10,000   per   design,    in   sheets    of    30- 

and  64  designs. 


W.  NEUMANN  &CO., 

High-class  Collotype  Printers 

Collotppe  postcavds 


Wasserthorstrasse  42, 
Berlin,  S.  42 


SPECIALTY  : 


TO  ORDER 


Hand-coloured  Collotype  Cards 
Double-tone  Collotype  Cards 


Glossy  Collotype  Cards 
Photochrom  Collotype  Cards 


CHEAPEST  PRICES. 


ALL   KINDS   OF  VIEW-ALBUMS   AND  SAMPLE  SHEETS 

WHOLESALE    AND     EXPORT    ONLY 
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* 


FANCY  GOODS  AND  NOTIONS 


* 


THEIR   29TH   ANNUAL    DISPLAY. 

FOR  the  twenty-ninth  consecutive  year,  Warwick  Bros. 
&  Rutter,  Limited,  Toronto,  are  now  making  their 
annual  display  of  import  fancy  goods  samples  in 
their  new  warehouse  on  King  street.  During  all  these 
years  a  steady  progression  has  been  noticeable  in '  the 
character  of  this  display,  each  year  witnessing  an  in- 
crease in  the  number  and  variety  of  the  samples  and  an 
improvement  in  their  quality.  The  collection  of  samples 
for  1907  caps  the  climax  of  a  long  succession  of  splendid 
displays. 

Once  again  the  top   floor  of  the  warehouse  has     been 
converted  into  a  gaily  decorated  and  brightly  illuminated 


wall  decorations.  There  are  metal  tables  of  bronze  and 
brass.  And  there  is  a  big  collection  of  metal  smokers' 
sundries  of  all  sorts.     A  feature  is  a  watering  can  of  fine 


Heraldic  Decorations  Absolutely  Correct  in  Design  and  Size. 
Warwick  Bros.  &  Rutter,  Limited. 


maze,  through  which  the  visitor  threads  his  way  amid 
specially  constructed  displays  stands,  loaded  with  all 
manner  of  articles,  suited  for  all  manner  of  uses. 

Here  he  comes  upon  what  at  first  sight  appears  to 
be  the  spoil  of  some  mediaeval  castle — ancient  swords, 
spears,  helmets,  breast-plates  and  lanterns— really  ad- 
mirable imitations  of  the  weapons  of  our  knightly  an- 
cestors, suited  for  the  decoration  of  dens,  sitting-rooms 
and  hall-ways. 

Next  his  eye  lights  on  rows  of  stand  work-baskets  in 
wicker  and  sea-grass,  handy  to  move  around,  light  in 
weight  and  yet  strongly  constructed,  just  the  thing  for 
a  lady's  sewing  room. 

Articles  of  china  appear  here  and  there  in  profusion. 
Here  are  to  be  seen  charming  effects  in  imitation  tapes- 
try and  bronze  that  are  so  realistic  as  almost  to  deceive 
the  eye,  There,  are  ornaments  imitating  ivory  to  the 
life.  Here  is  a  collection  of  statuettes  in  the  beautiful 
iridiscent  effects,  that  sold  so  well  last  year.  There  are 
loving  cups,  candle-sticks,  cream  and  sugar  bowls,  with 
mottoes  outlined  in  fanciful  lettering.  In  fact,  to  see  the 
display  of  china  articles  alone,  would  well  repay  a  visit 
to  the  warehouse. 

But  then,  one  must  not  pass  by  the  numerous  articles 
made  of  metal.  There  are  dinner-gongs,  plain  and  fancy, 
in  brass,  spun  brass  and  copper.  There  are  sweetly- 
sounding  dinner  chimes.  There  are  handsome  bronze 
pieces  for  table  or  mantle  decorations.  There  are  fern- 
pots,  large  and  small  in  quaintly-conceived  designs,  also 
of   bronze.     There   are   armory     shields    and   swords     for 


Musical  Dinner  Gong. 
Warwick  Bros.  &  Rutter,   Limited. 

make  for  house  use  and  there  are  also  a  numbier  of  dainty 
numbers  in  five-o'clock  tea  kettles  in  spun  brass  and 
copper. 

A  novelty  that  attracted  the  eye  among  the  various 
styles  of  opera  glasses,  was  a  little  combination  case, 
containing  a  pair  of  glasses,  a  mirror,  comb,  powder 
puff,  smelling  salts  and  fan. 

Another  dainty  trinket  was  a  filagree  carry-all  for 
use  in  a  lady's  boudoir.  Also  of  interest  to  the  lady  of 
the  house  were  the  fine  Austrian  purses,  of  unqc<ualled  ex- 
cellence of  finish. 

Ebony  goods,  comprising  manicure  sets  and  similar 
lines;  triplicate  mirrors;  pearl  goods;  pictures  and  pic- 
ture frames;  artificial  flowers,  clocks,,  candlesticks,  vases, 
ink-stands,  pen  trays  and  jewel  boxes  in  great  variety 
and  articles  of  papier  mache,  were  also  to  be  found  in 
the  display. 

To  go  on  and  enumerate  other  articles  in  this  splendid 
show  would  take  up  more  room  than  is  available.    A  col- 


A  New  Design  in  Jardinere. 
Warwick  Bros.  &  Rutter,   Limited. 

lection  of  nearly  12,000  different  items  cannot  be  indi- 
vidually described  in  short  space.  Suffice  it  to  say  thai 
the  customary  good  taste  displayed  by  Warwick  Bros. 
&  Rutter  in  their  selection  of  samples  is  everywhere  evi- 
dent and  that  they  have  so  chosen  the  1"  covei 
a  wide  range  of  values. 
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As  usual,  the  firm  invite  to  Toronto  customers  from 
all  over  Ontario,  to  inspect  the  samples.  Then  they  open 
up  displays  at  Montreal,  Halifax,  Winnipeg,  Calgary  and 
Vancouver  for  the  benefit  of  dealers  in  those  localities. 
They  do  everything  possible  to  make  it  easy  for  their 
customers  to  secure  the  goods. 

HAMMOCKS   FOR  SUMMER. 

While  at  the  present  time  a  snow  shovel  is  a  much 
more  useful  article  than  a  lawn-mower,  the  time  is  only 
a  few  weeks  off  when  the  lawn-mower  will  be  sending  out 
its  whirring  music,  while  the  snow  shovel  sulks  and  rusts 
in  the  deserted  coal  cellar.  When  that  time  arrives  the 
arm  chair  by  the  fireside  will  'be  deserted  in  favor  of  a 
hammock  under  the  trees.  And  lots  of  those  hammocks 
are  at  present  in  the  warerooms  of  the  Sutcliffe,  Ed- 
mison  Co.,  Toronto.  They  are  showing  a  very  fine  line 
of  these  goods,  which  retail  at  prices  ranging  from  75 
cents  to  $7.50. 

Among  the  cheaper  grades  the  favorite  is  perhaps  |  the 
tartan  design.  This  hammock  is  made  of  good  material 
in  a  Scottish  tartan )  design,  with  flounced  edges,  pillow 
and  stretchers  attached,  and  has  cord  and  nickel  hang- 
ers. This  is  a  good  seller.  Almost  ,eq,ually  popular  is  a 
hammock  of  about  the  same  grade,  with  the  same  fit- 
tings, but  with  a  bright* and  summer-like  design  in  col- 
ored stipes  instead  of  the  tartan. 

Among  the  better  grades  are  some  elegant  hammocks 
made  of  smooth  damask  cloth  in  various  attractive  strips 
designs.  They  have  a  detachable  pillow,  .spreaders,  floun- 
ced edges  and  cord  and  nickel  hangers.  These  goods  are 
of  a  superior  quality,  and  will  not  damage  the  dress 
goods  of  any  person  using  them. 

Then  there  are  the  baby  hammocks.  These  are  small, 
cosy  little  hammocks,  just  big  enough  to  hold  a  well- 
grown  baby.  They  have  deep ,  sides,  with  and  without 
flounced  edges.  One  of  the  features  of  these  are  the 
mosquito  nets,  which  are  attached  and  which  can  be  pull- 
ed down  over  the  whole  top  of  the  hammock,  thus  pre- 
venting flies  or  insects  from  entering. 

NOVELTIES  IN  TOYS. 

After  examining  the  collection  of  mechanical  and  oth- 
er toys  secured  by  the  Fancy  Goods  Company  of  Canada 
for  this  year's  holiday  trade,  it  would  seem  as  if  the 
ingenuity  of  man  had  been  exhausted.  The  marvellous 
accomplishments  of  some  of  these  mechanical  toys  fill 
the  mind  with  amazement,  while  the  elaborate  construc- 
tion of  others  is  matter  for  wonder. 

Not  content  with  making  miniature  trains  run  round 
and  round  a  miniature  track,  the  inventor  has  contrived 
devices  for  automatically  stopping  and  reversing  the  en- 
gine, coupling  and  shunting  cars  and  turning  switches 
and  signals.  The  possessor  of  these  marvellous  toys  can 
now  sit  down  and  with  his  finger  on  a  lever  make  the 
engine  and  cars  go  through  all  manner  of  evolutions. , 

A  novelty  in  the  collection  of  magic  lanterns  is  the 
wonder  camera.  This  lantern  can  be  used  for  throwing 
ordinary  pictures,  phorographs  and  post  cards  on  the 
screen,  just  as  clearly  as  usual  glass  slides.  The  range 
of  regular  lanterns  is  large  and  comprehensive,  including 
varieties  from   25  cents  up  to  forty   dollars. 

The  range  of  rngcnious  working  toys  is  endless,  One 
amusing  device  is  a  man  fishing  from  a  punt.  The  punt 
is  made  to  rock  and  the  man  to  cast  his  line  most  real- 
istically. Another  contrivance  is  the  spiral  ball.  A 
brightly  colored  ball  rolls  slowlv  up  around  a  spiral  in- 
cline,   When  it  reached  the  top  it  bursts  open,  disclosing 


a  clown  inside.  The  dancing  sailor,  jumps  around  in  live- 
ly style  and  the  fun  of  it  is  that  he  can  dance  equally 
well  on  his  head  or  on  his  feet.  Swimming  ducks  fitted 
with  propellors  skim  around  in  the  water  most  realisti- 
cally. Then,  there  are  motor  cars  that  not  only  roll 
around,  but  also  make  a  proper  kind  of  noise  and  can 
be  stopped  or  started  by  a  real  wheel  in  front  of  the  mo- 
torist. 

In  the  sample  room  are  to  be  seen  life-like  models  of 
the  great  battleship  "Dreadnought;"  imitation  whales 
that  spout  like  the  real  kind  ;  steam  engines  of  all  sizes 
and  toy  stoves.  The  rows  and  rows  of  dressed  dolls  arc- 
marvellous  creations  and  accompanying  them  are  ward- 
robes, baby  doll  sets,  bath  sets  and  dinner  sets,  with 
imitation  food. 

One  of  the  most  interesting  exhibits  is  the  range  of 
stuff  toys,  the  productions  of  Margarete  Steiff,  of  Gien- 
gen  on  the  Brenz,  Wurttemberg,  Germany.  These  toys 
include  Teddy  bears,  elephants  and  similar  toys.  Tluir 
strongest  quality  is  their  resistance  to  wear  and  tear 
They  simply  can't  be  smashed.  A  stuffed  policeman  is  a 
feature  of   the  collection. 

In  toy  sets  of  dishes  the  Fancy  Goods  Company  show 
some  very  realistic  reproductions  of  fashionable  decora- 
tions. The  pieces  are  made  of  enamelware  and  are  un- 
breakable. 


ATTRACTIVE  1907  LINES. 

The  range  of  Japanese  chinaware,  being  shown  (his 
year  by  the  Fancy  Goods  Co.,  of  Canada,  is  more  attrac- 
tive than  ever.  There  are  many  new  shapes  and  designs, 
while  some  of  the  decorationsv  are  absolutely  unique. 
Prices  will  be  found  extremely  reasonable. 

The  showing  of  ebony-fitted  leather  dressing  cases  is 
especially  fine.  There  are  six  different  leathers  used,  in- 
cluding a  choice  green  leather,  a  silver  alligator  leather, 
an  absolutely  new  silver  grey  leather  and  an  imitation 
lizard  leather.  The  brushes,  and  other  contents  are  the 
celebrated  Charles  Loonen  make.  One  set  presents  the 
nearest  approach  to  genuine  ivory  yet  seen  and  the  mak- 
ers guarantee  shape  and  color  and  the  absence  of  all  the 
objectionable  features   of  real  ivory. 

A  choice  lot  of  dainty  ladies'  bags  attracts  the  eye. 
They  are  of  silk  and  moire,  are  trimmed  with  lace  and 
spangles  and  are  decorated  by  hand.  The  colors  arc  suf- 
ficiently numerous  to  match  any  dress. 

In  addition  there  are  many  metal,  glass  and  other 
articles  for  ornament  or  use,  gathered  together  ]  om  1he 
marts  of  Europe.  From  Offenbach  come  nickel -plated 
ware  and  combination  glass  and  metal  articles  ,  from 
Berlin  >  imitation  bronzes  and  from  Vienna  hand-wrought 
goods. 

FALSE  FACES. 

Great  improvements  have  been  made  in  these  articles 
of  late.  Those  being  shown  by  the  Sutcliffe-Edmison 
Co.,  Toronto,  are  a  great  improvement  on  the  old-fashion- 
ed paste  masks.  They  are  lithographed  in  colors  on 
flexible  card-board,  and  can  be  adapted  to  any  size  of 
head.  They  do  not  cover  the  mouth  of  the  wearer,  as 
they  are  constructed  to  fit  the  upper  part  of  the  face 
only.  They  rest  on  the  bridge  of  the, nose  and  are  tied 
at  the  back  of  the  head  with  ribbon,  and  are  light  in 
weight.  Great  things  for  carnivals,  fancy  dress  balls, 
etc.  Some  of  the  designs  are  :  Yankee  policeman,  nigger, 
lady,  hobo,  yellow  kid,  Jap  lady,  motorist,  lady  motor- 
ist, devil,  Indian  chief,  etc. 
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The  Sutcliffe-Edmison  Co.  are  showing  a  large  as- 
sortment, of  these  goods.  One  of  the  newest  is  the  (inn's 
own  registered  design.  It  is  shield-shaped,  collapsible, 
and  has  for  design  the  Union  Jack,  beaver  and  maple 
leaf,  and  a  silk  tassel  hangs  from  the  bottom  of  the  lan- 
tern. It  is  of  Al  quality  and  quite. out  of  the  ordinary 
both  in  design  and  finish. 

NEW  VICTOR  CATALOGUE. 

In  a  short  time  now  the  new  Victor  catalogue  of 
sporting  goods  will  be  issued  by  the  Fancy  Goods  Com- 
pany of  Canada.  It  will  have  an  attractive  cover  with 
a  maple  leaf  design,  which  will  be  in  keeping  with  the 
distinctively  Canadian  character  of  the  goods.  All  the 
regular  lines  and  some  new  ones  will  be  described. 

In  the  department  of  hammocks  it  might  be  noted 
that  the  Fancy  Goods  Company  hold  sole  rights  to  the 
use  of  most  of  the  patterns  shown.  As  these  patterns 
contain  the  choicest  combinations,  it  follows  that  their 
lines   are  exclusive. 


PERSONAL  MENTION. 

Mr.  George  H.  Doran  of  the  Fleming  H.  Revell  Co., 
Chicago,  was  noticed  in  Toronto  last  week. 

Mr.  T.  S.  Pattillo,  of  Pattillo  &  Co.,  Limited,  Tru- 
ro, N.S.,  was  noticed  in  Toronto  during  the  latter  part 
of  February. 

Mr.  J.  Morgan,  representing  the  Religious  Tract  So- 
ciety, London,  is  calling  on  the  Canadian  trade.  He  will 
travel  through  to  the  coast. 

Mr.  R.  H.  Paget,  representing  Cassell  &  Co.,  Limit- 
ed, New  York,  visited  Montreal  and  Toronto  last  month 
in  the  interests  of  his  house. 

Mr.  Arthur  Reed  and  Mr.  W.  G.  Nord  of  the  Copp, 
Clark  Co.,  Toronto,  spent  last  week  in  New  York  pick- 
ing up  novelties  for  the  Canadian  trade. 

Mr.  A.  H.  Alexander  of  Stratford,  came  down  to 
Toronto  on  February  25  to  hear  the  Mendelssohn  Chou- 
sing and  was  delighted  with  their  concert  that  evening. 

Mr.  Chas.  W.  Rainbow,  Toronto,  Canadian  manager 
for  the  Cushman  &  Denison  Mfg.  Co.,  New  York,  leaves 
shortly  for  Winnipeg  to  introduce  his  lines  to  the  trade 
there. 

Mr.  Harry  Bell,  president  of  the  Consolidated  Sta- 
tionery Co.,  Winnipeg,  accompanied  by  Mrs.  Bell,  has 
been  east  on  a  business  trip  recently,  visiting  Toronto, 
New  York  and  other  points. 

Mr.  Aubrey  0.  Hurst,  Toronto,  started  out  on  his 
big  annual  western  trip  last  week.  He  will  go  as  far  as 
British  Columbia  and  California.  Mr.  Hurst  is  jubilant 
over  his  big  sales  of  Goodall's  playing  cards  this  Spring. 

Messrs.  Musson  and  Bell,  of  the  Musson  Book  Co., 
have  been  displaying  their  1907  lines  in  Montreal  lately. 
From  all  reports  they  have  had  exceptionally  good 
business,  orders  exceeding  those  for  last  year  very  con- 
siderably. 

Mr.  Thomas  E.  Menzies,  of  Menzies  &  So.,  Toronto, 
has  lately  returned  from  a  trip  to  Winnipeg,  where  he 
reports  big  business  in  the  various  Savory  lines  and  also 
in  "Clucine."  Mr.  Menzies  was  well  pleased  with  the 
way  "Clucine"   stood  the  cold  weather. 

Among  the  passengers  on  board  the  ill-fated  Grand 
Trunk  train,  which  rolled  over  the  embankment  near 
Guelph,  last  month  was  Mr.  H.  M.  Patterson,  the  Strat- 
ford bookseller,  who  was  returning  home  from  a  business 
trip  to  Toronto.  Mr.  Patterson  suffered  injuries  to  his 
head. 


Jobbers!!! 

"Here's  a  Lemon" 


Post  Card  Novelty 


COPYRIGHTED   '06 

A  minature  lemon,  attached  to  illustrated  colored  card. 
Only  one  of  the  many  famous 

"Eddy"  Post  Card  Novelties 
Retail  5c.  Each 

Exclusive  sale  proposition  to  Jobbers. 
We  help  you  to  put. 

Money  in  Your  Pocket 

Let  us  send  you  our  proposition 

POSTAL  NOVELTY  CO. 

/MILWAUKEE,  WIS. 


Timely  Items  for  Spring 
Trade.  Best  Assortments, 
Best  Prices  Quoted  to  the 
Trade. 

Balls  and  Sporting  Goods. 
Fire  Works,  Domestic  and  Foreign. 
Tissue  Paper  Napkins. 
Easter  Bells  and  Novelties. 
Allies  and  Marbles. 
Skipping  Ropes  and  Tops. 

Send  for  quotations,  mail  orders 
„    given  prompt  attention. 

The  SUTCLIFFE-EDMISON  CO.,  Limited 

WHOLESALE  FANCY  GOODS  AND  DRUGGIST  SUNDRIES 

SUCCESSORS  TO 

THE  KELK-SUTCLIFFE  CO. 
76  YORK  ST.    (Beiow  King)     TORONTO 
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Personal  information  for  the  guidance  of  buyers  of  stationery  and  fancy  goods,  especially  procured  by 

"  The  Monthly  Visitor." 


With  orders  for  five  gross  Topaz  pencils,  Warwick 
Bros.  &  Itutter,  Toronto,  give  a  display  case  in  either 
dark  or  light  oak  or  cherry  as  suits  the  wishes  of  the 
customer.  They  also  supply  a  display  stand  with  or- 
ders for  1,000  "Ocean  to  Ocean"  picture  post  cards,  or- 
dered at  one  time. 


Nichols  &  Willis,  Worcester,  Mass.,  and  that  it  has  come 
to  stay  is  very  evident  as  the  demand  is  fast  increasing. 
People  who  once  use  it,  like  many  other  things,  wonder 
how  they  ever  managed  to  get  along  without  it.  The 
material  used  in  this  pencil  holder  is  of  superior  quality, 


Young  Bros.,  33  Church  St.,  Toronto,  have  prepared 
for  this  year  a  large  and  artistic  line  of  art  calendars 
of  their  own  manufacture,  about  which  they  will  acquaint 

the  trade  next  month. 

*  • 
* 

P.  A.  Horle  &  Co.,  of  Cardinal  House,  St.  John's 
Lane,  London,  E.C.,  have  forwarded  a  parcel  of  samples 
of  their  leading  lines.  Looking  through  these  samples  the 
first  is  a  fine  assortment  of  buff  and  tinted  envelopes, 
which  are  quoted  at  a  low  price.  Then  comes  a  specimen 
of  their  matt  surface  ivory  boards  to  which  is  also  at- 
tached a  specimen  of  silk  tassels  for  which  the  above 
firm  are  well  noted.  Going  further  through  the  samples 
we  come  to  a  very  fine  specimen  of  Japanese  programmes 
which  make  a  very  attractive  circular,  price  list,  or 
concert  programme.  There  are  also  samples  of  a  very 
fine  line  of  cream  laid  paper  under  the  name  of  "Faheo," 
ivory  pulp  boards,  tinted  surface  cards,  &c.  All  of  these 
samples  are  tastefully  printed,  in  one  or  two  colored 
inks,  which  show  how  well  the  goods  look  when  printed 
upon.  Any  printer,  etc.,  who  has  not  yet  received  a  par- 
cel of  these  samples,  should  write  at  once  for  same.  F. 
A.  Horle  &  Co.  will  be  happy  to  send  a  parcel  to  any  of 
Bookseller  and   Stationer's  readers   free  of  charge,   upon 

receipt  of  a  trade  card. 

*  * 
* 

The  Copp,  Clark  Co.,  Ltd.,  are  showing  another  mus- 
lin sign  similar  to  the  one  noticed  in  this  column  last 
month.  It  is  designed  to  advertise  the  souvenir  post 
card,   and  is  very   effective  for  that  purpose,   as  the  cut 

MUSLIN   POSTAL.   CARO    SIGN   IN   COLORS 


ACTUAL     SIZ 


13  x  ca& 


reproduced  on  this  page  shows.    It  is  in   colors   and  is 
18  by  36  inches  in  size,  and  its  price  is  50  cents. 

*       * 

One  of  the  neatest  and  most  useful  little  contrivances 
in  the  novelty  line  is  the  Nichol's  pencil  pocket,  made  by 


consequently  it  will  wear  a  long  time.  The  inside  spring 
is  the  secret  of  its  great  success  in  holding  pencils  and 
fountain  pens  so  firmly  that  they  cannot  shake  out.  The 

retail  price  is  25c 

*  * 
* 

The  Copp,  Clark  Co.  are  offering  a  snap  in  wire  desk 
baskets  for  the  month  of  March  at  $2  per  dozen.  Pin 
trays  for  office  use  are  quoted  at  $1.80  per  dozen.  In 
this  department  also  are  offered  wire  waste  baskets,  both 
ordinary  and  safety,  at  $3.60  per  dozen,  and  letter  clips 
from  20  cents  to  75  cents  per  dozen. 

*  * 

* 

Menzies  &  Co.,  19  Wellington  Street  East,  Toronto, 
are  pushing  the  sale  of  "Clueine"  just  now.  This  ad- 
hesive, manufactured  by  Lyons  Ink,  Limited,  Manches- 
ter, England,  possesses  many  excellent  qualities,  among 
which  are  its  purity  and  its  freedom  from  odor.  It  will 
not  go  bad  even  when  exposed  for  years  and  it  contains 
no  sediment.  Orders  should  be  entered  early  as  Spring- 
stock  does  not  arrive  until  April  1st. 

*  * 
* 

The  name  "Styk-um-Phast"  has  been  cornered  by 
the  Hall  Paper  and  Specialty  Company,  Inc., 
105  Chambers  Street,  New  York,  and  applied 
to  their  disinfecting  paper,  gummed  cloth,  gum- 
med paper  and  wrapping  -paper.  The  disinfecting  paper 
is  specially  prepared  for  sealing  up  boxes  and  bags  and 
preserving  them  from  the  inroads  of  moths,  dust  and 
vermin.  This  paper  is  also  useful  for  sealing  up  rooms 
which  are  to  be  fumigated.  The  mending  cloth  may  be 
put  to  a  great  number  of  uses.  The  standard  width  is 
seven-eighths  of  an  inch,  in  which  size  it  is  done  up  in 
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rolls  of  ten  yards  in  ten  colors,  selling  at  ten  cents. 
Wider  rolls  can  also  be  procured.  Dealers  interested, 
kindly  mention  Bookseller  and  Stationer  in  writing  for 
samples. 

*  * 
* 

W.  J.  Gage  &  Co.,  Toronto,  have  just  put  into 
stock  a  new  and  decidedly  good  value  series  of  invoice 
books.  In  these  days  of  advancing  costs  in  all  lines  of 
manufacture  it  is  rather  a  rare  thing  to  be  able  to  quote 
lower  prices  on  anything,  but  Gage  &  Co.  are  doing  it 
with  their  new  invoice  books. 

* 

The  Arch  assortment  of  pencils  is  now  being  shown 
by  the  Copp,  Clark  Co.  This  contrivance  is  attractive 
in  appearance.  It  contains  one  dozen  Mougal  pencils, 
now  selling  at  10  cents  retail  and  two  dozen  regular  five 
cent  lines.    The  box  and  three  dozen  pencils  are  supplied 

for  $1.20. 

*  * 

Some  of  the  daintiest  things  ever  seen  in  Canada  in 
papeterie  boxes  have  just  been  turned  out  from  the  fac- 
tory of  W.  J.  Gage  &"  Co.,  Toronto.  Their  advertise- 
ment on  another  page  gives  fuller  particulars.  The 
"Made  in  Canada"  papeteries  of  W.  J.  Gage  &  Co.  are 
certainly  a  credit  to  both  themselves  and  the  country. 


The  Copp,  Clark  Co.  have  had  specially  made  for 
them  a  line  of  calendars  in  embossed  floral  designs, 
which  they  call  the  "Superba"  series.  There  are  20 
designs,  very  pretty  and  attractive. 


TRADE  ACTIVITIES. 

A  new  stationary  store  is  to  be  opened  in  the  course 
of  a  week  or  two  at  Parry  Sound  by  W.  B.  W.  Ann- 
strong.  This  should  be  a  good  location  for  a  new  store, 
as  there  seems  to  be  a  future  before  the  town.  Three 
railways   will   soon  be   running  there. 

According  to  all  accounts,  George  Mason,  the  Wing- 
ham  bookseller,  has  now  got  one  of  the  finest  stores  in 
Canada.  He  recently  enlarged  his  premises  by  taking 
in  the  entire  flat  extending  above  his  store  and  the  ad- 
jacent bank.  A  stairway  leads  up  from  the  main  floor 
and  at  the  top  a  doorway  opens  in  a  fine  large  china 
room.    Across  from  this  is  a  handsomely  furnished  ladies' 


reception  room  and  a  well-equipped  ari  room.  To  the 
rear  there  is  a  stock  room  and  Mr.  Mason's  private  of- 
fice. Bookseller  and  Stationer  hopes  al  some  early  date 
to  be  permitted   to  publish  pictures  of  I  Ids  fine  store. 

A.  E.  Pearson,  of  Calgary,  Alta.,  who  has  been  for 
the  past  two  years  in  charge  of  Linton's  bookstore  iii 
that  city,  has  opened  up  business  for  himself  and  pro- 
poses carrying  a  complete  stock  of  hunks,  stationery  and 
wail  papers,  with  a  staff  of  expert  paper  bangers  in  con- 
nection. Mr.  Pearson  has  had  experience  in  some  of 
the  best  stores  in  Canada.  His  specialty  is  wall  paper. 
At  present  he  is  in  temporary  premises  but  expects  to 
move  into  a  down-town  store  which  will  be  available 
about  April  1st. 

Kidd  &  Co.,  bookselleis  and  stationers,  of  Goderich, 
have   sold   their    business    to   11.    W.    Thompson. 

P.  A.  J.  Little,  the  Oshawa  bookseller  and  stationer, 
whose  up-to-date  store  was  once  described  in  Bookseller 
and  Stationer,  is  vacating  his  old  premises  this  spring 
and  is  moving  to  the  large  store  at  present  owned  by 
Mr.  Boseberry  on  King  street  east.  The  store  is  being 
artistically  fitted  up   to   suit  his  requirements. 

The  Kalamazoo  Loose  Leaf  Binder  Co.,  of  Kalamazoo, 
Mich.,  are  about  to  enter  the  Canadian  manufacturing 
Held.  Arrangements  have  been  made  by  them  with  the 
Kolla  L.  Crain  Co.,  of  Ottawa,  to  manufacture  their 
goods  and  place   them  on   the  Canadian  market. 


WELL  DONE! 


Editor  Bookseller  and  Stationer  :  I  read  your  sug- 
gestion in  the  last  issue  of  Bookseller  and  Stationer  to 
address  our  representative  in  the  House,  asking  him  to 
oppose  the  measure  to  establish  a  post  express  service. 
I  went  your  suggestion  one  better  and  got  it  up  in  the 
form  of  a  petition  and  secured  the  signatures  of  as  many 
others  as  possible.  I  then  brought  the  matter  up  before 
our  Board  of  Trade  and  got  them  to  follow  up  the  peti- 
tion with  a  request  from  the  Board  that  the  petition  be 
supported.  I  don't  know  if  there  is  time  now  for  any 
further  suggestions  to  be  of  any  use,  but  in  case  there 
may  be,  I  give  you  this  for  whatever  it  may  be  worth. 

Yours  truly, 

W.  G.  THOMPSON. 
Nelson,   B.C.,  Feb.   15,  1907. 


LOW     GRADE 

Goods  are  frequently  sold  when  tKe  customer  -would  gladly  Have  pur- 
chased better  grades,  Had  tKe  advantages  of  them  been  properly 
explained.  The  loss  of  such  neglect  is  two-fold.  Not  only  do  you 
mafte  less  profit  on  the  sale  in  question,  but  such  a  person  is  very 
apt  to  become  dissatisfied  with  the  inferior  goods  and  to  decide  that 
when  she  wishes  good  papers  to  go  elsewhere.  It  -will  pay  you  to 
thinK   over   this. 

Cameron  Plaid  is  a  new  paper  that  has  appealed  to  the  careful 
buyer.    It  will  be  a  wonderful  seller.    It  is  high  grade  and  attractive. 


TRADE     MARK 


GEO.  B.  HURD  (gL  CO. 

Fine    Paper    Manufacturers 

425  and  427  Broome  Street,  New  YorK,  U.S.A. 
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PELOUZE  POSTAL    SCALES 

Invaluable  to  the  ffioe.  Store  and  Home 

They  tell  instantly  the  exact  cost  of  postage  in  cents  on  all 
mail  matter.     Warranted  Accurate.     Several  sizes. 

NATIONAL,  4  lbs.  -  -  $3.75  STAR,.  1  lb.  -  -  •  S2  00 
UNION,  2'A  lbs.  -  -  3.00  CRESCENT,  I  lb.  -  ■  1.50 
COLUMBIAN,  2  lbs.     -    2.50 

Buy  through  your  Jobber. 


PELOUZE  SCALE  &  MFG.  CO. 


Chicago. 


A  good  pen  is  a  good  servant,  and 
John   Heath's   Pens  are  made  to  serve  ! 

ALWAYS  READY  AND  ALWAYS  WILLING. 

They  were  first  45  years  ago,  and  are  still 
leading  the  way.  British  made  of  British 
steel.     Write  for  samples. 

LONDON    AGENCY 

8  St.  Bride  St.,  LONDON,  E.C.,  ENCLANO 


Sure  to  Sell 


WAVERLEY 


IN  3  POINTS 

Standard, 
Fine  and 
Broad 


Fountain  Pen 


Fountain 
Pen   with   a 
Waverley   Nib— 
1 4kt.   gold    iridium 
pointed. 
PATENTED    FEED-BAR. 
Absolute  regularity  and  cleanli- 
ness in  use  guaranteed.    Send  now 
for  illustrated  price  list  and  terms. 


Macniven  &  Cameron,  Ltd.,  Waverley  Works,  Edinburgh 


The  most  popular  pens  are 

ESTERBROOK'S 

MADE  IN  ALL  STYLES 


Fine  Points,  Ai,  128,  333 
Business,  048,  14,  130. 

Broad  Points,  312, 313,  314. 
Turned.up  Points,  477,  531,  1876. 


CANADIAN    AGENTS : 
THE    BROWN     BROS.,    LIMITED 

TORONTO. 


We  are  manufacturing  a  full  line  of 
Carbon  Paper  which  can  be  supplied  in  plain 
boxes  for  your  own  labels,  in  light,  medium 
or  heavy  weights,  NON-SMUT,  LONG- 
LASTING  and  CLEAN. 

It  is  generally  conceded,  however,  that  our 

PEMSS 

is  the  Best  Carbon  Paper  on  the  Market 

and  if  any  one  finds  it  is  not  what  we  claim 
for  it,  we  will  refund  the  price  paid. 

Our  ribbons  for  all  machines,  record 
and  copying,  are  also  QUARANTEED  to 
give  satisfaction. 

Write  for  Samples  and  Quotations 


The  Carbon  Paper  and  Ribbon  Mfg.  Co. 

LIMITED 

Office  and  Factory— 34  Adelaide  Street  West. 
TORONTO,  CANADA 


"ROB  ROY" 


SOLD  BY 

ALL  STATIONERS 

in  6d.,  1/-  and 

Gross 

Boxes 


This  aeries  of 
a*v  Pens  is  made  of  the  same 

material,  by  the  same  tools,  by 
the  same  process  and  at  the  same 
Works  as  the  series  of  'Waverley  '  PeDB 
which  Ilinks,  Wells  &  Co.   have  for  33  years 
and    upwards   (prior  to  Sept..    1901),   manufac- 
tured fur  and  'applied  to  the  Proprit  tors  thereof. 

HINKS,  WELLS  &  Co.,  Birmingham,  Eng. 


SPENCERIAN 

STEEL  PENS. 

The  Standard  Brand 
in  United  States  for 
over   FIFTY  years 

Worhs,  BIRMINGHAM,  ENGLAND 

Imported  by  all  the 
leading  Stationers  in 

TORONTO    and  MONTREAL 
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STATIONERY   DEPARTMENT 


AN  ITALIAN  PAPER  MILL. 

THE  firm  of  Pietro  Miliani,  Fabriano,  Italy,  are  the 
present  proprietors  of  a  paper-making-  business 
nearly  seven  hundred  years  old.  The  exact  date  of 
the  commencement  of  paper  making  in  Fabriano  is  lost 
in  obscurity,  but  records  exist  which  show  the  business 
to  have  been  vigorously  conducted  as  early   as  1250. 

The  product  of  the  Fabriano  mills  is  hand  made  paper 
of  the  highest  grade.  Banknote  papers,  drawing  papers, 
papers  for  printing  fine  engravings,  and  other  papers  for 
art  purposes  are  made  with  the  greatest  of  care  by  the 
hand  of  man.  No  machine  made  paper  is  turned  out  of 
these  mills  at  all. 

A  sample  of  their  writing  paper  and  an  envelope 
has  been  received,  which  for  rugged  toughness,  strength 
and  yet  withal  a  look  of  artistic  refinement  would  be 
hard  to  beat. 

Like  many  old-world  institutions,  the  mills  have  been 
in  the  possession  of  one  family  for  centuries,  having  been 
handed  down  from  father  to  son  and  father  to  son.  Rut 
the  joint  stock  fever  has  evidently  made  a  lodging  in  the 
blood  of  the  chief  of  the  present  firm,  who  has  recently 
had  his  business  incorporated  with  a  capital  of  5,000,000 


lire,  or  about  $1,000,000.  This  was  done  so  that  certain 
improvements  might  be  made  with  the  aid  of  new  cap- 
ital. At  present  there  are  six  branches  of  the  Fabriano 
mills,  located  in  six  different  parts  of  the  town  of  Fab 
riano;  and  the  object  of  incorporation  is  to  bring  all 
these  branches  tog-ether  in  one  big,  central  factory. 
Warwick  Bros.  &  Kutter,  Toronto,  have  secured  a  stock 


of  hand  made  deckle-edge  paper  and  envelopes  from 
the  Fabriano  mills,  which  they  are  prepared  to  dispose  of 
to  the  trade  in  Canada. 


■+- 


A  NEW  INK  COMPANY. 

A  company  has  been  incorporated  under  the  name  of 
the  Kearns  Ink  and  Wax  Co.,  Ltd.,  with  Mr.  J.  J. 
Kearns  as  president  and  Mr.  D.  H.  Quinn  as  secretary- 
treasurer.  The  office  of  the  company  is  at  10-12  Alice 
Street,  Toronto.  The  line  of  goods  manufactured  by  the 
company  are  high-grade  inks,  mucilage,  paste  and  seal- 
ing wax.  In  their  inks  they  manufacture  a  wide  range 
of  colors,   embracing  blue   black   writing   ink,   blue  black 


.:**oJV    ■••--'.->.     I 
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copying   ink,   jet    black,    sky   blue,    carmine,    purple,     and 
emerald  green.     In  addition  to  these  they  manufacture  an 
excellent  fountain  pen  ink,  put  up  in  bottles  with  a  filler 
Their   mucilage   and  paste   are  great    "stickers"    for   busi 
ness  purposes. 

Mr.  Kearns  has  been  in  the  ink  business  for  many 
years,  during-  some  of  which  he  has  called  upon  the  trade 
and  he  has  learned  to  know  just  what  the  public  want 
in  the  line  of  inks.  lie  is  therefore  working  with  a  clear 
purpose  in  view,  and  knows  just  the  kind  of  goods  to 
turn  out.  Moreover  he  knows  how  to  turn  the  goods 
out,  having  had  a  lot  of  practical  experience  in  that 
line  ;  and  he  personally  superintends  the  manufacture  of 
the  company's  goods. 


lAlMIJii    PENCILS 


\l9n3ft      PENCILS 

CAN    NOW     BE     OBTAINED    n 
FITTED  WITH  HEAVY  GILT 
PROTECTORS  and  RUBBERS 


THE  BEST  THE  WORLD  PRODUCES 
17  DEGREES-SOFTEST  TO    HARDEST 

SAMPLES    AND    PARTICULARS    ON    REQUEST. 

London,  eng    AMERICAN  LEAD  PENCIL  COMPANY,  new  york 


i^M*imimR!imm? 
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When  You  Order  Ink 

why  not  get  something  that 
will  be  suitable  to  all  your  customers  under  all  circumstances,  whether  for  steel  pen  use  or  for  fountain 
pen  use  ? 


?,m   i.L  ...S"  <ii„.--  a "i< .  -  ',33'  si 


Waterman's 
Ideal 


ilflr'riP^:^  !'CiR,,L     IT rkiittf  ait*  Don 
^prjiliitiiiplijM    r  uuimaui  rcii 

i         Ink 


This  must  fill  all  requirement  of  this  kind.  It  has  to  be  right  if  only  for  the  reason  lhat  it  is  expected 
to  give  satisfaction  in  our  own  pens.  Furthermore,  it  is  something  on  which  the  same  amount  of  profit 
for  the  dealer,  because  the  price  is  naturally  a  little  higher. 

Prices  are  Never  Cut 

as  they  are  on  almost  all  other 
inks,  by  the  large  dealers  in  the  larger  cities. 

There  is  a  greater  margin  of  profit  on  everv  bottle  sold.  It  costs  the  user  a  little  more,  which  he 
expects,  but  it  makes  more  money  for  the  dealer  and  gives  better  satisfacticn  to  everyone  concerned. 

Made  in  All  Sizes 

Cuts  show  style  of  bottles  and  labels. 


Waterman's  Ideal  Fountain  Pen  Ink  is  made  in  all  sizes  from  2  ounces  to  a  quart.  Some  of  these 
styles  are  Desk  Fillers  or  Travellers'  Fillers  with  a  rubber  bulb  and  glass  dropper  attachment. 

Write  for  information  and  we  will  submit  suggested  assortments.  You  can  decide  whether  or  not  you 
care  to  handle  the  line. 


L.  £.  Waterman  Company  of  Canada,  Limited 

136  St.  James  Street,  MONTREAL 
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Wall     Paper 

j& 

QUOTE  COST  OF  WALL  PAPER  BY  THE  ROOM. 

As  a  denier  in  wall  paper  you  would  rather  handle 
a  high  grade  line  of  youds  than  you  would  a  poor  one, 
wouldn't  yon:'  Yen  have  your  reasons,  too!  In  the 
first  place  your  profit  is  higher;  and  that  is  the  main 
lliiiifj-.  But,  better  still,  your  customer  is  hound  to  be 
more  satistied  with  his  purchase;  and  his  satisfaction 
will  certainly  make  him  consider  your  store  a  first-class 
institution.  He  will  come  again,  and  for  other  things 
besides   wall   paper. 

You  have  doubtless  had  many  a  customer  asking  for  a 
choice  line  of  wall  paper,  and  you  have  shown  him  the 
best  goods  in  your  stock;  and  he  has  balked,  and  taken 
a  lower  grade  of  goods  because  the  price  was  more  per 
roll.  The  difference  in  price  between  the  high  and  low 
grade  paper  wasn't  much,  perhaps,  but  the  customer 
pointed  out  thai  he  needed  much  more  than  one  roll. 
and  in   his  mind  it  figuied  out  too  much. 

A  case  like  that  needs  salesmanship.  You  have  to 
bring  out  your  arguments.  Now,  perhaps,  you  haven't 
given  much  attention  to  quoting  the  cost  of  wall  paper 
by  the  loom  instead  of  by  the  roll.  You  should  try  it. 
Many  a  customer,  who  knows  a  good  paper  when  he  sees 
it,  could  be  induced  to  spend  a  little  more  on  his  wall 
decorations  if  he  were  shown  how  well  the  cost  com- 
pared with  other  things. 

(iet  a  wall  paper  chart.  By  its  aid  it  is  a  very  simple 
matter  to  accurately  ascertain  the  quantity  of  paper  re- 
quired to  cover  any  room.  Quote  the  customer  a  price 
for  enough  paper  to  till  his  requirements.  Show  him  that 
it  costs  no  more  to  hang  good  paper  than  it  does  poor. 
Go  further,  and  tell  him  it  costs  less,  because  he  docsn  'I 
have  to  hang  paper  so  often. 

Compaie  I  he  cost  of  a  rug  or  curtain  or  any  other 
ornamental  article  of  furniture  with  the  cost  of  a  good 
grade  of  paper,  and  show  him  that  lie  gets  as  good — 
pei  haps  better — a  return  for  money  spent  on  first-class 
wall  paper  as  he  does  for  any  othei  expense  of  his  house- 
keeping. Show  him  that  it  is  practical  economy  to  get 
the  best  papers  because  of  their  superior  wearing  quali- 
ties; to  say  nothing  of  the  amount  of  pleasure  he  can 
get  out  of  a  really  artistic  design.  Point  out  that  wall 
paper  is  a  decoration;  and,  if  he  wants  to  decorate  his 
rooms  really  well,  if  he  wants  to  be  surrounded  by  tasty 
decorations,  pictures,  furniture,  he  must  start  on  a  pro- 
per basis— g 1  wall  paper. 

Try  this  method.  "Mr.  Dealer:  Quote  your  customer 
to  whom  the  better  classes  id'  wall  paper  appeal,  but  who 
thinks  he  cannot  afford  them,  the  cost  of  (he  room  in- 
stead of  by  I  he  roll,  and  increase  the  business  of  your 
wall  paper  department  in  better  grade  goods,  and  es- 
tablish the  local  reputation  of  keeping  the  best  variety 
of  up-to-date,  attractive,  decorative  and  reliable  wall 
papeis.      Such    a    reputation    has   a    dislinct    money  value. 


The  Thomas  Co.,  of  Bracebridge,  have  a   unique  way 
of  displaying  their   stock  of  glassware    and   china,   which 

not  only  saves  space  but   also  shows   lie  g Is   to  better 

effect.  Instead  of  having  straight  shelving,  they  have  ar- 
ranged alcoves  all  along  the  side  of  the  store  like  invert- 
ed TJ's.  Shelving  is  built  around  these  alcoves  and  the 
different  classes  of  articles  are  arranged  in  different 
alcoves. 


MAKE  it  a  point  NOW 

to  carefully  review  your  stock. 

NOTE   ANY    WEAK   SPOTS 

and  take  measures  to  strenghten  them. 
Refined,  Attractive  Parlor  Styles 

are  often  overlooked  when  buying 

WALL  PAPERS 

Write  us  for  samples  to  fill  any  short 
lines.  We  have  on  hand  all  the  big  sellers 
for  1907,  in  every  grade. 

Be  in  a  position  to  satisfy  every 
customer.     Let  us  help  you  with  samples. 

Try  us  for  BURLAPS  (Dyed,  Sized, 
Oil  Coated),  SANITAS. 

Prompt  service  at  all  times,  especially 
during  the  Spring  Season. 

STAUNTONS  ymW^ 

Makers  of  Superior  Wall  Papers 

TR0IN0TO 


YOU  ARE  INTERESTED  IN  SOMETHING. 

Why  not  get  the  best  items  that 
are  printed  on  the  subject  ? 

We  read  and  clip  thousands  of  newspapers  every  week— therefore  we 
can  equip  you  speedily  and  economically  for  a  debate,  speech,  lecture, 
essay  or  nnything  else  requiring  up-to-date  information  and  more  of  it  than 
your  competitors  are  likely  to  get. 

Terms -100  Clippings,  f  5.00 

250  "  12.00 

500  "  22.00 

1,000  "  40.00 

Send  for  our  Booklet,  which   fully   explains  th^  scope  of  the  clipping 

industry. 

We  have  also  lists  of  firms  in  every  branch  of  trade  in  the  Dominion, 
the  professions,  club  members,  society,  etc.,  and  we  are  prepared  to  addreni 
and  mail  circulars  or  letters  to  these  at  any  time. 


THE  CANADIAN  PRESS  CLIPPING  BUREAU, 


232    McGill   Strsat, 
MONTREAL 


10   Front   St.    East, 
TORONTO. 


NOTICE  OF 

DISCONTINUATION  OF  BUSINESS 


We  beg  to  notify  our  customers  and 
friends  that  after  April  1st  prox.  we 
intend  to  discontinue  the  business  at 
present  carried  on  under  the  name  of 

THC   CANADIAN    INtt    CO. 

37  Wellington  St.,   Montreal 
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PAYSON'S  INDELIBLE    INK 


Trade  supplied  by  all  Leading  Wholesale 
Drug  Houses  in  the  Dominion. 

Received  Highest  Award  Medal  and  Dip'oma 
at  Centennial,  Philadelphia,  1876;  World's  Fair, 
Chicago,  1893,  and  Province  of  Quebec  Exposi- 
tion, Montreal,  1897. 


Standard  Commercial  Works. 


Matte's  Interest  Tables, 

At  4  6,  6,  7,  8,  9  and  10  per  cent,  per  annum,  by 
Napoleon  Matte.    5th  Edition.    Price,  $3.00. 
Matte's  Three  Per  Cent.  Interest  Tables, 
By  the  same  author.     On  fine  toned  paper  and 
strongly  bound.    Price,  $3.00. 
Hughes'  Interest  Tables  and  Booh  of  Days 

combined, 
At-3,  3%  4.  5,  5V£,  6,  7  and  8  per  cent,  per  annum 
By  Charles  M.  C.  Hughes,     rice,  $5.00. 
Hughes'  Supplementary  Interest  Tables, 
Comprising  a  Special  Interest  Table  for  daily  bal- 
ances, showing  interest  for  one  thousand  days  on 
any  amount,  rates  from  %  per  cent,  to  3%  per 
cent.,  inclusive.     Also  a  table  showing  interest 
for  one  thousand  days  at  5  per  cent.,  by  means  of 
which  (in  connection  with  Comparative  Tables), 
interest  for  one  thousand  days  can  be  obtained  at 
any  rate  from  %  per  cent,  to  10  percent. ,  inclusive, 
and  COMPARATIVE  INTEREST  TABLES  for  ob- 
taining interest  on  any  rate  from  ys  per  cent. 
to  10  per  cent.,  inclusive,  on  the  basis  of  365  days 
to  the  year  in  y%  per  cent,  rates.     By  Charles 
M.  C.  Hughes.    Price,  $2.00 
Hughes'  Interest  Tables, 
At  6  and  7  per  cent,  per  annum  (on  the  basis  of 
365  days  to  the  year),  for  one,  two,  three  and 
four  months  and  days  of  grace ;  for  use  in  Dis- 
counting and  Renewing  Promissory  Notes.     By 
Charles  M.  C.  Hughes  (on  folded  card,  14%  x  9%) 
strongly  bound.    Price,  $1.00. 
Hughes'  Savings  Bank  Interest  Tables, 
At  2%,  3  or  3%  per  cent,  (each  on  separate  card) 
on  the  basis  of  one  month,  being  1/12  part  of  a 
year ;  by  Charles  M.  C.  Hughes.    Price,  $1.00. 
Buchan's  Sterling  Exchange  Tables, 
Converting  sterling  into  Canadian  currency,  and 
vice  versa,  advancing  by  8ths  and  16ths,  with  other 
useful  tables;  by  Ewing  Buchan.  Second  edition. 
Price,  $4.00. 

Buchan's    Sterling    Equivalents    and    Ex- 
change Tables, 
Showing  the  relative  value,  according  to  the  rate 
of  discount  in  London,  in  Canadian  and  New 
York  systems  of  quotations,  of  bills  of  exchange 
drawn  at  any  rate,  or  having  any  number  of  days 
to  run,  etc.,  etc.,  by  Ewing  Buchan.    Price,  $4.00 
Buchan's  Par  ot  Exchange  (Canadian), 
Giving  sterling  into  dollars  and  cents  and  vice 
versa,  from  £1  upwards,  also  sterling  equivalents, 
Canada  into  New  York  and  vice  versa  ;  by  Ewing 
Buohan.    Price  (in  sheets),  each,  20c. ;  mounted 
(on  boards),  each,  35c. 
The  Importers'  Guide, 

A  hand-book  of  advances  of  sterling  costs  in  deci- 
mal currency  from  one  penny  to  1,000  pounds, 
with  a  FLANNEL  TABLE,  from  20  to  lOOshillings 
per  piece  of  46  yards  ;  by  R.  Campbell  and  J.  W. 
Little.  Cloth,  75c. ;  leather,  $1.00 
The  Canadian  Customs  Tarltt, 
Revised  to  date,  containing  lists  cf  warehousing 
ports  in  the  Dominion,  the  Franco-Canadian 
treaty,  extracts  of  Canadian  Customs  Act,  Ster 
ling  Exchange,  Francs,  German  Rixmark,  at 
Cadadian  Customs  values,  also  a  table  of  the 
value  of  francs  in  English  money,  Harbor  Dues, 
etc.,  etc.    Cap  8  vo,  cloth.    Price,  50c. 

MORTON,  PHILLIPS  &  CO., 

PUBLISHERS, 
755  and  1757  Notre   Dame   St.,    MONTREAL 


The  BROWN    BROS,.    Limited,    of    Toronto, 
tarry  a  full  line  of  our  publications  in  stock. 


HOTEL    DIRECTORY 


WINDSOR    HOTEL 

HAMILTON,   BERMUDA 

This  house  is  pleasantly  and  conveniently  lo- 
cated on  the  East  side  of  Queen  Street.  The 
rooms  are  bright  and  cheerful.  Every  attention 
paid  to  guests.  Billiards  and  Pool.  Hot  and 
cold  water  baths.    A.  McNicol,  Prop. 


TOWER  HOTELGEORGETOWN 

w  yt  i_r»  1  iv^  1  tL     DEMERARA 
BRITISH  GUIANA. 

This  first-class  hotel  is  most  conveniently  situ- 
ated in  the  coolest  and  healthiest  part  of  the 
city.  Five  minutes  from  railway  station  and 
steamer  stal  lings,  and  near  to  all  principal  public 
buildings.  Cool  and  lofty  bedrooms.  Spacious 
Dining  and  Ladies'  Rooms.  Billiard  Room. 
Electric  light  throughout. 


WOODSIDE  BOARDING 
HOUSE 

Corner  of  Main  and  Lamaha  Streets 
GEORGETOWN,  DEMERARA. 

Cool  and  airy  Bedrooms,  Excellent  Cuisine 
Attendance  qualified.  Terms  moderate.  Elec 
trie  Car  Loop  at  gate  of  premises.  Patronage 
Solicited.    Manageress,  E.  COTTAM. 


VICTORIA   LODGE 

HAMILTON,    BERMUDA 
Mrs.  J.  F.  SMITH   Proprietress. 

Opposite  Victoria   Park    and   Cedar   Ave. 
Private  Board  $12  to  $14  per  week. 
Open  Nov.  1  Closes  in  May. 


WINTER  RESORT 
Queen's  Park  Hotel 

Port  of  Spain,  Trinidad,  B.W.I. 
JOHN  McEWEN,  Manager.       For  Rates,  etc 
apply  Trinidad  Shipping  and  Trading  Co., 
29  Broadway,  New  York. 


THE  GRAND  UNION 

The  most  popular  hotel  in 
OTTAWA,  Ont.      James  K.  Paisley,  Prop. 


DOMINION   HOUSE 

W.  H.  DURHAM.  Proprietor 

RENFREW.  -  -  ONTARIO 

The  most   popular  Hotel  in  the  Ottawa  Valley. 


HALIFAX   HOTEL 

HALIFAX,   N.S. 


HOTEL  IMPERIAL    LToomsiple 

Steam  Heated  and  Gas  Lit 
GEO.  W.  WEBSTER,  Prop.,    Swift  Current,  Sask. 


ACCOUNTANTS  AND  AUDITORS 


JENKINS  &  HARDY 

Assignees,  Chartered  Accountants,  Estate  an 

Fire  Insurance  Agents,  15J  Toronto  St. ,  Toronto. 

465  Temple  Building,  Montreal. 


DAVENPORT,    PICKUP  &  CO., 
Chartered  Accountants  and  Assignees 
622  Mclntyre  Block       -  Winnipeg,  Ma 


d 


The  Topaz  Pencil 

As  good   as   any   at  any   price. 
Better  than  any  at  the  same  price. 

HB--H--HH--HHH--B 

—  AND  — 

Indelible  Copying. 

Write  for  Samples  to 

Warwick  Bros.  &  Rutter,  Limited 

Wholesale  Stationers,  TORONTO. 


LEGAL  CARDS 


ATWATER,  DUOLOS  &  CHAUVIN 

Adrocates,  Montreal 

Albert  W.  Atwater,  K.C.,  Consulting  Counsel 

for  City  of  Montreal.     Chas.  A.  Duclos.    Henry 

N.  Ohaurin. 


The  Summer  Number 

of 

Bookseller  "'Stationer 

will   be  issued  on 

Wednesday,  May  8th,  1907 


This  Number  affords  the 
best  opportunity  for  dealers 
in  all  sorts  of  summer  goods 
to  address  the  Canadian 
Trade. 

Orders    for    space    should 
be  booked   early. 


BOY  WANTED 

TO  START  IN  BUSINESS  FOR  HIMSELF. 

We  will  establish  YOU  in  a  good-paying  busi- 
ness of  your  own. 

Profits  right  from  the  start,  and  Prizes. 

No  money  required  to  begin. 

We  will  mail  to  you  FREE  5  copies  of  our 
publication. 

These  can  be  sold  and  will  provide  the 
capital  for  the  next  week's  supply. 

The  work   is  easy. 

You  be  sure  to  write  at  once  and  we  will  send 
you  5  copies  for  next  week  and  everything 
necessary. 

The  MacLean  Pub.  Company 

10  Front  Street  East,        TORONTO,  CANADA 
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NEW      CANADIAN      COPYRIGHTS 

Registered  at  Ottawa   during  February,  1907. 


A  Bird's  Eye  View  of  Fort  William.  Picture.  Wil- 
liam.    Picture.     William    Howe    Lewis,    Winnipeg. 

The  Study  of  Nature  and  the  Vision  of  God  :  with 
Other  Essaj's  in  Philosophy.  By  George  John  Blewett. 
Book.     George  John  Blewett,   Toronto. 

Lesson  on  the  Book  of  Revelation.  By  Wm.  R.  New- 
ell. Published  in  Notes  on  Bible  Study,  Toronto.  Tem- 
porary copyright.     Lionel   S.  Haynes,   Toronto. 

Baby.  Song.  Words  and  music  by  Harold  A.  Clack. 
Harold  A.   Clack,    Strathclair,   Manitoba. 

The  Tale  the  Church  Bells  Tolled.  Song.  Words  by 
Harry  Williams.  Music  by  Egbert  Van  Alstyne.  Jerome 
H.  Kemick  &  Company,  New  York. 

An  Original  Scene  in  Alberta.  Post  card.  L.  J. 
Carskadon,  Calgary. 

The  Unseen.  By  James  E.  Gray,  M.D.  Book.  James 
E.  Gray,  M.D.,  London. 

Views  of  Wingham  and  Gorrie.  Volume  1.  Book  of 
photographic  views.     John  C.   Knox,   Wingham,  Ontario. 

The  Princess  Canada.  Song.  By  Mrs.  Lucy  Edey. 
Anson  A.   Gard,  Ottawa. 

Canadian  Railway  Cases.  Volume  IV.  By  Angus 
Macmurchy  and  Shirley  Denison.  Book.  R.  R.  Cro- 
marty,  Toronto. 

The  Scope  and  Interpretation  of  the  Civil  Code  of 
Lower  Canada.  Par  Frederick  Parker  Walton,  B.A., 
LL.B.,  LL.D.  Book.  Wilfrid  John  Wilson  et  Theophile 
Lafleur,  Montreal. 

La  Revue  de  Jurisprudence.  Vol.  XII.  Par  Charles 
Chamilly  de  Lorimier.  Livre.  Wilfrid  John  Wilson  et 
Theophile  Lafleur,  Montreal. 

The  Lemon.     Print.    McLeod  and  Allen,      Toronto. 

Madam  Butterfly.  Mazurka.  Three-Step.  By  Wm. 
W.  Nelson.     R.  K.  Armstrong,  St.  Paul,  Minn. 

Kvening  on  Burrard  Inlet.  Photograph.  Robert  M. 
Love.  Vancouver. 

Eventide.    For  piano.    Ronald  H.  Rimes,  Regina. 

The  Ontario  Weekly  Reporter  and  Index-Digest.  Vol- 
ume VIII.  June— December,  1906.  Editor— E.  B.  Brown. 
Book.    The  Carswell  Co.,  Limited,  Toronto. 

The  Release  of  Allan  Dai'.vers.    By  Ernest  James  Wil- 


son. Book.  Ernest  James  Wilson,  (James  Devine,  M.D.) 
Winnipeg. 

L'A'bbaye  de  Notre  Maine  du   Lac  des  I1  tagnes 

et  L'Ordre  de  Citeaux  au  Canada  et  dans  les  Etats-Unis. 
Livre.    Les  Cisterciens  de  Notre-Dame -du-Lac,   Que. 

The  Teddy  Girl.  Song.  Words  by  Wm.  Jerome. 
Music  by  Jean  Schwartz.  .Jerome  &  Schwartz,  New 
York. 

The  Yankee  Boy  in  Blue.  March  song.  Words  by 
Edward  Madden.  Music  by  Dorothy  Jardon.  .Jerome  11. 
Remick  &  Company,   New   York. 

You  re  in  Love.  Song.  Words  by  Vincent  Bryan. 
Music  by  Leo  Edwards.  You  Were  Made  for  Me.  Song. 
Words  and  Music  by  Wm.  Gould.  Jerome  II.  Kemick  & 
Company,  New  York. 

The  English  and  French  Conversationalist's  Compan- 
ion and  Guide.  By  Alexander  Wright.  Book.  Alexander 
Wright,   Montreal. 

Quebec,  Montreal  and  Eastern  Townships.  Carte  ge- 
ographique.    A.  de  Grandpre,  Montreal. 

Interim  Copyrights. 

Chart  of  the  Rideau  Lakes  Routes.  Elmer  II.  Lake, 
Kingston. 

Vespers  Waltz.  Music.  Marion  Henley,  South 
Qu'Appelle    Saskatchewan. 

Music  Notation  Tutor.  Pamphlet.  Louisa  E.  Mor- 
ris, Toronto. 

Historical  Blocks  Blocks.  Jacob  William  Dill,  To- 
ronto. 

Francombe's  Express  Advertiser.  Book.  Philomene 
Francombe,  Regina. 

Bradley's  Map  of  the  City  of  Wetaskiwin,  Alberta. 
Bradley's  Guide  of  the  City  of  Wetaskiwin,  Alberta. 
James  Bradley,  Wetaskiwin,  Alberta. 

The  Roman  Catholic  Review  of  Canada.  Book.  Rob- 
ert Edward  Campbell,  Toronto. 

Transportation.  Journal.  Robert  Edward  Campbell, 
Toronto. 

Heath  School  of  Traction  Engineering  by  Corres- 
pondence.   Book.    Edward  H.    Heath,    Winnipeg. 


BEST   SELLING   BOORS    OF  THE   PAST   MONTH 

As  Reported  by  Leading  Canadian  Retail  Dealers. 

Belleville. 


The  Doctor,  by  Ralph  Connor.     Westminster. 
Cattle  Baron's  Daughter,  by  H.  Blindloss.     McLeod. 
Lone  Furrow,  by  W.  A.  Fraser.     Froude. 
By  the  Light  of  the  Soul,  M.  E.  Freeman.     Harper. 
Jane  Cable,  by  G.  B.  McCutcheon.     Briggs. 
Treasiue  of  Heaven,  by  Marie  Corelli.     Briggs. 

Calgary. 

Camerons  of  Bruce,  by  R.  L.  Richardson.     Briggs, 
The    Doctor,   by  Ralph  Connor.      Westminster. 
Whispering  Smith,   by  F.   II.   Spearman.      McLeod. 
Chip  of  the  Flying  I',  by  B.  M.  Bower.     Dillingham. 
Chipping  Borough,  by  X.  .1.  Weyman.     Macmillan. 
Far  Horizon,  by  Lucas  Malet.     Montreal    News  Co. 

Charlottetown. 
The  Doctor,  by  Ralph  Connor.     Westminster. 
Fighting  Chance,  by  R.  W,  Chambers.     McLeod. 


B.  The   Undertow,  by  R.  £.   Knowles.     Revell. 

4.  Dream  and   the   Business,   by  Mrs.   Craigie.     Capp. 

5.  White  Plumes  of  Navarre,  by  S.  R.  Crockett.     Briggs. 

6.  Sir  Nigel,  by  Conan  Doyle.     Briggs. 

Halifax. 

1.  The  Doctor,  by  Ralph  Connor.     Westminster. 

2.  Cattle  Baron's  Daughter,  by  H.  Blindloss.     McLeod. 

3.  White  Plumes  of  Navarre,  by  S.  R.  Crockett.     Briggs. 

4.  Treasure  of  Heaven,  by  Marie  Corelli.     Briggs. 

5.  Far  Horizon,  by  Lucas  Malet.     Montreal  News  Co. 
(i.  White   Fang,   by  .Jack    London.     Masmillan. 

Hamilton. 

1.  Poll  nl'  Missing  Men.  by  Meredith  Nicholson.  McLeod. 

2.  The  Doctor,  by  Ralph  Connor.     Westminster. 

3.  Whispering   Smith,  by   F.  H.   Spearman.     McLeod. 

4.  The  Saint,  by  A.  Fogazzaro.     Copp. 

5.  Half  a  Rogue,  by  Harold  McGrath.    McLeod. 

6.  The  Lone  Furrow,  by  W.  A.  Fraser.    Froude. 
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Kingston. 

The  Doctor,  by  Kalpli  Connor.     Westminster. 
Silver  Maple,  by  Marian   Keith.     Westminster. 
Bishop  of  Cottontown,  by  J.  T.  Moore.     Winston. 
Treasure  of  Heaven,  by  Marie  Corelli.     Briggs. 
Coniston,  by  Winston  Churchill.     Macmillan. 
Half  a  Rogue,  by  Harold  McGrath.     McLeod. 

Montreal. 
Poit  oi'  Missing  Men,  by  Meredith  Nicholson.  McLeod. 
The  Doctor,  by  Ralph   Connor.     Westminster. 
Paul,  by  E.  F.  Benson.     Lippincott. 
Before  Adam,  by  Jck   London.      Macmillan. 
The  Mystery,  by  White  &  Adams.     Musson. 
The  Lone  Furrow,  by  W.  A.   Eraser.     Froude. 

Moncton. 

The  Mysteiy.by  S.K.White  and  S.  11.  Adams.  Musson. 

The  Doctor,  by  Ralph  Connor.     Westminster. 

Port  of  Missing  Men,  by  Meredith  Nicholson.  McLeod. 

Jewel   Weed,  by  A.   A.    Winter.     McLeod. 

Far  Horizon,  by  Lucas   Mulct.      Montreal   News   Co. 

Jane  Cable,  by  (I.  B.   MeCutcheon.     Briggs. 

Peterborough. 
Treasure  of  Heaven,   by  Marie  Corelli.     Briggs. 
The  Doctor,  by  Ralph  Connor.     Westminster. 
Jane  Cable,  by  G.  B.   MeCutcheon.     Briggs. 
St.  Cuthbert's,   by   R.    E.    Knowles.     Revell. 
Fighting  Chance,   by  R.   W.  Chambers.     McLeod. 
Piisoners,  by  Mary  Cholmondeley.     Copp. 

St.  Catharines. 
\  iper  of   Milan,   by   Marjorie   Bowen.     Musson. 
The  Doctor,  by  Ralph  Connor.     Westminster. 
Blindfolded,   by    H.    E.    Wallcott.      McLeod. 
Fighting  Chance',  by  R.   W.  Chambers.     McLeod. 
Tides  of  Barnegat,  by  F.  H.  Smith.     McLeod. 
Whispering  Smith,  by  F.   H.   Spearman.     MeLeod. 

Sarnia. 
The  Saint,  by  A.  Fogazzaro.     Copp. 

The  Doctor,   by  Ralph   Connor.     Y\'est minster. 
Second  Generation,  by  D.   G.   Phillips.     Briggs. 
Fighting  Chance,  by  R.   W.  Chambers.     McLeod. 
Heart  that    Knows,  by  C.  G.   D.  Roberts.     Copp. 
Call   of  the   Blood,   R.   llichens.      Briggs. 

Toronto. 
Lonely  Lady  of  Grosvenor  Square,    Mis.    De   La   Pas- 
ture.    Dutton. 
Port  of  Mis-sing  Men,  by  Meredith  Nicholson.  McLeod. 
Viper  of  Milan,  by  Marjorie  Bowen.     Musson. 
White   B'ang,  by  -Jack  London.     Macmillan. 
The  Mystery,  by  S.    E.   White.     Musson. 
Man   and   Superman,  by  G.   Bernard  Shaw. 

Winnipeg. 

Silver  Maple,  by  Maria   Keith.     Westminster. 

Sir  Nigel,  by  Conan  Doyle.    Briggs. 

Half  a  Rogue,  by  Harold  McGrath.     McLeod. 

Open  Shutters,   by  C.  L.  Burnham.     Houghton. 

The  Saint,  by  A.  Fogazzaro.     Copp. 

The  Priest,  by  Harold  Begbie.    Briggs. 

Canadian  Summary. 

Points. 

The   Doctor,  by  Ralph   Connor   96 

Port  of  Missing  Men.  by  Meredith  Nicholson.  .  35 

Treasure   of  Heaven,   by  Marie   Corelli    26 

Fighting  Chance,  by  R.  W.  Chambers   25 

The   Saint,  by   Antonio  Fogazzaro    21 

.Silver  Maple,  by  Marian  Keith 18 

Whispering  Smith,  by  F.  II.  Spearman    18 


AN  EXCLUSIVE  AGENCY. 

Editor  Booksel.er  and  Stationer  :  As  there  seems  to 
be  some  misunderstanding-  in  the  matter  we  will  be  glad 
if  you  will  make  it  known  that  we  hold  the  exclusive 
agency  for  the  sale  of  Baedeker's  Guides  to  the  trade  in 
Canada,  and  can  therefore' give  better  prices  than  any 
foreign  jobbers. 

A.   T.   CHAPMAN. 
Montreal,  March  2,  1907. 

CONDENSED  OR  "  WANT  "   ADVERTISEMENTS. 

FOR  SALE. 


c 


OPYRIGHT  NOVELS,  cloth  bound  —  Been  used  in  our  exchange  library; 
mostly  in  good  condition  ;  very  cheap;  nearly  all  published  in  Toronto 
this  year.     Little,  Oshawa.  [3] 


FOR  SALE — An  up-to-date  going  concern,  established  25  years.  Stock  in 
Al  condition,  bought  right,  $10,400.00,  consisting  of  books, leather  goods, 
wall  papers,  pictures,  stationery,  high  class  fancy  goods.  Cash  business, 
from  Jan.  1st,  1906  to  Dec.  31st,  1906,  $21,500.00.  Net  profit  over  $4,000.00 
Present  premises,  which  are  best  in  city,  can  be  leased  at  $600.00  per  year, 
free  of  taxes.  Chance  of  a  lifetime  to  man  with  the  money.  No  others  need 
apply.  Must  be  sold  quick,  owner  going  west.  Box  93,  BOOKSELLER  AND 
STATIONER,  Toronto,  Ont. 

FOR    SALE— The   best   proposition  ever  offered   the  trade   is  now  on   the 
market   in   Guelph.      C.   L.  Nelles,   having  accepted   other  interests,   will 
dispose  of  his   flourishing  book,  stationery  and  wall  paper   business  to  the 
advantage   of   intending   purchasers.       Ask  wholesale   houses,    travelers,   or 
BOOKSELLER  AND  STATIONER.       It  is  the  best  thing  ever  placed  before 
the  public.    All  letters  confidential.     C.  L.  NELLES,  Guelph. 


WANTED. 


B 


RIGHT,  intelligent  boy  wanted  in  every  town  and  village  in  Canada,  good 
pay,  besides  the  gift  of  a  watch  for  good  work.  Apply  The  MacLean  Pub- 
lishing Company,  10  Front  St.  E.,  Toronto. 


>.'».-%.-»••%.-».•%.-%•'%.•%.'%•"».-%.-»■%.-»."».•%■"%.■»  ^ 


HELP  WANTED 


Owing  to  our  rapidly  growing 
trade,  and  the  constant  increase 
we  are  making  in  our  travelling 
staff,  and  due  to  the  fact  that  we 
have  found  it  more  satisfactory 
to  educate  our  own  travellers,  we 
wish  to  have  on  fyle  applications 
from  bright  young  lads  from 
sixteen  to  eighteen  years  of  age, 
willing  to  work  and  ambitious  to 
learn  the  stationery  business. 
Those  with  some  experience  pre- 
ferred. 

Apply 

WARWICK  BROS.  &  RUTTER 

LIMITED 
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CLASSIFIED    LIST    OF    ADVERTISEMENTS. 


Books  and  Magazines. 
American  Code  Co.,  New  York. 
Baker's  Book  Shop,  Birmingham,  Eng. 
Bell,  George,  &  Sons,  London,  England. 
Blake's  Catholic  Publishing  House,  Toronto 
Briggs,  William,  Toronto. 
Clark  Bros.,  Winnipeg,  Man. 
Copp,  Clark  Co.,  Toronto. 
Crowell,  T.  Y.,  &  Co.,  New  Yoik. 
Forest,  D.  &  W.,  Montreal. 
Frowde,  Henry,  Toronto. 
Heinemann,  Wm.,  London,  Eng. 
McClurg,  A.  C.  &  Co.,  Chicago. 
McLeod  &  Allen,  Toronto. 
Morton,  Phillips  &  Co.,  Montreal. 
"  Publisher'-  Circular,"  London,  Eng. 
Smith  Publishing  &  Supply  Co..  Toronto. 

Blank  Books. 

Brown  Bros.,  Toronto. 
Buntin,  Gillies  &  Co.,  Hamilton. 
Copp,  Clark  Co..  Toronto. 
Warwick  &  Rutter,  Toronto. 

Calendars— Cards. 
Copp,  Clark  Co..  Toronto. 
Menzies  &  Co.,  Toronto. 
Raphael  Tuck  &  Sons  Co.,  New  York. 

Carbon  Paper, 

Carbon  Paper  and  Ribbon  Co.,  Toronto. 

Crepe  Paper,  Etc 

Dennison  Mfg.  Co.,  New  York. 

Electric  Signs 

Martel-Stewart  Co.,  Montreal. 
Fancy  Goods. 

Brown  Bros.,  Toronto. 

Clark  Bros.,  Winnipeg,  Man. 

Copp,  Clark  Co.,  Toronto. 

Fancy  Goods  Co.  of  Canada,  Toronto. 

Sutcliffe-Edmison  Co.,  Limited,  Toronto. 

Warwick  Bros.  &  Rutter,  Toronto. 

Young  Bros.,  Toronto. 
Finanoial  Institutions  and  Insuranoe. 

British  American  Assurance  Co.,  Toronto. 

Confederation  Life  Ar-sociation,  Toronto. 

Metropolitan  Bank,  Toronto. 

Western  Assurance  Co..  Toronto. 
Fireworks. 

Sutcliffe-Edmison  Co.,  Ltd.,  Toronto. 
Flags. 

Sutcliffe-Edmison  Co.,  Ltd.,  Toronto. 


Fountain  Pens. 

Brown  Bros.,  Toronto. 
Copp,  Clark  Co.,  Toronto. 
Gage,  W.  J.,  Co.,  Toronto. 
Warwick  Bros.  &  Rutter,  Toronto. 
Waterman,  L.  E.,  Co.,  Montreal. 

Glue,  Paste  and  Mucilage. 
Carter's  Ink  Co.,  Montreal. 
Copp,  Clark  Co.,  Toronto. 
Dennison  Mfg.  Co  .  New  York. 
Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 

Gramophones. 

Berliner  Gramophone  Co.,  Montreal. 
Help  Wanted. 

Warwick  Bros.  &  Rutter,  Toronto. 
Inks— Writing. 

Brown  Bros.,  Limited,   Toronto. 

Canadian  Ink  Co  ,  Montreal. 

Carter's  Ink  Co.,  Montreal. 

Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 

Kearns  Ink  &  Wax  Co.,  Toronto. 

Payson's. 

Leather  Goods 

Brown  Bros.,  Limited,  Toronto. 
Rumpp,  C.  F.,  &  Sons,  Philadelphia. 

Loose  Leaf  Systems. 

Copp,  Clark  Co..  Toronto. 
Papers. 

Eaton-Hurlbut  Paper  Co.,  Pittsfield,   Mass., 
Toronto. 

Gage,  W.  J.,  Co.,  Toronto. 

Papeteries. 

Brown  Bros.,  Ltd.,  Toronto. 
Buntin,  Gillies  &  Co  ,  Limited,  Hamilton. 
Copp,  Clark  Co.,  Toronto. 
Hurcl,  Geo.  B.,  &  Co.,  New  York. 
Eaton-Hur.but    Paper    Co.,    Toronto- Pitts- 
field,  Mass. 

Pens. 

Brown  Bros.,  Toronto. 

Esterbrook  Pen  Co.,  New  York. 

Gillott,  Jos.,  Birmingham,  Eng. 

Heath,  John,  London. 

Hinks,  Wells  &  Co.,  Birmingham,  Eng. 

Macniven    &    Cameron,      Edinburgh       and 

Birmingham. 
Spencerian  Pen  Co.,  Birmingham,  Eng. 
Waterman,  L.  E.,  Co.,  Montreal. 


Penoiis. 

American  Lead  Pencil  Co.,  New  York. 
Brown  Bros.,  Limited,  Toronto. 
Copp,  Clark  Co.,  Toronto. 
Warwick  Bros.  &  Rutter,  Toronto. 
Watermin,  L    E.,  Co..  Montreal. 

Pictures. 

Girdon  Art  Co.,  Chicago,  III. 
Playing  Cards,  Games,  etc. 

Buntin,  Gillies  &  Co.,  Hamilton. 

Copp,  Clark  Co.,  Toronto. 

Goodall.  Chas.,  &  Sons,  London. 

Hurst,  A.  O.,  Toronto. 

Union  Card  &  Paper  Co.,  Montreal. 

Postal  Scales. 
Pelouze  Scale  &  Mfg.  Co.,  Chicago,  111. 

Sohool  Supplies. 

Buntin,  Gillies  &  Co.,  Hamilton,  Ont. 
Gage,  W.  J.,  Co.,  Toronto. 
Warwick  Bios.  &  Rutter,  Toronto. 

Souvenir  and  Picture  Post  Cards. 

Boch  &  Kirsch.  Frankfort,  Germany. 

Brown  Bros.,  Toronto. 

Cooper,  A.  H.,  Toronto. 

Copp,  Clark  Co.,  Toronto 

Crescent  Embossing  Co  ,  Plainfield,  N.Y. 

European  Post  Card  Co.,  Montreal. 

Fine  Art  Printing  Co.,  Kaufbeuren,  Germany 

Forest,  D.  &  W.,  Montreal. 

International  Post  Card  Co.,  Montreal. 

Koeber,  Paul  C,  Co.,  New  York. 

Leather  Post  Card  Co.,  New  York. 

Leder,  Otto,  Saxony,  Germany. 

Macfarlane,  W.  G.,  Co.,   Toronto,    Buffalo 

Markert  &  Sohn,  Dresden,  Germany. 

Menzies  &  Co.,  Toronto. 

Millar  &  Lang,  Glasgow,  Scotland. 

Neumann,  W.,  &  Co.,  Berlin,  Germany. 

Picture  Post  Card  Co.,  Ottawa,  Ont. 

Postal  Novelty  Co.,  Milwaukee,  Wis. 

Smith  Publishing  &  Supply  Co.,  Toronto. 

Valentine  &  Sons  Co.,  Montreal,  Toronto. 

Warwick  Bros.  &  Rutter,  Toronto. 
Sporting  Goods,  Etc, 

Fancy  Goods  Co.  of  Canada,  Toronto. 

Telephones. 

Bell  Telephone  Co.  of  Canada,  Montreal 

Typewriter  Supplies. 

Carter's  Ink  Co.,  Montreal. 

Mittag  &  Volger,  Park  Ridge,  N.J. 
Wall  Paper. 

Stauntons  Limited,  Toronto. 


INDEX     TO     ADVERTISERS. 


PAGE 

Accountants  and  Auditors 52 

Americ  in  Code  Co 30 

American  Lead  Pencil  Co 49 

Baker's  BookShop 30 

Bell,  George,  &  Sons    20 

Bell  Telephone  Co 6 

Berliner  Gramophone  Co 2 

Boch  &  Kirsch 42 

Briggs,  William   30 

British-America  Assurance  Co 6 

Brown  Bros.,  Limited 2 

Buntin ,  Gillies  &  Co outside  back  cover 

Canadian  Ink  Co 51 

Canadian  Press  Clipping  Bureau 51 

Carbon  Paper  &  Ribbon  Co 50 

Carter's  Ink  Co 1 

Clark  Bros.  &  Co 7 

Confederation  Life  Association 6 

Copp,  Clark  Co 4.  S,  »° 

Cooper,  A.  H 41 

Crescent  Embossing  Co 37 

Crowell   T.  Y.,  &  Co 28 

Dennison  Mfg.  Co   8 

Eaton-Hurlbut  Paper  Co 7 

Esterbrook  Pen  Co 48 

Europeon  Post  Card  Co 42 

Fancy  Goods  Co.  of  Canada 

56,  inside  back  cover 

Fine  Art  Printing  Co 42 

Forest,  D.  &  W 30.  38 

Frowde,  Henry 27 


PAGE 

Gage,  W.  J.,  &  Co 10 

Gillott,  Jos outside  front  cover 

Goodall,  Chas.,  &  Sons,  Limited 1 

Gordon  Art  Co 35 

Hawkes- Jackson  Co outside  front  cover 

Heath,  John   48 

Heinemann,  William      31 

Higgins,  Chas.  M.,  &  Co 1 

Hinks,  Wells  &  Co 48 

Hotel  Directory   52 

Hurd,  Geo.  B.,  &  Co 41,  47 

Hurst,  A.  O 1 

International  Post  Card  Co 35 

Kearns  Ink  &  Wax  Co 7 

Koeber,  Paul  C,  &  Co 38 

Leather  Post  Card  Co 3^ 

Leder,  Otto 42 

Legal    Cards 52 

Macfarlane   W.  G 38 

Macniven  &  Cameron 48 

Markert  &  Sohn 42 

Martel-Stewart  Co outside  front  cover 

McClurg,  A.  C 25 

McLeod  &  Allen 22 

Menzies  &  Co 3 

Metropolitan  Bank 6 

Millar  &  Lang 32 
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The  1907 

Distinctive  Import  Holiday  Line 

From  the  World's  Markets 
FANCY   GOODS 

This  1907  line  is  distinctive.  Contains  the  largest  assortment  of  really  saleable  lines  ever  shown  in 
Canada.  More  "  popular  priced  "  goods  than  ever  seen  in  one  collection.  Hundreds  of  fine,  carefully 
chosen  presentation  articles,  at  prices  that  will  yield  you  a  handsome  profit.  In  all  these  respects  a 
distinctive   import   range. 

CHINA 

A  line  for  Import  Distinctive — in  all  respects  a  most  complete  range  of  fine  Japanese  goods — with 
more  choice  decorative  effects  than  ever  before  shown.  Goods  that  will  bring  you  a  maximum  profit,  a 
fine  assortment  of  the  cheaper  goods  below  the  present  market.  These,  with  the  carefully  selected  lines 
of  European  productions  in  China,  make  a  strong  and  distinctive  line. 

DOLLS 

This  display  of  1907  lines  will  give  your  store  a  "  name  "  which  will  mean  big  business  this  year  and 
better  reputation,  more  profit  and  yet  bigger  things  for  future.  Our  dressed  doll  display  has  been  pro- 
nounced by  experts  to  be  the  "best  ever."  The  other  lines  are  quite  up  to  the  high  standard.  The 
distinctive  features — easily  noticeable — beauty  in  execution,  perfection  of  finish,  assortment,  and  the 
most    "Doll"    for   your   money. 

TOYS 

Our  1907  Toys  are  distinctive.  More  new  things  than  ever  before  shown  in  any  season,  All  good, 
serviceable,  pleasure-giving  articles.  An  unapproachable  line  of  New  Mechanical  Toys,  fine  Bears, 
Animals,  Skin  and  Plush  Horses,  Lanterns,  Engines,  Trains,  whether  it  is  a  tin  trumpet  or  a  stereoptican, 
newness,  assortment,  value  and  salabilitv  are  evident. 

COME  TO  TORONTO 

and  see  this    "  Distinctive    Import   Holiday    Line."     It  has  never  been  equalled  in  Canada.      If  you  can, 
drop  us  a  line  before  you  come,  but  anyway,  COME. 


The  Fancy  Goods  Company  of  Canada 

156  Front  St.  West,  -  TORONTO,  CAN. 


LIMITED 
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SPORTING 

AND 

ATHLETIC 


ICTOR 


GOODS 


The  Only  Canadian  Line 


THE  ONLY  LINE 


first,  last  and  always 


Satisfactory  to  the  Player 

Profitable  to  the  Dealer 


These  are  the  marks  which  are  your  safeguard. 
1907    VICTOR    CATALOGUE   JUST   READY 

A  card  will  bring  you  a  copy. 

The  Fancy  Goods  Company 

OF  CANADA,  Limited 

156  Front  Street  West       -       TORONTO 
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Will  you  help  us 
lighten  our  load  ? 


We  are  Moving 


to  our  new  building,  but  having  secured 
extra  help  we  will  strive  to  accomplish 
the  task  without  any  interference  with 
business. 

To  reduce  the  labor  of  handling,  we  will 
continue  to  ship  all  orders  from  our  present 
premises,  just  as  long  as  possible.  Any 
orders  sent  us  within  a  short  time  will  be 
deemed  a  favor. 

Buntin,  Gillies  &  Co., 

LIMITED 
Wholesale  Stationers  and  Paper  Dealers 

Hamilton,         -  -  -         Canada 


We  Not  Only  Claim  the  Best  But  to  Make  the  "Only 
Best"  and  Remember  the  Source. 


HERE  IS   THE  SUBSTANCE  OF   THE   WHOLE  MATTER 


«OUR  LINE"  Type- 
Carbon  Papers  embody 
greatly  intensified, 
claimed  for  all   other 


writer  Ribbons  and 
in  themselves,  only 
every  good  property 
kinds 


THIS  IS  A  BROAD,  STRONG  CLAIM,  BUT  WE    "  MAKE  GOOD  "    TO  THE  LETTER  AND 

WE  ARE  THE  STANDARD  MAKERS  OF  THE  WORLD. 


Principal  Office  and  Factories 

Park  Ridge,  N.J. 


MITTAG  &  VOLGER,  inc.  ~£££TW 


NEW  YORK  CI  TY,  Stewart  Building,  280  Broadway  LONDON,  4  St.  Paul's  Churchyard,  E.C.       ZURICH,  J.  G.   Muggli 

CHICAGO,  ILL.,  200  Monroe  Street  PARIS.  5  Im   Passe  Reille  AMSTERDAM,  Benier  &  Co. 


VOL.    XXIII.     No.  4. 


Office  of  Publication   10  Front  Street  East,  Toronto. 


PRICE   $1.00  PER  YEAR. 


fcELEttW 


APRIL 


of  Canada 


19  0   7 


The    New  Idea  Trade    Newspaper   that   Shows    Retailers    How   to   Sell    Goods.      Covers    the    Entire   Canadian 

Field    and    has    a   Growing    Circulation  Abroad. 


MONTREAL 


TORONTO 


WINNIPEG 


"SOLIDHED 


•  •  «io##«>  i  !£#€*•; 


::::liuqm 


It's  tt)e  5oli6l)e6^!>i5plaY 
tl)at  sells  tacks 

*j\sk  ?our  jobber  or 

lftawkes-3acksori  (To.,  takers 

82  ~2>uane  Street,  3t.  J?. 


TWO 
ONLY 
of  the 
Many 
Varieties 
of 


Joseph  Gillott's  Pens 

Every  stationer  should  stock  these,  the  premier  pens,  by 
the  premier  pen  makers.  Joseph  Gillott  s  pens  ha>  e 
long  held  an  exclusive  reputation  for  variety  in  make 
and  shape  and  point,  and  for  their  perfection  of  finish. 
The  founder  ol  the  firm  of  Joseph  Gillott  &  Sons  took 
out  one  of  the  original  patents  for  the  making  of 
steel  oens. 


all  particulars,  samples  for  tlistrlbnl  on,  show  cards,  etc. 
£  Sons,  S7,  Graci  church  Htn  -  I    London. 


:ip|.l'    Josi  ra 
E  C 


YOU  ARE  INTERESTED  IN  SOMETHING. 

Why  not  get  the  best  items  that 
are  printed  on  the  subject  ? 

We  read  and  clip  thousands  of  newspapers  eTery  week— therefore  we 
can  equip  you  spsadily  and  economically  for  a  debate,  speech,  lecture, 
essay  or  anything  else  requiring  up-to-date  information  and  more  of  it  than 
your  competitors  are  likely  to  get. 

Terms— 100  Clippings,  t  5.00 

250  "  12.00 

500  "  22.00 

1,000  "  40.00 

Send  for  our  Booklet,  which   fully  explains  tb»  scope  of  the  clippinc 

industry. 

We  have  also  lists  of  firms  in  every  branch  of  trade  in  the  Dominion. 
the  professions,  club  members,  society,  etc.,  and  we  are  prepared  to  addresp 
and  mall  circulars  or  letters  to  these  at  any  time. 


THE  CANADIAN  PRESS  CLIPPING  BUREAU, 


232   McOIII   StrMt, 
MONTREAL 


10  Front  ft.  East, 
TORONTO. 
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Something  New 


■  ■  m  rm 


We  have  originated  and  perfected  a  new 
idea  in  Scribbling  and  Exercise  Books 
which  we  are  confident  will  prove  the 
greatest  success  ever  put  on  the  market  in 

SCHOOL  PRACTICE  BOOKS 

This  series  will  appeal  to  the  scholars 
on  account  of  the  extreme  novelty  and 
cannot  but  be  endorsed  by  the  teachers 
from  an  educational  standpoint.  The 
entire  series  is  registered  at  Ottawa  and 
will  be  fully  protected.  Do  not  be  per- 
suaded to  place  orders  for  school  lines 
until  we  have  the  opportunity  of  putting 
this  new  proposition  before  you.  Samples 
are  now  ready  and  in  the  hands  of  our 
salesmen. 


Warwick  Bros.  &  Rutter 


LIMITED 

Wholesale 
Manufacturing  Stationers 


TORONTO 


BOOKSELLER     AND     STATIONER 


ALL  THE 
LEADING  WHOLESALE 

Stationery  and  Fancy  Goods  Houses 

SELL 

GOODALL'S 
PLAYING  CARDS 


•vvvvvvvvvvvvvv^/vvvvv 


A.  0.  HURST  -  24  Scott  St.  -  TORONTO 


HIGGINS' 
TAURINE   riUCILAGE 

THE  demand  for  a  clean,  tena- 
cious, and  pure  mucilage,  se- 
cure against  the  corrosive 
influences  affecting  the  average 
product  in  this  line,  induced  us  to 
put  upon  the  market  Higgins' 
Taurine  Mucilage.  It  avoids  the 
defects  of  the  cheap  and  nasty 
dextrine  and  the  dear  and  dirty 
gum  mucilages.  It  is  stronger, 
catches  quicker  and  dries  more 
rapidly  than  any  other  mucilage, 
and  is  perfectly  clear,  clean,  non- 
corrosive,  non-sedimentary,  and 
pleasant  to  sight  and  scent.  It  is 
put  up  in  both  bottles  and  safety 
shipping  cans  and  will  be  found  not  only  convenient 
for  use,  but  entirely  satisfactory  so  far  as  its  working 
qualities  are  concerned.     It  will  please  your  trade. 


HIGGINS'   AMERICAN    DRAWING    INKS 

BLACKS  AND  COLORS 

The  Standard  Liquid  Drawing  Inks  of  the  World 


CHAS.  M.   HIGGINS   &.  CO.   Manufacturers 

NEW   YORK      -      CHICAGO      -      LONDON 
Main  Office  and  Factory,  BROOKLYN,  N.Y.,  U.S.A. 


CARTER'S 

NEW  SHOW  CARD  INK 

When  used  in  making 
Show  Cards   and  Price  Tickets 

Will    Brighten   Up 

Your  Windows 

SEVEN    LUSTROUS    COLORS 

Blue,         Green,        Purple,         and 
Red,  Black,        Yellow,         White. 

WILL  NOT  CRACK   WHEN   DRY. 

Ask   your    stationer  for 


jUarfL-a-dliw^ 


1116    udriBf  S    IflK    uOi,    Chicago,    Montreal! 
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FOUNTAIN  PENS 


"GET     THE     BEST" 

On  Hand  Full  Pew  Stock 

Paul  E.  Wirt 
A.  A.  Waterman 

The  "Modern" 

Strathcona 

Best   Dollar   Pen 


STEEL   PEN 
EMPORIUM 

All  the  Most  Popular  Makes 

ESTERBROOK'S 
Joseph  Gillott's 
Mitchell's 
Spencerian 
Ball  Pointed 
Myer's-Heaths 
Pickwick-Waverly 
Russia  Moheta 
Davies  &  Co. 
Brown  Bros. 

Special  412-68-Law,  etc. 


ACCOUNT  BOOKS 


Standard    Make— AH    Styles    and    Sizes 
Stock  Very  Complete— Undoubted  Value 

THE    COMPLETE    STATIONERY    HOUSE 

BROWN  BROS. 

Est'd  over  Halt  a  Century  LIMITED 

51-53  Wellington  Street  West  ■  TORONTO 


"Sports"  Playing  Cards 


) 


THE    BEST    VALUE 
IN  THE  MARKET. 

ONE  OF  MANY 
VARIETIES. 


Leaders  in  a  second 
grade  —  GOOD 
LUCK  and  ST. 
LAWRENCE. 


SPECIAL  CARD    FOR 
WHIST  PLAYERS 


t  i 


LACROSSE  DESIGN. 

We   ar;   nriiquarters  for   PLAYING  CARDS 
MADE    IN     CANADA. 

Style  and   finish  equal  to  Imported  Cards. 

Advertising    Cords    of   all    sorts— Novel    Designs. 
FOR  SAMPLES  AND  PRICES  APPLY— 


\  The  UNION  CARD  &  PAPER  CO.,   \ 


t 

\ 

^^•av^.- 


Limited 

MONTREAL. 


r 

t 

►-av4 


|be5erliner  Gram-ophone. 

■HBftt^^ 

-/•     '        1)9 

'""  "*""                        HIS  MASTER'S  VOICE 

Berliner  tiram=0=Phones,  $10  to  $65 
Victor  Talking  Machines,  $12.50  to  $120 

These  are  the  prices  to  consumers  —  the 
people  you  can  do  business  with  not  only  once 
but  regularly. 

Then  there  are  the  Records,  which  of  course 
are  being  bought  on  a  very  large  scale,  because 
new  ones  are  being  issued  all  the  time. 

DISTRIBUTORS  FOR  CANADA. 

Maritime  Gram.  Co.,        -        -        Truro,   N.S, 
J.  &  A.  McMillan,        -      -        -        St.  John.N.B. 
Clark  Bros.  Co.                          -        Winnipeg,  Man. 
Dyke,  Evans  &  Callaghan,        ■        Vancouver,  B.C. 
R.  S.  Williams  &  Sons,  Limited,     Toronto,  Ont. 
Nordheimer  Piano  and  Music  Co.,  Toronto,  Ont. 
Royal  Stores,  Limited,              -        St.  John's,  Nfld. 

Write  your  nearest  distributor. 

THE 

BERLINER  GRAMOPHONE 

OF  CANADA,  LIMITED,  MONTREAL 

:co. 
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A  Call  on  the  Eaton-Hurlbut  Paper  Co. 


Q.  Good  morning,  Mr.  Eaton,  what  have  you  new  in  the  way  of  Spring 
Goods,  Semi-Novelties  or  Easter  Goods? 

A.  Well,  we  have  a  large  assortment. 

Q.  Eaton-Hurlbut  is  nothing  unless  original,  and  you  can't  do  any- 
thing on  a  small  scale,  I  suppose  ? 

A.  The  Spring  line  is  just  as  large,  in  fact  larger,  than  usual,  carrying 
the  newest  things  in  finishes  of  paper,  sizes  and  styles  of  envelopes  and 
original  conceptions  for  box  decoration,  with  prices  ranging  all  the  way 
from  medium  up.  The  decorations  are  timely  and  very  attractive,  from  the 
simple  but  effective  printed  designs  through  the  range  of  high-class  color 
printing,  hand  stamping  and  illuminating. 

Q.  Tell  me  something  about  the  kind  of  designs  that  you  are  using 
this  Spring. 

A.  Of  course,  for  the  Spring  goods  we  naturally  lean  toward  designs 
and  decoration  which  carry  a  thought  of  Spring,  employing  such  ideas  as 
the  Arbutus  with  the  big  yellow  bumble  bees  buzzing  among  the  blossoms; 
Daffodils,  Crocuses  and  Bluebirds— always  harbingers  of  Spring.  While 
many  of  the  box  covers  are  in  flowers,  they  are  not  all  flowers;  there  is, 
for  instance,  a  unique  hunting  design  by  Ostrander,  and  a  beautiful  head 
by  Travers;  then  there  is  a  very  prerty  Spring  scene  of  an  old  farm  house 
with  the  well  sweep,  and  the  apple  trees  all  in  full  bloom,  which  makes 
one  feel  as  if  he  could  go  out  and  gather  Spring  right  up  in  his  lap. 

Q.  But  tell  me,  Mr.  Eaton,  about  the  fillers  for  these  boxes;  have  you 
any  new  papers  this  Spring  or  any  new  styles  of  envelopes  ? 

A.  There  are  a  great  many  new  finishes  in  papers  and  new  styles  of 
envelopes,  the  envelopes  with  pointed  flaps  being  the  most  in  evidence. 
Most  of  the  finishes  employed  are  fabric  finishes. 

Q.  You  don't  consider  your  Eaton's  Hot-pressed  Vellum  and  your 
Cold-pressed  Linen  a  part  of  your  Spring  line? 

A.  These  are  in  our  Spring  line.  They  are  in  our  Summer  line.  They 
are  in  our  Fall  line.  They  are  in  our  Holiday  line.  They  are  in  all  our 
lines,  all  the  time.  Like  Highland  Linen  and  Berkshire  Linen  Fabric, 
they  are  always  in  season,  always  in  style,  always  the  correct  thing  in 
writing  papers. 
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POST  CARDS 


44 


ART"  SERIES 


80  New  Subjects     Price  $1.50   per  lOO  Cards 


PATRIOTIC 
Nu.  215     Canada 
"     54     Hands  Across  the   Sen 


SCENIC 

No.    21  A  Bit  of  Holland 

22  A  Dutch  Mill 

23  Trackless   Sea 

24  Off  Block   Island 
2(i  After   the   Chase 

27  The   Old   Mill 

28  The  Historian 

49  Passing'  of   Time 

50  Young  Mother 
120  Get  Busy 

149  When  Mother  was  a  Girl 

150  Debutante 

151  Watching  the  Parade 

152  Song  of   Victory 
143  Good   Friends 


HUNTING   SERIES 

Xo.  121    The  Meet 
"    122     The   Start 
"  123     The  Brook 
"   124     The  Brush 

COLLEGE   MASCOTS 

Nos.  144,  145,  146,  147,  148 

CAP  AND   GOWN   GIRLS 
No.  216    Jack-o '-Lantern 

"   217     Devotion 

"    218     Commencement 

"   219     Yuletide 


ERMINE    GIRLS 

No.  220     Sables 

' '   221     Ermine 

"   222     Driving 
,  "   223     Automobiling 


CHILDREN'S   PARTY  CARDS 

No.  224     Introduction 
Presentation 
Acceptance 
Consummation 

JAPS 
The   Poem 
The  Toilet 
The  Walk 
The    Solo 
Ah   Len 

SUMMER  GIRLS 

My   Heart's  Desire 
Heart  's-Ease 
Roller  Skating  Girl 
In  the  Good  Old  Summer 

Time 
En   Voyage 
Lady  and   the  Bear 
Belle   of  Niagara  Falls 

TEDDY  BEAR  CARDS 

No.  206    A  Little  Bear  Behind 
Stung 
The     Bear      on      a     Dark 

Stairway 
How   Can  You  Bear 

Weather  ? 
A  Bear  Impression 
The  Seashore   Bear 


"  225 

"  226 

"  227 

No.  164 

"  165 

"  166 

"  167 

"  10 

No.  172 

"  173 

"  174 

"  175 

"  176 

"  214 

"  69 


207 

208 

209 


his 


210 
211 


HEAD  SERIES. 
No.  153    Dorothea 

"   154     Adele 
"   155     Evelyn 

PEEK-A-BOO    GIRLS. 

No.  188     At  the  Stile 
"   189     Hello 
"  190     Forget-Me-Not 
"   191     Peek-a-Boo 


BULL  DOGS 

Nos.  ISO,  181,  182,  183 

COMIC  FROG  SERIES 

No.  135 

Matinee   Idol 

"   136 

Matinee  Girl 

"   137 

Paul  and  Virginia 

:'   138 

Come     in,     the     Water's 

Fine 

"  139 

The  Bride 

"   140 

The  Groom 

SOCIETY   GIRLS 

No.  1S4 

Fleur-de-Lys 

"   185 

Roses 

"   186 

Lilacs 

'.'   187 

Golden  Rod 

DOLLIE'S  PRAYER   SERIES 

No.  130 

Morning 

"   131 

Noon 

''-   132 

Night 

We  Furnish  Gratis  with  every  Five  Hundred  Cards  Ordered  Our  "ART  "  POST  CARD  DISPLAY  STAND 


Your  Summer  Picnic 

JAPANESE  NAPKINS 

24   assorted   in  an    ENVELOPE.     70  cents   per  rfrzen    Envelopes 
50  assorted  in  a  BOX,  Jr. 20  per  dozen  Boxe?. 


Birthday  Cards 

26  BEAUTIFUL  CARDS,   assorted   in   a   neat  Box,  $1. 20 
P'  r  Box. 

63  assorted  in  Case  containing  four  Trays,  83  60  per  Case. 
A  nice  assortment  in  convenient  form. 


SEND  YOUR  ORDERS  TO 


JM  Copp,  Clark  Co.,  Limited 


64  AND  66  FRONT  STREET  WEST 


TORONTO,  ONTARIO 
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i  HILDESHE 


&  CO..  Ltd. 


Large  Variety 
Wonderful  Value 


Striking  Novelties 
Exquisite  Designs 


JUST  READY 


The  "RECHERCHE"  Scries 


NEW    SEASON'S 


Christmas,  New  Year   and    Private  Greeting 

Cards,  Autograph  Boxes,    Vellum  Cards, 

with  Real  Oil  Reproduction  Pictures, 

Calendars,    Novelties,    etc. 


^ 


PUBLISHED    BY 


S.  Hildesheimer  &  Co.,  Ltd. 

Chromo  House,  96  Clerkenwell  Rd. 
LONDON,  E.C.  and  Miller  St.,  HANCHESTER 


Unrivalled  for  Quality,  Style  and  Finish.     "  Do  not 
fail   to    see   this   collection,  it  will  pay  you." 


Pictorial  Postcards 

Fac-simile  Series,         Glossy  Series,         Local  Views, 
Panoramicards 
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To  Let  You  Know 

WHAT  IS  COMING  FROM 

The  House  of  Canada 

For  Cards  and  Calendars 

Our  travellers  are  now  ready  to  call  on  you,  and   they  have  the  most 

brilliant  assortment  ever  shown  of  entirely  new  productions 

in    Christmas    Cards    and    Calendars,    etc. 


CALENDARS. 

Embossed    Calendars   known    as   "F"   series,   a    fine   art 

Line,   consisting   of  80   different    subjects   at    popular 

prices. 
"F"  series  Beautiful  Colored  Post  Cards  mounted  and 

tied  with  silk  cord   ami  tassels,  12  different  designs. 
Motto   and   Xmas  Post   Cards — "F"   series,   12   assorted 

designs   of   each. 
Mottoes — "F"  series — 12  different  subjects.  All  are  tied 

with   silk   cord   and   tassels. 
Novelty  Scratcher  Calendars,  13  different  pieces. 
Art  Lithographic  Publishing  Company  Calendars  in  a  large 

variety  of  designs. 
Hills  &  Co.  Calendars,  44  subjects.    High  Art  Calendars. 

A   very  special   line.     ii7  styles,  4)54  subjects. 
Block  Calendars.     51  styles. 
Gray's  Litho  Calendars.     4  and  0-leaf     turnover     style. 

12  subjects. 
Morgan,   Shepard  Company.     Special  Calendars. 
"Colossal"   Series  Calendars,     (i  designs. 
"Superba"    Series   Embossed   Floral   Calendars.     20   de- 
signs at    3  different   prices. 
Date  Card  Calendars,  for  desk  use. 

Booklet  Calendars,  in  cloth  and  leather  binding.     5  styles. 
Castell's  and  Davidson  Bros.  5c  line  calendars.  21  designs; 

10c  line  calendars.  23  designs. 
Castell's  "Special"  Calendars,     (i  designs. 

XMAS    CARDS. 

Hills  &  Co.  "For  the  Empire"  Series.  Canadian  em- 
blematic. 30  different  designs,  also  cards  with  Can- 
adian  views. 


Autographic  Cards  in  Boxes.  Hills  &  Co.,  12  assortments. 
Castell  Bros..  44  assortments. 

Ordinary  and  Celluloid  Cards  in  Boxes  and  Packets. 
Davidson's  special  line,  20  assortments.  Castell's 
special  line,  14  assortments. 

Comic  Xmas  Cards.     A   large  assortment   of  designs. 

Blanks  for  Private  Greeting  Cards. 

Hills  &  Co.  "For  the  Empire"  Series.  41  different  de- 
signs, also  iSO  designs  Canadian    Emblematic   Cards. 

Art  Calendar  Pads.     7  styles.  4  sizes  in  each. 

Post  Cards  for  Xmas  and  New  Year.  Satin,  etc,  with 
holly  designs.     10  different    assortments. 

Xmas  Sectional  Post  Cards,  in  sets.  Santa  (Hans  and 
Xmas  tree   designs. 

Maple  Leaf  Xmas  Post  Cards,   assorted  designs. 

Xmas  Greeting  Post  Cards.  Assorted.  12  designs,  holly, 
etc 

"Missale"  Series  Xmas  Post  Cards.  IS  designs.  As- 
sorted. 

Post  Card  Mounts.     30  different  styles,  in  4  prices. 

Booklets— "My   Motherland"  and   "Canada   My  Home." 

Castell  Bros.'   Booklets.     22  styles. 

PICTURES. 

A  very  low  priced  line,  consisting  of  94  different  subjects. 
A    Large  range  of  Mottoes  at  popular  prices. 
Art  Blotters,  Silk  Bannerettes,  Match  Tidies. 
Scribners'  Sons'  Picture  and  Calendar  Publications.     W'p 

are  Canadian   agents.     Send  for  catalogue. 
I'ost   Card  Albums.     20  different  styles. 
Papeteries.     88    different    styles,    for    Summer    and    Pall 

trade. 


The  trade  have  now  an   opportunity  of  selecting  the   most  attractive 

and  saleable  goods  ever  displayed. 

THE  COPP,  CLARK  CO.,  LIMITED 

64  and  66  Front  Street  West 

TORONTO       ....       CANADA 


BOOKSELLER     AND     STATIONER 


MADE  IN  CANADA  GOODS 

Reams'  Inks,  Mucilage,  Office  Paste  and 
Sealing  Wax  lead  all  others,  both  in 
Quality  and  in  Price.  Write  for  our  trade 
discounts.     Sold  by  all  leading  stationers. 

Manufactured     by 

The    KEARNS    INK    AND    WAX    COMPANY,  Limited 

Toronto*  Canada 


CLARK  BROS.  <£  CO.,  umtbd 

WINNIPEG 

NEWEST  FICTION,        BERLINER  GRAMOPHONES, 
HOLIDAY  PAPETERIES  and  TABLETS,    PRINTERS'  SUPPLIES 

Most  Complete  Stock  in  Canada  for  Booksellers  and   Printers 

CLARK  BROS.  &  CO.,  united 

WHOLESALE    STATIONERS. 

WINNIPEG,      MAN. 
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BERLIN'S 
HOLIDA  Y 
BOXES 
FOR  1907- 
READY! 


Berlin's  "Quality  First"  Papers  are  always 
looked  for  with  interest  by  cautious  buyers 
— the  1907  line's  now  ready.  For  beauty, 
superiority  and  novelty,  it  surpasses  ALL 
past  records. 


It's  far  easier  to  sell   Correspondence  Papers  when  you  have  a 
quality  foundation   on  which  to   build   sales. 

"Berlin's   Quality  First  Papers"   are    a   Known    quantity,   and    al- 
ways   "maKe    good"  as  a  worKing  basis. 

1st  —They  always  keep  step  with  good  form. 

2nd — They're  always  ahead  with  distinctly  new  notions  in  sizes,  finishes, 

tints  and  envelope  cuts. 
3rd — They  always  stand  for  "quality  inside — and  art  merit  outside  the  box." 


2  Snap  Assortments 


\sst.  "C"     81  new,  splendid  selling  boxes,  costs  you  SI/  .9-  sells  for  S35.84 


Ust.  "D"  126 


29.52 


S9.04 


Send  for  booklet  giving  fall  story  of  these  splendid  money  making,  trade-winning  assortments.    They'  11 
op"n  your  eyes  to  "Berlin's  Quality  .'  " 


BERLIN  &  JONES 


ENVELOPE 


PfllWPAlVY*    Makers  of  "Quality  First"  Correspond 


547-353  W.  27th  Street,  New  York,  U.S.A. 


ence  Papers,  Weddings,  Mournings, 
Tallies,  Tablets,  Commercial  Flat  Papers, 
Envelopes,  Etc. 


f 

¥ 
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Men^ies  CEL  Company 

Toronto 


I 


Calendars 


FINE  ART 

English  and  Austrian 

XMAS  CARDS,  PICTURES,  POST  CARDS 


Private  Xmas  Cards 

The  best  range  and  handsomest  on  this  side  of  the  Atlantic. 

TKe   Savory   Line   is  Now    Ready 

SAMPLES  NOW  ON  SHOW  AT  our  sample  rooms  and  on  the  road. 
Drop  us  a  line  if  you  intend  calling,  or  if  we  shall  call  on  you. 


Our  Publications  are  exclusively   high-grade.    Calendars  and  Xmas  Cards  range  in 
price  from  $1.20  per  doz.  to  $25.00  per  doz.     All  f.o.b.  Toronto. 

WE  TAKE  ORDERS  FOR  ASSORTMENTS.     Which  can  be  returned  by  customer 
within  5  days  of  delivering  if  not  satisfactory. 


CLUCINE 


A  LIQUID  ADHESIVE 
READY  FOR  USE. 


Guaranteed  for  5  years  NOT  to  dry  up,  go  bad,  or  deteriorate  in  quality,  has  no  odor, 
is  cheaper,  quicker  and  cleaner  than  either  Paste,  Mucilage  or  Gum. 

WRITE  FOR  SAMPLES.  SOLD  BY  US.  ON   IMPORT  ONLY. 

CARRIED  IN  STOCK  BY  ALL  LEADING  WHOLESALE  STATIONERS 

=       BLOTTING 

(R.  Craig  CSL  Sons,   Caldercruix,  Scotland) 

We  carry  Craig's  Blotting  in  all  weights,  19x24  size,   colors,  Pink,   Turkey  Red  and 
White.     Prices  10c,  P2£  and  15c.  per  lb.,  f.o.b.  Toronto. 

E.  andO.  Blotting  in  all  colors  and  weights,  1\  and  9§  cts.  per  lb.    write  for  samples. 


MENZIES   &l  COMPANY 

19   WELLINGTON   STREET  EAST,       TORONTO,  CANADA 

Canadian  Agents,   E.  W.  SAVORY.  LTD.,  Bristol,  Fine  Art  Publishers. 
LYONS  INK,  LTD.,  Manchester,  Mfrs.  of  the  famous  "CLUCINE."       DORENDORFF  &  CO.,  London,  Eng. 
Mfr.  Card  Blanks,   Xmas  Cards,  Private   Xmas  Cards. 
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PHOTO  SUPPLIES  AS  A  SIDE  LINE 


By  W.  F.  Ralph 


HAVE  you  ever  considered  the  advisability  of  run- 
ning a  photo  supply  department  in  connection 
with  your  stationery  business  ?  For  some  time 
past  there  have  been  indications  that  the  introduction  of 
a  department  devoted  to  photo  supplies  in  Bookseller 
and  Stationer  would  be  very  acceptable  and  useful  to 
those  readers  who  already  handle  such  goods,  as  well  as 
to  those  who  would  like  to  try  this  attractive  side  line. 
It  is  the  intention  of  Bookseller  and  Stationer  to  con- 
duct such  a  department  if  support  can  be  had  from  its 
readers  with  the  view  of  encouraging  the  photo  supply 
business  among  them  and  any  correspondence  on  the  sub- 
ject by  readers  already  interested  in  the  business  or  who 
think  of  entering  into  it  will  be  welcomed  by  the  editor. 

The  addition  of  side  lines  to  the  regular  business  is 
finding  great  favor  among  the  business  men  of  the  pres- 
ent day,  who  are  quick  .  to  seize  on  any  idea  that  will 
make  for  their  own  advancement.  Thus  it  is  that  prob- 
ably most  of  the  readers  of  Bookseller  and  Stationer  at 
present  handle  wall  paper  and  music,  although  those 
lines  are  not,  strictly  speaking,  books  or  stationery.  But 
they  harmonize  with  the  main  part  of  the  stationery 
business  and  for  that  reason  ate  legitimate  lines.  The 
same  may  be  said  with  regard  to  any  other  side  line 
If  it  harmonizes  and  can  be  conveniently  carried  with  the 
rest  of  the  stock  then,  providing  there  is  a  fair  profit 
in  handling  it,  it  should  be  carried. 

The  selling  of  photographic  goods  appeals  to  a  wide 
and  good  class  of  customers.  The  modern  camera  is  an 
artistic  and  scientific  instrument,  and  is  fit  for  exhibi- 
tion in  any  stationery  store  and  fits  in  well  with  general 
stationery.  Photo  supplies  such  as  mounts,  papers,  post 
cards,  plates,  films,  albums,  etc.,  arc  much  akin  to 
other  lines  handled  by  the  stationer.  There  are  also  a 
large  number  of  books  dealing  with  the  art  for  which 
sales  can  be  created,  and  some  photographic  magazines 
for  which  subscriptions  can  be  obtained 1 

One  decided  advantage  in  handling  photo  goods  is  the 
fact  that  the  sale  of  a  camera  and  outfit  does  not  end 
there.    A  purchaser  will  continually  need  supplies. 

The  photo  supply  business  is  not  at  all  dissimilar  to 
many  other  lines  carried  by  the  stationer,  in  fact  the 
stationer  appears  to  be  the  proper  person  to  handle 
such  goods.  The  amateur  photographer  is  usually  a  per- 
son  of   some    culture   and    refinement,    who     reads     books. 


If  you  attract  him  into  your  store  to  buy  his  supplies 
he  is  likely  to  prove  a  good  customer  in  your  other  lines 
as  well.  Then  the  stationer  coming  into  contact  as  ho 
does  with  a  large  number  of  customers  of  artistic 
tastes,  is  in  the  best  position  possible  to  interest  them 
in  amateur  photography.  Larue  numbers  of  school 
teachers  and  their  pupils,  the  country  over,  are  interested 
in  the  subject.  It  is  a  notable  fact  that  an  amateur 
photographer  is  a  most  enthusiastic  devotee  of  the  art 
and  will  make  photos  of  anything,  anywhere,  lie  is  a 
great  consumer  of  supplies,  and  the  number  of  ama- 
teurs is  increasing  rapidly  year  by  year.  The  trade 
has  grown  so  much  of  late  that  many  huge  manufactur- 
ing plants  exist  for  the  sole  purpose  of  supplying  the 
demands  of  amateur  photography. 

Photography  has  been  simplified  to  such  an  extent 
that  little  or  no  acquaintance  with  the  art  is  necessary 
in  handling  supplies.  The  main  principles  can  be  gather- 
ed in  a  few  hours  from  one  of  the  text  books  which  ac- 
company an  amateur  outfit.  So  long  as  satisfactory 
goods  are  sold  the  result  will  be  the  satisfaction  of  both 
buyer   and  seller. 

Some  of  the  points  to  be  kept  in  mind  when  starting- 
a   photo    supply   department   are  : 

The  amateur  trade  is  confined  to  a  limited  number 
of  sizes  of  plates,  films,  papers  and  mounts.  Conse- 
quently a  large  stock  of  goods  would  not  be  required. 
fl  is  stated  by  the  Dominion  Photo  Supply  Company, 
one  of  the  Toronto  dealers,  that  a  sufficient  stock  to 
start  with  can  be  purchased  from  $35,  upwards. 

It  is  well  that  cameras  of  two  or  three  different 
sizes  should  be  stocked,  as  it  is  a  good  policy  to  let  the 
public  actually  see  what  they  can  get  in  your  store.  For 
any  size  of  camera  not  in  stock  an  order  can  be  sent  in 
to  the  jobber  which  will  be  filled  in  a  few  days. 

Spring,  which  is  nearly  due,  is  the  opening  season 
for  the  amateur  photographer  and  great  attention 
should  be  paid  to  the  show  window.  If  your  store  has 
two  windows,  use  one  of  them  continuously  for  photo 
supplies.  If  you  have  only  one,  use  part  of  it  for  a 
monthly  exhibit  of  supplies.  Placards,  illustrated  with 
original  photographs,  and  lots  of  other  advertising,  such 
as  phamphlets,  etc.,  are  supplied  by  all  jobbers.  .\  glass 
showcase  with  good  arrangement  of  materials  is  a  great 
drawing  card  for  the  interior  of  the  store. 
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There  are  at  least  nine  months  of  the  year  during 
which  the  photographic  trade  booms.  From  Spring 
until  alter  Christmas  the  demand  is  very  active.  All 
Spring  and  Summer  the  demand  is  chiefly  for  cameras, 
(dates  and  lilms;  and  when  Christmas  approaches,  the 
demand  is  more  For  papers,  mounts,  calendars,  albums, 
—anything  by  means  of  which  the  industrious  amateur 
can  turn  his  year's   work   into  gifts  for  his  friends. 

The  class  of   amateur   who   take   their  hobby  seriously 
and    work    at    it    the    whole    year    round    is    on     the     in- 


crease;  and  this  is  the   class  to   be  encouraged,   for  they 
buy  supplies  all  the  year  round. 

The  discounts  allowed  by  jobbers  to  retailers  average 
about  25  per  cent.  On  one  or  two  lines  it  is  as  low  as 
10  per  cent.,  and  on  some  others  as  high  as  50  per 
cent.  This  discount  is  not  net.  Expressage  and  postage 
have  to  be  allowed  off.  But  these  latter  items  are,  as  a 
rule,  not  very  great.  It  often  happens  that  jobbers  are 
enabled  to  ship  their  goods  as  enclosures  with  large  con- 
signments of  stationery  from   wholesale  stationers. 


A  CANADIAN'S    SUCCESS    IN    GREAT    BRITAIN 


IT  may  not  be  generally  known   in  Canada  that  a  large 
share    in    the    management    of    the    British    publishing 
house  of  Thomas  Nelson   &   Sons  is  taken   by   a  native 
of  the  Dominion,   the   son  of  one   of  Canada's   most  fam- 
ous   statesmen.     G.    M.    Brown,    who    became     managing 
trustee    of    the    business    in    1892    on    the    death    of     Mr. 


G.   M.   BROWN. 

Thomas  Nelson,  IT.,  is  a  son  of  the  late  Hon.  George 
Brown  of  Toronto,  lie  was  born  in  Toronto  in  1869  and 
received  his  early  education  at  Upper  Canada  College, 
matriculating  at  Toronto  University  in  1885.  The  same 
year  he  went  to  Scotland,  and  attended  Merchiston 
Castle  School,  Edinburgh,  for  a  short  time,  going  in 
L886  to  King's  College,  Cambridge,  where  he  remained 
until  1889.  After  that  he  spent  a  year  or  two  in  learn- 
ing the  business  of  an  accountant  in  the  office  of  Lind- 
say, .Jamii-son  &  llaldane,  at  Edinburgh,  and  finally 
went  to  Parkside,  where  Nelson  &  Sons  have  their 
printing   works. 

In  1900  Mr.  Brown  was  elected  liberal  Member  of 
Parliament  for  Central  Edinburgh.  He  sat  for  this 
constituency  until  the  general  election  of  1005,  when  he 
ret  ired    Eor   business   reasons. 

He  is  closely  connected,  both  by  birth  and  marriage, 
with  the  Nelson  family.  His  mother  w  as  a  sister  of  Air. 
Thomas  Nelson,  II.,  ami  he  himself  married  his  cousin 
in    1001. 

The  business  of  Thomas  Nelson  &  Sons  is  among  the 
oldesl  of  the  larger  publishing  firms  of  Great  Britain. 
Three  generations  of  Thomas  Nelson-  have  been  associ- 
ate! with  it.  Air.  Thomas  Nelson,  1..  laid  its  founda- 
tions mole  than  a  century  ago  in  a  small  shop  in  one 
of   i  he   quaintest   corners  of   the  old   town  of   Edinburgh. 


Mr.  Thomas  Nelson,  II.,  in  association  with  his  brother 
William,  established  a  complete  bookmaking  factory, 
and  extended  the  operations  of  the  firm  so  greatly  that 
more  commodious  premises  had  soon  to  be  obtained  near 
the  original  site.  Not  long  afterwards  the  firm  built 
Hope  I 'ark  Works  at  the  entrance  to  the  Meadows — Ed- 
inburgh's central  park.  These  grew  steadily,  till  in  1878, 
when  they  were  hardly  adequate  for  the  requirements  of 
the  business,  they  were  burned  to  the  ground.  There- 
upon the  firm  erected  their  present  works  at  Parkside, 
Edinburgh.  The  buildings,  covering  four  acres,  are 
mainly  in  one  floor,  lighted  from  above,  and  no  effort. 
has  been  spared  to  make  them  models  in  every  respect. 
Great  printing  plants  are  of  little  use  without  a 
publishing  business  large  enough  to  keep  the  machinery 
steadily  going,  but  Messrs.  Nelson  have  found  little  dif- 
ficulty in  selecting  publications  which  have  had  a  very 
large  sale,  and  kept  their  presses  fully  employed.  When 
free  education  was  introduced  in  Great  Britain,  Mr. 
Thomas  Nelson,  J  I.,  published  his  Royal  readers,  a  most 
successful  series.  They  have  been  used  all  over  the  Eng- 
lish-speaking world.  After  a  lapse  of  over  30  years  the 
oiginal  books  still  maintain  a  very  large  sale.  It  is 
interesting  to  note  in  this  connection  that  Mr.  Nelson 
was  assisted  in  the  editing  of  these  books  by  the  Super- 
intendent of  Education  in  New  Brunswick,  and  that  the 
very  hist  copies  sold  were  for  use  in  the  New  Brunswick 
schools.  Thus  Canada  had  some  part  in  preparing  a 
series  of   books   that  has   taught    millions  of   British   sub- 


An  Interesting  Patent  of  Messrs.  Nelson.     The  First  Rotary  Press  ever 

built,     Invented  by  Mr.  Thomas  Nelson,  II,  and  Exhibited  in  the 

Exhibition  of  1851,  where  it  printed  the  Royal  Readers. 

The  Press  is  now  in  Parkside  Works. 

jects    to    read.     Out  of   the   Royal    readers   lias   been  devel- 
oped  the   Royal   school    series,    which   contains     about     a 
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thousand  school  hooks,  covering  every  branch  of  prim 
ary  school  work.  Additions  are.  constantly  being  made, 
one  of .  the  most  recent  being  a  now  series  of  readers  for 
Nova  Scotia,  issued  in  1906.  In  recent  years  the  books 
published  in  the  Royal  school  series  have  embodied  the 
most  modern  ideas  of  teaching,  and  every  development 
of  modern  printing  and  color  work  has  been  used  to  en- 
hance the  value  of  the  books. 

A   branch   warehouse    was   opened    in    London    at     35 
Paternoster  How — the  very  heart  of  the    publishing  cen 
tre — about  1870  and  fully  half  the  business  of  the  firm  is 
transacted  from  that  centre. 

Messrs.  Nelson  were  the  first  British  publishers  to 
open  a  branch  in  New  York.  It  has  developed  into  a 
large  Bible  business,  operating  a  plant  of  its  own  in  New 
York.  The  New  York  branch  sonic  ten  years  ago  organ- 
ized a  committee  of  American  scholars  for  a  new  revis- 
ion of  the  Bible,  and  the  result  of  their  labors—  t lie  Ameri- 
can Standard  Revised  Bible—  was  Issued  in  1901.  The  New 
York  business  has  recently  been  amalgamated  with  JE. 
&  J,  B.  Young  &  Co.,  and  turned  into  a  limited  com- 
pany in  which  the  Edinburgh  firm  hold  the  controlling 
interest.  At  the  same  time  the  firm  acquired  a  large 
interest  in  the  Bible  business  of  the  King"s  Printers  in 
London— Eyre  &   Spottiswoode   (Bible  Warehouse)   Ltd. 

The  business  is  now  in  the  hands  of  Mr.  Thomas 
Nelson,  111.,  his  brother.  Air.  Ian  Nelson,  and  Mr.  (!. 
M.  Brown.  Of  recent  years,  the  firm  have  extended  the 
area  of  their  publications.  While  the  school  book  and 
juvenile  departments  have  not  been  neglected,  they  have 
made  a  specialty  of  ether  branches,  such  as  the  New 
Century  Library  (large  type  standard  works  printed  on 
very  thin  India  paper,  colored  toy  books  and  cloth-bound 
English  classics,  published  at  sixpence. 

Messrs.  Nelson's  recent  successes  have  been  largelj 
due  to  the  perfection  of  machinery  in  use  at  their  works, 
enabling  them  to  produce  new  books  considerably  below 
the  current  cost  in  the  printing  trade.  They  have  just 
erected  an  additional  factory  equipped  with  every  de- 
vice that  engineering  science  can  suggest,  in  which  all 
the  operations  of  book  manufacture  will  be  done  by  ma- 
chinery, hand  labor  being  only  used  for  feeding  the  ma- 
chines.    It    is   believed    that    the    erection   of   this    factory 


is  evidence  of  Messrs.  Nelson  -  intention  to  enter  a  new 
field  of  publishing,  In  the  issue  af  copyright  fiction  al 
prices  which    will   can  surprise   in   the   publishing 

trade.     They     have    already    proved    thai     nor  copyright 


Messrs.  Nelson's  London  Branch  Office   and    Warehouse, 
35  Paternoster  Row,  E.C. 

books  can  be  produced  in  neat  cloth  bindings  at  six 
pence.  The  facilities  in  their  new  factory  should  enable 
them  to  produce  Copyright  fiction  at  a  corresponding!} 
remarkable  price. 


Parkside  Works,  Edinburgh  (with  Arthur's  Seat  in  the  Background.) 
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SUCCESSFUL   ADVERTISING-.     Who  Pays  For  It? 


By    T,    Johnson    Stewart 


Once  upon  ;i  time  the  writer  gently  hinted  to  a  friend 
in  the  book  and  stationery  business  that  he  ought  to  ad- 
vertise. Tlie  sun  went  down  on  our  conversation  right 
then  and  there.  My  friend  gazed  at  me  kindly  but  sadly 
as  if  I  had  asked  for  the  use  of  ten  dollars  of  his  money 
for  just  ten  days.  Advertise!  Why  I  might  as  well  have 
asked  that  man  to  take  out  an  accident  policy  insuring 
the  dog  kennel  in  the  back  yard  against  the  vagaries  of 
an  earthquake.  Advertise!  That  man  would  have  com- 
mitted bigamy  cheerily  rather  than  spend  a  fifty  dollar 
bill  on  advertising.  No  argument  at  my  disposal  was 
keen  enough  to  pierce  his  triple-plated  prejudice.  He 
had  only  one  competitor — a  wide-awake  gentleman  who 
realized  the  cash  value  of  advertising.  And  my  friend,  of 
course,  was  paying  for  the  other  fellow's  advertising. 
Some  people  appear  generous  when  they  are  only  short- 
sighted."   My   friend   often   seemed  really  philanthropic. 

*       * 

There's  a  town  of  10,000  inhabitants  in  Berkshire, 
England.     There    were    three    booksellers    in    that    town. 


"occasionally"  cheaper  than  his  competitors.  There  were 
two  weeklies  published  in  that  town  and  young  Jones — 
his  name  wasn't  Smith,  and  so  we  have  called  him  Jones 
—occupied  space  in  both.  And  he  occupied  the  same 
space,  upper  right  hand  corner,  front  page,  in  both  pap- 
ers steadily.  At  that  time  I  was  an  ordinary  layman  as 
far  as  advertising  was  concerned.  But  I  was  interested 
in  books.  Like  Dr.  Johnson,  in  some  respects  at  least,  I 
had  bought  books,  sold  books,  read  books,  wrote  books, 
borrowed  books,  and  forgot  to  return  them.  And  I  was 
interested  in  this  young  man  Jones,  the  bookseller.  1 
always  wanted  the  new  book  and  I  wanted  it  quick.  Jones 
always  had  it.  He  knew  what  the  publishers  were  doing 
all  the  time — even  the  piratical  publishers  of  the  U.S.A. 
It  was  immaterial  whether  the  new  book  was  on  science. 
philosophy,  religion,  whether  it  contained  fiction,  poetry 
or  biographical  sketches — it  did  not  matter  what  ihe  new 
book  contained  or  who  was  the  author  of  it  Jones  had 
it  on  his  shelves.  When  one  knew  Jones  one  simply  had 
to  deal  at  his  store.     But  I  do  not  suppose  that  I  would 


1907  Exhibit  of  the  Musson  Book  Co.,  at  the  King  Edward  Hotel,  Toronto. 


Several  years  ago  the  three  waited  patiently  on  business. 
They  didn't  hustle.  That  was  against  their  principles. 
Luckily,  from  an  economic  standpoint,  one  of  the  trio 
married  a  charming  young  widow,  who  believed  firmly 
in  laying  up  her  treasure  on  this  terrestial  plane.  And 
our  friend  abandoned  his  business.  The  lady  was  enough 
for  him  to  manage.  A  young  man,  with  "foolish  no- 
tions about  advertising,"  succeeded  the  gentleman  who 
espoused  the  widow.  He  sized  up  the  situation  pretty 
thoroughly  and  then  with  the  dare-devilry,  or  the  enthus- 
iasm of  youth,  he  started  out  to  let  the  people  of  the  Royal 
borough  know  just  what  he  intended  to  do.  He  was  won- 
derously  frank  with  them.  In  his  opening  announcement 
he  told  the  people  of  that  town  that  he  was  going  to  do 
more  business  than  all  the  booksellers  in  that  and  adjacent 
cities.  He  told  the  people  with  cheering  confidence  that 
he  expected  the  larger  share  of  their  patronage  because  he 
could  supply  their  literary  and  artistic  wants  better  and 


have  ever  known  Jones — if  he  had  not  used  the  pub- 
licity columns  of  the  local  papers,  Jones'  short 
talks,  appearing  in  the  papers  may  not  have  been  ex- 
cellent advertising.  But  they  sold  his  goods — not  only 
books;  but  all  the  other  lines  he  carried.  And  young 
Jones,  with  the  "foolish  notions  about  advertising,''  has 
done  more  for  the  higher  education  of  the  people  of  that 
town  than  all  the  preachers  and  teachers  in  it.  Because 
Jones  believed  in  advertising  and  it  paid  him  to  adver- 
tise. At  the  end  of  his  first  business  year  he  told  me 
that  his  business  was  easily  $3,000  better  than  the  com- 
bined sale  of  his  competitors — which  was  a  modest 
claim  to  make  under  the  circumstances. 

Jones  spent  the  equivalent  of  his  rent  innewspaper 
publicity,  and  he  backed  that  up  with  a  useful  and  in- 
teresting little  booklet — just  a  few  pages — which  he 
published  quarterly.  Jones's  Quarterly  contained  a  list 
of  the  new  books  and  a  few  sentences  of  pertinent  cri- 
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ticisni,  clipped  from  the  London  press,  on  eacli  bonk,  the 
amount  of  ciitieism  never  occupying  more  than  one  page 
of  the  booklet  and  seldom  exceeding-  half  a  page.  All 
Jones's  advertising  created  desire  for  his  books.  It  roused  a 
curiosity  which  landed  one  in  the  People's  Library — that 
was  Jones's  name  for  his  store,  and  t lie  people  liked  it. 
That  curiosity  soon  reached  the  buying  stage,  when  the 
suave  Mr.  Jones  got  started.  Before  the  end  of  his  first 
veai-  in  that  town  Jones  employed  two  smooth  assistants. 
His  business  was  much  better  than  the  best  book  busi- 
ness in  a  neighboring  city  three  times  the  size  of  his 
town   and  judicious   advertising   made   his  business. 

I  realize  just  as  clearly  as  any  man  that  it  would  be 


suicidal  for  some  small  dealers  to  spend  the  equivalent 
of  their  rent  in  advertising;  hul  l.~>  per  cent,  of  the  men 
in  the  trade  could  spend  that  amount  very  effectively, 
while  95  per  cent,  can  advertise,  and  should  advertise, 
more  than  they  do.  Circular  advertising  seldom  pays. 
The  average  bookseller  and  stationer  will  find  il  a  pro 
fitable  investment  to  state  their  values  in  the  local  papers 
■ — not  once  or  twice,  but  pretty  regularly.  You  can  pro- 
duce effective  advertising  only  by  having  a  thorough 
grasp  of  your  business  along  with  a  lair  knowledge  of 
your  probable  eustomeis'  wants  as  well  as  tastes.  The 
man  who  can  create  a  desire  for  literature  the  posses 
sion  of  it — is  generally  an  effective  advertiser. 


POINTERS      FOR      MAY      BUSINESS 


Don't  forget  the  twenty-fourth  of  May  when  laying 
your  plans  for  May  business.  This  holiday  will  always 
be  extremely  popular  with  the  rising  generation,  as  it 
furnishes  an  excellent  excuse  to  let  off  fireworks.  Al- 
though fireworks  bear  a  closer  relation  to  the  business 
of  a  toy-shop  than  to  a  book  and  stationery  store,  in  the 
smaller  centres  of  population  the  handling  of  such  goods 
has  become  the  legitimate  province  of  the  stationer. 

This  being  the  case,  as  you  have  probably  discovered 
by  your  own  experience  of  past  seasons,  it  behooves  you 
to  hunt  up  the  record  of  your  last  Victoria  Day  fire- 
works sales,  and  find  out  which  is  the  best  selling  line. 

Stimulate  the  Desire. 

Having  accomplished  that  important  research  into  the 
history  of  your  store,  begin  early  to  inform  the  public 
that  Victoria  Day  is  a  proper  day  for  fireworks  explod- 
ing, flag-flying  and  all  manner  of  patriotic  celebrations. 
Don't  allow  the  desire  of  youth  to  celebrate  to  wane  in 
the  least,  as  it  means  helping  out  what  might  otherwise 
be  a  somewhat  dull  season. 

Then  there  are  the  other  necessaries  of  celebrations, 
like  flags  and  bunting.  Early  in  May  bring  these  goods 
well  to  the  fore  :  and  as  an  example  for  your  fellow 
citizens  to  follow  it  might  be  well  to  spend  a  little  time, 
a  few  days  before  the  24th,  in  decorating  your  outside 
store  front. 

Post  Cards  for  the  Visitor. 

May  is  usually  the  month  in  which  lake  navigation 
(as  far  as  passengers  are  concerned)  really  opens.  Tour- 
ists begin  to  roam  over  the  countryside,  and  exceeding 
dull  must  be  the  town  which  does  not  entertain  during 
the  summer,  quite  a  number  of  them.  Your  town, 
wherever  it  is,  is  bound  to  have  a  number  of  visitors  in 
it  during  the  sunny  month  of  May — and  many  more  later 
on.  In  these  days  of  the  picture  post  card,  rarely  does 
a  person  leave  his  native  place,  without  first  being 
pledged  by  multitudes  of  friends  to  "drop  them  a  card 
occasionally." 

This  card  habit  is  one  of  the  best  fads  that  ever 
struck  humanity,  from  all  points  of  view,  with  the  pos- 
sible exception  of  the  postman.  It  pleases  the  sender,  and 
the  recipient,  and  it  is  a  good  source  of  profit  to  you 
In  May  bring  out  your  best  lines  of  local  view  cards  and 
serial  comics.  Also  devote  some  of  your  window  space 
to  souvenirs  of  the  town,  especially  those  of  the  more 
portable  kind.  Above  all,  don't  forget  to  let  the  visitor 
know  where  you  are.  An  attractive,  "stick-out-in-the- 
street"   sign   is   invaluable     for   this   purpose.    Remember 


that  nowadays,  the  first  thing  a  visitor  does  after  find- 
ing his  hotel  or  his  friends  is  to  hunt  out  the  post  card 
shop.    Make   yourself   easily   found   by   the   visitor. 

Photo  Supplies. 


If  you  are  carrying  photo  supplies  you  will  do  well 
to  make  the  fact  very  prominent,  and  aim  especially  for 
visitors,  as  the  camera  habit  is  as  universal  as  the  post 
card  habit.  When  a  visitor  is  sure  of  a  source  of  supply 
near  at  hand  he  won't  be  too  stingy  with  the  supplies 
he  has  brought  with  him.  Films  and  plates  are  the 
main  things  demanded  by  the  tourist-camera-man  or 
woman,   and  probably  an  occasional  camera. 

A  Prize  for  the  Boys. 

It  is  a  good  policy  to  get  in  a  line  of  the  cheaper 
sort  of  cameras— those  at  $1  to  $3  retail,  to  catch  the 
boy  trade.  How  would  it  be  to  offer  a  little  prize,  say 
an  air-rifle  or  some  other  thing  dear  to  the  boyish  heart, 
to  the  boy  who  takes  the  best  photo  during  any  stated 
period  with  any  stated  kind  of  camera  ?  This  has  been 
done  over  and  over  again  in  other  lines  of  goods.  It  is 
one  of  those  old.  yet  ever  new  dodges,  which  never  give 
out,  for  the  simple  reason  that  it  is  based  on  the  human 
love  of  friendly  competition.  Stay  a  minute  !  Why  con- 
fine such  a  competition  to  the  boys  '.'  Have  another  one 
for  girls,  with  a  prize  suited  to  them.  By  doing  this  you 
will  not  only  encourage  the  sale  of  photo  supplies,  but 
will  encourage  the  love  of  art  in  all  the  competitors. 

The  bookseller  and  stationer  is  a  fortunate  individual 
in  that  most  of  his  wares,  like  photo  supplies,  are  such 
as  tend  to  the  elevation  of  the  human  mind.  In  the 
single  case  of  fireworks,  however,  (remarks  the  cynical 
sub-editor)  they  tend  to  elevate  sections  of  the  human 
body.) 


HERE'S  A  CHANCE  TO  MAKE  A 
DOLLAR. 

We  will  pay  One  Dollar  for  every  "pointer" 
used  in  this  column  which  may  be  sent  in  by 
any  clerk  or  traveler.  Remember  that  all  point 
ers  should  refer  to  business  for  the  month  ahead 
of  the  next  expected  issue  of  Bookseller  and  Sta- 
tioner. 

Send  us  in  a  "pointer"  for  June  business, 
and,  if  we  use  it  in  this  column,  we'll  send  you 
a  dollar. 


IS 
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SHOW    CARD     WRITING 


BY  CRAFTSMAN. 

(Continued  from  Marcti  Number.) 


Brush  Script  Capitals. 


(See  March  number  for  illustrations.) 

Letter  A — 1,  from  A  down  and  around  to  B.  Now 
stroke  2  to  shade  stroke  1.  Stroke  3  (not  numbered) 
from  A  to  ('.  Stroke  4  down  and  around  to  I).  Stroke 
.").  to  complete  the  letter,  should  he  made  in  one  stroke, 
witli  pressure  on  the  brush  at  the  thick  part.  This 
stroke  should  be  practiced  separately.  It  resembles  the 
firs!   stroke  on  letter  X. 

Letter   15 — Begin   at  A.     Stroke  1  down     and     around 


bed  erg 
k  I  m  n 

wxuz  &  * 


Mi 


Shaded  Block  Letters. 

to  B.  Stroke  2  from  A  to  ('.  Stroke  3,  beginning  at  1>. 
with  slightly  intensfied  pressure  at  the  start,  then 
bghtly  down  and  around  to  the  top,  making  your  loop, 
swinging  down  and  around.  Strokes  4  and  •">,  to  shade 
the  two  loops,  and  stroke  G.  from  A  to  the  right,  and 
then  the  inner  lower  loop  (not  marked  on  copy)  of 
stroke    1. 

Letter  C — From  A  down  and  around  to  B.  Stroke  2 
from  A  to  the  right  to  ('.  Stroke  3  finish  off  stroke 
2.     Stroke  4  from  E  down.     Stroke  :>,  A  to  D. 

Letter  D — Stroke  1,  from  A  down  to  the  right,  form- 
ing- the  loop  to  the  left,  around  to  the  right  upward, 
then  forming  the  curve  to  the  top  left  to  B.  Stroke  2 
from  A  to  ('.  Stroke  '■>  from  A  to  the  right.  Stroke  4 
(not  noted)  to  till  the  right  hand  curve  from  A  down.  The 
central  heavy  strokes  showing  in  the  letters  B  and  D 
were  left  as  the  artist  made  them,  but  they  were  made 
in   error,  making  the  central  stroke   too   thin   at   first. 

Letter  E — Begin  at  A.  follow  the  outside  stroke  1  to 
B,  stroke  2,  from  B  to  the  inner  loop,  then  strokes  3,  4, 
5,  <;.  and  7  where  indicated.  The  upper  E  loop  requires 
much  practice.  The  small  ring  loop  on  the  top  of  the 
letter  Ci  can  then  he  more  readily  learned. 

The  first  stroke  of  letters  H.  I.  J.  K,  V.  and  YY.  is 
practically  the  same.  The  loop  on  the  letter  K  begins  at 
E.  Stroke  •">  down  and  around  the  loop,  down  again  and 
around  to  F.  Letter  1'  begins  at  A.  Stroke  1  down  and 
around,  making  the  loop  to  B.  Stroke  2  from  C  down. 
around,  passing  A  to  D.  Letter  Q  begins  ai  A  to  the 
left  and  down  around  to  E. 

Letter  S — Stroke  1  from  A  to  B  in  its  centre.  Stroke 
2   (not  noted),  complete  the  centre  dot   by  a  down  stroke. 


Letter  T  begins  at  A,  continuing  to  the  curve  to  the 
right,  then  down  and  up  to  B.  Stroke  2  shades  the 
curve.  Stroke  3,  from  B  to  the  left  in  one  quick  sweep, 
then  curve  to  C.     Stroke  4  from  B  down  to  D. 

Letter  Z— Stroke  1,  from  A  to  B.  Stroke  2,  from  B 
down  and  forming  the  little  loop  at  the  left,  then  down 
and  around  Avith  a  snappy,  quick  curve  to  C.  The  sign 
&  is  begun  at  A.  Stroke  1,  up,  passing  C  and  down  to 
B.  Stroke  2,  C  to  U,  then  shade  upper  loop,  stroke  3. 
Stroke  4,  from  E  down  and  up  to  F.    Practice  thoroughly. 

Shading. 

Excellent  examples  of  shaded  letters  are  beautifully 
illustrated  in  the  cut  marked  "Shaded  Script,"  in  March 
number,  coupled  with  the  two  cuts  of  shaded  block 
and  shaded  Roman  herewith  given.  This  work  is  all  done 
with  flat  brush  strokes.  It  should  be  accomplished  quick- 
ly. The  various  letters  offer  excellent  examples  for  prac- 
tice, and  the  student  is  requested  to  study  them  all  care- 
fully. When  you  shade  letters  have  your  paint  easy-flow- 
ing. If  you  use  white  paint  do  not  feel  uneasy  because 
it  looks  faint  when  you  shade  at  first,  because  it  will 
dry  out  much  whiter  and  should  be  used  very  thin  on 
tinted  cards.  If  you  shade  in  gold  be  careful  to  con- 
stantly mix  it  and  do  not  apply  too  thick  with  your  brush. 
Shading  in  two  colors  is  sometimes  desirable,  but  the 
use  of  several  colors  is  only  in  practice  among  those 
whose  taste  is  sometimes  lacking  and  we  would  not  like 
to  sanction  it.  Very  narrow  letters,  if  shaded  with 
half-inch  brush,  often  present  a  highly  attractive  appear- 
ance. 

Slant  letters  can  be  shaded  to  good  advantage.  Let- 
ters that  are  crooked  or  poorly  written  do  not  show  their 
imperfections  if  the  imperfect  lines  are  not  shaded  exact- 
ly parallel. 

The  shading  may  appear  on  the  right  and  upper  ends 


A  B  C  D  E  F  G 

H   I   J  K  L  M  N 

OPQRSTi 

YWX Y  Z  &  ^ 

Shaded   Roman. 

if    desired.      Other    methods,    seldom    used,    make    letters 
appear  as  though  falling  forward  or  backward. 

Price  Tickets. 
The  student  who  has  followed  and  faithfully  practised 
the  preceding  alphabets  illustrated  in  this  series  of  arti- 
cles should  now  be  in  a  position  to  execute  a  fairly  good 
price   ticket.     The   numerous  price  ticket  illustrations  in 
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this  and  the  following  articles  offer  to  the  studenl  ample  237,  238  and  239  have  shaded  back-grounds,  made  by  u 

opportunitis    for  studying  designs  of  tickets  as   well   as  an  air  brush.    On  number  238  the  dark  Lines  are  gold,  and 

pen   and   brush    lettering.  239  lias  a  colored  floral  spray.     No.  240  lias  a  fancj 

The   colors   of   the   designs    from    which    these    photo  colored  in  vfl  In  the  centre  and  blue  on  the  ends,  and  211 

engravings   were   made   arc   mentioned   in    detail.     These  lias  a  glazed  bevel  edge.     No.  22]   is  a   light   green  egg 

may.  of  course,  be  changed   to  suit    the    fancy     of     the  shell  mat,  with  fancy  gold  edge  and  embossed  gold  orna- 

maker  or  to  suit  the  colors  of  inks  he  may  have  on  hand.  ments,   the   mal    is  glued     on     purple   beveled   card;   222. 

The  actual  sizes  are  jusi    four  times  the  dimensions  illus-  heliotrope   shoe    tisket,    with    gold    embossed    frame;    223, 

(rated.     No.  204   is  white,  with   beveled   edges;  205  and  imitation  light   oak  card,  with   bevel  edge;  224,  imitation 

216  white,  with  gold  bevel,  and  double  gold  edge-line;  206,  burlap  grey;   225  and  227,   black   waterproof,   with   bevel 

white  circle  on  fancv  blue  card  with  bevel  edge;  207,  gold  edges;    22(5,    white   mat,    with    fancy   gold    edge    and    en 


1 

SS              *<>•  -J    S£  ag 

^^^^^^^^^^^^— 

IPioil 

16. 

230 

[is    0  # 

KM                   za.s                  »-— 

edge,  white  card:  217.  gold  edge,  black  card,  raised  em-  l>:  >sed   gold   ornaments,   glued    on   a    white   beveled.   gro\ 

bossed    gold    centre;    '21)8.    dark    grey    mat    mi    lighl    grey  card    having  a    white   paper   centre:   228,   white   mal.   with 

card,   beveled   edges;   -ltd   and   218,   plain    while   with   gold  fancy   gold    edge,    mounted    mi    imitation    light    oak    panel; 

bevel;   210,   egg-shell    mal.    with    fancy   gold    bevel    edge,  -dii.  while  card,  gold  bevel,  rococo  gold  sen  lis;  231,  green 

embossed    gold    ornaments,   green    centre;    '-Ml    and    229,  hat   ticket:  '_,:i'_)  and  235,  gold  embossed   hat    tickets; 

white  and  black   hat    tickets,  with   embossed  gold   circles;  ami  234,  -hoe  tickets;  236,  green  linen,  with   white  bevel. 

212.  pink  shield,  glued  on  green  shield;  213,  shoe  ticket,  These    hat    tickets    have    very    thin    snips    glued    on    iln- 

while    mat.    fancy   "old    edge,   gold    ornaments,   black    cen-  centre   of   the    back.      The   glue    is   only    put    on    one   end. 

Ire:    214.   olive    green    soil    ticket;    21!*.   grey   card,    with  so  thai  the  strip  can  readily  be  slipped  into  the  hat  hum] 

colored   painted   floral   spray;  2'2't.  heliotrope  shoe  ticket;  ami  the  ticket    project    in   front   of  Iln 
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MONTHLY   REPORTS 
FROM  TRADE   CENTRES 


MONTREAL. 

Brisk  Easter  Business  Experienced— Common  Prayer  and 
Devotional  Books  Steady — Framed  Texts  and  Ex- 
tracts from  Authors  Selling  Well— Popular 
Music  in  Demand — Latest  Popular 
Songs  on  the  Market. 

Office  of  Bookseller  and  stationkk, 

232  McGill  Street,  Montreal, 

April  9,  1907 

General  trade  with  the  booksellers  and  stationers  has 
iound  its  level  again,  and  is  now  running  smoothly.  All 
merchants  report  having  done  an  exceptionally  large 
Easter  business.  Books  and  souvenir  cards  especially, 
are  greatly  admired  and  selling  well. 

There  is  a  steady  sale  of  common  prayer  and  devo- 
tional books  at  the  present  time,  in  both  leather  and 
cloth.  These  works  are  exhibited  in  window  displays  to 
great  advantage.  Books  on  history,  biography  and 
travel  are  selling  well.  For  general  literature  the  de- 
mand remains  steady. 

"The  Beloved  Vagabond,"  by  William  J.  Locke, 
author  of  "  The  Morals  of  Marcus  Odeyne,':  is  doing 
well.  On  account  of  the  appearance  of  this  book,  sales  of 
his  earlier  works  have  revived,  and  a  large  demand  is  pre- 
dicted for  future  months.  "  Running  Water,"  by  A.  W. 
Mason,  author  of  "  The  Four  Feathers,"  and  "  Paul," 
by  E.  F.  Benson,  author  of  "  The  Angel  of  Pain,"  are 
stocked  largely.  Booksellers  are  also  having  many  calls 
at  present  for  Bernard  Shaw's  works,  due  no  doubt  to 
the  interest  aroused  in  this  author  by  Forbes  Robertson 
and  Gertrude  Elliot's,  as  well  as  Ellen  Terry's  recent 
performances  of  his  plays. 

The  Easter  trade  has  given  an  impetus  to  the  sale  of 
framed  texts  and  extracts  from  authors.  Select  lines  of 
den  mottoes,  suitably  framed  in  dark  colors,  for  presen- 
tation, are  prominently  displayed  by  many  merchants. 
lines  of  latest  comique  pictures  direct  from  New  York 
are  on  exhibition,  and  merchants  anticipate  a  share  of  the 
picture  trade  on  these  lines.  A  few  of  the  best  are  : 
"Skidoo,"  "Haying  Time,"  and  "The  Blow  That  Killed 
Father."  Remington's  Canadian  cowboy  pictures  are  also 
selling  well. 

The  latest  society  stationery  on  the  market  is  Whit- 
ing's French  Ohambray.  Colorings  of  this  paper  are 
Egyptian  blue,  ash  gray  and  London  white.  The  sizes 
arc  Regent  and  Parisian,  1  and  2.  It  retails  in  the  vari- 
ous colorings  at  30c.  per  quire.  This  line  of  paper  is  now 
becoming  quite  popular.  Other  quite  popular  papers  are  : 
Eaton  Hurlbut's  Hot  Pressed  Velum,  sold  only  in 
white  colorings,  and  French  Organdie,  principally  in 
dainty  colors.  In  the  black  bordered  paper,  linen  is  still 
prevailing.  Writing  paper  put  up  in  pound  packages  is 
becoming  quite  popular,  and  will  be  much  in  demand  for 
the  vacation  trade. 

Music  departments  have  been  extremely  busy  through- 
out- the  month  oi  March.  Such  songs  as  the  "  Holv 
City,"  "Face  to  Face,"  "  Rock  of  Ages,"  and  "Be 
yond  the  Gates  of  Paradise,"  were  largely  in  demand  at 
Eastertide.  The  Wilbur  "  Yalsc  Brilliante,"  is  also  hav- 
ing very  large  sales  lately.  This  piece  of  music  is  pub- 
lished by  the  Delmar  Publishing  Company,  Montreal. 


The  most  popular  songs  in  the  Montreal  departmental 
and  music  stores  at  the  present  time  are  :  Vesta  Vic- 
toria's "  Poor  John  "  and  "  Waiting  at  the  Church," 
Mabel  McKinley's  "Golden  Rod"  is  also  selling  well. 
Miss  McKinley  is  the  niece  of  the  late  president  of  the 
United  States.  This  lady  is  best  known  as  the  composer 
of  the  popular  songs,  "  Anona  "  and  "Feather  Queen." 
Both  of  these  songs  proved  great  successes.  Among  the 
coon  songs,"  If  the  Man  in  the  Moon  Were  a  Coon,"  is 
probably  the  most  *popular.  The  publishers  class  this 
song  as  a  combination  of  classical  music  and  comical 
words.  A  song  which  has  come  into  great  popularity  in 
New  York,  is  being  sung  by  Miss  Alice  Lloyd,  the  dainty 
English  comedienne,  "Never  Introduce  Your  Bloke  to 
Your  Lady  Friend."  Miss  Lloyd  describes  this  song  as 
a  cockney  lady's  lament.  It  has  not  yet  gained  a  place 
on  the  Montreal  market  but  will  do  so  shortly. 

Post  cards  are  still  holding  their  own.  Table  and 
window  displays  were  prominent  throughout  the  month. 
I  either  post  cards  in  "  Teddy  Bear"  effects,  are  meet- 
ing the  public's  fancy  at  the  present  time. 

E.   C.  M. 


TORONTO 


State  of  Trade — Effect  of  Lord's  Day  Act — Buyers  in 
the   City — New  Buildings  Projected. 

Office   of   BOOKSELLER  AND  STATIONER. 

10  Front  Street  East,  Toronto 

April  12   1907 

Business  for  the  past  month  has  been  satisfactory. 
Buying  for  next  fall  is  in  progress  and  the  Toronto  houses 
making  displays  of  import  lines  report  increased  orders. 
Book  travelers  are  all  out  on  the  road  and  the  majority 
of  spring  publications  have  appeared. 

The  Lord's  Day  Act  is  causing  considerable  loss  to 
some  Toronto  news  dealers.  It  has  been  generally  under- 
stood that  all  United  States  papers  actually  in  transit 
hefore  midnight  on  Saturday  would  be  allowed  to  go 
through,  thus  enabling  customers  to  be  supplied  early 
Monday  morning.  For  the  first  two  Sundays  in  March 
this  was  done.  But  on  the  third  Sunday  the  papers  were 
stopped  at  the  international  bridge  and  held  all  Sunday 
and  permitted  to  go  through  on  Monday  morning.  This 
caused  the  customer  to  wait  for  his  paper  until  11.15 
Monday   morning. 

Mr".  Geo.  Kelly,  who  for  years  kept  a  book  store  at 
the  corner  of  Yonge  and  Elm  streets,  accidentally  caused 
his  own  death  on  the  night  of  March  18,  by  drinking  car- 
bolic  acid  instead   of  medicine. 

It  is  becoming  a  very  general  custom  for  dealers  from 
all  over  Ontario  to  visit  Toronto  about  this  time  of  the 
year  to  see  the  displays  of  import  lines.  It  is  found  that 
this  is  the  most  satisfactory  way  to  buy.  Ever  since 
the  middle  of  March  there  has  been  a  steady  stream  of 
buyers  coming  to  the  city. 

The  Musson  Book  and  Publishing  Company  have  let 
a  contract  for  a  six-storey  warehouse  and  salesrooms, 
covering  an  area  of  54x89  feet,  which  will  be  erected  on 
the  southeast  corner  of  Duncan  and  Richmond  streets 
The  plans  are  being  prepared  by  Architect  Henry  Simp- 
son. It  is  to  be  of  the  popular  mill  construction  type, 
which  has  been  approved  by  the  fire  underwriters  for 
slow  burning  qualities,  and  will  be  equipped  with  a  mod- 
ern sprinkler  system. 

Business  Systems,  Ltd.,  are  erecting  a  fine  new 
building  on  the  west  side  of  Spadina  avenue,  south  of 
King  street.  The  building  will  be  GO  by  130  feet  five 
storeys  high    and  will  cost  about  $50,000. 
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Mr.  W.  C.  Bell,  of  the  Musson  Book  Co.,  left  last 
week  on  his  annual  western  trip,  from  which  he  doesn't 
expect  to  get  back  until  the  middle  of  June.  lie  travels 
in  partnership  with  Mr.  Woods,  of  Warwick  Bros.  & 
Rutter. 

The  land  at  present  occupied  by  Sutherland's  book- 
store, on  Yonge  street,  has  been  sold,  and  the  purchaser 
intends  erecting  a  new  building.  So  Mr.  Sutherland  will 
soon  have  to  move. 

Mr.  S.  B.  Gundy,  Canadian  manager  of  the  Oxford 
I  Mess,  has  sailed  for  England. 

The  wholesale  book  department  of  the  Methodist  Book 
and    Publishing   Co.    are   moving   from   their   present     re 
stricted    quarters    to    more    commodious    regions    on    the 
second   floor.     The  change  has  been   rendered   possible   by 
the  erection  of  the  new  addition  to  the  building. 

W.  F.  R. 

ST.  JOHN. 


Winnipeg  book  stores;  one  local  dealer  in  conversation 
with  Bookseller  and  Stationer  estimated  his  sales  at  al- 
most +4,000  per  year.  Little  attention  is  required  to 
push  this  line  as  the  displays  sell  the  cards  readily. 

Russell,  Lang  &  Co.  expect  to  open  their  second  store 
in  the  new  Aikins  Block  on  Portage  Ave.  next  Saturday. 
It,  will  be  one  of  the  finest  retail  book  stores  in  Canada 
and  illustrations  of  the  interior  will  appear  in  an  early 
number  of  this  paper.  The  old  store  on  Main  St.  will  be 
continued,  special  attention  being  given  to  office  sla 
tionery  and  supplies.  The  school  books  and  educational 
supplies  of  all  kinds  will  be  carried  in  the  new  store. 

Al  time  of  writing  the  John  A.  Hart  Co.  have  a  good 
window    display   of  picture   post   cards. 

The  death  occurred  suddenly  in  Winnipeg  last  month 
of  David  Blackwood.  a  well-known  bookseller.  Mr. 
Blackwood  had  15  years'  experience  in  the  book  and  sta- 
tionery trade  in  Halifax  and  New  York.  Tn  1903  he 
moved    to   Winnipeg  and  in  partnership  with    Walter   .1. 


Business    Quiet — Some    Travelers'    Reports — New    Litho- 
graphing Firm  Incorporated. 

St    . I. uin    N  B  ,  Aprl  3    19  7. 

The  general  trade  throughout  the  '.Maritime  Provinces 
has  been  very  good  during  the  past  month.  Just  at 
present  business  is  rather  quiet  and  merchants  are  pre- 
paring  their   orders   for   school   books   and    school   supplies. 

^  our  correspondent  a  few  days  ago  visited  the  es- 
tablishment of  J.  &  A.  McMillan.  This  firm,  which  has 
suffered  greatly  from  lire  on  several  occasions,  is  now 
fully  equipped  with  up-to-date  machinery  and  stock  and 
the  building  presents  a  line  appearance.  Everything  is 
conveniently  arranged,  and  the  linn  report  that  they 
have  carried  on  a  very  successful  business  during  the 
past   year. 

Mr.  Percy  P.  Gunn,  who  was  formerly  traveling  repre- 
sentative for  J.  &  A.  McMillan,  is  now  with  McFarlanc, 
Son  (V  Hodgson,  of  Montreal,  and  on  his  visit  here  a  few 
days  ago,  he  reported  that  he  was  meeting  with  excel- 
lent success  for  the  new  firm. 

Mr.  Archie  McLean,  representing  W.  J.  Gage  &  Co., 
of  Toronto,  in  the  Maritime  Provinces,  is  also  a  former 
employe   of   McMillan's. 

Mr.  Fosdick,  representing  Copp,  Clark  Co.,  was  in 
I  lie  city  recently. 

Mr.  McGregor,  of  the  J.  C.  Wilson  Co.,  Montreal,  re- 
ports   business    first-class    in    this    section. 

Messrs.  Robert  II.  Jamieson,  Ernest  G.  Higginson, 
of  Montreal  ;  William  ('.  Clarke,  Marguerite  Clarke  and 
George  A.  Macaulay,  of  St.  John,  are  seeking  incorpora- 
tion as  the  Maritime  Lithograph  Company,  Ltd.,  with  a 
capital   stock  of  $24,900. 


WINNIPEG. 


Easter   Trade   Brisk — New    Store    Opened — Death    of    a 
Prominent  Bookseller. 

Office  of  BOOKSBLLEH    MiD  STATIONER, 

Room  511  I  nioii  Hank  Building. 

Winnipeg,  April  f,  1H07 

Easter  trade  was  very  active  in  the  Winnipeg  stores, 
displays  of  Easter  novelties  being  supplemented  by  good 
advertising  bringing  brisk  trade.  Prospects  for  Spring 
business  are  considered   very  bright. 

"The  Prisoner  of  Zenda"  was  presented  last  month 
at  the  Winnipeg  theatre  and  local  stores  displaying  the 
book  during  the  week  of  the  play  report   a  brisk  sale. 

Picture  post  cards  are  a  very  profitable  line  in  all  the 


THE     LATE     DAVID     BLACKWOOD 

Hagel,    commenced    business    at.  the    coiner    of    Portage 

Ave.  and  Main  St.  When  the  store  had  to  be  torn  down 
to  make  room  for  the  new  Nantoii  Block  he  removed  to 
a  site  on  Main  Si.,  farther  north,  and  partnership  with 
Mr.  Hagel  being  dissolved  about  that  time.  Mr.  Black- 
wood Continued  the  business  under  his  own  name.  In  a 
111  lie    less    than    four   years   in    Winnipeg    Mr.    Blackwood 

succeeded    in    building    up    a    g 1    business    and    his    early 

death  will  be  mourned  by  a  wide  circle  i  E  business  and 
social  acquaintances. 

••Friday  the  13th,"  and  "The  Port  of  Missing  Men" 
are   among  the   best    sellers   this  month. 

K.  i;.  m. 


The  Toronto  trade   had  a  call   from   Mr.    and    Mrs.    R. 
J.  Soden  of  Peterboro  recently. 

Mr.  Bcvin  Hay,  formerly  of  the  firm  of  M.  G.  Hay  a 
Son,  stationers,  St.  Thomas,  has  accepted  a  position  as 
traveler  with  a  Toronto  wholesale  stationery  firm,  troin 
Winnipeg  to  the  coast.  lie  was  entertained  to  a  banquet 
by  the  Talbot  Club.  St.  Thomas,  of  which,  he  was  a  lead 
;ng  member,  on  Saturday  night,  March  it  He  was  pre 
sen  ted  on  behalf  of  the  club  with  a  congratulatory  ad- 
dress and  a  handsome  traveling  bag. 
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CHRISTINA  WILLEY,  SALTCOATS,  SASK..-"I  find 
Bookseller  and  Stationer  most  useful  in  keeping  me  up-to- 
date,  living  in  such  a  far-away  spot  in  the  Northwest." 


ADVERTISING  vs.  PRICE-CUTTING. 

COMPETITION  is  said  to  be  the  life  of  trade,  and 
so  it  is.  Competition  in  merchandise  betters  the 
merchandise  and  creates  more  users  of  it,  which  in  turn 
creates  a  demand  for  more  merchandise.  The  ramifica- 
tions of  competition  extend  away  beyond  the  boundaries 
of  mere  business.  They  extend  into  every  branch  of  hu- 
man activity.  Every  active  agent  in  every  human  activ- 
it\  is  everlastingly  striving  to  out-do  other  active 
agents  in  the  same  line.  The  small  schoolboy  who  collects 
postage  stamps,  strives  to  outwit,  the  other  boy  in  the  ac- 
quisition of  philatelic  treasures.  Later  on  in  life  the 
same  boy  tries  to  outdo  the  same  and  other  rivals  in 
the  production  of  photographs  or  the  collection  of  post 
cards  or  any  one  or  more  of  a  hundred  other  things.  And 
the   name  of  this  active  boy    (and   his  sisters)    is   legion. 

The  changing  fashions  in  clothing  ;  the  modern  boot 
and  picture;  the  modern  play  ,  the  modern  sport  ;  every- 
thing,   in    short,    thai    shows    i  he   slightest    sign    of     con- 


tinuous   development     is    but    an    evidence    and    result     of 
competition. 

Competitive  trade  does  not  only  mean  rivalry  in  pro- 
duction or  sale  of  commercial  articles  for  consumption. 
Competition  should  include  .ill  the  efforts  of  the  mer- 
chant. Supposing  you  gel  a  line  <d  new  goods  shipped 
to  your  store,  and  the  chap  around  the  corner  j.,-isomc 
too.  Don't  start  in  cutting  prices  !  Don't  let  the  com- 
petition of  the  round-t he-corner-man  have  that  effect. 
Put  all  your  combative  faculties  into  the  art  of  briagiuc: 
youi'   goods   before   the   public. 

Let  your  round-the-corner-friend  and  •  ouiseif  icm-m- 
bcr,  that  competition  in  customer-hunting,  whi  n  )-■  Cv 
same  thing  as  advertising, is  the  thing  which  will  result  in 
benefit  to  both  of  you.  If  you  alone  advertised  ie  would 
not  reach  the  eyes  and  ears  of  as  large  a  body  of  pros- 
pective buyers  as  if  both  round-the-corner  and  yourself 
advertised.  The  more  the  advertising  the  more  the  de- 
mand for  the  goods  advertised.  Round-the-corner  will 
gel  some  of  the  trade,  and  it  is  only  fair  and  proper. 
Put  enough  will  come  into  you  to  well  repay  you  for 
the  Tight.  And  you  will  have  the  satisfaction  of  know- 
ing that  the  fight  was  open  and  above-board  and  that 
the  victory   was    rightly,    to   the   best    advertiser. 

There  is  little  excuse  for  price-cuttinti,  where  the  trade, 
of  a  large  body  of  possible  buyers  exists,  upon  which  can 
he  practised  the  art  of  advertising.  Let  there  be  enough 
competition  in  advertising,  and  the  quality  and  quantity 
of  goods  sold  will  keep  on  increasing.  But  price-cutting 
wrecks  trade  and  is  not  fair  fighting.  In  a  hook  review- 
ed in  this  number,  called,  "The  Making  of  a  Merchant," 
by  Harlow  X.  Iligginbotham,  manager  of  a  Chicago  mer- 
cantile concern,  which  employs  seven  thousand  people, 
the  author  contends  that  a  successful  merchant  is  gen- 
erally a  man  with  the  "gift  of  trade."  During  his  re- 
marks on  the  subject  he  has  this  to  say  on  the  subject 
of  price-cutting:  "There  is  scarcely  a  community  in 
which  the  really  able  merchant  is  not  cursed  with  ignor- 
ant and  reckless  competition.  'Cutting  prices'  is  the 
favorite  diversion  of  the  merchant  who  ought,  by  good 
rights  and  natural  endowments,  to  have  been  a  farmer, 
a   blacksmith,  a  carpenter   or  an  artisan  of  some  sort." 

GET  AFTER  THE  BANKS. 

A  BRANCH  hank  in  any  Canadian  town  is  as  much 
of  a  local  business  as  a  book  and  atationery  store. 
The  bank  looks  to  the  merchants  of  the  town  for  busi- 
ness and  gets  it.  Its  success  depends  to  a  considerable 
extent  on  the  prosperity  of  the  local  business  community. 
This  being  the  case,  why  should  not  the  bank  reciprocate 
as   often  as   possible  '.' 

Take  for  instance  the  matter  of  supplies.  Branch 
banks  to-day  almost  invariably  secure  their  stationery 
through  the  head  office,  ignoring  local  dealers.  This  is 
not  as  it  should  be.  If  they  expect  the  stationer  to  pat- 
ronize them,  they  should  in  turn  patronize  the  stationer, 
whenever  Hie  opportunity  offers. 

For    this   loss   <>f   business,    tlv   stationer   is   sometime:. 
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to  blamo  himself.  A  little  firmness  might  retain  what 
once  he  held.  Let  us  urge  our  readers  to  make  a  strong 
effort  to  hold  this  trade. 

A  WARNING. 

THERE  are  several  men  who  appear  to  be  systema- 
tically going  about  the  country  soliciting  subscrip- 
tions for  the  MacLean  Trade  Newspapers  and  Magazines 
and  are  pocketing  the  proceeds  where  they  are  able  to 
land  a  subscriber.  Several  people  have  been  victimized 
in  this  way.  Some  of  these  men  are  not  confining  their 
eflorts  to  the  MacLean  papers,  but,  from  enquiries  we 
have  received  from  one  or  two  of  our  contemporaries  in 
the  United  States,  are  practising  the  same  methods  in 
regard  to  their  publications. 

Business  men  and  others  are  cautioned  to  look  out 
for  these  fraudulent  canvassers,  and  we  would  lake  it  as 
a  great  favor  if  they  would  notify  us  by  wire,  at  our  ex- 
pense, should  they  meet  any  of  these  men,  as  it  is  our  in- 
tention to  prosecute  them  if  we  once  get  the  hands  of 
the  law  upon  them. 

No  one  is  authorized  to  solicit  subscriptions  far  us 
unless  he  has  our  regular  subscription  forms  and  a  letter 
signed  by  us  giving  him  the  right  to  receive  moneys  on 
our  behalf.  Our  friends,  the  travelers,  frequently  :  end 
us  subscriptions,  and,  of  course,  where  a  merchant  knows 
a  traveler  to  be  a  representative  of  a  reputable  house  he 
may  be  sure  that  the  subscription  he  may  take  will  reach 
its  proper  destination. 

'We  trust  that  our  friends  throughout  the  country 
will  lend  us  their  assistance  in  endeavoring  to  land  these 
fraudulent  solicitors.  The  names  of  the  men  and  the  lo- 
calities in  which  they  were  last  heard  of  are  :  C.  H. 
Raymond,  Berlin,  Ont.;  J.  C.  Murray,  Farnham,  Que.; 
McDonald,  St.  Hyacinthe,  Que.  There  is  another,  operat- 
ing in  Gait,  whose  name  we  have  not  yet  ascertained. 

A  CUSTOMS  TANGLE. 

AMERICAN  publishers,  who  are  accustomed  to  im- 
port quantities  of  English  books,  are  at  present 
much  exercised  over  a  recent  customs  decision,  which 
makes  the  royalty  fees  on  imported  books  a  part  of  the 
foreign  market  value  and  therefore  subject  to  duty.  E. 
P.  Dutton  &  Co.  imported  books  at  9s.  each.  A  contract 
between  the  publisher  and  importer  imposed  the  condi- 
tion that  on  each  book  sold  in  America  7s.  must  be  re- 
mitted to  England  as  a  royalty  fee  for  the  author.  The 
New  York  appraiser  added  the  7s.  to  the  9s.,  and  de- 
manded the  ad  valorem  duty  on  the  total. 

The  absurdity  of  this  decision  rests  on  the  indefin- 
iteness  of  the  amount  of  the  author's  royalty.  The  roy- 
alty being  based  on  the  number  of  books  sold,  cannot 
be  determined  with  any  degree  of  accuracy  beforehand. 
There  has  been  friction  in  regard  to  the  dutiable  value 
of  books  since  1877,  but  the  customs  officers  have,  lat- 
terally,  at  least,  accepted  the  invoices  of  importers  and 
paid  no  attention  to  the  question  of  royalties.  Publish- 
ers will,  of  couise,  fight  the  new  ruling  to  a  finish. 


PUSH. 

KEEP  on  pushing  !  When  you  get  hold  of  a  customer 
do  your  very  utmost  to  make  him  a  permanent 
one.  Push  is  part  of  advertising.  There  is  not  much  to 
be  gained  by  an  effective  advertisement  unless  it  is  push- 
ed hard.  If  you  think  out,  say  a  good  catch-phrase, 
work  it  hard  until  every  buyer  and  possible  buyer  in 
your  locality  knows  that  phrase  and  the  meaning  of  it 
as  well  as  he  knows  his  own  name  and  address. 

There  is  a  merchant  in  Toronto  who,  when  he  open- 
ed up  business  in  a  new  locality,  had  painted  on  his  win- 
dow and  printed  on  his  stationery  the  letters,  "W.S.T.B." 
Those  letters  meant,  "We  sell  the  best."  The  curiosity 
aroused  in  the  neighborhood  by  these  four  letters  was 
simply  astounding.  Many  customers  came  in,  and  made 
a  small  purchase,  obviously  for  no  other  reason  than  to 
inquire  the  meaning  of  these  mysterious  four  letters. 

Now,  this  merchant  is  a  young  man  and  a  pusher. 
When  he  got  a  customer  interested  in  his  trademark  he 
didn't  tell  these  customers  what  it  meant  and  let  it  go 
at  that.  He  took  their  addresses  in  all  cases  possible, 
and  sent  their  small  purchases  home  for  them,  and  wrote 
the  addresses  down  in  his  book.  By  this  means  he  got 
addresses  on  his  mailing  list  which  he  possibly  would  not 
have  secured  otherwise. 

Bamers  are  great  pushers.  A  man  enters  a  barber 
shop  with  the  intention  of  being  shaved.  He  sits  in  the 
chair,  asks  for  a  shave  and  gets  it.  As  the  barber  is 
sponging  off  the  customer's  face  he  suggests  a  massage, 
or  a  hair  cut,  or  tonic,  and  in  .eight  cases  out  of  ten  the 
customers  falls  in  with  the  barber's  suggestion.  If  bar- 
bers didn't  push  their  opportunities  like  this  there  would 
be  few  of  the  elaborately  fitted  up  shops  which  now  pre- 
vail over  the  whole  country. 

As  an  instance  of  where  no  effort  was  made  to  push, 
the  present  writer  entered  a  stationery  store  the  other 
day  and  asked  for  a  small  notebook.  The  young  lady  in 
attendance  showed  him  several  kinds  and  he  finally 
bought  one  at  10  cents.  There  the  transaction  ended.  No 
inquiry  was  even  made  by  the  saleslady  as  to  whether 
"There  was  anything  else  ?" 

Now  a  pusher  would  not  let  a  thing  like  that  occur 
at  any  time,  more  particularly  when  no  other  customers 
are  waiting.  When  a  customer  has  been  given  what  he 
asks  for,  the  pushing  merchant  will  try  and  get  him  in- 
terested in  some  other  line.  He  will,  for  instance,  ask 
him  if  he  has  read  such-and-such  a  book  ;  or  if  he  has 
seen  any  of  this-and-that  line  of  post  cards  ;  or  if  he 
has  seen  this-or-that  article  or  story  in  such-and-such  a 
magazine.  And  if  the  customer  has  not  seen  any  of  these 
things,   show  them  to  him. 

For  a  stationer  who  wishes  to  really  develop  all  the 
possibilities  of  his  business  there  is  nothing  like  the  mot- 
to :  "Keep  posted  on  all  the  latest  developments  in  your 
line  of  business,  and  PUSH." 


19 


BOOKSELLER     AND      STATIONER 


ORDER  NOW 

The  White  House  Cook  Book  $1.25 

Premier  Cook  Book  .75 

Beat  It  -  -  -  -  By  John  Henry,      Cloth       .75 

Natives  of  British  North  America  byc .hm  Tout,  ciothoniy  1.50 

Ctlipire   (A  novel  dealing    with     Imperial    Federation)  "  1.00 

The  Woman  of  Babylon    -      By  Joseph  Hocking,  1.25 

The  Saint  -  By  Antonio  Fogazzaro,      "  1.25 

The  Patriot       -  1.25 

CheCk  tO  the  King  -       By  Morice  Gerrard,  Cloth  $1.25.    Paper  75c 

PAPER  EDITIONS 

75  Cents  Each 

SaintS  in  Society  By  Margaret  Baillie-Saunders 

The  Dream  and  the  Business  By  John  Oliver  Hobbes 

Hope,  My  Wife  -         -        By  Miss  L.  G.  Moberly 

The  Mysterious  Mr.  Miller     By  Wm  Le  Queux 
Helena's  Love  Story       -      By  Guy  Thome 

Kid  McChie  -  -  By  S.  R    Crockett 

Made  in  His  Image      -        By  Guy  Thome 
The  Slave  of  Silence      -      By  F  M  White 

The  Copp,  Clark  Co. 

Limited 

Publishers,  Toronto 
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NEWS  OF  THE  BOOR   WORLD 


MARCH  BEST  SELLERS. 

The  noticeable  feature  about  the  March  list  of  best 
sellers  is  the  closeness  of  the  three  leaders  in  the  matter 
of  points.  For  a  few  months  previously  the  leading  book 
has  greatly  outstripped  the  rest  of  the  six.  Sir  Nigel 
occupies  the  same  position  in  the  list  as  last  month,  and 
appears  to  be  a  very  steady  seller. 

Canadian  Summary. 

1— Lone   Furrow,    by   W.    A.    F laser   80 

2_Port  of  Missing  Men,  by  Meredith  Nicholson    77 

3— The  Doctor,  by  Ralph  Connor  71 

4— Friday  the  13th,  by  Thomas  W.  Lawson 43 

5— Sir  Nigel,  by  Conan  Doyle  32 

6— Bob  Hampton  of  Placer,  by  R.  Parrish  22 

PUBLISHING   ACTIVITIES. 

McLeod  &  Allen,  Toronto,  have  secured  the  Canadian 
rights  for  Robert  W.  Chambers'  new  story,  "The  Younger 
Set,"  which  will  be  issued  early  in  the  fall. 

A  new  cook  book,  "The  Premier"  has  just  been  is- 
sued by  the  Copp,  Clark  Co.  It  has  a  suitable  cover  de- 
sign and  is  bound  in  oiled  cloth.  Its  retail  price  is  7>5 
cents. 

F.  Hopkinson  Smith's  "The  Veiled  Lady"  and  A.  W. 
Marchmont's  "In  the  Cause  of  Freedom"  will  be  ready 
soon.  McLeod  &  Allen  are  publishing  the  Canadian 
editions. 

During  March  the  Copp,  Clark  Co.  issued  the  following 
novels:  "Check  to  the  King,"  by  Maurice  Gerard;  "The 
Diamond  Ship,"  by  Max  Pemberton  and  "Empire,"  by 
Basil  Ewes. 

The  first  edition  of  "The  Wages  of  Pleasure,"  by  J. 
A.  Steuart  has  been  completely  sold  out,  and  the  Copp, 
Clark  Co.  are  now  preparing  a  second  edition  to  meet  the 
continued  demand. 

In  June,  Frederick  A.  Stokes  Company,  New  York, 
will  publish  a  novel  of  the  San  Francisco  disaster,  by- 
Sara  Dean,  entitled  "Travers."  It  will  be  illustrated  in 
color  by  W.  Herbert  Denton.     (Cloth,  $1.50). 

Norman  Duncan's  new  story,  "The  Cruise  of  the  Shin- 
ing Light,"  has  just  been  brought  out  by  Henry  Frowde 
at  the  Oxford  Press.  A  third  edition  of  "The  Lone  Fur- 
row," by  W.  A.  Fraser  is  ready  with  the  same  pub- 
lisher. 

Mr.  G.  L.  Dodds,  of  Winnipeg,  is  the  author  of  a 
little  book  recently  published  in  Winnipeg  under  the  title 
of  "the  Last  West  ;  the  Latest  Gift  of  the  Lady  Boun- 
tiful." It  is  replete  with  information  of  value  to  the  in- 
tending settler. 

Paper  editions  of  the  following  novels  have  recently 
been  issued  by  the  Copp,  Clark  Co.  at  75  cents:  "The 
Mysterious  Mr.  Miller,"  by  William  Le  Queux;  "Jules  of 
the  Great  Heart,"  by  Lawrence  Mott  and  "Helena's  Love 
Story,"  by   Guy  Thorne. 

The  Canadian  trade  would  do  well  to  remember  that 
the  representation  of  the  Catholic  publishing  house  of 
R.   and  T.  Washburn  is   in  the  hands  of  the   Copp,   Clark 


Co.,  who  cany  their  line  of  Catholic  prayer  hooks,  ros- 
aries,   crucifixes,    images,    etc. 

Frederick  A.  Stokes  Company,  New  York,  announce 
two  books  on  health    for    publication  nexl    month.    They 

are:  "Worry:  the  Disease  of  the  Age,"  by  ('.  W.  Saleohy, 
M.D.  and  "The  Art  of  Living  in  Good  Health,"  by  D.  S. 
Sager,  M.D.     ($1.35  net,  each). 

A  new  Canadian  authoress  will  soon  make  a  bid  for 
popular  favor.  McLeod  &  Allen  in  Canada,  anil  Double- 
day,  Page  &  Co  in  the  United  States  will  publish  "Car- 
michael,"  by  Anisou  North,  a  Canadian.  The  book  is  be- 
ing profusely  illustrated  and  will  be  a  credit  to  the  coun- 
try. 

Arrangements  have  been  made  by  the  Copp,  Clark  Co. 
for  new  editions  of  "The  Heart  of  the  Ancient  Wood" 
and  "A  Sister  to  Evangeline,"  by  C.  G.  D.  Roberts, 
which  have  been  out  of  print  for  some  time.  A  new  edi- 
tion of  "The  Right  of  Way,"  by  Sir  Gilbert  Parker,  is 
in  preparation. 

The  Copp,  Clark  Co.  will  have  ready  Joseph  Hocking's 
new  story,  "'A  Strong  Man's  Vow"  about  the  end  of  the 
month.  It  will  be  issued  in  paper  and  in  cloth  editions, 
the  latter  uniform  with  the  writer's  previous  works.  A 
new  edition  of  Hocking's  'Woman  of  Babylon"  is  ready- 
in  cloth  only  at  $1.25. 

The  Copp,  Clark  Co.  have  secured  the  Canadian  mar- 
ket for  the  newsboys'  books  by  Herbert  Strang,  consider- 
ed by  many  to  be  the  successor  of  the  illustrious  Henty. 
The  titles  for  the  current  year  are:  "One  of  Clive's 
Heroes,  a  story  of  the  fight  for  India,"  ($1.25);  "Samiba; 
a  story  of  the  rubber  slaves  of  the  Congo,"  ($1.25),  and 
"Jack  Hardy  or  100  Years  Ago,"   (75  cents). 

""McLeod  &)  Allen  will  have  a  number  of  spring  novels 
ready  very  soon.  The  list  includes  "The  White  Cat,"  by 
Gelett  Burgess  ;  "The  Imposter,"  by  Harold  Blindloss  ; 
"Felicity,"'  by  Clara  E.  Laughlin;  "The  Turn  of  the 
Balance,"  by  Brand  Whitlock  ;  "The  Brass  Bowl,"  by 
Louis  Joseph  Vance,  and  "The  Diamond  Key,"  by  Alvah 
Milton  Kerr.  These  books  will  be  issued  in  cloth  editions 
at  $1.25,  and  paper  at  75  cents. 

T.  Fisher  Unwin,  London,  announces  a  long  list  of 
new  titles  and  new  editions  in  I  his  number.  Among  the 
interesting  new  books  appearing  from  this  house  are  "The 
Wit  of  the  Wild."  by  Ernest  Ingersoll  (5s.  net).  "The 
Face  and  How  to  Read  [t,"  by  Annie  Isabella  Oppen- 
heim,  F.B.P.S.  (2s.  fid.  net),  and  "The  Way  to  Krv\< 
Well:  Practical  Home  Hints  on  Common  Ailments,"  bj 
C.  Stanford  Read.  M.P..    (2s.  lid.  net). 

The  Copp,  Clark  Co.  have  recently  arranged  for  the 
Canadian  agency  of  the  publications  of  Sisley's,  Limited. 
of  London,  consisting  of  the  Panel-books,  the  Novel- 
books,  and  the  Sisley-books.  These  include  handsome  edi- 
tions of  many  notable  works.  Samples  will  be  ready  soon 
and  will  be  shown  by  the  various  travelers  for  the  house. 
They  have  also  arranged  for  the  sale  in  Canada  of  the 
publications  of  T.  Seeley  Clark,  Limited,  including  the 
Kingsway  Series  of  (id.  novels,  "The  Green  Book  An- 
nual,"   and   many  juveniles. 
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BOOKS     OF     THE 
MONTH 

* 

ABE  MARTIN,  of  Brown  County,  Indiana,  by  Kin  Hub- 
bard, Indianapolis:  The  Bobbs-Merrill  Co. — This  is  a 
collection  of  the  saying  of  one  Abe  Morton,  the  phil- 
osopher of  Brown  County.  Most  of  the  paragraphs 
originally  appeared  in  the  Indianapolis  News.  There 
is  an  introduction  by  Meredith  Nicholson.  Before 
the  hook  proper  commences,  there  is  a  sort  of 
portrait  gallery  containing  a  zinc  etching  of  each 
of  the  characters  mentioned  in  the  various  para- 
graphs, as  well  as  a  short — very  short — biographical 
sketch  of  their  peculiarities. 

AMERICAN  IDEA,  THE,  by  Lydia  Kingsmill,  Com- 
mander. New  York  :  A.  S.  Barnes  &  Company.  The 
title  of  this  book  does  not  imply  that  there  is  only 
one  idea  in  America.  It  deals  with  the  problem 
brought  into  prominence  by  President  Roosvelt,  the 
problem  of  race  suicide.  The  writer  does  not  pre- 
tend to  offer  any  solution  of  the  problem,  her  aim 
being  the  facts  before  the  public,  which  aim  is  very 
ably  accomplished.  The  position,  industrially,  of 
modern  women  is  dealt  with  at  some  length,  and  the 
cause  of  the  small  family  among  Americans  is  made 
very  clear. 

"BOY  WANTED."  By  Nixon  Watrman.  Chicago :  Forbes 
&  Company.  Cloth,  $1.25.  This  is  a  modern  volume 
of  "Self-Help,"  particularly  addressed  to  the  boy,  but 
suited  as  well  to  young  men  starting  in  life.  The 
writer  draws  largely  on  the  experiences  of  successful 
men  and  quotes  pointed  extracts  from  famous  writ- 
ers. He  makes  use  of  verses  and  poems,  which  he  has 
written  for  various  magazines.  The  book  canibe  un- 
qualifiedly recommended  and  booksellers  might  well 
place    copies    with    libraries,    Y.M.C.A.  's,   etc. 

CHECK  TO  THE  KING.  By  Morice  Gerard.  Toronto  : 
Copp,  Clark  Co.  Cloth,  $1.50.  A  thrilling  romance 
of  over  two  centuries  ago,  when  plot,  intrigue  and 
sword-play  filled  the  serious  moments  of  life  .an! 
love  and  idle  ease  the  rest.  The  story  hinges  on  that 
interesting  period  in  English  history,  when  the  peo- 
ple, tired  of  the  oppression  of  James  II.,  were  about 
to  welcome  the  arrival  of  William  and  Mary.  A.  de- 
lightful feature  is  the  account  of  a  charming  young 
woman's  intrigues  for  William  of  Orange. 

CONGRESSMAN  PUMPHREY,  THE  PEOPLE'S 
FRIEND,  by  John  T.  McCutcheon.  Indianapolis: 
The  Bobbs-Merrill  Co.  Cloth  $1.25.  This  book  by 
the  cartoonist  of  the  Chicago  Tribune  presents  a 
graphic  description  of  the  snares  and  pitfalls  lying 
in  the  path  of  the  unwary  Congressman.  Congress- 
man E.  J.  Pumphrey,  of  Minerva  Junction,  upon 
leaving  his  native  hamlet  for  Washington,  vows 
that  (lie  country  shall  be  made  too  hot  for  anything 
in  the  shape  of  a  trust  to  live  in.  But  alas!  When 
he  leaches  the  capital  he  speedily  succumbs  to  all 
manner  of  corporate  interests,  and  in  particular  to 
the  wiles  of  a  certain  charming  and  wealthy  lady 
who  wants  some  legislation  put  through. 

lioN'TS  FOR  EVERYBODY.  Compiled  by  Frederic 
Reddale.  New  York :  J.  S.  Ogilvie  Publishing  Co. 
Paper  25  cents.  This  is  a  collection  of  old  and  new 
"don'ts"  for  almost  every  occasion  of  life.  Instead 
of  telling  the  reader  what   he  or  she  ought    to  do  on 


any  particular  occasion,  it  aims  to  instruct  them  in 
what  they  ought  not  to  do. 
EMPIRE,  by  Basil  'Ewes.  Toronto:  The  Copp,  Clark 
Company,  Limited.  Cloth,  $1.25.  This  is  a  novel 
with  a  purpose.  So  much  is  confessed  by  the  author 
in  a  short  preface.  That,  purpose  is  a  discussion 
of  the  topic  of  Imperial  Federation.  Incidentally 
it  contains  a  good  love  story.  The  scene  opens  in  the 
Baronial  home  of  the  Earl  of  Bannockburn  in  Scot- 
land. His  eldest  son,  Lord  Falkirk,  disappears  on 
his  21st  birthday,  and  turns  up  in  Australia,  where 
he  takes  up  gold  mining.  Here  he  meets  with  a 
family  called  Morton — father,  son  and  daughter. 
He  enters  into  partnership  with  them  in  a  mining 
venture  and  finally  marries  the  young  lady,  returns 
to  Scotland  and  takes  up  his  old  rank. 

FAITH  OF  ROBERT  LOUIS  STEVENSON.  By  John 
Kelman,  Oliphant,  Anderson  &  Ferrier,  Edinburgh 
and  London.  3s.  (id.  The  learned  author  of  this 
book  has  achieved  a  work  of  outstanding  merit.  It 
is  an  appreciation  at  once  comprehensive  in  its 
grasp  of  the  great  factors  which  mould  character 
and  subtle  in  its  analysis  of  the  elements  which  go 
to  the  production  of  the  individual.  A  just  estimate 
of  proportion  and  emphasis  has  enabled  Mr.  Kel- 
man not  only  to  interpret  R..  L.  S.,  but  also  the 
generation  of  which  his  life  was  to  some  extent  an 
exponent,  and  which  he  largely  influenced  by  his 
writings.  Lovers  of  Stevenson  will  welcome  this 
book. 

FIGHTING  ON  THE  CONGO,  by  Herbert  Strang. 
Indianapolis  :  The  Bobbs-Merrill  Company.  Cloth. 
$1.50.  A  stirring  tale  of  a  boy's  life  on  the  upper- 
Congo,  showing  how  rubber  is  collected  by  the  un- 
fortunate natives,  for  companies  who  have  been 
delegated  powers  from  the  Government.  Mr.  Martin- 
dale,  a  wealthy  American,  and  his  young  nephew. 
Jack,  go  prospecting  on  the  Congo,  and  take  a  vil- 
lage of  natives  under  their  protection.  This  involves 
them  in  a  dispute  with  the  authorities  which  brings 
out  the  fighting  qualities  of  Jack,  who  is  in  command, 
his  uncle  having  died.  Jack  and  his  followers  in- 
variably outwit  the  company's  agent  and  finally  des- 
troy his  camp  and  capture  all  his  supplies. 

GUILTY— A  TRIBUTE  TO  THE  BOTTOM  MAN,  by 
Frank     Ballard.         Charles     H.      Kelly.  London. 

This  new  book  by  Mr.  Ballard,  has  been  written  to 
combat  the  fallacies  contained  in  Mr.  Blatchford's 
recently  published  book — "Not  Guilty — A  Plea  for 
the  Bottom  Dog."  The  writer  has  made  a  careful 
and  critical  examination  of  the  book  under  review 
and  while  giving  its  author  credit  for  philanthropic 
motives,  he  has  shown  most  conclusively  that  the 
so-called  new  philosophy,  which  it  seeks  to  propagate, 
is  subversive  not  only  of  Christianity,  which  it  openly 
attacks,  but  also  of  the  principles  of  common  moral- 
ity. 

JEWISH  MAIDEN,  A,  by  J.  Dempster.  Edinburgh  and 
London.  Oliphant,  Anderson  &  Ferrier.  Cloth,  2 
shillings  net.  The  sub-title  of  this  book  is  "Flicker- 
ings  Before  the  Dawn."  By  that  is  meant  certain 
events  in  the  lives  of  a  few  people  a  short  time  be- 
fore the  crucifixion  of  Christ.  A  Roman  Senator 
has  in  his  household  as  a  governess  to  his  daughter, 
a  Jewish  maiden  called  Claudia.  She  suddenly 
leaves  the  household  and  returns  to  the  home  of  her 
cousin  in  Jerusalam,  who  is  the  custodian  of  certain 
funds  left  by  her  uncle  for  the  use  of  the  Christ 
when  he  should  come.     The  Roman  and  his  daughter, 
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having  been  influenced  by  Claudia    Eorsake  the  wor- 
ship of  Jupiter,  and  become  followers  of  Christ. 

MAKING  OF  A  MERCHANT,  by  Harlow  N.  Il'igin- 
botham.  Chicago  :  Forbes  &  Company.  Cloth,  $1.50. 
This  is  a  book  of  great  practical  value  to  a  young 
merchant  or  to  any  young  man  who  contemplates  go- 
ing into  business  on  his  own  account.  The  writer 
knows  whereof  he  speaks,  having  been  connected  with 
one  great  business  enterprise  for  38  years.  During 
that  time  he  has  occupied  positions  from  the  very 
humblest  to  those  of  manager  and  proprietor.  In  12 
brightly  written  chapters  he  tells  his  readers  the 
secrets  of  business  success,  dealing  with  all  the  prob- 
lems which  confront  a  retailer,  and  particularly  with 
the  problems  of  proper  buying  and  of  giving  credit. 

MINISTRY  OF  DAVID  BALDWIN,  by  Henry  Thomas 
Colestock.  New  York:  T.  Y.  Crowell  &  Co.  Cloth, 
$1.50.  This  is  a  story  of  the  theological  difficulties 
experienced  by  a  newly  ordained  minister,  while  fill- 
ing the  pulpit  of  a  church,  which  is  almost  torn 
asunder  by  factional  disputes.  Questions  of  dogma 
and  doctrine  are  interestingly  discussed,  and  do  not 
in  the  least  detract  from  the  general  interest  of  the 
story.  Two  well  drawn  characters,  the  leaders  of 
the  two  factions  of  Baldwin's  church,  are  a  very 
lively  couple  who  lend  great  zest  to  what  might 
be  otherwise  a  dull  course  of  events. 

MODERN  PENMANSHIP,  by  C.  L.  Rickman  and  G.  F. 
Herhold.     Chicago:   Laird   and   Lee.     Cloth,    $1.     This 

f^  f\f\  B  f C*  Out-of-print  books  supplied.     No  matter  what  subject 

■  jM  M\  W  IV^  ^^  Can  supply  any  book  ever  published.     We  have  50,000 

^"^  ^^  ^"^      m.^^  •       rare  books. 

BAKER'S  BOOKSHOP,  John  Bright  St.,  Birmingham,  Eng. 


A  Few  of  Our  Recent  Publications 

The  Complete  Automobile  Instructor.  By  Benjamin  R. 
Tilison.  Illustrated.     Cloth,  $1  50  i  Morocco,  $2  00. 

Ice  Formation.  With  Special  Reference  to  Anchor  lee  and  Frazil. 
By  How.rd  T.  Barnc,  M.A.Sc,  I).  So,  F.R.S.C.  Associate  Pro- 
fessor of  Physics,  McGill  University,  Montreal.     Cloth,  83.00. 

The  Value  of  Pure  Water.   By  George  C.  Whipple.  Cloth, $1. Oil. 

Forest  Mensuration.     By  Henry  Solon  Graves,  M  A.     Director 

of  the  Forest  School  of  Yale  University.     Cloth,  $1.(111. 

Rock  Minerals.  Their  Chemical  and  Physical  Characters  and  I  heir- 
Determination  in  Thin  Sections.  By  Joseph  1*.  Iddings.  Cloth,  $.">.0O. 

Locomotives.    Simple,  Compound  and  Electric.    By  C.  H.  Reafjan' 

Now  ready,  5th  Edition,  revised  and  enlarged.    Cloth,  $3.50* 

RENOUF  PUBLISHING  CO. 

61  Union  Ave.,  MONTREAL. 

Canadian   Agents    for  JOHN  WILEY  &  SONS,   New    York 


J.  WHEELER  &  CO. 

Hand  Painted  Goods  of  Every  Description. 
Photo  Frames,  Plaques-        Post  Cards  and  Xmas  Cards,  etc. 

Particulars  upon  request  from  the  Exclusive  Canadian  Agents  : 

D.  &  W.  FORREST  i3stMnst  Montreal 


TELEGRAPH     CODES 

A   B  CCode.     5th  Edition.      English     Net   $7.00 

A   B  C  Code.    5th  Edition.     Spanish "  8.00 

ABC     Code.    4th  Editton "  5.00 

A  I  Code ••  7.50 

Moreing  &    Neat  Code "  5.00 

Bedford- Mc  Niell  Code 6.00 

Large  and  small  codes  of  all  kinds.    Send  for  list. 
Discount  to  the  trade  only. 

AMERICAN  CODE  COMPANY,          -         83  Nassau  St.,  N.Y.  City. 


MACMILLAN    PUBLICATIONS 


JACK  LONDON'S   "Before  Adam."     $1.50. 

A  story  of  pre-historic  times  by  the  author 
of  "White  Fang,"  etc.,  etc. 

S.  R.  LYSAGHT'S  "Her  Majesty's  Rebels."     $1.25. 

The  story  of  Parnell,  stirring',  well  told. 
MRS.  SIDGWICK'S  "The  Kinsman."     $1.50. 

"Better  than    'The  Masquerader. '  " 


H.  G.  WELLS'  "In  the  Days  of  the  Comet."     $1.50. 
One  of  his  improbable-probable  stories. 

HELEN   WATSON'S    "Andrew    Goodfellow.     $1.50. 

An   engaging  story   of  Nelson's    lime. 

JOHN  OXENHAM'S     "The     Long     Road."     $1.25. 
A    Siberian   story   of  great   force   by    the 
author  of  "Giant   Circumstance." 


THREE    ACRES    AND    LIBERTY.     $1.75    net.     By  Bolton   Hall.     The   most    recent    and    one    of   the    mosl 

interesting  of  the  "Back  to  the  Land"  books.     Very  practical. 
NEWER  IDEALS  OF  PEACE.   $1.25  net.  By  Jane  Addams.     A  hook  which  is  causing  a  great    deal   of  com- 
ment in  England  and  the  States. 

THE  TARIFF  AND   THE   TRUSTS      $1.50  net.     By   Franklin    Pierce.     An    object    lesson    drawn    from    our 
neighbors  to   the    South. 

FEDERAL   POWER   OVER   CARRIERS  AND    CORPORATIONS.     $1.50  net.     By  E.  P.  Prentice.     A  timely 
book  on  the  subject  most  discussed  in  Canada  to-day. 

LABOUR  AND  CAPITAL.     A  Letter  To  a  Labour  Friend.       .")()  cents,  net.     By  Goldwin   Smith. 


YOU  SHOULD  RENEW  YOUR  STOCK  OF  THESE  GOOD  SELLERS 

Coniston.  Disenchanted.  No    Friend    Like    a    Sister. 

Puck  of  Pook's  Hill.  A   Lady  of  Home.  The  Invasion  of  1910.    (Just    issued 

Chippinge  Borough.  White    Fang.  in  paper  at   75  cents). 
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book  consists  of  a  series  of  plates  of  various  styles 
of  lettering  and  writing  as  used  in  modern  offices, 
etc.,  with  40  lessons  on  penmanship.  There  are,  in 
addition,  chapters  on  the  origin  of  penmanship,  pen- 
manship and  writing;  how  to  learn  and  how  to 
teach  penmanship. 

iVIl  ('II  ADO  ABOUT  NOTHING.  First  Folio  Edition. 
Edited   by   Charlotte     Porter     and    Helen   A.   Clarke. 

New  York:  Thomas  Y.  Crowell  &  Co.  Cloth,  gilt  top, 
75  cents;  limp  leather,  gilt  top,  $1.00.  This  is  the 
twelfth  volume  in  this  scholarly  little  edition  of 
Shakespeare.  The  editors  reprint  the  original  first 
folio  of  1623  exactly,  reserving  corrections  and  sug- 
gestions for  footnotes. 

PRIEST,  THE.  By  Harold  Begbie.  William  Briggs, 
Toronto.  $1.25.  The  machinations  of  Father  Severn. 
a  clever  but  unscrupulous  priest,  by  which  he  aims  at 
winning  over  to  Rome  a  large  body  of  ritualistic 
clergy  is  the  theme  of  this  latest  book  by  a  very  clever 
author.  Working  through  the  agency  of  a  secret 
society  the  priest  has  almost  attained  his  object  when 
his  plot  is  discovered  and  defeated  by  the  courage  and 
loyalty  of  a   great  English  bishop.     The  book  combines 


with  its  great  interest  as  a  story  much  enlightenment 
as  to  the  methods  of  the  propoganda  of  the  Church  of 
Rome  in  England,  and  is  well  worth  reading  by  those 
interested  in   this  subject  . 

RELIGIOUS  VALUE  OF  THE  OLD  TESTAMENT.  By 
Ambrose  White  Vernon.  Thos.  Y.  Crowell  &  Co.,  New 
York.  9(1  cents  net.  The  learned  writer  of  this  book 
holds  the  view  that  the  religious  value  of  the  Old  Tes- 
tament is  unimpaired  although  its  historical  accuracy 
has  been  disproved.  Modern  scholarship  does  not  dis- 
credit the  inspiration  of  these  sacred  writings  while 
placing  the  emphasis  of  their  value  upon  the  funda- 
mental truths  which  they  unfold  and  upon  the  fact 
that  they  are  necessary  to  a  complete  conception  of 
t  lie  gospel  of  .Jesus  Christ. 

SOME  CITIES  AND  SAX  FRANCISCO,  by  Hubert 
Howe  Bancroft.  New  York:  The  Bancroft  Company. 
Cloth.  This  is  an  interesting  little  til-page  book  com- 
paring the  city  of  San  Francisco  with  other  cities, 
both  ancient  and  modern.  It  contains  an  eloquent 
argument  for  the  beautification  of  cities  in  general 
and  San   Francisco  in  particular.     In  view   of  the  pres 


ent  general  tendency  towards  civic  improvement  this 
book  is  a  valuable  addition  to  the  literature  on  the 
subject.  Typographically  also  it  is  a  very  fine  little 
book,  being  bound  in  stiff  cloth  boards  with  an  ele- 
gant design  embossed  in  gold,  and  being  printed  on 
heavy  unglazed  paper  in  clear  type.  It  has  a  gilt  top 
and  is  partly  uncut. 

TOWARDS  THE  LIGHT.  By  Dorothea  Price  Hughes 
Win.  Briggs,  Toronto.  $1.25.  A  well-written  story, 
both  clean  and  wholesome  and  possessing  considerable 
literary  merit.  The  lesson  conveyed  by  the  book  is 
that  no  good  influence  is  ever  lost.  Through  all  the 
vicissitudes  of  life  there  is  a  guiding  light  by  whiclt 
humanity  is  led  along  the  path  of  obedience  and  service 
into  that  divine  freedom  which  truth  alone  confers. 
A  book  which  may  be  commended  as  both  interesting 
and  instructive. 

VAN  DYCK.  By  Lionel  Oust,  M.V.O.,  Great  Masters  in 
Painting  and  Sculpture  Series.  London  :  George  Bell 
and  Sons.  Cloth  5s.  net.  This  is  a  condensed  version 
of  the  author's  larger  treatise  on  the  life  and  works 
of  Anthony  Van  Dyck,  uniform  with  the  other  volumes 
of  the  series.  There  are  thirty-three  excellent  full- 
page  illustrations  of  the  more  famous  Van  Dyok  por- 
traits, while  the  text  gives  a  summary  of  the  artist's 
life  and  work. 

WHITE  CAT,  THE.  By  Gelett  Burgess.  Indianapolis  : 
Bpbbs-Merrill  Co.;  Toronto:  McLcod  &  Allen.  Cloth. 
$1.25  ;  paper,  75  cents.  A  strong  story  somewhat 
similar  in  style  to  "Dr.  Jekyll  and  Mr.  Hyde,"  only 
in  this  case  the  dual  personality  dwells  in  the  body  of 
a  beautiful  young  lady.  There  is  a  conflict  for  the 
possession  of  the  girl  between  two  men  of  striking  per- 
sonality, one  of  whom  fights  for  her  better  self  and 
the  other  for  her  lower  self.  How  the  struggle  is 
carried  on  and  with  wbal  ultimate  success  forms  the 
theme  of  the  story. 


BOOK  NOTES. 

Although  the  series  of  biographies  known  as  the  Eng- 
lish Men  of  Letters  includes  about  sixty  books,  it  has 
not  up  to  the  present  time  contained  a  life  of  Shake- 
speare. This  omission  is  at  last  to  be  repaired  by  the 
publication  of  a  biography  by  Professor  Walter  Raleigh, 
of  Oxford  University.  Aside  from  the  sentimental  in- 
terest of  this  conjunction  of  names,  there  is  general  agree- 
ment among  critics  that  Professor  Raleigh  is  one  of  the 
two  scholars  best  fitted  for  this  important  task — the 
other  being,  of  course.  Mr.  Sidney  Lee,  whose  more 
elaborate  life  of  Shakespeare  is  the  most  scholarly  of  all 
Shakespeare  biographies. 

The  Macmillan  Company  will  publish  in  the  near 
tut ure  three  books  on  hygiene  by  Mr.  William  H.  Allen, 
general  agent  of  the  New  York  Association  for  Improving 
the  Condition  of  the  Poor.  One,  to  be  entitled  "Health  and 
Efficiency,"  is  intended  for  use  in  teachers'  reading 
circles,  and  as  a  handbook  for  teachers  in  teaching- 
hygiene  in  the  class  room.  The  second  book,  "The 
Magna  Charta  of  Health,''  is  a  text  book  on  hygiene 
from  the  common-sense,  everyday  point  of  view,  and  is 
adapted  for  use  in  the  last  two  grades  of  the  grammar 
school  and  1  lie  first  year  of  the  high  school.  A  third 
book,  "Litle  Journeys  to  Health  Land,"  is  an  elementary, 
supplementary  reader  on  hygienic  subjects,  for  use  in  the 
lower  grades  of  grammar  schools.  It  is  expected  that 
these  books  will  be  illustrated. 
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MUSSONS  SPRING  FICTION 


Mr.  Barnes,  American 

Where  the  Trail  Divides 

(A  Sequel  to  Mr.  Barnes  of  New  York. ) 

A  Tale  of  the  Western  Plains. 

BY 

Archibald  Clavering  (tunthek. 

BY 

WillLillibrdge. 

Cloth,  $1.25 

Author  of  "Ben  Blair." 

The  sequel  is  as  thrilling  as  its  predecessor,  and  should 

Cloth,  $1.25 

command  the  same  ready  sale. 

A  fine  delineation  of  Indian  character. 

The  Princess  Virginia 


By    C.    N.    and   A.    M.    Williamson. 

Cloth,  $1.25 

An  Anglo-German  princess  with  American  blood  in  her  veins — such  is  the  unusual  heroine  that  the se  popular 
authors  have  created  for  their  lastest  romantic  love  story,  which  is  sure  to  find  tavor  with  thousands  of  readers 
throughout  the  countrv. 


Dimbie  and  I 

BY 

Mabel  Barnes-Grundy. 

Author  of  "  Hazel  in  Heatherland. 
Cloth,  $1.50 

A  dainty  prose   Idyll. 


Growth 


Graham  Travers. 

Author  of  "  Mona  McLean." 

Cloth,  $1.25 

Powerful,  of  great  merit,  a  book  to  recommend  to 
thoughtful  readers. 


The  Croxley 
Master 

BY 

A.  Conan  Doyle 

Cloth,  50c. 

'This  famous  story,  one  of  the 
best  that  Doyle  lias  ever  written 
has  been  chosen  by  the  publishers 
lo  inaugurate  a  new  series  of  little 
volumes  which  will  be  devoted  to 
stoiies  illustrating  the  various 
sports  ami  pastimes  both  past  and 
present.  This  story  takes  us  back 
to  the  palmy  days  of  the  prize 
ling  in  England.  It  is.  perhaps, 
the  best  picture  pf  a  prize  Bght  in 
fiction,  and  a  veritable  classic  of 
sporting  life.  Its  manly  tone  will 
phase   all    readers. 


The  Great  American 
Pie  Company 

BY 

Ellis  Parker  Butler. 

Author  of  "  Pigs  is  Pigs." 
Cloth,  50c. 

We  have  waited  a  year  before 
offering  to  the  public  a  successor 
lo  ''Pigs  is  Pigs."  as  we  knew 
bow  difficult  it  would  he  for  Mr. 
Butler  to  furnish  a  successor  to 
his  original  masterpiece.  In  "The 
Great  American  Pie  Company"  we 
believe  that  we  have  at  last  found 
such  a  successor,  a  story  which  is 
lit  to  rank  with  "Pigs  is  Pigs," 
bulb  in  the  originality  of  concep- 
tion and  in  the  humor  of  its  work- 
ing  out. 


The  Case  of 
Doctor  Horace 

BY 

John  H.  Prentis. 

Cloth,  $1.25 

Seldom  has  a  story  i  I  such  fresh 
and  Oliginal  character  been  put 
on  the  market.  "The  case  of  Doc- 
tor Horace''  will  prove  to  be  one 
of  the  most  popular,  as  it  is  on,' 
of  the  most  interesting,  of  detec- 
tive stoiies  published  in  several 
years.  The  plot  is  new  and 
original. 
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The  "First  Folio"  Shakespeare.  The  Complete  Works 
of  William  Shakespeare,  reprinted  from  the  First 
Polio.  Edited,  with  an  Introduction  to  each  play, 
Complete  Glossaries,  and  Variant  Headings,  by  C. 
Porter  and  H.  A.  Clark,  and  with  a  Genera]  Intro- 
duction by  John  Churton  Collins,  M.A.,  D.  Litt.  In  13 
volumes  (sold  in  sets  only).  Crown  Svo.,  £4  2s.  net 
the  set. 

A  Literary  History  of  the  English  People.  Vol.11.  From 
the  Renaissance  to  the  Civil  War.  I.  By  J.  J. 
Jusserand.  With  Photogravure  Frontispiece.  Demy 
Svo,  cloth,  12s.  6d.  net. 

Through  Savage  Europe.  By  Harry  De  Windt,  Author 
of  "Siberia  at  it  is,"  "From  Paris  to  New  York  by 
Land,"  etc.,  etc.  With  more  than  90  illustrations. 
Demy  Svo,  cloth,  10s.  (3d.  net. 

Admiral  Vernon  and  the  Navy.  A  Memior  and  Vindica- 
tion, with  Sundry  Sidelights.  By  Douglas  Ford. 
Illustrated.     Demy.   Svo,  cloth,  10s.   6d.  net. 

Forty  Years  of  Washington  Society.  From  the  Letters  and 
Journals  of  Mrs.  Samuel  Harrison  Smith  (Margaret 
Bayard).  Edited  by  Gaillard  Hunt.  With  numer- 
ous Illustrations  and  Portraits.  Demy  8vo,  cloth, 
10s.   Od.   net. 

Old  English  Sports.     By  F.  W.   Hackwood.     Illustrated. 
.    Demy  8vo,  cloth,  10s.  6d.  net. 

On  Art  and  Artists.  By  Max  Nordau.  With  a  Portrait 
Frontispiece.     Large  Crown  Svo,  cloth,  7s.  6d.  net. 

The  Story  of  My  Struggles.  The  Memoirs  of  Arminius 
Vambery,  C.V.O.  With  Photogravure  Frontispiece 
and  other  Illustrations.  Popular  edition  in  1  Vol. 
Demy  8vo,   cloth,   7s:   6d.   net. 

In  Dwarfland  and  Cannibal  Country.  By  Albert 
B.  Lloyd,  Author  of  "Uganda  to  Khartoum." 
Illus.,  Demy  8vo,  cloth,  cheap  edition,   7s.   Cd.   net. 

With  Shelley  in  Italy.  Selection  of  Poems  and  Letters 
relating  to  His  Life  in  Italy.  Edited,  with  an  Intro- 
duction, by  Anna  Benneson  McMahan.  With  64 
Illustrations  from  Photographs.  Large  Crown  8vo, 
cloth,  5s.   net. 

Byron  in  Italy.  A  Selection  of  Poems  and  Letters 
relating  to  His  Life  in  Italy.  Edited  by  Anna  Ben- 
neson McMahan.  With  more  than  60  Illustrations 
from  Photographs.     Large  Crown  Svo,  cloth,  5s.  net. 

Romola.  By  George  Eliot.  A  historically  illustrated 
edition.  Edited,  with  Introduction  and  Notes,  by 
Guido  Biagi,  Librarian  of  the  Laurentian  and  Ric- 
cardi  Libraries,  Florence.  With  160  Illustrations. 
Large  Crown  8vo,  cloth,  2  vols.,  5s.  net  each. 


NEW  6d.  EDITIONS 

The  Lady  of  Noggs.     By  Edgar  Jepson. 
Lady  Mary  of  The  Dark  House.    By  Mrs.  C.  N.  William- 
son. 
Fanny  Lambert.     By  H.  de  Vere  Stacpoole. 
Grand  Relations.       By  J.  S.  Fletcher. 
The  Motor  Cracksman.     By  Charles  Carey. 
A  Royal  Rascal.     By  Major  Arthur  Griffiths. 
The  Mischief  of  a  Glove.     By  Mrs.  De  Crespiguy. 


UNWIN'S  COLONIAL  LIBRARY 

Bound  in  cloth,  boards  and  paper  covers 

The  Pointing  Finger.     By  "Rita." 

The  Flying  Cloud.     By  Morley  Roberts. 

The  Painted  Rock.     By  Morley  Roberts. 

London  Lovers.     By  the  author  of  "Saints  in  Society." 

The  Shulamite.    By  Alice  and  Claude  Askew. 

Men  of  the  Crag.  '  By  Guy  Boothby. 

The  Secret  of  the  Square.     By  William  Le  Queux. 

The  Yellow  Hunchback.     By  Fergus  Hume. 

The  Sins  of  Society.     By  Father  Bernard  Vaughan. 

A  complete  list  of  the  volumes  in  Unwin  's  Colonial 
Library  can  be  had  on  application  to  T.  FISHER 
UNWIN,  Adelphi  Terrace,  London. 


The  Most  Important  Book  for 
Spring  of  1907 


New 

Chronicles 
of  Rebecca 


By  KATE  DOUGLAS  WIGGIN 

Author  of  "Rebecca  of  Sunnybrook  Farm," 
"  The  Birds'  Christmas  Carol,"  etc. 

Mrs.  Wiggin  has  not  followed  the  paths  of  the 
usual  sequel  writer.  The  New  Chronicles  are  not  a 
continuation  of  "Rebecca  of  Sunnybrook  Farm," 
but  recount  certain  additional  episodes  in  Rebecca's 
girlhood  life  at  Riverboro,  giving  further  glimpses  of 
her  temperament,  character,  and  personality.  A  dis- 
tinct flavor  is  given  to  this  second  book  by  the  fact 
that  the  supernumerary  characters  in  "Rebecca  of 
Sunnybrook  Farm"  appear  again  and  take  the  cen- 
tre of  the  stage,  each  in  turn.  In  this  way  we  be- 
come better  acquainted  with  the  old  stage  driver; 
"Mr.  Aladdin"  ;  Miss  Dearborn,  the  little  school 
teacher  ;  Abijah  Flagg,  the  ambitious  chore-boy  ; 
and,  best  of  all,  with  Rebecca  herself,  whom  Mr.  T. 
B.  Aldrich  calls  the  "nicest  child  in  American  lit- 
erature," and  Miss  Sarah  Orne  Jewett  describes 
as  a  "live,  dear,  genuine  creature  in  this  preten- 
tious world."  An  English  critic  has  said  :  "Here 
is  no  perfunctory  piece  of  wort  furnished  in  re- 
sponse to  an  insistent  demand  for  more,  but  a  fresh 
revelation,   sweet,   true,   and  strong." 

With  Eight  Illustrations  by  F.  C.  Yohn         12mo,  $1.25 


Short  Cruises 

By  W.  W.  JACOBS 

Jacobs  has  made  for  himself  one  of  the  most 
distinctly  individual  reputations  among  writers  of 
to-day.  The  dry  fun,  the  original  and  intensely 
human  characters,  the  inimitable  art  of  his  con- 
densed and  restrained  style,  those  delicious  bits  of 
humor  tucked  away  in  the  apparently  most  sober- 
minded  corners,  give  him  a  quality  entirely  his 
own. 

Cloth,  $1.50. 


William  Bri^js 

29-33  Richmond  Street  West,  Torcuto 
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Get  Busy 


Our  representatives  have  opened  display 
rooms  in  the  leading  centres,  where  they 
are  showing  the  most  elaborate  line  of 
European  Fancy  Articles  for  Holiday 
trade  ever  brought  into  Canada,  and  it 
will  certainly  be  worth  your  while  to  at 
least  look  over  this  immense  range  of 
Novelties.  The  trade  in  Ontario  who  have 
had  the  opportunity  of  seeing  the  line, 
have  shown  their  appreciation  by  largely 
increased  orders,  and  all  things  point  to 
the  greatest  import  business  ever  sent  to 
the  manufacturers  of  Europe. 

Make    Your  Appointment  Early 


Warwick  Bros.  &  Rutter 


LIMITED 


Import  Dealers  TORONTO 

in  Foreign  Fancy  Goods  IVIWIIIV 
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PELOUZE  POSTAL    SCALES 

Invaluable  to  the  ffioe.  Store  and  Home 

They  fell  instantly  the  exact  cost  of  postage  in  cents  on  all 
mail  matter.     Warranted  Accurate.     Several  sizes. 

NATIONAL,  4  lbs.  -  -  S3.75  STAR,.  1  lb.  -  •  -  $2.00 
UNION.  2'4  lbs.  -  -  3.00  CRESCENT,  I  lb.  -  -  1.50 
COLUMBIAN,  2  lbs.    •    2.50 

Buy  through  your  Jobber. 


PELOUZE  SCALE  &  MFG.  CO. 


Chicago. 


A  good  pen  is  a  good  servant,  and 
John   Heath's   Pens  are  made  to  serve  ! 

ALWAYS  READY  ANI>  ALWAYS  WILLING. 

They  were  first  45  years  ago,  and  are  still 
leading  the  way.     British   made  of  British 
steel.     Write  for  samples. 
g  LONDON    AGENCY 

g    8  St.  Bride  St.,  LONDON,  E.C.,  ENGLAND 


Writing  and  Selling 

Better  Than   Ever 

WAVERLEY 
PENS 

EVERY    PEN    SELECTED 
Sold  by  the  Leading  Wholesale  Houses 

Sample  cards  and  trade  price  lists  sent 
per  return  mail 

Macniven  &  Cameron,  Ltd,,  Waverley  Works,  Edinburgh 


The  most  popular  pens  are 

ESTERBROOK'S 

MADE  IN  ALL  STYLES 


Fine  Points,  Ai,  128,  333 
Business,  048,  14,  130. 

Broad  Points,  312,  313,  314. 
Turned-up  Points,  477,  531,   1876. 


CANADIAN    AGENTS : 
THE    BROWN     BROS.,    LIMITED 

TORONTO. 


"ROB  ROY" 


SOLD  BY 

ALL  STATIONERS 

in  6d.,  1/-  and 

Gross 

Boxes 


This  series  of 
Pens  is  made  of  the  same 
material,  by  the  tame  tool-,  by 
the  sam3  process  and  at  the  same 
Works  as  the  series  of  '  Waverley  '  Pens 
which  llinks,  Wells  &  Co.   have  for  3D  years 
and    upwards   (prior  to  Sept.,   1901),   manufac- 
tured for  and  FUpplied  to  the  Proprii  tors  thereof. 

HINKS,  WELLS  &  Co.,  Birmingham,  Eng. 


SPENSERIAN 

STEEL  PENS. 

The  Standard  Brand 
in  United  States  for 
over   FIFTY  years 

Worhs,  BIRMINGHAM,  ENGLAND 

Imported  by  all  the 
leading  Stationers  in 

TORONTO    and  MONTREAL 


WE  are  shipping  Carbon  Paper  and  Typewriter  Ribbons 
to  Great  Britain,  Uuited  States  and  European  countries, 
but  are  anxious  for  more  Canadian  business.     Per- 
haps we  are  greedy,  for  we  already  supply  most  of  the  large 
dealers,  but  we  claim    they  would  not  buy  from  us  if  they 
could  do  better  elsewhere. 
Are  you  using  our  goods  ? 
Have  you  ever  tried  them  ? 

We  are  confident  that  had  you  once  tested  our  samples 
and  given  our  quotations  consideration,  you  would  also  be  a 
customer  of  ours. 

PEEKS 


LIGHT    WEIGHT 


C.  P.  &  R.  Brand 

STANDARD   WEIGHT 

«  ill   do  all    that   is   req  lired  from  typewriter  carbon  paper. 
Pen  and  pencil  paper  also  supplied  in  any  size  or  color. 
All  of  our  product  guaranteed. 

(To  the  trade  only) 


The  Carbon  Paper  and  Ribbon  Mfg.  Co, 

Limited 

Office  and  Factory— 34  Adelaide  Street  West. 
TORONTO.  CANADA 
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C.  F.   Rumpp  &  Sons 


MANUFACTURERS    OF 


FINE    LEATHER   GOODS 

STATIONERY  SETS,        TOURISTS'  REQUISITES, 
HAND  BAGS,  PHOTO  FRAMES,  Etc.,  Etc. 


PHILADELPHIA,    U.S.A. 


CIGAR  CASES— Large  variety 


New  York  Salesroom  : 


683  and  685   Broadway 


THE  "QUALITY  FIRST"  HOLIDAY  LINE. 

The  Berlin  &  Jones  Company,  New  York,  certainly 
have  a  number  of  surprises  in  store  for  the  trade  in 
their  new  holiday  line,  which  is  about  double  in  size  and 
variety  any  previous  line  they  have  ever  produced. 

The  large  number  of  unique  and  "different"  boxes 
cannot  help  but  appeal  to  every  live-  stationer,  either 
jobber  or  retailer. 

The  high  class  of  decorations,  the  variety  of  coverings 
which  include  several  handsome  numbers  in  silk,  and 
specially  constructed  hardwood  boxes,  in  which  there  is 
h  range  of  juices  on  boxes,  retailing  all  the  way  from 
50c.  to  $10,  should  satisfy  all  classes  of  trade. 

In  addition  to  the  exceptionally  large  holiday  line, 
this  concern  is  putting  out  150  new  snappy  staple  num- 
bers in  papeteries  to  retail  from  25c.  to  50c.  Among  these 
one  of  the  most  prominent  numbers  is  the  original 
Roosevelt  Bear  Juvenile,  which,  judging  fmm  the  im- 
mense sale  of  the  Roosevelt  Bear  books,  should  be  one 
of  the  best  selling  juvenile  papeteries  ever  produced.  This 
juvenile  is  reproduced  in  six  colors  and  four  series  in- 
cluding sixteen  designs  with  very  catchy  Roosevelt  Bear 
tops. 

The  number  of  novel  shapes  in  envelopes,  new  fui- 
nslies  in  paper  and  several  imported  novelties  in  pape- 
teries make  the  line  by  far  the  strongest  this  firm  has 
ever  offered. 

Samples  will  be  on  display  at  the  factory  sample 
room  (547-553  W.  27th  St.,  N.Y.,  U.S.A.)  after  April 
10th,  and  will  be  shown  all  over  the  country  shortly 
after  by  their  numerous  representatives.  It  would  cer- 
tainly pay  the  trade  to  see  this  line  before  placing  their 
orders. 

JOTTINGS    FROM    WATERMAN. 
An    evidence    of    the    growth    of    The    L.    K.    Waterman 
Company    of    Canada,    Limited,     is     lo     be     found    in    the 


arrangements  for  the  enlargement  of  their  Montreal 
headquarters,  on  Maj  1.  On  the  first  of  the  month,  they 
will  take  possession  of  the  entire  upstairs  of  the  adjoin- 
ing western  building.  This  move  will  give  them  much 
needed  office  space.  Their  address  will  then  read  136-138 
St.  James  street.  Dealers  visiting  the  city  will  find  E. 
J.  Kastner,  the  manager,  always  ready  for  an  enthusias- 
tic chat  regarding  trade  matters. 

The  increase  in  their  ink  business  is  illustrated  by  the 
large  shipments  now  being  made,  and  lately  their  premis- 
es were  taxed  in  providing  for  an  outlet.  All  sized  bot- 
tles are  going  well.  Retailers  find  because  of  the  quality 
and  advantages  of  Waterman's  Ideal  fountain  pen  inks. 
that  they  are  good  for  all  purposes.  Not  only  the 
patented  filler  outfit,  but  also  quarts,  pints  and  half- 
pints  are  being  sold. 

Retailers  who  stock  Waterman's  Ideal  fountain  pens 
in  small  quantities,  are  finding  it  pays  to  maintain  larger 
stocks.  The  active  co-operation  of  this  firm  in  the  selling 
line  is  appreciated  by  the  retail  trade. 


MAKING  PENS   BY   MACHINERY. 

Steel  pens  were  heard  of  as  long  as  200  years  ago, 
out  it  was  only  between  1 S22  and  183(1  that  their  manu- 
facture by  machinery  made  them  commercially  practi- 
cable. In  1822,  Mr.  Joseph  Gillott  went  up  to  Birming- 
ham to  seek  his  fortune,  and  not  long  after  he  wooed  and 
'.von  Miss  Mitchell,  whose  father  and  brothers  were  en- 
gaged in  the  manufacture  of  steel  pens  by  hand.  Mr. 
Gillott  took  advantage  of  his  courtship  to  pursue  en- 
quiries into  the  pen-making  business,  and  became  con- 
vinced that  pens  could  be  made  by  machinery.  Secretly 
developing  his  idea,  he  eventually  succeeded  When  he 
married  Miss  Mitchell  there  was  still  much  to  do  before 
the  pen  was  a  perfect  production  ,  but  he  signalized  the 
bridal  morning  by  making  a  gross  of  steel  pens  before  go- 
ing to  the  altar.     He  died  a   millionaire 


l^teMUS 


PENCILS 


THE  BEST  THE  WORl  D  PRODUCES 
17  DEGREES- SOFTEST  TO   HARDEST 


SAMPLES   AND   PARTICULARS   ON    REQUEST. 

londov,  Eng    AMERICAN  LEAD  PENCIL  COMPANY,  new  york 


^fiSNIJ*      PENCILS  — 

CAN     NOW     BE     OBTAINED  ||F 

FITTED  WITH  HEAVY  GILT  \jm 
PROTECTORS  and  RUBBERS 


HB  VENUS  *AMERICAN  PENCIL  CO.NEWYoRR'  KtfsVt 
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Raphael  Tuck  &  Sons  Company, 

LIMITED 

London  Paris  Berlin  New  York 

9-17  St.  Antoine  Street,  Montreal 

Announces  the  completion  of  its  lines  for  the 


Season  of  1907-8 


These  consist  of 


CHRISTMAS  AND  NEW  YEAR  CARDS 

in  endless  variety. 

CALENDARS 

of  all  kinds.     A  range  of  values  that  appeals  to  all  purses — a  variety 
of  styles  that  embraces  all  tastes. 

SPECIAL  HOLIDAY  PUBLICATIONS 

such  as  Holly   and   Maple   Leaf  Christmas  Seals,  Holly  and  Maple 
Leaf  Christmas  Tags.      Holly  Wreaths,  Book  Marks,  etc. 

CHRISTMAS  POST  CARDS 

Strikingly     beautiful,     extremely     novel,     highly      artistic     and     of 
unparalleled  value. 

GIFT  BOOKS,  JUVENILES,  TOY  BOOKS,  etc, 

A    collection    which   must    be  regarded  as    the   best    ever   offered    in 
the    Dominion. 

frr  Travelers  will  start  on  their  respective  journeys  on  or  about 
>■  April  15th,  and  will  visit  every  important  point  in  Canada. 

N.B.-Write  for  Booklet  entitled  "TUCK'S  CANADIAN  RECEPTION." 
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NEW  LINES  FOR  CANADA. 

Among  the  new  advertisers  this  month  are  William 
Ritchie  &  Sons,  Ltd.,  of  Edinburgh,  whose  Mr.  H.  Mor- 
rison has  just  arrived  in  Canada  with  a  magnificent  range 
of  samples  of  Christmas  cards,  post  cards  and  stationers' 
sundries. 

The  Christmas  and  picture  post  cards  published  by 
this  house  are  already  known  to  many  retailers,  but  the 
Ritchie  &   Sons     lines   of   stationery,    papeterics,   writing 


Mr.  Morrison  is  justly  enthusiastic  over  his  samples, 
and  at  his  request  Bookseller  and  Stationer  has  under- 
taken to  forward  enquiries  or  other  mail  matter  that 
may  be  addressed  to  him  in  care  of  any  of  our  offices. 

NEW  LINES  FOR  1907. 

Bookseller  and  Stationer  has  been  favored  with  just 
a  peep  at  the  holiday  lines  of  Raphael  Tuck  &  Sons,  and 
discovered   the  usual  brilliant   array  of   Christmas  cards, 


1  Nautilus  "    Crest  China. 


Gem  Frames  to  Hold  One,  Two  or  Three  Views. 


pads,  leather  goods  and  photo  frames  will  be  shown  for 
the  first  time.  In  the  last  group  are  found  frames  in 
paper,  leather  and  wood  mouldings  ;  all  of  British  make, 
and  there  are  also  view  goods  in  wood-moulding  frames, 
as  well  as  novelties  in  the  shape  of  metal  frames  with 
"Thistle"  and  "Shamrock"  designs,  also  "Maple  Leaf" 
design,  which  have  been  made  especially  for  the  Canadian 
trade.  Distinctly  novel  are  the  coat  of  arms  and  crest 
goods  in  "  Electro-plate  "  and  "  Porcelain  "  ware. 

A  new  card  game  called  "Precedence,"  which  is  sell- 


Xmas  Cards. 


calendars,  toy  books,  juvenile  gift  books,  and  of  course, 
that  department  of  the  art  publishing  business  of  which 
it  is  said,  this  firm  were  the  pioneers— the  post  card  de- 
partment—was much  in  evidence. 

In  a  perforce  hasty  inspection  some  special  Canadian 
calendars  were  noticed,  which  should  not  fail  to  inter- 
est the  trade  throughout  the  Dominion.  Among  these  are 
two  leaflet  calendars,  entitled  respectively,  "Winter 
Sports  in  Canada,"  and  "Canadian  Sports"  ;  a  novelty 
calendar  entitled,  "The  Maple  Leaf,"  showing  two  young 
Canadians  in  winter  garb,  wearing  snowshoes  and  seated 
on  a  clump  of  brilliantly  colored  maple  leaves  ;  a  block 
calendar,  entitled,  "Canada  Day  by  Day,"  showing  the 
beaver  in  a  circle  nibbling  at  a  grain  of  wheat,  surround- 
ed by  views  of  a  harvest  field,  a  grain  elevator,  a  train 
of   harvest  cars,    and   an   ocean  steamship.     Each   of     the 


Comic  Post  Cards  in  Chromo  Lithography. 

3G5  leaves  on  the  block  pad  chronicles  an  important  event 
connected  with  the  history  of  Canada.  In  a  subsequent 
issue  more  information  will  be  given  about  this  import- 
ant collection. 


ing  well  in  Scotland,  is  also  being  offered  to  the  trade. 
It  is  said  this  card  game  has  proved  a  big  success  in  the 
land  of  its  origin,  and  it  will  doubtless  be  a  winner  in 
Canada,  for  which  Messrs.  Ritchie  hold  the  rights. 


A  LONG  LINE  OF   CHRISTMAS  CARDS. 

There  is  somethingiquite  distinctive  about  the    long  line 
of  Christmas  cards  for  the  coming  season  now  in  course 
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of  production  by  S.  Hildesheimer  &  Co.,  Ltd,,  of  Clerli 
cnwell  Road,  London,  England.  Their  sample  books  show 
over  500  numbers  in  prices  ranging  from  a  half-penny  to 
half^a-crown.  Several  attractive  novelties  are  in  the 
form  of  photogravure  folios,  containing  two  photograv- 
ures, hand-colored  or  plain,  enclosed  in  pebble  board  cov- 
er with  ribbon  band.  The  hand-colored  photogravures  on 
parchment  are  most  artistic,  while  the  "Gem"  and  "Art" 
folios  of  oil  reproductions  are  very  haadsome.  The 
Boudoir  series  of  4d.  cards  is  in  very  good  taste,  as  are 
the  150  different  lines  of  calendars  ranging  from  3d  to 
Is.  retail. 

Besides  100  varieties  of  private  greeting  cards,  Messrs. 
Hildesheimer  are  showing  20  different  boxes  of  auto- 
graph Christmas  cards  at  prices  between  6d,  and  2s.  6d. 
Very  ornate  are  the  plush  folding  cards  in  ornamental 
shapes,  decorated  with  artificial  flowers.  These,  and 
also  the  tablet  cards,  have  folding  strut  on  the  back,  so 
that  they  may  stand  on  table,  desk  or  shelf. 

Christmas  post  cards  are,  of  course, a  very  strong  fea- 
ture, and  the  bewildering  line  of  high-class  litho  pic- 
ture post  cards  calls  for  much  praise.  It  is  a  noteworthy 
fact  that  Messrs.  Hildesheimer  use  no  photo  process  in 
their  post  cards,  each  one  being  an  exact  reproduction  of 
a. high-class  original  executed  in  oils.  The  publishers  so- 
licit correspondence  from  readers  of  The  Bookseller  and 
Stationer,  who  are  sure  to  find  many  novelties  at  "Chro- 
mo  House." 

A  BIGGER  LINE  THAN  EVER. 

THE  collection  of  calendar  and  Xmas.  card  lines 
gathered  together  for  the  approaching  season  by 
the  Copp,  Clark  Co.,  Toronto,  excels  in  beauty  and 
extent  any  previous  display  of  this  firm,  which  has  al- 
ways made  a  specialty  of  these  lines.  The  samples  have 
come  to  hand  a  little  earlier  this  year,  and  so  the  trade 
will  have  an  opportunity  of  purchasing  very  soon. 

To  go  minutely  into  all  the  details  of  the  various 
lines  is  out  of  the  question.  Probably  the  newest  and 
most  striking  designs  are  comprised  in  a  new  line,  to  be 
known  as  the  "F"  series.  Here  we  find  choice  inset  oval 
calendars  in  delicate  colorings  ;  embossed  calendars  ; 
post  cards  mounted  and  tied  with  silk  cord  and  tassels  ; 
motto  and  Xmas  post  cards  and  many  fine  pictures.  The 
motto  cards  are  particularly  attractive,  being  appro- 
priately designed  and  bearing  such  wise  sayings  as  : 
"Don't  carry  your  wishbone  where  your  backbone  ought 
to  be,"  and  "The  only  man  who  never  makes  a  mistake 
is  the  man   who  never  does  anything." 

Of  the  goods  produced  by  the  great  firm  of  Hills  \ 
Co.  in  their  "For  the  Empire  Series,"  the  trade  knows 
much  already.  Suffice  it  to  say  that  this  year  their  pro- 
ducts in  cards  and  calendars  are  bigger  and  better  than 
ever.  This  year  they  have  added  a  number  of  cards  con- 
taining Canadian  views,  which  should  prove  popular. 
They  have  also  enlarged  their  line  of  emblematic  Cana- 
dian designs.  No.  36]  is  a  new  one  with  a  pretty  maple 
leaf  wreath.  No.  431  bears  a  French  motto.  No.  664  is 
an  attractive  hand-painted  card  with  holly,  maple  leaf 
and  LTnion  Dack.  Nos.  662,  663,  664  carry  the  Canadian 
coat  of  arms.  No.  432  has  a  pretty  Rocky  Mountain 
scene,  and  No.  435  shows  Niagara  Falls. 

A  novelty  is  the  "Rules  of  the  Road"  calendar,  hung 
with  leather  strap  to  brass  rings,  with  a  leaf  for  each 
week,  and  a  motto  for  each  day.  The  same  makers  sup- 
ply the  "Changing  Year"  calendar,  with  a  leaf  for  each 
month  and  a  motto  for  each  leaf.  Another  novelty  is  a 
sheet  of  blotting  paper  for  each  month  of  the  year. 

Of  block  calendars,  calendar  pads,  booklet  calendars 
and   desk  calendars   there   is   a   goodly   store.      Scrateher 


.md  novelty  calendars  are  also  shown  in  many  new  de- 
signs. The  firm  also  represent  as  before  the  Campbell 
Ait  Co.,  makers  of  high  art  calendars. 

A  reference  to  the  advertisement  of  the  Copp,  Clark 
Co.,  on  another  page,  will  serve  to  give  the  reader  full 
particulars   of  all   the  lines  carried. 


A  GREAT  DISPLAY. 

It  lias  now  come  to  be  considered  as  the  correct  thing 
for  buyers  of  fancy  goods  to  come  to  Toronto  in  the  Spring 
and  make  their  selection  from  the  elaborate  display  of 
import  samples  prepared  by  Warwick  Bros.  &  Rutter, 
Limited.  Each  year  sees  a  larger  and  larger  list  of 
patrons  of  this  unique  fancy  goods  show. 

The  fact  that  it  is  possible  to  order  any  number  or 
quantity  of  an  article  from  one  specimen  upwards  makes 
it  possible  for  the  smallest  dealer  to  derive  as  much  pro- 
portionate benefit  from  the  show  as  his  more  prosperous 
competitor.  Everybody  is  welcomed  and  most  careful 
attention  is  bestowed  on  each  visitor. 

Another  fact  that  tends  to  make  the  show  a  valuable 
one  is  the  extent  and  variety  of  the  goods  shown.  As 
only  samples  are  shown  and  it  is  unnecessary  to  stock 
the  goods,  the  whole  space  is  given  over  to  the  display 
of  individual  articles  and  by  that  means  it  is  possible  to 
bring  before  the  Canadian  trade  an  enormous  number  of 
samples.  In  ordering  from  samples,  too,  the  buyer  need 
have  no  fear  that  he  is  paying  higher  prices  for  goods  in 
order  to  make  up  for  value  lost  in  unsalable  stock. 

This  year  has  broken  all  records  in  point  of  sales, 
according  to  the  latest  reports  received  from  Warwick 
Bros.  &  Rutter.  But  in  saying  this,  it  must  not  be  under- 
stood that  the  sale  has  closed.  One  of  the  advantages  of 
this  method  of  merchandizing  is  that  there  is  no  limit 
to  the  number  of  orders  that  may  be  taken.  Visitors 
are  still  welcome  in  Toronto  and  the  various  represent- 
atives of  the  company,  who  have  opened  displays  in  dis- 
tant centres,  will  make  new  customers  heartily  welcome. 


ABOUT  THE  BOOST  CLUB. 

The  Boost  Club,  the  fame  of  which  has  gone  far  afield, 
had  its  inception  at  a  noonday  meeting  in  New  York  of 
four  men  brought  together  by  a  community  of  thought 
and  interest,  who  pledged  themselves  to  let  no  oppor- 
tunity pass  by  that  they  could  use  to  help — boost — one 
another.  For  three  years  its  spirit  and  purpose  has  kept 
banded  together  a  group  of  men,  who,  undismayed  by 
reverse  and  criticism,  have  gone  pushing  ahead  supported 
by  the  knowledge  that  the  Boost  Club  had  an  excuse  for 
existence  and  a  right  to  claim  some  day  a  brilliant  future. 

To-day  the  Boost  Club  has  realized  to  a  great  extent 
the  fruition  of  its  early  promise  and  stands  at  the  thres- 
hold of  success,  only  needing  the  support  and  brotherly 
work  of  old  members  and  the  infusion  of  fresh  enthusiasm 
of  new  members  to  stand  pre-eminent  as  an  organization 
of  great  power  for  good. 

It  has  no  other  gospel  than  the  kind  word  and  helping 
hand;  it  has  no  other  purpose  than  to  make  one's  daily 
life  fuller  of  that  happiness  (hat  comes  of  doing  good  to 
others,  and  the  bringing  together  on  one  democratic  level 
all  men  who  enjoy  goodfellowship  in  all  that  the  highest 
interpretation   of  that  term  implies. 

The  stationery  trade  is.  and  always  has  been,  the  back- 
bone of  the  organization,  but  members  may  recommend 
their  personal  friends  for  election  to  the  club  although 
they  may  be  connected  with  other  interests  and  vocations 
in  life.  A  monthly  dinner  is  one  of  the  features  of  the 
club's  life. 
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IDLE     MOMENT 
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"Why,  William!"  exclaimed  Mr.s  Jorkins  the  other 
morning  early,  as  she  met  Jorkins  at  the  door.  "How 
dare  you  conic  home  in  this  condition  at  this  outrageous 
hour?  You  promised  faithfully  that  at  New  Year's  you 
would  slop  your  loose  conduct   and  turn  over  a  new" 

Catching  at  an  extenuating  suggestion  he  thought  he 
saw  in  these  words  Jorkins  hastened  to  explain:  "Thash 
just  it,  Mari. "  I  did  turn  over  a  new  one,  but  it  belong- 
ed to  the  loosh-leaf  system." 

Mrs.  Griggs — "So  you  managed  to  get  to  the  bargain- 
counter  for  me.     Did  you  see  anything  real  cheap  there  :'" 

Griggs — "Yes,  I  eaught  a  glimpse  of  myself  in  a  mir- 
ror. ' ' 

"Juggins  has  written  a  novel,  I'm  told.  They  also 
say  that  he  himself  is  the  hero." 

"Of  course.  He  had  read  the  thing  through,  I  sup- 
pose, and,  goodness  knows,  that's  heroic  enough." 

"Your  testimonials,"  said  the  business  man  to  an  ap- 
plicant for  a  situation,  "are  very  good,  and  you  appear 
to  be  a  very  pushing  traveler.  By  the  way,  I  suppose 
you  have  never  been  in  trouble  of  any  kind"?" 

"Once  in  my  life,  sir,"  was  the  reply.  "I  was  in 
prison   for  a   month.  " 


The    business    man    started. 

"Well — er,"  he  began,  "I'm  afraid  that  puts  rather 
a  different  complexion  on  the  case.  Bui  lell  we  what  you 
were  sent    to  prison    for  V  ' 

"For  nearly  killing  a  man  who  refused  to  give  me 
an  order,'  answered  the  applicant. 

"Good!"  answered  the  business  man  "You're  en- 
gaged ! ' ' 

As  Mark  Twain  and  a  friend  were  chatting  at  the 
summer  home  of  the  humorist,  Quarry  farm,  near  Elmira, 
X.Y..  the  conversation  turned  to  the  wealth  of  John  I). 
Rockefeller. 

"Just  think  of  it,  Sam,"  said  the  guest,  "he  has  more 
dollars  than  there  are  hairs  in  thai  vigorous  old  thatch 
of  yours." 

"That's  nothing,"  replied  Mr.  Clemens.  "I  have 
more  dollars  than  he  has  hairs  in  his  head." — Success 
Magazine. 

$. 

"The   book   was     declined      by      eleven      publishers." 
"Singular,  isn't  it?" 

"Well,  it  doesn't  seem  so  singular  to  me  as  the  fact 
thai   it  wasn't  declined  by  the  twelfth." 


"At  the  end  of  a  fortnight  I  shall  not  require  your 
services,  sir,  said  a  merchant,  severely.  "I  saw  you  com- 
ing out  of  a  public  house  to-day.  1  told  you  I'd  dis- 
charge you  for  that,  didn't, I?" 

"Why,  no,  sir,"  replied  the  clerk  ;  "you  said  you'd 
discharge  me  if  you  saw  me  going  into  one  !  I  think  I 
deserve  some  credit  for  coming  out  !" 


QUEEN 
OF  THE 
CAMP 


SENORITA 


Dandy  Den  Pictures 

A   In  Brilliant  Colors   50C- 

SIZE,  9  x  12 

Dainty  and  attractive  reproductions  by  the  most  popular  Poster  artist  in  the  U.S. 

Here  is  a  girl  after  your  own  heart,  pretty  of  face  and  handsome  of  form,  lovable, 
daring  and  with  the  style  that  has  made  the  American  girl  the  queen  of  the  earth.  We 
have  selected  a  complete  set  of  eight  of  these  superb  creations  and  reproduced  them 
in  exact  duplicates  of  the  originals.  They  are  printed  on  finest  enameled  art  paper, 
size,  9x12,  and  reach  you  ready  for  the  walls  of  your  den  or  library. 

We  send  this  set  of  four  PREPAID,  together  with  50  miniature  illustrations  from 
our  immense  list  of  beautiful  and  attractive  den  pictures,  ideal  heads,  and  the 

Most  Exquisite  Portrayals 
"of  Woman  Beautiful" 

EVER]  SHOWN   IN   ONE   COLLECTION 

for  only  50c.  coin  or  money  order.  Or  send  us  $1.00  for  the  full  set  of  eight  poster 
girls,  illustrations,  etc.,  and  we  will  enter  your  name  on  our  regular  monthly  mailing 
list.    Send  at  once.     To-day.    Money  back  if  not  satisfied. 

GORDON  ART  CO. 

1209  Foster  Avenue  Dept.  D.  11,  Chicago 

PUP  p Order  the  full  set  of  eight  at  once  and  we  will  include  absolutely  free 

'  **  c  ™  and  complimentary  a  dainty  drawing  by  Ramsey,  size,  9x12,  en- 
titled "The  Summer  Engagement." 


THE 
HUNTRESS 


Note.— Dealer's  Discount  on  above  50%.    Cash  with 
order.    Send  money  order  or  currency.    No  stamps. 
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MARK 


H  igh  G  rade 
Printing 

from  the  conception  of  the 
idea  to  the  finished  job — we 
are  now  ready  to  produce  in 

our  NEW  PRINTING 
DEPARTMENT 

With  everything  new — 

NEW  MANAGER— 
from  New  York  City,  full  of 
the  ideas  and  methods  of  the 
best  printers,  advertisers  and 
publishers  of  the  States — 

NEW  PRESSES— the 
latest  products  of  the  press 
makers — 

NEW  TYPE— the 
best  faces  selected  from  the 
stocks  of  leading  foundries 
and  a 

NEW  RESOLVE— to 
make  every  job  a  credit  to 
us  and  to  you — we  ask  for  a 
chance  to  figure,  furnish  lay' 
outs,  dummies,  schemes  and 
designs  for  anything  from 
a  letterhead  to  a  catalog — 


If    you    want 

"printing  that's  different" 

let    us    hear    from    you 


MACLEAN 

PUBLISHING 
CO  LTD 

John     Bayne     MacLean 
President 

10  Front  St  East     Toronto 

MONTREAL         WINNIPEG 
LONDON  ENG 

PRINTING    DEPT 

Charles    Edward    Peabody 
Manager 


hi  s 


L 'ENVOI   OF  THE  PUBLISHERS. 

When  the  last  new  novel's  been  published, 
And  the   Judgment   Day  comes  along— 

When  the  publishers  all  are  waiting, 
To  join  the  Heavenly  throng, 

When  the  trains  arriving  are  loaded, 
And  each  man  is  looking  his  best, 

When  travelers  returned  from  Life's  last  trip, 
Have  turned  in  their  checks  with  the  rest. — 

Oh  !   Then  we'll  be  peaceful  and  happy, 
Short  discounts  will  not  be  allowed, 

We'll    all   swear   perpetual  friendship, 
And  each  mati'll  stand  drinks  for  the  crowd. 

Copp  Clark's  will  be  'long  with  the  foremost  , 
On  the  heavenly  Front  street  they'll  stay, 

Morang's  educational  business, 
Will  be  the  talk  of  Heaven,  they  say. 


Voice  through  the  speaking-tube— "  I  have  changed  my  mind, 
Mary  ;    I  shall  stop  at  home,  so  you  may  go  out  this  evening." 

Cook — "  Thank  you,  mum  ;  but  I've  changed  my  mind  too,  and 
prefer  to  stay  in." 


There'll  be  days  of  unending  enjoyment, 

In  the  atmosphere  of  the  clouds, 
When  St.  Peter  watches  the  gate-way, 

Wnd  St.  Cuthbert  is  down  at  Frowde's. 
Macmillan's  will  mark  their  arrival 

With  hours  from  nine  to  eleven  ; 
They'll  be  sure  to  have  every  book  needed 

At  the   Booksellers'    Row  in   Heaven. 
There'll  be  no  more  Text  Book  Commissions, 

Such  things  would  be  dreadful,  you  know, 
They'll  abolish  all  trade  combinations, 

So,  of  course,  the  "great  ring"  will  ^o. 
Oh  !   we'll  live  on  our  best  of  behaviors, 

And  each  of  us  will  give  a  Gage, 
To  attend  to  our  little  "Lone  Furrow," 

And  write  on  our  own  little  Page. 
And  when  "Before  Adam"  we're  seated, 

Adjoining  "The  Way  of  the  Gods," 
We'll  remember  our  old  earthly  habits, 

And  all  of  us  stroll  down  to  Maud's. 
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Dealers'  Prices  on  Pencils 

IN  EFFECT  NOW 

L.  ®L  C.  HARDTMUTH'S 

COPYING  PENCILS 

1 

'MEPHISTO     COPYING  No.  73  B,  Regular  Grade 

| 

a 

LIST   PRICE   $7.50   PER   GROSS 

H 

i-i 
3 

-■■.■ 

1 

! 

Discounts  to  Dealers 

5  gross  and  less  than  10  gross      .     40  per  cent,  and  3  per  cent,  (or     4.37  per  gross  Net) 

10  gross  and  less  than  25  gross      .     40  per  cent,  and  5  per  cent,  (or    4.27  per  gross  Net) 

JSr*  All  of  above  subject  to  3  per  cent,  discount  for  cash  within  30  days 

Z 

C 

I 

'i 

25  gross  or  more,  Special  discount,  40  per  cent,  and  10  per  cent,  (or  $4.05  per  gross  Net) 

I 

Net— 30  days— No  discount  for  cash. 

1 
| 

[ 

MEPHISTO     COPYING 

No.  73  B  HARD  AND  No.  77   WITH   RED  TIP 

1 

•r, 

LIST   PRICE   $8.15   PER   GROSS 

Mr' 

JO 
> 

Discounts  to  Dealers 

1 F 

For  less  than  5  gross 40  per  cent,  (or  $4.89  per  gross  Net) 

5  gross  and  less  than  10  gross      .     40  per  cent,  and  3  per  cent,  (or    4.75  per  gross  Net) 

10  gross  and  less  than  25  gross     .     40  per  cent,  and  5  per  cent,  (or    4.65  per  gross  Net) 

|@°  All  of  above  subject  to  3  per  cent,  discount  for  cash  within  30  days 

25  gross  or  more.  Special  discount,  40  per  cent,  and  1 0  per  cent,  (or  $4.40  per  gross  Net) 

1;  " 

i 

Net— 30  days— No  discount  for  cash. 

"PLUTO     COPYIhG 

LIST    PRICE  $6.75   PER   GROSS 

1/ 

Discounts  to  Dealers 

V 

73  B 

For  less  than  5  gross 40  per  cent,  (or  $4.05  per  gross  Net) 

5  gross  and  less  than  10  gross,       40  per  cent,  and     5  per  cent,  (or    3.85  per  gross  Net) 
1 0  gross  and  less  than  25  gross,       40  per  cent,  and  1 0  per  cent,  (or    3.65  per  gross  Net) 

|@*  All  of  above  subject  to  3  per  cent,  discount  for  cash  within  30  days 
25  gross  or  more,  Special  discount,  40  per  cent,  and  1  5  per  cent,  (or  $3.45  per  gross  Net) 
Net— 30  days— No  discount  for  cash. 
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KOH-I-NOOR  PRICES  UNCHANGED 

^^ 

L.  E.  Waterman  Co.  of  Canada,  Limited 

136  St.  James  Street                          MONTREAL 
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Costs  You  $10-You  get  $25-and  have  the  Stand  left 


1000 


Souvenir  Post  Cards 

Assorted  as  Follows : 

500   Comics   (over  100  subjects) 
200   European  views  (56  subjects) 
100  New  York  views  (30  subjects) 
200   Canadian  views  (50  subjects) 

(Ocean  to  Ocean) 

AND   THIS 

Metal  Revolving 
Display  Stand  for 


$10 


DESCRIPTION. 
This  stand  is  all   metal,">evolving,  30    inches  high, 
holds  a  total  of  2,000  cards  and  exposes 
fifty  different  subjects. 


Terms  Nett.    30  Days  1st  Following  Month. 

COMIC  CARDS  ARE  A  HIGH  GRADE  AND 
THE  VIEWS  ARE  AN  ESPECIALLY  HANDSOME 
CARD  IN  FROM  3  to  5  COLORS.  THEY  ALL 
SELL  READILY  AT 

2  for  5 

IF  YOG  SELL  CARDS  YOG  KNOW  THE 
VALGE  OF  THIS  OFFER.  IF  YOG  DO  NOT 
SELL   CARDS!  YOG   OGGHT   TO 

THE  TRADE  IS  IMMENSE  AND  THE  PRO- 
FITS   ARE     BIG. 

The  Pugh  Mfg.  Co. 

33  Church  Street, 

TORONTO,  ONT. 
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White   paper 
did  notice  other 


AN  EASY  WINDOW   TRIM. 

By  Arthur  Conrad 

When  in  New  York  recently  I  noticed  that  crinkled 
tissue  paper  was  used  largely  in  making  displays  of  pic- 
ture post  cards  and  that  the  effect  secured  was  excellent. 
One  Broadway  store  had  two  windows  treated  in  a  sim- 
ple manner  with  white  tissue  paper,  the  effect  of  which 
was  extremely  charming,  as  the  fine  qualities  of  the  cards 
were  thereby  strongly  emphasized.  The  tissue  paper  was 
fastened  right  across  the  top  front  of  the  window, 
brought  straight  back  to  the  middle  of  the  back  of  the 
window  and  then  brought  forward  to  the  bottom  front 
of  the  window.  The  general  effect  was  like  a  large  white 
wedge  pushed  into  the  window.  With  the  white  paper  as 
a  background,  cards  were  fastened  to  it  at  equal  inter- 
vals. There  was  not  a  superfluity  of  cards.  Each  one 
had  lots  of  white  paper  around  it  to  show  it  off. 

Another  window  had  a  somewhat  similar  effect,  only 
the  paper  was  fastened  up  and  down  the  front  sides  of 
the  window  and  carried  to  the  centre  of  the  back  of  the 
the  window.  It  was  the  wedge  effect,  only  turned  the 
other  way. 

Still  another  window  had  merely  a  straight  up  and 
down  arrangement  o  f  the  paper,  brought  Hell  forward 
in  the  window. 

was   most   largely    employed,    thoug-h     T 
shades  here   and   there.    The  idea    com 
mended   itself  to  me,   as  crinkled   paper   is  an  inexpensive 
material  and   a  few  cards  go  a  long  way  in   such   a  dis- 
play. 


IN  LARGER  PREMISES. 

The  Illustrated  Postal  Card  Co.,  Montreal,  have  re- 
moved from  commodious  quarters  in  the  Temple  building, 
St.  James  street,  to  even  larger  premises  at  106  Notre 
Dame  street  east,  opposite  the  court  house.  The  history 
of  this  firm  furnishes  one  of  the  most  striking  examples 
in  the  growth  of  the  picture  postal  card  trade.  From  a 
very  small  beginning  they  have  expanded  into  a  postal 
card  firm  with  every  modern  facility.  Their  buying  con- 
nections are  all  that  can  be  desired  and  they  have  manu- 
facturing facilities  second  to  none. 

The  trade  visiting  the  city  will  find  it  advantagejus 
to  call  at  their  new  address.  They  handle  practically 
everything  in  the  postal  line.  A  large  number  of  new- 
cards  have  lately  been  opened  up. 


HOW  WE  HANDLE  CARDS. 

By  W.  J.  F.  Mallagh.  Brantford. 

The  most  popular  picture  post  card  is,  in  our  experi- 
ence, the  local  view.  Next  to  that  the  novelty  cards  are 
the  best  sellers. 

Picture  post  cards  will  sell  themselves  if  properly  dis- 
played. We  have  no  special  schemes  for  selling,  except 
advertising,  a  well  assorted  stock,  and  prominent  dis- 
play features.  Our  chief  means  of  post  card  display  are 
wooden  racks  which  hold  about  3,500  cards  each.  The 
advantage  of  these  racks  is  that  they  take  up  only    a 


small  amount  of  space  and  show  a  great  variety  of  sub- 
jects at  a  glance. 

We  advertise  cards  once  each  week  in  each  local  news- 
paper, using  our  regular  advertising  space  for  that  pur- 
pose. We  also  print  an  attractive  book-mark  which  is 
useful  to  the  recipient  and  serves  at  the  same  time  to 
remind  him  where  to  find  a  good  selection  of  cards. 

Every  few  months  we  get  out  a  new  line  of  cards  of 
our  own.  At  the  present  time  we  are  running  a  series  of 
moonlight  views,  with  splendid  success. 

We  are  fully  persuaded  that  the  post  card  business  is 
here  to  stay  for  some  years  at  least.  So  confident  and 
so  hopeful  are  we  that  we  have  one  store  devoted  ex 
clusively,  until  September  1,  to  picture  post  cards  and 
local  souvenir  goods.  Pictures  always  appeal  ;  and  the 
post  card  is  a  miniature  picture. 


REMOVAL  SALE  OF  POST  CARDS. 

Curt  Teich  &  Co.,  of  Chicago,  a  firm  which  has 
gained  an  enviable  reputation  in  the  manufacturing  of 
fancy  and  local  view  post  cards,  will  move  into  their 
new,  modern,  five-story  factory  building  about  the  15th 
of  April. 

The  new  building,  which  is  located  at  the  corner  of 
La  Salle  Ave.  and  Ohio  Street,  is  100  feet  square,  with 
five  floors  and  basement,  and  each  floor  contains  10,000 
square  feet  of  space.  It  is  built  of  pressed  brick  with 
steel  frame  and  the  floors  and  stairways  are  made  of 
concrete.  The  windows  and  doors  are  encased  in  steel 
frames,  making  it  strictly  fire-proof.  Electricity,  fur- 
nished by  the  Edison  Co.,  will  be  used  throughout  the 
entire  building  for  lighting  and  power,  and  all  presses 
and  other  machinery  are  equipped  with  individual  mo 
tors. 

They  have  installed  a  complete  modem  equipment  and 
will  only  be  very  slightly  inconvenienced  when  they 
move,  as  everything  will  be  ready  to  start  in  their  new 
location. 

In  order  to  facilitate  this  work  the ,  &re  offering  then 
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enormous  stock  of  fancy  and  colored  post  cards  at  great- 
ly reduced  juices.  The  April  "CT  Postal  Monthly" 
which  is  now  ready  for  distribution,  quotes  reduced  priees 
on  thei]  entire  stock  and  is  sent  free  to  all  dealers  on 
request . 

HANDSOME  GERMAN  CARDS. 

The  firm  of  Kommler  &  Jonas,  Dresden,  Ciermany, 
are  among  the  latest  of  the  German  picture  post  card 
manufacturers  to  reach  out  after  some  of  the  Canadian 
trade.  The  output  of  this  firm  consists  of  high  class 
colored  and  black  and  white  cards  of  various  subjects. 
Among  the  subjects  are  Oriental  and  Chinese  scenes, 
beautifully  colored.  In  orientals  there  are  three  series  of 
six  cards  each,  put  up  in  envelopes  containing  the  names 
of  the  scenes  represented.  One  series  is  purely  Chinese, 
another  purely  Egyptian  and  the  other  general  Oriental 
scenes. 

Among  the  subjects  in  black  and  white  might  be 
mentioned  the  Bella  Donna  series,  consisting  of  six 
pictures  of  a  beautiful  girl  in  various  artistic  poses. 


PROGRESS  IN  POSTCARD  PUBLISHING. 

The  advances  that  have  of  late  been  made  in  color 
printing  in  America  are  simply  marvellous  and  are  found 
best  displayed  in  the  picture  post  card. 

Bookseller   and   Stationer   is   indebted   to   W.    G.   Mac- 
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PICTURE 
POST  CARDS 

AND 

SOUVENIRS 


nrc  a  very  important  item  in  any  up- 
to-date  book  and  stationery  store  to-day. 
We  are  continually  adding  new  lines  and  it 
is  our  aim  to  keep  thoroughly  supplied  with 
all  the  newest  ideas  in  these  goods  Our 
Souvenirs  are  very  attractive,  and  being  of 
local  interest  are  specially  suitable  for  visitors 
to  take  home  with  them  or  for  Brantfordites 
10  take  with  them  as  they  go  on  a  visit. 


W.    J.    F.   MALLAGH 

Book»<]!er  and  Stilloa«r 
100  Colbornc  St.,  Brantford.  Canada 


Front.  Back. 

An  Advertising  Book  Mark. 


a  big  margin  of  profit.  As  stock  of  these  is  limited  it 
will  be  wise  to  place  your  order  for  1,000  or  more  of 
these  cards  now. 

The  above  firm  is  constantly  adding  to  the  series  of 
life  model  comics  published  recently  and  which  have  met 
with  such  a  wonderful  reception.  It  will  be  of  interest 
to  learn  that  over  one  million  of  this  series  have  been 
sold   in   the   past   two  months. 


A   SPECIAL  OFFER. 

The  growth  of  the  post  card  trade  during  the  past 
two  years  has  been  phenomenal  and  the  (irms  who  are 
handling  them  have  developed  a  big  business.  Among  the 
firms  who  have  jumped  to  the  front  in  this  line  is  the 
Pugh  Mfg.  Co.,  Toronto,  who  are  doing  an  immense  post 
card  business.  The  special  offer  they  are  making  in  this 
issue  is  indeed  a  special  one  and  is  worthy  the  attention 
of  every  post  card  dealer  in   Canada. 


A  MODERN  SELLING  PLAN. 

The  International  Post  Card  Co.,  27-31  St.  James 
street,  Montreal,  have  well  earned  their  title  of  the  mail 
order  postal  card  house.  Their  only  salesman  is  their 
semi-monthly  price  list.  They  buy  and  sell  for  cash  only 
and  claim  to  give  better  values  by  reason  of  their  low 
selling  expenses,  than  any  other  house.  As  a  proof  of  this 
assertion  the  large  increase  in  their  business  is  quoted. 
A  price  list  is  gladly  sent  to  any  dealer.  They  guarantee 
to  back  up  the  prices  with  the  goods.  Their  line  em- 
braces everything  in  picture  post  cards  and  accessories. 


THE  PUBLIC  LIBRARY. 

At  the  first  casual  glance  it  might  appear  to  some 
people  that  the  public  library  is  no  particular  friend 
of  the  bookseller,  in  that  it  furnishes  free,  those  things 
by  which  the  bookseller  makes  his  living.  But  the  slight- 
est reflection  proves  such  a  view  of  the  public  library  to 
be  erroneous. 

The  function  of  the  public  library  being  to  supply  its 
patrons  with  reading  matter,  it  carries  with  it  the  addi- 
tional function  of  the  creation  of  book-love.  And  as  every 
reader  will,  in  the  course  of  time,  develop  a  particular 
liking  for  particular  authors,  it  is  only  a  step  further  to 
the  point  where  he  will  be  ambitious  to  possess  a  little 
library  of  his  own  favorites.  As  his  little  collection 
gradually  expands,  his  book-shelf  becomes  as  important  to 
him  as  his  food  or  his  clothing,  and  he  must  be  con- 
tinually .ulding  to  it.  Thus;  the  public  library  creates 
and   fosters    not    only   hook    readers,    hut    book  buyers. 


Kirlane,  Toronto,  for  a  set  of  his  newest  publications. 
Nothing  more  striking  can  be  imagined  than  the  western 
types,  by  John  Innes  ;  more  beautiful  than  the  flower 
studies  ,  more  natural  than  the  kitten  series,  nothing 
daintier  than  Pell  Smith's  Canadian  Rockies,  or  of  more 
popular  interest  than  the  Pastimes  of  Spring.  The  col- 
oring is  superb,  the  stock  is  extra  heavy  and  extra  coat- 
ed, presenting  a  most  attractive  finish.  These  cards  are 
certainly  a  credit    to  the  publisher. 

In  order  to  make  room  for  his  incoming  stock  of 
Canadian  views,  Air.  MaeFatlane  is  making  a  special  offer 
for  April,  in  which  he  offers  1,000  colored  luxolype  and 
half-tone  embossed  view  cards  for  only  %'>.  This  is  a 
splendid  opportunity  for  dealers  to  secure  a  good  line  to 
sell  a1    three  for  five  and  even  at,  a  cent  apiece  there    is 


A. 


SOME    NEW   IMPORTATIONS. 

H.    Cooper,    the    Toronto    importer    and    publisher, 


lias  recently  stocked  some  attractive  lines  of  cards,  that 
should  find  a  ready  market  in  Canada.  The  new  silver 
border  view  cards  are  something  exceptionally  nice.  The 
views  are  printed  in  colors  inside  a  heavy  silver  border, 
which  sets  them  out  like  a  picture  frame.  Mr.  Cooper 
(.in  take  orders  for  any  views  and  will  have  them  made 
at    a   wonderfully   low   price. 

The  series  of  colored  cards  giving  pictorial  interpre- 
tations of  the  language  of  flowers,  precious  stones  and 
minerals,  are  very  entertaining.  These  will  be  found 
popular   among   young   people. 

Another  new  seties  consists  of  pictures  of  scenes  at 
the    telephone.     Two    views    are    given    on    each    card,     one 
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THE  MOST  BEAUTIFUL  POST  CARDS 

ARE  OUR 


Sculpto   Bromides    ^ 


They  are  real  Bromide  Cards,  embossed,  hand-colored, 
jewelled  and  spangled.  Each  card  in  an  envelope. 
Twenty-four  different   subjects,    all    American    actresses. 

Price,  $7.50  per  100,  f.o.b.  New  York 


Large  stock  of  fancy  cards.     Local  views  printed  to  order. 
Low  prices. 


PAUL    C.    IIOEBER    CO. 


&5    FranKlin   Street 


NEW     YORtV 


CD 

o 


6 

o 

Q 


showing  one  end  of  the  line  and  the  other,  the  other  end. 
These  cards  have  an  amusing  dialogue  printed  under  the 
pictures. 

The  scries  of  heraldic  coats  of  arms,  studies  from 
oil  paintings,  colored  comics,  glossy  photos  and  Garner's 
living  pictures  arc  all  attractive  lines.  Mr.  Cooper  will 
make  up  sample  packages  for  $1  upward,  which  he  will 
send  on  request.  Cash  should  he  sent  with  the  order-  or 
references. 

The  Land  of  the  Maple  cards  and  the  photo  views 
made  by  Mr.  Cooper  are  proving  papular.  He  is  always 
willing  to  take  up  propositions  from  dealers  for  local 
views  in  cither  series. 


ENGLISH  BOOK  NEWS. 

Two  English  publishers,  Sisley's,  Limited  and  Chat- 
to  &  Windus  are  trying-  the  experiment  this  season  of 
issuing  new  novels  at  2s.  6d.  net,  instead  of  the  standard 
price  of  6s.  The  books  are  in  overy  respect  equal  to  the 
six  shilling  variety  and  are  by  authors  whose  previous 
work  appeared  at  that  price.  According  to  the  publish- 
ers  the  experiment   is  proving  successful. 

The  next  book  to  appear  in  the  English  Men  of  Let- 
ters Series  will  be  a  biography  of  Shakespeare  by  Walter- 
Raleigh,  Professor  of  English  Literature  at  Oxford  Uni- 
versity. 

Blackwood  &  Co.  are  arranging  for  the  early  publi- 
cation of  Mrs.  Katherine  Cecil  Thurston's  story  "The 
Mystics,"  which  appeared  some  months  ago  in  Black- 
wood's Magazine. 

Sirl  saac  Pitman  &  Sons,  Limited,  have  commenced 
the  publication  or  f  nev  edition  of  Boswell's  "Johnson," 
which  is  to   appear   in  twelve   shilling  parts.     The  great 


feature  of  the  issue  will  be  its  wealth  of  illustrations. 
When  completed  it  will  consist  of  over  1,150  pages. 

The  expiration  of  the  copyright  in  Ruskin's  books  is 
something  of  an  event,  for  there  can  be  little  doubt  that 
the  price  of  them  has  hitherto  been  prohibitive  to  many 
readers. 

"The  Letters  of  Queen  Victoria,"  edited  by  Mr.  A. 
C.  Benson  and  Viscount  Esher,  is  now  in  type  but  owing 
to  American  copyright  considerations,  will  not  be  pub- 
lished until  the  Autumn. 


A  Berkeley  (Cal.)  bookseller,  anxious  to  fill  an  order 
for  a  liberal  patron,  wired  to  Chicago  for  a  copy  of 
"Seekers  After  God,"  by  Canon  Farrar,  and  to  his  sur- 
prise and  dismay  received  this  reply  :  "No  seekers  after 
Cod  in   Chicago  or  New  York.    Try  Philadelphia." 


The  poor  young  man:  "Mr.  Croesus,  I  would  like  to 
marry  your  daughter. 

Old  Croesus:  "All.  you  love  her.  sir?" 

The  poor  young  man:  "Madly!" 

Old  Croesus:  "Which  one.'" 

The  poor  young  man:  "Oh,  either  of  them." 


SITUATION  WANTED 


POSITION   WANTED— A  man  with  extensive  experience   in   printing  and 
stationery  lines,  open  for  engagement ;  several  years'  experience  on  trade 
papers,  both   as  printer  and    assistant  to  editor;  also  thorough  experi- 
ence in  stationery  and  allied  lines ;  controlled  own  business  for  five  years  in 
stationery  and  fancy  goods;  would  go  on  road,  but  prefer  local  engagement 
Apply  Box  33,  BOOKSELLER  AND  STATIONER,  Toronto. 
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WAIT  FOR  THE 

BIG  LINE 

Before  you  buy  your  fall  stock  of 

TALLY  CARDS 

GUEST  CARDS 

CALENDAR  PADS 

and  don't  forget  the  Elliott  Die- 
Stamped  Holly  Postal  Cards  and 
Souvenir  Post  Card  Calendars. 
Two  of  the  best  selling  items  in  the 
Stationery  Line. 

Salesmen  en  route. 
Samples  sent  you  free. 
Illustrated  Catalogue  and  price  list. 


/WVWWW 


ELLIOTT 

PHILADELPHIA 


POST  CARDS 

at  Reduced  Prices 


In  order  to  avoid  moving  our 
great  stock  of  Post  Cards  to 
our  new  location,  we  are  offer- 
ing them  to  dealers  at  prices 
never  before  heard  of.  Our 
April  "C  T  Postal  Monthly" 
which  is  now  ready  for  distri- 
bution, quotes  greatly  reduced 
prices  on  our  entire  stock. 
Don't  wait ;  send  to-day  for  a 
free  copy.     ::      ::      ::      ::     :: 


CURT  TEICH  &  CO. 

Largest    Manufacturers    of    ruiru   h      III 
Illustrated  Post  Cards        ^HlLAbU,    ILL. 


The  Picture  Post  Card  Business  is 
Coming  Our  Way 

You'll  See  Why  When  You  Get  Our  Price  List 

The  response  to  our  announcement  last  month  was  generous.     Retailers  appreciate  our  modern 
methods  of  selling  Picture  Post  Cards  and  accessories.     Remember 

WE  SELL  FOR  CASH  ONLY.      WE  HAVE  NO  SALESMEN.      YOU  GET  THE  BENEFIT. 

Get  the  Post  Card  trade  started  your  way  by  getting  in 
touch   with   us. 

Our  stock  embraces  all  the  staples  and  everything  that's  new 
in  Picture  Post  Cards,  to  retail  from  lc.  to  $1.00  each.  Full 
line  of  Albums,  &c. 

There  is  no  delay.  We  carry  stock  ready  to  ship  at  a 
moment's  notice. 

No  matter  what  your  needs  in  the  Picture  Post  Card  Line,  we  stand  ready  to  prove  our   claims  of  a 

lower  price  for  the  same  quality  and  kind  of  cards. 

PERHAPS  YOU  HAVEN'T  THAT  PRICE  LIST.  WE  HAVE  THE  GOODS  TO  BACK  IT  UP. 

IT'S  YOUR  MOVE 

THE  HAIL  ORDER  POST  CARD  MOUSE 

INTERNATIONAL   POST   CARD   CO. 

27-29  31    St.  James  Street,  MONTREAL 
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The  Latest  and  Greatest  Achievement  in 

POST  CARD 


PUBLISHING 


Positively   the   newest  and   handsomest  lines  we've  ever 
shown — fairly  teeming  with  interest. 

THE  TRICOLOR  SERIES 

Ten  Western  Types— depicting  typical  characters  of  the 
West.     (Fly  John  Innes.) 

Seventeen  beautiful  reproductions  of  well-known  Amer- 
ican flowers   (from  photos). 

Six  bewitching  kitten  studies  (from  photos). 

Six    Canadian    Rockies,    magnificent    miniatures    from 
paintings.      (By  Bell  Smith.) 

Pastimes  of  Spring.     A  dainty  series  that  will  prore  of 
immense  interest  to  the  card  loving  public.     (By  Sadie 

Wendell   Mitchell.) 

Price,  $1.25  per  lOO 

Brighten  up  your  stock  of  post  cards  with  an  assortment 
of  the  above— you'll  be  pleased  enough  to  re-order. 

OUR  MARCH  SPECIAL  OFFER 

1000  Canadian    Cards  —  Colored,    Luxotype.    Halftone,    Embossed, 
etc.    $5.00.    Biggest  value  ever  offered 

W.  G.  MacFARLANE 


TORONTO 


BUFFALO 


PUBLISHER 

and 
inn  PORTER 

NEW   YORK 


SPECIAL  COMBINATION  OFFER 

i  (one)  Assortment  to  a  Customer 


REGULAR  PRICE 

50  Leather  Cards $1.25 

12  Asst'd  Real  Fur  Teddy  Bears  .  .60 
12  Asst'd  Pen  Wipers,  Teddy  Bears  .42 
12  Leather  Medals 30 


12 
12 
12 


Sole,  P.C. 30 

Appliquet  Flower  Sets     .        .60 
Mignon  Post  Cards    .     .     .   .18 

$3.65 


Delivered  free  of  expenses,  anywhere  in 

U.S.,  or  Canada,  $2.65  cash  with  order. 

Retail  price  for  this  lot,   $7.66. 


$7.66  Retail 
$2.65  Cost  you 
$5.01  Your  net  profit. 


We    have  now   (500)   varied  designs  in    Hand  Burnt  and  Painted  Leather 
Cards,  also  a  fine  line  of  Artistic  Novel  and  Attractive  Souvenirs. 


LEATHER  POST  CARD  CO 

335  Broadway,   NEWsYORft 


BOOKSELLER     AND     STATIONER 


Post    Cards 

fine  art  leaves 
made   to  order 
and  own  edition 


Call  For  samples  and  prices 
especially  of  our  new  America-  Japan- 
Tunis- Egypt-  China  -  Series    in    high 
class  color    printing. 


Biggest  Assortment  in  Canada 

of  High-Grade  Post  Cards 

Stocked  by 

A.H.COOPER 

51  Richmond  St.  East 
Toronto 

Publishers   of  the   Famous    "Land  of  the  Maple' 
Series  of  Canadian    View  Cards. 

Sole  Importer  for  H.  Garner,  England. 

Special  April  Offer 

Send  for  one  of  our  sample  packages  of 
quick-sellers,  containing  samples  of  the 
following    clever   colored  card  creations  : 

Silver  Border  Views,  Photo  Views,  Living  Picture 
Series,  Language  of  Flowers,  Precious  Stones  and 
Metals,  Telephone  Cards,  Glossy  Real  Photos,  Satin 
Flower  Cards,  Studies  from  Oil  Paintings,  Burnt 
Leather  Cards,  Colored  Comics,  Heraldic  Coats  of 
Arms,  &c,  &c. 

Send  Cash  or  References  with  order. 

Customers'  Views  made  to  order  promptly  and 
satisfactorily. 


^^^^t^t*t^t^t*tfct^t^t^^m^i^<*,*'*'*'*<*'*'*t^^<*^ 


Crescent  Post  Cards 

BY    FAR    THE    HIGHEST    GRADE 

ILLUMINATED  and   EMBOSSED 
CARDS,    on    the    market. 

(Made  in  America — not  in  Germany) 

UP-TO-DATE     IN      EVERY      PARTICULAR,    WITH      THE     DISTINGUISHING      MARK     OF 

AMERICAN  DESIGNS  AND  AMERICAN  WORKMANSHIP. 
TO  BE  HAD  OF  THE  JOBBING  TRADE  IN  GENERAL,  OR    FROM   THE    MANUFACTURERS 

CRESCENT  EMBOSSING  CO. 

FRED  C.  LOUNSBURY,  President  and  Treasurer. 
Main  Office  and  WorKs :  Plainfield,   New  Jersey,  U.S.A. 


NEW  YORK  BRANCH 

22  Beekman  St. 

Wm.  Edward  Neal,  Manager. 


PHILADELPHIA  BRANCH 

36  South  6th  St. 

George  L.  Thompson,  Manager. 


i^^dAAa^A^^l^iAiAi^^^Ai^^^a^iiAdiAiiy 
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NICHOLS'  PENCIL  POCKET 

Newest  and  best  pencil  holder  on  the  market. 

Saves  your  pencils,  fountain  pens  and  your  temper. 
Inside  Spring  is  the  secret. 


SELLS  AT  SIGHT 

Agents  wanted. 

Send  25  cents  for  sample. 

Manufactured  by 

NICHOLS  &.  WILLIS,  WORCESTER,  MASS. 


n.    ,      •    ■    n       i         j       Autotype-chromo,     Photo- 

Pictorial  Postcards.  ^  ^  ^0^*0 

Coloured,  etc. 

Cards  made  from  any  Photograph.     All  orders  receive  prompt 
and  careful  attention.     Lowest  terms. 

HIUi'il  M  ill  fiff  17/17 


Boch&KirschfrankfoirlVI. 


Several  Rewards 


Established;  1872 


GOOD  AGENT8  WANTED 


/ 


Pictu 


re 


Made  to  order  only 
according  to  instruc- 
tions supplied. 

Very  fine 


Post 


make.  First 

class  Goods 

only. 


Cards 


npecialties: 
Hodern    Heliotype 

styles, 
plain  and  coloured. 

Well  known  for  efficiency  and 
high-class  workmanship. 

OLLo  Leder 

Meissen  19    Saxo"y 

Picture  Post  Card  Manufacturer. 
WHOLESALE  EXPORT 


/ 


Fine  Art  Printing  Co. 

Kaufbeuren,  Munich,  Germany 

Manufacture  to  order  for  important  buyers, 
as  a  specialty  : 

in  Collotype,  from    1,000   up- 
wards, per  design, 
in  Copper  -  plate    Printing, 

from     1.000     upwards,    per 
design. 
in  RetOChrom—  combined  let- 
ter press   and    lithographic 

color   printing,   3,000,   5,000    and    10,000   per   design,    in    sheets    of    30. 

and  64  designs. 


Postcards 


Imperial  Series  J 
Postcards       I 


To  the  Trade: 

Write  Quick  for  Samples  and   Prices. 
WE   LEAD   IN 

Blach   and  WKite 
Our  Colored  Cards 

STAND   ALO^E 

MONTREAL  TREONOTO  QUEBE 

OTTAWA  HISTORIC         SPORTING 

FISHING  HUNTING 

NORTHWEST  SCENES 

ALBUMS       a.i       RACKS 

Always  adding  to  our  already  w.-11-assorted  stock. 

The  Picture  Postcard  Co. 

P.O.  Box  334.  OTTAWA.  ONT. 
•I*,I*'I**I'*I**I**I**I*^4H<4*4,4,*l**f'*f**l**l*,!**l*4'4**!**S<*«,*l,**l*>I**I*'I''I'*I"I* 


Telegram- Address 

EUNSTMARKERT, 

DRKBDEN 


ONLY     FOR     WHOLESALE     DEALERS 
AND  POST  CARD  PUBLISHERS 

MARKERT   &  SOH  N 

Graphic  Art  Works 

DRESDEN-A.    Wintergartenstr,  74 

Manufacture  : 

PICTURE   POST  CARDS 

OF  A  LL  PROCESSES 


IS   \  SPECIALTY  Wb  MAKK 

COLLOTYPE,  COLOURED  COLLOTYPE, 
DOUBLE  TONE  GLAZED  and 
AUTOTYPE  POST  CARDS,  ALBUMS 
Ask  for  samples  and  quotations 


W.  NEUMANN  &.  CO., 

High-class  Collotype  Printers 

Collotppe  postcards 


Wasserthorstrasse  42, 
Berlin,  S.  42 


SPECIALTY 


TO  ORDER 


Hand-coloured  Collotype  Cards 
Double-tone  Collotype  Cards 


Glossy  Collotype  Cards 
Photochrom  Collotype  Cards 


CHEAPEST  PRICES 


ALL   KINDS   OF   VIEW-ALBUMS   AND  SAMPLE  SHEETS 

WHOLESALE    AND     EXPORT     ONLY 
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HERE     AND    THERE 
AMONG    THE    STATIONERS 

Items  of  Interest  to  the  Trade  Gathered  from  Various  Sources. 


Mr.  J.  I.  Anderson,  of  London,  was  in  Toronto  re- 
cently. 

F.  B.  Bagshaw,  stationer,  of  Portage  la  Prairie,  has 
admitted   a   partner. 

Mr.  F.  C.  Hord,  the  Mitchell  bookseller,  bought  goods 
in   Toronto  this  month. 

One  of  the  storehouses  of  the  Merritton  Paper  Com- 
pany was  destroyed  by  fire  on  March  17. 

Tlr:  Central  Book  Store,  of  Fort  William,  has  been 
sold   by   T.   W.   Rutledge  to  O'Hagan  &   Co. 

J.  C.  Crundy  &  Co.,  fancy  goods  merchants  and  jcwel- 
•crs,   of  Aylmer,   have  sold  out  to   C.   R.  Saxton. 

Mr.  W.  J.  Gage  has  gone  to  Europe,  and  will  be  away 
about  three  montbs.  He  is  accompanied  by  the  Misses 
Gage. 

Mr.  R.  O.  Smith,  of  R.  O.  Smith  &!  Co.,  Orillia, 
booksellers  and  stationers,  was  in  Toronto  on  business 
last  month. 

Mr.  E.  Uaoust,  manager  Librairie  Beauchemin  Limit- 
ed, Montreal,  is  making  a  two  months  business  trip  in 
European  markets. 

The  proprietors  of  the  Gorrie  Vidette,  of  Goirie, 
Ont.,  have  opened  up  a  stationery  store  in  connection 
with   their   printing   business. 

Mr.  J.  R.  Easton  has  been  appointed  manager  of  the 
branch  business  of  Barber  &  Ellis,  envelope  manufactur- 
ers, on  Princess  street,  Toronto. 

Mr.  B.  Bremner,  of  Carter  &  Co.,  Charlottetown, 
P.E.I. ,  was  a  visitor  in  Toronto  this  month,  his  head- 
quarters being  at  the  Grand  Union  Hotel. 

Mr.  A.  M.  Clarke,  formerly  eastern  representative  of 
The  Dennison  Manufacturing  Company,  Montreal,  has 
left.    His  successor  is  Mr.   Chas.  W.  Wright. 

Mr.  W.  O.  Houston,  manager  of  the  Dennison  Manu- 
facturing Company  Canadian  headquarters,  Montreal,  was 
in  Toronto,   week  April  Kb,   in  the  interests  of  the  firm. 

\lr.  Chas.  E.  Wright  will  from  now  on  represent 
the  Dennison  Wanufacturing  Company  in  the  Eastern 
Provinces.  Mr.  Wright's  headquarters  will  be  in  Mon- 
treal. 

His  many  friends  in  the  trade  will  be  glad  to  learn  of 
Mr.  Arthur  Reed's  recovery  from  a  severe  illness,  which 
has  kept  him  confined  to  his  house  in  Toronto  for  several 
weeks. 

The  Sutcliffe-Edmison  Co.,  Ltd.,  Toronto,  have  a 
special  offer  in  paper  table  napkins  this  month.  They  are 
ottering  Dennison's  best  quality  paper  napkins,  issorted 
patterns,    $2.75  per   thousand. 

Braund  &  Hamman,  druggists  and  stationers,  of 
Wawanesa,  Man.,  have  dissolved  partnership,  and  the 
business  is  being  continued  by  Mr.  Hamman,  in  partner- 
ship with  Mr.    George  H.   Craig. 

Mr.  John  N.  Marley,  the  popular  representative  of  the 
L.  E.  Waterman  Company  of  Canada,  Limited,  is  work- 
ing his  way  towards  the  coast  from  Ontario.    Mr.  H.  H. 


Hebb,  with  the    same  firm,    is    sending  in  record    orders 
fiom  the  Maritime  Provinces. 

Mr.  David  Hills,  of  Hills  &  Co.,  Limited,  London, 
England,  accompanied  by  his  son, '  recently  paid  a  visit 
to  this  country  in  the  interests  of  the  "For  the  Em- 
pire" series  of  cards  and  calendars. 

Something  novel  in  the  way  of  paper  napkins  for 
summer  is  shown  by  the  Copp,  Clark  Co.  The  napkins 
are  of  Japanese  make  and  are  done  up  in  assortments  of 
2J  in  a  neat  envelope.  They  sell  at  70  cents  per  dozen 
envelopes.     Just  the  thing  for  summer  picnics. 

Another  summer  line  consists  of  flag  festoons  for 
decorating.  These  come  in  a  series  of.  twelve  flags,  at- 
tached to  a  string  and  representing  the  twelve  leading 
nations  of  the  world.  They  sell  at  $6  per  100,  ml  will 
be  found   very   attractive   around  the  summer  cottage. 

N.  L.  Hamly,  the  Port  Hope  bookseller  and  printer, 
will  shortly  vacate  his  present  stand  on  Queen  street 
and  will  move  his  stock  into  the  store  now  occupied  by 
Mr.  John  Heard,  on  Walton  street.  The  front  part  of 
the  shop  will  be  utilized  for  fancy  goods  and  stationery. 

The  samples  of  holiday  papeteries,  of  which  Bunt  in, 
Gillies  &  Co.,  Limited,  Hamilton,  have  been  making  a 
specialty  for  several  years  past,  show  a  range  of  goods 
to  retail  from  25c.  to  $1.50.  The  boxes  are  most  artis- 
tic, many  of  them  of  novel  design,  and  the  company  is 
looking  forward  to  a  largely  increased  trade.  Their 
travelers  will  start  out  about  May  1st  with  the  com- 
plete  range. 

Buntin,  Gillies  &  Co.,  Limited,  Hamilton,  have  just 
about  completed  the  preparation  of  their  new  line  of 
school  blanks,  (scribblers,  exercise  books,  etc.)  The  sam- 
ples will  be  in  their  travelers'  hands  in  the  course  of 
a  few  days.  The  designs  are  appropriate  and  artistic 
covering  a  wide  range  of  subjects.  The  values  in  the 
books  are  unsurpassed.  The  trade  would  do  well  to  see 
these  goods  before  placing  orders  for  future  delivery. 

Mr.  P.  J.  Ellinger,  representing  John  Dickinson  A 
Company,  Limited,  paper  makers  and  wholesale  station- 
ers, of  London,  England,  is  spending  some  time  in  Cana- 
da. He  intends  covering  the  ground  between  Halifax  and 
Winnipeg,  introducing  the  goods  made  by  his  firm,  which 
include  all  kinds  of  flat  papers,  envelopes  and  blank  books. 
The  specialty  of  the  firm  is  envelopes,  and  they  claim 
that  their  output  of  these  goods  can  scarcely  be  rivalled 
in  volume  anywhere  in  the  world. 


THE  ONTARIO  LIBRARY  ASSOCIATION. 

The  annual  meeting  of  the  Ontario  Library  Associa- 
tion was  held  at  the  Canadian  Institute,  Toronto,  on 
April  1  and  2.  Mr.  Norman  Gurd,  of  Sarnia,  the  presi- 
dent of  the  association,  occupied  the  chair.  The  register 
of  attendance  was  signed  by  59  members.  In  his  report, 
Mr.  E.  A.  Hardy,  of  Toronto,  the  secretary,  recom- 
mended that  an  application  be  made  to  the  Government 
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for    an   increase   in    the   annual   grant    to   the   association 

from  $20(1  to  $500. 

Those  present  were  :  Messrs.  A.  B.  McCallum,  To- 
tonto  ;  E.  A.  Hardy,  Toronto  ;  Norman  Gurd,  Sarnia  ; 
\V.  J.  Robertson,  SI.  Catharines  ;  James  E.  Kerr,  Gait  ; 
W.  P.  Moore,  Dundas  ;  W.  A.  Bradley,  Berlin  ;  H.  H. 
Langton,  Toronto;  J.  H.  Knight,  Lindsay;  E.  Sulton, 
Smith's  Falls  ;  W.  I.  Robb,  Woodstock  ;  E.  A.  Wester, 
Burlington  ;  N.  Walker,  Niagara  Falls  ;  Judge  Hardy, 
Brantford  ;  A.  Sheldrick,  Chatham  ;  L.  J.  Burpee,  Ot- 
tawa ;  H.  J.  Clarke,  Belleville;  W.  W.  Rutherford, 
Aylmer,  W.;  E.  L.  Hill,  Guelph  ;  F.  P.  Gavin,  Windsor  ; 
.John  Corkery,  Peterboro  ;  A.  W.  Cameron,  Streetsvillc  ; 
J.  T.  Lillie,  Oabville  ;  H.  L.  Read,  Oakville  ;  Rev.  F. 
L.  Barber,  Stouffville  ;  J.  Steele,  Stratford  ;  James 
Spereman,  Sarnia  ;  R.  MacAdam,  Sarnia  ;  Alexander 
Steele,  Orangeville  ,  J.  Elgin  Torn,  Goderich  ;  Hugh  S. 
Strang,  Goderich  ;  James  S.  Tigbert,  Goderich  ;  E.  W. 
Oickenson,  Wallaceburg  ;  W.  Anderson,  Chatham  ;  James 
English,  Peterboro  ;  C.  H.  Gould,  Montreal  ;  Adam  Hun- 
ter, Hamilton  ;  Dr.  A.  Woolverton,  Hamilton  ;  James 
Bain,  Toronto  ;  E.  D.  Henwood,  Brantford  ;  James 
N.ison,  Weston  ;  W.  J.  Dunlop,  Tavistock  ;  R.  Alexander, 
Gait  ;  A.  E.  Green,  St.  George  ;  T.  W.  Leavitt,  Toronto; 
J.  Davis  Barnett,  Stratford  ;  W.  Briden,  Ingersoll  ;  J. 
E.  Leetle,  Ridgetovvn  ;  T.  C.  Tice,  Picton  ;  0.  J.  Ster- 
enson,  St.  Thomas  ;  Mesdames  Canet  Carnehan,  Niagara; 
Ella  Hilborn,  Colliiigwood  Gladys  Story,  Aylmer,  W.; 
A.  M.  Harris,  Guelph  ;  Eflie  A.  Schmidt,  Berlin  ;  Pa- 
tricia Spereman,  Sarnia  ;  R.  H.  Barker  and  M.  E.  Barker, 
Toronto. 

A  wide  range  of  interesting  topics  were  discussed, 
and  a,  number  of  valuable  papers  were  read.  The  presi- 
dent's address  was  a  very  able  speech  and  was  replete 
with  sound  logic.  Among  other  things  he  pointed  out 
the  extreme  importance  of  cultivating  a  love  for  books 
in  children,  and  'the  absurdity  of  the  regulations  of  some 
libraries  which  tend  to  make  them  anything  but  enjoyable 
public   institutions. 

At  the  morning  session  Dr.  James  Bain  submitted  a 
select  list  of  300  books  for  public  libraries  ;  Mr.  T.  W. 
H.  Leavitt  gave  an  address  on  Traveling  Libraries,  and 
Mrs.  .Mutch,  of  the  Rosedale  Art  League,  Toronto,  gave 
an  address  on  how  to  supply  the  library  with  pictures. 

At  the  evening  session  Mr.  A.  H.  U.  Colquhoun, 
Deputy  Minister  of  Education,  gave  an  informal  talk  on 
the   subject   of   Public  Libraries. 


NEW  IDEAS    FOR   WINDOW  DISPLAYS. 

While  everyone  knows  that  attractive  show-windows 
with  new  or  unusual  goods  draw  the  attention  of  passers- 
by  and  lead  I,,  sales,  it  is  certain  that  this  same  dis- 
play is  made  more  effective  if  catchy  show-cards  are  used 
to  call  attention  by  a  brief  word  or  two  to  their  par- 
ticular points  of  excellence.  It  is  a  moot  question  with 
some  dealers  whether  to  display  the  prices  of  goo.ls  or 
not,  but  perhaps  this  depends  somewhat  upon  what  the 
goods  are.  Certain  it  is  that  any  such  signs  should  be 
made  in  a  clean-cut  fashion  ;  and  inks,  as  well  as  cards, 
of  different  colors,  can  be  used  to  advantage. 

One  of  the  leading  preparations  for  making  cards  and 
price  tickets  is  Carter's  Mark-a-line  Show-card  Ink.  This 
is  a  water  color  made  in  seven  colors,  which  possess  a 
peculiar  brightness  and  lustrous  finish.  The  Carter's  Ink 
Co.,  with  every  resource  desirable  for  manufacturing 
everything  in  the  ink  line,  at  its  command,  brought  rut 
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Carter's  efi% 


^Carter's  Eb 
4iL°w  Card  in& 


2-oz.— 10c.  Size. 

Mark-a-line  some   months   ago,    and   it   has   met   with     a 
tremendous  sale. 

One  distinct  advantage  which  it  has  is  the  fact  that 
the  colors  dry  with  a  very  glossy,  enamel-like  finish, 
which  does  not  crack,  and  yet  it  has  recently  been  per- 
fected so  that  it  dries  quickly  and  solves  the  difficulties 
of  the  card-writer,  who  has  heretofore  heen  obliged  to  mix 
his  own  colors  or  use  something  that  was  not  entirely 
satisfactory.  Mark-a-line  is  an  article  which  stationers 
will  find  frequent  use  for  themselves,  and  by  giving  it  a 
little  attention  should  soon  interest  many  of  their  neigh- 
boring tradesmen,  especially  the  dry  goods  and  clothing 
stores,  where  clean-cut,  neatly-lettered  signs  are  indis- 
pensable. Mark-a-line  is  put  up  in  all  sizes  from  a  two- 
ounce  bottle,  like  that  shown  herewith,  to  a  quart,  as 
well  as  in  gallon  jugs. 


THERE  IS  NO  DOUBT 

about  the  papers  that  have  "Hurd's  Name  on  the  Box."  "Perfect  Quality" 
or  "Perfect  Manufacture"  on  a  box  does  not  always  mean  what  it  says. 
Many  men  and  -women  Know  that  to  their  cost.  Many  stores  also  have  lost 
ground  and  prestige  through  selling'  stationery  that  is  not  as  represented. 
"Hurd's  Name  on  the  Box"  insures  safe  and  certain  papers.  You  can  rest 
assured  they  will  be  satisfactory  in  every  way- quality,  style  and  manufac- 
ture, and  price.  Remember  also  that  you  can  get  more  for  these  g'oods 
than  any  others. 

After  Lent  there  are    always    many  weddings.    Do  you   have  the    beat  stock  and 
correct  sizes  for  the  trade?    If  not,  write  for  samples. 


GEO.  B.  HURD  (&  CO. 

Fine    Paper    Manufacturers 

425  and  427  Broome  Street,  New  YorK,  U.S.A. 
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THE  TELEPHONE 


Is  a  companion,  friend  and  servant  combined. 
Invaluable   for  convenience  in  the  household. 

LONG    DISTANCE    TELEPHONE    SERVICE 

Has  no  equal  for  the  facility  it  affords  in  business  life. 
Full  particulars  as  to  rates  and  service  at  the  near- 
est office  of 

THE  BELL  TELEPHONE  COMPANY  OF  CANADA 


W 


ESTERN 


Incorporated 
1851 

ASSURANCE 
•  •  •  COMPANY. 


FIRE 

AND 

MARINE 


Head  Office— TORONTO,  ONT. 

Assets  over  $3,570,000 

Income  for  1906,  over     3,609,000 

HON.  GEO.  A.  COX,  President, 

W.  R.  BROCK,  Vice  President 

W.  B.  MEIKLE,  General  Manager 

C.  C.  FOSTER,  Secretary 


British  America  Assurance  Company 

A.  D.  1833 

FIRE  &   MARINE 

Head  Office,  Toronto 

BOARD  OF  DIRECTORS 

Hon.  Geo  A.  Cox,  President  W.  R.  Brock,  Vice-President 

Robert  Bickerdike,  M.P.,  W.  B.  Meikle,    E.  W.  Cox,  Geo.  A.  Morrow, 

D.  B.  Hanna,  Augustus  Myers,  John  Hoskin,  K.C.,  LL.D. 
Frederic  Nicholls,  Alex.  Laird,  James  Kerr  Osborne,  Z.  A.  Lash,  K.C. 

Sir  Henry  M.  Pellatt,   E.  R.  Wood. 

W.  B.  Meikle,  General  Manager;  P.  H.  Sims,  Secretary 

CAPITAL        ---.-..  1,400,000.00 

ASSETS 2,162,753.85 

LOSSES  PAID  SINCE  ORGANIZATION,      29.833,820.96 


THE  METROPOLITAN  BANK 


Capital  Paid  Up, 
Reserve  Fund, 
Undivided  Profits, 


$1,000,000 
$1,000,000 

$  133,133 


We 

Solicit 
Your 
Account 


CENERAL  BANKING  BUSINESS 

Drafts  bought  and  sold. 
Letters  of  credit  issued. 
Collections  nromptly  attended  to. 

SAVINGS  DEPARTMENT 

open  at  all  branches. 

Interest  allowed  on  all  deposit 

of  one  dollar  and  upward*. 


IF  YOU  WANT 

the  best  weekly  list  of  New  Books  published 
in  Great  Britain  and  Ireland,  with  titles, 
sizes,  prices  and  publishers,  subscribe  to 
The  Publishers'  Circular  and  Booksellers' 
Record,  published  weekly  at  St.  Dunstan's 
House,  Fetter  Lane,  London.  Post  free  for 
52  weeks  for  $2.65,  prepaid. 

IF  YOU  WANT 

to  obtain  out  of  print  and  scarce  works 
about  Canada,  or  on  any  other  subject, 
subscribe  to  The  Publishers'  Circular  (see 
previous  paragraph  for  particulars).  All 
subscribers  have  the  privilege  of  a  free  ad- 
vertisement of  three  titles  of  Books  Wanted 
(each  title  not  to  exceed  10  words).  On 
an  average  over  2,000  Books  Wanted  are 
advertised  for  every  week  in  The  Publishers' 
Circular. 

IF  YOU  WANT 

to  know  what  new  books  are  coming  out  in 
the  United  Kingdom  you  should  subscribe 
to  The  Publishers'  Circular.  For  terms,  etc., 
see  first  paragraph  of  this  advertisement. 


e^*  Money  ~^j 

CAN  BE    SAVED   BY  MEANS 
OF  AN  ENDOWMENT  POLICY. 

YOU  CAN  ONLY  SECURE 
SUCH  A  POLICY  WHILE  YOU 
ARE   IN   GOOD    HEALTH. 


Pamphlets  and  Full  Particulars  regarding  the 

New  Accumulation  Endowment  Policy 

sent  on  application. 


Confederation  Life 


ASSOCIATION 


W.   H.  BEATTY.   Prssident. 


W.  C.   MACDONALD, 

ACTUARY. 

HEAD    OFFICE,       . 


J.   K.    MACDONALD, 

MANAGING    DIRHCTOR. 

TORONTO,  CANADA. 
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WALL     PAPER 


If  you  have  been  advertising  properly  and  have  used 
proper  judgment  in  the  matter  of  stock,  your  wall  paper 
department  should  now  begin  to  be  very  active.  Remem- 
ber that  everywhere  the  country  over,  the  busy  house- 
wife, with  a  handkerchief  round  her  head,  ;ind  broom  or 
scrubbing  brush  in  hand  is  carrying  on  the  annual  sprint;; 
war  on  dirt  of  all  kinds.  From  the  back-yards  of  thou- 
sands of  peaceful  Canadian  homes  issues  forth  sounds  as 
of  musketry,  which  sounds  in  reality  are  merely  testi- 
monials to  the  muscular  skill  of  Messrs.  Householder  in 
making  the  dust  of  twelve  months  fly  from  the  carpets. 

Now  is  the  time  of  all  times  to  push  wall  paper  for 
all  it  is  worth.  Get  some  convincing  copy  written  for 
vour  newspaper  space,  and  keep  your  windows  filled  with 
your  choicest  lines  of  wall  decorations.  Slack  not  in 
thine  energy,  0  merchant,  and  don't,  whatever  you  do,  for- 
get the  advertising  value  of  a  show-card  in  the  window. 

It  stands  to  reason,  that  many  a  woman  of  your 
town,  with  the  house-cleaning  fever  raging  madly  in  her 
blood,  will  pass  and  repass  your  store  upon  purchase 
bent.  It's  up  to  you,  as  the  saying  is,  not  to  let  her  pass 
your  store  once  without  being  attracted  by  your  spring; 
wall  paper  exhibition.  Price  will  count  with  her  '  She 
may  he  wishing  as  hard  as  she  can,  that  she  could  afford 
a  new  paper  for  this,  that,  or  the  other  room.  Brush 
up  your  argumentative  faculty— that  there  is  argumenta- 
tive faculty  in  abundance  among  Ontario  stationers  was 
proven  at  the  recent  school-book  deputation — put  the  very 
cream  of  wall  paper  argument  in  neat  legible  letters  upon 
a  show-card,  surrounded  by  the  very  choicest  of  your 
moderate  priced  lines.  Keep,  however,  some  of  your  very 
best  and  higher  priced  lines  in  the  background  ;  for  it 
should  be  your  policy  to  gradually  work  a  buyer  of  mod- 
erate priced  lines  up  to  the  higher  grades.  This  you 
ought  to  be  able  to  do  in  many  eases,  although  'twould 
he  impossible  in  all.  A  good  argument  for  use  in  this 
connection  is  the  obvious  fact  that  the  better  the  wall 
paper,  the  longer  it  lasts  and  the  more  pleasure  it  gives. 

Dry  Goods  Review  has  this  to  say  about  wall  paper 
advertising.:  "One  ad.  that  we  have  picked  out  at  ran- 
dom has  an  attractive  illustration  and  is  headed,  'Ar- 
tistic Wall  Decorations.'  Part  of  the  matter  follow- 
in  c;  is  : 

"  'Spring  is  at  hand,  which  means  that  you  will  soon 
he  brightening  tip  your  present  home.  We  have  a  very 
nice  line  of  high-grade  wall  papers,  made  for  those  who 
appreciate  the  best  efforts  of  clever  artists  in  most  ela- 
borate combinations,  with  which  you  will  be  able  to 
match  any  particular  kind  of  house  furnishings.'  The 
heading  is  excellent  ;  the  word  decorations  gives  the 
■j;oods  a  higher  standing  in  the  eyes  of  the  public  than 
would  the  mere  term  'wall-papers.'  " 


ENCOURAGE  HOME  MANUFACTURES! 

Send  in  your  orders  for 
Premium  Mucilage, 
Llthograms  and  Lith'm  Composition, 
Acme  Washing  Powder  for  Type  and  Ceneral  Purposes, 
Coal  Saving  and  Smoke  Consuming  Compound. 

Above  is  second  to  none  in  quality,  and  prices  right. 
Write  for  Samples  and  Quotations. 

AULD  MUCILAGE  COMPANY, 

17  Bieury  St.,  Montreal. 


MAY  SPECIALS 

FIREWORKS. 

We  control  a  number  of  especially  good  new 
novelties  in  lc.  and  5c.  items  which  all 
dealers  should  stock. 

Fire  Crackers,  Cannon  Crackers, 

Fire  Balloons,  Animal  Balloons,  etc., 

Garden  Sets,  Sand  Pails,  Sand  Shovels, 
etc., 

should  now  receive  your  attention. 


BASEBALL: 


Balls,  Bats,  Mitts,  Gloves,  Masks,  etc., 
Dennison's  best  quality  Paper  Napkins 

(Assorted  patterns,  special,  $2.75  per  M.) 

Stock  shipments  now  complete  and   we   can 
promise  prompt  delivery. 

Let  us  have  your  order  now 


The  SUTCLIFFE-EDMISON  CO.,  Limited 

WHOLESALE  FANCY  GOODS  AND  DRUGGISTS'  SUNDRIES 
76  YORK  ST.    »  King)     TORONTO 


47 


BOOKSELLER     AND     STATIONER 


PAYSON'S  INDELIBLE    INK 


MOTEL    DIRECTORY 


Trade  supplied  by  all  Leading  Wholesale 
Drug  Houses  in  the  Dominion. 

Received  Highest  Award  Medal  and  Dip'oma 
at  Centennial,  Philadelphia,  1876;  World's  Fair, 
Chicago,  1893,  and  Province  of  Quebec  Exposi- 
tion, Montreal,  1897. 


Standard  Commercial  Works. 


Matte's  Interest  Tables, 

At  4  5  6,7,  8,  9  and  10  per  cent,  per  annum,  by 
Napoleon  Matte.    5th  Edition.    Price,  $3.00. 
Mattes  Three  Per  Cent.  Interest  Tables, 
By  the  same  author.     On  fine  toned  paper  and 
strongly  bound.    Price,  $3.00. 
Hushes'  Interest  Tables  and  Book  of  Days 

combined, 
At  3  'AV.  4  5,  5%,  6,  7  and  8  per  cent,  per  annum 
By  Charles  M.  C.  Hughes,     rice,  $5.00. 
Hughes'  Supplementary  Interest  Tables, 
Comprising  a  Special  Interest  Table  for  daily  bal- 
ances, showing  interest  for  one  thousand  days  on 
any  amount,  rates  from  %  per  cent,  to  3%  per 
cent     inclusive.     Also  a  table  showing  interest 
for  one  thousand  days  at  5  per  cent.,  by  means  of 
which  (in  connection  with  Comparative  Tables), 
interest  for  one  thousand  days  can  be  obtained  at 
an  v  rate  from  hi  per  cent,  to  10  per  cent. ,  inclusive, 
and  COMPARATIVE  INTEREST  TABLES  for  ob- 
taining interest  on  any  rate  from  %  per  cent, 
to  10  per  cent.,  inclusive,  on  the  basis  of  365  days 
to  the  year  in  %  per  cent,  rates.     By  Charles 
M.  C.  Hughes.    Price,  $2.00 
Hughes'  Interest  Tables, 
At  6  and  7  per  cent,  per  annum  (on  the  basis  of 
365  days  to  the  year),  for  one,  two,  three  and 
four  mouths  and  days  of  grace ;  for  use  in  Dis- 
counting and  Renewing  Promissory  Notes.     By 
Charles  M.  C.  Hughes  (on  folded  card,  14%  x  9%) 
strongly  bound.    Price,  $1.00. 
Hughes'  Savings  Bank  Interest  Tables, 
At  2%,  3  or  3%  per  cent,  (each  on  separate  card) 
on  the  basis  of  one  month,  being  1/12  part  of  a 
year ;  by  Charles  M.  C.  Hughes.    Price,  $1.00. 
Buchan's  Sterling  Exchange  Tables, 
Converting  sterling  into  Canadian  currency,  and 
vice  versa,  advancing  bv  8ths  and  16ths,  with  other 
useful  tables;  by  Ewing  Buchan.  Second  edition. 
Price,  $4.00. 

Buchan's    Sterling    Equivalents    and    Ex- 
change Tables, 
Showing  the  relative  value,  according  to  the  rate 
of  discount  in  London,  in  Canadian  and   New 
York  systems  of  quotations,  of  bills  of  exchange 
drawn  at  any  rate,  or  having  any  number  of  days 
to  run,  etc.,  etc.,  by  Ewing  Buchan.    Price,  $4.00 
Buchan's  Par  ot  Exchange  (Canadian), 
Giving  sterling  into  dollars  and  cents  and  vice 
versa,  from  £1  upwards,  also  sterling  equivalents, 
Canada  into  New  York  and  vice  versa  ;  by  Ewing 
Buchan.    Price  (in  sheets),  each,  20c. ;  mounted 
(on  boards),  each,  35c. 
The  Importers'  Guide, 

A  hand-book  of  advances  of  sterling  costs  in  deci- 
mal currency  from  one  penny  to  1,000  pounds, 
with  a.  FLANNEL  TABLE,  from  20  to  lOOshillings 
per  piece  of  46  yards  ;  by  R.  Campbell  and  J.  W. 
Little.  Cloth,  75c.  ;  leather,  $1.00 
The  Canadian  Customs  Tarltt, 
Revised  to  date,  containing  lists  cf  warehousing 
ports  in  the  Dominion,  the  Franco-Canadian 
treaty,  extracts  of  Canadian  Customs  Act,  Ster 
ling  Exchange,  Francs,  German  Rixmark,  at 
Canadian  Customs  values,  also  a  table  of  the 
value  of  francs  in  English  money,  Harbor  Dues, 
etc.,  etc.    Cap  8  vo,  cloth.    Price,  50c. 

MORTON,  PHILLIPS  &  CO., 

PUBLISHERS, 
755  and  1757  Notre   Dame    St.,    MONTREAL 


Th.  BROWN    BROS,.    Limited,    of    Toronto, 
tarry  •  full  line  of   our  publication*    in  »toc 


WINDSOR    HOTEL 

HAMILTON,   BERMUDA 

This  house  is  pleasantly  and  conveniently  lo- 
cated on  the  East  side  of  Queen  Street.  The 
rooms  are  bright  and  cheerful.  Every  attention 
paid  to  guests.  Billiards  and  Pool.  Hot  and 
coid  water  baths.    A.  McNicol,  Prop. 


TOWER  HOTELGEORGETOWN 

1  w  nLn  1  iw  1  ll     DEMERARA 
BRITISH  GUIANA. 

This  first-class  hotel  is  most  conveniently  situ- 
ated in  the  coolest  and  healthiest  part  of  the 
city.  Five  minutes  from  railway  station  and 
steamer  stal  lings,  an&near  to  all  principal  public 
buildings.  Cool  and  lofty  bedrooms.  Spacious 
Dining  and  Ladies'  Rooms.  Billiard  Room. 
Electric  light  throughout. 


WOODSIDE  BOARDING 
HOUSE 

Corner  of  Main  and  Lamaha  Streets 
GEORGETOWN,  DEMERARA. 

Cool  and  airy  Bedrooms,  Excellent  Cuisine 
Attendance  qualified.  Terms  moderate.  Elec 
trie  Car  Loop  at  gate  of  premises.  Patronage 
Solicited.    Manageress,  E.  Cottam. 


VICTORIA  LODGE 

HAMILTON,    BERMUDA 
Mrs.  J.  F.  SMITH    Proprietress. 

Opposite  Victoria    Park    and    Cedar   Ave. 
Private  Board  $12  to  $11  per  week. 
Open  Nov.  1  Closes  in  May. 


WINTER  RESORT 
Queens  Park  Hotel 

Port  or  Spain,  Trinidad,  B.W.I. 
JOHN  McEWEN,  Manager.       For  Rates,  etc 
apply  Trinidad  Shipping  and  Trading  Co., 
29  Broadway,  New  York. 


THE  GRAND  UNION 

The  most  popular  hotel  in 
OTTAWA,  Ont.      James  K.  Paisley,  Prop. 


DOMINION 

HOUSE 

W.  H.  DURHAM. 

Proprietor 

RENFREW, 

ONTARIO 

The   most   popular  Hotel   in 

the  Ottawa^Valley. 

HALIFAX   HOTEL 

HALIFAX,   N.S. 


Booms 

Steam  Heated  and  Gas  Lit 

GEO.  W    WEBSTER,  Prop.,    Swift  Current,  Sask. 


ACCOUNTANTS  AND  AUDITORS 


JENKINS*  HARDY 

Assignees,  Chartered  Accountants,  Estate  and 

Fire  Insurance  Agents,  15J  Toronto  St. ,  Toronto. 

465  Temple  Building,  Montreal. 


DAVENPORT,    PICKUP  &  CO., 
Chartered  Accountants  and  Assignees, 
622  Mclntyre  Block  -         Winnipeg,  Man. 


TiTe  Topaz  Pencil 

As  good   as   any   at   any   price 
Better  than  any  at  the  same  price. 

HB--H--HH-HHH-B 

-  AND  — 

Indelible  Copying. 

Write  for  Samples  to 

Warwick  Bros.  &  Rutter,  Limited 

Wholesale  Stationers,   TORONTO. 


The  Summer  Number 

of 

Bookseller  ^Stationer 

will  be  issued  on 

Wednesday,  May  8th,  1907 


This  Number  affords  the 
best  opportunity  for  dealers 
in  all  sorts  of  summer  goods 
to  address  the  Canadian 
Trade. 

Orders    for    space    should 
be  booked   early. 


Persons  addressing-  advertisers  will 
kindly  mention  having;  seen  their  adver- 
tisement in  this  paper. 


BOY  WANTED 

TO  START  IN  BUSINESS  FOR  HIMSELF. 

We  will  establish  YOU  in  a  good-paying  busi- 
ness of  vour  own. 

Profits  right  from  the  start,  and  Prizes. 

No  money  required  to  begin. 

We  will  mail  to  you  FREES  copies  of  our 
publication. 

These  can  be  sold  and  will  provide  the 
capital  for  the  next  week's  supply. 

The  work   is  easy. 

You  be  sure  to  write  at  once  and  we  will  send 
you  5  copies  for  next  week  and  everything 
necessary. 

The  MacLean  Pub.  Company 

10  Front  Street  East,        TORONTO,  CANADA 
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NEW      CANADIAN      COPYRIGHTS 

Registered  at  Ottawa   during   March,  1907. 


The  Man  With  the  Money.  A  plain  talk  on  the  art 
of  making-,  saving,  spending  and  enjoying  money,  &c.  By 
Edward  Dawson.    Book.    Edward  Dawson,  Toronto. 

Tom  Boy.  Bag  March  and  Two-Step.  By  W.  F. 
Bradford.  Sweetmeats.  Rag  Two-Step.  By  Percy  Wen- 
rich.    Arnett-Delonais  Company,  Chicago. 

The  Captain  of  the  Kansas.  By  Louis  Tracy.  Book. 
McLeod  &  Allen,  Toronto. 

Canada  or  Jack  Canuck.  Post  card.  Walter  J.  In- 
gram, Toronto. 

The  Riverdale  Almanac.  190G.  Book.  Alexander  C. 
Miller,  Toronto. 

Lovell's  Commercial  Compendium  for  1907;  Book- 
John  Lovell  &  Son,  Limited,  Montreal. 

The  Up-to-date  Self  Instructor  in  Building  and 
Reading  Character.  By  H.  C.  Kemp.  Chart.  Harry  C. 
Kemp,  Guelph. 

He  Will  Hold  Me  Fast.  No.  3  of  Alexander's  Gospel 
Songs.  Words  by  Ada  R.  Habershon.  Music  by  Robert 
Harkness.    Chas.  M.  Alexander,  Birmingham,  England. 

Jan.  By  Charlotte  Penrose.  Illustrations  by  Kate 
I.  Nisbet.    Book.    William  Briggs,  Toronto. 

The  Bogie  Man.  A  Creep-Mouse  tune.  By  Charlotte 
Blake.  Snowball.  Rag.  By  Nellie  M.  Stokes.  Sixty- 
Six.  Intermezzo.  By  Harry  P.  Guy.  Fellowship. 
March  Two-Step.  By  Harry  P.  Guy.  Down  South.  Rag- 
time march  and  two-step.  By  C.  A.  Grimm.  June 
Come  Spoon.  Song.  Words  and  music  by  Ned  Nye. 
Cicyon  Waltzes.  By  Geo.  H.  Finzel.  Jerome  H.  Remick 
&  Company,  Detroit. 

Rules  of  the  Game  of  "Pounce."  Chart.  Fetherston- 
haugh,  Dennison  &  Blackmore,  Toronto. 

Cottage  Lathe.  Post  card.  A  Cottage  Loom  and 
Spinning  Wheel.  Post  card.  Specimens  of  Indian 
Basketry.  Post  card;  The  Canadian  Handicraft  Guild, 
Montreal. 

Stingy  Moon.  Intermezzo  Two-Step.  By  H.  B 
Blanke.     Jerome  II.   Remick  &  Company.   Detroit 

Brockville,  Worship,  Jehovah  Nissi,  Breath  of  God, 
Halifax,  A  Hymn  of  Empire,  Precious  Jesus,  St.  Valen- 
tine, Priory,  Egypt,  Love  Divine,  Day  of  Life,  Benedic- 
tion, All  Unseen,  The  Master  Walketh,  St.  Leonard,  St. 
Lawrence,  All  Souls.  (Hymns).  Canon  Edward  Patrick 
Crawford,    Halifax. 

Yo'  Eyes  arc  Open,  But  Yo'  Sound  Asleep.  Song. 
Words  by  Chris.  Smith.  Music  by  Billy  B.  Johnson. 
Jerome  H.  Remick  &  Company,  New  York. 

The  Four  Kings,  March  and  Two-Step;  The  Four 
Queens,  March  and  Two-Step;  The  Four  Aces,  March  and 
Two-Step.  By  Abe  Losch.  Vandersloot  Music  Publishing 
Company,    Williamsport,    Pennsylvania. 

The  Nation's  Pride,  March  and  Two-Step.  By  Ed- 
ward J.  Pavey.  Dear  Little  Girl,  It's  You.  Words  and 
music  by  Herbert  Kent.  The  Song  You  Sang  at  Twi- 
light. Words  and  music  by  Chas.  E.  Wellinger.  My  Heart 
Longs  To-night  to  be  There.  Words  by  Ruth  Dingman. 
-Music  by  Ben.   J.   Jerome.    Harry  H.  Sparks,  Toronto. 

Year  Book  and  Clergy  List  of  the  Church  of  Eng- 
land in  the  Dominion  of  Canada,  1907.  Joseph  P.  Clou- 
gher,   Toronto. 

Exercises  on  'Der  Tote  Gast'.  By  W.  H.  Van  Der 
Smissen,  M.A.  The  Copp,  Clark  Company,  Limited,  To- 
ronto. 

The  Imperial  Native  March.  For  piano,  By  J.  Nel- 
son,   J.  Nelson,  Metlakatla,  British  Columbia, 


Christmas     Bells.       Poem.       By    Henry   T.    Claghorn, 

Philadelphia,    Penn. 

Easter,  By  John  W.  Campbell,  (Verses  and  Illustra- 
tion.)    John   W,    Campbell,   Toronto. 

Third  Edition  of  Driscoll's  Map  of  the  City  of  Ed- 
monton, Province  of  Alberta.  Alfred  Driscoll,  Edmonton, 
Alberta. 

The  Great  Divide.  Waltz.  By  Louis  Maurice.  I'm 
Going  to  Exit.  Words  by  Arthur  Gillespie.  Music  by 
Joe  Jordan.  Good-bye  Lou.  Words  and  music  by  Win 
B.  Friodlander  and  John  Larkins.  Give  Me  Shelter,  Grub 
and  Spending  Change.  Words  by  Harrison  Stewart.  Mu.-iir 
by  Adolph  Henderson.    Will  Rossiter,  Chicago. 

Canadian  For  Ever.  Song.  Words  by  Dr.  W.  H. 
Drummond.  Music  by  Chas.  E.  Wheeler.  Love  Took  Me 
Softly   by   the   Hand.     Words   Anonymous.     Music  by     W. 

0.  Forsyth,    Op.    30,    No.    2.     The   Nordheimer   Piano   & 
Music   Company,    Limited,    Toronto. 

Because,  I'm  Married  Now.  Words  and  music  by  Her- 
bert Ingraham.  Never  Introduce  Your  Bloke  to  Your 
Lady  Friend.  Words  by  John  P.  Harrington.  Music  bv 
George  LeBrun.    Maurice  Shapiro,   New  York. 

Castle  Courteous.  Waltz.  By  H.  Leiser.  Herbert 
Leiser,  Victoria,  B.C. 

The  Furnace.    A  novel.    By  Philip  Payne.    Published  in 
The   Canada  West,   a  magazine  of  the  Sunset  Provinces. 
(Temporary  copyright.)  Walter  E.  Gunn,  Winnipeg,  Man 
6th  March,   1907. 

Kilties  Band.  March  and  Two-step.  By  A.  W.  Dar- 
row.    A.   Cox  &  Company,  Toronto. 

Three  Per  Cent.  Interest  Table.  (Card.)  The  Mor- 
timer Company,  Limited,  Ottawa. 

Be  There  at  Twilight.  Words  by  Alfred  Bryan.  Music 
by  Geo.  W.  Meyer.  Jerome  H.  Remick  &  Company,  New 
York. 

Blossom.  Intermezzo  Two-Step.  Arranged  by  R.  B. 
Brewer.     Sam  Fox   Publishing  Company,  Cleveland. 

The  Makers  of  Canada.  Wilmot  and  Tilley.  By 
James  Hannay.  (Book.)  Morang  &  Company,  Limited, 
Toronto. 

Photograph  of  the  Champlain  Monument.  D.  R.  Jack, 
St.   John,  New  Brunswick. 

Blyth's  Guide  to  Toronto  and  Toronto  District,  No 

1,  March,  1907.     Walter  G.  Blyth,  Ottawa. 

PequonKa  ;   or,   The  Lady  of  the  Lake  of  the  Woods. 
By  L.  R.  Mackey.     (Temporary  Copyright.)     Kate  Mack- 
ey,    Municipality   of   Keewatin,    District   of   Rainy   River 
Ont. 

Love,  Love,  Love.  Song.  Words  by  J.  W.  Howard. 
Music,  by  Carl  Hand.  Jerome  II.  Remick  &  Company, 
New  York. 

Down  the  Bayou.  A  Creole  Serenade.  By  Reginald 
de  Koven.  The  Last  Kiss.  Waltz.  By  Charlotte  Blake. 
Jerome  H.   Remick  &  Company,  Detroit. 

So  Long  Joe.  Song.  Words  by  Will  A.  Heelan. 
Music  by  H.  B.  Blanke.  In  the  Good  Old  Irish  Way. 
Song.  Words  by  Will  A.  Heelan.  Music  by  H.  B. 
Blanke.  Biddy.  My  Black-Eyed  Biddy  Flynn.  Song. 
Words  and  Music  by  Wm.  J.  McKenna.  My  Irish  Esqui- 
mo.     Song.    Words  by  Wm.   J.  McKenna. 

Soldiers  of  the  U.S.A.  Song.  Words  and  Music  by 
Tom  Waters.  Jerome  H.  Remick  &  Company,  New 
York. 

A  Struggle  for  the  Truth  ;  or,  All  Made  Plain, 
(Book.)    Mrs,  M.  A,  T.  Davis,  Owen  Sound. 
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Summer's  Requiem.  For  Piano.  By  Harriet  M.  Ber- 
nard.   Arnett-Delonais  Company,  Chicago. 

Sounds  from  the  Valley.  Waltzes.  By  Charles  !•'. 
Zerbe.  Vandersloot  Music  Publishing  Company,  Wil- 
liamsjioit ,    Pennsylbania. 

Among  the  An-ko-me-nums  or  Flathead  Tribes  of 
Indians  of  the  Pacific  Coast.  By  Rev.  Thomas  Crosby. 
(Book.)     William   Briggs,   Toronto. 

The  Narrows,  Gull  Lake,  Gravenhurst.  (Photo.)  The 
Moon's  Pale  Light,  Gull  Lake.  (Photo.)  Herbert  Wil- 
liam Gallichan,  Gravenhurst. 

The  Modern  Enharmonic  Scale.  By  J.  Humfrey  An- 
ger.    (Book.)     J.    Humfrey  Anger,   Toronto. 

Discord    and    Harmony.       (Print.)       Walter    Thomas, 
.  Vancouver. 

Sonoma.  (My  Mexicana  Rose.)  Intermezzo.  By  Leo 
Friedman.  Sonoma.  (My  Mexicana  Rose.)  Song.  Words 
by  -lames  O'Dea.  Music  by  Leo  Friedman.  Colonia. 
Intermezzo,  for  piano.  By  Leo  Friedman.  They  All 
Look  Alike  to  Mary.  Song'.  Words  and  music  by  Billy 
Kent.     Maurice   Shapiro,    New    York. 

A  Coon  of  Pedigree.  Song.  Words  and  music  by 
John  Larkins  and  Win.  I>.  Friedlander.  Bombay.  An 
Fast  Indian  Oddity.  For  piano.  By  Percy  Wenricl.. 
Will  Rossiter,  Chicago. 

Be  My  Little  Teddy  Bear.  Song.  Words  by  Vincent 
Bryan.  Music  by  Max  Hoffman.  Jerome  H.  Remick  & 
Company,  New  York. 

Binnacle  Jim.  (Sheet  of  Pictures.)  Brownie  Clown  in 
Brownie  Town.  (Sheet  of  Pictures.)  Canada  Newspaper 
Syndicate,   Limited,   Montreal. 


Abrege  de  Zoologie.  Par  I 'Abbe  V.  A.  Hoard,  A.M. 
(Live.)     L'Abbe   Victor  A.  Huard,  Quebec. 

Carmichael.  By  Anison  North.  Illustrated  and 
decorated  by  Cora  Parker.  (Book.)  The  Bryant  Press, 
I  ami  ted,   Toronto. 

Reverends  Peres  Franciscains  de  Montreal.  (Groupe 
en   Photographie.)      Lapres  et  Lavergne,  Montreal. 

The  Winnipeg  Financial  Calendar  and  Daily  Me- 
morandum.     (Book.)      Norman  Binmore,  Montreal. 

Greater  Canada.  By  Stephen  Leacock.  (Book.) 
Stephen  Leacock,  Montreal. 

Historic  Sketch  of  Penetanguishene.  By  A.  ('.  Os- 
borne. (Temporary  Copyright.)  Alexander  Campbell 
( >sborne,  Peneta  nguishene. 

Interim  Copyrights. 

Les  Intendanls  de  la  Nouvelle-Fraiice.  (Book.)  Regis 
Roy,  Ottawa. 

'Hie  Other  Girl.  (Music.)  Wynne  MeDermott,  Fgan- 
ville,   Out. 

Comme  Nos  Peres.  Chant  Patriotique.  Paroles  de 
W.  Chapman.  Musique  de  E.  Paladilhe.  William  Chap- 
man,  Ottawa. 

Le  Medecin  devant  la  Loi.  La  Responsabilite  Medi- 
cale  etudiee  d'apres  le  Code  Criminel  de  Canada  et  !e 
Code  Civil  de  la  Province  de  Quebec.  (Livre.)  Joseph 
Marie   Alfred    Mousseau,    Montreal. 

luinning  Story  and  Bulletins  of  the  Stanley  Cup 
Hockey  Matches,  1907.  The  Canadian  Pacific  Railway 
Company's  Telegraph  of  Canada.  Ottawa. 


BEST   SELLING   BOORS    OF  THE   PAST   MONTH. 

As  Reported  by  Leading  Canadian  Retail  Dealers. 


Brantford. 

1.  Lone  Furrow,  by  W.   A.  Fraser.    Frowde. 

2.  Friday   the  13th,   by  T.   W.   Lawson.     McLeod. 

.'(.  Bob  Hampton  of  Placer,  by   R.    Parrish.     Briggs. 

1.  The  Doctor,  by  Ralph  Connor.     Westminster. 

5.  Half  a  Rogue,  by   Harold  McGrath.     McLeod. 

ti.  Tides  of  Barnegat,  by  F.  H.  Smith.     McLeod. 

Calgary. 

1.  Port     of     Missing     Men,     by     Meredith     Nicholson 
\LLeod. 

2.  Lone  Furrow,  by  W.   A.   Fraser.     Frowde. 

3.  Friday   the  13th,  by  T.   VV.   Lawson.     McLeod. 
1.     The  Saint,   b\    Antonio  Foggazzaro.     Copp. 

5.     The  Far  Horizon,  by   Lucas  Malet.     Dodd  Mead, 
(i.    Woman  of  Babylon,  by  Joseph  Hocking.     Copp. 

Charlottetown. 


The   Doctor,    by    Ralph    Connor.     Westminster. 
Fighting  Chance,  by  R.  W.   Chambers.     McLeod. 
Wacousta,  by   .Major     Richardson.     Historical  Pub. 


Co. 


,   by   11.   B.   Marriott 

■) 

3 

{.   Parrish      Briggs. 

1 

Meredith      Nicholson. 

5 
6 

4.  A     Midsummer     Day's  Dreai 
Watson.     Briggs. 

5.  Bob  Hampton  of   Placer,  by 
ti.     Port   of     Missing     Men,     by 

VIi  Leod. 

Collingwood. 

1.  Bob  Hampton   of   Placer,  by    R.    Parrish.     Briggs. 

2.  I  Will  Repay,  by  Baroness  Orczy.     Lippineott. 

3.  Port     of     Missing  Men,     by      Meredith     Nicholson 
McLeod. 


The  Queen's  Hostage,  by  H.  T.  Comstock.     Little 
Friday  the   13th,  by  T.  W.   Lawson.     McLeod. 
Sir  Nigel,   by  Sir  Conan   Doyle.     Briggs. 

Edmonton. 

The  Lone  Furrow,  by  W.  A.  Fraser.  Frowde. 
Friday  the  13th,  by  T.  W.  Lawson.  McLeod. 
.The  Doctor,  by  Ralph  Connor.  Westminster. 
Latter  Day  Sweethearts,  by  C.  C.  Harrison. 
Fighting  Chance,  by  R.  W  Chambers.  McLeod. 
The  Saint,  by    Antonio  Foggazzaro.    Copp. 

Hamilton. 

Lone   Furrow,  by   W.    A.   Fraser.     Frowde. 

Port     of     Missing     Men,    by     Meredith     Nicholson. 


McLeod. 


The  Doctor,  by  Ralph  Connor.  Westminster. 
Running  Water,  by  A.  E.  W.  Mason.  Briggs. 
Friday  the  13th,  by  T.  W.  Lawson.  McLeod. 
Captain  of   the    Kansas,    b\    Louis   Tracy.     McLeod. 

Kingston. 

Bishop   of    Cottontown,   by    J.   T.    Moore      Winston. 
Running  Water,   by  A.   E.   W.   Mason      Briggs. 
Lone  Furrow,  by  W.   A.   Fraser.     Frowde. 
Collision,    bj    Winston   Churchill.     Macinillan 
The  Doctor,  b\    Ralph  Connor.     Westminster. 
The  rjndertow,  by  R.  E.   Knowles.     Revell. 
Moncton. 

1.  Friday    the  13th,  by  T.   W.  Lawson.     McLeod. 

2.  Before   Adam,    by    Jack   London.     Macinillan. 

3.  The  Mystery,  by  White  and  Adams.    Musson. 

4.  The  Doctor,   by  Ralph   Connor.    Westminster. 
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5.    Port    of    Missing     Men,    by     Meredith    Nicholson. 

Mel. mil. 

(i.    Whispering  Smith,  by  P.   H.   Spearman.    McLeod. 
Montreal. 

1.  Port     of     Missing     Men,     by     Meredith     Nicholson. 
McLeod. 

2.  Running  Water,  by  A.  W.  Mason.    Briggs. 

3.  Paul,  by   E.   P.  Benson.    Ldppincott. 

1.  The  Beloved  Vagabond,  by  William  J.  Locke.    Lain'. 
;>.    Friday  the  13th,  by  Thos.  VV.  Lawson.    McLeod. 
(i.     The   Lonely   Lady   of  Grosvenor  Square,   by    Henry 

De   La  Pasture.     Button. 

Ottawa. 

i.    Lost  Leader,  by  E.  P.  Oppenheim.    Copp. 

2.  Port     of     Missing   Men,     by      Meredith     Nicholson. 
McLeod. 

3.  Gabriellc,  by  H.  Dickson.    Lippincott. 
1.    Sir  Nigel,  by  Conan  Boyle.    Briggs. 

5.  Captain  of  the  Kansas,  by  Louis  Tracy.    McLeod. 

6.  Lone  Furrow,  by  W.  A.  Fraser.     Frowde. 

Peterborough. 

1.  The  Doctor,  by  Ralph  Connor.  Westminster. 

2.  St.  Cuthberts,  by  R.  E.  Knowles.    Revell. 

3.  Whispering  Smith,  by  F.  H.   Spearman.     McLeod. 

4.  Sir  Nigel,   by  Conan  Boyle.    Briggs. 

5.  Fighting   Chance,   by  R.   W.    Chambers.    McLeod. 
G.  Port     of     Missing      Men,     by    Meredith     Nicholson. 

McLeod. 

Quebec. 

1.  The  Doctor,  by  Ralph  Connor.    Westminster. 

2.  Sir  Nigel,  by  Conan  Boyle.    Briggs. 

3.  Invasion  of  1910,  by  W.  Le  Queux.    Macmillan. 
1.  Jane  Cable,  by  G.   B.  McCutcheon.     Briggs. 

5.    The  Man  Who  Rose  Again,  by  Silas  Hocking.  Copp. 
G.    White  Fang,  by  Jack  London.    Macmillan. 

Stratford. 


1. 


3. 


Lippincott. 
.  W.  Mason.     Briggs. 
by     Meredith     Nicholson. 

Fraser.    Frowde. 

Bodd  Mead  Co. 


Lone  Furrow,  by  W.   A.   Fraser.     Frowde. 
The  Undertow,  by  R.  E.  Knowles.     Revell. 
Port     of     Missing      Men,     by    Meredith    Nicholson. 
McLeod. 

4.  The  Mystery,   by  White  and    Adams.    Musson. 

5.  Whispering   Smith,    by    F.    H.    Spearman.     McLeod. 

Toronto. 

1.  Lonely  Lady  of  Grosvenor  Square,  by  Mrs.  Be  La 
Pasture.     Button. 

2.  Paul,  by  E.  F.   Benson. 

3.  Running  Water,  by  A.  E 

4.  Port    of    Missing      Men, 
McLeod. 

5.  Lone  Furrow,  by  W.  A. 

6.  Far  Horizon,  by  Lucas  Malet. 

Vancouver. 
The  Doctor,  by  Ralph  Connor.     Westminster. 
Sir  Nigel,  by  Conan  Doyle.    Briggs. 
White  Fang,  by   Jack  London.    Macmillan. 
Lone  Furrow,  by  W.   A.  Fraser.     Frowde. 
Fighting  Chance,  by  R.  W.  Chambers.    McLeod. 
Treasure  of  Heaven,  by  Marie  Corelli.    Briggs. 

Winnipeg. 
Prisoner  of  Zenda,  by  Anthony  Hope. 
Lone  Furrow,  by  W.  A.  Fraser.    Frowde. 
Port    of    Missing     Men,    by    Meredith    Nicholson. 
McLeod. 

4.  Man  Who  Rose  Again,  by  Silas  Hocking.    Copp. 

5.  Growth,  by  Graham  Travers.    Musson. 

G.    Silver  Maple,  by  Marion  Keith.    Westminster. 


1. 
2. 
3. 
4. 
5. 
G. 


2. 
3. 


Canadian  Summary.  Points 

1.  Lone    Furrow,    by    W.    A.    Fraser    SO 

2.  Port  of  Missing  .Men,  by   Meredith  Nicholson     77 

3.  The   Doctor,    by    Ralph   Connor   71 

4.  Friday  the   13th,  by  Thos.   W.   Lawson  13 

5.  Sir  Nigel,  by  Conan  Boyle  32 

6.  Bob  Hampton  of   Placer,   by  R.   Parrish    ....  22 

CONDENSED  OR  '  WANT  "   ADVERTISEMENTS. 

FOR  SALE. 

FOR  SALE — An  up-to-date  going  concern,  established  25  years.  Stock  in 
Al  condition,  bought  right,  $10,400.00,  consisting  of  books, leather  goods, 
wall  papers,  pictures,  stationery,  high  ciass  fancy  goods.  Cash  business, 
from  Jan.  1st,  1906  to  Dec.  31st,  1906,  $21,500.00.  Net  profit  over  $4,000.00 
Present  premises,  which  are  best  in  city,  can  be  leased  at  $600.00  per  year, 
free  of  taxes.  Chance  of  a  lifetime  to  man  with  the  money.  No  others  need 
apply.  Must  be  sold  quick,  owner  going  west.  Box  93,  BOOKSELLER  AND 
STATIONER,  Toronto,  Ont.  , 

SITUATIONS  WANTED 

TO   BOOKSELLERS,    ETC.— Wanted   by  two  young  men,    situations    as 
booksellers'  assistants  or  librarians,  9  years'   experience    English   book 
trade;  excellent  references  ;  present  position  bookstall  relief  managers. 
Address  stating  salary,  etc.,  F  643  Birchalls  Advertising  Offices,  Liverpool, 
England. 

POSITION     WANTED  —  Competent    young    Englishman,   accustomed  to 
responsibility,  good  prospects  destroyed  by  recent  Earthquake,  desires  to 
obtain  position  with  Canadian  firm  ;  three  years'  English  experience,  two 
and  a  half  years'  colonial,  in  book  and  fancy  trades,  manufacturing  stationery 
and   printing;    age  23;   g-entlemanly  address;    photo  on   application;   would 
prefer  Western  Canada.     H.  Long,  care  of  Gardner's,  Kingston,  Jamaica. 


WANTED. 


B 


RIGHT,  intelligent  boy  wanted  in  every  town  and  village  in  Canada,  good 
pay,  besides  the  gift  of  a  watch  for  good  work.  Apply  The  MacLean  Pub- 
lishing Company,  10  Front  St.  E.,  Toronto. 

AGENT  WANTtD. 

AN   English  manufacturer,  having  a  large  and  old  established    trade    in    an 
article    of    the    highest    reputation    sold   by   almost   every   stationer   in 
Canada,  wishes  to  negotiate  with  a  first  class  firm  in  the  stationery  or 
paper  trade  with  branch  travellers  in  that  country,  with   a  view  to  a  selling 
arrangement.     Reply  1073  Sell's  Advertising  Offices,  London,  E.C.,  Eng. 


HELP  WANTED 


, 


Owing  to  our  rapidly  growing 
trade,  and  the  constant  increase 
we  are  making  in  our  travelling 
staff,  and  due  to  the  fact  that  we 
have  found  it  more  satisfactory 
to  educate  our  own  travellers,  we 
wish  to  have  on  fyle  applications 
from  bright  young  lads  from 
sixteen  to  eighteen  years  of  age, 
willing  to  work  and  ambitious  to 
learn  the  stationery  business. 
Those  with  some  experience  pre- 
ferred. 

Apply 

WARWICK  BROS,  &  RUTTER 

LIMITED 


9  *.*.  ^.%.'%.^.^.*.-%.^.  %.-%.-%.  <%.-%.  ^•%.%.*^'».*.^.%.^.-%.-%.*.^.*.%.i 
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CLASSIFIED    LIST    OF    ADVERTISEMENTS. 


Books  and  Magazines. 
American  Code  Co.,  New  York. 
Baker's  Book  Shop,  Birmingham,  Eng. 
Blake's  Catholic  Publishing  House,  Toronto 
Briggs,  William,  Toronto. 
Clark  Bros.,  Winnipeg,  Man. 
Copp,  Clark  Co.,  Toronto. 
Macmillan  Co.  of  Canada,  Toronto. 
Morton,  Phillips  &  Co.,  Montreal. 
Musson  Book  Co.,  Toronto. 
"  Publisher's  Circular,"  London,  Eng. 
Smith  Publishing  &  Supply  Co..  Toronto. 
Unwin,  T.  Fisher,  London,  Eng. 

Blank  Books. 

Brown  Bros.,  Toronto. 
Buntin,  Gillies  &  Co.,  Hamilton. 
Copp,  Clark  Co..  Toronto. 
Warwick  &  Rutter,  Toronto. 

Calendars— Cards. 
Copp,  Clark  Co.,  Toronto. 
Menzies  &  Co.,  Toronto. 
Raphael  Tuck  &  Sons  Co.,  New  York. 

Carbon  Paper. 
Carbon  Paper  and  Ribbon  Co.,  Toronto. 
Fidelity  Carbon  Paper  Co.,  Boston,  Mass. 

Crepe  Paper,  Eto. 

Dennison  Mfg.  Co.,  New  York. 
•  Envelopes. 

Berlin-Jones  Envelope  Co.,  New  York. 
Fanoy  Goods. 
•    Brown  Bros.,  Toronto. 

Clark  Bros.,  Winnipeg,  Man. 

Copp,  Clark  Co.,  Toronto. 

Sutcliffe-Edmison  Co.,  Limited,  Toronto. 

Warwick  Bros.  &  Rutter,  Toronto. 

Young  Bros.,  Toronto. 
Finanoial  Institutions  and  Insnranoe. 

British  American  Assurance  Co.,  Toronto. 

Confederation  Life  Arsociation,  Toronto. 

Metropolitan  Bank,  Toronto. 

Western  Assurance  Co..  Toronto. 
Fireworks. 

Sutcliffe-Edmison  Co.,  Ltd.,  Toronto. 

Flags. 
Sutcliffe-Edmison  Co.,  Ltd.,  Toronto. 

Fountain  Pens. 

Brown  Bros.,  Toronto. 
Copp,  Clark  Co.,  Toronto. 


Gage,  W.  J.,  Co.,  Toronto. 
Warwick  Bros.  &  Rutter,  Toronto. 
Waterman,  L.  E.,  Co.,  Montreal. 

Glue,  Paste  and  Muoilage. 
Auld  Mucilage  Co.,  Montreal. 
Carter's  Ink  Co.,  Montreal. 
Copp,  Clark  Co.,  Toronto. 
Dennison  Mfg.  Co.,  New  York. 
Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 

Gramophones. 

Berliner  Gramophone  Co.,  Montreal. 

Help  Wanted. 

Warwick  Bros.  &  Rutter,  Toronto. 

Inks — Writing. 
Brown  Bros.,  Limited,  Toronto. 
Carter's  Ink  Co.,  Montreal. 
Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 
Kearns  Ink  &  Wax  Co.,  Toronto. 
Payson's. 

Leather  Goods 

Brown  Bros.,  Limite*d,  Toronto. 
Rumpp,  C.  F.,  &  Sons,  Philadelphia. 

Loose  Leaf  Systems. 
Copp,  Clark  Co..  Toronto. 

Papers. 

Eaton-Hurlbut  Paper  Co.,  Pittsfield,   Mass., 

Toronto. 
Gage,  W.  J.,  Co.,  Toronto. 

Papeteries. 

Brown  Bros.,  Ltd.,  Toronto. 
Buntin,  Gillies  &Co.,  Limited,  Hamilton. 
Copp,  Clark  Co.,  Toronto. 
Hurd,  Geo.  B.,  &  Co..  New  York. 
Eaton-Hurbut    Paper    Co.,    Toronto-Pitts- 
field,  Mass. 

Pens. 

Brown  Bros.,  Toronto. 

Esterbrook  Pen  Co. ,  New  York . 

Gillott,  Jos.,  Birmingham,  Eng. 

Heath,  John,  London. 

Hinks,  Wells  &  Co.,  Birmingham,  Eng. 

Macniven    &    Cameron,      Edinburgh      and 

Birmingham. 
Spencerian  Pen  Co.,  Birmingham,  Eng. 
Waterman,  L.  E.,  Co.,  Montreal. 


Penoils. 

American  Lead  Pencil  Co.,  New  York. 
Brown  Bros.,  Limited,  Toronto. 
Copp,  Clark  Co.,  Toronto. 
Warwick  Bros.  &  Rutter,  Toronto. 
Waterman,  L.  E.,  Co.,  Montreal. 

Pictures. 

Gordon  Art  Co.,  Chicago,  111. 
Playing  Cards,  Games,  eto. 

Buntin,  Gillies  &  Co.,  Hamilton. 

Copp,  Clark  Co.,  Toronto. 

Goodall,  Chas.,  &  Sons,  London. 

Hurst,  A.  O..  Toronto. 

Union  Card  &  Paper  Co.,  Montreal. 
Post  Card  Holder. 

Pugh  Mfg.  Co.,  Toronto. 
Postal  Scales. 

Pelouze  Scale  &  Mfg.  Co.,  Chicago,  111. 
School  Supplies. 

Buntin,  Gillies  &  Co.,  Hamilton,  Ont. 

Gage,  W.  J.,  Co.,  Toronto. 

Warwick  Bros.  &  Rutter,  Toronto. 

Souvenir  and  Picture  Post  Cards. 
Boch  &  Kirsch.  Frankfort,  Germany. 
Brown  Bros.,  Toronto. 
Cooper,  A.  H.,  Toronto. 
Copp,  Claik  Co.,  Toronto 
Crescent  Embossing  Co  ,  Plainfield,  N.J. 
Curt-Teich  Co.,  Chicago. 
Fine  Art  Printing  Co.,  Kaufbeuren,  Germany 
Forest,  D.  &  W.,  Montreal. 
Hildesheimer,  S.,  &  Co.,  London,  Eng. 
International  Post  Card  Co.,  Montreal. 
Illustrated  Post  Card  Co.,  Montreal. 
Koeber,  Paul  C,  Co.,  New  York. 
Leather  Post  Card  Co.,  New  York. 
Leder,  Otto,  Saxony,  Germany. 
Macfarlane,  W.  G.,  Co.,   Toronto,   Buffalo. 
Markert  &  Sohn,  Dresden,  Germany. 
Menzies  &  Co.,  Toronto. 
Neumann,  W.,  &  Co.,  Berlin,  Germany. 
Picture  Post  Card  Co.,  Ottawa,  Ont. 
Romler  &  Jonas,  Dresden. 
Valentine  &  Sons  Co.,  Montreal,  Toronto. 
Warwick  Bros.  &  Rutter,  Toronto. 

Telephones. 

Bell  Telephone  Co.  of  Canada,  Montreal 
Typewriter  Supplies. 

Carter's  Ink  Co.,  Montreal. 

Mittag&  Volger,  Park  Ridge,  N.J. 
Wall  Paper. 

Stauntons  Limited,  Toronto. 


INDEX     TO     ADVERTISERS. 


PAGE 

Accountants  and  Auditors 48 

American  Code  Co 23 

American  Lead  Pencil  Co 49 

Auld  Mucilage  Co 47 

Baker's  Book  Shop 29 

Bell  Telephone  Co 46 

Berliner  Gramophone  Co   2 

Berlin  &  Jones  Envelope  Co 7 

Bock  &  Kirsch 43 

Briggs,  William 26 

British-America  Assurance  Co 46 

Brown  Bros. ,  Limited 2 

Buntin,  Gillies  &  Co outside  back  cover 

Canadian  Press  Clipping  Bureau 51 

Carbon  Paper  &  Ribbon  Co 28 

Carter's  Ink  Co 1 

Clark  Bros.  &  Co 7 

Confederation   Life  Association 46 

Copp,  Clark  Co 6,20 

Cooper,  A.  H 42 

Crescent  Embossing  Co 42 

Curt-Teich  Co 40 

Eaton-H urlbut  Paper  Co 3 

Esterbrook  Pen  Co 28 

Fidelity  Carbon  Paper  Co 27 

Fine  Art  Printing  Co 43 

Forest,  D.  &  W 33 


Gillott,  Jos outside  front  cover 

Goodall,  Chas.,  &  Sons,  Limited 1 

Gordon  Art  Co 33 

Hawkes- Jackson  Co outside  front  cover 

Heath,  John   28 

Higgins,  Chas.  M.,  &  Co 1 

Hildesheimer.  S.,  &  Co 5 

Hinks,  Wells  &  Co 28 

Hotel  Directory   48 

Hurd,  Geo.  B.,  &  Co 45 

Hurst,  A.  O 1 

International  Post  Card  Co 40 


Kearns  Ink  &  Wax  Co 
Koeber,  Paul  C„  &  Co. 
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Leather  Post  Card  Co 41 

Leder,  Otto 43 

Legal    Cards 48 

Macfarlane    W.  G   41 

Macmillan  Co.  oi  Canada,  Ltd   23 

Macniven  &  Cameron 28 

Markert  &  Sohn 43 

Menzies  &  Co 8 

Metropolitan  Bank 46 

M  ittag  &  Volger outside  back  cover 
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CHRISTAAS 
PIOTRE  POT 

BRITISH  MANUFACTURE 

William  Ritchie  &  Sons,  Limited, 


OF  EDINBURGH, 
SCOTLAND 


beg  to  announce  that  their  representative,  Mr.  H.  Morrison,  will  visit  the  Dominion  with  the 
latest  novelties  in  their  Card  Publications,  View  Goods,  Stationery,  Leather  and  Fancy  Goods. 
Traders  are  respectfully  requested  to  send  business  card  to  Mr.  H.  Morrison,  at  the  office  of 
The  Bookseller  and  Stationer,  Montreal,  to  ensure  his  calling. 


Christmas   Cards 


Large  range  of  artistic  designs  specially  produced  for  the  Canadian  trade,  including  a  charming 
series  for  Friends  Abroad,  with  appropriate  greetings,  and  an  unique  series  which  may  be 
localized  for  any  town. 

POST  CARDS — General  interest  and  comic,  in  great  variety. 

AUTOGRAPH    BOXES  —  Finest  selection    on   the   market. 

BLANK    CARDS    FOR    PRINTERS 

" Reliable  Series"  Private  Greeting  Cards 

Sample  books  ready  in  September. 

Post*  Cards 

An  important  collection  of  beautiful  studies  in  Figure,  Landscape,  etc.,  etc.,  in  our  well-known 
and  artistic  colored  productions. 

COMIC  CARDS— Humor  without  vulgarity. 

Post  Cards  of  Local  Views 

From    customers'    own    photographs.         You    give    us    the     photograph,    we    do     the    rest  ! 


William  Ritchie  (8i>  Sons,  Limited 


Elder  Street. 


EDINBURGH,  SCOTLAND 


ALSO  AT  LONDON.  GLASGOW,  LEEDS  AND  MANCHESTER 
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ON  THE  MOVE 


BUNTIN,     OILLIBS    &    CO.,     LiniTED,    HAMILTON,     REPORT    A    HBAVY    MOVEMENT    IN     ALL    LINES 

We  Not  Only  Claim  the  Best  But  to  Make  the  "Only 
Best"  and  Remember  the  Source. 


HERE  IS   THE  SUBSTANCE  OF   THE   WHOLE  MATTER 


"OUR  LINE"  Type- 
Carbon  Papers  embody 
greatly  intensified, 
claimed  for  all    other 


writer  Ribbons  and 
in  themselves,  only 
every  good  property 
kinds  


THIS  IS  A  BROAD,  STRONG  CLAIM,  BUT  WE    "  MAKE  GOOD  "    TO  THE  LETTER  AND 

WE  ARE  THE  STANDARD  MAKERS  OF  THE  WORLD. 


Principal  Office  and  Factories         TV  /ff^~T^f  I  *   A    /"^       0         T  T /~\  T     /^  Tj*  T3  Sole  Manufacturers 

Park  Ridge,  N.J.      lVll  1    lAu    CX     V  KJLjKJIL K,  INC.  for  the  Trade  onij. 


NEW  YORK  CITY,  Stewart  Building,  280  Broadway  LONDON,  4  St.  Paul'*  Churchyard,  E.C.       ZURICH,  J.  G.  Muggli 

CHICAGO,  ILL.,  200  Monroe  Street  PARIS.  5  Im  Passe  Reille  AMSTERDAM,  Benier  &  Co 


VOL.    XXIII.     No.  5. 


SUMMER     NUMBER 


Office  of  Publication    10  Front  Street   East,  Toronto 


PRICE   $1.00  PER   YEAR. 


MAY 


of  Canada 


1  9  0   7 


The    New  Idea  Trade    Newspaper   that    Shows    Retailers    How    to    Sell    Goods.       Covers    the    Entire    Canadian 

Field    and    has    a   Growing    Circulation  Abroad. 


MONTREAL 


TORONTO 


WINNIPEG 


It's  tt)£ Soli6t)e6~2>isptaY 
\\)oX  sells  tacks 

ZKsk  Your  jobber  or 

Iftawkes-Ttfacksort  (To.,  ^takers 

$2  ~2>uarte  Street,  tt.  V. 


Joseph  Gillott's  Pens 

Every  stationer  should  stock  these,  the  premier  pens,  by 
the  premier  pen  makers.  Joseph  Gillott's  pens  have 
long  held  an  exclusive  reputation  for  variety  in  make 
and  shape  and  point,  and  for  their  perfection  of  finish. 
The  founder  of  the  mm  of  Joseph  Gillott  &  Sons  took 
out  one  of  the  original  patents  for  the  making  of 
steel  pens. 

Fur  all  particulars.  Bimplea  for  distritmtio'i,  show  cards,  etc  .  apply  Joseph  (Jii.lott 
A-  Sons.  ;<t,   Gracechurcli  gtreet,  London.  EC. 


YOU  ARE  INTERESTED  IN  SOMETHING. 

Why  not  get  the  best  items  that 
are  printed  on  the  subject  ? 

We  read  and  clip  thousands  of  newspapers  every  week— therefore  we 
can  equip  you  speedily  and  economically  for  a  debate,  speech,  lecture, 
essay  or  anything  else  requiring  up-to-date  information  and  more  of  it  than 
your  competitors  are  likely  to  get. 

Terms— 100  Clippings,  $  6.00 

250  "  12.00 

500  "  22.00 

1,000  "  40.00 

Bend  for  our  Booklet,  which   fully   explains  the  scope  of  the  clipping 

Industry. 

We  have  also  lists  of  firms  in  every  branch  of  trade  in  the  Dominion, 
the  professions,  club  members,  society^  etc.,  and  we  are  prepared  to  address 
and  mail  circulars  or  letters  to  these  at  any  time. 


THE  CANADIAN  PRESS  CLIPPING  BUREAU, 


lit   MeOIII  Street, 
MONTREAL 


10  Front  St.  Ea»t, 
TORONTO. 


BOOKSELLER     AND     STATIONER 


New 


School  Blanks 


The    trade    who    have  seen  our   series  of  new 
school 

Scribbling  and 

Exercise  Books 

for  the  coming  season  pronounce  them  to  be 
the  finest  assortment  of  designs  ever  shown  in 
Canada. 

We  have  an  entirely  new  and  novel  feature 
which  we  have  patented  in  Canada  and 
which,  judging  from  advance  orders  to  date, 
promises  to  far  outsell  any  line  of  school 
blanks  ever  made.  Our  travellers  will  show 
you  our  line  in  ample  time  for  you  to  order 
elsewhere  if  you  are  not  satisfied. 

Warwick  Bros.  &  Rutter, 

Toronto 


Wholesale 
Manufacturing  Stationers 


Limited 


BOOKSELLER     AND     STATIONER 


IT   IS  THE   CORRECT  THING 

FOR   EVERY 

BOOKSELLER  AND  STATIONER 

TO  STOCK 

GOODALLS 


UNSURPASSED 


Playing  Cards 


JUST  THE  THING  FOR  TOURIST  TRADE 

try  IMPERIAL  CLUBS  in 

Maple  Leaf,  Bicycle  (is  designs),  Empire  and  Golf  Backs 

LINETTE  CARDS 

The  newest  creation  in  card  manufacture, — no  mis- 
deals possible  with  these  cards, — crisp,  smooth  and 
waterproof. 


ORDER    FROM    ANY   JOBBER 


A.  0.  HURST,  24  Scott  Street,  TORONTO 


BOOKSELLER     AND     STATIONER 


LEATHER  GOODS 


DEPARTMENT 


Have  now  o  n 
hand  most  com- 
plete stock  of 
Leather     Goods. 

New  Styles 
New  Leathers 
Great  Variety 

Ladies' 
Hand  Bags 
Strap  Purses 
Combination 

Wallets 
Card  Gases 

Portfolios 

Music  Cases 

Letter  Gases 

Bill  Wallets 

Bankers'  Cases 

Coin  Purses 

Memorandum  and 
Address  Books 

Loose  Leaf,  Memo, 
and  Price  Books 

Collar  Cases 

Messengers'  Wallets 

Diaries- 
New  Goods 
Right  Prices 


Writing  Folio 


Men's  Card  Case 


BROWN  BROS. 


"  Sports"  Playing  Cards 


THE    BEST    VALUE 
IN  THE  MARKET. 

ONE  OF  MANY 
VARIETIES 


Leaders  in  a  second 
(trade  —  GOOD 
LUCK  and  ST. 
LAWRENCE. 

SPECIAL  CARD    FOR 
WHIST  PLAYERS 

Colonial  WMst 

LACROSSE  DESIGN. 

We   are  headquarters  for   PLAYING  CARDS 

M-i.DE    IN    CANADA.  } 

Style  and   finish  equal  to  Imported  Cards.  f 

Advertising    Cards    of  all    sorts— Novel   Designs.  4 

FOR  SAMPLES  ANL"  PRICES  APPLY—  i 

The  UNION  CARD  &  PAPER  CO.,   I 

Limited 

MONTREAL. 


LIMITED 

51-53  Wellington  Street  West 


TORONTO 


^Berliner  GranK)-phone. 

Miarfja  SSI  3«fs  bws  *w)  ^k  i  +  taS  I 

ill 

TOU*  >ia»«                         n,s  master's  VOICE 

^n«H^H^iiiiiiiii™ 

That  First  Person  "1" 

A  Bookseller  whose  name  you  know  well  had  his  doubts 
about  the  benefits  attached  to  Gram-O-Phone  business. 

He  saw  Berliner  and  Victor  machines  widely  adver- 
tised and  widely  called  for,  but  he  harbored  the  belief 
that  someone  else  than  himself  was  the  person  who 
should  sell  the  machines. 

He  had  a  Book  Business  and  a  Stationery  Business  to 
attend  to  and  wanted  no  more  opportunities  to  increase 
his  revenue. 

What  do  you  think  of  him  ? 
Take  a  look  at  him  in  the  glass  ! 

DISTRIBUTORS  FOR  CANADA. 

Maritime  Gram.  Co.,        -        -        Truro,  N.S. 
J.  &  A.  McMillan,        -      -        -        St.  John,  N.B. 
Clark  Bros.  Co.                          -        Winnipeg,  Man. 
Dyke,  Evans  &  Callaghan,        ■        Vancouver,  B.C. 
R.  S.  Williams  &  Sons,  Limited,     Toronto,  Ont. 
Nordheimer  Piano  and  Music  Co.,  Toronto,  Ont. 
Royal  Stores,  Limited,             •        St.  John's,  Nfld. 

Write  your  nearest  distributor. 

THE 

BERLINER  GRAMOPHONE 

OF  CANADA,  LIMITED.  MONTREAL 

CO. 

BOOKSELLER     AND     STATIONER 


2f/>e 


Savory 


Line    of   Calendars,    Xmas    Cards,    Post    Cards, 
Pictures,  Private  Xmas  Cards  and  Novelties 

Samples  now  readv.     Our  Travellers  will  cover  all  Canada  between  this  and  July  31st. 


CI 


ucine 


A   LIQUID    ADHESIVE: 

THERE  IS  nothing  like  it  or  "just  as  good."     Carried  in  stock  by  all  the  leading  wholesale  stationers. 

Sold  on   import   by  us. 

B  lottin  g' 

Manufactured    by    R.    Craig    &    Sons,    Caldercruix,  Scotland,    the   largest  manufacturers  of  Blotting  in  the  British 

Empire.     Write  for  samples  and  quotations. 

MENZIES  &  COMPANY 

19   WELLINGTON   STREET   EAST,   TORONTO 

Canadian    Representatives     E.  W.    Savory.    Ltd.,    Bristol;   Lyons   Ink,    Ltd  ,    Manchester    (mfrs.    of  the    famous 

CLUCINE)  ;   Dorendorff  k  Co.,  London,  Eng. 
"One  of  the  largest  wholesale  importers  of  BRITISH  Sealing  Wax  and  Blotting  in  Canada." 


HIGGINS' 
PHOTO  MOUNTER 

(TRADE     MARK) 

1VTO  adhesive  on  the  market 
at  the  present  time  has 
proved  of  equal  value  or  had  a 
wider  sale  than  HIGGINS' 
PHOTOMOUNTER.  Its  great 
popularity,  not  only  among 
amateur  and  professional 
photographers,  for  whom  it 
was  originally  made,  but 
among  business  men  and 
users  of  paste  generally,  has 
shown  beyond  all  doubt  that 
it  has  great  intrinsic  merit.  It 
is  not  a  flour  or  starch  paste, 
but  a  vegetable  glue— a  pro- 
duct entirely  new  in  the 
chemistry  of  adhesives.  For  mounting  photographs, 
aristotypes,  scrap  pictures,  and  engravings,  and  for 
general  use  as  a  substitute  for  mucilage,  it  will  be 
found  most  satisfactory.  Be  sure  and  stock  Higgins' 
paste. 


HIGGINS'   AMERICAN    DRAWING    INKS 

BLACKS  AND  COLORS 

The  Standard  Liquid  Drawing  Inks  of  the  World 


CHAS.  M.  HIGGINS  &  CO.,  Manufacturers 

NEW  YORK      -      CHICAGO      -      LONDON 
Main  Office  and  Factory,  BROOKLYN,  N.Y.,  U.S.A. 


SHOW  CARDS 

and  PRICE  TICKETS 


are    of    just    as    much    importance     in    a    well 
dressed  window  as  the  goods  themselves.  They 

SELL     THE     GOODS    if   made    with 


CARTER'S 


NEW    SHOW    CARD    INK 


J/ur/A-a^ne^ 


SEVEN     LUSTROUS     COLORS : 

Blue,        Green,        Purple,       Black, 
Yellow,     White     and     Red 

WILL    NOT   CRACK  WHEN   DRY 

Ask     your    Stationer     for    Sample 

The  Carter's  Ink  Co. 


Boston 


New  York 


Chicago 


Montreal 


BOOKSELLER     AND     STATIONER 


Words  of  Interest  to  the  Canadian  Stationer  or  His  Pen  Clerk 


W^teiFMMn^j^lF©iiiiiitMii 


First  Word— THE    PEN 


Third  Word— THE  CLIP-CAP 


verybody  writes.  Almost  everybody  writes 
differently.  Each  has  some  preference  in 
the  selection  of  a  pen.  This  we  recognize. 
Therefore,  for  the  man  who  wishes  a 
stub  pen  we  have  a  stub  pen;  a  Falcon  for 
the  man  who  likes  a  Falcon  pen;  for  mani- 
folding we  make  a  stiff  pen  that  writes  like  a 
pencil  and  makes  a  better  copy;  for  stenog- 
raphers we  have  special  points,  and  much  of  our  success  has 
been  due  to  our  ability  to  satisfy  stenographers;  for  bookkeepers 
we  have  pens  that  make  fine  lines  and  deposit  little  ink,  so  that 
blotting  paper  is  unnecessary. 

In  short,  pens  are  made  for  the  finest  work  and  the  most 
delicate  shading. 

These  pens  are  made  in  all  sizes,  and  the  size  of  the  gold 
pen  determines  the  price;  because,  as  the  pen  increases  in  size  the 
barrel  increases  in  ink-holding  capacity  and  the  whole  increases 
in  price. 

Make  your  mark  with  Waterman's  Ideal  Fountain  Pen, 
whether  you  want  the  finest  of  fine  lines  or  the  coarsest  of 
coarse  ones.  We  have  a  pen  to  suit  your  hand.  Insist  on  being 
satisfied. 

Pens  are  of  14-Kt.  gold  unaffected  by  the  acid  in  any  ink. 
Points  are  tipped  with  iridium. 

Second  Word— THE   SPOON   FEED 


hen  the  Spoon  Feed  was  first  introduced  it  was 
the  only  one  of  its  kind  on  the  market.     It 
was  fiat  and  broad.    At  the  present  time  al- 
most every  fountain  pen  has  a  flat  broad  feed. 
There  is  no  virtue,  however,  in  mere  width 
of  rubber.     The  merit  of  the  Spoon  Feed 
lies  in  the  semi-circular  pockets  cut  into  the 
side,  which  are   not  visible   ordinarily,   and 
which  hold  any  overflow  of  ink  caused  by  air  pressure  or  other- 
wise.    This   is  the  feature 
that    is   patented.      This   is 
the  Spoon  Feed. 

It  eliminates  the  flooding 
so  common  to  all  ordinary  fountain  pens.  It  makes  it  a  safe  pen 
for  bookkeepers  and  other  careful  writers. 

The  feed  question  is  the  rock  upon  which  all  other  makes 
have  foundered,  whereas  with 
the  Ideal  this  proper  feed  prin- 
ciple has  had  the  effect  of  mak- 
ing it  the  Standard  of  the  World.  No  other  feed  will  give  such  a 
perfectly  uniform  flow  of  ink,  no  other  pen  gives  always  enough 
and  never  too  much.  This  is  perfection.  Beyond  it  there  is 
nothing  to  attain. 

It  has  been  said  that  every  man  can  make  of  himself 
applied  the  principles  of  good  salesmanship  to  the  Ideal  Pen 
the  most  profitable  lines  which  he  carries;  in  fact,  he  can  ma 


his  Clip  is  fastened  to  the  cap  in  such  a  way 
as  to  make  it  almost  a  part  of  the  Cap  itself. 
It  enables  one  to  carry  a  fountain  pen  in 
either  coat  or  vest  pocket  with  a  positive 
sense  of  security.  When  vests  are  discarded 
it  is  a  boon.  It  will  hold  your  pen  securely 
either  inside  or  outside  of  your  loose  summer 
coat.  It  will  keep  the  pen  from  rolling  off 
the  desk  and  dropping  to  the  floor. 

Clips  add  to  the  cost  of  the  Cap  or  the  pen  as  follows  :  Ger- 
man Silver,  25c;  Sterling  Silver,  50c;  Rolled  Gold,  $1.00; 
Solid  Gold,  $2.00. 

The  careful  writer  needs  it.  The  careless  one  cannot  keep 
a  pen  without  it. 

Fourth  Word  — STYLES 


he  plate  of  pens  shown,  illustrates  gold  pen 
sizes  from  No.  2  (the  smallest)  to  No.  8 
(the  largest),  and  indicates  the  relative  sizes 
of  our  cone  cap  holders,  No.  12  to  No.  18. 
These  are  shown  in  the  most  popular  styles. 
Almost  every  one  of  the  different  styles 
shown  is  made  in  all  of  the  sizes  illustrated — 
but  the  ones  shown  in  the  illustrations  are 
only  a  few  of  those  we  carry.  Waterman's  Ideal  Fountain  Pen 
has  come  to  be  regarded  by  people  of  good  taste  as  an  Ideal 
gift  and,  therefore,  many  presentation  styles  are  manufactured, 
because  a  gift  should  be  beautiful  as  well  as  useful. 

It  is  an  exceptionally  appropriate  gift  from  employer  to  em- 
ployee, because  it  will  be  a  convenience  to  the  recipient  and  a 
satisfaction  to  the  donor,  in  that  it  will  save  time  for  both. 

Fifth  Word— THE    BEST   WORD   IN 
THE    "IDEAL"    WORLD 


his  word  makes  all  the  difference  in  the  world, 
because  it  means  the  genuine.  It  enables 
you  to  select  the  best.  You  will  find  this 
word  "Ideal"  stamped  on  every  Water- 
man's Ideal  Fountain  Pen.  It  means  extra 
care  taken  in  the  process  of  manufacture  ;  it 
means  the  best  materials,  the  widest  range  of 
pen  points  (which  is  an  important  matter); 

it  means  the  most  valuable  patents  in  the  fountain  pen  world;   it 

means  reliability  and  satisfaction  and  the  guarantee  of  exchange 

until  satisfied. 

The  word  "  Ideal  "  is  your  protection.      Look  for  the  word 

in  the  world.      Almost  a  quarter  century  old. 

what  he  will,  and  the  experience  of  many  stationers  who  have 
has  proved  that  any  stationer  can  make  of  these  goods  one  of 
ke  it  a  head  line  instead  of  a  side  line. 


SPECIAL     INVITATION 

We  are  always  glad  to  correspond  with  any  stationer  who  may  be  on  the  verge  of  making  a  decision  in  favor  of 
stocking  a  line  of  Waterman's  Ideal  Fountain  Pens. 

Those  now  entering  the  stationery  business,  or  at  points  where  our  travellers  do  not  call  regularly,  are  especially 
requested  to  send  us  their  names  and  inquiry  for  further  information. 


HEAD    OFFICE 


L.E.  Waterman  Co.  of  Canada,  Limited,  136  St.  James  St.,  Montreal 

NEW  YORri  and  LONDON 
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Qlobe-Trotting  Tag 


This  Tag  has  made  a  trip  around  the  world — was  two 
years  doing  it  and  is  good  enough  to  go  again  to-morrow. 

It  isn't  the  first  Dennison  Tag  to  break  a  record,  but  it 
serves  to  illustrate  a  lesson  in  Tag  Selling  worthy  of  thought. 

The  best  Tag  costs  a  fractional  part  of  a  cent,  but  may 
be  trusted  with  the  safe  delivery  of  thousands  of  dollars. 
Demonstrate  this  to  any  discerning  business  man  and  you 
will  have  no  trouble  in  converting  him  at  once  to  the  use  of 


TAGS 


Dennison  Tags  are  impervious  to  water,  strong  enough  to 
take  their  own  part  in  the  roughest  company — in  wagon, 
freight  or  ship.  Dennison  Tags  "deliver  the  goods,"  whether 
it's  a  trip  across  the  city  or  a  journey  around  the  world. 

It  pays  in  more  ways  than  one  to  sell  Dennison  Tags — to 
sell  anything  that  Dennison  makes — but,  as  Kipling  says, 
"That's  another  story" — you'll  find  it  in  Dennison's  Dictionary. 
Let  us  send  you  a  copy  of  the  Dictionary  with  our  compliments. 
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BOSTON 
Franklin 

St. 

CHICAGO 
128  Franklin 

NEW  YORK                                   PHILADELPHIA. 
15  John  St.                               lOOT  Chestnut  St. 
ST.  LOUIS 
St.                           413  North  4th  St. 
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S.  IDEM 


4  CO..  Ltd. 


Large  Variety 
Wonderful  Value 


Striking  Novelties 
Exquisite  Designs 


JUST  READY 


The  "RECHERCHE"  scries 


NEW    SEASON'S 


Christmas,  New  Year   and    Private  Greeting 

Cards,  Autograph  Boxes,    Vellum  Cards, 

with  Real  Oil  Reproduction  Pictures, 

Calendars,    Novelties,    etc. 


^ 


PUBLISHED     BY 


S.  Hildesheimer  &   Co.,  Ltd. 

Chromo  House,  96  Clerkenwell  Rd. 
LONDON,  E.C.  and  Miller  St.,  HANCHESTER 


Unrivalled   for  Quality,  Style  and   Finish.     "Do  not 
fail    to    see    this    collection;  it  will  pay  you." 


Pictorial  Postcards 

Fac-simile  Series,          Glossy  Series,         Local  Views, 
Panoramicards 


BOOKSELLER     AND     STATIONER 


WANTED  INKS! 


That's     the   case     with     our   INKS,    and   our  SEALING    WAX,  and    our 
AAUCILAGE.         They're  wanted.  You  can  make 


MONEY 


by   supplying  that    want.  Don't   wait   a    minute;     but  send   right   NOW 

for  our  Trade  Price  List. 

The    KEARNS    INK    AND    WAX    COMPANY,  Limited 

Toronto,  Canada 


CLARK  BROS.  &  CO.,  umted 

WINNIPEG 

NEWEST  FICTION,        BERLINER  GRAMOPHONES, 
HOLIDAY  PAPETERIES  and  TABLETS,    PRINTERS'  SUPPLIES 

Most  Complete  Stock  in  Canada  for  Booksellers  and   Printers 

CLARK  BROS.  &  CO.,  limited 

WHOLESALE    STATIONERS, 

WINNIPEG,      MAN. 


I  Crescent   Post   Cards 

W  BY    FAR    THE    HIGHEST    GRADE 

*  ILLUMINATED  and   EMBOSSED 

*  CARDS,    on    the    marker. 

#»  (Made  in  America — not  in  Germany) 

ff  UP-TO-DATE     IN      EVERY      PARTICULAR,    WITH      THE      DISTINGUISHING      MARK     OF 

AMERICAN   DESIGNS  AND  AMERICAN  WORKMANSHIP. 

^  TO  BE  HAD  OF  THE  JOBBING  TRADE  IN  GENERAL,  OR    FROM   THE    MANUFACTURERS 

jj  CRESCENT  EMBOSSING  CO. 

^  FRED  C.   LOUNSBURY,  President  and  Treasurer. 

¥  Main   Office   and  WorKs:                       Plainfield,   New  Jersey,   U.S.A. 

£  NEW  YORK  BRANCH                       PHILADELPHIA  BRANCH 

W  11  Beekman  St.                                                                          36  South  6th  St. 

tL  Wm.  Edward  Neal,  Manager.                                                  George  L.  Thompson,  Manager. 
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DO  YOU  WANT  TO  MAKE  MONEY  ? 

ON 


Exercise  and  Scribbling 

BOOKS 
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THEN  BUY  OUR 

NEW  COVERS 
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PINE  CONES, 
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RAPID  TRANSIT, 
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last    but    not  least, 
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the    companion     to 
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W      en 

last  year's  great  suc- 
cess classic 

oi 

THE 

o 

<d 

ORIGINAL 

0 

CANADIAN 

GIRL- 

THE  PREMIER  HOUSE  of  CANADA 

For  Fast  Selling,  Bright,  Attractive  Covers  Is 

The  Copp,  Clark  Co., 


TORONTO 


LIMITED 


BOOKSELLER     AND     STATIONER 


TELEPHONE     643     FORT     HILL 


FIDELITY  CARBON  PAPER  COMPANY 

101  Tremont  Street,  Boston,  Mass.     Factory  at  New  York 


&-•/'.. 


Registered  in  l\  S.  Patent  Office, 


Quality  and  Price   the   Inducement. 


The  Kind  That   Won't  Rub   OfT. 


NON-SMUT  CARBON  SAVES  TIME  AND  LABOR 

There  are  many  advantages  to  be  gained  in  using  our  Non-Smut  Carbon.  It  absolutely  will  not  soil  the  hards, 
which  grease  Carbon  does.  Jt  thereby  acts  as  a  time-saver,  eliminating  the  continual  washing  of  hands.  Wears  longer — 
does  better  work  and  is  considerably  cheaper,  as  the  price  clearly  demonstrates. 

BEING  A  TIME-SAVER  ALONE,  NOTWITHSTANDING  THE  EXTREME  REDUCTION  IN  COST,  SHOULD  COMMEND  YOUR  IMMEDIATE  INVESTIGATION  OF  THIS. 

All  sizes  to  cut.  BILLING  CARBON,   PENCIL  CARBON,   PEN  CARBON.     Send  for  samples  and  prices 

Non-Smut  Carbon 

Every  sheet  absolutely  guaranteed  to  do  the  work  as  advertised,  or  money  refunded. 

COLORS- Blue,  Black,  Purple,  Red  and  Green.  SIZES— 8y2  x  13,  8x13  and  8V2  x  11.  CARBON  PRICE— $1.00 
(box)  per  100  Sheets.  Prices  F.O.B.  Boston.  We  make  special  quotations  in  larger  quantities  and  odd  sizes.  24  varieties. 
Write  for  additional  samples.  RIBBONS— All  colors  for  all  machines,  at  $5.00  dozen;  65c.  each.  Multigraph  Ribbons, 
$15  per  dozen.      Ribbons  to  match  Multigraph,  $5.00  per  dozen,  for  all  machine?. 
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WAIT  FOR  THE  + 


BIG  LINE 

Before  you  buy  your  fall  stock  of 

TALLY  CARDS 

GUEST   CARDS 

CALENDAR  PADS 

and  don't  forget  the  Elliott  Die- 
Stamped  Holly  Postal  Cards  and 
Souvenir  Post  Card  Calendars. 
Two  of  the  best  selling  items  in  the 
Stationery  Line. 

Salesmen  en  route. 
Samples  sent  you  free. 
Illustrated  Catalogue  and  price  list. 
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17th  and  Lehigh  Ave. 

PHILADELPHIA 
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PEERESS 

Carton  Paper  tor  Typewriters 
Carton  Paper  for  Order  Boob 
Carta  Paper  for  all  other  popes 
Rlons  for  Typewriters 
Ribbons  for  Time  Clocks 
Rlons  for  all  other  purposes 

Absolutely  high=class  in  all  respects 

Manufactured  by 

The  Carbon  Paper  and  Ribbon  Mfg.  Go. 

Limited 

Office  and  Factory — 34  Adelaide  Street  West. 
TORONTO.  CANADA 
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SCHOOL   OPENING 


SUPPLIES 


Our  travellers  are   now   showing  our   new   series  of 

SCHOOL    BLANKS 

for  the  coming  term.  Our  record  in  the  past-  for  these 
goods  would  be  a  sufficient  guarantee  for  the  present 
line,  but  it  surpasses  anything  before  shown  to  the  trade. 
We  have  a  special  proposition  on  School  Blanks  which 
means  a  considerable  saving  to  the  dealer  buying  our 
line;  so  it  will  pay  well  to  see  them  before  placing  orders. 


Warehouse  and  Factory— 
82-94-    Spadina  Avenue 

Sample  Room— 

54  Front  Street  West 


W.  J.  GAGE  &  CO. 

LIMITED 

Manufacturing  Stationers 


Paper  Mills— 

St.  Catharines,  Ont.  Toronto,        -       -       Ont. 
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We  are  calling  this  issue  of  Bookseller  and  Stationer 
our  Summer  Number.  It  is  intended  to  help  along  Sum- 
mer trade,  which,  in  many  cases,  is  pretty  hard  to  keep 
moving.  If  the  suggestions  we  have  to  offer  prove  use- 
ful to  you,  reader,  we  will  feel  that  our  efforts  have  not 
been  in  vain.  There  are  also  several  matters  of  import- 
ance to  the  trade  taken  up  in  the  next  few  pages.  Don't 
pass  over  them  without  giving  them  some  thought. 

The  annual  meeting  of  the  American  Booksellers' 
Association  takes  place  in  New  York  on  May  14  and  15. 
We  are  sure  Canadian  booksellers  will  be  made  most 
welcome  at  this  meeting.  There  will  be  papers  read  on 
topics  of  vital  interest  to  all  booksellers.  The  banquet 
will  come  off  at  the  Aldine  Association  on  the  evening 
of  May  15.  Among  the  speakers  will  be  Gellett  Burgess, 
author  of  "Are  You  a  Bromide?,"  R.  F.  Outcault,  the 
creator  of  Buster  Brown,  and  W.  F.  Hornaday,  author  of 
"Camp  Fires  in  the  Canadian  Rockies." 

This  meeting  of  the  American  association  naturally 
calls  up  the  question,  When  is  the  new  Ontario  associa- 
tion going  to  meet?  As  arranged  at  the  organization  meet- 
ing last  February,  this  event  is  to  come  off  in  the  latter 
part  of  August,  during  the  Toronto  exhibition.  Further 
particulars  will  be  supplied  later,  but  meanwhile  every 
bookseller  in  the  province  should  bear  the  meeting  in 
mind  and  form  the  resolution  now  to  attend.  We  must 
have  a  good  crowd  present  to  justify  the  existence  of 
I  lie  association. 

Readers  of  Bookseller  and  Stationer  who  have  occasion 
In  visit  the  Old  Country  at  any  time  are  reminded  that 
our  offices  at  88  Meet  St.,  E.C.,  London,  are  entirely  at 
Iheir  disposal.  It  is  always  convenient  to  have  an  address 
lo  which  letters  ami  papers  can  he  forwarded  and  our 
Rnglish  statf  will  he  only  too  pleased  to  co-operate  in  the 
manner  suggested  with  readers  who  visit  Europe.  Those 
who  have  availed  themselves  of  this  service  in  the  pas! 
can  bear  us  out  in  our  assertion  that  we  will  be  very  good 
friends  to  Canadian  travelers. 

We  are  reminded  by  the  approach  of  Summer  that 
the  publication  day  of  our  Special  Fall  Number,  scheduled 


for  August  14,  is  drawing  rapidly  near.  This  number 
is  our  greatest  effort  during  the  year  and  it  naturally  re- 
quires a  great  deal  of  preparation.  It  is  none  too  early 
for  us  to  turn  our  attention  to  it  even  now.  We  hope  that 
both  our  readers  and  advertisers  will  help  us  to  turn  out, 
a  number  this  year  better  than  ever  and  entirely  worthy 
of  the  trade. 

A  new  department  devoted  to  photo  supplies  has  been 
inaugurated  in  this  number  and  we  trust  that  the  informa- 
tion supplied  in  it  will  be  found  useful.  It  seems  to  us 
that  there  should  be  a  nice  profit  in  handling  these  goods, 
especially  as  the  supply  men  seem  to  be  so  willing  to  do 
everything  to  relieve  dealers  of  unsalable  stock.  It  is 
this  feature  which  so  often  deters  a  retailer  from  in- 
vesting in  this  class  of  goods.  We  hope  to  be  able  to  con- 
tinue this  department  regularly  and  make  it  one  of  the 
best  and  most  instructive  in  the  paper. 

The  editor  of  this  paper  is  most  desirious  to  have  pic- 
tures of  interiors  id'  stores  and  window-displays  for  re- 
production purposes.  Any  reader  who  has  opened  a  new 
store,  enlarged  and  improved  his  old  store  or  made  a 
specially  attractive  display  is  urged  to  have  a  photograph 
taken  for  reproduction  in  Bookseller  and  Stationer.  It 
won't  do  the  dealer  any  harm  and  the  chances  are  it 
will  do  him  good,  for  it  will  mark  him  as  a  progressive 
and  reliable  merchant.  A  reputation  for  push  and  enter- 
prise is  always  a  useful  possession  and  that  seems  an  easy 
way  to  acquire  it. 

•Joining'  a  trade  organization  is  a  step  you  will  never 
regret.  It  will  help  yon  through  your  difficulties  and  will 
keep  you  iii  louch  with  those  whose  motto  is  "Defence, 
in il  Defiance."  The  cost  is  very  small  and  you  may  never 
know  when  you  may  need  its  aid.  By  coming  into  direcl 
touch     with    each    other,    unity    of    action    is    assured,    and 

inter-communieation  mi  questions  affecting  the  trade  is 
facilitated.  By  joining  your  association  you  can  render 
efficient  service  in  defence  of  your  business  interests..  In 
unity  and  resolution  there  is  success.  Don't  stay  outside 
of  the  Booksellers'  Association  if  you  can  possibly 
help  it. 
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NEW  HOME  OF  BUNTIN,  GILLIES  &.  CO.,  LIMITED 

A     FINE     HAMILTON     PLANT 


Next  year  will  be  the  Diamond  Jubilee  year  of  Bunt- 
in,  Gillies  &  Co.,  Ltd.,  of  Hamilton,  the  firm  having 
been  established  in  1848.  It  is  quite  fitting,  therefore, 
that-  the  firm  -should  by  that  time  be  settled  in  one  of 
the  finest  buildings  of  its  kind  on  the  continent.  The 
new  structure,  into  which  Buntin,  Gillies  &  Co.  have  just 
moved,  was  designed  by  a  Hamilton  architect  from  ideas 
collected  by  the  members  of  the  firm  while  visiting  some 
of  the  greatest  of  American  cities. 

The  building',  which  is  handsomely  fronted  with  yel- 
low pressed  brick,  can  claim  architectural  beauty  as  well 
as  practical  utility.  Jt  has  a  frontage  of  67  feet  on  the 
Court  House  Square,  by  a  depth  of  137  feet  on  another 
street.  The  back  of  the  building  is  also  facing  on  a 
street,  so  that  it  is  lighted  by  windows  on  three  sides, 
and   partly   on   the   fourth,    thus    securing   excellent   light 


NEW  PREMISES,   BUNTIN,   GILLIES  &  CO.,   HAMILTON 

throughout  the  entire  interior,  From  basement  upwards. 
It  is  located  in  a  position  affording  the  best  possible 
convenience  for  quick  shipping',  lying  midway  between 
the  new  terminal  of  electric  roads  and  the  union  depot 
of  the  C.P.R.  and  T.H.   &  B.   Railway. 

As  will  be  seen  by  the  accompanying  illustration,  the 
building  consists  of  four  stories  and  a  basement,  the 
latter  being  very  high,  and  well  lighted.  It  is  of  mill  or 
slow  burning  construction.  The  floors,  each  of  which  has 
an  area  of  9,000  square  feet,  are  made  of  white  pine, 
laid  on  close  cross  beams,  with  an  overlay  of  maple,  and 
sheeted  between  with  asbestos.  They  are  supported  by 
massive  posts  of  Georgia  pine,  and  are  "scuppered." 
That  is,  they  slant  slightly,  from  centre  to  the  sides, 
where  there  are  scuppers  leading  into  a  down  pipe,  which 
carries  off  all  water  in  case  of  a  fire,  and  prevents  the 


water  from  leaking  through  to  the  floor  below.  The 
elevator  and  the  stairway  arc  separate  from  each  other 
and  from  the  rest  of  the  building,  and  are  provided  with 
automatic  fire  doors.  Each  floor  contains  lavatories  for 
employes  of  i  both  sexes,  which  are  splendidly  sanitary 
and  well  fitted.  The  elevator  is  so  centrally  placed  as 
to  connect  directly  with  the  packing  room,  and  to  avoid 
any  re-traversing  of  ground  when  getting  stock  ready  for 
shipment,   or  in  distributing  goods  received. 

So  much  for  a  general  description.  It  will  be  inter- 
esting to  travel  through  now  and  take  a  brief  glance  at 
I  he  arrangement  of  the  various  floors. 

On  entering  the  building  one  ascends  a  flight  of  stairs 
in  a  vestibule  from  the  street— -this  is  made  necessary  on 
account  of  the  height  of  the  basement — and  passes 
through  handsome  frosted  glass  doors  into  the  spacious 
first  floor.  This  floor  is  divided  into  three  divisions, 
only  the  front  of  which  is  seen  upon  entry.  This 
front  division  is  beautifully  finished  in  hardwood.  Here, 
on  the  left  of  the  doorway,  is  the  accounting  department. 
On  the  right  of  the  doorway  are  the  private  offices  of  Mr. 
J.  B.  Gillies  and  Mr.  C.  W.  Graham.  Running  along  the 
right  side  is  the  executive,  or  buying  and  selling  depart- 
ment. At  the  far  end  of  this  is  the  verbal  order  depart- 
ment for  filling  local  orders.  This  department  is  con- 
nected by  electric  bells  and  a  dumb  waiter  in  a  fireproof 
shaft,  with  the  various  floors  above.  To  go  back  to  the 
front  door  again  ;  right  in  front  of  the  entering  visitor 
is  the  telephone  switch  and  inquiry  board,  from  whence 
he  is  directed  to  his  destination  in  the  building.  There 
is  a  broad,  central  aisle  leading  from  the  door  to  the 
verbal  order  department,  running  between  open  shelving 
(not  yet  quite  complete),  on  which  shelving  will  rest 
complete  lines  of  printers'  and  stationers'  stock.  On  the 
east  side  of  this  division  are  the  vault,  the  lavatories 
and  the  stairway. 

Passing  through  the  frosted  glass  partition,  which 
stretches  across  the  entire  width  of  the  building,  one 
enters  the  packing  room,  which  has  an  entry  and  billing 
department  in  the  northwest  corner,  right  next  to  the 
verbal  order  department.  In  this  room  the  elevator  dis- 
gorges its  frequent  loads  of  goods  which  are  here  pack- 
ed and  entered.  They  are  then  passed  through  another 
full  width  partition  into  the  third  division,  which  is  the 
shipping  department.  There  are  two  shipping  doors  in 
this  room,  which  is  very  spacious,  and  one  receiving  door 
opening  into  a  chute,  down  which  received  goods  are 
shot  into  the  receiving  room  in  the  basement.  Going 
down  the  stone  stairway  in  the  southwest  corner,  one 
enters  the  basement,  which  is  as  well  lighted  as  a  base- 
ment could  possibly  be.  The  back  end  of  this  is  the  re- 
ceiving room,  which  reaches  to  the  elevator,  and  the 
balance  is  used  for  stocking  heavy  goods  like  book,  cover 
and  mounting  papers  and  cardboards.  On  the  right  side 
of  the  basement  is  the  elevator  machinery  and  the  boiler 
room,  the  boiler,  by  the  way,  being  for  heating  purposes 
only,  as  all  machinery— even  to  heating  the  glue  pots- 
is  electric.  Into  the  boiler  room  opens  a  "waste-chute," 
connected  with  all  floors,  and  down  which  all  sweepings 
are  shot,  and  shovelled  into  the  consuming  flame. 

Passing  up  the  stairway  to  the  second  floor  one 
enters  the  stockroom  for  manufactured  goods  and 
stationers'  sundries.  The  whole  floor  being  used  for  this 
purpose,  there  are  no  partitions.  It  is  fitted  with  open 
spindle  shelving,  with  roomy  aisles  between  the  sec- 
tions.   The   floor  manager's  office   is  right  opposite    the 
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stairway,  and  ho  can  command  a  view  of  almost  the  en- 
Lire  tloor.  indeed,  this  is  the  case  on  all  the  floors.  On 
this  second  floor  there  is  a  sample  section  showing  all 
lines  handled  by  the  firm. 

The  third  floor  is  the  manufacturing  department. 
The  operatives  and  machines  are  so  arranged  that  work 
is  passed  from  one  to  the  other  section,  without  covering 
the  ground  twice.  Work  is  conveyed  from  section  to  sec- 
tion on  a  truck  just  the  height  of  the  tables,  and  can  be 
transferred  from  the  truck  to  the  operative's  table  with 
a  minimum  of  labor.  All  machinery  is  of  the  latest  pat- 
tern. 

The  fourth  and  top  floor  is  a  stockroom  for  heavy 
manufacturing  stock,  and  the  front  end  is  also  used  by 
I  lie  travelers  when  refitting  their  sample  cases. 

From  the  great  flat  roof  one  gets  a  splendid  view  of 
the  city,  and  can  realize  how  centrally  the  building  is 
located,  and  what  9,00(1  square  feet  of  space  looks  like, 
unobstructed. 


One  is  not  surprised,  after  going  through  this  great, 
modern  plant,  to  find  that  the  moving  spirits  of  the  linn 
are  comparatively  young  men — young  looking,  anyway. 
The  officers  are  :  Mr.  James  B.  Gillies,  president  ;  Mr. 
C.  W.  Graham  (the  B.  &  S.  man's  kindly  cicerone), 
vice-president,  and  Mr.  David  S.  Gillies,  secretary-treas 
urer. 

The  departmental  managers  arc:  Printers'  slock. 
.Mr.  B.  B.  Moore;  stationery,  Mr.  A.  G.  Newish;  fac 
tory,  Mr.  Wm.  Trueman  ;  Montreal  branch,  Mr.  T.  11 
Little.  The  traveling  staff,  with  whom  our  readers  are 
doubtless  well  acquainted,  are:  Messrs.  W.  ('.  Cunning 
ham,  C.  P.  Rason,  George  Peene,  P.  I).  Graham,  .1.  .1. 
Kenny  and  Frank  Smith.  All  told,  there  are  about  70 
employes. 

The  secret  of   the  firm's   success  is,   to   a  certain  ex- 
tent,  mirrored  in  their  new  building  and    plant,    which    is 
a  model   of   smooth-working   system    and   economic  excel 
lence. 


UNFORTUNATE     SITUATION     IN     MONTREAL 


During  the  last  few  weeks  many  complaints  regarding 
the  price  cutting  of  current  literature  in  Montreal  have 
been  made.  New  publications  issued  at  $1.25  sold  as  low- 
as  85c,  and  the  $1.50  ones  as  low  as  $1.07  This  was 
done,  notwithstanding  an  agreement  in  writing  to  main- 
tain publishers'  prices,  namely,  $1.50  publications  not 
lower  than  $1.25,  and  $1.25  not  lower  than  $1,.10. 

The  complaints  have  been  so  numerous  that  in  order 
to  clear  up  the  situation,  the  individual  opinions  of  the 
trade  have  been  secured. 

The  general  opinion  arrived  at  among  the  booksellers 
of  the  city  is  that  merchants  who  refuse  to  stop  cutting 
prices  on  current  literature,  should  be  dealt  with  severe- 
ly, and  the  best  and  only  way  to  overcome  the  difficulty 
is  for  publishers  to  refuse  to  supijly  goods.  There  is  also 
the  necessity  for  a  written  agreement  to  maintain  prices. 

This  view  of  the  case  is  a  little  extreme.  To  lay  the 
onus  of  preventing  price  cutting  on  the  publishers,  who 
are  not  directly  interested,  seems  unnecessary  and  at  any 
rate  experience  has  shown  that  it  is  next  to  impossible 
to  prevent  a  dealer  securing  books.  The  English  pub- 
lishers have  tried  to  keep  supplies  from  the  London 
Times  Book  Club,  but  without  success.  The  latter  have 
always  contrived  to  get  the  books  they  wanted. 

So  far  as  Bookseller  and  Stationer  can  learn,  the 
cutting  in  Montreal  originated  in  an  unfortunate  error  on 
the  part  of  a  clerk  in  one  of  the  bookstores,  for  which 
his  principal  was  not  to  blame.  It  is  to  be  regretted  that 
(his  mistake  was  made,  for  it  has  .served  to  alienate  the 
department  stores,  who  are  naturally  not  particiilarly  in- 
terested in  the  welfare  of  the  bookstores.  This  is  the 
worst  feature  of  the  case.  The  department  stores  can  be 
independent,  for  they  have  only  a  small  part  of  their 
capital  invested  in  books.  The  bookstores  must  main- 
tain prices  and  it  is  much  to  their  interest  to  keep  the 
<l  -partnient    stores    from    cutting    prices. 

If  a  frank  explanation  of  the  cause  of  the  cutting 
can  be  offered  and  the  trade  get  together  again,  there 
should  not  be  any  great  difficulty  in  keeping  prices  at  a 
proper  level. 

A  Department   Store's  Experience. 

In  an  interview  with  Mr.  F.  A.  Scroggie,  manager  of 
the  book  department,  the  W.  IT.  Scroggie  Co.,  Ltd., 
Montreal,  he  stated  that  a  verbal  agreement  to  the  effect 


that  books  should  not  be  sold  below  a  certain  figure  had 
been  made  at  the  beginning  of  December.  This  agree 
ment  was  arranged  through  the  good  offices  of  Mr.  Allen, 
of  the  McLeod  &  Allen  Co.,  Toronto,  and  .1.  A.  K.  Tan 
quay,  of  the  Montreal  News  Company.  This  agreement 
was  lived  up  to  only,  for  a  very  short  time,  and  the  be 
ginning  of  Christmas  week  saw  the  new  publications  at 
$1.25,  selling  as  low  as  85c,  and  the  $1.50  as  low  as 
$1.07.  As  the  verbal  agreement  did  not  seem  to  have 
any  effect  on  the  booksellers  and  departmental  houses, 
Mr.  Allen  then  drew  up  another  agreement  early  in  Jan- 
uary, (a  written  one,  this  time),  which  they,  (Scrog- 
gie's),  with  the  other  booksellers,  signed.  In  this  agree- 
ment merchants  agreed  to  sell  all  current  literature 
brought  out  at  $U25  not  lower  than  $1.10.  and  books 
published  at  $1.50  not  less  than  $1.25.  This  agreement 
was  left  by  Mr.  Allen  in  the  possession  of  Air.  Phelan. 
Mr.  Scroggie  stated  that  he  was  sine  Mr.  Phelan  would 
be  only  too  glad  to  exhibit  it  to  Bookseller  and 
Stationer. 

About  two  weeks  ago  they  wore  greatly  surprised  to 
find  the  $1.50  publications  selling'  for  $1.20,  and  the  $1.25 
selling  for  90c.  As  a  proof  of  this  statement.  Mr.  Scrog 
gic  could  show  books  and  sales  bills  which  he  purchased 
from  some  of  the  firms  who  signed  this  agreement,  and 
who  were  not  keeping  faith,  in  Mr.  Scroggie's  opinion 
this  shows  conclusively  that  the  agreement  has  not  been 
lived  up  to.  As  a  consequence,  on  April  26th,  he  notified 
the  trade  by  phone,  and  Mr.  Allen  by  letter,  to  the  effect 
that  he  withdrew   from   the  agreement,  now  broken. 

When  asked  the  question,  "Would  you  be  willing  to 
enter  into  another  agreement  for  the  good  of  the  book 
trade  in  Montreal  ?"  Mr.  Scroggie  answered  "No,  de- 
cidedly no.  We  have  tried  this  twice  and  it  has  failed." 
He  also  stated  that  books  formed  but  a  small  part  of  his 
business,  and  when  he  agreed  to  sign  the  uniform  price 
list  he  was  only  actuated  by  friendly  feelings  to  the  ex 
elusive  bookstores,  to  whom  the  sale  of  books  is  of  more 
importance,  and  by  a  friendly  feeling  towards  Mr.   Allen. 

"This  price  cutting  is  absurd."  said  Air.  Phelan.  a 
large  up-town  bookseller,  when  asked  a  question  in  regard 
to  the  present  cutting  of  prices.  Further,  when  asked 
"Arc  you  anxious  to  enter  a  new  agreement,  if  one  could 
be  formed?"  he  said  "I  am  most  decidedly  in  favor  of  a 
new  retirement."     Continuing,  he  stated  that  he  helieves 
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thai  if  this  agreement  was  put  through,  the  main  part 
o!  the  article  should  be  towards  the  maintenance  of 
published  prices  on  all  current  literature,  also  that  there 
should  be  no  discounts  whatever  to  the  public.  His 
-suggestion  for  bringing  about  a  successful  settlement  of 
the  present  general  mix-up,  was  that  instead  of  giving  a 
discount,  as  in  most  cases,  the  difference  should  be  spent 
in  good  reliable  newspaper  advertising.  Mr.  Phelan 
slated  that  some  of  the  American  publishers  spend  large 
amounts  of  good  money  every  year  in  advertising,  pre- 
vious to  the  publication  of  a  new  book.  In  this  way,  to 
a  large  extent,  a  good  demand  is  created,  and  the  cutting 
of  prices  can  be  done  away  with  in  most  cases. 

When  asked  regarding  the  written  agreement,  signed 
by  Montreal  merchants,  and  now  in  his  possession,  he 
stated  that  Mr.  Allen,  of  McLeod  &  Allen,  Toronto, 
spent  a  day  in  Montreal,  some  four  months  ago,  in  get- 
ting booksellers  and  department  houses  to  sign.  In 
the  interval  since  that  time,  to  Mr.  Phelan's  knowledge, 
the  agreement  had  been  lived  up  to  till  within  the  last 
two  weeks.  The  cutting  at  the  present  time  is  general. 
Mr.  Phelan  thought  that  the  feeling  now  seemed  to  be  a 
want  of  confidence  among  the  booksellers  and  department 
houses,  and  that  a  new  agreement,  if  made,  would  be 
broken  in  the  same  way  as  in  the  past.  His  opinion  in 
the  "matter  was  that   if  another  agreement  could  not  be 


reached,  the  only   way  to  overcome  the  difficulty   was  for 
the  publishers  to  refuse  to  supply   the  cutters. 

A  Firm  Stand. 

When  asked  about  the  present  book  situation,  Mr. 
Renouf,  another  large  up-town  bookseller,  said,  "Yes,  I 
am  willing  to  enter  into  any  written  agreement  which 
will  protect  booksellers'  interests."  Continuing,  he  sug- 
gested that  publishers  should  notify  the  trade  that  if  a 
continuation  of  price  cutting  was  followed,  they  (the 
publishers)  would  cut  off  the  supplies  of  the  cutters. 

He  also  stated  that  he  was  selling  current  literature 
at  the  figures  agreed  upon,  namely  $1 .50  publications  at 
$1.25  and  $1.25  literature  at  $1.10.  He  further  stated 
that  he  had  no  desire  to  cut  prices  and  did  not  intend 
to  cut  them,  unless  compelled  to  do  so  to  protect  his 
interests. 

Mr.  A.  R.  Grafton,  a  down-town  bookseller  and  sta- 
tioner, stated  that  as  far  as  any  new  agreement  was 
concerned,  he  was  perfectly  willing  to  consider  the  mat- 
ter, although  he  had  not  been  consulted  in  regard  to  the 
previous  agreement  made.  He  claimed  that  if  such  an- 
other article  were  put  through,  it  would  be  to  the  ad- 
vantage of  booksellers  and  stationers  to  have  prices  at 
the  publishing  figure,  and  have  no  discount  whatever. 
Further,  he  stated  that  for  the  protection  of  all  interests 
one  price  should  be  agreed  upon. 


CATCHING    TRADE     IN     PHOTO     SUPPLIES 


The  photographic  season  is  now  in  full  swing  all  over 
the  country  ;  enthusiastic  amateurs  are  snap-yhotting  every- 
thing they  can  lav  their  eyes  14)011.  This  snap-shotting 
lever  is  a  good  omen  for  the  supply  business. 

At  this  time  of  the  year  there  are  two  prolific  sources 
of  demand.  They  are  the  tourist  and  the  beginner,  and 
both  sources  are  capable  of  great  development  if  dealers 
put    their  thinking  caps  on  and  reach  out  after  the  trade. 

In  considering  the  question  of  how  to  get  at  the 
tourist  and  stimulate  his  demand  for  supplies  it  must 
be  remembered  that  lie  is  careful  of  his  supplies  because 
he  is  not  sure  that  they  can  be  refreshed.  It  is  important, 
therefore,  to  give  the  photo  supply  department  great  pub- 
licity. The  tourist  must  be  informed  that  new  supplies 
are  available.  To  this  end  a  dealer  is  wise  if  he  goes 
right  to  the  spot  where  visitors  congregate.  The  railway 
station  and  the  steamboat  wharf  (if  you  are  located 
in  a  lake  port)  are  the  places  to  get  at  the  tourist  when 
he  first  arrives.  Have  a  sign  placed  at  some  prominent 
point  in  the  depot  or  on  the  wharf,  emphasizing  the  words 
"photo  supplies."  This  sign  will  at  once  attract  the 
attention  of  a  visiting  amateur,  because  his  hobby  is  liable 
to  be  uppermost  in  his  mind.  Then  it  would  lie  well  to 
have  a  cotton  sign  on  a  frame,  protruding  from  the  store 
front,  so  thai  it  may  be  seen  from  all  directions,  so  that 
the  feet  of  the  amateur  will  not  go  astray.  Then,  inside 
Hie  store  be  well  prepared  lor  tourist  customers.  His 
chief  want  will,  of  course,  be  plates  and  films,  especially 
films.  These  will  vary  in  size  from  the  smallest  to  the 
medium,  few  of  the  larger  size  of  plates  or  films  being 
required  by  the  traveler.  There  will  also  lie  some  demand 
for  general  supplies,  like  developers,  papers,  mounts  and 
I  rays,  lint  they  will  be  much  more  active  in  the  fall. 
Pocket  cameras,  too.  should  be  fairly  active  during  the 
tourist    season,      ft    would    be    unwise,   however,   to   lay   in 


a  large  stock  of  these,  as  you  will  be  able  to  send  in 
orders  to  the  jobbers  and  have  them  filled  immediately. 
Keep  some,  though,  in  case  a.  customer  wants  one  in  a 
great  hurry. 

Then  it  is  within  the  power  of  the  local  dealer  to  en- 
courage local  amateur  photography,  and  in  this  local 
talent  a  great  deal  of  profit  lies  dormant.  "It's  up  to 
you,"  as  the  saying  is,  to  wake  up  and  stimulate  the 
amateur  talent  in  your  locality.  The  beginner  generally 
wants  a  complete  outfit,  and  many  jobbers  sell  Ihese  out- 
fits  for  beginners  complete,  with  full  directions.  It  would 
be  well  to  stock  some  of  these  complete  outfits  and  get  af- 
ter the  beginners. 

Last  month  a  competition  was  suggested  as  a  means 
of  arousing  photographic  enthusiasm  among  the  younger 
generation.  The  idea  of  a  competition  applies  equally 
well   to  adults. 

Advertise  well,  and  all  summer  long  Keep  some  photo 
graphic  materials  in  the  window.  A  good  idea  is  to  set 
up  a  camera  upon  its  tripod,  and  surround  it  with  sup- 
plies of  all  kinds,  and  with  some  advertising  material 
illustrated  with  real  photos,  which  all  jobbers  readily  sup- 
ply. This,  with  a  good  show  card  or  two  containing 
invitations  to  come  in  and  investigate,  will  arouse  some 
dormant  talent  in  your  community  which  only  needs  wak- 
ing up. 


Mr.  John  Morgan,  Canadian  manager  Raphael  Tuck 
&  Sons  Co.,  Ltd.,  with  headquarters  at  Montreal,  is 
traveling  in  Western  Ontario  with  fall  samples.  Mr.  F. 
A.  Hutchison,  eastern  representative,  and  John  K.  Gay, 
western  representative,  both  with  the  above  mentioned 
firm,  are  traveling  in  the  interests  of  the  firm. 
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SHOW   CARD     WRITING 


Subject  Cards. 


Window  cards  that  always  attract  attention  are  those 
known  as  subject  cards.  They  can  be  made  with  or  with- 
out mats,  to  please  your  own  fancy.  Take  any  small 
object  and  by  means  of  wire  or  glue  attach  to  it  your 
cud.     Tn    as    few   words    as   possible   write   your     "catch 


BY  CRAFTSMAN. 

(Continued  from  April  Number.) 

to  all"  ;  a  small  doll  by,  "For  the  little  ones  we  arc 
showing  new  styles.  Sec  them"  ;  a  penny  tin  whistle  by, 
"There's  harmony  in  our  qualities  and  prices"  ;  a  slick 
by,  "Stick  to  us  and  you  will  never  get  stuck"  ;  a  toy 
rooster  by,  "Be  the  cock  of  the  walk — wear  our  stylish 
hat"  ;  a  row  of  pins  by,  "We  can  give  you  point- 


ers in  fashions  and  low  prices. 


phrase"   underneath  it   in  bold  letters,    and     put   the   rest 
of  your  matter  in  smaller  letters. 

I  will  give  a  few  examples,  which  are  simple,  and,  1 
believe,  original.  Take  a  piece  of  chalk  and  under  it 
write  :  "Chalk  it  down— our  prices  are  the  lowest"  ;  a 
screw  might  be  accompanied  by  "A  good  many  turns  in 
this  business  have  taught  us  how  to  please  you";  a  large 
nail  by,   "We  nail  the  prices  low  in  this   store— one  price 


Lettering  Mirrors  With  Soap. 

Cut  a  strip  of  fresh,  common,  brown  snap  about  2! 
ruches  by  1  inch.  Cut  it  from  two  opposite  sides  into 
a  wedjged-shaped  point,  leaving  the  edge  one-eighth  inch 
thick.  Your  mirror  should  be  perfectly  clean  You  can 
use  the  soap  exactly  as  you  would  a  Hal  brush,  but  of 
course  must    use  more  pressure. 
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MONTHLY   REPORTS 
FROM  TRADE   CENTRES 


MONTREAL. 

Business  on  the  Quiet  Side  at  Present — Preparations  for 
the  Tourist  Trade — Music  Business. 

Office   of    BOOKSRLLEK    ANI>   .STATIONER, 

232  MuGill  Street,  Monti ea', 

.May  2,   19  7 

Retail  trade  among  the  booksellers  and  stationers  is 
very  quiet  at  present.  All  merchants  report  having  done 
an  excellent  Easter  business,  and  this  will  in  a  measure 
offset  the  present  dull  period.  The  demand  for  books  and 
post  cards  is  fair,  and  stationery  is  selling  well  in  the 
better  grades.  The  tourist  trade  is  now  receiving  very 
much  attention  in  the  way  of  preparations.  Everything 
which  is  likely  to  appeal  to  a  traveler  is  being  stocked 
and  when  the  season  arrives  some  good  business  in  all 
lines    is   expected. 

A  noticeable  feature  among  the  large  St.  Catherine 
Street  merchants  has  been  the  number  of  special  window 
displays  throughout  the  last  month.  Stationery  lines 
have  been  a  feature  in  both  table  and  window  special- 
ties. Another  item  of  importance  is  the  special  sales  of 
books.  One  large  St.  Catherine  Street  merchant  offered 
his  goods  from  10  per  cent,  to  50  per  cent,  discount  in 
an  alteration  sale.  Other  window  displays  of  extracts 
from  authors  have  been  displayed  to  advantage,  such  as  : 

Collections  of    Church    Subscriptions 0 — 10. 

Book  Agents  and  Advertising  Men 10 — 11. 

People  with  funny  stories  11 — 12. 

Ladies  with  tickets  for  sale  12 —  4. 

People  with  insolations 4 —  5. 

The  rest  of  the  day  for  miscellaneous  calls. 
WE      ATTEND    TO    OUR    OWN    BUSINESS      AT 
NIGHT. 

Among  the  new  books  issued  since  last  report,  is  "At 
the  Sign  of  the  Beaver,"  by  Samuel  Mathewson  Baylis, 
published  by  William  Briggs,  Toronto.  This  author's 
first  book  "Camp  and  Lamp,"  was  so  kindly  received  by 
the  reading  public,  and  won  such  high  commendation 
from  the  critics,  that  retailers  are  looKing  rorward  to 
another  large  sale  for  this  author's  latest  work.  "Run- 
ning Water,"  by  A.  E.  W.  Mason,  published  by  the  same 
house,  is  still  to  the  fore.  "The  Chronicles  of  Rebecca," 
by  Miss  Wiggin,  and  "The  Saint,"  by  Antonio  Fogaz- 
arro,  published  by  the  Copp  Clark  Co.,  both  of  which 
are,  comparatively  speaking,  new  books,  are  among  the 
best  sellers  at  the  present  time. 

Pictures  and  picture  frames  are  still  active.  Water 
colors  are  having  preference  over  blacks  and  whites. 
There  will  be  a  demand  for  tourist  maps  next  month  and 
everything  relating  to  the  tourist  trade  in  general. 

In  the  stationery  department  Whiting's  French  Cham- 
braj  and  Eaton  Hurlbut's  hot,  pressed  vellum  continue  to 
sell   well.     These   o-,„m!s  retail  at  30c.   per   quire. 

The  music  business  continues  to  be  brisk.  There  is  a 
great  demand  for  songs  rendered  in  "The  Little  Cherub" 
recently  performed  in  Montreal.  "Experience"  and  "My 
Irish  Rosie"  are  among  the  most  popular  in  this  play. 
San  Antonio,"  a  cowboy  sons',  by  Williams  and  Van 
Alstyne,  has  achieved  great  popularity.  Another  good 
song  by  the  same  authors  is  "The  Tale  the  Church  Bells 
Tolled."    Herbert  Ingraham's  song,  "I  Would,  if  I  Could, 
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but  I  Can't.  Because  I'm  Married. "  is  very  popular  in 
New  York  just  now.  It  will  be  introduced  into  Montreal 
shortly.  Vesta  Victoria,  the  popular  English  comedienne, 
has  created  quite  a  demand  for  "Billy  Green.''  "Waiting 
at  the  Church"  is  also  used  to  great  advantage  by  this 
talented  actress.  .1.  Fred  Helf's  song,  "When  You  Know 
You're  Not  Forgotten  by  the  Girl  Y'ou  Can't  Forget,"  is 
a  very  pleasing  composition  and  is  now  taking  very  well 
in  Montreal. 

Harry  H.  Crawshaw's  song,  "Don't  You  he  Offend 
ed,"  published  by  the  Dclmar  Music  Co.,  Montreal,  is 
now  being  used  by  many  of  the  leading  vocalists  through- 
out the  country.  Miss  Mabel  McKinley,  a  niece  of  the, 
late  president  of  the  United  States,  has  written  a  very 
catchy  piece  of  music,  entitled  "Golden  Rod."  It  is 
brought  out  in  both  song  and  two-step.  In  instrumental 
music,  "G.  E.  M.,"  a  march  and  five-step  ;  "Egyptian 
Waltzes"  ;  "Ye  Lady  Faire  Waltzes,"  and  "Sonoma,"  an 
intermezzo,  have  met  with  marked  favor  this  season. 
"Cinderella,"  a  two-step,  is  also  doing  well.  A  new 
music  publishing  firm  in  New  York  has  issued  two  very 
catchy  pieces,  entitled  "Let  'er  Go"  and  "Loving 
Hearts."  Many  of  the  music  stores  here  are  displaying 
these  pieces  to  advantage. 

The  post  card  and  album  business  continues  remark- 
ably good.  It  was  thought  by  many  retailers,  when  this 
fad  first  took  hold  of  the  public  fancy  it  would,  like  many 
others,  have  only  a  brief  life.  This  trade  has  now  been 
running  successfully  for  over  five  years,  and  gives  no  sign 
of  diminution  up  to  the  present.  The  general  tendency 
all  points  the  other  way  in  fact.  When  cards  first  ap- 
peared they  covered  a  wide  range  of  subjects.  Among 
the  most  prominent  just  then  ,were  views,  scenes,  comic 
and  sentimental  cards.  At  the  present  time  views  and 
scenes  are  holding  first  position.  Comic  and  sentimental 
lines  are  away  behind  schedule,  with  a  few  exceptions. 
The  scenes  and  views  have  sense  to  back  them  up,  and 
they  also  are  very  instructive  as  well  as  interesting.  The 
postal  card  trade  on  these  lines  is  growing  every  day. 

An  interesting  little  booklet  entitled  "Recollections 
of  a  Traveler,"  published  generally  for  the  tourist  trade 
and  retailing  at  10c,  has  been  brought  out  by  one  of 
the  leading  and  up  to  date  postal  card  merchants  of 
Montreal.  In  this  interesting  booklet  are  views  of  the 
Park  Toboggan  Slide,  Dominion  Square,  Notre  Dame 
church,  the  Windsor  hotel,  with  the  new  addition,  the. 
Park  Incline  Railway,  Shooting  the  Lachine  Rapids,  a 
general  view  of  Montreal  and  a  modern  departmental 
store.  While  this  booklet  is  interesting,  it  also  proves 
itself  an  advertisement,  as  it  contains  a  view  of  the 
house,   as  above  mentioned. 


TORONTO. 


Retail  Trade  Dull — Some  Good  Displays— Survey  of  the 
Month — Some   Visitors. 

Office  of  Bookseller  ahi  Stationer 

10  Front  Street  East,  Toronto 

M-y  4   1907 

Business  during  the  greater  part  of  April  has  been 
dull,  on  account  of  the  poor  weather,  but  is  picking  up 
again.  One  dealer  says  he  has  experienced  very  dull 
business  ;  most  of  his  sales  being  very  small  ones.  He 
has  it  from  srood  authority  that  the  department  stores 
have  been  having  as  dull  a  time  as  the  rest  of  the  trade 
Another  dealer  says  that  he  was  ahead  last  month  over 
the  same  month  of  last  year. 

Toronto's  bill  for  stationery  and  blank  books  for  the 
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year  1907  amounts  to  $9,161.95,  the  tenders  for  the  same 
having-  been  accepted.  Hart  &  Riddell  have  the  blank 
book  contract,  amounting-  to  $5,218.25,  and  Brown 
Brothers  the  stationery  contract,  amounting  to  $3,943.70. 

Mr.  Alfred  T.  Chapman,  the  Montreal  bookseller,  re- 
cently visited  this  office.  He  has  been  appointed  Can- 
adian agent  for  Baedeker's  Guide  Books. 

A  movement  is  on  foot  to  secure  a  branch  of  the 
public  library  for  the  rapidly  growing  and  already  thickly 
settled  northwestern  district  of  the  city,  the  location 
talked  of  being  about  the  corner  of  Bloor  Street  and 
Dovercourt  Road. 

Special  windows  are  quite  the  thing-  in  Toronto  just 
now.  J.  P.  McKenna  has  his  window  entirely  decorated 
with  post  cards  this  month.  Harold  A.  Wilson  &  Co.  re- 
cently had  one  of  their  windows  entirely  dressed  with 
one  particular  novel. 

Mrs.  J.  Dobson,  856  Yonge  Street,  has  a  special  line 
of  writing  tablets  and  scribblers  called  "The  Victor," 
and  these  goods  made  a  very  fine  window  dressing  last 
month. 

Import  displays  of  fancy  goods  are  still  open  and 
customers  from  outlying  districts  are  still  visiting  the 
city.  Orders  booked  have  been  considerably  in  excess  of 
last  year.  The  school  supply  trade  is  beginning  and 
travelers  are  already  taking  out  samples.  Wholesale 
dealers  in  cards  and  calendars  report  nice  opening  orders. 
The  book   trade  is  quiet. 

Bookseller    &    Stationer's    Toronto    office   had    a    call 
from  Mr.  E.   S.  Vickery,  the  Yarmouth,  N.S.,  bookseller, 
last  month.     Mr.  Vickery  reported  business  to  be  good  in 
his  locality.    He  was  also  much  struck  with  the  develop 
ment  of  Toronto. 

Mr.  S.  B.  Gundy,  manager  of  the  Oxford  University 
Press,  Toronto,  is  at  present  visiting  headquarters  in 
London. 

Mr.  H.  F.  Mann,  ol  Alliston,  was  in  Toronto  on  a 
buying   trip  last   week. 

Mr.  Harry  Heymann,  of  the  Eagle  Pencil  Co.,  New 
York,  was  noticed  in  Toronto  recently. 

Mr.  H.  L.  Thompson,  president  of  the  Copp,  Clark 
Co.,  Toronto,  accompanied  by  his  wife  and  family,  sailed 
from  Boston  on  the  steamer  Cymric  a  few  days  ago  for 
a  pleasure  trip  through   Europe. 

Mr.    R.    J.    Plaskett,    western    representative     of    the 
Copp,   Clark  Co.,   who  has  been  at   headquarters   in  To 
ronto,  for  some  time,  left  for  Winnipeg  on  April  27. 

Mr.  Henry  Lyman,  the  Montreal  manufacturers' 
agent,  spent  a  week  in  Toronto  during  the  latter  part  of 
April  and  left  on  the  27th  for  Winnipeg. 

Mr.  A.  0.  Hurst,  of  Toronto,  started  last  week  on  a 
western  trip.  Mr.  Hurst  is  charmed  with  the  way  Good- 
all's  cards  have  been  selling  this  season. 

Mr.  Irving  P.  Favor,  of  L.  &  C.  Hardtmuth,  New 
York,  called  on  the  trade  in  Toronto  recently. 

Mr.  Walter  Meale,  representing  Alex.  Pirie  &  Sons, 
Aberdeen,  Scotland,  and  Mr.  Pauline,  representing  R. 
Fletcher  &  Sons,  Manchester,  are  in  Canada  at  present. 

Mr.  Norman  Caple,  the  Vancouver  stationer,  was  in 
Toronto  last  month  and  paid  a  friendly  visit  to  the 
staff  of  Bookseller  and  Stationer. 


Mr.  W.  C.  Cunning-ham,  representing  Buntin,  Gillies 
&  Co.,  Limited,  Hamilton,  has  just  returned  from  atrip 
to  the  Pacific  coast,  and  reports  excellent  business  all 
along  the  line.  Mr.  Cunningham  was  called  home  sud- 
denly, owing  tn  the  serious  illness  of  his  wife. 


ST.  JOHN. 


Preparations    for    Tourist    Trade— Suggestions    for    Ex- 
change of  Slow-selling  Lines 

St.   John,  N.B.,  April  29,   1907. 

There  has  been  somewhat  of  a  lull  in  business  during 
the  past  month,  but  merchants  are  preparing  for  the 
usual  summer  trade.  The  outlook  for  a  successful  tourist 
season  is  very  bright.  Stocks  of  souvenir  goods  and  pic- 
ture post  cards  are  being  gone  over  and  some  new  lines 
added. 

The  business  in  picture  post  cards  is  becoming  a  big 
factor  in  the  stationer's  trade  and  the  coming  summer 
is  likely  to  see  a  larger  sale  than  ever  before.  In  T.  H. 
Hall's,  the  entire  rear  section  of  the  store  has  been  given 
up  to  the  post  card  trade  and  some  thousands  of  styles 
are  shown  in  large  racks  that  have  been  built  especially 
for  the  purpose  of  displaying  the  different  kinds  to  best, 
advantage.  Kendall  Hall,  in  speaking-  of  the  post  card 
business,  characterized  it  as  one  of  the  most  promising 
lines  in  the  trade.  He  suggests  that  as  there  are  some 
lines  which  are  found  to  be  good  sellers  by  one  merchant 
and  not  by  others,  it  might  be  a  good  plan  if  an 
exchange  scheme  was  worked  out,  so  that  what  might  be 
a  poor  selling  line  with  one  dealer  could  be  traded  with 
another  whose  demand  was  for  that  class  of  card.  It  has 
been  his  plan  when  he  found  any  lines  were  moving 
slowly  to  put  them  out  in  a  bargain  lot,  but  he  thinks 
an  exchange  system  could  be  formed  that  would  be  of 
benefit  to  all  the  dealers.  His  idea  would  be  to  have  a 
column  in  Bookseller  and  Stationer,  where  the  dealer 
could  advertise  what  lines  were  not  selling  well  in  his 
district  and  arrange  an  exchange  with  another  dealer 
that  would  be  satisfactory  to  both. 

Mr.  Hall  also  favors  the  formation  of  a  retail  book- 
sellers' and  stationers'  association,  to  arrange  prices  and 
discuss  various  matters  of  interest  to  the  trade. 

E.  G.  Nelson  &  Co.  have  recently  made  extensive  im- 
provements in  their  store,  and  it  is  now  one  of  the 
brightest  and  showiest  in  the  city.  They  are  making- 
photo  goods  and  picture  post  cards  a  prominent  feature 
in  their  display. 

Dealers  in  wall  paper  report  a  good  demand  for  the 
past  month  and  the  business  is  now  at  its  height. 


AN   AMERICAN    OPINION. 

Under  the  heading  "Lucky  Canada,"  the  editor  of  the 
Publisher  and  Retailer  of  New  York  says:  "Under  the 
new  postal  treaty  between  this  Country  and  Canada 
American  periodicals  which  pass  through  United  States 
mails  at  one  cent  a  pound  wrill  have  to  be  prepaid  at  a 
rate  just  four  times  that  on  and  after  May  first.  Can- 
adian periodicals  coming  to  this  country  must  pay  their 
home  Government  the  same  rate.  This  is  a  hard  blow  to 
the  Canadian  subscription  departments  of  American 
papers  and  magazines  but  should  be  a  blessing  to  the 
newsdealers  of  Canada  who  will  profit  through  lower 
freight  and  express  rates.  The  subscription  agency  and 
shark  will  no  longer  sap  the  strength  of  the  Canada 
dealer. 

"The  result  will  be  a  splendid  building  up  of  the 
business  of  the  trade  over-  the  border  and  we  congratu- 
late the  dealers  there  on  the  change  which  luis  beet, 
brought  about  by  their  postmaster-general.  'What  a 
pity  the  trade  on  this  side  of  the  line  cannot  have  so 
good  a  friend  at  court)," 
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POINTERS     FOR    JUNE     BUSINESS 


•  June  is  pre-eminently  the  month  for  weddings.  This 
being  a  statement  not  likely  to  be  denied,  no  evidence 
will  be  produced  to, prove  it.  Being  the  wedding  month, 
however,  June  should  appeal  to  stationers  from  a  busi- 
ness  .standpoint. 

Wedding  stationery  is  one  thing  to  feature  in  your 
window  during  May,  if  you  carry  anything  in  that  line. 
But  a  still  more  important  factor  in  June  .business  should 
be  wedding  gifts,  of  a  kind  to  be  found  in  stationery 
stores. 

It  is  well  known  that  many  young  couples  have,  in 
times  past,  been  embarrassed  by  the  duplication  of  gifts 
of  a  housekeeping  nature — particularly  in  the  line' of  sil- 
verware. Often  has  the  brow  of  a  newly-m<arried  bride 
been  prematurely  wrinkled  by  the  problem  of  what  to  do 
with  multitudinous  salt  and  pepper  casters,  and  other 
kinds  of  ornamental  silverware. 

It  should  he  impressed  on  the  gift-giving  publie  that 
table  silverware  is  not  the  only  kind  of  household  furnish- 
ing which  a  young  couple  can  make  use  of.  Neither  is 
it  necessary  to  descend  to  articles  of  merely  practical 
utility,  like  kitchen  ware.  In  this  age  of  education,  no 
home  with  any  pretence  to  refinement  is  complete  with- 
out books  and  pictures  ;  and  it  so  happens  that  these 
articles  are  at  the  present  time  being  manufactured  in  a 
form  particularly  adapted  for  wedding  presents.  Beauti- 
ful little  leather-bound  editions  of  the  classics,  printed 
on  the  finest  india  paper;  the  greatest  pictures  of  the 
greatest  masters,  reduced  to  a  convenient  si/.e,  tastefully 
framed  These  are  the  articles  which  the  stationer  should 
bring  before  the  public  in  the  hymeneal  month  of  June, 
as  particularly  suited  for  couples  of  refinement  and 
taste,  and  away  ahead  of  the  conventional  table  silver- 
ware. 

Outdoor  Goods. 

June  should  also  be  made  an  active  mouth  in  the  line 
of  things  for  out-doors.  Hammocks,  croquet  sets,  picnic 
plates,  fancy  paper  napkins,  books  about  flowers,  and  out- 
door pastimes,  baseball  and  cricket  supplies*  for  the  boys; 
all  these  should  be  pushed  well  in  June. 

Photo  Supplies. 
In  another  place  the  subject  of  photo  supplies  is  dealt 
with.  Read  that  article  and  third;  it  over  well.  If  you 
do  not  at  presenl  handle  that  line,  and  wish  to  give  it 
,i  I  rial,  now  is  the  time  of  all  times  to  make  a  start. 
There  may  also  he  amateur  artists  in  your  locality.  These 
people  should  not  be  forced  to  go  to  outside  points  for 
then  supplies.  Y'ou  are  the  man  who  should  reach  out 
after  any  trade  in  that    line  in   your  locality. 

School  Supplies. 

June  is  the  month  to  purchase  school  supplies,  and  it 
is  as  well,  when  making  purchases,  to  have  an  eye  on  the 
school  opening,  and  try  to  foresee  the  requirements  of 
I  hat  important  period.  If  you  are  going  in  for  the  pic- 
torial scribblers,  which  are  being  introduced  this  year,  if 
will  he  advisable  to  make  a  careful  selection  of  the  views 
to  he  used.  One  view  may  make  or  mar  your  entire  sale, 
especially  where  competition  is  keen,  Also  look  out  for 
novelties  that  will  interest  the  children.  Some  dealers  go 
in  for  giving  premiums;  and  now  is  the  time  to  secure 
these. 

Dominion  Day. 

In  many  a  Canadian  town,  the  attention  of  young 
and'  old  will  he  directed  during  the  month  to  the  ap- 
proaching Dominion  Day.  It  is  possibly .  the  best  all- 
round   holiday   in   the  year   for   the   fancy  goods   man,   bar- 


ring only  Christmas.  We1  see  more  decorations  on  that 
day  than  on  any  other  and  the  demand  for  lanterns,  flags 
and  fireworks  is  immense.  Dealers  should  make  special 
displays  of  these  lines  in  ample  time.  It  might  also  be  ad- 
visable to  make  arrangements  for  selling-  souvenirs  and 
post  cards  on  the  holiday  through  the  medium  of  newsboys. 
Nothing  takes  so  well  as  a  timely  souvenir,  and  among 
country  folk  particularly  the  demand  is  active.  The 
souvenir  and  post  card  trade  is,  of  course;,  very  active 
in  June.  It  is  hardly  necessary  to  point  out  the  neces- 
sity for  pushfulness  in  these  goods.  They  sell  them- 
selves naturally  to  a  large  extent,  but  sales  can,  like 
those  of  any  other  line,  be  materially  increased  by  a 
proper  policy  of  pushfulness. 


Don't  forget  our  offer 

of  a 

dollar 

for 

busi- 

ncss  pointers. 

The  offer  is  still 

good. 

All 

you 

have  to  do  is 

to  send  us 

in   a 

pointer   of 

the 

coming   month 

s   business, 

and 

if  we 

use 

it    in 

this  column,  we  will  send 

5'ou  a 

dollai 

THE  "TEDDY    BEAR"  "B"  and  "G." 

The  rise  of  a  fad  is  one  of  the  most  mysterious 
things  in  the  world.  Something  or  other  is  brought  out 
by  someone  or  other,  and  seems  to  have  a  certain  quality 
about  it  which  takes  the  fancy  of  the  fickle  public.  An 
instance  of  the  rise  of  a  fad  in  very  recent  times  is  that 
of  the  "Teddy  Bears."  One*  can  hardly  walk  down  a 
street  or  enter  a  home  without  being  confronted  by  a 
child  hugging  a  "Teddy  Bear"  to  its  breast.  Stationers, 
however,  are  not  likely  to  moralize  much  upon  the  cause 
of  a  fad  ;  their  best  course  being  to  push  a  fad  of  this 
kind  for  all  it  is  worth.  "Teddy  Bears"  of  a  high  order 
are  made  by  the  firm  of  Kahn  &  Mossbacher,  of  New 
York,  their  particular  lines  being  the  "Teddy  B"  and  the 
"Teddy  G."  They  are  made  of  imported  plush,  and  pos- 
sess a  "voice"  and  cannot  be  distinguished  from  the  im- 
ported article.  One  other  line  in  which  this  firm  excels, 
is  that  of  costumed  dolls,  in  the  manufacture  of  which 
they  have   had  fourteen   years'   experience. 


KING  EDWARD  AND  WATERMAN'S  IDEAL  FOUN- 
TAIN PEN. 

King  Edward  has  fallen  into  line  and  is  using  the 
Waterman  Ideal  Fountain  Pen,  as  the  following  story 
will  show.  Le  Gaulois,  a  leading  Paris  morning  news- 
paper, printed  some  time  ago  a  paragraph  that,  unlike 
the  German  Emperor,  the  King  of  England  did  not  use  a 
fountain  pen.  L.  &  C.  Hardtmuth,  European  agents  for 
the  L.  E.  Waterman  Co.,  observed  the  paragraph  and 
sent  to  this  French  newspaper  the  following  letter,  which 
was  published  : 

English  Embassy,  February  5th,  1907. 

Dear  Sir,— "I  have  had  the  honor  to  deliver  to  His 
Majesty  the  pen  that  you  have  been  good  enough  to  offer 
on  behalf  of  the  Waterman  Company.  The  King  charged 
me  to  explain  to  you,  that  he  was  obliged,  according  to 
a  rule,  to  refuse  any  presents  from  persons  unknown  to 
him.  However,  His  Majesty  will  be  pleased  to  buy  the 
pen,  if  you  will  be  kind  enough  to  send  him  the  bill." 

(Signed)    Major    Ponsonby. 

PS.— This  order  was  given  last  February,  during  tin- 
visit  of  King  Edward  VII  to  Paris. 
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NOTES    FROM   WARWICK   BROS.   &  RUTTER. 

Among  the  many  new  lines  of  post  cards  which  War- 
wick Bros.  &l  Rutter  are  showing,  several  series  stand 
out  especially  prominent.  One  of  these  comprises  some 
twenty  different  styles  of  embossed  cards,  in  colors,  show- 
ing the  famous  "Teddy  Bears,"  with  original  and  amus- 
ing mottoes  on  every  card.  Another  especially  new 
series,  which  will  undoubtedly  appeal  to  the  public,  is 
called  the  "Stork"  series.  These  are  beautifully  em- 
bossed, and  are  all  hand-colored.  There  are  four  styles 
in  the  series,  and  they  are  put  up  in  assorted  boxes.  As 
will  be  seen  on  another  page  of  this  number,  Warwick 
Bros.  &'  Rutter  have  made  arrangements  to  handle  in 
Canada  the  new  "Puzzle"  post  cards.  These  are  patent- 
ed in  all  countries,  and  are  made  by  a  special  process  in 
which  it  is  possible  to  show  two  views  of  the  same  sub- 
ject, by  holding  the  card  at  different  angles.  There  is  a 
large  assortment  of  subjects  now  ready,  and  the  list 
will  be  added  to  as  fast  as  the  manufacturers  can  get 
them  out.  These  cards,  while  retailing  at  ten  cents  each, 
will  undoubtedly  have  a  very  large  sale  in  Canada.  An- 
other new  series  is  a  linen-faced  comic  line,  of  new  and 
original  subjects.  There  are  some  forty  different  styles 
in  this  assortment,  and  they  are  put  up  100  in  a  box. 
These  people  have  also  issued  three  styles  of  patriotic 
cards,  printed  in  colors,  which  are  especially  suitable 
fur  Victoria  Day,  May  24th.  They  have  a  complete  line 
of  the  Taber  bas-relief  cards,  including  new  lines,  such 
as  Pope  Pius  X.,  General  Booth,  the  late  Queen  Victoria, 
Crowned  Heads  of  Europe,  King  Edward  and  Queen 
Alexandra,  the  Prince  and  Princess  of  Wales,  both  black 
and  white  and  jeweled,  and  also  a  new  design  in  King 
Edward,  with  a  frame  around  it.  The  sale  for  these  last 
summer  was  so  great  that  they  could  hardly  be  kept  in 
stock,  and  undoubtedly  the  sale  during  the  coming  sea- 
son will  be  even  greater.  Their  travelers  are  also  show- 
ing a  magnificent  line  of  embossed  Christmas  post  cards, 
comprising  about  one  hundred  different  subjects. 

Warwick  Bros.  &l  Rutter  report  the  advance  sale  for 
their  series  of  school  practice  books,  including  scribbling 
books,  exercise  books,  note  books,  etc.,  to  be  the  most 
satisfactory  in  the  history  of  this  house.  The  trade,  who 
have  had  the  privilege  of  seeing  their  new  lines,  have  pro- 
nounced it  to  consist  of  the  finest  series  of  cover  designs 
that  has  yet  been  shown.  This  house  make  a  specialty 
of  their  artistic  covers,  and  have  put  forth  every  effort 
this  year  to  surpass  any  range  of  covers  that  they  have 
put  out  in  the  past.  All  the  old  favorites  will  be  re- 
tained, but  the  most  interesting  numbers  are  such  as 
"The  Fisherman,"  "Maple  Leaf,"  "Stop  Dat,"  "Mamma," 
"Python,"  "Checkers,"  "Sunflower,"  etc.,  which  are 
reproduced  in  tri-color  effect,  in  the  1  to.  size  books.  The 
line  is  now  complete,  and  being  shown  by  the  travelers 
of  this  house,   for  the  September   trade. 

Warwick  Bros.  &  Rutter  wish  to  inform  the  station- 
ers  that  their  well-known  line  of  Lorraine  papeteries, 
both  in  white  and  azure,  are  again  in  stock.  Owing  to 
the  very  large  demand  for  this  box  during  the  winter 
months,  the  supply  temporarily  ran  out,  but  they  are 
now  prepared  to  deliver  any  quantity   required. 

"Buster  Brown"  playing  cards;  "Snowflake  Linen" 
pads  in  three  sizes— large  8vo.,  double  regent,  and  large 
Ho.;  "Roman  Flax"  pads,  in  four  sizes— single  and  double 
regent,  large  4to.,  and  large  8vo.,  are  also  among  the 
many  new  lines  being  shown  by  Warwick  Bros.  &l  Rutter. 

To  help  the  sale  of  their  celebrated  "Fab"  cards,  with 
the  retailers,  this  firm  has  now  arranged  to  give  away 
with  one-half  thousand  of  these  cards,  a  handsome  cush- 
ion, made  up,  as  they  think  this  will  increase  the  sale  of 


these    (.nils    very  Uiateriallj       with    the    retailer.          The 

cushion  is  twenty  inches  square,  and  shows  to  advantage 

how    attractively  these    cards    can    be    made    into     dainty 
articles. 


ARE  EXPRESS  CHARGES  TOO  HIGH? 

In  view  of  the  fact  that  the  Dominion  Railway  Com- 
mission will  shortly  take  up  the  question  of  rates  charged 
bj  the  express  companies  and  make  a  thorough  investiga- 
tion of  them,  it  is  none  too  early  for  the  trade  to  state 
their  views  of  the  case.  Complaints  have  been  heard  in 
many  quarters.  If  these  complaints  are  justifiable,  then 
steps  should  be  taken  immediately  to  have  the  book- 
sellers'   position   placed   before   the   commission. 

The  express  rate  on  books  is  eight  cents  per  pound 
Consider  the  position  of  a  bookseller,  who  receives  an 
order  for  a  small  quantity  of  books,  not  stocked  by  him. 
It  is  conceivable  that  if  these  books  are  low-priced  and 
the  margin  of  profit  in  consequence  small,  that  the  freight 
charges  will  consume  all  the  profit.  This  is  a  matter  of 
every-day  occurrence.  Thousands  and  thousands  of  books 
are  published  which  it  is  out  of  the  question  for  book- 
sellers to  stock.  They  must  be  ordered  from  the  pub- 
lishers in  small  quantities  as  the  demand  arises. 

The  express  companies  carry  magazines  and  periodicals 
at  one  cent  a  pound.  Surely,  if  this  is  a  profitable  pro- 
position, and  doubtless  it  is,  a  rate  of  eight  cents  a 
pound  on  small  parcels  of  books  seems  out  of  all  pro- 
portion. 

A  western  Ontario  dealer  writes,  "Frequently  we  re- 
ceive small  packages  of  books  from  Toronto,  New  York 
and  other  publishing  points,  on  which  the  charges  are 
almost,  if  not  fully,  equal  to  the  profit  ;  in  fact,  I  am 
almost  afraid  to  come  to  work  in  the  morning  for  fear 
I  will  meet  an  express  messenger,  who  shoves  his  book 
under  my  nose  to  receipt  for  a  package  on  which  the 
charge  will  be  40,  50,  60,  75  cents  or  more,  as  the  case 
may  be,  and  on  which  the  profit  is  not  commensurate. 
Recently  I  had  a  case  of  goods  from  Cincinnati,  contain- 
ing 200  hymn  books,  on  which  the  express  charges  were 
$11.20,  and  although  the  books  were  heavy,  my  customer 
and  myself  both  thought  that  the  charges  were  exces- 
sive." 

An  eastern  Ontario  bookseller  draws  attention  to  an- 
other phase  of  the  question.  He  writes,  "The  present 
book  express  is  eight  cents  per  pound,  but,  if  not  pre- 
paid, we  have  to  submit  to  the  ordinary  excessive  rate. 
The  other  day  I  had  a  2-pound  book-parcel,  marked  "Per 
book  express,"  but  owing  to  it  not  being  prepaid,  I  had 
to  pay  30  cents,  instead  of  16  cents.  We  also  hear  a 
greal  deal  from  Eaton  and  Simpson  customers  about  re- 
ceiving parcels  with  express  charges  only  25  cents.  We 
in  the  trade  hardly  ever  receive  a  rate  of  25  cents,  no 
matter  how  small  the  size  or  weight." 

Another  prominent  Ontario  bookseller  says,  "I  feel 
as  every  other  bookseller  must,  that  it  is  almost  an  im- 
possibility for  us  to  get  goods  by  express  and  make  any 
profit  on  them.  It  would  be  much  handier  for  us  on 
main  occasions  to  have  some  quite  large  shipments  come 
by  express,  if  it  were  not  that  the  charges  are  so  high 
as   to  preclude  any  profit   if  this  were  done." 

The  Booksellers'  and  Stationers'  Association  intend 
to  take  up  the  question  of  express  charges  and  the  secre- 
tary would  be  glad  to  receive  communications  from  any 
bookseller  in  Canada  who  has  a  grievance  or  who  can 
cite  concrete  instances  of  excessive  charges.  A  prompt 
answer  to  this  appeal  is  urged. 
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Rintoul  &  Co.,  Dauphin,  Man.— "  Herewith  find  sub- 
scription to  BOOKSELLER  AND  STATIONER.  We  find 
it  a  very  useful  and  profitable  paper." 

BRITISH    PERIODICALS    IN    CANADA. 

For  years  there  has  been  a  strong-  agitation  in  this 
country  for  a  reduction  in  the  postal  rates  on  British  peri- 
odicals coming'  from  Great  Britain  to  Canada.  Resolu- 
tions have  been  passed  by  various  clubs  and  associations, 
pointing  out  the  necessity  for  prompt  action  in  this  par- 
ticular. It  was  felt  that  it  would  be  good  for  the  Can- 
adian people  and  good  for  the  British  connection,  if  more 
English  magazines  were  read.  United  States  magazines 
could  come  in  at  the  rate  of  one  cent  a  pound,  whereas 
British  magazines  were  handicapped  by  an  excessive  rate 
of  eight  cents  a  pound. 

Primarily  as  a  result  of  the  agitations  of  imperial- 
istic organizations  in  this  country,  a  reduced  rate  has 
been  secured  and  the  British  publisher  can  now  mail  his 
magazine  to  a  Canadian  subscriber  at  the  rate  of  two 
cents  a  pound.  And  not  only  this,  but  a  handicap  has 
been  placed  on  the  United  States  publisher  by  the. rais- 
ing of  the  rate  between  the  United  States  and  Canada 
from  one  cent  a  pound  to  four  cents  a  pound. 

The  door  having  thus  been  opened  for  the  British 
magazine  at  the  earnest  desire  of  many  loyal  Canadians, 


the  question  naturally  arises,  is  the  British  publisher 
going  to  take  advantage  of  it  I  We,  Canadians,  have 
done  our  share.  Those  of  us,  and  the  number  is  regret- 
tably small,  who  are  familiar  with  British  periodicals, 
will  send  in  our  subscriptions  to  the  magazines  of  our 
choice,  but  what  about  the  general  mass  of  the  people 
whose  knowledge  of  British  periodical  literature  is  so 
slight  ? 

If  the  British  publisher  wants  to  profit  by  the  op- 
portunity afforded  by  the  reduction  in  postal  rates,  he 
must  start  in  and  educate  the  Canadian  people  to  the 
value  of  his  magazine.  He  must  see  to  it  that  the  news- 
dealer knows  about  and  handles  his  magazine.  As  has 
been  pointed  out,,  the  newsdealer  is  going  to  become  the 
great  distributor  of  magazines  in  Canada,  because  of  the 
postal  change  that  increases  the  rate  on  United  States 
periodicals.  That  being  so,  our  advice  to  the  British 
publisher  would  be  to  cultivate  the  Canadian  newsdealer 
at   the  earliest  possible  moment. 

*  * 

* 

Have  yju  joined  the  Booksellers'  and  Stationers' 
Association  yet? 

*  * 

* 

ABOUT  ENCLOSURES 

When  writing  letters  or  sending  out  circular  letters, 
stationers  should  not  forget  that  a  two-cent  stamp  will 
carry  one  ounce  through  the  mails.  A  neatly  arranged 
little  booklet  or  folder,  snappiiy  written  and,  whenever 
possible,  snappiiy  illustrated,  should  invariably  be  en- 
closed in  all  business  correspondence.  The  better  looking 
the  booklet,  the  more  readers  it  has. 

It  must  not  be  forgotten  that  money  spent  in  this 
way  is  an  investment  sure  of  results,  if  it  is  properly 
conducted.  You  don't  buy  your  general  stock  in  a  hap- 
hazard way — you  consider  well  before  placing  an  order 
for  goods — and  the  same  amount  of  business  discretion 
should  be  used  in  buying  advertising. 

Booklet  advertising  is  only  useful  among  a  certain 
tasteful  class  of  people,  who  like  to  be  approached  in  an 
artistic  manner.  The  bargain  sale  dodger  rarely  appeals 
to  this  class.  What  they  like  to  read  in  the  shape  of 
advertising  literature  is  something  which  pleases  their 
artistic  sensibility.  It  so  happens  that  the  goods  dealt 
in  by  the  stationer  lend  themselves  more  readily  than 
those  of  any  other  kind  of  a  merchant,  to  artistic  treat- 
ment. This  should  be  continually  taken  advantage  of  by 
the  stationer  and  should  form  a  part  of  his  business 
plans  for  every  month. 

* 

You  will  help  us,  if  you  mention  our  name  in  ivriting  to 
advertisers. 

*  *  • 

MAPS  AND  SCHOOL  SUPPLIES. 

Bookseller  and  Stationer  has  unceasingly  reminded 
its  readers  of  their  neglected  opportunities  in  the  line  of 
maps,  globes  and  other  schoolroom  apparatus.  In  con- 
versation a  short  time  ago  with  a  prominent  school 
supply  dealer,  he  said  that  he  considered  it  a  thankless 
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task  to  try  and  rouse  country  stationers  from  their 
apathy  in  that  regard.  "It  seems  useless,"  he  said,  "to 
advertise  such  things,  as  the  stationers  do  not  appreciate 
what  a  lot  of  business  they  are  allowing  to  slide  away 
from  them."  He  said  that  he  found  that  by  advertising 
and  selling  direct  to  school  trustees  he  did  a  greatei 
amount  of  business  than  lie  would  if  he  left  ii  to  the 
trade. 

Such  a  state  of  affairs  should  not  be  allowed  to  ex- 
ist. The  bookseller  and  stationer  of  any  locality  is  as 
important  a  factor  in  the  economic  affairs  of  that  lo 
cality  as  any  other  business  man  in  it.  As  a  business 
man  he  should  get  after  school  trustees  and  divert  any 
business  in  the  line  of  school  apparatus  to  his  own  store, 
as  he  can  supply  the  goods  as  quickly  and  as  cheaply  as 
any  dealers  foreign  to  the  locality. 

When  figuring  on  supplying  school  children  with  their 
text-books,  scribblers,  etc.,  figure  also  on  supplying  the 
school  boards  with  anything  they  need  in  the  line  of 
maps,  globes,  blackboards,  easels,  chalk  and  other  school 
apparatus. 

AN   OPPORTUNITY. 

It  looks  as  if  the  recent  postal  changes  were  going 
to  work  out  to  the  advantage  of  Canadian  newsdealers. 
If  the  trade  only  becomes  alive  in  time  to  its  op- 
portunities, there  should  be  a  heavy  increase  in  counter 
sales  of  American  magazines  in  Canada. 

American  publishers,  who  mail  their  periodicals  direct 
to  Canadian  subscribers,  will  have  to  raise  their  price 
to  cover  the  increased  cost  of  postage.  Some  will  allow 
existing  contracts  to  run  their  course,  but  will  raise  the 
subscription  price  for  renewals  and  all  new  subscribers. 
Others,  we  believe,  are  disregarding  present  contracts 
and  are  asking  subscribers  to  remit  at  once  a  sufficient 
sum  to  cover  the  extra  postage  until  the  expiration  of 
the  subscription.  That  in  many  cases  this  will  not  he 
done  is  obvious.  Subscribers  will  let  their  subscriptions 
run  out  before  the  time  contracted  for,  rather  than  go 
to  this  trouble  and  expense.  There  will  be  a  large  de- 
crease in  renewals,  and  direct  subscriptions  through  the 
mails  will  be  much  reduced. 

At  this  point  the  newsdealer  steps  in.  His  supply 
coming  by  express,  let  us  suppose,  is  unaffected  by  the 
postal  changes.  He  can  still  sell  a  ten  cent  magazine  at 
ten  cents  and  can  take  annual  subscriptions  at  the  old 
rate.  If  he  has  get-up  and  push  about  him,  he  will 
secure  business  from  every  magazine-buyer  in  the 
neighborhood.  Let  the  trade  investigate  this  proposition 
carefully  and  act  promptly. 

THE  POSTAL  CHANGE. 

Since  our  last  number  went  to  press  there  has  been 
somewhat  of  an  upheaval  in  the  postal  world.  Not  only 
lias  the  rate  on  United  States  periodicals  been  increased 
from  one  to  four  cents  per  pound,  but  the  rate  on 
British  periodicals  has  been  decreased  from  eight  to  two 
cents   per   pound.     So    that    the   positions   of   the    United 


States   and   the   British    periodicals  have   practically    been 
reversed. 

This  cannot  but  have  effect  on  the  magazine  business 
of  Canadian  stationers.  It  is,  as  yet,  a  little  too  early  to 
prophesy  any  particular  ultimate  results.  But  it  is  rea 
sonably  safe  to  conclude  that  the  counter  sales  of  maga 
zines  I  will  receive  a  certain  amount  of  impetus.  The 
general  feeling  is  that  subscription  rates  on  United 
States  periodicals  will  be  increased,  but  that  magazines 
will  be  shipped  into  Canada  by  express,  and  distributed 
by  domestic  news  agencies  to  stationers  and  newsdealers, 
for  sale  at  the  United  States  price.  If  this  happens  it. 
may  probably  be  cheaper  for  a  reader  to  get  his  United 
States  periodicals  from  his  local  bookseller  rather  than 
by  yearly  subscription. 

Then  there  should  be  a  more  active  demand  for  the 
British  periodicals.  Particularly  so  in  localities  where 
large  numbers  of  British  immigrants  are  to  be  found. 

A  BOOK  TRADE   CASE. 

A  case  of  interest  to  the  book  trade  which  might  well 
challenge  the  attention  of  Canadian  booksellers,  recently 
came  up  in  the  New  York  courts.  In  July,  1905,  Edward 
J.  Clode,  publisher,  sold  to  the  Syndicate  Trading  Com- 
pany, fifty  copies  of  "The  Great  Mogul."  The  books 
were  delivered  and  along  with  them  went  a  bill,  in  which 
the  purchase  price  was  set  forth  as  being  forty-two  dol- 
lars and  seventy-five  cents.  The  Syndicate  Trading 
Company,  upon  receipt  of  the  bill,  said  they  could  not 
use  the  books  at  that  price  and  offered  to  pay  forty 
dollars  and  fifty  cents  for  them.  Sundry  conversations, 
ensued  during  the  months  of  August  and  September,  and 
Mr.  Clode  demanded  the  return  of  the  fifty  copies  of  the 
book  on  several  occasions.  Finally  the  Syndicate  Trad 
ing  Company  went  into  the  open  market  and  bought  fifty 
copies  of  the  book  and  returned  them  to  the  publisher, 
but   the   publisher   refused   to    accept   them. 

Mr.  Clode  thereupon  brought  action  to  recover  the 
price  of  the  books  as  billed  or  to  have  the  original  goods 
returned.  Upon  the  trial  in  the  Municipal  Court,  the 
judge  found  the  defendant  had  no  right  to  offer  to  return 
books  other  than  those  actually  ^old  and  delivered  by  the 
plaintiff,  and  judgment  was  accordingly  entered  in  favor 
of  the  plaintiff.  From  this  judgment  the  defendant  ap- 
pealed to  the  Appellate  Division  of  the  Supreme  Court 
of  New  York  State  but  the  higher  court  sustained  the 
decision   of  the   Municipal   Court. 

REPEAL  OF  THE  QUEBEC  TAX. 

The  Quebec  Legislature,  at  its  recent  session,  took  a 
verj  sensible  action  in  repealing  the  tax  on  commercial 
travelers  doing  business  in  that  province  as  the  represen- 
tatives of  outside  concerns.  We  have  already  announced 
the  repeal  of  a  similar  tax  in  British  Columbia.  We  are 
glad  to  see  both  of  them  go  ;  they  were  hindrances  to 
trade,  and  had  no  reasonable  excuse  for  existence  in  the 
first  place.  In  Quebec,  even  the  fact  that  a  yearly  reven- 
ue of  $16,000  is  lost  should  cause  no  regret. 
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OrderNowforSummerReading 

NEW  BOOKS 


THE  WAGES  OF  PLEASURE   .... 

J.  A.  Steuart    .... 

.  .  Cloth 

$1.25 

Paper 

.75 

THE    SECRET     

E.    P.    Oppenheim 

<  i 

1.25 

it 

.75 

THE  NETHER  MILLSTONE    

F.  M.  White    

i  t 

1.25 
1.25 

1 1 
1 1 

75 

CHECK  TO   THE  KING    

i  i 

.75 

THE  PATRIOT    

Antonio   Fogazzaro 

< 1 

only 

1.25 

THE  MAN  OF  THE  WORLD   (The 

Sinner) 

Antonio    Fogazzaro 

1 1 

( t 

1 .2.'. 

THE  GREAT  PLOT   

Win.   l^e  Queux    .  .  . 

i  i 

1 .25 
1 .25 

75 

THE  MAN  WHO  WAS  DEAD   

t  i 

.7.") 

A   STRONG  MAN'S   VOW    . 

i  i 

1 1 
1 1 

1.25 
1 .25 
1.50 

75 

THE  DIAMOND  SHIP    

Max    Pemberton    .  . 

<  i 

NORROY,  DIPLOMATIC  AGENT   .  . 

Geo.   Bronson-Howa 

■d   .. 

i  i 

RISING  FORTUNES    

John    Oxenham    . . 

.  i 

1.25 

75 

PERKINS   OF    PORTLAND    

By  the  author  of  " 

Pigs  is 

Pigs"    

i  i 

i  t 

1 .00 

"EMPIRE."        (A      novel     dealing 

with      imperial 

Federal  ion.. )    

H  AMERICA 

Basil   Ewes    . 

<  i 

1 1 

1.00 
1.50 

THE  NATIVES  OF  BRITISH  NORT 

('.  Hill-Tout    

i  t 

NEW  PAPER  EDITIONS 


Each,  75  cents 


MADE  IN  HIS  IMAGE   Guy  Thorne. 

KID    McGHIE    S.  R.  Crockett. 

PRISONERS     Mary  Cholmondeley. 

THE  DREAM  AND  THE  BUSINESS John  Oliver  Hobbes. 

THE  LITTLE  BROWN  MOUSE Madam  Albanesi. 

HOPE,   MY  WIFE    Miss  L.  G.  Moberly. 

HELENA'S  LOVE   STORY    Guy  Thorne. 

BENITA   Rider  Haggard. 

THE  SECOND  BOOK  OF  TOBIAH   Una  L.  Silberrad. 

FRANK   BROWN    Frank   T.   Bullen. 

THE  MYSTERIOUS  MR.  MILLER  Win.  Le  Queux. 

THE  SLAVE  OF  SILENCE    F.  M.  White. 

JULES  OF  THE  GREAT  HEART   Lawrence   Mott. 

ON   COMMON   GROUND    Sydney  H.  Preston. 

SAINTS  IN  SOCIETY  Margarel    Baillie-Saunders 

THE  HEART  THAT  KNOWS   Chas.  (i.   I).  Roberts. 


The  Copp,  Clark  Company,  Limited 

Publishers 

Toronto 
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APRIL  BEST   SELLERS. 

Below   is  a   list,  of  the  six  best   selling  books  in    the 

United       States       and       Canada       for       March.  The 

leader,  both  in  Canada  and  the  United  States, 
is  the  "Port  of  Missing-  Men,"  by  Nicholson. 
One  feature  is  that  "The  Doctor"  occupies 
the  same  position— No.  4 — in  each  of  the  lists.  It  is 
gratifying  to  see  the  work  oi  a  Canadian  author  selling 
so  welt  in  the  States,  especially  when  that  author  is  not 
only  Canadian  by  birth,  but  permanently  resides  here,  and 
draws  his  inspiration  and  material  from  Canadian 
sources. 

Canadian    Summary. 

1.  The   Port    of   Missing    Men,    by  Meredith    Nicholson  73 

2.  Cruise   of   the   Shining   Light,   by    Norman    Duncan  Hi 

3.  Lone  Furrow,  by  W.   A.  Fraser  ' Ill 

I.  The   Doctor,   by   Ralph   Connor   38 

'■>.  Running  Water,   by    A.    E.   W.   Mason   25 

6.  Dust  of  Conflict,  by  Harold  Bindloss 20 

United   States   Summary. 

1.  Port   of  Missing  Men,  by   Meredith  Nicholson   328 

2.  Running-  Water,  by  A.    K.  W.  Mason 165 

:-i.     Friday  the  13th,   by  Thomas  W.  Lavvson  Ill 

1.    The  Doctor,  by  Ralph  Connor  KIN 

5.    Hilma,  by  W.  T.  Eldridge  T.i 

(I.     Half  a  Rogue,  by  Harold  McGrath  6* 

PUBLISHING  ACTIVITIES. 

The  publication  of  F.  Marion  Crawford's  "Prim.! 
Donna,"  the  sequel  to  his  '"Fair  Margaret,"  has  again 
been  postponed  until  the  autumn.  The  Macmillan  Co., 
of  Canada,  are  to  be  the  publishers. 

A  new  novel  by  William  Stearns  Davis,  entitled  "A 
Victor  of  Salmis,"  is  announced  for  earlv  publication  by 
the  Macmillan 's.  It  deals  with  one  of  the  most  fascin- 
ating periods  of  ancient    history. 

The  Macmillan  Co.,  of  Canada,  are  the  publishers  of 
"The  New  Theology,"  I  lie  book  by  the  Rev.  R.  J.  Camp- 
bell, of  London,  which  has  created  such  a  stir.  It  is  un- 
doubtedly the  most  important  theological  book  of  the 
year.     ($1.50  net.) 

Volume  I  of  a  "Cyclopedia  of  American  Agriculture," 
edited  by  Professor  L.  11.  Bailey,  has  just  appeared 
through  the  Macmillan  Co.  It  is  a  unique  publication. 
issued  for  the  benefit  of  farmers  and  is  sold  in  sets  only 
at  $5.00  net  per  volume. 

The  Macmillan  Co.  have  just  issued  a  new  collection  of 
st > nies  by  Israel  Zanguill,  entitled  ''Ghetto  Tragedies" 
and  have  simultaneously  issued  a  new  edition  of  his 
"'Ghetto  Comedies. 

The  Musson  Book  Company  have  been  delayed  in  the 
publication  of  their  edition  of  "The  Princess  Virginia," 
by  C.  N.  and  A.  M.  Williamson.  The  book  will  be  out 
about  the  middle  of  the  month. 

On  or  about  May  25,  the  Musson  Book  Company  will 
publish  a  new  story  by  Marjorie  Bowen,  the  juvenile 
authoress  of  "The  Viper  of  Milan."  It  will  be  entitled 
"The  Vale  o 'Weeping." 

McLecd   &   Allan   have  just    issued   their  new    novel   by 


K.  W.  Chambers,  entitled  "The  Tree  of  Heaven."  This 
book  treats  in  Mr.  Chambers'  peculiar,  imaginative  style 
of   the   mysterious,    the    unexplained      and    the      occult   in 

everyday  contemporary  affairs.     It  is  issued  in  clot! ly 

at  $1.25.  Mr.  Chambers'  novel,  "The  Younger  Set,"  now 
being  published  serially  in  Appleton's  Magazine,  will  be 
issued  by  the  same  firm  about  the  end  of  August. 

About  the  end  of  May,  the  Copp,  Clark  Co.  will  have 
ready  their  new  Oppenheim  novel  to  be  published  with  the 
title,  "The  Secret,"  in  cloth  and  paper  editions,  at  $1.25 
and  75  cents. 

For  publication  within  the  next  month  or  two,  the 
Copp,  Clark  Co.  will  have  four  first-class  summer  novels 
by  popular  authors.  These  will  be,  "The  Nether  Mill- 
stone," by  F.  M.  White,  "The  Great  Plot,"  bv  William 
le  Queux,  "The  Man  Who  Was  Dead,"  by  A.  W.  March- 
mont,  and  "Rising-  Fortunes,"  by  John  Oxenham.  All 
four  will  appear  in  cloth  and  paper  at  $1.25  and  75  cents. 

The  Copp,  Clark  Co.  will  shortly  issue  paper  editions 
of  "Prisoners,"  by  Mary  Cholmondeley ;  "Benita,"  by- 
Max  Pemberton;  "The  Second  Book  of  Tobiah,"  by  Una 
L.  Silberrad  and  "On  Common  Ground,"  by  Sydney  H. 
Preston.      (75  cents). 

The  Copp,  Clark  Co.  are  Canadian  publishers  of  that 
highly  amusing  story  by  the  author  of  "Pigs  is  Pigs." 
entitled.  "Perkins  of  Portland."  The  character  of  Per- 
kins is  extremely  diverting  and  his  adventures  in  the  field 
i  f  advertising  are  highly  amusing.     (Cloth  only,  $1.00). 

The  Macmillan  Co.,  of  Canada,  expect  shortly  to  pub- 
lish Mr.  Vachell's  new  novel,  "Her  Son."  Their  readers 
report  that  it  is  a  story  of  remarkable  strength  and  power 
and  outclasses  any  of  this  author's   former  work. 

William  Briggs  has  just  issued  "  Shoi  t  Cruises,"  by 
W.  W.  Jacobs,  a  collection  of  those  humorous  sea  stories, 
which  only  Jacobs  can  write.  He  has  also  "The  New 
Chronicles  of  Rebecca,"  by  Kate  Douglas  Wiggin, 

The  Copp,  Clark  Co.  have  just  issued  "The  Man  of 
the  World,"  by  Antonio  Fogazzaro.  This  is  the  second 
book  in  the  trilogy  of  which  the  third.  "The  Saint,"  was 
the  first  to  be  published  in  Canada.  For  copyright  rea- 
sons the  publishers  are  unable  to  use  the  original  title, 
"The  Sinner."  for  this  book.      (Cloth  only,  $1.25). 

New  paper  editions  just  ready  at  the  Copp,  Clark 
Company's  office  are  "The  Little  Brown  Mouse."  by 
Madame  Albanesi;  "The  Heart  Thai  Knows,"  bv  C.  <i. 
1).  Roberts,  and  "Frank  Brown."  by  F.  T.  Bullen.  (75 
cents). 

The  Macmillans'  have  issued  a  paper  edition  of  Le 
Queux's  "Invasion  of  1010."  which  foretells  an  invasion 
of  London  by  the  Germans. 

NEW  CANADIAN  BRANCH. 

Announcement  is  made  in  this  issue  that  a  Canadian 
Branch  of  Cassell  <x  Co.,  Limited,  London,  will  shortly 
be  opened  in  Toronto,  under  the  name  Cassell's  Canadian 
Publishing  Co.  The  location  of  the  branch  has  not  yet 
been  settled,  but  until  such  time  as  an  announcement  is 
made  relative  to  this  point,  enquiries  may  be  addressed 
to  Cassell  cV  Co.,  La  Belle  Sauvage,  London,  E.C.  It  is 
inlended  to  push  the  sale  of  Cassell's  books  and  periodicals 
in  this  country. 
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CASSELL'S  CANADIAN  PUBLISHING  CO. 

have  pleasure  in  announcing  that  they  will  open  offices  in  Toronto  at  an  early  date  for  the  purpose  of 
more  systematically  distributing  throughout  the  Dominion  the  publications  issued  by  Cassell  &  Co.. 
Limited,  London. 

The  London  Company  have  lost  no  time  in  availing  themselves  of  the  recent  legislation,  both 
in  the  Dominion  and  in  England,  to  facilitate  business  between  Canada  and  the  Old  Country;  and  the 
Toronto  offices  will  be  used  as  a  distributing  centre  for  Cassell's 

BOOK  PUBLICATIONS 

which  embrace  popular  works   in  all  fields  of  literature,  and  for  their 

PERIODICALS 

which  include  over  a  dozen  Monthly  and  Weekly  Magazines  and  Periodicals,  of  which  "Cassell's  Mag- 
azine" and  "The  Quiver"  are  already  well  known  to  Canadian  readers. 

A  further  announcement  with  regard  to  address,  etc.,  of  the  Toronto  office  of  Cassell's  Can- 
adian Publishing  Co.,  will  shortly  be  made.  In  the  meantime  enquiries  may  be  addressed  to  "Canadian 
Branch,"  Messrs.  Cassell  &  Co.,  Limited.,  La  Belle  Sauvage,  London,  E.C.,  England. 


BOOKS  OF  THE  MONTH. 

BAEDEKER'S  CANADA.— Handbook  for  travelers.  By 
Karl  Baedeker.  Montreal :  Chapman 's  Book  Store. 
Flexible  cloth.  $1.80.  This  valuable  guide  book,  con- 
taining over  300  pages  and  several  maps,  is  uniform 
with  the  famous  series  issued  by  Karl  Baedeker  of 
Leipzig  for  the  guidance  of  travelers  in  all  parts  of 
the  world.  It  is  prefaced  by  illuminating  articles  on 
such  subjects  as  sports,  bibliography,  railways,  money, 
hotels,  history,  etc.,  prepared  by  competent  writers. 
Following  this  come  the  customary  descriptions  of 
routes  and  places.  All  the  important  points  in  the 
Dominion  are  touched  on  and  full  information  is  given 
as  to  hotel  accommodation,  fares,  etc..  While  of  most 
value  to  foreigners,  the  handbook  will  also  he  found 
useful  by  Canadians  themselves. 

BRASS  BOWL.  THE.— By  Louis  Joseph  Vance  Indian- 
apolis: Bobbs-Merrill  Co.  Toronto:  McLeod  &  Allen. 
Cloth,  $1.25.  Paper,  75  cents.  One  of  the  season's 
most  absorbing  creations.  A  New  York  millionaire, 
his  double,  a  daring  burglar,  and  a  mysterious  young 
woman  becomes  mixed  up  in  a  series  of  extraordinary 
adventures.  There  are  several  novelties  introduced 
which  distinguish  the  story  from  others  of  similar 
motive,  and  the  various  scenes  are  skilfully  handled. 

CARMICHAEL-  A  story  of  Canadian  rural  life,  by  Alli- 
son North.  338  full-page  pen-and-ink  etchings,  also 
many  marginal  decorations..  Price,  $1.25.  The  Wil- 
liam Weld  Co..  publishers.  London,  Out.  "Car- 
michael"  is  the  name  of  a  new  book  by  a  Canadian 
author,  Anison  North.  It  is  the  story  of  a  family 
feud  arising  from  that  frequent  source  id'  trouble — 
a  line  fence.  These  Capulets  and  Montagues  id' 
modern   limes  interfere  with  the  course  of  true  love. 


The  interest  is  absorbing  and  well  sustained  through- 
out the  story,  and  the  characters  are  drawn  with  dis- 
tinctness and  fidelity.  Any  person  who  understands 
life  on  a  Canadian  farm  will  appreciate  the  local 
coloring  of  the  scene,  and  the  naturalness  and  vivid- 
ness  of  the  incidents.  The  language  is  intense  without 
the  exaggeration  of  dialect  which  disfigures  so  many 
tales.  This  book  has  so  many  excellent  qualities  that 
we  can  predict  a  wide  sale  that  will  increase  the  longer 
the  book  is  known. 

DIAMOND  SHIP.  THE.— By  Max  Pemberton.  Toronto. 
Copp,  Clark  Co.  Cloth,.  $1.25.  A  thrilling  story  of 
adventure  on  the  high  seas,  detaibng  the  amazing 
experiences  of  Dr.  Ean  Fabos.  in  his  pursuit  of  dia- 
mond robbers,  who  carry  on  their  criminal  work  from 
a  ship.  The  robber  genius,  a  .lew,  called  Val  Imroth, 
long  (dudes  Fabos  and  all  but  defeats  his  purpose. 
There  are  many  thrilling  scenes  in  the  book,  which  is 
well  up  to  the  Pemberton  standard. 

LONG  ROAD,  THE.— By  John  Oxenham.  Toronto:  Mac- 
millan  Co.,  of  Canada.  Cloth.  $1.50.  This  story  of 
a  Russian  peasant,  Stepan  Iline,  presents  vivid  con- 
trasts of  joy  and  grief,  tenderness  and  tragedy. 
Stepan  is  a  tuoujik  of  the  best  type,  cheerful  and  in- 
telligent before  oppression  has  come  to  warp  his 
nature.  His  youth  and  marriage,  the  mingled  hap- 
piness and  gloom  of  his  life  as  a  husband  and  father 
and  the  long,  dark  period  of  his  loneliness,  with  the 
saving  of  his  soul  alive  through  the  agency  of  a  little 
child,  are  described  by  Mr.  Oxenham  with  mace  and 
pathos. 

PRISONERS  OK  FORTUNE.— By  Kuel  Perley  Smith. 
Boston:  L.  C.  Page  and  Company.  Cloth,  $1.50.  This 
is  an  exciting  sea  story,  dealing  with  the  adventures 
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WILLIAMS  &  NORCATES  ANNOUNCEMENTS 

THEOLOGICAL     TRANSLATION     LIBRARY 

Subscribers  obtain  Three  Volumes  for  22s.  6d.,  post  free,  payable  in  advance. 

Separately,  the  volumes  cost   10s.   6d.   net,   plus  postage. 

Current  subscription  comprises  the  following  volumes. 


Just   ready,    demy   8vo.    cloth,    10s.    6d. 
net. 

Introduction  to  the 
Canonical  Books  of 
the  Old  Testament 

By  Carl  Cornill,  professor  of  Old  Testa- 
ment theology  at  the  University  of  Bres- 
lau. 


Ready,  Vol.  1.  demy  8vo.,  cloth  10s. 
6d.    net. 

Primitive  Christianity 

Its    Writings      and      Teachings      in    their 
Histoiical    Connections. 

By  Otto  Pfleiderer,  D.D.,  professor  of 
practical  theology  in  the  University  of 
Berlin. 


In  active  preparation,  1  vol.,  10s.  6d. 
net. 

History  of  the  Church 

By  Hans  von  Schubert,  professor  of 
Church    Historv   at   Kiel. 

Translated  from-  new  German  edition. 
An  additional  chapter  on  Religious  Move- 
ments in  England  in  the  19th  Century, 
by  Miss  Alice  Gardner,  of  Cambridge, 
will    be    added. 


CROWN  THEOLOGICAL  LIBRARY 

Prof.  Marcus  Dods  :— "By  introducing  to  the  English-speaking  public  specimens  of  the  work  of  such  outstanding  critics  and 
theologians,    vour    •'Crown    Theological   Library"    has    done   a   valuable    service   to  theological  learning  in  this  country." 

Rev.  Prof!  A.  E.  Garvie  :— "I  am  verv  grateful  for  the  publication  of  these  volumes,  as  they  bring  within  the  reach  of 
the  English  student,  in  a  correct  translation  and  at  a  cheap  price,  important  theological  works,  which  otherwise  would  be 
accessible    onlv    to    those    familiar  with    French    or    German." 

Rev.  Principal  W.  F.  Adenev  :— "I  regard  the  'Crown  Theological  Library'  as  an  extremely  valuable  contribution  of  advanced 
German'  scholarship   expressed   in"  a  brief    and    popular    form,    and    brought    within  the  reach   of  the  English-speaking  public." 


Just  ready,  eloth,  240  pp..  4s.  6d. 

Essays  on  the  Social 
Gospel 

By  Dr.  Adolf  Harnack  and  Dr.  Wilhelm 
Herrmann.  Translated  by  G.  M.  Craik, 
edited  bv  Maurice  A.  Canney,  M.A. 
Extracts  from  Dr.  Harnack's  first  essay: 
"The  Gospel  is  the  glad  tidings  of 
benefits  that  pass  not  away.  In  it  are 
the  powers  of  eternal  life  :  it  is  concern- 
ed with  repentance  and  faith,  with  re- 
generation and  a  new  life  :  its  end  is  re- 
demption, not  social  improvement.  There- 
fore it  aims  at  raising  the  individual  to 
a  standnoint  far  above  the  conflicts  be- 
tween earthly  success  and  earthly  dis- 
tress, between  riches  and  poverty,  lord- 
ship  and   service." 


Just   ready,    6s. 

Naturalism  and  Religion 

Bv  Rudolf  Otto,  professor  of  Theology 
in  the  University  of  Gottingen.  Trans- 
lated by  J.  Arthur  Thomson,  professor  of 
Natural  History  in  the  University  of 
Aberdeen,    and    Margaret   R.    Thomson. 


Works   bv    HERBERT   SPENCER. 

Cheap,  popular  editions,  uniform  in 
style. 

Now  readv,  large  crown  8vo.,  500  pp.. 
7s.   6d. 

First  Principles  by   Herbert 
Spencer 

"In  this  cheaper  and  more  attractive 
form,  'The  Synthetic  Philosophv'  should 
greatly  enlarge  its  circle  of  readers. 
Whatever  be  the  final  verdict  on  him. 
Spencer  can  lay  claim  to  having  built 
up  a  greater  and  more  magnificent  fabric 
on  a  deeper  foundation  than  any  other 
philosopher  known  to  history.  Rarely 
has  an  attempt  so  bold,  so  patient,  so 
learned,  been  made,  and  never  has  it 
succeeded  before.  Assaults  may  be  made, 
and  will  be  made,  upon  Spencer's  posi- 
tion, but  his  fame  will  endure,  if  only 
as  a  man.  whose  trenius  was  constructive 
and  not  merely  destructive."— Athenaeum. 

The  Data  ot  Ethics 

Smnl!  demy  8vo..  cloth.  3s.  net  :  sewed, 
2s.   fid.  net. 

Education 

Intellectual,   Moral,   and  Physical. 
Crown.   Svo..   cloth,   2s.   6d. 
Complete   list   of   works   on   application. 


Dr.  Harnack's  New  Testament  Studies.  Three  entirely  new  volumes  in  prepara- 
tion.   Vol.     1.     nearly     ready,     crown  8vo.   cloth. 

Luke,  the  Physician 

Bv    Adolf   Harnack.   D.D. 

Professor  Harnack  is  willing  to  hear  evidence.  The  class  of  evidence  that  ap- 
peals to  him  is  not  geographical,  not  external,  not  even  historical  in  the  widest 
sense,  but  linguistic  and  literary  :  and  this  he  finds  clear  enough  to  make  him 
alter  his  former  views,  and  to  come  to  the  decided  conclusion  that  the  Third 
Gospel  and  the  Acts  are  a  historical  work  in  two  books,  written,  as  tradition  says, 
by  Luke,  the  physician,  companion  in  travel  and  associate  in  evangelistic  work,  of 
Paul  :    this    conclusion    he    regards    as  a    demonstrated    fact. 

"What  is  new  and  interesting  and  valuable  is  the  ratiocination,  the  theorizing, 
and  the  personal  point  of  view  in  the  book  under  review.  We  studv  it  to  under- 
stand Professor  Harnack,  not  to  understand  Luke  :  and  the  study  is  well  worth  the 
time  and  work.  Personally.  I  feel  specially  interested  in  the  question  of  Luke's 
nationality.  On  this  the  author  has  some  admirable  and  suggestive  pages." — Prof. 
Sir  W.  M.  Ramsay,  in  "The  Expositor." 
Vol.    II.    (in    active    preparation).       THE    SAYINGS    OF    JESUS. 

Vol.    HI.      Title    not    yet    decided  upon. 


Ready,    cloth,    4s.    6d. 

The  Religion  of  the  Old 
Testament 

Its    place    among    the      Religions     of    the 

Nearer   East. 

Bv  Kark  Marti,  professor  of  Old  Testa- 
ment Exegesis,  Berne.  Translated  by  Rev. 
G.   A.   Bienemann.   M.A. 

Descriptive  list  of  volumes  in  this  lib- 
rary  post   free. 


Ready,    cloth,   5s. 

The  Communion  of  the 

Christian  with  God 

By     Prof.       W.     Herrmann.  Translated 

from   new   German   edition   by  Rev.    J.    S. 

Stanyon,    M.A..    and    Rev.    R.  W.  Stewart. 
B.D..    B.Sc. 


To    obtain    a    comparative    view   of  the    present    movement    in    the    churches,    read 

The  Hibbert  Journal 

Chief    contents    of    April    issue  :— 

The    Aim    of   the    New    Theologv    Movement.— Rev.    R.    J.    Campbell,    M.A. 

The   Aim   of   the   New   Catholic   Movement— By   Latinus. 

A    Reformed    Church    as    an    Engine  of   Progress.— Sir   Oliver   Lodge. 

The    Living    Church— Rev.    Frank  Ilsley   Paradise. 

The    New    Stoicism.— Prof.    E.    A.  Sonnensehein. 


Between    Life    and    Death. 

Personalitv    in    God,    Christ,    Man.— Alfred 

E.    Garvie,    M.A..    D.D. 
The    Neurotic    Theorv    of    the    Miracles    of 

Healing.— R.    J.    Ryle,    M.A..      M.D 
The       Sinlessness       of     Jesus. — Edwin       A. 

Rumball. 


The    Christ    of    the    Fourth     Gospel.— Rev. 

Frederic    Palmer. 
The    Theology    of    "The    Average    man."— 

Rev.    Benjamin    A.    Millard. 
What     do       Religious       Thinkers       Owe     to 

Kant  ?— Rev.    George    Galloway,    B.D., 

D.Ph;!. 


A  number  of  Discussions.  Signed  Reviews,  and  Bibliography  of  Recent  Litera 
ture. 

Each  issue  comprises  240  pp..  2s.  6d.  net  :  2s.  9d.  post  free.  Yearly  subscription, 
which    mav    commence    with    any    number.    10s.,    post    free. 


Complete  Catalogue  of  new  and  recent  works,  post  free,  upon  application. 

WILLIAMS  &  NORGATE 

14  Henrietta  St.,  Covent  Garden 
LONDON,  ENGLAND 
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BEST   BOOKS  OF  TI1E  SPRING 

HER  SON 

By  Horace  A.  Vachell,  Author  of  "The  Hill,"  "Brothers," 
"The  Face  of  Clay,"  etc.     Cloth  only,  $1.25. 

It  has  all  the  essentials  of  success  :  a  theme  of  unselfish 
love,  a  plot  of  unforced  originality,  and  an  interest  cumulative 
to  the  last  page. 

Window  posters  furnished  free. 

SPECIAL    DISCOUNT    ON  TEN    COPIES 

A  VICTOR  OF  SALAMIS 

By  Wm  Stearns  Davis,  author  of  "A  Friend  of  Caesar," 
"God  Wills  It,"  etc.    Cloth  only,  $1.50. 

A  story  of  Greece  at  the  time  she  saved  herself  and 
Europe  from  an  Oriental  invasion.  Comparable  with  "Ben 
Hur"  and  "Quo  Vadis."     Has  the  genuine  spirit  of  romance. 


1  The  MACMILLAN  CO.  OF  CANADA,  Ltd.,  TORONTO  { 

4o  > 


of  rou)'  Boston  fishermen  who  fell  into  t lie  hands  of 
pirates.  They  were  cast  adrift  on  an  island  on  the 
cuasl  of  Maine,  which  is  inhabited  by  Captain  Vane 
and  his  pirate  crew.  There  is  a  girl  on  the  island, 
who  is  the  daughter  of  a  former  victim  of  pirates, 
but  who  is  claimed  as  a  niece  by  the  pirate  captain, 
and  with  whom  the  hero  falls  in  love.  The  four  fisher- 
men, with  another  captive,  join  the  pirates  in  search 
of  hidden  gold  in  the  islands  of  the  southern  seas  and 
are  abandoned  by  them.  After  some  stirring  adven- 
tures they  find  the  gold,  return  to  the  pirates'  island. 
break  up  the  band,  rescue  the  girl  and  return  to 
Boston,  rich  men. 

IN  LARGER  PREMISES. 

The  Cambridge  Corporation,  and  E.  M.  Renouf,  Limit- 
ed, having  amalgamated,  as  previously  announced,  it  was 
found  that  the  two  companies  coming  together,  required 
much  larger  premises.  As  a  consequence,  they  have  re- 
moved from  their  old  commodious  quarters,  corner  Univer- 
sity and  St.  Catherine  Sts.  (Renouf  Building),  Mon- 
treal, to  much  larger  premises  at  472  St.  Catherine  St. 
west.  This  building  comprises  three  stories  and  is  one  of 
I  lie  must  modern  on  the  street.  A  long  lease  of  the  new 
premises  has  been  secured  and  particular  attention  is  being- 
paid  t<>  the  inside  construction.  All  the  latest  and  modern 
improvements  are  in  vogue.  These  quarters  will  undoubt- 
edly be  equal  to  anything  on  the  continent. 

The  ground  floor  will  be  occupied  by  the  retail  book 
and  stationery  department.  The  first  floor  will  be  given 
over  to  the  subscription  department,  the  general  offices, 
the  general  library,  the  McGill  College  book  club  and  the 
McCill  University  business  quarters, 


NEW  EDITIONS  OF  SHAKESPEARE  AND  JOHNSON. 

The  Falsi  a  ff  Shakespeare,  published  by  Sands  &  Com- 
pany, 23  Bedford  Street,  Strand,  London,  at  3s.  6d.,  is  a 
remarkable  edition  of  the  works  of  the  great  dramatist. 
The  edition  is  complete  in  one  large,  handsome  and  well- 
designed  volume,  super  royal  8vo,  10^4x7^4  inches,  re-set 
from  new  bourgeois  type,  printed  with  wide  margins  on 
choice  antique  laid  paper  and  with  title-page  in  red  and 
black.  It  is  bound  in  cloth  of  the  best  quality,  with  gilt 
lettering  on  the  back  and  blind  panel  on  the  side.  Al- 
together an  admirable  edition  at  a  very  low  price. 

Uniform  in  size  with  the  Falstaff  Shakespeare  is  "The 
Life  of  Samuel  Johnson,  LL.D.,"  by  James  Boswell,  con- 
taining also  Johnson's  journal  of  a  tour  to  the  Hebrides. 
The  volume  is  edited  with  notes  and  a  biographical  dic- 
tionary of  the  persons  named  in  the  work  by  Percy  Fitz- 
gerald, M.A.,  F.S.A.     Its  price  is  also  3s.  Gd. 


A  SUPERB  PRODUCTION. 
This  year  the  special  spring  number  of  that  foremost 
art  magazine.  The  Studio,  takes  up  the  Royal  Scottish 
Academy,  and  after  an  introductory  article  on  its  history, 
accompanied  by  several  fac-simile  reproductions  of  letters 
by  its  most  famous  members,  and  a  number  of  portraits. 
presents  the  reader  with  a  series  of  forty  elaborate  color 
plates  of  the  works  of  prominent  members.  These  are 
executed  with  all  the  exquisite  beauty  that  characterizes 
The  Studio's  regular  numbers.  There  is  unfortunately  no 
space  to  set  down  the  titles  of  these  pictures  and  their 
creators,  but  those  interested  in  art  could  not  do  better 
than  secure  copies  of  this  splendid  publication.  The  price 
is  five  shillings  net. 
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SANDS  &  COMPANY'S  LIST 

POETICAL  WORKS 

THE  BANK  EDITION  OF    POPULAR  POETS 

The  Poetical  Works  of  Robert  Burns.    556  pp. 

The  Poetical  Works  of  Sir  Walter  Scott.     753  pp. 

The  Poetical  Works  of  Milton.    423  pp. 

The  Poetical  Works  of  Thomas  Moore.     511  pp. 

The  Poetical  Works  or  Henry  Wadsworth  Longfellow. 380pp. 

The  Poetical  Works  of  Lord  Byron.     727  pp. 

Each  volume  is  re-set  from  new  type,  and  contains  a  Photogravure 
Portrait  and  a  Short  Biography.  Bound  in  blue  cloth,  with  gilt 
lettering,  wrappered.     Price,  Is.  6d.,  net. 

THE  CHEAPEST  BOOKS  IN  THE  WORLD 

Price,  2s.  6d.  each 

THE  LIFE  AND  ADVENTURES  OF  ROBINSON  CRUSOE.  A  ver- 
batim reprint  of  Stothard's  edition  of  1820,  with  reproduction 
of    20    engravings.    384    pages.     Demy    8vo. 

THE  ARABIAN  NIGHTS  ENTERTAINMENTS.  A  reprint  of  the 
first  edition  of  Lane's  translation  from  the  Arabic,  with  the 
addition  of  "Alladin"  and  "Ali  Baba,"  taken  from  another 
source.    512    pages. 

UNCLE  TOM'S  CABIN.  By  Harriet  Beecher  Stowe.  With  a  fron- 
tispiece by  George  Cruickshank.  A  verbatim  reprint  of  the 
first   English   edition.   320   pages. 

THE  SWISS  FAMILY  ROBINSON.  By  Johann  David  Wyss.  With 
8    full-page    illustrations    by    Richard    Mather.     320    pages. 

THE  COUNT  OF  MONTE  CRISTO.  By  Alexander  Dumas.  The  en- 
tire   text.    576    pages. 

THE  HISTORY  OF  TOM  JONES  ;  A  FOUNDLING.  By  Henry  Field- 
ing. A  verbatim  and  unbowdlcrized  reprint  of  the  first  edition 
(1749).    512    pages.     With    a    frontispiece    portrait    of    the    author. 

THE    ROMANCE    OF    WAR.    By    James    Grant.    512    pages. 

DON  QUIXOTE.  Jarvis'  translation  from  the  original  Spanish  of 
Cervantes.  With  the  life  of  the  author,  and  with  sixteen  new 
full-page   illustrations    by    W.    H.    Robinson.    640    pages. 

THE  PILGRIM'S  PROGRESS.  By  John  Bunyan.  With  a  short 
biographical  notice  of  the  author,  and  bibliographical  appen- 
dices. With  a  frontispiece  portrait  of  the  author,  and  twenty- 
four   new   full-page   illustrations   by    W.    H.   Robinson.    320   pages. 

THE   POETICAL   WORKS    OF   SIR   WALTER   SCOTT.     Edited   by   G. 
S.     With    a    frontispiece    portrait    of    the    author. 
"The    above    works    are    printed    on     choice    antique     laid     paper, 

and    bound    in    cloth    extra.     Gold    back    and    gold    lettering    on    side. 

Gilt    tops.    Demy    8vo. 

THE   PRIZE  SERIES 

Price,  2s.  6d.  each 

For  size,  and  for  combined  excellence  of  type,  printing,  paper, 
and  binding,  and — not  least — for  lowness  of  price,  the  undermen- 
tioned works  will  be  found  to  stand  out  prominently  among  the 
mass  of  cheaply  bound  and  worse  printed  apologies  for  books  that 
are  too  often  nowadays  offered  as  suitable  for  children's  prizes. 
ANDERSEN'S    FAIRY    TALES.    Complete.    A    verbatim    reprint    from 

the  first   and   second   editions.    With   sixteen   new   full-page   illus- 
trations by  W.    H.    Robinson,   separately   printed   on   plate   paper 

and   inserted   in   the   volume. 
AESOP'S   FABLES.     A   new   edition    with   Proverbs   and    applications. 

With    over    100    illustrations.    Printed    on    surfaced    paper. 
THE   WIDE.   WIDE   WORLD.    By   E.   Wetherell.     With   new   frontispiece 

by    W.    T.    Smith.     Printed    on    antique    laid    paper. 
LITTLE    WOMEN    AND    GOOD    WIVES.    By    L.    M.    Alcott.     With     a 

new    frontispiece    by    W.     T.     Smith.     Printed    on    antique     laid 

paper. 
THE    PILGRIM'S    PROGRESS.     By    John    Bunyan.     With    frontispiece 

portrait    of   the    author    and    24    illustrations   by    W.    H.    Robin- 
son.   320    pages. 
THE    SWISS    FAMILY    ROBINSON.     By     Johann    David    Wyss.     With 

8    illustrations    by    Richard    Mather.    320    pages. 
UNCLE    TOM'S     CABIN.     By       Harriet       Beecher       Stowe.     With      a 

frontispiece    by     George    Cruickshank     and     8     illustrations,      by 

Louis    Edwards.    320    pages. 
THE    LIFE    AND       ADVENTURES     OF      ROBINSON     CRUSOE.     By 

Daniel   Defoe.     With   20   illustrations.     384   pages. 
CRANFORD.     By    Mrs.     Gaskell.     With    16    full-page     illustrations    by 

W.    H.    Robinson. 
THE    VICAR    OF    WAKEFIELD.     By    Oliver    Goldsmith.     Illustrated. 
LAMB'S     TALES    FROM    SHAKESPEARE.     With     16    new    full-page 

illustrations   by   W.    H.    Robinson. 
GRIMM'S   FAIRY   TALES.     With    12    new     full-page     illustrations     by 

John  Hassall. 
All  the  above  works  are  square  demy  8vo.,  are  re-set  from  new 
type  of  large  size.  Each  volume  is  carefully  printed  on  fine  paper, 
luxuriously  bound  in  the  best  cloth,  and  lavishly  decorated  with 
gold.  Gilt  tops.  Price,  2s.  6d.  each.  Also  half  calf,  cloth  sides, 
price   3s.   6d.    each. 

SANDS  A  COMPANY.  Publishers 

23  BEDFORD  ST.,  STRAND,  LONDON,  ENQ. 


PARKMAN,  12  VOlS.   Illustrated  Edition,  $24,00 


illiam  Griggs' 

List 

New  Guide  to  Europe 

By  M.  D.  FRAZAR 

Cloth,  $1.00 

Including  Preparation,  Cost,  Routes  and  Sightseeing, 

Short  Cruises 

By  W.  W.  JACOBS 

Cloth,  $1.50 

Langford  of  the  Three  Bars 

By  KATE  and  VIRGIL  D.  BOYLES 
Cloth,  $1.25  ;  Paper,  75c. 

New  Chronicles  ot  Rebecca 

By  KATE  DOUGLAS  WIGGIN 
Cloth,  $1.25 

The  Long  Road 

By  JOHN  OXENHAM 
Cloth,  $1.25;   Paper,  75c. 


Nedra 


NEW  EDITIONS 


By  GEO.  BARR  McCUTCHEON 

$1.25  and  75c. 


Running  Water 


By  A.  E.  W.  MASON 

Cloth,  $1.25 


The  Flyers 


By  GEO.  BARR  McCUTCHEON 
Cloth,  $1.25 
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POST    CARDS    THAT    WILL    SELL. 

One  of  the  most  attractive  lines  of  post  cards  is  the 
"Scenic"  series  of  colored  views  of  towns  and  districts 
in  all  parts  of  Great  Britain.  These  are  handled  by  the 
Copp,  Clark  Co.,  Limited,  64  Front  street  W.,  Toronto, 
and  are  very  line  work,  printed  in  natural  colors  from 
original  photographs.  An  attractive  post  card  show  card 
is  furnished  with  all  orders  for  these  cards. 

Other  popular  lines  of  cards  are  Birthday  cards,  al- 
ways saleable,  and  "Art"  post  cards,  of  which  this  firm 
carry  a  very  extensive  line,  including  "City  Girls"  series, 
"Nation  or  Flag"  series,  "Jap,"  "Sporting  Girls," 
"Athletic  Girls,"  "Scenic,"  "Societj  Girls,"  "Dutch," 
"Comical,"  "Caul  Party,"  "Heads"  and  "Patriotic" 
series  ;  something  to  suit  everyone,  and  none  of  them 
stickers. 

In  Japanese  picnic  napkins,  lines  are  prettier  and 
more  tasty  than  ever,  and  the  demand  for  these  will  cer- 
tainly be  large,  now  that  the  picnic  season  is  approach- 
ing. 

The  "Canada"  post  card,  representing  Miss  Canada 
in  snowshoe  costume,  with  snowshoes  under  her  arm,  and 
a  maple  leaf  in  the  corner  of  the  card,  is  another  line 
brought  out  by  the  Copp,  Clark  Co.,  for  which  there  is 
an   excellent    demand. 

The  Art  Display  post  card  rack,  which  is  given  free 
by  this  firm  with  every  order  for  5U0  cards,  will  be  a 
valuable  assistance  in  making  sales.  It  has  an  easel 
back,  so  thai  it  stands  firmly  on  the  counter.  A  very 
useful  novelty  is  the  "Souvenir"  post  card  holder,  in  four 
sizes,  for  (i,  12,  24  and  50  cards,  which  is  more  compact 
and  convenient  than  the  album.  It  seems  to  bring  out 
the  artistic  features  of  the  cards,  and  they  are  always 
ornamental  for  desk  or  table. 

The  Birthday  cards  come  in  two  sizes  of  boxes,  one 
holding  26  assorted  cards  of  celluloid  and  parchment, 
with  envelopes  to  match  ;  the  other  containing  63  cards 
in  a  display  case  of  four  trays,  a  nice,  saleable  assort- 
ment, while  the  case  itself  will  be  useful  for  other  pur- 
poses when  the  contents  have  been  sold.  Summer  post 
curds  art'  in  full  display,  as  arc  comics.  Then  there  are 
leather  photo  frame  post  cards,  witli  diamond,  oblong  and 
round  openings,  motto  post  cards,  "Grains  of  Gold," 
with  quotations  from  famous  authors,  12  in  a  package, 
and  costing  $1.50  per  100,  and  cigar  holder  post  cards  of 
assorted   designs,    at    80c.    a   dozen. 


English  Books  Supplied 

We  are  the  cheapest  and  most  prompt  agents  in 
London  for  English  and  all  European  literature.  Write  at 
once  for  terms,  or  a  trial  order  will  be  sufficient  for  you 
to  test  our  abilities  in  this  direction. 

THE  CONTINENTAL  EXPORT  COMPANY, 

4,  High  Street,  Bloomsbury,  London,  W.C.,  England 


RENOUF  PUBLISHING  CO. 

ANNOUNCE   AS  READY 

A   History  of  Chemical    Theories   &   Laws.      By   M,    M. 

PaUison  Muir.     Cloth.  >t.iin. 

Locomotive  Performance.  The  Result  of  a  Series  ot  Re- 
searches Conducted,  by  the  Engineering  Laboratorv  ol  Purdue 
University.   By    William  F.  M.  Goss.     Cloth,  $5.00. 

Synopsis  of  Mineral  Character.  Alphabetically  arranged 
for  Laboratory  and  Field  use.  By  Ralph  W.  Richards.  Morocco, 
$1.25. 

Electrical  Engineering.  By  E.  Rosenberg.  New  Edition  Re- 
vised and  Enlarged  and  brought  down  to  date  for  the  American 
Market.     Cloth.    82.00. 

RENOUF  PUBLISHING  CO. 

6/  Union  Ave.,  MONTREAL. 

Publishers  and    Dealers   School,   College   and   Scientific   Text    Books* 
Educational  Stationery  and  School  Suppl'es.     Correspondence  Solicited 

Canadian    Agents    for  JOHN   WILEY  <fe  SONS,    New    York 


A 

Good 

Thing/ 


$1.25. 

per  Annum 
(post  free) 

Half-price  to 
Apprentices- 


The  Modern 
Lithographer 

(Incorporation  THE  LITHOGRAPHIC  CIRCULAR) 
ROBT.  HILTON,  Manager  ani  Editor. 

The  only  Lithographic  Organ  in  Great 
Britain,  and  exceptionally  replete  with  val- 
uable technical  information.  Competitions 
for  Prizes  for  Litho.  Students.  Art  Supple- 
ments in  Colours. 

Special  Copy  Fourpence  (post  free)  from 

119-125  Finsbury  Pavement, 

LONDON,  E.C.,  ENGLAND 

Canadian  Agents  JOHN  HADDON  &  CO., 
124  York  St.  Toronto. 


Out-of-print  books  supplied.  No  matter  what  subject 
Can  supply  any  book  ever  published.  We  have  50.000 
rare  books. 


BOOKS. 

BAKER'S  BOOKSHOP,  John  Bright  St.,  Birmingham,  Eng 


TELEGRAPH     CODES 

A    B  CCode.     5th  Edition.      English     \et 

A  B  C  Code.     5th   Edition.     Spanish " 

ABC    Code.     4th  Editton   

A  I  Code.  

Moreing  &    Neal  Code 

Bedford-Mc  Niell  Code 

Large  and  small  codes  of  all  kinds.    Send  for  list. 
Discount  to  the  trade  only. 

AMERICAN  CODE  COMPANY, 


$7.00 
8.00 
5.0O 
7.  SO 
5.00 
6.00 


83  Nassau  St.,  N.Y.  City. 


Through    England  By  Post    Card 

1000  DESIGNS 

Summer   Scenes,   Winter  Scenes  and   Moonlight   Views 

$10.  OO  per  lOOO;  $1.25  per  100 

D.  <&  W.  FORREST  13  st  jonn  st.  Montreal 


TO    CANADIAN   BOOKSELLERS 

Before  making  up  your  final  orders  for  English  Publishers,  be  sure  to  secure 
S.  W.  PARTRIDGE  &  CO.'S  Catalogue  and  Lists  of  New  Books  for  the  coming 
Season. 

S.  W.  PARTRIDGE  &  CO.  can  offer  specially  low  rates  for  really  high-class 
productions. 

For  Artistic  Bindings,  Charming  Designs,  Exquisite  Pictures,  you  cannot  get 
any  better  Books  than  PARTRIDGE  S. 


S. 


Agents  for  Canada:  The  Musson  Book  Co.,  Toronto- 
W.    PARTRIDGE  &  CO,    8&9   Paternoster  Row,    London,    England 
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London  Paris  Berlin  New  York 

Raphael  Tuck  &  Sons  Company, 


LIMITED 


9-17  St.  Antoine  Street,  Montreal 


The  representatives  of  the  firm  are  now  travelling  and 
visiting  every  important  town  of  the  Dominion  with 
samples  of  HOLIDAY  PUBLICATIONS,  produced 
in   the    inimitable    TUCK  QUALITY,    consisting  of 

Calendars  Toy  Books 

Christmas  Cards  Juveniles 

Boxed  Christmas  Cards  Post  Cards 

Christmas  Post  Cards 

and  an  exceptional  line  of 

Holly  Stickers  Maple  Leaf  Tags 

Holly   Tags  Maple  Leaf  Stickers 

at  prices  which  court  comparison. 


WRITE  FOR  BOOKLET 

"  Tuck's  Canadian  Reception  " 
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The  trade  throughout  Canada  showed  such  marked 
appreciation  of  the  series  of  high-class  Christmas 
Post  Cards  which  we  sold  last  fall,  that  we  were 
unable  to  deliver  a  large  number  of  orders.  We  have 
arranged  for  a  greatly  enlarged  series  for  this  season, 
and  the  line  is  now  ready,  so  that  all  orders  will  be 
shipped  in  the  early  fall.  We  need  only  say  that 
our  designs  surpass  even  those  of  last  year,  and  we 
feel  sure  the   trade  will  keep  the  line  in  view.    . 


We  will  have  ready  in  a  few  days  the  most  dainty 
and  artistic  range  of 

Christmas  Calendars,  Cards,  etc. 

we  have  ever  shown.  These  goods  have  been 
produced  by  the  most  exclusive  publishers  in  the 
world. 


Warwick  Bros.  &  Kutter 


Wholesale 
Stationers, 


LIMITED 


Toronto 
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What's  New? 

The  Latest  Answer  to  the  above  Question   is 

The  Puzzle  Post  Card 


We  have  contracted  for  a  very  large  quantity 
of  the  new  Puzzle  Picture  Post  Cards  which 
have  been  patented  in  all  countries  and  for 
which  we  are   the   exclusive   Canadian  Agents. 

A  shipment  of  some  thirty  designs  has  just 
been  received  and  we  can  fill  orders  for  any 
quantity  immediately.  These  cards  are  the  most 
amusing  and  interesting  novelty  yet  introduced 
and  are  having  an  enormous  sale  in  New  York 
and  other  centres.     Write  for  a  sample  set. 


If  you  have  not  seen  our  Victoria  Day  cards  ask  for  them, 


Warwick  Bros.  &  Rutter 

LIMITED 

Publishers  of  THDHNTn 

Picture  Post  Cards  I  UI\UI     \U 
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G  F.  Rumpp  &  Sons 


MANUFACTURERS    OF 


FINE    LEATHER  COOPS 

STATIONERY  SETS,        TOURISTS'  REQUISITES, 
HAND  BAGS,  PHOTO  FRAMES,  Etc.,  Etc. 


CIGAR  CASES— Large  variety 


PHILADELPHIA,     U.S.A. 

New  York  Salesroom  :  -  683  and  685  Broadway 


Mr.  Busy  Man 


You  may  not  have  much  time  for  reading 
•  but  it  is  essential  that  you  read 

The  BUSY  MAN'S 
MAGAZINE 

It  will  acquaint  you  with  what  the  successful 
business  men  have  accomplished.  It  will 
keep  you  in  touch  with  existing  conditions  in 
other  countries  as  well  as  your  own.  Every 
article  will  suggest  ideas,  which,  combined 
with  your  own,  cannot  fail  to  bring  you 
success. 

This  many-in-one  magazine  will  interest 
you  deeply,  as  it  embodies  the  best  features 
of  the  world's  publications.  The  cream  of 
hundreds.  Have  your  subscription  com- 
mence with  our  March  issue. 


THE  BUSY  MAN'S  MAGAZINE 

Toronto,  Canada 


Persons  addressing  advertisers  will 
kindly  mention  having  seen  their  ad- 
vertisement in  the  Bookseller  and 
Stationer. 


ENCOURAGE  HOME  MANUFACTURES! 

Send  in  your  orders  for 
Premium  Mucilage. 
Lithograms  and  Lith'm  Composition, 
Acme  Washing  Powder  for  Type  and  General  Purposes, 
Coal  Saving  and  Smoke  Consuming  Compound. 

Above  is  second  to  none  in  quality,  and  prices  right. 
Write  for  Samples  and  Quotations. 

AULD  MUCILAGE  COMPANY, 

17  Bleury  St.,    Montreal. 


NICHOLS'  PENCIL  POCKET 

Newest  and  best  pencil  holder  on  the  market. 

Saves  your  pencils,  fountain  pens  and  your  temper. 
Inside  Spring  is  the  secret. 


SELLS  AT  SIGHT 

Agents  wanted. 

Send  25  cents  for  sample. 

Manufactured  by 

NICHOLS  &  WILLIS,  WORCESTER,  MASS. 


ALL  EYES  ON  ENGLAND 


and  see  the 


BRITISH 


Stationery  Boxes, 
Cardboards, 
Papers,  etc.,  of 


FERD.  ANTHONY  HORLE  &  CO. 

Cardinal  House, 
St.  John's  Lane,  London,  E.C. 

Agents  Wanted 


IflSNPBWI    PENCILS 


THE  BEST  THE  WORLD  PRODUCES 
17  DEGREES-SOFTEST  TO    HARDEST 

SAMPLES    AMI    PARTICULARS    ON    B.EQUE5T. 


London,  eng.   AMERICAN  LEAD  PENCIL  COMPANY,  new  yokk 


"\flteMHJ®      PENCILS 

OAN    NOW     BE     OBTAINED     | 
FITTED  WITH  HEAVY  GILT 
PROTECTORS  and  RUBBERS 


HB  VENUS  *  AMERICAN  PENCIL  CO.New  York'  fSSFr 
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PELOUZE  POSTAL    SCALES 

Invaluable  to  the  Office.  Store  and  Home 

They  tell  instantly  the  exact  cost  of  postage  in  cents  on  all 
mail  matter.     Warranted  Accurate.     Several  sizes. 

NATIONAL,  4  lbs.  •  -  $3.75  STAR,.  1  lb.  -  -  -  $2  00 
UNION,  2'A  lbs.  -  -  3.00  CRESCENT,  I  lb.  -  -  1.50 
COLUMBIAN,  2  lbs.     -    2.50 

Buy  through  your  Jobber. 


PELOUZE  SCALE  &  MFG.  CO. 


Chicago. 


44 ROB  ROY" 


SOLD  BY 

ALL  STATIONERS 

in  6d.,  1/-  and 

Gross 

Boxes 


This  series  of 
Pens  is  made  of  the  same 
material,  by  the  same  tools,  by 
the  sam-i  process  and  at  the  same 
Works  as  the  series  of  'Waverley'  Pens 
which  llinks,  Wells  &  Co.  have  for  3)  years 
and    upwards   (prior  to  Sept.,   1901),   manufac- 
tured for  and.' applied  to  the  Fropri'  tors  thereof. 

HINKS,  WELLS  &  Co.,  Birmingham,  Eng. 


Sure  to  Sell 


WAVERLEY 


IN  3  POINTS- 

Standard, 
Fine  and 
Broad 


Fountain  Pen 


The 
only 
Fountain 
Pen   with   a 
Waverley   Nib— 
14kt.   gold    iridium 
pointed. 
PATENTED    FEED-BAR. 
Absolute  regularity  and  cleanli- 
ness in  use  guaranteed.     Send  now 
for  illustrated  price  list  and  terms 


Macniven  &  Cameron,  Ltd.,  Waverley  Works,  Edinburgh 


The  most  popular  pens  are 

ESTERBROOK'S 

MADE  IN  ALL  STYLES 


Fine  Points,  Ai,  128,  333 
Business,  048,  14,  130. 

Broad  Points,  312,  313,  314. 
Turned-up  Points,  477,  531,   1876. 

CANADIAN    AGENTS : 

THE    BROWN    BROS.,    LIMITED 
TORONTO. 


SPENCERIAN 

STEEL  PENS. 

The  Standard  Brand  in  United  States  for 
over  fifty  years,  among  expert  and  careful 
writers,  and  recognized  by  accountants 
and   correspondents  as 

THE  BEST 

Works  :  BIRMINGHAM,  ENGLAND 

Imported  by  all  the  leading  stationers  in 

Canada. 

Proprietors :  Spencerian  Pen  Co.,  New  York 


A  good  pen  is  a  good  servant,  and 
John   Heath's   Pens  are  made  to  serve  ! 

ALWAYS  READY  AND  ALWAYS  WILLING. 

They  were  first  45  years  ago,  and  are  still 
leading  the  way.     British    made   of  British 
steel.     Write  for  samples. 
j  LONDON    AGENCY 

,   8  St.  Bride  St.,  LONDON,  E.O.,  ENGLAND 


MAY  SPECIALS 


FIREWORKS. 

We  control  a  number  of  especially  good  new 
novelties  in  lc.  and  5c.  items  which  all 
dealers  should  stock. 

Fire  Crackers,  Cannon  Crackers, 

Fire  Balloons,  Animal  Balloons,  etc., 

Garden  Sets,  Sand  Pails,  Sand  Shovels, 
etc., 

shouid  now  receive  your  attention. 

BASEBALL:- 

Balls,  Bats,  Mitts,  Gloves,  Masks,  etc., 
Dennison's  best  quality  Paper  Napkins 

(Assorted  patterns,  special,  $2.75  per  M.) 

Stock  shipments  now  complete  and  we  can 
promise  prompt  delivery. 

Let  us  have,  your  order  now 


The  SUTCLIFFE-EDMISON  CO.,  Limited 

WHOLESALE  FANCY  GOODS  AND  DRUGGISTS'  SUNDRIES 
76  YORK  ST.    (Beiow  King)     TORONTO 
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STATIONERY    DEPARTMENT 


;  KAISER'S    COSTLY    WRITING    PAPER. 

The  Kaiser,  according  to  press  despatches  from  Berlin, 
now  writes  his  letters  on  the  most  costly  and  gorgeous 
note  paper  used  by  any  European  monarch.  It  is  a 
specially  made  fine  linen  rag  paper,  quarto  in  size,  two 
shades — ivory  and  dull  blue — and  each  sheet  of  note  paper 
with  its  envelope  costs  $1.15. 

His  majesty  made  the  manufacturer  promise  to  supply 
this  paper  to  no  one  outside  the  imperial  family.  The 
crest  on  the  Kaiser's  note  paper  is  decorated  with  a  gor- 
geously emblazoned  imperial  coat-of-arms  in  gold  and  bril- 
liant colors,  surrounded  by  the  chain  of  the  Order  of  the 
Black  Eagle  and  the  blue  ribbon  of  the  Garter.  At  the 
back  of  the  shield  are  two  marshals '  batons  crossed. 

For  correspondence  as  King  of  Prussia  the  Kaiser  uses 
the  same  paper,  but  with  the  Prussian  royal  arms  instead 
of  the' imperial  arms.  The  envelopes  bear  on  the  flap  the 
imperial  or  royal  arms,  as  the  case  may  be. 

Before  he  ordered  this  gorgeous  stationery  the  Kaiser 
used  a  modest-looking  white  hand-made  paper,  octavo  size, 
with  a  simple  "W"  surrounded  with  an  arabesque  and 
surmounted  by  the  imperial  crown,  embossed  in  one  cor- 
ner. German  courtiers  with  some  taste  deplore  the  em- 
peror's new  fad  as  strongly  suggesting  vulgar  ostentation. 


A  POSSIBLE   MARKET. 

The  report  of  the  American  Consul  at  Smyrna  would 
indicate  that  that  country  is  a  promising  market  for  the 
Canadian  export  stationery  trade.  Although  large  quan- 
tities of  paper  are  used,  there  is  not  one  paper  factory 
in  the  country.  Old  rags  are  collected  and  shipped  to 
other  countries,  to  return  later  in  the  shape  of  paper. 
There  is  not  much  demand  for  the  higher  grades  of  writ- 
ing paper,  what  little  there  is,  being  supplied  by  Eng- 
land. The  bulk  of  the  trade  is  at  present  in  the  hands 
of  Austria  and  Belgium.  Every  description  of  paper  is 
imported,  from  straw  and  card  boards  to  cigarette  and 
fancy  papers  for  decoration.  The  value  of  the  trade  is 
about  $350,000  a  year. 

In  the  writing  paper  trade  there  are  two  classes  to 
cater  for,  the  European  and  the  Turkish.  For  all  docu- 
ments written  in  Turkish,  a  paper  having  usually  a  high 
polish  is  used,  and  this  is  to  a  certain  extent  necessitated 
by  the  style  of  the  writing  for  which  a  cut  reed  dipped 
in  Chinese  black  is  used.  The  use  of  blotting  paper  is 
also  practically  unknown  to  the  Turks,  who  use  fine  sand 
instead.  The  Europeans,  although  ahead  of  the  Ottoman 
population,  are  still  far  behind  in  time-saving  devices  in 
the  stationery  line,  loose-leaved  ledgers,  card  indexes, 
manifolding  and  other  similar  appliances  being  totally  un- 
known. 

Although  the  import  duty  is  only  8  per  cent,  on  prac- 
tically all  products,  the  cost  of  labor  is  so  low  as  to  per- 
mit of  the  manufacture  of  card  board  boxes  being  carried 
on  at  a  profit.  There  is  a  good  demand  for  all  kinds  of 
imitation  art  leather  and  other  requisities  for  these  and 
for  bookbinding.  Japan  is  making  an  effort  to  introduce 
her  goods,  and  at  present  supplies  an  ever-increasing 
quantity  of  fancy  note  paper,  paper  lanterns,  and  papier- 
mache  goods. 


Ink  is  all  imported.  A  well-known  brand  of  English 
ink  holds  easily  the  first  place,  America,  France  and  Ger- 
many supplying  the  remainder.  In  nearly  all  the  schools 
a  violet  ink  is  used  which  is  imported  chiefly  from  Ger- 
many and  has  the  advantage  of  leaving  no  stains  if  spilled 
on  clothes  or  hands.  For  newspapers  the  paper  is  import- 
ed in  cut  sheets  of  the  requisite  sizes,  chiefly  from  Austria. 
Pens,  pencils,  slates,  erasers,  and  in  fact,  everything  in 
the  way  of  stationer's  supplies  are  imported,  the  only  local 
products  being  the  reeds  used  for  Turkish  writing.  In 
all  lines  pertaining  to  stationer's  supplies  there  is  a  pro- 
fitable field  open  to  enterprise. 


ALWAYS  TO  THE  FORE. 

Canadian  visitors  to  the  Jamestown  exposition  this  sum- 
mer will  find  among  the  wealth  of  exhibits  there,  one  dis- 
play with  some  familiar  features.  In  the  very  centre  of  the 
entering  arch  of  the  interior  court  of  the  manufactures* 
and  liberal  arts  building,  the  L.  E.  Waterman  Company 
has  its  exhibit.  It  is  a  display  that  has  cost  thousands, 
aside  from  the  expense  attached  to  getting  one  of  the  most 
desirable,  if  not  the  most  desirable,  locations  in  the  gift 
of  Jamestown  directors.  Excellent  taste  has  been  shown 
in  the  arrangement. 

Aside  from  the  beauty  of  the  exhibit,  it  is  interesting 
as  showing  how  a  Waterman 's  Ideal  fountain  pen  is  con- 
st meted.  There  are  shown  a  collection  of  the  crude  rub- 
ber, the  initial  steps  in  the  making  of  the  hard  rubber 
parts,  the  making  of  the  gold  pens,  and  the  assembling 
of  the  whole. 

The  care  necessary  to  the  adjustment  of  the  spoon 
feed  to  the  solid  gold  pen,  and  the  wonderful  way  in 
which  the  several  pieces  of  vulcanized  rubber  and  pen 
are  molded  and  shaped  to  make  writing  so  easy,  are  very 
interesting.  The  visitor  who  misses  the  Waterman's 
Ideal  exhibit  will  lose  a  treat. 

* 


CARBON  PAPER. 

There  are  few  people  who  realize  when  inserting  car- 
bon paper  between  sheets  of  typewriter  paper,  what  pro- 
cess has  to  be  gone  through  in  turning  these  goods  out. 
The  Fidelity  Carbon  Paper  Co.,  of  Boston,  have  been  mak- 
ing a  specialty  of  explaining  the  process  to  any  of  their 
many  customers  who  care  to  call  at  their  factory  for  that 
purpose.  This  firm  also  make  a  specialty  of  non-smut 
carbon  paper,  which  has  the  advantage  of  being  clean  to 
handle,  as  well  as  being  of  moderate  cost.  They  also 
manufacture  ribbons  for  all  makes  of  machines,  and  are 
prepared  to  match  any  ribbon  on  a  duplicating  machine 
for  filling  in  purposes. 

NEW  SCRIBBLER  DESIGNS. 

As  usual,  the  Copp,  Clark  Co.  are  well  to  the  fore  with 
their  new  designs  for  the  covers  of  scribbling  and  exer- 
cise books.  This  year  they  show  some  very  attractive 
lines,  characterized  by  novelty  of  design  and  excellence 
of  execution. 

Probably   their  leading  cover  is   "The  Picturesque." 
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This  cover  reproduces  bird's  eye  maple  as  a  background, 
while  in  the  centre  of  the  cover  beneath  the  title  is  a 
mortise,  in  which  local  views  can  be  inserted.  In  the 
cover  exhibited,  appears  a  picture  of  Upper  Canada  Col- 
lege, Toronto,  and  il  seems  probable  that  pictures  of 
schools  will  be  the  favorite  choice  of  dealers  purchasing 
this  style  of  scribbler.  There  is  also  space  for  dealer's 
imprint. 

The  most  striking  cover  design  seems  to  be  "The  Rapid 
Transit."  This  cover  is  produced  in  a  two-color  effect, 
a  brilliant  red,  combined  with  black,  on  a  white  back- 
ground. The  design  stretches  across  the  front  and  back 
cover  and  depicts  above,  a  modern  railway  flyer,  skim- 
ming across  a  bridge;  in  the  foreground  an  automobile, 
chasing  a  bicycle  and  beneath  all  a  subway  train. 

What  should  prove  a  popular  cover  is  "The  Dread- 
naught,"  named  after  the  famous  warship.  The  design 
is  a  striking  one  in  black  and  white  on  a  green  back- 
ground. The  word  "Dreadnaught "  is  spelled  out  in  rope 
letters  and  there  is  a  big  black  representation  of  the 
battleship  in  the  foreground. 

A  pretty  burnt  leather  effect  is  to  be  found  in  "The 
Original  Canadian  Girl."  This  is  a  fac-smile  reproduc- 
tion of  a  picture  of  an  Indian  maiden,  done  with  all  the 
exactitude  imaginable,  even  to  the  fringe  of  leather  along 
the  top  and  bottom.  Somewhat  similar  is  the  "Thunder- 
cloud," showing  an  Indian  brave  mounted  on  horseback, 
in  the  background  a  couple  of  wigwams  and  enclosing  all 
a  border  of  Indian  weapons. 

"Melody"  is  a  dainty  Grecian  design  on  a  green  back- 
ground. In  a  panel  are  shown  four  maidens'  heads  and 
to  the  left  a  Grecian  pillar  surmounted  by  a  lamp.  At  the 
base  of  the  pillar  is  a  piece  of  laurel  and  a  umber  of  musi- 
cal instruments. 

A    neat    Dutch   tile   effect    is  shown   in   a   design   entitled 


"Gretchen."  This  is  the  picture  of  a  Dutch  girl  stand- 
ing on  a  small  wharf,  with  a  water  background,  on  which 
are  to  be  seen  several  boats. 

"The  Roman"  depicts  a  warrior  with  shield  and  spear, 
standing  in  a  gateway  opening  through  a  huge  wall.  The 
•Sunny  South"  gives  a  good  idea  of  a  tropical  beach, 
with  palms,  surf  and  setting  sun.  "Dorothy"  is  a  simple 
little  picture  of  a  girl  holding  a  slate.  Other  neat  and 
close  designs  are  "Mosaic,"  "Shamrock,"  "Eclat"  and 
"Frontenac. " 

THE  FAHCO  LINES. 

The  trade  mark  Fahco  of  Ferd,  Anthony,  Horle  & 
Co.,  of  St.  John's  Lane,  London,  E.C.  (Cardinal  House) 
is  becoming  as  well  known  as  the  cardinal  trade  mark 
of  the  above  firm.  Both  trade  marks  stand  as  the  guaran- 
tee of  the  finest  quality  and  value.  In  this  issue  the 
attention  of  the  trade  is  called  to  the  filing  system  issued 
as  the  Facho  Files  for  which  Messrs.  Horle  claim  the 
latest  inventions  of  mechanism,  and  then  there  are  also 
the  Fahco  rubbers  and  erasers.  Although  these  lines 
have  only  been  a  very  short  time  upon  the  market  the 
value  is  such  that  it  is  understood  there  is  already  a  very 
heavy  demand  for  same. 

In  considering  new  lines  it  must  not  be  overlooked 
that  Cardinal  House  has  made  its  reputation  by  the  high 
quality  and  low  prices  of  its  standard  lines,  such  as  ivory, 
enamel  and  hand-made  boards,  envelopes,  papers,  etc. 
Those  who  have  not  yet  received  the  complete  catalogue 
of  the  above  firm  would  do  well  to  write  for  one  at  once. 

Mr.  A.  Weiss,  of  the  European  Post  Card  Co.,  Mont- 
real, will  return  from  a  foreign  buying  trip  about  the 
end  of  this  month. 


Xmas  Fancy  Papeteries 


Our  travellers  are  now  on  the  road  showing  an  enormous  range  of  samples 
of  our  handsome  Xmas  Fancy  Papeteries. 

Previous  years  we  have  been  able  to  sell  as  many  of  these  lines  as  we  could 
make.  For  this  reason  we  are  starting  earlier  this  year.  Already  the 
orders  are  pouring  in.  We  would  suggest  that  you  place  your  orders  as 
early  as  possible. 

If  our  travellers  do  not  call  on  you  we  would  consider  it  a  favor  if  you 
would  write  us  and  we  will  arrange  matters. 

We  have  a  complete  set  of  samples  in  our  Toronto  office,  72  York  Street, 
where  we  will  be  pleased  to  show  them  to  you. 

Range  of  samples  should  be  examined  to  get  an  adequate  idea  of  the  beauti- 
ful color  effects. 


The  Barber  &  Ellis  Co.,   Toronto 


M 
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GET  THE  PHOTO 

SUPPLY  TRADE 

WITH 

"WELLINGTON" 

PLATES,   PAPERS  AND  FILMS. 


f 


Little  capital  and  space  is 
needed;  profits  are  large. 

You  take  no  risk,  as  all  un- 
sold goods  may  be  exchanged 
or  credited  at  the  end  of  30 
days. 

"Wellington"  goodsare  world- 
wide in  reputation  and  our 
sales  help  move  the  goods. 


Enquiries  receive  prompt  reply. 


WARD  &  COMPANY, 

(Canadian  Representatives) 

13  St.  John  St.,        -        Montreal. 


Do  You  Handle  Cribbage  Boards? 

Here  is  one  that  sells  the  year  'round 


My  line  is  attractive  and  reasonable.     Order   now   for 
Fall  delivery.     Send  for  samples. 


H.  D.  PHELPS, 


Ansonia,  Conn. 


Silk  Tassels,  Cords 
Plain  and  Fancy  Silk  Ribbons,  Etc. 


FOR 


Christmas  Card  Publishers 


Very  cheapest  prices.  Large  selection.  Latest 
novelties.  State  quantities  and  send  samples 
of  what  you  require  to 


KARL  BUSSE. 


2,   Dinglingerstr,   Dresden-A..  Germany 


$         $ 


$ 


$ 


$ 


$ 


$tf>  tf»  tf>  tf> 

*P  Cp  «P  *P 

If  You  Want  to  Make  Money 
Here's  the  Way  to  Make  it 

K.  ®>  M.  OUTFITS 

ARE  THE 

OUTFITS  FOR  YOU 
Teddy  B-Outfits-Teddy  G 


$  $ 


$ 


$ 


Reg.  U.S.   Pat.  Office 

Just  the  quaintest  and  the  most  original  you  ever  saw— that  anyone  ever  saw— and  a  variety  that  embraces  Ci 
everything  you  can  think  of— that  anyone  else  can  think  of.  If  you  want  to  see  them  for  yourself  write  and  tell  *«P 
us— we'll  send  samples  of  what  you  want,  express  charges  prepaid. 

K  &  M  Doll  Outfits  Will  Make  Your  Business  Go  Bounding  Ahead 

There  isn't  any  question  about  that— every  dealer  selling  K.  &  M.  Outfits  has  found  his  sales  increasing 
and  his  PROFIT  satisfactory. 

Our  Teddy  Bears  are  made  of  imported  plush  and  furnished  with  voices.  Cannot  be  distinguished  from  ^ 
the  European  article  and  at  prices  25  per  cent,  lower,  and  with  prompt  deliveries.  Our  outfits  will  help  Jrt 
to  sell  the  bears  three  times  faster.     Put  us  to  the  test  by  sending  for  samples.  ^^ 

If  you  want  anything  in  a  hurry,  tell  us,  and  see  us  do  our  fast  delivery  quickstep. 


KAHN  &  MOSSBACHER  7\%?;Z?Z7n^TJ:rk 


H>  Cp  vp  5>  5>  5>  vp 


$ 
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A  CANADIAN  DEALER'S  EXPERIENCE. 

Russell,  Lang  &  Company,  of  Winnipeg,  have  for 
years  had  a  photo  supply  department  in  connection  with 
their  stationery  business.  In  a  letter  to  Bookseller  and 
Stationer  they  say,  among  other  things  :  "Regarding  the 
change  you  contemplate  making  in  your  magazine  :  we 
have  had  a  kodak  department  in  connection  with  our 
book  store  for  the  last  eight  or  nine  years  and  to  begin 
with  we  might  state  that  the  volume  of  business  has 
steadily  increased  in  this  department.  In  fact  each  year 
sees  a  substantial  increase  over  the  previous  one.  .  . 
Three  years  ago  we  arlded  a  developing  and  printing  de- 
partment to  comply  with  the  request  of  a  number  of 
the  amateurs  here.  We  find  one  man  is  unable  to  keep 
up  with  the  amount  of  work  we  have  had  this  last  three 
or  four  months  and  have  been  compelled  to  engage  extra 
help. 

"In  closing  we  might  say  that  we  would  be  glad  to 
have  you  add  this  department  to  your  magazine  as  we 
find  it  almost  impossible  to  keep  pace  with  the  number 
of  improvements  that  are  steadily  being  put  on  the  mar- 
ket, not  only  in  kodaks,  but  in  developing  machines, 
etc." 

Here  is  a  firm  which  has  made  an  outstanding  suc- 
cess of  a  photo  supply  department,  and  which  should 
stand  as  an  inspiration  to  stationers  all  over  the  Do- 
minion to  "go  and  do  likewise." 

REGARDING  OPPORTUNITIES. 

The  article  on  "Photo  Supplies  as  a  Side  Line"  in 
the  last  issue  of  Bookseller  &  Stationer  has,  as  undoubt- 
edly it  should,  called  forth  numerous  requests  for  further 
details.  The  suggestion  has  interested  a  good  many  sta- 
tioners. On  going  further  into  the  matter  the  conclusion 
has  been  reached  that,  in  one  instance  at  least,  the  ad- 
visability of  the  trade  taking:  the  matter  up  seriously  has 
not  been  over-estimated. 

First  consider  the  point  of  "knowledge  required." 
The  various  firms  supplying  this  class  of  goods  all  issue 
numerous  pamphlets  about  it  and  a  half  hour  spent  in 
reading  these  up  will  furnish  one  with  all  the  informa- 
tion  it  is  necessary  to  have.  Further,  the  wholesale  sup- 
pliers are  always  most  willing  to  reply  to  all  queries 
and  to  give  any  information  their  customers  may  from 
time  to  time  desire.  This  matter  of  lack  of  knowledge 
of  the  trade  has  undoubtedly  made  not  a  few  hold  back 
from  entering  the  business,  but  it  can  be  stated  with 
confidence  that,  to  all  intents  and  purposes,  there  is 
nothing:  to  be  learned  that  should  prevent  the  stationer 
from  carrying  a  stock  of  sundries  for  the  amateurs' 
wants. 

Next  comes  the  all-important  matter  of  profits.  This 
will  of  course  vary  on  the  different  goods  one  deals  in, 
some  hearing-  a  higher  rate  of  discounts  than  others. 
However,  taken  on  the  whole,  there  should  be  a  mini'mum 
profit  of  26  per  cent,  on  the  outlay  and  considering  that 
during-  the  summer  months  no  stock  need  be  long  on  hand 
and  that  the  initial  expenses  are  nil,  the  proposition  is 
a  good  one.  When  it  is  said  that  no  stock  need  remain 
long  on  hand  it  is  meant  that  the  wholesale  dealer, 
knowing  that  his  customer  is  not  sufficiently  acquainted 
with  the  trade  to  understand  what  to  stock  for  a  start, 


is  not  going  to  supply  him  with  a  lot  of  goods  for  which 
he  is  to  have  no  sale.  In  fact  one  house  with  whom 
Bookseller  and  Stationer  has  had  a  talk  Says  that  should 
their  customer  have  goods  on  hand  for  which  he  finds  no 
demand,  they  willingly  take  same  back  and  let  him  have 
salable  stock  in  return.  Then,  again,  there  is  no  neces- 
sity to  hold  large  stocks,  as  goods  can  be  procured  with- 
in 48  hours  and  after  a  few  weeks  at  the  business  it  will 
not  be  difficult  to  see  what  has  a  ready  demand  and  what 
has  not. 

Regarding:  what  stock  to  carry,  some  recommend,  for 
a  start  at  any  rate,  papers,  plates  and  films  only.  Tf. 
after  being  in  the  business  a  short  time  one  finds  it  ne- 
cessary to  have  apparatus,  etc.,  then  get  the  wholesale 
man  to  give  you  a  small  supply.  It  is  well  known  that 
the  average  tourist  or  holiday  maker  already  has  his 
camera,  etc.,  and  is  always  looking  for  necessary  sup- 
plies and  refills  for  same. 

To  sum  the  whole  matter  up,  there  can  really  be  very 
little  more  trouble  in  serving  a  man  with  a  packet  of 
photographic  paper  or  a  spool  of  film  for  his  camera 
than  there  is  in  supplying  him  with  a  packet  of  picture 
post  cards.  In  fact  the  latter  would  probably  give  more, 
trouble,  as  a  buyer  of  post  cards  comes  to  see  what  he 
wants  and  the  photographer  to  get  what  he  wants. 

MONEY  IN  PHOTO  SUPPLIES. 

Amateur  photography  is  growing  in  Canada  and  the 
business  to  be  secured  by  supplying  plates,  papers  and 
films  is  considerable.  Ward  &  Co.,  13  St.  John  Street, 
Montreal,  sole  Canadian  agents  for  the  "Wellington" 
photographic  plates,  papers  and  films,  cooperate  with 
stationers  in  making  this  department  a  decided  success. 
An  open  order  for  as  little  as  $25  will  buy  sufficient 
stock  to  make  a  creditable  showing.  This  stock  is  prac 
tically  supplied  on  consignment  because  if  at  the  end  of 
a  month  the  dealer  has  not  made  sufficient  sales  he  will 
be  credited  with  return  goods  or  may  exchange  for  a 
more  saleable  line. 

This  firm  take  the  modern  method  of  introducing 
goods  and  their  sales  helps  are  numerous  and  valuable. 
They  supply  attractive  window  and  interior  display 
cards,  furnish  samples  for  free  distribution  to  customers, 
and  issue  a  complete  guide  to  the  use  of  the  various 
papers  and  plates.  In  addition,  "Wellington"  goods  are 
extensively  advertised  to  consumers  and  all  enquiries  are 
turned  over  to  dealers.  They  believe  that  the  dealer  is 
master  of  his  own  business  and  if  he  chooses  to  see  the. 
advantages  of  "Wellington"  goods  they  do  everything 
possible  to  make  sales  active. 

These  English  goods  are  world-wide  in  popularity  and 
their  introduction  into  Canadian  markets  about  a  year 
ago  has  been  attended  with  success.  Stationers  in  many 
parts  of  Canada  have  been  well  pleased  with  results  and 
the  dealer  risks  nothing  in  making  a  try.  An  exclusive 
feature  is  the  self-developing  plates.  Several  varieties  of 
plates  may  be  had.  Their  papers  are  superior  in  quality 
and  printing-  and  all  styles  are  stocked.  Films  are  war- 
ranted clean  and  fast. 

This  firm  is  in  a  position  to  cater   to  all  photographic 
wants   and  to  answer  all  enquiries  to  make  this  depart 
ment  a  success. 
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HERE    AND    THERE 
AMONG    THE    STATIONERS 

Items  of  Interest  to  the  Trade  Gathered  from  Various  Sources. 


The  latest  contrivance  for  the  display  of  Eagle  pencils 
is  the  cycle  display  rack,  made  of  brightly  lithographed 
card  hoard.  The  effect  is  something  like  that  of  a  ferris 
wheel,  having  the  pencils  in  rows  sunk  in  a  circular  disc 
that  revolves  on  a  stand.  The  Copp,  Clark  Co.  can  supply 
dealers  with   t his  stand. 

No.  ■')<>  Eagle  penholder  assortment  is  the  latest.  The 
penholders  are  arranged  as  in  the  accompanying  illustra- 
tion. The  handles  are  yellow,  with  colored  polka  dot 
holders,   in    red.   green,   blue   purple   and   black.      The   h"x 


and   Montreal;   No.   2  blotting,   all    weights  and   colors,    ID 
cents   per    pound,    and    E.   &   0.    blotting,   all    weights   and 

(■(dors,  71  2  cents  per  pound. 

HIGH  ART  IN  CALENDARS. 

It  is  customary  nowadays  to  make  such  general  use 
of  terms  ,of  praise  and  commendation  that  it  is  difficult 
to  find  expressions  that  will  adequately  describe  really 
meritorious    works   of   art.    The    average   journalist   uses 


up  his  vocajbulary  in  writing  about  the  excellences  of  the 
average   production-  and,    when  he   is  suddenly   confronted 
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Brass    Protractor. 


Wood    Pro'ractor. 


Is  at  $1.30.  C 


Ch 


contains  ^  dozen  penholders  an 
have  a  supply. 

The  travelers  for  the  Copp,  Clark  Co.  are  now  ready 
to  lake  orders  for  school  supplies.  They  are  carrying  a 
full  set  of  samples,  including  such  specialties  as  protrac- 
tors, mathematical  sets.  etc.  Dealers  throughout  the 
country  should  make  it  a  point  to  get  all  trade  possible 
in   these  supplies. 

Menzies  &  Company,  L9  Wellington  St.  east,  Toronto, 
have  recently  made  some  interesting  quotations  on  blot- 
ting paper,  manufactured  by  li.  Craig  &  Sons.  Caldercruix, 
Scotland.  They  quote  No.  1  quality,  all  colors  and 
weights,  19x24,  at    I2y2  cents   per  pound,   f.o.b.,  Toronto 


for 


rds 


with  something  superior,   he  is  at  a 
which  to  express  its  greater  beauty. 

This  is  the  way  the  writer  feels  about  the  artistic 
productions  of  the  Bristol  house  of   E.  W.   Savory,   Lim 

ited,  shown  and  sold  in  Canada  by  Menzies  &  Co.,  To- 
ronto. The  series  of  calendars,  pictures,  novelties  and 
cards  are  strikingly  chaste  and  artistic.  There  is  a  close 
attention  to  detail  work,  a  general  harmony  throughout 
and  an  utter  absence  of  the  least  hint  of  mediocrity. 

A  novelty  this  year  us  the  crocodile  skin  effect  in 
mounts.  The  imitation  is  excellent  and  the  idea  harmon- 
izes well  with  the  hand-colored  pictures.  Engagement 
blotters  and  calendars  are  seen  in  this  style. 
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The  long  list  of  calendars  on  white  mounts  includes 
many  charming  subjects,  all  hand-colored.  The  mounts 
themselves  are  beautiful  pieces  of  pure-white  grained 
board,  hung  with  delicately-colored  silk  cords  or  ribbons, 
and  the  covers  of  the  calendar  tabs  are  charmingly  treat- 
ed. The  pictures  include  landscapes  and  sea  views, 
girls'  heads,  dogs,  horses,  hunting  scenes,  etc.,  and  are 
grouped  in  twos  or  threes  or  else  come  singly. 

A  number  of  pictures  are  mounted  on  grained  wood, 
with  frames  to  match.  These  are  new  and  should  prove 
interesting  to  the  trade.  Then  there  are  quite  a  number 
of  red  calendars  that  attract  the  eye.  The  series  of 
small  novelty  calendars  is  also  extensive,  including  sev- 
eral witty  subjects. 

In  the  department  of  private  greeting  cards,  for  which 
the  Savory  firm  have  always  been  noted,  an  entirely  new 
series  of  Canadian  cards,  including  72  numbers,  has  been 
prepared.  The  designs  are  extremely  fine,  including  Do- 
minion and  provincial  coats  of  arms,  and  many  national 
emblems,  etc. 

Post  cards  in  wide  variety  are  also  included  in  the 
list  of  Savory  productions. 


NOVELTIES  IN  LEATHER. 

Some  of  the  latest  leather  novelties  made  by  t  In- 
Leather  Post  Card  Co.,  335  Broadway,  New  York,  are  a 
series  of  medals.  These  medals  assert  on  their  faces  that 
the  wearers  are  members  of  such  things  as  :  Sons  of 
Rest,  23  Club,  13  Club,  Pea  Nockle  Club,  Grafters' 
Club,  Down  and  Out  Club.  There  is  also  a  medal  in- 
scribed to  the  Champion  Hot  Air  Merchant.  Special  de- 
signs may  be  had  on  short  notice. 

The  Teddy  Bear  post  card  pen-wipers  are  made  in 
two  styles,  the  "Teddy  B"'  and  the  "Teddy  B,  Jr." 
These  articles  are  made  of  leather  and  felt.  The  outside 
is  a  bear  design,  stamped  on  leather,  the  inside  being 
made  of  felt,  which  makes  a  ^ood  pen-wiper.  The  whole 
is  mounted  upon  a  card  of  the  regular  size.  Tn  this  pen- 
wiper post  card  novelty  a  variety  of  designs  may  be  had 
as  well  as  those  of  the  "Teddy.  B." 

Teddy  Bear  is  also  the  name  given  to  some  other  post 
card  novelties.  These  consist  of  little  bears  made  of 
real  fur  and  mounted  on  lithographed  cards.  There  are 
twenty-five   designs. 


The   Post   Card    Reflector   is   another  of   the   novelties 

made  by  the  Leather  Post  Card  Co.,  which  is  suitable 
for  entertainments.  It  will  show  any  ordinary  post  card, 
plain  or  colored,  on  a  screen.  Full  instructions  accom- 
pany each  outfit.     The  price,   by  express,    is  $3.50. 


PERSONAL  MENTION. 

Mr.  Geo.  A.  Clark,  manager  Valentine  &  Sons  Pub- 
lishing Co.,  Ltd.,  Montreal,  spent  ten  days  in  New  York 
City  last  month. 

Mr.  John  Morley,  representing  L.  E.  Waterman  Co., 
of  Canada,  Ltd.,  Montreal,  is  now  in  Winnipeg,  working 
towards  the  coast. 

The  stationery  department  of  Buntin,   Gillies   &  Co., 
Limited,  Hamilton,  is  now  in  charge  of  Mr.  A.   (J.   llew 
ish,  formerly    of    J.     L.     Meikle   &   Co.,   Limited,     Port 

Arthur. 

Mr.  F.  J.  Logan,  representing  the  Eisman  Novelty 
Manufacturing  Co.,  Toronto,  is  in  Montreal,  exhibiting 
all  the  latest  goods  and  taking  orders  for  the  summer 
and  holiday  trade. 

The  popularity  of  Valentine  &  Sons'  picture  post 
cards  and  other  various  lines  has  forced  the  firm  in 
Dundee,  Scotland,  to  make  plans  for  doubling  the  ca- 
pacity of  their  large  plant. 

Mr.  Frank  Smith,  formerly  of  Stanfield,  Smith  Co., 
Truro,  N.S.,  has  joined  the  selling  staff  of  Buntin,  Gillies 
&  Co.,  Hamilton  and  Montreal,  and  will  call  on  the 
trade  in  the  Maritime  Provinces. 


CRIBBAGE  BOARDS. 

Cribbage  is  a  parlor  game  which  seems  to  have  al- 
ways enjoyed  a  steady  popularity.  The  winter  time  is  of 
course  the  best  time  to  sell  cribbage  boards  and  other 
card  games  ;  but  there  is  always  some  demand  the  year 
round  on  the  part  of  card-playing  enthusiasts,  whose 
energy  the  wilting  weather  of  summer  does  not  material- 
ly affect.  H.  D.  Phelps,  of  Ansonia,  Conn.,  is  the  manu- 
facturer of  a  complete  line  of  cribbage  boards,  and  is 
now   advertising  his  goods  for  Fall  delivery- 


OUR  HOLIDAY  LINE 

for  this  year  is  without  exception  tKe  most  varied  in  style  and  beautiful  in 
appearance  we  Have  ever  shown.  It  surpasses  our  most  sanguine  expecta- 
tions. TKe  variety  of  rich  and  novel  covering's  and  decorations  will  at 
once  appeal  to  tHe  discriminating'  buyer.  The  success  you  Have  Had  with 
our  lines  in  tKe  past,  and  Knowing'  tKat  tHis  one  exceeds  tHose,  will,  we  are 
sure,  induce  you  to  wait  to  see  it  before  placing'  your  orders.  We  guaran- 
tee tHat  you  will  not  be  disappointed  if  you  do  so.  THe  above  is  a  strong 
statement,  but  we  mean  exactly  what  we  say. 


GEO.  B.  HURD  CgL  CO. 

Fine    Paper    Manufacturers 

425  and  427  Broome  Street,  New  YorK,  U.S.A. 
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Taber  Bas-Relief 
Photographic  Company 


SOLE  PROPRIETORS  OF  PATENTS  FOR 


(ALLIANCE  LIMITED,  Proprietors) 


TABER  mm™  PHOTOGRAPHY 

115  Newgate  St.,  London,  E.C.,  England 


Works,  Station  Buildings,  Haggerston,  N. 


PUBLISHERS 

AND 

MANUFACTURERS 


OF 


Artistic 
Showcards 

Calendars 

Box  Tops 

Pictorial 
Post  Cards 

Christmas 
Cards 

Art  Pictures 


AND 


Souvenirs 

IN 

Bas-Relief 


M    M        KING      tOWARO      VII 


Alliance  Series 

OF 

"ROYALTY" 

Bas-Relief 
Post  Cards 

HAVE  THE 

LARGEST  SALE  IN 

THE  TRADE 

w-w-v 

Among  our  latest 
additions  are: 

Sir  Wilfrid 
Laurier 

President 
Roosevelt 

Pope  Pius  X  (2) 

Niagara  Falls  (2) 

ALL  THE  LEADING 

American 
Actresses 

&c.        &c. 


The  above  photograph  is  from  a  special  sitting  given  by  King  Edward  VII.  to  the  TABER  BAS-RELIEF 
PHOTOGRAPHIC  COMPANY  for  reproduction  in  Bas-Relief 

CUSTOMERS'  OWN  SUBJECTS  IN  RELIEF  A  SPECIALTY 

ALL    OUR    PRODUCTIONS    IN    TABER    BAS-RELIEF    CAN    BE    OBTAINED    OF 

MESSRS.  WARWICK  BROS.  &  RUTTER   Limited 

WHOLESALE  STATIONERS,  TORONTO 


BOOKSELLER     AND     STATIONED 


SPECIAL  COLOR  EFFECTS. 

Delittle,  Fenwiek  &  Co.,  of  York,  England,  who  were 
among  the  earliest  producers  of  picture  post  cards,  and 
have  been  the  originators  of  many  striklingly  successful 

scries,  are  now  making  a  speciality  of  colored  view  post 
cards  from  customers'  own  negatives  or  photographs. 
The  cards  produced  by  them  possess  three  essential  fea- 
tures, viz.,  fine  detail,  harmonious  coloring  and  moderate 
price.  A  handsome  booklet  (a  revised  edition  of  which 
is  now  ready)  gives  full  information  as  to  prices  and 
quantities  of  Defco  Chrome,  Moonlight  and  Carbon  Grav- 
ure  styles  and  will  be  sent  to  any  enquirer  on  receipt 
of  request  accompanied  by  trade  card  or  memo  form. 
To  buyers  who  can  place  orders  for  full  sheets  specially 
advantageous  terms  can  be  quoted. 

They  have  also  been  very  successful  with  humorous 
cards  localized  for  different  holiday  resorts,  the  dis- 
tinguishing features  being,  bright  coloring,  good  drawing 
and  a  commendable  freedom  from  any  trace  of  vulgarity 
The  moonlight  effect  and  carbon  gravure  style  of  card 
have  had  an  immense  success  in  Great  Britain.  There 
are  many  localities  in  this  country  of  which  views  got 
up  in  either  of  these  styles  would  be  decidedly  novel 
and  effective,  and  Delittle,  Fenwiek  &  Co.  will  be  pleas- 
ed to  give  any  further  particulars  required. 

The  whole  of  the  work  is  executed  on  their  own 
premises  at  York,  England,  under  the  direct  personal 
supervision  of  the  principals  and  all  cards  produced  by 
them  can  be  relied  upon  to  give  the  utmost  satisfaction. 
Delittle,  Fenwiek  &  Co.  have  for  the  present  season  large- 
ly exceeded  all  their  previous  records,  both  for  quan- 
tity and  quality  of  output. 


THE  "J.  B.  &  CO."  SERIES. 

• 

The  trade  may  always  confidently  expect  something 
particularly  good  in  design  and  workmanship  from  J. 
Beagles  &  Co..  and  in  looking  over  their  latest  produc- 
tions The  Bookseller  and  Stationer  has  come  across  a 
number  of  of  new  cards,  which  merit  attention. 

This  post  card  house  is  always  thoroughly  up-to-date 
and  it  is  not  surprising  to  find  that  they  have  a  very  large 
range  of  actors  and  actresses  in  their  newest  roles.  They 
have  also  a  big  selection  of  new  child  and  animal  studies, 
which  are  proving  popular  favorites..  Their  flower  and 
fruit  studies,  in  real  photo  effect  and  tastefully  hand-col- 
ored, are  admirably  true  to  life  and  will  appeal  to  a  large 
class  of  collectors. 

The  "J.  B.  &  C."  series  also  include  a  novelty  in 
greeting  and  invitation  cards.  The  invitation  cards  are 
real  photos,  representing  well-known  stage  favorites  at 
lunch  or  at  tea  or  in  the  drawing  room,  as  the  case  may" 
he.  and  each  bears  some  such  suitable  invitation  as 
■'Come  to  Lunch—,"  "Join  our  little  party—,"  "We 
have  a  little  music — . "  The  idea  is  clever  and  the  cards 
certainly  form  very   dainty   little  invitation   missives. 

J.  Beagles  &  Co.  are  pushing  their  mammoth  bas  relief 
cards  amongst  the  Canadian  trade.  These  may  be  had 
either  uncolored  or  colored  and  jewelled  and  spangled. 
The  publishers  are  promising  something  quite  new  in  bas 


relief  cards  of  the  ordinary  size,  details  of  which,  they 
are  not  at  the  moment  prepared  to  make  public.  Par- 
ticulars of  this  novelty,  however,  and  of  all  their  different 
lines  will  be  gladly  given  to  such  readers  of  The  Book- 
seller and  Stationer  as  apply  on  their  business  letter- 
heads. They  are  also  making  a  specialty  of  printing  local 
views,  etc.,  from  customers'  owii  photographs,  and  all  in- 
formation in  connection  therewith  may  be  had  from  their 
London   offices,  9-11  Little  Britain,  London,  England. 


SOME  USEFUL  HINTS. 

A  writer  in  the  Post  Card  and  Novelty  Trade  gives 
readers  of  that  paper  the  benefit  of  some  ideas,  which 
he  gleaned  from  New  York  post  card  stores.  Among 
other  things  he  says  a  decoration  for  the  walls  of  a  post 
card  store  which  is  very  appropriate  is  the  use  of  the  new 
post  card  wall  paper,  which  has  places  for  the  insertion 
of  post  cards.  This  paper  is  used  with  highly  decorative 
effect  in  a  post  card  store  on  One  Hundred  and  Twenty- 
fifth  St.,  New  York  City.  The  walls  are  covered  up  to 
a  height  of  about  ten  feel,  with  post  card  racks  filled  with 
cards.  Up  above  this  the  wallpaper  shows,  with  the  post 
cards  inserted  at  intervals  sufficiently  infrequent  to  set 
the  views  off  well  and  permit  of  examination  by  customers. 
The  wallpaper  has  great  possibilities,  not  only  because  it 
shows  cards  so  well,  but  because  the  effect  is  so  entirely 
new  and  novel  as  to  call  instant  attention  to  a  display 
made  in  this  way. 

A  Post  Card  Sign. 

One  of  the  best  post  card  signs  we  have  seen  is  a 
simple  one  in  Evan  's  drug  store,  corner  Eleventh  and  Arch 
Sts.,  Philadelphia.  The  signs  hang  directly  over  a  big 
table  of  post  cards  and  a  most  attractive  display  of  the 
little  pasteboards  in  holders  is  in  the  immediate  vicinity 
on  three  sides  of  the  sign.  The  sign  is  visible  from  two 
streets,  placed  so  that  people  from  either  side  of  the 
corner  can  look  in  on  it   through  the  window  and  door. 

The  sign  hangs  from  the  ceiling.  It  consists  of  a 
black  box,  made  with  a  light  plain  frame,  painted  black 
and  the  sides  filled  in  with  what  seems  to  the  casual  obser- 
ver to  be  heavy  black  paper.  The  front  and  back  of  the 
box  are  about  three  and  one-half  feet  wide  by  about 
eighteen  inches  high.  Inside  the  box  electric  lights  are 
placed.  They  shine  through  transparent  letters,  made  by 
placing  celluloid  or  some  such  medium  over  letters  cut 
in  the  black  paper.  The  words  on  the  sign  are  simply 
"Post  Cards."  Red  celluloid  was  used  and  the  effect 
is  very  good,  better  even  perhaps,  than  as  if  glass  had 
been  used.  The  alternate  turning  on  and  off  of  the  cur- 
rent controlling  the  electric  light  makes  the  sign  visible 
at  intervals  of  a  few  seconds. 

Sameness  of  Mistake. 

Some  stores  in  arranging  for  a  display  of  post  cards 
make  the  mistake  of  having  only  one  kind  of  rack  or 
holder  in  use  in  the  large  department  devoted  exclusively 
to  post  cards.  Now,  no  matter  how  good  a  holder  or  rack 
is,  if  it  be  the  only  method  in  use  to  display  a  great  many 
cards  the  effect  is  very  monotonous.    It  is  one  which  sells 
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nothing'  but  post  cards.  The  display  seems  at  first  very 
attractive,  but  a  sense  of  dead  sameness  assails  one  after 
the  first  look.  A  break  here  and  there  in  the  long  rows 
and  lines  of  cards  would  be  a  welcome  relief  and  tend  to 
make  a  customer  stay  longer  to  examine  stock  than  they 
will  when  they  see,  right  and  left,  behind  and  before,  the 
same  manner  of  showing  the  cards. 

Signs  on  cards  showing  what  they  sell  for  are  indis- 
pensable in  a  busy  place.  They  are  sometimes  hung  on 
the  bottom  of  long  lines  of  holders  and  tacked  to  the  top 
of  racks. 

POST  CARD  CRAZE  IN  EUROPE. 

The  postal  card  craze,  in  Europe  particularly,  has 
reached  enormous  dimensions,  and  has  practically  killed 
the  photograph  business  at  all  of  the  popular  resorts.  The 
revenues  of  the  postal  service  in  Germany,  Switzerland, 
Italy,  France,  Belgium  and,  to  a  certain  extent,  in  Eng- 
land, show  extraordinary  gains  from  this  source. 

Paris  is  the  centre  of  the  picture  postal  card  business, 
and  last  summer,  says  a  writer  in  Walden's  Stationer, 
not  less  than  20,000  varieties  were  offered  for  sale  in  that 
city.  One  firm  alone  issues  7,200  different  picture  post 
cards,  most  of  them  being  reproductions  of  scenes  of 
French  country  and  city  life,  pictures  of  buildings  and 
churches,  portraits  of  popular  people,  actresses  particular- 
ly— and  reproductions  from  the  Louvre,  the  Luxembourg 
and  the  Cluny  museums.  These  cards  are  sold  in  all  the 
hotels,  at  all  the  newsstands  and  stationery  stores  and  are 
peddled  by  hundreds  of  people  upon  the  streets.  Some  of 
them  are  very  artistic;  some  are  very  novel.  You  can 
have  your  own  portrait  put  on  a  post  card  for  a  couple  of 
francs,  and  there  are  places  in  Paris,  where  you  can  talk 
into  a  phonograph  and  have  the  message  recorded  upon  a 
post  card,  which  may  be  mailed  to  any  part  of  the  world, 
where  the  tones  of  the  voice  can  be  reproduced  by  an- 
other machine.  These  phono-cards,  as  they  call  them,  are 
made  of  ordinary  paper,  covered  with  a  film  wax  called 
"sonorine, "  upon  which  the  register  is  traced  by  a  point- 
ed instrument  as  the  cylinder  turns  and  thus  the  message 
is  recorded.  Several  shops  on  the  Paris  boulevards  make 
a  specialty  of  these  phono-cards  which  are  becoming  im- 
mensely popular. 

At  every  resort  in  Switzerland  last  summer,  at  every 
hotel,  at  every  railroad  station,  wherever  tourists  were  to 
be  found,  you  could  see  people  of  all  ages  fingering  over 
bunches  of  post  cards,  selecting  those  they  liked  the  best, 
and  then  addressing  them  to  friends  at  home  with  short 
messages.  It  costs  very  little  time  and  very  little  money 
and  a  post  card  is  a  convenient  if  not  a  satisfactory  sub- 
stitute  for  a  letter.  In  Paris  the  average  collection  from 
the  letter  boxes  during  July  and  August  were  1,200,000 
|m>s|  cards  per  day,  and  on  Monday  the  total  frequently 
ran  up  to  1.800,000,  because  Sunday  is  the  day  for  writing 


letters  home.  The  letter  boxes  around  the  Place  de  I'Opera, 
which  is  surrounded  by  the  banks,  railway  ticket  agencies 
and  other  tourists'  resorts,  were  emptied  several  times  a 
day  of  post  cards,  but  would  fill  up  again  in  a  few  hours. 
The  increase  in  the  postal  revenues  of  France  last  year 
and  chiefly  to  this  cause  was  over  $6,000,000,  and  that  of 
Switzerland  over  $:t. 000.000,  which  is  practically  all  clear 
gain,  because  the  governments  are  not  put  to  any  addition- 
al expense  in  handling  the  mails. 


EFFECTIVE  CARDS 

Bookseller  and  Stationer  has  received  samples  of  the 
latest  productions  of  the  Taber  bas  relief  card,  pro- 
duced by  Alliance,  Limited,  London,  England.  This  firm 
devote  their  whole  attention  to  this  class  of  work  and 
turn  out  from  their  works,  at  Haggerston,  a  very  exten- 
sive range  of  views,  as  well  as  photographs  of  celebrities 
of  every  profession. 

Bas  relief  effect  is  very  charming.  It  gives  to  the 
cards  a  singularly  lifelike  and  natural  appearance,  which, 
on  account  of  its  uniqueness,  goes  a  long  way  to  attract 
the  attention  of  post  card  collectors.  With  perfect  photo- 
graphic and  hand-color  work  Alliance,  Limited,  are  able 
to  turn  out  cards  of  the  very  first  grade. 

For  the  Canadian  market  they  are  pushing  in  par- 
ticular a  photograph  of  His  Majesty  King  Edward  VII. 
in  private  dress,  for  which  they  were  honored  with  a  spe- 
cial sitting;  one  of  Sir  Wilfrid  Laurier;  two  views  of  the 
Niagara  Falls,  and  a  large  variety  of  American  actresses. 

This  firm  is  able  to  put  any  subject,  whether  it  be  of 
scenic  or  portrait  subject,  into  bas  relief  of  any  size, 
either  in  the  ordinary  photographic  effect  or  hand-color. 
All  particulars  of  their  bas  relief  cards  may  be  had  from 
Warwick  Bros.  &  Rutter,  Limited,  Toronto. 


DISASTER  POSTAL  CARDS. 

The  disaster  postal  is  one  of  the  latest  forms  of  the 
souvenir  postal  craze.  It  is  fashioned  from  some  materials 
which  has  figured  in  an  accident  or  calamity  and  is  proper- 
ly labeled  and  dated. 

The  collision  off  Noyes  Beach  by  which  the  steamer 
Larchmont  was  lost,  furnished  a  number  of  these  cards. 
They  were  made  of  a  piece  of  sail,  cut  regulation  postal 
card  size,  and*  on  the  back  was  printed:  "Piece  of  sail 
from  wreck  of  schooner  Harry  Knowlton  at  Noyes  Beach, 
R.I.  Wrecked  by  collision  with  steamer  Larchmont, 
February  11,  1907." 

The  cloth  was  about  an  eighth  of  an  inch  thick  and 
on  its  face  bore  the  address  and  the  usual  stamp.  San 
Francisco  and  Kingston  have  furnished  any  number  of 
these  postals.  From  railroad  wrecks  have  been  sent 
pieces  of  car  cushions  or  Pullman  draperies. 


COLOURED  VIEW  POST  CARDS 

from  your  own  Photographs. 


FIRST-CLASS   WORK.        CLEAN,    SMART   DETAIL.        LOW   PRICES.        DELICATE   COLOURS. 


We   produce   best   quality  coloured   view   cards  in   Defco-chrome,   Three-colour,   Moonlight  Style,   etc.,   for 
many  publishers,  English  and  Colonial.     Will  gladly  quote  you  for  any  quantities — thousands  or  millions. 

DELITTLE,  FENWICK  &  CO.,  €^  YORK,  England. 
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PICTURE      POST      CARDS 


Post    Cards 

fine  art  leaves 

made   to  order 

and  own  edition  r — ^ ~ 

■■■  ■•■  ■•* 

Call  for  samples  and  prices 
especially  of  our  new  America-  Japan- 
Tunis- Egypt- China  -  Semes    in    high 
class  color    printing.    ^  , 


Beagles'  Postcards 

EXCELLENCE    EXCELLED 


Actress  Cards 
Glossy  Portrait 
Litelike  Child  Studies 
Emerald  Costume  Cards 
Spangled  and  Pearled 

Cards 
Pretty  Hand  Painted  Cards 
Our  Superb  Floral  Birth- 
day Series 
Souvenir  Postcards 
Tinted  and  Tinselled  Cards 
Comic  and  Humorous 
Artistic  Greeting  Cards 
Relief  Portrait  Cards 
Dog  and  Cat  Studies 

SECURE 

STARTLING 

SALES 


Mall  Us  for  Catalogue 


J,  Beagles  &  Co. 


9,  10  &  II  LITTLE  BRITAIN, 
LONDON,  E.C. 


Printers  and  Publishers 


SPECIAL  COMBINATION  OFFER 

i  (one)  Assortment  to  a  Customer 


REGULAR  PRICE 

50  Leather  Cards  

12  Asst'd  Real  Fur  Teddy  Bears 
12  Asst'd  Pen  Wipers,  Teddy  Bears 

12  Leather  Medals 

12 
12 
12 


Sole,  P.C.  .  .-  .  . 
Appliquet  Flower  Sets 
Mignon  Post  Cards     . 


$1.25 
.60 
.42 
.  .30 
.30 
.60 

.    .18 

$3.65 


Delivered  free  of  expenses,  anywhere   in 
U.S.,  or  Canada,  $2.65  cash- with  order. 

Retail  price  for  this  lot,    $7.66. 


$7.66  Retail 
$2.65  Cost  you 
$5.01  Your  net  profit. 


We    have   now   (500)    varied  designs  in    Hand   Burnt  and  Painted  Leather 
Cards,  also  a  tine  line  of  Artistic  Novel  and  Attractive  Souvenirs. 


LEATHER  POST  CARD  CO 

335  Broadway,   NEW  YORK 
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1*1 


The  Birthday  Card  Season 

Continues  During  the  Enure  Year. 
Have  you  any  BIRTHDAY  CARDS? 
We  have  in  Stock  Two  Assortments. 


Assortment  No.  1  consists  of  26  Beautiful 
Cards  assorted  in  a  neat  box.  Price 
$1.20   per   box. 


Assortment  No.  2  comprises  a  larger  variety, 
63  Cards  assorted  in  Case  containing  4 
Trays.     Price  $3.60  per   case. 


Suitable   Envelopes   are  with   each   Card. 

Japanese  Napkins  for  Slimmer  Picnics 

Put  up  24  assorted   in   an   attractive   Colored   Envelope.     Price  70  Cents 
per  dozen    Envelopes,    or  $5.00   per    100   Envelopes. 

Flag  Festoons  for  Decorative  Purposes 

12^Flags,  size  4x6  inches,  all  different,  on  a  string.     Price  $6.00  per  100  sets  of  12  Flags. 

Post  Cards  for  Summer  Trade 


Correspondence  orgArrival  Cards 
-  '(.'     PISMK12  Subjects)    „:«!  !'.:'.  Lr.: 
Fishing  Here  Very  Successfu'ly 
I   HopeJYou  Will   Remember 
Just  Arrived,  etc.,  etc. 

Seashore  Scenes  (19  Different  Subjects) 

All  Colored 
Waiting  for  the  Wave 
In  the  Good  Old  Summer  Time,  etc.,  etc. 

Tinselled  Cards 
Niagara  Falls 
The  Wave 


Moonlight  Cards 
No.  2052  Moonlight  Scene 
"     2055  Moonlight  Scene  on  the  Ocean 
'     2059  Moonlight  Scene 

Child  and  Doll  Series 
No.  ogi  Be  Good 
'     992  A  Happy  Mother 

Pussy  Cat  Series 
No.  151  Looking  Out 
"     152  Anxiously  Waiting 
"     153  Expecting 

154  Before  Retiring 


Indian  Cards 

No.  113    Indian     Producing    Fire     by 

Friction 

"     114  An  Indian  Child  of  the  Forest 

"     115  An    Indian  Mother  With  Her 

Little  Baby 


Leather  Cigar  Case  Post  Cards 


All  the  above  Cards  are 
$1.50  per  100 

Assorted   Designs 
80  Cents  per    Doz. 


Leather  Photo  Frame  Post  Cards  As ° ed De8n5 


Leather  Post  Cards 


80  Cents  per  Doz. 

Assorted   Designs,  put  up  100  in  a 
Package.       Price  $3.50  per  IOO. 


D  irMiTMRiTR       We   ^PPty  £ratis  witn  eacn  order  for  500 
IV.JL1Y1&1  1DILIV.     Cardg  our  «ART»  DiSpiay  post  Card  Stand 


Send  Us  Your  Orders  or  ask  to  tiave  our  Traveller  call  on  you  and  show  you  Samples  of  our  Goods. 

THE  COPP,  CLARK  COMPANY,  Limited 

64  and  66  Front  Street  West.  TORONTO.  ONTARIO 
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Note  the  Prices.  Send  for  Samples 

Fancy  Glaces  Gilded,  Perfect  Imitation. 

Actresses  and  Children,  $1.50  per  100,  $12.50  per  1,000. 

Plain  Glaces,   90c.  per  100,  $7.50  per  1,000. 

Colored   Bromos,  assorted   series,  $1.25  per    100,    $10   per    1,000. 

Black  Bromos,  60c.  per  100,  $5.00  per  1,000. 

THE  FA  LICK  IMPORT  CO. 
74  Alliance   Bldg.,  ...  Montreal 


J  Imperial  Series  J 
Postcards       1 


»v    i      'in      1         J       Autotype-chromo,     Photo- 
PlCtOnal    "OSICardSi  type,     and     Lithographic 

Coloured,  etc. 

Cards  made  from  any  Photograph.     All  orders  receive  prompt 
and  careful  attention.     Lowest  terms. 
I'.'/ 


Boch&Kirsch'Frankfoit 


Several  Rewards 


Established   1872  C00D  ACENT8  WANTED 


X 


Pictu 


re 


Made  to  order  only 
according  to  instruc- 
tions supplied. 

Very  fine 


Post 


make.  First 

class  Goodi 

only. 


Cards 


/ 


Specialties: 
"Vodern    Heliotype 

styles, 
plain  and  coloured. 

Well  known  for  efficiency  and 
high-class  workmanship. 

OLLo  Leder 

Meissen  19    Saxoi,y 

Pictur*  Post  Card  Manufacturer. 
WHOLESALE  EXPORT 


Fine  Art  Printing  Co. 

Kaufbeuren,  Munich,  Germany 

Manufacture  to  order  for  important  buyers, 
as  a  specialty  : 


Postcards 


color  printing,    3,000, 
and  fi4  designs. 


in  Collotype,  from    1,000   up- 
wards, per  design. 
in  Copper  -  plate    Printing, 

from     1.000     upwards,    per 
design- 

in  Retochrom  — combined  let- 
ter press   and    lithographic 
000    nnd    10,000    per   design,     in    sheets    of    30. 


To  the  Trade: 

Write  Quick  for  Samples  and  Prices. 
WE  LEAD  IN 

BlacK  and  WKite 
Our  Colored  Cards 

STAND  ALONE 

MONTREAL  TREONOTO  QUEBE 

OTTAWA  HISTORIC         SPORTING 

FISHING  HUNTING 

NORTHWEST  SCENES 

ALBUMS       and        RACKS 

.j.     Always  adding  to  our  already  well-assorted   stock 


The  Picture  Postcard  Co. 

P.O.  Box  334,  OTTAWA.  ONT. 


Telegram  -  -  Address 

KUNSTMARKERT, 

DRESDEN 


ONLY    FOR     WHOLESALE     DEALERS 
AND  POST  CARD  PUBLISHERS 

MARKERT   &  SOHN 

Graphic  Art  Works 

DRESDEN— A.    Wintergartenstr,  74 

Manufacture  : 

PICTURE  POST  CARDS 

OF  ALL  PROCESSED 
IS    *   SPECIALTY  »'I   JUKI! 


COLLOTYPE,  COLOURED  COLLOTYPE, 
DOUBLE  TONE  GLAZED  and 
AUTOTYPE  POST  CARDS,  ALBUMS 

Ask  for  samples  and  quotations 


£ 

1 

t 


W.  NEUMANN   &  CO., 

High-class  Collotype  Printers 

Collotppe  postcards 


Wasserthorstrasse  42, 
Berlin,  S.  42 


SPECIALTY 


TO  ORDER 


Hand-coloured  Collotype  Cards 
Double-tone  Collotype  Cards 


Glossy  Collotype  Cards 
Photochrom  Collotype  Cards 


CHEAPEST  PRICES 


ALL   KINDS   OF   VIEW-ALBUMS   AND  SAMPLE  SHEETS 

WHOLESALE    AND    EXPORT    ONLY 
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THE  TELEPHONE 


Is  a  companion,  friend  and  servant  combined. 
Invaluable   for  convenience  in  the  household. 

LONG    DISTANCE    TELEPHONE    SERVICE 

Has  no  equal  for  the  facility  it  affords  in  business  life. 
Full  particulars  as  to  rates  and  service  at  the  near- 
est office  of 

THE  BELL  TELEPHONE  COMPANY  OF  CANADA 


W 


ESTERN 


Incorporated 
1851 

ASSURANCE 
•  •  COMPANY. 


FIRE 

AND 

MARINE 


Head  Office— TORONTO,  ONT. 

Assets  over  $3,570,000 

Income  for  1906,  over     3,609,000 

HON.  GEO.  A.  COX,  President, 

W.  R.  BROCK,  Vice  President 

W.  B.  MEIKLE,  General  Manager 

C.  C.  FOSTER,  Secretary 


IF  YOU  WANT 

the  best  weekly  list  of  New  Books  published 
in  Great  Britain  and  Ireland,  with  titles, 
sizes,  prices  and  publishers,  subscribe  to 
The  Publishers'  Circular  and  Booksellers' 
Record,  published  weekly  at  St.  Dunstan's 
House,  Fetter  Lane,  London.  Post  free  for 
52  weeks  for  $2.65,  prepaid. 

IF  YOU  WANT 

to  obtain  out  of  print  and  scarce  works 
about  Canada,  or  on  any  other  subject, 
subscribe  to  The  Publishers'  Circular  (see 
previous  paragraph  for  particulars).  All 
subscribers  have  the  privilege  of  a  free  ad- 
vertisement of  three  titles  of  Books  Wanted 
(each  title  not  to  exceed  10  words).  On 
an  average  over  2,000  Books  Wanted  are 
advertised  for  every  week  in  The  Publishers' 
Circular, 

IF  YOU  WANT 

to  know  what  new  books  are  coming  out  in 
the  United  Kingdom  you  should  subscribe 
to  The  Publishers'  Circular.  For  terms,  etc., 
see  first  paragraph  of  this  advertisement. 


THE  METROPOLITAN  BANK 


Capital  Paid  Up, 
Reserve  Fund, 
Undivided  Profits, 


$1,000,000 
$1,000,000 

$  133,133 


We 

Solicit 
Your 
Account 


GENERAL  BANKIHC  BUSINESS 

Dratts  bought  and  sold. 
Letters  of  credit  issued. 
Collections  nromptly  attended  to. 

SAVINGS  DEPARTMENT 

open  at  all  branches. 
Interest  allowed  on  all  deposit 
of  one  dollar  and  upwards. 


British  America  Assurance  Company 

A.  D.  1833 

FIRE  &   MARINE 

Head  Office,  Toronto 

BOARD  OF  DIRECTORS 

Hon.  Geo  A.  Cox,  President  W.  R.  Brock,  Vice-President 

Robert  Bickerdike,  M.P.,  W.  B.  Meikle,   E.  W.  Cox,  Geo.  A.  Morrow, 

D.  B.  Hanna,  Augustus  Myers,  John  Hoskin,  K.C.LL.D. 
Frederic  Nicholls,  Alex.  Laird,  James  Kerr  Osborne,  Z.  A.  Lash,  K.C. 

Sir  Henry  M.  Pellatt,   E.  R.  Wood. 

W.  B.  Meikle,  General  Manager;  P.  H.  Sims,  Secretary 

CAPITAL        .......  1,400,000.00 

ASSETS 2,1(52,753.85 

LOSSES  PAID  SINCE  ORGANIZATION,      29.833,820  96 


Money 

CAN  BE   SAVED  BY  MEANS 
OF  AN  ENDOWMENT  POLICY. 

YOU  CAN  ONLY  SECURE 
SUCH  A  POLICY  WHILE  YOU 
ARE   IN   GOOD    HEALTH. 


Pamphlets  and  Full  Particulars  regarding:  the 

New  Accumulation  Endowment  Policy 

sent  on  application. 


Confederation  Life 


ASSOCIATION 


W.   H.  BEATTY.   President. 


W.   C.    MACDONALD, 

ACTUARY. 

HEAD    OFFICE,       . 


J.   K.    MACDONALD, 

MANAGING    DIKtCTOR. 

TORONTO,  CANADA. 
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J& 

Wall     Paper 

j& 

This  is  between  seasons  in  wall  paper  manufacturing 
eiicles  ;  and  spring  goods  are  now— or  should  be  if  retail 
dealers  are  energetic— going  like  "one  o'clock,"  so  to 
speak.  Designers,  about  this  time  of  the  year,  are 
scratching  heads  and  biting  finger  nails  in  thinking  out 
something  novel  for  the  fall  trade. 

Our  domestic  manufacturers  seem  to  be  pretty  well 
up  to  the  mark  in  devising  new  ideas,  or  are  particularly 
persistent  in  rooting  out  new  ideas  from  foreign  points. 
The  natural  result  of  this  domestic  energy  is  as  choice  a 
line   of   goods   as   any    reasonable   public   could    wish    for. 

It  will  at  once  be  seen  by  the  discerning  retailer  that 
this  matter  of  choice  of  design  is  of  the  utmost  import- 
ance to  his  business.  Nowadays  people  are  not  satisfied 
with  any  old  thing-  for  their  wall  decorations.  The  gen- 
eral commercial  prosperity  of  the  country  is  reflected  in 
this  desire  for  the  unique  and  the  artistic  in  wall  decora- 
tions. There  are,  of  course,  many  people  whose  tastes 
have  not  yet  been  elevated  beyond  the  cheap  and  com- 
monplace in  wall  paper.  Herein  lies  a  profitable  duty  for 
every  retailer  to  perform.  Strive  to  educate  the  poor  in 
taste— not  force  them— up  to  an  appreciation  of  the 
really  artistic,  in  wall  decorations.  While  doing  this 
work  of  education,  by  elevating  the  public  taste,  it  is 
gratifying  to  know  that  it  is  a  profitable  undertaking  if 
properly  carried  out. 

Description  of  Goods. 

In  advertising  wall  paper  of  the  better  grades,  more 
stress  should  be  laid  on  the  quality  of  the  goods  than  on 
the  price.  People  of  taste  are  undoubtedly  attracted  hy 
refinement  in  advertising-.  It  often  happens  that  the 
substitution  of  one  word  for  another  completely  alters 
the  tone  of  the  advertisement,  while  not  in  the  least  de- 
tracting from  its  meaning.  In  advertising  wall  paper, 
therefore,  the  words  "wall  decorations"  instead  of  "wall 
paper"  give  a  higher  tone  to  the  advertisement.  "De- 
corations" is,  as  a  matter  of  fact,  the  proper  word  to 
describe  the  higher  grades  of  wall  paper.  So  much  art- 
istic ingenuity  is  exercised  in  modern  wall  paper  produc- 
tion, that  many  grades  can  easily  vie  with  the  frescoes 
which  decorated  the  walls  of  ancient  palaces.  Wall 
paper  possesses  the  distinct  advantage  also,  that  it  is 
cheaper  than  fresco  painting,  and  can  be  changed  al  any 
time.  It  will  be  well  to  bear  these  facts  in  mind  when 
writing  copy  for  your  newspaper  space.  Lay  particular 
stress  upon  the  quality  and  exclusiveness  of  the  stock  you 
carry,  and  reach  out  after  the  people  who  are  lookmsr 
For  wall  decorations,  rather  than  something-  to  cover  up 
the  walls. 


TRADE  NOTES. 

Mr.    V.    Herbert,   stationer,    of   Thetford   Mines,    Que., 
has  assigned  to  Mr.  V.  E.  Paradis. 

*  • 
* 

The  assets  of  Auber  Bros.,  fancy  goods  merchants  in 

Hull,  Que.,  were  recently  sold  by  auction. 

*  * 
« 

Russell    Lang    &    Co.,    the    Winnipeg-    booksellers    and 

stationers,   have   opened   a   second  store   in   that   city,    in 

the  new   Atkins   Building,    Portage  Avenue. 


<$L 


(Juicily  Made  Sales, 


Satisfying  Profits, 

are  the  dally  experience  of  tbe 
dealers  who  handle 


Stauntons 

Wall  Papers 

Is  this  also  your  experience? 

y  If  not,  you   can   improve   the  condi- 
tions by  determining  now  to  buy 
THE   "STAUNTON"    LINE 
for  next  season,  and  so  ensurt  all  round 
satisfaction. 
Special  Decorations  for  Churches  and  lodge  Rooms 

STAUNTONS,  L,„,,,a 

Makers  of  Superior  Wall  Papers 
TORONTO 


Quality  Papers ! 

Your  requirements,  no  matter  what  they  are,  can 
be  satisfactorily  met  by  us,  as  we  have  the  facili- 
ties for  manufacturing  lines  which,  for  quality, 
cannot  be  equalled  in  the  Dominion.  Notice  a 
few  of  our  chief  lines,  sizes  and  weights  given  : 


PROVINCIAL  BOND 

White  and  Tints 


PROVINCIAL  BOND 

Azure 

1 7  x  28—20,  24  and  28  lbs.  1  7  x  28—28,  32  and  36  lbs 

17x22—14,  16,  18,  20  and  24  lbs.  21  x  32— 56  lbs. 
19x24— 20  lbs.  23x36— 72  lbs. 

COVER   PAPER 


SNOWFLAKE 

In  Blue,  Red,  Lilac  and  Wine 

20  x  25—40  and  60  lbs. 
22%  x  28!4— 50,  60  and  80  lbs. 


ADELIA 

Fine  White  Wove,  Double 
Cap  and  Folio 

and  variety  of  other  lines. 


The  Northern  Mills  Pulp 
and  Paper  Co. 


MILLS. 

St.  Adele,  Que 


278  St.  Paul  Street 

MONTREAL 
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PAYSON'S  INDELIBLE    INK 


MOTEL  DIRECTORY 


Trade  supplied  by  all  Leading  Wholesale 
Drug  Houses  in  the  Dominion. 

Received  Highest  Award  Medal  and  Dip'oma 
at  Centennial,  Philadelphia,  1876;  World's  Fair, 
Chicago,  1893,  and  Province  of  Quebec  Exposi- 
tion, Montreal,  1897. 


Standard  Commercial  Works. 


Matte's  Interest  Tables, 

At  4  5,  6,  7,  8,  9  and  10  per  cent,  per  annum,  by 
Napoleon  Matte.    5th  Edition.    Price,  $3.00. 
Matte's  Three  Per  Cent.  Interest  Tables, 
By  the  same  author.     On  fine  toned  paper  and 
strongly  bound.    Price,  $3.00. 
Hashes'  Interest  Tables  and  Booh  ot  Days 

combined. 
At  3'  %XA  4,  5,  b%,  6,  7  and  8  per  cent,  per  annum 
By  Charles  M.  C.  Hughes,     rice,  §5.00. 
Hughes'  Supplementary  Interest  Tables, 
Comprising  a  Special  Interest  Table  for  daily  bal- 
lances,  showing  interest  for  one  thousand  days  on 
any  amount,  rates  from  %  per  cent,  to  334  Per 
cent     inclusive.     Also  a  table  showing  interest 
for  one  thousand  days  at  5  per  cent.,  by  means  of 
which  (in  connection  with  Comparative  Tables), 
interest  for  one  thousand  days  can  be  obtained  at 
anv  rate  from  VL  per  cent,  to  10  per  cent.,  inclusive, 
and  COMPARATIVE  INTEREST  TABLES  for  ob- 
taining interest  on  any  rate  from  y%  per  cent. 
to  10  per  cent.,  inclusive,  on  the  basis  of  365  days 
to  the  year  in  %  per  cent,  rates.     By  Charles 
M.  C.  Hughes.    Price,  $2.00 
Hushes'  Interest  Tables, 
At  6  and  7  per  cent,  per  annum  (on  the  basis  of 
365  days  to  the  year),  for  one,  two,  three  and 
four  months  and  days  of  grace  ;  for  use  in  Dis- 
counting and  Renewing  Promissory  Notes.     By 
Charles  M.  C.  Hughes  (on  folded  card,  1434  x  9%) 
strongly  bound.    Price,  §1.00. 
Hushes'  Savings  Bank  Interest  Tables, 
At  VA,  3  or  3%  Per  cent-  (each  on  separate  card) 
on  the  basis  of  one  month,  being  1/12  part  of  a 
year  ;  by  Charles  M.  C.  Hughes.    Price,  §1.00. 
Buchan's  Sterling  Exchange  Tables, 
Converting  sterling  into  Canadian  currency,  and 
v ice  versa,  advancing  by  8ths  and  16ths,  with  other 
useful  tables;  by  Ewing  Buchan.  Second  edition. 
Price,  84.00. 

Buchan's    Sterling    Equivalents    and    Ex- 
change Tables, 
Showing  the  relative  value,  according  to  the  rate 
of  discount  in  London,  in  Canadian  and  New 
York  systems  of  quotations,  of  bills  of  exchange 
drawn  at  any  rate,  or  having  any  number  of  days 
to  run,  etc.,  etc.,  by  Ewing  Buchan.    Price,  $4.00 
Buchan's  Par  ot  Exchanse  {Canadian), 
Giving  sterling  into  dollars  and  cents  and  vice 
versa,  from  £1  upwards,  also  sterling  equivalents, 
Canada  into  New  York  and  vice  versa  ;  by  Ewing 
Buchan.    Price  (in  sheets),  each,  20c. ;  mounted 
(on  boards),  each,  35c. 
The  Importers'  Guide, 

A  hand-book  of  advances  of  sterling  costs  in  deci- 
mal currency  from  one  penny  to  1,000  pounds 
with  a  FLANNEL  TABLE,  from  20  to  lOOshillings 
per  piece  of  46  yards  ;  by  R.  Campbell  and  J.  W. 
Little.    Cloth,  75c. ;  leather,  §1.00 

The  Canadian  Customs  Tariff, 

Revised  to  date,  containing  lists  cf  warehousing 
ports  in  the  Dominion,  the  Franco-Canadian 
treaty,  extracts  of  Canadian  Customs  Act,  Ster 
ling  Exchange,  Francs,  German  Rixmark,  at 
Cadadlan  Customs  values,  also  a  table  of  the 
value  of  francs  in  English  money,  Harbor  Dues, 
etc.,  etc.    Cap  8  vo,  cloth.    Price,  50c. 

MORTON,  PHILLIPS  &  CO., 

PUBLISHERS, 
755  and  1757  Notre   Dame    St.,    MONTREAL 


The  BROWN    BROS,.    Limited,    of   Toronto, 
larry  *  full  line  of  our  publication*  in   »tock, 


Wl  NDSOR    HOTEL 

HAMILTON,   BERMUDA 

This  house  is  pleasantly  and  conyeniently  lo" 
cated  on  the  East  side  of  Queen  Street.  The 
rooms  are  bright  and  cheerful.  Every  attention 
paid  to  guests.  Billiards  and  Pool.  Hot  and 
cold  water  baths.    A.  McNicol,  Prop. 


TOWER  HOTELGEORGETOWN 

IWKIl-nnuitL     DEMERARA 
BRITISH  GUIANA. 

This  first-class  hotel  is  most  conveniently  situ- 
ated in  the  coolest  and  healthiest  part  of  the 
city.  Five  minutes  from  railway  station  and 
steamer  stal  lings,  and  near  to  all  principal  public 
buildings.  Cool  and  lofty  bedrooms.  Spacious 
Dining  and  Ladies'  Rooms.  Billiard  Room. 
Electric  light  throughout. 


WOODSIDE  BOARDING 
HOUSE 

Corner  of  Main  and  Lamaha  Streets 

GEORGETOWN,  DEMERARA. 

Cool  and  airy  Bedrooms,  Excellent  Cuisine 

Attendance  qualified.     Terms  moderate.    Elec 

trie  Car  Loop  at  gate  of  premises.     Patronage 

Solicited.    Manageress,  E.  Cottam. 


VICTORIA   LODGE 

HAMILTON,    BERMUDA 
Mrs.  J.  F.  SMITH    Proprietress. 

Opposite  Victoria   Park    and   Cedar   Ave. 
Private  Board  $12  to  $14  per  week. 
Open  Nov.  1  Closes  in  May. 


WINTER  RESORT 
Queen's  Park  Hotel 

Port  of  Spain,  Trinidad,  B.W.I. 
JOHN  McEWEN,  Manager.       For  Rates,  etc 
apply  Trinidad  Shipping  and  Trading  Co., 
29  Broadway,  New  York. 


THE  GRAND  UNION 

The  most  popular  hotel  in 
OTTAWA,  Ont.      James  K.  Paisley,  Prop. 


DOMINION   HOUSE 

W.  H.  DURHAM.  Proprietor 

RENFREW,  -  -  ONTARIO 

The  most  popular  Hotel  in  the  Ottawa  Valley. 


HALIFAX   HOTEL 

HALIFAX,   N.S. 


ACCOUNTANTS  AND  AUDITORS 


JENKINS  &  HARDY 

Assignees,  Chartered  Accountants,  Estate  and 

Fire  Insurance  Agents,  15J  Toronto  St.  .Toronto. 

465  Temple  Building,  Montreal. 


DAVENPORT,    PICKUP  k  CO., 

Chartered  Accountants  and  Assignees, 

622  Mclntyre  Block  and  422  Ashdown  Block. 

Winnipeg,  Man.,  and  at  Brandon,  Man. 


The  Topaz  Pencil 

As  good   as   any   at   any   price. 
Better  than  any  at  the  same  price. 

HB--H-HH-HHH--B 

—  AND  — 

Indelible  Copying. 

Write  for  Samples  to 

Warwick  Bros.  &  Rutter,  Limited 

Wholesale  Stationers,  TORONTO. 


The  Special  Fall  Number 


of 


Bookseller  ^Stationer 


will  be  issued  on 


Wednesday,  August  14th,  1907 


This  Number  affords  the 
best  opportunity  for  dealers 
in  all  sorts  of  stationery  and 
fancy  goods  lines  to  address 
the  Canadian  Trade. 

Orders    for    space    should 
be  booked    early. 


BOY  WANTED 

ANY  BOY  in  every 
town  and  village  in 
Canada  can  earn  many 
dollars  by  selling  our 
publications  among  his 
neighbors  and  rela- 
tives and  business 
men. 

YOU  can  begin  at  once. 
No  money  needed  to 
start.  We  will  provide 
you  with  capital.  Awatch 
to  the  boy  who  does 
good  work,  as  special 
prize. 

Write  at  once  to 

THE  MACLEAN  PUBLISHING  CO. 

10  Front  St.   E.,  TORONTO 
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NEW      CANADIAN      COPYRIGHTS 

Registered  at  Ottawa   during  April,  1907. 


Fire  and  Frost.  The  Meadow  Lea  Tragedy.  By  R. 
Dezell.    Book.     Hubert  Dezell,  Township  of  Derby,  Ont. 

Contes  Vrais.  Far  Famphile  LeMay.  Nouvelle  edi- 
tion illustree.    Famphile   LeMay,  Quebec. 

The  Empire's  Welcome  to  King  Edward  VII  and 
Queen  Alexandra.  By  Mary  A.  Tuuney.  Song.  Mary  A. 
Tunney,  Toronto. 

Fatsy  Dear.  Words  and  music  by  Benjamin  Hapgood 
Burt.     Jerome  H.  Remick  &  Company,  New  York. 

Bradford's  Guide.  The  youth  Shore  of  Nova  Scotia, 
1907,  Liverpool  Section.  Book.  Henry  Martin  Bradford, 
Truro. 

Flaytime.  Scherzo.  For  piano.  By  Chas.  E.  Well- 
inger.    Chas.  E.  Wellinger,  St.  Thomas,  Ont. 

1  Waited  Fatiently.  Soprano  and  Chorus.  By  C.  L. 
\l.  Harris.    Music.    C.  L.  M.  Harris,  Hamilton,  Ont. 

There's  Something  Sweet  About  You.  Song.  Words 
by  Cecil  Spooner.  Music  by  Ted.  Coleman.  And  They 
Say  He  Went  to  College.  Song.  Words  by  E.  F.  Moran. 
Music  by  Seymour  Furth.  Young  Men  Lodgers.  Song. 
Words  by  John  P.  Harrington.  Music  by  George  Le 
Brun.  Who  Are  You  Getting  at,  Eh  ?  Words  by  John  P. 
Harrington.  Music  by  George  Le  Brun.  Maurice  Sha- 
piro, New  York. 

Chart  of  the  Rideau  Lakes  from  Kingston  to  Ottawa. 
By  Elmer  J.  Lake,  M.D.,  CM.  Book.  Elmer  J.  Lake, 
Kingston. 

The  Western  Guide  :  A  Guide  to  British  Columbia 
and  the  Pacific  Northwest.  Book.  Brenton  S.  Brown 
and  Ralph  A.  Welsh,  Vancouver. 

The  Doctrine  and  Discipline  of  the  Methodist  Church, 
l(J0(i.  Edited  by  a  Committee  appointed  by  , the  General 
Conference.    Book.    William   Briggs,   Toronto. 

Miladi  Love.  Waltzes.  By  F.  H.  Dosey,  Op.  212. 
Loyal  Knights.  March.  By  F.  11.  Dosey,  Op  204.  Van- 
dersloot  Music  Publishing  Company,   Williamsport,  Pa. 

Canada's  Century  :  A  Review  of  Labor  Conditions 
To-day.  By  Major  Robert  Larmour.  Book.  Robert 
Larmour,  Stratford,  Ont. 

The  Arlidge  Practice  Record  for  Students  of  Music. 
Book.     J.  Churchill  Arlidge,  Toronto,  Ont. 

Mary  and  Her  Lamb.  Song ; and  music.  By  Frederic 
Chapin.  I'd  Rather  Two-Step  than  Waltz,  Bill.  Words 
and  music  by  Benjamin  Hapgood  Burt.  Jerome  H.  Re- 
mick &  Company,  New  York. 

Lady  Betty  Waltzes.  By  Will  Duncan  Lamborne.  Ar- 
ranged by  R.  B.  Brewer.  Sam  Fox  Publishing  Company, 
Cleveland. 

Kitty  Bowls.  The  New  Parlor  Game  and  How  to 
Flay  It.     John  William  Fointon,  Owen  Sound,  Ont. 

Ripples.  A  serenade.  By  R.  B.  Brewer.  Sam  Fox 
Publishing  Company,   Cleveland. 

Manuel  des  Sciences  TIsuelles.  Far  l'Abbe  V.  A. 
lluard,  A.M.,  et  l'Abbe  H.  Simard,  A.M.,  S.T.D.  Victor 
A.  Huard  et  Henri  Simard,  Quebec. 

Sarah  Maxwell.  (Died  at  Her  Post).  By  Clarence 
Hope.    Poem.    Henry  Anderson,  Montreal. 

My  Wild  Irish  Rose  of  Killarney.  Lyric,  by  Nora 
Kelly.  Music  by  Jos.  Nathan.  Broncho  Buster.  Words 
by  Edward  Madden,  music  by  Dorothy  Jardon.  I've  Lost 
My  Little  Dog.  Words  and  music  by  Jack  Lorimer. 
Theodore.  Words  and  music  by  Vincent  Bryan.  Maurice 
Shapiro,  New  York. 

The  Boss  of  the  Town.  Song.  Words  by  Wm.  J. 
McKenna.  Music  by  Tom  Waters.  Jerome  H.  Remick  & 
Company,  New  York. 


Drawing  Room  Royal  Alexandra  Hotel,  Winnipeg. 
(Fhoto  A.)  Drawing  Room,  Royal  Alexandra  Hotel, 
Winnipeg.  (Fhoto  B.)  Dining  Room,  Royal  Alexandra 
Hotel,  Winnipeg.  (Photo.)  The  Consolidated  Stationery 
Company,  Limited,  Winnipeg. 

Re-Incarnation,  or  Life  Returns  Unceasingly.  By 
Rendol  Snell.    Book.    Rendol  Snell,  Marmora,   Ont. 

Fun-Bob.  For  piano.  By  Fercy  Wenrich.  Snow 
Bells.  A  three-step.  By  Wm.  B.  Fassbinder.  Arnett- 
Delonais  Company,   Chicago. 

Co-Insurance  :  Explanation  of  the  Effect  on  the  80  per 
cent.  Co-Insurance  Clause  on  the  Adjustment  of  Losses. 
Book.    Paul  Von  Szeliski,  Toronto. 

The  Enchantress.  Waltzes.  By  II.  B.  Blanke. 
Jerome  H.  Remick  &  Company,  Detroit. 

Hockey  in  1910.  Postal  card.  Anson  A.  Gard,  Ot- 
tawa. 

.leu  de  Cartes  sur  l'Histoire  Sainte  (Cartes)  Les 
Clercs  Paroissiaux  ou  Catechistes  de  St.  Viateur,  St. 
Louis,    (Mile  End),   Que. 

In  Bohemia.  Song.  Words  and  music  by  W.  R.  Wil- 
liams. I'll  Love  You  as  I  Do  To-day.  Song.  Words  by 
Will  S.  Genaro.    Music  by  W.  R.  Williams. 

Cherry  Blossoms.  Three-Step  Caprice.  By  Emma  I. 
Harte.    Will   Rossiter,    Chicago. 

Le  Celebre  Calculateur  Special  (Livre).  Max.  Huber- 
deau,  St.  Remi,  Que. 

Premiere  Serie  de  Lectures  sur  les  Connoissances 
Scientifiques  Usuelles.  Par  Neree  Tremblay.  Livre. 
Compagnie  J.  A.  Langlais  and  Fils,  Quebec. 

Ottawa  the  Beautiful  Capital.  By  Anson  A.  Gard. 
Book.     Anson  A.  Gard,  Ottawa. 

L 'Analyse  Grammatical  et  l'Analyse  Logique.  Par 
C.  J.  Magnan.    Livre.    C.  J.  Magnan,  Quebec. 

He  Never  Even  Said  Good-Bye.  Song.  Words  by- 
Dave  J.  Clark.  Music  by  Albert  Gamble..  Jerome  H. 
Remick  &  Company,  New  York. 

Original  Drawing  of  a  Shield  surmounted  by  a  Bea- 
ver, etc.     Drawing.     William  Henry  Goulding,  Toronto. 

The  Jones  Savings  Interest  Tables.  William  G.  Jones, 
Moncton,  New  Brunswick. 

Eglise  de  Thetford  Mines.  Photo.  Emile  Giroux, 
Thetford  Mines,  Que. 

My  Old  Black  Joe.  For  piano.  By  Percy  Wen- 
rich.     Iowa     March  two-step.     B.  M.  Alvera-Hanson. 

Flower  Girl.  For  piano,  by  Percy  Wenrich.  Arnett- 
Delonais  Company,  Chicago. 

View  from  the  Mountain,  Hamilton,  Ontario.  En- 
graving.    The   Ontario   Engraving  Company,  Hamilton. 

Members  of  the  Legislature  of  British  Columbia,  1907. 
Photo.  A.  Members  of  the  Legislature  of  British  Colum- 
bia. 17th  April,  1907.  Photo.  B.  Thomas  McNab  Jones, 
Victoria. 

Little  Johnny  Chore  Boy.  Song.  Words  and  music 
by  George  J.  Howson.  George  J.  Howson,  Morrisburg, 
Out. 

J.  J.  Hill  on  the  Transportation  Puzzle.  Temporary 
copyright.  The  Canada  Newspaper  Syndicate,  Limited, 
Montreal. 

Vesuvius.  March  and  two-step.  Nippono.  Inter- 
mezzo. March  and  two-step.  By  Harry  J.  Lincoln. 
Vandersloot  Music  Publishing  Company,  Williamsport, 
Penn. 

The  Right  Honorable  James  Bryce  and  Professor  Gold- 
win  Smith.  Photograph.  The  Galbraith  Photo  Company, 
Toronto. 
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I  Think  1  Oughtn'i  Oughl  to  Anj  More  Song.  Words 
and  music  by  Vincent  Bryan.  He  (Iocs  to  Churcli  on 
Sunday.  Song.  Words  by  Vincenl  Bryan..  Music  by 
•  K.  Ray  Goetz.     Maurice  Shapiro,  New  York. 

At  the  Sign  <>r  the  Beaver.  Northland  stories  and 
stanzas.  By  Samuel  Mathewson  Baylis.  Book.  Welling- 
ton Jeffers  Baylis,  Montreal. 

The  Triumph  of  Speculative  Finance.  Book.  Wel- 
lington .Jeffers   Dowler,  Victoria,  B.C. 

Canadian  War  Hymn.  Song.  Words  by  Major  C. 
D'Arcy.  Music  by  A.  ('.  Rowland.  J.  W.  Shaw  &  Com- 
pany,  Montreal. 

If  the  Man  in  the  Moon  Were  a  Coon.  Waltz. 
Original  song  by  Fred  Fischer.  Arranged  by  Harry  L. 
Alford.  The  Moon-Flower.  Song.  Words  and  music  by 
Tom  Farrel.  When  You  Dream  of  Some  One  and  Some 
One  Dreams  of  You.  Song.  Words  and  music  by  W.  R. 
Williams.     Will    Rossiter,   Chicago. 

From  Opium  Fiend  to  Preacher.  By  A.  P.  Quiambach. 
Book.     Frederick  Clarke  Stephenson,  Toronto. 

T.  Longboat:  The  Canadian  Runner.  Photograph, 
standing.  T.  Longboai  :  The  Canadian  Runner.  Photo- 
graph, running.     Charles  A.  Aylett,  Toronto. 

I  \1  Like  to  Know  Where  I  Met  You.  Song.  Words 
by  Arthur  Longbrake.  Music  by  A.  Jackson  Peabody.  Jr. 
On'theBeach  'Neath  the  Old  William  Tree.  Song.  Words 
by  Arthur  Longbrake.  Music  by  Silvio  Hein.  Joseph 
Morris.  Philadelphia. 

Love  and  Valor.  Waltzes.  By  Gayland  Barrett. 
Jerome  IL  RemicV  &  Company,  Detroit. 

Horticulture  in  the  North.  By  D.  W.  Buchanan. 
(Book.)    1).  W.  Buchanan,  St.   Charles,  Manitoba. 

Invalid  Cookery.  (Book.)  The  Alumnae  of  the  Hos- 
pital for  sick  Children,   Toronto. 

Susie,  The  Weather  Prophet,  (Picture.)  W.  T.  Gre- 
gory, Toronto. 

The  Canadian  Magazine,  May,  1907.  The  Ontario 
Publishing  Company,   Limited,   Toronto. 


5000  Fads  About  Canada.    Compiled  by  Frank  Yeigli 
(Book.)     Prank   Yeigh,  Toronto. 

The  Annual  Financial  Review— April,  1907.  Volume 
VII.     William  R.  Houston,  Toronto. 

Le  Canada  Economique.  Par  (hades  De  Bouthillier- 
Chavigny.  (Livre.)  Chas.  De  Bouthillier-Cha vigny,  Len- 
noxville,  Que. 

Cupid.    (Photo   1.)    (Photo     2.)    (Photo   3.)      (Photo    I.) 
(Photo  5.)    (Photo   6.)     R.   H.   Trueman,    Vancouver,   B.C. 

Prosperity,  The  Gateway  to  the  World's ',  Granary. 
(Map.)     Herbert  W.   Baker,  Portage  la  Prairie,   Manitoba. 

Those  Young  Barbarians.  By  F.«II.  Bolton.  (Book.) 
After  Six  Years.  By  Mrs.  Ellis  H.  Chad  wick.  (Book.) 
Warwick   Bros.   &   Rutter,   Limited,  Toronto,  j 

Interim  Copyrights. 


Turning    Gold.      Song.      By 
ic.      Samuel    E.    Home,    To- 


Frnest    Heaton,  To- 


Mai 


Yerineton   S. 


When    the    Leaves      Are 
Samuel    Edwin    Home.      Mus 
ronto,  Out. 

Wish  Me  Good  Luck  On  My  Journey.  Words  and 
music  by  W.  R.  Williams.     Will  Rossiter,  Chicago. 

Black  Bass.     Picture.     Church  &  Dwight,  Montreal. 

Opportunities  in  Canada.     Book, 
ronto. 

Shepard  's  Guide  to  Lethbridge. 
Shepard,  Calgary,  Alberta. 

My  Pretty.  Witty,  Kitty  From  Killarney.  xMusical 
composition.  If  You  Think  So  You're  Crazy.  Musical 
composition.  When  1  go  Marching  With  Georgie.  Musi- 
cal composition.  My  Dixie  Land.  Musical  composition. 
Will  Rossiter,  Chicago. 

Hispania.  (Musical  composition.)  Charlotte  M. 
Casey,  Golden  Lake,  Ont. 

The  Benson  and  Houlton  Company's  Map  of  Calgary 
and  District.  The  Benson  &  Houlton  Company,  Limited, 
Calgary,  Alberta. 


BEST   SELLING   BOORS    OF   THE    PAST    MONTH. 

As  Reported  by  Leading  Canadian  Retail  Dealers. 


Belleville. 

Cruise  of   the   Shining   Light,    by    Norman   Duncan. 

Frowde. 
Lone  Furrow,  by  W.   A.   Fraser.    Frowde. 
Captain  of   the   Kansas,   by   Louis  Tracey.    McLeod. 
The  Dust    of  Conflict,  by  H.   Bindloss.    McLeod. 
The   Doctor,   by    Ralph   Connor.     Westminster. 
Whispering  Smith,  by   F.   11     Spearman.    McLeod. 

Calgary. 

The  Saint,   by  Antonio  Foggazarro.     Copp. 
Treasure  of  Heaven,   by   Marie  Corelli.     Briggs. 
Invasion  of    191(1,   by   W.    LeQueux.     MacMillan. 
Call   of   the  Wild,    by   Jack    London.     MacMillan. 
White    Plumes    of       Navarre,    by      S.    R.    Crockett 

Briggs. 
Cruise    of    the   Shining    Light,    b)    Norman    Duncan. 

Frowde. 

Halifax. 

Men,      b\       .Meredith     Nicholson. 


Port    of    Missing 

McLeod. 
Cattle  Baron's  Daughter,  bj    II 
Lone  Furrow,  by  W.  A.   Fraser 
The   Doctor,  by    Ralph  Connor. 


Bindloss.  McLeod. 

Frowde 
Westminster, 


5.     Fighting   Chance,    by    R.    VY.    Chambers.     McLeod. 
li.     Poison  Island,   by    A.   T.   Quiller-Couch.   Seribners. 

Hamilton. 

1.  Port    of    Missing      Men,      bj      Meredith    Nicholson. 

McLeod. 

2.  Cruise   of    the   Shining   Light,    by   Norman    Duncan. 

Frowde. 

3.  Lone  Furrow,   by   W.   A.    Fraser.     Frowde. 

4.  The  Dust  of  Conflict,  by   H.  Bindloss.    McLeod. 
•">.     The   Saint,   by  Antonio   Foggazarro.     Copp. 

ti.     Running  Water,  by  A.   E.   W.  Mason.   Briggs. 

Kingston. 
1       The   Doctor,    by    Ralph    Connor.     Westminster. 
■J.    Dust   of  Conflict,   by   H.   Bindloss,   McLeod. 
A.     Port    of   Missing   Men,   by   Meredith  Nicholson     He 
Leod. 

4.  Running  Water,   by  A.    E.   W.    Mason.     Briggs. 

5.  Ililma,   by  W.  T.Eldridge.     Briggs. 

(I.    Treasure  of  Heaven,  by  Marie   Corelli.     Briggs. 

Montreal. 

1.  The   Chronicle  of   Rebecca,   by   Kate   Douglas  Wig- 

gin.    Briggs. 

2.  The  Flyers,  by  Ceo.   Ban-  McCutcheon.     Briggs. 
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Where  the  Trail  Divides,  by  Harold  Bindloss.  Mus- 

son. 
Little  Esson,  by  S.  R.  Crockett.    Brig-gs. 
The  Cruise  of  the  Shining  Light,  by  Norman  Dun 

can.    Prowde. 
The   Mystics,   by   Katharine   Thurston.    Harper   & 

Bros. 

Moncton. 

The   Mystery,   by   White   and  Adams.    Musson. 

Friday  the  13th,  by  Thos.  W.  Lawson.    McLeod. 

Before  Adam,  by   Jack  London.    MacMillan. 

Port  of  Missing  Men,  by  Meredith  Nicholson.  Mc- 
Leod. 

Captain  of  the  Kansas,  by  Louis  Tracey.  McLeod. 

White  Fang,  by  Jack   London.     MacMillan. 
Ottawa. 

Cruise  of  the  Shining  Light,  by  Norman  Duncan. 
Frowde. 

Running  Water,  by  A.  E.  W.  Mason.    Briggs. 

Where  the  Trail  Divides,  by  Harold  Bindloss.  Mus- 
son. 

Mr.   Barnes,   American,  by   A.   C.   Gunter.   Musson 

Growth,  by  Graham  Travcrs.    Musson. 

llilma,  by  W.  T.   Eldridge.    Briggs. 
Peterboro. 

Port  of  Missing  Men,  by  Meredith  Nicholson. 
McLeod. 

Bob  Hampden  of   Placer,  by  R.   Parrish.     Briggs. 

The   Doctor,    by    Ralph   Connor.     Westminster. 

Fighting   Chance,  by  R.   W.   Chambers.     McLeod. 

Sir  Nigel,  by   Conan  Doyle.    Briggs. 

Whispering  Smith,   by   F.   H.   Spearman.     McLeod. 

St.  Catharines. 
Port   of    Missing      Men,     by     Meredith    Nicholson. 

McLeod. 
Lone  Furrow,    by  W.   A.  Fraser.     Frowde. 
The  Brass  Bowl,  by  L.   J.  Vance.    McLeod. 
New    Chronicles    of    Rebecca,    by    Kale    D.    Wiggin. 

Briggs. 
Secret  of  Toni,  by  M.  E.  Seawall.     Appleton. 
The  Doctor,   by   Ralph   Connor.     Westminster. 

Stratford. 

llilma,   by  W.  T.   Eldridge.     Briggs. 
Port    of  Missing  Men,   by   Meredith  Nicholson.    Mc- 
Leod. 
Whispering   Smith,    by    F.    H.    Spearman.     McLeod. 
Bob  Hampden  of  Placer,  by  R.  Parrish.    Briggs. 
Treasure   of   Heaven,   by    Marie    Corelli.     Briggs. 
The  Flyers,  by  George  Barr  McCutcheon.  McLeod. 

Sarnia. 
Lone   Furrow,    by  W.   A.    Fraser.     Frowde. 
The  Mystics,    by    Katherinc    ('.    Thurston.     Harper 

&   Bros. 
Long   Road,    by    J.    Oxenham.     MacMillan. 
The    Doctor,    by    Ralph   Connor.     Westminster. 
Cruise  of  the   Shining  Light,   by   Norman   Duncan. 

Frowde. 
Bob   Hampton    of    Placer,    h\     R.    Parrish.     Briggs. 

Toronto. 

Lonely  Lady  of  Grosvenor  Square,  by  Mrs.  De  la 
Pasture.     Dutton. 

The  Priest,  by  Harold  Begbie.    Briggs. 

Running  Water,  by  A.   E.  W.  Mason.    Briggs. 

Far  Horizon,  by  Lucas  Malet.    Dodd,  Mead. 

Beloved  Vagabond,  by  W.  J.  Locke.*  John  Lane. 

Port  of  Missing  Men,  by  Meredith  Nicholson,  Mc- 
Leod. 


Winnipeg. 

1.  The   Eternal  City,  by  Hall   Caine. 

2.  Port  of  Missing   Men,   by  Meredith   Nicholson.     Mc- 

Leod. 

3.  Lone  Furrow,  by   W.   A.   Fraser.     Frowde. 

4.  Woman  of   Babylon,   by   Joseph   Hocking.     Copp. 

5.  The  Mystery,   by   White   and    Adams.     Musson. 

li.    The  Cruise  of  the  Shining  Light,  by  Norman  Dun- 
can.   Frowde. 

Canadian  Summary. 

Points 

The  Port  of  Missing  Men,   by  Meredith  Nicholson  73 

Cruise  of  the  Shining  Light,  by  Norman  Duncan...  Ill 

Lone  Furrow,  by  W.  A.  Fraser  40 

The  Doctor,   by   Ralph   Connor   38 

Running  Water,  by   A.   E.  Mason  25 

Dust  of   Conflict,    by   Harold   Bindloss 20 


CONDENSED  OR  *■  WANT  "   ADVERTISEMENTS. 

Advertisements  under  this  heading,  2c.  a  word  first  insertion  ;  1  cent  a 
word  each  subsequent  insertion. 

Contractions  count  as  one  word,  hut  five  figures  ($1,000)  are  allowed  as 
one  word. 

Cash  remittance  to  cover  cost  must  accompany  all  advertisements, 
in  no  case  can  this  rule  be  overlooked.  Advertisements  received  without 
remittance  cannot  be  acknowledged. 

Where  replies  come  to  our  care  to  be  forwarded,  five  cents  must  be  added 
to  cover  postage,  etc. 


SITUATIONS  VACANT. 


B 


RIGHT,  intelligent  boy  wanted  in  every  town  and  village  in  Canada,  good 
pay,  besides  the  gift  of  a  watch  for  good  work.  Apply  The  MacLean  Pub- 
iishing  Company,  10  Front  St.  E.,  Toronto. 


w 


ANTED— Capable  salesman  to  carry  my  line  of  pictures,  throughout 
Canada,  as  a  side  line ;  none  but  those  covering  large  territories  need 
apply.     J.  H.  McCorkle,  Cape  Elizabeth,  Maine.  (6) 


0  •%.  -v%.  -%.•%.•»•■%.-%.-%.-%.■%."%.•».-».  ^.  ■%.-%.-%.•%.-».■%."»"%.'».<»'».  ^-%.  ■».•».■%.  ■»  Q 


HELP  WANTED 


Owing  to  our  rapidly  growing 
trade,  and  the  constant  increase 
we  are  making  in  our  travelling 
staff,  and  due  to  the  fact  that  we 
have  found  it  more  satisfactory 
to  educate  our  own  travellers,  we 
wish  to  have  on  fyle  applications 
from  bright  young  lads  from 
sixteen  to  eighteen  years  of  age, 
willing  to  work  and  ambitious  to 
learn  the  stationery  business. 
Those  with  some  experience  pre- 
ferred. 

Apply 

WARWICK  BROS.  &  RUTTER 

LIMITED 
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BOOKSELLER     AND     STATIONER 


CLASSIFIED    LIST    OF    ADVERTISEMENTS. 


Books  and  Magazines. 
American  Code  Co.,  New  York. 
Baker's  Book  Shop,  Birmingham,  Eng. 
Blake's  Catholic  Publishing  House,  Toronto 
Briggs,  William,  Toronto. 
Cassell's  Canadian  Publishing  Co.,  London 

Eng. 
Clark  Bros.,  Winnipeg,  Man. 
Continental  Export  Co.,  London,  Eng. 
Copp,  Clark  Co.,  Toronto. 
Macmillan  Co.  of  Canada,  Toronto. 
Morton,  Phillips  &  Co.,  Montreal. 
Partridge,  S.  W.,  &  Co.,  London,  Eng. 
"  Publisher's  Circular,"  London,  Eng. 
Renouf  Pub.  Co.,  Montreal. 
Sands  &  Co.,  Edinburgh,  Scot. 
Williams  &  Norgatt,  London. 

Blank  Books. 

Brown  Bros.,  Toronto. 
Buntin,  Gillies  &  Co.,  Hamilton. 
Copp,  Clark  Co..  Toronto. 
Warwick  &  Rutter,  Toronto. 

Calendars— Cards. 

Alliance,  Limited,  London,  Eng. 
Copp,  Clark  Co.,  Toronto. 
Menzies  &  Co.,  Toronto. 
Raphael  1'uck  &  Sons  Co.,  New  York. 

Carbon  Paper. 
Carbon  Paper  and  Ribbon  Co.,  Toronto. 
Fidelity  Carbon  Paper  Co.,  Boston,  Mass. 

Crepe  Paper,  Etc 
Dennison  Mfg.  Co. 


New  York. 


Cribbage  Boards. 

Phelps,  H.  D..  Ansonia,  Conn. 

Envelopes. 

Berlin-Jones  Envelope  Co.,  New  York. 

Fanoy  Goods. 

Brown  Bros.,  Toronto. 
Clark  Bros.,  Winnipeg,  Man. 
Copp,  Clark  Co.,  Toronto. 
Sutcliffe-Edmison  Co.,  Limited,  Toronto. 
Warwick  Bros.  &  Rutter,  Toronto. 
Young  Bros.,  Toronto. 

Financial   Institutions  and  Insuranoe. 
British  American  Assurance  Co.,  Toronto. 
Confederation  Life  Association,  Toronto. 
Metropolitan  Bank,  Toronto. 
Western  Assurance  Co..  Toronto. 

Fireworks. 
Sutcliffe-Edmison  Co.,  Ltd.,  Toronto. 


Flags. 

Sutcliffe-Edmison  Co.,  Ltd.,  Toronto. 

Fountain  Pens. 

Brown  Bros.,  Toronto. 
Copp,  Clark  Co.,  Toronto. 
Gage,  W.  J.,  Co.,  Toronto. 
Warwick  Bros.  &  Rutter,  Toronto. 
Waterman,  L.  E.,  Co.,  Montreal. 

Glue,  Paste  and  Mucilage. 
Auld  Mucilage  Co.,  Montreal. 
Carter's  Ink  Co.,  Montreal. 
Copp,  Clark  Co.,  Toronto. 
Dennison  Mfg.  Co.,  New  York. 
Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 

Gramophones. 

Berliner  Gramophone  Co.,  Montreal. 

Help  Wanted. 

Warwick  Bros.  &  Rutter,  Toronto. 

Inks— Writing. 

Brown  Bros.,  Limited,  Toronto. 
Carter's  Ink  Co.,  Montreal. 
Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 
Kearns  Ink  &  Wax  Co.,  Toronto. 
Payson's. 

Leather  Goods 

Brown  Bros.,  Limited,  Toronto. 
Rumpp,  C.  F.,  &  Sons,  Philadelphia. 

Papers. 

Eaton-Hurlbut  Paper  Co.,  Pittsfield,  Mass., 

Toronto. 
Gage,  W.  J.,  Co  ,  Toronto. 
Northern  Mills  Pulp&  Paper  Co.,  Montreal. 

Papeteries. 

Barber  &  Ellis  Co.,  Toronto. 

Brown  Bros.,  Ltd.,  Toronto. 

Buntin,  Gillies  &Co.,  Limited,  Hamilton. 

Copp,  Clark  Co.,  Toronto. 

Hurd,  Geo.  B.,  &  Co.,  New  York. 

Pens. 

Brown  Bros.,  Toronto. 

Esterbrook  Pen  Co. ,  New  York . 

Gillott,  Jos.,  Birmingham,  Eng. 

Heath,  John,  London. 

Hinks,  Wells  &  Co.,  Birmingham,  Eng. 

Macniven    &    Cameron,      Edinburgh      and 

Birmingham. 
Spencerian  Pen  Co.,  Birmingham,  Eng. 
Waterman,  L.  E.,  Co.,  Montreal. 


Pencils. 

American  Lead  Pencil  Co.,  New  York. 
Brown  Bros.,  Limited,  Toronto. 
Copp,  Clark  Co.,  Toronto. 
Warwick  Bros.  &  Rutter,  Toronto. 
Waterman,  L.  E.,  Co.,  Montreal. 

Photographic  Supplies. 

Ward  &  Co.,  Montreal. 
Pictures. 

McCorkle,  J.,  Cape  Elizabeth,  Me. 
Playing  Cards,  Games,  etc 

Buntin,  Gillies  &  Co.,  Hamilton. 

Copp,  Clark  Co.,  Toronto. 

Goodall,  Chas.,  &  Sons,  London. 

Hurst,  A.  O.,  Toronto. 

Union  Card  &  Paper  Co.,  Montreal. 
Postal  Scales. 

Pelouze  Scale  &  Mfg.  Co.,  Chicago,  111. 

School  Supplies. 

Buntin,  Gillies  &  Co.,  Hamilton,  Ont. 
Gage,  W.  J.,  Co.,  Toronto. 
Warwick  Bros.  &  Rutter,  Toronto. 
Silk  Tassels,  Cords. 
Busse,  Karl,  Dresden. 

Souvenir  and  Picture  Post  Cards. 
Alliance,  Limited,  London,  Eng. 
Beagles,  J.,  &  Co.,  London,  Eng. 
Boch  &  Kirsch.  Frankfort,  Germany. 
Copp,  Clatk  Co.,  Toronto 
Crescent  Embossing  Co  ,  Plainfield,  N.J. 
Delittle,  Fenwick  Co.,  York,  Eng. 
Falick  Import  Co  ,  Montreal. 
Fine  Art  Printing  Co.,  Kaufbeuren,  Germany 
Forest,  D.  &  W.,  Montreal. 
Hildesheimer,  S.,  &  Co.,  London,  Eng. 
Horle,  F.  Anthony,  Co.,  London,  Eng. 
Leather  Post  Card  Co.,  New  York. 
Leder,  Otto,  Saxony,  Germany. 
Markert  &Sohn,  Dresden,  Germany. 
Menzies  &  Co.,  Toronto. 
Neumann,  W.,  &  Co.,  Berlin,  Germany. 
Picture  Post  Card  Co.,  Ottawa,  Ont. 
Ritchie,  William,  &  Sons,  Ltd.,  Edinbuigh, 

Scot. 
Romler  &  Jonas,  Dresden. 
Warwick  Bros.  &  Rutter,  Toronto. 

Telephones. 

Bell  Telephone  Co.  of  Canada,  Montreal. 

Typewriter  Supplies. 

Carter's  Ink  Co.,  Montreal. 

Mittag&  Volger,  Park  Ridge,  N.J. 
Wall  Paper. 

Stauntons  Limited,  Toronto. 

Musson  Book  Co.,  Toronto. 

Smith  Publishing  &  Supply  Co.,  Toronto. 


INDEX     TO     ADVERTISERS. 


Accountants  and  Auditors 48 

Alliance,  Limited 40 

American  Code  Co 28 

American  Lead  Pencil  Co 32 

Auld  Mucilage  Co 32 

Baker's  Book  Shop . .  28 

Barber  &  Ellis  Co 35 

Beagles,  J.,  &  Co 43 

Bell  Telephone  Co 46 

Berliner  Gramophone  Co 2 

Berlin  &  Jones  Envelope  Co 32 

Bock  &  Kirsch 45 

Briggs,  William 27 

Busse,  Karl 36 

British-America  Assurance  Co 46 

Brown  Bros. ,  Limited 2 

Buntin,  Gillies  &  Co outside  back  cover 

Canadian  Press  Clipping  Bureau 

Carbon  Paper  &  Ribbon  Co 9 

Carter's  Ink  Co 3 

Cassell's  Canadian  Pub.  Co 24 

Clark  Bros.  &  Co 7 

Confederation   Life  Association  46 

Continental  Export' Co 28 

Copp,  Clark  Co 8,  2a,  44 

Crescent  Embossing  Co 7 

DeLittle.  Fenwick  Co 42 

Dennison  Mfg.  Co   5 

Esterbrook  Pen  Co 4.  33 


PAUE 

Fidelity  Carbon  Paper  Co 9 

Fine  Art  Printing  Co 45 

Forest,  D.  &  W 28 

Falick  Import  Co 45 

Gage,  W.  J 10 

Gillott,  Jos outside  front  cover 

Goodall ,  Chas. ,  &  Sons,  Limited 1 

Hawkes- Jackson  Co outside  front  cover 

Heath,  John   33 

Higgins,  Chas.  M.,  &  Co 3 

Hildesheimer.  S.,  &  Co 6 

Hinks,  Wells  &  Co 33 

Hotel  Directory    48 

Hurd,  Geo.  B.,  &  Co 39 

Hurst,  A.  O 1 

Kahn  &  Mossbachsr 36 

Kearns  Ink  &  Wax  Co 7 

Leather  Post  Card  Co 43 

Leder,  Otto 45 

Legal    Cards 48 

Macmillan  Co.  oi  Canada,  Ltd   26 

Macniven  &  Cameron 33 

Markert  &  Sohn 45 

Menzies  &  Co 3 

Metropolitan  Bank 46 

Mittag  &  Volger outside  back  cover 
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Morton,   Phillips  &  Co   48 

Neumann,  W.,  &  Co 45 

Nichols  &  Willis   32 

Northern  Mills  Pulp  &  Paper  Co 47 

Partridge,  S.  W.,  &  Co 29 

Payson's   Indelible  Ink 48 

Pelouze  Scale  &  Mfg.  Co 31 

Phelps,  H.  D 36 

Picture  Post  Card  Co 45 

' '  Publisher's  Circular  "  46 

Raphael  Tuck,  Sons  &  Co 19 

Renouf  Publishing  Co      29 

Ritchie,  Wm.,  &  Sons    inside  back  cover 

Romler  &  Jonas 43 

Rumpp,  C.  F.,  &  Sons 32 

Sands  &  Co 27 

Spencerian  Steel  Pens 33 

Stauntons  Limited    47 

Sutcliffe-Edmison  Co 33 

Taber  Bas-Relief  Photographic  Co 40 

Union  Card  and  Paper  Co 2 

Ward  &  Co 36 

Warwick  Bros.  &  Rutter 

inside  front  cover,  30,  31 

Waterman,  L.  E.,  Co 4 

Western  Assurance  Co 46 

Wil  iams  &  Norgate 25 
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ELiftBLE 


""CHRDS 


CMRSSWftS 
PIQURE  POT 

BRITISH  MANUFACTURE 


William  Ritchie  &  Sons,  Limited, 


OF  EDINBURGH, 
SCOTLAND 


beg  to  announce  that  their  representative,  Mr.  H.  Morrison,  will  visit  the  Dominion  with  the 
latest  novelties  in  their  Card  Publications,  View  Goods,  Stationery,  Leather  and  Fancy  Goods. 
Traders  are  respectfully  requested  to  send  business  card  to  Mr.  H.  Morrison,  at  the  office  of 
The  Bookseller  and  Stationer,  Montreal,  to  ensure  his  calling. 

Christmas   Cards 

Large  range  of  artistic  designs  specially  produced  for  the  Canadian  trade,  including  a  charming 
series  for  Friends  Abroad,  with  appropriate  greetings,  and  an  unique  series  which  may  be 
localized  for  any  town. 

POST  CARDS — General  interest  and  comic,  in  great  variety. 

AUTOGRAPH    BOXES  —  Finest   selection    on   the    market. 

BLANK    CARDS    FOR    PRINTERS 

"Reliable  Series"  Private  Greeting  Cards 

Sample  books  ready   in  September. 

Post  Cards 

An  important  collection  of  beautiful  studies  in  Figure,  Landscape,  etc.,  etc.,  in  our  well-known 
and  artistic  colored  productions. 

COMIC  CARDS— Humor  without  vulgarity. 

Post  Cards  of  Local  Views 

From     customers'    own     photographs.  You     give     us    the     photograph,    we    do     the     rest  ! 


William  Ritchie  ®>  Sons,  Limited 


Elder  Street* 


EDINBURGH,  SCOTLAND 


ALSO  AT  LONDON.  GL  WOOff,  LEEDS  AND  MANCHESTER 


BOOKSELLER     AND     STATIONER 


Or*      l\/l  r\  \  / 1  *-»  rr     operations    are    practically    completed,    and    we    are    now    prepared    to    give 
HI        IVIUVIil^      prompt  and   efficient  attention  to  all  orders  entrusted  to  us. 
We  are  enabled  to  carry  a  much    larger  stock  than   heretofore,  and  our  facilities  for  the   handling  of 
goods,  are,  we  believe,   unequalled  in  Canada. 


Our  travellers  are   now  showing  samples  of 


Holiday  Papeteries 

These  goods  have  been  carefully  prepared,  and  we  are  confident  will   meet  with  the  approval  of  dealers. 
The  orders  so  far  have   been   most  satisfactory. 


Our  offerings  in 


Scribblers  and  Exercise  Books 

are  much   more   numerous  than    before.         The  designs    are    novel    and    tasteful.         The  values  excellent. 


BUNTIN,  GILLIES  &  CO., 

HAMILTON,  ONTARIO 


Limited 


Have  you  not  enjoyed  the  real  satisfac- 
tion given  by  the  purchase  of  something 
real  high  grade?  There  is  always  a 
reason  for  a  higher  price;  our  goods  may 
seem  higher  in  price  than  some  others, 

but  there  is  great  satisfaction    in  handling  them  ; 

you   get  the  1aste  of  something    actually  good. 


SEND    FOR   OUR    NEW   TRADE   CATALOG    AND    BOOKLETS 


Principal  Office  and  Factories         TV/TTTT*  A    /^       C         \T/^\T     f~^  T?  ID  Sole  Manufacturers 

Park  Ridge,  N.J.      1V11  1    1  Aljr    IX    V  VJJL/VJ£LK,  INC.  for  the  Trade  only. 


NEW  YORK  CITY,  Stewart  B  lilding,  280  Broadway         LONDON,  St.  Paul's  Churchyard,  E.C.  (4)       ZURICH,  J.  G.  Muggli 
CHICAGO,  ILL.,  200  Monroe  Street  PARIS,  5  Im.   Passe  Reille  AMSTERDAM,  Benier  &  Co. 


ANNOUNCEMENT    OF    IMPORTANCE    ON     PACE    12 


VOL.    XXIII.     No.  6. 


Office  of  Publication   10  Front  Street  East,  Toronto. 


PRICE   $1.00  PER  YEAR. 


immm 


JUNE 


of  Canada 


19  0  7 


The    New  Idea  Trade    Newspaper   that  Shows    Retailers    How   to   Sell    Goods.      Covers   the    Entire   Canadian 

Field    and    has   a  Growing   Circulation  Abroad. 


MONTREAL 


TORONTO 


WINNIPEG 


It's  tl)e  Sotidt)e6^)is;pla2 
tfyat  sells  lacks 

^A,sk  Your  jobber  or 

3*fawkes-3ackso»t  (To.,  ^ttakers 

$2  ~2>uane  Street,  St.  $>. 


-    •  J-,  ■  j'yyiu' 


TWO 
ONLY 
Of  the 
Many 
Varieties 
of 


Joseph  Gillott's  Pens 

Every  stationer  should  stock  these,  the  premier  pens,  by 
the  premier  pen  makers.  Joseph  Gillott's  pens  have 
long  held  an  exclusive  reputation  for  variety  in  make 
and  shape  and  point,  and  for  their  perfection  of  finish. 
The  founder  of  the  firm  of  Joseph  Gillott  &  Sons  took 
out  one  of  the  original  patents  for  the  making  of 
steel  pens. 

For  all  particulars,  samples  for  distribution,  show  cards,  etc.,  apply  Joseph  Gillott 
&  Sons,  37,   Gracechurch  Street,  London.  EC. 


YOU  ARE  INTERESTED  IN  SOMETHING. 

Why  not  get  the  best  items  that 
are  printed  on  the  subject  ? 

We  read  and  clip  thousands  of  newspapers  every  week— therefore  we 
can  equip  you  speedily  and  economically  for  a  debate,  speech,  lecture, 
essay  or  anything  else  requiring  up-to-date  information  and  more  of  it  tharj 
your  competitors  are  likely  to  get. 

Terms— 100  Clippings,  $  5.00 

250  "  12.00 

500  "  22.00 

1,000  "  40.00 

Send  for  our  Booklet,  which   fully  explains  th»  scope  of  the  clipping 

industry. 

We  have  also  lists  of  firms  in  every  branch  of  trade  in  the  Dominion, 
the  professions,  club  members,  society,  etc.,  and  we  are  prepared  to  address 
and  mail  circulars  or  letters  to  these  at  any  time. 


THE  CANADIAN  PRESS  CLIPPING  BUREAU, 


232   MoOill  Street, 
MONTREAL 


10  Front  St.  East, 
TORONTO. 


BOOKSELLER     AND     STATIONER 


ScKool    Goods 


If  you  have  not  seen  our  new  series  of 
School  Practice  Books  write  us  for 
samples  of  our  Post  Card  Scribbler 
and  Post  Card  Exercise  Book 
made  up  with  assorted  Canadian 
Colored  view  Post  Cards.  They 
have  been  registered  at  Ottawa 
and  will  be  protected  against  im- 
itations. Orders  should  be  placed 
immediately  to  ensure  supply. 


We  are  showing  new  lines  in 

ScKool  Bags 

Pencil  Boxes 

Pencil  .Assortments 
Colored  Crayons 
ScKool  Rules 

Blotters 

And  many  other  lines   for  the    Sep- 
tember opening. 


WarwicK  Bros.  &t  Rutter 

WHolesale  Limited 

Manufacturing  Stationers  TORONTO 


BOOKSELLER     AND     STATIONER 


ALL  THE 
LEADING  WHOLESALE 

Stationery  and  Fancy  Goods  Houses 

SELL 

GOODALL'S 
PLAYING  CARDS 


wwwvwwwwwww 


A.  0.  HURST    -   24  Scott  St.    -   TORONTO 


TELEPHONE    643     FORT    HILL 

FIDELITY  CARBON  PAPER  COMPANY 

101  Tremont  Street,  Boston,  Mass.     Factory  at  New  York 


Registered  in  U.  S.  Patent  Office. 

Quality  and  Price   the   Inducement.  The  Kind  That   Won't  Rub   Off. 

NON-SMUT  CARBON  SAVES  TIME  AND  LABOR 

There  are  many  advantages  to  be  gained  in  using  our  Non-Smut  Carbon.  It  absolutely  will  not  soil  the  hands, 
which  grease  Carbon  does.  It  thereby  acts  as  a  time-saver,  eliminating  the  continual  wasiiing  of  hands.  Wears  longer- 
does  better  work  and  is  considerably  cheaper,  as  the  price  clearly  demonstrates. 

BEING  A  TIME-SAVER  ALONE,  NOTWITHSTANDING  THE  EXTREME  REDUCTION  IN  COST,  SHOULD  COMMEND  YOUR  IMMEDIATE  INVESTIGATION  OF  THIS. 

All  sizes  to  cut.  BILLING  CARBON,  PENCIL  CARBON,  PEN  CARBON.     Send  for  samples  and  prices 

Non-Smut  Carbon 

Every  sheet  absolutely  guaranteed  to  do  the  work  as  advertised,  or  money  refunded. 

COLORS- Blue,  Black,  Purple,  Red  and  Green.  SIZES— 8V2  x  13,  8  x  13  and  8%  x  11.  CARBON  PRICE— $1.00 
(box)  per  100  Sheets.  Prices  F.O.B.  Boston.  We  make  special  quotations  in  larger  quantities  and  odd  sizes.  24  varieties. 
Write  for  additional  samples.  RIBBONS— All  colors  for  all  machines,  at  $5.00  dozen;  65c.  each.  Multigraph  Ribbons, 
$15  per  dozen.      Ribbons  to  match  Multigraph,  $5.00  per  dozen,  for  all  machines.  ► 
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OFFICE 
STATIONERY 

Complete  New  Stock.     Every  Requirement. 


A.  Moiling  &  Co.,  Hanover 

(350  workers  employed)  (GERMANY) 

17  Stone- and  8  Book-printing  machines 

|  Fine  Art  Printers  | 

of  Children-Toy-  and  Painting-Books 

Xmas-New-Years-  and  Valentine-Cards 

Illustrated  Postcards, Calendars  and  Studies 

a    Chromos,  Fancy-Papers,  Menus    £ 

^    Show-Cards,    Advertising-Cards    w 

CATALOGUES  of  any  description  and  for  every  branch 

Large  Embossing-Bookbinding-  and  Box-making-Department 

=    First  class  work       «•       Promptly  delivery.  — : 


Ink  Stands 

Full  line,  our  own  make. 

Cash  Boxes 

Best  English  make.      From  8  to  14  inches. 

Letter  Balances 

Very  fine  line— for  all  weights. 

Waste  and  Document  Baskets 

Wicker  and  Wire-  New  goods. 

Stationery  Cases 
Date  Racks 

Oak— New  goods.     Own  make. 

Copying  Presses 

Cap,  Letter  and  Railroad  sizes. 

Steel  Pens 

Esterbrook's  and  all  popular  makes. 

Account  Books 
Memorandum  Books 
Loose  Leaf  Price  Books 

Our  specialty.    Exceptionally  fine  line. 


ITED 


BROWN  BROS.  u. 

Wholesale  and  Manufacturing  Stationers 

51-53  Wellington  St,  West,      TORONTO 


ENCOURAGE  HOME  MANUFACTURES ! 

Send  in  your  orders  for 
Premium  Mucilage, 
Lithograms  and  Lith'm  Composition, 
Acme  Washing  Powder  for  Type  and  General  Purposes, 
Coal  Saving  and  Smoke  Consuming  Compound. 

Above  is  second  to  none  in  quality,  and  prices  right. 
Write  for  Samples  and  Quotations. 

AULU  MUCILAGE  COMPANY, 

17  Bleury  St.,    Montreal. 


After  'Berliner"  and  Victor 

The  Others  Come  First. 

We  manufacture  the  "Berliner"  Gram-O-Phone  right 
in  Canada,  and  we  are  the  sole  distributors  of  the 
"Victor"  Talking  Machine  in  Canada. 

These  are  the  two  finest  talking  machines  in  the  world. 

These  are  the  two  fastest  selling  talking  machines  in 
the  world. 

Also,  we  manufacture  and  supply  the  most  varied  and 
extensive  assortment  of  records. 

Have  a  New  List  Every  Month. 

If  you  say  so,  will  put  you  down  to  get  our  "Monthly 
Bulletin"  free  of  cost. 

DISTRIBUTORS  FOR  CANADA. 

Maritime  Gram.  Co.,        -        -  Truro,   N.S. 

J.  &  A.  McMillan,        -      -        -  St.  John,  N.B. 

Clark  Bros.  Co.  -  Winnipeg,  Man. 

Dyke,  Evans  &  Callaghan,        -  Vancouver,  B.C. 

R.  S.  Williams  &  Sons,  Limited,  Toronto,  Ont. 
Nordheimer  Piano  and  Music  Co.,  Toronto,  Ont. 

Royal  Stores,  Limited,  -  St.  John's,  Nfld. 

Write  your  nearest  distributor. 

THE  BERLINER  GRAMOPHONE  CO. 

OF  CANADA,  LIMITED    MONTREAL 
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BERLIN'S  6286 


BERLIN'S  5291 


BERLIN'S  5278 


BERLIN'S  5279 


Berlin's  Gift 
Boxes  ^  1907 


"QUALITY  FIRST"-As  Usual 


Variety   in   plenty.     Over  two   hundred 

distinctly  NEW  numbers. 
Beauty  of  design  — the  work  of  ARTISTS. 
Originality  in  box  shapes— wood,  silk  and 

paper  creations,  odd,  dainty,  unique. 
Prices  RIGHT,  boxes  to  retail  from  25c. 

to  $10.00. 

To  See  Them  Is  to  Buy    They  Appeal 

Berlin's  Spring  Staples  have  "arrived"— 1 50  new 

and  snappy  numbers,  all  fresh  and  sprightly. 

To  sell  25c.  to  50c. 

Make  appointments  with  B.  &  J.  Travel" 
ers  at  your  address— or  at  ours. 

BERLIN 
&  JONES 

Faclory  and  Sample  Rooms  ; 

547-553  W.  27th  Street 

New  York,  U.S.A. 

'  10  minules  from  Broadway,"    via  W.  29lh  or  W.  23rd  Si. 
Crosstowo  cars  to  11th  Ave. 


"  BROADWAY  SAMPLE  ROOM" 

Cable  Building,  621   Broadway,  corner  Houston 


"  Presenting  every 
imaginable  feature 
the  gift  hunter 
could  want,  the 
showing  exceeds 
that  of  any  past 
season."  —  Ameri- 
can Stationer. 


BERLIN'S  5299 


BERLIN'S  5268 


BERLIN'S  5304 


"The  new  Berlin  Holi- 
day line,  about  double 
in  size  and  variety  any 
previous  line,  by  far 
the  strongeat  ever  of- 
fered !  "—Geyer's  Sta- 
tioner. 


BERLIN'S  t316 


BERLIN'S  5326 
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G  F.   Rumpp  &  Sons 


^— — — 


MANUFACTURERS    OF 


FINE  LEATHER  GOODS 

STATIONERY  SETS,        TOURISTS'  REQUISITES, 

PLAYING  CARD  CASES, 

PURSES,  CARD  and  LETTER  CASES,  Etc. 


PHI 

New  York  Salesroom 


LADELPHIA,    U.S.A. 

-  -  683    and  685   Broadway 


Just  Published 


Farm  Live  Stock 
of    Great   Britain 

By  ROBERT  WALLACE,  F.L.S.,    F.R.S.E.,  etc. 

Professor  of  Agriculture  and  Rural 
Economy  in  the  University  of  Edinburgh, 
Author  of  "Indian  Agriculture,"  uThe  Rural 
Economy  and  Agriculture  of  Australia  and 
New  Zealand,"  etc.,  etc. 

Fourth  Edition,  Re-written  and  En- 
larged-making practically  a  new  work. 
800  pp.  of  Text  and  200  pp.  of  Illustrations. 
Medium  8vo.  net  £0  16  0. 


A  Guide  to  breeders  of  all  classes  of  Stock 
and  a  text-book  for  Students  of  Agriculture. 


Edinburgh:     OLIVER  &  BOYD 

London,  Eng.;       GURNEY   &   JACKSON, 

10  Paternoster  Row. 


| 

X 
X 
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WAIT  FOR  THE 

BIG  LINE 

Before  you  buy  your  fall  stock  of 

TALLY  CARDS 

GUEST  CARDS 

CALENDAR  PADS 

and  don't  forget  the  Elliott  Die- 
Stamped  Holly  Postal  Cards  and 
Souvenir  Post  Card  Calendars. 
Two  of  the  best  selling  items  in  the 
Stationery  Line. 

Salesmen  en  route. 
Samples  sent  you  free. 
Illustrated  Catalogue  and  price  list. 


* 

X 


AWWWW 


ELLIOTT 

17th  and  Lehigh  Ave. 

PHILADELPHIA 
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CLARK  BROS.  &  CO.,  uh.ted 

WINNIPEG 

NEWEST  FICTION,        BERLINER  GRAMOPHONES, 
HOLIDAY  PAPETERIES  and  TABLETS,    PRINTERS'  SUPPLIES 

Most  Complete  Stock  in  Canada  for  Booksellers  and   Printers 

CLARK  BROS.  &  CO.,  limited 

WHOLESALE   STATIONERS, 

WINNIPEG,     MAN. 
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ANNOUNCEMENT 


THE  Hillson  Company  of  Boston,  the  largest  house  of  its  kind 
in  America,  makes  a  specialty  of  supplying  high-grade  cards, 
our  own  make,  to  jobbers  all  over  the  country.  We  make 
a  great  many  lines  in  Linen,  which  is  all  the  rage  at  present,  solid 
red  cards,  solid  green  cards,  in  hundreds  of  designs.  All  of  our 
ideas  are  original,  and,  of  course,  we  have  IMITATORS,  but 
what  successful  house  has  not  its  IMITATORS?  Our  ideas 
must  be  good  ones,  otherwise  they  would  not  be  imitated.  We 
positively  guarantee  that  our  stock,  printing  and  general  get  up  of 
our  cards  is  superior  to  anything  offered  you  by  IMITATORS. 
Our  prices  are  no  higher.  We  meet  prices  in  competition  with 
FAK.E-0-GRAPH  lines.  If  you  are  a  bona-fide  jobber  in  post 
cards,  you  will  do  well  to  write  us  for  our  prices  and  samples.  Our 
facilities  for  turning  out  excellent  cards  are  unexcelled.  Our  plant 
is  equipped  with  the  latest  design  Modern  Meihle  Presses,  and  we 
have  our  own  Roughing  Machines,  our  own  Pebbling  Machines,  and 
we  employ  the  best  printers  that  money  will  obtain  for  us,  and,  in 
short,  we  are  better  equipped  than  anybody  in  the  country  to  look 
after  your  wants.     Write  us  to-day  for  samples  and  literature. 

We  beg  to  remain, 

Very  truly  yours, 

THE  HILLSON  COMPANY,  Corp. 

40  Broad  Street, 

BOSTON,  MASS.,  U.S.A. 


New  York  Office  : 

Broadway  Chambers, 
277  Broadway. 
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SCRIBNER'S 

PICTURE  and  CALENDAR 

PUBLICATIONS 


IM 


\A/     SUBJ 


O  T  S 


Fisher  Cartoons  (Third  Series) 

AT  THE  COUNTRY  CLUB 

4  Pictures,  11  x  16,  on  mounts  19  x  24  inches 


Price,  $1.00  each.     $3.50  per  set. 


Kimball  Cartoons  (Third  Series).    4  Pictures  by 

Alonzo  Kimball 


Pictures  of  Animals  by  Philip  R.  Goodwin.    4  Subjects 


tt 


A    THOROUGHBRED 


ft 


By  Harrison  Fisher.     Companion  to  the  popular  success  last 
season,  "Those  Bewitching  Eyes' 


>.» 


"HAPPY  DAYS" 

is  another  of  Mrs.  Wiederseim's  clever  hits 


"Single  Figures"  (5)  by  Harrison  Fisher 

"Child  Life,"  by  Sarah  S.  Stilwell  (4  Subjects) 

"Everybody  Loves  Me,"  "Stung,"  etc.,  by  Mrs.  Wiederseim 

"The  Moose  Call,"  by  N.  C.  Wyeth 


"Autumn,"  by  A.  B.  Frost 


CALENDARS 


"The  Athletes,"  by  J.  C.  Leyendecker 

"  The  Harrison  Fisher"  Calendar  promises  to  surpass  that 
of  1907,  which  was  a  great  success 


THE  COPP,  CLARK  CO.,  LIMITED 

TORONTO 

SOLE  AGENTS  FOR  CANADA 
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Going  to 
all    Corners 

of 
the  Earth 


AsK  You  Jobber 


THi:     ORIGINAL" 


MAY  BE 

ORDERED 

OF 


WARWICK     BROS. 

&  RUTTER, 

TORONTO,  Ont. 


T.  C.  Allen  &  Co. 
Halifax 


Clark  Bros.  &  Co. 
Winnipeg 


Going  to 
all  Corners 

of 
the   Earth 


FOR 


Going  to 
all  Corners 

of 
the  Earth 


Note  how  two  chains  of  any  desired  length  of  Early  Pocket 
Links  can  be  joined  back  against  back  to  our  swivel  hooks,  form- 
ing a  swivel  arrangement  which  can  be  suspended  from  merely  a 
narrow  strip  by  the  use  of  our  adjustable  bracket,  or  from  any 
overhanging  object  which  will  permit  of  it  being  revolved. 

How  to  Handle 
Post  Cards  Most  Profitably 

should  be  a  subject  of  deep  interest  to  you. 

To  Display  Them  Well  is  the  Secret* 

Nothing  shows  them  so  well  as  the  Early  Holders.  They 
display  full  surface  of  card  and  at  the  same  time  serve  as  a  rack 
from  which  to  sell. 

Stock  can  be  easily  removed  because  of  slant  base  which 
elevates  front  card.  They  are  perfect  adjustable  rust-proof 
pockets.    No  springs  to  grip  and  mutilate  the  cards. 

Made  Horizontal  and  Vertical.  Capacity  per  unit  about  45 
cards.  Each  style  packed  25  units  to  the  box.  20  boxes  to  the 
crate.  Price  to  the  trade,  $4.00  per  100  units,  from  your  jobber. 
Trial  order  of  25  units  postpaid  for  $1.25,  from  your  jobber. 


EARLY  "DISPLAY"  H0LDER8  are  just  what  is  needed  for  window  and  store 
displays,  and  for  home  use  in  beautifying  the  walls  with  post  cards.  They 
link  together  in  many  artistic  ways,  as  shown  to  right.  Many  can  be 
held  by  one  tack.     Write  to  your  jobber  to-day  for  particulars. 


30c.  per  doz. ;  $3.00  per  gross , 


MAY    BE 

ORDERED 

OF 


JOBBERS : 


Write  for  Our  "Ideal"  Proposition. 
It  is  for  You  Exclusively. 


VALENTINE  & 
SONS   PUB.    CO., 

LTD., 

510  Coristine  Bldg., 

MONTREAL 


Copp,  Clark  Co., 
Toronto 


Thomson 

Stationery  Co., 

Vancouver 


THE  EARL  J.  EARLY  NOVELTY  CO.,  ,1%  KtV.  Philadelphia,  U.S.A. 


Going  to 
all  Corners 

of 
the  Earth 
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Words  of  Interest  to  the  Canadian  Stationer  or  His  Pen  Clerk 


Wkfein» 


Ideal 


/old  in  JrivG  WSr'cZs 


First  Word— THE    PEN 


Third  Word— THE  CLIP-CAP 


verybody  writes.  Almost  everybody  writes 
differently.  Each  has  some  preference  in 
the  selection  of  a  pen.  This  we  recognize. 
Therefore,  for  the  man  who  wishes  a 
stub  pen  we  have  a  stub  pen;  a  Falcon  for 
the  man  who  likes  a  Falcon  pen;  for  mani- 
folding we  make  a  stiff  pen  that  writes  like  a 
pencil  and  makes  a  better  copy;  for  stenog- 
raphers we  have  special  points,  and  much  of  our  success  has 
been  due  to  our  ability  to  satisfy  stenographers;  for  bookkeepers 
we  have  pens  that  make  fine  lines  and  deposit  little  ink,  so  that 
blotting  paper  is  unnecessary. 

In  short,  pens  are  made  for  the  finest  work  and  the  most 
delicate  shading. 

These  pens  are  made  in  all  sizes,  and  the  size  of  the  gold 
pen  determines  the  price;  because,  as  the  pen  increases  in  size  the 
barrel  increases  in  ink-holding  capacity  and  the  whole  increases 
in  price. 

N/lake  your  mark  with  Waterman's  Ideal  Fountain  Pen, 
whether  you  want  the  finest  of  fine  lines  or  the  coarsest  of 
coarse  ones.  We  have  a  pen  to  suit  your  hand.  Insist  on  being 
satisfied. 

Pens  are  of  14-Kt.  gold  unaffected  by  the  acid  in  any  ink. 
Points  are  tipped  with  iridium. 

Second  Word— THE   SPOON   FEED 


his  Clip  is  fastened  to  the  cap  in  such  a  way 
as  to  make  it  almost  a  part  of  the  Cap  itself. 
It  enables  one  to  carry  a  fountain  pen  in 
either  coat  or  vest  pocket  with  a  positive 
sense  of  security.  When  vests  are  discarded 
it  is  a  boon.  It  will  hold  your  pen  securely 
either  inside  or  outside  of  your  loose  summer 
coat.  It  will  keep  the  pen  from  rolling  off 
the  desk  and  dropping  to  the  floor. 

Clips  add  to  the  cost  of  the  Cap  or  the  pen  as  follows  :  Ger- 
man Silver,  25c. ;  Sterling  Silver,  50c;  Rolled  Gold,  $1.00; 
Solid  Gold,  $2.00. 

The  careful  writer  needs  it. 
a  pen  without  it. 


The  careless  one  cannot  keep 


Fourth  Word  — STYLES 


HEN  the  Spoon  Feed  was  first  introduced  it  was 
the  only  one  of  its  kind  on  the  market.      It 
was  flat  and  broad.    At  the  present  time  al- 
most every  fountain  pen  has  a  flat  broad  feed. 
There  is  no  virtue,  however,  in  mere  width 
of  rubber.     The  merit  of  the  Spoon  Feed 
lies  in  the  semi-circular  pockets  cut  into  the 
side,  which  are  not  visible  ordinarily,  and 
which  hold  any  overflow  of  ink  caused  by  air  pressure  or  other- 
wise.    This   is   the   feature 
that    is    patented.      This   is 
the  Spoon  Feed. 

It  eliminates  the  flooding 
so  common  to  all  ordinary  fountain  pens.  It  makes  it  a  safe  pen 
for  bookkeepers  and  other  careful  writers. 

The  feed  question  is  the  rock  upon  which  all  other  makes 
have   foundered,   whereas  with 
the  Ideal  this  proper  feed  prin- 
ciple has  had  the  effect  of  mak- 
ing it  the  Standard  of  the  World.    No  other  feed  will  give  such  a 
perfectly  uniform  flow  of  ink,  no  other  pen  gives  always  enough 
and  never  too   much.     This   is   perfection.      Beyond  it  there  is 
nothing  to  attain. 

It  has  been  said  that  every  man  can  make  of  himself  what  he  will,  and  the  experience  of  many  stationers  who  have 
applied  the  principles  of  good  salesmanship  to  the  Ideal  Pen  has  proved  that  any  stationer  can  make  of  these  goods  one  of 
the  most  profitable  lines  which  he  carries ;  in  fact,  he  can  make  it  a  head  line  instead  of  a  side  line. 

SPECIAL    INVITATION 

We  are  always  glad  to  correspond  with  any  stationer  who  may  be  on  the  verge  of  making  a  decision  in  favor  of 
stocking  a  line  of  Waterman's  Ideal  Fountain  Pens. 

Those  now  entering  the  stationery  business,  or  at  points  where  our  travellers  do  not  call  regularly,  are  especially 
requested  to  send  us  their  names  and  inquiry  for  further  information. 

HEAD    OFFICE 

L.E.  Waterman  Co.  of  Canada,  Limited,  136  St.  James  St.,  Montreal 

NEW  YORft  and  LONDON 


HE  plate  of   pens    shown,   illustrates  gold  pen 
sizes  from    No.  2   (the  smallest)   to  No.    8 
(the  largest),  and  indicates  the  relative  sizes 
of  our  cone  cap  holders,  No.  12  to  No.  18. 
These  are  shown  in  the  most  popular  styles. 
Almost   every   one  of   the   different   styles 
shown  is  made  in  all  of  the  sizes  illustrated — 
but  the  ones  shown  in  the  illustrations  are 
only  a  few  of  those  we  carry.     Waterman's  Ideal  Fountain  Pen 
has  come  to  be  regarded  by  people  of  good  taste  as  an   Ideal 
gift  and,  therefore,   many  presentation  styles  are  manufactured, 
because  a  gift  should  be  beautiful  as  well  as  useful. 

It  is  an  exceptionally  appropriate  gift  from  employer  to  em- 
ployee, because  it  will  be  a  convenience  to  the  recipient  and  a 
satisfaction  to  the  donor,  in  that  it  will  save  time  for  both. 

Fifth  Word— THE    BEST   WORD   IN 
THE    "IDEAL"   WORLD 

his  word  makes  all  the  difference  in  the  world, 
because  it  means  the  genuine.  It  enables 
you  to  select  the  best.  You  will  find  this 
word  "Ideal"  stamped  on  every  Water- 
man's Ideal  Fountain  Pen.  It  means  extra 
care  taken  in  the  process  of  manufacture  ;  it 
means  the  best  materials,  the  widest  range  of 
pen  points  (which  is  an  important  matter); 

it  means  the  most  valuable  patents  in  the  fountain  pen  world;   it 

means  reliability  and  satisfaction  and  the  guarantee  of  exchange 

until  satisfied. 

The  word  "  Ideal  "  is  your  protection. 

in  the  world.      Almost  a  quarter  century  old. 


Look  for  the  word 
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Prosperity  Be  Thy  Page" 


—Shakespeare 


BOUNTEOUS  Harvests,  Increasing  Commerce,  Higher  Wages — these 
are  what  spell  that  word,  pleasing  alike  to  the  ear  and  fancy   .    .    . 
Prosperity  ! 
And  surely  this  Beloved  Country  of  ours  has  been  blest  with 
this,  and  in  full  measure  ! 

But  the  genius  of  the  Canadian  people  is  such,  that  it  cannot  be 
satisfied  with  the  production  and  acquisition  of  Material  Things 
only — the  possession  of  these  but  gives  birth  to  Higher  Hopes,  Broader 
Ambitions,  Loftier  Ideals.  Hence,  Culture  and  Refinement  quickly 
follow  in  the  wake  of  Prosperity,  and — Art — the  creation  and  appreciation 
of  Things  Beautiful — is  the  culminating  point  of  all  these,  and  fitly  marks 
the  apex  of  Prosperity. 

The  marvellous  and  ever-increasing  demand  for  the  Publications  bearing 
the  world-famed  imprint  the  "Easel  and  Palette"  is  but  another  important 
factor  among  the  many  which  demonstrate  that  Prosperity  reigns. 

As  heretofore,  but  in  even  greater  measure,  have  we  prepared  for  the 
coming  year,  unparalleled  lines  in  every  department  of  our  extensive  Art 
business,  embracing,  not  only  the  highest  quality  and  original  features,  but 
also  a  wonderful  range  of  special  values,  calculated  to  meet  every  require- 
ment and  every  purse. 

Our  representative  will  visit  you  at  an  early  date. 

To  you,  and  through  you  to  him,  we  wish  "Prosperity." 
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The  Sutcliffe-Edmison  Co.,  Limited 

TORONTO,        -        ONT. 

Wholesale  Fancy  Goods,  Druggists' Sundries, 
Dolls,  Toys,  China  and  Glassware. 

We  are  now  showing  our  Import  and  Stock 
lines  for  Fall  Trade,  and  have  the  newest, 
most  up-to-date  and  best  money  making  lines 
procurable. 

It  will  pay  you  to  inspect  our  range  of 
goods  and  prices  before  placing  orders  else- 
where. Your  present  requirements  in 
Summer  Novelties,  Rubber  Balls,  Sporting 
Goods,  Japanese  Fans,  Lanterns,  Jap. 
Screens,  Tissue  Paper  Napkins,  Lunch  Sets, 
Carden  Sets,  Sand  Pails,  Shovels,  etc.,  will 
receive  our  prompt  attention. 

Our  China  Department  is  now  well  stocked 
with  new  and  very  neat  designs. 


The  SUTCLIFFE-EDMISON  CO.,  Limited 

76   YORK   ST.,   TORONTO,   ONT. 


PEHMSS 

• 

Carton  Paper  for  Typewriters 

Carton  Paper  for  Order  Boob 

Carton  Paper  for  all  other  purposes 

BIods  for  Typewriters 

Rlons  for  Time  Clocks 

EIods  for  all  otter  purposes 

Absolutely  high=class  in  all  respects 

Manufactured  by 

The  Carbon  Paper  and  Ribbon  Mfg.  Co. 

Limited 

Office  and  Factory— 34  Adelaide  Street  West. 

TORONTO,  CANADA 

A  WORK  INDISPENSABLE  TO  EVERY  OFFICE.    Publi?nddonUwc0ountryme8 


EXPORT  MERCHANT  SHIPPERS 


Contents  Vol.   1.,  London    Itineraries 
of  City  and  Suburbs. 


Consuls  of  Foreign  Slates  in 
London. 

Chambers  of  Commerce  in  United 
Kingdom. 

Customs  Tariff  of  the  United 
Kingdom. 

Export  Section  of  LONDON  giving 
names  of  exporters  arranged  in  Street 
order,  places  of  shipment  and  class  of 
goods  shipped. 

Index  to  Class  of  Goods  Shipped 
with  names  and  addresses  of   Shippers. 


RELIABLE,    COMPACT,    EASY 
OF  REFERENCE. 


Price 


15  6 


41st  Year 


of 


Publication 


Contents  Vol.  2,  Provinces. 

Shipping  and  Forwarding 
Agents,  Export  Packers,  Steam- 
ship Lines. 

Export  Sections  of  pro- 
vinces (separate  towns),  giving 
names  of  exporters,  places  of 
shipment  and  classes  of  goods 
shipped. 

Index  to  Class  of  Goods 
Shipped  with  names  and  ad- 
dresses of  Shippers. 

Trade  Mark  Section. 

Manufacturers  Trade 
Directory  (Buyers'  Guide). 


of  Great  Britain  and  Ireland 


London :  THE  CARTER  PUBLISHING  CO.,  W&°ib™5S?I4!b. 


Three  of  a  Kind 
That  Can't  Be  Beaten 


WISE  DEALERS  WILL  STOCK  THESE 
PACKAGES. 

GREAT  STICKIST 

is  the  delight  of  the  consumer 
and  the  despair  of  competitors. 
It  sticks  like  a  car  window. 


CARTER'S  ARABIN 

is  a  milky  white  adhesive  made 
of  the  purest  selected  gums. 

CARTER'S  B.  &  S. 

is  a  pure  gum  product  for  those 
who  want  a  good  but  inexpensive 
adhesive. 


Because  They  Make 
Satisfied  Gustomers 
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XMAS 


FANCY     PAPETERIES 

Assortment  No.  2 


Cost    $15.00,    retail   for  $32.00.     Fifty-six    boxes,    to   retail  at   from    25c.  per   box  up.     Only   sold  for  Fall  delivery. 


ORDER     NOW. 


The  Barber  &  Ellis  Co.,  Limited 


Toronto 


l 


SPECIAL  COMBINATION  OFFER 

i  (one)  Assortment  to  a  Customer 


REGULAR  PRICE 

50  Leather  Cards  ....  $1.25 

12  Asst'd  Real  Fur  Teddy  Bears  .  .60 

12  Asst'd  Pen  Wipers,  Teddy  Bears  .42 

12  Leather  Medals          ...  .30 

12      "        Sole,  P.C 30 

12      "        Appliquet  Flower  Sets  .60 

12      "        Mignon  Post  Cards      .  .18 

$3.65 


Delivered  free  of  expense,  anywhere  in 
U.S.  or  Canada,  $2.65,  cash  with  order. 


Retail  price  for  this  lot, 


... 


$7.66 


$7.66  Retail 
$2.65  Cost  you 

$5.01  Your  net  profit. 


We  have  now  (500)  varied  designs  in  Hand  Burnt  and  Painted  Leather  Cards, 
also  a  fine  line  of  Artistic  Novel  and  Attractive  Souvenirs. 


LEATHER    POST    CARD    CO 

335    BROADWAY,    NEW    YORK 
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Our  Special  Fall  Number 


Goes  to  Press  August  1  st 


This  Special  Number 
affords  the  best  possible 
medium  for  advertisers 
of  all  kinds  of  Stationery  Lines,  Fancy  Goods,  Books,  Wall 
Paper,  Picture  Post  Cards,  Leather  Goods,  Musical  Instru- 
ments, Photo  Supplies,  etc.,  to  reach  the  trade  in  Canada. 
We  guarantee  to  place  a  copy  of  this  number  in  the  hands 
of  every  buyer  in  Canada,  wholesale  and  retail.  We  spend 
time  and  money  to  make  it  extremely  attractive. 


Secure  a  Choice  Position 


Ours  is  the  only  re- 
cognized medium  pub- 
lished north  of  the 
International  Boundary.  We  are  the  official  organ  of  the 
trade  associations  and  are  in  direct  touch  with  dealers 
throughout  the  country  by  means  of  the  numerous  repre- 
sentatives of  the  MacLean  Publishing  Company. 


By  Reserving  Space  Early 


We  are  prepared  to 
design  advertisements 
that  will  draw  busi- 
ness. Page  Space  Costs  $25.00.  Half-page  Space  $1  5.00. 
Quarter-page  Space  $  1  0.00.     For  all  information  address 

Bookseller     and    Stationer     of     Canada 


Toronto 


Montreal 


Winnipeg 


London,     Eng. 
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Vol.  XXIII. 


MONTREAL    AND    TORONTO,    CANADA,  JUNE,    1907. 


No.  6. 


FROM     THE    EDITOR'S     SANCTUM 


Bookseller  and  Stationer  wants  a  correspondent  in 
every  city  and  town  in  Canada.  We  already  have  quite  a 
number  but  there  are  still  a  great  many  places  that  we 
would  like  to  hear  from.  Regular  space  rates  are  paid 
for  accepted  correspondence,  which  should  deal  exclusive- 
ly with  trade  matters.  Personals  about,  dealers,  locals 
about  store  improvements,  descriptions  of  selling  schemes 
— all  these  things  are  desirable.  We  are  anxious  to  till 
our  paper  as  full  as  possible  with  these  trade  records  and 
we  urge  clerks  and  travelers  particularly,  to  take  up  this 
idea. 

It  is  a  pleasure  for  the  editor  of  this  paper  to 
receive  letters  from  subscribers,,  whether  they  be 
letters  of  criticism,  letters  of  commendation  or  letters 
of  advice.  It  always  helps  things  along  if  he  realizes 
that  the  paper  is  carefully  read.  Since  last  issue  several 
letters  have  come  to  hand  from  various  parts  of  the 
country,  commenting  on  statements  made  in  that  number. 
It  is  very  gratifying  to  have  these  letters  and  to  be  able 
to  make  use  of  them.  We  only  hope  that  more  of  our 
readers  will  favor  us  with  letters  from  time  to  time. 


W.  J.  Stephenson,  of  Wetaskiwin,  Alberta,  in  a  very 
interesting  letter,  writes:  "I  was  much  interested  in  the 
article  in  your  editorial  columns  in  May  issue,  An  Op- 
portunity. Surely  the  writer  of  this  article  must  have 
been  looking  at  the  matter  from  a  very  limited  view- 
point. I  do  not  know  whether  Ontario  booksellers  can 
bring  in  magazines  from  U.  S.  cheaper  by  express  than 
by  mail,  but  the  rate  we  have  to  pay  in  the  west  is  8 
cents  per  pound,  or  just  double  the  postal  rate  on  Ameri- 
can magazines.  If  the  express  companies  would  make  a 
reasonable  rate  on  magazines  we  might  be  able  to  do  as 
you  suggest,  but  as  it  is  at  present,  it  is  out  of  the  ques- 
tion." 

Quite  a  number  of  vital  subjects  are  discussed  in  this 
issue  of  Bookseller  and  Stationer  and  an  aggressive  stand 
has  been  taken  every  time.  This  paper  intends  to  put- 
up  a  fight  for  the  bookseller,  whenever  his  interests  arc 
threatened.  In  return,  it  is  only  fair  to  ask  that  the 
us  every  support.  To  carry  on  the  struggle 
we  must  be  informed  of  all  the  facts  and  in 


many  cases  these  are  in  the  hands  of  our  readers  and 
should  be  communicated  to  us.  We  need  ammunition 
and  it  is  the  dealers'  part  to  give  it  to  us. 

-         - 

Arrangements  for  the  annual  convention  of  the 
National  Association  of  Stationers  and  Manufacturers 
of  the  United  States,  to  be  held  in  St.  Paul,  on  July  1") 
and  following  days,  are  well  in  hand.  There  will  be 
meetings  extending  over  six  days,  with  numerous  social 
functions  as  well.  Canadian  stationers  are  invited  to 
attend  this  convention,  from  which  much  general  and 
practical  information  is  bound  to  be  obtained.  Winnipeg 
and  western  dealers  should  be  able  to  reach  St.  Paul 
easily. 

*        * 

The  committee  on  hotel  accommodations  has  arranged 
with  the  St.  Paul  hotels  for  special  rates  during  the  con- 
vention. Headquarters  will  be  located  at  Hotel  Ryan, 
Robert  and  Sixth  Sts.,  where  the  following  rates  will 
obtain:  American  plan,  without  bath  single,  $3  to 
$4.50;  double,  $6  to  $8.  American  plan,  with  bath,  single, 
$3.50  to  $6;  double,  $7  to  $10.  European  plan,  without 
bath,  single,  $1.50  to  $3;  double,  $3  to  $5.  European 
plan,  with  bath,  single,  $2  to  $4.50;  double,  $4  to  $8. 
Special  rates  are  offered  by  other  hotels  as  well.  All 
communications  should  be  addressed  to  F.  O.  Henbner, 
chairman  committee  of  hotel  accommodations,  Third  and 
Minnesota  Sts.,  St.  Paul,  Minn. 

The  eighth  annual  calendar  show  was  held  at  the 
Colonnade  Hotel  and  the  New  Bingham  Hotel,  Philadel- 
phia, during  the  week  of  May  20.  Some  twenty  or  thirty 
manufacturers  of  calendars  made  exhibits  and  buyers 
for  the  large  departmental,  drug  and  stationery  stoics 
of  Philadelphia,  Wilmington,  Baltimore,  Washington, 
Trenton,  Newark  and  surrounding  territory  attended. 
The  week,  which  is  known  as  "Wanamaker  Week,"  has 
almost  become  a  convention  week  for  all  the  leading  manu- 
facturers in  this  line.  Might  it  not  be  a  good  idea  for 
Canadian  firms,  who  make  exhibits  of  samples  every 
spring,  to  arrange  to  hold  these  exhibits  at  the  same  time 
each  year? 
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POSTERS     IN     THE    SHOW    WINDOW 


•A  few  instances  are  cited  in  a  recenl  issue  of  Walden's 
Stationer  and  Printer,  of  an  evil  custom  being  turned  iul<> 
a  good  business  proposition  by  an  enterprising  bookseller 
and  stationer.  The  evil  custom  referred  to  was  the  free 
exhibition  in  t lie  show  window  of  all  manner  of  bills  and 
posters  announcing  dances,  church  picnics,  socials,  etc. 

The  idea  which  occurred  to  the  stationer  in  question, 
was  to  take  advantage  of  announcements  of  special  events 
to  push  appropriate  lines  of  goods.  In  the  first  place,  he 
refused  to  put  any  posters  or  cards  in  his  window,  an- 
nouncing any  special  event.  Instead,  he  had  a  sign  con- 
structed of  moveable  letters,  which  lie  hung  up  on  the 
wall  on  one  side  of  his  window.  The  sign  was  beaded 
"Forthcoming  Special  Events."  Then  followed  the  dales 
and  particulars  of  the  coming  events  in  which  the  citizens 
were  interested. 

"It  -was,"  says  our  contemporary,  ''in  fact  a  bulletin 
and  at  once  began  to  attract  attention.  Then  one  idea 
after  another  suggested  itself.  The  High  School  senior 
class  was  to  give  a  dance  and  the  order  for  dance  orders 
was  given  to  this  stationer.  For  two  or  three  days  prev- 
ious he  had  a  display  calculated  to  interest  all  students. 
The  school  colors  in  crepe  paper  made  a  very  pretty  back- 
ground and  floor  covering  and  fountain  pens  and  other 
school  necessities  were  shown.  One  side  was  a  display 
of  tally  cards  and  dance  orders  with  an  attractive  but  not 
too  conspicuous  sign  calling  attention  to  the  fact  that 
they  supplied  the  cards  for  the  occasion.  Later  in  the 
season  the  baseball  team  of  the  school  distinguished  them- 
selves on  the  diamond  and  a  photograph  id'  (lie  nine  was 
shown  surrounded  with  baseballs,  gloves,  bats,  masks, 
etc.  One  week  there  were  held  services  in  the  various 
churches  conducted  by  a  well  known  revivalist.  The 
announcement   board  was  devoted  to  the  dales,  the  place 


where  the  preacher  would  speak  and  his  subjects.  The 
display  was  appropriately  of  Bibles,  motto  cards,  etc. 
The  same  idea  was  carried  out  when  a  convention  of  a 
certain  organization  was  held  in  the  town.  Souvenir 
goods  were  displayed  and  sold  well  and  especially  attrac- 
tive was  the  showing  of  post  cards,  both  local  and  designs 
of  the  order.  This  subject  might  be  continued  indefinite- 
ly. \n  the  summer  time  baseball  scores  were  posted; 
in  the  winter  theatrical  attractions  were  announced.  The 
bulletin  was  always  up  to  the  minute  and  the  manager 
of  the  store  was  enterprising  enough  to  lake  advantage 
of  it." 

This  idea  is  one  which  might  well  he  copied  to  some 
extenl  by  Canadian  stationers.  The  series  of  articles 
which  have  been  for  some  time  running  in  Bookseller  and 
Stationer,  on  the  subject  of  show-card  writing,  should 
prove  useful  in  carrying  out  the  bulletin  idea.  It  will 
not  be  necessary  to  go  to  the  expense  of  a  moveable  letter 
sign. 

Get  a  neat  frame  made,  large  enough  to  be  easily  seen 
by  the  passers-by.  On  the  top  of  this  frame  paint  the 
words,  "Bulletin  of  Coming  Events."  Then,  as  each 
popular  event  draws  near,  put  a  card  in  the  frame  con- 
taining dates  and  particulars  of  the  event.  And  in  the 
case  of  any  of  these  events  affording  an  opportunity  to 
push  particular  lines  of  goods,  see  to  it  that  the  window 
is  attractively  dressed  with  them.  By  adopting  a  scheme 
of  this  kind,  which  costs  practically  nothing,  a  great  deal 
of  window  space  can  be  saved  by  displaying  on  the  bul- 
letin board,  all  I  hose  miscellaneous  posters  by  which  most 
dealers  are  pestered.  In  addition  to  that  boon,  your 
show  window  will  receive  much  more  attention  from  the 
public,  which  will  be  evidenced  by  increased  sales  in  all 
departments. 


WHAT    TO     DO     IN    JULY 


The  firs!  of  July  happens  to  he  one  of  those  holidays 
which  are  a  boon  to  the  fancy  goods  trade.  It  is  hardly 
necessary  to  point  oul  that  by  pushful  methods  business 
can  he  doubled  on  such  an  occasion.  Fire  works,  Chinese 
lanterns,  Mags  and  such  like  goods  should  all  be  very 
brisk  sellers  just   before  the  holiday. 

The  Summer  Loafer. 

July  in  most  lines  of  business  is  a  slack  month.  A 
good  many  of  the  best  buyers  of  every  localty  go  away 
during  .July  and  August,  and  those  wdio  slay  al  home  seem 
lo  he  too  lazy  to  get  out  and  spend  their  money.  A  good 
transient  business  in  souvenirs  and  post  cards  ought, 
however,  to  be  striven  after  next  month.  Also  paper- 
covered  books  of  the  lighter  kind  should  be  pushed.  The 
average  person  wants  to  loaf  around  in  the  summer,  and 
there  is  nothing  on  earth  which  lends  itself  so  readily 
to  the  gentle  art  of  summer  loafing,  as  the  light,  paper- 
covered  novel. 

Hook  the  Angler. 

Talking  of  loafing  naturally  brings  to  mind  a  near 
relation  of  that  ail — fishing.  July  is  a  line  month  to 
push  the  sale  of  all  kinds  of  fishing  apparatus.  July 
fishermen  for  the  most  pari  don't  mind  if  they  catch  any 
fish  or  not.  When  the  otherwise  rational  citizen  goes 
into  the  fancy  goods  store,  and  emerges  therefrom  armed 
with  a  fisherman's  outfit,  it's  a  sign  that  he  wants  to 
be  left  alone  on  the  banks  of  the  "crick" — alone  with  his 
airy   dreams.     It    dcesn't    necessarily  signify   that   he  ex- 


pects lo  come  home  laden  with  the  finny  tribe.  A  cer- 
tain amount  of  idleness  is  good  for  mankind.  If  for  no 
other  reasons,  therefore,  the  fancy  goods  man  should  en- 
courage fishing. 

Baiting  the  Hook. 

This  heading,  "hailing  the  book,"  is  a  metaphorical 
way  of  saying  "dressing  the  window."  For  the  win- 
dow, properly  made  use  of,  is  a  good  hook  with  which 
lo  fish  for  business.  A  greal  deal  depends  upon  the  bait. 
A  good  plan  is  lo  seize  on  the  first  fine  day  (we're  bound 
to  have  more  of  them  from  now  on)  to  dress  the  window 
in  summer  garb.  Have  the  floor  of  the  window  covered 
with  green  tissue  paper,  and  along  the  front  and  sides 
place  a  few  stacks  of  paper  novels,  with  open  books 
on  (he  toj).  Inside  the  frame  thus  formed,  display  any- 
thing you  have  in  stock,  useful  for  the  summer  picnic  or 
fishing  trip.  Al  the  back  of  the  window  arrange  a  row 
of  fishing  poles,  and  attach  a  fairly  large  white  show  card, 
with  an  inscription  something  like  this:  "Coin'  Fishin'! 
(!el  your  supplies  in  this  store.  While  you're  inside  look 
over  our  stock  of  books  for  summer  reading,  and — well, 
come  in.  anyway."  If  a  picture  of  a  man  fishing  can  be 
obtained,  and  pasted  on  the  card,  so  much  the  better. 
This  window  arrangement  may  not  appeal  to  you,  but 
the  main  thing  is  to  so  dress  the  window,  as  to  wake  up 
in  the  passer-by,  that  innate  summer  "want  to  go  an' 
fish"  feeling,  which  will  result  in  somewhat  of  a  boost  to 
vour  summer  goods. 
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Another  Plan. 
Another  plan  for  moving'  fishing  apparatus,  which 
might  be  adopted  by  the  fancy  goods  man,  is  that  of 
offering'  a  prize  fishing'  pole  and  Line,  to  the  catcher  of 
the  biggest  lish  during  the  season.  This  plan  is  followed 
every  year  by  a  Toronto  paper,  and  is  found  to  be  good 
advertising.  The  prize  rod  need  not  be  a  very  expensive 
one.  although  it  should  be  good  enough  not  to  discredit 
the  store  in  the  eyes  of  the  winner  or  his  friends.  The 
idea  is  to  stir  up  a  little  friendly  rivalry  among  the  local 
anglers,  and  to  create  new  followers  of  the  immortal  Izaak. 
Trade  in  fishing  apparatus  will  thus  he  made  brisker,  and 
the   whole   store    will    henelil    by    the   advertising   afforded. 

Stock-taking  in  July. 

The  subject  of  when  to  take  slock  in  the  hook  and 
stationery  store  is  a  debatable  one.  Some  prefer  one 
month  and  some  another.  Possibly  the  best  rule  to  fol- 
low  is  to  take  it     when   the  stock   is  at   its  lowest.      If  at 


the  same  time  trade  is  at  its  slowest,  then  we  nave  the 
ideal  time.  The  merits  of  July  as  a  stock-taking  month 
are  notable.  Stocks  are  usually  pretty  short  and  time 
hangs  heavy  on  the  dealer's  hands.  If  he  goes  over  his 
stock  now,  he  will  find  a  lot  of  old  material  lying  around 
in  corners,  that  he  can  perhaps  sacrifice  now  to  advan- 
tage. 

Prepare  for  School  Opening. 

Having  bought  or  ordered  your  school  supplies  for  the 

coming  season,  careful  plans  should   be   laid  during  July 

for  the  opening.     Scl I  supplies  are  usually  a  profitable 

lint-;  and  the  children  buy  pencils,  pens,  pencil  boxes, 
rulers,  scribhlers  and  all  the  other  accessories  with  great 
avidity.  If  you  can  give  your  store  the  atmosphere  of 
being  the  correct  place  for  the  purchase  of  these  supplies, 
you  will  have  achieved  something.  We  will  give  dollars 
for  ideas  on  this  subject  and  will  he  glad  to  publish  any 
good  ideas  in  our  July  number. 


THE     RETAIL    MERCHANT    AND     HIS    SHOW    WINDOW 


By  H.  L.  Hall,  Circulation  Manager  Business  Man's  Magazine. 


The  properly  used  show  window  is  the  best  adver- 
tising medium  within  the  reach  of  the  retail  merchant,  and 
yet,  curiously  enough,  it  seems  to  he  the  least  appreciated 
of  all  the  means  he  uses.  His  show  window  is  his  best 
medium,  because  it  will  sell  goods  for  him  at  a  less  per- 
centage of  cost  than  any  other  means  at  his  command. 
I  say  that  it  is  the  least  appreciated  heeause  of  the  fact 
that  it  is  so  very  generally  neglected.  Most  retail  mer- 
chants have  not  yet  learned  its  true  value.  Many  of 
them  seem  to  think  that  it  is  merely  a  space  which  must 
be  filled  up  with  something — it  does  not  really  matter 
what  or  how.     All  this  is  wrong. 

Your  department  store  manager  appreciates  his  win- 
dow space  and  makes  good  use  of  it.  If  you  do  not 
believe  that  he  considers  window  space  valuable,  go  to  him 
and  try  to  rent  one  of  those  he  is  using.  You  will  soon 
get  a  larger  idea  of  its  value.  The  big  store  even  goes 
to  the  length  of  employing  an  artist  who  spends  all  his 
time  and  thought  in  getting  up  and  executing  attractive 
window  displays.  And  these  window  displays  soil  goods 
enough,  to  make  the  window  dresse,  and  his  big  sahuy 
a  good  investment.  We  called  these  -window  trimmers 
artists,  and  many  of  them  are  nothing  less,  as  an  inspec- 
tion will  soon  show,  hut  it  is  not  enough  that  a  display 
shall  please  the  eye.  It  must  sell  goods  or  it  is  not  suc- 
cessful. The  big  store  demands  that  there  shall  be  a 
material  increase  in  the  sale  of  a  displayed  article  while 
it  is  in  the  window,  and  if  the  increase  does  not  come 
the  fact  is  chalked  up  against  the  window  dresser  in  the 
records    of    the    manager. 

In  show  windows  the  acme  of  achievement  is  to  be 
found  in  the  lug  stores  on  Broadway  and  State  Sts.,  New 
Y(  rk,  and  there  are  not  lacking  those  who  will  whisper 
that  the  latter  is  in  the  lead.  The  other  extreme  is  to 
!):■  found  in  the  window  of  the  little  store  in  a  side  street, 
where  the  sole  decorations  consist  of  a  smoky  lamp  or  a 
flaring  gas  jet  and  a  choice  collection  of  fly-specks.  And 
the  latter  has  just  as  great  a  relative  value  as  the  former 
if  the  merchant  did  but  know  it.  The  advertising  agent 
(  f  your  local  opera  horse  knows  the  value  of  show  win- 
dows, for  he  is  willing  to  exchange  seats  worth  money  for 
the  privilege  of  hanging  his  lithographs  in  your  window, 
and  I  cannot  conceive  of  him  doing  it  unless  your  window 
has  a  real  value  to  him — and  if  to  him,  why  not  to  you  .' 

The  real  potential  value  of  a  show  window  lies  in  the 


number  of  people  who  will  pass  it  within  a  given  space  of 
time.  Its  value  may  be  computed  on  the  same  basis  as 
that  used  for  the  computation  of  any  other  means  of  pub- 
licity. Magazines  charge  so  much  a  line  per  thousand 
of  circulation.  If  you  buy  space  in  the  pages  of  a  maga- 
zine you  pay  for  the  privilege  of  exhibiting  your  announce- 
ment in  a  place  where  a  given  number  of  people  will 
pass.  It  is  up  to  you  to  make  your  announcement  in  such 
a  manner  that  these  people,  or  a  goodly  number  of  them, 
will  stop  to  see  what  you  have  to  say.  It  is  just  the 
same  with  your  show  window.  No  matter  what  your 
location,  there  will  be  about  so  many  people  pass  your 
window  each  day,  and  it  is  your  task  to  make  that  window 
catch  and  hold  their  attention  to  such  an  extent  that 
some  of  them  will  feel  a  want  of  what  you  there  offer. 
Of  course  the  average  retail  merchant  cannot  afford 
to  pay  a  big  salary  to  an  exclusive  window  trimmer,  but. 
the  chances  are  that  there  is  some  one  within  reach  who 
can  do  many  times  hotter  than  he  is  now  doing  with  the 
means  at  his  command.  It  may  he  his  clerk  or  porter. 
It  may  be  his  wife  or  daughter.  The  proper  thing  to  do 
is  to  experiment  till  he  finds  the  right  one,  and  then  let 
thai  one  do  his  best.  Window  trimming  is  an  art.  hut 
like  most  other  arts  it  can  be  studied  and  acquired.  <iet 
out  on  the  street  and  study  other  windows.  Analyze  the 
i  nes  which  appeal  to  you  as  being  above  the  average. 
Learn  what  it  is  which  makes  them  better  than  most  of 
the  others.  Pick  out  the  good  points  and  emulate  them. 
Pick  out  the  faults  and  avoid  them.  I  do  not  mean  to 
advise  copying,  hut  we  can  learn  from  the  mistakes  and 
successes  of  others  without   copying. 

It  is  at  night  when  the  outside  world  is  dark  that 
your  window  will  look  the  most  attractive.  Hence  the 
best  time  for  window  display  is  in  the  i'all  and  winter, 
when  the  evenings  are  longest.  For  this  reason,  too,  it 
follows  that  one  of  the  first  things  to  he  seen  to  is  that 
the  window  must  be  well  illuminated.  Nothing  so  surely 
kills  off  a  window  display  as  poor  lights.  And  at  the 
same  time  it  may  he  stated  that  there  is  no  other  invest- 
ment which  will  pay  a  merchant  so  well  as  good  lights 
throughout  the  store  as  well  as  in  the  window,  but  if 
the  rights  must  be  cut  down  anywhere,  let  it  not  he  in 
the   windows. 

The  chief  fault  of  the  ordinary  window  display  is 
crowding.     Don't    try    to   put    your   entire   stock   in   your 
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windows,  but  leave  room  for  an  effective  arrangement  of 
what  you  do  put  there.  Too  much  stuff  will  defeat  your 
purpose,  which  is  to  call  attention  to  the  items  displayed 
with  enough  force  to  make  the  gazer  want  to  buy.  The 
handsomest  and  most  effective  window  the  writer  has 
seen  in  a  long  time  was  at  the  same  time  the  simplest. 
At  the  season  of  beautiful  window  displays — Christmas 
— this  one  was  easily  the  best.  It  was  in  the  window  of  a 
si store.  The  back  and  sides  of  the  window  were  finish- 
ed in  plain  wood  of  a  dark  shade,  and  in  the  window  were 
three  pedestals  about  fourteen  inches  high.  Over  these 
pedestals  were  draped  three  skins,  one  white,  one  red  and 
.me  blue.  On  the  top  of  each  was  a  single  slipper,  match- 
ing in  color  the  skin  under  it.  In  the  centre  of  the  win- 
dow, on  a  white  mat,  was  placed  a  single  shoe,  one  of  a 
new  pattern.  This  shoe  was  marked  "Our  Marquise  Shoe 
— $3.50."  I'll  warrant  that  the  display  sold  that  brand 
of  shoes  and  sold  plenty  of  them. 

There  is  one  more  point.  Do  not  expect  a  window 
display  to  sell  goods  indefinitely.  Those  who  pass  your 
place  will  get  tired  seeing  the  same  thing  day  after  day. 
Give  them  something  new  to  look  at  once  in  a  while.  Let 
them  get  into  the  habit  of  looking  to  see  what  you  are 
going  to  offer  them  next.     Sooner  or  later  you  will  catch 


the  fancy  of  the  regular  gazer  and  sell  him,  or  her,  some- 
thing. If  your  offerings  are  made  on  the  basis  of  attrac- 
tive prices,  make  the  price  a  part  of  the  display.  In  most 
cases  it  is  well  to  do  this  anyway,  as  the  combination  of 
the  article  and  the  price  together  sometimes  make  an 
irresistible  combination  to  the  vagrant  fancy  of  the  win- 
dow-gazer. 

One  word  more  and  I  am  done.  Wash  your  windows. 
fs  this  an  unnecessary  suggestion?  Not  so  much  so  as  it 
might  be,  as  you  will  see  if  you  will  take  a  walk  along 
any  street  you  like,  for  I  will  warrant  that  you  will  find 
at  least  half  the  windows  you  pass  would  be  all  the  better 
for  a  little  attention  from  the  porter.  It  is  a  big  job  to 
wash  windows  frequently  when  other  work  presses,  but 
do  not  allow  yourself  to  fall  into  the  habit  of  letting  it 
go  till  a  more  convenient  season.  Even  if  you  do  not  do 
it  for  the  benefit  of  the  window  display,  do  it  anyway 
for  the  sake  of  the  appearance  of  the  store  generally.  If 
nothing  better  is  possible,  cover  the  floor  cf  your  window 
with  clean  paper  of  a  light  color.  It  looks  much  better 
than  stained  and  blotched  boards.  A  little  attention  to 
your  windows  will  pay  well  for  all  the  time  and  trouble 
it  will  cost  you,  as  you  will  soon  find  out. 


ONTARIO     SCHOOL     BOOK    SITUATION 


The  fat  is  in  the  fire,  and  the  booksellers  are  liable 
to  be  burnt  with  the  sputterings.  A  contract  has  been 
let  by  the  Ontario  Government  to  the  Canada  Publishing 
Company,  Toronto,  for  the  publication  of  public  school 
readers,  which  are  to  be  retailed  at  lower  prices  than 
they  were  formerly  purchased  wholesale  by  the  dealers. 
This  means  that  the  booksellers  of  Ontario  will  experience 
a  loss  on  every  reader  of  the  stock  carried  over  from  last 
year.  It  is  to  be  hoped  that  the  quantities  of  the  old 
stock  carried  over  are  very  small,  or  perhaps  they  will 
be  a  total  loss.  For  although  under  the  new  contract  the 
subject  matter  of  the  readers  will  be  exactly  the  same  as 
the  old,  the  cover  design  will  be  different.  This  will  prob- 
ably make  it  hard  to  dispose  of  the  old  books  even  at  the 
new  prices. 

Although  every  dealer  interested  will  probably  be  al- 
ready advised  of  the  new  prices,  for  the  benefit  of  those 
who  are  not  we  give  below  the  new  prices  compared  with 
the  old  ones: 
First  Book  Old  price       New   price       Difference 

Part  I   10  cents  5  cents  5  cents 

first    Hook 

Part  II  15  cents  7  cents  8  cents 

Second  Book    20  cents  9  cents         11  cents 

Third  Book   30  cents         13  cents         17  cents 

Fourth  Book   40  cents         15  cents         25  cents 

The  contract  is  for  eighteen  months  only.  In  the 
meantime  a  new  set  of  readers  will  be  compiled.  Book- 
sellers would,  therefore,  do  well  to  be  very  sparing  in 
their  orders   for  the  new  books. 

One  provision  of  the  contract  calls  for  a  discount  of 
25  pei'  cent,  to  any  purchaser  of  one  or  more  books  direct- 
ly from  the  publishers.  It  is  unlikely  that  many  people 
will  take  advantage  of  this  discount,  however,  so  that  the 
loss  in  trade  will  be  small  on   that  head. 

But  the  aggregate  loss  to  dealers  handling  the  new- 
books  will  be  very  serious  indeed.  It  is  to  be  hoped 
that  the  parents  of  school  children  will  be  more  liberal 
in  their  purchase  of  other  supplies  now  that  their  outlay 
on  readers  will  be  so  reduced. 

Many   are   the   invectives   launched   against   the  pub- 


lishers for  charging  such  high  rates  for  the  readers  in 
former  times,  when  they  can  now  come  forward  and 
publish  the  same  books  at  such  ridiculously  low  prices. 
Certain  sections  of  the  press  appear  to  think  that  even 
at  the  new  prices  the  publishers  will  wax  fat.  The  fact 
probably  is,  however,  that  only  the  immense  stocks  of 
the  old  readers  known  to  be  at  present  in  the  warerooms 
of  the  publishers,  together  with  the  fully  equipped  plant 
which  they  have  for  turning  out  the  goods,  make  the  new- 
prices  at.  all  possible.  The  Government  may  find  when  it 
comes  to  asking  for  tenders  for  the  publication  of  the 
new  readers,  which  are  to  be  compiled,  that  they  have 
bitten  off  a  great  deal  more  than  they  can  chew. 

In  all  probability  the  cost  of  turning  out  the  new  set 
when  the  subject  matter  has  been  prepared,  will  greatly 
exceed  the  present  cost,  and  the  Government  may  experi- 
ence the  chagrin  of  having  to  allow  higher  retail  prices 
to  be  charged.  It  will  be  a  pretty  kettle  of  fish  for  them 
when  they  have  to  tell  the  people  that  higher  prices  will 
be  necessary. 

They  will  have  one  way  out  of  the  difficulty  which 
they  may  take  advantage  of,  and  by  doing  so  appear  once 
more  as  the  benefactors  of  the  parents  of  public  school 
children.  That  way,  if  taken,  will  be  a  hard  knock  for 
the  booksellers.  It  will  be  free  readers.  What  matters 
it  that  the  public  has  to  pay  for  the  readers?  The  pub- 
lic is  apt  to  think  that  the  books  cost  them  nothing.  But 
in  reality,  all  the  public  will  be  paying  the  schoolbook 
bills  of  a  part  of  the  public.  That  will  not  prevent  the 
benefactors  (?)  of  the  public,  from  urging  their  claim  to 
public  commendation. 

These  are  facts  the  bookselling  trade  have  to  face. 
The  school  book  trade  seems  to  be  in  a  fair  way  of  being 
taken  altogether  out  of  the  hands  of  the  booksellers. 
Premier  Whitney  is  said  to  have  declared  that  the  new- 
contract  would  save  the  people  $00,000  a  year.  Perhaps 
this  annual  saving  is  necessary  in  view  of  the  fact  that  the 
salaries  of  all  members  of  the  Government  have  been 
raised  without  the  direct  sanction  of  the  people  who  pay 
them.  That  coincidence,  however,  may  pass  unobserved 
by  the  "people." 
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A     BELATED     AND     DEFECTIVE     BOOR    LIST 


For  the  convenience  of  the  public  libraries  of  the 
Province  of  Ontario  or  sucb  <>l'  them  as  stand  in  need  of 
guidance  in  the  choice  of  contemporaneous  literature,  the 
Education  Department  issues  annually,  ;i  small  pamphlet, 
containing  a  selected  list  of  books,  recommended  by  the 
Ontario  Library  Association.  The  list  is  sub-divided  un- 
der a  number  of  headings,  such  as  bibliography,  reference 
books,  philosophy,  religion,  sociology,  natural  science, 
history,  biography,  fiction,  etc.  In  the  case  of  each  hook, 
the  name  of  the  publisher  and  the  price  is  given. 

The  idea  is  an  admirable  one  if  only  it  were  properly 
carried  out.  But  unfortunately  the  list  seems  to  be  pie- 
pared  in  a  very  slip-shod  fashion.  If  the  selection  of  the 
books  is  made  in  as  careless  a  way  as  the  individual  titles 
are  frequently  recorded,  then  the  sooner  the  compilation 
of  the  list  is  put  into  the  hands  of  a  competent  bookman 
the  better. 

The  reason  advanced  for  the  insertion  of  the  pub- 
lisher's name  and  the  price  opposite  each  book  is  that'  it 
will  enable  booksellers  to  order  books  for  the  library  when 
desired.  Such  irony!  Who  ever  heard  of  a  bookseller 
ordering  books  for  a  library  nowadays?  But,  granted 
that  there  may  be  a  few  left,  their  work  would  be  much 
facilitated  if  the  list  were  made  out  with  a  greater  degree 
of  accuracy. 

A  directory  of  publishers  mentioned,  with  addresses, 
would  be  most  useful.  Refer  to  the  1906  list.  Here  we 
find  the  name  of  Henley,  not  a  very  familiar  one  to  the 
average  Canadian  bookseller;  the  Palestine  Exploration 
Fund,  another  nebulous  concern ;  Standard  Sanitary 
Manufacturing  Co.,  Jarrold,  Stock,  Lawrie,  Spon,  Wiley, 
all  undefined.  Why  can 't  these  names  be  recorded  in  full 
with  a  proper  address  attached? 

This  is  a  sin  of  omission:  now  for  the  sins  of  com- 


mission. When  a  title  is  listed,  il  should  be  listed  in  such 
a  way  as  to  give  the  bookseller  the  least  degree  of  trouble 
in  securing  the  book.  Take,  for  instance,  the  very  lirsl 
title  in  the  L906  list,  "Cyclopedia  of  American  Horticul- 
ture," by  L.  11.  Bailey.  This  book  is  credited  to  Double- 
day,  of  New  York.  If  we  mistake  not,  the  book  can  be 
obtained  in  Canada  from  the  Macmillan  Co.  of  Canada, 
who  have  a  Canadian  edition. 

Again,  under  the  list  of  books  devoted  to  education, 
there  appears  "Introduction  to  Business  Organization," 
by  S.  E.  Sparling,  Macmillan,  five  shillings.  The  use  of 
English  currency  (an  unnecessary  complication)  would 
naturally  lead  one  to  suppose  that  the  book  was  an  Eng- 
lish book,  procurable  only  in  London.  In  reality,  it  is 
an  American  book,  by  an  American  author,  and  can  be 
purchased  in  Toronto.  The  same  thing  applies  to  "How 
to  Choose  a  Farm,"  which  is  also  an  American  book, 
though  listed  at  7s.  6d. 

Books  are  credited  to  English  publishers  and  are 
listed  in  English  currency,  when  Canadian  editions  exist. 
Surely  it  is  not  too  much  to  ask  that  the  Canadian  pub- 
lisher be  given  a  little  preference  in  the  matter.  It 
would  not  hurt  the  compiler  of  the  list  to  come  down  from 
the  Education  Department  and  consult  with  one  or  two 
of  the  local  publishers.  He  might  even  be  given  an 
opportunity  to  see  some  of  the  books  he  refers  to. 

Particular  care  should  be  taken  to  have  the  prices 
accurate.  "The  Statesman's  Year  Book"  and  "Who's 
Who,"  are  listed  at  the  old  prices,  instead  of  the  higher 
price  now  obtaining.     Such  errors  spoil  the  whole  list. 

Other  defects  might  be  pointed  out,  but  these  should 
suffice  to  show  how  the  usefulness  of  the  list  is  minimized. 
Doubtless  the  people  pay  for  this  list  and  the  people 
should    therefore   be   given    an    accurate    and    useful   list. 


FURTHER    REMARKS     ON     EXPRESS     RATES 


Pursuant  to  a  hint  conveyed  by  one  of  our  corres- 
pondents, that  perhaps  big  mail  order  concerns  are  favor- 
ed with  a  special  express  rate,  a  representative  of  Book- 
seller and  Stationer  took  the  matter  up  with  Mr.  R.  G. 
Wilson,  the  Toronto  agent  of  the  Canadian  Express 
Company.  Mr.  Wilson  most  emphatically  denied  that 
anyone  had  a  better  rate  than  other  shippers  of  the  same 
class  of  merchandise  to  the  same  point.  He  said  that 
a  schedule  of  rates  applicable  to  all  shippers  was  strictly 
adhered  to.  This  schedule  is  printed  and  is  free  to  all. 
Moreover,  Mr.  Wilson  said,  the  Railway  Commission,  hav- 
ing jurisdiction  over  express  rates,  rate  discrimination 
in  favor  of  anyone,  mail  order  concern  or  otherwise, 
would  be  a  dangerous  policy  for  the  express  companies 
to  pursue.  The  companies,  according  to  Mr.  Wilson, 
have  from  time  to  time  received  overtures  from  mail 
order  concerns,  but  these  had  always  been  turned  down. 

Dismissing  for  a  moment  the  question  of  rate  dis- 
crimination, the  three  questions  of  great  importance  to 
booksellers  are:  (1)  Is  the  existing  rate  of  8  cents  a 
pound  on  book  packages  with  a  minimum  rate  of  10  cents, 
excessive?  (2)  Could  a  good  case  for  a  reduction  of  that 
rate  be  made  out  before  the  Railway  Commission?  (3) 
What  would  be  the  effect  on  the  bookselling  trade,  were 
such  a  reduction  to  take  place? 

Regai'ding  the  first  question :  A  comparison  of  the  book 
rales  of  the  Canadian  Express  Co.,  with  the  general  mer- 
chandise rates  shows  the  former  to  be  by  far  the  better 
rate  for  packages  of  books  weighing  three  pounds  and 
under.  The  lowest  rate  on  general  merchandise  to  points 
out   of   Toronto   is   40   cents   per   hundred   pounds.     This 


rate  per  hundred  is  arrived  at  on  a  basis  of  mileage,  and 
is  increased  proportionately  for  a  greater  mileage,  going 
up  to  as  high  as  $13.50  per  hundred  from  Toronto  to 
Vancouver. 

The  minimum  charge  under  this  40  cents  per  hundred 
rate,  is  25  cents  for  packages  weighing  five  pounds  and 
under.  This  minimum  applies  to  general  merchandise 
for  all  distances  in  Canada,  except  in  some  instances 
where  the  minimum  is  30  cents.  Thus  the  lowest  rate 
for  expressing  a  single  pound  of  general  merchandise 
is  a  little  over  three  times  the  rate  on  a  single  pound  of 
books;  one  third  more  than  the  rate  on  two  pounds  of 
books,  and  one  cent  more  than  the  rate  on  three  pounds 
of  books.  It  follows,  therefore,  that  the  shipper  of 
packets  of  books  not  exceeding  three  pounds  in  weight 
is  better  off  than  the  shipper  of  the  same  weight  of  gen- 
eral merchandise.  It  is  cheaper,  however,  to  ship  book 
packages  weighing  over  three  pounds  as  general  mer- 
chandise, as  over  that  weight  the  general  merchandise1 
rate  is  much  cheaper. 

There  is  another  important  element  entering  into  this 
question,  and  that  is,  what  rate  of  express  charges  can 
a  one  to  three-pound  book  package  stand  if  a  bookseller 
is  to  get  any  profit  out  of  the  transaction?  Take  an 
ordinary  $1.25  novel.  The  bookseller,  let  us  say,  gets  an 
older  for  one  copy.  He  writes  to  a  Toronto  publisher 
for  it,  and  it  is  shipped  by  express  (prepaid).  He  pays 
the  publisher  88  cents  for  the  book  and  10  cents  for 
expressage.  There  is  an  apparent  margin  of  27  cents 
for  his  profit  on  that  book.     This  profit,  however,  dwindles 
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down  until  ii  can  hardly  be  seen  with  ;i  microscope,  when 
he  begins  to  figure  oul  the  actual  cost  of  that  transaction. 
There  is  the  time  taken  in  writing  the  order,  the  letter 
paper,  the  slump,  and  every  other  fraction  of  general 
store  expense  whieli  is  chargeable  to  that  particular  trans- 
action, to  be  deducted  from  the  margin  of  27  cents. 
So  that  in  the  light  of  actual  mercantile  value  of  that 
book  transaction,  the  rate  of  express  is  certainly  ex- 
cessive. 

These  facts  should  be  taken  into  consideration  by  the 
express   companies   and   the  post-office   authorities   alike. 

With  regard  to  the  second  question,  considerable  dif- 
ficulty might  be  met  with,  if  the  matter  were  brought 
to  (lie  attention  of  the  Railway  Commission,  in  getting 
together  a  sufficient  number  of  concrete  examples  of  the 
injustice  of  these  book  rates.  The  companies  could  de- 
fend the  rate  on  the  ground  that  they  are  as  low  as 
book  postage  rates,  and  lower  than  the  rate  charged  by 
them  for  any  other  class  of  goods  in  quantities  up  to 
three  pounds.  It  would  have  to  be  shown  that  the  book- 
sellers are  making  too  little,  or  no  profit  at  all,  and  the 
companies  making  too  much  profit  on  all  these  little 
hook  transactions.  But  by  organization  and  businesslike 
energy  the  work   certainly  could  be  accomplished. 

Then  in  reference  to  the  third  question :  What  would 
be  the  effect  on  the  bookselling  trade  were  a  reduction 
to  take  place  ?  The  first  effect  would  be  the  increased 
profit  on  all  small  book  transactions  into  which  enters 
the  cost  of  express.  It  would  have  considerable  effect 
upon  the  number  of  such  transactions,  as  increased  profit 
would  be  in  an  incentive  for  the  booksellers  to  solicit 
more  of  such  business.  This  would  help  considerably  to 
build  up  the  business  of  a  store  as  a  whole. 

A  general  lowering  of  express  rates  would  leave  coun- 
try merchants  more  than  ever  exposed  to  mail  order 
competition,  which  would  have  to  be  met  by  every  mer- 
chant concerned  with  increased  attention  to  his  own  par- 
ticular field. 

The  executive  of  the  booksellers'  association  expect 
to  hold  a  meeting'  shortly,  when  the  matter  will  be  taken 
up  and  fully  discussed.  In  the  meantime  it  would  be 
advisable  for  all  having  views  upon  this  matter  to  send 
particulars  of  them  to  the  secretary  of  the  association, 
at  the  Toronto  office  of  Bookseller  and  Stationer. 

Miss  Hattie  Tweedie,  the  Moncton,  N.B.,  bookseller, 
writes:  "  re  express  charges:  This  morning  I  received  5 
books  from  Toronto,  the  express  on  which  was  75  cents. 
These  books  weigh  one  and  a  half  pounds  each,  a  total 
of  seven  and  a  half  pounds.  The  express  rate  is  sup- 
posed to  be  8  cents  per  pound.  In  your  recent  issue  of 
Bookseller  you  asked  for  some  facts,  so  I  thought  this 
might    be   of  interest.      It    assuredly    interests   me." 

T.  C.  Allen  &  Co.,  of  Halifax,  write  as  follows:  "We 
are  exceptionally  pleased  to  see  that  your  paper  is  tak- 
ing up  the  excessive  charges  now  being  made  by  express 
companies  on  book  packages.  We  would  like  to  cite 
our  own  position. 

"As  you  are  aware,  our  geographical  position  makes 
it  a  matter  of  from  ten  days  to  three  weeks  for  freight 
shipments  to  reach  us  from  Toronto,  so  we  are  forced  to 
have  our  supplies  of  new  publications  come  by  express,  or 
else  reach  us  when  the  demand  is  practically  over.  As 
an  instance:  A  few  days  ago  we  had  25  copies  of  a 
recent  publication  by  express  from  Toronto,  and  the 
charges  amounted  to  $1.50,  or  (i  cents  per  copy,  which  is 
altogether  loo  high.  We  feel  that  a  reduction  of  book 
rates  to  1  cents  per  pound,  would  not  be  n  loss  to  express 
companies,  but  would  in  most  cases  result  in  their  getting 
more  goods  for  transportation.  As  it  now  is  the  news 
companies  include  books  with  their  periodicals  and  still 
get   the  low  rates." 


AMERICAN  BOOKSELLERS'    CONVENTION. 

The  work  of  the  convention  was  crystallized  in  the 
repori  of  the  committee  on  resolutions,  which  reads  as 
follows,   and    was   unanimously   adopted    by    the   meeting: 

Mr.  President:  Your  committee  on  resolutions  beg 
leave  to  submit  the  following  report: 

Whereas,  The  members  of  the  American  Booksellers' 
Association  assembled  together  at  their  seventh  annual 
convention,  recognizing  the  necessity  for  improving  the 
unsatisfactory  conditions  prevailing  in  the  retail  book 
business  of  the  United   States,  now,  therefore,  be  it 

Resolved,  That  we  urge  the  publishers  of  new  copy- 
righted books  to  issue  all  such  volumes  in  the  future  at 
a  net  price  based  upon  the  salable  value  of  the  books, 
with  an  additional  charge  for  postage  when  mailed. 

Resolved,  That  we  request  a  minimum  discount  from 
the  advertised  price  sufficient  to  cover  the  cost  of  trans- 
acting business,  with  a  margin  of  profit  in  accordance 
with  custom  in  other  branches  of  mercantile  business. 

Resolved,  That  it  is  desirable  to  have  the  net  price 
permanent,  except  that  works  of  fiction  and  juvenile 
books  may,  if  not  successful,  be  sold  as  remainders  one 
year  after  publication,  and  books  may  be  utilized  for 
the  "Rebind"  trade  after  two  years  at  a  net  price  to  be 
maintained  for  at   least  one  year  additional. 

Resolved,  That  we  recommend  that  the  sliding  scale 
of  discount  be  materially  revised,  in  order  to  reduce  the 
wide  discrepancy  in  purchasing  price  between  the  buyer 
of  small  quantities  in  all  classes  of  literature  and  the  large 
buyer  of  a  few  titles  in  a  special  class. 

Resolved,  That  we  suggest  that  the  extra  discount  to 
the  jobber  on  all  books  be  discontinued  except  on  condi- 
tion that  he  shall  not  use  the  special  reduction  in  com- 
peting with  the  retail  dealer,  for  whose  benefit  he  has 
been  specially  favored. 

Resolved,  That  we  think  it  desirable  to  still  allow 
to  public  libraries  only  the  ten  per  cent,  discount  upon 
net  books,  as  at  present. 

Resolved.  That  we  consider  that  the  established  dis- 
count allowed  to  dealers  be  conditional  upon  such  dealers 
carrying  a  stock  of  books  of  reasonable  size  arid  that  a 
hook  is  understood  to  be  a  printed  volume  bound  in  covers 
more  substantial  than  paper. 

Resolved,  That  we  deprecate  the  breaking  of  the  sub- 
scription price  of  periodicals  and  recommend  the  abolition 
of  the  "Combination"  system  and  commend  those  pub- 
lishers who  have  firmly  maintained  their  publication 
price. 

Resolved,  That  this  association  recommend  that  the 
booksellers  of  the  United  States  make  an  unusual  effort 
on  their  part  to  push  the  sale  of  such  volumes  of  salable 
fiction  as  may  be  published  at  a  net  price  with  a  proper 
discount. 

Resolved,  That  we  recognize,  with  grateful  apprecia- 
tion, the  cordial  spirit  of  co-operation  with  which  so  many 
department  store  proprietors  and  their  managers  have 
responded  to  the  efforts  now  being  made  to  prevent  the 
extinction  of  the  new  book  business,  and  that  all  such 
department  store  proprietors  and  managers  are  cordially 
invited  to  ally  themselves  with  the  American  Booksellers' 
Association. 

Resolved,  That  these  resolutions  be  sent  to  the  pub- 
lishers of  the  United  States,  and  that  the  president  and 
secretary  be  directed  to  explain  to  them  the  reasons  for 
the  resolutions  and  to  convey  to  each  publisher  our  grate- 
ful appreciation  of  their  efforts  in  our  behalf. 

Resolved,  That  the  president  and  the  Postmaster-Gen- 
eral be,  and  are,  hereby  requested  to  offer  the  extension 
of  our  domestic  letter  rate  to  all  the  world. 
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SHOW    CARD    WRITING 


B"Y    CRAFTSMAN. 


Cut-outs. 

When  a  quantity  of  cards  are  to  be  written,  whether 
small  price  tickets  or  full  sheets,  the  cardjwriter  makes 
a  cut-out.  This  method  is  illustrated  in  Pigs.  G  and  II 
in  Cut  No.  1.  The  sample  card  (H)  being  written, 
another  card  of  the  same  size  is  taken,  and  lines  are 
ruled  on  tissue  paper  or  upon  transfer  paper  to  represent 
the  exact  position  of  the  words  on  the  original  card  (H), 
and  pasted  on  it.  The  spaces  showing  the  position  of 
words  or  letters  are  then  cut  out  with  a  sharp  knife.  By 
placing  the  cut-out  over  the  other  cards  to  be  written 
and  using  a  soft  pencil,  the  spaces  cut  out  are  traced 
readily  and  quickly,  and  the  card-writer  is  certain  that 
all  of  the  words  will  appear  in  the  same  position  on  all 
of  the  cards,  each  having  the  same  slant,  besides  being 
also  of  the  same  height.  The  lead  pencil  marks  are 
erased  with  a  sponge  rubber  after  the  card  is  dry.  These 
lead  pencil  marks  are  purposely  left  on  our  designs  in 
order  to  guide  the  beginner.  Under  the  cut-out  (G)  there 
is  pasted  a  dark  background  to  more  clearly  emphasize 
the  spaces  cut  in  the  card. 

In  our  second  illustration,  Fig.  A  is  another  cut-out 
for  a  trouser  card.  Three  pens  of  different  sizes  were 
used  to  write  the  card.  The  number  5  was  made  with 
a  brush.  Fig.  C  is  a  cut-out  for  the  small  price  ticket 
shown  over  (D). 

Stencils. 

When  large  quantities  of  hand-painted  cards  are  de- 
sired, the  larger  letters  and  designs  are  usually  stencil- 
led and  then  filled  in  by  hand.  Stencils  are  made  as  fol- 
lows: The  sample  card  being  first  made,  some  tracing 
paper  is  laid  over  it  and  the  letters  desired  are  traced. 
This  paper  is  then  pasted  on  a  sheet  of  strong  manila 
paper.  With  a  very  sharp  knife-point  the  letters  are 
cut  out,  as  shown  in  Fig.  E.  This  can  be  best  done  by 
laying  the  paper  on  a  sheet  of  cardboard  and  cutting 
clean  through  the  paper  slightly  into  the  card,  thereby 
avoiding  burr  edges,  which  are  sure  to  appear  if  the 
knife  be  dull  or  the  surface  used  under  the  stencil-paper 


(Continued  from  May  Number.) 

blurred  lines.  A  wide,  round  brush  with  short  bristles 
is  usually  the  kind  required  for  this  work.  When  a  paper 
stencil  is  used  the  color  is  spread  only  on  the  outer  sur- 
face  of   the   brush   by    rubbing    it   perpendicularly    across 
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uneven.  The  entire  stencil  should  receive  a  thin  coat 
of  shellac,  not  forgetting  the  inner  edges  when  the  cut- 
out has  been  made.  This  will  make  it  durable,  prevent- 
ing the  color  from  soaking  into  the  paper  and  the 
stencil  brush  from  injuring  the  surface,  which  otherwise 
would,    after   some     use,     absorb    much   color   and   cause 
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some  smooth  surface,  then  holding  the  stencil  firmly  in 
position  with  thumb  tacks,  or  with  weights  if  it  be 
large,  or  with  the  left  hand  when  small.  The  brush  is 
tapped  gently  up  and  down  against  the  stencil  and  its 
work  is  done. 

It  leaves  a  neat  faint  or  dark  impression,  according 
to  the  amount  and  tint  of  color  applied  ;  besides  this,  it 
places  the  design  or  letters  in  the  exact  position  on  all 
the  cards.  Fig.  F  shows  a  card  made  with  stencil  (E). 
After  the  stencil  brush  is  used  all  the  letters  are  out- 
lined with  a  small  brush,  then  filled  in. 

When  large  stencils  are  cut  and  there  are  many  nar- 
row spaces  uncut,  like  those  in  the  top  of  (A),  (C),  (T), 
and  the  bottom  of  (C)  and  (L),  it  is  advisable  to  cut, 
narrower  strips  of  paper  and  to  strengthen  these  weak 
parts  by  fastening  on  these  strips  with  glue  or  shellac. 

Floral  Cards. 

Artificial  flowers,  especially  violets,  are  highly  decor- 
ative, and  can  be  used  to  good  advantage  iv  making  both 
price  tickets  and  window  cards.  Glueing  one  violet,  with- 
out a  stem,  in  each  corner,  is  in  itself  a  pretty  decora- 
tion. Two  or  three  violets  with  stems  and  one  leaf,  fas- 
tened to  a  corner  of  the  card  by  piercing  two  holes  and 
fastening  the  stems,  and  leaf  stem,  with  thin  wire,  make 
an  agreeable  appearance. 


CUTTING  PRICES. 


"Here  y'are  now;  two  packages  for  two-pence!" 
yelled  a  seedy-looking  envelope  dealer  in  Holborn. 

"Here  y'are,  this  way;  two  packages  for  a  penny!" 
howled  another  envelope  dealer,  almost  hustling  his  fel- 
low-merchant off  the  pavement. 

Women  out  shopping  noted  the  difference  in  prices, 
and  soon  bought  out  the  two-for-a-penny  man.  Then 
both  peddlers  drifted  round  the  corner,  and  the  one  who 
had  sold  no  envelopes  divided  his  stock  with  the  other, 
remarking  with   a  chuckle: 

"It  works  beautifully,  old  pal,  don't  it  ?" 
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MONTHLY   REPORTS 
FROM  TRADE   CENTRES 


MONTREAL. 


Preparations  for  Tourist  Trade — Popular  Songs  in  Mon- 
treal— Personal  Mention. 

Office  of  Bookseller  and  Stationer 

232  MoGill  Street,  Montreal, 

June  4,  1907 

Montreal  bookstores  report  having1  had  a  very  good 
month  in  nearly  all  lines.  Trade  generally  seems  to  be 
improving.  The  tourist  trade  is  occupying  the  attention 
of  the  booksellers  at  present  and  all  preparations-  are 
duly  under  way.  Some  of  the  large  St.  Catherine  Street 
stores  are  devoting  large  tables  especially  to  the  needs  of 
the  tourist.  Guide  books  and  views  of  Montreal  and  vi- 
cinity are  selling  well.  Paper  novels  from  15c  to  65c  are 
also  active. 

Not  many  new  books  have  appeared  in  Montreal  dur- 
ing the  month.  Such  few  as  have  been  offered,  however, 
are  selling  well.  Louis  Joseph  Vance's  new  book,  "The 
Brass  Bowl,"  promises  to  be  very  popular.  "At  the  Sign 
of  the  Beaver,"  by  Samuel  Mathewson  Baylis,  published 
by  William  Briggs,  Toronto,  is  in  high  favor  at  present. 
"The  Port  of  Missing  Men,"  by  Meredith  Nicholson,  pub- 
lished by  McLeod  &  Allen,  Toronto,  and  "The  Chronicles 
of  Rebecca,"  by  Kate  Douglas  Wiggin,  published  by 
Briggs,  continue  to  be  very  popular. 

Picture  post  cards  are  in  excellent  demand.  Canadian 
summer  scenes  are  favorites  at  the  present  writing. 
Comic  cards  are  also  having  a  fair  share  of  the  trade. 

In  the  stationery  lines,  Eaton  Hurlbut's  Hot  Pressed 
Vellum  and  Whiting's  French  Chambray  continue  to  be 
popular  in  the  high  class  grades  for  society  correspond- 
ence. 

Wedding  and  visiting  cards  are  having  close  attention 
at  retail,  as  June  is  pre-eminently  the  month  for  wed- 
dings.   The  black,  old  English  style  is  still  to   the  fore. 

The  music  business  in  Montreal  during  the  last  month 
has  been  very  good  both  in  departmental  and  exclusive 
music  stores. 

The  Jerome  H.  Remick  Co.,  of  Detroit,  have  brought 
out  a  new  ballad  entitled  "Dreaming."  They  claim  that 
this  song  will  be  just  as  big  a  success  as  "Dearie."  This 
same  firm  have  also  published  "I'd  Rather  Two-Step  than 
Waltz,  Bill."  This  song  at  the  present  time  is  being 
sung  by  many  such  well  known  artists  as  Ethel  Levey, 
Adele  Ritchie,  Clarice  Vance  and  others.  These  two 
music  pieces  have  recently  been  introduced  into  Montreal 
and  up  to  the  present  writing  they  are  in  splendid  re- 
quest. The  above  mentioned  firm  have  recently  bought  up 
the  catalogue  of  Cooper,  Kendis  &  Paley.  This  last 
mentioned  concern  .brought  out  some  big  hits  within  the 
Jast  two  years.  "Cheer  up  Mary,"  "A  Friend  of  Mine 
Told  a  Friend  of  Mine,"  "Deutschland,"  and  Vesta  Vic- 
toria's sons'  hits  "Man,  Man,"  and  "Billy  Green"  are 
anions'  the  best.  "Cheer  up  Mary,"  especially,  took  well 
in  Montreal.  "Experience,"  "Meet  me  at  Twilight,"  and 
"My  Trish  Rosie,"  used  in  Charles  Frohman's  production, 
"The  Little  Cherub,"  had  phenomenal  sales  throughout 
the  month  of  May.  Many  of  the  Montreal  dealers  were 
unable  to  supply  the  demand. 

The  Delmar  Music  Co.,  of  Montreal,  report  good  sales 
for  Miss  De   Long's   composition    "G.   E.   M.,"    a   march 


and  five-step.  This  piece  has  been  arranged  for  orchestra 
by  Mr.    [{.   (Inienwald. 

Charles  K.  Harris,  the  publisher  and  song  writer, 
New  York,  has  recently  written  a  book  entitled  "Mow  to 
Write  a  Popular  Song."  In  our  opinion  no  one  is  better 
able  to  write  on  such  a  subject  than  Mr.  Harris.  His 
first  great  song  hit  was  "After  the  Ball,"  of  which  1,- 
500,000  have  been  sold  up  to  the  present.  This  was  fol- 
lowed by  many  other  successes  and  at  present  Mr.  Harris 
is  recognized  the  world  over  as  being  one  of  the  greatest 
writers  of  popular  songs. 

In  dance  music  the  "Egyptian  Waltzes,"  published  by 
Whitmark's,  New  York,  is  having  a  steady  sale. 

Mr.  F.  E.  Phelan,  the  St.  Catherine  Street  book- 
seller, Montreal,  recently  returned  from  a  two  weeks' 
pleasure  trip  to  Lake  Charlebois. 

Charles  Frederick  Duffy,  formerly  employed  in  the 
book  store  of  Mr.  A.  T.  Chapman,  Montreal,  has  been 
arrested  in  New  York  on  the  charge  of  stealing  $3,000 
from  the  Dominion  Express  Company's  Agency,  which 
Mr.   Chapman  conducted  at  his  store. 

Mr.  E.  Daoust,  of  C.  0.  Beauchemin  &  Fils,  Mont- 
real, has  returned  from  a  two  months'  trip  to  France. 
While  abroad,  Mr.  Daoust  laid  before  a  literary  society 
at  Paris  plans  for  the  extension  of  French  literature  in 
Canada.  He  has  received  the  support  of  a  leading  French 
publishing  house. 

The  annual  meeting  of  the  shareholders  of  the  Wat- 
son, Foster  Company,  Limited,  Montreal,  was  held  on 
Tuesday,  the  4th  instant,  and  the  following  directors 
were  elected  for  the  coming  year  :  Hugh  Watson,  S.  S. 
Boxer,  W.  B.  Foster,  J.  H.  Gallagher  and  W.  A.  Suther- 
land. At  a  subsequent  meeting  the  following  officers  were 
chosen  :  Hugh  Watson,  president  ;  S.  S.  Boxer,  vice-pre- 
sident and  manager,  and  W.  A.  Sutherland,  sec. -treasurer. 


TORONTO. 


Business    Dull — Some    Store    News — Magazine    Sales — In 
Wholesale  Circles. 

Office  of  Bookseller  ai.d  Stationbr. 

10  Front  Street  East,  Toronto. 

June  10,  1907 

Business  in  Toronto  has  been  somewhat  dull  lately 
owing  to  the  disagreeable  weather.  This  has  been  felt 
more  by  the  down-town  stores,  mostly  because  people  do 
not  care  to  travel  far  in  unpleasant  weather.  A  certain 
amount  of  benefit  under  these  conditions  accrues  to  sub- 
urban stores! 

Post  cards  are  going  as  lively  as  ever,  but  some  re- 
tailers claim  that  prices  are  being  cut  too  much.  Some 
stores  are  selling  pretty  good  cards,  which  should  go  at 
2  for  5  cents,  for  4  for  5  cents.  In  the  main,  however, 
the  trade  remains  fairly  steady  at  good  prices. 

II.  C.  Rymal,  Yonge  Street,  has  a  very  tasty  little 
store.  He  does  an  almost  exclusively  stationery  trade, 
carrying  but  few  magazines,  and  no  books  at  all.  The 
store  has  only  been  open  since  October  last,  when  it  got 
into  the  field  in  time  to  participate  in  the  Christmas 
rush.  The  outlook  for  the  store  is  very  encouraging.  The 
window  is  tastefully  dressed — not  overdressed — with  high 
class  boxed  papeteries  and  tablets,  and  engraved  wedding 
stationery  and  visiting  cards.  A  few  post  cards  frame 
the  sides  of  the  window,  and  more  post  cards  form  an  at- 
tractive curtain  for  the  top  half  of  the  window. 

Sutherland,  who  was  compelled  to  move  from  his  old 
Yonge  Street  store  a  short  time  ago,  to  make  room  for 
a  new  building,  is  now  firmly  established  again.  His 
store      is      a      little      further      up      Yonge      Street,      on 


20 


BOOKSELLER     AND     STATIONER 


the      other      side,      at       No.       377.  The      store      is 

larger  than  the  old  one,  having  two  spacious  show- 
windows.  Text  books,  second  hand  books,  and  almost 
every  other  kind  of  book  are  dealt  in  by  Mr.  Sutherland, 
who  also  carries  a  good  line  of  stationery,  but  no  fancy 
goods  or  post  cards. 

There  is  no  alteration  so  far  in  the  magazine  counter 
trade.  One  dealer — a  lady— thinks  that  British  periodicals 
will  never  supplant  American  periodicals  to  any  extent. 
Her  experience  shows  very  little  demand  for  the  British 
magazines  she  already  carries,  except  for  the  cheaper 
grade  of  three-cent  weeklies.  One  of  the  large  whole- 
salers also  holds  this  opinion. 

The  business  of  the  Methodist  Book  and  Publishing 
interests  during  the  past  year  has  exceeded  that  of  any 
former  year  in  its  history.  This  was  the  finding  of  the 
central  section  of  the  Book  and  Publishing  Committee, 
which  met  recently,  with  Rev.  J.  E.  Mavety,  of  Mont- 
real, in  the  chair.  The  net  profits  were  also  the  largest 
ever  accruing  from  the  concern.  A  certain  proportion  of 
the  profits  will  be  kept  for  legitimate  extension,  and  the 
rest  will  be  devoted  to  the  superannuated  ministers'  fund, 
the  appropriation  this  year  to  that  fund  being  larger  than 
ever  before. 

A  few  late  spring  books  are  still  coming  from  the 
publishers,  but  attention  is  now  being  concentrated  on 
the  long  list  of  fall  publications.  Western  travelers  are 
expected  back  shortly.  Orders  from  this  field  surpass  all 
previous  seasons.  With  the  stationers  and  fancy  goods 
dealers,  it  is  between  seasons  and  there  is  little  activity. 
Orders  for  school  supplies  are  reported  to  be  large. 


ST.  JOHN,  N.B. 


Effect  of  the  Postal  Changes  on  Magazine  Sales — Picture 
Post  Card  Trade — Backward  Season. 

Office  of  Bookseller  and  Stationer, 

St.  John  N  B  ,  June  1 ,  197. 

Owing  to  the  unusually  cold  and  backward  weather 
of  the  past  month,  business  has  been  rather  quiet  among 
the  booksellers  and  stationers  here.  It  is  expected,  how- 
ever, with  the  advent  of  warmer  weather,  trade  will  pick 
up,  and  a  good  tourist  business  is  looked  for. 

The  new  postal  regulations  have  resulted  in  the  sub- 
scriptions of  some  of  the  newspapers  and  periodicals 
being  raised.  Some  of  the  dealers  have  advanced  the 
prices  of  magazines  printed  in  the  United  States  from 
thirty  to  fifty  per  cent.,  though  several  are  still  holding 
to  the  old  prices. 

In  conversation  with  one  of  the  dealers  who  is  still 
selling  at  the  old  rate  he  said  that  it  was  not  costing  any 
more  to  get  magazines  in  here  now  than  it  did  previous 
to  the  increase  in  rates  as  the  majority  of  the  publica- 
tions come  by  express  and  up  to  the  present  time  no 
change  has  been  made  in  the  express  charges.  Several 
dealers  however  have  taken  advantage  of  the  new  postal 
regulations  as  an  excuse  for  getting  higher  prices  and  as 
a  result  there  is  a  howl  from  the  consumer.  These  deal- 
ers are  asking  15  cents  for  magazines  that  formerly  sold 
at  10  cents.  As  about  75  per  cent,  of  the  magazines  sold 
are  American  publications,  this  means  quite  an  increase 
in  the  profits.  It  is  predicted  that  if  the  new  rates  are 
continued  it  will  have  the  effect  of  decreasing  the  sale  of 
United  States  publications,  but  is  not  likely  to  help  ou1 
the  Canadian,  unless  flic  demand  creates  a  source  of  sup 
ply  on  this  side  of  the  border'.  At  present  there  is  al- 
most nothing  published  in  Canada  of  the  class  which  is 
most  popular  and  sells  most  widely. 


An  official  of  one  of  the  express  companies  who  was 
interviewed  said  that  since  the  new  postal  laws  went  into 
effect  they  have  had  a  great  many  more  parcels  of  news 
papers  and  magazines  to  carry  than  ever  before,  as  their 
rates  are  somewhat  less  than  the  postal  rates.  The 
bulky  American  newspapers  are  now  brought  here  in  this 
way  instead  of  by  post.  The  deliveries  are  not  quite  so 
prompt,  but  it  is  contended  that  the  cheaper  rates  com 
pensate  for  the  slight  difference  in  time. 

The  demand  for  picture  post  cards  seems  as  great  as 
ever  and  shows  no  indications  of  diminishing.  Many  new 
lines  are  being  added  to  the  stocks  from  time  to  time 
and  the  class  of  cards  shown  in  the  bookstores,  and  those 
for  which  there  is  the  greatest  demand,  are  the  more 
artistic  colored  varieties.  The  action  of  the  police  in 
seizing  a  lot  of  suggestive  and  obscene  cards  from  a 
stock  displayed  in  one  of  the  city  cigar  stores  has  had  a 
good  result  and  cards  of  this  type  are  no  longer  on  sale, 
at  least  openly.  None  of  the  booksellers  handled  any  of 
these  objectionable  lines. 

The  visit  here  of  Rev.  C.  W.  Gordon  (Ralph  Connor), 
who  lectured  in  the  opera  house  on  May  31,  under  the 
auspices  of  the  Marathon  Athletic  Club,  has  created 
quite  a  demand  for  the  books  of  this  author  and  several 
of  the  booksellers  who  displayed  his  works  prominently 
at  this  time  have  reaped  the  harvest  of  the  advertising 
for  his  appearance  here. 

WINNIPEG. 


Business  Fairly  Active — A  News  Wagon — Opening  of  an 
Educational  Department. 

Office  Of    BoOKKELLER  AND  STATIONER, 

Room  511  Union  Bank  BuikliDg, 

Winnipeg,  M-y  ?1, 1907 

Spring  business  has  been  fairly  active  with  Winnipeg 
book  and  stationery  stores,  although,  like  all 
others,  they  have  suffered  somewhat  from  the  unseason- 
able weather.  Good  window  displays  and  aggressive  ad- 
vertising during  the  month  have  helped  to  stimulate 
business. 

Morris  &  Taylor,  who  opened  a  news  stand  on  Port- 
age Avenue  opposite  the  Free  Press  a  few  months  ago, 
have  used  aggressive  methods  from  the  start  and  during 
the  last  month  have  introduced  something  decidedly  new. 
They  have  a  news  wagon  that  travels  the  business  streets 
of  the  city,  carrying  papers  and  magazines.  They  special- 
ize in  Canadian,  English  and  American  newspapers. 

Russell,  Lang  &  Co.  have  opened  an  "educational  de- 
partment" in  connection  with  their  new  Portage  Avenue 
store  devoted  to  school  books  and  teachers'  supplies.  <  >n 
May  23rd  they  held  a  reception  for  teachers  and  their 
friends  which  was  attended  by  about  200  guests.  Re- 
freshments were  served  in  the  "rest,  room"  which  was 
decorated  for  the  occasion  witli  American  Beauty  roses. 
The  opening  was  highly  successful. 

Dr.  Blewett's  new  philosophical  work,  "Nature,  a 
Vision  of  God,"  has  met  with  a  large  sale  in  Winnipeg 
for  a  book  of  this  character,  owing-  partly  to  the  fact 
that  the  author  was,  until  recently,  a  citizen  of  Winnipeg. 
R.  J.  Campbell's  "New  Theology"  lias  met  with  a  ready 
sale. 

Bookseller  and  Stationer  had  a  call  (luring  the  month 
from  Mr.  Charles  C.  Gardner,  representing  Millar  & 
Lang,  of  Glasgow.  Mr.  Gardner  was  in  Winnipeg  calling 
on  the  wholesale  trade  in  the  intersts  of  (he  picture  post 
card  business. 

M.  E.  Keroack,  stationery  and  fancy  goods  merchant 
has  sold  out   to    M.    Keroack. 
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PRICES  ADVANCING. 

The  prices  of  almost  every  line  in  the  stationery  trade 
are  on  the  advance.  Paper  and  all  manufactures  of 
paper  are  feeling-  this  tightness  especially.  Not  only  is 
the  raw  material  affected,  but  every  process  through 
which  it  is  put  adds  to  the  cost.  In  view  of  this  fact, 
dealers  would  do  well  to  purchase  staple  lines  now  in 
quantity  before  further  advances  are  made.  The  public, 
too,  should  be  advised  of  the  conditions  and  made  to  pay 
more  for  goods. 

As  one  instance  of  the  advanced  cost,  of  manufacture, 
attention  might  be  directed  to  the  new  labor  conditions 
in  Toronto,  from  which  centre  so  many  of  the  stationery 
lines  come.  Since  June  1,  the  eight-hour  day  has  be- 
come the  basis  of  work.  Shorter  time  means  less  output 
and  yet  the  same  cost.  This  applies  to  all  lines  in  which 
printing,  lithographing,  binding,  etc.,  enter.  Dealers  need 
not  therefore  be  surprised,  when  they  find  prices  on  all 
these  lines  advancing. 

AN  ADVERTISING  FALLACY. 
Many  advertisers  have  a  somewhat  mistaken  idea  of 
the  functions  of  advertising.  They  consider  that  the 
mere  purchase  of  space  in  an  advertising  medium  and  the 
insertion  of  an  advertisement,  should  forthwith  bring 
them  in  a  great  deal  of  business— in  fact  enough  to  justify 


them  in  saying  that  advertising  pays.  When  their  at- 
tempt does  not  have  this  immediate  result,  they  at  once 
come  to  the  conclusion  that  advertising  does  not  pay. 

A  business  man,  who  runs  a  trial  advertisement  in  a 
medium  for  a  single  insertion,  hopes  thereby  to  get  re- 
plies from  every  reader  of  the  paper.  When  only  one  or 
two  answer,  instead  of  being  gratified,  he  is  disappointed, 
lie  forgets  the  dozen  or  so  more,  who  noted  his  adver- 
tisement, but  who,  by  reason  of  the  indolence  of  human 
nature,  neglected  to  reply  at  once,  and  gradually  forgot 
abo'ut  it.  There  was  no  second  insertion  to  quicken  the 
memory  and  no  third  insertion  to  stir  them  up.  The  ef- 
fect of  the  advertisement  was  lost  on  them. 

Then  there  is  another  aspect  of  the  case.  Looking 
from  the  reader's  standpoint,  he  sees  one  firm  advertising 
spasmodically  and  another  firm  advertising  regularly. 
What  is  his  natural  conclusion  as  to  the  merits  of  the 
two  houses  ?  Undoubtedly  he  will  be  led,  perhaps  un- 
consciously, to  attribute  greater  solidity  and  progressive- 
ness  to  the  firm  which  uses  space  regularly.  This  is  a 
psychological  fact.  It  means  that  it  pays  to  advertise 
regularly,  whether  the  advertiser  can  trace  direct  results 
or  not. 

Again,  an  advertiser,  who  asserts  that  advertising 
does  not  pay,  oftentimes  has  only  himself  to  blame. 
There  is  a  way  to  advertise  well  and  there  is  a  way  to 
advertise  ill.  It  is  for  the  advertiser  himself  to  make 
his  publicity  tell.  Do  not  be  inclined  to  blame  the 
medium  and  blame  advertising  in  general.  Rather  ask  if 
you  are  obtaining  the  best  possible  effects  in  the  compo- 
sition of  your  advertisement,  both  literary  and  typo- 
graphical. 

Many  arguments  can  be  brought  forward  to  support 
our  position.  Persistency  is  needed  in  advertising  as  much 
as  in  anything  else  if  success  is  to  be  obtained.  Others  have 
succeeded  and  it  has  been  through  continuous  effort. 
Therefore,  before  condemning  advertising,  give  it  a  fair 
and  reasonable  trial. 

CHEAPER  FICTION. 

A  movement  is  on  foot  in  England  to  provide  the 
public  with  cheaper  fiction.  Publishers  like  Chatto  & 
Windus  and  Thomas  Nelson  &  Sons  are  now  turning  out 
books  at  remarkably  low  prices.  This  reduction  has  only 
been  made  possible  by  the  use  of  the  latest  machinery. 
Also  it  only  applies  to  books  of  some  considerable  reputa- 
tion, Tor  which  a  sure  and  large  demand  is  to  be  counted 
on. 

The  series  of  novels  now  being  issued  by  the  Nelsons 
at  seven-pence  includes  such  well-known  books  as  "The 
Marriage  of  William  Ashe,"  by  Mrs.  Ward;  "The  In- 
trusions of  Peggy,"  by  Anthony  Hope;  "No.  5  John 
Street."  by  Richard  Whiteing ;  "The  Battle  of  the 
Strong,"  by  Sir  Gilberi  Parker,  etc.  These  books  have 
been  heroic  the  public  iii  the  more  expensive  editions  for 
some  years  and  il  may  be  almost  taken  for  granted  that, 
in  their  new  guise,  they  will  have  a  renewed  popularity. 

In    the   United   States,  we  note   that    one  publisher  has 
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actually  advanced  the  price  of  a  current  novel  to  $1.75, 
claiming  thai  the  increased  cost  of  production  demands 
it. 

It  will  be  interesting  to  note  which  of  lliese  tendencies 
is  going  to  prevail.  We,  in  Canada,  have  a  general  price 
for  current  fiction  of  .+  1.25,  with  an  occasional  $1.50 
volume.  The  tendency  here  during  the  last  few  years 
has  been  downward. 

READING  THE  ADS. 

A  trade  paper  cannot  wholly  exist  on  the  money  paid 
for  it  by  subscribers.  If  Bookseller  and  Stationer,  for 
instance,  had  to  depend  for  its  revenue  on  its  subscribers 
alone,  a  vastly  inferior  paper  (or  no  paper  at  all)  would 
be  the  inevitable  result.  The  reason  we  are  able  to  turn 
out  one  of  the  best  papers  in  the  stationery  trade  is 
because  of  the  support  given  us  by  our  advertisers.  Our 
advertisers  know  that  we  turn  out  a  paper  worthy  of 
being  carefully  read  by  every  man  in  the.  trade.  It  is 
because  of  that  faith  that  they  advertise  with  us.  More- 
over our  advertisers  understand  fully  that  they  are  talk- 
ing to  business  men  when  they  take  space  in  our  adver- 
tising columns.  Therefore  they  realize  that  any  propo- 
sition they  advertise  in  that  space  must  be  sound  on  the 
very  face  of  it.  Thus  it  is  that  only  advertising  really 
interesting  to  the  stationery  trade,  and  which  is  likely 
to  result  in  mutual  profit  both  to  buyer  and  seller,  ever 
appears  in  our  columns. 

We  demand  high  grade  advertising.  This  involves  us 
in  a  duty  to  provide  editorial  and  reading  matter  of  the 
highest  grade  to  match.  The  result  is,  Bookseller  and 
Stationer  is  not  produced  by  any  indiscriminate  use  of 
the  shears  and  paste  brush.  We  endeavor  to  be  worthy 
of  both  our  readers  and  our  advertisers.  And  as  we  urge 
upon  our  advertisers  the  necessity  of  advertising  only 
that  which  appeals  to  the  business  man,  so  let  us  urge 
our  readers  to  give  more  than  a  mere  cursory  glance  at 
our  advertising  columns  ;  for  in  them  are  to  be  found 
items  of  the  greatest  value  to  every  progressive  man  in 
the  trade. 

LETTING  IT  SLIP. 

Do  you  allow  any  local  trade  to  slip  through  your 
fingers  f  Think  it  over  for  a  moment  !  The  mail  order 
concern  comes  in  for  a  great  deal  of  condemnation  from 
all  kinds  of  merchants,  including  stationers.  No  doubt 
the  depredations  of  such  concerns  are  to  some  extent  un- 
avoidable. There  is,  however,  another  form  of  com- 
mercial depredation  carried  on  throughout  the  country 
which  is  due  to  a  large  extent  to  the  stationers  them- 
selves. It  can  be  stopped.  We  refer  to  the  business  of 
typewriter  supplies. 

What's  the  matter  with  you  stationers  1  Why  don't 
you  yet  out  and  hustle  typewriter'  supplies  ?  These  were 
the  queries  put  to  Bookseller  and  Stationer  the  other 
day  by  a  Toronto  manufacturer  of  these  supplies.  He 
said  that  the  great  hulk  <>l'  this  profitable  line  was 
handled  by  the  typewriter  companies,  who  sent  their 
men  all  over  the  country  selling  direct  to  the  consumsr. 


Mark  that.  Any  consumer  of  typewriter  supplies  in  your 
locality  is  your  customer.  lie  is  a  citizen  as  interested 
as  yourself  in  the  prosperity  of  that  community,  es- 
pecially if  he  is  a  merchant,  ile  would  not  like  to  see 
you  go  out  of  town  for  any  goods  which  he  handles. 
Neither  should  you  allow  him  to  go  outside  for  his  type- 
writer supplies. 

Put  the  question  to  him.  You  can  sell  him  his  type- 
writer supplies  just  as  you  can  his  business  stationery. 
Moreover,  you  ought  to  do  it.  Don't  sit  behind  the 
counter  selling  fireworks  to  the  small  boy.  Let  the 
young  lady  clerk  do  that.  You  get  out  among  your 
fellow  business  men  and  see  to  it  that  no  agent  of  a  type- 
writer company  or  metropolitan  stationery  concern  butts 
in  on  your  own  stamping  ground. 

"Not  very  much  of  that  kind  of  business  done  in  this 
town,"  you  say.  That  doesn't  matter.  What  little  there 
is  should  be  done  by  you.  Moreover,  there  may  be 
more  done  than  you  imagine.  Jump  on  the  typewriter 
company's  agent  and  sell  the  goods  yourself. 

POINTERS  FROM  CITY  STORES. 

It  will  not  be  long  until  your  salespeople  take  their 
vacations,  and  it  would  be  a  good  move  for  you  to  en- 
courage as  many  as  possible  of  them  to  visit  the  city,  if 
only  for  a  day,  and  have  a  look  round  the  big  stores. 
There  may  be  no  definite  information  that  you  can  in- 
struct them  to  gather,  but  they  are  almost  sure  to  pick 
up  some  helpful  pointers.  Among  other  things  they  could 
compare  some  of  your  prices  with  those  which  these 
houses  are  offering,  see  how  stock  is  kept  and  displayed, 
etc. 

RUSSELL,  LANG'S  RECEPTION. 

In  the  letter  from  our  Winnipeg  correspondent,  re- 
ference is  made  to  a  reception  tendered  to  the  local 
school  teachers  by  Russell,  Lang  &  Co.  We  have  been 
favored  by  that  progressive  firm  of  booksellers  with  an 
invitation  card  which  is  very  tastefully  gotten  up  in 
script  type. 

The  occasion  of  the  reception  was  the  opening  of  the 
firm's  new  educational  book  store  on  Portage  Avenue. 
The  reception  took  place  in  the  rear  end  of  the  store, 
which  is  beautifully  fitted  up  in  weathered  oak.  This 
part  of  the  store  is  intended  for  a  rest  room,  where  cus- 
tomers may  wait  for  friends,  etc.  There  is  also  a 
writing  table  at  one  of  the  windows  to  accommodate 
customers  wishing  to  write  a  letter. 

Among  the  200  guests  who  attended  the  reception 
were  all  the  highest  school  officials  of  Winnipeg. 

It  is  things  of  this  kind  which  lend  a  dignity  to  the 
bookselling  trade,  enjoyed  by  no  other  kind  of  retail 
business.  From  a  business  point  of  view,  such  a  recep 
tion  is  an  excellent  idea,  bringing,  as  it  docs,  books  and 
book  lovers  together,  and  leaving  an  impression  of  the 
store  which  will  be  hard  to  efface.  The  methods  of  this 
progressive  western  store  deser\(;  to  be  studied  by  mem- 
bers of  the  trade  in  the  older  parts  id'  the   Dominion. 
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In  Front  of  the  Fi 


We  never  before  had  such  beauties  to  show  our 
Canadian  friends  as  we  have  this  time.  Your  little 
customers  and  your  big  ones  will  all  be  after  our 
Calendars  again  this  year,  and  any  who  didn't  buy  last 
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season,    will    find     our     1908    lines     too     tempting     to 
resist. 


SM& 


Artistic  Designs 
Beautiful  Colorings 
Profuse  Variety 


Be  sure  you  see  our  full  collection 


DAVIDSON  BR< 
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ont,  This  Season! 

Here's  where  we  come  up  strong.  We've  a  great 
record  behind  us,  and  many  seasons  testify  the  success 
of  all  our  Cards.  This  isn't  mere  luck.  It's  the 
recognition    shown   by  your  customers   and    others,    to 
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novel  and  original  ideas  carried  out  in  first-class  style. 
Nothing  could  be  more  attractive  than  this  season's  lines. 

Novel  Ideas  ^  ^ 

Charming  Effects 
Splendid  Values 

Be  sure  you  see  our  full  collection 


rHERS, 


BASTERFIELD  ST.,  LONDON 
73  FIFTH  AVE.,       NEW  YORK 
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Steady  Sellers  for  Summer 

Sales 


E.  P.  Oppenheim  Joseph  Hocking 

Cloth  Paper  Cloth             Paper 

The  Secret,         -             $1.25  .75         A   Strong  Man's  Vow,  $1.25       .75 

The  Leader,  Clo.  only      1.25  Woman    of     Babylon,  1.25 


Antonio  Fogazzaro 

S.  R.  Crockett 

The  Patriot,  Clo.  only 

$1.25 

Cloth 

Paper 

Man    of    The    World, 

Kid  McGhie,      - 

-      1.25 

.75 

Clo.  only 

1.25 

Maid  Margaret, 

-      1.50 

.75 

The   Saint,    Clo.   only 

1.25 

Cherry  Ribband,    - 

-      1.50 

.75 

John  Oxenham 


Cloth 


Rising    Fortunes,    Clo. 

only,         -           -  $1.25 

Giant  Circumstance,    -  1.50       .75 

White  Fire,                 -  1.50       .75 

A  Princess  of  Vascovy, 

Clo.  only              -  1.25 


paper    Various  Authors 

Cloth  Paper 

The  Nether   Millstone,    $1.25  .75 

Check  to  The  King,      -      1.25  .75 

Prisoners,           -         -      1.50  .75 

The  Heart  That  Knows,      1.25  .75 


The  Copp,  Clark  Co.,  Limited 

Publishers,  TORONTO 
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MAY  BEST  SELLERS. 

Who  said  there  was  no  such  thing  as  a  Canadian 
literature?  We  have  successful  authors  at  all  events. 
Scarcely  a  month  passes  by  but  a  Canadian  author's 
name  is  found  among  the  six  best  sellers.  The  leader 
this  month  is  Canadian.  Last  month  it  held  second  place; 
l his  month  it  displaces  last  month's  leader,  which  has 
dropped  to  second  place.  Another  Canadian  holds  third 
place  this  month;  it  held  the  same  place  last  month,  and 
was  the  leader  the  month  before.  Then  look  at  the 
"Doctor"!  It  has  figured  extensively  both  in  the  United 
States  as  well  as  the  Canadian  best  six.  There  are 
more  coming!  Paralyzed  be  the  unpatriotic  tongue  which 
declares  we  cannot  as  well  grow  successful  authors  as 
No.  1  hard  wheat ! 

Canadian  Summary. 

Points 

1.  Cruise  of  the  Shining  Light,  by  Norman  Duncan  60 

2.  Port   of  Missing  Men,   by   Meredith   Nicholson .  .  57 

3.  Lone    Furrow,    by    W.    A.    Fraser    38 

-1.  The   Brass   Bowl,   by   L.    J.    Vance    32 

4.  Running   Water,   by   A.    E.    W.    Mason    32 

5.  Friday  the  13th,  by  Thos.  W.  Lawson    31 

6.  Dust    of   Conflict,    by   H.    Bindloss    21 


PUBLISHING  ACTIVITIES. 

One  of  the  cleverest  contributions  to  contemporaneous 
Canadian  literature  is  the  volume  of  "Songs  of  a  Sour- 
dough," by  Robert  W.  Service,  published  by  William 
Briggs.  Mr.  Service  is  a  dweller  in  the  Yukon,  where 
he  is  employed  by  the  Canadian  Bank  of  Commerce,  and 
his  verse  deals  with  the  life  in  the  west.      (Cloth,  75c.) 

William  Briggs  has  in  stock  a  splendid  European 
Guide  Book,  by  M.  D.  Frazar,  which,  at  $1,  contains  a 
tremendous  lot  of  valuable   information   for  the  tourist. 

The  Copp,  Clark  Co.  have  ready  their  editions  of 
"The  Great  Plot,"  by  William  le  Queux,  and  "Rising 
Fortunes,"  by  John  Oxenham.  The  latter  book  is  pret- 
tily designed  and  should  have  a  particularly  good  sale. 

Paper  editions  of  "Prisoners."  bv  Mary  Cholmondelev, 
and  "The  Second  Book  of  Tobiah,'"  by  Una  L.  Silber- 
rad,  are  announced  as  ready  by  the  Copp,  Clark  Co. 
An  edition  of  "Benita,"  by  Max  Pemberton,  and  "On 
Common  Ground,"  by  Sydney  H.  Preston,  will  be  ready 
by  the  middle  of  the  month. 

E.  P.  Oppenheim's  book,  "The  Secret,"  came  on  the 
market  about  the  end  of  May  and  has  been  favorably 
received.  Oppenheim  is  evidently  growing  in  favor.  The 
publishers,  the  Copp,  Clark  Co.,  are  to  be  congratulated 
on  the  tasty  cover  design  and  general  get-up  of  the  book. 

About  the  middle  of  June,  the  Copp,  Clark  Co.  will 
have  ready  their  editions  of  "The  Man  who  was  Dead," 
by  A.  W.  Marchmont,  and  "The  Nether  Millstone," 
by  F.  M.  White,  both  good  summer  sellers. 

The  Copp.  Clark  Co.  will  publish  during  the  summer 
two  powerful  novels  that  should  prove  good  starters  for 
fall  trade.  One  is  "The  Woman, "  by  Antonio  Fogazzaro; 
the  other  is  "The  Shulamite,"  by  Alice  and  Claude 
Askew.  The  latter  has  been  staged  in  England,  where 
it   lias  ereated   quite  a   furore.      ((Moth,  only  +1.25.) 

Amongst  recent  importations  of  the  Copp,  Clark  Co. 


is  a  supply  of  "Red  Russia,"  by  John  Foster  Fraser. 
The  book  is  descriptive  of  conditions  in  Russia  at  the 
present  time  and  is  profusely  illustrated  with  many  full 
page  plates. 

Since  the  Copp,  Clark  Co.  were  appointed  Canadian 
agents  for  the  White  House  Cook  Book,  the  sales  of  this 
valuable  compendium  have  been  largely  increased.  The 
trade  should  remember  to  secure  their  supply  now  Eroni 
this    house. 

William  Briggs  has  ready  the  last  work  of  the  late 
Dr.  John  Watson  (Ian  Maclaren),  a  novel  entitled  "Si. 
Jndes. "  The  story  was  written  shortly  before  the 
author's  death  and  had  just  been  corrected  dining  his 
stay  in  New  York.  The  book  is  attractively  designed 
and  contains  an  introduction  by  "Ralph  Connor."  (Cloth, 
only  $1.25.) 

"Daft  Days,"  by  Neil  Munro,  author  of  "John 
Splendid,"  will  be  ready  in  a  few  days,  appearing  with 
the  imprint  of  William  Briggs.      (Cloth,  $1.25.) 

"Nimrod's  Wife"  is  the  title  of  a  handsomely  illus- 
trated book  by  the  wife  of  Ernest  Thompson-Seton,  Grace 
Gallatin  Seton,  which  is  said  to  be  equally  as  good  as 
anything  he  has  written.  William  Briggs  publishes  the 
Canadian  edition.      ($2  net.) 

Paper  editions  of  "Little  Esson,"  by  S.  R.  Crockett, 
and  "Short  Cruises,"  by  W.  W.  Jacobs,  are  now  ready 
at  William  Briggs. 

The  Oxford  University  Press  have  ready  Canadian 
editions  of  "The  Long  Labrador  Trail,"  by  Dillon  Wal- 
lace, and  "Ian  of  the  Orcades,"  by  Wilfrid  Campbell. 
The  first  edition  of  the  former  was  sold  out  on  the  day 
of  publication,  attesting  the  wonderful  hold  its  author 
has   on   the   affections   of  readers  in    this  country. 

The  Oxford  University  Press  rejjorts  large  and  con- 
tinuous sales  of  "The  Cruise  of  the  Shining  Light,"  by 
Norman  Duncan. 

The  Oxford  Medical  Publications,  under  the  general 
editorship  of  Dr.  William  Osier,  are  announced  for  pub- 
lication this  year  by  the  Oxford  University  Press.  The 
publishers  present  a  series  of  handbooks  written  by  well- 
known  specialists  and  designed  to  embrace  the  whole 
range  of  medicine  and  surgery  as  it  concerns  the  daily 
practice  of  the  profession. 

The  Macmillan  Company  of  Canada  last  month  pub- 
lished William  Stearns  Davis'  "A  Victor  of  Salamis. " 
Mr.  Davis  seems  to  be  the  legitimate  successor  of  Sicn- 
kiewicz.  His  "A  Victor  of  Salamis"  is  a  continuous 
narrative  of  glorious  fighting  and  splendid  episodes  of 
action.      ($1.50.) 

The  Macmillan  Company  of  Canada  are  the  publish- 
ers of  Horace  A.  Vachell's  powerful  novel  "Her  Son." 
It  is  now  in  its  third  edition  in  England. 

The  Macmillan  Company  of  Canada  are  publishing 
a  one-volume  edition  of  Winston  Spencer  Churchill's 
"Lord  Randolph  Churchill."  The  purchaser  of  the  new 
edition  will  have  the  satisfaction  of  knowing  thai  he 
possesses  the  whole  book  as  it  originally  appeared.  ($2.50 
net.) 

The  Macmillan  Company  of  Canada  have  published 
"Vancouver's  Discovery  of  Pugel  Sound,"  by  Professor 
Meany,  of  the  University  of  Washington.  II  contains 
forty  illustrations,  including  portraits  ami  reproductions 
of  old  engravings.      ($2.50  net.) 
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The  Macmillan  Company  of  Canada  issued  last  month 
"John  Glynn,"  by  Arthur  Paterson,  a  stirring  romance 
of  the  fight  with  crime  in  a  nest  of  hooligans  and  thieves. 
($1.25.) 

The  Macmillan  Company  of  Canada  will  publish  this 
spring  Miss  Zona  Gale's  "The  Loves  of  Pelleas  and 
Ettarre,"  which  has  had  remarkable  success  in  the  maga- 
zines by  reason  of  its  charm  and  novelty.      ($1.50.) 

The  Macmillan  Company  of  Canada  will  publish  F. 
Marion  Crawford's  "Arethusa"  this  spring  instead  of 
"Prima  Donna,"  as  previously  announced.     ($1.50.) 

"The  Voyages  of  Samuel  de  Champlain  "  is  the  latest 
volume  in  the  series  of  "Original  Narratives  of  Early 
American  History."  It  is  edited  by  W.  L.  Grant,  of 
Oxford  University,  who,  it  will  be  remembered,  is  the 
clever  son  of  the  late  Principal  Grant  of  Queen 's  Uni- 
versity, Kingston. 

McLeod  &  Allen  announce  a  cheap  edition  of  "The 
House  of  a  Thousand  Candles,"  by  M.  Nicholson,  in  both 
cloth  and  paper.  The  cloth  book  retails  at  50  cents  and 
the  paper  at  25  cents.     The  edition  is  now  ready. 

For  publication  during  the  current  month  McLeod 
&  Allen  have  six  novels  on  their  list:  "The  Scarlet  Car," 
by  Richard  Harding  Davis;  "The  Militants,"  by  Mary 
Raymond  Shipman  Andrews;  "Three  Men  and  a  Maid," 
by  Robert  Fraser;  "The  Slim  Princess,"  by  George  Ade; 
"A  Winged  Victory,"  by  R.  M.  Lovett,  and  "The  Wind- 
fall," by  Charles  Egbert   Craddock. 


BOOKS  OF  THE  MONTH. 

AT  THE  SIGN  OF  THE  BEAVER.  By  S.  M.  Baylis 
Toronto:  William  Briggs.  In  this  book  of  short 
stories  and  poems  Mr.  Baylis  has  added  one  more 
contribution  to  the  growing  edifice  of  Canadian  litera- 
ture. The  stories  deal  with  Canadian  subjects,  the 
scenes  of  most  of  them  being  laid  in  French  Cana- 
ada.  The  author  makes  loyalty  to  Canadian  insti- 
tutions and  Canadian  aspirations  a  prominent  fea- 
ture. The  local  coloring  is  excellent  and  the  liter- 
ary style  of  more  than  ordinary  merit. 

COMPLETE  BOXER.  By  "Gunner"  James  Moir.  Lon- 
don: Health  and  Strength  Library.  Paper,  1  shil- 
ling. A  book  of  instruction  in  the  art  of  boxing, 
by  the  champion  heavyweight  of  the  British  army. 
It  is  illustrated  with  numerous  drawings,  showing 
the  principal  operations  of  the  science,  and  seems 
to  be  full  of  instruction  for  those  interested  in  box- 
ing. There  is  a  list  of  heavyweight  world  champions 
from  1719  to  date. 

CONDITIONAL  SALES  ACTS.  Annotated  by  Mr.  Jus- 
tice Barron.  Toronto:  The  Carswell  Co.,  Ltd.  This 
is  a  new  edition  of  a  work  first  published  by  Judge 
Barron  in  1888,  mid  which  has  been  of  great  service 
to   the   legal  fraternity. 

CRUISE  OF  THE  SHINING  LIGHT.  By  Norman  Dun- 
can. Toronto:  Henry  Frowde.  $1.25.  Mr.  Duncan 
is  at  home  on  the  wild  Labrador  coast,  from  which 
he  has  drawn  the  materials  of  this,  his  latest  story. 
A  subtle  atmospheric  effect  envelops  the  actors  in 
his  simple  drama  of  life  as  with  the  skill  of  necro- 
mancy, lie  has  given  much  loving  care  to  the  crea- 
tion  of  Nicholas  Top— an  old  salt,  who  will  compare 
favorably  with  the  besl  that  modern  fiction  has  pro- 
duced a  paradoxical  old  rascal  who  challenges  both 
love  and  admiration  for  the  noble  qualities  thai 
form. the  substratum  of  his  character.  The  pretty 
love  story  op  Dannie  and  Judith  is  in  keeping  with 
the  simplicity  of  the  lives  of  the  fisher  folk  among 


whom  their  lot  is  cast.  The  book  is  pervaded  by  a 
deep  reverence  for  religion  and  a  haunting  sense  of 
the  mystery  of  nature — the  mystery  in  the  hearts  of 
men — and  the  deeper  mystery  in  the  purposes  of 
God. 

GODDESS  OF  REASON.  By  Mary  Johnston.  Boston: 
Houghton,  Mifflin  &  Co.  Octavo,  $2  net.  Postage. 
15  cents.  The  gifted  authoress  of  "To  Have  and  to 
Hold"  here  launches  out  into  the  field  of  the  poetic 
drama.  The  play  deals  with  the  days  and  the  scenes 
of  the  French  Revolution.  Its  heroine  is  a  girl  of 
noble  birth,  who  has  been  brought  up  by  fisher  folk, 
her  supposed  parents.  She  is  adopted  as  ward  by 
a  nobleman  and  placed  in  a  convent.  She  escapes 
in  due  course  from  the  convent  and  becomes  a  lead- 
er among  the  Terrorists — the  Goddess  of  Reason. 
At  last  it  is  discovered  that  a  romantic  love  has  all 
along  existed  between  the  nobleman  and  his  ward. 

GREATEST  FACT  IN  MODERN  HISTORY.  By  White- 
law  Reid.  New  York:  T.  Y.  Crowell  &  Co.  Cloth. 
This  is  an  attractively  printed  brochure  containing 
an  address  which  was  delivered  by  the  American 
Ambassador  to  England,  before  the  Senate  of  Cam- 
bridge University,  at  their  solicitation.  Mr.  Reid 
graphically  and  tersely  glances  over  the  course  of 
events  which  led  up  to,  and  culminated  in,  the  revolu- 
tion of  the  American  colonies.  The  revolution  he 
characterizes  as  the  greatest  fact  in  modern  history. 

IN  PLAYTIME.— By  H.  Maynard  Smith.  Oxford:  B. 
H.  Blackwell.  Cloth,  3s.  6d.  net.  A  neat  little 
volume  containing  nine  essays.  The  author  has  de- 
rived his  title  from  his  first  chapter,  "Essay  Writing 
as  an  Amusement,"  in  which  he.defines  the  true  essay 
as  the  musings  of  a  quiet  mind,  written  in  leisure 
hours.  His  themes  cover  such  subjects  as  "Furnish- 
ing a  House,"  "Diaries,"  "Shopping,"  "Holidays," 
and  he  treats  each  in  a  bright  manner,  introducing 
many  quaint  conceits  and  embellishing  his  pages  with 
interesting  allusions. 

IN  THE  DAYS  OF  GOLDSMITH.— By  Tudor  Jenks. 
New  York:  A.  S.  Barnes  &  Co.  Cloth,  illustrated, 
$1.00  net.  The  latest  addition  to  the  Lives  of  Great 
Writers  Series  by  the  same  author,  in  which  have 
already  appeared  biographies  of  Chaucer,  Milton, 
Shakespeare  and  Scott.  The  writer  treats  his  Gold- 
smith in  a  sympathetic  manner,  trying  to  get  away 
from  the  caricature  delineations  of  earlier  biographies, 
who  drew  their  inspiration  from  the  figure  portrayed 
in  Boswell's  Johnson. 

KNOTS  AND  SPLICES.— By  Captain  Justum,  Cardiff. 
Glasgow:  James  Brown  &  Son..  Cloth,  Is.  This 
appears  to  be  a  very  useful  little  book,  particularly 
to  amateur  yachtsmen.  It  contains  a  complete  exposi- 
tion of  the  art  of  knotting  and  splicing  ropes;  each 
particular  knot  or  splice  being  illustrated  by  a  dia- 
gram. It  should  be  of  great  value  to  any  one  who 
has  much  to  do  with  ropes,  such  as  outside  scaffold 
builders,  etc. 

LANGFORD  OF  THE  THREE  BARS.  By  Kate  and 
Virgil  D.  Boyles.  Toronto:  Willliam  Briggs.  Cloth, 
$1.25.  A  story  of  the  wild  and  woolly  west,  relating 
the  struggles  of  the  small  ranchman  with  cattle 
thieves.  John  Williston  who  with  his  pretty  daughter 
Mary  operates  a  small  ranch,  discovers  the  retreat 
of  Jesse  Black,  the  chief  of  the  cattle  thieves.  He 
communicates  with  Paul  Langford,  a  powerful  ranch- 
man, operating  the  "Three  Bars"  ranch.  After 
many  adventures  the  cattle  thief  is  finally  killed  by 
one  of  Langford's  men.  and  the  county  attorney, 
Dick  Gordon,  is  free  to  do  his  duty  properly.     Two 
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Business  Opening    f 


The  valuable  Book,  Stationery  and  Wall  Paper  business  of  C.  L.  Nelles, 
Guelph,  is  now  on  the  market  and  will  be  sold  at  a  low  price  to  anyone  who  has 
ambition  and  wants  a  good  thing.  By  June  15th,  stocktaking  will  have  been  com- 
pleted and  it  is  expected  to  be  in  the  neighborhood  of  $10,000.  At  this  figure  it  is 
within  reach  of  the  majority  of  the  buyers. 


Annual  turnover 
<«  ii 

5  months,  Jan.  May 


1905,  $25,000 

1906,  25,000 

1907,  12.000 


Do  you  Want  it  ?     If  so,  come  and  see  it. 


C.  L.  NELLES,  Guelph,  Ont. 
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charming'  love  stories  run  through  the  book;  one  be- 
tween the  attorney  and  the  court  reporter,  and  the 
other  between  Langford  and  Mary  Williston. 

MAN  OF  THE  WORLD,  THE.  By  Antonio  Fogazzaro. 
Toronto:  The  Copp,  Clark  Co.  $1.25.  This  book, 
with  its  sub-title  "The  Sinner,"  is  the  second  in 
order  of  three  famous  books.  The  author  follows 
up  the  development  of  character  in  Paul  Maironi 
under  the  social,  religious  and  political  conditions 
of  modern  Italy.  An  ascetic  by  temperament  and  of 
a  deep  religious  nature,  Maironi  finds  himself  out  of 
touch  with  these  conditions.  A  domestic  cloud  en- 
velops him  through  the  insanity  of  his  young  wife. 
Temptation  assails  him  in  the  person  of  the  beauti- 
ful Jeanne  Desalle.  He  seeks  safety  in  retirement 
and    "The    Sinner"    becomes    "The    Saint." 

MR.  PERKINS  OF  PORTLAND.  By  E.  P.  Butler.  To- 
ronto: The  Copp,  Clark  Co.  $1.  The  pages  of  this 
book  are  full  of  fun  of  a  serio-comic  type.  The 
vagaries  of  Mr.  Perkins  run  along  one  line,  that 
of  advertising.  His  fertile  brain  seizes  upon  the 
most  unlikely  things  and  converts  them  into  sources 
of  untold  wealth  by  the  Midas-like  touch  of  his  ad- 
vertising genius.  To  him  who  reads  between  the 
lines  the  author  appears  to  be  poking  fun  at  the 
gullibility  of  the  great  American  public.  But,  then, 
it  is  a  kindly  fun.  He  laughs  with,  not  at  them,  and 
is  easily  forgiven. 

PRINCESS  VIRGINIA.  By  C.  N.  and  A.  M.  William- 
son. Toronto:  Musson  Book  Company.  Cloth,  $1.25. 
The  love  story  of  a  princess  of  the  blood  royal  and 
the  young  Emperor  of  Rhaetia.  The  princess,  who 
bad  lived  in  seclusion  until  her  twentieth  year,  de- 
termined to  win   the   love   of  the   emperor.     Assum- 


ing the  name  of  Miss  Helen  Mowbray,  she  went 
with  her  mother  to  Rhaetia.  By  fortunate  chance 
she  met  the  monarch  under  somewhat  remarkable 
circumstances.  Later  she  was  instrumental  in  saving 
his  life.  The  outcome,  after  several  trying  experi- 
ences, was  what  would  naturally  be  expected. 

SECRET,  THE.  By  E.  P.  Oppenheim.  Toronto:  Copp, 
Clark  Co.  Cloth,  $1.25.  A  secret  of  international 
diplomacy,  involving  England,  France  and  Germany, 
forms  the  backbone  of  this  twentieth  century  ro- 
mance. How  a  wealthy  young  Englishman,  living 
an  idle  kind  of  life  on  his  estate,  becomes  involved 
in  this  secret  and  how,  working  in  conjunction  with 
a  man  supposed  to  be  dead,  he  passes  through  all 
manner  of  dangers  to  save  his  country,  is  its  main 
theme.  A  subsidiary  interest  is  interwoven  in  the 
person  of  a  young  American  woman,  who  is  at  first 
hostile  and  afterwards  friendly  to  the  hero's  side 
in   the   struggle. 

STRONG  MAN'S  VOW.  By  Joseph  Hocking.  Toronto: 
Copp,  Clark  Co.  Cloth,  $1.25.  Like  all  Mr.  Hock- 
ing's stories,  this  is  intensely  interesting,  being  the 
history  of  a  vow  taken  by  an  ignorant  and  uncouth 
youth,  to  marry  the  beautiful  daughter  of  the  Lord 
of  the  County.  How  he  rose  from  his  humble  posi- 
tion, and  how  his  vow  was  fulfilled  forms  the  basis 
of  the  story,  which  has  an  unexpected  but  happy 
ending. 

TEXT  BOOK  OF  JU-JUTSU.— As  practised  in  Japan. 
By  S.  K.  Uyenishi.  London:  Health  and  Strength 
Library.  Cloth,  2s.6d.  A  book  on  the  art  of  Japan- 
ese wrestling,  with  all  the  various  operations  of  at- 
tack and  defence  clearly  illustrated  with  cinemato- 
graphic pictures. 
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Briggs'    Newest 
Books 

St.  Jude's 

BY   IAN   MACLAREN 

Cloth  only,    $1.25 
With  Introduction  by  Ralph  Connor 

This  book  was  just  finished  prior  to  the  death  of 
Dr.  Watson.  It  contains  work  said  to  be  the  equal  of 
anything  contained  in  THE  BONNIE  BRIER  BUSH. 

Nimrod's  Wife 

By  MRS.  THOMPSON  SETON 

The  illustrations  in  the  8eton  books  are  always  a 
a  chief  feature. 

The 

New  Chronicles  o!  Rebecca 

By  KATE   DOUGLAS  WIGGIN 

Author  of  "  Rebecca  of  Sunnybrook  Farm" 

Langford  of  the  Three  Bars 

By  KATE  BOYLES 

A  rattling  good  story. 

Already  one  of  the  six  best  sellers. 

Paper,  75c.  ;  Cloth,  $1.25 


The  Daft  Days 


By  NEIL   MUNRO, 

Cloth  only,  $1.25 

By   Author  of   "  John   Splendid  " 


PAPER  BOOKS-STILL  POPULAR 

75c. 

NGGTcl     By  Geo.  B.  McCutcheon 

J  CHIC      UciDle     By  Geo.  B.  McCutcheon 

Treasure  of  Heaven  By coem 

Sir    Nigel     By  Doyle 

Scarlet  Pimpernel  ...vd,,. 
White  Plumes  Byc^t 


EDWARD  H.  MILLER 

Booksellers'  and  Stationers'  Agent 


Having  a  thorough  knowledge  of  the 
English  market,  and  having  had  many 
years'  experience  in  the  Colonies,  I 
am  in  a  position  to  execute  orders  for 
Canadian  firms  in  an  intelligent 
manner.     Terms  on  application. 


142  Long  Acre, 


LONDON,    W.C. 


AEDEKER'S     GUIDE 

The  standard  of  the  world- 
Canada  (1907  edition)  13  maps,  12  plans. 
United  States  (1906  edition). 
Great  Britain,  London  and  all  European  Countries. 

Send  for   price   list  with  discounts  to  sole  Canadian  Agent 


Chap  roan's 

513  St.  Catherine  St.  West, 


lookstore 

Montreal 


Out-of-print  books  supplied.  No  matter  what  subject 
Can  supply  any  book  ever  published.  We  have  50,000 
rare  books. 


BOOKS. 

BAKER'S  BOOKSHOP,  John  Bright  St.,  Birmingham,  Eng 


TELEGRAPH     CODES 

A  B  CCode.    5th  Edition.     English     » Net 

A  B  CCode.    5th  Edition.     Spanish " 

ABC    Code.    4th  Editton 

A  I  Code " 

Moreing  &    Nonl  Code •' 

Bedford-Mc  Niell  Code " 

Large  and  small  codes  of  all  kinds.    Send  for  list. 
Discount  to  the  trade  only. 

AMERICAN  CODE  COMPANY, 


S7.00 
8.00 
S.OO 
7.50 
5.00 
6.00 


83  Nassau  St.,  N.Y.  City. 


BRITISH  LANDSCAPE   POST    CARDS 

Finest  assortment  in  Canada 
Lowest  possible  prices 

—WRITE  FOR  SAMPLES  AND  QUOTATIONS— 


D.     & 

13  ST.  JOHN  ST., 


W.     FORREST 

:-:  :-:  MONTREAL 


English!  Books  Supplied 

We  are  the  cheapest  and  most  prompt  agents  in 
London  for  English  and  all  European  literature.  Write  at 
once  for  terms,  or  a  trial  order  will  be  sufficient  for  you 
to  test  our  abilities  in  this  direction. 

THE  CONTINENTAL  EXPORT  COMPANY, 

4,  High  Street,  Bloomsbury,  London,  W.C,  England 


WE    ANNOUNCE    AS    READY 

DENATURED     OR     INDUSTRIAL 
ALCOHOL 

A  treatise  on  the  History,  Manufacture,  Composition,  Uses  and 
Possibilities  of  Industrial  Alcohol  in  the  various  countries  permitting  its 
use,  and  the  laws  and  regulations  governing  the  same,  including  the 
United  States,  with  concise  tables,  methods,  and  notes  for  the  use  of  the 
Engineer,  Chemist,  Manufacturers  of  Alcohol  and  Alcohol  Making  and 
Using  Apparatus,  including  Alcohol  Motors,  Engines,  Illuminating 
Lamps,  and  Heating  and  Cooking  Stoves,  By  Rufus  Frost  Herrick, 
Consulting  Chemist  and  Chemical  Engineer.  8vo,  ix  +  512  pages,  163 
figures.     Cloth,  $1.00  net. 

RENOUF     PUBLISHING     CO. 

Scientific    Publishers 
e>l    UNION    AVE.  -  -  MONTREAL 

Canadian    Agents    for  JOHN  WILEY  &  SONS,   New   York 
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STATIONERY    DEPARTMENT 


POSTAGE  STAMP  REFORM. 

Country  post-offices  in  several  parts  of  the  United 
Slates  have  recently  been  the  victims  of  frequent  postage 
stamp  robberies.  Detection  of  the  thieves  by  the  disposal 
of  the  "swag"  is  almost  impossible  if  they  exercise  a 
moderate  amount  of  care.  Stamps  being  the  same  whether 
bought  in  New  York  or  San  Francisco,  there  is  no  means 
of  telling  whether  stamps  offered  for  sale  have  been 
stolen  or  honestly  come  by.  To  get  over  this  difficulty 
the  U.S.  postal  authorities  propose  to  localize  their  stamp 
issues.  That  is  to  say,  when  stamps  are  to  be  sold  in 
Philadelphia,  the  name  of  that  city  will  be  printed  on  the 
stamp,  and  so  on,  each  locality  having  its  name  printed 
on  the  stamps  sold  there. 

It  is  said  that  the  larger  cities  will  have  their  names 
woven  into  the  design  of  the  stamp.  By  this  means,  a 
thief  who  steals  a  lot  of  stamps  will  run  great  risks  in 
trying  to  dispose  of  them  in  the  same  locality  while  it  will 
be  almost  impossible  for  him  to  dispose  of  them  in  any 
other  locality. 

SAN  FRANCISCO  MAIL  SERVICE  ABANDONED. 

Canadian  firms  interested  in  Australian  trade  should 
take  notice  that — at  least  for  the  time  being — the  San 
Francisco  mail  steamers  have  been  withdrawn  from  the 
New  Zealand  and  Australian  trade.  This  is  the  first  ces- 
sation in  that  service  which  has  been  running  for  some 
thirty  years.  All  Canadian  mails  for  Australia  and  New 
Zealand  should  be  endorsed — "via  Vancouver."  The 
Canadian-Australian  steamers  are  scheduled  to  leave  Van- 
couver on  May  24,  June  21,  July  19,  August  10,  and  Sep- 
tember 13.  The  necessity  of  prompt  attention  to  Aus- 
tralian correspondence  is — even  more  than  ever — accent- 
uated by  this  rather  unexpected  announcement. 


FABRIC  EFFECTS. 

For  some  time  past  the  popular  dress  fabrics  have 
been  closely  imitated  in  their  texture  designs  by  manu- 
facturers of  high-class  stationery  papers.  Not  only  have 
these  fabric  effects  been  closely  copied,  but  the  names  by 
which  these  dress  materials  are  known  have  also  been 
assumed  by  the  new  paper  products,  and  just  as  these 
dress  fabrics  have  won  their  popularity  by  virtue  of  their 
material  beauty,  so  have  these  neAv  writing  materials  won 
their  way  into  the  esteem  of  all  who  appreciate  dainty 
stationery. 

Buntin,  Gillies  &  Co.,  Limited,  Hamilton,  have  made 
fortunate  selection  of  these  fabric  effects  in  their  Dimity 
Dutch  fabric,  Russia  Crash,  London  Cloth,  Organdie, 
Bleached    Canvas    and    Irish    Poplin    stationery,    and    so 


strongly  have  these  writing  materials  taken  hold  of  the 
Canadian  market  that  it  has  taxed  their  facilities  of  pro- 
duel  ion  to  the  limit. 

Their  new  warehouse  furnishes  ample  floor  space  for 
additional  machinery,  and  a  consequent  much  larger  out- 
put than  was  possible  in  their  late  premises,  and  also  per- 
mits of  more  prompt  delivery  of  orders  entrusted  to  their 
care. 


FREIGHT  CONGESTION. 

Many  lines  of  stationery  in  transit  were  held  up  by 
the  trouble  in  the  port  of  Montreal  last  month  until  a 
working  agreement  was  reached  with  the  longshoremen 
desiring  more  pay.  The  congestion  in  the  port  is  hard 
to  describe  and  this  was  added  to  by  drivers  of  the 
cartage  companies  refusing  to  work.  In  cases  where  lines 
come  through  New  York  the  strike  at  that  point  added  to 
the  confusion  and  delay.  Fortunately  these  conditions 
are  being  rapidly  righted  and  retailers  in  the  future  will 
not  have  to  complain  of  delayed  shipments. 

In  this  connection  Mr.  E.  J.  Kastner,  manager  of  the 
L.  E.  Waterman  Co.,  Canada,  Limited,  speaks  of  the  re- 
cent arrival  of  lines  of  Hardtmuth  pencils  which  will  be 
rushed  forward  rapidly. 


A  FINE  HOLIDAY  LINE. 

You  can't  "do"  the  holiday  pap.  proposition  without 
viewing  the  Berlin  1907  line  any  more  than  you  can  do 
London  and  skip  Westminster.  Berlin  holidjay  boxes 
(Berlin  &  Jones  Company,  New  York,  U.S.A.)  have  been 
trade-winners  in  every  past  season — they'll  be  trade- 
bringers  in  double  measure  for  1907. 

A  combination  of  years  of  practical  experience  and 
true  art  instinct  have  given  in  the  Berlin  holiday  line 
over  two  hundred  numbers,  the  brightest,  sprightliest  ever 
put  out — safe  and  distinctly  new  finishes  of  paper,  new 
sizes  and  cuts  in  envelopes  (the  new  Berlin  pointed  flaps 
among  others),  box  decorations  embodying  original  ideas 
never  presented  before,  as  well  as  old,  unique  and  dainty 
boxes  of  wood,  silk,  and  the  newest  effects  in  paper  boxes,  to 
retail  from  50  cents  to  $10  each. 

Then  there  are  a  hundred  or  so  bright,  new  staple 
papeteries  to  retail  from  25  cents  to  50  cents  each;  the 
ever-favored  Berlin  Colonial  papers  are  naturally  in  evi- 
dence in  holiday  dress,  forming  quite  a  vital  part  of  the 
showing. 

In  short,  'tis  a  collection  of  holiday  papers  that  will 
gladden  the  heart  of  all  cautious  dealers  and  strengthen 
the  fame  of  "Quality  First"  papers  with  all  who  know 
what  good  correspondence  papers  are. 


WllfTOI    PENCILS 


"^teMO^      PENCILS 

CAN  NOW  BB  OBTAINED 
FITTED  WITH  HEAVY  GILT 
PROTECTORS  and  RUBBERS 


THE  BEST  THE  WORLD  PRODUCES 
17  DEGREES— SOFTEST  TO    HARDEST 

SAMPLES    AND    PARTICULARS    ON    REQUEST. 

londo^  eng    AMERICAN  LEAD  PENCIL  COMPANY,  new  york 


HB  VENUS 'AMERICAN  PENCIL  CO.NEWYoRK'  %ZFsnht: 


3i 


BOOKSELLER     AND     STATIONER 


The  Latest! 

Moving    Picture 

Post  Cards 

The  Moving  Picture  Post  Cards  are  the  latest 
New  York  sensation  in  Picture  Post  Card  Novel- 
ties.    Twenty-one  different  subjects  now  ready. 


Puzzle    Post   Cards 

New  designs  just  received- 
King  Edward  and  Queen  Alexandra. 

6  ir  Wilfrid  Laurier  and    Dominion    Parliament 
Buildings. 

Niagara  Falls  in  Winter  and  Summer. 


Write  for  Samples  of  our  New  Lines  in  Fancy  Cards 


Warwick  IJ 


ros. 


&  Rutter 


Publishers  of 

Picture  Post  Cards 


LIMITED 


Toronto 
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The 

Post  Card 

SCRIBBLER 


■ 


General  View  of  Niagara  Falls 


tf 


S  \» 
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THTS  BOOK   IS   R£GISTE.RED,8.  ALL  RIGHTS    RESERVED. 


This  Book  has  been  registered  at  Ottawa,  and  all  rights  reserved  by  Warwick  Bros.  &  Rutter,  Limited,  Toronto. 
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HERE    AND    THERE 
AMONG    THE    STATIONERS 


Items  of  Interest  to  the  Trade  Gathered  from  Various  Sources. 


Westwood  &  Hodge  is  the  name  of  a  now  firm  of 
booksellers  and  stationers  who  have  just  commenced 
business  in  Moose  Jaw,  Sask.  Doubtless  the  new  store 
will  forge  ahead  in  a  manner  peculiar  to  the  western 
bookstore. 

.  D.   Cliffe,  of   Sault  Ste.   Marie,   stationer   and   printer, 
suffered  a. loss  by  fire  during  the  early  part  of  May. 

The  stationery  business  formerly  carried  on  by  M.  S. 
Detlor,  at  Minnedosa,  Man.,  has  been  acquired  by  G.  M, 
Lynch. 

Mrs.  Kate  M.  Fisher,  of  Wing-ham,  Ont.,  has  sold  her 
book  and  stationery  business. 

A  handsome  wall  calendar  for  the  balance  of  1907  has 
been  received  from  R.    H.    Davis   &   Co.,   manufacturing 

stationers,  job  printers  and  paper  dealers,  of  Yarmouth, 

N.S.  ' 

Joseph  Briggs,  Lindsay,  dealer  in  fancy  goods  and 
tobaccos,  is  advertising  his  business  for  sale. 

Campbell  &  Glossop,  fancy  goods  merchants,  of 
ffuntsville,  have  given  up  business. 

Everett  M.  Smith,  of  St.  Stephen,  N.B.,  bookseller 
and  stationer,   is  dead. 

Mr.  F.  A.  Kenny,  manager  of  the  San  Franciso 
branch  of  the  Waterman's  ideal  Fountain  Pen,  was  in 
Montreal  the  last  of  May.  Mr.  Kenny  is  on  a  holiday 
tour  and  visited  the  eastern  headquarters  of  the  L.  E. 
Waterman    Company     at     New     York      and   Boston,    lie 


Teddy  Bear  Picture. 

speaks  of  the  large  increase  in  business  in  his  territory 
and  told  of  some  interesting  side  lights  in  the  terrible 
'Frisco  disaster. 

The    L.    E.    Waterman    Company   of   Canada,    Limited, 
136-138    St.    .lames   Street,    Montreal,   are  now    in    posses 


sion  of  their  enlarged  section  of  their  quarters.  A  separ 
ate  entrance  is  provided  for  reaching  the  office  premises 
on  the  first  floor. 

Mr.   Wm.    Copp,   of  the  Copp,   Clark   Company,   Limit 
ed,   Toronto,   called  on   the  trade  in  Montreal   the   Latter 
part  of  May. 

Our    old    friend    Teddy    Bear    still    seems    to    hold    his 
own,  judging-  from  the  many  articles  made  up  in  his  fain- 


■-.*:■  ft   ft  -ft  to  9,  ft  «  .to 
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Teddy  Bear  Stick  Pin. 

iliar  form.  The  Teddy  B  and  Teddy  G  slick  pin  is  a 
favorite  with  the  little  ones.  This  is  made  in  gold  and 
silver  plate  and  retails  for  10  cents,  put  up  3  dozen  on 
card  and  costs  $2.25  per  card  or  $8  per  gross. 

There  there  is  a  line  of  10x12  pictures,  in  photograv- 
ure, which  comes  in  (i  designs,  including  the  popular 
"How  would  you  like  to  be  my  Teddy  Bear?".  They 
sell  to  the  trade  at  25  cents  each  and  eosl  the  dealer  7'1 
cents  per  set    or  $10  per  M. 

"Teddy's  Week's  Work."  is  the  name  given  to  a  set 
of  7  post  cards  printed  in  white  and  green  showing  our 
little  friend  at  his  day's  toil.  They  sell  to  the  trade  at 
$5  per  M.  or  (SO  cents  per  100. 

These  lines  can  be  had  from  V.  L.  Harding  Novelty 
Co.,  of  .'{18  Broadway,  New  York,  to  whom  dealers  should 
write  for  illustrated  lists. 

Mr.  A.  D.  MacMullen,  of  11.  \\.  Caldwell  &  Co.,  Bos- 
ton, and  Mr.  J.  L.  Thompson,  of  Charles  Scribners' 
Sons,  New  York,   were  in  Toronto  recently. 

The  Berlin  &  Jones  Company  have  secured  1,200  feet 
of  floor  space  in  the  Cable  Building,  Broadway  and  Hous- 
ton Street,  New  York,  where  they  will  have  on  disp lax- 
after  May  20th,  the  complete  "Berlin"  line  of  holiday 
papeteries,  staple  papeteries,  ream  goods,  weddings,  tab- 
lets, papeteries,  tally  cards  and  novelties.  This  sample 
room  will  be  in  charge  of  Mr.  Arthur  E.  DeWate.cs  and 
will  be  open   every  business  day  from   8.30   to  5.30. 

Buntin,  Gillies  &  Co.,  Hamilton,  are  showing  forty- 
two    numbers    in    typewriting   papers,    comprising   a    range. 
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of   papers   suitable   to   every   demand.     Kadi   number   put 
up  in  neat  boxes  containing  500  sheets. 

The  illustration  below  shows  one  of  an  assortment 
of  new  Japanese  lanterns  for  which  a  big  success  is 
almost  certain.  A  good  idea  of  what  the  lanterns  look 
like  is  given   by   the  illustration,    with   the   exception,   of 


Japanese  Lanterns. 

course,  that  the  beautiful  coloring  is  not  shown.  The  ribs 
of  the  lantern  are  made  of  bamboo,  and  when  closed,  fit 
together,  in  the  form  of  a  bamboo  rod.  The  lantern  is 
opened  by  pulling  the  small  nob  at  the  bottom.  They 
may  be  had  in  three  sizes,  which  in  closed  form  measure 
!).  10  and  12  inches,  retailing  at  25,  35  and  50  cents  each. 
They  are  beng  handled  by  the  American  News  Company, 
of  New  York. 

The   "Swimeesy   Buoy"   is   one   of   those   novelties   for 
the  summer  trade    which    will  be   welcomed   by  all  fancy 


Swimeesy  Buoy. 

goods  dealers,  particularly  by  dealers  living  at  or  near 
summer  watering  places.  The  buoys  are  made  of  espe- 
cially prepared  porous  material,  and  will  support  on  the 


water  at  just  the  right  level,  a  man  of  200  pounds  as 
easily  as  a  small  child.  Being  porous  they  adjust  them- 
selves readily,  after  being  in  the  water  a  few  minutes,  to 
the  weight  of  the  wearer.  They  impart  confidence  to  the 
beginner,  and  enable  him  to  learn  to  swim  quickly,  and 
are  invaluable  to  the  swimmer  who  likes  to  go  long  dis- 
tances. The  cut  on  this  page  shows  the  construction  of 
the  article.  William  Briggs,  the  Toronto  publisher,  has 
them  for  sale. 

Buntin,  Gillies  &  Co.,  Limited,  Hamilton,  report  i'ii 
active  demand  for  school  supplies.  Their  new  scribblers 
and  exercise  books  with  artistic  cover  designs  are  having 
a  large  sale. 

ADDENDA    CLASSIFIED   LIST,    PAGE  48. 

Thumb  Tacks — 

llawkcs-.Jackson   Company,   82   Duane  St.,  New  York 


An  old  Jew  pedlar  was  passing  through  a  West  of 
England  hamlet,  offering  his  wares  for  sale,  when  a  little 
girl  beckoned  to  him. 

"Veil,  my  lettle  tear  1"  said  the  old  man. 

"Please,  sir,  mother  wants  to  know  how  you  sell 
your  needles  ?-" 

"Hundred  a  penny,  my  lettle  tear." 

"Then  I'll  have  a  penn'orth.  Only  mother  says  you 
must  count  'em  out  one  by  one." 

"Count  'em  ?  Certainly.  Hold  out  your  hand.  Now, 
den.  Von,  two  tree — an'  vot  might  be  your  age,  my 
leetle  tear  f" 

"Please,   sir,   I'm  ten,   sir." 

"Ten,  eh  ?  Tank  you.  Ten,  eleven,  twelve,  dirteen— 
an'  what's  your  mudder's  age  V 

"Thirty-two,  sir." 

"Dirty-two,  dirty-tree,  dirty-four  !     Fader's  age  ? 

"Fifty-five,  sir." 

"Fifty-five,  fifty-six,  fifty-seven  !     Granfader  ?" 

"No,   sir  ;   grandmother." 

"Ah  !    she'll  do.    Vot's  her  age  1" 

"Ninety-seven,  sir." 

"Tank  you.  Ninety-seven,  ninety-eight,  ninety-nine — 
von  hundred  needles  for  von  penny.  Money  ?  Tank  you. 
Mind  you  don't  lose  any  needles.  Good  afternoon,  my 
leetle  tear  ! " 


EVEN  AT  A  GLANCE 

all  papers  do  not  looK  tKe  same.  The  better  grades;  tKose  with  "Hurd's 
Name  on  tKe  Box"  show  tHeir  quality  then,  but  tKe  great  differences  are 
disclosed  when  close  examinations  and  use  are  made.  The  superiority  of 
our  papers  is  always  maintained  ;  for  instead  of  trying  to  cheapen  them  in 
any  way,  our  policy  is  to  Keep-to  or  better  the  quality.  The  assured 
satisfaction  these  goods  give  the  customer  should  have  weight  -with  you. 

Crane's   Fine    Chain    Laid  54    which   ia   now    made    in    While.    Bluite,  Champagne. 
and    Pastel    PinK    is  very    popular.     We    -will  be     pleased    <o    send    samples. 


TRADE    MARK 


GEO.  B.  HURD  (&  CO. 

Fine    Paper    Manufacturers 

425  and  427  Broome  Street,  New  YorK,  U.S.A. 
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PICTURE      POST      CARDS 


Bookseller  and  Stationer 


Biggest  Selection  of  Post  Cards  for  the  Trade,  Fancy 
Glaces  and  Colored  Bromos.     A  Very  Good  Imitation. 

Colored  Series  &  Children.  SI  .50  per  100  &  SI  2.50  per  1000 
Plain  Glace  Radio,  S1.00  per  100  and  $900  per  1000 
Black  Bromos,  60c.  per  100  and  S5.50  per  1000 

Send  postage  for  Bamples.     No!e  the  prices. 

THE   FA  LICK   IMPORT   CO. 

107  St.  James  St.  ...  Montreal 


•H-H-M-M-M-M-M- 


•H"I"I"!"I"H"1"1"M-H; 


r\'    ■       "in       1         J       Autotype-chromo,     Photo- 

Pictorial  Postcards.  ^  ^  Lithographic 

Coloured,  etc. 

Cards  made  from  any  Photograph.     All  orders  receive  prompt 
aad  careful  attention.     Lowest  terms. 


erman  Postcar 

Boch&KirschfrankforrM. 


Several  Rewards  Established   1872  COOD  AGENTS  WANTED 


\" 


Pictu 


re 


Made  to  order  only 
according  to  instruc- 
tions supplied. 


Very  fine 

make.  First 

class  Goods 

only. 


Post 


Cards 


/ 


Specialties : 
flodern    Heliotype 

styles, 
plain  and  coloured. 

Well  known  for  efficiency  and 
high-class  workmanship. 

Ot>t*o  Leder 

Meissen  19    Saxo"y 

Picture  Post  Card  Manufacturer. 
WHOLESALE  EXPORT 


Fine  Art  Printing  Co. 

Kaufbeuren,  Munich,  Germany 

Manufacture  to  order  for  important  buyers, 
as  a  specialty  : 

in  Collotype,  from    1,000   up- 
wards, per  design, 
in   Copper  -  plate    Printing, 

trom     1,000     upwards,    per 
design, 
in  RetOChrom  — combined  let- 
ter press   and    lithographic 

color  printing,    3,000,    5,000   ind   10,000   per  design,    in    sheets    of    30- 

nd  61  designs. 


Postcards 


Imperial  Series 
Postcards 


To  the  Trade: 

Write  Quick  for  Samples  and  Prices. 
WE  LEAD  IN 

BlacK  and  White 
Our  Colored  Cards 

STAND  ALONE 

MONTREAL  TREONOTO  QUEBE 

OTTAWA  HISTORIC         SPORTING 

FISHING  HUNTING 

NORTHWEST  SCENES 

AL.BUIVIS       and       RACKS 

Always  adding  to  our  already  well-assorted  stock. 


The  Picture  Postcard  Co. 

P.O.  Box  334,  OTTAWA.  ONT. 


ONLY    FOR     WHOLESALE     DEALERS 
AND  POST  CARD  PUBLISHERS 

MARKERT    &  SOHN 

Graphic  Art  Works 

DRESDEN—A.    Wintergartenstr,  74 

Manufacture  : 

PICTURE  POST  CARDS 

MADE  AFTER  YOUR  OWN    PHOTOS. 
AS  A  SPECIALTY  W!   MAKE 

COLLOTYPE,  COLOURED  COLLOTYPE, 

DOUBLE  TONE,  HAND  COLORED,  GLAZED 

and  AUTOTYPE  POST  CARDS, 

VIEW  ALBUMS,  ALBUMS 

Ask  for  samples  and  quotations 


Telegram— Address 

KUNSTMARKERT, 
DRESDEN 


W.  NEUMANN   &  CO., 

High-class  Collotype  Printers 

Collotppe  postcards 


Wasserthorstrasse  42, 
Berlin,  S.  42 


SPECIALTY 


TO  ORDER 


Hand-coloured  Collotype  Cards 
Double-tone  Collotype  Cards 


Glossy  Collotype  Cards 
Photochrom  Collotype  Cards 


CHEAPEST  PRICES 


ALL   KINDS   OF   VIEW-ALBUMS   AND  SAMPLE  SHEETS 

WHOLESALE    AND     EXPORT     ONLY 
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A  DISPLAY  TO  STUDY. 

A  display  and  classification  of  stock  which  will  prove 
of  interest  to  every  post  card  dealer  are  shown  in  the 
accompanying  picture.  Note  that  signs  appear  stating 
exactly  what  the  cards  in  each  section  cost.  Frame  al- 
coves have  been  built  at  small  expense,  trebling  Ihe  space 
available  for  cards.  The  Early  holders  are  used  here 
and  it  is  an  important  feature  of  the  display  that  the 
cards  in  each  section  slant  at  same  angle,  giving  the 
beauty  of  uniformity  which  is  very  important  where  can  Is 
are  shown.  This  is  only  one  of  the  many  adaptations 
of  the  Early  holders,  which  are  calculated  to  meet  a 
long  felt  need  more  satisfactorily  than  any  other  fixture. 

A  POST  CARD  SCHEME. 
(From  the  Schemer.) 
The   universal  popularity  of  the  souvenir  postal  card 
and  the  unlimited  variety  can  be  turned  into  cash  in  many 


"It  is  easy  to  raise  a  nice  sum  of  money  quickly  for 
any  purpose,  church,  charity,  sehool  or  lodge,  without  de- 
pending upon  your  own  purse — without  the  bother  and 
work  of  getting  up  socials,  entertainments,  etc.  Our 
plan  is  an  up-to-the  minute  business  proposition  of  sell- 
ing souvenir  postal  cards,  that  sell  on  sight,  not  only 
to  your  acquaintances  and  those  directly  interested  in 
your  church,  school,  etc.,  but  to  outsiders,  whom  you  could 
not  interest  in  any  other  way.  If  you  come  and  ask  for 
a  donation  you  are  likely  to  meet  with  a  decidedly  chilly 
reception,  but  if  you  offer  them  souvenir  postals  it's  dif- 
ferent. Everybody  uses  post  cards,  and  will  certainly 
buy  of  you  when  you  give  them  their  money's  worth; 
and  still  a  part  of  the  money  goes  to  your  institution. 
You  will  be  welcome  when  you  call  again.  People  are 
always  looking  for  handsome  souvenirs  of  local  interest. 
"If  you  want  to  raise  a  certain  sum — we  will  say,  for 
example,  $25 — for  any  fund,  first  select  a  picture  of  the 
church,  school  building  or  other  photo  that  you  consider 


ways   by   the   wideawake   hustler.     They    lend   themselves 
to  almost  any  style  of  selling  plan. 

Here  is  a  new  version  of  an  old  scheme — not  so  very 
old  either,  but  it  has  been  worked  before  by  several  con- 
cerns using  aluminum  calendars  and  trays,  glass  paper 
weights,  etc.  Post  cards,  in  my  opinion,  would  do  as  well, 
if  not  better,  as  they  are  equally  novel  and  interesting, 
just  as  useful  and  salable,  and  have  not  been  worked  I" 
death.  A  small  five  to  seven  line  ad.  will  do;  something 
like  this : 

How  to  raise  money  for  your  church,  school 

or  club.     No  risks  or   work.     Quick,   easy,  sure. 

Our  free  booklet  and  plan  tells  how.  Send  for  it. 

Address — 
To   those  answering  your  ad.  send  an  eight  or  more 
page  folder  containing  something  similar  to  the  follow- 
ing: 


appropriate,   ami    we    will   reproduce   it   on   200   souvenir 

postals  and  add  oilier  high-grade  cards  to  make  up  into 
200  25-cent  packets.  Sell  these  for  $50,  send  us  $25  any 
time  within  thirty  days  and  keep  the  remaining  $25  for 
your  fund.  You  can  easily  sell  them  in  a  week  or  so, 
as  our  cards  are  worth  the  price  asked,  and  are  of  so 
wide  a  variety  as  to  appeal  to  all." 

This  is,  of  course,  only  the  skeleton  of  your  "spiel," 
but  it  is  enough  to  enable  you  to  catch  the  idea.  There 
is  an  endless  variety  of  cards  to  use.  Comics  would  hard- 
ly be  proper — that  is,  of  the  cheap  comics.  Still,  if  you 
are  careful  in  your  selection,  a  few  may  be  worked  in. 
Always  appropriate  are  (lie  dainty  flower  and  fruit  sub- 
jects, the  high  polish  song  and  hymn  cards,  scenics,  fav- 
oriie  quotations,  etc.  They  can  be  had  in  the  2  for  5 
cents  and  the  5-cent  grades.  Include  also  some  10-cent, 
15-cent,  20-cent  and  higher  price  cards,  although  I  do  not 
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lliink  it  advisable  to  use  too  many  of  these;  Yon  Sould 
also  include  other  articles  before  the  holidays,  such  as 
calendars,  old  style  holiday  cards  and  ready  made  decora- 
tions, such  as  wreaths,  vines,  fans,  paper  bells,  etc. 

Picture  post  cards  copied  from  photos  can  be  had  for 
about  $1.50  per  hundred  and  up. 

On  the  other  cards  you  will  not  get  a  very  large  per 
cent,  of  profit  by  selling  them  at  one-halt:  retail  price,  but 
you  can  be  satisfied  with  a  small  per  cent.,  as  you  sell  in 
large  lots,  and  if  you  place  the  packets  in  envelopes,  en- 
close circulars  listing  other  cards,  and  you  should  place 
one  card  of  a  set  in  each  packet  and  then  list  the  entire 
sets  in  your  circulars.  Thus  you  will  get  ' '  second  orders ' ' 
without  any  other  cost  than  the  printed  matter.  And  if 
you  wish  to  go  deeper  you  could  offer  the  agent  25  per 
cent,  of  all  such  future  sales  within  a  year  if  they  would 
send  in  the  addresses  of  the  purchasers  of  the  cards,  their 
occupation  and  other  information  that  would  enable  you 
to  intelligently  solicit  business  from  them  by  following- 
up  on  such  names. 

You  must  remember  that  you  are  dealing  with  a  bet- 
ter class  of  people,  and  it  is  worth  whole  to  do  all  that 
you  reasonably  can  to  get  and  hold  their  trade,  as  one 
•  agent  like  this,  if  he  can  be  made  to  stay  by  you,  is 
worth  a  dozen  "kid  agents,"  although  they  are  by  no 
means  to  be  despised.  They  will  put  many  a  dollar  in 
your  pocket  if  you  get  a  large  number  of  them  working 
for  you. 

It  will  be  better,  however,  to  give  them  10  or  15-cent 
packets  to  sell,  as  they  will  go  better  that  way.  Some  of 
them  may  work  for  a  cash  commission,  but  the  majority 
will  be  drawn  by  offering  suitable  premiums,  such  as 
watches,  dolls,  cameras,  air  guns  and  other  articles  ap- 
pealing to  boys  and  girls.  Articles  of  clothing,  etc., 
have  been  offered,  but  I  do  not  think  they  are  as  good 
as  those  mentioned.  Children  expect  clothes  from  their 
parents,  as  a  matter  of  course,  but  it  is  the  toys  and  such 
like  articles,  that  may  be  termed  child  luxuries,  that  they 
sometimes  ask  for  in  vain.  Sometimes  it  is  lack  of  money 
to  buy,  sometimes  it  is  not;  but  then  it  is  considered  as 
only  trash.  Still,  such  articles  are  dear  to  the  'childish 
heart,  and  it  is  up  to  you  to  furnish  them  with  these 
"without  costing  them  a  cent"  and  at  a  profit  to  your- 
self. 


HOLIDAY  LINES  READY. 

As  compared  with  the  old  time  Christmas  cards  the 
lines  now  shown  exhibit  a  distinct  advance  in  appropriate- 
ness and  artistic  effect.  The  Valentine  and  Sims  Pub. 
Co.,  Ltd.,  with  Canadian  headquarters  in  Montreal  and 
Toronto,  have  completed  their  lines  of  Christmas  cards, 
and  a  glance  through  their  range  proves  the  above  state- 
ment. Almost  every  conceivable  design  is  used  and  the 
printing  and  general  get  up  of  the  cards  is  of  the  best. 
They  are  showing  a  wide  variety  of  designs  in  lines 
priced  at  $3,  $4.50,  $8,  $12  and  $17  per  gross.  Some 
of  the  best  series  are  classed  as  hand  painted  cards,  royal 
wedgwood,  bromide  photos,  Avood  veneer,  masonic  cards, 
pictorial  insects,  cards  for  friends  abroad,  etc.  To  see 
I  heir  line  is  an  education  in  modern  holiday  cards. 

A  novel  idea  employed  by  this  firm  is  a  case  assort- 
ment of  Christmas  cards  at  $7.50  the  case.  27  artistic 
small  boxes,  each  containing  from  6  to  16  of  the  choicest 
Christmas  cards.  This  plan  aids  sales.  If  desired  the 
small  boxes  can  be  bought  separately.  Prices  range  from 
$2  to  $6.25  per  dozen  boxes.  Another  assortment  of  their 
standard  series  Christmas  cards  is  put  up  in  a  display 
counter  stand  selling  at  $1.50.  This  stand  contains  four 
separate  compartments  and    four  dozen   cards  are  given. 


Many  new  lines  of  picture  post  cards  have  been  added 
to  their  range.  They  are  chiefly  Canadian  subjects.  Two 
new  comic  sets  are  entitled  "Rules  of  Golf"  and  "New 
Spelling."  Their  travelers  are  now  showing  samples 
of  all  the  above  lines. 


FINE    SHOWING   FOR    1907. 

Davidson  Bros.,  London,  England,  are  making  greal 
progress  with  their  lines  of  calendars  and  Xmas  cards, 
and  they  report  that  this  season's  output  excels  anything 
they  have  previously  done.  While  there  are  no  striking 
innovations  this  year  in  Xmas  cards,  a  number  of  new 
features  are  nevertheless  shown.  One  very  taking  line 
of  folding  cards  has  beautifully  hand-painted  cover,  with 
panel  or  medallion  containing  real  photos  of  popular  sub- 
jects, scenery,  animal  studies,  etc.  This  line  is  already 
one  of  the  chief  favorites.  A  number  of  new  designs  are 
shown  in  Xmas  post  cards,  and  those  showing  Canadian 
views  are  bound  to  meet  with  great  success.  It  will  be 
seen  by  the  advertisement  in  this  number  that  Davidson 
Bros,  are  now  established  in  New  York,  their  warehouse 
being  situated  at   73  Fifth  avenue. 


-<$>- 


IN  NEW  PREMISES. 

The  [Illustrated  Post  Card  Company  are  now  in  their 
new  premises,  106  Notre  Dame  street  east,  opposite 
Court  House,  Montreal.  All  the  latest  lines  and  novelties 
are  to  be  had.  At  the  present  time  they  are  manufac- 
turing many  of  their  own  vcards  and  have  every  facility 
for  quick  handling  of  business. 


REMARKABLE  REPRODUCTIONS. 

Remarkable  results  in  the  reproduction  of  famous  paint- 
ing's have  been  secured  by  Mr.  Mortimer  Menpes,  the 
English  artist,  engraver  and  printer.  He  has  taken  a 
series  of  ten  old  masterpieces  and  has  reproduced  them 
so  faithfully  that  it  is  difficult  to  remember  in  looking 
at  them  that  they  are  not  really  oil  painting's.  .The  in- 
finite softness,  the  tones  of  age,  the  very  cracks  in  the 
canvas,  are  all  so  exactly  copied  that  one  receives  from 
them  the  same  impression  as  from  the  original  pictures. 
The  series  includes  "The  Age  of  Innocence"  by  Rey- 
nolds, "The  Prince  of  Orange"  by  Van  Dyck,  "Eady 
Hamilton"  by  Romney,  "The  Laughing  Cavalier"  by 
Hals,  "Study  of  Grief"  by  (ireuze,  "Mrs.  Siddons"  by 
Gainsborough,  "Nelly  O'Brien"  by  Reynolds,  "The  Doge" 
by  Bellini,  "An  Old  Lady"  by  Rembrandt,  "Virgin  and 
Child"  Botticelli. 

The  Macmillan  Co.,  of  Canada,  are  selling  these  pic- 
tures in  this  country.  The  size  is  24  x  19  inches  and 
each  picture  is  worth  $4,  They  are  so  unique  as  to  be 
readily  salable. 


POSTAL  CARD   ACTIVITY. 

A  man  in  Chicago  who  makes  picture  post  cards  ad- 
vertises that  for  one  publisher  lie  has  printed  four  million 
cards  since  last  September.  For  another  he  is  turning 
out  50,000  cards  seven  days  a  week.  That 's  just  what  one 
man  is  doing  for  two  publishers.  Just  think  of  the  other 
men  engaged  in  the  business  in  a  wholesale  way,  and  add 
on  the  up-to-date  Canadian  and  American  retailers  getting 
out  local  views,  and  there  appears  to  be  a  good  deal  of 
ginger  in   I  he  post   card  business  yet. 
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VALENTINE'S  HOLIDAY  LINES 

NONA/    READY 


Standard  Series 
Christmas  and  New  Year  Cards 
Private  Greeting  Cards 
Christmas  and  New  Year 

Post  Cards 
Scotch  Son{£  Books 
Irish  SonfS  Books 
Welsh  Sons*  Books 
Birthday  Books 
Children's  Toy  Books 
Novelties. 


Our  samples  of  Xmas  and 
Private  Greeting  Cards  for 
the  Fall  and  Holiday  trade  of 
1907  are  in  the  hands  of  our 
representatives,  who  will  cover 
every  section  of  Canada. 

The  line  is  easily  the  largest 
and  most  varied  in  our  history 
and  exclusiveness  is  the  key- 
note. Our  cards  are  above  all 
profitable  sellers.  If  you  are 
not  on  our  calling  list  send  a 
post  card  to  our  nearest  office. 


New  Lines  in  Pictorial 
Post  Cards. 

Canadian  Rural  Life 
"       Farm  Life 
"       Child  Studies 
"       Animal  Studies 

Happy  Memories 

Happy  Days 

Boys  will  be   Boys 

Canada's  Fair  Daughters 

"  New  Spelling  " 

"  Rules  of  Golf,"  etc. 


Standard  Series  Christmas  Cards 

The  line  of  Christmas  booklets  has  reached  a  point  of  perfection  hitherto  un- 
attained.  Rich  and  dainty  designs  appropriate  to  the  season  abound.  The 
variety  of  subjects  affords  a  broad  selection. 

Prices  are  $3,  $4.50,  $8,  $12  and  $17  per  gross. 

Some  of  the  more  important  finishes  and  subjects  are  classed  thus  :  "  Hand 
Painted  Cards,"  "  Bromide  Photos,"  "  Royal  Wedgewood,"  "  Wood  Veneer,"  and 
"  Pictorial  Insets." 

Note  the  new  line  of  Artistic  Blotters  at  $1  per  dozen. 


Case  A 
Standard    Series 
Christmas  Cards 

$7.50 


Special  Boxed  Lots 

Contains  twenty-seven  fancy  boxes,  each  box  containing   6   to    16 
cards  of  very  best  quality  and  nicely  assorted. 

Separate  boxes  can  also  be  ordered,  prices  ranging  from  $2  to  $6.25 
per  dozen  boxes. 


Case  A  B  An  ideal  counter  display  stand  with  four  compartments.  Four  dozen 

Standard    Series  assorted  choice  Christmas  Cards  are  in  this  case. 

Christmas  Cards  The  cards  sell  themselves. 
$1.50 

Standard  Series  Private  Greeting  Cards 

You  can  do  a  profitable  trade  in  this  line. 

We  furnish  books  free  to  reliable  firms  and  our  range  of  samples  is  most  exten- 
sive, neat  and  charming.      Good  profits  and  right  prices.      Send    for    particulars. 


The  Valentine  &  Sons  Publishing  Co.,  Ltd. 


CORISTINE  BLDG.,   MONTREAL 


ADELAIDE  STREET  EAST,  TORONTO 
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NOW'S  THE  TIME 

TO  START  A  PHOTO  SOPPLY  DEPARTMENT 


"WELLINGTON" 

Plates,  Papers  and  Films,  world- 
wide in  reputation,  will  iet  the 
business. 

You  don't  need  to  be  an  expert. 

Full  particulars  are  furnished. 

Attractive  show  cards  and  samples 
will  aid  sales. 

All  unsold  (joods  may  be  exchanged 
at  end  of  30  days. 

Stationers  are  writing  us  daily. 

It's  up  to  you. 


WARD  &  COMPANY 

CANADIAN  REPRESENTATIVES 
13  ST.  JOHN  ST.,  ■  MONTREAL 


OUR  NEW  HOME 

AFFORDS   US   INCREASED    FACILITIES   FOR 
THE  MANUFACTURING 

and  distribution  of  picture  post  cards.  Your 
interests  will  be  even  better  provided  for.  Our 
facilities  are  unexcelled. 

HERE  ARE   THE  LATEST   TRADE    WINNERS. 
DIRECT  FROM  OUR  FACTORY. 

FLAG  SERIES,  LEATHER  POST  CARDS 

British,    French    and    American    Flags  in 
natural  colors  heavy  embossed  velvet,  on  good 
quality  sheepskin  finished  in  many  shades. 
Special  price,  $8.00  per  100. 

Also  the  same  in  Velvet  Maple  Leaf  and 
Flowers. 

OLD  MASTER  SERIES 

We  have  the  sole  control  of  this  line. 
These  cards  are  hand  painted,  framed,  with  an 
unbreakable  glass,  exact  copies  of  famous  origi- 
nal paintings. 

Special  price,  $4  per  100. 

Just  off  the  press— Prince  Fushimi,  heavily 
jewelled.  $1.50  per  100. 


Illustrated   Post   Card  Co 

New  Address  106  Notre  Dame  8t.  East 
(Opposite  Court  House)  MONTREAL 


Post    Cards 

fine  art  leaves 
made  to  order 
and  own  edition 


Call  for  samples  and  prices 
especially  oF  our  new  America- 
Tunis- Egypt-  China  -Senes    in 
class  color    printing. 


Japan 
high 

/ 

/   „ 

7 


/ 
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THE    BEST    VALUE 
IN  THE  MARKET. 

ONE  OF  MANY 
VARIETIES 


Leaders  in  a  second 
grade  —  GOOD 
LUCK  and  ST. 
LAWRENCE. 


SPECIAL  CARD    FOR 
WHIST  PLAYERS 


LACROSSE  DESIGN. 

We  are  headquarters  for   PLAYING  CARDS 

MADE    IN    CANADA. 

Style  and  finish  equal  to  Imported  Cards. 

Advertising   Cards    of  all   sorts— Novel  Designs. 

FOR  SAMPLES  AND  PRICES  APPLY- 

The  UNION  CARD  &  PAPER  CO., 

Limited 

MONTREAL. 


"Sports"  Playing  Cards  { 


J 
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ADVERTISING  SUPPLIES. 

The  best  kind  of  advertising-  for  photo  supplies,  as 
well  as  for  almost  everything  else,  is  newspaper  adver- 
tising. Consider  for  a  moment  the  condition  under  which 
a  newspaper  advertisement  reaches  the  man  for  whom  it 
is  intended.  The  reader  of  a  small  town  daily  or  weekly 
usually  reserves  the  perusal  of  his  paper  until  such  time 
as  he  can  do  so  without  being  interrupted  by  something- 
else.  Most  newspaper  reading  is  done  in  the  evenings, 
after  supper,  when  the  cares  of  daily  toil  have  been  for 
a  short  space  set  aside.  It  is  read,  as  a  rule,  under  the 
most  comfortable  circumstances;  by  the  fireside  in  the 
winter  and  on  the  lawn  or  verandah  in  the  summer. 

Being  comfortable  and  free  from  interruptions,  the 
reader's  mind  is  also  receptive.  And  for  this  reason, 
items  of  news  or  advertisements  which  would  receive  but 
scant  courtesy  in  a  hasty  perusal,  under  such  circumstan- 
ces as  have  been  above  alluded  to,  receive  a  fair  amount 
of  attention.  The  newspaper  advertiser,  therefore, 
reaches  the  man  he  is  after — the  buyer — under  the  most 
favorable  of  conditions.  It  is  even  better  than  a  per- 
sonal interview  for  this  reason.  All  persons — or  pretty 
nearly  all — are  prone  to  argument,  and  if  you  apply  per- 
sonally to  a  man  whose  mind  is  neutral  upon  the  subject 
of  your  interview,  even  though  he  has  any  amount  of 
leisure  at  his  disposal,  he  will  argue  the  point  and  will 
take  a  mighty  lot  of  convincing.  Particularly  is  this 
the  case  when  an  attempt  is  being  made  to  make  a  sale 
of  an  article  in  which  the  person  canvassed  is  not  inter- 
ested already.  If  he  is  already  interested  the  case  as- 
sumes a  different  aspect,  and  a  personal  interview,  pro- 
perly conducted,  is  by  no  means  without  its  effect. 

In  the  matter  of  photo  supplies,  it  is  comparatively 
easy  to  interest  those  who  are  amateur  photographers  in 
your  photo  supply  department.  A  well  worded  announce- 
ment will,  in  most  cases,  dp  the  trick.  This  much  is  evi- 
dent from  the  fact  that  the  amateur  needing  the  goods 
only  wants  to  find  out  where  they  may  be  had  with  the 
least  amount  of  trouble  and  expense.  But  in  get  ting- 
after  new  devotees  to  the  art  of  photography,  and  incul- 
cating in  them  a  desire  to  make  photographs,  a  deal  of 
thought  must  be  given  to  advertising.  The  advertising 
must  be  of  the  kind  known  as  "educative."  For  that 
kind  of  advertising  nothing  can  surpass  the  newspaper. 
A  man  must  be  receptive  if  he  is  to  be  educated  to  any- 
thing, and  the  newspaper,  in  the  majority  of  cases,  is 
read  at  a  time  and  under  circumstances  which  render  the 
readers  peculiarly  receptive. 

It  is  to  be  hoped  that  every  reader  of  Bookseller  and 
Stationer  has  got  out  of  the  stick-in-the-mud  state  of 
mind  where  he  is  content  to  sell  what  is  asked  for  with- 
out troubling  himself  to  reach  out  after  the  people  who 
don't  ask  for  anything,  but  who  would  if  only  persuaded 
to  do  so.  This  paper  has  at  all  times  encouraged  the 
use  of  good  advertising,  and  careful  readers  of  its  col- 
umns should  by  now  have  had  considerable  advertising 
experience.  They  will  know  what  is  meant  by  educative 
advertising. 

Take  a  generous  amount  of  space,  and  cany  <>n  a 
general  plan  of  campaign.  If  it  is  possible,  illustrate 
your  copy  with  good  cuts.  Perhaps  some  of  these  may 
be  obtained  from  the  jobbers  on  loan,  at  the  cost  of  post- 
age or  express.  It  may  be  possible  to  get  an  article 
written  by  some  local  enthusiast,  telling  of  a  holiday  trip, 
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the  chief  feature  of  which  was  snap-shotting.  If  no 
dealers'  names  are  mentioned,  and  no  allusion  is  made  to 
the  commercial  side  of  the  business,  if  would  not  be  out 
of  the  way  for  the  editor  of  your  advertising  medium 
to  run  this  as  a  piece  of  legitimate  and  interesting  read- 
ing matter.  Contemporaneously  with  such  an  article, 
strong  persuasive  copy  should  be  run  in  your  regular 
advertising  space.  The  effect  of  such  a  combined  attack 
would  be  very  strong  indeed. 

To  make  newspaper  advertising  really  effective  and 
well  worth  the  money  invested  in  it,  there  is  nothing- 
like  having  for  a  motto  "keep  hammering."  By  this 
means,  and  frequent  changes  of  copy,  your  name  can  be- 
come familiar  to  every  reader,  and  yet  every  announce- 
ment read  with  interest,  introduce  yourself  to  the  news- 
paper reading  public  as  a  dealer  in  photo  supplies,  and 
— keep  introduced! 


SELLING  SUGGESTIONS. 

Now  that  many  readers  of  Bookseller  and  Stationer 
have  acted  upon  the  suggestions  contained  in  former  num- 
bers and  are  now  in  touch  with  the  supplies,  it  will  not 
be  out  of  place  to  reiterate  some  suggestions  for  reach- 
ing the  consumer. 

First  of  all  there  is  the  store  window.  This  can  be 
made  most  attractive  by  the  judicious  display  of  stock 
and  more  especially  by  the  artistic  arrangement  of  the 
display  cards,  supplied  by  the  manufacturers  of  the  vari- 
ous goods.  Many  of  these  cards  are  more  or  less  works 
of  art  and  undoubtedly  attract  attention.  There  is  no 
necessity  to  devote  the  whole  of  the  window  space  to 
photo  supplies.  A  portion  of  same  will  be  quite  suffi- 
cient, if  proper  taste  is  used.  It  is  undoubtedly  a  good 
thing  to  give  a  large  portion  of  window  space  to  this 
line,  for,  say,  a  week  or  so,  in  order  to  draw  the  atten- 
tion of  the  public  to  the  fact  that  you  are  in  a  first-class 
position  to  meet  their  requirements.  Then  cut  the  dis- 
play down  to  what  space  can  be  set  aside  permanently. 

It  might  also  be  just  as  well  to  place  a  card  hanging 
up  inside  the  store  in  a  prominent  position,  where  those 
waiting  to  be  served  with  other  goods  will  be  Ukely  to 
be  attracted.  They  may  not  be  "snippish"  themselves, 
but  will  probably  have  friends  who  are,  and  the  news 
that  Jones  keeps  films,  etc.,  will  be  spread.  The  cus- 
tomer who  has  a  moment  to  spare  is  as  a  rule  inquisitive, 
and  a  few  photo  price  lists,  as  supplied  by  the  wholesale 
houses,  placed  on  the  show  case  or  counter  will  be  sine 
to  be  picked  up  and  examined.  This  most  probably  goes 
into  the  pocket,  and,  having  the  storekeeper's  name  and 
address  upon  it  (applied  by  a  rubber  stamp),  it  is  a 
useful  advertisement  at  once.  A  permanent  one,  too,  as 
the  list  will  undoubtedly  be  taken  home  and  used  for 
reference  at  some  time   when  required. 

The  circulation  of  the  small  pamphlets  and  lists  sup- 
plied by  the  wholesale  houses  costs,  practically  speaking, 
nothing;  therefore,  why  not  place  one  in  each  package 
of  photo  supplies  sold  to  a  customer.  In  fact,  in  any 
parcel  where  the  list  is  likely  to  be  looked  at.  There 
are  many  customers  who  have  cameras,  unknown  perhaps 
to  yourself,  and  the  free  list  always  calls  forth  such  a 
remark:  "Oh,  I  did  not  know  I  could  get  photo  supplies 
here."  This  has  probably  obtained  for  the  store  one  new 
customer,   who  has  been   accustomed    to   go   elsewhere- 
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THE  TELEPHONE 


Is  a  companion,  friend  and  servant  combined. 
Invaluable  for  convenience  in  the  household. 

LONG    DISTANCE    TELEPHONE    SERVICE 

Has  no  equal  for  the  facility  it  affords  in  business  life. 
Full  particulars  as  to  rates  and  service  at  the  near- 
est  office  of 


IF  YOU  WANT 

the  best  weekly  list  of  New  Books  published 
in  Great  Britain  and  Ireland,  with  titles, 
sizes,  prices  and  publishers,  subscribe  to 
The  Publishers'  Circular  and  Booksellers' 
Record,  published  weekly  at  St.  Dunstan's 
House,  Fetter  Lane,  London.  Post  free  for 
52  weeks  for  $2.65,  prepaid. 


THE  BELL  TELEPHONE  COMPANY  OF  CANADA     }      IF     YOU     WANT 


W 


Incorporated 
1851 


ESTERN 

ASSURANCE 
•  •  •  COMPANY. 


FIRE 

AND 

MARINE 


Head  Office-TORONTO,  ONT. 
Assets  over  $3,570,000 

Income  for  1906,  over      3,609,000 

HON.  GEO.  A.  COX,  President, 

W.  R.  BROCK,  Vice  President 

W.  B.  MEIKLE,  General  Manager 

C.  C.  FOSTER,  Secretary 


IF  YOU    SAVE 

THOUGH  it  be  only  $1.00  a  week,  you  will  soon  be  on 
1      the  way  to  independence  and  wealth. 

In  the  Savings  Department  of  the  METROPOLI- 
TAN BANK  $1.00  opens  an  account.  Interest  is  al- 
lowed from  date  of  deposit  and  compounded  every  three 
months. 

We'll  gladly  handle  your  account  and  serve  you 
with  the  same  courtesy  and  efficiency  as  if  you  were  a 
large  depositor. 

THE  METROPOLITAN  BANK 


Capital  Paid  Up, 
1,000,000.00 


Reserve  Fund  and  Undivided  Profits, 
$1,183,713.23 


British  America  Assurance  Company 

A.  D.  1833 

FIRE  &   MARINE 

Head  Office,  Toronto 

BOARD  OF  DIRECTORS 

Hon   Geo  A.  Cox,  President         W.  R.  Brock,  Vice-President 

Robert  Bickerdike,  M.P.,  W.  B.  Meikle,    E.  W.  Cox,  Geo.  A.  Morrow 

D.  B.  Hanna,  Augustus  M.yers,  John  Hoskin,  K.C.,  LL.D. 
Frederic  Nicholls,  Alex.  Laird,  James  Kerr  Osborne,  Z.  A.  Lash,  K.C 

Sir  Henry  M.  Pellatt,  E.  R.  Wood. 

W.  B.  Meikle,  General  Manager,-  P.  H.  Sims,  Secretary 

CAPlTAL        ....---  1,400,000.00 

ASSETS        -        -        - 2,162,753.85 

LOSSES  PAID  SINCE  ORGANIZATION,     29.833,820.96 


to  obtain  out  of  print  and  scarce  works 
about  Canada,  or  on  any  other  subject, 
subscribe  to  The  Publishers'  Circular  (see 
previous  paragraph  for  particulars).  All 
subscribers  have  the  privilege  of  a  free  ad- 
vertisement of  three  titles  of  Books  Wanted 
(each  title  not  to  exceed  10  words).  On 
an  average  over  2,000  Books  Wanted  are 
advertised  for  every  week  in  The  Publishers' 
Circular. 

IF  YOU  WANT 

to  know  what  new  books  are  coming  out  in 
the  United  Kingdom  you  should  subscribe 
to  The  Publishers'  Circular.  For  terms,  etc., 
see  first  paragraph  of  this  advertisement. 
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*&-  Money  ~£* 

CAN  BE   SAVED   BY  MEANS 
OF  AN  ENDOWMENT  POLICY. 


YOU  CAN  ONLY  SECURE 
SUCH  A  POLICY  WHILE  YOU 
ARE   IN   GOOD    HEALTH. 


Pamphlets  and  Full  Particulars  regarding  the 

New  Accumulation  Endowment  Policy 

sent  on  application. 


Confederation  Life 


ASSOCIATION 


W.   H.  BEATTY.  President. 


W     C.  MACDONALD, 

ACTUARY. 

HEAD    OFFICE, 


J.  K.   MACDONALD, 

MANAGING   DIRECTOR. 

TORONTO,  CANADA. 
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Wall  Paper 


Many  New  and  Beautiful  Designs 
for  the  Fall  Trade. 

One  of  the  latest  and  most 
important  developments  in 
Canadian  wall  paper  manu- 
facturing circles,  is  the  varn- 
ished tile  designs  now  being 
turned  out.  These  are  the 
washable  goods  so  exten- 
sively used  for  papering  the 
walls  of  bathrooms  and 
kitchens.  Up  to  the  present 
time  these  goods  have  been 
imported  very  largely  from 
the  United  States,  because 
they  were  not  manufactured 
in  Canada.  A  duty  of  35 
per  cent,  was  therefore  add- 
ed to  the  wholesale  price, 
which  naturally  resulted  in 
somewhat  limited  sales.  Hut 
now  the  same  goods,  in  all 
the  very  latest  tile  effects, 
plain  and  fancy,  can  be  ob- 
tained from  domestic  manu- 
facturers. 

Leatherette  Effects. 

One  of  the  handsomest 
lines  being  shown  for  the 
Fall  trade,  is  the  embossed 
leatherette.  This  line  is 
manufactured  in  a  variety  of 
designs  in  many  of  the  som- 
bre leather-like  tints.  Its 
general  appearance  is  that 
of  fine  embossed  leather. 

Inlaid  Pearl. 

Another  design  which  bears 
a  promise  of  great  popular- 
ity is  the  inlaid  pearl.  The 
design  itself  is  a  convention- 
alized flower  and  leaf,  on 
backgrounds  of  a  large  var- 
iety of  beautiful  tints.  The 
feature  of  note  about  it  is 
that  the  design  is  a  striking 
imitation  of   inlaid   pearl. 

The  tendency  is  growing 
stronger  year  by  year  to  give 

household  surroundings  as  strong  a  touch  of  outdoor 
nature  as  is  possible.  This  desire  on  the  part  of  the 
public  is  being  catered  to  by  the  wall  paper  factories. 
One  of  the  latest  natural  designs  is  the  "forest  effect." 
The  design  consists  of  masses  of  branches  and  foliage,  in 
dull  finish,  which  gives  the  impression  of  a  natural  wood- 
land scene.  It  is  printed  in  colors  suggestive  of  the 
seasons.  Closely  allied  to  the  forest  effect  is  the  "cloud 
effect"  ceiling.  This  design  is  a  representation  of  fleecy 
clouds  drifting  across  the  sky.  Such  an  unique  and  well- 
carried-out  design  deserves  great  popularity. 

Scenic   Borders. 

The  popularity  of  the  Dutch  scenic  borders  in  recent 
years,  has  amply  justified  the  continuance  of  that  form 
of  border  decoration.  Among  the  new  borders  for  the 
Kail  trade,  the  "Bay  of  Naples"  in  conventionalized  form 
is  worthy  of  note.  Blue  sky,  delicate  purple  mountains, 
a  stretch  of  blue  water,  groups  of  white,  sunlit  buildings, 


and  clumps  of  tall,  graceful  trees,    make  a  very  beautiful 
and  harmonious  design. 

The  requirements  of  space  forbid  detailed  descriptions 
of  all  the  high-grade  specialties  which  are  now  being,  or 
shortly  will  be,  introduced  to  the  trade  by  travelers. 
Textile  effects,  trellis  work  in  silver,  silver  block  effects, 
silk  stripe,  shot  silk  ceilings,  moire  and  lily  effects— all 
deserve  great  popularity.  Worthy  of  special  mention  is 
the  "duplex  two  tone"  line.  This  is  an  overlay  paper  of 
great  strength  and  beauty,  printed  in  an  elaborated  fleur 
de  lis  design  in  plain  gold,  upon  backgrounds  of  green 
and  blue  shades.  The  design  is  a  model  of  chaste  sim- 
plicity. 

Burlaps. 

Imitation  burlaps  arc  a  very  useful  design.  They  are 
made  in  all  the  shades  of  the  genuine  article,  and,  when 
a  comparison  was  made  from  a  short  distance  by  Rook- 
seller  and  Stationer,  of  the  real  and  (lie  imitation,  the 
difference  was   almost  undiscernible. 
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PAYSON'S  INDELIBLE    INK 


HOTEL  DIRECTORY 


Trade  supplied  by  all  Leading  Wholesale 
Drug  Houses  in  the  Dominion. 

Received  Highest  Award  Medal  and  Dip'oma 
at  Centennial,  Philadelphia,  1876;  World's  Fair, 
Chicago,  1893,  and  Province  of  Quebec  Exposi- 
tion, Montreal,  1897. 


Standard  Commercial  Works, 


Matte's  Interest  Tables, 

At  4,  5,  6, 7,  8,  9  and  10  per  cent,  per  annum,  by 
Napoleon  Matte.    5th  Edition.    Price,  $3.00. 
/viaffe  s  Three  Per  Cent.  Interest  Tables, 
By  the  same  author.     On  fine  toned  paper  and 
strongly  bound.    Price,  $3.00. 
Hughes'  Interest  Tables  and  Booh  of  Days 

combined. 
At  3,  3%  4,  5,  b]4,  6,  7  and  8  per  cent,  per  annum 
ByCHARi.ES  M.  C.  Hughes,     rice,    5.00. 
Hughes'  Supplementary  Interest  Tables, 
Comprising  a  Special  Interest  Table  for  daily  bal- 
lances,  showing  interest  for  one-thousand  days  on 
any  amount,  rates  from  %  per  cent,  to  3J4  per 
cent.,  inclusive.     Also  a  table  showing  interest 
for  one  thousand  days  at  5  per  cent.,  by  means  of 
which  (in  connection  with  Comparative  Tables), 
interest  for  one  thousand  days  can  be  obtained  at 
any  rate  from  y&  per  cent,  to  10  per  cent.,  inclusive, 
and  COMPARATIVE  INTEREST  TABLES  for  ob- 
taining interest  on  any  rate  from  %  per  cent, 
to  10  per  cent.,  inclusive,  on  the  basis  of  365  days 
to  the  year  in  %  per  cent,  rates.     By  Charles 
M.  C.  Hughes.    Price,  $2.00. 
Hughes'  Interest  Tables, 
At  6  and  7  per  cent,  per  annum  (on  the  basis  of 
365  days  to  the  year),  for  one,  two,  three  and 
four  months  and  days  of  grace  ;  for  use  in  Dis- 
counting and  Renewing  Promissory  Notes.     By 
Charles  M.  C.  Hughes  (on  folded  card,  14%  x  9%) 
strongly  bound.    Price,  $1.00. 
Hughes'  Savings  Bank  Interest  Tables, 
At  2%,  3  or  3%  per  cent,  (each  on  separate  card) 
on  the  basis  of  one  month,  being  1/12  part  of  a 
year  ;  by  Charles  M.  C.  Hughes.    Price,  $1.00. 
Buchan's  Sterling  Exchange  Tables, 
Converting  sterling  into  Canadian  currency,  and 
vice  versa,  advancing  by  8ths  and  16ths,  with  other 
useful  tables;  by  Ewing  Buohan.  Second  edition. 
Price,  $4.00. 

Buchan's    Sterling    Equivalents    and    Ex- 
change Tables, 
Showing  the  relative  value,  according  to  the  rate 
of  discount  in  London,  in  Canadian  and  New 
York  systems  of  quotations,  of  bills  of  exchange 
drawn  at  any  rate,  or  having  any  number  of  days 
to  run,  etc.,  etc.,  by  Ewing  Buchan.    Price,  $4.00 
Buchan's  Par  of  Exchange  (Canadian), 
Giving  sterling  into  dollars  and  cents  and  vice 
versa,  from  £1  upwards,  also  sterling  equivalents, 
Canada  into  New  York  and  vice  versa  ;  by  Ewing 
Buchan.    Price  (in  sheets),  each,  20c.  ;  mounted 
(on  boards),  each,  35c. 
The  Importers'  Guide, 

A  hand-book  of  advances  of  sterling  costs  in  deci- 
mal currency  from  one  penny  to  1,000  pounds 
with  a  FLANNEL  TABLE,  from  20  to  lOOshillings 

Eer  piece  of  46  yards  ;  by  R.  Campbell  and  J.  W. 
ittle.  Cloth,  75c.  ;  leather,  $1.00 
The  Canadian  Customs  Tariff, 
Revised  to  date,  containing  lists  cf  warehousing 
ports  in  the  Dominion,  the  Franco-Canadian 
treaty,  extracts  of  Canadian  Customs  Act,  Ster 
line  Exchange,  Francs,  German  Rixmark,  at 
Cadadian  Customs  values,  also  a  table  of  the 
value  of  francs  in  English  money,  Harbor  Dues, 
etc.,  etc.    Cap  8  vo,  cloth.    Price,  50c. 

MORTON,  PHILLIPS  &  CO., 

PUBLISHERS. 
755  and  1757  Notre    Dame    St.,    MONTREAL 


tht  BROWN    BROS,.    Limited,    of   Toronto, 
rarry  a  full  line  of  our  publications  in  stock. 


WINDSOR    HOTEL 

HAMILTON,   BERMUDA 

This  house  is  pleasantly  and  conveniently  lo- 
cated on  the  East  side  of  Queen  Street.  The 
rooms  are  bright  and  cheerful.  Every  attention 
paid  to  guests.  Billiards  and  Pool.  Hot  and 
cold  water  baths.    A.  McNicol,  Prop. 


TOWER  HOTELO|o«o|town 

BRITISH  GUIANA. 

This  first-class  hotel  is  most  conveniently  situ- 
ated in  the  coolest  and  healthiest  part  of  the 
city.  Five  minutes  from  railway  station  and 
steamer  stal  lings,  and  near  to  all  principal  public 
buildings.  Cool  and  lofty  bedrooms.  Spacious 
Dining  and  Ladies'  Rooms.  Billiard  Room. 
Electric  light  throughout. 


WOODSIDE  BOARDING 
HOUSE 

Corner  of  Main  and  Lamaha  Streets 
GEORGETOWN,  DEMERARA. 

Cool  and  airy  Bedrooms,  Excellent  Ouisine 
Attendance  qualified.  Terms  moderate.  Elec 
trie  Car  Loop  at  gate  of  premises.  Patronage 
Solicited.    Manageress,  E.  Cottam. 


VICTORIA  LODGE 

HAMILTON,    BERMUDA 
Mrs.  J.  F.  SMITH    Proprietress. 

Opposite  Victoria    Park    and   Cedar   Ave. 
Private  Board  $12  to  $14  per  week. 
Open  Nov.  1  Closes  in  May. 


WrNTER  RESORT 
Queen's  Park  Hotel 

Port  of  Spain,  Trinidad,  B.W.I. 
JOHN  McEWEN,  Manager.       For  Rates,  etc 
apply  Trinidad  Shipping  and  Trading  Co., 
29  Broadway,  New  York. 


THE  GRAND  UNION 

The  most  popular  hotel  in 
OTTAWA,  Ont.      James  K.  Paisley,  Prop. 


DOMINION 

HOUSE 

W.  H.  DURHAM. 

Proprietor 

RENFREW, 

ONTARIO 

The   most    popular  Hotel   in 

the  Ottawa  Valley. 

HALIFAX   HOTEL 

HALIFAX,   N.S. 


Rooms 
Steam  Heated  and  Gas  Lit 

GEO  W.  WEBSTER,  Prop.,     Swift  Current,  Sask. 


ACCOUNTANTS  AND  AUDITORS 


JENKINS  &  HARDY 

Assignees,  Chartered  Accountants,  Estate  and 

Fire  Insurance  Agents,  15J  Toronto  St., Toronto. 

465  Temple  Building,  Montreal. 


DAVENPORT,    PICKUP  &  CO., 

Chartered  Accountants  and  Assignees, 

622  Mclntyre  Block  and  422  Aehdown  Block, 

Winnipeg,  Man.,  and  at  Brandon,  Mau. 


The  Topaz  Pencil 

As  good   as   any   at   any   price. 
Better  than  any  at  the  same  price. 

HB--H--HH--HHH--B 

—  AND  — 

Indelible  Copying. 

Write  for  Samples  to 

Warwick  Bros.  &  Rutter,  Limited 

Wholesale  Stationers     TORONTO. 


The  Special  Fall  Number 


of 


Bookseller  "'Stationer 


will  be  issued  on 


Wednesday,  August  14th,  1907 


This  Number  affords  the 
best  opportunity  for  dealers 
in  all  sorts  of  stationery  and 
fancy  goods  lines  to  address 
the  Canadian  Trade. 

Orders    for    space    should 
be  booked   early. 


BOY  WANTED 

ANY  BOY  in  every 
town  and  village  in 
Canada  can  earn  many 
dollars  by  selling  our 
publications  among  his 
neighbors  and  rela- 
tives and  business 
men. 

YOU  can  begin  at  once. 
No  money  needed  to 
start.  We  will  provide 
you  with  capital.  A  watch 
to  the  boy  who  does 
good  work,  as  special 
prize. 

Write  at  once  to 

THE  MACLEAN  PUBLISHING  CO. 

10  Front  St.  E.,  TORONTO 
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NEW      CANADIAN      COPYRIGHTS 

Registered  at  Ottawa   during  May,  1907. 


(Book.) 

Business 

Toronto. 

Thomas 


The  ColoniaJ  Conference:  The  Premiers  at  the  Colonial 
Conference  Sitting  in  the  Colonial  Office,  London.  (Pic- 
ture.) Canada  Newspaper  Syndicate,  Limited.  Mon- 
treal. 

A  Trotting  Horse.  (Picture.)  The  Toronto  Litho- 
graphing Company,  Limited,  Toronto. 

Abide  With  Me.  Hymn-anthem  for  mixed  voices 
with  solos.  Words  by  Henry  Francis  Lyte.  Music  by 
Edwin  J.  Pull.     Edwin  .1.  Pull,  Toronto. 

The  Handsome  Brave  Life  Saver.  Words  by  Ed.  Rose 
and  Geo.  Whiting.  Music  by  Albert  Gumble.  Jerome 
H.   Remick   &   Company,   New   York. 

Rockies  of  the  Golden  West:  Wonderland  of  Can- 
ada. (Book  of  photographs.)  R.  H.  Trueman,  Van- 
couver. 

To  a  Wee  Bird  Try'ng  to  Fly.  Song.  Words  by 
Mrs.  M.  E.  De  Touffe  Lauder,  Music  by  Arthur  Uvedale. 
Mrs.  M.  E.  De  Touffe  Lauder,  Toronto. 

In  the  Cause  of  Freedom.  By  Arthur  W.  March- 
mont.      (Book.)      McLeod  &  Allen,  Toronto 

Beaugrand's   Guide   and    Map   of   Montreal 
Rodolphe  Beaugrand,  Montreal. 

Canada     and    Newfoundland     Gazeteer    and 
Directory,  1907-1908.     Percival  Robert  Johnston, 

Marriage  Certificate  and  Ceremony.     (Book.) 
A.  Watson,  Thamesford,  Out. 

The  Lemon  Tree.  Words  and  music  by  Edward  Mad- 
den.    Jerome  H.  Remick  &  Company,  New  York. 

Offertory  Sentences.  By  Albert  Ham,  Mus.  Doc. 
(Music.)  The  Anglo-Canadian  Music  Publishers'  As- 
sociation, Limited,  London,  England. 

Lovell's  Compendium  for  1907-1908.  By  Albert 
Swindlehurst,  B.C.L.,  John  Lovel  &  Son,  Limited.  Mon- 
treal. 

•leu  de  Cartes  contenant  2(!0  Questions  et  Reponses 
sur  lTlistoire  du  Canada.  Les  Clercs  de  Saint- Viateur, 
Outremont,  Que. 

When  You  See  Me  With  Another  Beau.  Song.  Words 
by  Harry  Williams.  Music  by  Egbert  Van  Alstyne.  Old 
Fashioned  Buggy  Ride.  Song.  Words  by  Harry  Wil- 
lians.  Music  by  Egbert  Van  Alstyne. 
Remick  &  Company,  New  York. 

Transactions  of  the   Engineering  Society 
versify    of    Toronto.      No.    20.      1906-1907. 
sity  of  Toronto,  Toronto. 

Essais    sur    la   Litterature    Canadienne. 
Camille  Roy.     (Livre.)     Camille  Hoy,  Quebec. 

Farmer's  Complete  Book-keeper.  (Book.)  James  F. 
Met  luaig,  Toronto. 

Estevan,  Saskatchewan,  12th  July,  1906.  (Photo.) 
Maurice  J.  Pierce,  Estevan,  Saskatchewan. 

Mornin'  Ezra,  Mornin'  Si!  Song.  Words  and  music 
by  Jean  C.  Havez.  Lew  Dockstader  Publishing  Com- 
pany,  New    York. 

Canada,  Be  Strong.  By  Grant  Balfour.  (Poem.)  J. 
M.  Grant,  Toronto. 

Young  Canada.    (Picture.)    Arthur 
treal. 

Spelling    Reform    Writing    Tablet 
Cage   &   Company.   Limited,   Toronto. 

The   Empire  Flag.     Song.     Robert   Awde,   Toronto. 

The  Westerner.  (Drawing.)  Walter  E.  Cum:,  Win- 
nipeg. 

Historic  Group  taken  at  the  Colonial  Office.  (Pic- 
ture.) The  Canada  Newspaper  Syndicate,  Limited,  Mon- 
treal. 

Canada  For  Me.  Song.  Words  and  music  by  W. 
A.  Philip.    William  A.  Philip,  Thorold,  Out. 


Jerome     H. 

of  the  Uni- 
The   Univer- 

Par    l'Abbe 


T.   Mathews.   Mon- 
(Book.)      W.    J. 


Captain  Bagley.  (Photo.)  Group •  of  Band  of  15th 
Light  Horse.  (Photo.)  Trooper  of  L5th  Light  Horse 
Regiment.  (Photo.)  George  Ravenstone  Backhouse  ami 
James  Henry  Clapham,  Calgary,  Alberta. 

Pondering.  Song.  Words  by  Harold  Atteridge. 
Music  by  Al.  W.  Brown.     Will  Kossiler,  Chicago. 

Rideau  King  at-  Newboro  Bridge.  (Post  card.)  Atkin- 
son  Brothers,  Toronto. 

Stray  Shois  From  Solomon.  By  S.  Davidson.  (Book.) 
James  Acton,  Toronto. 

The  Conditional  Sales  Ads  and  Amendments  Thereto. 
By  John  Augustus  Barron,  K.C.  The  Carswell  Com- 
pany, Limited,  Toronto. 

The  Post  Card  Girl.  (Photo.)  W.  G.  MacFarlane, 
Toronto. 

May  Queen.  Two-step.  By  Carrie  G.  Armstrong.  The 
McKeehnie  Music  Company,  Ottawa. 

Capitola  .March.  By  Pearl  Capitola  Harriss.  Pearl 
Capitola  Code,  Ottawa. 

The  Yellow  Bag.  (A  drama.)  By  James  Ernest  Cald- 
well.     (Book.)      James  Ernest   Caldwell,   City   View,  Out. 

Bathing  Girl  Study.  (Photo.  No.  1.))  Bathing  Girl 
Study.  (Photo.  No.  2.)  Bathing  Girl  Study.  Photo. 
No.  :!)  Bathing  Girl  Study.  (Photo.  No.  4.)  Bathing  Girl 
Study.  (Phot,,.  No.  5.)  Bathing  Girl  Study.  (Photo. 
X,,.  (i.)  Western  Girl  Study.  (Photo.  No.  1.)  Western 
Girl  Study.  (Photo.  No.  2)  Western  Girl  Study.  (Photo. 
No.  .!.)  Western  Girl  Study.  (Photo.  No.  4.)  Western 
Girl  Study.  (Photo.  No.  5.)  Western  Girl  Study. 
(Phot,,.  No.  6.)     W.  G.   MacFarlane,  Toronto. 

Canada's  Fortieth  Birthday.  Article  published  in 
the  Toronto  News,  Hamilton  Herald,  Montreal  Herald, 
Kingston  Whig.  Brantford  Expositor.  London  Advertiser, 
Woodstock  Sentinel  Review  and  Cornwall  Guardian. 
(Temporary  copyrights)     Frank  Veigh.  Toronto. 

Poems.'  P.y  Thomas  W.  Fyles,  D.C.L.  (Book.)  Rev. 
Thomas   W.    Fyles,  Levis,  Que. 

Brain-Storm  Song.  Words  and  music  by  Benjamin 
Hapgood  Burt.  Jerome  H.  Remick  &  Company.  New 
York. 

The  Dreams  That  Never  Can  Come  True.  Song. 
Words  by  William  Hamilton  Ilayne.  Music  by  J.  Ernest 
Lawrence.     J.    Ernest    Lawrence,  Toronto. 

Si  Pemme  Saviat  !  Si  Femme  Voulaii  !  el  Femme  Contre 
Intemperance.  Parle  K.  P.  Hug,, lin.  ( Livre.)  Les  Syndics 
Apostoliques  des  Freres  Mineurs  de  I'Observance  ou 
Franciscains,  Montreal. 

!  've  Got  a  Tickling  Sensation  'Round  My  Heart  For 
You.  (That  Can't  lie  Scratched).  Song.  Words  by 
Edgar  Seldem  and  Bert  Fitzgibbon.  Music  by  Lou  Fitz- 
gibbon.  There's  a  Lot  of  Things  That  Noah  Never  Knew. 
Song.  Words  by  Vincent  Bryan.  Music  by  E.  Ray  Goetz. 
Daffy-down-dilly.  For  piano.  By  G.  Leubrie  Hill.  Re- 
incarnation. Song.  Words  by  Vincent  Bryan.  Music 
by  E.  Ray  Goetz,     Maurice  Shapiro,  New  York. 

Curly.  March  two-step.  By  Charlotte  Blake. 
Jerome   H.   Remick   &   Company,   Detroit. 

Nearer  to  Thee.  Sacred  song.  Words  by  Ellen  M. 
Winter.  Music  by  May  Agnew  Stephens.  May  Agnew 
Stephens,  Toronto. 

King's  Plate.  (Photo.)  The  Panoramic  Camera 
Company  of  Canada,  Toronto. 

Roman  Economic  Conditions  to  the  Close  of  Republic. 
(University  of  Toronto  Studies:  History  and  Economics.) 
By  Edmund  Henry  Oliver,  M.A.,  Ph.D.  (Book.)  The 
Librarian  of  the   University  of  Toronto,   Toronto. 

Pigs  is  Pigs.  Intermezzo  two-step.  By  Gertrude 
Dillon   Campbell.     A  Quiet  Little  Cafe.     Song.     Words 
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and   music  by  Clifton   Crawford.     Jerome  II.  Remick  &      4. 
Company,  Detroit. 

Map  ill'  the  City  of  Fort  William.     Duncan  Grrantley,      5. 
Fori    William,  Ont. 

Interim  Copyrights.  "• 

Carte  d'Histoire  du  Canada.     M.  S.  Josephine  Proulx, 
Montreal.  1. 

Carte  de  L'Histoire  Sainte.     M.  S.  Josephine  Proulx,      o. 
Montreal. 

What  It  All  Meant,     (Story.)     Mrs.  Lloyd.      (Story.)       3. 
The  Evolution  of  Satan.     (Story.)     Joe  and  Aileen  Brady. 
(Story.)      Arlh«r  Davies,  Victoria.  4. 


:;. 

4. 

•  '. 
li. 


4. 
5. 
6. 


BEST    SELLING   BOOKS    OF    THE    MONTH. 

As  Reported   by  Leading  Canadian   Dealers. 


McLeod. 
Musson. 
McLeod. 


Belleville. 
Dust"  of  Conflict,   by    Harold    Bindloss.     McLeod. 
I'uH  of  Missing  Men.  by  Meredith  Nicholson.  McLeod. 
The    Mystics,   by   Katherine   Thurston.      Poole. 
Captain  of  the   Kansas,  by  Louis  Tracy.     McLeod. 
Whispering  Smith,  by  F.  H.  Spearman.     McLeod. 
The  Doctor,  by   Ralph   Connor.     Westminster. 

Calgary. 
While  Plumes  of  Navarre,  by  S.  I>.  Crockett.  Briggs. 
Whispering  Smith,  by  F.   11.   Spearman.      McLeod. 
'I'he  Saint,  by  A.  Fogazzaro.     Copp. 
Friday   the  13th,  by  Thos.   W.  Lawson. 
First  it   was  Ordained,  by  Guy  Thorne. 
Captain  of  the  Kansas,  by  Louis  Tracy. 

Charlottetown. 
Lone   Furrow,  by  W.  A.  Fraser.     Frowde. 
Little   Esson,  by   S.  P.   Crockett.     Briggs. 

Cruise    of    the    Shining    Light,    by    Norman    Duncan. 

Frowde. 
The,  Flyers,  by  C.  B.  McCutcheon.     Briggs. 
Saints   in    Society,    by   M.   Baillie    Saunders.      Copp. 
The  Saiid,  by  A.  Fogazzaro.     Copp. 

Hamilton. 
The   Brass   Bowl,  by  L.  J.  Vance.     McLeod. 
Cruise    of    the    Shining    Light,    by    Norman    Duncan. 

Frowde. 
Hilma,  by  W.  T.  Eldridge.     Briggs. 
Ian  of  the  Orcades,  by  Wilfrid   Campbell.     Revell. 
The    While    Cat,   by   G.    F.    Burgess.      McLeod. 
Mr.    Barnes,   American,  by   A.   C.   Gunler.     Musson. 

Kingston. 
Bishop  of  Cottontown,  by  J.  T.   Moore.     Winston. 
Punning    Water,   by   A.   E.   W.    Mason.     Briggs. 
Dust   of  Conflict,  by  Harold  Bindloss.     McLeod. 
The  Patriot,  by   A.  Fogazzaro.     Copp. 
Lady  May  of  Dark   House,  by  Mrs.  C.  N.  Williamson. 
The  Mystics,  by  Katherine   Thurston.     Poole. 

Moncton. 

Cruise    of    the    Shining    Light,    by    Norman    Duncan. 

Frowde. 
The  Brass   Bowl,  by   L.   J.  Vance.     McLeod. 
The   While  Cat,  by  G.  F.   Burgess.     McLeod. 
Garden    of    Allah,    by    Robert    1  lichens.      Briggs. 
Port  of  Missing  Men,  by  Meredith  Nicholson.  McLeod. 
The   Flyers,   by   G.    B.    McCutcheon.     Briggs. 

Montreal. 
New    Chronicles    of    Rebecca,    by    Kate    D.    Wiggin. 

■Briggs. 
Pori  of  Missing  Men.  by  Meredith  Nicholson.  McLeod. 
The   Brass   Bowl,  by  L.  J.  Vance.     McLeod. 


Cruise    of   the    Shining   Light,    by   Norman    Duncan. 

Frowde. 
At   the   Sign    of   the   Beaver,   by    Samuel   M.   Bayliss. 

Briggs. 
Dust  of  Conflict,  by  Harold  Bindloss.     McLeod. 

Ottawa. 
Growth,  by  Graham  Travers.     Musson. 
Princess  Virginia,  by   C.   N.   and  A.   M.   Williamson. 

Musson. 
Cruise    of    the    Shining   Light,    by    Norman    Duncan. 

Frowde. 
Lone  Furrow,  by  W.  A.  Fraser.     Frowde. 
The   Secret,  by  E.   P.   Oppenheim.     Copp. 
Mr.  Barnes,  American,  by  A.  C.  Gunter.     Musson. 

Peterboro'. 

Friday  the  13th,  by  Thos.  W.  Lawson.     McLeod. 
The    Doctor,  by   Ralph   Connor.     Westminster. 
Port  of  Missing  Men,  by  Meredith  Nicholson.  McLeod. 
Bob  Hampton  of  Placer,  by  R.  Parrish.     Briggs. 
Tree  of  Heaven,  by  R.  W.  Chambers.     McLeod. 

St.  Catharines. 
Port  of  Missing  Men,  by  Meredith  Nicholson.  McLeod. 
Friday  the  13th,  by  Thos.  W.  Lawson.     McLeod. 
The  Brass  Bowl,  by  L.  J.  Vance.     McLeod. 
Hilma,  by  W.  T.  Eldridge.     Briggs. 
Tides  of  Barnegat,  by  F.   H.    Smith.     McLeod. 
Lady  Betty,  by  C.  N.  and  A.  M.  Williamson.     Musson. 

Stratford. 

Cruise    of    the    Shining    Light,    by    Norman    Duncan. 

Frowde. 
Lone  Furrow,  by  W.  A.  Fraser.     Frowde. 
Port  of  Missing  Men,  by  Meredith  Nicholson.  McLeod. 
The  Mysterious  Millionaire,  by  Nicholas  West.  Copp. 
Bob   Hampton   of  Placer,   by   R.   Parrish.     Briggs. 

Toronto." 

Lonely    Lady    of    Grosvenor    Square,  by  Mrs.  De  la 

Pasture.     Dutton. 
The  Priest,  by  Harold  Begbie.     Briggs. 
Running  Water,  by  A.  E.  W.  Mason.     Briggs. 
The   Tmposter,  by  Harold   Bindloss.     McLeod. 
Port  of  Missing  Men,  by  Meredith  Nicholson.  McLeod. 
Memoirs  of  a  Person  of  Quality,  by  Ashton  Hilliers. 

Heinemann. 

Vancouver. 
Lone  Furrow,  by  W.  A.  Eraser.     Frowde. 
Half  a   Rogue,  by  Harold  McGrath.     McLeod. 
Cruise    of    the    Shining    Light,    by    Norman    Duncan. 

Frowde. 
Port  of  Missing  Men,  by  Meredith  Nicholson.  McLeod. 
Running  Water,  by  A.  E.  W.  Mason.     Briggs. 
The   Flyers,   by   G.   B.   McCutcheon.     Briggs. 

Victoria. 

The  Man  "Who  Rose  Again,  by  S.  Hocking.  Musson. 
New    Chronicles    of    Rebecca,    by    Kate    D.    Wiggin. 

Briggs. 
Friday  the  13th,  by  Thos.  W.  Lawson.     McLeod. 
Running  Water,  by   A.  E.  W.   Mason.     Briggs. 
Cruise    of    the    Shining    Light,    by    Norman    Duncan. 

Frowde. 
Lone  Furrow,  by  W.  A.  Fraser.     Frowde. 

Winnipeg. 

Where  the  Trail  Divides,  by  Harold  Bindloss.  Musson. 
Man   Who   Rose   Again,  by   S.   Hocking.      Musson. 
The   Second   Generation,  by  G.   D.   Phillips.     McLeod. 
Running   Water,   by   A.   E.   W.   Mason.      Briggs. 
Whispering  Smith,  by  F.  H.  Spearman.     McLeod. 
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Canadian  Summary. 

Points 

1.  Cruise  of  the  Shining  Light,  1>y  Norman  Duncan  60 

2.  Port  of  Missing  Men,  by  Meredith   Nicholson..  57 

3.  Lone  Furrow,  by  W.  A.  Fraser    33 

4-.  The   Brass   Bowl,   by   L.    J.   Vance    32 

-1.  Running  Water,  by  A.  E.  W.  Mason    32 

5.  Friday    the    13th,    by    Thos.    W.    Lawson    31 

fi.  Dust   of  Conflict,  by  H.   Bindloss    21 

CONDENSED  OR  "WANT"  ADVERTISEMENTS 

Advertisements  under  this  heading,  2c.  a  word  first  insertion;  I  cent  a 
word  each  subsequent  insertion. 

Contractions  count  as  one  word,  but  five  figures  ($1,000)  are  allowed  as 
one  word. 

Cash  remittance  to  cover  cost  must  accompany  all  advertisements, 
in  no  case  can  this  rule  be  overlooked.  Advertisements  received  without 
remittance  cannot  be  acknowledged. 

Where  replies  come  to  our  care  to  be  forwarded,  five  cents  must  be  added 
to  cover  postage,  etc. 

SITUATIONS  VACANT. 


B 


RIGHT,  intelligent  boy  wanted  in  every  town  and  village  in  Canada,  good 
pay,  besides  the  gift  of  a  watch  for  good  work.  Apply  The  MacLean  Pub- 
lishing Company,  10  Front  St.  E.,  Toronto. 


w 


w 


ANTED— Capable  salesman    to   carry    my    line   of   pictures,    throughou 
Canada,  as  a  side  line  ;  none   but  those  covering  large  territories  need 
apply.     J.  H.  McCorkle,  Cape  Elizabeth,  Maine.                                    (6) 
e 

A  WELL  known  English  firm  of  Christmas  and  post  card  publishers  requiry 
some  smart  salesmen  for  their  Canadian    Branch  ;    only    those   actuallf 
engaged   in   this   trade     need    trouble    to   apply.       Confidential,   care   o 
BOOKSELLER    AND    STATIONER,     Toronto,      giving      full     particulars 
experience,  etc.  [tf] 

ANTED  — Bright  young  man  with  experience   for  stationery   and  leather 
goods  department-     Ryrie  Bros.,  Limited,  Toronto.  [6] 


AGENTS  WANTED. 


PRACTICAL  books  for  painters  and  decorators — The  Trade  Papers  Publish- 
ing Co.,  Ltd.,  365  Birkbeck   Bank  Chambers,    London,  W.C.,    England, 
will  make  special  terms  to  Canadian   Booksellers  willing  to  push  books 
on  graining,  paint  and  color  mixing,  gilding,  stencilling,  etc.    Correspondence 
solicited.  [9] 


Booksellers   and   Stationers 

will  find  it  profitable  to  give 

The  Busy  Man's  Magazine 

a  prominent  place  in 
their  magazine  displays. 
The  news  stand  sale  is 
increasing"  at  a  pheno- 
menal rate.  It  is  a  ready 
seller,  and  the  profits  are 
large.  It  needs  only  to 
be  introduced  to  be  ap- 
preciated. Order  from 
your  News  Company  on 
a  fully  returnable  basis. 

The  Busy  Man's  Magazine 

Montreal,  Toronto,  Winnipeg,  London,  Eng. 


^o^memememememememememea 
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MARK 


H  igh  G  rade 
Printing 

from  the  conception  of  the 
idea  to  the  finished  job — we 
are  now  ready  to  produce  in 

our  NEW  PRINTING 
DEPARTMENT 

With  everything  new — 

NEW  MANAGER— 
from  New  York  City,  full  of 
the  ideas  and  methods  of  the 
best  printers,  advertisers  and 
publishers  of  the  States — 

NEW  PRESSES— the 
latest  products  of  the  press 
makers — 

NEW  TYPE— the 
best  faces  selected  from  the 
stocks  of  leading  foundries 
and  a 

NEW  RESOLVE— to 
make  every  job  a  credit  to 
us  and  to  you — we  ask  for  a 
chance  to  figure,  furnish  lay' 
outs,  dummies,  schemes  and 
designs  for  anything  from 
a  letterhead  to  a  catalog — 


If    you    want 

printing  that's  different" 

let    us    hear    from   you 


MACLEAN 

PUBLISHING 
CO  LTD 

John     Bayne     MacLean 
President 

10  Front  St  East     Toronto 

MONTREAL         WINNIPEG 
LONDON  ENG 

PRINTING    DEPT 

Charles    Edward    Peabody 
Manager 


mark 
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CLASSIFIED    LIST    OF    ADVERTISEMENTS. 


Agencies  Wanted. 

Miller,  Edward  H.,  London,  Eng. 
Books  and  Magazines. 

American  Code  Co.,  New  York. 

Baker's  Book  Shop,  Birmingham,  Eng. 

Blake's  Catholic  Publishing  House,  Toronto 

Briggs,  William,  Toronto. 

Cart«r  Publishing  Co.,  London,  Eng. 

Chapman's  Book  Store,  Montreal. 

Clark  Bros.,  Winnipeg,  Man. 

Continental  Export  Co.,  London,  Eng. 

Copp,  Clark  Co.,  Toronto. 

Morton,  Phillips  &  Co.,  Montreal. 

Oliver  &  Boyd,  Edinburgh,  Scot. 

"  Publisher's  Circular,"  London,  Eng. 

Renouf  Pub.  Co.,  Montreal. 

Blank  Books. 

Brown  Btos.,  Toronto. 
Buntin.  Gillies  &  Co.,  Hamilton. 
Copp,  Clark  Co..  Toronto. 
Warwick  &  Rutter,  Toronto. 

Calendars— Cards. 
Copp,  Clark  Co.,  Toronto. 
Davidson  Bros.,  London,  Eng. 
Menzies  &  Co.,  Toronto. 
Raphael  Tuck  &  Sons  Co.,  New  York. 

Carbon  Paper. 
Carbon  Paper  and  Ribbon  Co.,  Toronto. 
Fidelity  Carbon  Paper  Co.,  Boston,  Mass. 

Crepe  Paper,  Eto. 

Denniion  Mfg.  Co.,  New  York. 

Envelopes. 

Berlin-Jones  Envelope  Co.,  New  York. 

Fanoy  Goods. 

Brown  Bros.,  Toronto. 
Clark  Bros.,  Winnipeg,  Man. 
Copp,  Clark  Co.,  Toronto. 
Sutcliffe-Edmison  Co.,  Limited,  Toronto. 
Warwick  Bros.  &  Rutter,  Toronto. 
Young  Bros.,  Toronto. 

Financial  Institutions  and  Insurance. 
British  American  Assurance  Co.,  Toronto. 
Confederation  Life  Ar-sociation,  Toronto. 
Metropolitan  Bank,  Toronto. 
Western  Assurance  Co..  Toronto. 

Fine  Art  Printers. 

Moiling,  A,,  &  Co.,  Hanover,  Germany. 


Flags. 

Sutcliffe-Edmison  Co.,  Ltd.,  Toronto. 

Fountain  Pens. 

Brown  Bros.,  Toronto. 
Copp,  Clark  Co.,  Toronto. 
Gage,  W.  J.,  Co.,  Toronto. 
Warwick  Bros.  &  Rutter,  Toronto. 
Waterman,  L.  E.,  Co.,  Montreal. 

Glue,  Paste  and  Mucilage. 
Auld  Mucilage  Co.,  Montreal. 
Carter's  Ink  Co.,  Montreal. 
Copp,  Clark  Co.,  Toronto. 
Dennison  Mfg.  Co.,  New  York. 
Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 

Gramophones. 

Berliner  Gramophone  Co.,  Montreal. 
Inks— Writing. 

Brown  Bros.,  Limited,  Toronto. 

Carter's  Ink  Co.,  Montreal. 

Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 

Payson's. 

Leather  Goods 

Brown  Bros.,  Limited,  Toronto. 
Rumpp,  C.  F.,  &  Sons,  Philadelphia. 

Papers. 
Gage,  W.  J.,  Co.,  Toronto. 

Papeteries. 

Barber  &  Ellis  Co.,  Toronto. 

Brown  Bros.,  Ltd.,  Toronto. 

Buntin,  Gillies  &  Co.,  Limited,  Hamilton. 

Copp,  Clark  Co.,  Toronto. 

Hurd,  Geo.  B.,  &  Co.,  New  York. 

Pens. 

Brown  Bros.,  Toronto. 

Esterbrook  Pen  Co.,  New  York. 

Gillott,  Jos.,  Birmingham,  Eng. 

Heath,  John,  London. 

Hinks,  Wells  &  Co.,  Birmingham,  Eng. 

Macniven    &    Cameron,      Edinburgh      and 
Birmingham. 

Spencerian  Pen  Co.,  Birmingham,  Eng. 

Waterman,  L.  E.,  Co.,  Montreal. 
Penoils. 

American  Lead  Pencil  Co.,  New  York. 

Brown  Bros.,  Limited,  Toronto. 

Copp,  Clark  Co.,  Toronto. 


Warwick  Bros.  &  Rutter,  Toronto. 

Waterman,  L.  E.,  Co.,  Montreal. 
Photographie  Supplies. 

Ward  &  Co.,  Montreal. 
Pictures. 

McCorkle,  J  ,  Cape  Elizabeth,  Me. 

Playing  Cards,  Games,  eto. 

Buntin,  Gillies  &  Co.,  Hamilton. 

Copp,  Clark  Co.,  Toronto. 

Goodall,  Chas.,  &  Sons,  London. 

Hurst,  A.  O.,  Toronto. 

Union  Card  &  Paper  Co.,  Montreal. 
Postal  Scales. 

Pelouze  Scale  &  Mfg.  Co.,  Chicago,  111. 

Sohool  Supplies. 

Buntin,  Gillies  &  Co.,  Hamilton,  Ont. 
Gage,  W.  J.,  Co.,  Toronto. 
Warwick  Bros.  &  Rutter,  Toronto. 
Souvenir  and  Pioture  Post  Cards. 
Boch  &  Kirsch,  Frankfort,  Germany. 
Copp,  Clark  Co.,  Toronto 
Davidson  Bros.,  London,  Eng. 
Early  Novelty  Co.,  Philadelphia,  Pa. 
Elliott  Co.,  Philadelphia,  Pa. 
Falick  Import  Co.,  Montreal. 
Fine  Art  Printing  Co.,  Kaufbeuren,  Germany 
Forest,  D.  &  W.,  Montreal. 
Hillson  &  Co.,  Boston,  Mass. 
Illustrated  Post  Card  Co  ,  Montreal. 
Leather  Post  Card  Co.,  New  York. 
Leder,  Otto,  Saxony,  Germany. 
Markert  &  Sohn,  Dresden,  Germany. 
Menzies  &  Co.,  Toronto. 
Neumann,  W.,  &  Co.,  Berlin,  Germany. 
Picture  Post  Card  Co.,  Ottawa,  Ont. 
Raphael  Tuck  &  Sons  Co.,  Montreal,  New 

York. 
Romler  &  Jonas,  Dresden. 
Tisdale,  Jos.'  H.,  Philadelphia,  Pa. 
Valentine    &    Sons    Pub.    Co.,     Montreal, 

Toronto. 
Warwick  Bros.  &  Rutter,  Toronto. 

Tally  Cards. 

Elliott  &  Co..  Philadelphia.  Pa. 

Telephones. 

Bell  Telephone  Co.  of  Canada,  Montreal 

Typewriter  Supplies. 

Carter's  Ink  Co.,  Montreal. 
Mittag  &  Volger,  Park  Ridge,  N.J. 

Wall  Paper. 

Stauntons  Limited,  Toronto. 


INDEX     TO     ADVERTISERS. 


PAGE 

Accountants  and  Auditors 44 

American  Code  Co 31 

American  Lead  Pencil  Co 30 

Auld  Mucilage  Co 2 

Baker's  Book  Shop 31 

Barber  &  Ellis  Co 11 

Bell  Telephone  Co 42 

Berliner  Gramophone  Co 2 

Berlin  &  Jones  Envelope  Co 3 

Bock  &  Kirsch 36 

Briggs,  William   31 

British-America  Assurance  Co 42 

Brown  Bros.,  Limited 2 

Buntin,  Gillies  &  Co outside  back  cover 

Busy  Man's  Magazine 47 

Canadian  Press  Clipping  Bureau 

outside  front  cover 

Carbon  Paper  &  Ribbon  Co 10 

Carter's  Ink  Co 10 

Carter  Publishing  Co 10 

Chapman's  Book  Store 31 

Clark  Bros.  &  Co 4 

Confederation   Life  Association 42 

Continental  Export  Co 31 

Copp,  Clark  Co 6,  24 

Davidson  Bros 24,  25 

Early  Novelty  Co 7 


PAOE 

Elliott  Co 4 

Esterbrook  Pen  Co inside  back  cover 

Fidelity  Carbon  Paper  Co 1 

Fine  Art  Printing  Co 36 

Forest,  D.  &  W 31 

Falick  I  mport  Co 36 

Gillott,  Jos outside  front  cover 

Goodall ,  Chas. ,  &  Sons,  Limited 1 

Hawkes- Jackson  Co outside  fcont  cover 

Heath,  Jolin inside  back  cover 

Higgins,  Chas.  M.,  &  Co. . .  outside  back  cover 

Hillson  &  Co S 

Hinks,  Wells  &  Co inside  back  cover 

Hotel  Directory   44 

Hurd,  Geo.  B.,  &  Co 35 

Hurst,  A.  O 1 

Illustrated  Post  Card  Co 40 

Job  Print  Dept 47 

Leather  Post  Card  Co n 

Leder,  Otto 36 

Legal    Cards 44 

Macniven  &  Cameron inside  back  cover 

Markert  &  Sohn 36 

Metropolitan  Bank 43 

Miller,  Edward  H 31 
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PAOE 

M  ittag  &  Volger outside  back  cover 

Moiling,  A.,  &  Co 2 

Morton,  Phillips  &  Co  44 

Nelles,  Chas.  L 29 

Neumann,  W.,  &  Co 36 

O.iver&Boyd 4 

Payson's  Indelible  Ink 44 

Pelouze  Scale  &  Mfg.  Co.  . .  inside  back  cover 

Picture  Post  Card  Co 36 

"  Publisher's  Circular"  42 

Renouf  Publishing  Co 31 

Romler  &  Jonas 40 

Rumpp,  C.  F. ,  &  Sons 4 

Spencerian  Steel  Pens    inside  b  ick  cover 

Stauntons  Limited    43 

Sutcliffe-Edmison  Co 10 

Tisdall,  Jos.  H 7 

Tuck,  Raphael,  &  Sons 9 

Union  Card  and  Paper  Co 40 

Valentine  &  Sons  Pub.  Co » 

Ward  &  Co ..."     £, 

Warwick  Bros.  &  Rutter 

inside  front  cover,  32   33,  44 

Waterman,  L.  E.,  Co 8 

Western  Assurance  Co 4a 
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PELOUZE    POSTAL    SCALES 

Invaluable  to  the  Office,  Store  and  Home 

They  tell  instantly  the  exact  cost  of  postage  in 
cents  on  all  mail  matter.  Warranted  Accurate. 
Several  sizes. 

NATIONAL,  4  lbs.  -  -  $3.75  STAR,,  1  lb.  -  -  -  S2  00 
ONION,  IK  lbs.  -  -  3.00  CRESCENT,  1  lb.  -  -  1.50 
COLOMBIAN,  2  lbs.     -    2.50 

Buy  through  your  Jobber. 

PELOUZE  SCALE  &  MFG.  CO.    - 


Chicago 


"ROB  L 

RO 

Y"    ^p% 

PENS 

SOLD  BY 

^0%x^F 

ALL  STATIONERS 

in  6d.,  1/-  and 

Gross                  Jk 

WtJfP^^2tS^^ 

Boxes            jSk 

|H^^^   6o.                           This  series  of 

/^KF\* 

W         j&              Pens  is  made  of  the  same 
>"          material,  by  the  same  tool?,  by 

/   s^^k 

/  /  ^k 

the  same  process  and  at  the  same 

/  X     ^z^ 

Works  as  the  series  of  '  Waverley  '  Pens 

/-K^ — 

which  Hinks.  Wells  &  Co.  have  for  30  years 

and 

upwards   (prior  to  Sept.,    1901),   manufac- 

tured  for 

and  supplied  to  the  Proprie tors  thereof. 

HINKS 

,  WELLS  &  Co.,  Birmingham,  Eng. 

Writing   and    Sell,     g 

Better  Than    Ever 

WAVERLEY 
PENS 

EVERY   PEN   SELECTED 


Sold  by  the  Leading  Wholesale  Houses 


Sample  cards  and  trade  price  lists  sent 
per  return  mail. 

Macniven  &  Cameron,  Ltd.,  Waverley  Works,  Edinburgh 


The  most  popular  pens  are 

ESTERBROOK'S 


MADE  IN  ALL  STYLES 


Fine  Points,  Ai,  128,  333 
Business,  048,  14,  130. 

Broad  Points,  312,  313,  314. 
Turned-up  Points,  477,  531,   1876. 


CANADIAN    AGENTS : 
THE    BROWN     BROS.,    LIMITED 

TORONTO. 


SPENGERIAN 

STEEL  PENS. 

The  Standard  Brand  in  United  States  for 
over  fifty  years,  among  expert  and  careful 
writers,  and  recognized  by  accountants 
and   correspondents  as 

THE  BEST 

Works  :  BIRMINGHAM,  ENGLAND 

Imported  by  all  the  leading  stationers  in 

Canada. 

Proprietors  :  Spencerian  Pen  Co.,  New  York 


^OHlWEAffif 
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A  good  pen  is  a  good  servant,  and 
John    Heath's    Pens  are  made  to  serve  ! 

ALWAYS  BEADY  AND  ALWAYS  WILLING. 

They  were  first  45  years  ago.  and  are  still 
leading  the  way.  British  made  of  British 
steel.     Write  for  samples. 

LONDON    AGENCY 

8  St.  Bride  St.,  LONDON,  E.C.,  ENGLAND 


HIGGINS'  INKS  AND  ADHESIVES 


Th«  Hlggins'  Inks  and  Adhesives  are  in  a  class  by  themselves.  They 
aie  the  best  goods  that  original  thought,  conscientious  workmanship  and 
•ustained  high  ideals  can  produce.  They  are  largely  imitated  but  never 
equalled.  They  give  unvarying  satisfaction  to  consumers  and  dealers, 
and  every  unit  is  backed  by  our  absolute  guarautee.  Price  Lists  and 
Discounts  on  Request. 

CHAS.  M.  HIGGINS  &  CO.,  ■  New  York— Chicago— London 

Originators  and   "lanufacturers  Inks  and  Adhesives 

MAIN  OFFICE,  271  Ninth  St.  1  RROOKI  YN     N  Y      ISA 

FACTORY,   240,  244  Eighth  St.      i  DttVURL.  Ill,   11. 1  .,   U.J.il. 
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School   Supplies 

Our  stock  of  school  requisites  including  pen  and  pencil 
assortments,  crayons,  water-colors,  slates,  scribblers,  exercise 
books,  etc.,  etc.  is  now  fully  assorted. 


The  facilities  of  our  new 
warehouse  enable  us  to  make 
prompt  delivery  of  all  orders 
entrusted  to  our  care. 


Examination 


?;    OWL  DOZEN  W~J      «SSOBTE0  C0LC8S  '. 

IMPROVED  DUSTLESS 

^Colored  Crayons; 

SOPERIOR  QUALITY  \ 

NO.  925. 


58  THE  AMERICAN  CRAYON  CO. 

:;;  sandusk*.o.  ..*:  wilthmj.mxss   u.s.a. 


Books 


Examination 


Foolscap 


"Tiri  1 1 1  i  t  i  '{ i 


BUNTIN,  GILLIES  &  CO.,  -,.„ 

HAMILTON,  ONTARIO 


rmi'  ITTTf"!  I       I  ■  ITII 
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OW  often  have  you  been  deceived  by  misrepresentations,  some- 
thing else  "just  as  good"  at  half  price?  So  say  some  of  our 
worthy  (?)  competitors. 

We  say  there  is  nothing  so  ELITE  as    ours,  and  something 
much     BETTER     than    theirs    ALL     THE 
TIME  at  REASONABLE  prices. 


The  merits  of  our  goods  are  above  all   others  and  we 
protect  yon  as  manufacturers  for  the  trade  only. 

"Our  Line"   Typewriter  Ribbons  and   Carbon  Papers 
truly  distinctive. 


Principal  Office  and  Factories         TV/TTHP'TP   A    (~^       C         TT/^T     prirj  Sole  Manufacturers 

Park  Ridge,  N.J.      JVll  1    1  Ab    CX    V  IJJLLrrLK,  INC.  for  the  Trade  onij. 


NEW  YORK  CITY,  Stewart  Building,  280  Broadway        LONDON,  4  St.  Paul's  Churchyard,  E.C.  ZURICH,  J.  G.  Muggli 

CHICAGO,   ILL.,  200  Monroe  Street  PARIS,  5  Im.   Passe  Reille  AMSTERDAM,  Benier  &  Co. 


VOL.    XXIII.     No.  7. 


HALF-YEARLY     BOOK     LIST 


Office  of  Publication   10  Front  Street  East,  Toronto. 


PRICE   $1.00  PER  YEAR. 


mm 


JULY 


of  Canada 


19  0  7 


The    New   Idea  Trade    Newspaper   that   Shows    Retailers    How    to    Sell    Goods.       Covers    the    Entire   Canadian 

Field    and    has    a   Growing    Circulation  Ahroad. 


MONTREAL 


TORONTO 


WINNIPEG 


Its  tye  SolioljedTHspla? 
tl)at  sells  tacks 

T2Vsk  ?our  jobber  or 

llfawkes-'Jacksoit  (To.,  ^takers 

82  ^Duarte  Street,  tt.  $?. 
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TWO 
ONLY 
of  the 
Many 
Varieties 
of 


Joseph  Gillott's  Pens 

Every  stationer  should  stock  these,  the  premier  pens,  by 
the  premier  pen  makers.  Joseph  Gillott's  pens  have 
long  held  an  exclusive  reputation  for  variety  in  make 
and  shape  and  point,  and  for  their  perfection  of  finish. 
The  founder  ol  the  firm  of  Joseph  Gillott  &  Sons  took 
out  one  of  the  original  patents  for  the  making  of 
steel  pens. 

For  all  particulars,  samples  for  distribution,  show  cards,  etc.,  apply  Joseph  ojillott 
&  Sons,  37,  Gracechurch  Street,  London.  EC. 


YOU  ARE  INTERESTED  IN  SOMETHING. 

Why  not  get  the  best  items  that 
are  printed  on  the  subject  ? 

We  read  and  clip  thousands  of  newspapers  every  week— therefore  we 
can  equip  you  speedily  and  economically  for  a  debate,  speech,  lecture, 
essay  or  anything  else  requiring  up-to-date  information  and  more  of  it  than 
your  competitors  are  likely  to  get. 

Terms— 100  Clippings,  $  5.00 

250  "  12.00 

500  "  22.00 

1,000  "  40.00 

Send  for  our  Booklet,  which   fully   explains  the  scope  of  the  clipping 

industry. 

We  have  also  lists  of  firms  in  every  branch  of  trade  in  the  Dominion, 
the  professions,  club  members,  society,  etc.,  and  we  are  prepared  to  address 
and  mail  circulars  or  letters  to  these  at  any  time. 


THE  CANADIAN  PRESS  CLIPPING  BUREAU, 


232   McGill  Street, 
MONTREAL 


10  Front  St.  East, 
TORONTO. 
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FINE  STATIONERY 


Our     travellers     are     now     showing     a     complete 
new    assortment     of    artistic    fancy    boxes    containing 

our  well-known  brands  of 
fine  papers  including  Wexford 
Weave     and    Lorraine. 

The  series  consists  of  some  fifty 
different  numbers,  and  includes 
new  shapes  and  sizes  never  before 
shown. 


COURT  IMPERIAL 

If  you  have  not  seen  our 
"Court  Imperial"  series  of  Note 
Papers  and  Papeteries  write  us  for 
samples.  ^^^-^^B^smtW 

This  paper  is  made  with  the  new  plaid  effect  which 
is  so   much  in  demand   by  users  of  exclusive  stationery. 

Regent  and  Boudoir  sizes  in  Note  Paper,  Envelopes 
and   Papeteries  now  ready  for  delivery. 


Warwick  Bros.  &  Rutter,  Limited 


Makers   of 

HIGH-CLASS  STATIONERY. 


TORONTO 


BOOKSELLER   AND   STATIONER 


ALL  THE 
LEADING  WHOLESALE 

Stationery  and  Fancy  Goods  Houses 

SELL 

GOODALL'S 
PLAYING  CARDS 


wwwwwwvwwww 


A.  0.  HURST    -   24  Scott  St.    -   TORONTO 


I 


TELEPHONE    643    FORT    HILL 


FIDELITY  CARBON  PAPER  COMPANY 

101  Tremont  Street,  Boston,  Mass.    Factory  at  New  York 


Registered  ix  U.  S.  Patent  Office. 


Quality  and  Price  the  Inducement. 


The  Kind  That   Won't  Rub  Off. 


NON-SMUT  CARBON  SA  VES  TIME  AND  LABOR 

There  are  many  advantages  to  be  gained  in  using  our  Non-Smut  Carbon.  It  absolutely  will  not  soil  the  hands, 
which  grease  Carbon  does.  Jt  thereby  acts  as  a  time-saver,  eliminating  the  continual  washing  of  hands.  Wears  longer — 
does  better  work  and  is  considerably  cheaper,  as  the  price  clearly  demonstrates. 

BEING  A  TIME-SAVER  ALONE,  NOTWITHSTANDING  THE  EXTREME  REDUCTION  IN  COST,  SHOULD  COMMEND  YOUR  IMMEDIATE  INVESTIGATION  OF  THIS. 

All  sizes  to  cut.  BILLING  CARBON,  PENCIL  CARBON,  PEN  CARBON.    Send  for  samples  and  prices, 

Non-Smut  Carbon 

Every  sheet  absolutely  guaranteed  to  do  the  work  as  advertised,  or  money  refunded. 

COLORS- Blue,  Black,  Purple,  Red  and  Green.  SIZES— 8Va  x  13,  8x13  and  8y2  x  11.  CARBON  PRICE— $1.00 
(box)  per  100  Sheets.  Prices  F.O.B.  Boston.  We  make  special  quotations  in  larger  quantities  and  odd  sizes.  24  varieties. 
Write  for  additional  samples.  RIBBONS— All  colors  for  all  machines,  at  $5.00  dozen;  65c.  each.  Multigraph  Ribbons, 
$15  per  dozen.     Ribbons  to  match  Multigraph,  $5.00  per  dozen,  for  all  machines. 
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BOOKSELLER  AND   STATIONER 


OFFICE 
STATIONERY 

Complete  New  Stock.     Every  Requirement. 


Ink  Stands 

Full  line,  our  own  make. 

Cash  Boxes 

Best  English  make.      From  8  to  14  inches. 

Better  Balances 

Very  fine  line— for  all  weights. 

Waste  and  Document  Baskets 

Wicker  and  Wire-  New  goods. 

Stationery  Cases 
Date  Racks 

Oak— New  goods.     Own  make. 

Copying  Presses 

Cap,  Letter  and  Railroad  sizes. 

Steel  Pens 

Ester/brook's  and  all  popular  makes. 

Account  Books 
Memorandum  Books 
Loose  Leaf  Price  Books 

Our  specialty.    Exceptionally  fine  line. 


-      LIMITED 


BROWN  BROS 

Wholesale  and  Manufacturing  Stationers 

51-53  Wellington  St.  West,      TORONTO 


EDWARD  H.  MILLER 

Booksellers'  and  Stationers'   Agent 


Having  a  thorough  knowledge  of  the 
English  market,  and  having  had  many 
years'  experience  in  the  Colonies,  I 
am  in  a  position  to  execute  orders  for 
Canadian  firms  in  an  intelligent 
manner.     Terms  on  application. 

142  Long  Acre,         -        LONDON,    W.C. 


A.  Moiling  &  Co.,  Hanover 

(350  workers  employed)  (GERMANY) 

17  Stone- and  8  Book-printing  machines 

|  Fine  Art  Printers  | 

of  Children-Toy-  and  Painting-Books 

Xmas-New-Years-  and  Valentine-Cards 

Illustrated  Postcards, Calendars  and  Studies 

4A    Chromos,  Fancy-Papers,  Menus    a 

w    Show-Cards     Advertising-Cards    ^ 

CATALOGUES  of  any  description  and  for  every  branch 

Large  Embossing-Book-binding-  and  Box-making-Department 

=    First-class  work        ■«•      Promptly  delivery.  ■ 


^berliner  Gram-o-phone. 

^"*ik 

™*~  "*""                        HIS  MASTER'S  VOICE 

Try  the  Easy  Payment  Plan 

The   instalment  system   works  successfully    in   the 
talking  machine  business. 

In  fact,  some  Booksellers  make  more  money  this 
way  then  by  cash  sales. 

You  see,   when   a  customer  buys  a  "Berliner"  or 
"Victor"  from  you  on  condition  that  he  can  pay  for  it 
monthly,  you  have  a  great  chance  to  sell  him  records 
every  time  he  calls. 

You   cannot  tell  what  other  business  you  may  also 
get,  for  the  "Berliner"  and  the  "Victor"  are  regular 
trade  magnets. 

BOOM  YOUR  BOOK  SALES.       ENERGIZE  YOUR  STATIONERY  TURNOVER. 
OUR    MACHINES    WILL    00    THE    BOOMING    AND  THE    ENERGIZING. 

DISTRIBUTORS  FOR  CANADA. 
J.  &  A.  McMillan,        -      -        -        St.  John.N.B. 
Clark  Bros.  Co.                           -        Winnipeg,  Man. 
Dyke,  Evans  &  Callaghan,        -        Vancouver,  B.C. 
R.  S.  Williams  &  Sons,  Limited,     Toronto,  Ont. 
Nordheimer  Piano  and  Music  Co.,  Toronto,  Ont. 
Royal  Stores,  Limited,              -        St.  John's,  N fid. 
Cordingly  Bros.            -         -            Brockville,  Ont. 

Write  your  nearest  distributor. 

THE  BERLINER  GRAMOPHONE  CO. 

OF  CANADA,  LIMITED    MONTREAL 

BOOKSELLER      AND      STATIONER 


BERLIN'S    HOLIDAY    BOXES,    1907 


Every  box  a  work  of  art,  sure  to  appeal  to  the  high-class 
stationery   and    jewelry    trade."  —  American    Stationer. 


Berlin's  Holiday  Assortment  "E."  Costs  dealer  $25.17;  retails  $30.34 

It's   only  one  of  the  splendid  trade-building  assortments  of  Berlin  &  Jones.    Write  for 
detailed  list— or  order   up  the  assortment  itself  by  next    mail.     It's  a  safe  investment 

BERLIN  &  JONES  IZ\LZE  NEW  YORK,  N.Y.,  U.S.A. 


'  3"  N.Y.  Salesrooms: 


Factory,"  347,  353  W.  27(h  St.; 
"  DomdIowd,"  136  William  Si. 


"  Broadway, "  621  Broadwa 


28  beautiful  boxes,  filled  with  high-grade  white  stock, 
linen  finishes,  assorted  sizes,  liberal  supply  of 
advertising     matter      free      with      each      assortment. 
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BOOK  S  ELLER      A  N  D      S  T  A  T  I  O  N  E  R 


The  June  Issue  of 


Is  as  interesting  as  it  is  instructive 


The  Force  of  Our  Advertising 

which  is  now  more  extensive  than  ever  before,  is 
sure  to  increase  sales  everywhere. 

The  July  and  August  ads.,  of  which  reduced 
cuts  are  shown  below,  are  particularly  strong  and 
seasonable. 

Prepare  for  the  demand  with  a  well  assorted 
stock,  prominently  displayed. 


DID  YOU  READ 

On  the  inside  Front  Cover 

the  key  to  sizes  ? — a  valuable  reference,  as  it  is  a 
catalog  in  miniature  of  most  of  our  standard  cone 
cap  styles. 

Page  Six 

is  devoted  to  Ideal  caps  and  their  sizes  and  is  full 
of  facts  you  ought  to  know. 

"Perfect  Satisfaction" 

An  interesting  article  on  the  following  page  of 
how  to  please  the  pen  crank. 

Pages  Eight  and  Nine 

devoted  to  an  interesting  article  on  the  manufac- 
ture of  Waterman's  Ideal  Fountain  Pen.  You 
can  never  be  too  well  informed  on  the  manufac- 
ture of  any  article  you  are  selling. 

And  Under  "Pen  Push" 

on  pages  twelve  and  thirteen,  a  most  interesting 
talk  on  vacation  business  and  advertising  methods 
that  bring  profit. 

"Waterman,  My  Waterman" 

A  jolly,  ringing  song ;  words  and  music  by  Arthur 
E.  Godfrey,  the  London  composer,  who  wrote  the 
song  out  of  pure  gratitude  to  the  inventor  of  the 
Waterman's  Ideal. 

Oh,   yes! — and  that  lesson  on  "Pen  Etiquette," 

page  eighteen,  is  well  worth  your  while. 

You  can't  afford  to  skip  these  or  any  one  of  half  a 

dozen  other  articles  in  this  number  of  the  Pen 

Prophet. 


Waterman's  Ideal 
Fountain  Pen 


MANKIND'S  H0NE8T  SERVANT 


Sure  in  efficiency  and  practical  in  use,  it 
serves  all  nations. 

It  may  be  depended  on  as  thoroughly  by 
the  side  of  a  mountain  stream  as  at  an  office 
desk. 

It  is  the  same  willing  servant  at  all  times, 
This  pen  is  the  standard.  It  is  purchase- 
i  able  and  exchangeablevanywhere  on  earth. 
Its  perfection  is  guaranteed.  Beyond  this 
i     there  is  nothing  to  desire. 

Exhibited  at  Jamestown  Fair,  Interior  Court, 
Mfrs.  and  Liberal  Arts  Building. 
1  L.  E.  Waterman  Co.  of  Canada,  Limited,  136  St.  James 
'  i   SI ., Montreal. 1 73 Broadway. NY..  12  Goldenlan*  London 


July  Adver. 


A  most 

important 

thing  in  the 

vacation  outfit 

Ideal) 
FountSinPen 

It  is  intended  to  write  with,  not  to  foot 
with.     It  has  no  fads  and  no  failures. 
It  writes  stead  ly  and  constantly  because 
its  construction   is  simple    and   common 
sense  and  it  is   the  most  durable  writing- 
instrument    for   the   same  reason.       The 
Clip-Cap  keeps  it  handy   without   fear  of 
loss,    attached   to  coat  or  vest  or  outing- 
shirt  pocket. 

For  Sale  Fverywhere 
L.  E.  Waterman  Co.  of  Canada,  Limited 

136  Si.  James  St.,  Montreal 
173  Broadway,  New  York.    12  Golden  Lane,  London 


August  Adver, 


L.  E.  Waterman  Co.  of  Canada,  Limited,  136  St.  James  St.,  Montreal 

173  Broadway,  NEW  YORK  12  Golden  Lane,  LONDON 
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WORTH 
/—       YOUR 


ATTENTION-^ 


ORIGINAL" 


EARLY  SUSPENSION  POST-CARD  HOLDERS 

Met  with  splendid  success.    OVER  A  MILLION  IN  USE. 


THE  "IDEAL" 

Holds  25  Cards.  Weight  Half  Ounce 
$3.00  per  100  Units. 

Packed  10  in  Box 


THE  "DISPLAY" 

Holds  6  Cards.        30c.  per  doz 

$3.00  in  Gross  Lots. 


THE  "IDEAL"   (new   upon  the   market) 

The   most   promising   of   all   Holders 

Possesses  every  good  feature  of  the  "Original."    Price,  weight, 
capacity  and  method  of  packing  makes  it  the  leader. 

Ask  Your  Jobber  for  Them. 

Patented  in  Canada  Aug.  Mth,  1906 


This  holder  has  the  endorse- 
ment of  all  the  leading  publishers 
and  jobbers  as  the  most  practical 
and  cheapest  method  obtainable 
for  the  display  of  post  cards. 

They  display  full  surface  of 
cards,  and  serve  as  a  rack  from 
which  to  sell;  at  the  same  time 
they  provide  a  convenient  storage 
for  duplicate  stock. 


PRIZES  of  $100.00   within  your  reaoh 

Many  reports  have  come  to  us  of  unique  and  attractive  applications  of  Early  Holders. 

We  are  eager  to  know  and  show  how  fertile  minds  have  applied  this  most  popular  Holder 
according  to  their  needs.  We  therefore  offer  for  photographs  of  the  five  best  applications, 
the  following  :— 

$50.00  as  first  prize 
$20.00  as  second  prize 
$10.00  as  third  prize 
$10.00  as  fourth  prize 
$10.00  as  fifth  prize 


Patents    . 
Protecteo 

BY1HE 

pp.TENTTiTLE  I 
„  6UaranuEcV 

.   Hi  W  YORK  A 


Contest  closes  Dec.  31st,  1907 

Decision  by  three  impartial  judges. 


The  Earl  J.   Early  Novelty  Co. 

904  Arch  St.  1036   Market  St. 

PHILADELPHIA,    U.S.A. 

Room  II,  75  Yonge  St.,         -  TORONTO,   ONT. 
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The  Birthday  Card  Season 

Continues  During  the  Entire  Year. 
Have  you  any  BIRTHDAY  CARDS? 
We  have  in  Stock  Two  Assortments. 


Assortment    No.    1    consists  of  26   Beautiful 
•  Cards   assorted    in    a    neat  box.     Price 
$1.20  per  box. 


Assortment  No.  2  comprises  a  larger  variety, 
63  Cards  assorted  in  Case  containing  4 
Trays.     Price  $3.60  per  case. 


Suitable   Envelopes  are  with   each   Card. 

Japanese  Napkins  for  Summer  Picnics 

Put  up  24  assorted  in  an  attractive  Colored  Envelope.     Price  70  Cents 
per  dozen  Envelopes,  or  $5.00  per  100  Envelopes. 

Flag  FesLoons  for  Decorative  Purposes 

12  Flags,  size  4x6  inches,  all  different,  on  a  string.     Price  $6.00  per  100  sets  of  12  Flags. 

Post*  Cards  for  Summer  Trade 


Correspondence   or  Arrival  Cards 
(12  Subjects) 

Fishing  Here  Very  Successfully 
I  Hope  You  Will  Remember 
Just  Arrived,  etc.,  etc. 

Seashore  Scenes  (19  Different  Subjects) 
All  Colored 

Waiting  for  the  Wave 

In  the  Good  Old  Summer  Time,  etc.,  etc. 

Tinselled  Cards 

Niagara  Falls 
The  Wave 

No. 

No. 
No 

Moonlight  Cards 

2052  Moonlight  Scene 

2055  Moonlight  Scene  on  the  Ocean 

2059  Moonlight  Scene 

Child  and  Doll  Series 

991  Be  Good 

992  A  Happy  Mother 

Pussy  Cat  Series 

151  Looking  Out 

152  Anxiously  Waiting 

153  Expecting  ; 

154  Before  Retiring 

Indian  Cards 

No.   113  Indian    Producing   Fire    by 
Friction 

"      1 14  An  Indian  Child  of  the  Forest 

"      1  15  An  Indian  Mother  With  Her 
Little  Baby 

All  the  above  Cards  are 
$1.50  per  100 

Leather  Cigar  Case  Post  Cards 


Assorted  Designs 
80  Cents  per  Doz. 


Leather  Photo  Frame  Post.  Cards  Ass  r,ed 


Leather  Post.  Cards 


80  Cents  per  Doz. 

Assorted     Designs,    put     up   100    in    a 
Package,        Price    $3.50    per     100. 


D  T?  \MTm-  ft/ID  I?  D       We    supply    gratis    with    each  order   for   500 
KIMV1IMY1DIL1V.      cards  our  "ART"  Display  Post  Card  Stand 


Send  Us  Your  Orders  or  ask  to  have  our  Traveller  call  on  you  and  show  you  Samples  of  our  Goods. 

THE  COPP,   CLARft  COMPANY,  Limited 

64  and  66  Front  Street  West,  TORONTO.  ONTARIO 


BOOKSELLER     AND     STATIONER 


"  We  wish  to  express  our  apprecia- 

" After  many    years'  experience  we 

tion  of  your  paper,  The  Bookseller 

consider     The      Bookseller     and 

and    Stationer,    as   an    advertising 

Stationer  to  be  the  best  advertis- 

medium.    We  have  had  enquiries 

ing    medium     through    which    to 

from  as  far  west  as  Westaskiwin, 

reach  the  stationery  trade  in  Can- 

Alberta,    to    the'    Maritime     Pro- 

ada." 

vinces,   invariably  resulting  in  the 

Warwick  Bros.  &  Rutter,  Limited. 

opening  of  new  accounts." 

Toronto. 

Canadian  Ink  Mfg.  Co. 

Montreal. 

The  Special  Fall  Number  of 

The  Bookseller  and  Stationer 

will  jjo  to  press  on  August  5th 


The  Bookseller  and  Stationer  is  the  Open 
Gateway  to  the  Canadian  Market.  We  enlarge 
the  opening  in  August  to  admit  everybody.  Do 
not    delay,  but    join    the    procession    at    once. 


Bookseller  and  Stationer  of  Canada 


TORONTO 


MONTREAL 


WINNIPEG 


LONDON,  ENG. 


We  find  The  Bookseller  and 
Stationer  a  very  great  trade  help, 
and  each  issue  better  than  the 
last." 

E.   G.   Nelson  &  Co. 
St  John,  N.B. 


"  I  find  The  Bookseller  and  Stationer 
most  useful  in  keeping  me  up-to- 
date,  living  in  such  a  far-away  spot 
in  the  Northwest." 

Christina  Willey 
Saltcoats,  Sask. 
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Reduction   of  BritisK  Postal  Rates 
on  Newspapers  to  Canada 


LIVE  AGENTS  WANTED 

To  Secure  Subscriptions   For 

"BlacK  C£L  White" 

The  Most  Notable  English  Illustrated  WeeKly 


It  commands  the  services  of  the  black  and  white  artists  of  the  day;  and  the  excellence  of  its  literary 
contents  is  unrivalled. 

The  cultured    classes  throughout  the  world   subscribe   to  "Black  &   White" 

To  advertise  "  Black  &  White  "  we  are  prepared  to  post  a  copy  every  week  for  a  year  to  any  address  in 
Canada  for  $6.00. 

This  works  out  at  a  trifle  less  than  the  selling  price  in  England  (namely  12  cents);  or 

We  will  post  a  copy  weekly  for  26  weeks  for  $3.50.     We  pay  postage. 

YOUR  COMMISSION 

We  offer  you  25  per  cent,  off  these  special  subscriptions. 


REMEMBER  S 


that  all  Hotels,  Public  Libraries,  Clubs  and  every  public  institution 
an  English  illustrated,  and  upon  the  terms  quoted  you  should 
have  no  difficulty  whatever  in  securing  their  orders. 


"  BLACK  (EL  WHITE  " 

Is  the    ideal    English  Illustrated    for    the  Home ;    an  unfailing 
source  of  delight  to  every  member  of  the  family. 


Write  to 

Uhe  Manager,  "BlacK  &  White" 

63   Fleet   Street,   London,  England. 


THE 


Bookseller  and  Stationer 


Subscription,  One  Dollar  a  Year. 


Single  Copies,  Ten  Cents. 


Vol.  XXIII. 


MONTREAL    AND    TORONTO,    CANADA,  JULY,    1907. 


No.  7. 


EDITORIAL     CHRONICLE     AND     COMMENT 


Our  next  issue  will  as  usual  be  the  Special  Fall  Num- 
ber, and  plans  are  now  being  laid  to  make  it  a  most  at- 
tractive publication.  Various  editorial  contributions  of 
interest  and  value  to  the  trade  are  in  preparation,  which 
will  render  the  number  indispensable  to  every  dealer  in 
the  Dominion,.  We  are  most  anxious  to  have  suggestions 
from  our  readers  as  to  subjects  that  might  with  advantage 
be  discussed  in  it.  The  editorial  department  is  naturally 
unacquainted  with  many  of  the  problems  that  confront 
booksellers  in  distant  localities  and  would  appreciate 
ideas. 

A  good  move  has  been  made  by  the  stationers  of  New 
York  in  appointing  a  committee  of  six  to  con- 
fer with  a  committee  consisting  of  six  manu- 
facturers and  jobbers  on  questions  at  issue  between  the 
two  interests.  It  was  felt  that  this  would  be  a  much  more 
practical  and  satisfactory  way  of  settling  differences  than 
by  discussing  them  at  association  meetings,  where  only 
the  edge  of  the  subjects  could  be  reached.  The  con- 
ferring committees  can  study  out  the  causes  of  the  dis- 
agreements and  provide  immediate  remedies.  Such  a 
plan  is  to  be  commended  to  Canadian  booksellers  and 
stationers  who  have  plenty  of  grievances  of  their  own. 

A  case  of  interest  to  all  firms  having  travelers  on 
the  road  has  recently  come  before  the  English  courts. 
A  traveler,  who  had  served  a  certain  stationery  house 
for  twenty  years,  left  the  employ  of  the  firm.  The  firm 
issued  a  circular  stating  that  the  traveler  was  no  longer 
in  their  employ  and  requesting  customers  to  give  him 
no  orders  nor  pay  him  any  money  on  their  account.  The 
traveler  claimed  that  this  circular  damaged  his  reputa- 
tion, implying  dishonesty  on  his  part.  He  accordingly 
brought  action  for  damages  and  was  awarded  £200  by 
the  jury,  though  the  judge  granted  a  stay  of  execution 
in  view  of  an  appeal. 

The  Associated  Booksellers  of  Great  Britain  and  Ire- 
land held  their  annual  meeting  on  June  1  at  Eastbourne. 
About  eighty  members  attended.  In  the  report  of  the 
council  it  was  pointed  out  that  the  number  of  net  books 
published  had  increased  from  2,322  in  1901  0  5,136  in 
1906.  This  showed  that  the  principle  of  the  net  book 
system  was  gaining  in  favor  and  that  the  publishers 
were  beginning  to  realize  the  system  was  an  advantage 
to  them  as  well  as  to  those  who  sold  their  books.  It 
was  also  shown  that  literature  of  all  kinds  was  being- 
published  at  a  much  cheaper  rate  than  formerly. 


The  merchant  who  can  enlist  the  active  sympathy 
and  support  of  his  clerks  is  bound  to  succeed  far  better 
t  li^n  the  merchant  who  regards  his  help  as  so  much  neces- 
sary machinery.  A  clerk,  unless  he  or  she  is  utterly 
incapable,  is  open  to  more  or  less  development,  and 
it  is  a  wise  master  who  pays  some  attention  to  the  edu- 
cation of  his  workers.  Take  a  case  in  point.  How  many 
employers  who  read  this  issue  of  Bookseller  and  Sta- 
tioner are  going  to  take  the  trouble  to  hand  it  over  for 
their  clerks  to  look  at  ?  Here  is  an  easy  method  of  giving 
the  helpers  in  the  store  some  useful  information  that 
may  mean   dollars  and  cents  to  the  business. 

The  half-yearly  book  list,  which  occupies  the  back 
pages  of  this  issue,  merits  attention.  It  is  not  pretended 
that  this  list  is  complete,  that  it  includes  every  book 
publication  in  Canada.  But  it  does  include  every  pub- 
lication of  the  regular  book  trade  and  it  is  this  regular 
trade  that  we  are  out  to  support.  We  limit  the  informa- 
tion given  in  each  case  to  title,  author,  publisher  and 
price,  believing  that  those  in  search  of  further  particu- 
lars can  easily  secure  them  by  following  up  the  data 
furnished  under  these  headings.  The  index  is  double, 
giving  both  author  and  title.  No  mention  is  made  of 
technical   books. 

We  mentioned  in  our  editorial  columns  last  month 
that  both  merchants  and  clerks,  when  on  their  vacations, 
should  not  let  any  opportunity  drop  to  secure  pointers 
on  how  others  conduct  their  businesses.  Many  vacation- 
ists will  likely  visit  Toronto  and  Montreal  during  the 
summer.  Perhaps  some  will  come  to  the  city  for  the 
first  time  and  will  find  some  difficulty  in  getting  their 
bearings.  To  all  such  we  would  extend  a  cordial  invita- 
tion to  visit  the  local  offices  of  The  Bookseller  and 
Stationer,  where  everything  possible  will  be  done  to  help 
them  to  enjoy  and  profit  by  their  sojourn  in  the  city. 

We  are  not  having  the  response  we  would  like  to 
have  to  our  request  for  pointers  on  doing  business.  Each 
month,  it  will  have  been  noticed,  we  publish  an  article, 
containing  hints  for  carrying  on  business  during  the  fol- 
lowing month.  We  offer  one  dollar  for  each  accepted 
paragraph  for  this  article.  Suppose  some  clerk  sends  us 
in  five  paragraphs.  For  his  ideas  he  gets  five  dollars. 
All  he  needs  to  do  is  to  put  them  down  on  paper  and 
send  them  in.  We  pay  for  the  ideas,  not  for  the  lan- 
guage, so  don't  hesitate,  if  you  think  you  haven't  the 
literary   faculty. 
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EXECUTIVE    OF    ONTARIO    ASSOCIATION    MEETS 


A  meeting  of  the  Executive  Committee  of  the  Book- 
sellers' and  Stationers'  Association  of  Ontario  was  held 
in  the  office  of  The  Bookseller  and  Stationer,  Toronto,  on 
Friday,  July  5,  with  President  Win.  Tyrrell  in  the  chair. 
The  principal  business  coming  before  the  executive  was 
the  selection  of  a  date  for  the  annual  meeting  of  the 
association  and  the  appointment  of  an  entertainment 
committee. 

It  was  decided  to  hold  the  first  annual  meeting  on 
Thursday,  August  29,  during  the  first  week  of  the  To- 
ronto Exhibition.  Arrangements  were  left  in  the  hands 
of  a  committee,  consisting  of  Messrs.  E.  S.  Caswell,  Al- 
bert Britnell,  J.  A.  Carveth,  J.  M.  Robertson  and  James 
Grand,  of  Toronto,  with  the  president  and  secretary  as 
ex-officio  *  members. 

The  question  of  sending  a  delegate  to  represent  the 
association  at  the  annual  meeting  of  the  National  As- 
sociation of  Stationers  and  Manufacturers  of  the  United 
States,  at  St.  Paul,  Minn.,  on  July  15  and  following  days, 
was  considered  and  the  secretary  of  the  association  was 
duly  authorized  to  assume  the  responsibilities  of  delegate 
and   report  to   the   annual  meeting. 

The  executive,  as  directed  by  the  organization  meet- 
ing of  the  association,  next  took  up  the  work  of  drafting 
a  constitution,  and  prepared  a  document  which  will  be 
presented  for  ratification  at  the  annual  meeting. 

Coming  to  the  question  of  school  books,  the  executive 


recommended  that  the  annual  meeting  pass  a  strong  reso- 
lution to  be  presented  to  the  Ontario  Government,  asking 
them  to  put  in  force  as  soon  as  possible  their  proposal 
to  prevent  publishers  from  issuing  more  than  one  edition 
of  any  annotated  text  book. 

The  executive  further  decided  to  recommend  the  as- 
sociation to  appoint  a  committee  to  confer  with  the  pub- 
lishers and  try  to  reach  some  satisfactory  arrangement 
whereby  many  of  the  difficulties  now  existing  in  the  book 
trade  might  be  removed.  This  was  felt  to  be  the  most 
practical  way  to  clear  up  the  differences. 

The  net  system  came  up  for  consideration,  and  the 
resolutions  passed  by  the  American  Booksellers'  Asso- 
ciation on  the  net  system  were  gone  over  and  approved. 
Booksellers  were  recommended  to  read  these  resolutions, 
as  they  appeared  on  page  18  of  the  June  number  of 
Bookseller  and  Stationer.  The  president  was  instructed 
to  prepare  an  article  explaining  the  advantages  of  the 
net  system,  the  same  to  appear  in  Bookseller  and  Sta- 
tioner, and  later  to  be  distributed  in  pamphlet  form,  for 
the  education  of  Canadian  booksellers.  It  was  also 
recommended  that  the  association  take  up  the  matter 
vigorously  and  instruct  its  special  committee  to  try  to 
come  to  some  arrangement  with  the  publishers. 

The  methods  of  publishers  in  clearing  out  remainders 
to  department  stores  came  in  for  some  criticism  and  it 
was  sus'ffested  that  regular  booksellers  be  given  a  better 
opportunity  for  securing  stocks  of  remainders. 


WHAT    TO    DO     IN    AUGUST 


What  to  do  in  August  is  a  problem  to  almost  every 
business  man  except  the  ice  cream  man.  There  are, 
however,  several  things  around  a  stationery  store  that 
can  be  attended  to  nicely  in  August  on  account  of  the 
general  slackness  of  business.  One  of  the  chief  of  these 
was  mentioned  last  month  as  being  a  pretty  fit  occupa- 
tion for  July.  That  is  stock-taking.  When  the  stock  is 
down  fairly  low,  as  it  is  quite  likely  to  be  in  August, 
it  requires  much  less  labor  to  see  just  what  you  have. 
You  may,  perhaps,  stumble  across  some  almost  forgotten 
line  of  goods  which  would  do  nicely  as  a  special  reduced- 
price  leader  to  stimulate  the  sleepy  buying  public.  Even 
if  you  don't!  it  is  better  to  know  exactly  how  you  stand 
before  the  brisk  fall   trade  begins. 

Following  the  Holiday  Maker. 

The  man  or  woman  who  goes  away  for  a  few  weeks 
to  some  spot  "far  from  the  madiling  crowd,"  invariably 
likes  to  have  some  reading  matter  to  fall  back  on.  How 
to  supply  that  necessity — or,  rather,  how  to  let  the  in- 
tending holiday-goer  know  that  you  can  supply  that  ne- 
cessity— is  the  question  that  should  occupy  the  minds  of 
booksellers  in  summer.  It  is  impossible  for  most  book- 
sellers to  obtain  a  list  of  names  of  "people  going  back 
to  the  woods  so  that  they  can  send  them  a  list  of  suit- 
able books,  and  about  the  only  way  they  can  reach  them 
is   through   the   newspaper. 

A  little  attractive  copy,  headed  "Are  You  Going 
Away?"  or  something  to  that  effect,  should  be  written, 
Betting  out  the  delights  of  a  book  by  the  "babbling 
brook,"  etc.  This  should  be  followed  by  a  select  list 
of  light,  paper-covered  fiction  with  a  sprinkling  of  nature 
books.  Don't  make  the  list  very  long.  Just  a  few  books 
that  you  feel  sure  will  help  to  pass  away  the  idle  hour. 
Put  the  prices  opposite  the  books,  too.  If  possible,  run 
an  illustration  suitable  to  the  copy. 


Join  the  Association. 
Another  good  thing  to  do  in  August  is  to  use  some 
of  your  spare  moments  in  thinking  about  the  Booksellers' 
and  Stationers'  Association  of  Ontario.  Think  about 
it,  and  then  join.  It  is  an  amazing  thing  in  view  of  the 
proof  adduced  in  recent  years  of  the  benefits  of  trade 
organization,  that  so  many  booksellers  and  stationers 
are  still  without  the  pale  of  organized  effort.  In  a  busi- 
ness requiring  such  a  high  order  of  business  ability,  this 
backwardness  is  remarkable.  The  executive  of  the  asso- 
ciation met  the  other  day,  and  the  number  of  matters 
affecting  the  trade  which  ought  to  be  energetically  dealt 
with  was  astounding.  You  are  a  stationer,  and  you 
ought  to  co-operate  with  your  brethren  in  the  trade  to 
improve  trade  conditions.  All  the  other  trades  do  it ;  why 
not   the   stationers? 

Send  Us  Your  Ideas. 

You  have  a  good  business-getting  idea.  You  use  it, 
and  it  turns  out  successful.  It  would  be  a  good  thing 
for  the  trade  to  hear  of.  If,  while  ruminating  over  things 
in  general  during  the  sultry  days  of  August,  you  think 
of  any  idea  which  you  feel  sure  the  trade  ought  to  know 
of,  why — send  it  along  to  this  paper.  We  have  from 
time  to  time  made  an  offer  in  this  department,  which  is 
still  wide  open.  Send  us  an  idea  for  next  month's  busi- 
ness, and  if  we  use  it  (we  certainly  will  if  it's  a  good 
one)  we  will  send  you  a  dollar.     Send   'em  along! 

Visit  the  Cities. 

About  the  end  of  August  the  Toronto  Exhibition  offers 
a  good  excuse  for  you  to  come  to  the  city,  and  other  ex- 
hibitions elsewhere  should  attract  dealers  .from  the  rural 
localities.  The  educative  value  of  a  visit  to  the  city  is 
great.  One  rubs  off  the  corners,  gets  new  ideas  and  re- 
turns home  with  renewed  zeal  and  a  better  conception  of 
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what  needs  to  be  done.  Then,  too,  the  wholesale  houses 
will  be  sure  to  contain  many  things  in  interest  you,  which 
yoir  ought  to  see.  So  visit  the  city  when  you  get  the 
chance. 

School  Opening. 

With  the  advent  of  August,  school  openings  come 
pretty  close  at  hand.  What  have  you  done  in  the  way 
of  preparation  for  this  event?  It  is  to  be  hoped  you  have 
secured  a  number  of  novelties  as  trade-bringers.  These 
are  the  great  attraction  for  the  children,  and  if  you  can 
get  them  to  talk  about  your  store,  yours  will  be  the  popu- 
lar mart  for  the  youngsters  after  the  holidays.  It  is 
wonderful  what  little  things  will  influence  the  child  mind 
and  cause  a  stampede  to  your  store. 

Move  Your  Stock  Around. 

When  was  the  last  time  you  shifted  your  showcases 

and    stock?     If  it    was   three    or    four   years    ago,   it   is 

high   time  you  made   another  change.     It  helps  business 

to  move  things  around  and  give  your  store  another  as- 


ing  his  bookseller,  get  it  for  the  same  price  as  last  year. 
This  seems  a  very  reasonable  deduction. 

On  the  other  hand,  a  prominent  Toronto 
magazine  subscription  agent  declares  that,  he 
has  found  little  difficulty  so  far  in  obtain- 
ing renewals  of  subscriptions,  in  spite  of  the 
increased  postage.  One  customer  of  his  renewed  his  sub- 
scriptions the  other  day  at  an  increase  of  nearly  four 
dollars  over  last  year,  and  even  ordered  another  magazine, 
too.  This  agent  does  not  expect  that  all  his  customers 
will  be  so  ready  to  bear  the  extra  cost. 

A  representative  of  the  Toronto  News  Company  says 
that  his  firm  has  not  yet  noticed  any  change  in  the  maga- 
zine business.  He  thinks  the  change  has  not  yet  had 
time  to  work,  and  places  next  Christmas  as  about  the 
time  when  the  change  will  have  some  effect  on  the  trade. 
It  is  about  that  time  that  a  great  many  magazine  sub- 
scriptions expire,  as  magazines  are  often  given  then  by 
people  as  Christmas  presents.  This  gentleman  does  not 
think,    however,    that    a    very   great   increase   in    counter 
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See  page  23 


pect.  Customers  going  by  will  think  there  is  something 
doing  and  will  remark  about  it,  and  first  thing  you  know 
there  will  be  a  revival  of  interest  in  your  store  and  your 
stock.  Try  it  this  next  month,  when  you  haven't  much 
to  do. 


POSTAGE  AND  THE  MAGAZINE. 

The  magazine  dealers  of  Toronto,  both  those  of  the 
subscription  agency  and  those  who  sell  over  the  coun- 
ter, declare  that  no  particular  change  has  yet  been  noted 
in  the  magazine  business  as  a  result  of  the  increased 
postage.  According  to  one  Toronto  man,  who  is  a  re- 
tailer of  magazines  and  newspapers  exclusively,  it  is 
still  too  early  to  expect  any  decided  increase  in  counter 
business.  He  thinks,  however,  that  such  an  increase  is 
sure  to  come,  because  it  is  hardly  to  be  expected  that  a 
reader  of  magazines  will  consent  to  pay  50  cents  per 
year  extra  for  his  magazine,  when  he  may,  by  patroniz- 


business  will  take  place.  He  thinks  that  people  who  sub- 
scribe to  magazines  do  so  more  on  account  of  the  con- 
venience of  having  them  delivered  to  their  own  door, 
than  on  account  of  cheapness. 

There  probably  are,  however,  a  large  number  of  sub- 
scribers whose  chief  aim  in  subscribing,  instead  of  buy- 
ing from  booksellers,  is  cheapness.  This  class  of  people 
will  probably  go  to  swell  the  number  of  the  booksellers' 
magazine    customers. 

It  might  be  a  good  scheme  for  booksellers  to  make 
the  most  of  the  peculiar  situation  created  by  the  new 
postal  convention.  This  could  be  done  by  advertising 
the  fact  that  next  year  a  magazine  subscriber  will  have 
to  pay  extra  postage  if  he  wishes  to  continue  his  sub- 
scription, but  that  it  may  be  had  at  the  old  price  by 
merely  ordering  through  the  bookseller.  The  subscrip- 
tion agency  has,  in  recent  years,  made  great  inroads  on 
the  magazine  business  of  the  stationery  trade,  and  this 
seems  like  an  opportune  time  to  get  some  <>f  that  busi- 
ness   back. 


II 


BOOKSELLER   AND   STATIONER 


NEW      CANADIAN      COPYRIGHTS 

Registered  at  Ottawa   during  June,  1907. 


Thou  Wilt  Keep  Ilim  in  Perfect  Peace.  Anthem. 
Music  by  Ernest  R.  Bowles.  The  Anglo-Canadian  Music 
Publishers    Association,    Limited,    London,    England. 

The  House  of  a  Thousand  Candles.  By  Meredith 
Nicholson.  With  illustrations  by  Howard  Chandler 
Christy.     Book.     McLeod   &   Allen,  Toronto. 

Homeward  Bound  With  the  Peal  Thing-.  Pictures. 
By  A.  H.  Hider.  Calgary  Milling-  Company,  Limited, 
Calgary. 

Vivre  et  Mourir  Francais,  Chant  Patriotique  Canadien. 
Paroles  de  H.  Malo.  Musique  de  D.  McNamara.  J.  G. 
Yon,  Montreal. 

The  Giant.  Design.  Will  J.  White,  Toronto. 
My  Dixie  Land.  Song.  Words  and  music  by  Floyd 
Thompson.  A  Royal  Coon.  Song.  Words  by  Jolly  John 
Larkins.  Music  by  James  R.  Europe.  Will  Rossiter, 
Chicago. 

Alone!  The  Queen's  Lament.  Song.  By  Mrs.  M.  E. 
T.  de  Touffe  Lauder.    M.  E.  T.  de  Touffe  Lauder,  Ottawa. 

Le  Medecin  Levant  La  Loi.  Livre.  Par  J.  M. 
Alfred  Mousseau.     J.   M.  Alfred  Mousseau,  Montreal. 

You  Are  the  One.  Song.  Words  and  music  by 
Harry  A.  Edwards.  Come  With  Me  for  a  Roller  Skate. 
Song.  Words  and  music  by  Chas.  E.  Wellinger.  How 
Could  My  Heart  Say  Farewell  to  You?  Song.  Words 
and  music  by  Harry  A.  Edwards.  Harry  H.  Sparks,  To- 
ronto. 

Dreaming  of  the  Golden  Past  and  You.  Song.  Words 
and  music  by  Arthur  R.  Cremer.  Harry  H.  Sparks,  Ot- 
tawa. 

Songs  of  a  Sourdough.  By  Robert  W.  Service.  Book. 
Robert    W.   Service,  White  Horse,   Yukon   Territory. 

My  Yankee  Doodle  Indian  Boy.  Song.  Words  by 
Edgar  Selden.  Music  by  Bert  and  Lou  Fitzgibbon.  I'm 
Going  Where  the  Climate  Suits  My  Clothes.  Song. 
Words  by  Lester  Walton.  Music  by  J.  Leubrie  Hill.  The 
Woman  in  the  Case.  Song.  Words  by  Vincent  Bryan. 
Music  by  E.  Ray  Goetz.  Darling.  Song.  Words  by 
Arthur  J.  Lamb.  Music  by  Frederic  V.  Bowers.  Bud- 
weiser's  a  Friend  of  Mine.  Song.  Words  by  Vincent 
Bryan.  Music  by  Seymour  Furth.  Maurice  Shapiro, 
New   York. 

Musical  Canada.  May,  1907.  Vol.  II.  No.  1.  Book. 
E.   R.   Parkhurst,   Toronto. 

Brother  Noah  Gave  Out  Checks  for  Rain.  Song. 
Words  and  music  by  Arthur  Longbrake.  Joseph  Morris, 
Philadelphia. 

Prince  of  Wales'  Elm.  Painting.  John  C.  Miles,  St. 
John.  N.B. 

Peterborough  Directory,  1907.  Union  Publishing  Co., 
of  Ingersoll,  Ingersoll,  Ont. 

City  of  New  Westminster.  F.  J.  Hart  &  Co.,  Limited, 
and  the  Dominion  Trust  Co.,  Limited,  New  Westminster, 
British   Columbia. 

The  French  Canadian  Scholar's  Companion.  Com- 
piled by  l\«-v.  J.  E.  Chamberland.  Second  edition.  Rev. 
J.  E.  Chamberland,  Quebec. 

Evangeline  Post  Card.  Ganong  Brothers,  Limited, 
SI.   Stephens,  New  Brunswick. 

\'i!  Vi,-0-Let  Me  Love  You.  Song.  Words  by  G. 
I\l.  Grant.  Music  by  Herbert  Leiser.  Herbert  Leiser, 
Victoria,  B.C. 

Methodist  Church,  Midland.  Photo.  Aberdeen  Ele- 
vator,  Mi. Hand.      Photo.     J.   W.   Bald,   Midland,   Out. 

Quantitative  Punctuation.  An  essay  in  pedagogy  of 
English  composition.  By  J.  D.  Logan,  A.M..  Ph.D.  Book. 
John    Daniel   Logan,   Toronto. 


Investments  Representing  Real  Estate,  Finance  and 
Commerce,  Winnipeg,  Man.,  25th  May,  1907.  Publica- 
tion.    Edgar  Hall   Mansfield,   Winnipeg. 

Old  Boys'  Re-union  Song  Book,  1907.  S.  G.  Retallack. 
Belleville,  Out, 

Souvenir  de  Famille.  Dessin.  Romulus  Bacon,  Mon- 
treal. 

The  Living  Picture  Series.  Post  cards.  Alfred  H. 
Cooper,  Toronto. 

Bird's  Eye  View  of  North  Vancouver  and  Harbor. 
Map.      Samuel   Gintzburger,   Vancouver. 

Way  Back.  Song.  Words  by  John  Kemble.  Music 
by  Lester  Keith.     Jerome  H.  Remick  &  Co.,  New  York. 

L'Annuaire  des  Adresses  de  Quebec  et  Levis,  1907- 
08.     Boulanger  &  Marcotte,  Quebec 

Fearless,  I'll  Follow.  Sacred  song.  Words  by  James 
Lawson.  Music  by  Fred  H.  Byshe.  Frederick  H.  Byshe, 
Ottawa. 

Perrault-Duployan  Complete  Elementary  Course  of 
Stenography,  in  Six  Lessons.  Book.  Denis  R.  Perrault, 
Montreal. 

Longboat  and  Nebrich.  Post  card.  R.  B.  Jackson, 
Toronto. 

Your  Father  Was  a  Soldier.  Song,  Words  by  Harry 
Williams.  Music  by  Egbert  Van  Alstyne.  Jerome  H. 
Remick   &   Co.,  New  York. 

From  My  Quebec  Scrap-book.  By  G.  M.  Fairchild, 
Jr.     Book.     G  M.  Fairchild;  Jr.     Quebec. 

A  Summer  Night.  Waltzes.  By  John  T.  Hall.  A 
Winter  Evening.  Waltzes.  By  John  T.  Hall.  John  T. 
Hall  Music  Publishing  Co.,  New  York. 

Prince  Fushimi,  Gravenhurst,  13th  June,  1907.  Photo. 
Herbert   William  Gallichan,  Gravenhurst. 

We'll  Keep  the  Old  Flag  Flying.  Song.  Words  by  N. 
I).  Hurdon.  Music  by  Wm,  Brown.  N.D.  Hurdon,  Exeter, 
Ont. 

The  Currie  Business  University  Two-step.  By  Byron 
C.  Tapley.  The  Currie  Business  University,  Limited,  St. 
John,  New  Brunswick. 

Poor  Little  Lonesome  Maid.  Song.  Words  by  Leland 
Ingersoll.  Music  by  M.  W.  Lusk.  Jerome  H.  Remick 
&  Co.,  Detroit. 

Evening  Thoughts.  Waltzes.  By  Harry  J.  Lincoln. 
The  Lost  Phase.  Waltzes.  By  Harry  J.  Lincoln.  In- 
troduction taken  from  Evening  Prayer  No.  1,  Grade  2, 
Vandersloot  Teaching  Edition.  Vandersloot  Music  Pub- 
lishing Co.,  Williamsport,  Pennslyvania. 

Private  Prayers  for  Boys.  By  Rev.  E.  J.  Bidwell, 
M.A.  Book.  Rev.  Edward  John  Bidwell,  Lennox ville, 
Que. 

Snuggle  Up  Closer.  Song.  Words  and  music  by 
Harry  L.  Newton  and  Hampton  Durand.  Will  Rossiter, 
Chicago. 

Birdie's  Reply.  To  a  Wee  Bird  Trying  to  Fly.  Song. 
Words  by  Mrs.  M.  E.  T.  de  Touffe  Lauder.  Music  by 
Arthur  Uvedale.  Mrs.  M.  E.  T.  de  Touffe  Lauder,  To- 
ronto. 

Western  Grain  and  Telegraphic  Code.  Book.  Amal- 
gamated  Press   of   Canada,   Limited,    Winnipeg. 

Englehart,  Third  Avenue,  Looking  West.  Photo. 
Rnglehart,  Fourth  Avenue,  Looking  West.  Photo.  J. 
Hampden  Field.  Englehart,  Ont. 

Ye  Moon  Booke.  Book.  The  Shepherd  Advertising 
Originalities  Company,  Winnipeg. 

The  Makers  of  Canada:  Baldwin,  Lafontaine  and 
llincks.  By  Stephen  Leacock.  Morang  &  Co.,  Limited, 
Toronto. 
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Rice  Lake  and  Otonabee  River.  Photo.  Kirkfield 
Hydraulic  Lift  Lock.  Photo.  Robert  M.  Roy,  Peter- 
borough,   Ont. 

A  Buffalo  Wallow.  Picture.  The  Toronto  Lithograph- 
ing Co.,  Limited,   Toronto. 

Interim  Copyrights. 

Ottawa,  Home  Sweet  Home.  Composition  Musicale. 
Albert  E.  Dion,  Ottawa. 

The  Early  History  of  Ottawa.  Pamphlet.  A.  H.  D. 
Ross,  Indian   Head,   Saskatchewan. 

Bowling's  Grain  Code.  Book.  Peter  Ferris  Dowling, 
Winnipeg. 

The  Jabberjocks.  Drawings.  William  Beverly  Water- 
bury,   St.   Thomas,   Ont. 

Pirate  and  Traveler.  Instructive  Map  Game  of  Tra- 
vels Around  the  World.  California  Educational  Game 
Company,  Stockton,  Cal. 


BEST   SELLERS   OF  PAST  MONTH. 


Charlottetown. 

1.  Running  Water,  by  A.  E.  W.  Mason.     Briggs. 

2.  Cruise    of    the    Shining    Light,    by    Norman    Duncan. 

Frowcle. 

3.  Port  of  Missing  Men,  by  Meredith  Nicholson.  McLeod. 

4.  The  Secret,  by  E.  P.  Oppenheim.     Copp. 

5.  The  Doctor,  by  Ralph  Connor.     Westminster, 

6.  The  Mystics,  by  Katharine  Cecil  Thurston.     Poole. 

Edmonton. 

Port  of  Missing  Men,  by  Meredith  Nicholson.  McLeod. 

Lone  Furrow,  by  W.  A.  Fraser.     Frowde. 

Friday  the  13th,  by  Thomas  W.  Lawson.     McLeod. 

The  Brass  Bowl,  by  Lewis  Joseph  Vance.     McLeod. 
5.  Cruise  of  the    Shining    Light,    by    Norman    Duncan. 

Frowde. 
G.  Fighting  Chance,  by  Robert  W.   Chambers.     McLeod. 

Halifax. 

1.  Cruise   of  the    Shining    Light,    by    Norman    Duncan. 

Frowde. 
The  Brass  Bowl,  by  Lewis  Joseph  Vance.     McLeod,. 
The  Secret,  by  E.  P.  Oppenheim.     Copp. 
New  Chronicles  of  Rebecca,  by  Kate  Douglas  Wiggin. 

Briggs. 
Lone  Furrow,  by  W.   A.  Fraser.     Frowde. 
The  Impost er,  by  Harold  Bindloss.     McLeod. 

Kingston. 

Songs  of  a  Sourdough,  by  Robert  W.  Service.  Briggs. 
Running  Water,  by  A.  E.  W.  Mason.     Briggs. 
Second  Generation,  by  D.  G.  Phillips.     McLeod. 
Port  of  Missing  Men,  by  Meredith  Nicholson.  McLeod. 
Dust  of  Conflict,  by  Harold  Bindloss.     McLeod. 
Lady  of  Rome,  by  F.   Marion   Crawford.     Macmillan. 

Moncton. 

The  White  Cat,  by  Gellett  Burgess.    McLeod. 

Cruise    of    the    Shining    Light,    by    Norman    Duncan. 

Frowde. 
The  Brass  Bowl,  by  Lewis  Joseph  Vance.     McLeod. 
Lone  Furrow,  by  W.  A.  Fraser.     Frowde. 
Port  of  Missing  Men,  by  Meredith  Nicholson.  McLeod. 
New  Chronicles  of  Rebecca,  by  Kate  Douglas  Wiggin. 

Briggs. 

Montreal. 
Cruise  of  the    Shining    Light,    by    Norman    Duncan. 

Frowde. 
The  Long  Labrador  Trail,  by  Dillon  Wallace.  Revell. 
The  Brass  Bowl,  by  Lewis  Joseph  Vance.     McLeod.' 


4.  The  Princess  Virginia,  by  C.  N.  and  A.   M.  William- 
son.    Musson. 
f>.  The  Great  Plot,  by  William  Le  Queux.     Copp. 
G.  The  Secret,  by  E.  P.  Oppenheim.     Copp. 

Ottawa. 

1.  Princess   Virginia,   by   C.    N.    and    A.    M.   Williamson. 

Musson. 

2.  Cruise    of    the    Shining    Light,    by    Norman    Duncan. 

Frowde. 

3.  Ian  of  the  Orcades,  by  Wilfred  Campbell.  Frowde. 

4.  The  Long  Labrador  Trail,  by  Dillon  Wallace.  Revell. 

5.  The  Man  Who  Was  Dead,  by  A.  W.  Marchmont.  Copp. 

6.  The  Impost  er,  by  Harold  Bindloss.     McLeod,. 

Port  Arthur. 

1.  The  Tree  of  Heaven,  by  Robert  W.  Chambers.  McLeod. 

2.  Friday  the  13th,  by  Thomas  W.  Lawson.     McLeod. 

3.  The  Imposter,  by  Harold  Bindloss.     McLeod. 

4.  Captain  of  the  Kansas,  by  Louis  Tracy.     McLeod. 

5.  The  Brass  Bowl,  by  Lewis  Joseph  Vance.     McLeod. 
(>,  Dust  of  Conflict,  by  Harold  Bindloss.     McLeod. 

Sarnia. 

1.  The   Kinsman,   by   Mrs.   A.    Sidgwick.      Macmillan. 

2.  Long  Trail,  by  Hamlin  Garland. 

3.  Captain  of  the  Kansas,  by  Louis  Tracy.     McLeod. 

4.  Growth,  by  Graham  Travers.     Musson. 

5.  Partners  of  Providence,  by  C.  D.  Stewart.  Century. 
().  Running  Water,  by  A.  E.  W.  Mason.     Briggs. 

Stratford. 

1.  Cruise   of  the    Shining    Light,    by    Norman    Duncan. 

Frowde. 

2.  The  Scarlet  Woman,  by  J.  Hocking.     Musson. 

3.  The  Flyers,  by  G.  B,  McCutcheon.     Briggs. 

4.  Port  of  Missing  Men,  by  Meredith  Nicholson.  McLeod. 

5.  Long  Labrador  Trail,  by  Dillon  Wallace.     Revell. 

Toronto. 

1.  The  Imposter,  by  Harold  Bindloss.     McLeod. 

2.  Lonely    Lady   of   Grosvenor    Square,    by    Mrs.    De    La 

Pasture.     Dutton. 

3.  Short  Cruises,  by  W.  W.  Jacobs.     Briggs. 

4.  The  Secret,  by  E.  P.  Oppenheim.     Copp. 

5.  Memoirs  of  a  Person  of  Quality,  by  Ashton  Hilliers. 

Heinemann. 

6.  The  Country  House,  by  C.  E.  Hooper.     Doubleday. 

Vancouver. 

1.  Running  Water,  by  A.  E.  W.  Mason.     Briggs. 

2.  Half  a  Rogue,  by  Harold  McGrath.     McLeod. 

3.  Port  of  Missing  Men,  by  Meredith  Nicholson.  McLeod. 

4.  Second  Generation,  by  D.  G.  Phillips.     McLeod. 

5.  Hilma,  by  W,.   T.   Eldridge.     Briggs.| 

Gp  Dust  of  Conflict,  by  Harold  Bindloss.     McLeod. 

Victoria. 

1.  The  Tree  of  Heaven,  by  Robert  W.  Chambers.  McLeod. 

2.  Her  Son,  by  H.   A.  Vachell.     Macmillan. 

3.  The  Imposter,  by  Harold  Bindloss.     McLeod. 

4.  Little  Esson,  by   S.  R.  Crockett.     Briggs. 

5.  Lone  Furrow,  by  W.  A.  Fraser.     Frowde. 
G.  The  Priest,  by  Harold  Begbie.     Briggs. 

Canadian  Summary. 

Points 

1.  Cruise  of  the   Shining  Light,  by  Norman  Duncan     59 

2.  Port   of   Missing   Men,   by   Meredith    Nicholson...     41 

3.  The   Brass   Bowl,   by  Lewis   Joseph   Vance 33 

4.  Running  Water,  by  A.  E.  W.  Mason    32 

4.  The   Imposter,   by   Harold   Bindloss    32 

5.  Lone   Furrow;   by   W.   A.   Fraser    24 

G.  Tree  of  Heaven,  bv  Robert  W.  Chambers   20 
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MONTHLY   REPORTS 
FROM  TRADE   CENTRES 


ST.  JOHN,  N.B. 


Trade  a  Little  Quiet— Increase  in  Magazine  Trade— New 
Magazine— Death  of  an  Old  Bookseller. 

Office  Of  BOOKSBLLEK  AND  STATIONER, 

St.  John  N  B  ,  July  4,   19  7. 

Trade  has  been  fairly  quiet  during  the  past  month, 
owing'  to  backward  weather,  but  lately  it  has  brightened 
considerably  and  with  the  warmer  weather  there  has 
been  quite   a   tourist   business. 

Picture  post  cards  are  in  greater  demand  than  ever 
and  there  seems  to  be  no  indication  of  the  trade  falling 
off.  Stocks  of  fancy  goods  have  been  opened  up  and 
there  has  been  a  good  demand,  which  promises  to  in- 
crease with  the  warmer  weather  and  the  big  tourist 
trade  that  usually  starts  in  about  this  time  in  the  year. 

The  new  postal  laws  have  had  the  result  of  raising 
the  subscription  price  on  the  United  States  magazines, 
and  many  readers  find  it  pays  better  to  purchase  their 
favorite  periodical  from  the  stationer.  The  dealers  bring 
their  supplies  in  by  express  and  thus  escape  the  excessive 
postage  charges. 

T.  L.  Coughlan,  jeweler  and  dealer  in  souvenirs  and 
fancy  goods,  has  removed  from  King  street  to  Germain 
street,  where  he  has  larger  and  more  commodious 
quarters. 

The  Colonial  Bookstore,  T.  H.  Hall,  report  that  the 
new  twenty-five  cent  edition  of  Meredith  Nicholson's 
book,  "The  House  of  a  Thousand  Candles,"  published 
by  McLeod  &  Allen,  of  Toronto,  is  meeting  with  a  big 
sale.  It  is  pronounced  one  of  the  best  sellers  of  the 
year.  The  new  book  by  Dillon  Wallace,  "The  Long 
Labrador  Trail,"  is  also  meeting  with  a  big  demand. 

E.  G.  Nelson  &  Co.  are  doing  a  good  business  in  photo 
supplies,  which  line  is  a  specialty  they  find  it  worth  while 
to  push. 

The  New  Brunswicker  is  the  name  of  a  new  magazine 
shortly  to  make  its  appearance  in  this  province.  The 
publisher- will  be  W.  E.  Skillen,  of  St.  Martins,  and  the 
first  number  will  appear  in  August.  The  prospectus 
says  the  magazine  will  be  the  same  size  as  Munsey's, 
and  will  have  a  section  devoted  exclusively  to  New  Bruns- 
wick and  its  inhabitants.  There  have  been  numerous 
attempts  to  publish  magazines  in  this  province,  and  Mr. 
Skillen   hopes   to   profit   by   the   experiences   of   others. 

It  is  announced  by  Patterson  &  Co.,  printers,  that 
they  will  shortly  issue  a  morning  newspaper  in  this  city 
in  the  interests  of  the  Conservative  party.  At  present 
the  Conservatives  are  without  a  daily  organ,  though  they 
have  had  a  weekly  paper  for  the  past  few  weeks  devoted 
to  their  interests  published  by  the  "Borden  Club." 

The  death  occurred  at  Milltown  recently  of  Everett 
Smith,  who  conducted  a  bookstore  at  St.  Stephen  for 
several  years. 

Miss  A.  Maude  Duval,  who  conducted  a  fancy  goods 
store  at  15  Waterloo  street,  sold  her  entire  stock  at 
auction  on  June  18  for  the  benefit  of  her  creditors.  Her 
liabilities  were  about  $800,  with  assets  of  $200  or  $300. 

W.  J.  Wetmore,  who  for  a  long  time  represented  O. 
H.  Warwick  &  Co.,  of  St.  John,  in  P.  E.  Island  and  east- 
ern Nova   Scotia,  has   formed   a   partnership  with  R.  H. 


Martin,  who  for  ten  years  represented  Gowans,  Kent  & 
Co.  in  the  Maritime  Provinces,  and  the  new  firm  will 
carry  on  a  manufacturers'  r^ency  business  in  St.  John. 

The  building,  machinery  and  effects  of  the  Canadian 
Bank  Note  Company,  Clarence  street,  were  sold  at  auc- 
tion on  June  17,  to  satisfy  a  mortgage  claim  of  Edward 
A.  Goodwin.  H.  H.  Pickett  forbade  the  sale  at  the  in- 
stance of  Walter  Scott  &  Co.,  of  Plainfield,  N.J.,  who 
claimed  that  there  was  due  them  on  one  of  the  printing 
machines  the  sum  of  $1,250.  The  sale  went  on  and  the 
property  was  knocked  down  to  the  bid  of  Herbert  J. 
Smith  at  $12,475.  Mr.  Smith,  it  is  understood,  is  acting 
for  members  of  the  company.  The  business  is  running 
along  under  the  direction  of  H.  S.  Wallace,  the  presi- 
dent, pending  a  settlement  of  the  difficulty.  It  is  ex- 
pected that  a  satisfactory  arrangement  will  be  made  and 
the  business  will  be  continued. 


MONTREAL. 


Tourist  Trade  Now  in  Full  Swing — Current  Fiction  — 
Popular  Music  Situation — The  Use  of  Post  Cards. 

Office  of  Bookseller  and  Stationer 

232  MoGill  Street,  Montreal, 

July  9,  1907 

The  sale  of  books  during  the  month  of  June  contin- 
ued satisfactory.  At  the  beginning  of  the  month,  and 
up  to  the  present  writing,  all  progressive  stores  made 
special  efforts  to  catch  tourist  and  traveling  trade.  Quite 
a  feeling  was  shown  by  merchants  ^towards  nature  books. 
Paper  fiction,  as  well  as  tourists'  necessities,  such  as 
guide  books,  had  a  large  representation  also.  New  fic- 
tion, as  usual,  was  also  brought  to  the  front  and  the 
combined  progressiveness  of  most  stores  prompted 
healthy   and   active  business. 

Window  displays  were  brighter  and  daintier  than  for 
many  months.  The  large  St.  Catherine  street  book  stores, 
notably  Phelan,  Renouf,  Foster  Brown,  and  Chapman,  all 
had  attractive  displays,  changed  regularly.  Interior 
decoration  was  also  attended  to  and  display  racks  were 
prominent. 

E.  M.  Renouf,  St.  Catherine  street,  bookseller,  to  at- 
tract public  attention  and  help  keep  trade  lively  through- 
out June,  July  and  August,  has  had  a  special  mahogany 
round  table  made  to  match  fixtures.  The  peculiarity 
of  the  work  is  that  two  or  three  clerks  can  conveniently 
and  comfortably  place  themselves  in  the  centre  of  the 
table.  The  Renouf  Co.  hold  special  sales  each  week,  such 
as  note  paper  at  reductions  sure  to  clear;  then  miscel- 
laneous stationery  at  all  prices,  and  then  all  lines  of 
books,  to  clear  regardless  of  cost.  This  special,  which 
started  in  June,  will  run  throughout  July  and  August, 
and  is  called  ' '  Special  Round  Table  Sale. ' '  Up  to  the 
present  writing,  this  sale  has  proven  quite  a  success 
and  a  drawing  card,  leading  to  the  sale  of  other  articles 
which  might  otherwise  not  have  taken  place. 

To  judge  from  the  number  of  customers  seen  in  legiti- 
mate bookstores,  departmental  stores  have  not  hurt  the 
business  to  any  extent. 

Without  doubt,  "The  Cruise  of  the  Shining  Light" 
is  still  the  best  selling  book,  the  sales  in  Montreal  hav- 
ing been  exceptionally  large  since  the  book  first  came 
out.  Quite  a  demand  has  been  experienced  for  "The 
Long  Labrador  Trail,"  although  only  recently  on  the 
market.  The  author  of  this  book  is  Dillon  Wallace. 
Other  current  publications  favorably  mentioned  include : 
"The  Brass  Bowl,"  by  Louis  Joseph  Vance;  "The  Prin- 
cess Virginia,"  by  C.  N.   and  A.  M.  Williamson;   "The 
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Great   Plot,"  by  William  Le  Queux,  and  "The  Secret," 
by  E.  P.  Oppenheim. 

Wedding  and  visiting  cards  have  been  featured  through- 
out the  month,  and  as  a  result  quite  a  successful  busi- 
ness has  been  put  through. 

In  music  departments,  with  a  few  exceptions,  trade 
has  been  rather  slow  throughout  June  and  up  to  the 
present  writing.  Anna  Held's  sensational  eye  song,  as 
used  by  her  in  "A  Parisian  Model,"  "I  Just  Can't 
Make  My  Eyes  Behave,"  is  now  enjoying  a  very  large 
sale  in  Montreal  and  Toronto.  "And  a  Little  Bit  More" 
has  for  some  time  been  featured  by  "That  Quartette" 
and  at  present  is  meeting  with  great  success. 

Chas.  K.  Harris,  who  has  probably  written  the  great- 
est number  of  song  hits  of  any  living  writer,  has  just 
published  a  new  one  entitled  "Just  Because  I  Love  You 
So."  This  song  bids  fair  to  become  as  popular  as  his 
other  great  successes,  "After  the  Ball,"  "Would  Won 
Care?" 

The  Delmar  Music  Co.,  Montreal,  reports  big  sales 
from  Fred  Norris'  song,  "Purest  Love."  This  song  is 
now  being  sung  by  many  of  the  popular  singers  in 
vaudeville  throughout  the  United  States. 

Williams  &  Van  Alstyne,  who  wrote  "In  the  Shade 
of  the  Old  Apple  Tree,"  claim  to  have  a  big  success  in 
"On  an  Old-fashioned  Buggy  Ride."  Williams  &  Van 
Alstyne,  who  a  few  years  ago  were  unheard  of  in  the 
music  world,  have  rapidly  come  to  the  front,  and  at  pre- 
sent, for  popular  class  music,  can  be  compared  with  the 
best-  The  Jerome  H.  Remick  Co.,  New  York,  publish 
all  these  authors'  songs. 

"She  Was  a  Grand  Old  Lady"  is  a  new  march  bal- 
lad by  the  author  of  "We  Have  No  One  to  Care  for 
Us  Now."  The  publishers  are  looking  for  big  sales  on 
the  song. 

"The  Lemon  Tree,"  by  Edward  Madden,  is  a  very 
catchy  piece  with  a  pretty  swing.  Quite  a  feeling  has 
been  experienced  towards  a  song  entitled  ' '  Dreaming. ' ' 
This  is  a  song  which  the  publishers  are  spending  con- 
siderable money  on. 

Amongst  the  many  waltz  songs  brought  out  this  year, 
"Where  There  is  a  Big  Brass  Band'  is  probably  the  most 
popular.  Another  song  which  has  met  with  marked  favor 
is  "Under  the  Tropical  Moon."  This  song  is  after  the 
coon  variety.  Another  song  of  this  class  which  is  meet- 
ing with  success  is  "Find  Another  Tree  to  Build  Your 
Nest." 

At  present  there  is  quite  a  demand  in  Montreal  for 
the  bits  in  "The  Time,  the  Place  and  the  Girl."  The 
most  popular  songs  in  this  musical  comedy  are,  "I  Pon't 
Like  Your  Family,"  "Blow  the  Smoke  Away,"  and  a 
duet  entitled  "Don't  You  Tell." 

Instrumental  music  continues  in  splendid  request. 
"Red  Wing,"  an  Indian  intermezzo,  and  "Egyptian 
Waltzes,"  are  good.  "The  Explorer"  and  "Curly," 
both  march  and  two-steps,  are  favorites.  "Dance  of  the 
Water  Nymphs,"  by  Geo.  Botsford,  is  having  a  steady 
sale. 

The  importance  of  the  illustrated  postal  card  business 
was  perhaps  never  better  demonstrated  than  it  is  at  the 
present  time.  Inquiry  among  large  wholesalers,  publish- 
ers and  importers  of  postal  cards  develops  the  fact  that 
the  business  is  now  settled  down  to  what  appears  to  be 
a  permanent  staple  basis. 

The  use  of  post  cards,  view,  fancy  and  other  lines, 
is  now  literally  a  habit  of  which  shrewd  buyers  take  ad- 
vantage by  placing  generous  assortments  on  sale.  These 
cards,  outside  of  being  a  profitable  investment,  serve  to 


attract  customers  to  the  store,  and  other  purchases  re- 
sult. Views  and  scenes  continue  to  hold  first  position 
in  the  postal  card  trade,  and  will  do  so  for  some  time  to 
come. 


TORONTO. 


Business   Satisfactory — Unframed  Pictures  Good  Item — 

Everybody    Handling    Post    Cards  —  Methodist 

Book  Room  Extension — Questionable  Cards. 

Office  of  Bookseller  aod  Stationer. 

10  Front  Street  E»it,  Toronto. 

July  10.  1907 

Business  in  Toronto  has  been  very  good  during  the 
past  month,  especially  in  fancy  goods,  post  cards  and 
unframed  pictures.  These  latter  are  used  very  ex- 
tensively by  the  stationers  here  as  window  decorations. 
They    attract    public    attention    to    the    window. 

One  noticeable  feature  about  the  trade  in  this  city  is 
the  ever  growing  tendency  among  druggists  to  carry 
select  lines  of  stationery,  One  druggist  says  he  doesn  't 
make  much  out  of  it,  but  has  to  carry  it  to  oblige  his 
customers. 

W.  A.  Murray  &  Co.  are  paying  increased  attention 
to  their  book  department,  and  have  recently  been  mak- 
ing a  feature  of  slow-selling  copyright  cloth  bound 
books  at  25  cents  per  volume.  This  department  is  mak- 
ing something  of  a  specialty  of  framed  and  passepar- 
tout bound  pictures  and  mottoes  at  25  cents  to  $1  each, 
and   frequently  have   a   window   devoted  to  these  goods. 

Several  stationery  stores  here  have  recently  put  in 
small  stocks  of  photo  supplies.  The  fact  that  there  are 
a  number  of  stores  devoted  exclusively  to  photo  sup- 
plies tends  to  prevent  the  generality  of  stationers  here 
from  handling  these  goods. 

There  is  a  considerable  amount  of  price-cutting  going 
on  in  picture  post  cards,  some  fairly  good  cards  being 
offered  at  15  cents  a  dozen  and  less.  Motto  post  cards 
are  enjoying  a  brisk  sale. 

Miss  E.  Lambert,  119  Carlton  street,  has  recently  had 
her  store  rejuvenated,  and  has  put  in  two  splendid  new 
silent  salesmen.  The  store  now  presents  a  very  smart 
appearance. 

The  Education  Department  of  the  Ontario  Government 
is  calling  upon  the  publishers  of  school  text  books,  other 
than  readers,  to  reduce  the  price  voluntarily.  They  have 
been  asked  to  submit  a  statement  of  the  reduction  they 
are  willing  to  make.  It  is  said  that  if  the  publishers 
refuse  to  reduce,  the  Government  will  authorize  optional 
text  books  at  a  reduced  price,  pending  the  completion 
of  the  new  series  at  present  being  prepared. 

The  completion  of  the  new  addition  to  the  premises 
of  the  Methodist  Book  and  Publishing  Company,  on  Tem- 
perance street,  Toronto,  has  removed  considerable  of  the 
pressure  on  the  wholesale  book  department.  This  de- 
partment has  been  moved  from  its  present  cramped 
quarters  on  the  ground  floor  to  larger  quartet's  on  the 
first  floor,  where  it  occupies  the  entire  flat  on  the  Tem- 
perance street  side  of  the  building.  Access  is  gained 
from  the  Temperance  street  entrance.  The  removal  af- 
fords much  better  shipping  facilities. 

The  police  are  making  the  rounds  of  the  shops  where 
picture  post  cards  are  for  sale  and  seizing  all  those  which 
are  of  questionable  character.  Chief  of  Police  Grasett, 
Chief  Inspector  Archibald,  and  Inspector  Henderson,  of 
the  postoffice,  have  formed  a  committee  to  look  over  the 
cards  brought  in.  When  an  objectionable  one  is  received 
the  vendor  is  notified.  It  is  not  expected  that  any  sum- 
monses will  be  issued. 
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THE    BOOST    CLUB. 

The  formation  of  the  Toronto  Boost  Club,  with  an 
enthusiastic  membership,  is  one  of  the  many  signs  of 
Canadian  business  progression.  It  is  interesting  to  en- 
quire for  a  moment  into  the  origin  of  the  boost  club 
movement,  and  to  trace  its  effect  upon  the  commercial 
life  of  United  States  cities. 

About  four  years  ago,  four  business  men  of  New 
York,  all  connected  with  the  stationery  trade,  met  at 
lunch,  and  the  idea  of  the  boost  club  was  talked  over 
among  them.  They  forthwith  drafted  a  constitution, 
built  around  the  motto  published  in  a  recent  number.  It 
was  argued  that  an  organization  founded  upon  the  bene- 
volent principle  of  saying  nothing  calculated  to  injure 
one's  fellows,  but,  instead,  of  seizing  every  opportunity 
to  put  in  a  good  word,  could  hardly  fail  of  success. 

The  idea  '"'caught  on"  with  the  stationery  trade  of 
New  York,  and  soon  the  boost  club  was  firmly  established 
there  with  a  large  membership.  After  a  time  the  member- 
ship of  the  club  was  thrown  open  to  any  business  man 
of  good  principles,  and  it  ceased  to  be  a  purely  stationery 
trade  organization.  Since  that  time  boost  clubs  have 
been  organized  and  are  doing  well  in  most  of  the  larger 
cities  of  the  United  States. 

Toronto  is  the  first  Canadian  city  to  be  affected  with 
the  boost  spirit,  but  probably  will  not  be  the  last.  The 
motives  of  the  boost  club  are  such  that  they  cannot  fail, 
if  properly  adhered  to,  tn  broaden  the  minds  and  sympa- 
thies of  its  members.  The  boost  club  teaches  its  mem- 
bers that  men  in  similar  businesses  are  not  on   that  ac- 


count to  consider  themselves  deadly  enemies.  It  teaches 
mutual  confidence  and  co-operation,  and  gives  each  mem- 
ber a  better  insight  into  the  character  of  the  other  fellow. 
It  aims  to  abolish  the  deadly  "knocker,"  so  rampant  in 
some  quarters,  who,  in  trying  to  gain  customers,  resorts 
to  the  underhand  method  of  slandering  his  competitor. 
The  boost  club  aims  to  boost  the  knocker  into  the  booster. 
The  friendly  relations  obtaining  between  boosters 
who  are  connected  with  the  same  lines  of  business  in 
boost  club  cities  is  a  remarkable  example  of  what  can  be 
accomplished  in  the  line  of  trade  betterment  and  indi- 
vidual character  building.  May  the  boost  spirit  spread 
abroad  among  us  till  all  knockers  are  knocked  to  pieces 
and  the  pieces  remodelled  into  boosters. 


SASKATOON,  VANCOUVER,  B.C.! 

The  following  editorial  note  occurs  in  the  June  issue 
of  Paper  Making,   an  English   paper  trade  monthly: 

"In  the  Old  Country  everybody  wants  concessions 
if  you  want  to  build  a  paper  mill,  and  everybody  wants 
his  interests  safeguarded.  In  a  new  country  it  is  you 
that  can  demand  concessions  and  stipulate  for  the  safe- 
guarding of  your  interests. 

"In  Vancouver,  B.C.,  at  Saskatoon,  for  instance,  Mr. 
S.  Melville  thinks  of  starting  up  a  mill.  He  goes  to  the 
mayor,  or  whatever  corresponds  tova  mayor  out  there,  and 
asks  for  a  few  things.  He  will  want  three  acres  of  land 
close  to  the  river  or  a  railway,  or  both.  He  wants  some 
concessions  from  the  council,  tax  exemption  for  a  num- 
ber of  years,  and  fire  protection.  He  must  have  a  site 
within  a  reasonable  distance  of  the  centre  of  the  city. 
He  will  probably  get  everything  he  wants;  the  paper- 
miller  leads  a  merry  life  in  a  rising  colony." 

Alas!  that  in  spite  of  Colonial  Conferences,  Imperial 
Preferences,  and  various  other  forms  of  publicity,  our 
geography  should  be  so  far  misunderstood  as  to  have 
Saskatoon  referred  to  as  a  sort  of  a  suburb  of  Vancouver. 


HAWKERS  AND  PEDDLERS. 

In  a  recent  police  court  trial  at  Gait,  one  Wesley  G. 
Hull,  of  London,  was  prosecuted  under  the  hawkers  and 
peddlers  bylaw  of  that  town.  Mr.  Secord,  counsel  for 
the  prosecution,  read  the  section  of  the  bylaw  under 
which  the  prosecution  was  being  made,  which  is  as  fol- 
lows. 

"Every  transient  trader  or  other  person  whose  name 
has  not  been  duly  entered  on  the  assessment  roll  in  re- 
spect of  income  or  business  assessment  for  the  then  cur- 
rent year,  and  who  may  offer  goods  or  merchandise  of 
any  description  for  sale  by  auction  or  any  other  manner, 
conducted  by  himself  or  by  a  licensed  auctioneer,  or  by 
his  agent  or  otherwise,  is  liable  to  prosecution. 

"The  words  'transient  trade'  wherever  they  occur 
shall  extend  to  and  include  any  person  commencing  in 
tlje  municipality  the  business  in  the  said  clauses  men- 
tioned ;  who  has  not  resided  continuously  in  such  muni- 
cipality for  a  period  of  at  least  three  months  preceding 
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the  time  of  the  commencement  by  him  of  such  business 
therein." 

In  the  box,  Mr.  Hull  said  that  he  was  in  the  tea  busi- 
ness for  himself,  with  headquarters  in  London.  He  had 
regular  customers,  and  at  certain  intervals  he  supplied 
these  with  a  certain  quantity  of  tea.  He  did  not  carry 
samples.  Had  no  stationary  premises  in  the  town  of 
Gait.  He  never  delivered  the  tea  at  the  time  of  taking 
(he  order  and  never  asked  for  an  order.  He  had  stand- 
ing orders  with  customers.  By  this  he  meant  that  he 
delivered  so  many  pounds  of  tea  once  every  two  months,. 

Mr.  Secord  asked  for  a  conviction  on  the  ground  that 
the  defendant  was  not  a  resident  of  Gait,  and  not  on 
the  assessment  roll,  and  paid  no  income  or  business  tax, 
and,  finally,  that  he  had  sold  tea  as  a  transient  trader. 

The  defendant's  lawyer  submitted  that  no  case  had 
been  made  out.  The  bylaw  said  "offer  goods  or  merchan- 
dise for  sale,"  At  the  time  the  tea  was  sold  there  was 
no  offering  of  goods  or  merchandise.  The  defendant 
simply  took  orders  on  foot  and  then  delivered  the  goods. 
There  was  no  provision  in  the  bylaw  regarding  the  de- 
livery of  goods. 

The  magistrate,  in  registering  a  conviction,  said  he 
thought  the  bylaw  was  in  restraint  of  trade,  but  that 
he  would  have  to  officially  follow  the  law.  He,  therefore, 
fined  the  defendant  $1  and  50  cents  costs,  which  allows 
for  an  appeal. 

When  this  appeal  is  made  (if  it  ever  is)  it  is  to  be 
hoped  that  the  bylaw  will  be  upheld.  It  is  in  the  inter- 
ests of  good  civic  government  and  not  in  restraint  of 
trade  that  towns  and  cities  pass  such  bylaws.  Were  the 
streets  thrown  open  to  every  Tom,  Dick  and  Harry  who 
chose  to  push  a  barrow  or  peddle  goods  from  door  to 
door  the  finely-lighted,  well-paved  and  well-built  streets 
of  our  cities  would  be  an  impossibility.  Transient  hawk- 
ers pay  nothing  for  the  up-keep  of  our  civic  institu- 
tions, own  no  real  property,  pay  no  rent,  but  use  the 
property  of  the  merchants  and  others  citizens  rent  free. 


DOUBLE  CHARGES. 

A  correspondent  in  a  recent  issue  of  The  Canadian 
Grocer  calls  the  attention  of  merchants  to  an  evil  which 
it  is  to  be  hoped  is  not  very  prevalent.  He  received  an 
express  parcel  clearly  marked  "prepaid,"  but  was,  never- 
theless, compelled  to  pay  the  charges  before  the  driver 
would  deliver  it.    Following  is  the  letter: 

"Did  you  ever  get  an  express  parcel  and  see  it  plain- 
ly marked  across  tag,  or  on  parcel,  'prepaid,'  and  driver 
deliver  it  to  you  and  want  to  collect  charges  over  again  ? 
The  writer  desires  to  call  the  attention  of  merchants  to 
this  practice,  which  has  been  going  on  for  some  time  un- 
noticed. It  may  be  the  fault  of  billing  clerks  at  either 
end,  but  is  a  grievance  of  long  standing,  and  the  sooner 
it  is  looked  into  by  some  officials  of  Dominion  and  Can- 
adian Express  Companies  the  better,  or  some  of  the  Gov- 
ernment people  will  give  them  more  trouble.  |  Once  they 
get  your  money  it  is  hard  and  tedious  to  get  a  refund. 
I  have  had  two  parcels  sent  me  lately  which  were  plainly 


marked  'prepaid,'  and  the  agent  at  destination  wanted 
to  collect  again.  Of  course,  drivers  can  do  nothing,  only 
carry  out   their  orders." 

Such  a  state  of  affairs,  if  at  all  as  pre- 
valent as  the  writer  of  the  letter  here  suggests 
it  may  be,  would  be  an  unqualified  nuisance 
to  the  trade.  Readers  of  Bookseller  and  Stationer 
are  requested  to  send  word  of  any  similar  cases  which 
come  under  their  notice  to  the  secretary  of  the  Book- 
sellers' Association,  when  they  will  be  dealt  with  along 
with  the  other  express  grievances  at  the  next  meeting  of 
the  executive  of  the  association. 

LOOKING  PROSPEROUS. 

A  short  time  ago  a  leading  Canadian  banker  depre- 
cated the  growing  tendency  among  bankers  of  spending 
a  lot  of  time  and  tying  up  a  lot  of  money  in  elaborate 
buildings.  No  doubt  all  good  things  are  capable  of 
being  overdone.  Nevertheless,  it  is  extremely  hard  to 
tell  whether  or  not  the  banks  are  putting  too  much  money 
in  buildings.  The  finer  and  more  substantial  the  build- 
ing, the  greater  the  confidence  of  the  public  in  the  bank's 
stability.  In  these  days  of  tight  money  conditions,  when 
all  banks  are  eagerly  reaching  out  after  the  depositor, 
elaborate  buildings  assume  the  form  of  an  advertisement, 
as  well  as  an  ornament  to  the  community.  The  bankers 
realize  that  an  appearance  of  prosperity  tends  to  beget 
the   real   thing. 

As  with  banks,  so  with  stationers.  Appearances  count 
for  a  whole  lot.  If  your  store  has  an  untidy,  out-of- 
repair  appearance,  it  is  liable  to  be  shunned  by  the  best 
class  of  trade.  It  is  certainly  the  best  policy  to  spend 
considerable  thought  and  some  money  upon  the  appear- 
ance of  the  store  and  to  look  fully — perhaps  a  little  more 
— as  prosperous  as  circumstances  permit. 


IMMORAL  POST   CARDS. 

The  abuse  of  a  fad  generally  kills  it.  The  post  card 
fad  has  grown  to  immense  proportions  and  some  diffi- 
culty is  being  experienced  by  publishers  in  meeting  the 
ever  increasing  clamor  for  novelty.  In  the  majority  of 
cases  the  demand  is  met  by  the  production  of  cards  of 
artistic  refinement,  of  clean  humor  or  of  local  or  foreign 
interest. 

Unfortunately,  however,  some  publishers  show  a  ten- 
dency to  go  beyond  the  bounds  of  decency.  Immoral 
cards,  or  cards  bearing  designs  and  wordings  not  in  ac- 
cord with  rides  of  propriety,  are  coming  into  the  market 
with  ever  increasing  volume.  This  is  much  to  be  de- 
plored, as  a  general  lowering  of  the  tone  of  post  card 
designs  will  result  in  a  diminution  of  the  card  business, 
if  not  its  total  abolition. 

The  Toronto  police  morality  department,  in  conjunc- 
tion with  the  postoffice  authorities,  have  established  a 
rigid  censorship  on  cards  presented  for  mailing  at  the 
Toronto  postoffice.  When  an  objectionable  card  is  re- 
ceived the  vendor  is  notified  to  cease  selling  that  card 
under  a  severe  penalty.  This  laudable  effort  should  be 
encouraged,  if  for  no  other  reason  than  the  somewhat 
selfish  object  of  keeping  the  card  trade  alive. 
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Musson's  Summer  Fiction 


Red  Cavalier 


BY 


LEWIS  RAMSDEN 

Cloth  $1.25  Paper  75  Cents 

A  thrilling  and  exciting  romance — 
fascinating  to  the  end. 


The  Glen  o9  Weeping 

By  MARJORIE  BOWEN 
Author  of  "The  Viper  of  Milan" 

Cloth  $1  25  Paper  75  Cents 

"The   Viper  of  Milan"    made    its    author  known 
throughout  the  English  speaking  world. 


The  Whirlwind 

By  EDEN    PHILLPOTTS 
Author  of  "The  Farm  of  the  Dagger," 
"Good  Red  Earth."  etc. 
Cloth  $1.25 

Mr.  Philpotts  has  again  taken  Dartmoor  as  the 
base  of  his  story,  which  lends  interest  to  this  most  inter- 
esting of  stories. 


The  Viper  of  Milan 


BY 


MARJORIE  BOWEN 


Cloth  $1.25 


Paper  75  Cents 


Miss  Bowen  has  remarkable  qualities.  She  is  lucid, 
energetic  and  bold,  and  at  the  same  time  writes  with 
much  grace  and  fluency. 


A   Sparkling   Romance   of  Royal   Love 

The  Princess  Virginia 

By    C.    N.  and  A.  M.  WILLIAMSON 

Beautifully  Illustrated  in  Color. 

Price  $1.25 

This  novel    has    headed     the    list    of    best-selling 
b')oks  this  season. 


Lady  Betty  Across  the  Water 


BY 


C.  N.  &  A.  M.  WILLIAMSON 
Fully  Illustrated  in  Color.       Price  $1.25 

Owing  to  the  heavy  demand  for  this  popular  book, 
we  have  been  obliged  to  bring  out  another  Canadian 
edition. 


Growth 


BY 

GRAHAM  TRAVERS 

Author  of  "Mona  Maclean,    Medical 

Student,"  etc. 

Price,     Cloth  $1.25,  Paper  75  Cents 

A  remarkable  book,  and  one  that  will  nol  easily  be 
erased  from  the  memory. 


The  Mystery 

By  STEWART  EDWARD  WHITE 
Fully  Illustrated.        Price,  Cloth,  $1.50 

For  entertainment  sheer  and  pure,  no  more  com- 
pletely satisfying  story  has  appeared  in  years.  It  is 
mystery  and  adventure— a  marvellously  fascinating  tale 
of  a  voyage  of  scientific  discovery,  and  of  the  awesome 
activities  of  a  new  element  a  million  times  more  power- 
ful than  radium. 


A.  Conan  Doyle's  Great  Story  of  the 
Prize  Ring 

The  Croxley  Master 

Frontispiece  in  Colors. 
Cloth,  50  Cents. 

This  is  a  veritable  classic  of  sport- 
ing life,  famous  as  perhaps  the  best 
story  of  the  prize  ring  in  fiction. 


Pigs  is  Pigs 

By  ELLIS  P.  BUTLER 

Fully  Illustrated.      Cloth,  50  Cents 


A  book  that  has  made  millions 
laugh,  and  one  that  will  continue  to 
do  so  for  many  years  to  come. 


The  Great  American  Pie 
Company 

BY 

ELLIS  PARKER  BUTLER 

Fully  Illustrated        Cloth,  50  Cents 

This  last  work  of  Mr.  Butler's  is 

another   humorous    book,   and   will 

rank  with  "Pigs  is  Pigs"   as  a  seller. 


The  Musson  Book  Company,  Limited,  Toronto,  Ont. 
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THE  BEST  SELLERS. 

It  is  a  noticeable  fact  that  this  month  the  leading 
seller  in  the  city  of  Kingston  was  a  book  of  poetry.  The 
"Songs  of  a  Sourdough,"  which  have  been  compared 
with  the  work  of  Kipling,  have  probably  captured  the 
fancy  of  the  military  element  of  the  Limestone  City. 

Canadian  Summary. 

Points 

1.  Cruise  of  the  Shining  Light,  by  Norman  Duncan     59 

2.  Port    of   Missing   Men,   by   Meredith    Nicholson...     4L 

3.  The   Brass   Bowl,   by   Lewis   Joseph   Vance 33 

4.  Running  Water,  by  A.  E.  W.   Mason    32 

4.  The   Imposter,   by    Harold    Bindloss    32 

5.  Lone   Furrow,   by   W.    A.   Fraser    24 

0.  Tree  of  Heaven,"  by  Robert  W.  Chambers   20 

English  Summary. 

1.  Short  Cruises,  by  W.  W.  Jacobs. 

2.  Fraulien    Schmidt    and    Mr.    Anstruther,    by    Countess 

von  Arnin. 

3.  Glen   o 'Weeping,   by   Marjorie   Bowen. 

4.  The  Vigil,  by  Harold  Begbie. 

5.  Pages  from  an  Adventurous  Life,  by  "Dick  Donovan." 
0.  Lord   Randolph   Churchill,  by   Winston   Churchill. 

United  States  Summary. 
]f  Brass  Bowl,  by  Lewis  Joseph  Vance. 

2.  New  Chronicles  of  Rebecca,  by  Kate  D.  Wiggin. 

3.  Port  of  Missing  Men,  by  M.  Nicholson. 

4.  Lady  of  the  Decoration,  by  Little. 

5.  Princess  Virginia,  by  C.  N.  and  A.  M.  Williamson. 

6.  Mayor's  Wife,  by  A.  K.  Green. 

PUBLISHERS'  ACTIVITIES. 

Owing  to  the  great  demand  for  "Lady  Betty  Across 
the  Water,"  by  C.  N.  and  A.  M.  Williamson,  the  Mussou 
Book  Co.  have  found  it  necessary  to  issue  another  Can- 
adian edition.     (Cloth  $1.25). 

Few  of  the  spring  books  can  equal  for  entertainment 
"The  Mystery,"  by  Stewart  Edward  White  and  Samuel 
Hopkins  Adams,  of  which  the  Musson  Book  Co.  are  pub- 
lishers. It  is  a  fascinating  story  of  a  voyage  of  scientific 
•discovery.      (Cloth   $1.50.) 

The  Musson  Book  Co.  report  a  good  sale  for  "The 
Red  Cavalier,"  by  Lewis  Ramsden.  They  also  state  that 
"The  Whirlwind,"  by  Eden  Phillpotts,  is  enjoying  con- 
siderable popularity.     (Cloth   $1 .25) . 

A  sparkling  romance  of  royal  love  is  to  be  found  in 
"The  Princess  Virginia,"  by  C.  N.  and  A.  M.  William- 
son, which  the  Musson  Book  Co.  published  recently.  It 
is  not  only  a  very  readable  book,  but  it  is  artistically 
hound    and  illustrated    in   color.     (Cloth  $1.25). 

Owing  to  the  great  encouragement  the  author  of 
"The  Viper  of  Milan"  received,  through  the  success  of 
her  book,  she  has  written  another  one,  entitled  "The 
Glen  o  'Weeping. "  In  this  last  book  Miss  Bowen  has 
built  up  around  the  celebrated  massacre  of  Glencoe  a 
romantic  drama  worthy  of  Maurice  Hewlett  or  Stanley 
J.  Weyman,  at  their  best.  (Cloth,  $li.25;  paper,  75c.) 
J 'Pigs   is   Pigs,"   by    Ellis    Parker    Butler,    is    still 


having  a  very  large  sale.  It  has  been  necessary  to  issue 
another  large  Canadian  edition  to  satisfy  the  increasing 
demand  for  this  highly  humorous  story.  The  Musson 
Book  Co.  are  the  publishers.  (Cloth,  50c.)  The  same 
author  has  written  another  humorous  little  book,  pub- 
lished in  uniform  style  and  called  "The  Great  American 
Pie  Company."  The  reader  cannot  help  but  laugh  hilari- 
ously all  through  the  book. 

The  Oxford  University  Press  is  arranging  for  the 
publication  of  "The  Shadow  of  a  Great  Rock,"  by  Wil- 
liam R.  Lighton,  this  month.  It  is  a  spirited  story  of 
western  mining  life,  told  realistically.  This  company  will 
also  publish  a  Canadian  edition  of  the  new  life  of  Dr. 
Baedeker,  the  missionary,   shortly. 

Among  the  early  fall  books  to  be  published  by  William 
Briggs  appear  the  following  titles  :  "Anderson  Crow," 
by  G.  B.  MeCutcheon  ;  "The  Halo,"  by  Baroness  von 
Hutten  ;  "The  Stooping  Lady,"  by  Maurice  Hewlett  ; 
"The  Heart  of  Jessie,"  by  Amelia  E.  Barr,  and  "Beth 
Norvell,"  by   Randall  Parrish. 

Great  things  are  expected  for  "Gaff  Linkum,"  a  story 
by  a  new  Canadian  author,  Archie  P.  McKishnie,  which 
William  Briggs  has  just  published.  It  is  said  to  be  a 
splendid  first  effort  and  it  will  undoubtedly  bring  its 
author  into  considerable  prominence. 

"Spirit  Lake,"  by  Arthur  Heming,  of  Hamilton,  is 
one  of  the  handsome  new  publications  of  the  Macmillan 
Company  of  Canada.  Mr.  Heming' s  work  as  an  artist  is 
already  known  to  readers  of  American  magazines,  and 
now,  as  an  author,  he  will  no  doubt  win  new  fame.  Tlie 
book  is  illustrated  with  24  of  his  drawings. 

The  Macmillan  Company  have  issued  Volume  10  of  the 
Cambridge  Modern  History,  dealing  with  "The  Restora- 
tion." They  are  also  bringing  out  a  new  edition  of  Dr. 
J.  Holland  Rose's  "Life  of  Napoleon." 

The  last  published  writings  of  the  late  John  Fiske 
were  the  "Essays  Historical  ad  Literary,"  which  appear- 
ed in  two  volumes  about  four  years  ago.  Some  of  these 
essays  are  among  the  most  delightful  and  illuminating 
that  Mr.  Fiske  ever  wrote,  and  the  success  of  the  two- 
volume  edition  justifies  the  publishers  in  announcing  an 
issue  of  the  two  volumes  in  one.     (Macmillan  Co.) 

Randall  Parrish  has  written  a  new  story  which  A. 
C.  McClurg  &  Co.,  Chicago,  will  publish  early  in  the  fall. 
Unlike  his  previous  novels,  it  is  understood  to  be  a  ro- 
mance of  to  day,  and  the  action  is  laid  in  the  mount- 
ains and  among  the  mining  camps  of  Colorado.  The 
title  of  the  new  romance  will  be  "Beth  Norvell."  The 
heroine  is  a  talented  young  actress,  and  the  hero  a  stal- 
wart young  mining  engineer.  N.  C.  Wyeth  will  illustrate 
the  book. 

A  second  edition  of  "The  Man  Who  Was  Dead,"  by 
A.  W.  Marchmont,  is  announced  by  the  Copp,  Clark  Co. 
They  also  report  a  second  edition  of  "A  Strong  Man's 
Vow,"  by  Joseph  Hocking.  This  book,  together  with 
"The  Secret,"  by  E.  P.  Oppenheim,  are  their  bestsellers 
this  summer. 

The  Copp,  Clark  Co.  will  shortly  have  ready  a  new 
and  complete  edition  of  the  poems  of  Charles  G.  D. 
Roberts,  including  "The  Book  of  the  Rose."  The  price 
of  the  volume,  which  will  be  handsomely  bound,  will  be 
$2. 
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The  Copp,  Clark  Co.  have  taken  the  Canadian  mar- 
ket 'for  the  new  Chats  Series  of  books  for  collectors  and 
all!  persons  interested  in  antiques.  The  series  includes 
"('hats  on  Old  Prints,"  "Chats  on  Old  China,"  "Chats 
on  Old  Furniture,"  and  "Chats  on  Costume."  The  price 
is  $1.50  per  volums.     Each  book  is  profusely  illustrated. 

For  July,  the  Copp,  Clark  Co.  are  ■  preparing-  editions 
of  Antonio  Fogazzaro's  latest  novel,  "The  Woman,"  and 
"The  Shulamite,"  by  Alice  and  Claude  Askew.  Both  will 
appear  in  cloth  only,  at  $1.25. 

About  August  1,  the  Copp,  Clark  Co.  will  publish 
"Champion,"  an  exciting  motor  story  by  John  Colin 
Bane,  and  "Garrison's  Finish,"  a  romance  of  the  race- 
course by  W.  B.  M.  Ferguson.  Both  books  retail  at 
$1.50  and  in  their  characteristic  covers  should  prove 
good  sellers. 

A  third  edition,  larger  than  either  of  its  predecessors, 
of  "Song's  of  a  Sourdough,"  by  Robert  W.  Service,  is 
announced  by  William  Briggs.  The  book  was  bound  to 
be  popular,  but  the  demand  has  reached  unprecedented 
uroportions. 

The  last  of  William  Briggs'  spring  list,  "Daft  Days," 
by  Neil  Munro,  is  now  ready  in  cloth  and  paper  editions. 
An  attractive  cover  design  adds  to  the  other  good  quali- 
ties of  the  book. 

McLeod  &  Allen  have  completed  their  spring  list  with 
the  publication  of  the  six  novels  announced  for  June.  Of 
these  "The  Scarlet  Car,"  a  series  of  motor  stories,  by 
Richard  Harding  Davis,  "Three  Men  and  a  Maid,"  a 
story  of  English  village  life,  by  Robert  Fraser,  and  "A 
Winged  Victory,"  by  R.  M.  Lovett,  are  probably  the 
leaders. 

Great  things  are  anticipated  for  Robert  Chambers' 
new  novel,  "The  Younger  Set,"  to  be  published  about 
the  end  of  August  by  McLeod  &  Allen. 

The  elementary  school  edition  of  Webster's  "New 
Standard  Dictionary"  is  the  latest  lexicon  to  be  added  to 
Laird  &  Lee's  famous  series  of  school  dictionaries.  It  is 
an  entirely  new  and  original  lexicon  printed  from  bold 
black  type  of  good  size,  making  a  much  superior  book  to 
the  kind  usually  furnished  to  school  children.  Among  the 
many  features  of  this  dictionary  are  the  degrees  of  ad- 
jectives, plurals  of  nouns,  irregular  forms  of  verbs,  proper 
nouns  indicated  by  capital  initials  and  many  new  words 
and  definitions.  Bound  in  black  silk  cloth,  25  cents. 
(Laird  &  Lee,  Chicago). 

A.  C.  McClurg  &  Co.,  Chicago,  have  issued  an  ad- 
vance bulletin  of  their  fall  publications.  The  list  is  a 
big  one  and  attention  is  bestowed  in  it  to  almost  every 
phase  of  publishing- activity.  The  fiction  includes  "Beth 
Norvell,"  by  Randall  Parrish  ;  "The  Crimson  Conquest," 
by  Charles  B.  Hudson,  and  "For  Maisie,"  by  Katharine 
Tynan.  A.  C.  McClurg  &  Co.  also  announce  a  new  series 
of  uniform  reprints  of  the  standard  writers  of  fiction,  to 
start  with  Dickens'  "Tale  of  Two  Cities"  and  "Oliver 
Twist,"  and  Scott's  "Kenilworth"  and  "Ivanhoe." 
Under  the  heading  of  illustrated  gift  books,  they  will 
publish  "My  Book  of  Joys,"  by  Lucy  Fitch  Perkins  ; 
"Immensee,"  by  Theodore  Storm;  "With  Wordsworth  in 
England,"  by  Anna  B.  McMahan  ;  "Shakespeare's 
Christmas  Gift  to  Queen  Bess,"  by  Anna  B.  McMahan  ; 
"The  Lincoln  Year  Book  ;"  "The  Franklin  Year  Book," 
and  "Our  Country  Home,"  by  Frances  Kinsley  Hutchin- 
son. Under  the  heading  of  books  of  history  and  descrip- 
tion, there  will  appear  "The  Great  Plains,"  by  Randall 
Parrish  ;  "The  Campaign  of  Santiago  de  Cuba,"  by  Col. 
H.  H.  Sargent  ;  "Venice,"  from  the  Italian  of  Pompeo 
Molmenti,  and  "A  Handbook  of  the  Philippines,"  by 
Hamilton  M.  Wright.  Other  titles  will  be  announced 
later. 


PUBLISHERS  MOVE. 

After  quite  a  long  occupancy  of  their  premises  on 
Melinda  street,  McLeod  &  Allen,  the  Toronto  publishers, 
have  at  last  felt  the  need  for  more  room,  and  have,  ac- 
cordingly, leased  the  four-storey  building  at  42  Adelaide 
street  west.  They  expect  to  occupy  their  new  quarters 
about  the  middle  or  end  of  August.  They  will  at  first 
use  only  the  ground  floor,  sub-letting  the  basement  and 
upper  floors.  They  have  already  leased  the  top  floor 
to  Cassell  &  Co.,  for  whom  they  will  act  as  selling 
agents. 


CANADIAN  BRANCH   OPENED. 

As  announced  in  the  May  isue  of  Bookseller  and  Sta- 
tioner, Cassell  &  Co.,  Limited,  publishers,  London,  New 
York  and  Melbourne,  have  at  last  made  arrangements  for 
the  opening  of  their  Canadian  branch,  which  is  to  be  lo- 
cated at  42  Adelaide  Street  West,  Toronto.  Mr.  R.  H. 
Paget,  the  firm's  foreign  publisher,  has  been  in  Toronto 
recently  securing  premises  and  overseeing  the  opening  of 
the  branch,  and  it  is  expected  that  the  Canadian  office 
will  soon  be  in  full  operation.  Mr.  H.  Button  will  act  as 
manager,  and  Mr.  G.  A.  Parker  will  take  charge  of  the 
periodical  department. 

It  might  be  of  interest  to  note  that  Cassell  &  Co.  pub- 
lish a  large  number  of  magazines,  including  Cassell 's 
Magazine,  The  Quiver,  Chums,  The  Story-Teller  Maga- 
zine, The  Saturday  Journal,  The  Girls'  Realm,  Little 
Folks,  etc.  The  sale  of  all  these  pei'iodicals  will  be  en- 
ergetically pushed. 

They  also  issue  serially  several  important  popular 
publications,  such  as  "Women  of  All  Nations,"  "The 
New  Book  of  the  Dog,"  "Sacred  Art,"  "The  Book  of 
Photography,"  " Cassell 's  Popular  Science,"  etc.,  which 
are  published  in  monthly  parts  at  low  prices. 

But  what  should  interest  Canadian  booksellers  chief- 
ly is  the  announcement  of  The  People's  Library — hand- 
some, serviceable,  and  yet  cheap  editions  of  the  world's 
most  famous  books.  Twenty-five  titles  are  announced  for 
publication  in  Canada  by  October  1,  including  "Treasure 
Island"  and  "Kidnapped,"  by  R.  L.  Stevenson;  "Adam 
Bede,"  by  George  Eliot;  ''Ivanhoe,"  by  Sir  Walter 
Scott;  "Tom  Brown's  School  Days,"  "John  Halifax, 
Gentleman,"  "Jane  Eyre,"  etc. 

Cassell  &  Co.  have  arranged  with  McLeod  &  Allen, 
Toronto,  for  the  latter  firm  to  act  as  their  selling  agents 
for  the  Dominion. 


BOOKS  OF  THE  MONTH. 

AT  SCOTLAND  YARD.  By  John  Sweeny.  Edited  by 
Francis  Richards.  Toronto:  Musson  Book  Co.  Con- 
tains a  record  of  the  experiences  of  John  Sweeny,  a 
retired  Scotland  Yard  inspector  of  detectives,  from 
the  time  of  his  joining  the  London  police  force  until 
his  recent  retirement.  Gives  some  good  examples  of 
the  inner  workings  of  the  famous  criminal  investi- 
gation department  of  Scotland  Yard,  and  tells  of 
numerous  personal  encounters  with  anarchists  and 
Irish  agitators. 

BUSINESS  DESK  BOOK.  Curtis,  Gardner  &  Co., 
Ltd,  London.  Paper,  2d.  (4  cents).  This  is  a  little 
paper  covered  booklet,  full  of  information  of  the  kind 
that  might  be  needed  any  moment  by  a  business  man. 
Tables  of  weights  and  measures,  profit  and  discount 
tables,  interest  table,  foreign  exchange  rates,  and 
many  other  subjects  of  everyday  use  are  treated  con- 
cisely in  this  little  "tuppenny  book.". 
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DAYSPKING,  AND  OTHER  SERMONS.  By  Rev. 
James  Little.  Oliphant,  Anderson  &  Ferrier,  Edin- 
burgh. 5s.  In  this  volume  of  sermons  the  life  and 
truth  of  the  gospel  are  presented  with  admirable  sin- 
cerity and  directness.  Questions  of  controversy  and 
criticism  are  carefully  avoided.  Prominence  is  given 
to  the  ethical  and  spiritual  value  of  the  gospel  and 
its  power  to  overcome  evil  and  transform  the  life. 
The  style  is  singularly  lucid  and  forceful.  In  the 
publication  of  these  discourses  Mr.  Little  has  made  a 
valuable  contribution  to  Christian  literature. 

HILL  OF  DREAMS.  By  Arthur  Machen.  Dana,  Estes 
&  Co.,  Boston.  $1.50.  A  study  after  the  manner  of 
Do  Quincy.  The  author  has  depicted  a  character  of 
morbid  and  introspective  temperament  dominated  by 
the  imagination  as  one  under  the  influence  of  a  drug. 
The  tone  throughout  is  pessimistic.  A  life  of  dreams 
tends  to  alienation  from  his  kind  and  closes  in  lone- 
liness and  failure. 

OF  SUCH  IS  THE  KINGDOM.  By  Richard  L.  Met- 
calfe. Lincoln,  Neb.:  The  Woodruff-Collins  Press. 
Cloth.  This  is  a  volume  of  essays,  taking  its  title 
from  the  first  one,  which  is  upon  the  subject  of 
children  and  their  influence  upon  mankind.  There 
are  37  other  short  essays,  upon  kindred  subjects, 
drawn  from  life.  The  book  is  replete  with  the  sound- 
est of  moral  and  humane  precepts,  written  in  the 
free  and  unrestrained  style  of  a  man  who  feels 
what  he  says. 

ORTHODOX  SOCIALISM.  By  James  E.  LeRossignol. 
New  York:  Thomas  Y.  dwell  &  Co.  Cloth,  $1  net. 
This  is  a  text-book  on  the  subject  of  socialism,  and 
is  written  with  a  view  of  examining  that  creed.  The 
first  chapter  quite  dispassionately  defines  the  creed 
■  :id  ti'ices  the  rise  of  socialism.  Following  this,  the 
writer  enters  into  discussion  of  the  theory  of  value, 
Hie  law  of  wages,  surplus  value,  the  use  of  ma- 
chinery and  its  effect  on  labor,  panics,  strikes,  and 
all  the  other  topics  which  a  discussion  of  socialism 
naturally  gives  rise  to.  The  method  of  treatment  is 
as  well  suited  to  the  general  reader  as  to  the  student 
of  economics. 

WELLCOME 'S  PHOTOGRAPHIC  EXPOSURE  RE- 
CARD  AND  DIARY,  1907.  New  York:  Burroughes, 
Wellcome  &  Co.,  45  Lafayette  street.  This  is  a  little 
book  useful  to  amateur  photographers.  It  contains 
information  as  to  the  development  of  negatives,  and 
particularly  as  to  the  proper  exposure  of  plates  or 
films.  There  are  120  pages  of  reading  matter,  and 
140  pages  of  specially  ruled  paper  for  the  purpose 
of  recording  particulars  of  any  piece  of  work  and 
the  peculiar  circumstances  surrounding  it.  There  is 
a  celluloid  disc  on  the  inside  back  cover,  by  means 
of  which  the  operator  can  find  the  correct  time  for 
the  exposure  necessary  for  any  kind  of  subject.  The 
book  is  pocket  size. 

WRITING  FOR  THE  PRESS.  By  Robert  Luce.  Bos- 
ton :  Clipping  Bureau  Press.  Cloth,  $1.  This  is  a 
comprehensive  manual  for  the  use  of  all  people  in- 
terested in  literary  work  of  any  kind.  It  is  some- 
what unique  in  form,  as  it  is  without  division  into 
chapters.  It  starts  out  with  instructions  as  to  the 
size  of  copy  paper,  and  more  or  less  completely  deals 
with  every  branch  of  knowledge  entering  into  news- 
paper writing,  magazine  writing  and  book-making 
and  publishing.  It  contains  also  a  useful  glossary  of 
terms  peculiar  to  the  publishing  world.  It  is  now  in 
its  fifth  edition. 
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Farm  Live  Stock 
of    Great  Britain 

By  ROBERT  WALLACE,  F.L.S.,   F.R.S.E.,  etc. 

Professor  of  Agriculture  and  Rural 
Economy  in  the  University  of  Edinburgh, 
Author  of  "Indian  Agriculture,"  "The  Rural 
Economy  and  Agriculture  of  Australia  and 
New  Zealand,"  etc.,  etc. 

Fourth  Edition,  Re-written  and  En- 
larged—making practically  a  new  work. 
800  pp.  of  Text  and  200  pp.  of  Illustrations. 
Medium  8vo,  net  £0  16  0. 


A  Guide  to  breeders  of  all  olasses  of  Stock 
and  a  text-book  for  Students  of  Agriculture. 


Edinburgh:     OLIVER  &  BOYD 

London,  Eng.:       GURNEY   &   JACKSON, 

10  Paternoster  Row. 
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HERE    AND    THERE 
AMONG    THE    STATIONERS 

Items  of  Interest  to  the  Trade  Gathered  from  Various  Sources. 


WATERMAN'S    IDEAL    SIGN. 

The  attractive  illustration  on  this  page  of  the  Water- 
man's Ideal  Fountain  Pen,  is  a  reduced  facsimile  of  an 
advertisement  being  placed  by  the  L.  E.  Waterman  Co., 
of  Canada,  Ltd.,  in  all  Canadian  street  cars.  Upon  re- 
quest, the  company  will  send  to  any  dealer  a  display  sign 
which  is  a  facsimile  of  the  illustration,  lithographed  in 
colors,  size  11  x  21.  They  will  also  furnish  free  to  deal- 
ers, upon  request,  an  electrotype  of  the  illustration  for 
use  in  local  newspaper  publicity.  Wideawake  dealers 
will  see  the  value  of  these  offers  in  that  they  furnish 
valuable  supplementary  advertising,  concentrated  in  each 
locality;  to  the  widespread  advertising  conducted  by  the 
company. 


si  roved.  A  great  deal  of  damage  was  also  occasioned 
by  water.  A  few  days  later  two  men,  one  a  policeman 
and  the  other  a  fireman,  who  had  been  placed  on  guard 
in  the  damaged  store,  were  arrested,  charged  with  steal- 
ing a  number  of  fountain  pens  and  other  small  goods. 
The  loss  was  covered  by  insurance,  spread  over  several 
companies. 

Buntin,  Gillies  &  Co.,  Limited,  Hamilton,  report  an 
increasing  demand  for  lightweight  stationery,  their  onion 
skin  tablets,  both  8vo  and  4to  sizes,  having  a  large  call. 

Worwick  Bros.  &  Rutter  are  showing  a  fountain  pen 
clip  of  a  useful  nature,  which  they  are  giving  away  with 
their  Perfect  fountain  pen.     The  clip  may  also  be  pur- 


IN  VACATION    DAYS 
ON  LAND   OR   SEi 


:erm&n  s 
Ideal  Fountain  Pen 

Keeps     you    in    touch   with 

the    loved     orves     at    home 


The  secretary  of  the  Winnipeg  School  Board  is  call- 
ing for  tenders  for  stationery  supplies. 

Tenders  for  stationery  supplies  are  being  called  for 
by  the  secretary  of  the  Halifax   School  Board. 

Dubin  and  Damin  is  the  name  of  a  new  firm  of  fancy 
goods  merchants  who  have  entered  the  business  arena 
at  Lorigue  Point  e,  Oue. 

The  Acme  Supply  Co.,  Limited,  have  recently  been 
incorporated  in  Toronto,  with  a  capital  of  $40,000.  The 
objects  of  the  company  are  to  carry  on  business  as  wood- 
workers and  to  do  pyrographic  work   and   designing. 

Menzies  &  Co.,  of  Toronto,  have  been  incorporated 
with   a   capital  of  $10,000,. 

Mildred  Leadbetter,  fancy  goods  merchant,  of  Lon- 
don, has  sold  out. 

A  disastrous  fire  recently  caused  a  great  deal  of 
damage  to  the  hook  and  stationery  store  of  I).  J.  Young 
&  Co.,  Ltd.,  of  Calgary.  The  fire  broke  out  in  the  rear 
of  the  building,  and  in  spite  of  the  firemen's  efforts  a 
large  quantity  of  wall  paper  and   fancy  goods  were  de- 


chased  separately.  The  pens  are  packed  in  dozens  in 
neat  show  boxes,  and  are  accompanied  by  a  dozen  in- 
dividual boxes  and  fillers. 

The  Ferris  Wheel  post  card  rack  is  the  latest  novelty 
in  the  line  of  devices  for  exhibiting  post  cards.  It  is 
illustrated  elsewhere  in  the  paper,.  It  stands  about  three 
feet  high,  is  about  one  foot  wide  and  hold  3,500  cards.  It 
is  finished  in  brass  and  will  prove  a  handsome  adjunct 
to  any  store.  As  it  turns,  the  cards  keep  falling  over 
into  perpendicular  positions.  Warwick  Bros.  &  Rutter 
have  the  Canadian  agency  for  these  racks. 

Some  novel  effects  are  being  shown  in  new  papeteries 
by  Warwick  Bros.  &  Rutter.  One  original  design  is  in 
the  shape  of  a  chatelaine  bag,  hanging  by  a  ribbon.  When 
opened  out,  it  shows  neat  packages  of  envelopes  and 
note  paper.  Another  odd  effect  is  a  box  with  octagonal 
projections  running  around  it.  Botli  these  boxes  are 
covered    with    floral    paper,    and    look    very   pretty. 

"Remembrance"  is  the  name  of  an  artistic  papeterie 
box  shown  by  Warwick  lhos.  &  Rutter.  It  has  a  pale 
pink  covering  with  faint  desigir  interwoven.     The  various 
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boxes  shown  this  year  are  for  the  most  part  decorated 
with  floral  designs,  holly  and  mistletoe,  and  come  in  sever- 
al staple   and   novelty   shapes. 

The  hand-made  deckle  edge  note  paper  and  envel- 
opes referred  to  before  in  this  paper  as  having  been  se- 
cure! by  Warwick  Bros.  &  Kutter  from  Italy  are  now 
to  be  had  in  attractive  boxes,  decorated  with  coat  of 
arms  and  floral  paper,.     There  are  two  sizes. 

Buntin,  Gillies  &  Co.,  Limited,  Hamilton,  report  a 
rush  of  orders  for  September  school  opening,  everything 
pointing  to  an  unprecedently  busy  season  in  the  pro- 
ducts of  their  factory. 


HIGH-CLASS  CANADIAN  BINDING. 

It  is  frequently  asserted  that  the  art  of  high-class 
book-binding  by  hand  has  died  out  in  Canada.  Probably 
this  opinion  has  arisen  from  the  small  demand  that  exists 
for  this  class  of  work.  But,  though  the  demand  is  small, 
yet  Canadian  workmanship  in  this  particular  is  by  no 
means  so  mediocre  as  one  might  suppose.  In  fact,  work 
is  from  time  to  time  turned  out  that  would  do  credit  to 
many  of  the  famous  binderies  of  the  old  land. 

A  recent  visit  to  the  bindery  of  Warwick  Bros.  & 
Rutter,  Toronto,  confirms  this  opinion.  A  week  or  so 
ago  this  firm  put  through  some  elaborate  work  on  a  num- 
ber of  duplicate  sets  of  Canadian  books,  intended  for 
presentation  to  Prince  Fushimi  on  the  occasion  of  his 
visit  to  the  Dominion.  The  designing  of  the  covers,  the 
exquisite  tooling  and  the  perfect  finish  of  the  work  com- 
mend it  to  the  most  fastidious. 


A  FINE  CATHEDRAL  PICTURE. 

Five  hundred  and  thirteen  years  is  a  long  time  to  spend 
in  the  erection  of  one  building.  Yet  that  is  the  period  of 
time — from  1377  to  1890 — taken  to  complete  the  magni- 
ficent cathedral  building  at  Ulm  on  the  river  Danube, 
Germany.  A  beautiful  collotype  of  this  building,  the 
spire  of  which  is  161  metres  high,  has  been  received  from 
the  publisher,  Mr.  Heinrich  Jung  at  Ulm,  Germany.  The 
picture  is  printed  on  heavy  paper,  and  is  about  2  feet  by 
18  inches  in  size. 


LYRE  ASSORTMENT. 

A  novel  pencil  assortment  recently  placed  on  the  mar- 
ket is  the  "Lyre"  assortment  No!  1,05:5,  made  by  the 
American  Lead  Pencil  Company.  Like  all  assortments 
brought  out  by  this  concern  of  late,  the  Lyre  is  compact 
and  is  of  excellent  value  for  the  money;  it  takes  up  but 
a  few  square  inches  of  space  on  the  counter,  and  con- 
tains only  the  leading  brands,  every  style  being  a  top- 
notcher  in  the  way  of  popularity.  The  box  is  in  the 
shape  of  a  lyre,  and  contains  six  dozen  round  and  hexa- 


gon pencils  with  assorted  finishes,  gilt  and  nickel  tops 
and  fitted  with  grey,  green  and  pink  rubber  erasers.  Col- 
ored illustration  and  price  will  be  furnished  on  appli- 
cation. 


TARIFF   DECISIONS. 

The  customs  tariff  on  the  following  stationery  lines 
has  been  settled  at  the  following  figures: 

Slate  used  for  the  purpose  of  school  blackboards, 
British  preferential  rate,  15  per  cent. ;  general  tariff,  25 
per  cent. 

Paper  napkins,  white  or  colored,  British  preferential 
rate,  224  per  cent.;  general  tariff,  35  per  cent. 

Bags  or  sacks  used  as  coverings  in  transportation 
of  magazines  from  United  States — such  magazines  being 
free  of  dutv — free. 


Crane's  Linen  Lawn  Cards 


Have  been  adopted  by  many  of  tHe  leading  stationers  of  tHe  country  as  tKe 
new  visiting;  card  stocK.  It  maKes  a  striKingly  attractive  card  in  tKe  two- 
sheet  tKicKness,  and  prints  well  from  plate.  THe  fasKionableness  of  tKe 
Crane's  Linen  Lawn  papers  will  add  much  to  tKe  demand  for  tKe  Linen 
Lawn  cards.     Send  for  samples  of  them. 

It  will  pax  »ny  of  the  trad*  to  visit  our  salesrooms  in  Chioago,  Boston  or  New  Yorh. 
"We     ire    showing    the     Holiday    lines     and    other    novelties,    as    -well    as    the    staples. 


TRADE     MARK 


GEO.  B.  HURD  (EX  CO. 

Fine    Paper    Manufacturers 

425  and  427  Broome  Street,  New  Yorh,  U.S.A. 
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BERLIN'S    LATEST    STAPLES. 

•Alert  dealers  will  be  glad  to  note  that  not  the  least 
important  pari  of  the  1907  Berlin  lines  is  that  devoted  to 
spring  staples,  embodying  a  hundred  and  fifty  distinctly 
new  numbers. 

The  "Art  Linen,"  "Manor  Linen"  and  "Art  Ideal" 
numbers  are  designed  to  give  the  dealer  a  twenty-five 
cent  box  in  an  all-over  design  cover  with  an  excellent 
quality  linen  finished  stock,  ribbon  tied,  as  filler.  These 
titles  are  certain  to  prove  splendid  summer  sellers. 

The  Hand  Plated  Vellum,  the  new  high  finish  vellum 
stock,  is  furnished  in  ream  goods  and  weddings,  as  well 
as  in  papeteries.  It  is  said  to  be  meeting  with  marked 
success  with  the  jewelers  and  high-class  trade.  It  re- 
tails from  forty  to  sixty  cents  per  quire  with  envelopes. 

The  St.  Clair  Linen  and  Berlin's  English  Weave  are 
both  high  grade  linen  finish  papers,  and  are  put  up  in 
highly  attractive  boxes,  to  retail  from  thirty-five  to  fifty 
cents  in  the  various  sizes. 

One  of  the  most  attractive  features  of  the  line  is 
"Ouray  Linen,"  an  Indian  head  top  in  six  colors  and 
gold,  probably  the  most  striking  papeterie  shown  in  high 
grade  goods  this  year.  This  package  retails  from  forty 
to  sixty  cents  in  the  various  sizes. 


The  new  lloral  boxes,  made  in  the  popular  drawer  box, 
also  in  tandems,  are  sure  to  prove  fully  as  popular  as 
Berlin's  other  floral  line. 

All  in  all,  the  new  Berlin  staple  line  is  as  strong  a 
one  in  its  way  as  the  Berlin  holiday  display.  Both  may 
be  seen  at  the  Berlin  &  Jones  Broadway  sample  rooms 
(G21  Cable  Building,  N.Y.,  U.S.A.),  or  at  factory  sample 
rooms  (547  W.  27th  St.,  N.Y.,  U.S.A.),  or  on  the  road, 
by  appointment  with  any  one  of  the  Berlin  salesmen. 

NEW  SUPPLY  FIRM. 

A  new  firm  of  photo  supply  manufacturers  and  deal- 
ers have  been  incorporated  in  Toronto,  under  the  name 
of  the  Canada  Photo  Supply  and  Manufacturing  Co., 
Limited.  The  company  have  a  capital  stock  of  $40,000, 
and  their  head  office  is  at  339  Broadview  avenue,  Toronto. 

The  manager  of  this  company,  Mr.  W.  M.  Mitchell, 
claims  to  have  invented  a  machine  which  will  turn  out 
real  photograph  post  cards  quicker  and  better  than  any 
process  previously  discovered.  It  is  his  intention  to  put 
this  machine  on  the  market,  and  manufacture  and  supply 
the  necessary  chemicals  and  other  accessories  for  its 
proper   use. 


"IrlifllS    PENCILS 


LONDON,  Eng. 


THE  BE8T  THE  WORLD  PRODUCES 
17  DEGREES- SOFTEST  TO   HARDEST 

SAMPLES  AND   PARTICULARS   ON    REQUEST. 

AMERICAN  LEAD  PENCIL  COMPANY,  new  york 


!$      PENCILS 


CAN  NOW  BE  OBTAINED 
FITTED  WITH  HEAVY  GILT 
PROTECTORS  and  RUBBERS 


The  Sutcliffe-Edmison  Go.,  limited 

TORONTO,        -        ONT. 

Wholesale  Fancy  Goods,  Druggists'  Sundries, 
Dolls,  Toys,  China  and  Glassware. 

We  are  now  showing  our  Import  and  Stock 
lines  for  Fall  Trade,  and  have  the  newest, 
most  up-to-date  and  best  money  making  lines 
procurable. 

It  will  pay  you  to  inspect  our  range  of 
goods  and  prices  before  placing  orders  else- 
where. Your  present  requirements  in 
Summer  Novelties,  Rubber  Balls,  Sporting 
Goods,  Japanese  Fans,  Lanterns,  Jap. 
Screens,  Tissue  Paper  Napkins,  Lunch  Sets, 
Garden  Sets,  Sand  Pails,  Shovels,  etc.,  will 
receive  our  prompt  attention. 

Our  China  Department  is  now  well  stocked 
with  new  and  very  neat  designs. 


The  SUTCLIFFE-EDMISON  CO.,  Limited 

76   YORK   ST.,   TORONTO,    ONT. 


OCKftiAM^KAifiiflC6ift333tt£A^ftSCftt^0#OOO0OOOO<3OOO 

Booksellers   and   Stationers 

will  find  it  profitable  to  give 

The  Busy  Man's  Magazine 

a  prominent  place  in 
their  magazine  displays. 
The  news  stand  sale  is 
increasing  at  a  pheno- 
menal rate.  It  is  a  ready 
seller,  and  the  profits  are 
large.  It  needs  only  to 
be  introduced  to  be  ap- 
preciated. Order  from 
your  News  Company  on 
a  fully  returnable  basis. 

The  Busy  Man's  Magazine 

Montreal,  Toronto,  Winnipeg,  London,  Eng. 
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CARTER'S 

INttY  RACER 


Removes  ink  blots  from   paper,  and  eradicates  ink  and 

other  stains  from    all  kinds  of  cloth,  carpets,    desks, 

hardwood   floors,  etc. 


EACH  DOZEN 
IN  AN  EASEL 
BOX    FOR 

COUNTER 
DISPLAY. 


IS      A      FAST      SELLER 


THE    CARTER'S    INK    CO. 


BOSTON 

CHICAGO 


NEW    YORK 

MONTREAL 


"Sports"  Playing  Cards 


THE    REST    VALUE 
IN  THE  MARKET. 

ONE  OF  MANY 
VARIETIES. 


Leaders  in  a  second 
grade  —  GOOD 
LUCK  and  ST. 
LAWRENCE. 


SPECIAL  CARD    FOR 
WHIST  PLAYERS 


ist 


LACROSSE  DESIGN. 

We  are  hsaiquarters  for   PLAYING  CARDS 
M^DE    IN    CANADA. 

Style  and   finish  equal  to  Imported  Cards. 
Advertising    Cards    of  all   sorts— Novel  Designs. 
FOR  SAMPLES  AND  PRICES  APPLY— 

The  UNION  CARD  &  PAPER  CO., 


ited 


MONTREAL 


WHAT  IS  MORE  IMPORTANT 

than  having  your  business  records,  copies 
of  contracts,  etc.,  preserved  ?  To  be  sure 
of  this,  it  is  necessary  to  have  Carbon 
Paper  and  Typewriter  Ribbons  made  from 
colors  that  are  absolutely  permanent. 
These  colors  are  costly  and  that  is  why 


is  sold  at  a  higher  price    than  manv  other 
lines  advertised. 
Our  goods  are  guaranteed  in  all  respects. 

The  Carbon  Paper  and  Ribbon  Mfg.  Co. 

Limited 

Office  and  Factory — 34  Adelaide  Street  West. 
TORONTO,  CANADA 


~«*4 


Quality  Papers! 

Your  requirements,  no  matter  what  they  are,  can 
be  satisfactorily  met  by  us,  as  we  have  the  facili- 
ties for  manufacturing  lines  which,  for  quality, 
cannot  be  equalled  in  the  Dominion.  Notice  a 
few  of  our  chief  lines,  sizes  and  weights  given  : 


PROVINCIAL  BOND 

White  and  Tints 


PROVINCIAL  BOND 

Azure 

1  7  x  28—20,  24  and  28  lbs.  1  7  x  28—28,  32  and  36  lbs. 

17x22—14,  16,  18,  20  and  24  lbs.  21  x  32-56  lbs. 
19x24— 20  lbs.  23x36— 72  lbs. 

COVER   PAPER 


SNOWFLAKE 


ADELIA 


In  Blue,  Red,  Lilac  and  Wine 


Fine  White  Wove,  Double 
Cap  and  Folio 


20  x  25—40  and  60  lbs. 
22^  x  28)*— 50,  60  and  80  lbs.         and  variety  of  other  lines. 


The  Northern  Mills  Pulp 
and  Paper  Co. 


MILLS: 

St.  Adele,  Que 


278  St.  Paul  Street 

MONTREAL 
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Bookseller  and  Stationer 


The  New 

Ferris  Wheel  Post  Card  Rack 

Gilt  Lacquered  Finish 


Height,   31    inches. 


Weight,  36  lbs.,  packed  ready  for 
shipment. 


NOVEL 

ATTRACTIVE 

SERVICEABLE 


The  Ferris  Wheel  Post  Card  Rack  is  solidly  constructed  and  the  gilt  finish  makes  it  the 

most  attractive  stand  made.     The  wheel  is  made  so  that  it  may  be 

turned   by   electric   power  if   desired. 


ORDER  A  SAMPLE 


The  "Gassaway"  Post  Cards 


Sixty   original  juvenile  designs  in 
high-class    colored    reproductions 


ORDER    A    SAMPLE   BOX 


Put  up   one    hundred    assorted  in 
box.     Price,  $1.23 


SIXTY  DESIGNS 


Warwick  Bros.  ®>  Rutter,  Limited 


Publishers  of 

Picture  Post  Cards 


Toronto 


BOO  K  S E LLKR      AN  D      S T  A TIONER 


FILLING  WASTED   SPACE. 

The  accompanying  picture  shows  how  a  gallery  and 
shelf  partition,  which  was  the  only  available  space  for 
post  cards  in  a  compact  commercial  stationery  store,  has 
been  utilized  by  the  Early  suspension  post  card  holder. 
Mr.  Earl  J.  Early,  the  inventor  of  the  holder,  devised  it 
particularly  to  meet  the  requirements  of  the  limited  space 
available  for  post  card  display  in  this  store. 

One  quarter  of  the  number  of  holders  shown  in  the  il- 
lustration are  supported  from  the  shelf  partitions  by 
Early  adjustable  brackets.  The  remainder  are  supported 
by  the  gallery,  carrying,  all  told,  50,000  cards  without 
interfering  with  the  regular  stock. 

The  Early  holders  are  designed  on  the  unit  principle, 
and  can  be  linked  into  chains  of  any  length.     Each  hold- 


this  holder,  you  lay  a  number  of  these  strips  together, 
pass  a  double  string  or  elastic  through  the  holes  on  one 
side,  carry  underneath  and  then  up  through  the  holes 
on  the  other  side.  Pass  the  string  through  till  it  is 
long  enough  to  hold  all  the  cards  desired,  then  tie  it. 
The  strips  will  then  be  lying  on  top  of  each  other.  Lift 
up  all  strips  but  the  bottom  one,  insert  your  post  card 
between  the  double  string  and  repeat  the  operation  until 
all  the  strips  are  used.  When  a  card  is  removed,  those 
on  top  of  it  fall  down  and  fill  up  the  gap  automatically. 

GERMAN   COLOR  PRINTING. 

One  of  the  most  remarkable  developments  of  science, 
in    I  his  scientific  age,  is   that  of  the   color  printing  art. 


The  Birthplace  ofth? 

EARLY  SUSPENSION 
POST  CARD  HOLDER 


er  is  an  adjustable  rust-proof  pocket,  without  springs, 
giving  the  cards  a  forward  tilt  like  pictures  on  a  wall. 
The  slant  base  enables  cards  to  be  removed  one  at  a 
time,  which  prevents  the  remainder  of  the  stock  from 
being  soiled. 


A  SIMPLE   CARD  HOLDER. 

A  slip  of  metal  and  a  piece  of  thin  string,  just  about 
describes  the  "C.H.B. "  card  holder,  now  being  placed 
on  the  market  by  William  Mitchell  (Pens)  Limited,  Lon- 
don. The  device  consists  of  a  little  thin  strip  of  black 
steel,  3  inches  long  and  a  quarter  of  an  inch  ide,  with  a 
hole  pierced  in  either  end.     To  display  post  cards  with 


Crude,  indeed,  are  the  color  prints  of  old,  when  compared 
with  some  of  their  beautiful  successors  of  the  present 
day.  Among  the  foremost  nations  of  the  earth  in  the 
development  of  the  art  of  printing  in  colors  is  Ger- 
many. There  are  many  firms  in  that  progressive  coun- 
try whose  talents  are  entirely  devoted  to  color  printing 
and  chromo-lithography,  and  among  the  most  success- 
ful of  these  firms  is  that  of  A.  Moiling  &  Co.,  of  Han- 
over. Although  this  firm  turns  out  some  excellent  half- 
tone work,  its  specialty  is  chromo-lithography.  In  this 
line  it  is  right  in  the  van  of  progress. 

By  that  method  of  reproduction  the  firm  turns  out 
all  manner  of  printed  things.  There  are.  for  instance, 
children 's   toy-books   embracing  many   subjects,   such   as 
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Bookseller  and  Stationer 


HIS 


MARK 


H  igh  G  rade 
Printing 

from  the  conception  of  the 
idea  to  the  finished  job — we 
are  now  ready  to  produce  in 

our  NEW  PRINTING 
DEPARTMENT 

With  everything  new — 

NEW  MANAGER— 
from  New  York  City,  full  of 
the  ideas  and  methods  of  the 
best  printers,  advertisers  and 
publishers  of  the  States — 

NEW  PRESSES— the 
latest  products  of  the  press 
makers — 

NEW  TYPE— the 
best  faces  selected  from  the 
stocks  of  leading  foundries 
and  a 

NEW  RESOLVE— to 
make  every  job  a  credit  to 
us  and  to  you — we  ask  for  a 
chance  to  figure,  furnish  lay> 
outs,  dummies,  schemes  and 
designs  for  anything  from 
a  letterhead  to  a  catalog — 


If   you    want 

"printing  that's  different" 

let    us   hear    from   you 


MACLEAN 

PUBLISHING 
CO  LTD 

John     Bayne    MacLean 
President 

10  Front  St  East     Toronto 

MONTREAL         WINNIPEG 
LONDON  ENG 

PRINTING   DEPT 

Charles    Edward    Peabody 
Manager 


mark 


in  obtaining  renewals  of  subscriptions,  in  spite  of  the 
Little  Red  Riding  Hood,  Cinderella,  etc.,  some  printed 
on  untearable  linen  paper.  Children's  post  card  paint- 
ing books  are  also  specialized  in  by  this  firm.  Christmas 
cards,  boxes,  post  cards — to  name  in  detail  all  the  pro- 
ducts of  the  art  in  which  this  firm  excels  would  be  im- 
possible in  (lie  limited  space  available;  but  it  would  be 
quite  safe  to  sum  up  their  capacity  by  saying  they  can 
print    in   colors   anything  capable   of  it. 


THE  TRAVELING  MAN. 

Could  I  pour  out  the  nectar  the  gods  only  can, 

I  would  fill  up  my  glass  to  the  brim 
And  drink    the    success    of    the    Traveling    Man, 

And  the  house  represented  by  him  ; 
And    could     I     but     tincture     the     glorious     draught 

With  bis  smiles,  as  I  drank  to  him  then. 
And  the  jokes  he  has  told  and  the  laughs  he  has  laughed, 

I  would  fill  up  the  goblet  again — 

And  drink  to   the  sweetheart  who  gave  him  good-by 

With  a  tenderness  thrilling  him  this 
Very  hour,  as  he  thinks  of  the  tear  in  her  eye. 

That  salted  the  sweet  of  her  kiss  ; 
To  her  truest  of  hearts  and  her  fairest  of  hands 

I  would  drink,   with   all   serious  prayers, 
Since  the  heart  she  must  trust   is  a  Traveling  Man's, 

And  as  warm  as  the  ulster  he  wears. 

1  would  drink  to  the  wife,  with  a   babe   on  her  knee, 

Who  waits  his  returning v  in   vain — 
Who  breaks  his  brave  letters  so  tremulously 

And  reads  them  again  and  again  ! 
And  I'd  drink  to  the  feeble  old  mother  who  sits 

At  the  warm  fireside  of  her  son 
And  murmurs  and  weeps  o'er  the  stocking  she  knits, 

As  she  thinks  of  her  wandering  one. 


Biggest  Selection  of  Post  Cards  for  the  Trade,  Fancy 
Glaces  and  Colored  Bromos.     A  Very  Good  Imitation. 

Colored  Series  &  Children,  SI. 50  per  100  &  SI2.50  per  1000 
Plain  Glace  Radio,  SI. 00  per  100  and  $9  00  per  1000 
Black  Bromot,  GOc.  per  100  and  $5.50  per  1000 

Send  postage  for  samples.     Note  the  prices. 

THE  FALICK   IMPORT  CO. 

107  St.  James  St.  -  Montreal 


rt  ■    ■      'in      i         j       Autotype-chromo,     Photo- 
rlClON8l    rOSICarOS,  ^Pe,     and     Lithographic 

Coloured,  etc. 

Cards  made  from  any  Photograph.     All  orders  receive  prompt 
and  careful  attention.     Lowest  terms. 


erman  Postcard  Works 

Boch&KirschfrankforriVI. 


Several  Rewards 


Established   1872 


COOD  AGENTS  WANTED 


Fine  Art  Printing  Co. 

Kaufbeuren,  Munich,  Germany 

Manufacture  to  order  for  important  buyers, 
as  a  specialty  : 

in  Collotype,  from    1,000   up- 
wards, per  design, 
in  Copper  -  plate    Printing-, 

from     1,000     upwards,    per 
design- 
in  Retochrom— combined  let- 
ter press    and    lithographic 
color  printing,   3,000,   5,000   and    10,000   per   design,    in    sheets    of    30 
nd  61  designs. 


Postcards 


BOOKSELLER     AND      STATIONER 


SPECIAL  FOR  STATIONERS 

SCHOOL  OPENING 

We  are  showing  the  finest  range  of  new  scribblers  ever  offered  to  the  Trade  in  Canada. 

SIXTEEN  NEW  DESIGNS 

We  wish  to  call  special  attention  to  our  eight  new  Animal  designs   done  in   the  three-color  pro- 
cess, and  specially  made  up  for  us  in  the  Old  Country.    Highest  grade  of  Toned  Paper  for  Pen  Work. 
These  scribblers  are  absolutely  in  a  class  by  themselves. 
We  also  carry  a  full  range  of  supplies,  and  all  authorized  School  Text  Books. 

CLARK  BROS.  &  CO.,  united 

Wholesale  Stationers  -  -  -  WINNIPEG,  MAN. 


W.  NEUMANN   &  CO.,  WXK42, 

High-class  Collotype  Printers 


SPECIALTY 


Collotppe  postcards 


TO  ORDER 


Hand-coloured  Collotype  Cards 
Double-tone  Collotype  Cards 


Glossy  Collotype  Cards 
Photochrom  Collotype  Cards 


CHEAPEST  PRICES. 


ALL   KINDS   OF   VIEW-ALBUMS   AND  SAMPLE  SHEETS 

WHOLESALE    AND    EXPORT    ONLY 


SPECIAL  COMBINATION  OFFER 

i  (one)  Assortment  to  a  Customer 


REGULAR  PRICE 

50  Leather  Cards  ....  $1-25 

12  Asst'd  Real  Fur  Teddy  Bears  .  .60 

12  Asst'd  Pen  Wipers,  Teddy  Bears  .42 

12  Leather  Medals          ...  .30 

12      "        Sole,  P.C 30 

12      "        Appliquet  Flower  Sets  .60 

12      "        Mignon  Post  Cards      .  .18 

$3.65 


Delivered  free  of  expense,  anywhere  in 
U.S.  or  Canada,  $2.65,  cash  with  order. 


Retail  price  for  this  lot, 


$7.66 


$7.66  Retail 
$2.65  Cost  you 

$5.01  Your  net  profit. 


We  have  now  (500)  varied  designs  in  Hand  Burnt  and  Painted  Leather  Cards, 
also  a  fine  line  of  Artistic  Novel  and  Attractive  Souvenirs. 


LEATHER    POST    CARD    CO. 

335    BROADWAY,    NEW    YORK 
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PAYSON'S  INDELIBLE    INK 


MOTEL  DIRECTORY 


Trade  supplied  by  all  Leading  Wholesale 
Drug  Houses  in  the  Dominion. 

Received  Highest  Award  Medal  and  Dip'oma 
at  Centennial,  Philadelphia,  1876;  World's  Fair, 
Chicago,  1898,  and  Province  of  Quebec  Exposi- 
tion, Montreal,  1897. 


Standard  Commercial  Works. 


Matte's  Interest  Tables, 

At  4,  6,  6,  7,  8,  9  and  10  per  cent,  per  annum,  by 
Napoleon  Matte.    6th  Edition.    Price,  $3.00. 
Matte's  Three  Per  Cent.  Interest  Tables, 
By  the  same  author.     On  fine  toned  paper  and 
strongly  bound.    Price,  $3.00. 
Hughes'  Interest  Tables  and  Book  ot  Days 

combined. 
At  3,  3%  4,  5,  5V£,  6,  7  and  8  per  cent,  per  annum 
By  Charles  M.  C.  Hughes,     rice,    5.00. 
Hughes'  Supplementary  Interest  Tables, 
Comprising  a  Special  Interest  Table  for  daily  bal- 
lances,  showing  interest  for  one  thousand  days  on 
any  amount,  rates  from  %  per  cent,  to  334  Per 
cent.,  inclusive.     Also  a  table  showing  interest 
for  one  thousand  days  at  5  per  cent.,  by  means  of 
which  (in  connection  with  Comparative  Tables), 
interest  for  one  thousand  days  can  be  obtained  at 
any  rate  from  %  per  cent,  to  10  percent.,  inclusive, 
and  COMPARATIVE  INTEREST  TABLES  for  ob- 
taining interest  on  any  rate  from  %  per  cent, 
to  10  per  cent.,  inclusive,  on  the  basis  of  365  days 
to  the  year  in  %  per  cent,  rates.     By  Charles 
M.  C  Hughes.    Price,  $2.00 
Hughe%'  Interest  Tables, 
At  6  and  7  per  cent,  per  annum  (on  the  Dasis  of 
365  days  to  the  year),  for  one,   two,   three  and 
four  months  and  days  of  grace  ;  for  use  in  Dis- 
counting and  Renewing  Promissory  Notes.     By 
Charles  M.C.  Hughes  (on  folded  card,  14^x93^) 
strongly  bound.    Price,  $1.00. 
Hughes'  Savings  Bank  Interest  Tables, 
At  2%,  3  or  33^  per  cent,  (each  on  separate  card) 
on  the  basis  of  one  month,  being  1/12  part  of  a 
year  ;  by  Charles  M.  C.  Hughes.    Price,  $1.00. 
Buchan's  Sterling  Exchange  Tables, 
Converting  sterling  into  Canadian  currency,  and 
vice  versa,  advancing  by  8ths  and  16ths,  with  other 
useful  tables;  by  Ewing  Buohan.  Second  edition. 
Price,  $4.00. 

Buchan's    Sterling    Equivalents    and    Ex- 
change Tables, 
Showing  the  relative  value,  according  to  the  rate 
of  discount  in  London,  in  Canadian  and   New 
York  systems  of  quotations,  of  bills  of  exchange 
drawn  at  any  rate,  or  having  any  number  of  days 
to  run,  etc.,  etc.,  by  Ewing  Suchan.    Price,  $4.00 
Buchan's  Par  ot  Exchange  (Canadian), 
Giving  sterling  into  dollars  and  cents  and  vice 
vtrsa,  from  £1  upwards,  also  sterling  equivalents, 
Canada  Into  New  York  and  vice  versa  ;  by  Ewing 
Buchan.    Price  (in  sheets),  each,  20c. ;  mounted 
(on  boards),  each,  35c. 
The  Importers'  Guide, 

A  hand-book  of  advances  of  sterling  costs  in  deci- 
mal currency  from  one  penny  to  1,000  pounds, 
with  a  FLANNEL  TABLE,  from  20  to  lOOshillings 
per  piece  of  46  yards  ;  by  R.  Campbell  and  J.  W. 
Little.  Cloth,  75c. ;  leather,  $1.00 
The  Canadian  Customs  Tariff, 
Revised  to  date,  containing  lists  cf  warehousing 
ports  in  the  Dominion,  the  Franco-Canadian 
treaty,  extracts  of  Canadian  Customs  Act,  Ster 
ling  Exchange,  Francs,  German  Rixmark,  at 
Cadadlan  Customs  values,  also  a  table  of  the 
value  of  francs  in  English  money,  Harbor  Dues, 
etc.,  etc.    Cap  8  vo,  cloth.    Price,  50c. 

MORTON,  PHILLIPS  &  CO., 

PUBLISHERS, 
755  and  1757  Notre    Dame    St.,    MONTREAL 


the  BROWN    BROS,.    Limited,    of    Toronto 
Tarry  a  full  Una  of   our  publications  in  atock, 


WINDSOR  HOTEL 

HAMILTON,  BERMUDA 

This  house  is  pleasantly  and  conveniently  lo- 
cated on  the  East  side  of  Queen  Street.  The 
rooms  are  bright  and  cheerful.  Every  attention 
paid  to  guests.  Billiards  and  Pool.  Hot  and 
cold  water  baths.    A.  MoNiool,  Prop. 


TOWER  HOTEL^orgetown 

BRITISH  GUIANA. 

This  first-class  hotel  is  most  conveniently  situ- 
ated in  the  coolest  and  healthiest  part  of  the 
city.  Five  minutes  from  railway  Btation  and 
steamer  stal  lings,  and  near  to  all  principal  public 
buildings.  Oool  and  lofty  bedrooms.  Spaoious 
Dining  and  Ladies'  Rooms.  Billiard  Room. 
Electric  light  throughout* 


WOODSIDE  BOARDING 
HOUSE 

Corner  of  Main  and  Lamaha  Streets 
GEORGETOWN,  DEMERARA. 

Oool  and  airy  Bedrooms,  Excellent  Cuisine 
Attendance  qualified.  Terms  moderate.  Elec 
trio  Car  Loop  at  gate  of  premises.  Patronage 
Solicited.    Manageress,  E.  CoTTAM. 


VICTORIA  LODGE 

HAMILTON,    BERMUDA 

Mrs.  J.  F.  SMITH    Proprietress. 

Opposite  Victoria   Park   and    Cedar    Ave. 
Private  Board  $12  to  $14  per  week. 
Open  Nov.  1  Closes  in  May. 


WINTER  RESORT 
Queen's  Park  Hotel 

Port  of  Spain,  Trinidad,  B.W.I. 
JOHN  McEWEN,  Manager.      For  Rates,  etc 
apply  Trinidad  Shipping  and  Trading  Co., 
29  Broadway,  New  York. 


THE  GRAND  UNION 

The  most  popular  hotel  in 
OTTAWA,  Ont.      James  K.  Paisley,  Prop. 


DOMINION 

HOUSE 

W.  H.  DURHAM, 

Proprietor 

RENFREW, 

ONTARIO 

The   most   popular  Hotel  in 

the  Ottawa  Valley. 

HALIFAX   HOTEL 

HALIFAX,  N.S. 


ACCOUNTANTS  AND  AUDITORS 


JENKINS  4  HARDY 

Assignees,  Chartered  Accountants,  Estate  and 

Fire  Insurance  Agents,  15J  Toronto  St.  .Toronto. 

465  Temple  Building,  Montreal. 


DAVENPORT,   PICKUP  &  CO., 

Chartered  Accountants  and  Assignees, 

622  Mclntyre  Block  and  422  A'hdown  Block, 

Winnipeg,  Man.,  and  at  Brandon,  Man. 


The  Topaz  Pencil 

As  good  as  any  at  any   price 
Better  than  any  at  the  same  price. 

HB--H--HH--HHH--B 

—  AND  — 

Indelible  Copying. 

Write  for  Samples  to 

Warwick  Bros.  &  Rutter,  Limited 

Wholesale  Stationers,   TORONTO. 


The  Special  Fall  Number 


of 


Bookseller  "'Stationer 


will  be  issued  on 


Wednesday,  August  14th,  1907 


This  Number  affords  the 
best  opportunity  for  dealers 
in  all  sorts  of  stationery  and 
fancy  goods  lines  to  address 
the  Canadian  Trade. 

Orders    for    space    should 
be  booked   early. 


BOY  WANTED 

ANY  BOY  in  every 
town  and  village  in 
Canada  can  earn  many 
dollars  by  selling  our 
publications  among  his 
neighbors  and  rela- 
tives and  business 
men. 

YOU  can  begin  at  once. 
No  money  needed  to 
start.  We  will  provide 
you  with  capital.  A  watch 
to  the  boy  who  does 
good  work,  as  special 
prize. 

Write  at  once  to 

THE  MACLEAN  PUBLISHING  CO. 

10  Front  St.  E.,  TORONTO 
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Wall   Paper 

Imitation  Burlaps. 

The  use  of  burlaps  as  a 
wall  decoration  is  becoming' 
more  and  more  the  fashion 
each  year.  Its  utility  for 
certain  rooms,  such  as  of- 
fices, vestry  rooms,  and 
other  places  of  a  like  nature 
ensure  it  a  permanent  place 
in  the  wall  paper  market. 
This  being  the  case,  it  is  but 
natural  that  some  enterpris- 
ing manufacturers  have  come 
forward  with  an  excellent 
imitation  of  burlap,  made 
wholly  of  paper. 

This  imitation  burlap, 
which  is  now  among  the 
chief  of  the  fall  designs,  is  a 
line  capable  of  being  a  good 
seller  if  properly  pushed. 
Being  cheaper,  and  looking 
so  much  like  the  real  article, 
i$  is  bound  to  find  popular 
favor.  This  is  rather  a  for- 
tunate circumstance  for  the 
stationer,  owing  to  the  fact 
that  it  constitutes  still  an- 
other line  of  goods  which  he 
may  legitimately  handle. 
The  real  burlap  is  chiefly 
handled  by  painters  and  de- 
corators, and  would  be 
rather  a  cumbersome  article 
for  a   stationery  store. 

Cloud  Effects. 
A    good  deal  of    attention 
is  being  paid  by  wall  paper 
manufacturers   nowadays     to 
ceiling  papers.     One     of     the 
most  popular  of  these  special 
designs,   and    one    likely    to 
continue  in  favor,  is  the  shot 
silk    effect.     This     is    not     a 
new   design,   having  been     in 
vogue      for     a     considerable 
time.    It     has    come    to     be 
considered  as  a  staple  design, 
will  be   sold   in  the  fall   season 
however,    especially     for     the 
cloud  effect.    It  is  not  seen  to 


STAUNTON'S 
WALL   PAPERS 


Our    Salesmen    are    offering 

THE   BEST    VALUES 

Highest  Quality  of  Materials,  Widest  Range  of  Catchy 
Designs,  Color  Treatments  that  Attract  Attention,  Compel 
Interest,      Admiration      and     the      Desire      of     Possession. 

TKese    Essentials  to    Successful 

WALL  PAPERS 

I! 

Are  every-wWere  in  evidence  in  the  51«l  line  of  new  samples  made  by 

STAUNTONS  limited 

MAftERS    OF    SUPERIOR    WALL     PAPERS 

TORONTO. 


and  large  quantities  of  it  wall  paper  dealer's  demonstration  stand,  as  it  should  be 

.    There  is  a  new  design,  looked  at  from  below.    It  consists  of  a  light  blue  ground, 

ceiling.    That    is    the   fine  upon   which   are  fleecy  cloud  masses   in   strong  light  and 

the  best  advantage  on  the  shade. 


(N°U  '    WILLIAM.   MlTCj«*ysCri<,FENS)L»-  (M°1)      M 

^ — f  LONDON    4.    BIRMINGHAM  V^!/      W- 


DISPLAY  your  PICTURE  POST  CARDS 

with  the 

"C.H.B."  Card  Holder 

giving  full  view  of  card  without  damage 

SIMPLE,  EFFECTIVE  and  INEXPENSIVE 
Larger  Sizes  for 

BOOKS.  MUSIC,  PICTURES,  etc 

Particulars   and   supplies    may   be    obtained    from 
wholesale  dealers,  or  from  the  makers. 

William  Mitchell  (Pen)  Ltd. 

STEEL  PEN  MAKERS 

44  Cannon  Street,  London,  and  Washington 

works,  Birmingham. 


Telegram — Address 

KUNNTMARKERT, 
DRESDEN 


ONLY    FOR     WHOLESALE     DEALERS 
AND  POST  CARD  PUBLISHERS 

MARKERT   &  SOHN 

Graphic  Art  Works 

DRESDEN-A.    Wintergartenstr,  74 

Manufacture  : 

PICTURE  POST  CARDS 

MADE  after  YOUR  own  photos. 

AS  A  SPECIALTY  W!   MAKE 


COLLOTYPE,  COLOURED  COLLOTYPE, 

DOUBLE  TONE,  HAND  COLORED,  GLAZED 

and  AUTOTYPE  POST  CARDS, 

VIEW  ALBUMS,  ALBUMS 

Ask  for  samples  and  quotations 
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THE  TELEPHONE 


Is  a  companion,  friend  and  servant  combined. 
Invaluable  for  convenience  in  the  household. 

LONG    DISTANCE    TELEPHONE    SERVICE 

Has  no  equal  for  the  facility  it  affords  in  business  life. 
Full  particulars  as  to  rates  and  service  at  the  near- 
est office  of 

THE  BELL  TELEPHONE  COMPANY  OF  CANADA 


jv*--^-^"*-^*--*.^.'^.-*.-^.  ■».-%•-%.-%.-%.  ■%.■%. -^.-%.  ■%.■*.-%■■%.■%•■%•■%.•%.  -^  ■%.-%.-*. 
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ESTERN 

ASSURANCE 
•  •  •  COMPANY. 


FIRE 

AND 

MARINE 


Head  Office— TORONTO,  ONT. 
Assets  over  $3,570,000 

Income  for  1906,  over      3,609,000 

HON.  GEO.  A.  COX,  President, 

W.  R.  BROCK,  Vice  President 

W.  B.  MEIKLE,  General  Manager 

C.  C.  FOSTER,  Secretary 


THE  METROPOLITAN 


Capital  Paid  Up 
$1,000,000,00 


V%  H  fcl  1/  Reserve  Fund  and 
KAN  li  Undivided  Profits, 
WnM'1      $1,183,713.23 

Every  Department  of  Banking  Conducted  with  Satisfac- 
tion and  Absolute  Security 
Accounts  of  Individuals,  Firms  and  Corporations  Solicited 


SAVINGS  DEPARTMENT 

$  1 .00  or  more  opens  an  account.    Interest  allowed  from 

date  of  deposit  and  compounded  FOUR  times 

a  year.     No  delay   in  withdrawal. 


British  America  Assurance  Company 

A.  D.  1833 
FIRE  &  MARINE 

Head  Office,  Toronto 

BOARD  OF  DIRECTOR8 

Hon.  Geo  A.  Cox,  President  W.  R.  Brock,  Vlce-Prealdent 

Robert  Bickerdike,  M.P.,  W.  B.  Meikle,   E.  W.  Cox,  Geo.  A.  Morrow, 

D.  B.  Hanna,  Augustus  Myers,  John  Hoskin,  K.C.,  LL.D. 
Frederic  Nicholls,  Alex.  Laird,  James  Kerr  Osborne,  Z.  A.  Lash,  K.C. 

Sir  Henry  M.  Pellatt,  E.  R.  Wood. 

W.  B.  Melkle,  General  Manager;  P.  H.  Sims,  Secretary 

CAPITAL        -...-.-         $1,400,000.00 

.    ASSETS 2,162,753.85 

LOSSES  PAID  SINCE  ORGANIZATION,     29.833,820.98 


IF  YOU  WANT  | 

the  best  weekly  list  of  New  Books  published  t 

in    Great    Britain   and    Ireland,  with    titles,  t 
sizes,  prices   and   publishers,    subscribe    to 

The   Publishers'   Circular   and   Booksellers'  * 
Record,  published  weekly  at  St.  Dunstan's 

House,  Fetter  Lane,  London.     Post  free  for  ; 

52  weeks  for  $3.25,  prepaid.  f 


IF  YOU  WANT 

to  obtain  out  of  print  and  scarce  works 
about  Canada,  or  on  any  other  subject, 
subscribe  to  The  Publishers'  Circular  (see 
previous  paragraph  for  particulars).  Annual 
subscribers  have  the  privilege  of  a  gratis  ad- 
vertisement in  the  Books  Wanted  Columns 
each  week.  On  an  average  over  2,000 
Books  Wanted  and  For  Sale  are  advertised 
for  every  week  in  The  Publishers'  Circular. 

IF  YOU  WANT 

to  know  what  new  books  are  coming  out  in 
the  United  Kingdom  you  should  subscribe 
to  The  Publishers'  Circular.  For  terms,  etc., 
see  first  paragraph  of  this  advertisement. 

Specimen  Copy  FAEE  on  Application. 


Money 

CAW  BE   SAVED   BY  MEANS 
OF  AN  ENDOWMENT  POLICY. 

YOU  CAN  ONLY  SECURE 
SUCH  A  POLICY  WHILE  YOU 
ARE   IN   GOOD    HEALTH. 


Pamphlets  and  Full  Particulars  regarding  the 

New  Accumulation  Endowment  Policy 

sent  on  application. 


Confederation  Life 


ASSOCIATION 


W.  H.  BIATTY,  Pr««idont. 


W.  O.   MAODONALO. 

ACTUARY. 

HEAD    OFFIOE, 


J.  K.   MAODONALO, 

MANAGING   DIRECTOR. 

TORONTO,  CANADA. 
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OUR  HALF-YEARLY  BOOR  LIST 

Books  published  in  Canada  from  January   1   to  June  30,  1907. 
Not  including  Medical  Text  Books,  School  Books  or  Law  Books. 


ABBOT,    BRIG-GEN.   HENRY    L.     " Problems   of   the  BENNETT,  ARNOLD.  "Hugo."    McLeod.    Cloth,  $1.25; 

Panama  Canal. ' '     Macmillan.     $2  net.  paper,  75c. 

ADDAMS,  JANE.     "Newer  Ideals  of  Peace."     Macmil-  BERNARD,  EDWARD  RUSSELL,  M.A.     "Great  Moral 

Ian.      $1.25   net.  Teachers."     Macmillan.     $1.25. 

ADE,  GEORGE.    "  The  Slim  Princess. "    McLeod.    Cloth,  BID  WELL,  REV.   E.   J.,  D.C.L.     "Private  Prayers  for 

$1.00.  Boys."    Briggs.     Cloth,  50c, 

"Adonis,    Attis,    Osiris."      (Studies    in    the    history    of  BINDLOSS,    HAROLD.       "The     Imposter."      McLeod. 

Oriental  History.)      By   J.   G.   Frazer,  D.C.L.,  LL.D.,  Cioth;  $L25;  paper,  75c. 


Litt.D. 

"Adventures  of  the  Scarlet  Car."  By  Richard  Harding 
Davis, 

"Agriculture,  Cyclopedia  of."     Edited  by  L.  H.  Bailey. 

ALBRIGHT,  EVELYN  MAY,  M.A.  "The  Short  Story: 
Its  Principles  and  Structure."     Macmillan.     90c.  net. 

ALEXANDER,  T.,  C.E.,  Mem.  Inst,  CELL,  and  THOM- 
SON, A.E.,  D.Sc,  C.E.  "Graphic  Statics."  Mac- 
millan.    50c.  net. 

ALLEN,  PROF.  ALEX'R,  V.G.  "Freedom  in  the 
Church."     Macmillan.     $1.50  net. 

"American  Colonies  in  the  Seventeenth  Century."  By 
Professor  Herbert  L.  Osgood,  Ph.D.     Volume  III. 

"Among  the  Ankomenums  of  the  Pacific  Coast."  By 
Rev.  Thos.  Crosby,  D.D. 

"Andrew  Goodfellow. "     By  Helen  H.  Watson. 

ANDREWS,  MARY  R.  S.  "Good  Samaritan."  Mus- 
son.     Cloth,  50c. 

ANDREWS,  MARY  R.  S.  "The  Militants."  McLeod. 
Cloth,  $1.25. 

"Anecdotes  and  Illustrations."     By  R,  A.  Torrey. 

"Ann  Boyd."  By  Will  N.  Harben. 


BINDLOSS,  HAROLD.  "The  Dust  of  Conflict."  Mc- 
Leod.    Cloth,  $1.25;  paper,  75c. 

"Birdcraft."     By  Mabel  Osgood  Wright. 

BIRDSEYE,  CLARENCE  F.  "Individual  Training  in 
Our  Colleges,"     Macmillan.     $1.75  net. 

"Birth  of  the  Nation:  Jamestown,  1607."  By  Mrs.  Roger 
A.  Pryor. 

BLACKMAR,  FRANK  W.,  Ph.D.  "Economics."  Mac- 
millan.    $1.40  net, 

BLUNT,  R.  "Paradise  Row;  or  a  Broken  Piece  of  Old 
Chelsea."     Macmillan.     $3.50. 

BOSANQUET,  HELEN.  "The  Family."  Macmillan. 
$2.25  net. 

BOWEN,  MARJORIE.  "Viper  of  Milan."  Musson. 
Cloth,  $1.25;  paper,  75e. 

BOWEN,  MARJORIE.  "The  Glen  o'  Weeping."  Mus- 
son.    Cloth,  $1.25;   paper,   75e. 

BOYLES,  KATE  and  VIRGIL  D.  "Langford  of  the 
Three  Bars."     Briggs.     Cloth,  $1.25. 

"Brass  Bowl."     By  L.  J,  Vance. 

"Breezy."     By  J.  George  Frederick. 


ARIA,  MRS.  "Costumes  Fanciful,  Historical,  Theatri-  BRONSON-HOWARD,  GEORGE.  "Norroy,  Diplomatic 
cal."     Macmillan.     $2.50.  Agent."     Copp.     Cloth,  $1.50. 

"At  the  Back  of  the  Black  Man's  Mind;  or  the  Kingly  BULLEN,  FRANK  T.,  F.R.G.S,  "Our  Heritage,  the 
Office  in  West  Africa."     By  R.  E.  Dennett.  Sea."    Macmillan.     $1.25. 

"Australian  Verse,  An  Anthology  of."  Edited  by  B.  BIIRGrESS,  GELLETT.  "The  White  Cat."  McLeod. 
Stevens.     Macmillan.     Cloth,  90c;   leather,  $1.25.  Cloth    $125-  paper    75c 

AVEBURY,    LORD.      "Municipal    and    National    Trad-  BUTLER\   NICHOLAS     MURRAY.      "True     and    False 


ing."     Macmillan.     $1.50. 

AVEBURY,  LORD.  "Scientific  Lectures."  New  edi- 
tion.    Macmillan.     $1.75. 

BAILEY,  L.  H.  (Ed.)  .  "Cyclopedia  of  Agriculture." 
Macmillan.     $5  net. 

BAGLEY,  WILLIAM  CHANDLER.  "Classroom  Man- 
agement; Its  Principles  and  Technique."  Macmil- 
lan.    $1.25  net,. 

BARNETT,  EDITH  A.  "A  Wilderness  Winner." 
Briggs.     Cloth,  $1.25;  paper,  75c. 


Democracy,"     Macmillan.     $1   net. 

BUTLER,  ELLIS  PARKER,     "The  Great  American  Pie 
Co."     Musson.      Cloth,   50c. 

BUTLER,   ELLIS   PARKER.      "The   Incubator   Baby." 
Musson.     Cloth,  75c. 

BUTLER,    ELLIS   PARKER.      "Perkins   of   Portland." 
Copp.     Cloth,  $1. 

"Caleb  Conover."     By  A.  P.  Terhune. 

CALKINS,  PROF.  MARY  WHITON.    "Persistent  Prob- 
lems of  Philosophy. ' '     Macmillan.     $2.50  net. 
BARNES-GRUNDY,  MABEL.     "Dimbie  and  I."     Mus-      "Cambridge."     77  illustrations  bv  William  Matthieson. 


son.     Cloth,  $1.50. 
BAUSCHENBUSCH,  WALTER,     "Christianity  and  the 
Social  Crisis."     Macmillan.     $1.50  net. 


Described  by  M.  A.  R.  Tuker. 

;  Cambridge  Modern  History,  The. : 

storation.     Macmillan.     $4  net. 


Vol.  X.     The  Re- 


BAYLIS,  SAMUEL  MATTHEWSON.     "At  the  Sign  of      CAMPBELL,     WILFRED.       "Ian     of     the     Orcades." 

the   Beaver."     Stories   and   stanzas.     Briggs.      Cloth,  Frowde.     Cloth,  $1.25  net, 

*l-00.  CAMPBELL,  REV.  R.  J.,  M.A.     "The  New  Theology." 

"Beatrix  of  Clare."    By  John  Reed  Scott.  Macmillan,     $1.50  net. 

"Before  Adam."     By  Jack  London.  "Canada."      77    illustrations    in    color.      By    T.    Mower 

BEGBIE,    HAROLD.      "The    Priest."      Briggs.  Cloth,            Martin,     R.C.A.      Described     by     Wilfred     Campbell, 

$1.25.  LL.D.     $6  net. 
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"Canada's  Century."     By  Major  Robert  Larmour. 

"(  una. la:  the  Making  of  a  Nation."    By  Edward  Harris. 

' '  Captain  of  the  Kansas. ' '    By  Louis  Tracy. 
'"Case  of  Dr.  Horace."     By  John  H.  Prentis. 

CHAMBERS,  ROBERT  W.  "The  Tree  of  Heaven." 
McLeod.     Cloth,  $1.25. 

"Check  to  the  King."     By  Morice  Gerard. 

"Chemistry,  History  of,  from  the  Earliest  Times  Until 
I  ho  Present  Day."     By  Ernest  Von  Meyer,  Ph.D. 

"Chief  Legatee."  "  By  A."  K.  Green. 

"Christianity  and  the  Social  Crisis."  By  Walter 
Bauschenbuseh. 

"Christian    Science,"   By   Mark   Twain. 

"Church  and  the  Changing  Order,  The."  By  Shailer 
Matthews. 

"Classroom  Management:  Its  Principles  and  Technique." 
By   William    Chandler   Bagley. 

"ClassicaJ  Series:  Aristophanes.  Frogs."  Edited  by 
T.  C.  Tucker,  Litt.D.     Macmillan.     90c. 

COLLES,  W.  N.,  and  HARDY,  H.  "Playright  and 
Copyright   in  all  Countries."     Macmillan.     $2.25. 

"Coming  of  Philibert,  The."  (A  play  in  three  acts.)  By 
Sara  King  Wiley. 

COMMONS,  JOHN  R.  "Races  and  Immigrants  in  Ameri- 
ca."    Macmillan.     $1.50  net. 

COMSTOCK,  HARRIET  T.  "Queen's  Hostage."  Mus- 
son.     Cloth,  $1.50;  paper,  75c. 

"Costume:  Fanciful,  Historical  and  Theatrical."  Com- 
piled by  Mrs.  Aria. 

CRADDOCK,  CHARLES  EGBERT.  "The  Windfall." 
McLeod.     Cloth,  $1.25;  paper,  75c. 

"Creed  of  a  Layman."    By  Frederic  Harrison. 

CROCKETT,  S.  R.  "Little  Esson."  Briggs.  Cloth, 
$1.25. 

CROSBY,  REV.  THOS.,  D.D.  "Among  the  Ankome- 
nums  of  the  Pacific  Coast."     Briggs.     Cloth,  $1.25. 

"Croxley  Master."     By  A.  Conan  Doyle. 

"Cruise  of  the  Shining  Light."     By  Norman  Duncan. 

"Daft  Days."     By  Neil  Munro. 

DAVIS,  RICHARD  HARDING.  "Adventures  of  the 
Scarlet  Car."     McLeod.     Cloth,  $1.25. 

DAVIS,  WILLIAM  STEARNS.  "A  Victor  of  Salamis." 
Macmillan.     $1.50. 

DAWSON,  W.  J.  "The  Empire  of  Love."  Revell.  Cloth, 
$1  net. 

DE  GARMO,  PROF.  CHARLES.  "Principles  of  Second- 
ary Education."     Macmillan.     $1.25  net. 

DE  MORGAN,  WILLIAM.  "Joseph  Vance."  Frowde. 
Cloth,  $1.25  net. 

DENNETT,  R,  E.  "At  the  Back  of  the  Black  Man's 
Mind;  or,  the  Kingly  Office  in  West  Africa."  Il- 
lustrated.    Macmillan.     $3  net. 

DEZELL,   ROBERT,      "A   Night   on   the   Prairies:    The 
Meadowlea     Tragedy."       Briggs.       75c.        (Published 
originally  under  the  title  of  "Fire  and  Frost,"  which 
was  discovered  to  have  been  previously  used.) 
"Diamond  Key,  The."     By  Alvah  Milton*  Kerr. 
"Diamond  Ship."     By  Max  Pemberton. 
"Dimbie   and  I."     By   Mabel   Barnes-Grundy. 
"Dod's   Peerage,    Baronetage    and    Knightage    of   Great 

Britain  and  Ireland,  1907."     Macmillan.     $3  net. 
DONEY,     CARL     GREGG.       "An     Efficient     Church." 

Revell.     Cloth,  $1.25  net. 
DOYLE,  A.  CONAN.     "The  Croxley  Master."     Musson. 

Cloth,  50c. 
DUNCAN,  NORMAN.     "Cruise  of  the  Shining  Light." 
Frowde.     Cloth,  $1.25  net. 


"Dust  of  Conflict."    By  Harold  Bindloss. 

"Easy  Exercises  in  Continuous  Latin  Prose."    By  W.  E. 

P.  Pantin,  M.A. 
"Economics."     By  Frank  W.  Blackmar,  Ph.D. 
"Education,  the  Cyclopedia  of."    Edited  by  Alfred  Ewen 

Fletcher.      Macmillan.      90c.    net. 
"Efficient  Church,  An."     By  Carl  Gregg  Doney. 
"Eighteenth  Century  Color  Prints."     By  Julia  Frankau. 

New  edition. 
ELDRIDGE,  WM.  T.     "Hilma."     Briggs.     Cloth,  $1.50. 
"  Electro-Chemistry.. "     By  Prof.  Max  LeBlanc. 
"Electric  Theft."'    By  N.  W.  Williams. 
"Elementary  English   Composition."     By  Tuley  Francis 

Huntingdon,  M.A. 
"Empire."  By  Basil  Ewes. 
"Empire  of  Love."     By  W.  J.  Dawson. 
ENGEL,    GEORG.      "The   Philosopher   and    the   Found- 
ling."    Briggs.     Cloth,  $1.25;  paper,  75c. 
' '  English   Classics.     Tennyson :   In    Memoriam. ' '     By   H. 

M.  Percival. 
"English  Literature  for  Secondary  Schools."     (Episodes 

from    Southey's   Life   of   Nelson.)      Edited   by   C.   H. 

Spence,  M.A.     Macmillan.     25c.  net. 
' '  English    Men    of    Letters    Series :    Shakespeare. ' '      By 

Walter  Raleigh. 
"Epistle    of    St.    Jude,    and    the    Second    Epistle    of    St. 

Peter."     Greek  text,  with  introduction  and  notes.  By 

Joseph  B.  Mayor,  M.A.,  Litt.D. 
' '  Eternal  in  Man. ' '     By  James  I.  Vance. 
"Evelyn,   the  Diary  of  John."     With  introduction   and 

notes.    By  Austin  Dobson.     3  vols.     Illustrated.     Mac- 
millan.    $8  net. 
EWES,  BASIL.     "Empire."     Copp.     Cloth,  $1. 
"Experimental     Zoology."       By     Prof.     Thomas     Hunt 

Morgan. 
"Family,  The."     By  Helen  Bosanquet. 
"Family   Secrets."     By  Marian  Foster  Washburne. 
"Farmer's  Business  Handbook.     By   I.   P.   Roberts. 
"Federal  Power  Over  Carriers  and  Corporations."     By 

E.   Parmalee   Prentice. 
"Felicity."     By  Clara  E.  Laughlin. 
"Fifth  Gospel,  The."     By  the  author  of  "The  Faith  of 

a   Christian."     Macmillan.     $1.25. 
FITCH,  CLYDE.     "Her  Own  Way."     Macmillan.     75c. 

net. 
FITCH,   CLYDE.     "The   Truth."      (A   play.)      Macmil- 
lan.    75c.  net. 
FLETCHER,  ALFRED  EWEN.     (Ed.)     "Cyclopedia  of 

Education."     Macmillan.     90c.   net. 
"Flyers,  The."     By  G.  B.  McCutcheon. 
"Foes   in    Law."      By    Rhoda    Broughton. 
FOGAZZARO,     ANTONIO.       "The     Patriot."       Copp. 

Cloth,   $1.25. 

FOGAZZARO,  ANTONIO.  "The  Man  of  the  World." 
Copp.     Cloth.   $1,25. 

FALLOW,  LANCE.  "Silverleaf  and  Oak."  Macmillan. 
$1.00. 

FRANKAU,  JULIA.  "Eighteenth  Century  Color  Prints: 
An  Essay  on  Certain  Stipple  Engravers  and  Their 
Work  in  Color."     New  edition.     Macmillan.     $2.25. 

FRASER,  W.  A.  "  The  Lone  Furrow. "  Frowde.  Cloth, 
$1.25   net. 

FRASER,  ROBERT.  "Three  Men  and  a  Maid."  Mc- 
Leod,    Cloth,  $1.25;  paper,  75c. 

"Fraulein  Schmidt  and  Mr.  Anstruther. "  By  the  author 
of  "Elizabeth  and  Her  German  Garden."  Macmil- 
lan.    $1.25. 
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FRAZAR,  M.  D.  "Practical  Guide  to  Europe."  Briggs. 
Cloth,  $1. 

FRAZER,  J.  G.,  D,CL.,  LL.D.,  Litt.D.  "Adonis,  Attis, 
Osiris."  (Studies  in  the  History  of  Oriental  His- 
tory.)     Macmillan.     $3  net. 

FREDERICK,  J.  GEORGE.  "Breezy."  Musson. 
Cloth,  50c. 

"Freedom  in  the  Church."     By  Prof.  A,.  V.  G.  Allen. 

FREEMAN,  KENNETH,  J.  "Schools  of  Hellas."  Ed- 
ited by  M.  J.  Rendall.  Preface  by  A.  W.  Verrall, 
Litt.D.     Macmillan.     $1.40  net, 

FRENCH,  ALLEN.  "Book  of  Vegetables  and  Garden 
Herbs."     Macmillan.     $1.75  net. 

"Friday  the  Thirteenth."     By  Thomas  W.  Lawson. 

"FromOpium  Fiend  to  Preacher."    By  A.  P.  Quirmbach. 

FVLES,  REV.  THOMAS,  D.C.L.  Poems.  Briggs. 
Cloth,  $1.25. 

"Gaff  Linkum."     By  Archie  P.  McKishnie. 

GERARD,    MORICE.       "Check   to    the   King."      Copp. 

Cloth,  $1.25;  paper,  75c. 
"German  Science  Reader."     By  William  A.  Wait,  Ph.D. 
"Ghetto   Comedies."   By   Israel   Zangwill. 
"Glen  o 'Weeping. "     By  Marjorie  Bowen. 
"Godkin,  E.  L.,  Life  and  Letters  of."     Edited  by  Rollo 

Ogden. 
"Golden   Hawk."     By   Edith   Rickett. 
"Good  Samaritan."     By  Mary  R,   S.  Andrews. 

GORDON,  S.  D.     "Quiet  Talks  on  Personal  Problems." 

Briggs.     75c.  net. 
"Graham  of  Claverhouse. "     By  Ian  Maclaren. 
"Graphic  Statics."  By  T„  Alexander  and  A.  E.  Thomson. 
"Great  American  Pie  Co."     By  Ellis  Parker  Butler. 
"Great  Moral  Teachers."     By  Edward  Russell  Bernard, 

M.A. 
"Great  Plot,  The."    By  William  Le  Queux. 

GREEN,  MRS.  J.  R,  "Town  Life  in  the  Fifteenth  Cen- 
tury.   "   Macmillan.     $4   net. 

GREEN,  ANNA  KATHERINE.  "The  Chief  Legatee." 
McLeod.     Cloth,  75c. 

GREEN,  ANNA  K.  "The  Mayor's  Wife."  McLeod. 
Cloth,  $1.25;  paper,  75c. 

GREEN,  JOHN  RICHARD.  "A  Short  History  of  the 
English  People. ' '  Three  parts.  Macmillan.  Each 
part  60c.  net. 

"Growth."  By  Graham  Travers. 

GUNTER,  A.  C.  "Mr.  Barnes,  American."  Musson. 
Cloth,   $1.25;   paper,   75c. 

HABERSHON,  ADA  R.  "He  Will  Hold  Me  Fast."  A 
Song.     Music  by  Robert  Harkness.     Briggs.     25c. 

HALL,  BOLTON,  and  POWELL,  GEO.  T.  "Three 
Acres  and  Liberty."     Macmillan.     $1.75  net. 

"Hand  Book  of  Metallurgy."  By  Schnable.  New  edi- 
tion. 

HARBEN,  WILL  N.  "Ann  Boyd."  Poole.  Cloth, 
$1.25;  paper,  75c. 

"Hardy,  Thomas,  Pocket  Edition  of  the  Works  of." 
Macmillan.     Each  :  Cloth,  75c. ;  leather,  $1. 

HARRIS,  EDWARD.  "Canada:  The  Making  of  a  Na- 
tion."    Briggs.     Paper,  25c. 

HARRISON,  MRS.  BURTON.  "Latter  Day  Sweet- 
hearts."    McLeod.     Cloth,  75c. 

HARRISON,  FREDERIC.  "The  Creed  of  a  Layman." 
Macmillan.     $1.75  net. 

"Haunters  of  the  Silences."     By  C.  G.  D.  Roberts. 

HAWKES,  CLARENCE.  "Tenants  of  the  Trees." 
Poole.     Cloth,  $1.50. 


"He  Will  Hold  Me  Fast,"  A  Song.  Words  by  Ada  R. 
Habershon.     Music  by  Robert  Harkness. 

HEMING,  ARTHUR,  "The  Spirit  Lake."  Macmil- 
lan.    $1.50. 

"Her  Majesty's  Rebels."     By  Sidney  Boyse  Lysaght. 

"Her  Own   Way."     By  Clyde  Fitch. 

HERSHEY,  AMOS  S.,  Ph.D.  "International  Law  and 
Diplomacy  of  the  Russo-Japanese  War."  Macmillan. 
$3  net. 

"Her  Son."     By  H.  A.  Vachell. 

HILL,  HEADON.  "Unmasked  at  Last."  Poole.  Cloth, 
$1.25;  paper,  75c. 

HILL-TOUT,  C.  "Native  Races  of  British  North  Am- 
erica."    Copp.     Cloth,  $1.50. 

"Hilma."     By  W.  T.  Eldridge. 

IIILTY,  CARL.  "The  Steps  of  Life."  Translated  by 
Melvin  Brandon.  Introduction  by  F.  G.  Peabody. 
Macmillan.     $1.25  net. 

HISSEY,  JAMES  JOHN.  "Untraveled  England."  With 
24  full  page   illustrations.      Macmillan.     $4.50. 

HOCKING,  JOSEPH.  "A  Strong  Man's  Vow."  Copp. 
Cloth,  $1.25;  paper,  75c. 

"Hohenlohe,  Memoirs  of  Prince  Chlodwig  of."  Mac- 
millan.    $6  net. 

HOPE,  GRAHAM.  "The  Triumph  of  Count  Ostermann." 
Poole.     Paper,  75c. 

' '  How  Doth  the  Simple  Spelling  Bee. ' '    By  Owen  Wister. 

"Hugo."     By  Arnold  Bennett. 

HULL,  WALTER  HENRY  (Ed.).  "Practical  Problems 
in  Banking  and  Currency."     Macmillan.     $3.50  net. 

HUNTINGDON,  TULEY  FRANCIS,  M.A.  "Elementary 
English  Composition."     Macmillan.     50c.  net. 

HYNE,  CUTCLIFFE.  "Kate  Meredith,  Financier."  Mc- 
Leod.    Cloth,  75c. 

HYNE,  CUTCLIFFE.  '  <  Mysterious  Millionaire. ' '  Briggs. 
Cloth,  $1.25;  paper,  75c. 

"Ian  of  the  Orcades."     By  Wilfred  Campbell. 

ILLING WORTH,  J.  R.,  M.A.,  D.D.  "Reason  and  Reve- 
lation."    Macmillan.     $1.75, 

"Imposter. '     By  Harold  Bindloss. 

"In   Cause  of  Freedom."     By  A.  W.  Marchmont. 

"In  the  Days  of  the  Comet."    By  H.  C.  Wells. 

"Incubator  Baby."     By  E.  P.  Butler. 

"Industrial  Conflict,  the."     By  Samuel  G.  Smith. 

"Individual  Training  in  our  Colleges."  By  Clarence  F. 
Birdseye. 

"International  Law  and  Diplomacy  of  the  Russo-Japan- 
ese War. ' '    By  Amos  S.  Hershey,  Ph.D. 

JACOBS,  W.  W.  "Short  Cruises."    Briggs.    Cloth,  $1.50. 

"John   Glynn."     By  Arthur  Paterson. 

"Jon:  the  Story  of  a  Dog."     By  Charlotte  A.  Penrose. 

"Joseph  Vance."     By  William  DeMorgan. 

"Kate  Meredith,  Financier."     By  Cutcliffe  Hyne. 

KERN,  JOHN  A.  "The  Listening  Heart."  Revell. 
Cloth,  $1  net, 

KERR,  ALVAH  MILTON.  "The  Diamond  King."  Mc- 
Leod.    Cloth,  $1.25;  paper,  75c. 

KING,  F,  H.  "The  Soil:  Its  Nature,  Relation  and  Fun- 
damental Principles  of  Management. ' '  Macmillan. 
$1.25  net. 

KINGSLEY,  FLORENCE  MORSE.  "Truthful  Jane." 
Poole.     Cloth,  $1.50. 

"Kinsman,  The."     By  Mrs.  Alfred  Sidgwick. 

"Labor  and  Capital."     By  Professor  Goldwin  Smith. 

''Lady  Mary."     By  Mrs.  C.  N.  Williams. 

"Langford  of  the  Three  Bars."  By  Kate  and  Virgil  D. 
Boyles. 
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LARMOUK,  MAJOR  ROBERT.  "Canada's  Century." 
Briggs.     Paper,  25c. 

LARMOUK,  MAJOR  ROBERT.  "Canada's  Opportuni- 
ty."   Briggs.     Paper,  25c. 

"Latter  Day   Sweethearts."     By  Mrs.  Burton  Harrison. 

LAUGHLIN,  CLARA  E.  "Felicity."  McLeod.  Cloth, 
$1.25;  paper,  75c. 

"Lavina.  "     By  Rhoda  Broughton. 

LAWSON,  THOMAS  W.    "Friday  the  Thirteenth."  Mc- 
Leod.    Cloth,  $1.25. 
LEIGHTON,    JOSEPH    ALEXANDER,    Ph.D.      "Jesus 

Christ   and   the   Civilization   of   To-day."  Macmillan. 

$1.50   net. 
LEONARD,  MAJOR  A.  C.     "The  Lower  Niger  and  Its 

Tribes,."     Macmillan.     $3.50  net. 
"Letters  of  St.  Paul."    By  S.  Way,  M.A. 
LE    QUEUX,  WILLIAM.     "The    Great    Plot,"     Copp. 

Cloth,  $1.25;  paper,  75c. 
"Life  of  Napoleon  I.;  Including  New  Materials  from  the 

British    Official   Records."     By   John   Holland   Rose, 

M.A. 
"Life  in  Ancient  Athens."    By  T.  G.  Tucker,  LittD. 
"Life  that  Follows  Life."     By  John  Balcom  Shaw. 
"Listening  Heart,  the."    By  John  A.  Kern. 
"Little  Esson."    By  S.  R.  Crockett. 
"Living  Lies."     By  Esther  Miller. 
LOCK    arid    CHILD.      "Trigonometry    for    Beginners." 

Macmillan.     60c„  net. 
LONDON,  JACK.     "Before  Adam."    Macmillan.    $1.50. 
"Lone  Furrow,  The."    By  W.  A.  Fraser. 
"Long  Labrador  Trail."     By  Dillon  Wallace. 
"Long  Road."     By  John  Oxenham. 
LOVETT,    R,     M.      "A    Winged    Victory."      McLeod,. 

Cloth,  $1.25;  paper,  75c. 

LOWELL,  PROF.  PERCIVAL.  "Mars  and  Its  Canals." 
Macmillan.     $2.50  net. 

"Lower^ Niger  and  Its  Tribes."  By  Major  A.  C.  Leon- 
ard. 

LYSAGHT,  SIDNEY  ROYSE.    ' '  Her  Majesty 's  Rebels. ' ' 

Macmillan.,  $1.25.  ' 
MACKAYE,  PERCY.  "Sappho  and  Phaon:  A  Tragedy." 

Macmillan.     $1.25  net. 
MACKENZIE,    A.    H.,    B.A.,    B.Sc.     "Theoretical    and 

Practical   Mechanics   and   Physics."     Macmillan.  30c. 

net. 

MACLAREN,  IAN.    "St,  Jude's."    Briggs.    Cloth,  $1.25. 

MACLAREN,  IAN.  "Graham  of  Claverhouse."  Mc- 
Leod.    Cloth,  75c. 

"Macmillan's  Pocket  Classics."  Selections  from  the 
Poems  of  Oliver  Wendell  Holmes.  Edited  by  J.  H. 
Castleman,  A.M.     Macmillan.     25c.  net, 

"Macmillan's  Pocket  Classics."  Introduction,  notes  and 
Frontispieces.  Hawthorne's  "Inglewood  Tales"; 
Scott's  " Kenilworth. "     Macmillan.     Each,  25c. 

M'CUTCHEON,  G.  B.  "The  Fivers."  Briggs.  Cloth, 
$1.25. 

M'KISHNIE,  ARCHIE  P.  "Gaff  Linkum."  Briggs. 
Cloth,  $1.25. 

M'TAVISH,  REV.  W.  S.  "Missionary  Pathfinders." 
Musson.     Cloth,  60c. ;   paper,  35c. 

"Maid  of  Brittany."     By  May  Wynne. 

"Men  of  the  World."     By  Antonio  Fogazzaro. 

"Man  Who  Was  Dead."  '  Bv  A.  W.  Marchmont. 

MARCHMONT,  A.  W.  "The  Man  Who  Was  Dead." 
Copp.     Cloth,  $1.25;  paper,  75c. 

MARCHMONT,  A.  W.  "In  Cause  of  Freedom."  Mc- 
Leod.    Cloth,  $1.25;  paper,  75c. 


"Marks  of  a  Man,  The."    By  Robert  E.  Speer. 

' '  Mars  and  its  Canals. ' '     By  Prof.  Percival  Lowell. 

MASON,  A.  E.  W.  "Running  Water."  Briggs.  Cloth, 
$1.25. 

MATTHEWS,  SHAILER.  "The  Church  and  the  Changing 
Order."    Macmillan.    $1.50  net. 

"Mayor's  Wife."    By  Anna  K.   Green. 

MAYOR,  JOSEPH  B.,  M.A.,  LTTT.D.  "The  Epistle  of 
St.  Jude,  and  the  Second  Epistle  of  St.  Peter. 
Greek  Text  with  Introduction  and  Notes."  Mac- 
millan.   $4. 

MEANY,  EDMOND  S.  "Vancouver's  Discovery  of  Puget 
Sound."    Macmillan.    $2.50  net. 

"Meteorology."    By  T.   Russell. 

"Methods  in  Teaching."    By  Rosa  V.   Winterburn. 

"Methods  of  Ethics,  The."    By  Henry  Sidgwick. 

"Militants,  The."    By  Mary  R.   S.  Andrews. 

MILLER,  ESTHER.  "Living  Lies."  Briggs.  Cloth, 
$1.25';  paper,  75c. 

"Missionary  Pathfinders."    By  Rev.  W.   S.  McTavish. 

MONTAGUE,  MARGARET  P.  "The  Sowing  of  Alder- 
son  Cree."    Musson.    Cloth,  $1.50. 

MOORE,  WILLIAM  T.  "Preacher  Problems."  Revell. 
Cloth,  $1.50  net. 

MORGAN,  PROF.  THOMAS  HUNT.  "Experimental 
Zoology."    Macmillan.    $2.75  net. 

MORGAN,  G.  CAMPBELL.  "Practice  of  Prayer."  Re- 
vell.    Cloth,   75c.  net. 

MORGAN  G.  CAMPBELL.  "The  Simple  Things  of  the 
Christian  Life."    Revell.    50c.   net. 

"Mr.  Barnes,   American."    By  A.   C.v  Gunter. 

"Municipal  and  National  Trading."  By  the  Rt.  Hon. 
Lord  Avebury. 

MUNRO,  NEIL.     "The    Daft    Days."       Briggs.       Cloth, 

$1.25. 
"Music  and  Musicians,    Groves'   Directory  of."       In     five 

volumes.     Volume  III.    (N-P).    Edited  by  J.  A.  Fuller 

Maitland,   M.A.,   F.S.A.    Macmillan.    $5  net. 
"My    Spiritual    Autobiography."       By     Hannah     Whitall 

Smith. 
"Mystery."    By    Stewart   Edward    White. 
"Mysterious  Millionaire."    By  Cutcliffe  Hyne. 
"Native     Races     of     British     North     America."    By     C. 

Hill-Tout. 
"Nether  Millstone,  The."    By  F.  M.  White. 
"New  Basis  of  Civilization,  The."    By  Simon  N.  Patten, 

Ph.D.,  LL.D. 
"New   Classical   Library.    Translations."    Edited   by   Dr. 

Emil  Reich.    "The   Annals  of  Tacitus,"   Books  XL    to 

XVI.    Translated  by  Aubrey  V.  Symonds,  B.A.     Mac- 
millan.   90c.  net;  leather,  $1.25  net. 
"Plutarch's   Lives."    Volume   HI.    Translated   by   W.    R. 

Frazer.     Containing  the  Lives  of  Sertorius,  Eumenes, 

Demetrius,  Antonius,  Galba,  and  Otho.     Macmillan. 
"Herodotus."    Histories.    Books    IV.  to  VI.    Translated 

by    G.    Woodrouffe   Harris,    B.A.    Macmillan. 
"New     Chronicles     of       Rebecca."      By    Kate    Douglas 

Wiggin. 
"New  French  Course  for  Schools,  Based  on  the  Principles 

of   the    Direct   Method."    By    Charles    Copland    Perry 

and  Dr.  Albrecht  Reum. 
"New   Theology,   The."    By  Rev.   R.    J.   Campbell,   M.A. 
"Newer  Ideals  of  Peace."    By  Jane  Addams. 
NEWBOLT,  HENRY.     "The  Old  Country  :  A  Romance." 

Macmillan,   $1.25. 
NICHOLSON,     MEREDITH.     "Port    of     Missing  Men." 

McLeod.     Cloth,   $1.25;   paper,  75c. 
"Night    on    the    Prairies,    A;    The    Meadowlea    Tragedy.' 

By  Robert  Dezell. 
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"Nimrod's  Wife."    By  Mrs.  Thomson   Seton. 

"Norroy,    Diplomatic   Agent."  By     George     Bronson- 

Howard. 
OGDEN,   ROLLO.     (Ed.)     "Life   and   Letters   of     E.    L. 

Godkin."  Macmillan.  $4  net  per  set. 
"Old  Country,  The."  By  Henry  Newbolt. 
OPPENHEIM,  E.  P.    "The  Secret."    Copp.  Cloth,  $1.25; 

paper,  75c. 
OSGOOD,  PROF.  HERBERT  L,  Ph.D.    "The  American 

Colonies  in  the  Seventeenth  Century."       Volume  IIT. 

Macmillan.    $3  net. 
"Our  Heritage  the  Sea."      By    Frank    T.    Bullen,    F.R. 

G.S. 
"Our  Moslem  Sisters."    By  Annie  Van  Somner. 
"Outer  Darkness."    By  R.  H.  Wright. 
OXENHAM,    JOHN.     "Rising  Fortunes."     Copp.    Cloth, 

$1.25;  paper,  75c. 
OXENHAM,    JOHN.     "The  Long  Road."   Briggs.   Cloth. 

$1.25. 
OXENHAM,.  JOHN.      "The    Long    Road."      Macmillan. 

$1.50. 
PAINE,    Ralph    D.     "Story    of     Martin     Coe.         Briggs. 

Cloth,  $1.25;  paper,  75c. 
PANTIN,   W.   E.   P.,  M.A.     "Easy  Exercises  in   Continu- 
ous Latin  Prose."    Macmillan.    &0c.  net. 
"Paradise  Row,  or,  A  Broken  Piece  of  Old  Chelsea."  By 

R.  Plunt. 
"Pattern  Nation,   The."    By   Sir  Henry  Wrixon,   K.C. 
PATERSON,    ARTHUR.    "John    Glynn."        Macmillan. 

$1.25. 
PATON,      JOHN     G.     "Autobiography.    Edited     by    his 

brother."    New   edition.    Revell.    $1.50. 
"Patriot,  The."    By  Antonio  Fogazzaro. 
PATTEN,  SIMON  N.,  Ph.D.,  LL.D.     "The  New  Basis  of 

Civilization."    Macmillan.    $1    net. 
PEMBERTON,     MAX.    "The     Diamond    Ship."       Copp. 

Cloth,  $1.26. 
PENROSE,     CHARLOTTE   A.     "Jon  :    The    Story   of   a 

Dog."    Briggs.    Paper,   20c. 
PERCIVAL,    H.     M.     "English  Classics.    In  Memoriam, 

Tennyson."    Macmillan.    50c.  net. 
"Perkins  of  Portland."    By  Ellis  Parker  Butler. 
PERRY,     CHARLES     COPLAND,     AND     REUM,     DR. 

ALBRECHT.     "New     French     Course     for      Schools, 

Based  on  the  Principles  of  the    Direct  Method.   Part 

II."    Macmillan.    175c.    net. 
"Persistent   Problems   of   Philosophy."       By   Prof.    Mary 

Whiton  Calkins. 
"Phantom  Wires."    By   Arthur   Stringer. 
PHILLIPS,    DAVID     GRAHAM.    "The   Second   Genera- 
tion."   Briggs.    Cloth,  $1.25. 
PHILLIPSON,  DAVID,  D.D.     "The  Reform  Movement  in 

Judaism."    Macmillan.    $2  net. 

PHILLPOTTS,  EDEN.  "Whirlwind."  Musson.  Cloth, 
$1.25. 

"Philosopher  and  the  Foundling."    By  Georg     Engel. 

PIERCE,  FRANKLIN.  "The  Tariff  and  the  Trusts." 
Macmillan.    $1.50  net. 

PIGOU,  A.  C,  M.A.,  F.S.S.  "Protective  and  Preferen- 
tial Import  Duties."     Macmillan.    60c.  net. 

"Playright  and  Copyright  in  all  Countries."  By  W.  N. 
Colles  and  H.  Hardy. 

"Port  of  Missing  Men."    By  Meredith  Nicholson. 

"Poems."    By  Rev.   Thomas  Fyles,  D.C.L 

"Practice  of  Prayer."    By  G.  Campbell  Morgan. 

"Practical  Guide  to  Europe."    By  M.   D.   Frazar. 

"Practical  Problems  in  Banking  and  Currency;  a  Collec- 


tion of  Addresses  Delivered  by  Prominent  Bankers  and 

Economists."    Edited  by  Walter  Henry  Hull. 
PRATT,     J.     B.,     Ph.D.     "The   Psychology   of   Religious 

Belief."    Macmillan.    $1,.50   net. 
"Preacher  Problems."    By  W.  T.  Moore. 
PRENTIS,  JOHN  H.    "The  Case  of  Dr.  Horace.    A  New 

Detective  Story."    Musson.    Cloth,  $1.26. 
PRENTICE,  E.  PARMALEE.    The  Federal  Power  ovei 

Carriers   and   Corporations."    Macmillan.    $1.50   net. 
PRICE-HUGHES,  DOROTHEA.     "Towards  the  Light." 

Briggs.    Cloth,   $1.25;  paper,   75c. 
"Priest,  The."    By  Harold  Begbie. 

"Princess  Virginia."    By  C.  N.  and  A.  M.  Williamson. 
"Principles  of  Secondary  Education."    By  Prof.   Charles 

De  Garmo. 
"Principles    and    Practice    of   Coal    Mining."    By     James 

Yonge,  M.I.M.E.,  F.G.S. 
"Private    Prayers   for    Boys."    By    Rev.    E.    J.    Bidwell, 

D.C.L. 
"Problems  of  the  Panama  Canal."    By  Brig. -Gen.  Henry 

L.  Abbot. 
"Protective  and  Preferential  Import  Duties."    By  A.   C 

Pigou,  M.A.,  F.S.S. 
PRYOR,  MRS.   ROGER  A.     "The  Birth  of  the  Nation  : 

Jamestown,   1907."     Macmillan,   $1.75  net. 
"Psychology  of  Religious  Belief."    By  J.  B.  Pratt,  Ph.D. 
"Queen's  Hostage."    By  Harriet  T.  Comstock. 
"Quiet    Talks     on      Personal      Problems."       By     S.     D. 

Gordon. 
QUIRMBACH,  A.  P.     "From  Opium  Fiend  to  Preacher." 

Musson.    Cloth,  75c. 
"Races  and  Immigrants  in  America."    By  John  R.  Com- 
mons. 
RALEIGH,  WALTER.     "Shakespeare."     (English  Men  of 

Letters   Series).    Macmillan,    75c. 
"Ralph   Waldo     Emerson."    By     George     Edward   Wood- 
berry. 

RAMSDEN,     LEWIS.     "The     Red      Cavalier."    Musson. 

Cloth,  $1.25;  paper,  75c. 
"Reason  and   Revelation."    By   J.  R.   lllingworth,   M.A., 

D.D. 
"Red  Cavalier."    By  Lewis  Ramsden. 
"Reform  Movement  in    Judaism."    By   David  Phillipson, 

D.D. 
"Religious   Conception  of  the  World."    By  Prof.    Arthur 

Kenyon  Rogers,  Ph.D. 
RICHARDS,  FRANCIS.       "Scotland    Yard."      Musson. 

Cloth,  $1.25;  paper,  75c. 
RICKETT,     EDITH.    "The     Golden     Hawk."    Musson. 

Cloth  $1.50. 
"Rising  Fortunes."    By  John  Oxenham. 
RIVERS,  W.  H.   R.    "The  Todas  of  the  Nilgiri  Hills." 

Macmillan.    $6. 

ROBERTS,  C.  G.  D.  "Haunters  of  the  Silences."  Mont- 
real News  Co.    Cloth,  $2. 

ROBERTS,  I.  P.  "The  Farmer's  Business  Handbook." 
Macmillan.    $1.25  net. 

ROGERS,  PROF.  ARTHUR  KENYON,  Ph.D.  "The  Re- 
ligious Conception  of  the  World."  Macmillan.  $1.50 
net. 

"Ronsard  and   La  Pleiade."    By   George  Wyndham. 

ROSE,  JOHN  HOLLAND,  M.A.  "Life  of  Napoleon  I., 
Including  New  Materials  from  the  British  Official 
Records."    Macmillan.    $3  net. 

"Roundabout  Papers  and  Denis  Duval."  By  William 
Makepeace  Thackeray. 

ROWE  AND  WEBB.  (Ed.)  "English  Classics.  Selec- 
tions from  Tennyson.    A  Dream  of  Fair  Women;  Ode 
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on  the  Death  of  the  Duke  of  Wellington;  Maud,  a 
Mono-Drama;  the  Coming-  of  Arthur;  Triescas."  Mac- 
millan.    50c.  net. 

"Running  Water."    By  A.   E.   W.   Mason. 

RUSSELL,  T.  "Meteorology,  (Weather  and  Methods  of 
Forecasting).    Macmillan.    $2.60. 

SCOTT,  JOHN  REED.  "Beatrix  of  Clare."  Montreal 
News  Co.     Cloth,  $1.25;  paper,   75c. 

"Sappho  and  Phaon,  a  Tragedy."     By  Percy  Mackaye. 

"St.   Judes."    By  Ian  Maclaren. 
.SCHILLER,    F.C.S.,   M.A.,    D.Sc.     "Studies   in    Human- 
ism."    Macmillan.     $3    net. 

SC UNABLE.  "Handbook  of  .Metallurgy."  Macmillan. 
2   volumes.     Volume   II.     $6.50   net. 

"School  of  Hellas."     By  Kenneth   J.  Freeman. 

"Scientific  Lectures."    By  the  Rt.  Hon.  Lord  Avebury. 

"Scotland   Yard."    By  Francis  Richards. 

"Second  Bloom."    By  A.  Taylor. 

"Second   Generation."     By  D.    G.   Phillips. 

"Secret."    By  E.  P.  Oppenheim. 

SERVICE,  R.  W.  "Songs  of  a  Sourdough."  Briggs. 
Cloth  75c. 

SETON,  MRS.  E.  THOMSON.  "Nimrod's  Wife." 
Briggs.    Cloth  $2. 

SHAW,  JOHN  BALCOM.  "Life  that  Follows  Life." 
Revell.    '750.  net. 

"Short  Cruises."    By  W.   W.   Jacobs. 

"Short  History  of  the  English  People."  By  John  Rich- 
ard Green. 

"Short  Story.  Its  Principles  and  Structure."  By  Eve 
lyn  May  Albright,  M.A. 

SIDGWICK,  MRS.  ALFRED.  "The  Kinsman."  Mac 
millan.     $1.50. 

SIDGWICK,  HENRY.  "The  Methods  of  Ethics."  Mac- 
millan.   $2.75  net. 

"Silverleaf  and  Oak."    By  Lance  Fallow. 

"Simple  Things  of  the  Christian  Life."  By  G.  Campbell 
Morgan. 

SLICER,  THOMAS  R.  "The  Way  to  Happiness."  Mac- 
millan.   $1.25  net. 

"Slim  Princess."    By  George  Ade. 

SMITH,  F.  HOPKINSON.  "The  Veiled  Lady."  McLeod. 
Cloth  $1.25. 

SMITH,  HANNAH  WHITALL.  "My  Spiritual  Auto- 
biography."   New  edition.    Revell.    $1   net. 

SMITH,  PROF.  GOLDWIN.  "Labor  and  Capital."  Mac- 
millan.   50c.  net. 

SMITH,  J.  ALLEN,  LL.B.,  Ph.D.  "The  Spirit  of  the 
American  Government."      Macmillan,  $1.25  net. 

SMITH,  SAMUEL  G.  "The  Industrial  Conflict."  Re- 
vell.   Cloth  $1  net. 

"Soil,  The.  Us  Natural  Relation,  and  Fundamental 
Principles  of  Management."     By  F.   II.   King. 

SOMMER,  ANNIE  VAN.     "Our  Moslem  Sisters."  Revell. 

$1.25  net. 
"Songs  of  a   Sourdough."    By  R.    W.    Service. 
"Sowing  of  Alderson  Cree."    By  Margaret  P.  Montague. 

SPEER,  ROBERT  E.  "The  Marks  of  a  Man."  Itevell. 
Cloth  $1  net. 

SPENCE,  C.  H.,   M.A.     (Ed.)     Episodes  from  Southey's 

Life  of  Nelson."    Macmillan.    25c.    net. 
"Spirit  Lake,  The."    By  Arthur   Homing. 
"Spirit    of    American    Government,    The."     By    J.    Allen 

Smith,  LL.B.,  Ph.D. 
"Statesman's  Year  Book,   1907."     $3.50. 
"Staying  Guest."    By  Carolyn   Wells. 
J'Steps  of  Life,  The."    By  Carl  Ililty. 
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STEUART,    J.    A.    "The    Wages    of    Pleasure."        Copp. 

Cloth  $1.25.     Paper  75c. 
Storage  Battery,   The."    By  Augustus  Treadwell,   Jr. 
"Story   of  Martin   Coe."    By   Ralph  D.   Paine. 
STRINGER,   ARTHUR.     "Phantom   Wires."  Musson. 

Cloth,  $1.25;  paper,  75c. 
"Strong  Man's  Vow."    By   Josepn   Hocking. 
"Studies   in    Humanism."    By   F.    C.    S.    Schiller,    M.A., 
"Supreme  Conquest."    By  Rev.  W.  L.  Watkinson. 
"Sword  of  Wealth,   The."    By  Henry  Wilton  Thomas. 
"Tariff  and  the  Trusts."    By  Franklin  Pierce. 
TARKINGTON,   BOOTH.     "The     Conquest  of   Canaan." 

Poole.     Cloth,  $1.50;  paper,  75c. 
TAYLOR,   A.    "Second  Bloom."    Briggs.      Cloth,  $1.25; 

paper,   75c. 
"Tenants  of  the  Trees."    By  Clarence  Hawkes. 
TERHUNE,  ALBERT  PAYSON.     Caleb    Conover.      Mc- 
Leod.    Cloth  75c. 
"Theoretical  and    Practical   Mechanics    and  Physics,"   by 

A.  H.   Mackenzie,  B.A.,  B.Sc,   A.R.C.Sc. 
THOMAS,  HENRY  WILTON.     "The  Sword  of  Wealth." 

Poole.     Paper  75c. 
"Three  Acres   and   Liberty."    By   Bolton   Hall   and   Geo. 

T.   Powell. 
"Three  Men  and  a  Maid."    By  Robert  Fraser. 
"Todas  of  the  Nilgiri  Hills,  The."    By  W.  II.  R.  Rivers. 
TONGE,  JAMES.     "The  Principles  and  Practice  of  Coal 

Mining."     Macmillan.     $1.50   net. 
TORREY,  R.  A.     "Anecdotes  and  Illustrations."   Revell. 

'76c.  net. 
"Towards  the  Light."    By   Dorothea  Price-Hughes. 
"Town   Life  in  the  Fifteenth  Century."    By  Mrs.   J.   R. 

Green. 
TRACY,    LOUIS.     "Captain    of    the    Kansas."    McLeod. 

Cloth,  $1.25;  paper,  75c. 
TRAVERS,      GRAHAM.     "Growth."      Musson.        Cloth 

$1.25';  paper,  75c. 
TREADWELL,     AUGUSTUS,   JR.    "The  Storage    Bat- 
tery."   Macmillan.    $1.75   net. 
"Tree  of  Heaven."     By  R.  W.  Chambers. 
"Trigonometry  for  Beginners."    By  Lock  and  Child. 
"Triumph  of  Count  Ostermann."    By   Graham  Hope. 
"True    and      False     Democracy."    By      Nicholas    Murray 

Butler. 
"Truth  in  the  East  and  its  Aftermath,  The."    By  B.  M. 

Putnam  Weale. 
"Truth,  The."    By  Clyde  Fitch. 
"Truthful  Jane."    By  Florence  Morse   Kingsley. 
TUCKER,    T.    G.,   LITT.D.     "Life   in   Ancient     Athens." 

Macmillan.     $1.50. 
"Turn  of  the  Balance."    By  Brand  Whitlock. 
TWAIN,    MARK.     "Christian      Science."     Poole.       Cloth 

$1.75., 
"Unmasked  at  Last."    By  Headon  Hill. 
"Untravelled  England."    By   James  John  Hissey. 
VACHELL,      HORACE        A.     "Her      Son."    Macmillan. 

$1.25. 

VANCE,  LOUIS  JOSEPH.     "The  Brass  Bowl."  McLeod. 
Cloth,  $1.25;  paper,  75c. 

VANCE,    JAMES    I.     "The      Eternal    in    Man."     Revell. 

$1  net. 
"Vancouver's   Discovery   of   Puget    Sound."    By    Edmond 

S.   Meany.  ' 

"Vegetables  and  Garden  Herbs."    By  Allen  French. 
"Veiled  Lady."    By  F.  H.  Smith. 
"Victor  of  Salamis."    By  William  Stearns  Davis, 
"Village  Sermons."    By  B.  F.  Westcott,  D.D, 
'Viper  of  Milan."      By  Marjorie  Bo  wen. 
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VON  MEYER,  ERNEST,  Ph.D.  "A  History  of  Chemis- 
try from  the/Earliest  Times  Until  the  Present  Day." 
Translated  by   G.   MeGowan.    Macmillan.    $5  net. 

' '  Wages  of  Pleasure,  The. "    By  J.  A.  Steuart. 

"Waif's  Progress."    By  Rhoda  Broughton. 

WAIT,  WILLIAM  H.,  Ph.D.  "A  German  Science 
Reader."    Macmillan.    $1  net. 

WALLACE,  DILLON.  "Long  Labrador  Trail."  Frowde. 
Cloth,  $1.50  net. 

WASHBURNE,  MARIAN  FOSTER.  "Family  Secrets." 
Macmillan,  $1.25. 

WATKINSON,  REV.  W.  L.  "The  Supreme  Conquest." 
Revell.    $1  net. 

WATSON,  HELEN  H.  Andrew  Goodfellow.  Mac- 
millan.   $1.50. 

"Way  to  Happiness,  The."    By  Thomas  R.  Slicer. 

MAY,  S.  M.  A.  "The  Letters  of  St.  Paul."  Macmillan. 
$1.50. 

WEALE,  B.  M.  PUTNAM.  "The  Truth  in  the  East  and 
its  Aftermath."    Macmillan.    $3.50   net. 

WELLS,  CAROLYN.  "The  Staying  Guest."  Musson. 
Cloth,  $1.26. 

WELLS,  H.  C.  "In  the  Days  of  the  Comet."  Mac- 
millan.   $1.50. 

WESTCOTT,  B.  F.,  D.D.  "Village  Sermons."  Mac- 
millan.   $1.75. 

"Where  the  Trail  Divides.  A  Tale  of  the  Western 
Plains."  By  the  author  of  "Ben  Blair."  Musson. 
Cloth  $1.25. 

"Whirlwind."    By  Eden  Phillpotts. 

"White  Cat,  The."    By  Gellett  Burgess. 

WHITE,  F.  M.  "The  Nether  Millstone."  Copp.  Cloth, 
$1.25;  paper,  75c. 

WHITE,  STEWART  EDWARD.  "The  Mystery."  Mus- 
son.   Cloth,  $1.50. 

WHITLOCK,  BRAND.  "The  Turn  of  the  Balance."  Mc- 
Leod.     Cloth,  $1.25;   paper,   75c. 

"Who's   Who."    Macmillan.    $3.50   net. 

"Who's  Who      Year  Book."    Macmillan.    35c.   net. 

WIGGIN,  KATE  DOUGLAS.  "New  Chronicles  of  Re- 
becca."   Briggs.     Cloth,  $1.25. 

"Wilderness  Winner."     By  Edith  A.  Barnett. 

WILEY,  SARA  KING.  "The  Coming  of  Philibert." 
Macmillan.    $1.25   net. 

WILLIAMS,  N.  W.  "Electric  Theft."  Briggs.  Cloth, 
$1.25;  paper,  75c. 

WILLIAMSON,  C.  N.  AND  A.  M.  "Princess  Virginia." 
Musson.    Cloth  $1.25. 

WILLIAMSON,  MRS.  C.  N.  "Lady  Mary."  Musson 
Cloth  $1.25. 

WILSON,  F.  W.,  Ph.D.  (Ed.)  "Le  Petit  Ravageot.  Tire 
des  Contes  du  Petit  Chateau."  By  Jean  Mace.  Mac- 
millan.    30c.  net. 

"Windfall,   The."    By   Charles  Egbert   Craddock. 

"Winged  Victory."    By  R.  M.  Lovett. 

WINTERBURN,  ROSA  V.  "Methods  in  Teaching." 
Macmillan.    $1125  net. 

WINTLE,     GILBERT.     "Strange      Partners."  Poole. 

Cloth,   $1.25;   paper,   75c. 

WISTER,  OWEN.  "How  Doth  the  Simple  Spelling 
Bee."    Macmillan.    50c. 

WOODBERRY,  George  Edward.  "Ralph  Waldo  Emer- 
son." (English  Men  of  Letters).  Macmillan.  75c. 
net. 

WRIGHT,  MABEL  OSGOOD.  "Birdcraft,"  Macmillan. 
$2, 


WRIGHT,    R.    H.     "Outer    Darkness."    Briggs.        Cloth, 

$1.25;  paper,  75c. 
"Writers'    and    Artists'    Year    Book,    The,    1907."       35c. 

net. 

WRIXON,    SIR   HENRY,    K.C.     "The    Pattern   Nation." 
Macmillan.    $1.25. 

WYNDHAM,     GEORGE.    "Ronsard     and     La   Pleiade." 
Macmillan.    $1.50. 

WYNNE,  MAY.     "Maid  of  Brittany."    Briggs.         Cloth, 
$1.25;  paper,  75c. 

ZANGWILL,  ISRAEL.     "Ghetto  Comedies."    Macmillan. 
$1.50. 


PUBLISHERS  WHOSE  BOOKS  HAVE  BEEN  LISTED 

BRIGGS,  WILLIAM,   Richmond  Street  West,   Toronto. 

COPP,  CLARK  CO.,  64-60  Front   Street  West,  Toronto. 

FROWDE,  HENRY,  25  Richmond  Street  West,  Toronto. 

McLEOD  &  ALLEN,  37  Melinda  Street,  Toronto. 

MACMILLAN  CO.,  OF  CANADA,  Richmond  Street 
West,   Toronto. 

MONTREAL  NEWS  COMPANY,  Montreal. 

MUSSON  BOOK  CO.,  23  Richmond  Street  West,  To- 
ronto. 

POOLE  PUBLISHING  CO.,  100  Church  Street,  To- 
ronto. 

REVELL,  F.  H.,  CO.,  25  Richmond  Street  West,  To- 
ronto. 

WESTMINSTER  CO.,  Confederation  Life  Building,  To- 
ronto. 


CONDENSED  OR  "WANT"  ADVERTISEMENTS 

Advertisements  under  this  heading,  2c.  a  word  first  insertion;  I  cent  a 
word  each  subsequent  insertion. 

Contractions  count  as  one  word,  but  five  figures  ($1,000)  are  allowed  as 
one  word. 

Cash  remittance  to  cover  cost  must  accompany  all  advertisements, 
in  no  case  can  this  rule  be  overlooked.  Advertisements  received  without 
remittance  cannot  be  acknowledged. 

Where  replies  come  to  our  care  to  be  forwarded,  five  cents  must  be  added 
to  cover  postage,  etc. 


AGENTS  WANTED. 


PRACTICAL  books  for  painters  and  decorators — The  Trade  Papers  Publish, 
ing  Co.,  Ltd.,  365  Birkbeck   Bank  Chambers,    London,  W.C.,    England- 
will  make  special  terms  to  Canadian   Booksellers  willing  to  push  books 
on  graining,  paint  and  color  mixing,  gilding,  stencilling,  etc.    Correspondence 
solicited.  [9] 


BUSINESS  CHANCE. 


BUSINESS  for  sale  in  British  Columbia  ;  population  of  town  5,000;  stock 
carried  comprises  books,  stationery,  fancy  goods,  chinaware  and  crockery, 
wall  paper,  photographic  supplies,  toyi,  etc.;  picture  framing,  and  many 
other  side  lines  ;  owner  has  good  reasons  for  selling  and  can  show  a  profitable 
and  growing  business;  will  sell,  part  cash,  balance  on  time;  references  given 
and  required.  Address  B.C.,  c/o  BOOKSELLER  AND  STATIONER 
Toronto. 


SITUATIONS  VACANT. 


B 


RIGHT,  intelligent  boy  wanted  in  every  town  and  village  in  Canada,  good 
pay,  besides  the  gift  of  a  watch  for  good  work.  Apply  The  MacLean  Pub- 
lishing Company,  10  Front  St.  E.,  Toronto. 


w 


ANTED— Capable  salesman  to  carry  my  line  of  pictures,  throughout 
Canada,  as  a  side  line ;  none  but  those  covering  large  territories  need 
apply.    J.  H.  McCorkle,  Cape  Elizabeth,  Maine.  (7) 


A  WELL  known  English  firm  of  Christmas  and  post  card  publishers  require 
some  smart  salesmen  for  their  Canadian    Branch  ;   only   those   actually 
engaged  in   this   trade     need   trouble   to   apply.       Confidential,   care   of 
BOOKSELLER    AND    STATIONER,     Toronto,     giving     full     particulars, 
experience,  etc.  [tf] 


W 


E  want  a  good  stationery  and  book  clerk,  who  has  had  good  experience  in 
the  retail  business.  Apply  stating  experience  and  salary  wanted  to  D.  J. 
Young  &  Co.,  Ltd.,  Calgary,  Alta.  [8] 
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CLASSIFIED    LIST    OF    ADVERTISEMENTS. 


Agencies  Wanted. 

Miller,  Edward  H.,  London,  Eng. 
Books  and  Magazines. 

American  Code  Co.,  New  York. 

Baker's  Book  Shop,  Birmingham,  Eng. 

Black  &  White  Publishing  Co. .London, Eng. 

Briggs,  William,  Toronto. 

Chapman's  Book  Store,  Montreal. 

Clark  Bros.,  Winnipeg,  Man. 

Continental  Export  Co.,  London,  Eng. 

Copp,  Clark  Co.,  Toronto. 

Morton,  Phillips  &  Co.,  Montreal. 

Mus?on  Book  Co.,  Toronto- 
Oliver  &  Boyd,  Edinburgh,  Scot. 

"  Publisher's,  Circular,"  London,  Eng. 

Blank  Books. 
Brown  Bros.,  Toronto. 
Buntin,  Gillies  &  Co.,  Hamilton. 
Copp,  Clark  Co..  Toronto. 
Warwick  &  Rutter,  Toronto. 

C  alendars— Cards . 
Copp,  Clark  Co..  Toronto. 
Raphael  Tuck  &  Sons  Co.,  New  York. 

Carbon  Paper. 

Carbon  Paper  and  Ribbon  Co.,  Toronto. 
Fidelity  Carbon  Paper  Co.,  Boston,  Mass. 

Crepe  Paper,  Etc 

Dennison  Mfg.  Co.,  New  York. 
Envelopes. 

Berlin-Jones  Envelope  Co.,  New  York. 
Fancy  Goods. 

Brown  Bros. ,  Toronto. 

Clark  Bros.,  Winnipeg,  Man. 

Copp,  Clark  Co.,  Toronto. 

Sutcliffe-Edmison  Co.,  Limited,  Toronto. 

Warwick  Bros.  &  Rutter,  Toronto. 

Financial  Institutions  and  Insurance. 
British  American  Assurance  Co.,  Toronto. 
Confederation  Life  Association,  Toronto. 
Metropolitan  Bank,  Toronto. 
Western  Assurance  Co..  Toronto. 

Fine  Art  Printers. 

Moiling,  A.,  &  Co.,  Hanover,  Germany. 
Flags. 

Sutcliffe-Edmison  Co.,  Ltd  ,  Toronto. 


Fountain  Pens. 

Brown  Bros.,  Toronto. 
Copp,  Clark  Co.,  Toronto. 
Gage,  W.  J.,  Co.,  Toronto. 
Warwick  Bros.  &  Rutter,  Toronto. 
Waterman,  L.  E.,  Co.,  Montreal. 

Glue,  Paste  and  Mucilage. 
Auld  Mucilage  Co.,  Montreal. 
Carter's  Ink  Co.,  Montreal. 
Copp,  Clark  Co.,  Toronto. 
Dennison  Mfg.  Co.,  New  York. 
Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 

Gramophones. 

Berliner  Gramophone  Co.,  Montreal. 
Inks— Writing. 

Brown  Bros.,  Limited,  Toronto. 

Carter's  Ink  Co.,  Montreal. 

Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 

Payson's. 

Leather  Goods 

Brown  Bros.,  Limited,  Toronto. 
Rumpp,  C.  F.,  &  Sons,  Philadelphia. 

Papers. 
Gage,  W.  J.,  Co.,  Toronto. 
Northern  Paper  Mills  Co.,  Montreal. 

Papeteries. 

Berlin-Jones  Envelope  Co.,  New  York. 

Barber  &  Ellis  Co.,  Toronto. 

Brown  Bros.,  Ltd.,  Toronto. 

Buntin,  Gillies  &  Co.,  Limited,  Hamilton. 

Copp,  Clark  Co.,  Toronto. 

Hurd,  Geo.  B.,  &  Co.,  New  York. 
Pens. 

Brown  Bros.,  Toronto. 

Esterbrook  Pen  Co.,  New  York. 

Gillott,  Jos.,  Birmingham,  Eng. 

Heath,  John,  London. 

Hinks,  Wells  &  Co.,  Birmingham,  Eng. 

Macniven    &    Cameron,      Edinburgh      and 
Birmingham. 

Spencerian  Pen  Co.,  Birmingham,  Eng. 

Waterman,  L.  E.,  Co.,  Montreal. 
Pencils. 

American  Lead  Pencil  Co.,  New  York. 

Brown  Bros.,  Limited,  Toronto. 


Copp,  Clark  Co.,  Toronto. 

Warwick  Bros.  &  Rutter,  Toronto. 

Waterman,  L.  E.,  Co.,  Montreal. 
Photographic  Supplies. 

Ward  &  Co  ,  Montreal. 
Playing  Cards,  Games,  etc. 

Buntin,  Gillies  &  Co.,  Hamilton. 

Copp,  Clark  Co.,  Toronto. 

Goodall,  Chas.,  &  Sons,  London. 

Hurst,  A.  O.,  Toronto. 

Union  Card  &  Paper  Co.,  Montreal. 
Post  Card  Holders. 

Early,  Earl  J.,  Novelty  Co.,  Philadelphia. 

Mitchell,  William,  Ltd.,  London,  Eng. 
Postal  Scales. 

Pelouze  Scale  &  Mfg.  Co.,  Chicago,  111. 
Sohool  Supplies. 

Buntin-Gillies  Co.,  Hamilton. 

Clark  Bros.  Co.,  Winnipeg. 

Copp, Clark,  Toronto. 

Warwick  Bros.  &  Rutter,  Toronto. 

Souvenir  and  Picture  Post  Cards. 

Boch  &  Kirsch.  Frankfort,  Germany. 

Copp,  Clark  Co..  Toronto 

Early  Novelty  Co.,  Philadelphia,  Pa. 

Elliott  Co.,  Philadelphia.  Pa. 

Falick  Import  Co.,  Montreal. 

Fine  Art  Printing  Co.,  Kaufbeuren,  Germany 

Forest,  D.  &  W.,  Montreal. 

Leather  Post  Card  Co.,  New  York. 

Markert  &  Sohn,  Dresden   Germany. 

Neumann,  W.,  &  Co.,  Berlin,  Germany. 

Raphael  Tuck  &  Sons  Co.,  Montreal,  New 
York. 

Tisdale,  Jos.  H.,  Philadelphia,  Pa. 

Valentine    &    Sons    Pub.    Co.,      Montreal, 
Toronto. v 

Warwick  Bros.  &  Rutter,  Toronto. 
Tally  Cards. 

Elliott  &  Co.,  Philadelphia,  Pa. 
Telephones. 

Bell  Telephone  Co.  of  Canada,  Montreal 
Thumb  Taoks. 

Hawkes-Jackson  Co.,  New  York, 
Typewriter  Supplies. 

Carter's  Ink  Co.,  Montreal. 

Mittag  &  Volger,  Park  Ridge,  N.J. 
Wall  Paper. 

Stauntons  Limited.  Toronto. 


INDEX    TO     ADVERTISERS. 


PAGE 

Accountants  and  Auditors 30 

American  Code  Co 21 

American  Lead  Pencil  Co 24 

Baker's  Book  Shop 21 

Bell  Telephone  Co 32 

Berliner  Gramophone  Co 2 

Berlin  &  Jones  Envelope  Co 3 

Bleck  &  White  Publishing  Co 8 

Bock  &  Kirsch 28 

British-America  Assurance  Co 32 

Brown  Bros. ,  Limited 2 

Buntin,  Gillies  &  Co outside  back  cover 

Busy  Man's  Magazine 24 

Canadian  Press  Clipping  Bureau 

outside  front  cover 

Carbon  Paper  &  Ribbon  Co 25 

Carter's  Ink  Co 25 

Chapman's  Book  Store 21 

Clark  Bros.  &  Co 3 

Confederation   Life  Association 32 

Continental  Export  Co 21 

Copp,  Clark  Co 6 

Early  Novelty  Co 5 


PAGE 

Esterbrook  Pen  Co inside  back  cover 

Fidelity  Carbon  Paper  Co 1 

Fine  Art  Printing  Co 28 

Forest,  D.  &  W 21 

Falick  I mport  Co 28 

Gillott,  Jos outside  front  cover 

Goodall ,  Chas. ,  &  Sons,  Limited 1 

Hawkes-Jackson  Co outside  front  cover 

Heath,  John inside  back  cover 

Higgins,  Chas.  M.,  &  Co. . .    inside  back  cover 

Hinks,  Wells  &  Co inside  back  cover 

Hotel  Directory   30 

Hurd,  Geo.  B.,  &  Co 23 

Hurst,  A.  O 1 

Job  Print  Dept 28 

Leather  Post  Card  Co 29 

Macniven  &  Cameron inside  back  cover 

Markert  &  Sohn 29 

Metropolitan  Bank 32 

Miller,  Edward  H 2 
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Musson  Book  Co 18 

Neumann,  W. ,  &  Co 29 

Northern  Paper  Mills 25 
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Payson's  Indelible  Ink 30 

Pelouze  Scale  &  Mfg.  Co.  . .  inside  back  cover 
"  Publisher's  Circular"  32 

Spencerian  Steel  Pens   inside  b  ick  cover 

Stauntons  Limited    31 

Sutcliffe-Edmison  Co 24 

Tisdall,  Jos.  H 5 

Union  Card  and  Paper  Co 25 

Warwick  Bros.  &  Rutter 

inside  front  cover,  26 

Waterman,  L.  E.,  Co 4 

Western  Assurance  Co 3» 
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PELOUZE  POSTAL  SCALES 

Invaluable  to  the  Office,  Store  and  Home 
They   tell   instantly   the   exact    cost   of   postage    in 
cents  on    all    mail    matter.     Warranted    Accurate. 
Several  sizes. 

NATIONAL.  4  lbs.  -  -  $3.75  STAR,.  1  lb.  -  -  -S2  00 
UNION,  2' ..  lbs.  -  -  3.00  CRESCENT,  1  lb.  -  -  1.S0 
COLUMBIAN,  2  lbs.    -    2.50 

Buy  through  your  Jobber. 


PELOUZE  SCALE  &  MFG.  CO. 


Chicago 


"ROB  ROY" 


SOLD  BY 

ALL  STATIONERS 

in6d.,  II-  and 

Gross 

Boxes 


This  series  of 
a%*°  Pens  is  made  of  the  same 

material,  by  the  same  tool?,  by 
the  same  process  and  at  the  same 
Works  as  the  series  of  '  Waverley  '  Pens 
which  Hinks,  Wells  &  Co.   have  for  39  years 
and    upwards   (prior  to  Sept.,   1901),   manufac- 
tured for  and  supplied  to  the  Proprif  tors  thereof. 

HINKS,  WELLS  &  Co.,  Birmingham,  Eng. 


Sure  to  Sell 


WAVERLEY 


Fountain  Pen 


IN  3  POINTS- 


The 
only 

Fountain 
Pen   with   a 
Waverley   Nib— 
14kt.   gold    iridium 
pointed. 
PATENTED    FEED-BAR- 
Absolute  regularity  and  cleanli- 
ness in  use  guaranteed.     Send  now 
for  illustrated  price  list  and  terms 


Macniven  &  Cameron,  Ltd.,  Waverley  Works,  Edinburgh 


The  most  popular  pens  are 

ESTERBROOK'S 


MADE  IN  ALL  STYLES 


Fine  Points,  Ai,  128,  333. 
Business,  048,  14,  130. 

Broad  Points,  312,  313,  314. 
Turned.up  Points,  477,  531,   1876. 


CANADIAN   AGENTS : 

THE    BROWN    BROS.,    LIMITED 
TORONTO. 


SPENGERIAN 

STEEL  PENS. 

The  Standard  Brand  in  United  States  for 
over  fifty  years,  among  expert  and  careful 
writers,  and  recognized  by  accountants 
and   correspondents  as 

THE  BEST 

Works  1  BIRMINGHAM,  ENGLAND 

Imported  by  all  the  leading  stationers  in 
Canada. 

Proprietors :  Spencerian  Pen  Co.,  New  York 


A  good  pen  is  a  good  servant,  and 
John   Heath's   Pens  are  made  to  serve  '. 

ALWAYS  BEADY  AND  ALWAYS  WILLING. 

They  were  first  45  years  aero,  and  are  still 
leading  the  way.     British 
steel.     Write  for  samples. 

LONDON    AGENCY 

8  St.  Bride  St.,  LONDON,  E.C.,  ENCLAND 


HIQQINS' 
TAURINE  MUCILAGE 


THE  demand  for  a  clean,  tena- 
cious, and  pure  mucilage, 
secure  against  the  corrosive 
influences  affecting  the  average 
product  in  this  line,  induced  us  to 
put  upon  the  market  Higgins' 
Taurine  Mucilage.  It  avoids  the 
defects  of  the  cheap  and  nasty 
dextrine  and  the  dear  and  dirty 
gum  mucilages.  It  is  stronger, 
catches  quicker,  and  dries  more 
rapidly  than  any  other  mucilage, 
and  is  perfectly  clear,  clean,  non- 
corrosive,  non-sedimentary,  and 
pleasant  to  sight  and  scent.  It  is 
put  up  in  both  bottles  and  safety 
shipping  cans,  and  will  be  found  not  only  convenient  for 
use,  but  entirely  satisfactory  so  far  as  its  working  quali- 
ties are  concerned.     It  will  please  your  trade. 


HIGGINS'   AMERICAN    DRAWING    INKS 

BLACKS  AND  COLORS 

The  Standard  Liquid  Drawing  Inks  of  the  World 


CHAS.  M.   HIGGINS   &.  CO.,  Manufacturers 

NEW   YORK      -      CHICAGO      -      LONDON 
Main  Office  and  Factory,  BROOKLYN,  N.Y.,  U.S.A. 


BOOKSELLER   AND   STATIONER 


School  Opening 


We  are  now  in  full  swing,  preparing  for 


school  opening  demands. 


New  School  Blanks 

Scribblers,  Exercise  Books,  Etc. 

Manufactured  at  the  miminium  cost  and 
sold  at  close  prices. 

Full  lines  of  all  imported    school    re- 
quisites—Pencils,  Penholders,    Slates,   etc. 


Buntin,  Gillies  &  Co. 

Limited 
HAMILTON,   ONT. 


LJOW  often  have  you  been  deceived  by  misrepresentations,  some- 
thing else  "just  as  good"  at  half  price?  So  say  some  of  our 
worthy  (?)  competitors. 

We  say  there  is  nothing  so  ELITE  as    ours,  and  something 
much     BETTER     than    theirs    ALL     THE 
TIME  at   REASONABLE  prices.  *waaBSSS5B 

The  merits  of  our  goods  are  above  all   others  and  we 
protect  you  as  manufacturers  for  the  trade  only. 

"  Our  Line"   Typewriter  Ribbons  and   Carbon   Papers  ip|\M/ 

truly  distinctive. 


Principal  Office  and  Factories 

Park  Ridge,  N.J. 


MITTAG  &  VOLGER,  inc.  s""0„,, 


NEW  YORK  CITY,  Stewart  Building,  280  Broadway         LONDON,  4  St.  Paul's  Churchyard,  E.C.  ZURICH,  J.  G.  Muggli 

CHICAGO,  ILL  ,  200  Monroe  Street  PARIS,  5  Im.   Passe  Reille  AMSTERDAM,  Benier  &  Co. 


Vol.  23,  No.  8 
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Price,  20  Cents 
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The  MacLean  Publishing  Company,    Limited 


Montreal 


Toronto 


Winnipeg 


Office  of  Publication,   10  Front  Street  East,  Toronto 
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Fine  Papeteries 


i 

J 

Bjcy 

* 

■.;."<•->•■ 

~~           ■ .       .  ■„ 

The  accompanying  illustration  shows 
one  of  our  many  new  styles  in  fine 
boxed  paper  and  envelopes  to  retail 
at  twenty-five  cents.  We  have  thirty- 
eight  different  numbers  at  this  price, 
and  as  many  more  both  cheaper  and 
more  expensive.  A  sample  set  would 
be  made  up,  no  two  alike,  on  request. 


Court  Imperial 


Court  Imperial  Stationery  is  the 
latest  addition  to  our  line  of  high- 
grade  boxed  note  papers.  It  is 
made  with  that  linen  plaid  surface 
which  is  now  the  fashionable  finish 
for  ladies'  use.  We  put  it  up  in 
two  sizes,  Regent  and  Boudoir, 
in  note  papers  and  envelopes,  and 
also  in  papetene  form  in  both  sizes. 


WRITE    FOR    SAMPLES   TO 


Warwick  Bro's  &  Rutter,  Limited 

Makers  of  High-Grade  Stationery  TORONTO 


BOOKSELLER   AND   STATIONER 


THE    LEADING    WHOLESALE    FIRMS 


WHERE  YOU  CAN  BUY 

GOiODALL'S 

PLAYING  CARDS 


TORONTO. 

The  Copp,  Clark  Co. 
Wm.  Croft  &  Son,  Queen  east. 
Wm.  Croft  &  Son,  Colborne  St. 
The  Fancy  Goods  Co. 
Kilgour    Bros. 
H.  W.  Nelson  Co. 
Nerlich  &  Co. 
Paget  &  Dickson. 
Sutcliffe  &  Edmison. 
J.    A.    Wilson    Co.,    Wholesale 
Cigars. 


MONTREAL. 

Chaput  Fils  &  Cie.,  Wholesale 
Groceries  and  Liquors. 

Duchesneau,  Duchesneau  &  Co. 

Wm.  V.   Dawson  &  Co. 

J.  A.  Forest,  Wholesale  Tobac- 
co and   Cigars. 

Genin,  Trudeau  Co.,  Wholesale 
Cigars. 

Hemsley,  Mfg.  Co. 

Hodgson,   Sumner     &  Co.,  Ltd. 

Librairie   Granger. 

McFarlane,  Son  &  Hodgson. 

National  Drug  and  Chemical  Co. 

J.  B.  Rolland  &  Fils  Co. 

J.  C.  Wilson  &  Co.,  Ltd. 


HAMILTON. 
Buntin,   Gillies  Co.,   Ltd. 

LONDON. 

Ried  Bros.  &  Co. 

PORT  ARTHUR. 
J.  L.  Meikle  &  Co. 


WINNIPEG,    MAN. 

J.  H.  Ashdown  Hardware  Co. 
Clark  Bros.   &   Co.,   Ltd. 
Consolidated   Stationery  Co. 
The   Jobbin,   Marrin   Co.,   Ltd., 

Wholesale  Grocers. 
The  Hingston-Smith  Arms  Co., 

Ltd. 
J.  McLeod  Holiday. 
Kilgour    Bros. 
The  F.  W.  Lar/  Co.,  Ltd. 
Martin,  Bole  &  Wynne  Co.,  Ltd., 

Wholesale  Drugs. 
McAllister  &  Watts. 
The  A.   Macdonald   Co. 
The  National  Drug  &  Chemical 

Co. 
J.  C.  Wilson  Co. 

VANCOUVER.  B.C. 
The  Bailey  Bros.  Co.,  Ltd. 
The   Hudson   Bay   Co. 
Kelly,     Douglas    &    Co.,     Ltd., 

Wholesale  Grocers. 
E.  A.  Morris,  Wholesale  Cigars. 
McLennan,  McFeely  &  Co.,  Ltd., 

Wholesale   Hardware. 
National  Drug  &  Stationery  Co. 
Smith,  Davidson  &  Wright  Co., 

Ltd. 

VICTORIA. 

T.  N.  Hibben  &  Co. 

The   Hudson   Bay   Co. 

Leiser,  Simon  &  Co.,  Ltd., 
Wholesale  Grocers. 

Pithert  &  Leiser,  Wholesale  Li- 
quors. 

John  Piercy  &  Co.,  Wholesale 
Dry  Goods. 

R.  P.  Rithet,  &  Co.,  Ltd., 
Wholesale  Grocers. 

Turner,   Burton   Co. 

Victoria  Book  &  Stationery  Co. 

Wilson    Bros.,     Wholesale   Gro- 


QUEBEC,    Q. 

Joseph  Amyot,  Wholesale  Fancy 

Goods. 
I.  P.  Dery  &  Sons. 
Pruneau  &  Kirouac. 
Thibaudeau  Freres  &  Co. 

ST.    JOHN,    N.B. 
Canada  Drug  Co. 
Manchester,  Robertson,  Allison, 

Ltd. 
McMillan,  J.  &  A. 
Thorne,    W.    H.    &    Co.,    Ltd., 

Wholesale    Sporting  floods. 

TRURO,  N.S. 

T.  S.  Pattillo  &  Co.,  Ltd. 
Stanfield,   Smith   &   Co. 

SYDNEY,   N.S. 
The  Scott  Stationery  Co. 

HALIFAX. 

A.   &  W.   MacKinlay,   Ltd. 

KINGSTON. 
National  Drug  &  Chemical  Co. 

PRESCOTT. 
The    T.    W.    Chamberlain    Co., 

OTTAWA. 
S.  J.  Major,  Wholesale  Grocer. 
Provost    &    Allard,     Wholesale 

Grocer. 
J.  G.  White  &  Son. 

EDMONTON,    ALTA. 
The  Douglas  Co.,  Ltd. 
The  A.  Macdonald  Co.,  Whole- 
sale Grocers. 
Revillon   Bros.,    Ltd. 


REPRESENTATIVE 


A.  O.  HURST 


24   SCOTT   ST, 


TORONTO 


PHONE    M     1479 


P.  O  O  K  S  E  L  L  E  R      AND      STATIONER 


BROWN.  BROS. 


Wholesale     and     Manufacturing 

STATIONERS 

Account  Books 

All  Sizes  and  Descriptions 

Memorandum 
Books 

Very  fine  Stock  ;  all  kinds  ; 
noted  for  style  and  quality 


Loose  Leaf 
Price. Books 

General 
Stationery  and 
Office  Supplies 

New  up-to-date  Stock 

Inkstands 

We  keep  a  very  large 
assortment;  every  new 
style  and  design,  also 
WOOD  BASE  inkstands, 
our  own  make,   50  Styles 

Leather  Goods 

Special  new  lines  and 
styles,  finest  material,  best 
work  —  Bags,  Wallets, 
Portfolios,  Bankers'  Cases 
— Undoubted  value 

Fountain    Pens 

The  best 


BROWN    BROS.    Ltd.,     51-53   Wellington    St.  West,    TORONTO 
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PRIVATE 


> 


Christmas  Greeting  Cards 

We  sell  Only  on  import  so  do  not 


J 

$         «     ,1  .  , ._    ... ._  j t 

j  delay  ordering                                      J 

1 


4 


4»  ♦ 

2  We  can  furnish  you  with  the  following  Sample  books  from     % 

$  which  you  can  order  (Cards  delivered  about  October)  : 

JJ  CANADIAN     SERIES— Coats    of     Arms     of                                                           $ 

Jj  different  Provinces,  Maple  Leaf  and                                 LIST  PRICES        % 

%  other  natural  designs     -            -           per  hundred  $12.00  to  $36.00      % 

%  "DIAMOND"  SERIES— Beautifully  embossed                                                           | 

%  cards          ....               «                4.50   to      15.00      * 

"MENZIES"    SERIES— A  splendid  range  of  1 

all  descriptions     ...  «  3.50  to      25.00      t 

♦  CLIFTON  SERIES— Hand  Painted,   embossed                                                            J 

$  and  view  cards     -                                       "               13.00   to     75.00      f 

$  GRAPHIC  SERIES— Hand  Painted,  embossed                                                            J 

I  and  view  cards     -           -           -                "               15.00   to    116  00      It 

^  SUBJECT     TO     TRADE    DISCOUNT                                                                                  % 

4  * 

%  Remember,  we  do  not  stock  these  cards,  so  order  now     % 

Z  '                                                      '                                # 

y 

I  All  up-to  date  stationers  sell  LYON'S  CLUCINE,  LYON'S  WAX                 Z 

1  >nd  CRAIG'S   BLOTTING.                                                  S 

I  $ 

%  We  carry  a  heavy  stock  ol   Craig's  Blotting  in  19    x  24    size,  all  weights.      * 

t  Colors— Pink,  Turkey  Red,  Buff  and  White.    Sample  Books  of                 J 

JJ  Blotting  are  now  ready  and  will  be  supplied  on  request.                        % 

Z  Sx 

1 

4 
4 

4. 
4. 

4r 

4: 

4 


MENZIES  &  COMPANY,  Ltd. 


► 


4  Mfs.  Agents  and  Wholesale  Importers,  $ 

1 9  Wellington  St.  East,         -        Toronto,  Canada    ! 


4  "One  of  the  Largest  Wholesale  Importers  of  BRITISH   Blotting:  and  Sealing:  Wax  In  Canada."  * 

■4.  V 
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Berlin's  Holiday  Boxes  - 1907 

"  Quality  First  Correspondence  Papers  " 

"  Every  box  a  work  of  art ;  sure  to    appeal   to    the    high- 
class    stationery   and    jewelry    trade  " — American   Stationer. 


BERLIN'S  HOLIDAY  ASSORTMENT  «*E" 

S:U##/,.-,r  iYo'Ii  A  CLEAR  100% 


it  is  only  one  of  tho   splendid  Trade-building  assortments    of 

Berlin  &  Jones.      Write  for  detailed  list,  or  order  up 

the    assortment    itself    by    next    mail. 

Its  a  Safe  Investment  ! 

Write   for  a  copy  "  Berlin's  Flyer  "—last   issue—a    catalogue    of  new 
staple  and  holiday  goods— fully  illustrated. 

BERLIN  &  JONES 

Envelope    Company 


28  beautiful  [boxes  filled  with 
high-grade  White  Stock,  linen 
finishes,  assorted  sizes.  A 
Liberal  supply  of  advertising 
matter  free  with  each  assort- 
ment. 


VJ1TW        YrtDR  MY         IT      Q        A  "  3  "    N.Y.    Salesrooms  •,     "  Factory,"    347.  3  43  "West   27tH  St. 

m  .E/  W  lV^lVlV,         m.      I.,      KJ.    C3.    -TV-a       "Broadway,"  621   Broadway  ;"  Downtown,"  136  William  St. 
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BLANK  BOOKS 


We  do  not  claim  to  make  the  cheapest  line 
of  BLANK  BOOKS  in  the  world,  but  we 
guarantee  that  any  book  sent  out  of  our  factory 
will  give  perfect  satisfaction  to  the  user,  and  in 
this  way  our  series  of  books  are  the  cheapest 
in  the  end. 


Our  range  of  "Half  Russia 
Extra"  titled  petty  books  con- 
tains every  desirable  size  and 
style  of  book  for  private  use, 
including  Ledgers,  Journals, 
Cash  Books,  Minute  Books, 
Day  Books,  Bill  Books,  etc. 


.  Have  you  seen  our  new  line 
of  "American  Cloth  Books" 
with  titles  ?  If  not,  write  for  a 
sample.  The  new  foolscap  size 
is  the  neatest  book  we  have 
yet  made. 


Warwick  Bro's  &  Rutter,  Limited 

Makers  of  Blank  Books  TORONTO 


J 


B O  O  K  S E L L E R      A N  D      STATIONER 
.frI"M"I-*iM"l"l^'M-4"H"I"Ml'I'** 

SMITH,  DAVIDSON  &  WRICHT,  j 

;!:  Wholesale  Stationers,  Paper  and  Fancy  Goods  LIMITED 

$  VANCOUVER,   B.C. 


i 

i 


t 


i 
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WE  CARRY  THE  LARGEST 
STOCK  IN  WESTERN  CANADA 

Envelopes,  Tablets,  Papeteries,  Blank  Books,  Memorandum 
Books,   School  Books,  Pencils,    Penholders,   Inks, 
Mucilage,  Blotting  Paper,   Ruled  Fools- 
cap, Journal  Paper,  Etc.,  Etc. 

All  the  standard  lines  of  the  best  manfactarers  are  represented  in  our 
stock. 

OUR  SCRIBBLERS  AND  EXERCISE  BOOKS 

are    specially    attractive    and    are    the   best    sellers   on   the   market. 

IMPORT  LINES 


%  Samples  of  Xmas  Cards,  Calendars,  Bibles,  Prayer  Books,  &c,  are  on 

the  road,  and  should  be  seen  before  placing  your  order. 


PRINTERS'  SUPPLIES 

In  this  department  we  carry  everything  for  the   printer  in    the   way   of 
paper.     Samples  and  prices  promptly  furnished  on  application. 


FANCY  GOODS  AND  TOYS 

These  lines  have  all  been  carefully  selected  from  the  best  manufacturers, 
and  will  be  found  to  be  unexcelled  by  those  of  any  other  house  in 
Canada.     Mail  Orders  promptly  executed. 

Our  Goods  Are  Right,  So  Are  Our  Prices. 

SMITH,  DAVIDSON  &  WRIGHT,  LIMITED. 

365  Water  Street,  -  VANCOUVER,  B.C. 
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BOOKSELLER      AND      STATIONER 


NEW      YORK  LONDON 

RapKael    TucK 

9-17    St.    Antoine  St., 


TRADE  MARK 


Stocks 


of  the  following  goods  carried   in   Montreal.     Orders   can     be     filled     and  promptly   shipped     at    short 
notice. 


Toy   Books 


in   paper   and    linen.     A    large  assortment  of  new  numbers  and  all  the  old   favorites.     The   needs   of   the 
children    have   been    met    both    in    variety    and  price. 


Painting  Books 


Post  Card  and  Paint  Box  Series  in  a  variety  of  prices  and  sizes  suitable  for  the  beginner  and  the  most 
advanced  pupil. 

Juvenile  Board   Books 

Several  low   priced   saleable   numbers. 

Post   Cards 

"Oilette"  Series,  six  cards  in  envelope.  An  immense  variety  comprising  views  of  the  most  historic 
places  in  the  world,  High  Class  Coon  and  Scotch  Comics,  Animal  Studies,  Military  Life,  Flowers, 
Rough  Seas,  Landscapes,  Rural  Life,  Indians,  Warships,  Ocean  Liners,  Moorland  and  Meadow. 

CHRISTMAS    AND      NEW     YEAR. 
Fifteen  assortments  boxed  in  hundreds.      Five  assortments  in  gross  packets. 

SPECIAL  LINE 
Immense  range  of  cards,    twenty-four  designs  in  each   series,   in  gross  packets  comprising  post  cards  for 
Christmas    and  New  Year,  Easter   and  St.  Valentine's  Day,  St.    Patrick's  Day.    Thanksgiving,  Humorous 
Cats,   Embossed  Flowers,   Children,   Birthday, Teddy  Bears,  etc. 


Mechanical  Animals 


The  latest  novelty,  most  lifelike  representations  of  Twenty-five  Wild  and  Domestic  Animals,  packed  five 
in  box  to  retail  at  a  popular  price.  These  are  made  of  jointed  cardboard  and  are  practically  indestruc- 
tible. 


Boxed  Christmas  Cards 

Containing  from  six  to  ten  cards  with  envelopes  in  artistic  boxes;  nearly  200  boxes  in  selection,  which 
retail  at  a  popular  price. 

Celluloid  Christmas  Cards 

Highly  colored,   embossed  floral  designs,   velvette  on  celluloid,   with  appropriate  sentimental  greetings. 

Christmas  Cards 

Thousands  of  varied  designs,   from  the  simple  folder  to  the  elaborate  ribboned  art  portfolio.     Greetings 
by  Clifton  Bingham,  Charlotte  Murray,  Prances  Ridley   Havergal,  H.  M.  Burnside,  and  others. 


BOOKSELLER   AND   STATIONER 


PARIS  BERLIN  CAPETOWN 

CSL    Sons    Co.,    Ltd 

[  MONTREAL,    QUE. 


Mechanical   Christmas  Cards 

These  scenic  or  pulling'  cards  are  substantially  made,  novel  in  effect,  and  Christmas-like  in  character. 
They  embrace  figures  of  Father  Christmas,  Christmas  Cherubs,  Winter  Landscapes,  Christmas  Angels, 
Churches,  etc. 

Calendars 

Our  range  this  year  surpasses  all  previous  efforts    in    variety    and  excellence  of  design. 
Purse  and  Pocket  Calendars. 

Daily  Tear-off  Blocks,  with  selections  from  poets. 
Tablet  Calendars  with  portraits  of  celebrated  authors. 

Ragtime  Series  of  Refined  Comics,  amusing  and  grotesque  figures  in  relief. 

Novelties  comprising  Bird  Cages,  Automobiles,  Fans,  Floral  Wheelbarrows,  Animals  in  Baskets,  Cats 
and  Dogs,  Easels. 

Leaflets.  A.  large  range  of  sizes  and  des'gns,  four  sheets  to  each,  reproduced  in  Oilette  and  Photo- 
gravure. 

Drops.    This  low  priced,   quick   selling  line  is  up     to     our    usual   high  standard    in   variety    and    other 
features. 
Religious  and  Devotional,  in  Block  and  Tablet,  Leaflets  and  Drops. 

Booklets  and  Leaflets 

in  assorted  boxes,  suitable  for  Sabbath  Schools,  also  a  finer  grade,  boxed  separately,  for  individual 
needs. 

Holly  Tags  and  Cards 

Ten  assorted  designs,  embossed,  packed  in  waxed  paper  envelopes,  enclosed  in  decorated  holly  boxoe 
containing  half  gross  envelopes. 

Maple  Leaf  Tags 

Ten  assorted  designs,  packed  in  waxed  paper  envelopes,  enclosed  in  decorated  maple  leaf  boxes  con- 
taining half  gross  envelopes,  embossed  in  gold  and  autumnal  tints. 

Adhesive  Seals 

Eight  designs,  Holly,  Santa  Claus,  Maple  Loaf,  etc.,  packed  50  seals  in  waxed  envelope,  enclosed  in 
decorated  holly  boxes  containing  one  gross  envelopes. 

Valentine  and  Easter  Publications 

Samples  for  next  season's  trade  will  be  carried  by  our  representatives,  who  will  visit  at  an  early  date 
all  considerable  towns  throughout  the  Dominion.  Both  lines  will  be  strong  in  quick  selling  and  low 
priced  novelties  and  post  cards. 

Price  Lists 

and   any  desired  information  gladly   furnished  upon  application. 

Packing  of  Goods 

Special  attention  is  given  to  this  very  important  detail.  All  lines  are  delivered  properly  boxed,  labeled 
and  numbered. 
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THE  MERMAID 


AS  A  SYMBOL  FOR 


DRAWING  INKS 


HIGGINS         .      I 
AMERICAN^  N 

DRAWING 


Was  first  used  by  us  in  an  advertisement  in  "The  Architectural  Record"  for  August,  1003,  as 
above.     Thus  in  this,  as  in  all  other  matters  relating  to  Drawing  Inks, 

HIGGINS'  AMERICAN  DRAWING  INKS 

blaze   the   way   for  those   who  find   it  easier  to  copy  than  create.     Year  by  year  these  splendid  inks  have  gone  on  their  way 
constantly  gaining  new  admirers  while  retaining  old  friends,  seeming  to  thrive  on  so-called  self-styled  "  competition." 

Higgins'  American  Drawing  Inks  have  sold  more  largely  during  the  past  year  than  ever  before  in  their  history.  This  has 

been  due  in  a  great  measure  to  our  liberal  policy  of  advertising,  and  to  absolute  fair  dealing  with  our   friends   in    the  trade,  but 

above  all   to   the  unapproachable   high-quality,   standard   and   reputation   of  these   inks,  which  have  made   them  from   the 
beginning  and  always 

The  Standard  Liquid  Drawing  Inks  of  the  World. 


WRITE     FOR     PRICES 


CHAS.  M.  HIQGINS  &  CO., 


^rrersanodf    Inks  and  Adhesives 


NEW  YORK 


CHICAGO 


LONDON 


MAIN  OFFICE:       271   Ninth  Street  )  Rr>nni/i  Yv     NV       itca 
FACTORY:      240-244  Eighth  Street  j  »KULIIVLY1>,    N.Y.,    U.^.A. 
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HIGGINS'  INKS 


and  ADHESIVES 


LONDON  BRANCH,  11  FARRINGDON  AVENUE,  LONDON.  EC— (Store  and  Basement,  each  25x75) 


THE  HIGQINS'  INKS  AND  ADHESIVES,  through  honest 

merit  in  their  originality  and  quality  and  honest  American  enterprise  and  push 
in  their  exploitation,  have  penetrated  to  the  most  remote  points  of  civilization, 
until  now  they  are  well  known"and  largely  used  in  Canada,  Central  and  South 
America,  Mexico,  Great  Britain,  South  Africa,  Australia,  New  Zealand,  Philip- 
pines, Japan,  China,  Norway,  Sweden,  etc.,  etc.,  as  well  as  ever  maintaining 
their  unique  position  in  their  birthplace,  the  United  States  of  America.  The 
home  trade  has  always  shown  its  appreciation  of  and  reliance  on  these  goods,  and 
it  will  always  be  our  effort  to  merit  the  confidence  of  the  trade  in   every  respect 

WRITE  FOR  DISCOUNTS 


CHAS.  M.  HIGQINS  &  CO., 


Originators     and 
Manufacturers  ol 


MAIN  OFFICE:     271   Ninth  Street) 
FACTORY  :     240-244  Eighth  Street/ 

II 


Inks  and  Adhesives 

NEW  YORK  CHICAGO         LONDON 

BROOKLYN,  N.Y.,  U.S.A. 
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110  Picking  Cotton,  near  Batesville,  Arkansas 


Retail    Dealers 

Order     your     own    local    views    made 

Buy  from   the    Manufacturer   and    save   all    Middlemens'  Profits.     We  make  Post  Cards  for  you 
from  any  size   Photo  or  Print  you  send  us,  deliver  them  in  10  days'  time,  and  put  your  name  on       101  L,on  Hl11   Z,nc  M,ne'  Arkansas 
as  the  Publisher.     Prices  quoted  are  for  a  single    thousand.     Prices  on  larger  quantities  and  re- 
orders furnished  on  application.    Samples  and  full  information  free  by  return  post  upon  request. 

POST  CARDS 

Made  to  Order  from  Photographs 


PHOTOSIMILE 

Sepia  Tone 

per  thousand.  .  . 


$5.00 


PHOTOTYPES 
Carbon  Effect 
per  thousand.  .  . 


$5.00 


COLORPHOTOS 
Natural  Colors 
per  thousand. .  . 


$7.50 


Compare  our  prices  with  those  of  any  other  responsible  concern  in  North  America  or  Europe. 
Then  compare  our  work  with  that  of  any  concern  in  the  world  at  any  price.  The  enter- 
prising dealer  that  gets  local  cards  out  first  is  the  one  that  gets  the  money  and  controls  the 
trade  in  his  locality.  Three  thousand  millions  of  post  cards  were  sold  in  1906.  How 
many  more  millions  will  be  sold  from  now  on  simply  rests  with  the  wise,  up-to-date  dealers 
that  act  at  once  in  supplying  the  unprecedented  demand  for  local  view  post  cards  which 
is  really  just  beginning. 

Address  Inquiries,  Orders,  Remittances  : 

American  Photocolortype  Company 

Executive  Offices:  337-339  Dearborn  Street,  Chicago 

Long  Distance  Telephone  Harrison  4691 

Makers  of  Post  Cards,  Stereographs,  Calendars,  Pictures  for  Newspaper  Art  Sup- 
plements, Magazine  Covers,  Inserts  for  Edition  de  Luxe,  Pictures  for  Framing,  Art 
Studies.     Reproductions  for  every  purpose  by  any  process         ..... 

American   post   cards   are   standard    United   States  Government  size,  3'/t  by  5%  inches,  pic- 
ture covering  one  side  entirely.     Views  shown  in  this  advertisement  are  only  portions  of  cards. 

10i  Lock  and  Dam  No.  1,  Batesville,  Arkansas 


102   Lion    Hill  Zinc  Mine,  Arkansas 
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Bloc-Loupe 


>> 


What  is  it? 


The  "Bloc-Loupe"   is 
an  original  device  made  to 
display     a     collection     of 
Souvenir      Postal      Cards, 
and,  as  shown  in  the  il'-~ 
tration,  the  cards  are  s 
through  a  magnifier  wt 
enlarges     the     view 
brings    out    clearly     ev 
detail. 


A  Bloc-Loupe"  would 
be  much  more  appreciated 
by  any  collector  of  Post 
Cards  than  the  most 
elaborate  album  to  be 
icured.  Extra  Folders 
hold  the  cards  may  be 
as  desired  and  at  a 
moderate  cost. 


An 

stooc 
to-ck 
the  ( 
ante' 


Travell 
Fountain  Pe> 


War 

Whole. 


School 
Style. 


;fully 
1  are 
carry 
guar- 


Bank  and  Office 
Style. 


ck  Bro's  &  Rutter,  Limited 

Stationers  TORONTO 
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BAMFORTH'S 

STILL  LEAD  IN 

Life  Model  Post  Cards 

Absolutely  unique  and  acknowledged  to  be  the  best  selling  line  in  c 

irculation 

All  the 

— 

NOW    READY 

Latest 

i             ! 

Fifty 
New 

Songs 

Subjects 

Beautifully 
Illustrated 

Colored,  Comic 

in 

Retail  at  Id.  each 

Black 

Glossy 

Bromide 

Admittedly 
the  finest 
and  most 
humorous 
cards  on  the 

«eS5     *§» 

market 
ALSO    NOW    READY 

Child 

■ 

*j£   «c5» 

Studies, 

A  choice  selection  of 

Views, 

Fifty 

Actresses 

&c,  &c 

in    beautiful 

In 
Brown 

Gilded  and 

Glossy 

Varnished 

Panels 

1 

7  -  per  gross.   Retail  2d. 
1 

WRITE  FOR  SAMPLES  AND  TERMS  TC 


BAMFORTH  &  CO., 


HOLMF     tl,  YORKSHIRE 

London  Ad        31  &  33  High  Holborn 


353  Broadway,  NEW  YORK 


AMERICAN  ADDRESSES: 

41 1  Baltimore  Buildings,  Quinc       eel,  CHICAGO,  ILL. 
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High-Class  Leather  and  Fancy  Cabinet  Goods 


LEATHER  GOODS 

Dressing  Rolls, 

Writing  Cases, 

Jewel  Cases, 

Stationery  Cases, 

Bridge  Sets, 
Despatch  Boxes. 


We  Are 

the 
Actual 
Makers 


No.   127  67 


CABINET  GOODS 

Writing  Cabinets, 

Writing  Tables, 

Afternoon  Tea, 

Spirit  and  Other 
Automatic  Tables, 

Inkstands, 

Stationery  Cases, 

Folding  Tuck-away 
Writing  Tables, 

Ladies'  Sewing  Tables, 

Card  and  Other 
Combinations, 

Tantalus  Spirit  and 
Perfume  Frames. 


No.  503 


No.  S06 


No.  125  40 


\A/.   M.    BRAND    AND    SONS 

ESTABLISHED    NEARLY    FIFTY     YEARS 

EXCELSIOR  WORKS,  2-3-4  Hoxton  Square,  LONDON,  ENG. 

Telegrams:  "Coromandel"  London 
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Just  THE  Thing 

For  Canada 

Ettlinger's   Royal    Series 
Of    Picture    Post    Cards 


10,000  VARIETIES.  EVERY  ONE  OUR  OWN. 

OUR     KING    AND   QUEEN    CARDS,    APPROVED     BY 

HIS     MAJESTY. 

OUR  BRITISH  and  COLONIAL  ARMY  and  NAVY  CARDS. 
XMAS  POST  CARDS.  VALENTINE  POST  CARDS. 

CALENDARS,    CHRISTMAS     CARDS,     MENU     CARDS. 

All  orders  subject  to  cash  against    B/L  or  London  references. 
No.  Catalogues  issued.  Sample  assortment  £2.10.0. 

Max  Ettlinger  &  Co.,  Ltd. 

10  Long  Lane,  London,  E.C. 

NEW  YORK,     PARIS 
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CARTER'S   SPECIALTIES 


CARTER'S    INK    ERASER 

Removes  ink  blots  from  paper  and  eradicates  ink   and   other   stains 
from  all  kinds  of  cloth,  carpets,  desks,  hardwood  floors,  etc. 

No.  49 1  — 2  one-ounce  bottles  in  a  handsome  pasteboard  box 
with  slip  cover,  each  dozen  in  an  easel  box  for  counter  display. 
List  per  dozen  .  .  .  $3.25 


^§B^g» 


No.  491 


CARTER'S  MARK-A-LINE  SHOW 
CARD    INK 

A  water  color,  designed  especially  for  marking  window  display 
cards,  price  tickets,  etc.  Always  ready  for  use  with  either  a  brush 
or    a    shading    pen.     It  dries  with    a    smooth    enamel   finish    and 

DOES    NOT    CRACK    WHEN    DRY 

Seven  brilliant  colors  in  quarts,  pints  and  half  pints,  and  two-ounce 
cylinders. 

No.  137 — 2  ounce,  1   dozen  in  a  box.      List  per  doz.,  $1.20 


^Carter's  CS0 
LLhovv  card  inkO 


No.  137 


CARTER'S  IDEAL 
WATER   WELL    JARS 

are  full  measure—  and  there- 
fore economical—  because  the 
well  for  brush  and  water  is  only  a 
light  test-tube  held  in  the  most 
convenient  position  at  the  side 
of  the  jar.  Nothing  better  for 
home  or  office  use. 

All    sizes    from    3    ounce   to 
pints,  and  from  1  0  cents  up. 


CARTER'S 

PHOTOLIBRARY  PASTE 

is  a  quick  and  powerful  adhesive, 
adapted  equally  to  home  and  office 
uses,  and  to  delicate  photographic 
work.  It  is  pure  white,  of  smooth 
consistency  and  free  from  lumps  or 
granules.  Will  not  discolor  prints  or 
sour  on  exposure  in  any  climate. 

All   sizes  in  jars,  bottles,  and 
tubes. 


"TiuidI 


J:njv.  j 


fccnnnazas^ 


No.  274 

CARTER'S    WRITING    FLUID 

is  the  standard  office  ink,   blue  black,  specially  adapted  to  bookkeeping 
and  all  uses  where  a  free  flowing,  fine  writing,  permanent  ink  is  required, 
is  the  most  important  staple  of  the  stationery  trade. 


It 


CARTER'S    CARMINE    FLUID 

is  a  brilliant,  free  flowing,  non-copying  red  ink,  which  does  not  bronze  and  has  no 
effect  on  steel  pens.     It  is  unsurpassed  for  contrast  work. 


No.   n 


No.  381 


A  RE   ALL    STAPLES 
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Clark  Bros.  &  Co. 


LIMITED 


Office— 

MR.  D.A.  CLARK 
MR.  A.  D.  WATSON 


WINNIPEG 


Box  1240 


I    5029 
Phone         32 
\   401 


Stationery  Department 

MR.   J.    GIBB 

A^FEW  SPECIALTIES 


Eaton-Hurlbut's  Holiday  Line  of  Papeteries 

White  &  Wyckoff's  Holiday  Line  of  Papeteries 

Stephen's  Inks 

Underwood's  Inks  and  Mucilage 

LePage's  Mucilage,  Paste  and  Glue 

John  Holland  Fountain  Pens 

Koh-i-noor  Pencils 

National  and  Walker's  Loose  Leaf  Price  Books 

Excelsior  Typewriter  Carbons 

Inspection  Typewriter  Ribbons 

A  Thoroughly  Up-to-Date  Line  of  Papeteries, 
Tablets,  and  School  Supplies 


We  have   one   of  the   largest   stocks  of  up-to-date 
Staple  and  Fancy  Stationery  in  Canada. 


Printer's  Department 

MR.    GEO.    WILSON 

WRITE  FOR  NEW  CATALOGUE 

Agents  for  Ritchie  &  Ramsay  Celebrated  Book 
Papers  and  Duplex  Covers 

Not  the  cheapest,  but  the  be»t. 

Superfine  Linen  Record  and  Earnscliff  Linens 

The  best  value  for  the  money. 

Linen-faced  Bonds,  Fancy  and  Staple  Paper 
Covers. 

Repousse  Bonds,  Covers  and  Cardboard 

Litho  and  Coated  Papers 

Invitation  Cards  and  Announcements 

Plated  and  hand-made. 

Programmes  and  Menus 

Wedding  Stationery,  over  100  new  varieties 

The  very  latest  designs. 

Contracts  made  at  market  price?. 

Agents : 
AULT  &  WILBOBG  INKS  MONTROSE  PAPER  CO 

RITCHIE  &  RAMSAY  ROLLAND  PAP  BR  CO. 

JOHNSTON  HORSBURGH  CO. 


Book  Department 

MR.  GEO.   WILSON 

WHERE;  TO   GET  THE   LATEST  AND   BEST  SELLERS 
CON1STON-THE    BEST  NOW 

Fine  Presentation  Books 

A  specialty. 

School  and  University  Books 
Oxford  and  Bagster  Bibles 
Cheap  Paper  Novels,  all  kinds 

LISTS  SENT  ON  REQUEST 
Get  on  our  mailing  list,  we  can  satisfy  you  as  to  selection. 

Agents  ; 

The  Macmillan  Co.  of  Canada,  Ltd.,  Toronto 
Macmillan  Co.,  London  and  New  York 
A.  &  C.  Black,  Fine  Colour  Books,  London 
The  Morang  Educational  Co.,  Ltd.,  Toronto 


Lirraries  Supplied 


Correspondence  Solicited 


All  mail  orders  attended  to  same  day   as   received.     We  can  get 
you  any  book  in  print,  no  matter  where  published. 


Sundry  Department 

MR.  J.  H.  A.  CLARK 

Fancy  Goods,  Dolls,  Pipes  and  Brushes 
Children's  Wagons  and  Sleighs 
Sporting  Goods  and  Flags 

of  all  kinds 

Tissue  Paper 

Flat  and  Crinkled 


Western  Agents  for 

Victor  and  Berliner  Gramophones 
and  Records 

Watson-Foster's  Wall  Papers 


WRAPPING  PAPERS,        PAPER  BAGS,         HAT  BOXES  and  BAGS, 

TWINES,        BUTTER  PARCHMENT 
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A  STANDARD  GRADE  OF  INK 


THE     SUPERIOR  QUALITY  OE    WHICH 
CANNOT  BE  DUPLICATED    ANYWHERE 

To  answer  the  demands  of  the  public,  it  became  necessary 
a  few  years  ago  for  us  to  prepare  an  ink,  the  quality  of 
which  would  be  satisfactory  for  Fountain  Pen  and  general 
use.     The  result  was  the  production  of  the  now  well-known 

Waterman's  Ideal  Ink 

which  has  met  all  requirements,  for  all  purposes,  every- 
where, and  we  guarantee  it  to  be  satisfactory  under  all 
circumstances. 

Made  in  Combined  writing  and  Copying,  Blue  Black, 
Jet  Black,  Red,  Green  and  Violet,  and  put  up  in  nine 
sizes  of  bottles.    Also  our   Desk  and   Travellers'  Fillers. 


OUR     NEW     DESK    OUTFIT     AND     INK     FILLER 


Shown  opposite,  one  of  the  most 
recent  developments  in  our  ink 
line,  has  met  with  favor  through- 
out the  trade,  and  has  proven  to  be 
a  much  needed  desk  acquisition. 
The  spring  metal  holder  can  be 
fitted  on  any  desk  bottle. 


Write  for  complete  price  list 
and  information,  and  prepare  a 
stock  for  the  coming  season,  now 
while  weather  conditions  permit. 
There  is  sure  to  be  a  large  demand 
for  our  make. 


THE    FAMOUS    MAKE    OF   L.   &   C.    HARDTMUTH'S    KOH-I-NOOR    PENCILS 


Have  fulfilled  every  requirement  for  a  high  grade  make  for  all  purposes,  and  assures  economy 
in  that  they  can  be  us«d  from  tip  to  tip.  No  up-to-date  stationery  store  can  afford  to  be  without 
a  stock  of  this  high  grade  make. 

Made  in  17  degrees,  from  extra  soft  and  black  to  extra  hard  and  fine. 

COMPLETE  PRICE  LIST  ON  APPLICATION. 
A    FULL   STOCK  ON  HAND   AT  ALL  TIMES 


L.  E.  Waterman  Co.,  of  Canada,  Limited 

136  136a    ST.    J  AMIES    ST.,    MONTREAL 
New    York,    N.Y.  London,    E.C. 
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. .  AN  OFFER  . . 


If  any  customer  who  has  ever  pur- 
chased from  us  a 

Waterman's  Ideal  Fountain  Pen 

is  not  getting  PERFECT  SATIS- 
FACTION in  every  way,  with'  proper 
care,  we  will  either 

1  Exchange  for  a  new  pen,  free 

2  Repair  free  of  charge 

3  Refund  the  price 

We  guarantee  the  IDEAL  FOUN- 
TAIN PEN  to  give  perfect  satisfac- 
tion in  every  way,  and  are  ready  at 
any  time 

TO  MHKE  GOOD 

Over  100  pens  in  stock  to  select  from, 
in  every  style  and  size       t       :.       : 

We  have  the  pen  that  fits  your  hand. 


W.  J.  STEPHENSON 

Bookseller  and  Stationer 

WETASKIWIN.  ALBERTA. 


Tbe   demand  for 

Waterman's 
Ideal 
Fountain  Pens 


Your  Name 
Coupled  with  Ours 

in  occasional  local  advertisements  in  the 
daily  press  or  periodical  magazines,  is 
sure  to  prove  of  great  value  to  you  in 
concentrating  interest  in  your  store,  and 
particularly  in  the  Fountain  Pen  depart- 
ment. This  fact  is  proven  many  times  daily 
throughout  Canada  and  the  United  States 
by  dealers  making  an  occasional  insertion 
of  special  copy  relative  to  Waterman's  Ideal 

Fountain    Pens  ;     and     in    many    instances 

using  the  electrotypes  which   we  prapare 

especially    for  this 


purpose,   and    fur- 
nish to  them  free. 


-V^ 


/ 


»te 


%>is 


•%f 


■h 


^ 


Vtb 


%^>0>/ 


^ 


is  constantly  created  and  stimulated  by  our  very  broad 
national  advertising  campaign.  Your  locality  see  and  read 
this,  and  the  particular  means  of  creating  a  further  demand 
and  localising  the  trade  in  your  store,  is  by  this  means  »f 
advertising. 

We  show  here  two  very  attractive  Ads.  recently  placed,  which  proved  o< 
great  value  to  the  advertisers.  We  also  show  one  of  the  many  electrotypes 
which  we  will  send  to  you  free  on  request. 

Our  broad  advertising,  your  local  advertising  and  a  well  displayed  stock 
of  pens  complete  the  chain,  leading  to  large  sales,  of  one  of  the  most  suc- 
cessful lines  in  the  stationery  stores  of  the  country. 

Try   it.      Write  for   our   aid   and   our  free   electrotypes. 

Electrotypes  appropriate  for  School  opening,  Thanksgiving  and  Christ- 
mas seasons  are  ready  for  you  when  you  want  them. 

Handsome  and  convenient  display  and  show  cases 
furnished  free  to  Dealers. 

L.  E.   WATERMAN  CO.    of  Canada,  Limited 

136-iafta    ST.   JAMES   ST.    MONTREAL 
17»  Broadway,  New  Yorh  »2  Golden  Lane,  London 


Special 
Waterman 
Fountain 
Pen  Repair 
.Agency ! 


Do   you     own   a    Waterman 
Weal  Fountain  Pen,  and  is  it 
out  of  working  order?     With, 
th*  increasing  sales  of  fountain 
Pens,  the  Waterman  Company 
nave    found    it    necessary    to 
open    a   Canadian  Branch  in 
Montreal,  and  all   repairs  and 
exchanges   will  now  be  made 
from   the  Montreal   Branch- 
I  .us   saving   lo   the  customer 
the  tost  of  duty,  etc.,  that  had 
to  be  paid  when  this  work  was 
done   in   the  States.     We  are 
P«yng  special  attention  to  all 
repairs  and  exchanges  for  this 
district     of    all      Waterman's 
Idea I    fountain    Pe,ns.    a„d 
should  you  find  your  pen   not 
work.ng  entirely  satisfactory 
J'ist  bring  it  to  us  and   we  will 
K"«    it   immediate  attention. 
We  carry  *"  stock  at  all  times 
one  gross  of    this   celebrated 
make  of  pens  _  the   genuine 
Waterman  Ideal. 


W.  J.  F.  MALUM 


Corner   Market   and 
housie  Streets 

Brantford.  Onr. 


Dal- 


(Opposite  Belmoht  Hotel) 
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EBERHARD  EABER:  ?$,J 


diri 


if*™ 


B       ■  E  BE  R  H  A  RD    F A  ffE  R  *    ■■ 

NEW.  YORK,  U.  S,  A. 


ARCH 

Assortment    No.    59 
tins  quarter  gross  ofthe 

ost  popular  and  attractive 

LEAD  PENCILS 

h   Rubber  Tips.     They  in- 
de: 

No.  482— MONGOL 

The  premier  pencil  of 
the  century. 


No.  300— DOT 

Round,    twist     finish, 
olive-green  polish. 

No.  375B— COMMERCE 

Hexagon,  black  polish 

The  Mongol  is  the  best 
pencil  of  the  time— that 
opinion  is  general.  The 
Dot  and  Commerce  are 
excellent  for  general  use. 
Together,these  form  a  trio 
of  pencils  that  cannot  be 
equalled. 


THE    ARCH     ASSORTMENT 


displays  compactly  and  attractively  a  collection  of  commercial    pencils  which  would  make  a  valuable 
addition  to  any  retailer's  stock. 

COLORED     PENCILS 

,      No.  455  Blue  Lead 
No.  456  Red   Lead 


MONGOL 


Hexagon  Shape,  Rich  Yellow 

Polish,  Tips  Enameled  in 

Color  of  Lead. 


MONGOL-BLUE  <§>  EBERHARD   FABER  X- 455 


Handsome  in  Finish,  Unique 

in     Design,      Lead    of 

"Mongol''  Quality. 


Send  for  our  Catalogue 
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FULTON   SPECIALTIES 


Manufactured    by    the 

FULTON  RUBBER  TYPE  COMPANY, 

128-142  Fullon  Sheet,  ELIZABETH,  N.J. 

(Formerly  31  Frankfort  Street.,  and  455  Broadway,  New  York) 

are  sold  by  the  leading  wholesale  stationers  and  jobbers  with  few  exceptions.  Those  who  are  not 
handling  them  should  write  at  once  for  our  catalogue.  There  is  quite  a  variety  in  the  line  and  the 
goods  are  made  up  in  first-class  style  to  suit  the  domestic  as  well  as  the  export  trade.  WE  SUPPLY 
GOODS  FOR  THE  FOREIGN  TRADE,  with  the  necessary  accents,  words  and  money  marks 
of  the  respective  countries  they  are  intended  for. 


We  manufacture 

Fulton  Sign  and  Price  Markers 
Fulton  Adjustable  Rubber  Type 
Fulton  Business  and  Office  Outfits 


Fulton  Self-Inking  Stamp  Pads  m 


Fulton  Quick-drying  Stamp  Pads 
guaranteed  not  to  injure  the 
rubber. 

Fulton  Non-blurring  Stamp  Pads, 
patented 

Fulton  Elite  Stamp  Pad,  with 
wood  base 

Fulton  Juvenile  Printers'  and 
Toy  Sets 

Fulton    Daters    and  Numberers 

We  manufacture  also  all 
accessories   such   as    .     . 

Polished   Wood,  Enamelled  Tin 
and  Paper  Boxes,  Holders, 
Grooves,  etc. 


FULTON    SIGN    AND    PRICE    MARKER 
£  -  ' 


r//£f(/£ro# 


/MPftOVED 


i&mimto 


FULTON    SSLF-INKING   PAD 


which  is  the  reason  our  goods 
can  be  furnished  in  first-class 
style  at  a  lower  price  than 
others. 


FULTON   NUMBERING   STAMP 


FULTON   DATING   STAMP 


DO  NOT  FORGET  TO   WRITE  FOR  CATALOGUE  AND  DISCOUNT  SHEET. 

FULTON  RUBBER  TYPE  COMPANY, 

128-142  Fulton  Street,  Elizabeth,  N  J. 
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"It's  It)*  Solidt)e6  JHspla? 
tl)at  Sells  Backs" 


Assortments  to  suit  an?  requirement 

1fawkes-3acksoit  <£o„  Sttakers 

3tew  ^ork 
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Subscription.  One  Dollar  a  Year. 


Single  Copies,  Ten  Cent*. 


THE 


Bookseller  and  Stationer 


MONTREAL    AND    TORONTO,    CANADA,  AUGUST,    1907.  No.  8. 


Vol.  XXIII. 


Cloth  or  Paper:    Which  Shall  it  Be? 

By  Frank  Wise 


It  is  interesting  to  compare  the  different  ways  in 
which  publishers  dispose  of  their  surplus  stock  of  fiction 
in  Canada,  England,  and  the  United  States.  The  States 
with  its  eighty  millions  of  people  can  absorb  almost  any- 
thing in  the  form  of  fiction  in  an  edition  large  enough  to 
pay  for  the  plates.  A  book  that  just  manages  eventu- 
ally to  wipe  out  its  own  indebtedness  usually  disappears 
from  view  and  memory,  and  only  an  occasional  bubble 
comes  to  the  surface  now  and  again  in  the  form  of 
"Books  Wanted"  in  the  Publishers'  Weekly  to  remind  one 
of  its  first  appearance.  The  same  seems  to  be  true  in 
England,  but  the  sizes  of  editions  there  are  smaller  and 
the  costs  of  original  production  not  so  great.  In  the 
States  to-day  surplus  sheets,  and  often  new  editions, 
printed  on  cheaper  paper,  are  sold  to  some  of  the  large 
jobbing  houses  to  distribute  in  the  small  towns  where 
publishers'  travelers  never  call,  or  they  are  sold  to  firms 
who  make  a  business  of  putting  these  cheap  sheets  into 
showy  and  yet  serviceable  cloth  bindings  to  retail  at 
75c.  These  also  are  sold  mainly  to  booksellers  in  the 
smaller  cities  and  towns  not  covered  by  regular 
publishers'  travelers.  In  no  event,  however,  does  the 
publisher  dispose  of  his  surplus  sheets  or  cheap  reprints 
during  a  period  of  two  years  from  the  date  of  publica- 
tion and  then  not  in  a  manner  to  hurt  the  sale  of  any 
$1.50  edition  he  may  have  on  hand.  In  England  cheap 
editions  take  the  form  of  sixpenny  novels  in  paper, 
which  at  once  reduces  them  to  a  separate  class  and 
removes  still  further  any  danger  of  interference  with  the 
sale  of  existing  copies  of  the  same  titles  in  6s  editions. 

We  in  Canada  are  not  so  fortunate  as  either  England 
or  the  States  in  the  matter  of  inhabitants,  and  the 
number  of  our  readers,  and  therefore  there  are  not  a 
great  many  novels  which  are  actually  printed  here.  In 
order  to  get  this  market  the  Canadian  publisher  has  to 
take  a  certain  number  of  sheets  or  bound  copies  and  take 
his  chances  of  the  book  being  a  success.  Until  within 
this  last  year  a  Canadian  publisher  looked  upon  it  as 
axiomatic  that  a  certain  proportion  of  his  sheets  would 
have  to  be  sold  in  paper  covers  and  only  a  smaller  num- 
ber in  cloth.  This  meant  that  the  only  profit  he  could 
hope  for  was  to  come  out  of  the  sale  of  his  cloth  copies 
—the  wholesale  price  of  the  paper  book  being  practically 


the  cost  of  production.  Not  only  did  he  make  no  profit 
on  his  paper  book,  and  by  issuing  it  for  sale  lessen  the 
chances  for  the  sale  of  his  cloth  copies  of  that  and  other 
titles,  but  the  retailer  also  had  to  sell  several  paper  copies 
to  earn  the  same  profit  as  that  made  on  the  sale  of  one 
cloth  book,  and  this  paper  stock,  especially  in  summer, 
deteriorated  ten  times  as  quickly  as  his  cloth  books  and 
had  often  therefore  to  be  sold  at  cost  or  less.  Thus  the 
retail  purchaser  frequently  got  his  novel  at  the  prime 
cost  of  production,  giving  no  profit  to  publisher  or  book- 
seller. Lately  the  issue  of  a  paper  edition  has  usually 
been  somewhat  deferred. 

It  was  the  writer's  experience  in  the  States,  and 
it  proved  the  same  with  Appleton's  "Town  and  Country 
Library,"  that  it  cost  just  as  much  to  market  a  book  at 
50c  in  paper  as  a  cloth  one  at  $1.50  and  that,  aside 
from  spoiling  the  sale  of  the  cloth  book,  there  was  not 
so  much  profit  in  the  sale  of  three  times  the  number  of 
paper  books  as  in  one-third  as  many  cloth  books.  These 
paper  issues  in  the  States,  therefore,  had  only  a  very 
brief  life  and  will  probably  never  be  tried  again.  The 
argument  that  you  can  reach  many  more  buyers  with  a 
cheap  paper  book  (in  the  States  50c  retail)  has  proved 
to  be  fallacious,  and  it  is  a  question  whether  it  would 
not  be  worth  the  experiment  here  in  Canada  of  issuing 
new  fiction  only  in  cloth,  especially  since,  in  Ontario  at 
least,  the  Government  grant  only  admits  the  annual 
purchase  of  a  very  limited  number  of  novels  by  public 
libraries  which  depend  largely  on  that  grant  for  their 
existence.  The  public  will  read  fiction  and,  if  it  cannot 
be  obtained  in  the  town  library,  and  cannot  be  had  in 
paper,  the  chances  are  that  enough  cloth-bound  copies 
will  be  bought  to  warrant  the  publisher  in  keeping  his 
sheet  remainders  off  the  market  for  two  years.  Whether 
the  possession  of  the  Canadian  market  for  a  certain 
novel  is  worth  a  guarantee  in  the  form  of  a  large  edition 
is,  of  course,  largely  a  matter  of  individual  opinion,  but 
it  would  seem  a  better  policy  to  take  only  such  a  number 
as  could  be  disposed  of  in  cloth  in  a  reasonable  period. 
In  the  long  run  it  is  bound  to  come  to  that,  since  pub- 
lishers are,  after  all,  merely  human,  and  cannot  afford 
to  transact  business  for  health  or  pleasure  only. 
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Canadian   Books  for  Canadian   Readers 

By   E.    S.    Caswell 


While  Canada  always  has  had  writers  whose  publish- 
ed works  have  been  worthy  of  note,  well  qualified  to  take 
then-  place  alongside  books  of  their  class  by  writers  of 
other  countries,  yet  it  is  only  within  the  last  ten  or  fifteen 
years  [hat  Canadians  have  come  to  realize  that  they  have 
a  literature  of  their  own,  perhaps  not  peculiarly  distinc- 
tive, yet  forming  no  mean  part  of  the  great  common 
stock   of  the   world's   literary   output. 

"The  fathers  where  are  they?"  one  might  well  ex- 
claim, as  lie  looks  for  the  books  of  the  pioneers  in  literary 
craftsmanship.  Here  and  there  on  the  bookshelves  of 
Hie  bibliophiles  I  hey  may  he  seen  in  their  dingy  covers, 
coated  with  the  dust  of  passing  decades.  While  print- 
ing has  always  been  classed  as  an  art,  it  must  be  admitted 
that  the  early  printers  of  our  country  gave  uncommonly 
scant  attention  to  the  canons  id'  art  in  (heir  book-making. 
Possibly  this  accounts  Cor  the  general  indifference  of  the 
people  toward  Canadian  books.  Here  anil  there  were 
notable   exceptions,   and    these   in    most    cases  suitably   re- 
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warded.  Bui  it  was  tiol  until  very  recent  years  that  the 
Canadian  publishers  began  to  clothe  their  literary  wares 
in    dress   of   up-to-date,    modern    fashion. 

About  the  same  time  arose  a  new  generation  of 
authors  whose  names  came  to  be  heard  not  infrequently 
across  '"the  line"  and  beyond  the  Atlantic.  That  ex- 
ceptionally clever  little  coterie  of  poets — Lampman, 
Boberts,  Campbell,  Carman,  F.  G.  Scott  and  their  con- 
temporaries— are  responsible  for  much  of  this  desirable 
awakening.  The  approval  of  the  critics  in  Britain  and  the 
United  States,  and  the  slower  recognition  by  the  doubt- 
ing Thomases  of  literary  criticism  in  Canada  (for  Cana- 
dian literature  owes  but  slight  debt  to  the  professors  in 
our  colleges,  with  some  few  shining  exceptions),  slowly 
but  surely  laid  the  foundations  tor  a  belief  in  the  mind 
of  the  public  that  Canada  had  among  her  sons  and 
daughters  worthy  successors  of  the  great  masters  of 
Anglo-Saxon    literature. 

The  writer  remembers  hearing  Dr.  Goldwin  Smith,  in 
the  course  of  a  brief  speech  at  a  banquet  to  Sir  Gilbert 
Parker, '  some  years  ago,  relate  that,  having  a  visitor  in 
his  library  who  expressed  doubts  of  there  being  such  a 
tiling  as  a  Canadian  literature,  he  had  stepped  over  to 
his   bookshelves,      taken    down      three   or    four   books   and 


(this  with  fine  cynicism)  had  proved  to  his  guest  that 
there  did  actually  exist  a  Canadian  literature! 

The  policy  of  the  Ontario  Government  in  encouragim; 
the  formation  of  public  libraries,  by  making  liberal  grants 
for  the  purchase  of  books,  had  much  to  do  in  stimulating 
the  sale  of  books  by  native  authors.  A  small,  but  sure 
and  growing,  market  was  thus  created.  The  publishers 
were  not  slow  to  see  their  opportunity.  Remnants  of 
editions  of  old  books  were  bought  up  and  supplied  to  the 
libraries.  Some  of  the  best  of  these  were  republished. 
The  demand  created  the  supply.  New  writers  sprang  up, 
and  while  the  publishers  were  perhaps  over-cautious,  yet 
gradually  they  ventured  farther  as  they  found  the  ground 
firmer  beneath  their  feet,  until  now  the  author  of  a  work 
that  promises  a  popular  sale  has  little  difficulty  in  secur- 
ing a   publisher  for  his  book   in  Canada. 

But  old  doubts,  like  old  beliefs,  die  hard.  The  Cana- 
dian public  have  not  yet  gained  a  robust  faith  in  either 
their  own  authors  or  their  publishers.  A  book  to  have 
the  ready  confidence  of  the  book-buying  public  and  reach 
I  be  fullest  measure  of  success  (save  in  very  exceptional 
cases)  must  come  heralded  by  the  reviews  of  American 
or  English  magazines  and  papers.  A  very  poor  book  by 
a  popular  English  or  American  author  will  outsell  a  much 
belter  book  by  a  Canadian  author,  and  which  is  published 
in  Canada  only.  This  is  but  natural — a  surviving  evi- 
dence  of  conditions  happily  passing  away. 

The  American  publishers  are  ^looking  more  and  more 
to  Canada  for  food  for  their  presses.  There  seems  a  new, 
fresh  note  from  the  Canadian  pen  that  wins  the  trade. 
The  remarkable  popularity  of  certain  of  our  newer 
authors  has  materially  enlarged  the  home  market.  The 
Canadian  sales,  for  example,  of  Ralph  Connor's  stories 
have  been  immensely  larger  in  proportion  than  those 
within  the  United  States. 

Happily,  too,  of  late  a  literature  of  more  notable  and 
enduring  sort  has  come  into  being.  The  brilliant  and 
scholarly  works  of  such  writers  as  Prof.  Watson,  Prof. 
McFayden,  Dr.  0.  C.  Workman,  Dr.  Geo.  J.  Blewett,  and 
others,  have  won  gratifying  recognition  abroad.  Com- 
menting on  Prof.  Blewett 's  recently  issued  volume  of 
philosophical  essays,  the  Expository  Times  remarks:  "If 
Canada  has  many  philosophical  writers  like  this,  as 
Christian  and  as  strong,  her  future  is  more  secure  than 
the  wisest  of  her  statesmen  can  make  it." 

A  pleasing  sign  of  the  times  is  the  instantly  popular 
reception  accorded  a  new  Canadian  writer,  Robert  ^  . 
Service,  the  "Poet  of  the  Yukon""  as  he  has  been  term- 
ed, whose  first  essay  in  literature,  a  collection  of  poems 
under  the  odd  title  of  "Songs  of  a  Sourdough,"  ran 
within  a  few  weeks  into  a  third  edition,  and  a  sale  of  two 
thousand  copies.  Almost  as  marked  success  greeted  Miss 
Coleman's  volume  of  "Songs  and  Sonnets"  last  Decem- 
ber, and  also  Mrs.  Jean  Blewett 's  "The  Cornflower,"  and 
Rev.  J.  D.  Freeman's  "Life  in  the  Uplands,'-'  a  study 
in  English  of  classic,  beauty  of  the  twenty-third  psalm. 
The  popular  sale  of  the  novels  of  R.  E.  Knowles,  Marion 
Keith  and  Adeline  M.  Teskey,  among  the  newer  writers. 
as  surely  attest  the  growing  interest  taken  in  our  own 
authors. 

The  booksellers  can  do  much  to  increase  the  sale  of 
Canadian  books.  Some  of  them  are  making  these  a  spe- 
cialty, but  any  publisher  or  jobber  will  say  that  the  ma- 
jority show  little  interest-  -not  to  say  enthusiasm — in  the 
subject.  One  hears  all  too  frequently  of  enquiries  made 
for   new   Canadian   books,  and     made    repeatedly,   before 
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t lie  bookseller  arouses  himself  to  secure  a  supply.  All  too 
often  he  knows  nothing-  of  the  book, though  there  may  have 
been  repeated  notices  of  it  in  the  trade  journals.  I  recall 
an  instance  last  December  where  the  manager  of  a  large 
book  department  in  the  city  refused  or  neglected  for  sev- 
eral days  to  order  a  new  book  of  verse  (of  which  nearly 
five  hundred  copies  were  sold  within  a  fortnight,  and 
largely   in   Toronto)    though      customers   were   repeatedly 


asking  for  it.  Book  travelers/  as  a  rule,  find  it  hard  to 
interest  the  trade  in  new  Canadian  books  unless  they 
are  those  of  popular  authors.  However,  there  are  pleas- 
ing1 signs  of  growing  interest  on  the  part  of  the  book- 
sellers, and  the  time  is  near  at  hand,  if  not  already  come, 
when  the  stamp  of  "made  in  Canada,"  in  place  of  being 
a  handicap,  will  be  a  decided  advantage  to  the  book 
launched  upon  the  uncertain  sea  of  publication. 


The   Rise  of  the   Dime  Novel 

By  W.    F.    Ralph 


Everyone  nowadays  is  more  or  less  familiar  with 
the  gar:sh  covers  of  tin;  dime  novel.  Correctly  speaking, 
il  should  he  called  a  half-dime  novel,  as  the  class  of 
literature  contemplated  rarely  rises  above  that  price. 
Time  was  when  the  dime  novel  commanded  the  attention 
and  received  the  approbation  of  people  in  high  places. 
A  writer  in  the  .July  issue  of  the  Atlantic,  states  thai 
even  I  he  greal  Lincoln  was  vastly  entertained  by  the 
dime  novel  of  his  lime.  To-day  the  dime  novel  is  held  up 
to  ridicule  by  cultured  people,  and  even  by  people  with 
little  or  no  pretension  to  culture,  and  it  is  condemned 
by  moralists  both  in  and  out  of  the  pulpit. 

It  was  in  I860  that  the  first  dime  novel  appeared. 
Just  after  the  middle  of  the  19th  century  the  New  York 
publishing  firm  of  Beadle  Brothers  began  publishing  a 
series  of  ten-cent  publications,  comprising  manuals  of 
various  kinds  of  games,  family  medicines,  etiquette, 
cookery,  letter-writing  and  various  other  subjects.  The 
sale  of  these  manuals  was  so  successful  as  to  suggest  to 
the  Beadles  that  books  containing  tales  of  adventure,  to 
be  sold  at,  five  popular  price  of  a  dime,  would  be  a  good 
business  proposition.  It  was,  as  the  subsequent  prosperi- 
ty  of  the  firm  plainly   showed. 

The  (inn  of  Beadle  Brothers  at  that  time,  consisted 
of  Irwin  P.  Beadle,  Krastus  F.  Beadle  and  Robert  Adams. 
They  secured  the  services  of  Orville  J.  Victor  as  editor. 
He  forthwith  selected  a  number  of  writers  of  ability  and 
asked  them  to  submit  stories  of  about  twenty-five  or 
thirty  thousand  words.  lie  sel  them  certain  rules  as  to 
the  necessity  for  continuous  action  throughout  the  narra- 
tives,  and  as  to  morality  and  possibility. 

The  first  dime  novel  to  appear  was  written  by  Mis. 
Ann  S.  Stephens,  and  was  entitled  "Malaeska,  the 
Indian  Wife  of  the  White  Hunter."  For  this  the  author 
was  paid  $250.  It  was  followed  each  month  with  a  tale 
of  a  similar  nature  by  various  writers.  Subsequently, 
the. novels  were  issued  much  more  frequently. 

The  subjects  of  most  of \ the  early  dime  novels  had  to 
do  with  Indian  and  frontier  life,  with  an  occasional  tale 
of  slavery.  One  of  these  latter,  "  Maura  Guinea  and  Her 
Plantation  Children,"  by  Mrs.  Victor,  was  declared  by 
Lincoln  to  be  "  as  absorbing  as  Uncle  Tom's  Cabin." 
It  enjoyed  a  sale  of  100,000  copies  and  was  translated 
into  several  languages.  The  price  paid  to  authors  aver- 
aged about  $150. 

When  first  issued,  the  dime  novels  were  of  a  conveni- 
ent pocket  size  ;  the  large  folio  size  was  first  issued  in 
1876  after  the  prestige  of  the  Beadles  had  undergone 
something  of  a   decline. 

For  a  time  the  Beadles  bad  a  clear  field,  and  waxed 
exceeding  rich.     From  their  own  office,  however,  came  the 


successful  rival  who  supplanted  them  in  the  dime  novel 
world.  It  was  said  that  one  day,  Krastus  F.  Beadle, 
the  head  of  the  firm  was  talking  to  one  of  his  eontrilbu 
tors.  He  pointed  to  the  linn's  bookkeeper,  George  Mun- 
ro,  and  said  :  "Over  there  is  a  man  who  will  be  con- 
tent with  his  routine  work  forever."  Beadle,  however, 
was  laboring  under  a  delusion  ;  for  less  than  a  year 
later  Munro  left  the  firm,  hunted  up  Irwin  P.  Beadle, 
who  also  had  left  the  firm,  and  together  they  began  to 
publish  the  Munro  Ten  Cenl  Novels.  The  ex-bookkeeper 
became  the  most  serious  rival  of  the  Beadles  and  was 
the  cause  of  their  decline  and  fall.  Munro  died  in  18!)(i, 
worth  $10,000,000. 

About  the  close  of  the  seventies,  numerous  other  pub- 
lishers of  dime  and  half-dime  novels  appeared.  The  old 
Indian,  frontier  and  slave  subjects  began  to  disappear, 
and  to  be  replaced  by  cowboys,  train  robbers,  and  de- 
tectives. The  tone  of  the  stories  became  lower  and  low- 
er, until  to-day  there  are  thousands  of  parents  who  for- 
bid their  children  to  read  the  blood  and  thunder,  crime 
and  torture  toinmy-rol ,  sandwiched  in  between  the  glar- 
ing paper  covers  of  the  modern  live-cent  novel  for  boys. 
These  five-cent  novels,  with  their  coarse  stories  of  crime 
and  criminals,  wherein  youthful  heroes  and  criminals 
perform  highly  impossible  feats,  and  through  the  pages 
of  which  stalk  villains  of  the  blackest  dye,  who  invari- 
ably effect  their  escape  from  justice  to  provide  excite- 
ment for  the  next  number,  are  the  direct  descendants  in 
a  degenerate  form  of  the  original  dime  novels  published 
by   the   Beadles. 

As  a  rule,  the  modern  five-cent  novel  runs  in  a.  series, 
published  weekly  with  the  hero's  name  as  a    title. 

The  largest  dealer  in  dime  novels  in  Toronto  is  Mr. 
Duggan,  188  Queen  street  cast,  with  whom  the  writer 
had  an  interesting  chat.  In  Mr.  Duggan's  opinion  the 
sooner  the  sale  of  the  modern  dime  novel  is  stopped  the 
better  for  the  youth  of  the  country.  He  handles  them 
because  others  do.  He  can,  however,  discern  something 
of  an  improvement  in  the  present  evolution  of  the  five- 
cent  novel.  There  is  a  tendency  away  from  tales  of 
criminal  adventure  to  tales  of  the  baseball  and  sporting 
held  It  is  Mr.  Duggan's  practice  to  recommend  these 
sporting  tales  to  his  boy  customers,  and  he  has  succeed- 
ed in  weaning  many  of  them  away  from  the  harmful 
novel,  and  to  raise  their  literary  taste  a  little.  These 
sporting  tales  are  an  immense  improvement  over  their 
immediate  predecessors,  and  their  development  may  bring 
the  standard  of  Hie  half-dime  novel  back  to  and  ab/ove  its 
starting  point.  That  is  an  end  much  to  be  desired  by  the 
book  and  stationery  hade,  as  the  hulk  of  modern  five 
cent  novels  .ire  l(  disgrace  to  a  decent,  book  stow 
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Jubilee   Anniversary  of   an    Old    Firm 


The  Brown  Bros.,  Toronto 


Established  in  Toronto  in  the  year  1856,  the  firm  of 
the  Brown  Bros.,  Limited,  wholesale  and  manufacturing 
stationers,  have  now  seen  fifty  years  of  existence.  Of  the 
original  three  partners,  Thomas,  John  and  Richard,  only 
the  last-named  still  survives.  In  hale  and  hearty  old 
age,  Richard  Brown,  president  of  the  company,  still  con- 
tinues to  direct  its  affairs  with  unabated  vigor. 

The  Brown  family  have  been  stationers  through  sever- 
al generations.    In  the  latter  part  of  the  eighteenth  cen- 
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tury,  Richard  Brown's  grandfather,  Thomas 'Brown,  hav- 
ing completed  his  apprenticeship,  set  up  in  business  for 
himself  in  Newcastle-upon-Tyne  in  England,  and  became 
famous  as  an  upright  and  enterprising  tradesman.  His 
son,  Thomas,  who  succeeded  to  the  business  in  1822,  was 
seized  with  an  adventurous  spirit  and  sailed  with  his 
family  to  America  in  184G,  coming  eventually  to  Toron- 


to', where  he  started  business  on  King  street.  In  1856, 
his  three  sons,  aforementioned,  succeeded  him  under  the 
firm  name  of  the  Brown  Brothers. 

Richard  Brown  got  his  first  lessons  in  the  book  busi- 
ness with  Thomas  Maclear,  who  had  a  book  store  on 
Yonge  street,  and  whose  employ  he  entered  in  1848. 
Maclear  was  something  of  a  publisher,  too.  He  brought 
out  the  first  Canadian  editions  of  Smith's  "  Canada, 
Past,  Present  and  Future  "  ;  "  Kirwan's  Letters  "  ; 
"  Uncle  Tom's  Cabin,"  and  other  books.  But  his  chief 
claim  to  our  remembrance  is  the  enterprise  he  showed 
in  undertaking  the  publication  of  the  Anglo- American 
Magazine,  perhaps  the  most  important  literary  periodi- 
cal of  its  day  in  Canada,  of  which  some  seven  volumes 
appeared  ere  it  shared  the  fate  of  so  many  similar  ven- 
tures. 

It  was  in  the  year  1856  that  Richard  Brown,  now 
well  versed  ;.n  all  the  details  of  the  craft,  joined  his 
brothers  in  business,  and  from  that  time  to  the  present 
his  interest  and  activity  have  been  unbroken. 

From  1856  to  1900  the  Brown  Brothers  were  located 
on  King  street  east,  occupying  at  first  premises  where 
the  King  Edward  Hotel  now  stands,  and  soon  after  mov- 
ing to  larger  premises  on  the  north  side  of  the  street 
near  Church  street.  Then  a  larger  factory  was  required, 
and  in  1900  a  five-storey  structure  was  erected  on  Wel- 
lington street  west  on  the  site, of  their  present  building. 
This  fine  new  factory  and  warehouse  was  totally  destroy- 
ed in  the  conflagration  of  1901.  The  present  building, 
constructed  of  re-inforced  concrete  and  expanded  metal 
and  entirely  fireproof,  was  erected  to  take  its  'place. 

The  building  is  four  stories  in  height  with  a  commo- 
dious basement  for  the  storage  of  heavier  lines.  On  the 
ground  floor  the  paper  stock  is  carried  ;  on  the  second 
floor  are  located  the  general  offices,  sample  room  and 
stationery  stock.  The  upper  floors  are  occupied  by  the 
manufacturing  departments,  where  blank  books,  station- 
ery and  leather  goods  are  produced  in  large  quantities. 

The  original  partnership  was  some  years  ago  convert- 
ed intlo  a  joint  stock  company,  whose  present  officers  are: 
Richard  Brown,  president  ;  T.  A.  Brown,  vice-president  ; 
J.  T.  Hornibrook,  secretary  ;  Robert  S.  Brown  and  H. 
J.  Brown,  directors.    Mr.  T.  A.  Brown  is  the  eldest  son 
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of  Mr.  Richard  Brown,  whose  second 
son,  Mr.  R.  N.  Brown,  is  also  in  the 
business,  so  that  the  fourth  generation 
is  now  represented  in  the  management. 
So  high  has  been  the  standard  of  work 
executed  by  Brown  Brothers  in  their 
bindery,  that  they  have  had  remarkable 
success  in  the  winning  of  diplomas, 
medals,  and  other  honors  at  numerous 
exhibitions.  They  have  still  in  their 
possession  the  book  with  which  Thovnas 
Brown  the  second,  won  the  first  prize 
at  the  first  exhibition  ever  held  in  1  o- 
ronto  (1846),  and  from  that  date  to 
this  they  have  never  failed  in  taking  the 
prize  at  the  annual  exhibition.  They 
won  a  medal  at  the  exhibition  held  in 
Montreal  in  connection  with  the  open- 
ing of  the  Victoria  Bridge  in  1860.  At 
the  Philadelphia  Centennial  they  won 
high  honors.  They  received  three  dip- 
plomas  at  the  Paris  exhibitions 
(France).    They     gained     a     medal   and 
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to  maintain  the  high  traditions  of  the 
house  in  every  particular,  Brown 
Brothers  will,  doubtless,  continue  long 
to  be  what  it  so  long  has  been,  an  in- 
stitution of  Toronto. 
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POTATO  LEAD  PENCILS. 

Consul  Frank  S.  Hannah,  of  Magde- 
burg, reports  that  a  company  has  been 
formed  to  perfect  an  invention  which 
instead  of  making  use  of  cedar  wood 
substitutes  a  compact  mass,  the  ma.in 
ingredient  of  which  is  potatoes.  The 
invention  has  finally  been  perfected  and 
the  pencils  are  being  manufactured. 

These  pencils  while  slightly  heavier 
are  the  same  in  size,  form  and  appear- 
ance as  those  at  present  in  use,  admit 
of  sharpening  a  little  more  easily,  and 
can  be  produced  at  a  nominal  figure. 


diploma  at  the  Indian  and  Colonial  ex- 
hibition in  London  in  1886,  and  had  the 
same  success  at  the  World's  Fair  in 
1893.  In  this  latter  exhibit  were  some 
beautiful  examples  of  inlaid  work,  of 
full  morocco,  and  antique,  and  of  half 
morocco,  Russia  leather,  and  calf. 

Throughout  its  whole  career  the  house 
of  Brown  Brothers  has  been  notable  for 
the  harmonious  relations  existing  be- 
tween employer  and  employees.  "  Good 
wages  for  good  work,"  has  been  the 
motto  of  the  establishment,  and  many 
an  employee  has  grown  gray  in  its  ser- 
vice, working  constantly  year  after  year. 
The  same  spirit  still  prevails,  and  with 
the  two  sons  of  Richard  Brown,  and 
assisted  by  other  members  of  the  staff 
who  have  been  long  connected  with  the 
establishment,  grown  up  in  its  service 
and  greatly  contributed  to  its  success, 
possessing  a  thorough  understanding  of 
eery  detail   of  the  business,   and   ready 
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Possibilities  of   a  Sheet  Music   Department 


By   Kd.     Michael 


Not  many  years  ago  a  shed  music  counter  in  a  de- 
partmental store  was  an  unheard  of  thing.  To-day  in 
numerous  large  departmental  stores  throughout  Canada 
can  be  found  a  music  counter  suitable  to  the  size  of  the 
establishment.  On  these  counters  you  are  sure  to  find  all 
the  popular  songs  of  the  day  displayed.  Merchants  in- 
terviewed on  the  subject  have  nothing'  but  praise  for  the 
day  when  a  music  department  was  established  in  then- 
store. 

The  prejudice  of  high-class  singers  against  the  popu- 
lar variety  of  song's  was  overcome  when  Mine.  Adelina 
Patti  introduced  and  sang  in  America,  on  her  farewell 
tour,  a  popular  song,  written  especially  for  the  occasion, 
by  an  American  composer,  who  is  now  one  of  the  fore- 
most popular  song  writers  in  the  world.  The  introduc- 
tion of  a  popular  song,  by  so  talented  an  actress,  finally 
broke  down  all  opposition,  and  to-day  any  high-class  per- 
former will  gladly  introduce  on  the  market  a  popular 
ballad. 

Another  reason  why  popular  songs  have  met  with 
marked  favor  to-day.  lies  in  the  fact  that  only  a  few 
years  ago.  a  person  who  was  the  proud  owner  of  a  piano, 


W.  C.  BEI.L. 

was  known  as  a  possessor  of  wealth.  In  these  days, 
with  few  exceptions,  every  person,  no  matter  of  what  sta- 
tion in  life,  whether  he  he  rich  or  poor,  owns,  or  could 
if  he  wished,  a  piano  or  other  musical  instrument.  The 
fact  that  there  are  so  many  of  these  instruments  used 
creates  a  greater  demand  than  ever  for  the  lighter  class 
of  popular  music. 

Then  again,  most  public  schools,  at  the  present  time, 
teach  the  rudiments  of  music.  In  fact,  just  now  it  is 
part  of  almost   every  child's  education. 

Phonographs,  graphophones  and  pianolas  have  also 
created  quite  a  feeling  for  this  class  of  music.  It  might 
here  be  stated  that  these  instruments  are  coining  more 
into  favor  every  day  owing  to  I  he  success  with  which  a 
ballad,  march,  or  popular  instrumental  piece  can  be 
adapted  to  them.  Songs  of  the  popular  class  have  fur- 
ther been  brought  to  a  prominent  place  in  the  public 
estimation  by  the  introduction  of  illustrated  slides  de- 
scribing the  scenes  and  characters  id'  a  song.  These  slides 


are  both  interesting  and  artistic  and  give  an  added  finish 
to  the  rendering  of  a  song. 

Still  another  item  which  has  been  instrumental  in 
creating  and  increasing  the  sale  of  popular  songs  is  the. 
increasing  number  of  vaudeville  and  musical  comedy  per- 
formances produced  on  the  stage.  In  nearly  every  in- 
stance these  performances  are  made  up  almost  entirely  of 
songs  of  a  popular  variety,  with  up-to-date  comedy  as  a 
background. 

Twentieth  century  hook  and  stationery  retailing  has 
placed  itself  among  the  fine  arts.  In  no  other  branch  of 
commerce  is  refined  agression,  practised  diplomacy,  good 
breeding,  a  knowledge  of  human  nature  and  sound  com- 
mon sense  used  to  more  advantage.  These  are  qualities 
as  valuable  in  supplying  the  public  with  music  as  in  suc- 
cessfully handling  other  lines  of  goods. 

To  establish  a  music  department  does  not  necessarily 
imply  that  a  large  capital  is  needed.  Upon  establishing 
a  department,  a  small  supply  of  songs  is  quite  sufficient. 
If  customers  require  a  sheet  of  music  which  at  the  time 
you  have  not  in  slock,  it  can  be  conveniently  sent  for  by 
mail.  Further,  if  a  dealer  has  been  frequently  asked 
for  a  certain  song,  he  can  secure  any  number  of  copies 
by  express  at  a  very  small  cost. 

One  of  the  best  ways  to  start  a  music  department,  on 
a  small  scale  at  first,  is  to  get  in  touch  with  a  few  jobbing 
and  supply  houses  such  as  Whaley,  Royce  &  Co.  and  The 
Canadian  American  Music  Co.,  "Toronto,  or  The  Delmar 
Music  Co.,  Montreal.  These  firms  always  carry  a  fully 
assorted  stock  of  all  current  publications.  Their  buying 
facilities  are  such  as  to  allow  them  to  secure  large  quan- 
tities, and  supply  the  retail  trade,  giving  it  first-class  ser- 
vice. If  a  dealer  does  not  care  to  work  on  this  scale,  he 
may  write  to  I  he  music  publishers  in  the  United  States 
This  way  invplves  lime  where  just  as  good  satisfaction 
may  often  he  had  from  I  he  Canadian  supply  houses  men- 
tioned previously. 

Al  the  present  writing  (here  are  six  different  classes 
of  popular  songs,  namely,  home  and  mother  songs,  or  bal- 
lads, waltzes,  marches,  coon  songs,  comic  turns  and  high- 
class  ballads.  Of  the  six  different  kinds  mentioned,  the 
two  which  are  meeting  with  marked  favor  to-day  are 
songs  of  the  waltz  and  inarch  variety.  Ballads,  or  home 
and  mother  songs,  ever  remain  a  staple  article;  while  the 
feeling  for  coon  and  comic  songs  is  only  fair.  But  from 
this  do  not  take  it  that  there  is  no  sale  for  such  songs. 
Far  from  it.  The  only  reason  why  this  class  of  song  does 
not  appear  to  sell  as  well  as  some  of  the  other  kinds  is. 
mainly,  •owing  to  the  number  of  these  classes  of  songs  is- 
sued every  year.  They  take  extremely  wed!  in  musical 
productions  and  in  comedy  turns  and  this  explains  the 
reason  why  so  many  songs  of  this  variety  are  put  on  the 
market. 

Now  we  come  to  the  high-class  ballad.  Many  line 
compositions  of  this  class  have  recently  been  put  on  the 
market.  Songs  of  this  kind  are  of  a  select  order  and  sell 
well  among  the  better  class  trade.  It  would  not  be  ad- 
visable to  stock  heavily  on  this  class  of  song  until  you 
are  satisfied  that  you  have  a  fully  established  music  de- 
partment. 

If  for  no  other  reason  than  that  a  music  department 
serves  as  a  good  drawing  card  no  book  and  stationery 
house  should  he  without  one.  It  is  astonishing  to  see  the 
crowds  which  throng  the  music  department  of  one  of 
Montreal's  largest  ami  most  up-to-date  departmental 
Stores,     As  this  is  the  desired  end.  large  crowds  are  con- 
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tinually  passing  in  and  out,  and  if  other  goods  are  artis- 
tically displayed  sales  arc  sure  to  result. 

In  suecesfully  running  a  sheei  music  department,  sal- 
ary il  boI  a  heavy  expense.  The  department  can  be  easily 
put  in  charge  of  girls,  who  have  a  taste  for  music,  at  a 
salary  of  from  $3  to  $5  per  week-,  according  to  the  size  of 
the  town.  II'  one  of  the  hands  employed  is  competent  to 
play  a  piano,  it  is  much  heller,  as  a  person  who  sees  a 
song  to  his  liking,  in  many  cases  prefers  to  have  if  play- 
ed over  before  buying.  In  any  case,  in  establishing  a 
sheet,  music  department,  the  salary  question  can  hardly 
be   considered    a    burden. 


The  profits  of  n,  music  department  are  large,  as  most 
id'  the  current  publications  can  be  bought  at  from  10c.  to 
18c.,  and  generally  retail  al  from  25c.  to  35c.  Songs  of 
the  popular  variety,  such  as  home  and  mother  songs,  or 
ballads,  waltzes,  coon  ami  comic  songs  and  marches  can 
be  bought,  in  most  cases,  at  10c,  and  the  high-class  bal- 
lads at  18c.  Hook  and  stationery  stores  will  do  well  to 
consider  the  question  of  opening  a  music  department. 
Many  Large  depart  mental  houses  do  a  big  mail  order 
business,  while  this  trade  could  be  successfully  catered 
lo,  by  local  stores  in  the  numerous  towns  and  villages 
throughout    I  he   country. 


A  Retrospect  of  Fifteen  Years  in  the  Northwest 

By  W.    C.    Bell 


It  might,  not  be  an  exaggeration  to  say  that  in  no 
other  part  of  the  world  has  such  rapid  development  been 
made  as  in  our  own  great  west  during  the  last  fifteen 
years,  and  its  an  undeniable  fact  that  this  development 
has  subordinated  to  it  a  taste  for  literature  unsurpassed 
in  an}    other  part  of  the  Dominion. 

A  mining  or  real  estate  boom  will  create  demand  for 
any  luxury,  and  books  necessarily  arc  the  greatest  of 
these,  but  it  does  not  create  as  fine  sense  of  judgment  in 
the  selection.  A  bookseller  is  a  literary  thermometer  and 
from  his  purchases  one  has  a  fair  idea  of  the  neighboring 
culture.  The  evolution  in  this  respect  in  late  years  in  the 
west  has  been  remarkable. 

To  what  cause  can  this  be  attributed  ?  Undoubtedly 
to  the  influx  of  a  superior  class  of  immigration.  Where 
winters  are  long  and  habitations  are  far  apart,  the 
rancher  has  the  solace  of  his  latest  novel.  In  the  town, 
when  a  few  years  ago  it  was  the  desire  of  everyone  to 
make  his  pile  and  go  back  east,  books  were  superflous. 
This  is  now  changed,  when  villages  become  towns  and 
towns   become  cities   in   the  course  of  a   very   few   years. 


The  people  who  make  them  become  too  attached  t'  them 
to  leave,  they  founded  an  aristocracy  based  on  culture, 
and  their  culture  is  good  literal  inc. 

There  are  many  excellent,  private  libraries  in  the 
west,  and  it  speaks  well  for  the  up-to-dateness  of  the 
western  bookseller  that  be  can  intelligently  fulfil  the  re- 
quirements of  an  advanced  collector,  bis  store  is  usually 
well-stocked,  classified,  and  well-kept,  and  his  assistants 
generously  paid. 

In  a  new  country,  where  it  is  not  always  possible  to 
secure  the  services  of  an  expert,  technical  books  of  all 
kinds  are  in  constant  demand.  Someone  enquires  for 
"  The  Modern  Housebuilder,"  another  for  "  How  to 
Make  a  Violin,"  and  thus  unceasing  vigilance  is  roqjuircd 
to  keep  the  stock   up.     The  westerner  never  neglects  this. 

It  is  within  the  writer's  memory  that  a  number  of 
years  ago  he  called  upon  a  new  and  prospective  customer 
in  a  mining  region,  and  was  electrified  with  the  state- 
ment that  nothing  was  wanted  but  editions  de  luxe.  A 
happy  inspiration  and  a  good  assortment  of  burnt-leather 
covers  overcame  the  difficulty. 


Impressions  of  the   National   Convention 

By  W.   A.   Craick 


The  National  Association  of  Stationers  and  Manufac- 
turers of  the  United  States,  which  held  its  third  annual 
convention  at  St.  Paul  last  month,  is  a  virile  and  busi- 
ness-like organization.  It  is  composed  of  a  considerable 
number  of  local  stationers'  associations  and  chilis,  scat- 
tered throughout  the  cities  of  the  union,  each  of  which 
sends  a  delegation  of  members  in  proportion  to  its  size. 
Manufacturers,  wholesalers  and  retailers  are  included  in 
the  association,  which  thus  brings  together  what  might 
otherwise  be  conflicting  elements  and  harmonizes  their 
various  interests. 

The  business  sessions  were  notable  for  their  orderli- 
ness, system  and  expedition.  There  was  no  unnecessary 
discussion.  The  presiding  officer,  Mr.  C.  II.  Mann,  of 
Philadelphia,  held  the  proceedings  well  in  hand  and  ap- 
parently had  no  difficulty  in  keeping  the  delegates  in 
order. 

The  organization  of  the  association  is  such  as  to 
leave  very  little  executive  work  for  the  convention  to 
handle.  A  good  strong  board  of  directors,  headed  by  a 
capable  president  and  secretary,  attend  to  the  affairs  of 
the  association  during  the  year  and  at  the  annual  'meet- 
ing, their  reports  and  recommendations  form  the  basis  of 


the  work.  The  result  is  that  the  convention  becomes 
more  a  centre  for  the  exchange  of  ideas  and  experiences 
and  the  reception  of  reports  than  for  the  actual  trans- 
action of  business. 

The  association  each  year  appoints  a  numfcer  of  small 
committees  to  handle  the  affairs  of  different  branches  of 
the  trade,  and  the  reports  presented  by  several  of  these 
committees  were  of  extreme  value.  As  an  example  of  the 
work  of  one  of  these  committees,  readers  are  referred  to 
the  article  on  "  The  Handling  of  Blank  Books,"  which 
appears  elsewhere  in  this  issue  and  which  has  been  con- 
densed from  the  report  of  the  committee  on  blank  books, 
prepared  by  .Mr.  Stevens.  The  practical  value  of  this  re- 
port was  so  keenlj  realized  by  the  delegates  at  the  con- 
vention that  it  was  decided  to  have  it  published  in 
pamphlet  form  and  sent  to  every  stationer  in  the  United 
States. 

The  attendance  at  the  convention, — about  200—  was 
considered  good,  in  view  of  the  fact  that  St.  Paul  was 
so  far  west  of  New  York,  Boston  and  other  eastern 
cities. 

A  number  of  valuatojle  addresses  were  delivered  at  two 
sessions  of  the  convention  by  men  prominent  in  the  trade. 
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Mr.  Fletcher  B.  Gibbs,  of  Chicago,  spoke  on  "  The  Mak- 
ing of  Prices  "  ;  Mr.  Geo.  M.  Courts,  of  Galveston,  dis- 
cussed "  Business  Methods  "  ;  Mr.  O.  II.  L.  Wernicke,  of 
Grand  Rapids,  emphasized  the  importance  of  "  Good  Fel- 
lowship "  ;  Mr.  Samuel  Ward,  of  Boston,  "  Itemized  Ex- 
penses "  ;  Mr.  M.  Lockwood,  of  Buffalo,  "  Competitive 
Prices,"  etc.  These  addresses  were  all  carefully  prepared 
and  full  of  meat.  As  occasion  offers,  condensations  of 
them  will  appear  in  this  paper. 

The  local  association  at  St.  Paul  were  untiring  in 
their  efforts  to  make  the  visit  of  the  stationers  a  plea- 
sant one.    On  the  second  day  of  the  convention  the  dele- 


gates were  treated  to  a  trolley  ride  through  the  Twin 
Cities  and  the  neighboriag  countryside  as  far  as  the 
celebrated  falls  of  Minnehaha.  Afternoon  tea  on  the  lawn 
was  served  at  the  Town  and  Country  Club,  and  at  six 
o'clock  the  entire  party  were  taken  on  board  one  of  the 
river  steamers,  spending  the  evening  in  the  enjoyment  of 
a  pleasant  sail  down  the  Mississippi. 

Next  year  the  association  will  hold  its  convention  at 
Boston,  under  the  presidency  of  Wm.  J.  Kennedy,  of  St. 
Louis.  The  Bostonians  present  at  St.  Paul  assured  their 
fellow-members  of  a  splendid  reception  and  undoubtedly 
the  Boston  convention  will  be  a  good  one. 


Show  Card  Writing 


By  Craftsman 

Continued  from  July  number. 


Scrolls  and  Panels. 

To  more  clearly  indicate  the  brush  strokes  in  the 
construction  of  the  scrolls,  we  have  engraved  them  on  a 
black  background.    It   will   interest   the   student   and   all 


professionals  to  see  the  wonderful  versatility  of, our  art- 
ist, and  to  learn  that  every  line  on  these  plates  was 
executed  with  a  brush,  and,  with  the  few  exceptions  men- 
tioned, freehand. 

It  is  advisable,  at  the  beginning,  to  use  a  drawing 
pen  for  all  straight  lines,  which  will  then  be  of  uniform 
thickness,  and,  guided  by  the  edge  of  the  ruler,  they  will 
be  exactly  straight.  Figs.  1,  2,  and  3  were  constructed 
freehand  with  a  No.  7  brush.  Figs.  4,  5,  6  and  7  are 
drawn   from     shapes     cut   from   paper.    Fold   a  sheet   of 
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paper  ;  draw  on  the  right  side  of  the  crease  one-half  of 
the  design  :  then  cut  out  the  double-folded  pattern  with 
a  scissors.    Mark   out  the   pattern   by   laying   it   flat     on 


your  card,  using  a  pencil.  Such  patterns  can  be  used  for 
small  price  tickets,  trade  mark  panels,  initial  centres,  or, 
when  mortised,  after  having  your  photo  engraving  made 
with  black  lines,  can  accommodate  any  kind  of  type. 
These  panels,  cut  from  thin  card,  can  also  be  used  to 
advantage  for  spray  or  spatter  work  in  any  size  desired. 

Atomizers. 

Atomizers  used  for  spraying  designs  can  be  bought  in 
any  artists'  supply  store.  One  kind  is  operated  by  apply- 
ing one  end  to  the  mouth  and  blowing  steadily  through 
the  tube,  which  meets  another  at  right  angles.  One  end 
of  the  latter  extends  into  the  bottle,  holding  the  spray- 
ing liquid.  Another  kind  has  a  rubber  bulb,  which  is 
pressed  in  the  same  manner  as  in  perfume  sprayers.  You 
should  place  a  large  sheet  of  paper  on  your  table  to  pre- 
vent it  from  being  stained,  as  the  liquid  sometimes 
spreads   further  than  one  might  suppose  possible.       The 


atomizer  should  be  held  at  a  distance  of  from  six  inches 
to  one  foot  from  the  card.  A  little  practice  will  enable 
you  to  show  light  and  dark  tints  as  desired.  Professional 
card  writers  use  an  air  brush  to  do  this  kind  of  work. 

The  best,  cheapest  and  most  effective  color  mixture 
for  spraying  is  any  of  the  standard  lettering  inks.  Use 
about  eight  parts  of  water  to  one  of  the  ink. 

Spatter  Work. 

A  primitive  and  inexpensive  method  for  producing 
spray  effects,  but  of  coarser  appearance  than  that  which 
is  accomplished  with  atomizers,  is  to  use  an  old  tooth 
brush  and  a  small  stick  like  a  toothpick.  Dip  the  brush 
into  your  diluted  color,  and  shake  out  the  color  so  that 
it  does  not  drip.  Hold  the  brush  with  the  bristle  side 
within  six  inches  or  a  foot  from  your  table.  Draw  the 
stick  across  the  bristles  while  holding  the  brush  in  your 
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left  hand.  Fern  leaves,  letters  cut  out  of  any  kind  of  de- 
sign on  card  or  paper,  are  laid  flat  on  the  paper  or  card- 
board to  be  ornamented,  small  weights  are  placed  there- 
on, and  by  liberal  spattering  around  the  design  the  card 
will  show  a  plain  surface  when  the  pattern  is  removed, 
and  the  design  will  stand  out  clearly. 

Lettering   on   Mirrors   or    Glass. 

If  you  desire  temporary  signs  on  mirrors  they  can 
readily  be  written  by  using  any  of  the  white  or  water- 
color  mixtures.  If  you  wish  them  to  remain  on  the  glass 
any  length  of  time  mix  the  paint  in  the  same  mtanner  as 
for  card  work.  It  can  be  removed  by  using  hot  water. 
If  the  sign  is  to  stand  for  a  few  days,  add  only  a  few 
drops  of  mucilage  to  the  water-color.  Flat  brush  strokes 
are  the  best  for  this  purpose.  If  you  wish  a  temporary 
sign  on  the  inside  front  of  your  show  window,  trace  your 
sign  on  the  outside  with  chalk  or  soap  ;  then  follow  these 
lines  from  the  inside  of  the  glass.  Any  colors  may  be 
used. 

Ribbonettes. 

These  designs  are  intended  for  use  on  stationery  or 
box  labels,  and  can  be  used  to  good  advantage  as  corner 
designs  on  show  cards.  In  the  latter  case  the  show  cards 
should  be  tinted,  the  outlines  in  black,  white,  or  gold. 

Duplicating  Cards  by  Engraving 

When  large  quantities  of  the  same  card  are  desired, 
whether  it  is  a  small  ticket  or  a  full-sheet  card,  it  is  ad- 


visable to  make  one  carefully  lettered  design  in  black  on 
a  white  cai'd;  then  send  the  design  to  the  photoengraver, 
in  order  that  a  zinc  etching  may  be  made  from  it.  The 
desired  quantity  of  cards  may  then  be  printed  in  any 
color  or  combination  of  colors,  on  any  kind  of  plain  or 
colored  card.  Comparatively  few  printers  are  equipped 
to  handle  cards  larger  than  quarter-sheets,  11x14  inches. 
Many  cards  are  printed  in  this  manner,  and  the  first  or 
"initial"  letter  is  afterwards  painted  by  hand  and  fin- 
ished with  scroll-work.  Others  are  printed  entirely  on 
tinted  cards,  and  only  the  shading  of  some  of  the  words 
is  done  by  hand,  giving  the  card  a  much  better  appear- 
ance than  if  printed  from  several  plates. 

Another  method  is  to  engrave  the  displayed  lettering 
(that  is  the  bold  letters),  then  print  and  fill  in  the  un- 
displayed  words  by  pen  hand-work.  The  displayed  let- 
ters can,  of  course,  be  shaded  by  hand,  which,  to  the 
average  person,  creates  the  impression  that  the  printed 
letters  are  also  hand-work. 

Scrolls. 
Figs.  21,  22  and  23  shows  the  simplest  construction  of 
scrolls.     The  beauty  of  designs  24  and  25  will  appeal  to 
the  most  ignorant  and  untrained  eye.     Scroll  work  should 


not  be  designed  with  a  pencil.  It  should  be  practised 
often.  From  the  very  beginning  make  your  strokes  as 
rapidly  as  possible.  You  will  soon  be  astonished  at  the 
endless  variety  of  designs  that  you  will  originate.  It  is 
very  much  easier  tq  originate  scroll  designs  than  to  copy 
them.  By  practising  Figs.  24  and  25  and  gradually  join- 
ing them,  as  in  Fig.  23,  you  will  become  acquainted  with 
the  construction  of  intricate  designs. 


SHOW   CARDS.   ' 

People  like  to  see  other  people  work,  especially  if  it 
is  work  that  requires  some  particular  skill.  Why 
wouldn't  it  attract  a  crowd  if  the  store's  show  card 
writer  should  do  his  stunt  one  afternoon  each  week  in 
the  show  window  ?  Fix  him  up  an  easel  and  let  him  turn 
out  bold  legible  cards  as  rapidly  as  he  can.  The  crowd 
will  take  notice.  They'll  spell  out  each  word  as  it  flows 
from  the  artist's  pencil,  and  if  the  phrases  are  apt  and 
striking'  they  will  get  the  full  advertising-  value  out  of 
them. 

If  you  doubt  the  drawing-  power  of  the  plan,  just 
look  out  for  the  next  bulletin  painter  you  see  at  work 
and  notice  how  many  other  people  are  watching  him. 
The  knack  of  making-  letters  is  not  common  enough  to 
fail  to  attract  attention.— Advertising  World. 


"How  is  it  that  a  strong  man  like  you  cannot  get 
employment  ?"  a  lady  asked  a  tramp. 

The  mendicant  replied  :  "Ah,  mum,  yer  see,  people 
wants  references  from  my  last  employer,  an'  he's  been 
dead  about  twenty  years." 


Mrs.  Tellit  :  "I'm  going  to  meet  my  husband  at  two 
o'clock  to-day  to  select  the  paper  for  the  dining-room." 
Mrs.  Askit  :  "What  do  you  want  him  along  for  ?" 
Mrs.   Tellit  :    "If  it  don't  look  all   right,   then  I  can 
say  it  is  his  fault." 
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Reasons  for  the  Adoption  of  the  Net  System 

By  William  Tyrrell 


The  booksellers  of  Ontario  having  formed  themselves 
into  an  association  for  the  advancement  and  protection 
of  their  business  interests,  it  is  important  that  they 
should  consider  carefully,  decide  wisely,  and  act  as  a  unit 
in  those  matters  which  come  before  them  for  considera- 
tion. 

It  is  obvious  that  many  unsatisfactory  conditions 
prevail  to-day  in  the  retail  book  business  of  Canada  and 
of  the  many  difficulties  with  which  booksellers  have  to 
contend  it  is  probable  that  the  greatest  is  that  of 
price-cutting,  it  is  the  common  practice  of  many  stores 
in  every  town,  large  or  small,  throughout  Canada,  to 
try  to  create  the  impression  by  sensational  advertising 
that  they  regularly  sell  goods  at  less  than  cost. 

The  late  P.  T.  Barnum  found  it  profitable  to  intro- 
duce a  large  element  of  humbug-  into  the  circus  business 
and,    judging    by    appearances,    it    seems    fair    to    assume 


WILLIAM  TYRRELL. 


that  many  retailers  believe  the  same  thing  is  necessary 
in  ordinary  business.  In  order  to  mislead  the  public  no 
bait  is  more  often  selected  than  books.  These  are  adver- 
tised in  such  a  way  as  to  convey  at  least  two  ideas  to 
the  unthinking  mind— one  that  booksellers  are  extortion- 
ate in  their  dealings,  and  the  other  that  the  advertiser 
is  a  public  benefactor.  This  plan  of  deceiving  the  public 
has  been  so  often  resorted  to,  and  is  kept  so  continually 
in  evidence  that  many  people  now  pass  suspiciously  by 
the  doors  of  a  bookseller  to  purchase  their  intellectual 
food  or  recreation  at  some  counter  where  "books  are 
sold  as  merchandise"  by  clerks  who  are  without  any 
intelligent  knowledge  of  their  contents. 

Unfortunately  this  price-cutting  method  of  obtaining 
business  is  not  alone  confined  to  competitors  who  are 
dealers  in  other  lines  of  merchandise,  for  many  book- 
sellers are  themselves  ever  ready  to  cut  below  the 
reasonable  prices  of  a  rival  bookseller  in  order  to  obtain 


business  and  the  result  is  that  each  cut  usually  brings 
a  lower  retaliating  cut.  until  at  last  little  or  no  profit 
remains  to  either.  The  unfriendly  spirit  thus  aroused  is 
a  difficult  barrier  to  overcome  in  the  establishment  of 
those  relations  which  are  much  to  be  desired  amongst 
booksellers.  So  long  as  these  conditions  exist  the  busi- 
ness (or  profession,  as  it  should  be)  of  booksellers  will 
be  unprofitable  to  themselves,  unsatisfactory  to  the 
public  and  of  much  less  than  its  possible  value  to  pub- 
lishers and  authors. 

To  improve  by  fair  and  honorable  methods  the  rela- 
tions of  publisher,  bookseller  and  buyer  is  a  task  well 
worthy  of  the  best  efforts  of  the  Booksellers'  Association 
and  the  first  obstacle  to  be  removed  is  that  of  unfair 
and  unreasonable  price-cutting.  In  overcoming  this  evil 
nothing  has  been  found  so  effective  as  the  adoption  of 
what  is  known  as  the  "net"  system.  It  is  not  necessary 
here  to  explain  this  system  in  detail  as  it  has  already 
been  very  fully  indicated  in  previous  numbers  of  The 
Bookseller  and  Stationer,  but  in  a  word  it  may  be  said 
that  the  foundation  of  the  system  rests  upon  an  agree- 
ment which  the  publisher  exacts  from  the  bookseller 
whereby  the  latter  is  bound  not  to  sell  books  published 
under  the  net  system  at  less  than  the  publisher's  adver- 
tised price  and  also  to  add  postage  if  the  book  is  to  be 
sent  by  mail. 

It  is  quite  evident  that  to  bring  about  the  adoption 
of  the  net  system  booksellers  must  work  in  harmony 
with  publishers  and  each  must  become  and  remain  loyal 
to  the  other.  Once  this  ideal  is  attained  we  can  be 
certain  that  the  object  will  be  secured. 

Having  recognized  that  the  interests  of  booksellers 
and  publishers  are  closely  bound  together,  it  becomes 
clear  that  the  solution  of  the  difficulty  must  be  worked 
out  by  an  agreement  between  both  parties. 

In  Canada  no  attempt  has  yet  been  made  to  settle 
this  important  matter,  but  in  Great  Britain  and  the 
United  States,  the  subject  has  been  given  the  best 
thought  of  the  brightest  minds  and  the  result  is  that 
both  countries  have  for  all  practical  purposes  adopted 
the   "net"   system  to   a  very  large  extent. 

At  first  it  was  applied  only  to  the  more  important, 
but  often  less  popular  works,  such  as  biography,  history, 
poetry,  etc.,  but  each  year  has  seen  its  extension  into 
other  departments  of  literature  and  the  number  of  works 
issued  under  the  net  system  is  growing  continually.  This 
is  conclusive  evidence  that  publisher  and  bookseller  find 
the  system  practical  and  in  the  interest  of  both  parties. 

The  situation  in  Canada  is,  however,  somewhat  dif- 
ferent from  that  of  either  Great  Britain  or  the  United 
States  and  in  devising  a  system  that  will  give  satisfac- 
tion to  both  parties  it  may  become  necessary  to  modify 
or  alter  some  of  the  methods  and  rules  which  govern  the 
practice  of  publishers   in   other   countries. 

But  the  end  in  view  is  the  same  and  by  availing  our- 
selves of  the  experience  of  others  and  by  bringing  a 
common  sense  judgment  to  bear  on  this  most  important 
subject  it  is  certain  that  booksellers  and  publishers  in 
Canada  can  unite  upon  a  plan  that  will  put  all  enterpris- 
ing retailers  on  the  same  footing  a,nd  prevent  the  loss 
both  of  reputation  and  profit  which  the  bookseller  has 
now  to  face,  owing  to  the  present  disorganized  state  of 
our  business. 
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Useful    Pointers  on    Handling   Blank   Books 


By  Charles  A.    Stevens 


The  item  of  blank  books  in  the  inventory  of  a. 
stationery  stock  is  a  large  one,  and  includes  a  wide  range 
of  goods— from  the  smallest  pass  book  up  to  the  largest 
full  bound  ends  and  bands  book,  and  in  the  present  day 
we  must  include  in  this  classification  the  almost  endless 
variety  of  loose  leaf  books. 

No  first-class  stationer's  stock  is  complete  without 
a  good  loose  leaf  ledger,  which  can  be  shown  should  his 
customer  decide  that  he  desired  to  look  into  a  loose  leaf 
system  before  he  purchased  new  books. 

The  amount  of  capital  invested  by  the  average 
stationer  in  his  stock  of  blank  books  is  much  larger  than 
one  would  suppose,  and  it  is  by  far  the  largest  invest 
inent  that  a  commercial  stationer  in  one  of  the  larger 
cities  has  on  his  shelves. 

It  is  a  wise  plan  to  date  the  front  label  of  every 
package  the  day  it  is  received,  as  in  this  way  you  can 
see  how  long  certain  books  are  kept  in  stock.  Salesmen 
should  have  instruction  in  filling  up  and  putting  away 
new  stock,  to  always  put  old  books  on  top,  and  in  this 
way  to  try  to  keep  stuck  new  and  fresh  by  selling  the 
old  books  first. 

We  all  know  that  to  keep  a  blank  book  on  the  shelf 
from  year  to  year,  causes  the  leather  to  rot,  and  we  are 
either  obliged  to  have  the  book  rebound,  or  sell  it  at  a 
loss. 

No  matter  how  low  the  price  asked  for  it,  however, 
inside  of  six  months  that  customer  will  not  be  as  well 
satisfied  with  that  job  lot  book,  as  he  would  have  been 
with  a  new  one,  as  by  this  time  the  leather  back  ha- 
split,  and  his  confidence  in  his  stationer  exploded. 

It  is  well  to  instruct  salesmen  to  put  the  thick  books 
on  top  of  the  pile,  and  show  them  first,  as  experience 
has  proved  that  very  often  a  customer  will  buy  a  300 
or  400-page  book  if  shown  to  him,  while  if  he  had  been 
shown  a  150  or  200-page  book  at  first,  he  would  have 
purchased  one  of  the  thinner  books. 

Don't  put  blank  books  over  a  steam  coil  or  have  thciu 
too  near  the  ceiling,  as  nothing  will  dry  out  or  rot 
leather  as  quickly  as  heat.  If  you  have  to  use  shelving 
clear  up  to  the  ceiling,  put  the  canvas  books  and  lines 
without  leather  bindings  on  the  top  shelves. 

Relative  to  the  expense  of  marketing  this  class  oi 
goods,  did  you  ever  stop  to  think  how  much  more  it 
costs  to  sell  five  hundred  dollars'  worth  of  blank  books 
than  it  does  to  sell  the  same  amount  of  pencils  or  pens  ? 
The  freight  alone  is  anywhere  from  three  to  four  times 
as  much.  It  is  a  class  of  stock  particularly  susceptible 
to  depreciation  by  reason  of  patterns  of  rulings  becomim; 
obsolete,  bindings  being  subjected  to  shelf  wear,  ami 
many  other  causes  familiar  to  you  all. 

We  must  also  take  into  consideration  the  difference 
in  the  shelf  room  occupied — the  number  of  times  thesr. 
goods  have  to  be  rewrapped — the  time  consumed  ir. 
making  sales  and  the  additional  time  required  on  the 
part  of  clerks  for  arranging  and  dusting  to  keep  this 
class  of  stock  looking  neat  and  clean.  The  fact  that 
blank  book  stocks  cannot  be  turned  as  often  as  other 
lines  has  already  been  mentioned.  Are  these  not  good 
reasons  why  blank  books  should  pay  a  larger  margin 
than  some  other  items  ? 

It  has  been  generally  conceded  that  it  is  necessary 
to  enable  a  retailer  to  make  a  living  profit  in  the  sale 
of  pencils  to  add  50  per  cent,  to  the  net  cost  to  arrive 
at  the   selling  price  per  gross.    The  process  of  figuring, 


as  most  of  you  have  doubtless  discovered,  yields  a  margin 
of  33  1-3  per  cent,  between  the  selling  price  and  net  cost 
per  gross. 

If  the  fact  that  it  costs  the  average  commercial 
stationer  25  per  cent,  of  his  gross  sales  to  conduct  his 
business  is  a  true  one,  and  it  undoubtedly  is,  the  net 
profit  to  the  stationer  on  goods  sold  on  a  margin  ot 
33  1-3  per  cent,  is  only  10  per  cent,  or  less. 

This  percentage  of  profit  may  be  sufficient  on  pencils 
or  pens,  upon  which  there  is  practically  no  depreciation 
in  value,  but  in  my  opinion  is  inadequate  when  applied 
to  blank  books. 

In  pricing  blank  books,  the  fine  memorandums  bound 
in  the  more  expensive  leathers  should  be  marked  with  a 
liberal  margin,  as  they  have  to  be  carried  in  large  va- 
riety with  resultant  deterioration  and  loss,  and  are  sold 
in  small  quantities,  thus  increasing  the  relative  selling 
expense. 

My  suggestion  would  be  at  least  80  per  cent,  in  ad 
vance  of  the  factory  cost  for  the  price  per  dozen;  the 
price  per  book  to  be  one-tenth  of  the  dozen  price.  For 
instance  if  a  book  costs  $6  per  dozen,  it  should  be 
marked  $10.80  per  dozen,  or  $1  each.  This  gives  the 
dealer  a  margin  of  nearly  45  per  cent,  on  the  selling 
price  per  dozen,  and  50  per  cent,  or  more  on  the  price 
per  book. 

Those  memorandums  which  are  sold  frequently  by 
the  gross  and  usually  by  the  dozen,  such  as  sheepbouud 
memorandums -and  pass  books,  should  be  priced  by  add 
ing  at  least  66  2-3  per  cent,  to  the  net  factory  price  per 
gross,  the  dozen  price  to  be  one-twelfth  of  the  gross  price, 
and  the  price  per  book  one-tenth  of  the  dozen  price, 
bearing  in  mind  that  where  a  customer  places  an  order 
for  one-half  gross  or  more  that  he  expects  a  discount  of 
at  least  10  per  cent. 

Books  in  the  quarto  sizes  are  something  which  we 
all  of  us  have  to  carry,  and  which  will  be  recognized 
by  most  of  us  as  slow  sellers;  this  particular  line  owin^ 
to  its  susceptibility  of  developing  grey  whiskers  ought  to 
be  priced  on  a  margin  of  at  least  100  per  cent.— and  if 
I  could  have  my  way  without  danger  of  unfavorable  com- 
ment from  my  competitors  on  the  same  street,  I  would 
either  make  it  500  per  cent,  or  consign  them  to  my 
competitors'  shelves,  .and  let  them  suffer  the  joys  of 
seeing  them  stay  there  year  by  year. 

On  the  larger  folio  goods,  especially  the  demy  and 
medium  books  in  full  and  three-quarter  bindings,  it  is 
not  possible  to  obtain  as  large  a  margin  as  such  goods 
ought  to  be  sold  at — and  for  this  reason  it  becomes 
necessary  to  mark  the  smaller  items  in  our  blank  book 
stock  with  a  liberal  hand  in  order  that  the  necessary 
average  can  be  maintained. 

The  larger  books,  however,  should  be  marked  by 
adding  at  least  66  2-3  per  cent,  to  the  net  factory  cost 
per  book,  thus  giving  a  margin  of  40  per  cent,  on  the 
selling  price. 

How  many  stationers  are  lettering  books  free  of 
charge,  and  how  can  they  afford  to  do  it  ? 

Is  it  a  matter  of  surprise  that  a  customer  requests 
to  have  the  entire  history  of  his  firm  printed  on  the 
back  or  side  of  a  book  when  he  can  have  it  done  without 
extra  cost— and  would  it  not  be  a  matter  of  great  sur- 
prise to  many  stationers  who  have  fallen  into  this  habit 
of  marking  books  free  of  charge  should  they  sit  down 
and  figure  out  what  it  is  costing  them  t 
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Suppose  for  instance  you  are  selling  a  book  for  $-1 
which  costs  you  $2.40— is  it  a  reasonable  proposition  that 
you  should  be  requested  to  place  60  or  90c  worth  of 
marking-  on   it  without  additional  cost  ¥ 

One  of  the  most  difficult  problems  which  a  stationer- 
is  called  upon  to  solve  is  a  convenient  and  economical 
method   of  sampling    memorandum  books. 

I  do  not  suppose  that  any  set  rule  for  this  purpose 
could  be  successfully  applied  under  all  conditions.  Our 
firm  has  tried  several  different  ways,  and  has  found  the 
most  (Satisfactory  one  to  be  a  cabinet  containing  a  num- 
ber of  shallow  drawers,  where  the  sample  books  lie  flat 
under  rubber  bands. 

This  method  of  sampling-  enables  a  salesman  to  give 
a  customer  a  very  comprehensive  idea  of  the  stock 
carried  with  the  least  possible  delay;  a  single  book  of  a 
single  size  being-  sufficient  to  represent  a  number  of 
styles  of  ruling. 

A   label   under  each   book   should   explain   the   number 


of  rulings,  in  which  such  book  is  carried,  together  with 
the  cost  and  selling  price. 

In  stores  where  such  goods  move  freely,  the  sample 
should  be  sold,  as  by  this  method  the,  drawers  can  In- 
kept  filled  with  samples  that  are  clean  and  fresh.  A 
salesman  or  stock  boy  can  fill  up  the  cabinet  each  morn- 
ing by  replacing  the  books  sold  the  day  before. 

I  would  strongly  urge  every  stationer  to  keep  an 
accurate  stock  book  of  all  his  blank  books,  so  that  he 
can  see  which  goods  are  selling  and  which  are  not,  as 
some  lines  which  he  is  now  carrying  and  which  he  think-, 
are  necessary  to  handle,  he  will  find  he  can  do  without. 

His  stock  book  will  show  that  he  does  not  turn  such 
goods  in  two  years,  and  that  it  will  be  advisable  to  cut 
out  these  lines,  and  replace  them  with  more  up-to-date 
goods,  which  will  answer  practically  the  same  purpose. 
and   which  can  be  turned  two  or  three  times  a  year. 

NOTE. — The  foregoing  article  has  been  condensed 
from  a  paper  read  by  Mr.  Stevens  before  the  National 
Association  of  Stationers  at  St.   Paul. 


FRED  SMITH 
President  of  Smith,  Davidson  &  Wright. 


W.  E.  DAVIDSON 
Vice-President,  Smith,  Davidson  &  Wright. 


FRANCIS  WRIGHT 
Secretary-Treasurer,  Smith,  Davidson  &  Wright. 


British   Columbia's   New  Wholesale   House 


A   Brief   Description 


The  formation  of  the  firm  of  Smith,  Davidson  A: 
Wright,  and  the  opening  of  a  large  wholesale  stationery 
warehouse  by  them  in  Vancouver,  B.C.,  have  been  notable 
events  in  the  history  of  the  Canadian  stationery  trade 
during  the  past  year.  The  new  firm  have  come  upon  the 
scene  at  an  auspicious  moment,  when  the  development 
of  Western  Canada  seemed  to  call  for  just  such  a  busi- 
ness as  they  have  succeeded  in  establishing.  They  have 
selected  Canada's  largest  western  sea-port  for  their 
headquarters,  and,  with  cheap  water  rates  from  the  Old 
Country,  they  should  be  in  a  position  to  supply  staple 
lines  to  the  western  trade  at  satisfactory  figures.  Their 
future  career  will  be  watched  with  interest  and  their  suc- 
cess will  be  gratifying  to  all  concerned., 

The  three  gentlemen,  who  have  joined  forces  in  the 
new  firm  and   will  push  its  interests,  are  men  of  experi- 


ence in  the  stationery  and  fancy  goods  business,  and  have 
the  further  advantage  of  a  close  acquaintance  with  the 
members  of  the  trade,  with  whom  they  will  have  deal- 
ings in  future.  Their  popularity  in  the  west  will  be  much 
to  their  advantage  during  the  early  days  of  the  firm's 
career. 

The  president  of  the  company,  Mr.  Pied  Smith,  had 
his  training  in  the  wholesale  stationery  house  of  W.  J. 
Cage  &)  Co.,  Toronto,  where  he  cameras  a  boy  and  where 
he  continued  for  seventeen  years.  During  the  last  fifteen 
years  of  this  time,  he  was  the  firm's  western  representa- 
tive, covering  the  entire  western  field.  Mr.  Smith  is  a 
thorough-going,  painstaking  business  man,  well-informed 
in  the  stationery  trade  and  a  competent  salesman. 

Mr.  W.  E.  Davidson,  vice-president  of  the  company, 
up  to  the  time  of  his  joining  forces  with  Mr.  Smith,  was 
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in  the  employ  of  Nerlieh  A  Co.,  the  fancy  goods  jabbers, 
of  Toronto,  and  lie,  too  represented  his  linn  for  many 
years  in  the  west.  He  is  on  friendly  terms  with  every 
dealer  in  that  part  of  Canada,  and  the  name  of  "Billy'' 
Davidson  is  a  familiar  one  in  western  stores. 

The  third  partner,  Mr.  Francis  Wright,  is  the  firm's 
secretary  and  treasurer.  His  qualifications  as  an  ac- 
countant and  office  manager,  fit  him  admirably  for  the 
work  of  supervising  the  financial  and  office  ends  of  the 
business.  Like  Mr.  Smith,  Mr.  Wright  is  an  ex-employee 
of  W.  .J.  Cage  &  Co.,  Toronto,  where  he  was  employed 
for  some  twelve  or  thirteen  years,  with  the  exception  of 
a  four-year  interval  when  he  was  in  the  office  of  Ar- 
mour &  Co.,  of  Chicago 


Tine  premises  which  Smith,  Davidson  &  Wright  have 
secured  are  located  in  the  Kelly  Douglas  block,  which  is 
considered  h)  many  to  be  the  finest  building  used  ex- 
clusively for  commercial  purposes  west  of  Toronto  The 
part  of  the  building,  occupied  by  the  firm,  is  shown  in  the 
illustration,  which  gives  a  good  idea  of  the  size  of  the 
premises.  The  location  is  very  central,  being  at  the 
junction  of  Water  and  Cordova  streets,  adjacent  to  the 
C.P.R.  depot.  A  switch  right  at  the  back  door  enables 
them  to  bring,  in  goods  by  the  car  load  and  transfer  them 
al   once  into  the  warehouse. 

Altogether,  the  new  firm  is  making  a  splendid  start 
and  the  enterprise  and  popularity  of  the  principals  would 
seem  to  portend  a  successful  outcome  to  the  venture 


A    Short     List    of    Book     Terms 

From   Powers'    "A   Handy   Book  About   Books" 


Allonym— False  proper  name.  Work  published  in  order 
to  deceive,  under  the  name  of  some  author  or  person  of 
reputation,   but  not  by  him,  as  Peter   Parley   (Annual). 

Bibliogonoste — An  able  Bibliographer,  learned  in  the 
history  of  books,   titles,  colophons,  etc. 

Bibliographe— A  describer  of  books  and  other  literal} 
arrangements. 

Bibliography— According- to  Peignot  the  technical  de- 
scription of  the  classification  of  books.  Home's  Introduc- 
tion, p.  27.1,  defines  it  thus  :— "In  its  more  extended 
sense,  it  denotes  the  knowledge  of  books  as  regard  :  1st. 
The  materials  of  which  they  are  composed  ;  2nd.  The  sub- 
jects described  by  their  respective  authors  ;  3rd,  The 
knowledge  of  different  editions,  rarity,  curiosity  and  real 
value  ;  4th.    Their  rank  in  the  classification  of  a  library." 

Bibliology— The  theory  of  Bibliography. 

Bibliomaniac—  tier.,  buchernarr,  book  foo,.  An  accumu- 
lator who  blunders  faster  than  he  buys,  cock-brained  and 
heavy  pursed  ;  divided  by  the  Abbe  Rive  into  three 
classes  :  1.  The  inordinate  collector.  2.  The  collector  of 
certain  authors,  editions,  subjects,  etc.  3.  The  collector 
of  books  for  the  sake  of  binding  only — J.  H.  Burton,  the 
Bookh.unter  (quoting  Chasse  aux  Bibliographes),  p.  49. 
Perhaps  this  definition  is  rather  too  severe. 

Bibliophile— The  lover  of  books  for  the  sake  of  read- 
ing for  his  own  pleasure. 

Bibliopole— One  who  deals  in  books. 

Bibliotaphe — One  who  keeps  his  books  under  lock  and 
key. 

Bleed  (bind.)— A  work  is  said  to  bleed  if  cut  into  the 
print. 

Blind  Tooling  (bind.)— Covers  ornamented  with  the 
tools,  but  without  gold. 

Books,  (uncut) — A  book  the  top,  fore-edge  and  bottom, 
which  has  not  been  pruned  by  the  binder's  knife,  that 
often  despoils  a  work  of  its  fair  and  ample  marginal  pro- 
portions. The  book  may  or  may  not  have  been  cut  open 
for  reading;  it  is  still  "uncut"  in  the  proper  trade 
sense. 

Boustrophedon— (ym — ism) — The  real  name  written 
backwards,  as  John  Dralloc  (Collard).  Also  an  ancient 
method  of  writing  among  the  Greeks,  in  which  one  line 
was  written  from  left  to  right,  the  next  from  right  to 
left,   and  so   on  alternately. 

Bouts  Rimes  (from  the  French  bout,  end)— In  English 
crambo.     Lines    written    to   given    endings,    said    to     have 


been  invented  by  one  Dulot,  "perhaps  at  the  time  no 
other  single  absurdity  ever  had  so  great  a  vogue."  Camp- 
hell  is  said  to  have  written  his  poem  of  "Lochiel"  in  this 
manner.  For  further  account,  see  Wheat  ley,  Of  Ara- 
grams,   pp.   39-42. 

Brachygraphy— Or.,  brachus,  short  ;  graphe,  a  writ- 
ing. The  art  or  practice  of  writing  with  contractions. 
This  writing  was  of  eight  different  kinds  ;  1.  By  signs.; 
2.  By  contractions  ;  3.  By  suspension  ;  4.  By  abbrevia- 
te signs  ;  5.  By  small  letters  placed  above  ;  6.  By  ab- 
breviated letters  ;  7.  By  monographic  or  encircled  let- 
ters ;    8.    By  particular  signs. 

Calf— Books  bound  in  calf-skin  variously  prepared 
(rough  or  plained),  as  grained,  marbled,  mottled,  panelled, 
scored,  sprinkled,  stained,  tree- marbled,  in  the  various 
styles— plain,   gilt,  half  extra,  extra,  super  extra.    . 

Catchword— Fr.,  reclame  ;  Ger.,  custos.  A  term  used 
by  early  printers  for  the  word  at  the  bottom  of  each 
page,  under  the  last  word  of  the  last  line,  which  word 
is  the  first  at  the  top  of  the  next  page— now  generally 
disused,  but  still  to  be  found  in  Acts  of  Parliament,  Par- 
liamentary papers,  the  "Quarterly  Review,"  and  a  few 
other  publications. 

Collate — To  compare,  to  examine  whether  two  things 
of  a  similar  kind  agree  or  disagree. 

Colophon  (bib.) — The  conclusion  of  a  book  formerly 
containing  the  place  or  year,  or  both,  of  its  publication. 

Cornersr— The  pieces  of  leather  pasted  on  the  corners 
of  half-bound  books.  In  early  times  valuable  books  had 
metal  corners. 

Cronogram^Where  the  date  is  expressed  by  letters. 

Cryptonymr— Hidden,  subterfuge.  Applied  to  authors 
who  disguise  or  alter  their  names  ;  but  more  particular- 
ly to  those  who  disguise  it  by  transposing  the  letters 
so  as  to  form  another  name,  which  is  the  anagram  of  the 
real  name.     As  Olphar  Hamst,   i.e.,  Ralph  Thomas. 

Croppine^-The  cutting  down  of  a  book  near  to  the 
printing. 

Demonym—  Popular  or  ordinary  qualification  taken  as 
a  proper  name,  as  an  "amateur,"  a  "bibliophile." 

Duodecimo— Twelvemo,  12mo.  Size  of  a  hook  printed 
on  paper  folded  into  twelve  leaves,  twenty-four  pages. 
The  signatures  are  b,  b2,  b3,  on  the  first,  third,  and 
ninth  pages.  The  wire  mark  is  horizontal,  and  the  paper 
mark  on  the  fore-edge.  The  usual  sizes  are  12mo  and 
royal  or  long  12mo. 
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End-papers— The  blank  leaves  at  the  beginning  or  end 
of  a  book. 

Exoteric  Books — Those  intended  for  the  use  of  popu- 
lar and  ordinary  readers. 

Filleted— When  the  bands  of  a  volume  are  marked  with 
a  single  gilt  line  only. 

Finisher— The  workman  who  executes  the  coloring, 
gilding,    and  other  ornamental   operations   of  binding. 

Fly-leaf — The  blank  leaf  at  the  commencement  or  end 
of  a  book. 

Folio — The  size  of  a  book  printed  on  paper  of  what- 
ever dimensions  folded  into  two  leaves  making  four  pages 
—contraction,  fol.  A  folio  sheet  may  be  known,  if  print- 
ed without  signatures,  by  the  watermarks  being  always 
perpendicular,  and  the  paper  mark  in  the  middle. 

Fore-edge — The  front  edge  of  a  book. 


The  Smith,  Davidson  &  Wright   Warehouse. 

Forwarding. — All  the  operations  of  bookbinding  up 
to  coloring. 

Gilt — A  book  bound  firm  and  strong,  having  plain  end 
papers  and  back  gilt. 

Half-bound — When  the  back  and  corners  of  a  book 
only  are  covered  with  leather,  and  the  sides  with  paper 
or  cloth.    Contraction,  hf.  bd. 

Head-piece— Ornaments  placed  at  the  top  of  the  page, 
at  the  beginning  of  a  chapter,  in  imitation  of  illuminated 
manuscripts,  now  seldom  used. 

Imprint — Designation  of  a  place  where  a  work  is 
printed  ;  either  with  or  without  the  printer's  name. 

Large  Paper  Copies— Books  printed  on  paper  of  extra 
size  with  wide  margins.  Dr.  Dibdin  says  he  never  met 
with  a  book  printed  in  Great  Britain  on  large  paper  be- 
fore 1600,  except  a  unique  copy  of  Scott's  "Discovery  of 
Witchcraft,"  1584. 


Macaronic  (bib.) — Pertaining  to  or  like  a  macaroni  ; 
empty,  trifling.  Consisting  of  a  mixture  or  jumble  of 
ill-formed  or  ill-connected  words.  A  kind  of  burlesque 
poetry,  in  which  words  of  different  languages  are  inter- 
mixed, and  native  words  are  made  to  end  in  Latin  ter- 
minations,  or  Latin  words  are  modernized. 

Morocco. — A  goat's  skin,  peculiarly  dressed,  so  called 
from  the  first  having  been  introduced  into  Europe  from 
Morocco,  but  the  best  now  bearing  the  name  are  now 
manufactured  at  home.  It  is  the  most  durable,  as  well 
as  the  most  ornamental,  of  the  leathers  used  for  book- 
binding ;  the  styles  are  the  same  as  mentioned  under 
Calf. 

Octavo  (print.)— Contraction,  oct.,  8vo.  The  size  of 
a  book  printed  on  paper  of  any  dimensions  folded  into 
eight  leaves,  making  sixteen  pages.  The  signatures  are 
b,  b2,  b3,  on  pages  1,  3,  5.  The  wire  mark  is  horizon- 
tal, and  the  paper-mark  at  the  very  top  often  consider- 
ably cropped  by  the  binder.  The  usual  sizes  are,  imperial 
8vo,  royal  8vo,  demyi  8vo,  crown  8vo,  post  8vo,  tonlsoap 

MO. 

Out  of  Print — A  book  is  said  to  be  out  of  print  when 
the  publisher  has  no  copies  for  sale. 

Pharmaconym— The  name  of  a  substance  or  material 
taken  for  a  proper  name. 

Phraseonym— A  phrase  used  instead  of  a  proper  name, 
as,  "A  Lover  of  Justice;"  "A  Friend  of  Humanity;"  "A 
Beef  Eater." 

Phrenonym— Moral  quality  taken  for  a  proper  name, 
as,  John  Search  (Archbishop  Whately)  ;  this  kind  of 
pseudonym  is  very  popular,  as,  "Justicia,"  etc.,  etc. 

Pseudandry— Woman  signing  a  man's  name,  such  as 
•lohn  Search  (Miss  Austin)  ;  Bob  Short  (A.  L.  Bar- 
bauld)  ;  Kenner  Deene  (Charlotte  Smith). 

Piseudojyn — Man  signing  a  woman's  name,  such  as 
Clara  Gazut  (P.  Merimee)  ;  Sarah  Search  (F.  Nolan). 

Pseudo-titonym— False  quality  or  title,  as  "A  Lin- 
colnshire Grazier"   (T.  H.  Home). 

Quarto— Contraction,  4to.  The  size  of  a  book  print- 
ed on  paper  of  any  dimensions  folded  into  four  leaves, 
making  eight  pages.  The  signatures  are  b,  b2,  on  pages 
I  and  3  ;  the  water  mark  is  always  horizontal,  and  the 
paper  mark  folded  in  half  on  the  back  of  the  book,  still 
midway  between  the  top  and  the  bottom. 

Recto — The  term  formerly  applied  to  the  side  of  a 
sheet  of  parchment  that  was  written  on.  The  blank  side 
was  called  verso,  or  the  reverse.  It  is  now  used  to 
denominate  the  page  of  a  book  printed  on  the  right-hand 
side— always  the  odd  page. , 

Register — A  term  used  in  printing  when  one  page  is 
exactly  printed  on  the  back  of  the  other. 

Reprint — The  whole  or  part  of  a  book  reissued. 

Roan— Sheep-skin  embossed,  principally  used  for  cheap 
Bibles  and  prayer-books. 

Russia— A  soft  kind  of  leather  of  a  tawny  color,  and 
emitting  a  peculiar  odor.  It  is  said  to  be  made  from 
the  hides  of  cattle  under  three  years  old,  curried  with 
the  empyreumatic  oil  of  birch  bark  ;  but  the  process  of 
its  preparation  is  little  known,  and  not  successfully  prac- 
tised out  of  Russia  itself. 

Tail-piece — An  ornament  placed  in  a  short  page  to 
fill  up  the  vacancy. 


-4- 


L.  H.  Hawks,  of  the  C.  Howard  Hunt  Pen  Company, 
Camden,  N.J.,  was  in  Montreal' the  end  of  last  month  and 
called  upon  their  Canadian  agents,  McFarlane,  Son  & 
Hodgson.  Mr.  Hawks  is  impressed  with  the  growth  of 
Canada  and  considers  the  country  an  ideal  vacation  spot 
as  well. 
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The  Stationer's  Window  Display 


By  W.    F.    Ralph 


In  most  retail  stores  the  importance  of  the  show  win- 
dow as  an  advertising  medium  is  pretty  well  recognized. 
Many  stores — dry  goods  and  grocery  particularly — in  the 
smaller  towns,  as  well  as  in  the  larger  cities,  create     hi 
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Fig.   1. 

I  heir  windows  works  of  art  which  are  positively  luring  to 
the  public  eye.  In  many  dry  goods  stores  specially  train- 
ed men  are  engaged  at  high  salaries  to  do  nothing  but 
keep  the  windows  looking  attractive. 

.  A  perusal  of  recent  commercial  records  brings  out  the 
fact  that  the  greater  the  attention  paid  to  the  show  win- 
dow, in  conjunction  with  other  forms  of  advertising,  the 
greater  a  store's  prosperity.  The  inference  is,  that  to 
be  really  prosperous  no  retailer  should  neglect  his  show- 
window. 

"Platitude!"  says  a  knowing  one.  Platitude  nothing 
— unless  platitude  means  "plain  truth."  There  is  prob- 
ably not  one  stationer  from  the  Atlantic  to  the  Pacific 
who  attempts  to  do  business  with  empty  show  windows. 
The  very  fact  that  every  stationer     uses  his  windows  is 


Section 
Sho^/viwq- 


*%//A 


^4 


**-, 


/ft/ 


Face,   op  step  showino- 

POST       giro's    IN    Pt-A.C.e-. 

Fig.  2. 

evidence  that  window  value  is  at  least  partly  appreciat- 
ed. Many  a  stationer  thinks  that  his  window  is  dressed 
when  he  has  put  a  lot  of  goods  into  it.  The  trouble  with 
the  generality  of  stationery  windows  is,  not  that  they 
contain  nothing,  but  that  they  contain  altogether  too 
much.  There  are  stores  and  stores  where  the  show  win- 
dow has  the  appearance  of  being  "dressed"  with  a  big 
shovel,  at  the  expense  of  stock  which  should  be  on  the 
shelves  inside.  Post  cards,  dolls,  crockery,  mechanical 
toys,  books,  magazines,  papeteries,  pens,  pencils — hig- 
gledy-piggledy heaps  of  merchandise,  piled  together  ap- 
parently with  no  trace  of  order,  is  the  sight  one  meets 
with  too  often  when  looking  into  a  stationer's  window. 

The  first  principle  of  the  modern  art  of  window 
dressing  is  simplicity.  Too  much  merchandise,  of  too 
great  variety,  only  serves  to  confuse,  instead  of  to  at- 
tract. The  object  of  a  window  trim  should  not  be  to 
show  something  of  everything  in  stock  at  one  glance,  but 
rather  to  direct  the  attention  to  a  few  particular  lines, 
and,  in  some  cases,  to  one  line  alone.  During  the  course 
of  a  season,  every  seasonable  article  in  stock  should  have 
a  turn  in  the  window.  But  it  is  bad  window  dressing  to 
try  and  show  them  all  at  once.  To  keep  its  newness,  a 
window  should  undergo  frequent  change  of  arrangement 
and  goods  shown, 


One  of  the  most  popular  and  workable  window-floor 
arrangements  for  book  and  stationery  display  is  the 
pyramid  arrangement.  This  is  an  easily  constructed  and 
inexpensive  floor,  and  can  be  changed  as  regards  color  by 
the  use  of  different  colored  crepe  paper  for  each  trim.  In 
arranging  a  pyramid,  the  number  of  steps  depends  upon 
the  depth  of  the  window.  For  the  majority  of  windows 
the  three-step  pyramid  is  about  right,  the  first,  or  low- 
est step,  being  formed  bv  the  window  base,  as  shown  in 
Fig.  1. 

For  a  small  display  of  post  cards,  and  to  utilize  and 
give  life  to  the  faces  of  the  steps,  strips  of  wood,  cut  as 
shown  in  Pig.  2,  should  be  glued  onto  the  faces  of  the 
steps,  so  that  a  double  row  of  post  cards  may  be  slipped 


Fig.  3. 
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in.  The  height  of  the  steps  ought,  therefore,  to  be  about 
I  wo  inches  higher  than  two  post  cards. 

The  arrangement  of  books  shown  in  Fig.  3  is  one  very 
popular  with  leading  city  stationers.  The  method  is  to 
lay  one  book  flat  and  then  one  upright,  and  continue  the 
length  of  space  to  be  used.  A  book  laid  open  at  an  illus- 
trated page,  here  and  there,  tends  to  awaken  public 
curiosity.  Use  the  second  step  for  a  display  of  inkstands 
and  such-like  fancy  articles,  and  the  top  step  for  a  dis- 
play of  boxed  papers,  which  are  capable  of  a  very  decora- 
tive  arrangement.  In  such  a  window  trim  there  is  the 
harmony  which  attracts  attention,  and  opens  up  the  buy- 
ing inclination.  Don't  place  things  very  close  together. 
The  value  of  white  space  around  a  newspaper  ad.  is  well 
known.  And  lots  of  air  about  articles  in  the  show  win- 
dow is  just  as  valuable.  Let  every  article  stand  out  dis- 
tinct in  its  own  individuality. 

Pictures  are  always  attractive.  They  also  need  lots 
of  room.  A  good  deal  of  a  picture's  attractiveness  is  lost 
by  its  having  too  many  neighbors.  An  arrangement  such 
as  shown  in  Fig.  4  is  simple  and  effective.  In  a  picture 
window,  of  all  places,  overcrowding  should  be  avoided. 
Ordinary  people,  seeing  too  many  pictures  at  one  time, 
are  apt  to  he  less  impressed  than  where  a  few  only  are 
shown.  The  attention  has  less  opportunity  to  wander,  and 
the  curiosity  to  see  more  is  awakened,  but  not  satisfied. 


Fig.   4. 
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Drummer's    Snack    and    Annual     Frolic 

By  J.    B     Robinson 


Laugh,  and  [he  world  laughs  with  you  : 

Weep,  and  you  weep  alone- 
For  the  dear  old  earth  must  borrow  its  mirth. 

It  has  trouble  enough  of  its  own. 

Now  this  is  a  true  saying,  and  worthy  of  all  accepta- 
tion, for  in  it  lies  the  full,  perfect  and  sufficient  reason 
for  the  existence  of  the  Drummers'    Snack. 

'To  he  great,  one  must  have  a  history,"  says  Mon- 
mouth sagaciously;  "to  have  a  history,  one  must  have 
lived,"  he  concludes  a  trifle  obviously,  and  thus  it  is 
with  the  Drummers'  Snack.  They  are  great,  for  they 
have  a  history  (not  necessarily  that  it  follows);  they 
have  a  history  because  they  have  lived.  Individually 
they  have  seen  the  world,  and  human  nature  has  become- 
to  them  as  an  open  book.     Collectively  they  are  united. 


to  the  list  the  function  became  too  large  for  the  Algies 
to  handle,  generous  and  open-homed  as  they  were.  The 
outing  had  by  this  time  become  an  event  to  which  a 
large  proportion  of  the  traveling  world  eagerly  looked 
forward,  and  its  popularity  was  proved  by  the  clamor 
that  arose  at  the  first  hint  of  abandonment.  A  club  Was 
formed  and  officers  appointed  to  take  charge  of  the  out- 
ing, and  the  Drummers'  Snack  was  fairly  launched  upon 
its  career. 

This  year's  Snack  was  by  no  means  behind  its  pre- 
decessors in  unadulterated  jollity.  It  was  held  on  July 
26  and  27.  On  that  date  a  C.P.R.  train  left  Toronto 
with  a  heavy  load  of  knights  of  the  grip,  and  picked  up 
stray  specimens  of  that  branch  of  busv  humanity  at  little 


1DRUMMERSV SNACK    -The  Baseball  Teams  and  some  of  their  admirers. 


knit  together  in  a  bond  of  fellowship  that  shall  endure 
w  th  the  sun.  Of  history  they  have  no  lack.  The  fount! 
in.;'  of  their  club  was  a  performance  unattended  by  civic 
authorities,  destitute  of  hackneyed  and  stereotyped 
speeches,  unnoticed  by  the  world,  lacking  even  the  con- 
ventional corner-stone  laid  by  a  worshipful  hand.  But  in 
(lie  very  modesty  of  its  inception  lies  its  present 
strength.  Through  its  initial  obscurity  it  has  attained 
to  the  recognition  that  it  enjoys   to-day. 

Seventeen  years  ago  the  Algie  family,  then  in  the 
general  store  and  woolen  mills  business  at  Alton,  Ont., 
made  a  practice  of  annually  entertaining,  ;it  a  two  day- 
outing  held  in  the  vicinity  of  the  town,  all  the  travelers 
who  passed  through  Alton  during  the  year  The  boy?  had 
nothing  to  do  but  come.  The  Algie  family  did  the  rest 
As   rhp  years   went    by,   ^nd    more    travelers   were    added 


stations  all  along  the  road  to  Alton,  which  was  reached 
in  the  evening. 

They  were  met  at  the  station  by  the  Alton  citizens' 
band,  presided  over  by  Cap.  Alberton  and  Dr.  Algie.  A 
bevy  of  prettily  costumed  girls  with  throats  full  of  mel- 
ody followed  a  bedecked  and  beribboned  carriage  wherein 
Messrs.  Harry  Coft'en  and  Reeve  Willoughby  sat  in  state. 
Almost  all  the  citizens,  prominent  and  otherwise,  were 
in  the  triumphal  procession  from  the  station  to  the 
threat  tent— which  is  the  only  official  home  of  the  Snack. 

A    concert   consisting     of      amateur    and   professional 
talent    who  gave  their  services  without  money  and  with 
out    price,   followed   by   a   pathetically   humorous   planta 
tion    sketch   entitled      The    Darky's   Dream,"    constituted 
the    bulwark    of    the   evening's     entertainments.  "The 

Darkj       Dream       va       written    especiailj    tol    the    Snack 
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b>  Mr.  John  B  Nelligan,  and  bhe  parts  were  all  well 
performed  by  drummers,  to  the  entire  satisfaction  ol 
themselves  and  their  audience. 

The  wives,  sweethearts  and  other  impedimenta  a1 
taching  to  the  persons  of  the  members,  were  then  shipped 
off  to  Orangeville  over  night,  while  a  choice  band  of 
merrymakers,  led  by  Mr.  Sol.  Walters  proceeded 
loudly,  if  not  musically,  to  serenade  the  peaceful  village, 
and  then  about  4  a.m.,  to  insist  upon  quartering  them- 
selves upon  Mr.  Algie  for  the  remaining'  hours  of  the 
night. 

in  the  morning  a  mass  business  meeting-  of  the  Snack 
was  held  in  the  big  tent,  where  matters  of  import  to  the 
welfare  of  the  club  were  brought  forward  and  passed 
upon.  Votes  of  thanks  (suitably  replied  to)  were  ex- 
tended to  the  talent,  and  a  message  of  sympathy  couched 
in  characteristic  language  and  bound  in  black  morocco, 
was  sent  to  the  widow  of  the  late  Mr.  Samuel  E.  Ryan. 
The  following  officers  for  1907-08  were  then  elected  :  Pre- 
sident, Mr.  M.  P.  Malone;  vice-president,  (a  newly  cre- 
ated office)  Mr.  F.  C.  Hunt,  Toronto;  Hamilton  secre- 
tary, Mr.  Bay  Hill;  Toronto  secretary,  Mr.  Robert 
Asher;  home  secretary  and  treasurer,  (by  acclamation), 
Mr.  Bob.  Algie;  auditors,  Messrs.  Peter  Smith,  Hamil 
ton,  and  Will  Meen,  Toronto;  Hamilton  executive, 
Messrs.  George  Smye,  Hy.  Eckstein,  Bob.  Smith,  Court 
Thompson,  Col.  John  Stoneman,  James  Hooper  and 
Charles  Smith;  Toronto  executive,  Messrs.  J.  Wildfong, 
W.  Meen.  Sol.  Walters,  1).  McGregor,  Will  J.  White,  N. 
Oakley,  .John  W.  Charles,  G.  Campbell,  T.  Gloster  and 
Robert  Keys. 

The  following  were  created  honorary  members —  Jno. 
B.  Nelligan,  Ben.  Arthur.  Chas.  Leslie,  B.  Mcintosh,  of 
the  Central  Business  College,  Toronto;  Alex.  Earle,  of 
Croemore,  and  Donald  McGregor. 

Messrs.  Amos  Mason  and  Ross  MacKenzie  were  made 
assistants  to  the  secretary.  Before  the  meeting  closer., 
Mr.  Bob.  Asher  was  presented  with  Bill  Colville's  prize 
for  having  sold  the  most  buttons.  Bob  sold  32,  and  said 
it  was  pie.  Snack  buttons  cost  $1  each  and  entitle  the 
owner  to  full  membership  in  the  club. 

After  the  meeting,  lunch  was  served  by  the  ladies  of 
the  Presbyterian  Church,  for  wlfich  the  drummers  were 
soaked  25  cents  each,  and,  failing  the  right  change,  man; 
of  them  made  it  a  little  more.  In  the  afternoon  a 
baseball  match  between  Toronto  and  Hamilton  teams  re 
suited  in  a   victory  for  Toronto,  at   13  to    11. 

The  teams  were  as  follows  : 

Toronto  :  Messrs.  Jack  Charles,  captain;  Bob.  Asher, 
K.  C.  Hunt,  Tommy  Gloster,  Jack  Wildfong,  Bill  Meen, 
Pud  Oakley,  A.   R.  Eraser. 

Hamilton  ;  Messrs.  Bob.  Smith,  captain;  Geo.  Smye, 
Hy.  Eckstein,  Billy  Miles,  Fat  Gufford,  Court  Thompson, 
Bill  Wark,  Slim  Arthurs,  Ed.  Nally. 

Followed  sports  of  all  sorts,  races,  tugs  of  war, 
hockey-broom  match,  etc.,  as  well  as  a  baby  show,  every 
event  being  entered  into  with  that  wild  enthusiasm  pe- 
culiar to  the  genus  drummer.  With  the  last  event  on  the 
sporting  calendar  there  ended  what  was  declared  by  par- 
ticipants to  be  the  best  "Snack"  ever  held.  Soon  after 
there  wasn't  a  drummer  to  be  seen  on  the  rural  land- 
scape and  the  village  of  Alton  resumed   its   wonted   calm. 

"You  young  scamp  !"  roared  the  old  broker,  rushing 
in  unexpectedly.  "I  thought  you  didn't  smoke  cigarettes, 
lead    'Deadwood   Dicks'   or   whistle   while    you    worked." 

"Well  1"  yawned  the  office  boy,  laconically. 

"And  here  I  come  in  and  catch  you  doing  all  three." 

"Yes  :  but  you  don't  catch  tne  working  "  Illustrated 
Bit 


BUSINESS     BUILDING     IN    QUEBEC. 

By   Crossley. 

Quebec  lias  so  long  gone  by  the  name  of  the  ancient 
capital  that  somehow  the  qualification  of  age  seems  to 
force  its  way  into  all  thoughts  and  ideas  connected 
directly  or  indirectly  with  that  famous  city.  To  be 
old  in  these  young  days  seems  to  be  almost  a  crime. 
Quebec  is  old — delightfully  ancienl  and  honorable — but 
while  the  city  is  so  beautifully  quaint,  its  merchants 
are  certainly  open  to  no  criticism  on  that  score.  Change 
is  rampant  everywhere  and  the  old  order  giveth  place 
to  new.  Quebec  as  a  business  centre  and  in  its  com- 
mercial life  is  quite  different  from  the  historic  city  we 
read  about.  It  is  up-to-date,  progressive  and  advancing 
all   along  the  line. 

As  an  instance  of  this  spirit  of  progress  might  be 
mentioned  the  firm  of  J.  A.  Langlais  &  Fils,  wholesale 
booksellers  and  stationers,  printers  and  publishers,  or 
more  correctly  librairies-cditeurs,  importaturs  gros  et 
detail  papeterie,  imprimerie,  reliure.  This  firm  was 
established    in    1865.     To-day    it    occupies    a    large    five- 
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A.  THIVIF.RGE. 
Secretary  and  Manager,  J.  A    I. anglais  &•  Fils 


storey  warehouse  at  222-226  Rue  Desfosses  with  a  floor 
space  of  12,375  square  I'cet  and  in  addition  a.  well-stocked 
bright  and  commodious  retail  store  at  177  Rue  St.  Joseph, 
where  a  large  turn-over  of  books  and  stationery  is  made 
annually. 

In  the  warehouse  is  to  be  found  a  stock  of  blank 
books  and  general  stationery  that  possesses  merits  that 
would  be  hard  to  equal  anywhere  in  the  Dominion.  A 
large  business  in  these  lines  is  carried  on  with  the  church 
schools  and  convents  and  in  some  branches  of  it,  this 
firm  has  the  almost  exclusive  trade. 

J.  A.  Langlais  &  Fils  have  a  large  and  growing  field, 
and  seem  to  possess  the  ability  to  handle  the  demands 
of  their  clientele  satisfactorily.  They  have  a  reputa- 
tion for  thoroughness  and  promptness  in  all  business 
transactions,  which  gives  them  a  good  standing  in  the 
province. 

A  portrait  of  M.  A.  Thivierge,  the  secretary  and  man- 
ager of  the  company,  accompanies  this  brief  article.  M. 
Thivierge  is  an  example  of  the  progressive  young  busi- 
ness man  who  is  waking  things  up  around  the  old  City 
of  Quebei 
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MONTHLY   REPORTS 
FROM  TRADE   CENTRES 


MONTREAL. 


Tourist  Trade  Favorable — Special  Sales — Summer  Novel- 
ties— Books   in    Demand. 

Office  of  Bookseller  *sn  Stationer 

232  McGill  Street,  Montreal, 

August  8,  1907 

July  sales  in  the  aggregate,  totalled  up  favorably  in 
stores  catering  to  the  tourist  and  traveling  trade.  Legi- 
timate bookstores  selling  io  Montreal's  family  trade 
were  very  quiet,  as  the  majority  of  their  clientele  had 
purchased  their  summer  reading  supplies  in  June,  and 
arc  now  sojourning  at  various  resorts.  Throughout  the 
summer  months  many  firms  try  to  catch  the  tourist 
trade,  by  holding  special  sales  of  books,  such  as  :  "How 
to  Prepare  for  Europe,"  and  "  Practical  European 
Guides'."  One  large  St.  Catherine  street  bookseller  has 
had  specially  printed  for  travelers  passing  through  Mon- 
treal, sixteen  art  views  of  the  city,  to  retail  at  45  cents. 

It  might  here  be  stated  that  these  views  while  fairly 
large,  are  also  printed  on  good  stock,  and  taking  all  in 
all  can  be  classed  with  the  finest  novelties  of  their  kind 
shown  for  some  time.  Guide  books  and  souvenir  albums 
are  also  featured.  Summer  fiction  is  to  the  fore,  and 
prices  are  such  as  to  invite  generous  purchasing.  Win- 
dow displays  are  commendable. 

"  The  Brass  Bowl,"  by  Louis  Joseph  Vance,  con- 
tinues as  popular  as  ever  as  does  "  The  Port  of  Missing 
Men,"  by  Meredith  Nicholson.  Quite  a  demand  has  been 
experienced  for  "  Beatrix  of  Clare,"  by  John  R.  Scott. 
This  book  is  published  by  the  Montreal  News  Company. 
Sales  of  "  The  Long  Labrador  Trail,"  by. Dillon  Wallace 
and  "  The  Princess  Virginia,"  by  C.  N.  and  A.  M.  Wil- 
liamson still  continue  active. 

"  Fraulien  Schmidt  and  Mr.  Anstruther,"  by  Coun- 
tess Von  Armio,  while  having  one  of  the  largest  sales 
in  England  at  the  present  time,  is  now  beooming  quite 
popular  here. 

E    M. 


WINNIPEG. 


Business  in  Healthy  Condition — New  Ink  Manufacturing 
Co. — Clark  Bros,  to  Build — Porte  and  Markle  Extend. 

Offlre  of  Bookseller   im.  Stationer, 
Room  511  I'liion  Bank  Building, 

Winnipeg,  August  6,    1907 

Retail  hooks  ami  stationery  trade  in  Winnipeg  is  in  a 
healthy  condition.  Owing  to  the  unfavorable  conditions 
in  the  early  part  of  the  year,  general  business  was  ad- 
versely affected,  ami  it  would  not  have  been  surprising 
if  the  retail  book  ami  stationery  trade  had  suffered.  As 
a  matter  of  fact,  business  t his  year  shows  a  big  increase 
ami   the  trade  seems  to  be  well  satisfied. 

As  usual  every  summer,  tourist  trade  has  contributed 
a  great  deal  towards  the  success  of  the  season's  business. 
Thousands  of  tourists,  homeseekers  and  strangers  pass 
through  Winnipeg  every  year,  and.  the  great  majority  of 
these  are  attracted  by  the  news  and  magazines  stands, 
and  buy  picture  post  cards  and  other  souvenirs  of  their 
trip.  The  same  class  buy  large  supplies  of  fiction,  and 
leave  with  the  Winnipeg  stores  large  amounts  each  year. 
Very  wisely,  the  Winnipeg  stores  make  a  special  effort  to 


cater  to  this  class  of  trade  and  they  get  it  each  season. 

Clark  Brothers  Co.,  are  planning  the  erection  of  a 
new  warehouse  on  Cumberland  avenue,  where  they  have 
secured  a  fine  business  site.  The  growth  of  their  busi- 
ness has  rendered  their  present  quarters  quite  inadequate. 

Thos.  J.  Porte  &  Markle,  Limited,  are  adding  an  ex- 
tensive line  of  fine  stationery  to  their  regular  stock  of 
iewelery,  etc.,  in  their  handsome  new  store  on  Portage 
avenue.  They  are  specializing  on  the  more  expensive 
lines,  and  accordingly  they  have  placed  in  stock  several 
of  the  best  known  makes  of  fine  stationery.  Attractive 
window  displays  during  the  last  month  have  done  much 
to  acquaint  the  public  with  this  firm's  new  departure. 

The  Manitoba  Ink  Manufacturing  Company,  are  a  new 
Winnipeg  firm  who  are  doing  a  good  business  in  the  manu- 
facture of  ink,  mucilage,  paste  and  other  office  supplies. 
They  are  making  aggressive  efforts  to  turn  in  orders  for 
their  goods  to  the  retail  trade  who  are  handling  their 
lines,  and  they  are  meeting  with  good  success.  Recently 
they  have  moved  to  new  and  larger  quarters  at  676  Wil- 
liam avenue.  The  members  of  the  firm  are  E.  M.  Ruth- 
rubb  and  F.  Peacock. 

F.  R.  M. 
0 

TORONTO. 


Tourist  Business  Booming — Many  New  Post  Card  Stores 
—Harold  A.  Wilson's  Extension. 

Office  of  Bookseller  x-d  Stationer. 

10  Front  Street  East,  Toronto. 

Auguat  14   1907 

Business  in  Toronto  stationery  circles  has  been  boom- 
ing during  July.  Tourists  are  very  plentiful,  and  are 
spending  heaps  of  money  in  the  down-town  stationery- 
stores  on  souvenirs  and  post  cards.  Books  are  selling 
fairly  steadily  also.  One  down-town  stationer  says  that 
75  per  cent,  of  his  business,  which  is  a  large  one,  is  done 
in  picture  post  cards.  Wholesale  fancy  goods  houses  have 
their  hands  full  filling  orders,  and  most  of  them  are 
somewhat  short-handed  owing  to  employees  being  away 
on  vacation. 

J.  P.  McKenna,  took  a  short  holiday  of  ten  days 
duration,  but  has  returned  owing  to  stress  of  business. 

Harold  A.  Wilson  &  Co.,  sporting  goods  dealers  and 
stationers,  have  acquired  the  next-door  premises,  former- 
ly occupied  by  the  United  Cigar  Stores,  Limited,  and 
have  thus  added  to  their  store  space.  Most  of  the  new 
space  is  given  over  just  now  to  paper-covered  fiction  and 
souvenir  post  cards.  They  are  making  a  special  window 
display  of  paper-covered  books  by  Louis  Tracy,  which 
liny  are  selling  at  6  for  $1. 

The  affairs  of  Jeffrey  &  Eakins,  a  firm  of  photo 
supply  dealers,(  at  the  corner  of  Shuter  street  and 
O'Keefe's  lane,  are  to  be  wound  up  at  the  instance  of  the 
Union  Card  &  Paper  Company,  Montreal.  The  liabili- 
ties are  placed  at  $5,000  and  the  assets  at  $3,500. 

Mrs.  Elizia  M.  Plaskett,  who  carried  on  a  stationery 
business  at  384|  Yonge  street,  died  recently. 

W.  A.  Craik,  editor  of  Bookseller  and  Stationer,  at- 
tended the  meeting  of  the  American  Stationers'  Associ- 
ation held  at  St.  Paul,  Minn.,  July  15;to  19. 

W.  J.  C.  Wilson,  has  retired  from  the  firm  of  O.  B. 
Stanton  &  Wilson  Co.,  Limited,  and  has  opened  a  general 
commercial  stationery  store  at  39  Scott  street. 

Percy  Grand,  vice-president  of  Grand  &  Toy,  Limited, 
commercial  stationers,  is  away  on  a  vacation  trip  down 
the  Saguenay  River,  Quebec. 

Harry  Leslie,  manager  of  the  stationery  department 
of  William  Tyrrell  &  Co.,  Iras  gone  to  the  lakes  of  Mus- 
koka  for  a.  two  weeks'  holiday. 

W.  F.  R. 
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CALGARY. 


Additions  to  the  Staff  of  D.  J.  Young  &  Co. — Alterations 
to  Linton  Bros.  Store — Lome  C.  Wilson  Selling  Out. 

Calgary,  July  18,  1907. 

-J oh n  G.  Robertson,  who  has  been  for  some  years  on 
the  staff  of  D.  J.  Young  &  Co.,  Limited,  of  Calgary,  and 
was  also  for  some  time  on  the  road  representing  Clark 
Bros.  &  Co.,  of  Winnipeg,  is  commencing  business  in 
Lethbridge,  Alta.  Mr.  Robertson  was  in  the  east  dur- 
ing the  latter  part  of  July  purchasing  stock. 

Lome  C.  Wilson,  of  Calgary,  is  advertising  his  stock 
for  sale  and  intends  going  out  of  the  book  and  stationery 
business. 

Linton  Bros.,  of  Calgary,  are  making  extensive  alter- 
ations to  their  store  in  order  to  be  in  a  better  position 
to  handle  their  increasing  business.  They  intend  add- 
ing another  storey  and  extending  the  store  about  forty 
feet  back. 

Manford  J.  Gaskell,  who  is  well  and  favorably  known 
among  the  eastern  trade,  is  now  with  D.  J.  Young  & 
Co.,  Limited.,  of  Calgary.  While  in  the  east,  Mr.  Gas- 
kell was  connected  with  the  Musson  Book  Co.,  of  To- 
ronto; Ogilvies,  of  Ottawa;  and  S.  E.  Mitchell,  of  Pem- 
broke. 

Jack  Ireland,  formerly  of  Owen  Sound,  has  joined 
the  staff  of  I).  J.  Young  &  Co.,  Limited,  of  Calgary, 
Alta.  Arthur  Newell,  formerly  with  Wm.  Tyrrell,  of 
Toronto,  has  also  joined  the  above  firm. 

D.  J.  Young  &  Co.,  Limited,  of  Calgary,  are  rapidly 
getting  their  store  and  stock  into  shape  after  their  re- 
cent fire.  A  force  of  men  have  been  working  steadily 
making  repairs  to  the  building  and  the  firm  expect  that 
they  will  soon  be  in  a  better  position  than  ever  to 
handle  their  increasing'  trade. 


ST.  JOHN,   N.B. 


Business   Good — Brisk    Tourist    Trade — Two   New    Post 
Card  Shops  Opened — Flood  Co.'s  Building  Sold. 

St.  John,  August  10,  1907. 

Business  has  been  very  good  during  the  past  month 
and  the  indications  are  bright  for  a  prosperous  midsum- 
mer season.  There  has  been  an  unusually  brisk  tourist 
trade  and  the  outlook  is  that  it  will  continue.  Dealers 
report  that  a  very  satisfactory  business  in  souvenir  goods 
of  all  kinds  is  being  done.  The  demand  for  picture  post 
cards  instead  of  diminishing,  as  some  of  the  merchants 
prophesied  has  steadily  increased.  Within  the  past 
month  or  so  two  stores  devoted  entirely  to  souvenir  post 
cards  of  every  conceivable  variety  have  been  started  in 
the  north  end.  Photo  supply  goods  are  meeting  with  a 
ready  sale  now.  English  magazines  are  said  to  be  grow- 
ing in  popularity. 

"Picturesque  St.  John,  N.B., "  is  the  title  of  a  very 
attractive  booklet  published  by  J.  &  A.  McMillan,  of  this 
city.  The  booklet  has  a  very  striking  cover,  and  the 
illustrations  show  many  of  the  most  interesting  places 
about  the  city  and  vicinity.  It  is  proving  a  popular 
seller  with  tourists  and  citizens  who  wisli  to  send  it  to 
their  friends  abroad. 

Ralph  D.  Paine,  of  Salem,  Mass,  formerly  a  well- 
known  newspaper  man  and  war  correspondent  in  the 
United  States,  was  in  the  city  last  month  on  a  vacation 
trip.  Mr.  Paine  is  now  engaged  in  magazine  and  other 
work  of  a  literary  character. 

A  disastrous  tire  visited  the  town  of  Hartland,  Car- 
leton  County,  on  July  15  and  nearly  destroyed  the  busi- 


ness section  of  the  town.  The  damage  is  estimated  at 
$100,000,  with  insurance  less  than  $20,000.  Among  the 
burned  properties  were  the  general  stores  of  Keith  & 
Plummer  and  Horace  Nixon,  the  former  one  of  the  largest 
business  establishments  in  the  country.  It  is  thought 
the  fire  was  of  incendiary  origin  and  an  investigation 
is  being  held. 

Manchester,  Robertson  &  Allison,  St.  John's  big  de- 
partmental store  have  purchased  the  Flood  Co.'s  build- 
ing on  King  St.  They  will  not  get  possession,  how 
ever,  until  May,  1909.  The  Flood  Co.  have  not  yet  de- 
cided where  they  will  transfer  their  immense  stock  of 
stationery,  books  and  high  class  china,  cut  glass  and  sil- 
verware. 


THE  GREAT  EXHIBITION. 

The  29th  annual  exhibition  to  be  held  at  Toronto  from 
August  26  to  September  9  gives  promise  of  being  the 
greatest  ever.  For  years  past  the  management  of  this 
great  event  have  been  straining  every  energy  to  beat 
their  previous  efforts.  The  natural  result  of  this  is  that 
some  tall  hustling  will  have  to  be  done  if  this  year's  ex- 
hibition is  to  be  better  than  the  last  one,  which  certainly 
deserved  every  speck  of  praise  given  it. 

Last  winter,  a  disastrous  fire  visited  the  Exhibition 
park  grounds  and  destroyed  the  grand  stand  and  trans- 
portation building.  This  disaster  has  been  turned  into  a 
good  thing  by  the  management,  however,  who  have  erect- 
ed what  is  probably  not  only  the  most  costly,  but  also  the 
largest,  most  up-to-date  and  practical  grand  stand  on  the 
continent  of  America.  This  structure  is  built  with  a 
view  to  capacity  and  safety.  It  is  built  entirely  of  steel, 
reinforced  concrete  and  pressed  brick  and  will  comfort- 
ably seat  15,000  people. 

In  addition  to  the  grand  stand,  the  cost  of  which  is 
$400,000,  the  old  transportation  building  has  been  re- 
placed, at  a  cost  of  $100,000,  by  a  building  to  be  known 
as  Agricultural  Hall.  As  its  name  implies,  it  is  to  be  de- 
voted wholly  to  agricultural  exhibits.  It  is  254  feet  long 
by  58  feet  wide,  with  three  wings,  each  being  156  by  78 
feet  in  dimension,  topped  by  a  dome  70  feet  high  by  65 
feet  in  diameter,  modeled  exactly  after  the  dome  of  St. 
Paul's  Cathedral,  London. 

Still  another  new  building  is  that  which  has  been 
erected  by  the  Grand  Trunk  and  Canadian  Pacific  rail- 
way corporations,  at  a  cost  of  $50,000.  It  is  most  beauti- 
ful in  architecture,  and  will  be  devoted  to  exhibits  of  the 
natural  resources  of  the  country  through  which  the  two 
railways  run. 

Although  no  worldfamous  band  has  been  engaged  to 
furnish  music  this  year,  no  less  than  twenty  well-known 
and  excellent  Canadian  bands  have  been  engaged.  A 
magnificent  loan  collection  of  pictures  has  been  obtained, 
which,  in  glowing  colors,  illustrate  the  early  history  of  our 
country. 

To  enumerate  the  attractions  in  detail  would  require  a 
volume.  Suffice  it  to  say,  however,  that  the  list  of  at- 
tractions, both  of  the  instructive  and  of  the  purely  en- 
tertaining  variety,  which  have  been  secured  would  be 
almost  impossible  of  betterment. 

The  cheap  rates  on  the  railways  at  exhibition  time 
make  it  the  time  of  all  times  for  a  stationer  to  visit  To- 
ronto. Not  only  will  he  be  enabled  to  view  the  great  na- 
tional exhibition,  but  it  will  afford  him  an  excellent  op- 
portunity to  visit  the  wholesale  and  manufacturing  sta- 
tionery trade  of  Toronto,  the  addresses  of  the  chief  re- 
presentatives of  which  are  always  to  be  found  in  our  ad- 
vertising columns. 
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Editorial  Chronicle  &  Comment 


LOOSE  LEAF  BOOKS. 

No  modern  stationer  of  a  medium-sized  town  who 
pretends  to  be  open  for  office  stationery  business  should 
be  without  a  ready  source  of  loose  leaf  binders  and 
other  modern  office  appliances.  This  is  a  department  of 
the  stationery  trade  which  will  continue  to  grow  so  long 
as  men  of  business  appreciate  the  value  of  system  in 
their  accounting  work.  And  there  is  no  reason  to  sup- 
pose that  they  will  cease  to  appreciate  it  as  time  goes 
on.  Jt  is  on  account,  in  fact,  of  the  continual  growth 
in  appreciation  of  office  systems,  that  country  station- 
ers should  bestir  themselves-  before  it  becomes  an  in- 
grained custom  for  manufacturers  of  office  devices  to  seJ' 
direct. 

There  are,  of  course,  many  prominent  loose  leaf  and 
office  device  concerns,  whose  manner  of  doing  business  is 
selling  direct  to  the  consumer.  Their  travelers  are 
everywhere  where  there  is  the  slightest  prospect  of  a 
sale.  Indeed,  it  is  mainly  owing  to  the  energy  of  manu- 
facturers in  interesting  large  consumers  in  their  pro 
ducts  that  office  systems  have  attained  such  wide  popu- 
larity. 

The  loose  leaf  book  and  office  device  has  now,  how- 
ever, reached  a  stage  where  it  can  be  handled  with  profit 
by  the  retailer.  The  main  qualifications  for  developing 
this  class  of  business  is  knowledge  of  the  lines  carried 
by  manufacturers  and  jobbers,  and  push.  Loose  leaf 
business  won't  come  into  the  store  of  its  own  accord  in 
most   cases,    but    needs   to    be    hunted   for   and    worked    up. 


YOUR  OWN  STATIONERY. 

It  is  an  old  saying  that  a  doctor  hates  to  take  his  own 
medicine.  Applying  that  saying  to  the  stationery  busi- 
ness, there  are  quite  a  number  of  stationers  who  use  for 
their  own  business  and  personal  correspondence,  station- 
ery which  they  would  hesitate  to  feature  in  their  show 
windows.  A  stationer's  stationery  ought  to  be  the  very 
best  thing  in  that  line.  It  ought  to  be  a  silent  but  elo- 
quent advertisement  of  his  goods  wherever  it  goes.  In  a 
letter  head  design  the  discriminating  stationer  should 
make  a  point  of  following  the  modern  instinct  of  artis- 
tic simplicity.  Sonic  letter  heads  that  we  have  seen  con- 
vey the  impression  that  the  writer  wishes  to  tell  the  read- 
er his  entire  history  on  the  top  of  his  letter  paper.  In 
the  matter  of  envelopes;   for  local  use  among  customers 


every  envelope  should  be  an  example  of  the  best  station- 
cry  and  the  best  printing.  Never  send  catalogues  out  in 
envelopes  at  2.5  cents  a  thousand.  Don't  use  half-tones 
on  envelopes  unless  the  half-tone  is  printed  before  the 
envelopes  are  made  up,  as  it  is  impossible  otherwise  to 
make  a  good  job  of  it.  A  neat  monogram,  with  name  in 
full,  and  the  store  address,  is  the  neatest  form  of  design 
for  an  envelope  corner,  and  conveys  an  impression  of 
business  solidity  to  the  receiver — if  the  paper  of  which 
the  envelope  is  made  is  of  the  best  quality.  Circulars  go- 
ing out  in  such  envelopes  stand  a  chance  of  being  read, 
while  circulars  in  envelopes  of  the  25-cents-a-thousand 
variety  might  as  well  be  mailed  direct  to  the  waste 
basket. 

WISCONSIN  DEALERS  NOVEL  IDEA. 

A  certain  dealer  in  Wisconsin  recently  originated  a 
scheme  that  combined  the  effectiveness  of  a  good  show 
window  with  the  business-bringing  qualities  of  a  clever 
sales  contest.  In  addition  it  was  a  sort  of  window  dis- 
play that  demanded  the  closest  scrutiny;  it  was  simple, 
effective  and  inexpensive,  lie  filled  the  window  with  a 
number  of  men's  hunting  and  athletic  goods  and  in  the 
centre  arranged  the  figure  of  ;i  man  rigged  out  lor  ;i 
camping  and  bunting  trip  into  the  woods.  Around  about 
were  scattered  various  articles  (if  sporting  and  athletic 
goods,  all  tagged  with  price  marks.  A  card  pinned  (.. 
the  coat  of  the  man  informed  the  public  that  a  certain 
article  necessary  to  the  perfect-  equipment  of  a  man 
bound  for  the  woods  had  been  omitted  from  the  man's 
outfit.  Five  dollars  was  offered  to  the  purchaser  who 
named  correctly  the  missing  article.  The  window  was 
allowed  to  stand  for  a  week,  and  it  was  interesting  to 
see  how  the  people  stood  before  it  in  deep  study  of  every 
article  it  contained,  endeavoring  to  discover  what  was 
lacking.  It  was  on  the  day  before  the  end  of  the  week 
that  a  boy  discovered  the  want  of  a  hunting  knife  in  the 
kit  that  was  spread  out  to  view.  This  window  sold  a 
great  quantity  of  goods,  as  people  took  time  to  read  the 
show  cards  and  look  over  each  article  displayed.  Those 
wishing  to  try  for  the  prize  had  to  go  inside  and  make  a 
small  purchase,  and  their  name  and  address  were  also 
obtained  for  future  use  in  distributing  advertising 
matter.  There  are  not  many  better  ways  than  this  for 
bringing  business  to   the  dealer   located   in   a   comparative 

lj   small  town. 
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BUSINESS   STATIONERY. 

Where  do  the  business  men  of  your  town  get  thei. 
stationery  ?  Do  they  get  it  from  you  1  If  they  don't 
they  ought  to.  It  is  a  well  known  fact  that  many  big- 
city  commercial  stationery  houses  do  a  large  business  at 
outside  points.  Their  travelers,  supplemented  by  their 
catalogues  and  personal  letters,  reach  into  most  offices 
of  any  account,  both  inside  and  outside  of  their  own 
city.  This  state  of  affairs  should  not  be  allowed  to  exist 
by  country  stationers. 

There  is  only  one  remedy  and  that  is  to  get  out  and 
hustle  in  this  business  for  yourself.  Go  after  the  custom 
ers  with  samples  of  quality  at  a  price  that  will  get  you 
a  profit'.  You  can  do  the  business  as  well  and  can  give 
as  good  prices  as  the  city  man  for  you  haven't  the  ex- 
pense of  a  large  traveling:  and  office  staff  to  keep  up. 

Every  business  office  in  your  community  is  your  own 
particular  stamping  ground  from  which  you  should  chase 
all  invaders  by  the  infallible  means  of  having  just  as 
good  a  quality  of  business  stationery  as  your  city  com- 
petitors. You  may,  of  course,  be  unable  to  get  letter 
and  bill  heads  engraved  and  printed  in  your  own  com- 
munity, but  that's  no  reason  why  you  shouldn't  be  ac- 
quainted with  the  prices  of  engraving  and  lithography,  so 
as  to  be  in  a  position  to  quote  just  as  good  figures  as 
your  city  competitors. 

In  the  matter  of  the  smaller  requirements  of  the 
crffkre,  like  envelopes,  fasteners,  blank  books,  inks  and 
so  on,  you  would  do  well  to  keep  everlastingly  before 
the  business  men  of  your  town  that  you  always  have 
such  things  ready  for  delivery  at  a  moment's  notice.  It 
seems  ridiculous  that  business  men  in  the  smaller  towns 
frequently  give  large  orders  for  these  things  to  city 
houses,  when  they  can  be  had  next  door.  Keep  on  letting 
them  know  that  you  are  in  the  stationery  business  ! 

ATTEND  THE  ANNUAL  MEETING. 

Whether  or  not  the  Booksellers  and  Stationers  As 
sociation  of  Ontario  is  going  to  live  and  thrive  will  de 
pend  very  largely  on  the  success  of  the  first  annual 
meeting,  called  for  the  29th  of  this  month.  Formed  last 
February,  at  a  time  when  the  school  book  question  was 
being  brought  forcibly  to  the  attention  of  the  booksellers 
of  the  province,  it  started  off  auspiciously,  and  a 
considerable  degree  of  enthusiasm  was  manifested  by  the 
charter  members.  This  enthusiasm,  we  are  pleased  to 
know,  still  lives  in  the  breasts  of  many  members  and  it 
is  to  be  hoped  that  it  will  be  sufficient  to  make  the 
coming  meeting  the   success   it  deserves  to   be. 

A  committee  has  been  making  plans  for  the  meeting 
and  these  will  be  found  recorded  elsewhere  in  this  issue. 
Readers  are  requested  to  look  them  up  and  judge  if  they 
are  not  sufficiently  alluring  to  induce  them  to  attend. 
The  fact  that  the  Boost  Club  of  Toronto  has  undertaken 
to  back  up  the  evening  function  means  that  that  part  of 
the    day    will   be    a    success    and    that    everyone    who    sits 


down  to  the  banquet  will  have  an  enjoyable  time  of  it. 
The  Toronto  Exhibition  is  on  at  the  time  and  this 
will  give  a  reasonable  excuse  for  every  bookseller  in  the 
province  to  come  to  the  city  on  August  29.  In  past 
years  we  know  that  large  numbers  of  dealers  come  to 
Toronto  during  the  two  weeks  that  the  exhibition  lasts. 
Can  they  not  all  arrange  to  come  for  the  same  day  ' 
Give  the  association  a  good  boost  this  year  and  its  suc- 
cess is  abundantly  assured. 


QUEBEC  BOOKSELLERS'  ASSOCIATION. 

The  Cercle  Franco  Canadien  is  the  style  of  a  Quebec 
association  of  retail  booksellers  and  publishers.  The 
Honorable  J.  D.  Rolland,  of  the  J.  D.  Rolland  &  Fits 
Co.,  Montreal,  is  president.  Mr.  E.  Roby,  of  Cadieux  & 
Derome,  Montreal,  is  secretary.  The  association  already 
embraces  the  leading  publishers  and  retailers  of  the  Pro- 
vince of  Quebec. 

The  movement  was  formed  owing  to  the  legislation 
of  the  Quebec  Government.  The  Department  of  Public 
Instruction  insisted  that  French  school  books  be  gotten 
u[)  in  a  better  manner  and  that  the  retail  price  appear 
on  the  books.  A  complete  list  of  school  books  used  in 
the  province,  with  the  retail  prices  affixed,  has  been 
gotten  up  by  the  association.  Retailers  enjoy  a  fixed 
discount  from  this  list.  It  is  confidently  expected  that 
the  association  will  improve  the  school  book  situation  in 
the  Province  of  Quebec. 


OUR  PRESENT  NUMBER. 

It  is  with  no  small  degree  of  pride  that  we  present 
this  August,  number  of  The  Bookseller  and  Stationer  to 
the  Canadian  trade.  We  have  always  endeavored  to 
make  our  special  fall  numbers  outstanding  issues.  In 
1905  we  produced  our  Birthday  Number,  which  was  most 
Favorably  received  and  is  still  frequently  referred  to 
hast  year  we  published  a  large  number  with  more,  special 
features  than  ever  before.  This  year  we  think  that  we 
have   excelled    both   these   issues   in   many  respects. 

One  feature  is  sufficiently  unusual  in  a  trade  publica 
tion  as  to  merit  particular  attention.  With  a  few  minor 
exceptions  every  article  that  appears  in  this  issue  is  an 
original  article,  specially  prepared  for  us  either  by  out- 
side contributors  or  by  members  of  our  own  staff.  We 
do  not  wish  to  make  any  comparisons,  but  we  believe 
that  very  few  trade  publications  can  make  this  state- 
ment. 

Another  feature  of  the  number  is  the  arrangement 
and  the  typography,  which  exhibit  a  marked  improvement 
over  last  year's  special.  Wo  have  taken  particular  pains 
to  give  each  page  an  individuality  of  its  own. 

With  these  few  explanatory  remarks,  we  take  pleasure 
in  placing  this  number  in  the  hands  of  the  Canadian 
trade,  with  the  hope  that  it  may  meet  with  their  ap- 
proval and  be  of  use  in  building  up  their  various 
businesses. 
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Plans  for  the  Ontario  Booksellers'   Convention 

By  the  Secretary 


DATE— August  29. 

PLACE— Board  of  Trade,  Toronto. 

TIME— 11  a.m.,  2.30  p.m. 

A  meeting  of  the  committee  having  in  charge  the  ar- 
rangements for  the  first  annual  meeting  of  the  Booksel- 
lers' and  Stationers'  Association  of  Ontario,  was  held 
last  week,  when  final  plans  were  laid  for  the  gathering. 

As  previously  announced,  Thursday,  August  29,  has 
been  selected  as  the  date  for  the  meeting.  The  concur- 
rent holding  of  the  Toronto  Exhibition  gives  this  day  a 
considerable  advantage  over  any  other  day  that  might 
he  selected.  Stationers  come  to  the  city  in  laxgp  num- 
bers at  this  time  of  the  year,  and  it  is  expected  that  all 
who  intend  coming  this  year,  will  make  it  a  point  to  be 
in  the  city  on  the  2flth,  and  be  present  at  one  or  more 
of   the  sessions   of   the  association. 

Through  the  courtesy  of  the  secretary  of  the  Toronto 
Hoard  of  Trade,  the  comfortable  board  room  of  that  in- 
stitution will  be  at  the  disposal  of  the  association.  The 
room  is  located  on  the  sixth  floor  of  the  Board  of  Trade 
Building,  corner  of  Front  and  Yionge  streets,  and  is  easi- 
ly reached  by  elevator.  The  room  is  of  fair  size  and  it  is 
the  earnest  hope  of  the  committee  that  it  will  be  well 
filled. 

Two  business  sessions  are  being  arranged  for.  The 
first  will  be  called  to  order  at  11  a.m.  This  should  en- 
able those  from  points  near  Toronto  to  reach  the  city 
from  their  homes  during  the  morning.  The  afternoon 
session  will  commence  at  2.30  o'clock. 

Social  Functions. 

The  entertainment  committee  are  arranging  to  give 
the  visitors  to  the  city  a  tour  around  the  principal 
streets,  parks  and  points  of  interest  in  electric  touring 
cars.  This  feature  of  the  day's  entertainment  will  take 
place  during  the  latter  part  of  the  afternoon.  The  rapid 
growth  of  Toronto  has  caused  a  development  beyond  the 
conception  of  anyone  not  a  resident  of  the  city,  and  'he 
opportunity  thus  afforded  of  seeing  the  newer  portions 
under  the  best  possible     auspices     should  not  be  missed. 

On  returning  from  the  sight  seeing  tour,  the  visitors 
will  be  entertained  at  the  first  annual  banquet  of  the  as- 
sociation, at  the  St.  Charles  Hotel.  Scats  will  be  taken 
at  15.30  p.m.,  and  a  purely  informal  evening  will  be 
spent.  Those  desiring  to  catch  evening  trains  can  do  so 
conveniently. 

Mr.  C.  E.  Peabody,  Arch-Booster,  of  the  Toronto 
Boost  Club,  has  pledged  the  support  of  that  organiza- 
tion to  make  the  evening  a  huge  success.  The  club  con- 
tains much  talent  of  a  musical  nature  and  that  part  of 
(he  programme  will  be  sure  to  prove  highly  enjoyable. 

The  Entertainment  Committee  are  also  arranging  for 
a  number  of  speakers.  Invitations  are  being  sent  to 
several  public  men,  many  of  whom  will  no  doubt  respond. 
Visitors  can  rest  assured  that  the  evening  will  be  a 
fitting  climax  to  a  useful  day. 

It  is  to  be  clearly  understood  that  the  evening  func- 
tion will  be  entirely  informal.  Evening  clothes  are  ta- 
booed and  each  member  is  expected  to  appear  in  his  or- 
dinary day  clothes. 

Those  Eligible  to  Attend. 

As  the  association     is     still  in  its  infancy  and  many 
dealers   throughout     the     province     have  not  yet   joined, 
this   first   meeting   will   be   ap    open   one.     Any   bookseller, 


stationer  or  fancy  goods  dealer  in  the  province  is  eligible 
to  attend  and  take  part  in  the  various  proceedings.  In 
fact,  a  most  pressing  invitation  is  extended  to  one  and 
all.  We  must  have  the  support  of  the  largest  number  of 
dealers  possible.  Special  invitation  cards  will  be  for- 
warded in  a  week  or  two. 

While  the  association,  strictly  speaking,  is  confined  to 
Ontario,  yet  a  warm  welcome  will  be  extended  to  any 
bookseller  from  outside  the  province,  who  can  make  it 
convenient  to  be  present.  We  would  be  delighted  to  have 
the  other  provinces  of  the  Dominion  represented. 

Business  to  be  Transacted. 

The  definite  organization  of  the  association  will  he 
the  first  concern  of  the  meeting.  When  formed  last  Feb- 
ruary, the  association  was  without  constitution.  This 
has  to  be  remedied.  Steps  will  be  taken  to  provide  a 
constitution  and  to  organize  the  association  on  an  effi- 
cient footing. 

Opportunity  will  be  offered  for  the  association  to  take 
action  on  the  schooEnook  question,  express  rates,  net 
system    and  other  matters  of  urgency. 

This  first  meeting  will  in  a  way  be  an  open  one.  and 
it  is  hoped  that  all  present  will  take  advantage  of  the 
power  lying  behind  the  organization  to  introduce  mea- 
sures that  will  be  helpful  to  the  -trade. 

Join  the  Association. 

John  A.  Green,  secretary  of  the  National  Association 
of  Retail  Grocers  of  the  United  States,  recommends  the 
following  reasons  why  the  retail  grocer  should  be  a  mem- 
ber of  a  grocers'  organization. 

Those  reasons  are  equally  cogent  when  applied  to  the 
retail  stationer  and  the  Ontario  Booksellers'  Associa- 
tion.    Read  them! 

Because  it  will  be  the  act  of  a  sensible  man,  who  per- 
ceives the  great  value  of  trade  organization. 

Because  it  will  be  a  step  you  will  never  regret. 

Because  it  will  help  you  through  your  difficulties,  and 
protect  you  in  time  of  trouble. 

Because  it  will  keep  you  directly  in  touch  with  your 
fellow  traders,  whose  motto  is  "Defence,  not  Defiance." 

Because  the  association  does  not  support  the  wrong- 
doer, but  safeguards  the  interests  of  the  respectable 
trader. 

Because  you  may  never  know  when  you  may  need  its 
aid. 

Because  the  cost  is  small,  '  and  you  are  not  a  mean 
man. 

Because  you  arc  not  a  man  to  enjoy  trade  benefits  at 
the  expense  of  your  fellow,  and  perhaps  less  fortunate. 
t  rader. 

Because  in  unity  there  is  strength. 

Because  self  help  is  the  best  help. 

Because  it  is  the  adviser,  advocate  and  friend  of  the 
retailer. 

Because,  by  this  means,  absolute  unity  of  action  is  as- 
sured, for  the  purpose  of  protection  and  defence,  locally 
and   nationally. 

Because  it  facilitates  inter-communication  on  all  ques- 
tions affecting  trade,  and  insures  the  voice  of  the  retailer 
being  heard. 

Because  it  watches  closely,  and  opposes  by  every  pos- 
sible means,  all  measures  calculated  to  injure  the  trade. 
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In  fulfilment  of  the  announcement   in    May,  and  in  con- 
firmation of  our  announcement  in  July  issues 

CASSELL  &  CO.,  m 

THE  LARGEST  PUBLISHING  HOUSE 

IN  THE 


ENGLISH-SPEAKING 


WORLD 


HAVE  OPENED  A  CANADIAN  BRANCH  AT 
42  ADELAIDE  STREET  WEST,  TORONTO 

and  will  carry  a  stock  of  all  principal  lines,  as 
well  as  a  complete  stock  of  their  magazines, 
periodicals  and  serial  part  publications. 

This  move  was  made  for  the  convenience  of  the 
Canadian  Trade,  so  that  all  orders  can  be  im- 
mediately filled,  instead  of  waiting  for  many 
weeks.  All  inquiries  will  receive  most  prompt 
and   careful   attention. 

Write  at  once  for  Catalogue  and  further  particulars  to  the  Manager 

LOOK  OUT  TOR  WONDERFUL  NEW  VENTURE  - 
THE  PEOPLE'S  LIBRARY 

Twenty-Five  Titles  Ready  September 

Selling  Representatives :  McLeod  &  Alien,  42  Adelaide  St.  West,  Toronto 
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THE  BEST  SELLING  LISTS. 

The  two  leaders  of  the  best  selling  six  for  July,  both 
have  something'  to  do  with  bleak  Labrador.  And  the  first 
and  best  two  of  the  six  are  each  stories  of  the  sea.  It 
is  noticeable  that  none  of  the  books  in  the  best  selling- 
six  for  Great  Britain  are  contained  in  the  Canadian  sum- 
mary, while  three  of  those  in  the  United  States  sum- 
mary occupy  pretty  nearly  the  same  positions  in  the  list 
as  they  do  in  the  Canadian  summary. 

Canadian   Summary. 

1.  Cruise  of  the  Shining-  Light.     By  Norman  Duncan. 
Long  Labrador  Trail.    By  Dillon  Wallace. 

2.  The  Brass  Bowl.    By  Louis  Joseph  Vance. 

3.  Port  of  Missing  Men.    By  Meredith  Nicholson. 
Princess  Virginia.    By  C.  N.  and  A.  M.  Williamson. 

4.  Running  Water.    By  A.  E.  W.  Mason. 

5.  Short  Cruises.     By  W.   W.    Jacobs. 

(i.  Captain  of  the  Kansas.     By  Louis  Tracy. 

English  Summary. 
1.   Three  Weeks.     By   Elinor   Glyn  Duckworth. 
J.  New  Chronicles  of  Rebecca.     By  Kate  D.  Wiggin. 

3.  My  Lord  of  Essex.    By  Mrs.  Brookfield. 

4.  The  Tangled   Skein.     By  Baroness  Orczy. 

5.  The  Burning  Torch.     By  Miss  Montresor. 

6.  Alice  for   Short.     By   William  De  Morgan. 

United  States  Best  Sellers. 

1.  Lady  of  the  Decoration.    By  F.   Little. 

'1.  Brass  Bowl.    By  L.    J.    Vance. 

:i.  Mayor's  Wife.     By  A.  K.  Rohlfs. 

4.  ^ort  of  Missing  Men.    By  Meredith  Nicholson. 

5.  Princess  Virginia.    By  C.  N.  and  A.  M.  Williamson. 

6.  New  Chronicles  of  Rebecca.   By  Kate  Douglas   Wiggin. 


EARLY  ANNOUNCEMENTS. 

William  Briggs  will  have  the  Canadian  edition  of  the 
new  George  Barr  McCutcheon  book,  with  the  title,  "The 
Daughter  of  Anderson  Crow."  It  will  have  a  handsome 
cover  design,  similiar  in  style  to  the  earlier  McCutcheon 
books,  and  will  be  profusely  illustrated  with  line  draw- 
ings. It  is  a  long  romance,  containing  some  good  char- 
acter drawing. 

"  The  Halo,"  is  the  title  of  Baroness  von  Hut  ton's 
new  story  which  William  Briggs  will  issue  this  fall.  It 
is  the  story  of. a  girl,  who  has  to  choose  between  a  fas- 
cinating man  of  genius  without  much  character  and  his 
son,  who  is  quite  the  opposite.  The  story  possesses 
charm  and  human  interest. 

A  beautiful  piece  of  book-making  is  to  be  found  in 
Owen  Wister's  new  book,  "  Mother."  The  cover  design, 
illustrations  and  page  decorations  are  charming,  and  the 
story  itself  abounds  in  the  quaint  gentle  humor  charac- 
teristic of  the  author  of  "  The  Virginian  "  and  '  Lady 
Baltimore."  William  Briggs  will  publish  the  book  this 
tall. 

William  Briggs  is  to  publish  David  Graham  Phillips' 
new  book,  "  Light-Fingered  Gentry,"  a  clever  story  bas- 
ed on  the  insurance  investigations.  It  will  be  fully  illus- 
trated.    The     same     publisher    announces    "  A     Crowned 


Skull,"   by    Fergus     Hume,   said     to  be  one  of     the  best 
efforts  of  that  prolific  novelist. 

A  vivid  and  absorbing  love  story  is  contained  in 
Maurice  Hewlett's  new  book,  "  The  Stooping  Lady," 
which  one  critic  believes  approaches  more  nearly  to  the 
excellence  of  Thackeray's  "Esmond,"  than  any  novel  of 
recent  times.     It  will  be  brought  out  by    William  Briggs. 

In  "The  Heart  of  Jessie  Laurie,"  Amelia  E.  Ban 
tills  of  the  love  affairs  of  a  beautiful  fisher  lass.  The 
story  is  healthy  and  makes  good  reading.  It  will  be 
published  \by  William  Briggs. 

Actual  experiences  of  a  Scotland  Yard  detective  are 
worked  into'  the  plot  of  "  Revelations  of  Inspector  Mor- 
gan," by  Oswald  Crawford,  a  book  to  be  published  by 
William  Briggs  this  fall. 

"  My  Lady  Caprice,"  by  Jeffrey  Farnol,  will  be  one 
of  the  choicest  gift  books  of  the  approaching  season.  It 
is  a  pretty  love  idyl  of  the  summer  time  and  is  beauti- 
ful!)   illustrated.     William  Bxiggs  is  to  be  the  publisher. 

As  announced  last  month,  William  Briggs  will  issue 
a  Canadian  edition  of  "  Beth  Norvell,"  the  new  story  by 
Randall  Parrish.  He  will  also  issue  Guy  Thome's  new 
hook  entitled,  ".V  Vain  Thing  "  and  "  Captain  June,"  by 
Alice  Hegan  Rice. 

McLeod  &  Allen  announce  for  publication  on  August 
2(J,  "  The  Empire  Builders,"  by  Francis  Lynde,  author 
of  "  The  Grafters,"  "  The  Quickening,"  etc. 

After  "  The  Younger  Set,"  by  Robt.  W.  Chambers,  the 
most    important  book  on  McLeod  &   Allen's  fall  list  will 
likely  be  "  The  Fruit  of     the     Tree,"  by  Edith  Wharton, 
author  of  "  The  House  of  Mirth."    The  book  will  be  pub 
lished  in  October. 

McLeod  &!  Allen  announce  for  fall  publication  "  Satan 
Sanderson,"  by  Hallie  Erminie  Rives,  author  of  "  Hearts 
Courageous,"  and  "  The  Broken, Road,"  .by  A.  E.  W. 
Mason,  author  of  "  The  Four  Feathers."  Several  other 
titles  are  being  arranged  for,  which  will  be  announced 
later  on. 

The  date  of  publication  of  the  much-heralded  "  Youn- 
ger Set,"  by  Robert  W.  Chambers,  is  drawing  very  near 
and  McLeod  &  Allen  will  have  their  first  edition  ready 
towards  the  end  of  the  present  month.  Great  things  are 
expected  for  this  book,  which  is  said  to  be  equal  to  if  not 
better  than  "  The  Fighting  Chance."  It  will  be  issued 
in  cloth  only,  at  $1.25. 


A  COMING  SELLER. 

The  success  which  attended  the  publication  last  year 
of  "The  Fighting  Chance,"  by  Robert  W.  Chambers, 
seems  destined  to  be  repeated  in  the  case  of  his  forth- 
coming novel,  "The  Younger  Set/'  announced  for  early 
publication,  by  McLeod  &  Allen,  Toronto.  The  story,  as 
its  name  implies,  deals  witli  society  life  in  a  modern  city 
and  in  the  opening  chapters  the  reader  is  introduced  to 
a  number  of  characters,  typical  of  the  various  elements 
comprising  that  society  and  a  series  of  situations  of  com- 
pelling interest.  The  hero,  a  splendid  unselfish  man,  who 
has  served  his  country  in  the  Philippines,  through  un- 
fortunate circumstances  becomes  divorced  from  his  wife, 
who  had  eloped  during  the  war.  He  quits  the  army  and 
comes  to  New  York  to     try  to     live  down  the  dishonor. 
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There  he  meets  the  girlward  of  his  brother-in-law  and 
unconsciously  falls  in  love  with  her.  His  divorced  wife 
also  appears  on  the  scene  and  between  the  two  women  his 
future  becomes  uncertain.  This  supplies  the  motif  for 
a  story,  strong  in  characterization  and  dialogue. 


A  MEDIAEVAL  ROMANCE. 

Notwithstanding  the  number  of  stories  that  have  been 
written  about  the  romantic  life  of  the  days  of  knight- 
hood, the  modern  reader  never  seems  to  weary  of  read- 
ing this  kind  of  a  book  and  eagerly  reaches  out  for  the 
latest  novel  with  an  historical  setting.  In  "Beatrix  of 
Clare,'  by  John  Reed  Scott  (Toronto  News  Company), 
the  author  has  succeeded  in  presenting  a  vivid  picture  of 
the  England  of  Richard  III.  The  movement  of  the  story 
embraces  the  incidents  connected  with  Richard  of 
Gloucester's  accession  to  the  throne,  while  more  directly 
the  fortunes  of  Lady  Beatrix,  the  heiress  of  the  Earldom 
of  Clare,  and  her  lover,  DeLacy,  a  knight  of  the  King's 
household,  are  the  concern  of  the  writer.  The  picture 
drawn  of  Richard  is  entirely  the  reverse  of  the  popular 
conception  of  that  monarch.  In  this  novel  he  is  repre- 
sented as  a  man  of  fine  appearance,  a  warrior  of  renown 
and  a  leader  of  brave  men.  The  tragic  death  of  the 
princes  in  the  Tower,  usually  attributed  to  him,  is  not 
laid  at  his  door.  In  fact,  Richard,  instead  of  being  a 
demon  in  human  form,  is  a  king  to  be  proud  of.  The 
story  proper  is  full  of  action.  The  love  scenes  in  the 
earlier  part  of  the  book  are  well  handled  and  the  more 
serious  events,  connected  with  the  abduction  and  rescue 
of  Beatrix,  which  form  the  culminating  portion  of  the 
story,  are  described  most  graphically.  "Beatrix  of  Clare" 
can  well  be  recommended  as  a  romance,  a  little  better 
than  the  ordinary. 


IMPROVEMENTS  IN  1907  LINE. 

In  order  to  hold  their  position  in  the  front  rank  of 
the  publishers  of  popular  editions  and  to  preserve  their 
reputation  for  quality  and  variety,  Hurst  &  Co.,  395-399 
Broadway,  New  York,  have  made  several  additions  and 
improvements  to  their  1907  line. 

Their  editions  of  the  poets  have  always  been  one  of 
the  strong  features  of  their  line  and  this  year  they  have 
introduced  some  highly  attractive  new  bindings  in  their 
series  of  padded  poets,  which  will  retail  at  $1.00,  $1.25 
and  $1.50.  They  have  also  prepared  handy  volume 
editions  in  padded  leather  to  sell  at  50  and  75  cents. 

A  new  feature  is  the  series  of  fancy  litho  covers  on 
the  Canterbury  edition  of  the  poets,  making  handsome 
volumes,  to  retail  at  GO  cents. 

The  fifty  titles  in  the  Alger  series  of  boys'  books  are 
out  in  a  new  binding  this  year,  to  sell  at  25  cents,  while 
a  more  expensive  binding  sells  at  35  cents.  The  same 
applies  to  the  Henty  series,  in  which  there  are  44  titles. 

Two  new  lines  for  1907  are,  Every  Boys'  Library  and 
Every  Girls'  Library,  containing  about  50  volumes  each, 
attractively  bound  and  priced  at  75  cents.  The  selection 
of  titles  for  these  libraries  has  been  most  happily  made. 

In  the  Magnolia  Library,  on  which  there  was  such  a 
big  run  last  year,  several  improvements  have  been  made. 
The  covers  are  stamped  in  white  ink  and  have  the  ap- 
pearance of  $1.25  covers,  instead  of  being  only  25  cents. 
This  library  contains  158  titles,  including  a  fine  selection 
of  popular  fiction  by  popular  authors. 

A  notable  change  in  Hurst's  16  mos.  is  the  appear- 
ance  of  the  Knickerbocker  Classics,  an  absolutely  new 
line  of  books,  consisting  of  the  works  of  the  world's 
greatest  writers.     These  dainty  volumes  are  printed  from 


new  plates  on  good  paper,  bound  in  assorted  cloths  with 
a  lithographic  panel  inlay  in  colors  and  stamped  in  white 
leaf.     Price,  35  cents. 

Attention  is  also  directed  to  the  Boys'  Own  and 
Girls'  Own  libraries  in  the  16mo.  series,  containing 
books  by  authors  of  repute,  bound  with  artistic  white 
leaf  stampings  and  with  inlaid  pictures  on  the  sides. 
Price,  35  cents. 

McLeod  &  Allen,  who  represent  Hurst  &  Co.,  in  Can- 
ada, report  a  strong  demand  for  all  these  lines  as  well 
as  for  the  other  standard  series,  already  familiar  to 
Canadian  buyers.  For  variety  of  interest,  quality  of 
production  and  cheapness,  the  Hurst  series  can  be  un- 
qualifiedly recommended. 


HANDSOME    CATALOGUE. 

The  1907-1908  catalogue  of  books,  issued  by  H.  M. 
Caldwell  Co.,  Boston  and  New  York,  is  in  itself  a  hand- 
some piece  of  bookmaking,  in  keeping  with  the  character 
of  all  the  productions  of  this  publishing  house.  The  cover 
bears  a  mediaeval  design,  depicting  a  cavalier  leaning  on 
his  horse  and  reading  a  book,  while  in  the  distance 
towers  a  castle  perched  on  a  crag.  The  contents  of  the 
eighty  pages  of  the  catalogue  deal  with  the  numerous 
books  issued  by  H.  M.  Caldwell  Company,  both  new  and 
old.  These  books  are  all  distinguished  by  uniqueness  of 
design  and  novelty  of  make-up  and  a  list  of  them  should 
be  in  the  hands  of  every  bookseller. 


Among  the  houses  suffering  by  the  London  disaster 
caused  by  the  collapse  of  the  Crystal  building,  was  F. 
H.  Brewster  &  Co.,  fancy  goods  merchants. 


THE  HUNTER-ROSE  CO. 

LIMITED 

Toronto,  Canada 

Public  and  High  School  Books 

Authorized  by  the  Department  of  Education  for  Ontario 

High  School  Reader $50 

High  School  Arithmetic.     Ballard,   McKay  and 

Thompson    .  .         . .         . .         . .  60 

High  School  Euclid.      Books  I,  II,  III.      McKay 

and  Thompson  . .  . .  •  •  50 
High     School    French     Grammar    and    Reader. 

Fraser  and  Squair            1  00 

Public  School  Euclid  and  Algebra  25 

MacKay's   Elements  of  Euclid.     Books  I,  II,  III  50 

Books    I   to   VI  75 


THE  PUBLIC  SCHOOL  WRITING  COURSE 

Spencerian  Slant  System 
7  Cents  Each 
No'.  1,  Junior  2nd.  No.  4,  Senior  3rd. 

No.  2,  Senior  2nd.  No.  5,  Boys'  Junior  4th. 

No.  3,  Junior  3rd. 

10   Cents  Each 
No.  6,  Book  of  Forms,  Senior  4th. 


Key  to  the  High  School  Arithmetic  ..  .     1   50 

Public  School  English  Grammar  and  Composi- 
tion.    Armstrong  . .         .  •         25 
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Out-of-print  books  Supplied.  No  matter  what  subject 
Can  supply  any  book  ever  published.  We  have  SO. 000 
rare  books. 


BOOKS. 

BAKER'S  BOOKSHOP,  John  Bright  St.,  Birmingham,  Eng. 


MAPS 


of  every  state   and  territory   in 
the   United  States  and  of  every 
country   in    the   world.     Special 
maps  made  to  order. 
Correspondence  Invited 
RAND,  McNALLY  &  CO.,   166  Adams  St.,  Chicago. 


BA 


KER'S    GUIDES 


The  standard  of  the  world. 

Canada  (1907  edition)  13  maps,  12  plans. 

United  States  (1906  edition). 

Great  Britain,  London  and  all  European  Countries. 

Send  for   price   list  with  discounts  to  sole  Canadian  Agent 


Chapma  rVs 
513  8t    Catherine  St    West, 


Bookstore 

Montrea 


TELEGRAPH     CODES 

A   B  C  Code.      5th  Edition.      English Net    $7.00 


ABC  Code.    5th  Edition.     Spanish 

ABC    Code.    4th  Editton 

A  I  Code.  

Moreing  &     Neal  Code 

Bedford-Mc  Nlell  Code 

Large  and  small  codes  of  all  kinds.    Send  for  list. 
Discount  to  the  trade  only. 


8.00 
5.00 
7.  SO 
5.00 
6.00 


AMERICAN  CODE  COMPANY, 


83  Nassau  St.,  N.Y.  City. 


YOU    SHOULD    HAVE 
IN    STOCK 

Catholic  Prayer  Books 
and  Religious  Articles 

Buy  these  Lines  at  HMpAi. 

Visit  our  large  new  premises  when  in  Montreal 

We  have  on  view  ;i  full  line  of 

School  Supplies,  Stationery 
and  Fancy  Goods. 


GRANGER  FRERES 

390  St.  Paul  St.,     MONTREAL 


When     writing     Advertisers     kindly 
mention  this  paper. 


Steady 
Sellers 


BY  RALPH   CONNOR 

The  Doctor.       Cloth  only,  $1.25 

Now  in  its  225th    1000. 
"The  novel  is  full  of  original  power.     .     .      .      Ralph 
Connor  has  risen  far  above  his  previous  standard." 

The  Prospector.      Cloth  only,  $1.25 

"All  the  qualities  which  made  'The  Sky  Pilot'  so 
popular— the  power  of  pathos,  the  sunny  humor,  the 
spiritual  insight,  the  broad  and  tender  human  sympathy, 
the  skilful  character  painting  are  conspicuous  in  'The 
Prospector.'  "—Herald,  Hamilton. 


Black  Rock. 


Cloth,  $1.00 


A  Tale  of  the  Selkirks. 
"Decidedly  Ralph  Connor  is  a  man  to  read." 


The  Sky  Pilot. 


—British  Weekly. 

Cloth,  $1.00 

A  Tale  of  the  Foothills. 
"Ralph   Connor's  'Black  Rock'   was   good,   but  'The 
tiky  Pilot'  is  better.     His  style,  fresh,  crisp  and  terse, 
accords  with  the   Western    life,  which    he   well  under- 
stands."— The  Outlook. 

The  Man  from  Glengarrij. 
Cloth,  $1.25 

A  Tale  of  the  Ottawa. 
"There  is  pathos,  subtle  wit,  humor,  quaint  character 
drawing  .  .  .  Life,  warmth,  color,  all  are  here." 

—Brooklyn  Eagle. 

Glengarrij  School  Days. 
Cloth,  $1.25 

Early  Days  in  Glengarry. 
"Wonderfully  vivid  and  realistic." 


BY    MARIAN    KEITH 

Duncan  Polite,  the 

Watchman  of  Glenoro. 

Cloth,  $1.25 

"It  is  not  too  much  to  say  that  it  is  the  first  great 
novel  depicting  Canadian  home  life." 

—The  Herald,  Montreal. 


The  Silver  Ma[>k. 


Cloth,  $1.25 


"  'The  Silver  Maple'  confirms  the  promise  contained 
in  her  first  novel  that  Marian  Keith  possesses  capabili- 
ties that  should  enable  her  to  rank  as  one  of  the  large 
figures  in  the  making  of  a  distinct  Canadian  literature." 
—Saturday  Night. 


The  WESTMINSTER  CO.,  Limited 

Publishers,    TORONTO 
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COMPRESSED  REVIEWS. 

DR.  BAEDEKER  and  His  Apostolic  Work  in  Russia.  By 
R.  S.  Latimer.  Toronto  :  Henry  Frowde.  Cloth, 
$1.50.  An  extremely  interesting  biography  of  a  de- 
voted Christian  philanthropist.  A  cousin  of  the 
Baedeker  of  "Continental  Guide  Book"  fame,  and  him 
self  of  German  extraction,  he  was  in  early  life  an 
agnostic.  Coming  under  the  influence  of  such  men  as 
Lord  Radstock  and  George  Muller,  he  changed 
his  views  and  for  forty  years  devoted  himself  to 
carrying  the  message  of  the  Gospel  into  the  prisons 
of  Russia.  The  book  is  non-political  in  character  and 
contains  much  valuable  infoimation  regarding  Rus- 
sia's penal  institutions. 

EVOLUTION  AND  RELIGION.  By  Win.  Trumbull  L  L.B  , 
New  York  :  The  Grafton  Press.  Cloth,  $1.25.  This 
book  conveys  a  sane,  helpful  and  reasonable  presenta- 
tion ol  the  theory  of  evolution  as  traceable  in  the 
spiritual  life  and  in  the  religious  systems  of  the 
world.  The  emphasis  is  laid  on  the  moral  side  of 
evolution.  The  survival  of  the  fittest  is  social,  not 
individual;  not  selfishness,  but  altruism,  is  the  teach- 
ing. 

GLEN  0'  WEEPING.  By  Marjorie  Bowen.  The  Mus- 
son  Book  Co.,  Toronto.  $1.25.  A  fascinating  pre- 
sentation of  people  and  incidents  connected  with  an 
event  known  in  history  as  the  "Massacre  of  Glen- 
coe. "  The  author  treats  it  from  the  standpoint  of  a 
military  execution  justly  carried  out  on  a  clan  who,  by 
their  own  act,  were  outlawed.  Exciting  scenes  of 
love  and  intrigue  are  woven  into  the  story.  The  wild 
and  lawless  savagery  of  Highland  warfare  and  the 
no  less  cruel  and  perfidious  treachery  of  the  nobles  at 
the  head  of  affairs,  with  much  Jacobite  plotting,  form 
the  setting  of  this  clever  historical  romance. 

GLIMPSES  OF  THE  JAMESTOWN  EXPOSITION. 
Chicago  :  Laird  &  Lee.  Cloth  (boxed)  75c;  paper, 
35e.  A  book  containing  21G  views,  32  of  which  are 
in  colors,  of  the  Jamestown  Exposition  and  various 
points  of  historic  interest  in  the  surrounding  country. 
Each  picture  is  fully  explained  by  notes  and  every 
picture  is  well  printed  on  fine  glazed  paper. 

HAUNTERS  OF  THE  SILENCES.  By  Charles  G.  D. 
Roberts.  Boston  :  I..  C.  Page  &  Co.  Cloth,  $2.  In 
this,  his  latest  book,  Mr.  Roberts  has  depicted  sonic 
more  aspects  of  nature,  both  animate  and  inanimate. 
His  method  is,  first,  to  make  sure  of  his  facts  by 
close  observation  and  study  of  his  subjects,  and  then 
to  throw  around  these  the  glamor  of  imaginative 
fiction.  Under  his  skilful  treatment  the  denizens  oi 
the  field  and  forest  enact  their  drama  of  life  in  the 
mind  of  the  reader — and  henceforth  nature  study  pos- 
sesses for  him  a  new  fascination.  The  letterpress  and 
illustrations  are  also  very  fine. 

HISTORIC  VIRGINIA  AND  THE  JAMESTOWN 
Centennial.  Chicago  :  Laird  &  Lee.  Cloth,  (boxes, 
50c);  paper  25c.  This  little  book  contains  a  brief 
history  of  the  events  and  persons  connected  with  the 
dawn  of  American  history  300  years  ago.  It  is  also 
a  guide  book  to  the  Jamestown  Centennial  Exposi- 
tion now  being  held.  It  is  profusely  illustrated  with 
maps,  drawings  and  photographs. 

IAN  OF  THE  ORCADES.  By  Wilfred  Campbell.  The 
Fleming  H.  Revell  Co.,  Toronto.  $1.50.  Mr.  Camp- 
bell has  found  the  materials  for  his  delightful  re- 
mance  in  the  feudal  conditions  of  the  reign  of  King 
Robert  of  Scotland,  when  war  was  the  business  of 


life,  and  even  love  found  its  expression  in  deeds  of 
chivalry.  The  manners  of  the  period,  influenced  as 
they  were  by  superstition  and  the  glamor  of  poetic 
romance,  are  ably  reproduced.  In  Ian,  with  his  fine 
ideal  of  honor  and  his  pure  unselfish  love  for  Mar- 
garet, the  author  has  created  a  hero  of  the  very 
noblest  type. 

ITALIAN  LAKES,  THE.  By  W.  D.  McCrackan.  Bos- 
ton :  L.  C.  Page  &  Co.  Cloth,  illustrated,  $2.  The 
author  of  this  book  writes  with  the  pen  of  a  lover, 
a  poet  and  an  artist,  on  a  subject  which  though  fa- 
miliar never  loses  interest.  Incidentally  short 
sketches  are  given  of  eminent  persons  in  the  world 
of  art,  of  literature  and  of  history,  whose  lives  are 
associated  with  the  region  described.  A  delightful 
book  for  the  fireside  but  invaluable  for  the  traveler. 
The  general  appearance  is  attractive  and  the  illus- 
trations numerous. 

JOSEPH  VANCE  :  An  Ill-Written  Autobiography.  By 
William  De  Morgan.  Toronto  :  Henry  Frowde.  Cloth, 
$1.25.  A  book  of  no  ordinary  merit  which  is  not 
easily  summarized.  It  possesses  a  distinct  flavor  of 
Dickens  yet  the  author  is  no  slavish  imitator.  Joey 
and  his  parentage,  with  all  that  pertains  to  his  early 
life  and  associations  are  worthy  of  the  great  master 
himself.  Mr.  De  Morgan  has  given  abundant  evidence 
that  his  sub-title  is  in  part  a  misnomer,  as  his 
"autobiography"  is  exceedingly  well  written,  bearing 
marks  of  ripe  scholarship  and  a  wide  and  varied  ex- 
perience of  life  about  which  he  writes  with  sympathy 
and  genial  humor.  In  the  latter  chapters  the  storj 
is  developed  by  means  of  letters  and  numerous  di- 
gressions, but  these  are  always  illuminating  and 
never  tedious.  The  book  is  a  notable  one  and  places 
the  author  in  the  first  rank  among  writers  of  fiction. 

LADY  OF  THE  BLUE  MOTOR.  By  G.  Sidney  Pater- 
noster. Boston  :  L.  C.  Page  &  Co.  Cloth,  $1.50. 
Geoffrey  Hardinge,  a  wealthy  young  English  automo- 
bilist,  while  in  a  suburb  of  Paris,  is  requested  by  a 
beautiful  English  lady  to  prevent  anyone  from  follow 
ing  her  into  Paris.  He  does  so  by  blocking  one  of 
the  gateways  while  arguing  with  an  official,  thus  pre- 
venting Comte  D'  Hautville  from  entering.  The  count 
discovers  his  game  and  warns  him  to  quit  meddling 
in  other  people's  affairs  at  the  request  of  strange 
ladies  who  refuse  to  give  their  name.  Hardinge  per 
sists,  however,  and  is  the  means,  during  a  stirring 
narrative,  of  foiling  the  count  at  all  points,  and  res- 
cuing the  girl  from  his  clutches,  the  villain  being" 
killed  and  his  car  smashed  to  pieces  while  cheating  in 
an  automobile  race. 

LONG  LABRADOR  TRAIL.  By  Dillon  Wallace.  The 
Fleming  H.  Revell  Co.,  Toronto.  $1.50.  A  thrilling 
tale  of  dangers  encountered  and  overcome  in  a  new 
and  hitherto  unexplored  portion  of  Labrador.  This 
book  records  the  completion  of  a  great  enterprise  un- 
dertaken by  the  late  Leonidas  Hubbard.  Mr.  Wal- 
lace, his  friend  and  comrade,  with  heroic  courage, 
amidst  many  perils  by  land  and  water,  and  at  times 
reduced  to  the  greatest  straits  by  storm  and  lack  of 
food  has  left  on  record  one  of  the  most  daring  feats 
of  modern  times,  and  has  given  to  the  world  much 
valuable  information  of  a  geographical  and  scientific 
character  regarding  this  section  of  our  great  continent. 

MESSAGE,  THE.  By  A.  J.  Dawson.  Dana,  Estes  & 
Co,.,  Boston.  $1.50.  From  the  standpoint  of  this 
writer,  England,  after  the  South  African  war,  was 
sinking  into  the  condition  of  a  decadent  nation  from 
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which  she  was  aroused  through  an  invasion  and  con- 
quest by  Germany — of  course,  imaginary.  Under  these 
distressing  conditions  a  new  national  spirit  was  awak- 
ened, in  which  the  colonies  played  an  important  part, 
and  she  re-asserted  herself.  Subsequently,  an  al- 
liance with  the  United  States  was  formed  to  safeguard 
the  peace  of  the  world.  The  tale  is  told  with  spirit 
and  intelligent  insight,  and  is  adorned  with  a  charm- 
ing love  episode. 

OLD  HOME  HOUSE.  By  Joseph  C.  Lincoln.  New  York: 
A.  S.  Barnes  &  Co.  Cloth,  $1.25.  Captain  Jonadah 
and  Barzilla  Wingate — two  delightful  old  mariners, 
arc  reproductions  of  former  old  friends  in  Mr.  Lin- 
coln's earlier  books,  but  we  meet  them  here  in  quite 
other  scenes  and  in  an  entirely  new  role.  As  land- 
lords of  the  Old  Home  House,  they  are  as  refreshing 
and  whole-souled  as  ever.  For  quaint  humor  and  dry 
Yankee  wit,  expressed  in  choice  nautical  phraseology, 
the  present  book  is  unsurpassed. 

SATAN  SANDERSON.  By  Hallie  Erminie  Rives.  In- 
dianapolis :  Bobbs  Merrill  Co.  Cloth,  illustrated, 
$1.50.  An  absorbing-  story  in  which  an  ingenious  plot 
forms  the  chief  interest.  Satan  Sanderson,  at  one 
time  leader  of  a  band  of  college  roisterers,  turns 
clergyman  on  conviction  and  becomes  rector  of  a 
fashionable  church.  Through  a  strange  likeness  to  an- 
other young-  man  of  dissolute  habits  and  rotten 
morals,  and  through  the  play  of  circumstances,  he  be- 
comes involved  in  a  remarkable  series  of  events,  in 
which  his  double,  the  latter's  new-wed  wife  and  him- 
self are  the  chief  characters.  The  scene  shifts  to  a 
western  mining  town,  presenting  vivid  scenes  of  the 
rough  life  there. 


SISTER  CARRIE.  By  Theodore  Dreiser.  New  York. 
B.  W.  Dodge  &  Co.  Cloth,  $1.50.  This  is  a  fascin- 
ating and  realistic  story,  tracing  the  career  of  a  young 
country  girl  from  the  time  she  arrives  poor  and  friend- 
less in  Chicago,  until  she  blossoms  out  in  New  York 
as  a  stage  favorite. 

THREE  COMRADES,  THE.  By  Gustav  Frenssen.  Bos- 
ton :  Dana  Estes  &  Co.  Cloth,  $1.50.  A  translation 
from  the  German  in  which  much  of  the  spirit  of  the 
original  has  been  preserved.  The  striking  character- 
istic of  the  book  is  its  realism.  It  is  a  masterpiece 
in  its  delineation  of  simple  German  character  on  its 
native  soil.  And  it  also  possesses  a  broad  human  in- 
terest, treating,  as  it  does,  of  home  and  fatherland, 
of  sin  and  sorrow,  of  true  love  and  honest  work.  It 
is  "a  book  which  scholars  will  like  to  read  and 
simple  people  as  well." 

VICTOR  OF  SALAMIS.  By  William  Stearns  Davis. 
Toronto:  Macmillan.  Cloth,  $1.50.  A  story  of  Gre- 
cian life  in  the  time  of  Xerxes,  Leonidas  and  Themi- 
stocles.  Glaucon,  a  victor  in  the  Isthmian  games,  is 
pronounced  a  traitor  to  Athens  through  the  machina- 
tion of  his  false  friend,  Democrates,  an  orator  held  in 
high  esteem  by  the  Athenians,  and  who  is  in  love 
with  Glaucon 's  wife.  He  escapes  and  rescues  a 
brother-in-law  and  sister  of  Xerxes,  and  is  given  a 
Persian  title.  He  escapes  from  the  Persian  hosts 
invading  Athens,  and  renders  great  service  by  his 
speed  as  a  runner.  Finally,  Democrates  commits  sui- 
cide after  unsuccessfully  trying  to  betray  the  Grecian 
army,  and  Glaucon  returns,  with  honor  cleared,  to 
his  wife  in  Athens. 


-■-  i  i— a 


A  Novel    with    a    Brilliant    Future 

JOSEPH  VANCE 

By    William.  DeMorgan 

"It  is  not  a  book  of  the  last  year  but  of  the  last  decade  ;  the  best 
thing  in  fiction  since  Mr.  Meredith  and  Mr.  Hardy,  a  book  that  must 
take  its  place,  by  virtue  of  its  tenderness  and  pathos,  its  wit  and 
humor,  its  love  of  human  kind  and  its  virile  characterization,  as  the 
first  great  English  novel  that  has  appeared  in  the  twentieth  century.' 


Cloth  Only 


$1.25 


Oxford    University    Press. 
Henry     FrOWde,         25  Richmond  Street   W., 


Toronto 
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MACMILLAN'S 

Fall  Announcements 


N.B. — All  books  published  in  cloth  only 


CROCKETT.     VIDA:  or  The    Iron  Lord 

of  Kirktown.    By  S.  R.  Crockett  . .  $1  25 

CRAWFORD.       ARETHUSA.       By    F. 

"  Marion  Crawford  (Illus.) 150 

CAREY.  THE  ANGEL  OF  FORGIVE- 
NESS.    By  Rosa  N.  Carey 125 

CASTLE.     MERRY    ROCKHURST.     By 

Agnes  and  Egerton  Castle  (Illus.). .     1  50 

HEWLETT.  THE  STOOPING  LADY. 
By  Maurice  Hewlett,  author  of 
"  The  Forest  Lovers  "  1  50 

OLLIVANT.  RED  COAT  CAPTAIN. 
By  Alfred  Ollivant,  author  of 
"  Bob,  Son  of  Battle  "  (Illus.)   ....     1  25 

LONDON.  LOVE  OF  LIFE.  By  Jack 
London,  author  of  "  The  Call  of 
the  Wild,"  "White  Fang,"  "Sea 
Wolf,"  "  Before  Adam,"  etc 1  50 

LUTHER.  THE  CRUCIBLE.  By  Mark 
Lee  Luther,  author  of  "  The  Hench- 
man," etc 1  50 

LONG.  THE  GULF.  By  John  Luther 
Long,  author  of  "The  Way  of  the 
Gods,"  "  Madam  Butterfly,"  etc  .  .     1  50 

WRIGHT.  GRAY  LADY  AND  THE 
BIRDS.  By  Mabel  O.  Wright, 
author  of  "  The  Garden  of  a  Com- 
mutor's  Wife  "  (Illus.  in  colors)  . .     1  50 

RECENT  SUCCESSES 

HEMING'S  "SPIRIT  LAKE." 
VACHELL'S  "HER  SON." 
LONDON'S  "  BEFORE  ADAM." 

DR.  WILFRID  CAMPBELL'S  "  CANADA," 
with  75  illustrations  in  color.  An  ideal 
gift  book  of  the  better  class  for  Christmas. 
Window  posters  in  color  sent  for  the 
asking. 

THE  BIBLE.  The  Modern  Reader's  Bible,  in 
one  volume.  Printed  on  Bible  paper, 
containing  all  the  notes  of  the  separate 
volume  edition.    $2.00,  net. 
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FALL 
1907 


opular  New  Books 


BY- 


rominent   Authors 


FALL 
1907 


Camping  and  Tramping  with  President  Roosevelt 

By   the   veteran   naturalist 

John     Burroughs 

The  many-sided  Roosevelt  is  always  an  interesting  subject,  and  has  never   been  more   so   than    to-day.     Here  is 
the  latest  word  on  one  side  of  the  President's  personality,  pronounced  by  the  dean  of  American  nature-writers. 

Fully  illustrated  from  photographs.     16mo.     SI.OO  net.     Postpaid  $1.10 


NEW  BOOKS 

TO     KEEP     IN     STOCK 


Bliss  Perry's 
John   G.    Whittier 

A  centenary  memoir  of  the  poet. 
temo.     75c,  net.     Postage  extra. 

Margaret  Sherwood's 
The  Princess  Pourquoi. 

Parables  written   in  the  form  of  fairy 
tales  for  grown-ups. 

Illustrated.    $1  SO. 

Edward  A.  Ross's 
Smokeless  Sin. 

A  scathing    arraignment    of    modern 
business  ethics. 

M 

Thomas  Hood's 
Faithless  Nelly  Gray. 

A  humorous  holiday  booklet.     Illus- 
trated by  Robert  Seaver. 

A* 

Ellsworth  Huntington's 
The  Pulse  of  Asia. 

An  account  of  travel  and   exploration 

in  Central  Asia. 

Illustrated,  8vo.    $3.50  net. 
Postage  extra. 

**      ■ 

Philip  S.  Marden's 

Greece  and  the  /Egean 

Islands. 

A  delightful  book  of  travel.    Illustrated 
from  photographs. 

3vo.     $3.50  net.    Postage  extra. 
A* 

Longfellow's 
Paul  Revere's  Ride. 

An  attractive  single-volume  edition  of 
the  poem. 

Illustrated.     16mo.    $1.00. 


The  Old  Peabody  Pew 

A   Christmas   story   by 

KATE  DOUGLAS  WIGGIN 

Author  of  "  Rebecca." 
Illustrated  by  Alice  Barber  Stephens.     $1.50. 

Venetian  Life 

A   new   illustrated    edition   by 

WILLIAM  DEAN  HO  WELLS 

With  20  full  page  Illustrations  in  color  by  Edmund  H.  Garrett, 
Large  crown  8vo.    $5.00  net. 

The  Hanging  of  the  Crane 

The  Classic   Poem  of  Home    Life  by 

HENRY  W.  LONGFELLOW 

With  12  Illustrations  In  color  by  Arthur  I.  Keller. 
Tall  crown  8vo.     $2.00 

Montlivet 

A   stirring   romance   of  early   Canada    by 
ALICE  PRESCOTT  SMITH 

New  edition.    12mo.    $1.50 

Admiral's  Light 

A    love   story   of   the   New  Brunswick   coast    by 
HENRY  MILNER  RIDE  OUT 

Illustrated  12  mo.     $1.50. 

Letters  from   Colonial 
Children 

Shows   the  pioneer  life  from   a   child's  point  of  view  in  Quebec, 
Plymouth,   New  York,  Jamestown,  etc.     By 

EVA  MARCH  TAPPAN 

Illustrated ,  square  12 mo.     $1.50. 


4  Park  Street, 
B08T0N 


SEND   FOR   ILLUSTRATED  FALL   BULLETIN  TO 

HOUGHTON,  MIFFLIN  &  COMPANY 


85  Fifth  Ave. 
NEW  YORK 
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Just  Published  -the  Spirited  Romance 


BEATRIX 

of 

CLARE 

Teeming  With 

Love  (SL  Adventure 


BY 


JOHN  REED  SCOTT 

Whose 

"The  Colonel  of  the  Red  Huzzabs" 

(Eleven  Editions) 

Captured  First  Honors  as  1906's  Most 

Dashing  Novel. 


ILLUSTRATED  IN  COLOR  BY  CLARENCE  F.  UNDERWOOD 

Two  Editions   Required  Before    Publication 

A    STUNNING    POSTER    IN    COLORS 

3(55  Pages.  12mo.  Decorated  Cloth,  $1.25.  Paper,  75c. 


CANADIAN      EDITION: 

The  Toronto  News  Company,  Limited 

Toronto 

The  Montreal  News  Company,  Limited 

Montreal 
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ORDER    EARLY  ORDER    ENOUGH 


TO  BE 

PUBLISHED 
AUGUST  23rd. 


THE 
YOUNGER 

SET 


ILLUSTRATED 

CLOTH,    ONLY  SI. 25 

BY 

ROBERT   W.    CHAMBERS 

BETTER   THAN    "THE   FIGHTING   CHANCE" 
AND    BY   THE   SAME   AUTHOR. 

This  novel  is  also  concerned  with  New  York  Society  at 
its  wealthiest,  wickedest  and  hest.  It  is  a  glowing  love 
story  with  this  theme  :  the  safety  of  society  rests  with  the 
newer  generation,  for  it  has  hopes,  illusions,  ideals.  It 
is  written  with  all  the  irresistible  charm  of  the  author, 
who  is  recognized  as  the  master  story-teller  of  America. 

By     the     Author    of    "T  h  e     G  r  aft  e  rs" 

Empire  Builders 

A  story  of  adventure,  of  swiftly  moving  events,  of  railway  building  in  the  West  in  the 
mountains  and  on  the  prairie,  of  plotting  contractors  in  Denver,  of  battles  of  great 
minds  in  ( 'hicago,  of  bnlls  and  bears  of  the  stocks  in  New  York,  and  of  love  everywhere. 
It  is  crowded  with  events  that  quicken  the  pulse,  that  catch  and  hold  the  breath  with 
suspense,  anticipation  and  realization,  for  you  live  and  move  along-  from  place  to  place 
with  the  intensely  human  characters  in  the  story. 

BY   FRANCIS    LYNDE. 
Illustrations  by  Jay  Hambidge.  Paper,  75c,    Cloth,  $1.25 

McLEOD    &   ALLEN 

42   ADELAIDE   ST.   WEST,  -  TORONTO,    ONTARIO 

SEND    FOR   OUR    NEW   COMPLETE    LIST. 
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Thomas  Y.  Crowell  &  Co.'s  New  Books  for  the  Season  of  1 907 


ABBOTT,  LYMAN.  Christ's  Secret  of  Happiness. 
Printed  ai  the  Merrymounl  Press.  L2mo,  gill  top,  net, 
75c ;  white  and  gold,  boxed,  net,  $1.00;  limp  leather, 
boxed,  net $1.50 

ASTOR  EDITION  OF  PROSE  (New  Volumes).  Best 
American  Tales,  Trent;  Cape  Cod,  Thoreau;  Little 
Flowers,  St.  Francis-.  Religio  Medici,  Browne;  Stories 
of  Early  England,  Buxton;  Stories  from  Chaucer, 
McSpadden;  Stories  from  Morris,  Edgar.  Per 
volume    $0.60 

ALGONQUIN  SERIES  (New  Volumes).  Christmas  An- 
thology, Tennyson  Calendar.  Ooze  leather.  Per 
volume    $1 .50 

BATES,  KATHARINE  LEE.  From  Gretna  Green  to 
Land's  End.  A  Literary  Journey  in  England.  Illus- 
trated, 8vo,  gilt  top,  net  .+2.00 

BOURKE,  S.  TEN  EYCK.  Fables  in  Feathers.  Fairy 
stories  of  the  birds  and  beasts  in  the  days  of  King 
Solomon.  Square  12mo,  illustrated  by  J.  M. 
Conde $1.00 

BUCKHAM,  JAMES.  Afield  with  the  Seasons.  Charming 
rambles  and  thoughts  alone  with  nature.  12mo, 
cloth,  gilt  top,  illustrated,  net   $1.25 

CALHOUN,  MARY  E.  Dorothy's  Rabbit  Stories.  Not 
since  Uncle  Remus  has  a  more  original  collection  of 
Southern  tales  appeared.  The  illustrations  by 
Blaisdell  are  inimitable.     Square  12mo   $1.00 

CHILDREN'S  FAVORITE  CLASSICS  (New  Volumes). 
Stories  from  Chaucer,  McSpadden;  Stories  from 
Morris,  Edgar;  Stories  of  Early  England,  Buxton, 
lliino.     Per    volume    $0.60 

CHILDREN'S  HANDY  LIBRARY  (New  Volumes).  Car- 
rots, Molesworth;  Cuckoo  Clock,  Molesworth;  Don 
Quixote,  Wilson;  Lob  Lie  by  the  Fire,  Ewing;  Peep 
of  Day;  Rolla  at  Play,  Rolla  at  Work,  Abbot ;  Stories 
from  Chaucer,  McSpadden:  Stories  from  Morris, 
Edgar;  Stories  of  Early  England,  Buxton.  Per 
volume    $0.50 

CHISWICK  SERIES  (New  Volumes).  Christmas  An- 
thology, Illustrated;  Christmas  Making,  J.  R.  Miller, 
Illustrated;  Tennyson  Calendar.  Per  volume, 
net      $0.50 

COLESTOCK,  HENRY  THOMAS.  The  Ministry  of  David 
Baldwin.  A  powerful  novel  of  modern  "heresy" 
in  the  pulpit.  Illustrated  by  E.  Boyd  Smith. 
12mo ' $1 .50 

COMPAYRE,  GABRIEL.  Pioneers  in  Education.  A 
new  sei'ies  by  a  famous  educator.  Translated  by 
M.  Iv  Findlay,  J.  E.  Mansion.  R.  I'.  Jago  and  Mary 
I).  Frost.  Rousseau,  Herbert  Spencer,  Pestalozzi, 
Herbart,  Montaigne  and  Horace  Mann.  6  volumes. 
Per   volume,   net    $0.90 

CROWELL' S  POETS.  Belgravia  Edition.  The  most 
popular  poets,  finely  printed,  with  frontispieces,  rub- 
ricated titles,  bound  in'new  style.    40  volumes.     12mo. 

Per  volume    $0.75 

Hornback  Alligator.  Something  new  in  bookbinding. 
This  leather  with  its  odd  effects  and  artistic  coloring, 
makes  a  novel  and  attractive  edition.  Round  corners, 
full   gilt    edges,    red    under    gold,    fancy    end    leaves. 

boxed,  20  volumes,   12mo.     Per  volume    $2.50 

Illustrated  Edition  (New  Volumes).  Milton,  Ring 
and  the  Book,  and  Wordsworth.  Per  volume  .  .  $1.50 
Illustrated  Edition.  Full  Leather.  This  elegant 
binding  answers  the  demand  for  :i  unique  and  elegant 
presentation  edition  of  great  poets.  Tiie  hooks  are 
printed  on  fine  paper  from  large  type,  and  each  con- 
#    t   ;•  ■■•  seventeen   illustrations,   including   hand   colored 


frontispieces  and  illuminated  title-pages.  Bound  in 
full  leather,  with  gill   tops,  marble  paper  end   leaves, 

each  book  in  a  box,  15  volumes.  Svo.  Per 
volume    $".50 

DEVOTIONAL  SERIES.  Meditations  of  Marcus 
Aurelius;  Natural  Law  in  the  Spiritual  World,  Drum- 
niond:  Little  Flowers  of  St.  Francis;  Religio  Medici, 
Browne;  Imitation  of  Christ;  Kempis;  Faber's 
Hymns,  Pilgrim's  Progress,  Bunyan.  Cloth,  per 
volume,  $0.50;  Full  leather  binding,  $1.00;  French 
Morocco,    Yapp     $1.50 

DOLE,  NATHAN  HASKELL.  The  Russian  Fairy  Book. 
A  series  of  quaint  stories  newly  translated  from  the 
original  Russian.  Beautifully,  illustrated  in  colors, 
Svo ' $2.00 

DUMAS.  Thin  Paper  Edition,  10  volumes,  $12.50  per 
set.  Monte  Cristo  (2  volumes),  Three  Musketeers, 
Twenty  Years  After,  Louise  de  la  Valliere,  Man  in 
the  Iron  Mask,  Vicomte  de  Bragelonne,  Marguerite 
de  Valois,  Forty-five  Guardsmen,  and  Dame  de 
Monsoreau.        Per  volume    $1.25 

'ENTRE-NOUS'  SERIES.  Choice  tales  by  the  best 
American  authors,  daintily  printed  and  bound  and 
illustrated  by  well-known  artists.  Allee  Same, 
Francis  Aymar  Mathews;  Good  Night,  Eleanor 
Gates;  Schmidt,  Lloyd  Osbourne;  In  the  Deep  of  the 
Snow,  Charles  (I.  I).  Roberts;  Dawn,  Katharine  Hol- 
land Biown;  Araminta  and  the  Automobile,  Charles 
Battel!    Loomis.     Per   volume    $0.50 

GENUNG,  JOHN  F.  The  Idylls  and  the  Ages.  A  study 
of  a  great  poem.  Printed  at  the  Merrymounl  Press. 
12mo,   gill    top,    net    $0.75 

GOOD  LITERATURE  SERIES.  A  new  line  of  notable 
hooks  finely  printed  from  clear  type  on  good  paper. 
with  frontispieces  and  rubricated  title-pages.  The 
books  are  beautifully  and  durably  bound  in  cloth. 
and  the  cover  designs  have  been  carefully  designed 
by  our  best  artists.  No  two  covers  are  alike.  Full  12mo. 
50  volumes,  gilt  top,  per  volume  $0.75 

GRIFFIS,  WILLIAM  E.  The  Japanese  Nation  in  Evolu- 
tion. Written  by  a  pioneer  American  in  Japan, 
who  has  been  a  witness  of  this  wonderful  national 
movement.  Illustrated.  12mo,  (doth,  gilt  top. 
net     '..      $1.25 

HANDY  INFORMATION  SERIES  (New  Volumes). 
How  to  Keep  Well,  How  to  Play  Golf,  How  to  Play 
Chess,  Handy  Book  of  Card  Games,  Handy  Book  of 
Synonyms.     Per   volume    40.50 

HANDY  VOLUME  CLASSICS.  Pocket  Edition  (new 
Volumes).  Best  American  Tales,  Trent;  Cape  Cod, 
Thoreau;  Little  Flowers  of  St.  Francis;  Meditations 
of  Marcus  Aurelius;  Natural  Law,  Drummond;  Re- 
ligio Medici,  Browne.  Per  volume,  cloth,  35  cents; 
leather     $0.75 

HANDY  VOLUME  CLASSICS.  Lucerne  Edition.  Finely 
printed  on  good  paper,  with  frontispieces.  Bound  in 
novel  stvle.     40  volumes.     Per  volume $0.50 

HANDY  VOLUME  CLASSICS.  Flexible  Silk.  Finely 
printed  on  good  paper,  with  frontispieces,  fancy  end 
papers,  gilt  top,  each  book  in  a  box.  25  volumes. 
Per    volume     $1.00 

HANDY  VOLUME  CLASSICS.  Aleppo  Edition.  The 
season's  novelty,  finely  printed,  good  type,  attractive 
frontispieces,  new  and  pleasing  effects  in  binding. 
40  volumes.     Gilt  top,  boxed.     Per  volume   .  .  .      $1.25 

HUCKEL,  ELIZABETH  J.  Songs  of  Motherhood,  as 
sung  by  many  poets.  Illustrated  from  famous 
Madonnas.      12mo,   (doth,   gilt    top,    net    $0.75 
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HAWKES,    CLARENCE.      Little    Water    Folks.      Illus-  SHAKESPEARE.     First  Folio  Edition    (New   Volumes). 

trated  by  Charles  Copeland.     L2mo   $0.75  Much  Ado  About  Nothing.   Romeo   and  Juliet,   The 

HUCKEL,  OLIVER.     Rheingold.     A  companion  to  oilier  Tempest,  Othello,  Winter's  Tale.     Per  volume,  -loth, 

well-known    Wagner    stories    in    verse    by    the    same  gilt   top,  75  cents;   limp   leather,  gilt   top    ....      $1.00 

author.      Printed    in    two    colors   at    the    Merrymounl  SHERIDAN,  RICHARD  BRINSLEY.     The  Rivals.     With 

Press.     With  illustrations.     12mo,  cloth,  gilt  top,  nei  introduction    by    Brander    Matthews,    and    18    photo- 

75  cents;  12mo,  limp  leather,  net    $1.50  gravure   illustrations    by    M.    Power    O'Malley.      8vo, 

HUGO.     8  volumes.     Thin  Paper  Edition.     $10.00.     Les  cloth,  gilt  top,  $2.50;  8vo,  full  leather $3.50 

Miserables   (2  volumes).  Notre  Dame,  Ninety  Three,  SUNSHINE   LIBRARY    (New   Volumes).     Caxton   Club, 

Toilers  of  the  Sea,  Man  Who  Laughs,  Hans  of  Ice-  Amos  R.  Wells;  Child  and  the  Tree,  Bessie  K.  Ulrich; 

land  and  Bug  Jargal.    Per  volume $1.25  Daisies  and  Diggleses,  Evelvn  Raymond;  Days  Before 

JEFFERIES,    RICHARD.      The    rapidly    growing    fame  History,    H.    R.    Hall;    How   the'  Twins   Captured   a 

of  this  "prose-poet  of  nature"  makes  this  issue  of  Hessian,   James  Otis;   Miss  DePeyster's  Boy,   Ethel- 

his    choicest    books    timely.      With    introductions    by  died  B.  Barry;  Molly,  Barbara  Yechton ;  The  Truth 

Thomas  Coke   Watkins.     Photogravure   frontispieces.  About  Santa  Claus,  Charlotte  M.  Vaile;  Whispering 

Printed   at    the    University   Press.     The   Life   of  the  Tongues,     Homer     Greene;     Wonder     Ship,     Sophie 

Fields,  The  Open  Air,  and  Nature  Near  London.  Cloth,  Swett.     Svo.     Per  volume   $0.50 

gill  lop,  75  cents;  limp  leather.  $1,110.  Sets.  3  volumes.  TAYLOR,    BAYARD.      Poetical    Works.      With    introduc- 

„£*!%,, S;25Aiefl™  ■  ™ " "    "^    •"•■  "  •      .  $3-°?  tion  by  Albert  H.    Smyth,  Astor   Edition,  .60  cents ; 

JEFFERSON,   CHARLES    E.      The    New    Crusade.     A  Gladstone    Edition ....     $0.75 

series  of  Present   day   addresses       r_W   doth    gilt  pA           CLASSICS   (Xow  Volumes).  Bug  Jargal, 

lop.  net  $1.50.  The  Old  Year  and  the  New.  Printed  in  _,  .  .           ,  ..     _      A,  '              ,     ''    '         8   „    6    ' 

,         ,,,          ,  .,        |,  ,            ,    -~        .    .     ,,-,,  Cloister  and  the  Hearth,  Dame  de  Monsoreau,  Essays 

two  colors,  12mo,  cloth,  gilt   top,  net,   (b  cents;   white  ,    „..        _          _.        \?       .               _             .    _    ,      , 

and  gold,  net,  $1.00;  limp  leather,  boxed,  net     $1.50  rLf^^V^-       f  ^v  n           »     *?*£• 

JENKS,   TUDOR.     When  America  Was  New.     A  book  Little  Minister,   Louise  de  la  Valhere,   Man  in  the 

,.                          ,      ,  ,,•         ,.     •            ,.»         ,  ,  Iron  Mask,  Man  who  Laughs,  Marguerite  de  Valois, 

for  voting  people,   telling  of   pioneer   lite  and   homes.  ...                 '         _.                7° ~L          °                            .     ' 

Illustrated.      12mo    $1.25  Ninety-Three,    Vicomte    de    Bragelonne,    Wandering 

JOHNSON,    CLIFTON.      The    Fanner's    Boy.      Sketches  Jew   <2   vol»raes)-     Pei>  volume    $1.25 

from  life  fully  illustrated  by  the  camera.  12mo,  THIN  PAPER  POETS  (New  Volumes).  Mrs.  Brown- 
cloth,  gilt  top,  net,  $1.50.  The  Country  School.  A  ™S>  Dante,  Milton,  Moore.  Per  volume  ....  $1.25 
companion  to  the  above.  Illustrated.  12mo,  doth,  THOREAU.  Bijou  Edition  (Five  Volumes).  Cape  Cod, 
gilt   tor),  net    $1.50.     Set,  2  volumes $3.00  Excursions,    The    Maine    Woods,    Walden,    Week    on 

KOBBE,      GUSTAV.      Signora.      A    story    of   the    Opera  the    Concord.      Per    set $2.50 

House.     Illustrated,  12mo    $1.00  TRINE,  RALPH  WALDO.     This  Mystical  Life  of  Ours. 

LAMIA   SERIES.     A   new   series   of  dainty    volumes   em-  Selections    for    every    week     in     the     year    from    Mr. 

bracing  short  masterpieces  of  many  notable  authors.  Trine 's  most  popular  writings.     12  mo,  net..     $1.00 

Finely    printed    from    clear    type    on    Old    Stratford  VERNON,  AMBROSE  WHITE.     Religious  Value  of  the 

paper,  deckel  edges,  with  photogravure  frontispieces,  01d   Testament.      A   careful   study   of  its   inspiration 

illuminated  title  pages,  bound  in  novel  style,  gilt  top,  :'n<1   service.     12mo,   net    $0.90 

special  end  leaves.    Each  in  a  box.    16mo,  40  volumes.  VERONA   BOOKLETS.     A    choice   series  of  inexpensive 

Per  volume    $0.60  volumes  finely  printed  on  Old  Stratford  paper,  with 

MARDEN,  ORISON  SWETT.     The  Optimistic  Life.  This  illuminated  titles,  daintily  bound  in  boards  with  paper 

famous  author  here  shows  the  secret    of  true  success.  labels,   and    slip   case.     Per   volume    $0.50 

With   illustrations.     12mo    net    $1.25  WATERS,  N.  McG.  Heroes  and  Heroism  in  Common  Life. 

McSPADDEN,     J.     WALKER.       Famous     Painters     of  An  appreciation  of  things  of  every  day,  net  .  .     $1.25 

America.      The    life    stories    of    eleven    great    artists.  YOUNG  PEOPLE  SERIES   (New  Volumes)..   Boy's  Life 

Beautifully   printed   and   fully   illustrated.     Cover  de-  of    Capt.    John    Smith,    Eleanor    H.    Johnson;    Cuore, 

sign  by  Miss  Armstrong.     Svo.  gilt  top,  net  ..     $2.50  Edmondo  De  Amicis;  Famous  Givers,  Sarah  K.  Bol- 

MILLER,   J.   R.     Morning   Thoughts,   and   For  the   Best  ton;  Famous  Leaders  Among  Women,  Sarah  K.  Bol- 

Things.      Per    volume,    lGmo,    plain    edges,    net,    65  Ion ;  Famous  Missionaries,   C.  C.  Creegan ;  Helps  for 

cents •  cloth  gill  top  net $0.85  Ambitious   Boys,   William    Drysdale;   Helps   for  Am- 

MOGADOR  CLASSICS.     Finely  printed  on  special  paper  bitious    Girls,    William    Drysdale;     In     Blue     Creek 

with   photogravure   frontispieces.     Beautifully  bound  Canon,  Anna  Chapin  Kay;  Life  of  Lincoln  for  Boys; 

in   novelty  leather.      17  volumes.      Per  volume     $2.00  Frances  C.  Sparhawk ;  North  Overland  with  Franklin, 

NAVARRE     SERIES     OF     PROSE     MASTERPIECES  J.   M.   Oxley;   Romance   of   Commerce,   J.   M.   Oxley; 

(New  Volumes).    Cloister  and  the  Hearth,  Hereward,  Successful    Careers,    Win.    M.    Thayer;    The    King's 

Silas   Marner,    Treasure   Island,    Two   Years    Before  Children,    J.   F.    Cowan.     12mo.     Per  volume    $0.75 

the    Mast.      Per    volume    $0.60  WHAT  IS   WORTH  WHILE   SERIES    (New  Volumes). 

PHELPS,   WILLIAM  LYON.     The  Pure   Gold  of  Nine-  The  Battle  of  Life,  Henry  Van  Dyke;   Glimpses  of 

teenth    Century    Literature.      A    survey    of    authors  the  Heavenly  Life,  J.  R.  Miller ;  The  Good  Old  Way, 

who  will  live.     12mo,  cloth,  gilt  top,  net,  $0.75.  12mo,  Henry    Van    Dyke;    Growth    Without    End,    Johanna 

limp    leather,   net $1.50  Pirscher;  Heart  of  Good  Health,  Annie  Payson  Call; 

REID,    WHITELAW.     The     Greatest    Fact    in   Modern  Spiritual   Care   of  a   Child,   A.   R.   B.   Lindsay.     Per 

History.     Printed  at  the  Merrymounl    Press.     12mo,  voliime.net   $0.30 

doth,   net    '. $0.75  WHYTE,   CHRISTINA   GOWANS.     The  Adventures  of 

RICH,  WALTER  H.     Feathered  Game  of  the  Northeast.  Merrywink.     With    drawings    by    Wheelhouse.     This 

An  invaluable  first  hand  study,  with  85  illustrations.  'story  won  the  prize  for  the  best  story  for  children  in 

Chart   and   color   frontispiece.     8vo.   cloth,   net     $3.00  the   English   Bookman   competition,  cloth    $2.00 

THOMAS  Y.   CR0WF.LL  &  CO.,  426-428  West  Broadway,    NEW  YORK 

59 


BOOKSELLER  AND  STATIONER 


L  -J   0.  BEAUCHEMIN.  President 


EMILIEN  DAOUST,  Vice-President 


ETIENNE  ROBY,  Secretary 


Librairie  Beauchemin,  Limited 


Established    1842 
MONTREAL 


PRINTING  AND  BINDERY     26  St.  Gabriel  Street 

French  Literature— Complete   stock  of  late    Paris  Fiction,   Standard  Works, 

Dictionaries,  French  School  Books,  etc. 
Religious  articles  of  every  description.     French  and  English  Prayer  Books. 
Stationery  Lines— Antoine's  Inks,  Exercise  Books  and  Scribblers,  Sir  Wilfrid 

Laurier  Fountain  Pen,  Canada's  Pride  Maple  Leaf  Pencils,  etc. 
Commercial  Stationery— Perpetual  Accounting  Systems,  Printing  of  all  kinds. 

When  you  want  any  of  these  lines  try  us. 
Inspection  is  invited. 


\t   «  m®  «  « 


r.mmiitn;>»m.iA,n,.;n.;. 


^  ■*■  >*A  f  .  V?  * 


itife 


.f. 


STATIONERY  -  256  St.  Paul  Street 


BOOKS-18  Notre  Dame  Street  West 


The  Leading  French  Book  and  Stationery  House 
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First  Fall 
Announcement 

The  Daughter  of 
Anderson  Crow 

By 

GEORGE  BARR   McCUTCHEON 

Author  of  "Jane  Cable,"  etc. 

This  book  promises  to  be  the 
best  sellerfor  the  season.  Thestory 
is  characteristic  of  the  author  in 
its  mingling  of  romance  and  ad- 
venture. 

Cloth,  Illustrated,  $1.25 

Mother 

BY  OWEN  WISTBR 

Author  of  "The  Virginian"  "Lady 

Baltimore,"  etc. 

Cloth,  $1.25 

The  Halo 

BY  BETTINA  VON  HUTTEN 

Author  of  "Pam,"  etc. 

Cloth,  tl.ffS 

The  Crowned  Skull 

BY  FERGUS  HUME 
Cloth,  $1.25 

Stooping  Lady 

BY  MAURICE  HEWLETT 
Cloth,  $1  25 

Gaff  Linkum 

BY  ARCHIE  P.  McKISHNIE 
Cloth,  1.25 

St.  Jude's 

BY  IAN  MACLAREN. 
Cloth,  $1.25 

More  about  the 
Roosevelt  Bears 

BY  SEYMOUR  EATON 
Cloth,  $1.50 

Songs  of  a  Sour- 
dough 

BY  ROBERT  W.  SERVICE. 
Cloth,  net  75c. 

William  Briggs 

29-33  Richmond  St.   W. 
TORONTO 
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Headquarters  for  Dictionaries,  etc. 


Chambers  20th  Century  Diotionary  .  . .  .* $1  00 

Chamber's  Concise  Gazetteer  of  the  World 1  75 

Student's  Standard  Dictionary.    Indexed 3  00 

Standard  Dictionary,  complete  in  1  vol.    Indexed. 

Sheep    15  00 

Standard  Dictionary  Holder.  Japanned  or  gilt,  net  5  00 

Standard  Dictionary  Holder.   Oxidized net  8  00 

Collins   Clear  Type  Dictionary 15 

Collins'  Large  Tpye  Dictionary  30 

Collins'  Craphic  Dictionary 1  00 

Collins'  Cem  Dictionary.     Leather 30 

Concise  Imperial  Dictionary  (Blackie's).    Cloth..  100 

"               "               "                 Half  morocco  2  00 

Student'sDictionary(Annandale).  Blackie's.  Cloth  2  25 

"  "  "  "    Half  morocco     

Stormonth's  English  Dictionary 1  50 

Webster's  Unabridged  Dictionary.     Full  sheep 

Webster's  Unabridged  Dictionary.    Indexed.   Full 

sheep  

Standard  Imperial  Dictionary.     Cloth 1  00 

Indexed...  1  25 

"          Half  rexine    1  25 

"        Indexed  1  50 
"               "               "          Half  morocco....  2  25 
"               "          Indexed  2  50 
Wessely's   Handy   English-Spanish   and   Spanish- 
English  Dictionary.     Cloth 50 

Wessely's    Handy    French-English    and    English- 
French  Dictionary.     Cloth 50 

Wessely's  Handy  Cerman-English    and    English- 
German  Dictionary.     Cloth   50 

Wessely's    Handy    Italian-English     and    English- 
Italian  Dictionary.    Cloth  50 

Wessely's  Handy  Latin-English  and  English-Latin 

Dictionary.     Cloth 50 

The  Langham  English-French  and  French-English 

Dictionary 76 

The     langham    English-German    and    German- 
English  Dictionary 75 


The  Langham  English- Italian  and  Italian-English 

Dictionary $0  75 

The     Langham    English-Spanish    and    Spanish- 
English  Dictionary 75 

The  Langham  English-Portuguese  and  Portuguese- 
English  Dictionary 75 

The    Langham     English-Russian     and     Russian- 
English  Dictionary 75 

McLaughlin's    New    Dictionary    of   the    English, 

French  and  French-English  Languages 1  50 

English-Dutch  Dictionary.     Full  leather 2  25 

English-Swedish  Dictionary.     Full  leather 2  25 

English-Dane-Norwegian  Dictionary.    Full  leather  2  25 

Vest  Pocket.     Indexed.     Cloth 20 

"        "                "             Leather 25 

"        "           French-English.    Indexed.     Cloth.  25 

Leather  50 

"        "           German-English.    Indexed.    Cloth  25 

"        "                       "                       "          Leather  50 

"        "           Spanish-English.     Indexed.    Cloth  25 

Leather  50 
"  "  Italian-English.  Indexed.  Cloth.  25 
"  "  "  "  Leather  50 
"  "  Latin-English.  Indexed.  Cloth..  25 
"  "  "  "  Leather  50 
"  "  Handy  Electrical  Dictionary.  In- 
dexed.    Cloth 25 

"        "           Handy  Electrical  Dictionary.      In- 
dexed.    Leather 50 

"        "  Practical  Compend.  of  Electricity. 

Cloth 25 

"        "  Practical  Compend.  of  Electricity. 

Leather 50 

"        "           Question  Settler.     Cloth 25 

"        "                      "                   Leather... 50 

"        "           Drinks  as  They  are  Mixed.      Cloth  25 

"          Leather  50 


Languages  Without  a  Master 


Cerman  Without  a  Master. 

1  2mo.     Paper 

Spanish  Without  a  Master. 

sons.     12mo.     Paper 

French  Without  a  Master. 

12mo.     Paper 


In  Six  Easy  Lessons. 


In   Four  Easy    Les- 


In  Six  Easy  Lessons. 


$0  25 


25 


25 


Italian  Without  a  Master.     In  Five  Easy  Lessons. 

1  2mo.     Paper $0  25 

Latin  Without  a  Master.     In  Six  Lessons.     1 2mo. 

Paper 25 

The  Briton  in  France 30 

The  Briton  in  Germany 30 

The  Briton  in  Italy 30 


The   Musson   Book   Co.,    Limited 

TORONTO 
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Genuine 


Bicycle  Playing  Cards. 


[THE  U.S  PL§rn&~CARD  CO. 


MARK 


I  RIDER  BACK 


PLAYING  CARDS 


Revised  bo*  adopted  I9u:> 


I 


kCome  only  in  this  box. 
More  sold  than  all  other  makes  combined,  because — 
they  are  durable — out-wear  other  makes — many  times. 
Flexible — because  thin — and  of  uniform  thickness. 
They  have  a  fine,  ivory  finish  and  a  perfect  slip. 
They  sell  readily,  because  players  everywhere  know 
they  are  the  best  value  to  be  had  for  the  price. 
Avoid  imitations. 

The  U.  S.  Playing  Card  Co., 

Cincinnati,  U.  S.  A. 


No.  50GC.     Actual  Size. 


Case  No.  50C 

2  dozen  No.  50C  extra 
size  chased  barrel,  extra 
heavy  14-kt.  solid  gold 
pens ;  per  doz 


.50 


Per  case $15.00 

F.O.B.,  New  York 


Case  No.  500C 
1  dozen  No.  50C  extra  size 
chased  barrel,  extra 
heavy  14kt.  gold  pen  .  $  7.50 
1  dozen  No.  50GC  extra 
size  chased  barrel,  very 
heavy  14-kt  solid  gold 
pen,  each  pen  fitted 
with  two  wide  18-kt. 
gold  plated  bands 12.00 

Per  case $19.50 

F.O.B.,  New  York 


This  handsome  $5.00  Oak  Case  (17  inches  long  by  Sinches  wide)  with  plate -glass  front,  velvet  lined,  brass  gilt  trimmings, 
hinged   top -is  FREE   with   two   dozen    Safety   Clip   Fountain    Pens.      Your    choice   of    either  of    these   two   assortments 

THESE  "  Safely  Clip  "  Fountain  Pens   cannot  be  equalled  by  any  other  manufacturer  for  anything  near  the 
price,  and  are  regularly  sold  at  retail  for  twice  the  price  you  are  asking. 

IF  The  "  Safety  Clips  "  on  these  pens  are  patented  and  manufactured  by  us  only,  and  cannot  be  purchased 
separately  nor  from  any  other  firm.  They  are  made  of  the  best  quality  German  silver,  and  cannot  slip  off,  stretch 
or  rust,  and  lie  flat  against  the  holder.  They  protect  the  pen  from  bring  lost  and  keep  it  from  rolling  off  the  desk 
when   lying"  flat.  for  sale  by  all  jobbers  in  Canada 


No.  50C.     Actual  Size. 


DIAdOND  POINT  PEN  COMPANY  '00-,04wEvorknuTaEET' 
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A  COMMENTARY  ON  CANADIAN  STYLES. 

Change  is  apparently  t  lie  order  of  the  day  in  sta- 
tionery as  in  most  of  the  oilier  things  of  life.  Fortun- 
ately for  both  stationers  and  public  the  present  tendency 
in  stationery  is  one  right  in  line  with  the  material,  in- 
tellectual and  artistic  advancement  of  the  country.  In- 
deed, one  might  truthfully  point  to  the  present  styles  of 
stationery,  and  their  prices,  as  an  infallible  index  to  I  In- 
national  advancement  along  the  lines  indicated. 

The  extensive  use  of  monograms  and  coats-of-arms 
is  one  of  the  most  noticeable  and  likeable  features  of 
really  smart  stationery.  Comparatively  few  people  can 
claim  a  coat-of-anns  of  their  own,  but  there  is  nothing  in 
prevent  the  use  of  one's  initials  in  a  monogram  design  ab- 
solutely different  from  that  of  another  person  boasting 
the  same  initials. 

.Mr.  W.  E.  Coutts,  the  manager  of  Ryrie  Bros.'  sta- 
tionery department,  Toronto,  was  kind  enough  to  show 
Bookseller  and  Stationer  a  book  of  specially  designed 
monograms,  which  was  the  best  illustration  of  the 
variety  of  shapes  into  which  a  clever  artist  can  twist 
one's  initials — and  that  without  departing  from  the  fash- 
ionable  cannon    of  simplicity. 

"The  tendency  in  note  paper,"  said  Mr;  Coutts,  'is 
away  from  all  colors.  Dame  Fashion  decrees  that  the 
messages  of  the  elite  must  be  written  on  pure  white 
paper.  Some  time  ago  the  linen  finish  white  was  quite 
the  vogue:  bid  linen  finish  as  a  fashionable  writing  sur- 
face is  at  present  almost  altogether  displaced  by  pure 
white  kid  finish.  We  have  a  special  line  which  is  called 
tor  by  the  majority  of  our  fashionable  customers,  which 
we  term  Ryrie 's  pure  white  kid  finish,  and  which  bears 
our   water   mark. 

"Paper  should  be  straight  edged.  We  have,  of 
course,  other  lines,  such  as  white  deckle  edged,  and,  in 
colors,  we  have  a  certain  amount  of  call  for  light  sky 
blue,  watermark  check  and  ash  gray.  Apart  from  these 
in  limited  quantities,  the  'thing'  is  pure  white  kid 
finish. 

"The  placing  of  a  monogram,"  continued  Mr. 
Coutts,  "depends  altogether  upon  its  shape.  As  a  rule, 
a  round  or  square  monogram  should  be 'in  the  top  centre 
of  the  paper,  while  a  monogram  with  a  deep  or  upright 
oblong  design  should  occupy  the  upper  left-hand  earner. 
Talking  of  monograms:  our  latest  is  the  replacing  of  the 
body  or  ground  color  of  an  embossed  monogram  by  thin 
sheet    pearl,   with    the  outline  or  letters  in   a  bronze  gilt. 

"We  carry  ten  sizes  of  note  paper.  For  men's  use 
the  sizes  are:  Club,  5J2  in.  by  7  in.,  and  Imperial,  51  in. 
by  7|  in.  The  sheets  are  made  to  fold  once  and  are 
enclosed  in  an  oblong  envelope.  Then,  for  ladies,  we 
have  the  large  letter  and  medium  letter  sizes,  slightly 
smaller  than  the  Club  and  Imperial,  as  well  as  the  small 
or  reception  sizes,  all  fitting  after  one  fold  into  oblong 
envelopes. 

"Fashionable  envelopes  have  a  pointed  flap — the 
square  flap  being  obsolete.  It  is  becoming  quite  fashion- 
able, where  a  person  is  permanently  resident,  at  one 
point,  to  have  the  address  embossed  upon  the  envelopes; 
such  as,  "Maple  Grove,  Rosedale,"  etc.  Some  fash- 
ionable people  even  have  their  monograms  embossed  on 
the  top  left  corner  of  the  envelope. 


"Wedding  stationery  should  be  engraved.  Some 
people  don't  realize  what  a  difference  there  is  between  an 
engraved  plate  and  ordinary  printing  type.  We  point 
out  the  difference  in  our  catalogue,  which  contains  an 
insert  showing  samples  of  copper  plate  engraving,  and, 
for  comparative  purposes,  some  script  and  Old  English 
type  printing.  The  difference  is  at  once  apparent.  Our 
engraving  styles  are  shaded  and  solid  Old  English, 
shaded  and  solid  French  script  (which  is  a  new  type, 
something  similar  to  English  engrossing),  and  the 
standard  English  script.  The  latter  is  most  used,  and 
is  about  50  per  cent,  cheaper  than  the  others  as  well 
as  being  always  in  style. 

"A  line  which  has  undergone  great  development  of 
late,  and  which  is  now  very  fashionable,  is  the  place 
card.  A  place  card  is  a  card  used  by  hostesses  to  indi- 
cate guests'  places  at,  the  table  at  such  functions  as 
dinner  parties.  luncheons,  wedding  breakfasts,  etc. 
Sometimes  a  place  card  is  simply  an  ordinary  visiting- 
card  containing  the  monogram  of  the  hostess,  sometimes 
it  is  a  specially  designed  article  to  match  the  color  of 
the  table  decorations.  We  have  made  some  in  the  form 
of  pink  rose  petals  and  green  leaves.  A  very  popular 
style  of  place  card,  and  one  growing  in  popularity  all 
the  time,  consists  of  figure  subjects,  stamped  out  of  thin 
bristol  board,  either  hand-painted  or  lithographed,  and 
having  pieces  gummed  on  the  back  so  that  the  whole 
forms  an  easel,  and  will  stand  upright.  These  place 
cards  are  usually  taken  away  as  souvenirs  by  the  guests. 
We  have  special  designs  for  place  cards,  suitable  for  all 
occasions,  from  a  children's  birthday  party  to  a  club 
affair  strictly  for  gentlemen. 

"Stylish  dance  programmes  are  very  dainty  little 
things,  with  an  embossed  design  containing  the  colors 
of  the  person,  club  or  society   holding  the  dance. 

"The  average  person  hardly  realizes  that  there  can  he 
as  much  style  in  stationery  as  in  clothing.  True,  the 
styles  of  stationery  hardly  change  as  often  as  do  styles 
of  clothing;  but,  in  the  social  circles  which  follow  fairly 
strictly  the  decrees  of  Dame  Fashion,  one's  'up-to-date- 
ness,' so  to  speak,  can  be  about  as  accurately  determined 
by  one's  stationery  as   by  one's  coat." 


STATIONERY   STYLES  IN  THE  U.   S. 

Purveyors  of  note  paper  by  which  many  of  the  social 
functions  are  carried  to  a  climax  of  polite  elegance,  in- 
volving the  honors  of  social  prestige  in  the  autocratic 
court  of  good  form,  are  no  laggards  in  their  search  for 
befitting  luxuriousness.  'flic  restless  desire  for  novelty 
and  the  'insatiate  appetite  for  "  change,"  which  has  be- 
come the  disease  of  the  day,  fax  the  ingenuity  of  inven- 
tion to  the  very  point  of  despair  where  the  patrons  of 
fashionable  supplies  are  in  the  majority.  No  one  is  sup- 
posed, however,  to  peer  into  this  hidden  quarter  but  to 
go  and  choose  the  latest  and  smartest  with  well-bred 
serenity  and  bestow  their  season's  order  for  note  paper 
as  if  it  merely  fell  from  the  skies  and  was  disconnected 
with  every  mortal  effort. 

White  note  paper,  let  it  be  known,  stands  imperiously 
at  the  present  moment  as  the  smart  paper  of  the  season. 
All  colors  are  tabooed,  no  matter  howr  entrancingly  soft 


63 


BOOKSELLER  AND  STATIONER 


and  pale  are  the  tints.  White  alone  is  the  insignia  of 
good  taste,  and  the  evidence  that  the  writer  knows  it 
well  and  holds  to  it.  Faithful  souls  there  are  who  have 
always  held  tliat  such  was  the  case,  and  never  have  de- 
viated from  their  educated  sense  of  propriety  and  good 
taste  in  the  use  of  what  they  termed  in  defence  "  the 
only  paper  a  lady  or  a  gentleman  ever  used  "  are  now 
having  their  innings. 

There)  are  vaxious  sizes  of  note  paper  in  demand,  from 
the  extremely  small  invitation  -note  to  the  larger  corres- 
pondence size,  which  is  a  good  square  sheet  with  a  gen- 
erous envelope  to  matqh,  and  that  leads  one  lo  expect 
at  first  glance  that  it  represents  some  friend's  bidding 
to  a  wedding.  The  -man  or  woman  who  has  the  gift  of 
letter-writing  and  cultivates  it,  seldom  patronizes  a  fash- 
ionable stationer,  but  buys  his  or  her  supply  by  the 
pound,  and  selects    it     from     among  the  lordly  old-style 


"- 


^ 


Waterman  Building,  Montreal. 

sheets  at  that,  where  heart  and  mind  may  have  its  free- 
dom, and  the  intellect  give  play  to  any  fancy. 

A  word  about  the  envelopes  in  vogue.  They  have  re- 
turned to  their  old  pointed  flap  style,  after  asserting 
themselves  for  some  time  by  deep  straight  flaps,,  which 
of  late  were  the  only  correct  form.  As  the  test  of  the 
pudding  lies  in  the  eating  of  it,  so  it  would  seem  that 
the  test  of  envelope  flaps  is  that  pointed  ones  are  tihe 
most  secure.  Foreign  correspondence  paper  has  envel- 
opes that  are  lined  with  a  color  after  the  French  style, 
in  order  to  protect  the  enclosed  written  page  from  too 
anxious  eyes  and  prying  natures.  This  was  a  need,  in- 
deed. 

All  the  feminine  world  is  not  to  be  ruled  by  any  one 
fashion  in  paper,  or  in  any  other  way.    In  that  indepen- 


dent world  colored  papers  still  have  a  charm  not  to  be 
outdriven.  The  output  is,  it  must  be  confessed,  lovely 
in  color^in  the  palest  of  French  gray,  lavender-blue  and 
the  gray-blue  of  a  Holland  sky,  as  well  as  the  very  latest 
revival  of  the  early  Victorian  buff.  In  this  paper,  grad- 
ed sizes  are  maintained  on  the  same  scale  as  in  white 
paper,  while  envelopes  revert  to  the  old  pointed  style  as 
well. 

Sealing  wax  keeps  up  to  matched  tints  in  all  colored 
paper.  Whereas,  the  devotees  of  white  paper  are  more 
prone  to  use  silver  wax  on  a  tint  of  silvery  gray,  indi- 
viduals there  are  who  have  a  fancy  to  seal  not  only  the 
envelope,  but  the  upper  left-hand  corner  of  the  front 
sheet  of  their  note  paper.  The  home  address  printed  in 
colors,  or  in  white  upon  white  or  white  upon  colors,  is 
in  general  use.  Country  house  paper  funs  to  the  English 
style  of  putting  the  name  of  the  country  seat,  the  rail- 
road station  and  telephone  numbfcr  in  a  group,  in  the  up- 
per left-hand  corner. 

A  very  growing  fancy,  which  we  have  adopted,  is  to 
have  a  printed  picture  of  the  writer's  country  home,  or 
some  special  landscape  attached  to  it,  or  a  bit  of  its 
surroundings  or  belongings,  printed  in  the  middle  of  the 
top  front  sheet.  All  this  is  an  interesting  side  of  indi- 
vidualism and  an  extremely  attractive  one.  It  has  its 
fitness  also  in  quill  writing,  and  the  use  of  blue  ink, 
which  some  few  persons  have  a  fad  for  using. — Fabrics, 
Fancy  Goods  and   Notions. 


213  5  9 


New  Home  of  Carbon   Paper  and  Ribbon  Mfg.  Co. 

IN  THEIR  NEW  HOME. 

The  Carbon  Paper  and  Ribbon  Mfg.  Co.,  Toronto, 
have  given  tangible  evidence  of  their  business  growth  by 
moving  into  a  fine  building  of  their  own  at  176-178  Rich- 
mond Street  West,  Toronto.-  The  accompanying  picture 
shows  what  their  building  looks  like.  They  have  now 
more  than  double  the  floor  space  of  their  old  premises, 
which  became  altogether  too  small  to  hold  them  as  their 
output  went  on  increasing.  Their  specialties  in  carbon 
papers,  typewriter  ribbons,  etc.,  will  now  be  more  than 
ever  a  factor  in  the  market.  It  was  observed  that  ad- 
ditions had  also  been  made  to  the  office  staff,  which,  of 
course,  made  a  larger  office  necessary. 


A  STORY  OF  GROWTH. 

The  accompanying,  photograph  of  the  Montreal  head- 
quarters of  the  L.  E.  Waterman  Co.,  of  Canada,  Limit- 
ed, at  136-138a  St.  James  Street,  illustrates  the  extent 
this  business  has  attained  since  its  active  conception  in 
Canada  comparatively  a  short  time  ago.  The  building  is 
fitted  up  with  every  modern  convenience  for  the  handling 
of  their  fountain  pen,  ink  and  I  lardtinoiith  pencil  busi- 
ness. During  last  spring  the  adjoining  building  was  occu- 
pied and  already  the  firm  feels  pressed  for  space.  Visiting 
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stationers  are  at  all  times  made  welcome  by  the  man- 
ager, Mr.  J.  E.  Kastner,  whose  private  office  is  on  the  first 
floor. 

BERLIN'S  HOLIDAY  BOXES. 

There  is  something  more  demanded  by  the  patron  of 
the  gift  papeterie  counter  nowadays,  than  a  "box"  with 
a  picture  of  holly    or    mistletoe    on  its  top;     something 


No.  5305 

more  than  a  pretty  holiday  sentiment  inscribed  in  gilt 
on  the  cover. 

"Quality"  in  the  filler,  real  novelty  in  envelope 
shapes,  pleasing  finishes  in  pen  surfaces,  and  plenty  of 
variety  in  the  decorative  features  of  the  boxes  them- 
selves are  not  only  necessary  where  the  dealer  wants 
sales  as  well  as  a  showy  window,  but  are  demanded  by 
the  consumer  of  to-day. 

Nothing  so  firmly  established  the  reputation  of  the 
makers  of  "Berlin's  Quality  First  Papers"  as  the  keen 
regard  on  their  part  for  the  requirements  of  an  up-to- 
date  trade;  the  Berlin  holiday  line  for  1907,  something 
extraordinary  in  point  of  size  and  variedness,  one  of  the 
best  trade  makers  a  stationery  house  ever  put  out. 


No.  5291 


No.  5278 


Berlin  &  Jones  people  send  a  sample  assortment  making 
up  a  holiday  order  from  it. 

The  trade  visiting  New  York  have  three  New  York 
Berlin  salesrooms  to  choose  from;  The  "factory,"  547-553 
West  27th  St.;  "Broadway,"  621  Broadway,  corner  Hous- 
ton; "Down-town,"  136  William  St.  They  all  keep 
"open  house." 

« 

FOUNTAIN  PENS  CONFISCATED. 

Fountain  pens  to  the  tune  of  five  hundred  form  the 
latest  addition  to  the  loot  of  the  custom  officers.  Mr. 
Kastner,  of  The  L.  E.  Waterman  Co.,  of  Canada,  Limit- 
ed, Canadian  headquarters,  Montreal,  states  that  the 
pens  were  smuggled  into  Montreal  by  a  man  who  gave 
his  name  as  W.  B.  Feurst.  Mr.  Feurst's  way  of  carry- 
ing on  business  was  to  go  to  the  United  States,  and  re- 
turn by  way  of  Niagara  to  Montreal,  in  which  place  he 
disposed  of  the  pens  about  his  person. 

Complaints  had  reached  the  custom  house  department 
that  this  man  had  been  smuggling  pens  into  Canada. 
His  headquarters  were,  it  is  stated,  in  Montreal.  As  a 
result  detectives  were  informed  and  visiting  the  place 
in  St.  Lawrence  St.,  found  five  hundred  pens.  These  they 
took  charge  of.  Feurst  paid  one  visit  to  the  custom  house 
to  see  how  the  land  lay,  but  failed  to  return,  skipping 
to  parts  unknown. 

The  pens  have  an  invoice  value  of  $1  each,  so  that 
the  lot  is  worth  $500.  The  duty  on  these  pens  is  27£ 
per  cent. 

As  far  as  can  be  learned,  up  to  the  present  writing, 
the  confiscated  pens  will  be  offered  for  sale,  but  to 
prevent  unfair  competition  they  must  realize  the  invoice 
price  plus  the  duty.  The  pens  will  be  destroyed  if  this 
price  is  not  secured.  At  the  time  of  going  to  press  the 
matter  is  still  in  abeyance. 


The  few  boxes  illustrated  with  this  cannot  begin  to 
give  the  reader  an  idea  of  its  scope.  The  best  way  for 
the  Canadian  trade  to   "discover"  things  is  to  have  the 


RUBBER  TYPE  SPECIALTIES. 

The  growth  of  the  rubber  type  trade  is  reflected  in 
the  rapid  development  of  firms  who  manufacture  such 
articles.  The  Fulton  Rubber  Type  Ink  and  Pad  Com- 
pany, of  Elizabeth,  N.J.,  is  one  of  the  firms  which  have 
pulled  the  rubber  type  business  up  to  its  present  import- 
ance. This  firm  started  on  its  successful  career  with  a 
factory  containing  only  500  square  feet  of  floor  space. 
To-day  the  large  premises  necessary  for  the  conduct  of 
their  business  have  no  less  an  area  than  33,000  square 
feet — or  sixty-six  times  their  original  factory  space. 
They  have  all  the  latest  machinery  for  turning  out  such 
articles  as  Fulton  sign  and  price  markers,  business  and 
office  outfits,  self-inking  stamp  pads,  quick  drying  and 
non-blurring  daters,  numberers,  juvenile  and  toy 
printers  and  such  like  goods.  They  also  manufacture  all 
the  accessories  necessary  for  their  articles,  such  as  de- 
corated tin,  polished  wood,  leatkeret  and  paper  boxes, 
grooves,  holders,  tweezers,  in  fact  everything  that  goes 
into  their  goods.  Making  all  their  articles  under  one 
roof  they  can  sell  at  a  lower  price  than  is  possible  under 
less  favorable  circumstances. 


VJ&«I#    PENCILS 


PENCI'-S 

CAN  NOW  B  ".  OBTAINFD 
FITTED  WITH  HEAVY  GILT 
PROTECTORS  and  RUBBERS 


LONDON,  Eng. 


THE  BEST  THE  WORLD  PRODUCES 
17  DEGREES-SOFTEST  TO   HARDEST 

SAMPLES   AND    PARTICULARS   ON    REQUEST. 

AMERICAN  LEAD  PENCIL  COMPANY,  new  york 


HBVENUS  "AMERICAN  PENCIL  C0.Ne\ 
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IMPROVE  THE  AP- 
PEARANCE OF  YOUR 
STATIONERY  IN  THE 
OFFICE.  BANK, 
SCHOOL  OR  HOME 
BY    USING   ONLY 


PAPER 
FASTENERS 


"0.  K." 

There  is  genuine  pleasure  in  their  use  as  well  as 
PERFECT  SECURITY 

These  Fasleners  are  in  a  class  by  themselves  There 
are  no  others  like  them,  therefore  they  can  not  be  com- 
pared with  the  ordinary  paper  clips  which  depend  en- 
tirely on  friction  (or  their  holding  power. 

The  "0.  K."  Paper    Fasteners    have   the  ^jural 
advantage  of  a  tiny  but  mighty,  indestruc-  <- 

tible  piercing  point  which  goes  throt^herenj     J  ^  ° 
sheet  co-acting  with  a  small  PROTECTING 
SLEEVEwhich  prevents  any  liability  of  injury. 

NO  SLIPPING      HANDSOME 

COMPACT     STRONG 

Easily  put  on  or  taken  off  with  the  thumb 
and  finger.      Can  be  used  repeatedly  and 
"they  always  work."  Made  of  Brass,  3  sizes 
Put  up  in  Brass  Boxes  of  100  Fasteners  each. 
All  enterprising  stationers. 
Send  10c  for  sample   box  of  50,  assorted 
sizes.     Illustrated  descriptive  booklet  free. 
Liberal  discount  to  the  trade. 

THE  0.  K.  FASTENER  CO.,  Mfr.. 

Dept.  S  SYRACUSE,  N.  Y.         2  B 


WE  KNOW 

What  is  wanted. 
We  make  it  and  in  the  form  of 


PEEfifcESS 


Offer  it  to  you  as  the  Best  Carbon  Paper 

and  Typewriter  ribbons    on 

the  market. 


The  Carbon  Paper  and  Ribbon  Mfg.  Co. 

Limited 

Office  and  Factory— 176  Richmond  Street  West. 
TORONTO.  CANADA 


INKY 

is  one 

referring 


CARTER'S 
INK  ERASER 


A  SURE  CURE  FOR  INK  BLOTS  ON 

PAPER,  CARPETS,  DESKS, 

HARDWOOD  FLOORS, 

ETC. 


Two  1  oz.  bottles  in  a  handsome  pasteboard  box 

with     slip    cover,    each   dozen   in  an 

easel  box  for  counter  display. 

THE  CARTER'S  INK  CO., 

Boston        New  York        Chicago        Montreal 


•o«o»o»o»o»o«o«o»o»o«o»o«o«o»o»o»o 
0 


1!!°  J.  B.  Holland  &  Fils  Go. 

WHOLESALE 

STATIONERS 

MONTREAL 

School  Books        Exercise  Books 

Specialties  in 

PAPETERIE  BOXES 

LINEN  FINISH 


LORD  GREY) 

BARONNE       Empire  Sizes 

MARQUISE   ) 


0 

0 
0 
0 
0 
0 
0 
0 
0 
0 
0 
0 
0 
0 
0 
0 

V 

0 
0 
0 
0 
0 

•  0 

o«o»o«o»o»o»o»o«o«o»o«o«o«o»o«o«o« 


BOUDOIR 


Billet  Sizes 


COUNTESS 

In  Three  Colors— AZURE,  GREY.  NILE  GREEN 

WRITE     TOR     PRICES     AND     SAMPLES 
e>-l*    ST.    VINCENT   STREET 


0 

A 

0 
0 

0 
0 
0 


0 
0 
0 

0 
0 
0 
0 
0 
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PELOIZE    POSTAL    SCALES 

Invaluable  to  the  Office,  Store  and  Home 

They  tell  instantly  the  exact  -'ost  of  postage  in 
cents  on  all  mail  matter.  Warranted  Accurate. 
Several  sizes. 

NATIONAL.  4  lbs.  -  -  S3.75  STAR,.  1  lb.  -  ■  -  $2  00 
UNION,  1%  lbs.  -  -  3.00  CRESCENT,  1  lb.  -  ■  1.50 
COLUMBIAN,  2  lbs.    -    2.50 

Buy  through  your  Jobber. 


PELOUZE  SCALE  &  MFG.  CO. 


Chicago 


"ROB  ROY 


>9 


SOLD  BY 

ALL  STATIONERS 

in  6d.,  1/-  and 

Gross 

Boxes 


This  series  of 
J$P  Pens  is  made  of  the  same 

^"  material,  by  the  Bame  tool?,  by 

the  same  process  and  at  the  same 
Works  as  the  series  of  *  Waveiley  '  Pens 
which  Ilinks,  Wells  &  Co.   have  for  33  years 
and    upwards   (prior  to  Sept,    11)01),    manufac- 
tured for  and  Fupplied  to  the  Prrpri  tors  thereof. 

HINKS,  WELLS  &  Co.,  Birmingham,  Eng. 


Writing   and    Selling 

Better  Than    Ever 

WAVERLEY 
PENS 

EVERY   PEN   SELECTED 


Sold  by  the  Leading  Wholesale  Houses 


Sample  cards  and  trade  price  lists  sent 
per  return  mail. 

Macniven  &  Cameron,  Ltd.,  Waverley  Works,  Edinburgh 


The  most  popular  pens  are 

ESTERBROOK'S 

MADE  IN  ALL  STYLES 


Fine  Points,  Ai,  128,  333 
Business,  048,  14,  130. 

Broad  Points,  312,  313,  314. 
Turned-up  Points,  477,  531,   1876. 

CANADIAN   AGENTS : 

THE    BROWN    BROS.,    LIMITED 
TORONTO. 


SPENGERIAN 

STEEL  PENS. 

The  Standard  Brand  in  United  States  for 
over  fifty  years,  among  expert  and  careful 
writers,  and  recognized  by  accountants 
and   correspondents  as 

THE  BEST 

Works  :  BIRMINGHAM,  ENGLAND 

Imported  by  all  the  leading  stationers  in 
Canada. 

Proprietors :  Spencerian  Pen  Co.,  New  York 


A  good  pen  is  a  good  servant,  and 
John   Heath's   Pens  are  made  to  serve  ! 

ALWAYS  READY  AND  ALWAYS  WILLING. 

Thev  were  first  45  years  ago,  and  are  still 
leading  the  way.     British    made   of   British 
steel.     Write  for  samples. 
j  LONDON    AGENCY 

|    8  St.  Bride  St.,  LONDON,  E.C.,  ENGLAND 


"Sports"  Playing  Cards 


THE    BEST    VALUE 
IN  THE  MARKET. 

ONE  OF  MANY 
VARIETIES 


Leaders  in  a  second 
(trade  —  GOOD 
LUCK  and  ST. 
LAWRENCE. 


SPECIAL  CARD    FOR 
WHIST  PLAYERS 


LACROSSE  DESIGN. 

We  are  hsidquarters  for   PLAYING   CARDS 

MADE    IN    CANADA.. 

Style  and   finish  equal  to  Imported  Cards. 

Advertising    Cards    of  all   sorts—Novel  Designs. 

FOR  SAMPLES  AND  PRICES  APPLY— 


L 


The  UNION  CARD  &  PAPER  CO.,   t 

Limited 

MONTREAL.  ? 

.^■ayava>'*yayava*a>«f 
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.. 


Do  not  fail  to  read 

The  Possibilities  of 

a  Sheet  Music 

Department 

in  this  month's  issue  of  the  Book- 
seller and  Stationer. 

Then  write  us  for  our  Prices  on 
Popular   Music. 

An     instrumental     success    by    a 
Canadian  Composer 

GEM 

MARCH  AND  FIVE  STEP 
Special  to  the  trade  Ten   Cents. 

The  Delmar  Music  Co. 

Lindsay  Building  -  MONTREAL 


fe5erliner  Gram-g-phone. 

.  •  ill 

m""  *"*"                         HIS  MASTER'S  VOICE 

No!  They  Don't  Crush  Your  Book  Trade; 
They  Boom  It. 

Where  did  you  get  the  notion   that   a   stock   of  Talking 
machines  in  your  store  spell  disaster  for  your  book  trade? 

Isn't  Meeting  People  the  very  essence  of  your  business? 

Isn't  any  addition  to  the  number  of  people  you  meet  a 
"  to-be-loooked-for  "  occurrence  ? 

Well   then   "Berliner"    and    "Victor "  Cram-O-Phones 

will  bring  a  great  number  of  people  into  your  store  who 
in  addition  to  the   musical    purchase   will   buy   books, 
stationery,  wall  paper,  etc. 

/Wore  Truth  to  Come. 

DISTRIBUTORS  FOR  CANADA. 
J.  &  A.  McMillan,       -      -       -        St.  John,  N.B. 
Clark  Bros.  Co.                          -        Winnipeg,  Man. 
Dyke,  Evans  &  Callaghan,        -        Vancouver,  B.C. 
R.  S.  Williams  &  Sons,  Limited,     Toronto,  Ont. 
Nordheimer  Piano  and  Music  Co.,  Toronto,  Ont. 
Royal  Stores,  Limited,             -        St.  John's,  Nfld. 
Cordingly  Bros.            -         -            Brockville,  Ont. 

Write  your  nearest  distributor. 

THE  BERLINER  GRAMOPHONE  CO. 

OF  CANADA,  LIMITED,  MONTREAL 

WE    MAKE 


RULES 


FOR   THE 


JOBBING 
TRADE 


ALL  KINDS  AND 
GREAT  VARIETY 


IN 


Finish,  Color  and  Scales 


FOR  THE 


ADVERTISER 


Nothing  is  better 

than  our  Fine 

Colored  Rules  with  gilt  printing— THEY    ARE    KEPT. 


WESTCOTT-  JEWELL  CO. 


Factory  and  Office 


SENECA  FALLS,  N.Y. 
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THE  SITUATION  THIS  MONTH. 

The  situation  in  retail  music  departments  at  present 
is  very  interesting.  Holiday  songs  referring  to  the 
summer  months,  have  sold  exceptionally  well  and  are 
still  in  more  than  ordinarily  active  demand. 

Some  of  the  new  songs  recently  brought  before  the 
public  in  the  United  States  and  others,  not  quite 
current,  but  which  are  selling  well,  are  as  follows  : 

"Darling,"  published  by  the  Shapiro  Publishing  Co., 
New  York,  is  a  very  pretty  composition  and  ought  to 
make  a  big  success  when  it  is  fully  established  in  popular 
favor. 

Williams  and  Van  Alstyne,  writers  of  "In  the  Shade 
of  the  Old  Apple  Tree,"  have  launched  another  song  suc- 
cess on  the  market.  This  song  will  prove  a  hit.  It  is 
entitled  "On  an  Old-Fashioned  Buggy  Ride." 

In  comic  songs  "I  have  Got  a  Tickling  Sensation 
Round  my  Heart  for  You  That  Can't  be  Scratched," 
while  having  rather  a  long,  peculiar  name,  is  a  good  song 
nevertheless,  and  is  sure  to  suit  the  public  who  like  this 
class  of  thing. 

"Little  Nemo  and  his  Bear,"  is  at  present  being  suc- 
cessfully interpolated  in  the  production  "The  Wizard  of 
Oz." 

In  the  piece,  "The  Song  of  the  Angry  Deep,"  Arthur 
J.  Lamb  and  Paul  de  La  Zarre  have  exceeled  themselves. 
The  piece  is  of  a  bass  and  baritone  class  and  is  even 
better  than  their  other  great  success  "Asleep  in  the 
Deep."    It  is  published  by  Jos.  Morris,  Philadelphia. 

A  very  popular  march  song  is  "Just  Take  Me  Down 
to  Wonderland."  This  composition  is  by  the  composers 
of  "The  Watermelon  Vine." 

A  very  pretty  ballad  is  "When  the  Evening  Breeze  is 
Sighing  Home  Sweet  Home."  This  ballad  is  being  sung 
successfully  in  many  of  the  vaudeville  and  musical  com- 
edy productions  in  the  United  States. 

The  Haviland  Publishing  Co.,  New  York,  have  an 
exceedingly  pretty  number  in  "Little  Black  Me." 

"The  Hymns  of  the  Old  Church  Choir,"  words  by 
Arthur  J.  Lamb,  music  by  Alfred  Solman,  is  a  song 
suitable  to  any  home.  Arthur  J.  Lamb's  greatest  suc- 
cess was  "Asleep  in  the  Deep." 

Among  coon  songs,  the  ones  most  called  for  at  pre- 
sent are  "Ta,  Ta,  Au  Revoir,  I'm  Going  to  go,"  and 
"Under  the  Tropical  Moon." 

One  of  the  big  New  York  successes  "I  Get  Dippy 
When  I  do  that  Two-step  Dance,"  is  now  being  sold  in 
Montreal  with  a  fair  success.  When  the  theatrical 
season  is  on  and  this  song  is  brought  before  the  public, 
it  should  secure  a  fair  share  of  patronage. 

A  great  novelty  song  is  "I'm  the  Kid  that  Built  the 
Pyramid."  This  is  used  by  Billy  Van,  comedian,  to  the 
advantage  of  both. 


"Way  Back"  is  characterized  by  the  publishers  as 
the  famous  Oshkosh  song  and  is  one  of  the  features  of 
"Fascinating  Flora"  a  production  now  at  the  Casino  Roof, 
New  York. 

Among  instrumental  music,  the  "Egyptian  Waltzes" 
are  well  to  the  front.  The  Delmar  Music  Co.,  Montreal, 
are  doing  very  well  with  "G.  E.  M.,"  a  march  and  five- 
step.  In  waltz  songs  "Vanity  Fair,"  published  by 
Jacobs  of  Boston,  is  much  in  vogue.  "Moon  Face,"  a 
characteristic  march  and  two-step,  is  now  making  its 
first  appearance  in  Montreal.  A  rube  characteristic 
dance  piece  is  "A  Needle  in  the  Haystack." 


RECENT  MUSICAL  COPYRIGHTS. 

Tesis.  Danse  Caracteristique.  By  F.  H.  Losey.  Op. 
226.  The  Crater.  March  and  Two-Step.  By  Harry  J. 
Lincoln.  Vandersloot  Music  Publishing  Company,  Wil- 
Hamsport,  Pennsylvania. 

Stingy,  or  S-t-i-n-g-y  and  That  Means  You.  Song. 
Words  by  Harry  L.  Newton.  Music  by  Hampton  Durand. 
Chicago. 

Ottawa,  Home  Sweet  Home.  Words  and  Music  by 
Alb.  E.  Dion.  Arranged  by  J.  P.  Neville.  Albert  E. 
Dion,  Ottawa. 

Manono.  A  Maori  Love  Song.  Words  and  Music  by 
Herbert  Leiser,   Victoria. 

The  Picture  I  Have  of  You.  (Song.)  Words  by  Wm. 
15.  Friedlander.  Music  by  Chas.  E.  Mullen.  Will  Rossi- 
ter,  Chicago. 

Valse  Caprice.  For  Piano.  By  Henry  J.  Lautz,  Op. 
(i.  No.  1.    Whaiey,  Royce  &  Company,  Limited,  Toronto. 

Canadien  Tou jours  !  (Chant  patriotique.)  Paroles  de 
Gaston  Leury.  Musique  de  Charles  Tanguy.  J.  E.  Belair, 
Montreal. 

Topoka.  By  Henry  M.  Jones.  (Music)  Jerome  M. 
Ilemiok  &i  Company,  Detroit. 

Danse  Canadienne.  Caprice.  Par  Thomas  N.  Proulx. 
Thomas  N.  Proulx,  Montreal. 

Vesper.  By  J.  Parnell  Morris.  (Hymn  and  Music.) 
J.  Parnell  Morris,  London. 

The  Elmore.  Polka  Two-Step.  By  W.  H.  Hodgins. 
W.  H.  Hodgins,  Toronto. 


An  author  was  once  called  upon  to  pay  a  bill  he 
owed.  The  creditor  spoke  strongly,  and  insisted  upon 
some  definite  date  being  mentioned  for   settlement. 

"Certainly,"  the  author  replied,  "though  there  seems 
to  be  a  rather  unnecessary  commotion  about  this  trifle. 
I  will  pay  this  bill  as  soon  as  I  think  of  it  after  receiv- 
ing the  money  which  a  publisher  will  pay  me  in  case  he 
accepts  the  novel  which  I  will  write  and  send  him  just 
as  soon  as  I  feel  in  an  energetic  mood  after  a  really 
good  idea  for  a  plot  has  occurred  to  me  !" — Birmingham 
Post. 
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"  Wellington  " 
Photo   ^upplies 

Easy  to  Sell  Good  Profits 

Full  Directions  Given 

Start  Selling   Wellington 
Photo  Supplies 

"  Wellington  "  plates,  papers  and  films  will 
attract  trade.  Our  window  display  selling 
helps,  and  our  advertising  makes  sales  easy. 
"Wellington"  lines  have  a  world-wide 
reputation,  and  will  get  and  hold  business. 

For  "  what  you  want,  when  you   want   it," 
drop  us  a  line. 

Feature  Our  Papers    This    Month 

Ward  &  Company 


13  ST.  JOHN  ST. 


MONTREAL 


Not  in  the  Trust 


JOBBERS 
NOTICE 

We  make  them  and 
others  too.  Send  for 
catalogue  on  Eye 
Shades,  Shields  and 
Goggles. 

Chicago    Eye 
Shield   Co., 

143-145  South  Clinton  Street, 

CHICAGO,  ILL. 


EDWARD  H.  MILLER 

Booksellers'  and  Stationers'  Agent 


Having  a  thorough  knowledge  of  the 
English  market,  and  having  had  many 
years'  experience  in  the  Colonies,  I 
am  in  a  position  to  execute  orders  for 
Canadian  firms  in  an  intelligent 
manner.    Terms  on  application. 


142  Long  Acre, 


LONDON,    W.C. 


MARK 


H  igh  G  rade 
Printing 

from  the  conception  of  the 
idea  to  the  finished  job — we 
are  now  ready  to  produce  in 

our  NEW  PRINTING 
DEPARTMENT 

With  everything  new — 

NEW  MANAGER— 
from  New  York  City,  full  of 
the  ideas  and  methods  of  the 
best  printers,  advertisers  and 
publishers  of  the  States — 

NEW  PRESSES— the 
latest  products  of  the  press 
makers — 

NEW  TYPE— the 
best  faces  selected  from  the 
stocks  of  leading  foundries 
and  a 

NEW  RESOLVE— to 
.make  every  job  a  credit  to 
us  and  to  you — we  ask  for  a 
chance  to  figure,  furnish  lay' 
outs,  dummies,  schemes  and 
designs  for  anything  from 
a  letterhead  to  a  catalog — 


If   you    want 

"printing  that's  different 

let    us   hear    from   you 


MACLEAN 


PUBL 

c  o 


S  H  I  N  G 
LTD 


John     Bayne     MacLean 
President 

10  Front  St   East     Toronto 

MONTREAL         WINNIPEG 
LONDON  ENG 

PRINTING    DEPT 

Charles    Edward   Peabody 
Manager 


mark 
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PHOTO  COPYRIGHT. 

At  a  recent  meeting  of  the  Canadian  Photographers' 
Association,  it  was  determined  to  make  an  effort  to  have 
the  copyright  fee  for  photographs  reduced  from  $1  to  50 
cents.  It  was  thought  that  the  dollar  fee  was  too  high, 
especially  in  view  of  the  fact  that  three  copies  of  the 
photo  to  be  copyrighted  are  required  to  be  filed,  thus 
adding  to  the  expense. 

DEVELOPING  FOR  AMATEURS. 

In  managing  a  pholo  supply  department  one  will  be 
pretty  sure  to  receive  requests  from  customers  to  develop 
and  print  their  negatives.  In  fact,  this  branch  of  the 
photo  supply  business  is  given  a  good  deal  of  prominence 
by  retailers  in  Toronto.  Some  of  them  even  go  so  far 
as  to  work  a  mail  order  developing  and  finishing  business. 
The  undoubted  fact  that  they  succeed  in  this  line  shows 
what  the  potentialities  of  a  country  town  photo  supply 
business  really  are.  It  shows  what,  a  great  success  lies  in 
store  for  the  stationei  who  goes  in  for  a  photo  supply 
business  with  the  energy  which  should  be  characteristic 
of  a  true  man  of  business. 

It  is,  of  course,  quite  obvious,  that  to  conduct  a. 
successful  developing  and  finishing  department,  there  must 
be  someone  in  charge  of  the  business  who  thoroughly  un- 
derstands photography.  Fortunately  in  these  days  of 
"  earner afiends,"  it  is  by  no  means  hard  to  locate  young 
fellows  who  give  the  subject  of  photography  a  large  pro- 
portion of  their  time  and  attention. 

A  stationer  therefore,  (who  is  not  himself  a  camera. 
enthusiast)  should,  if  lie  intends  to  make  photo  sup-plies 
a  prominent  part  of  his  business,  lose  no  time;  in  securing 
the  services  of  a  competent  man  to  manage  it.  Photo 
supply  buyers,  invariably  look  upon  the  dealer  as  a  man 
of  authority  in  the  subject  of  photography,  and  frequent- 
ly take  to  him  all  their  troubles  in  this  direction.  It 
follows,  that  if  the  supply  department  is  to  reach  a  stage 
of  development  consistent  with  the  importance  of  the 
oilier  branches  of  a  stationer's  business,  it,  must,  expect 
to  be  confronted  with  manj  a  photographic  problem 
which  can  only   be   answered    by   a   practical   person. 

Some  stationers  might  deem  the  employment  of  a 
special  man  too  great  an  expense.  The  point  is,  how- 
ever, that  a  good  man  will  make  his  department  pay  his 
salary,  and  pay  the  dealer  a  good  profit.  The.  stationer 
would  be  in  the  position  of  business  manager,  while  his 
clerk  occupied  himself  with  the  technical  details. 

One  of  the  largest  (inns  of  retail  photo  supply  dealers 
in  Toronto  is  managed,  so  far  as  the  business  is  con- 
cerned, by  a  man,  who,  it  is  said,  never  took  a  photo  in 
his  life.  He  is,  however,  surrounded  by  a  few  practical 
men,  and  together,  they  conduct  a  very  profitable  busi- 
ness. 

Charges  for  developing  and  finishing  should, (as 
should  everything  else  in  business)  he  based  on  cost.  In 
arriving  at  a  scale  of  charges  .  the  chief  items  of  cost, 
would  of  course,  bfc  salary  of  clerk  and  vafue  of  materials 
used  Given  below  is  a  lisl  of  Hie  charges  made  by  One 
of  the  most  prominent  retail  supply  nuns  in  Toronto, 
which  may  be  of  some  assistance  in  estimating  the  prob- 
able profits  of  a  developing  and  finishing  business 

It  is  almost  needless  to  point  out  what  a  stimulant 
such  a  department   would     be  to  general     business      You 


would  gel  people  into  the  store  who  may  seldom  enter  it 
for  any  other  reason.  These  people  will  become  custom- 
ers.not  only  for  your  supply  department,  but  as  well  for 
your  general  lines  of  goods.  An  amateur  photographer 
is  frequently   a   good  spender. 

Schedule  of  Prices. 

"P.K."    means    "  Pocket   Kodak,"    "F.P.K."    means 
"  Folding   Pocket    Kodak." 


Developing. 

ind  2 (, 


l'.K 
P.K. 


li 
12 

li 
12 

li 
12 


Brownie   Nos 

I  \  in.  x"  2  in. 

I I  in.  x  2  in 
No.  t  F.P.K 
No.   1   F.P.K 

No.    1    A.   F.P.K 
No.    1A.    F  P.K. 

3£   in.  x  3|   in 6 

J\  in.  x  3|  in 12 

•>!    in.    x    Jj    in G 

3 !    in.   x    I  |    in ' 12 

1  in.  x  5  in.  and  3 

x  f>   in.   and  3 

x    7    in 

x   7   in 


exposures 


I  m 
5  in 
5  in 


in 
in 


1: 


in. 
in. 
in. 
in. 


Developing    Plates    and    Film    Pac 

2A  in 

3|  in '...' 

Z\    in '" 

5J  in 


1")  cents, 
la  cents. 
25  cents. 
15  cents. 
25  cents. 
211  cents. 
35  cents. 
25  cents. 
35  cents. 
25  cents. 
35  cents. 
■  ill  cen  Is. 
15  cents. 
HI  cents. 
65  cents. 


•i  cents  each. 

1  cents  each. 

1  cents  each. 

5  cents  each. 


1  '"■  x  5  in 5  cents  each. 

!i   '"•  x  6i  in 7  cents  each. 

i  7  in 7  cents  each. 

*   in-  10  cents  each. 

12  cents  each'. 

Printing  and    Finishing. 
(Prices    per    each    print.) 


6|    in 
8  in.   x  1 


Unmounted 

2^.  cents 
31  cents 


Mount  ed 

■'U   cents 

5  cents. 


:^i  cents    5  cents. 

4i  cents    (j  cents. 


Brownie  No.  1 

2(   in.  x  3-j   in 

2A  in.  x  1}  in 

3J  in.  x  3£  in 

31  ■»•  x  H  in U  cents  6  cents. 

1  in-  x  4  in 5     cents    7  cents. 

1  in    x  5  »" 5     cents    7  cents. 

:'i!    '"•  X  51   in  5     cents    7  cents. 

tents      1 1  cents. 

11   cents. 

20  cents. 


x  /  in. 


10 


;>   111 

■r>  in-   x  8  in...  .   10  cents 

6  in-   x  8   in  15  cents 


lii  in.  x  U  in. 
8  in.  x  10  in 


15  cents    20  cents. 

211  cents 25  cents. 


Bromide 

Enlargements. 

Unmounted 

.Mounted 

each. 

each. 

■1     III       X     /     111. 

30  cents 

Ill   cents. 

liA  in.  x  8|  in 

Hi  cents 

50  cents 

8  in    x  10  in 

50  cents 

65  cents. 

10   in     x   12   in 

75  cents 

SI  00 

1 1    in     x    14    in 

$1.00 

$1.25 

14    in     x    17    in 

$1.25 

$1.75 

16    in.    x    2H    in 

$1  Mi 

$2.00 
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Bookseller  and  Stationer 


250%  Profit  in  Post  Cards  250% 


Over  $25.00   Profit   on  $10.00 


ONE  OF  OUR  LIFE  MODEL  COMICS 


FOR  ONE  MONTH  FROM  DATE  OF  THIS 
ISSUE  OF  THE  BOOKSELLERIAND  STATIONER 
WE  ARE  GOING  TO  RUN  OUR  SPECIAL  OFFER 
GIVING  FREE  $5  WORTH  OF  ONE  OF  OUR 
BEST  SELLING  LINES  FREE  WITH  EVERY 
ORDER  FOR  OUR  $10  ASSORTMENT. 


A  Stop  for  Refreshments. 


(Copyright.) 


Invitation  to  Stationers  and  Post  Card 
Dealers 

We  extend  a  hearty  invitation  to  Stationers  and  Post  Card  Dealers 
visiting  in  Toronto  at  Exhibition  time  or  at  any  time  to  call  at  our 
office  and  sample  room  and  inspect  our  lines — we  have  alw.ays  some- 
thing new  to  show  you.  We  like  to  meet  our  customers — we  want  to 
meet  them.  If  you  do  not  know  us  come  in  and  get  acquainted.  As 
far  as  it  lies  in  our  power  we  will  give  you  any  information  you  may 
desire  either  in  regard  to  Post  Cards  or  the  City.  Come  in  and  see  us 
when  in  Toronto. 


Special  250%  Offer 

For  $10.00  we  will  send  you 

100  All  Canada,  regular  price ... .  $1.00  per   100 

1 00  Comics,  regular  price 50  per   1 00 

50  Floral  cards,  regular  price ....  1 .00  per   1 00 

50  Delft  Pastoral  and  Yachting. .  .  1.20  per   100 

50  Evangeline  Cards    1 .20  per    1 00 

25  Opal  Canadian  Views    2.50  per    100 

50  Cat  Studies 1.00  per   100 

50  Summer  Pastimes s  .  .  1 .00  per   100 

50  Cupid  Series 1 .00  per   100 

50  Assorted  Fancy 1 .25  per   100 

50  All  Canada,  colored  and  Black 

and  White 60  per  100 

50  G.  A.  Baby  Heads 1 .50  per  100 

50  American  Girls 1 .00  per   100 

25  Leather  cards 3.00  per   100 

50Troilenes     1.25  per   100 

10  Multiples     7.00  per   100 

25  Dancing  Girls 1.50  per   100 

25  Asti  Heads 1.50  per   100 

and  500  Life  Model  Comics  Free,  giving  you  a 

chance  of  making  over  $25.00  clear  profit  on  an  in- 
vestment of  $10.00. 


A  Word  About  Our  Life  Model 
Comics 

The  best  known  comic  postcard  in  two  countries. 

Unequalled  in  originality,  humor  and  high-class 
finish.  Over  sixty  subjects  taken  by  the  camera  from 
real  life,  depicting  some  of  the  most  ridiculous  and 
funny  circumstances  of  human  life  with  titles  to  fit. 
Printed  in  beautiful  halftone  with  glossy  impression. 
Over  2,000,000  sold  in  the  United  States  in  three 
months — proof  of  their  selling  qualities. 
Price  $1.00  per  100. 


W.  G.   MacFARLANE, 


PUBLISHER 
AND  IMPORTER 


BUFFALO 


TORONTO 


60-62  FRONT  STREET  WEST 


NEW  YORK 


BOOKSELLER    AND    STATIONER 


HUMOROUS  CARDS. 

The  demand  for  humorous  cards  in  the  Old  Country 
has  been  so  persistent  and  so  lucrative  to  the  publishers, 
that  it  is  not  surprising  to  find  them  invading  the  Can- 
adian market  with  a  confidence  in  the  selling  qualities 
of  their  productions. 

Bamforth  &  Co.,  of  Holmfirth,  Yorkshire,  are 
amongst  the  leading  British  publishers  of  humorous 
cards,  their  cards,  portraying  the  comical  side  of  love- 
making,  matrimony,  motoring,  and  other  topics,  finding 
a  ready  sale  in  all  quarters.  This  house  is  by  no  means 
unknown  to  the  Canadian  trade,  their  real  "photo  post 
cards — particularly  their  song  series — having  already  se- 
cured a  footing  in  the  Dominion.  Every  one  of  their  sub- 
jects are  guaranteed  from  life  models,  so  that  the  ex- 
cellence of  their  printing  (which,  by  the  way,  is  done 
in  Britain)  is  not  spoilt  by  bad  drawing.  Apart  from  the 
long  list  of  humorous  cards  in  real  photo  effects,  Bam- 
forth &'  Co.  have  several  series  of  colored  cards,  dealing, 


five  most  unique  and  attractive  displays  made  with  the 
Early  holder.  The  contest  closes  on  Dec.  31st,  and  the 
prizes  will  be  awarded  by  three  impartial  judges. 


BEAGLE'S  ADDITIONS. 

It  is  evident,  from  an  inspection  of  sample  books, 
that  British  post  card  and  fine  art  publishers,  are  de- 
termined to  have  a  bigger  share  of  Canadian  trade  this 
coming  season.  Never  have  they  produced  better  quality 
or  more  artistic  effects  than  now. 

J.  Beagles  &  Co.,  Ltd.,  now  well  known  to  the  trade 
throughout  the  Dominion,  are  well  to  the  fore.  They  are 
looking  to  capture  more  orders  this  Christmas  than  ever 
before,  not  only  because  they  claim  their  productions  to 
be  in  the  front  rank  of  artistic  merit,  but  also  because 
their  range  is  so  extensive  as  to  appeal  to  almost  every 
taste  of  the  post  card  collector. 

Their    samples    of     Christmas    greeting   cards    include 


Some  of  Bramforth's  Comic  Cards. 


in  their  burlesque  manner,  with  such  subjects  as  the  lone 
bachelor  and  his  housekeeping,   domestic  felicity,   etc. 

In  actresses  the  firm  have  recently  added  fifty  new 
subjects,  colored,  gilded,  and  varnished.  Child  studies, 
real  photos  in  sunken  panels,  are  also  published  in  very 
great  variety.  These'  are  so  pretty  and  natural  as  to 
merit  special  attention  from  those  dealers  who  have  an 
eye  for  something  out  of  the  ordinary. 

EARLY'S  PRIZE  OFFER. 

On  the  inside  of  the  back  cover  of  this  issue  will  be 
found  an  offer  of  prizes  for  unique  post  card  displays. 
The  Earl  J.  Early  Novelty  Co.  are  the  manufacturers 
of  an  adjustable  unit  capable  of  (either  when  by  itself  or 
joined  to  other  Early  units)  being  used  for  postal  card 
display  in  almost  every  conceivable  bit  of  spare  space. 
The  prize  offer  is  for  photographs,  showing  unique  and 
attractive  applications  of  the  Early  holder.  There  are 
live  prizes,  of  $50,  $20,  $10,  $10,  $10,  respectively,  forthe 


many  dainty  glossy  bromides,  representing  actresses  pro- 
fusely framed  in  borders  of  mistletoe,  holly,  etc.,  and 
surmounted  by  block  letter  greetings.  To  the  series  of 
hand-colored  floral  cards,  also  glossy  bromide,  something 
like  100  new  designs  have  been  added.  No.  915  C  series 
is  devoted  to  cat  and  kitten  studies,  photographed  in 
pretty  groups,  and  surrounded  by  holly  and  snow  borders 
with  the  season's  greetings  in  gold.  These  are  tastefully 
hand-colored. 

Apart  from  these  bromide  cards,  there  are  some  hand- 
painted  floral  cards,  and  some  perfumed  cards,  which 
would  interest  Canadian  buyers. 

All  these  cards  are  printed  or  produced  in  Britain. 

BUSINESS  BOOMING. 

It  is  refreshing  to  see  a  renewed  activity  in  post 
cards  after  the  somewhat  dull  month  of  July.  "The 
tourist  trade  seems  only  to  have  begun  during  the  latter 
part  of  the  past  month,"   says  W.   G.  McFarlane,  in  ex- 
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i 

Everybody  Wants        i 


VALENTINE'S 


I 


<$> 


SERIES 


of 


Canadian  View 
Post    Cards — 

WHY? 

Because  they  are 
the  best  and  the 
line  is  the  largest 
and  most  varied 


Complete    Catalogue    and 
Samples    upon    Request. 


The  Valentine  &  Sons  i 


Publishing  Co,,  Limited 

510  Goristine  Building 

Montreal 


69  Adelaide  Street  East 

Toronto 
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Initiation,  "and  dealer^  who  had  stocked  heavily  were 
beginning  to  fear  the  bottom  had  dropped  out  of  the 
card  business."  The  tourist  undoubtedly  is  the  backbone 
of  the  card  trade  and  now  that  he  lias  commenced  to  cir- 
culate, it  is  amazing  how  quickly  the  post  card  dealer 
begins  to  smile.  W.  G.  McFarlane,  the  publisher  and  im- 
porter, of  Toronto  and  New  York,  reports  the  last  fort- 
night the  busiest  in  the  history  of  his  business.  Orders 
are  pouring  in  and  prompt  shipments  pouring'  out.  Mam 
attractive  new  lines  are  being-  offered— notably  new  sub- 
jects in  the  life  model  series;  troilene  series,  and  fancy 
cards,  delft  pastorals  and  yachting  series,  Evangeline 
cards,    novelties,   etc. 

A     very      special     proposition    is    being    offered     this 


COWBOY  SERIES-"  The  Round-up"  (Copyright) 

One   of  W.    G.    MacFarlane's    new    Life   Model    post    card  Subjects. 

month,  particulars  of  which  will  be  found  on  another  page 
of  this  issue.  No  dealer  should  fail  to  take  advantage  of 
an  opportunity  of  making  a  profit  of  250  per  cent,  on  an 
outlay  of  $10. 

Mr.  MacFarlane  wishes  to  extend  to  all  stationers 
and  post  card  dealers  an  invitation  to  visit  his  show 
room,  fit)  front  Street  West,  near  Union  Station,  at 
Exhibition  time  or  at   any  time. 


PICTORIAL    POST    CARDS 

f\    The  largest  assortment  of  Imported  Fancy  Post  Cards  in   Canada. 
"    Lowest  prices  for  assortments  of  100  or  1,000. 
Special  for  August 

•T  An  Album   containing  50    assorted    Post   Cards     for   57   cents. 
Enclose   Postage 
THE  EISNER  &  FALICK  IMPORT  CO. 
107  St.  James  St.,  Room  74  -  Montreal 
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We  have  just  received  a  large  shipment  of  the  famous  Taber  Relief  Fancy 
Post  Cards,  consisting  of  over  fifty  designs,  including  King  Edward,  Queen 
Alexandria,  Sir  Wilfrid  Laurier,  Pope  Pius,  Queen  Victoria,  President 
Roosevelt,  Niagara  Falls  and  many  other  subjects,  in  black,  colored  and 
jewelled.  These  are  the  finest  cards  published  and  command  a  ready  sale. 
Write  for  samples. 

Post  Card  Display  Stands 


We  have  every  kind  of  new 
Post  Card  Hangers  or  Display 
Stands,  including  suspension 
hooks,  cardboard  and  wire 
strips  for  window  decorations. 


FERRIS  WHEEL  STANDS 
The  newest  and  best 

REVOLVING  STANDS 
4  Sizes 

" EARLY" HANGERS 
" CLARE" HOLDERS 
WIRE  STRIPS 
PERFECTION  CLIPS 


WRITE  FOR  SAMPLES  OR  PRICES 


Warwick  Bro's  &  Rutter,  Limited 

Publishers  of  Picture  Post  Cards  TORONTO 
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"  WHAT  YOU  WAN! 

WHEN  YOU  WANT  II 

POSTAL  CARDS) 

Maple  Leaf  Series 

Headquarters  for  Maple  Leaf  Real 
Photographic  Post  Cards.  Four  hundred 
and  fifty  designs  to  select  from,  including 

Landscapes ,  Seascapes, 

Prominent  Buildings, 
Actresses,  Children, 

Dogs  and  Cats. 

We  have  in  stock  a  special  line  of 

FRENCH    TOY  BOOKS 

for  the  Holiday  trade  at  right  prices,  and 
for  immediate  delivery.  \ 

Write  for   samples  and    prices.      A   Full   set   sent 'free  on 
application.    Trade  only. 

D.  &  W.  FORREST, 

13  ST.  JOHN  ST.,  MONTREAL. 


I 


Pictorial  Postcards,  $™e?yv°nTuL£Zhic 

Coloured,  etc. 

Cards  made  from  any  Photograph.    All  orders  receive  prompt 
and  careful  attention.     Lowest  terms. 


erman  Postcard  Works 

Boch&Kirschfrankfort°M. 


Several  Rewards 


Established   1872 


C00O  AGENTS  WANTED 


POST 

CARDS 

Largest  Assortment 

and    Best  Prices  at 

the 

EUROPEAN  POST  CARD  CO., 

P.O.  Box  1203 

,      -      MONTREAL 

Prompt  and  careful    attention  to  enquiries.                            Wholesale 

only. 

if 

* 

■  •  t 


Fine  Art  Printing  Co. 

Kaufbeuren,  Munich,  Germany 

Manufacture  to  order  for  important  buyers, 
as  a  specialty  : 

in  Collotype,  from    1,000   up- 
wards, per  design. 

in  Copper  -  plate    Printing, 

from     1,000     upwards,    per 

design. 
in  Retochrom  —  combined  let- 

ter  press  and  lithographic 
co'or  printing-,  3,000,  5,000  and  10,000  per  design,  in  sheets  of  30. 
and  64  designs. 


Postcards 


When      writing     advertisers     kindly 
mention   this  paper. 


THE  MAIL  ORDER  POST  CARD  HOUSE 


New  Picture  Post  Cards  for  Tourists  and  Fall  Trade 

New  lines  are  being  added  to  our  stock  almost  daily.  Every  new  idea  may  be 
had.  The  variety  is  almost  endless,  and  our  stock  is  easily  the  largest  in  Canada. 
View  Cards,  Comics  of  every  description,  Leather  Cards,  &c,  &c. 

Albums  of  every  description,  and  all  Picture  Post  Card  accessories  are 
stocked.     All  your  needs  can  be  satisfied. 

There  is  no  delay.  Complete  stocks  carried. 

Let  us  help  you  to  be  THE  Post  Card  Dealer  in  your  town. 

International  Post  Card  Co.,  st.  jlmls'lUt,  Montreal 
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SPECIAL  COMBINATION  OFFER 

i  (one)  Assortment  to  a  Customer 


REGULAR  PRICE 

SO  Leather  Cards  ....  $1.25 

12  Asst'd  Real  Fur  Teddy  Bears  .  .60 

12  Asst'd  Pen  Wipers,  Teddy  Bears  .42 

12  Leather  Medals          ...  .30 

12      "        Sole,  P.C 30 

12      "        Appliquet  Flower  Sets  .60 

12      "        Mignon  Post  Cards      .  .18 

$3.65 


Delivered  free  of  expense,  anywhere  in 
U.S.  or  Canada,  $2.65,  cash  with  order. 


Retail  price  for  this  lot, 


$7.66 


$7.66  Retail 
$2.65  Cost  you 

$5.01  Your  net  profit. 


We  have  now  (500)  varied  designs  in  Hand  Burnt  and  Painted  Leather  Cards, 
also  a  fine  line  of  Artistic  Novel  and  Attractive  Souvenirs. 


LEATHER    POST    CARD    CO. 

335    BROADWAY,    NEW    YORI1 


Beagles'  Postcards 


X 
M 

A 

S 


MAIL  AT  ONCE   FOR  SAMPLES 

Something  Entirely  Novel  in  High  Class  Cards 
For  Season  1907-8 

Seasonable  Studies  &  Designs 
in  Rich  Brown  Glossy  Bromide 
and  Hand  Painted  Art  Cards 

EXQUISITE   IN   DESIGN 
DELICATE  IN   EXECUTION 
SUPERB  IN  FINISH 

New  Year  Greetings 


X 

M 
A 

S 


J       XI  t?  A  i^  T     T7C    $L      f^t*\         T     +A        9'  10and  n  Little  Britain,  LONDON,  E.C. 
.    OrL/^VJ  J_-/rLO    OC    \ji\J.)    .L/tQ.      1 36  Vickery's  Chambers,  SYDNEY,  N.S.W. 
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PICTURE     POST      CARDS 


Bookseller  and  Stationer 


A.  moiling  &  Co.,  Hanover 

(350  workers  employed)  (GERMANY) 

17  Stone- and  8  Book  printing  machines 

|  Fine  Art  Printers  | 

of  Children-Toy-  and  Painting-Books 

Xmas-New-Years-  and  Valentine-Cards 

Illustrated  Postcards, Calendars  and  Studies 

•    Chromos,  Fancy-Papers,  Menus    g* 
Show-Cards     Advertising-Cards    " 

CATALOGUES  of  any  description  and  for  every  branch 

Large  Embossing-Book-binding-  and  Box-making-Department 

—    First-class  work        -m-       Promptly  delivery.  — 


rnrm.wonrAilU"  I 

J/XT£EN  CAADJ  /AT  Tfi£ jgT-COS/ffJlS '/ 
08INT£D  Iff  Tffff££  COIOJ?^, 
CATAl,0(7t/£ fop,  z*,snim> 


WALTER    WELLMAN 

The  CARTOONIST- PUBLISHER 
World  Building,    NEW  YORK  CITY,  U.S.A. 


Picture  Post  Cards 

We  have  a  fine  range  of 

Birthday,  Children's, 
Courting,  Floral, 
Comic,  Christmas  and 

Novelty  Post  Cards. 

at  lowest  possible  prices. 
Send  S4  for  Samples  to 

SCHOFIELD  &  CO,,  99  it.  james  street. 

Publishers,  Burnley,    England. 


V 


Pictu 


re 


Made  to  order  only 
according  to  instruc- 
tions supplied. 

Very   fine 


Post 


make.  First 

class  Goodi 

only. 


Cards 


Hpjcia'ties : 
Hodern    Heliotype 

styles, 
plain  and  coloured. 

Well  known  for  efficiency  and 
high-class  workmanship. 

OLLo  Leder 

Meissen  19    Saxoi,y 

Picture  Pest  Card  Manufacturer. 
WHOLESALE  EXPORT 


VL 


Telegram    Address 

KI'XSTM  ARKEHT. 

HRKMiEN 


ONLY     FOR     WHOLESALE     DEALERS 
AND  POST  CARD  PUBLISHERS 

MARKERT   &  SOHN 

Graphic  Art  Works 

DRESDEN— A.    Wintergartenstr,  74 

Manufacture  : 
PICTURE   POST  CARDS 

HADE  AFTER.  VoIP!  OWN    PHOTOS. 


\s    \   SPECIALTY   «'i    MAKE 

COLLOTYPE,  COLOURED  COLLOTYPE, 

DOUBLE  TONE,   HAND  COLORED,  GLAZED 

and  AUTOTYPE  POST  CARDS, 

VIEW  ALBUMS,  ALBUMS 

Ask  for  samples  and  quotations 


W.  NEUMANN   &   CO.,  WmE3ST5"' 

High-class  Collotype  Printers 


SPECIALTY 


Collotppc  postcards 


TO  ORDER 


Hand-coloured  Collotype  Cards 
Double-tone  Collotype  Cards 


Glossy  Collotype  Cards 
Photochrom  Collotype  Cards 


CHEAPEST  PRICES 


ALL   KINDS   OF   VIEW-ALBUMS   AND  SAMPLE  SHEETS 

WHOLESALE    AND    EXPORT    ONLY 


Bookseller  and  Stationer 


T  U  H  E     P<  1ST     CARDS 


POSTAL   CARDS 

Big  Variety  Low  Prices 

Lovers'  Set  Post  Cards 

<$  We  have  always  in  stock  the  nicest  and  finest 
assortment  of  love  sets  ;  both  English  and  French 
Text. 

Canada  Picturesque  Lines 

•1  Over  three  hundred  different  views  of  old  modern 
Canada. 

Special  Views 

<I  We  have  in  stock  all  the  country  views  issued  so 
far.     These  lines  will  interest  you. 

Beginners'  Package 

<J  We  have  20  different  packages  of  samples,  ranging 
from  lc.  to  25c.  per  card.  Each  package  costs  $1 
and  gives  a  profit  of  100°/o. 


Catalogue  on  request. 


Cash  Only 


V  O'Riginal  Rg. 


195  St.  Catherine  St.  East, 


Montreal 


>■-*• 


LATEST,    NEW,    ORIGINAL 

Picture  Postcards 


ANY  VIEW,  ANYWHERE 
MADE   TO  ORDER   FOR 

HALF   A   CENT    EACH 

Copied  from  any  photograph  or  print  forwarded 
to  us  with  the  order.  Name  and  address  of  party 
ordering  will  be  imprinted  on  each  card  as 
publisher.  Postcards  reproduced  and  delivered 
within  10  days  from  receipt  of  order,  copy  and 
description  of  scene— for  which  a  maximum  of 
50  words  is  allowed.  Specimen  Postcards  mailed 
without  charge.  10  handsome  Photosimile  and 
Phototype  Picture  Postcards  will  be  sent  to 
any   address    on    receipt  of  five  (2c.)  stamps. 

American  Photocolortype  Company 

337-339  DEARBORN  STREET,  CHICAGO 

All  kinds  of    reproductions  in    quantities,    1,000    up. 


Souvenir  Post  Cards 

POST  CARD  RACKS 

High-Class  Mailing  Novelties 

Per  100 

Green  Linen  Comics,  31  subjects $  .75 

VVisdom  Series,  Red  Mottoes,  32  subjects    75 

Linen  Comics,  100  subjects 7."> 

Vacation  Series,  10  Subjects 1 .25 

City  Slaps,  10  Subjects 1  25 

Great  Scott  Noisy  Letters 2.50 

Time  Arrival  Post  Cards.  7  subjects    , 1.25 

Photo  Art  Series,  10  subjects. 1.25 

Cheap  Comic  Cards,  50  subjects  40 

X-Ray  Post  Cards 2.50 

Life  Models,  32  subjects   1.00 

Slate  Mottoes 75 

Slate  Comics     75 

Colored  Comics fiO 

Blue  Maxims    75 

Blue  Moonlight   75 

Blue  Dutch    75 

Blue  Venetian 75 

Blue  I  Believe  Series     75 

Blue  Thou  Shalt  Not  Series 75 

Brown     Photogravures-. .Cats,     Dogs,     Bathing      Girls,     Happy 

Children,  Stork  Cards  and  Dice   75 

Old  Master  Series,  32  subjects 75 

Prescription  Series,  10  subjects 75 

Flower  Cards,  32  designs     1.25 

Half-tone,  Metal  Frames    2.00 

Oil  Paintings,  Metal  Frames 2.50 

Living  Models  (Photo> 1'50 

Roller  Skating  Cards    1-00 

Base  Ball  Cards 1  00 

Telegram  Cards 50 

Cowboy  Cards,  6  subjects   1.00 

Modeled  Life  Series.  0  subjects     1  25 

Modeled  Bear  Series.  0  subjects    1  25 

Modeled  Floral  Si  ries.  rj  subjects     1.25 

Kid  Lovers,  6  su>  je  ts  . 1  25 

Coming- Champs,  8  subjects    1.25 

Leather  Novelties 

Per  100 

Leather  Cards $3.00 

Miniature  Leather  (.  ards       1.50 

Big  Stick  Bear 6  00 

A  Lemon  for  You  5.00 

Fish  Pen  Wiper  6.50 

Leather  Pants  Match  Scratcher     fi.00 

Leather  Trunk  Post  Card   5.00 

Pon  My  Sole     3.00 

Heart  and  Tag    5.00 

Undressed  Kids  5.00 

Pocket  Cigar  Cases    6.50 

Dainty  Leather  Pillow  s    6.50 

Per  Dozen 

Teddy's  Pants $2.00 

Slipper  Match  Hanger 72 

Chatelaine  Mailing  Purse    1.50 

Mollycoddle  Fob  Purse 2.00 

Sisters  Bank  Purse 2.00 

Leather  Mailing  Doll 2.110 

Chapin's  Post  Card  Holder,  per  gross $  .50 

Earth's  Gun  Metal  Pockets,  per  100   4  00 

The  Fire  Pen  (a  wood-burning  outfit)  per  do/ 4.00 

Post  Card  Leather,  per  foot   II 

In  calling  the  attent'on  of  the  trade  to  the  above  prices  we  feel  safe 
in  saying  that  they  are  the  lowest  prices  quoted,  quality  considered 
It  has  been  our  aim  to  handle  only  a  clean  line  of  goods  and  we  respect- 
fully ask  for  your  patronage.  A  trial  order  for  our  line  of  novelties  we 
are  certain  will  lead  to  a  steady  and  growing  trade.  We  have  had  our 
say,  so  get  busy  and  place  that  order  at  once. 

'OUR  NEW  CATALOGUE  is  now  ready;  it  contains  sixteen 
pages  of  post  card  news.  Information  well  worthy  of  your  consider- 
ation whether  you  deal  with  us  or  not.  All  we  ask  is  that  \ou  look  it 
over  and  compare  our  prices  with  those  of  the  many  others  now  issued. 
WE  GUARANTEE  OUR  GOODS  to  be  exactly  as  represented  The 
catalogue  is  FREE,  so  let  us  hear  from  you  by  return  mail. 

Now  just  a  word  about  our  terms.  Those  not  rated  in  the  com- 
mercial agencies,  or  those  unable  to  send  satisfactory  references  must 
send  cash  with  order,  otherwise  we  will  ship  C.O.D.  Where  goods  are 
desi  ed  shipped  C.O.D.,  we  require  as  a  matter  of  good  faith  on  your 
part,  that  you  enclose  enough  to  pay  express  charges  both  ways.  If 
you  send  cash  with  order  you  may  deduct  5  per  cent,  otherwise  terms 
lire  2  per  cent,  10  days,  or  net  30. 

BOOTH  WALLACE  CO. 

Dept.  P  2 
155-157  Washington  St.  CHICAGO 


BOOTH  WALLACE  CO., 

155  Washington  St.,  Chicago. 

Gentlemen  :  We  are   j      ,erS   in  the  post  card  business  and  use 
dealers  r 

about  a  v,u  ,  cards  per  month.     Please  mail  us  free  your  post 

thousand 


card  catalogue,  listing  over  10.000  subjects. 

N.  N. 


Yours  truly. 


BOOKSELLER  AND  STATIONER 


THE  TELEPHONE 


Is  a.  companion,  friend  and  servant  combined. 
Invaluable  for  convenience  in  the  household. 

LONG    DISTANCE    TELEPHONE    SERVICE 

Has  no  equal  for  the  facility  it  affords  in  business  life. 
Full  particulars  as  to  rates  and  service  at  the  near- 
est office  of 

THE  BELL  TELEPHONE  CAMPANY  OF  CANADA 


W 


ESTERN 


Incorporated 
1851 

ASSURANCE 
•  •  •  COMPANY. 


FIRE 

AND 

MARINE 


Head  Office— TORONTO,  ONT. 
Assets  over  -  -  $3,570,000 
Income  for  1906,  over      3,609,000 

HON.  GEO.  A.  COX,  President, 

W.  R.  BROCK,  Vice  President 

W.  B.  MEIKLE,  General  Manager 

C.  C.  FOSTER,  Secretary 


A  BUSINESS   CHANCE 

is  often  missed  when  it  might 
have  been  easily  embraced  by 

Systematic  Saving 

Begin  now  to  prepare  for  the  day  of  opportunity  by  de- 
positing your  savings  in  The  Metropolitan  Bank.  In 
the  Savings  Department  $1.00  or  upwards  opens  an 
account.  Interest  is  allowed  from  date  of  deposit,  and 
compounded  four  times  a  year.     No  delay  in  withdrawal. 

THE  METROPOLITAN 


Capital  Paid  Up 
$1,000,000.00 


BANK 


Reserve  Fund  and 

Undivided  Profits, 

$1,183,713.23 


British  America  Assurance  Company 

A.  D.   J  83  3 

FIRE  &   MARINE 

Head  Office,  Toronto 

BOARD  OF  DIRECTORS 

Hon.  Geo  A.  Cox,  President  W.  R.  Brock,  Vice-President 

Robert  Bickerdike,  M.P.,  W.  B.  Meikle,   E.  W.  Cox,  Geo.  A.  Morrow, 

D.  B.  Hanna,  Augustus  Myers,  John  Hoskin,  K.C.,  LL.D. 
Frederic  Nicholls,  Alex.  Laird,  James  Kerr  Osborne,  Z.  A.  Lash,  K.C. 

Sir  Henry  M.  Pellatt,   E.  R.  Wood. 

W,  B.  Meikle,  General  Manager;  P.  H.  Sims,  Secretary 

CAPITAL        .......         $1,400,000.00 

ASSETS 2,162,753.85 

LOSSES  PAID  SINCE  ORGANIZATION,     29.833,820.96 


IF  YOU  WANT 

the  best  weekly  list  of  New  Books  published 
in  Great  Britain  and  Ireland,  with  titles, 
sizes,  prices  and  publishers,  subscribe  to 
The  Publishers'  Circular  and  Booksellers' 
Record,  published  weekly  at  St.  Dunstan's 
House,  Fetter  Lane,  London.  Post  free  for 
52  weeks  for  $3.25,  prepaid. 

IF  YOU  WANT 

to  obtain  out  of  print  and  scarce  works 
about  Canada,  or  on  any  other  subject, 
subscribe  to  The  Publishers'  Circular  (see 
previous  paragraph  for  particulars).  Annual 
subscribers  have  the  privilege  of  a  gratis  ad- 
vertisement in  the  Books  Wanted  Columns 
each  week.  On  an  average  over  2,000 
Books  Wanted  and  For  Sale  are  advertised 
for  every  week  in  The  Publishers'  Circular. 

IF  YOU  WANT 

to  know  what  new  books  are  coming  out  in 
the  United  Kingdom  you  should  subscribe 
to  The  Publishers'  Circular.  For  terms,  etc., 
see  first  paragraph  of  this  advertisement. 

Specimen  Copy  FREE  on  Application. 


4~. 


s3~  Money  *«a 

CAN  BE   SAVED   BY  MEANS 
OF  AN  ENDOWMENT  POLICY. 

YOU  CAN  ONLY  SECURE 
SUCH  A  POLICY  WHILE  YOU 
ARE   IN   GOOD    HEALTH. 


Pamphlets  and  Fall  Particulars  regarding  the 

New  Accumulation  Endowment  Policy 

sent  on  application. 


Confederation  Life 

ASSOCIATION 

W.  H.  BEATTY.  President. 
W.  C.   MACDONALD,  J.  K.   MACDONALD, 


ACTUARY. 


MANAGING    DIRECTOR. 


HEAD  OFFICE, 


TORONTO,  CANADA. 
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BOOKSELLER    AND    STATIONER 


Wall   Paper 

Witli  the  beginning  of  July, 
travelers  for  wall  paper  con- 
cerns commenced  their  new 
season  and  are  now  well  on 
their  way  over  the  ground. 
For  months  the  factories 
have  been  busy  working  out 
and  printing  new  designs, 
and  preparing  their  books  of 
samples.  From  the  range  in- 
spected by  Bookseller  and 
Stationer's  representative, 
they  can  go  on  the  roarl  in 
the  full  consciousness  that 
they  have  this  year  the  best 
that  has  been  ever  shown, 
and  that  the  retailer  has 
very  little  opening  to  offer 
criticisms. 

In  the  new  samples  there 
is  an  attention  to  purity  of 
color,  symmetry  of  design, 
suitability  of  color  to  design, 
and  to  novelties  that  greatly 
excel  last  year's  offerings. 
The  developments  of  the  new 
ideas  are  shown  in  crown 
and  panel  patterns.  Small 
embossed  patterns  are  also 
to  the  fore.  Quite  a  feeling 
has  been  expressed  among 
the  manufacturers        for 

stripes. 

Among  the  principal  colors 
brought  out  are  brown,  in 
all  shades,  greys  and  fawns. 
Gold  and  silver  will  also  be 
seen.  Self  tones  will  also  be 
shown  to  a  large  extent. 

Most   of   these   lines     have/ 
been    fully   described    in   pro 
vious  numbers  of  Bookseller 
and  Stationer. 


Summer  Sales. 

In    another    part     of 


Excellence  of  W^orKmanship,  the  use  of 
materials  of  Hig'hest  Quality,  combined  witH 
SKilful  Color  Manipulation  gives  a  Face 
Value  which  is  far  above  that  of  similar 
g'rades  of  otKer  maKes. 

This  conspicuous  Face  "Value  costs  you 
nothing,  but  you  g'et  an  extra  profit  if  you 
Handle 

STAUNTON'S  WALL  PAPERS 

Salesmen  are  showing'  new  samples — W^ait 
for  them.  If  in  a  hurry,  a  post  card  to  us 
will  hasten  his  call. 

STAUNTONS  Limited 

TORONTO 


this 


MAKERS    OF 

SUPERIOR    WALL    PAPERS 


number,  in  an  article  on  ad- 
vertising-, a  reference  is  made 
to   a   strong   wall  paper   ad- 
vertisement.   The   argument   produced   by   the   writer   of 
the   advertisement  is   a  very   sound   one,   and   should   be 
quite    capable     of     being   properly   followed   up,     to     the 
profit  of  the  dealer. 

Scores  of  people,  actuated  by  custom,  consider  either 
fall  or  spring  as  an  ideal  time  for  paper  hanging.  As  a 
matter  of  fact,  the  prevailing  popularity  of  spring  and 
fall  as  paper  hanging  seasons,  makes  it  all  the  more  ap- 
parent that  the  summer  time,  being  between  seasons,  is 
in  reality  a  very  good  period  of  the  year  for  this  under- 
taking. 

About  this  time  of  the  year,  members  of  many 
families  are  away  holidaying.  If  a  house  needs  papering, 
surely  the  best  of  all  times  to  do  the  work  is  at  that 
time  when  the  fewest  people  in  a  house  will  be  inconven- 
ienced. Paper  hanging  in  the  fall,  when,  as  a  rule,  all 
members  of  a  household  are  at  home,  causes  a  good  deal 
of  inconvenience  to  people  who  might  easily  be  spared  it. 

Especially  is  "now"  a  fine  time  to  solicit  your  paper 


hanging  orders  from  the  heads  of  families  whose  vaca- 
tions are  over.  You  have  the  best  of  arguments.  In 
addition  to  that  mentioned  above,  the  newest  fall  lines 
are  already  at  your  command.  There  is,  perhaps,  a 
little  slackness  in  your  other  lines.  Take  advantage  of 
the  respite  by  getting  after  your  wall  paper  customers 
before  the  usual  rush  comes  on.  By  doing-  this  you  will 
be  in  a  position  to  handle  the  rush  much  better  when  it 
comes  along. 

Personal  Letters. 

As  a  supplementary  form  of  advertising,  and  serving 
as  an  introduction  to  a  personal  call,  it  might  be  a  good 
idea  to  send  out  personal  letters  to  likely  purchasers, 
calling  attention  to  the  new  fall  designs  added  to  your 
wall  paper  stock,  and  extending  an  invitation  to  call 
and  inspect  them  at  any  time,  or  to  make  an  appoint- 
ment for  a  special  time.  Follow  it  up  in  cases  where  no 
replies  have  been  received,  with  a  personal  call. 
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Good  Light. 

Have  your  demonstration  table  in  a  light  favorable 
to  the  papers.  It  often  happens  that  the  good  points  in 
a  design  go  unappreciated  on  account  of  a  bad  light. 
Seeing  that  wall  paper  in  place  is  in  rooms,  the  light 
for  demonstration  purposes  should  not  be  too  strong. 
Generally  speaking,  the  demonstration  table  should  be 
placed  about  eight  feet  away  from  a  medium-sized  win 
dow,  exactly  opposite  it,  and  should  be  viewed  by  the 
customer  from  near  the  window. 

.  Points  in  a  Wallpaper  Ad. 

The  other  day  a  traveler  for  a  well  known  household 
necessity,  was  heard  to  remark  :  "No  man  need  apply 
for  a  job  around  our  place  who  doesn't  believe  in  adver- 
tising, unless  he  keeps  his  belief  to  himself.  If  he  said 
anything  in  disparagement  of  advertising,  the  manager 
would  throw  him  out."  Now  the  firm  represented  by 
this  traveler  has  built  up  an  enormous  business  upon  a 
foundation  of  advertising,  and  the  main  point  in  all  their 
advertising  has  been  and  still  is — quality.  That  firm's 
success  is  the  strongest  argument  possible  in  advertising 
goods  on  their  points  of  quality. 

•  It  is  a  well  known  maxim  among  advertising  men, 
that  in  retail  advertising,  price  should  never  be  left  out. 
Price,  indeed,  is  the  most  important  point  in  bringing 
the  customer  into  the  store.  But  it  is  a  point  that,  in 
wall  paper  advertising,  should  be  used  as  a  sort  of  final 
rap.  Make  it  appear  that  the  price  is  a  marvellous  one 
when  the  quality  of  the  article  is  considered. 

Quality  in  wall  paper  is,  of  course,  made  up  of  sev- 
eral things,  such  as  color  harmony,  exclusiveness  of  de- 
sign and  durability.  In  the  ad.,  therefore,  some  or  all 
of  these  points  should  invariably  be  the  theme.  First 
tell  your  prospective  customers  what  the  good  points  of 
your  wall  paper  are,  then  tack  on  the  price. 

it  is  doubtful  if  illustrations  are  of  much  value  in 
retail  advertising,  inasmuch  as  it  is  impossible  to  give 
any  idea  of  the  color  effects  of  a  design  in  a  newspaper 
ad.  As  eye-catchers,  of  course,  illustrations  are  always 
\  aluable,  and  are  just  as  valuable  in  wall  paper,  as  in 
any  other  kind  of  advertising.  It  is  as  well,  if  possible, 
to  have  the  eye-catcher  appropriate  to  the  subject  of 
the  ad. 

Catalogue  houses  have  the  bulge  on  ordinary  retailers 
in  the  matter  of  illustrations.  Owing  to  the  facilities 
afforded  by  the  modern  art  of  color  printing,  it  is  pos- 
sible to  produce  almost  any  wall  paper  design  in  all  its 
beauty  of  color,  so  that  the  reader  of  a  catalogue  may 
see  the  whole  range  of  designs  without  stirring  from  his 
chair.  This  fact  can  hardly  be  without  its  effect  upon 
country  town  retailers,  who  must  perforce  get  the  cus- 
tomer into  the  store  before  the  designs  can  be  properly 
shown. 

Here  is  where  the  show  window  performs  the  ire 
portant  function  of  supplementing  a  newspaper  ad. 
Strong  wall  paper  copy  over  a  retailer's  trade  name  in 
the  local  paper,  run  contemporaneously  with  a  window 
trim  exclusively  of  wall  paper,  is  a  combination  of  ad- 
vertising bound  to  have  a  good  effect  on  business.  All 
the  more  so  if  a  reference  to  the  window  exhibit  is  made 
in  the  newspaper  ad. 

Nor  should  wall  paper  talk  cease  in  the  newspaper 
ad.,  or  the  window  trim  remain  silent.  The  arguments 
used  to  get  the  people  in — providing  they  are  concise  and 
right  to  the  point— may  be  very  effectively  used  again  by 
means  of  the  show  card. 

The  high  grade  of  wall  paper,  both  of  the  cheaper 
and  expensive  varieties,  turned  out  by  our  domestic 
manufacturers  to-day,   almost   sells  itself.     Salesmanship, 


however,  is  required  in  order  to  sell  the  grades  in  which 
there  is  most  profit  for  the  retailer.  He  must  endeavor 
to  analyze  a  design,  so  to  speak,  and  be  in  a  position  to 
explain  the  excellent  points  of  any  design  which  seems  to 
take  the  customer's  fancy.  Too  much  "hot  air"  may 
result  in  wearying  a  customer  out  of  the  store;  but  a 
neat  line  of  conversation  upon  the  subject  of  wall  paper 
designs,  and  their  appropriateness  for  this,  that,  and  the 
other  room,  or  hallway,  has  a  tendency  to  bolster  up 
a  customer's  wavering  decision  to  buy.  Lots  of  people 
are  quite  unable  to  decide  what  they  want  without  some 
aid.  And  the  retailer  who  makes  the  most  money  is  in- 
variably the  man  who  is  able  to  talk  interestingly  to 
his  customers  of  their  needs  in  his  line  of  business.  A 
wall  paper  salesman,  to  be  really  successful,  must  know 
wall  paper,  and  be  able  to  advise  and  assist  his  custom 
ers  to  choose  designs  which  will  give  them  satisfaction. 

$> 

MONEY  IN  PHOTO  SUPPLIES. 

Quite  a  number  of  booksellers  and  stationers  found 
the  photo  supply  business  very  satisfactory  during  the 
hot  summer  months,  notwithstanding  the  fact  that  most 
people  are  away  either  traveling  or  at  seaside  resorts. 
It  is  quite  evident  that  stationers  can  have  a  good  share 
of  this  business  if  they  use  progressive  methods.  In  this 
connection  Ward  &Co.,  Montreal,  are  distributors  of 
"Wellington"  photo  supplies,  and  co-operate  folly  with 
the  dealer  in  making  the  department  a  profitable  one. 

The  main  course  of  photographic  progress  has  been  in 
I  lie  direction  of  increased  simplicity,  a  fact  which  should 
be  borne  in  mind  when  attempting  to  appraise  the  real 
value  and  forecast  the  prospects  of  an  introduction. 

The  water  developing  system  has  distinct  advantages, 
with  as  far  as  can  be  learned,  no  drawbacks.  As  a  result 
it  seems  certain  that  it  will  steadily  grow  in  favor,  and 
that  the  wise  photographer  will  test  it  at  an  early  op- 
portunity. 

Now  that  the  time  is  drawing  near  for  holiday-loving 
people  to  start  to  return  from  the  pleasure  resorts,  they 
will  be  sure  to  want  a  supply  of  prints  and  paper  for 
prints. 

For  winter  work  when  the  light  is  bad,  or  for  those 
photographers  who  cannot  do  their  printing  in  the  day 
time,  those  papers  which  can  be  printed  by  an  exposure 
of  a  few  seconds  to  gas  light,  etc.,  offer  advantages  over 
all  other  printing  materials.  They  lend  themselves  to  the 
production  of  prints  having  as  fine  a  surface  as  can  be 
desired.  In  such  cases  "Enammo"  bromide  or  glossy 
S.  C.  P.  is  very  suitable.  The  "Enammo"  paper  has  a 
glossy  surface,  differing  in  appearance  from  printing-out 
paper  only  by  possessing  a  fine  black  tone,  instead  of 
the  warmer  tints  obtainable  from  the  latter;  while  S.  C. 
P.  is  manufactured  in  ten  grades,  one  similar  to  the 
"Enammo, "  and  the  others  in  matt,  of, fine,  velvety  sur- 
face. 

Show  cards  issued  by  Ward  &  Co.,  13  St.  John  St., 
Montreal,  help  to  give  an  attractive  appearance  to  a 
window  display  of  these  lines. 


Clark  Bros.  Co.,  Winnipeg,  have  a  very  attractive  line 
oi  imported  scribblers  and  exercise  books.  The  covers  are 
something  new  to  the  Western  Canada  trade  and  the 
paper  is  of  very  superior  quality.  They  have  sixteen  new 
designs  in  scribblers,  eight  of  which  are  Canadian  and 
eight  imported.  In  papeteries  Clark  Bros.  Co.  have  150 
lines,  all  of  which  are  imported.  They  can  supply  all 
classes  of  trade  as  they  have  the  most  expensive  grades 
as  well  as  the  cheaper  lines. 
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Watson-Foster 


and 


Wall  Paper 


The  Sample  Line  for  l^OS  is  coming  your  way  witH 

EVERYTHING  IN    IT  "YOUR  WAY" 

Variety,  Color-Effect,  Original  Artistic  Combinations 

and 


PRICES  wHicH  can  never  be  repeated 


the  WATSON-FOSTER  CO.,  u-.,  MONTREAL 
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OORS 


A  \  I)     St  A 


ONE 


PAYSON'S  INDELIBLE  INK 


HOTEL  DIRECTORY 


Trade  supplied  by  all  Leading  Wholesale 
Drug  Houses  in  the  Dominion. 

Received  Highest  Award  Medal  and  Diploma 
at  Centennial,  Philadelphia,  1876;  World's  Fair, 
Chicago,  1893,  and  Province  of  Quebec  Exposi- 
tion, Montreal,  1897. 


Standard  Commercial  Works, 


Matte's  Interest  Tables, 

At  4,  5,  6,  7,  8,  9  and  10  per  cent,  per  annum,  by 
Napoleon  Matte.    5th  Edition.    Price,  §3.00. 
Matte's  Three  Per  Cent.  Interest  Tables, 
By  the  same  author.     On  fine  toned  paper  and 
strongly  bound.    Price,  $3.00. 
Hashes'  Interest  Tables  and  Booh  of  Days 

combined. 
At  3,  Z%  4,  5,  5V£,  6,  7  and  8  per  cent,  per  annum 
By  Charles  M.  C.  Hughes,     rice,    5.00. 
Hughes'  Supplementary  Interest  Tables, 
Comprising  a  Special  Interest  Table  for  daily  bal- 
lances,  showing  interest  for  one  thousand  days  on 
any  amount,  rates  from  %  per  cent,  to  334  Per 
cent.,  inclusive.     Also  a  table  showing  interest 
for  one  thousand  days  at  5  per  cent.,  by  means  of 
which  (in  connection  with  Comparative  Tables), 
interest  for  one  thousand  days  can  be  obtained  at 
any  rate  from  ^percent,  to  10  per  cent.,  inclusive, 
and  COMPARATIVE  INTEREST  TABLES  for  ob- 
taining interest  on  any  rate  from  %  per  cent, 
to  10  per  cent.,  inclusive,  on  the  basis  of  365  days 
to  the  year  in  %  per  cent,  rates.     By  Charles 
M.  C  Hughes.    Price,  $2.00. 
Hushes'  Interest  Tables, 
At  6  and  7  per  cent,  per  annum  (on  the  basis  of 
365  days  to  the  year),  for  one,  two,  three  and 
four  months  and  days  of  grace ;  for  use  in  Dis- 
counting and  Renewing  Promissory  Notes.     By 
Charles  M.  C.  Hughes  (on  folded  card,  14%  x  9%) 
strongly  bound.    Price,  $1.00. 
Hughes'  Savings  Bank  Interest  Tables, 
At  2]4,  3  or  3%  per  cent,  (each  on  separate  card) 
on  the  basis  of  one  month,  being  1/12  part  of  a 
year ;  by  Charles  M.  C.  Hughes.    Price,  $1.00. 
Buchan's  Sterling  Exchange  Tables, 
Converting  sterling  into  Canadian  currency,  and 
vice  versa,  advancing  by  8ths  and  16ths,  with  other 
useful  tables;  by  Ewing  Buchan.  Second  edition. 
Price,  $4.00. 

Buchan's  Sterllns  Equivalents  and  Ex- 
change Tables, 
Showing  the  relative  value,  according  to  the  rate 
of  discount  in  London,  in  Canadian  and  New 
York  systems  of  quotations,  of  bills  of  exchange 
drawn  at  any  rate,  or  having  any  number  of  days 
to  run,  etc.,  etc.,  by  Ewing  Buchan.  Price,  $4.00 
Buchan's  Par  ot  Exchange  (Canadian), 
Giving  sterling  into  dollars  and  cents  and  vice 
versa,  from  £1  upwards,  also  sterling  equivalents, 
Canada  into  New  York  and  vice  versa  ;  by  Ewing 
Buchan.  Price  (in  sheets),  each,  20c.  ;  mounted 
(on  boards),  each,  35c. 

The  Importers'  Guide, 

A  hand-book  of  advances  of  sterling  costs  in  deci- 
mal currency  from  one  penny  to  1,000  pounds 
with  a  FLANNEL  TABLE,  from  20  to  lOOshillings 
per  piece  of  46  yards  ;  by  R.  Campbell  and  J.  W. 
Little.  Cloth,  75c. ;  leather,  $1.00 
The  Canadian  Customs  Tariff, 
Revised  to  date,  containing  lists  cf  warehousing 
ports  in  the  Dominion,  the  Franco-Canadian 
treaty,  extracts  of  Canadian  Customs  Act,  Ster 
ling  Exchange,  Francs,  German  Rixmark,  at 
Cadadian  Customs  values,  also  a  table  of  the 
value  of  francs  in  English  money,  Harbor  Dues, 
etc.,  etc.    Cap  8  vo,  cloth.    Price,  50c. 

MORTON.  PHILLIPS  &  CO., 

PUBLISHERS, 
755  and  1757  Notre   Dame    St.,    MONTREAL 


he  BROWN    BROS,.    Limited,    of    Toronto, 
Tarry  ■  full  line  of   our  publications  in   stock 


WINDSOR  HOTEL 

HAMILTON,   BERMUDA 

This  house  is  pleasantly  and  conveniently  lo" 
cated  on  the  East  side  of  Queen  Street.  The 
rooms  are  bright  and  cheerful.  Every  attention 
paid  to  guests.  Billiards  and  Pool.  Hot  and 
cold  water  baths.     A.  MoNiOOL,  Prop. 


TOWER  HOTELGEORGETOWN 

\s  v»i_n  nu  I  tL    DEMERARA 

BRITISH  GUIANA. 
This  first-class  hotel  is  most  conveniently  situ- 
ated in  the  coolest  and  healthiest  part  of  the 
city.  Five  minutes  from  railway  station  and 
steamer  stal  lings,  and  near  to  all  principal  public 
buildings.  Cool  and  lofty  bedroomB.  Spacious 
Dining  and  Ladies'  Rooms.  Billiard  Room. 
Electric  light  throughout. 


WOODSIDE  BOARDING 
HOUSE 

Corner  of  Main  and  Lamaha  Streets 
GEORGETOWN,  DEMERARA. 

Cool  and  airy  Bedrooms,  Excellent  Cuisine 
Attendance  qualified.  Terms  moderate.  Elec 
trie  Car  Loop  at  gate  of  premises.  Patronage 
Solicited.    Manageress,  E.  Cottam. 


VICTORIA  LODGE 

HAMILTON,    BERMUDA 
Mrs.  J.  F.  SMITH    Proprietress. 

Opposite  Victoria    Park    and    Cedar   Ave. 

Private  Board  $12  to  $14  per  week. 
Open  Nov.  1  Closes  in  May. 


WINTER  RESORT 
Queen's  Park  Hotel 

Port  of  Spain,  Trinidad,  B.W.I. 
JOHN  McEWEN,  Manager.      For  Rates,  etc 
apply  Trinidad  Shipping  and  Trading  Co., 
29  Broadway,  New  York. 


THE  GRAND  UNION 

The  most  popular  hotel  in 
OTTAWA,  Ont.      James  K.  Paisley,  Prop. 


DOMINION   HOUSE 

W.  H.  DURHAM.  Proprietor 

RENFREW,  -  -  ONTARIO 

The   most   popular  Hotel  in  the  Ottawa  Valley. 


HALIFAX   HOTEL 

HALIFAX,  N.S. 


ACCOUNTANTS  AND  AUDITORS 


DAVENPORT,    riCKUP  &  CO., 

Chartered  Accountants  »nd  Assignees, 

622  Mclntyre  Block  and  422  Ashdown  Block, 

Winnipeg,  Man.,  and  at  Brandon,  Man. 


JENKINS  &   HARDY 

Assignees,  Chartered  Accountants,  Estate  an 

Fire  Insurance  Agents,  15J  Toronto  St.  .Toronto. 

465  Temple  Building,  Montreal. 


The  Topaz  Pencil 

As  good   as   any   at   any   price 
Better  than  any  at  the  same  price. 

HB--H--HH--HHH--B 

-  AND  — 

Indelible  Copying. 

Write  for  Samples  to 

Warwick  Bros.  &  Rutter,  Limited 

Wholesale  Stationers,  TORONTO. 


British  Publishers'  Number 

of 

Bookseller-*  Stationer 


will  be  issued  on 

Wednesday,  October  9th,  1907 


To  accommodate  British 
publishers,  whose  lists  are 
hardly  complete  before  Octo- 
ber, a  special  feature  will  be 
made  of  British  books  in  the 
October  number.  In  order  to 
secure  good  positions,  orders 
for  space  should  be  reserved 
early  at  our  London  Office, 
88  Fleet  St.   E.C. 


BOY  WANTED 

ANY  BOY  in  every 
town  and  village  in 
Canada  can  earn  many 
dollars  by  selling  our 
publications  among  his 
neighbors  and  rela- 
tives and  business 
men. 

YOU  can  begin  at  once. 
No  money  needed  to 
start.  We  will  provide 
you  with  capital.  A  watch 
to  the  boy  who  does 
good  work,  as  special 
prize. 

Write  at  once  to 

THE  MACLEAN  PUBLISHING  CO. 

10  Front  St.  E.,  TORONTO 
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The  Sutcliffe-Edmison  Co.,  Limited 

76  YORK  ST.,  TORONTO,   ONT. 

Wholesale    Fancy    Goods, 
Druggists'  Sundries, 
Dolls,  Toys, 
China,    Games, 
.  School    Supplies, 
Papetenes,  Balls, 
Sporting  Goods,  etc., 

extend  a  cordial  invitation  to  our  friends  and 
•  patrons  attending  the  Toronto  Exhibition  to  visit 
our  sample  room,  where  we  shall  be  pleased  to 
show    them    our    complete    range     of     up-to-date 

Fall   Goods. 

|^°Make    us  your   headquarters    for  information, 

etc.,  while  in  the  city. 

The  SUTCLIFFE-EDMISON  CO.,  Limited 

76   YO«K    ST.,   TORONTO,    ONT. 


WAIT  FOR  THE 

BIG  LINE 

Before  you  buy  your  fall  stock  of 

TALLY  CARDS 

GUEST  CARDS 

CALENDAR  PADS 

and  don't  forget  the  Elliott  Die- 
Stamped  Holly  Postal  Cards  and 
Souvenir  Post  Card  Calendars. 
Two  of  the  best  selling  items  in  the 
Stationery  Line. 

Salesmen  en  route. 
Samples  sent  you  free. 
Illustrated  Catalogue  and  price  list. 


/VWWWW 


ELLIOTT 

17th  and.  Lehigh  Ave. 

PHILADELPHIA 


HOLIDAY  GOODS 

FROM  THt 

MANUFACTURER  TO  YOU 

What  we  sell  you  we  sell  you  right,  as   we  sell    for 
these  manufacturers: 

<J  Lee  Paper  Co.     Makers  of  fine  papeteries. 
•J  G.    W.   Capen   Co.      Novelties  and   utility   boxes   in 
French  tapestry  and  cretonne. 

<J  TheBenziger  Co.  Desk  sets,  Frames,  smokers'  articles, 
etc.,  in  antique  brass  and  copper. 
<J  Cardinell-Vincent  Co.    Calendars  and  pictures. 
<I  Hills  and  Hafely.  Calendars  and  Xmas  booklets,  Xmas 
and  New  Year's  post  cards. 

Cfl  A  visit  from  you  in  search  of   Holiday   Novelties  will 
be  appreciated  and  will  do  you  good. 

F.  L.  HARDING  NOVELTY  CO.    3£w  ™RKy 


YOU  ARE  INTERESTED  IN  SOMETHING. 

Why  not  get  the  best  items  that 
are  printed  on  the  subject  ? 

We  read  and  clip  thousands  of  newspapers  every  week — therefore  we 
can  equip  you  speedily  and  economically  for  a  debate,  speech,  lecture, 
essay  or  anything  else  requiring  up-to-date  information  and  more  of  it  than 
your  competitors  are  likely  to  get. 

Terms— 100  Clippings,  f  5.00 

250  "  12.00 

500  "  22.00 

1,000  "  40.00 

Send  for  our  Booklet,  which  fully  explains  th*  scope  of  the  clipping 

industry. 

We  have  also  lists  of  firms  in  every  branch  of  trade  in  the  Dominion, 
the  professions,  club  members,  society,  etc.,  and  we  are  prepared  to  address 
and  mail  circulars  or  letters  to  these  at  any  time. 


THE  CANADIAN  PRESS  CLIPPING  BUREAU, 

232  MoOIII  Street,  10  Front  St.  East, 

MONTREAL  TOROTO 


Booksellers   and   Stationers 

will  find  it  profitable  to  give 

The  Busy  Man's  Magazine 


a  prominent  place  in 
their  magazine  displays. 
The  news  stand  sale  is 
increasing  at  a  pheno- 
menal rate.  It  is  a  ready 
seller,  and  the  profits  are 
large.  It  needs  only  to 
be  introduced  to  be  ap- 
preciated. Order  from 
your  News  Company  on 
a  fully  returnable  basis. 

The  Busy  Man's  Magazine 

Montreal,  Toronto,  Winnipeg,  London,  Eng. 
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FANCY  GOODS  AND  NOTIONS 


* 


Leather  Goods. 
The  scarcity  of  alligator  skins  has  caused  a  sharp 
advance  in  prices.  The  advance  averages  about  20  per 
cent.  Baby  alligator  skins,  used  in  the  manufacture  of 
ladies'  handbags,  are  very  hard  to  secure,  which  fact 
indicates  that  there  will  be  a  somewhat  restricted  output 
of  these  goods  for  the  holiday  season. 

Hiawatha  Ready  Change  Purse. 
One  of  the  latest  purse  novelties  was  described  in 
a  recent  issue  of  Fabrics,  Fancy  Goods  and  Notions,  of 
New  York.  This  article,  as  its  name  denotes,  is  a  purse 
designed  to  contain  small  change  of  various  denomina- 
tions. It  consists  of  two  flap  compartments,  made  of 
tin  and  covered  with  leather,  fastened  on  the  outside 
with  an  ornamental  button.  Each  flap  has  two  slots,  or 
snbcompartments,  making  four  compartments  in  all.  Each 
slot  holds  respectively  one  dollar's  worth  of  cents,  five- 
cent  pieces,  dimes  and  quarters.  The  spring  arrange- 
ment at  the  mouth  of  the  purse  prevents  the  money  from 
dropping  out,  yet  may  be  easily  removed  for  replenishing 
purposes.  In  size  the  purse  is  about  2  by  3  inches,  those 
designed  for  ladies  having  a  strong  gilt  chain  handle. 

Parisian  Hand  Bags. 

Judications  are  that  the  oval  or  semi-circular  frame 
for  handbags  will  be  very  popular  during  the  coming 
holiday  season.  The  semi-circular  frame  affords  a  wide 
month  for  the  bag,  which  makes  it  easier  for  ladies  to 
use.  It  is  modelled  after  a  Parisian  design,  and  comes 
in  alligator,  seal  and  various  other  fancy  leathers. 

Combs  and  Hat  Pins. 

The  popularity  among  ladies  of  the  large-sized  imita- 
tion jewel  hat  pin  seems  to  be  steadily  continuing. 
American  fall  designs  include  imitations  of  such  popu- 
lar stones  as  ruby,  topaz,  turquoise,  etc.  Pearls  are  also 
making  a  prominent  figure  in  this  line.  The  range  of 
colors  is  well  calculated  to  match  every  style  and  color 
of  hat  ribbon. 

In  fancy  hair  combs  the  tendency  is  increasingly 
ornamental.  One  design  much  in  favor  in  fashionable 
circles  is  the  high  back  comb,  containing  the  initial  of  the 
wearer.  The  initial  letters  are  generally  effected  by  an 
inlaid  gilt,  so  that  no  protruding  metal  parts  are  left 
to  catch  in  the  wearer's  hair. 

Plush  and  Celluloid  Dolls. 

These  goods  promise  to  have  a  run  of  public  favor. 
They  are  made  of  bear  plush,  with  an  unbreakable  cel- 
luoid  head,  and  have  a  good  resemblance  to  the  popular 
"Teddy  Bears."     The  limbs  of  these  dolls  are  jointed. 

Ladies'  Belts. 

Leather  belts  will  be  strong  this  fall  and  some  strik- 
ing lines  will  be  brought  out.  Flowered  leather  will  be 
used  with  fine  effect.  Cut  steel  studded  belts  with  cut 
steel  buckles  will  be  seen  in  white,  gray,  light  blue,  navy 
and  brown.  The  beaded  belt  will  have  some  popularity. 
The  Teddy  Bear  is,  of  course,  still  seen  on  some  lines  of 
belts,  particularly  those  for  children.  The  Swastika 
clasp  is  still  in  evidence,  and  holds  its  popularity.  Styles 
still    run    to   the    narrow      and    straight     girdles,   though 


shaped  belts  hold  their  favor.  The  double  buckle  will 
be  used,  as  well  as  the  lines  with  two  buckles,  just  alike, 
back  and  front. 

The  "Shaveade." 

A  new  and  novel  device  in  a  little  ten-cent  article 
made  for  men  who  shave  themselves  is  on  the  market 
and  proving  a  great  seller.  It  is  called  "Shaveade." 
The  device  consists  of  a  rubber  appliance  made  to  fit  the 
handle  of  any  ordinary  shaving  brush  and  is  intended  as 
a  substitute  for  the  fingers  in  rubbing  or  massaging  the 
shaving  soap  into  the  beard  for  the  purpose  of  softening 
the  latter  before  shaving.  The  massaging  end  of  the  de- 
vice is  formed  of  three  graduated  circles,  and  the  cavities 
between  the  circles  produce  a  suction  when  the  device  is 
being  used.  So  the  device  will  not  only  soften  the  beard, 
but  give  a  perfect  massage,  imparting  a  healthy  glow  to 
the  skin,  leaving  it  smooth  as  velvet.  The  circles  meas- 
ure a  trifle  over  an  inch  and  a  half  in  diameter,  and  the 
neck  is  about  one  inch  in  length.  It  is  claimed  that 
by  the  use  of  the  little  device,  a  good,  satisfactory  shave 
can  be  obtained  even  from  a  dull  razor.  "Shaveade" 
also  comes  with  an  attached  handle. 

Table  and  Sand  Pit. 
A  nursery  sand  table  recently  patented  is  being  of- 
fered to  the  toy  trade.  It  is  made  in  the  Mission  style, 
three  feet  long,  twenty  inches  wide  and  twenty  inches 
high.  It  may  be  used  as  a  play  table  for  the  little  ones 
to  build  their  block  houses  upon  or  to  write  their  letters 
to  Santa  Clans.  By  lighting  the  top  and  allowing  it  to 
swing  completely  over,  a  zinc-lined  waterproof  box  filled 
with  clean  white  sand  is  disclosed,  and  during  the  dis- 
agreeable days  when  the  child  is  confined  to  the  house, 
a  never-failing  source  of  amusement  is  provided.  Chil- 
dren never  tire  of  the  sea  shore,  a  fact  so  well  recognized 
by  those  having  the  care  of  youngsters  on  their  shoulders 
that  many  have  secured  a  supply  of  sand  for  the  back 
yard.  When  this  is  not  available  on  account  of  weather 
conditions  the  sand  table  would  seem  to  fill  the  bill.  It 
is  strongly  constructed,  and  should  last  for  many  years. 

Brownies. 
A  line  of  Brownies,  following  closely  the  extensive 
family  made  popular  by  Palmer  Cox  many  years  ago,  is 
being  made  in  Chicago  for  the  holiday  trade.  These 
grotesques  are  fitted  with  metal  legs  and  anns,  which 
may  be  bent  in  numberless  positions.  They  are  put  up  in 
lots  of  a  dozen  assorted,  and  can  be  retailed  at  $3  per 
dozen  with   a  goodly  profit. 

Gold  Pens. 

Not  very  much  is  known  by  the  general  public  of  the 
large  consumption  of  gold  pens  in  this  country  to-day. 
There  is  a  class  of  writers  who  realize  the  value  of  a 
gold  pen,  in  that  one  used  by  a  writer  and  adapted  to  his 
personal  style  of  writing  will  not  have  to  be  removed 
within  a  day  or  so  after  its  original  purchase  or  use,  but 
may  be  continued  in  service  indefinitely  and  found  satis- 
factory at  the  end  of  two  or  three  years,  and  it  is  this 
class  of  writers  who  make  the  demand  for  gold  pens 
stable  and  satisfactory.  Great  progress  has  also  been 
made  in  their  manufacture  in  the  past  few  years. 
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HERE     AND    THERE 
AMONG    THE    STATIONERS 

Items  of  Interest  to  the  Trade  Gathered  from  Various  Sources. 

1 

K.  A.  J.  Little,  of  Oskawa,  has  sold  his  business  to 
Thus.  Henderson  and  A.  Henderson.  They  took  possession 
July  20th,  and  the  business  is  now  known  as  Henderson 
Bros.  Thos.  Henderson  formerly  had  charge  of  Mr.  Lit- 
tle's Avail  paper  department.  Mr.  Little  leaves  for  the 
west  shortly,  where  he  is  going  to  start  up  in  business 
again;  he  has  not  decided  whether  it  will  be  in  Edmonton 
or  Calgary.     Just  at  present  he  is  out  fishing. 

W.  J.  Stephenson,  the  Wetaskiwin,  Alta.,  bookseller  and 
stationer,  is  about  to  open  a  branch  store  at  Camrose, 
Alt  a.  The  branch  will  be  in  charge  of  W.  J.  Hagel,  late 
of  Winnipeg,  who  has  been  with  Mr.  Stephenson  over  a 
year.  Camrose  is  a  flourishing  little  town  of  about  1,000 
population,  about  25  miles  east  of  Wetaskiwin,  on  the 
main  line  of  the  C.P.R.  from  Winnipeg  to  the  north. 

William  Watson,  fancy  goods  merchant  of  St.  Thomas, 
has  sold  out  to  A.  M.  Manley. 

The  stationery  firm  of  Dumontier  &  Cie.,  of  Quebec, 
has  been  dissolved.  A  new  partner  has  been  admitted — 
Mr.  Dostie — and  the  new  firm  is  known  as  Dumontier, 
Dostie  &  Cie. 

Stedman  Bros.,  the  Brantford  stationers,  have  secur- 
ed a  fh'e-year  lease  of  the  premises  at  present  occupied 
by  the  Hurley  &  Watkins  Printing  Co.  Stedman  Bros. 
at  the  present  time  employ  about  25  people  in  their  busi- 
ness, located  on  Dalhousie  street,  Brantford.  The  acquisi- 
tion of  new  and  larger  premises  will  necessitate  the  em- 
ployment of  a  still  greater  number  of  people. 

The  stationery  and  fancy  goods  firm  of  Coles  &  Frith, 
of  Greenwood,  B.C.,  has  been  dissolved  and  the  business 
taken  over  by  J.  L.  Coles. 

H.  H.  Hebb,  who  represents  (he  L.  E.  Waterman  Co. 
of  Canada,  Limited,  so  successfully  in  the  Maritime  Pro- 
vinces and  special  territory,  leaves  this  month  for  a  spe- 
cial trip  through  Newfoundland. 

John  N.  Marley,  representing  the  L.  E.  Waterman  Co. 
of  Canada,  Limited,  is  now  making  his  headquarters  in 

Ton  mto. 

A.  R.  Whimby  is  the  new  representative  of  the  L.  E. 
Waterman  Co.  of  Canada,  Limited,  in  the  Province  of 
Quebec. 

E.  J.  Kastner,  manager  and  secretary  of  the  L.  E. 
Waterman  Co.  of  Canada,  Limited,  Montreal  spent  a  few 
clays  in  Toronto  this  month. 

John  II.  May,  of  Hurst  &  Co.,  New  York,  spent  a  few 
days  in  Toronto  last  month,  consulting  with  the  firm's 
representatives,  McLeod  &  Allen,  on  Canadian  trade 
affairs. 

A.  D.  MacMullen,  representing  the  H.  M.  Caldwell  Co., 
of  Boston,  and  George  Piatt,  representing  Reilly  &  Brit- 
ton,  Chicago,  were  in  Toronto  Inst  month. 

The  Deunison  Mfg.  Co.  started  their  Canadian  travel- 
ers August  1st,  showing  new  designs  in  decorated  crepe 
papers,  which  are  very  effective;  the  applique  feature  be- 
ing  especially   used.      These   can   be  cut    out    and   used    in 


various  ways  for  home  decorations.  The  "Teddy  Bear" 
design  is  one  of  the  latest  and  most  unique  patterns.  Sev- 
eral are  forerunners  to  Christmas.  These  can  also  be  cut 
out  and  used  for  decorating  fancy  articles  and  Christ- 
mas boxes. 

R.  H.  Paget,  foreign  publisher  for  Cassell  &  Co.,  Lon- 
don, New  York,  Melbourne  and  Toronto,  sailed  from  New 
York  on  the  first  of  the  month  to  visit  the  London  office. 

Chas.  E.  Wright,  traveler  for  the  Dennison  Mfg.  Co., 
Canadian  headquarters,  Montreal,  started  early  in  the 
month  on  a  five  weeks'  business  trip  through  northern 
Ontario. 

J.  A.  Gulbrandsen,  traveler  for  Warwick  Bros.  &  Rut- 
ter,  Toronto,  has  just  returned  from  a  successful  trip  in 
the  eastern  provinces.  Mr.  Gulbrandsen  visited  our  Mon- 
treal office. 

The  Buntin,  Gillies  Co.,  Limited,  Hamilton,  are  show- 
ing a  comprehensive  range  of  the  new  ideas  in  tally  and 
place  cards,  brought  out  for  ihe  coming  season.     Artis- 


tis  novelties  are  seen  in  colored  designs,  and  many  beau- 
tiful productions  in  half-tone  and  die  stamped  effects, 
which   are  appreciated  wherever  shown. 

MOVING  THEIR  OFFICE. 

Mr.  Frank  E.  Waterman,  Canadian  representative  of 
the  Eaton-llurlbut  Taper  Co.,  is  moving  his  sample  room 
from  Melinda  Street,  Toronto,  to  42  Adelaide  Street 
West,  to  the  building  about  to  be  occupied  by  McLeod  &  . 
Allen.  In  his  new  quarters,  Mr.  Waterman  will  have  a 
commodious  display  room  where  he  will  be  pleased  to 
show  stationers,  visiting  the  city,  all  the  latest  crea- 
tions in  papeteries  and  boxed  papers,  etc.,  of  his  firm. 

The  Christmas  lines  this  year  are  of  such  a  degree  of 
excellence  in  every  particular  as  to  make  a  written  de- 
scription inadequate.  There  is  the  same  beautiful  design- 
ing-, the  same  dainty  packing,  and  the  same  quality  of 
stock,  that  have  always  distinguished  the  Eaton-Hurlbut 
line,  with  the  addition  of  those  indefinable  excellences, 
which  come  year  by  year  and  are  embodied  in  the  gen 
eral  result.  It  would  delight  the  eye  to  see  the  charming 
boxes  on  display  in  Mr.  'Waterman's  show  room  and  it 
is  to  he  hoped  that  many  stationers  will  take  advantage 
of   his   invitation   to   inspect   the    1907   line. 
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WATERMAN'S  IDEAL  INJUNCTION. 

On  the  9th  of  July  the  L.  E.  Waterman  Co.,  makers 
of  Waterman's  Ideal  Fountain  Fen,  obtained  an  injunc- 
tion against  Isaac  S.  Waterman  and  Hose  Waterman, 
both  of  New  York,  restraining'  them  from  using-  the 
trade  marks  and  names  of  the  L.  E.  Waterman  Co.,  and 
from  using  the  words  Waterman,  Waterman's  or  Water- 
mans 's  in  any  way  in  connection  with  the  manufacture  of 
pens  or  fountain  pens;  also  from  using  in  any  manner  the 
trade  mark  "Ideal"  in  connection  with  fountain  pens, 
unless  in  selling  the  genuine  Waterman's  Ideal  Fountain 
Pen,  manufactured  by  the  L.  E.  Waterman  Co.  The  in- 
junction order  was  granted  by  the  United  States  Circuit 
Court  for  the  southern  district  of  New  York,  and  will 
remain  in  force  until  further  orders  from   the  court. 


NEW  WHOLESALE  QUARTERS  IN  MONTREAL. 

Granger  Freres,  390  St.  Paul  street,  Montreal,  real- 
izing the  necessity  of  having  enlarged  facilities  for  their 
wholesale  business,  have  opened  splendid  premises  at  the 
above  address  and  are  receiving  stock  daily.  While  the 
firm  will  do  the  bulk  of  their  business  in  the  Province  of 
Quebec,  they  are  making  a  specialty  of  religious  articles 
for  the  trade  in  all  parts  of  Canada.  The  house  is  an 
old  established  one  and  they  are  entering  upon  an  active 
wholesale  campaign  in  an  energetic  manner. 


ENGLISH  LEATHER  AND  CABINET  GOODS. 

Now  that  the  demand  in  Canada,  amongst  the  ma- 
jority of  the  people,  is  for  "something  better"  for 
Christmas  and  New  Year's  gifts,  it  is  certain  that  English 
manufacturers  will  increase  their  trade  with  Canada  in 
leather  goods  and  fine  art  cabinet  goods. 

A  Bookseller  and  Stationer  man  recently  had  the 
pleasure  of  inspecting  the  show-rooms  of  W.  H.  Brand 
&  Sons,  Hoxton  Square,  London,  and  was  much  impressed 
with  the  large  range  and  smartness  of  manufacture  of 
their  leather  and  cabinet  goods. 

AVriting  cases,  jewel  cases,  fitted  dressing  cases,  bridge 
sets,  despatch  boxes,  etc.,  are  numerous  and  of  gr-eat 
variety  in  design  and  color.  This  firm  make  also  a  very 
fine  line  of  cabinet  goods,  much  of  which  is  suited  for  the 


high-class  stationer  and  fancy  goods  dealer,  comprising 
writing  cabinets  and  tables,  afternoon  tea,  spirit,  and 
other  automatic  folding  tables;  also,  an  extensive  line  of 
inkstands,  stationery  cases,  etc. 

Brand  &  Sons  are  hopeful  of  making  valuable  connec- 
tions in  Canada,  and  doubtless  the  merit  of  their  pro- 
ducts quite  justify  a  very  close  attention  from  Canadian 
buyers. 

THE  MAIL  ORDER  HOUSE. 

A  wholesale  mail  order  picture  post  card  house  has 
proven  its  feasibility  by  the  fast  growth  of  the  Inter- 
national Post  Card  Co.,  27-29-31  St.  James  St.,  Mont- 
real. This  firm  have  conducted  their  wholesale  business 
on  the  mail  order  plan  and  the  result  has  been  highly 
satisfactory  both  for  their  customers  and  themselves. 
They  claim  their  reduced  selling  expenses  allow  them  to 
give  lower  prices  for  an  equal  quality  of  picture  post 
cards.  As  they  sell  practically  everything  in  the  line 
there  is  no  limit  to  the  variety.  Their  stock  is  very 
heavy  and  includes  every  kind  of  card  from  the  comic 
and  ordinary  view  cards  to  retail  at  lc  to  extremely 
fancy  cards  to  retail  at  $1.  They  also  stock  a  complete 
variety  of  albums.  Their  buying  is  on  the  same  close 
scale  as  their  selling  and  they  ask  for  an  opportunity  to 
prove  the  above  claims. 

For  the  convenience  of  the  trade  a  special  complete 
price  list  is  issued  semi-monthly.  This  list  includes  all 
staples  and  novelties  in  the  range  of  picture  post  cards. 
A  special  large  package  of  samples  has  been  compiled, 
including  every  card  on  their  price  list.  This  package  is 
sold  for  $3  and  yields  the  retailer  a  handsome  profit. 
It  will  be  gladly  mailed  upon  request. 


BATHING   GIRL  POST   CARDS. 

Walter  Wellman,  a  widely  known  illustrator  and  cat 
toonist  of  New  York,  has  recently  designed  and  publish- 
ed a  new  set  of  bathing  scene  post  cards  which  are  ap- 
parently making  a  big  hit  in  the  States,  judging  from 
sales.  Mr.  Wellman  offers  to  send  his  catalogue  free,  an/, 
he  wants  every  jobber  in  Canada  to  see  it,  as  the  whol" 
set  of  cards — 16  of  them — are  shown,  and  he  feels  confi- 
dent that  it  will  meet  with  a  good  reception. 


TO  REAP 

a  regular  Harvest  of  patronage  and  profits,  you  must  have  good  g'oods  to 
sell,  for  they  are  the  only  Kind  that  -will  satisfy  your  customers.  Our 
papers  are  Known  to  be  a  very  strong  factor  in  attracting  and  holding 
trade,  and  those  -who  buy  good  papers  are  -willing  to  pay  for  them.  The 
latest  styles  in  finishes,  colors  and  sizes  of  sheets  and  envelopes  are  to 
be  found   in  our  line  in  the  papers  of  high  quality. 

Crane's      Fine     Chain     Laid      is     particularly    attractive       in      the      tints    Bluite. 
Champagne  and  Pastel  Finh.      I  f  you  do  not  Have  them,  let  us  submit    samples. 


TRADE    MARK 


GEO.  B.  HURD  Ol  CO. 

Fine    Paper    Manufacturers 

425  and  427  Broome  Street,  New  YorK,  U.S.A. 

9i 


.*   fffJOfSTBHBD. 


BOOKSELLER   AND  STATIONER 


of  Canada 


Published    on  the  second  Wednesday  of  every 
month. 

The     Maclean      Publishing    Co.,     Limited 

President,  John  Bayne  Maclean. 
Vice-President,  W.  L.  Edmonds. 
Editor,  W.  A.  Craiclc. 


OFFICES  : 


CANADA- 


Montkeal  (Telephone  1255) 
Toronto  (Telephone  2701) 
St.  John,  N.B.  (J.  Hunter  White) 
Winnipeg  (F.  R.  Munro) 


232  McGill  Street 

-    10  Front  St.  East 

No.  3  Market  Wharf 

Room  511  Union  Bank  Building 

Telephone  3726 


88  Fleet  St.,  E.G. 

Telephone,  Central  12960 

92  Market  St. 


Teutonic  Bunding 


GREAT  BRITAIN 

London,  Eng.  (J.  Meredith  McKini) 

Manchester.  Eng.  (H.  S.  Ashburner) 

UNITED  STATES- 
CHICAGO  (J.  Roland  Kay)    -        -        -       - 

FRANCE- 
PARIS,  Agence  Havas,  8  Place  de  la  Bourse. 


Subscription,  Canada  and  the  United  States    $1.00 
Great  Britain  and  other  parts  of  the  British 

Empire         -       - 4s.  6d. 

Cable    Address:    "ADSCRIPT,"     London;    "ADSCRIPT"    Canada 


CONDENSED  OR  "WANT"  ADVERTISEMENTS 

Advertisements  under  this  heading,  2c.  a  word  first  insertion;  I  cent  a 
word  each  subsequent  insertion. 

Contractions  count  as  one  word,  but  five  figures  ($1,000)  are  allowed  as 
one  word. 

Cash  remittance  to  cover  cost  must  accompany  all  advertisements, 
in  no  case  can  this  rule  be  overlooked.  Advertisements  received  without 
remittance  cannot  be  acknowledged. 

Where  replies  come  to  our  care  to  be  forwarded,  five  cents  must  be  added 
to  cover  postage,  etc. 


AGENTS  WANTED. 


PRACTICAL  books  for  painters  and  decorators — The  Trade  Papers  Publish- 
ing Co.,  Ltd.,  365  Birkbeck  Bank  Chambers,    London,  W.C.,    England, 
will  make  special  terms  to  Canadian   Booksellers  willing  to  push  books 
on  graining,  paint  and  color  mixing,  gilding,  stencilling,  etc.    Correspondence 
solicited.  19] 

BUSINESS  CHANCE. 

BUSINESS  for  sale  in  British  Columbia  ;  population  of  town  5,000  ;  stock 
carried  comprises  books,  stationery,  fancy-goods,  chinaware  and  crockery, 
wall  paper,  photographic  supplies,  toys,  etc.;  picture  framing,  and  many 
other  side  lines  ;  owner  has  good  reasons  for  selling  and  can  show  a  profitable 
and  growing  business;  will  sell,  part  cash,  balance  on  time;  references  given 
and  required.  Address  B.C.,  c/o  BOOKSELLER  AND  STATIONER, 
Toronto.  (8) 

SITUATIONS  VACANT. 


B 


RIGHT,  intelligent  boy  wanted  in  every  town  and  village  in  Canada,  good 
pay,  besides  the  gift  of  a  watch  for  good  work.  Apply  The  MacLean  Pub- 
lishing Company,  10  Front  St.  E.,  Toronto. 


w 


w 


WISHES  CANADIAN  TRADE. 
Another  English  firm  desirous  of  extending  its  Can- 
adian connections  is  Max  Ettlinger  &  Co.,  Ltd.,  of  Lon- 
don. Though  not  an  old-established  concern,  this  house 
has  forced  its  way  to  the  front  in  Great  Britain  and  in 
Ireland,  and  is  doing  a  considerable  business  with  the 
United  States  and  Canada.  Ettlinger  &  Co.  specialize  in 
post  cards,  Christmas  cards,  menu  cards,  and  calendars 
of  British  and  continental  design  and  workmanship,  their 
range  in  all  these  goods  being  very  varied  to  suit  the 
taste  of  every  class  of  buyer.  Dealers  looking  for  some- 
thing new  should  get  into  communication  with  this  house. 


Month's  Best  Selling  Books 

As  Reported  by  Leading  Canadian  Dealers. 


ANTED— A  good  clerk;  well  experienced    in   retail   book,   stationery,  and 
wall-paper  business  ;  A  good  position  to  the  right  man.    State  experience 
and  salary  wanted.    W.  J.  Stephenson,  Wetaskiwin,  Alberta. 

A  WELL  known  English  firm  of  Christmas  and  post  card  publishers  require 
some  smart  salesmen  for  their  Canadian    Branch  ;   only   those   actually 
engaged   in   this   trade     need   trouble   to   apply.       Confidential,   care   of 
BOOKSELLER    AND    STATIONER,     Toronto,     giving     full     particulars, 
experience,  etc.  [tf] 

E  want' a  good  stationery  and  book  clerk,  who  has  had  good  experience  in 
the  retail  business.  Apply  stating  experience  and  salary  wanted  to  D.  J. 
Young  &  Co.,  Ltd.,  Calgary,  Alta.  [8] 


E 


XPERIENCED  Stationery  Traveller  Wanted;  Good  position  to  the  right 
man.  Apply  by  letter  giving  references  and  full  information.  W.  J. 
Gjge  &  Co.,  Toronto. 


li. 


Belleville. 
Captain  of  the  Kansas.    By  Louis  Tracy.  McLeod. 
Cruise  of  the  Shining  Light.  By  Norman  Duncan. 
Frowde. 

Port  of  Missing  Men.  By  Meredith  Nicholson.  Mc- 
Leod. 
Tree  of  Heaven.  By  Robert  W.  Chambers.  McLeod. 
Long  Labrador  Trail.  By  Dillon  Wallace.  Revell. 

Calgary. 
The  Iron  Way.  By  Sarah  Pratt  Carr.  Clark  Bros. 
The  Mystery.  By  Stewart  Edward  White.  Musson. 
Awakening  of  Helena  Ritchie.     By  Mrs.  Deland. 

Poole. 
Long  Labrador  Trail.  By  Dillon  Wallace.  Frowde. 
Viper  of  Milan.  By  Marjorie  Bowen.  Musson. 

Charlottetown. 
Short  Cruises.  By  W.  W.  Jacobs.  Briggs. 
Katherine.  By  E.  Temple  Thurston.  Harper. 
Towards  the  Light.  By  Dorathea  Hughes.  Briggs. 
Lure  of  the  Labrador  Wild.  By  Norman  Duncan. 

Frowde. 
The  Invader.  By  Margaret  L.  Woods.     Harper. 
Running  Water.  By  A.  E.  W.  Mason.  Briggs. 

Edmonton. 
Whispering  Smith.  By  F.  H.  Spearman.  McLeod. 
Brewster's  Millions.     By  George  B.     McCuteheon. 

McLeod. 
The  Port  of  Missing  Men.  By  Meredith  Nicholson. 

McLeod. 
Fighting  Chance.  By  Robert  W.  Chambers.  McLeod. 
The  Mystics.  By  Katherine  Cecil  Thurston.  Poole. 
Jane  Cable.  By  G.  B.  McCuteheon.     Briggs. 

Halifax. 

Cruise  of  the  Shillings  Light.  By  Norman  Duncan. 

Frowde. 
The  Imposter.  By  Harold  Bindloss.  McLeod. 
Short  Cruises.  By  W.  W.  Jacobs.  Briggs. 
The   Saint,   By   Antonio  Fogazzaro.   Copp. 
Long  Labrador  Trail.  By  Dillon  Wallace.  Revell. 
Brass  Bowl.  By  Lewis  Joseph  Vance.  McLeod. 

Kingston. 

Princess  Virginia.  By  C.  N.  and  A.  M.  Williamson. 
Musson. 

Brass  Bowl.  By  Lewis  Joseph  Vance.  McLeod. 

Captain  of  the  Kansas.  By  Louis  Tracy.  McLeod. 

The  Secret.  By  E.  P.  Oppenheim.  Copp. 

The  Mayor's  Wife.  By  Mrs.  A.  K.  Rohlfs.  Mc- 
Leod. 

Scarlet   Car.   By  Richard  Harding  Davis.  McLeod. 
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Moncton.  5. 

1.  Felicity.  By  Clara  E.  Laughlin.  Scribner.  (i- 

2.  Dust  of  Conflict,  By  Harold  Bindloss.  McLeod. 

.'i.     Brass  Bowl.  By  Lewis  Josph  Vance.  McLeod.  ] 

I.     Cruise  of  I  lie  Shining  Light.  By  Norman  Duncan.  2. 

Frowde.  3 

f>.     New  Chronicles  of  Rebecca.  By  Kate  Doug-las  Wig-  _| 

gin.  Briggs. 

(i.     Long  Labrador  Trail.  By  Dillon  Wallace.  Revell.  ,-,. 

Montreal.  (>- 

1.  Port  of  Missing  Men.  By  Meredith  Nicholson.  Mc- 

Leod. 1. 

2.  Brass  Bowl.  By  Lewis  Joseph  Vance.  McLeod.  2. 

3.  Princess  Virginia.  By  C.  N.  and  A.  M.  Williamson. 

Musson.  :i. 

4.  The  Long  Labrador     Trail.     By     Dillon  Wallace. 

Revell.  4. 


Short    Cruises.   By    \V.    \V.   Jacobs.   Briggs. 
Running  Water.  By  A.  E.   \V.   Mason.   Briggs. 

Ottawa. 
Ian  of  I  he  <  tirades.  By  W.  W.  Campbell.  Revell. 
Woman  of  Babylon.  By  Joseph  Hocking.  Copp. 
Long    Labrador   Trail.   By   Dillon    Wallace.   Revell. 
Cruise   of  the   Shining   Light.  By  Norman   Duncan. 

Frowde. 
The  Saint,   By  Antonio  Fogazzaro.  Copp. 
Graham  of  Claverhouse.  By  J.  Watson.  Briggs. 

Peterboro. 
The  Brass  Bowl.  By  Lewis  Joseph  Vance.  McLeod. 
Cruise  of  the  Shining  Light,  By  Norman  Duncan. 

Frowde. 
Port  of  Missing  Men.  By  Meredith  Nicholson.  Mc- 
Leod. 
Lone  Furrow.  By  W.  A.  Fraser.  Frowde. 


CLASSIFIED    LIST    OF    ADVERTISEMENTS 


Agencies  Wanted. 

Miller,  Edward  H  ,  London, 


Eng. 


Books  and  Magazines. 

American  Code  Co.,  New  York. 
Baker's  Book  Shop,  Birmingham,  Eng. 
Briggs,  William,  Toronto. 
Cassell  &  Co.,  Toronto. 
Chapman's  Book  Store,  Montreal. 
Clark  Bros.,  Winn  peg,  Man. 
Continental  Export  Co.,  London,  Eng. 
Crowell,  T  Y.  Co.,  New  York. 
Frowde,  Henry,  Toronto. 
Granger  Freres,  Montreal. 
Houghton,  Mifflin  '  o  ,  Boston, -Mass. 
Hurst  &  Co.,  New  York. 
Hunter-Rose  Co.,  Toronto. 
Macmillian  Co.  of  Canada  Ltd.,  Toronto. 
McLeod  &  Allan,  Toronto. 
Morton,  Phillips  &  Co.,  Montreal. 
Mus<on  Book  Co.,  Toronto- 
"Publisher'-  Circular,"  London,  Eng. 
Rand   McNally  Co.,  Chicago. 
Toronto  News  Co..  Toronto. 
Westminster  Co.,  Toronto. 

Blank  Books. 

Brown  Bros.,  Toronto. 

Buntin,  Gillies  &  Co.,  Hamilton. 

Smith,  Davidson  &  Wright,  Vancouver,  B.C. 

Warwick  &  Rutter,  Toronto. 

Calendars— Cards. 
Copp,  Clark  Co..  Toronto. 
Memies  &  Co.,  Toronto. 
Tuck,  Raphael  &  Sons  Co.,  New  York. 

Carbon  Paper. 
Carbon  Paper  and  Ribbon  Co.,  Toronto. 
Carter's  Ink  Co.,  Boston,  Mass. 

Envelopes. 

Berlin-Jones  Envelope  Co.,  New  York. 
Smith,  Davidson  &  Wright,  Vancouver,  B.C. 

Eye  Shields. 

Ch  cago  Eye  Shield  Co.,  Chicago,  111. 
Fancy  Goods. 

Brown  Bros.,  Toronto. 

Clark  Bros.,  Winnipeg,  Man. 

Copp,  Clark  Co.,  Toronto. 

Harding,  F.  L.,  Novelty  Co.,  New  York. 

Sutcliffe-Edmison  Co.,  Limited,  Toronto. 

Warwick  Bros.  &  Rutter,  Toronto. 

Finanoial  Institutions  and  Insurance. 
British  American  Assurance  Co.,  Toronto. 
Confederation  Life  Ar-sociation,  Toronto. 
Metropolitan  Bank,  Toronto. 
Western  Assurance  Co..  Toronto. 

Fine  Art  Printers. 

Moiling,  A.,  &  Co.,  Hanover,  Germany. 
Fountain  Pens. 

Brown  Bros.,  Toronto. 

Diamond  Point-Pen  C),  New  York. 

Beauchenim,  Librairie,  Ltd,  Montreal. 


Warwick  Bros.  &  Rutter,  Toronto. 
Waterman,    L.     E.,    Pen    Co.,    New   York, 
Montreal. 

Glue,  Paste  and  Mucilage. 
Carter's  Ink  Co.,  Montreal. 
Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 

Gramophones. 

Berliner  Gramophone  Co.,  Montreal. 
Inks — Writing. 

Brown  Bros.,  Limited,  Toronto. 

Carter's  Ink  Co.,  Montreal. 

Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 

Payson's. 

Underwood,  John    Ink  Co. ,  Toronto. 

Warwick  Bros.  &  Rutter  Co.,  Toronto. 

Leather  Goods 

Brand,  W.  H.  &  Sons,  London,  Eng. 
Brown  Bros.,  Limited,  Toronto. 
Rumpp,  C.  F.,  &  Sons,  Philadelphia. 

Musio 

Delmar  Music  Co.,  Montreal. 
Novelties. 

Harding    F.  L.  Novelty  Co.,  New  York  City 
Papeterie  Boxes. 

Rolland,  J.  B.,  &  Fils,  Montreal. 
Papeteries. 

Berlin-Jones  Envelope  Co.,  New  York. 

Brown  Bros.,  Ltd.,  Toronto. 

Buntin,  Gillies  &Co.,  Limited,  Hamilton. 

Eaton-Hnrlbut  Paper  Co  ,  Pittsfield,  Mass. 

Hurd,  Geo.  B.,  &  Co.,  New  York 

Smith,  Davidson  &  Wright,  Vancouver,  B.C. 

Pens. 

Brown  Bros.,  Toronto. 

Esterbrook  Pen  Co. ,  New  York . 

Heath,  John,  London. 

Hinks,  Wells  &  Co.,  Birmingham,  Eng. 

Macniven    &    Cameron,      Edinburgh      and 
Birmingham. 

Spencenan  Pen  Co.,  Birmingham,  Eng. 

Waterman,  L.  E.,  Co.,  Montreal. 

Warwick  Bros.  &  Rutter,  Toronto. 
Penoils. 

American  Lead  Pencil  Co.,  New  York. 

Brown  Bros.,  Limited,  Toronto. 

Faber  Eberhard,  New  York. 

Warwick  Bros.  &  Rutter,  Toronto. 

Watermin,  L.  E.,  Co.,  Montreal. 
Paper  Fasteners 

O.  K.  Fastener  Co.,  Syracuse,  N.Y. 
Photographic  Supplies. 

Ward  &  Co. ,  Montreal. 
Playing  Cards,  Games,  etc 

Buntin,  Gillies  &  Co.,  Hamilton. 

Goodall.  Chas.,  &  Sons,  London. 

Hurst,  A.  O.,  Toronto. 

Union  Card  &  Paper  Co.,  Montreal. 

U.  S.  Playing  Card  Co.,  Cincinnati,  O. 
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Post  Card  Holders. 

Early,  Earl  J.,  Novelty  Co.,  Philadelphia. 
Mitchell,  William,  Ltd.,  London,  Eng. 
Warwick  Bros.  &  Rutter,  Toronto. 

Postal  Scales. 

Pelouze  Scale  &  Mfg.  Co.,  Chicago',  111. 
Rubber  Type,  Fad,  4c. 

Fulton    Rubber  Type,   Pad    and   Ink   Co., 
New  York  City. 
Rules,  &o. 

Westcott  Jewell  Co.,  Seneca  Falls,  N.Y. 
Sohool  Supplies. 

Buntin-Gillies  Co.,  Hamilton. 

Clark  Bros.  Co.,  Winnipeg. 

J.  B.  Rolland  &  Fi's,  Montreal. 

Smith,  Davidson  &   Wright,    Ltd.,   Vancou- 
ver, B  C. 

Warwick  Bros.  &  Rutter,  Toronto. 

Souvenir  and  Picture  Post  Cards. 

American   Photocolortype  Co.,  Chicago,  111. 

Bamforth  &  Co.,  London,  Eng. 

J.  Beagles  &  Co.,  London.  Eng. 

Boch  &  Kirsch  Co..  Frankfort, Germany. 

Earl    J.    Early    Novelty   Co,   Philadelphia, 
Toronto. 

Eisner  &  Falick  Import  Co.,  Montreal. 

Elliott  Co.,  Philadelphia,  Pa. 

Ettlinger,  Max.,  Co.,    London,   Eng.,    New 
York. 

European  Post  Card  Co. 

Fine  Art  Printing  Co.,  Kaufbeuren,  Germany 

Forest,  D.  &  W.,  Montreal. 

International  Post  Card  Co.,  Montreal. 

Otto  Leder,  Saxony,  Germany. 

L.  O'Riginal  Rg.,  Montreal,  Que. 

Leather  Post  Card  Co.,  New  York. 

Markert  &  Sohn,  Dresden   Germany. 

MacFarlane,  W.  G,  Toronto. 

Neumann,  W.,  &  Co.,  Berlin,  Germany. 

Schofield  Co.,  Burnlev,  England. 

Smith,  Davidson  &  Wright,    Ltd.,   Vancou- 
ver, B.C. 

Tuck,  Raphael  &  Sons  Co.,  Montreal,  New 
York. 

Tisdale,  Jos.  H  ,  Philadelphia,  Pa. 

Valentine    &    Sons    Pub.    Co.,     Montreal, 
Toronto. 

Warwick  Bros.  &  Rutter,  Toronto. 

Walter  Wellman,  New  York. 
Sporting  Go^ds. 

Sutcliffe-Edmison  Co.,  Toronto. 
Tally  Cards. 

Elliott  &  Co.,  Philadelphia,  Pa. 
Telephones. 

Bell  Telephone  Co.  of  Canada,  Montreal 
Thumb  Tacks. 

Hawkes- Jackson  Co.,  New  York. 
Typewriter  Supplies. 

Carter's  Ink  Co.,  Montreal. 

Carbon  Paper  &  Ribbon  Co.,  Toronto. 

Mittag  &  Volger,  Park  Ridge,  N.J. 
Wall  Paper. 

Stauntons  Limited.  Toronto. 

Watson,  Foster  Co.    Montreal. 


BOOKS  E  I.  1. 


A  N  H     ST   \  T  I  ()  N  ER 


Friday  the  13th.  By  Thos.  W.  Lawson.  McLeod. 
Running  Water.  By  A.  E.  W.  Mason.  Briggs. 

St.  Catharines. 
Bishop  of  Cottontcvwn.  By  J.  T.  Moore.  Winston. 
Princess  Virginia.  By  C.  N.  and  A.  M.  Williamson. 

Musson. 
Friday  the  13th.  By  Thomas  W.  Lawson.  MeLeod. 
The  Impostor.  By  Harold  Bindloss.    McLeod. 
The  Secret.  By  E.  P.  Oppenheim.     Copp. 
Secret  of  Toni.  By  M.  E.  Seawall.  Appleton. 

Toronto. 

Daft    Days.     By    Neil    Munro.     Briggs. 
Joseph  Vance.     By  William  De  Morgan.    Frowde. 
Memoirs  of  a  Person  of  Quality.    By   Ashton  Hil- 
liers.    Heinemann. 

Alice-  for  Short.    By  William   De  Morgan.    Heine- 
mann. 

The   Country   House.    By    C.    E.    Hooper,     Do'tble- 
day. 

Port  of   Missing     Men.    By     Meredith     Nicholson. 
McLeod. 

Vancouver. 

Second  Generation.    By  D.   (1.  Phillips.    McLeod. 
Running  Water.     By  A.  E.   W.  Mason.     Briggs. 
Halt  a  Rogue.    By  Harold  McGrath.    McLeod. 
New      Chronicles   of    Rebecca.    By     K'ate     Douglas 
Wiggin.     Briggs. 

Friday     the   13th.    By   Thomas     W.    Lawson.    Mc- 
Leod. 
Captain  of  the  Kansas.    By  Louis  Tracy.    McLeod. 

Victoria. 
Growth.    By  Graham  Travels.    Musson. 
New    Chronicles     of    Rebecca.    By  Kate    Douglas 
Wiggin.    Briggs. 


A.  Her  Son.     By  11.   A.   Vachell.    Maomillan. 

1.  Running  Water.    By  A.  E.  W.  Mason.     Briggs. 

5.  Peter's  Mother.    By  Mrs.   De  la  Pasture.    Dutton. 

li.  The  Impostor.     By   Harold  Bindloss.     McLeod. 

Winnipeg. 

1.  Princess  Virginia.  By  C.  N.  and  A.  M.  William- 
son.   Musson. 

2.  A  Strong  Man's  Vow.    By  Joseph  Hocking.   Copp 

3.  The  Secret.    By  E.  P.  Oppenheim.     Copp. 

•1.  Songs  of  a  Sourdough.  By  Robert  W.  Service. 
Briggs. 

5.    Long  Labrador  Trail.    By  JDillon  Wallace.    Revell. 

(i.  The  Glen  o'  Weeping.  By  Marjorie  Bowen.  Mus- 
son. 


Canadian  Summary. 

Points. 
Cruise  of  the  Shining  Light.    By  Norman  Duncan.    icS 

Long   Labrador  Trail.    By   Dillon  Wallace 3s 

The  Brass  Bowl.    By  Louis  Joseph  Vance 37 

Port  of  Missing  Men.    By  Meredith  Nicholson 35 

Princess  Virginia.    By  C.  N.  and  A.  M.  Williamson.  '65 

Running  Water.     By  A.  E.  W.  Mason 26 

Short  Cruises.    By  W.  W.  Jacobs... 22 

Captain   of  the   Kansas.     By   Louis   Tracy 21 


William  :  "Well,  old  man,  I  haven't  seen  you  for  an 
age.  And  how  do  you  find  matrimony  suits  you  ?" 

John  (sighing):  "It's  an  expensive  joy.  If  I  had  only 
known  what  I  had  to  pay  in  milliners'  bills " 

William  :   "You  would  have  remained  single,  eh  ?" 

John  :  "No;  I  would  have  married  the  milliner." 
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Double  display  and  capacity 
from  a  narrow  strip  or  parti- 
tion with  an  Early  adjustable 
bracket  and  swivel  hooks. 


^mmp^ 


Patented  in 
United  States, 

Canada, 

Oreat  Britain, 

France 


A  UNIT 


WHICH  MAY  BE 

INTERLINKED 

INTO  SERIES 
OF  ANY  LENGTH 


% 


% 


mm 


Patents 
Protected 

BY  THE 

p.TeNTT,TtE 


Impossible  for  the  stock  to  fall  out 

No  springs  to  grip  andimutilate  the  cards 
Stock  can  be  easily  removed  because  of 
Slant  base  which  elevates  front  card 

They  Display  full  surface  of  card  and  at  the  same 
time  Serve  as  a  Rack  from  which  to  sell. 

THEY  FIT  ANYWHERE 

OVER  A  MILLION  IN  USE 


Early  "Ideal"  Holders  have  the 
leading  Publishers  and  Jobbers  as  the 
cheapest  method  obtainable  for  display  of 
also  provide  storage  for  duplicate  stock. 


endorsement  of  the 
most  practical  and 
Post  Cards,  which 


Made  for  Horizontal  and  Vertical  Cards. 

Any  spot  that  will  hold  a  nail  will 

They  hold  25  cards  ;  are  packed  ten  in  a  box  ;   weigh  only  cbrinfotlny  length.  'mked  'n,° 
a  half-ounce  per  unit,  and  are  rust-proof. 

$3.00  per  Hundred  Units 

Ask   Your  Jobber  for  Them 


Prizes  of  $100.00  Within  Your  Reach 

Many  reports  have  come  to  us  of  unique  and  attractive  applications 
of  Early  Holders.  We  are  eager  to  know  and  show  how  fertile  minds 
have  applied  this  most  popular  Holder  according  to  their  needs.  We  there- 
fore offer  for  photographs  of  the  five  best  applications,  the  following  : — 

$50.00  as  first  prize ;  $20.00  as  second  prize  ;  $10.00  as  third  prize ; 

$10.00  as  fourth  prize  ;  $10.00  as  fifth  prize. 
Contest  Closes  Deo.  3lst,  1907  Decision  by  Three  Impartial  Judges 

JOBBERS  WANTED  IN  EVERY  CITY 


The  Earl  J.  Early  Novelty  Co. 

PHILADELPHIA,    U.S.A. 

75  Yonge  Street,  Toronto,  Ont. 


Agents  s 

Warwick  Bros.  &  Rutter,  Toronto 


Copp,  Clark  &  Co. 
Toronto 


T.  C.  Allen  &  Co. 
Halifax 


Valentine  &  Sons  Pub.  CO.,  Montreal 


W.  C.  MacFarlane 
60  Front  St.  W,  Toronto 


Thomson  Station'y  Co. 
Vancouver 


BOOKSELLER   AND   STATIONER 


Buntin,  Gillies  &  CoM  Limited 

HAMILTON  j&  MONTREAL 

Every  Requisite  in  the  Line  of 
Stationery  and  School  Supplies 


WHITING  TABLETS, 
PAPETERIES, 

BLANK  BOOKS, 
ENVELOPES, 
SCHOOL  BLANKS, 

ETC. 


CREPE  PAPERS. 
TISSUE  PAPERS, 
PLAYING  CARDS, 
LETTER  FILES. 
BINDING  CASES, 

ETC 


Canadian  Agents  for  the  celebrated  Parker  Lucky  Curve  Fountain  Pens 


We  afford  you  real  SOLIDITY  in  quality  and  service,  as  we  offer 

THE  TRADE  those  advantages  which  constitute 
the  valuable  considerations  in  business. 

GOODS  OF  THE  HIGHEST  GUARANTEED  STANDARD 
TRADE  PROTECTION.     UP-TO-DATE 
BUSINESS  METHODS 


"Our  line"  Typewriter  Ribbons  and 
Carbon  Papers,  the  line  of  real  merit 

SEND  FOR  OUR  NEW  TRADE  CATALOG  AND  BOOKLETS 


Principal  Office  and  Factories 

Park  Ridge,  N.J. 


MITTAG  &  VOLGER,  inc.  ^I™^,, 


INCORPORATED 


NEW  YORK  CITY,  Stewart  Building,  280  Broadway         LONDON,    St.  Paul's  Churchyard,  E.C.  (4)      ZURICH,  J.  G.  Muggli 
CHICAGO,  ILL.,  200  Monroe  Street  PARIS,  5  Im.   Paise  Reille  AMSTERDAM,  Benier  &  Co. 


PUBLISHERS'       FALL      ANNOUNCEMENTS 


VOL.    XXIII.     No.  9. 


Office  of  Publication   10  Front  Street  East,  Toronto. 


PRICE   $1.00  PER   YEAR. 


SEPTEMBER 


of  Canada 


1907 


The    New  Idea  Trade    Newspaper   that   Shows    Retailers    How   to   Sell    Goods.      Covers   the    Entire   Canadian 

Field    and    has   a  Growing    Circulation  Abroad. 


MONTREAL 


TORONTO 


WINNIPEG 
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S°UWHD  THUMBTACKS  SOUDKED 

It's  tl)e  Soli6be6TDispla? 
tfyat  sells  tacks 

Z2VsK  ^our  jobber  or 

TKawkes-lJacksoti  (To.,  ^takers 

62  ~H>uarie  Street,  31.  $>. 


^4  National  Calamity 

The... 

Quebec  Bridge 
Disaster 

A  SERIES  OF 

6  Illustrated  Postal  Cards 

JUST  PUBLISHED 


Price  $1.00  per    100 
7.50     "     1000 

Special  Prices  to  Jobbers. 
Order  now  from 

Illustrated  Post  Card  Co. 

106  East  Notre  Dame  Street, 
MONTREAL 


BOOKSELLER  AND   STATIONER 


<4 


Lorraine 

Stationery 


The  continued  increasing  sale  of  the  different 
lines  in  our  Lorraine  Stationery  is  proof  that 
this  series  of  Note  Papers,  Papetenes,  Tablets 
and  Envelopes  meets  the  requirements  of  the 
trade  for  all  standard  purposes.  For  the  Fall 
trade  we  have  a  complete  stock  of  all  the 
following  lines  : — 

Note  Paper — White— Boudoir,  Regent   and    Duchess   Sizes 

—Azure- 
Envelopes— White— 
—Azure- 
Tablets— White— Four   Standard   Sizes 

"      —Azure—     " 
Papeteries — White — Regent   Size 
—Azure— 

If  you  are  not  familiar  with  the  value  of  this 
stock,  write    us    for   a    set    of   samples,  gratis. 

"Be    -wise    to-day.     'Tis    madness  to    defer/' 


WarwicK  Bros,  (El  Rutter,  Limited 


Mahers    of   High-Class    Stationery, 


TORONTO 
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Salon  4 


C.au  -18  Clans 


Union  Jack,  all  the  Provinces 


Salon  S6 


Sultan  A 


Grand  Tnink 


National  -England,  Ireland 
Scotland,  Canada 


?  PRIZE  MEDAL? 
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A  few  of  the  good  sellers 

70  Designs  to  sell  at  50c. 
36        "        "        "      25c. 


If  you  have  not  received  our  new  Illus- 
trated Playing  Card  Folder  showing  our 
full  assortment,  a  post  card  to  us  will  get 
you  one. 

SORT  UP  WITH  THE  JOBBER 

The  leading  ones  carry  them. 

A.  O.  HURST 

24    Scott    Street,   TORONTO 


• 


Salon  19 


Salon  20 


Salon  22 


Salon  7 


Burns,  Dickens,  Shakespeare 


Salon 


Salon  8 


Salon  6 


BOOKSELLER   AND  STATIONER 


Leading 


Leather 
Lines 


This    season's 
assortment 
contains  many 
new  designs. 


New  Leathers 
New  Colors 
New  Styles 


Ladies' 
Wallets 
Card  Cases 
Strap  Purses 
Hand  Bags 
Portfolios 
Music  Cases 

Men's 

Coin  Purses 
Letter  Cases 
Bill  Wallets 
Collar  and  Cuff 
Cases 

Memo  Books 
Loose  Leaf  Memo 
and  Price  Books 
Bankers'  Wallets 


Diaries  1908 


Large    and 

varied 
Assortment 

Prices  right 


BROWN  BROS. 

Limited 

51-53  Wellington  St.  West,      TORONTO 


A.  Moiling  &  Co.,  Hanover 


(350  workers  employed) 


(GERMANY) 


17  Stone- and  8  Book-printing  machines 

|  Fine  Art  Printers  | 

of  Children-Toy-  and  Painting-Books 

Xmas-New-Years-  and  Valentine-Cards 

Illustrated  Postcards. Calendars  and  Studies 

q    Chromos,  Fancy-Papers,  /Menus    £* 

m     Show-Cards.    Advertising-Cards    ^ 

CATALOGUES  of  any  description  and  for  every  branch 

Large  Embossing-Book-binding-  and  Box-making-Department 

=    First-class  work       ++      Promptly  delivery.        ;  — : 


HOLIDAY  GOODS 

FROM  THE. 

MANUFACTURER  TO  YOU 

What  we  sell  you  we  sell  you  right,  as   we   sell   for 
these  manufacturers: 

Cfl  Lee  Paper  Co.     Makers  of  fine  papeteries. 
f&  G.   W.   Capen  Co.     Novelties  and   utility   boxes  in 
French  tapestry  and  cretonne. 

«3  TheBenziger  Co.  Desk  sets,  Frames,  smokers'  articles, 
etc.,  in  antique  brass  and  copper. 
<I  Cardinell-Vincent  Co.    Calendars  and  pictures. 
€]  Hills  and  Hafely.  Calendars  and  Xmas  booklets,  Xmas 
and  New  Year's  post  cards. 

<J  A  visit  from  you  in  search  of   Holiday   Novelties  will 
be  appreciated  and  will  do  you  good. 

F.  L.  HARDING  NOVELTY  CO.    3&w°YaoRKy 


No.  202 


FOUNTAIN  PENS 

WILL  BE  USED 

MORE  THAN  EVER 

THIS    FALL. 

ANTICIPATE  THE  DEMAND 
FOR  THE   BEST   INK  BY 
STOCKING  WITH 


CARTERS 
Fountain  Pen  Fluid 

A  perfect  fluid  made  with  the  necessities  of  the  fountain  pen 
in  mind.  It  will  not  clog  pen  point  or  barrel  and  has  a  very 
easy  flow. 

Put  up  in  a  variety  of  packages,  including  our  travellers' 
outfit  and  special  4-oz.  panel,  with  screw  cap  and  filler— shown 
above. 

OUR  "PUBLIC  FILLER  OUTFIT"  WHL 
IHTEREST  DEALERS 

THE  CARTER'S  INK  CO., 

Boston        New  York        Montreal        Chicago 


BOOKSELLER  AND  STATIONER 


Twin  City 
Envelope  Sealer 

Small  Hand  Size. 


Remarkable  Labor- 
Saving  Device 

This  simple  and  inexpen- 
sive machine  ensures  perfect 
sealing  at  the  rate  of  5,000 
envelopes  per  hour  with  hand 
feeding.  It  will  seal  all 
standard  sizes  and  shapes 
without  adjustment. 

Value,  alone  $10.00  ;  with  Stacker,  $13.00 


Opportunity  for  Canadian  Capital 

It  is  the  intention  of  the  Twin  City  Specialty  Mfg.  Co.  to  form 
a  Canadian  company  to  manufacture  and  sell  the  three  sizes  of 
Sealers  in  Canada,  Great  Britain  and  the  Colonies.  Mr.  F.  N. 
Jaynes,  inventor  of  the  small  hand  and  intermediate  machines, 
will  visit  Toronto  in  September  to  personally  attend  to  the 
matter.  Enterprising  stationers  will  find  this  a  splendid 
opportunity  to  get  a  share  in  an  excellent  proposition. 


THE   LARGE   SIZE   ENVELOPE    SEALER 
With    Motor,    Stacker  and   Automatic    Feed   Attachment. 


The  modern  business  office  has  lacked  a  proper  device  for 
quickly  and  neatly  sealing  the  thousands  of  letters,  circulars, 
price  lists,  etc.,  sent  out  daily  by  all  first-class  firms  throughout 
the  country.  Something  simple  and  cheap  was  needed,  yet 
efficient  and  free  from  complicated  mechanism  though  positive 
in  its  work,  handling  the  various  standard  size  envelopes  ' 
without   adjustment. 

The  Twin  City  Envelope  Sealer  meets  all  these  requirements. 

For  full  particulars   with  regard  to  these  machines  and  the 
formation  of  the  Canadian  company,    address  enquiries  to 

Twin  City  Specialty  Company 

433  SECURITY  BANK  BUILDING 
MINNEAPOLIS,      MINN.,      U.S.A. 


ROOK  SELLER   AND   STATIONER 


and  the  children  have 
started  again  with  their  duties, 
we  of  the  trade  should  consider 
this  as  the  last  fore-runner  of  the 
activities  in  every  branch  of  busi- 
ness  for  the  coming   months. 

The  demand  for  standard  lines  of 
merchandise  of  high  repute,  is  stimu- 
lated in  every  store  in  the  country ; 
and  the  merchant  who  has  been  far- 
sighted  in  his  preparation  of  a  well 
selected  stock  of  a  standard  line,  reaps  the  benefit. 

The  one  article  that  has  felt  the  increase  of  de- 
mand yearly,  for  many  years,  and  with  its  constant 
improvements  in     manufacture  continues   to  grow,   is 


J1S 


Wai 

The  pen  with/     l(lG2Ll     )the  CliP-CaP 

Fou^SifePen 


Our  salesmen  are  now  showing  the  complete  line,  brought  up  to  date,  and 
we  respectfully  invite  your  careful  attention.  If  he  has  not  called  as  yet,  write 
for  full  information.  Our  new  catalogue  of  the  L.  &  C.  Hardtmuth  line  of 
Koh-i-noor  pencils,  etc.,  will  soon  be  ready,  and  if  not  soon  received  by  you 
write  for  one.  Have  you  seen  our  line  of  Christmas  sets?  If  not,  write  for 
information. 

liTeL.  E.  Waterman  Co.  of  Canada,  Ltd. 

136-  138a  St.  James  St.,  Montreal 


o 


o 


lOJ 


fcm 
mm 


173  Bro.dw.y,  New  Y< 


No.  12  Golden  Lane.  Londo 
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Another 


'£MW60M 


Innovation 

Dennison's  Fast  Color  Crepe  Paper 
Napkins  are  now  put  up  in  dust-proof  pack- 
ages with  an  exact  count  in  each  package. 

No  more  waste. 

No  more  counting. 

No  more  soiled  or  rumpled  stock. 

Designs  of  napkins  displayed  without 
opening  package. 

Beautiful  for  counter  and  window  display. 

An  instant  success  wherever  shown. 

Fast  Color  Doilies  and  Lunch  Sets  put 
up  in  similar  form.    Send  for  sample  packages. 

The  Tag  "Makers 

BOSTON  NEW  YORK         PHILADELPHIA  CHICAGO  ST.  LOUIS 

26  Franklin  St.  15  John  St.  1007  Chestnut  St.  128  Franklin  St.  413  N.  Fourth  St. 
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MARK 
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H  igh  G  rade 
Printing 

from  the  conception  of  the 
idea  to  the  finished  job — we 
are  now  ready  to  produce  in 

our  NEW  PRINTING 
DEPARTMENT 

With  everything  new — 

NEW  MANAGER— 
from  New  York  City,  full  of 
the  ideas  and  methods  of  the 
best  printers,  advertisers  and 
publishers  of  the  States — 

NEW  PRESSES— the 
latest  products  of  the  press 
makers — 

NEW  TYPE— the 
best  faces  selected  from  the 
stocks  of  leading  foundries 
and  a 

NEW  RESOLVE— to 
make  every  job  a  credit  to 
us  and  to  you — we  ask  for  a 
chance  to  figure,  furnish  lay- 
outs, dummies,  schemes  and 
designs  for  anything  from 
a  letterhead  to  a  catalog— 


If   you    want 

"printing  that's  different" 

let    us    hear    from   you 


MACLEAN 

PUBLISHING 
CO  LTD 

John     Bayne    MacLean 
President 

10  Front  St  East     Toronto 

MONTREAL         WINNIPEG 
LONDON  ENG 

PRINTING    DEPT 

Charles    Edward   Peabody 
Manager 


his 
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|  Special  I 

I  For  Stationers  I 

1  SCHOOL  OPENING 

t 

<  We  are  showing  the  finest  range  of 

*  new  scribblers  ever  offered    to    the 
4          Trade  id  Canada. 

|        SIXTEEN  NEW  DESIGNS 

We  wish  to  call  special  attention  to 
our  eight  new  Animal   Designs  done 

in  three-color  process,  and  specially  j» 

made  up  for  us  in  the  Old  Country.  5 

Highest  grade  of  Toned   Paper  for  5 

Pen  Work.  | 

%         These    scribblers  are  absolutely  in  a  % 

«          class  by  themselves.  ♦ 

4i  & 

J         We  also  carry  a  full  range  of  supplies,  # 

<  and  all  authorized  School  Text  Books.  ft 

<  £ 

1  Clark  Bros.  &  Co.,  Limited  £ 

4}    Wholesale  Stationers      -     Winnipeg,  Man.  t 

4  } 

4.  * 


Higgins'  Drawing  Board 
and  Library  Mucilage 


of  water.      This   article 
progressive   dealer. 


IS  everywhere  admitted  to  be 
the  most  desirable  ad- 
hesive for  the  uses  intend- 
ed, ever  put  upon  the  market. 
It  is  a  semi-fluid,  of  great 
strength  and  body,  specially 
prepared  for  mounting  paper 
on  the  drawing  board,  for  re- 
pairing and  labeling  books,  and 
for  wood,  cloth  and  leather 
work  generally.  Librarians 
have  found  it  exactly  suited  to 
their  needs,  and  it  has  become 
recognized  as  the  only  adhesive  for 
library  work  that  gives  perfect  sat- 
isfaction. For  use  as  an  ordinary 
mucilage  or  paste  it  may  be 
diluted  with  25  to  50  per  cent, 
should   be  carried   by    every 


HIGGINS'   AMERICAN    DRAWING    INKS 

BLACKS  AND  COLORS 

The  Standard  Liquid  Drawing  Inks  of  the  World 


CHAS.  M.  HIGGINS  &  CO.,  Manufacturers 

NEW   YORK      -      CHICAGO      •      i-ONDON 
Main  Office  and  Factory,  BROOKLYN,  N.Y.,  U.S.A. 
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Quality  Papers ! 

Your  requirements,  no  matter  what  they  are,  can 
be  satisfactorily  met  by  us,  as  we  have  the  facili- 
ties for  manufacturing  lines  which,  for  quality, 
cannot  be  equalled  in  the  Dominion.  Notice  a 
few  of  our  chief  lines,  sizes  and  weights  given  : 


PROVINCIAL  BOND 

White  and  Tints 


PROVINCIAL  BOND 

Azure 


1  7  x  28—20,  24  and  28  lbs.       1  7  x  28-28,  32  and  36  lbs. 
17x22—14,  16,  18,  20  and  24  lbs.  21  x  32— 56  lbs. 
19x24— 20  lbs.  23x36— 72  lbs. 


COVER   PAPER 

SNOWFLAKE  ADELIA 


In  Blue,  Red,  Lilac  and  Wine 

20  x  25—40  and  60  lbs. 
22%  x  28^—50,  60  and  80  lbs. 


Fine  White  Wove,  Double 
Cap  and  Folio 

and  variety  of  other  lines. 


The  Northern  Mills  Pulp 
and  Paper  Go. 


MILLS: 

St.  Adele,  Que. 


27  8  St.  Paul  Street 

MONTREAL 


"Sports"  Playing  Cards 


THE    BEST   VALUE 
IN  THE  MARKET. 

ONE  OF  MANY 
VARIETIES 


Leaders  in  a  second 
grade  —  GOOD 
LUCK  and  ST. 
LAWRENCE. 


SPECIAL  CARD    FOR 
WHIST  PLAYERS 


ist  I 


LACROSSE  DESIGN. 

We  are  headquarters  for   PLAYING  CARDS 
MADE    IN    CANADA. 

Style  and  finish  equal  to  Imported  Cards. 

Advertising'    Cards    of  all    sorts— Novel   Designs. 
FOR  SAMPLES  AND  PRICES  APPLY— 


The  UNION  CARD  &  PAPER  CO., 

f  Limited 

i  MONTREAL. 


v^.-. 


The  Arches  of  the  Unimatic  are  Stronger  than  the  Bull  Dog  Grip 


The  Unimatic  is  one  of 
the  Big  Sellers  of  the  Larg- 
est and  Best  Line  of  Loose- 
Leaf  Devices. 

S  &  T  Loose  Leaf  Devices 

The  best  in  the  World. 


We  manufacture 

LOOSE  LEAF 

Ledgers,  Transfers,  Sec- 
tional Post  Binders,  Order 
Holders,  Post  Binders,  Prong 
Files,  Price  and  Memo 
Books  and  Punches. 


S  &  T  Devices  Are  Sold  Through  Stationery  Trade  Exclusively 

Sieber  &  Trussell  Manufacturing  Company 

Eastern  Branch  0FFICE  AND  FACT0RY  :  Western  Branch  : 

82  Duane  St.,  New  York      4000  Laclede  Ave.,  St.  Louis,  Mo.,  U.S.A.      First  and  Folsom  Sts. , 

San  Francisc0 
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FOR.  FIFTEEN  DOLLARS 

WE  OFFER  YOU  FOR  A  LIMITED  TIME  ONLY 

Our  New  and   Improved  Ferris  WKeel 

Display    Fixture 

And  2,000  of  our  Latest  and  Best  Selling  Post  Cards 


Our  Ferris AAHhe el 

is  different  from  the  so- 
called  Ferris  Wheels  on 
the  market. 

It  is  the  only  one  that  holds  hori- 
zontal and  vertical  cards.  It  has  a 
special  pocket,  for  which  a  patent  is 
pending,  that  prevents  cards  from 
falling  out. 


A  Ferris  Wheel  in  your 
store  will    pay  your   rent. 

This  wheel  has  an  attachment 
for  a  motor,  so  that  you  can  make 
a  most  attractive  window  display. 

Height  40   inches,  base  19  x  26, 
diameter  of  wheel  36  inches. 

Capacity  5,000  Cards 


The  best  silent  Post  Card  salesman 
on  earth. 


Patent  applied  for. 

For  thirty  days  only,  and  only  if  you  refer  to  this  publication,  we  will  give  you 

One  New  and  Improved  Ferris  Wheel,  value .' $  9  00 

200  Holzman's  Life  Model  Cards,          "     2  50 

200  Original    Holographs,                        "     2  50 

200  Famous  Colored   Comic,                    "     1  00 

200  Linen  Comic,                                       "     1  50 

200  Linen  Motto,                                        "     1  50 

200  Roller  Skating  Comic,                         "     2  00 

200  New   Art  Cards 2  00 

200  Funny  Fan  Cards 2  50 

200  Name  Cards  2  50 

200  Pointed    Paragraph     Cards 2  00 

$29  00 
FOR  $15.00  FOB.  CHICAGO. 

The  assortment  of  cards  is  taken  out  of  our  line  of  1 0,000  subjects  that  we  carry  in  stock— the  largest  line  in  America— 
and  the  largest  Exclusive  Post  Card  House  in  the  world.    THIS  OFFER   WILL  NOT  APPEAR  AGAIN. 

Alfred  Hoizman  Co., 

Manufacturers 

2815  Wabash  Ave.,        -         CHICAGO 

8 


Subscription,  One  Dollar  ■  Year. 


Single  Copies,  Ten  Centi. 


THE 
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Vol.  XXIII. 


MONTREAL    AND    TORONTO,    CANADA,  SEPTEMBER,    1907. 


No.  9. 


Booksellers'  and  Stationers'  Association  of  Ontario. 

Report  of  First  Annual  Meeting. 


While  the  attendance  at  the  first  annual  meeting  of 
the  Booksellers'  and  Stationers'  Association  of  Ontario, 
held  in  Toronto'  on  August  20,  was  not  as  large  as  it. 
might  have  been,  still  those  present  represented  the  hesl 
element  in  the  trade,  and  their  presence  and  support  was 
a  decided  encouragement  to  the  officers.  The  organiza- 
tion of  the  association  is'  now  complete,  and  all  that  is 
needed  is  an  increased  membership  to  ensure  ultimate 
success.  Some  valuable  business  was  transacted  at  the 
two  business  sessions,  a"  full  report  of  which  follows. 

President  Tyrrell  called  the  meeting  to  order  in  the 
comfortable  council  chamber  of  the  Board  of  Trade  at 
eleven  o'clock,  and,  after  the  secretary  had  called  the 
roll  and  read  the  minutes  of  the  last  meeting,  delivered 
his   presidential   address,   as  follows  : 

President's  Address. 

When  our  association  was  formed,  on  the  15th  of  last 
January,  I  was  honored  by  being  unanimously  elected  to 
the  position  of  president,  an  honor,  which  I  assure  you, 
gentlemen,  I  do  not  undervalue. 

1  candidly  admit,  however,  that  I  would  have  pre 
ferred  to  remain  a  less  conspicuous  member  of  our  asso- 
ciation, but  having  accepted  the  position  in  the  hope  that 
my  services  would  be  of  value  to  you,  I  have  endeavored 
to  give  of  my  best,  and  in  such  measure  as  time  and 
occasion  demanded. 

In  this  work  of  the  association  1  have  been  greatly 
assisted  by  our  able  and  persevering  secretary,  whose  de- 
votion to  your  interests  has  been  most  remarkable  in  the 
face  of  such  discouragement  and  indifference  as  would 
have    daunted   many. 

it  is  well  known  to  most  of  those  present  that  our 
association  was  formed,  as  it  were,  on  the  spur  of  the 
moment,  by  a  number  of  representative  booksellers,  who 
met  in  Toronto  for  the  purpose  of  pressing  their  claims 
for  consideration  upon  the  Government   of  this  province. 

The  danger  which  then  drew  these  prominent  and  in- 
fluential business  men  together  was  a  real  danger,  and  I 
may  add  that  I  believe  this  danger  still  remains  as  real 
as  it  did  upon  that  eventful  day  which  saw  the  beginning 
of  the  Booksellers'  and  Stationers'  Association  of  On- 
tario. 

It  is  only  natural  that  the  advantages  of  combination 
should  be  more  apparent  in  times  of  stress  than  in  times 
of  peace,  but  if  we  would  look  at  things  as  they  really 
are,  it  would  become  clear  beyond  doubt  that  the  time 
to  organize  is  past    when  the  time  for  action  arrives.   If 


we   are  not   prepared   beforehand,   it  will   be   impossible  to 
adequately  rally  our  forces  after  the  light  is  on. 

I  need  not,  however,  occupy  your  time  by  further 
comment  on  facts  so  obvious,  but  will  pass  on  to  other 
considerations,  which,  though  somewhat  less  on  the  sur- 
face, are  almost  as  vital  to  our  interests  as  was  the 
unifying  idea  of  danger,  which  drew  and  bound  us  to- 
gether at  the  beginning. 

The  benefits  of  organization  may,  I  am  inclined  to 
think,  be  quite  as  valuable,  or  even  more  so,  to  us  in 
the  ordinary  course  of  business  than  in  times  when  spe- 
cial dangers  threaten,  and  it  is  to  these  latter  advan- 
tages that  I  would  now  call  your  attention. 

As  men,  you  and  I  may  not  think  alike  ;  as  business 
men,  we  have  different  ways  of  estimating  and  deciding 
those  things  which  come  before  us,  but  of  this  I  am 
sure,  that  we  all  unite  in  a  desire  to  improve  the  con- 
ditions which  surround  the  business  in  which  we  are 
embarked. 

As  separate  individuals,  we  can  accomplish  little,  hut 
united  in  an  association,  our  scattered  efforts  would  be 
focused,  and  the  weight  of  our  united  strength  would 
open  many  doors  that  now  remain  shut. 

Let  me  illustrate,  by  way  of  practical  suggestion, 
some  of  the  ideas  which  it  seems  to  me  are  not  so  vis- 
ionary, nor  so  difficult,  as  to  be  beyond  our  hope  of  ac- 
complishment, if  undertaken  in  a  spirit  of  fairness,  and 
supported  by  a  thoroughly  representative  body  of  the 
booksellers  of  this  province. 

And  at  this  point  let  me  say  that  it  might  be  well  foi 
us  to  consider  the  question  of  enlarging  our  constitution 
so  as  to  include  all  booksellers  in  Canada.  Matters  are 
sine  to  arise  from  time  to  time  which  will  equally  affect 
all  parts  of  the  Dominion,  and  our  action,  as  an  associa- 
tion, would,  I  believe,  carry  more  weight  if  our  organ 
ization  were  national,  rather  than  provincial,  in  char- 
acter. 

Now,  as  to  the  policy  of  our  association,  I  beliew 
that  the  foundation  of  our  usefulness  rests  upon  a  close 
and  friendly  relationship  with  publishers  and  jobbers.  If 
surely  needs  no  argument  to  prove  that  our  business  in- 
terests are  best  served  by  an  intimate  alliance  between 
publishers  and  booksellers,  and  I  am  confident  that  the 
former  will  welcome  any  policy  that  tends  to  a  closer 
relationship  and  a  better  understanding  between  them 
and   their  customers. 

This  leads  to  the  first  suggestion  that  our  associa- 
tion might  very  wisely  appoint  a  committee,  whose  duty 
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if  would  be  to  work  in  consultation  with  publishers,  il 
called  upon  by  them  to  do  so,  or  whenever  the  interests 
(if  booksellers  required  thai  we  should  go  to  them.  We 
inighl  .ils<>  appoint  a  committee  to  lake  charge  of  the 
school  book  question,  and  this  committee  should  be 
composed  of  men  whose  experience  and  practical  knowl 
edge  of  the  subject  would  make  their  service  of  real 
value   to   the  association. 

Another  committee  could  be  given  charge  of  all  mat- 
ters relating  to  the  magazine  and  subscription  business, 
and  by  watching  the  interests  of  booksellers  there  is  no 
doubt  that  improved  conditions  would  be  obtained.  It 
might  be  possible,  if  our  association  were  properly  sup- 
ported, to  plan  an  "overstock  exchange,"  by  means  of 
which  school  and  other  books  unsalable  in  one  sec- 
tion of  the  country ,  might  be  exchanged,  with  mutual 
profit,  to  some  other  locality,  where  they  would  be  sal- 
able. This  might  be  done  in  such  a  way  that  no  names 
need  appear  in  public. 

These  few  suggestions  are  offered,  as  already  stated, 
merely  to  illustrate  the  possibilities  which  are  inherent 
in  a  well-organized  association,  but  which  are  not  to  be 
obtained  by  the  efforts  of  separate  individuals.  At  the 
present  time  all  these  matters  are  allowed  to  drift,  and, 
as  might  be  expected,  they  usually  drift  in  the  direction 
of  lessening  the  profits  of  the  retail  dealers. 

In  addition  to  the  collective  advantages  of  organiza- 
tion, there  would  follow  many  indirect  benefits,  the  value 
of  which  it  would  be  impossible  to  estimate.  Competi- 
tors, by  frequent  and  friendly  intercourse,  would  lose 
much  of  the  distrust  which  now  separates  them,  mutual 
appreciation  and  confidence  would  be  established,  .ml 
with  these  conditions  much  unreasonable  and  unnecessary 
price-cutting  would   be  eliminated. 

But  if  our  association  is  to  accomplish  any  of  these 
things  it  must  receive  a  stronger  and  more  numerous  sup- 
port than  it  lias  yet  received.  The  efforts  of  your  com- 
mittee to  increase  the  membership  have  met  with  the 
most  discouraging  indifference. 

Those  of  us  who  are  eager  for  the  association  to  lie- 
come  strong  and  useful,  have  had  o#r  patience  tried,  and 
our  faith  has  often  been  put  to  the  test.  One  or  two  of 
your  committee  have  made  personal  sacrifices  of  time 
and  money  to  a  considerable  extent,  but  on  the  whole, 
little  or  nothing  remains  of  the  splendid  enthusiasm 
winch  characterized  the  beginning  of  our  association.  But 
now  the  time  has  come  to  change  from  this  attitude  of 
indifference  to  one  of  vital  interest  and  active  determina- 
t  ion. 

Accepting,  then,  the  responsibility  which  rests  upon 
us,  realizing  thai  there  is  strength  in  union  wisely  di- 
rected, let  us  decide  to  press  forward  and  to  obtain  by 
just  and  honorable  means  those  ends  which  we  desire  and 
which  are  worthy  of  our  best  efforts. 

At  the  conclusion  of  his  address,  Mr.  Tyrrell  appoint- 
ed Messrs.  Anderson,  London  ;  Hay,  St.  Thomas,  and 
Patterson,    Stratford,    a    committee  on    resolutions. 

Report  of  Executive  Committee. 

Mr.  .1.  (i.  Cloke,  of  Hamilton,  vice-president  of  the 
association,  next  presented  the  report  of  the  executive 
Commit  tee,  as  follows  . 

Your  executive  committee,  immediately  upon  their  ap- 
pointment, proceeded  to  secure  the  services  of  a  perman- 
ent secretary-treasurer,  and  Selected  for  that  position 
VV.  A.  Craick,  editoi  of  The  Bookseller  and  Stationer,  of- 
fering him  a  salary  based  on  the  number  of  members  in 
the  association. 

Following  your  instructions,  your  committee  next 
took  up  the  work  of  drafting  a  constitution  and  by-laws. 


'these  were  duly  prepared,  and  have  been  placed  before 
\  on    al    Ibis    meeting. 

A I  .1  meeting  held  -on  July  5,  it  was  decided  that  we 
recommend  the  association  to  pass  a  strong  resolution,  to 
be  presented  to  the  Ontario  Government,  urging  them  to 
put  in  force,  as  soon  as  possible,  their  proposal  to  pre- 
vent school  book  publishers  from  issuing  more  than  one 
edition  of  any  annotated  text  book. 

The  executive  further  decided  to  recommend  the  as- 
sociation to  appoint  a  committee  to  confer  with  the  pub- 
lishers and  try  to  reach  some  satisfactory  arrangement 
whereby  many  of  the  difficulties  now  existing  in  the  book 
trade  might  be  removed.  This  was  felt  to  be  the  most 
practical  way  to  clear  up  the  differences. 

The  net  system  came  up  for  consideration,  and  the 
resolutions  passed  by  the  American  Booksellers'  Asso- 
ciation on  the  net  system  were  gone  over  and  approved. 
Booksellers  were  recommended  to  read  these  resolutions, 
as  they  appeared  on  page  18  of  the  June  number  of 
Bookseller  and  Stationer.  The  president  was  instructed 
to  prepare  an  article  explaining  the  advantages  of  the 
net  systen,  the  same  to  appear  in  Bookseller  and  Sta- 
tioner, and  later  to  be  distributed  in  pamphlet  form,  for 
the  education  of  Canadian  booksellers.  It  was  also 
recommended  that  the  association  take  up  the  matter 
vigorously  and  instruct  its  special  committee  to  try  to 
come  to  some  arrangement  with  the  publishers. 

The  methods  of  publishers  in  clearing  our  remainders 
to  department  stores  came  in  for  some  criticism,  and  it 
was  suggested  that  regular  booksellers  be  given  a  better 
opportunity  for  securing  stocks  of  remainders. 

All   of  which   is  respectfully  submitted. 

Mr.  Cloke  moved  the  adoption  of  the  report,  which 
was  seconded  by  Mr.   Anderson,  of  London,  and  carried. 

Report  of  Secretary-Treasurer. 

W.  A.  Craick  presented  the  report  of  the  secretary- 
treasurer.  He  first  outlined  the  steps  that  had  been  taken 
since  the  organization  meeting  to  increase  the  member- 
ship, and  then  detailed  the  financial  condition  of  the  asso- 
ciation, showing  a  balance  on  hand  of  $14.55.  Continuing, 
the  report  read  as  follows  : 

Following  up  the  memorial  on  the  school  book  ques- 
tion presented  to  the  Minister  of  Education  by  the  book- 
sellers' deputation,  your  secretary  prepared  a  supplemen- 
tary memorial,  containing  the  arguments  brought  forward 
by  the  various  speakers  on  the  deputation,  which,  after 
having  been  submitted  to  these  speakers,  was  laid  before 
the  Minister  and  duly  acknowledged  by  him. 

About  the  beginning  of  May,  the  attention  of  the  sec- 
retary was  directed  to  the  fact  that  the  Dominion  Rail- 
way Commission  were  reported  to  be  about  to  take  up 
Hie  question  of  express  rates.  As  several  members  of  the 
association  had  made  complaints  about  the  unfairness  of 
the  rates  on  books  and  various  other  articles,  your  sec- 
retary immediately  wrote  to  the  secretary  of  the  Railway 
Commission,  askling  for  definite  information  about  the 
meeting  of  the  commission,  and  what  procedure  should  be 
taken  in  registering  complaints.  To  this,  Mr.  Cart- 
wright  replied  that  the  sitting  of  the  commission  was  in- 
definite, but  that  we  would  be  notified  in  due  course. 
Since  then  no  further   information  has  come  to  hand. 

At  the  meeting  of  your  executive  on  July  5,  your  sec- 
retary was  authorized  to  represent  the  association  at  the 
annual  meeting  of  the  National  Association. of  Stationers 
of  the  United  States,  at  St.  Paul,  on  July  15-18.  Going 
in  his  Capacity  of  editor  of  The  Bookseller  and  Stationer, 
and  at  the  expense  of  that  paper,  he  was  able  to  repre- 
sent the  association  without  cost  to  you.  The  results  of 
his  observations  in  St.  Paul  may  be  briefly  set  forth  as 
follows  : 
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The  National)  Association  of  Stationers  unites  in  its 
membership  manufacturers,  jobbers  ami  retailers  in  a 
healthy  bond  of  union,  am!  during  the  entire  course  of  the 
convention  not   a   discordanl    note  was  heard. 

The  association  is  composed  of  a  number  of  local  as- 
sociations or  clubs  existing  in  the  various  cities  or  \  towns 
of  the  Union,  and  each  local  organization  sends  delegates 
in  proportion  to  its  membership.  The,  expenses  of  these 
delegates  are  usually  paid  by  the  local  associations,  there- 
by ensuing  a.  good   attendance   at    the   general   convention. 

Committees  are  appointed  annually  to  handle  the 
problems  that  arise  in  the  different  sections  of  the  trade  , 
thus  there  is  a  committee  on  blank  books,  a  committee  on 
files  and  Office  furniture,  a  committee  on  glassware,  a 
committee  on  pens  and  pencils,,  a  committee  on  loose  leaf 
devices,  a  committee  on  paper  and  envelopes,  a  commit- 
tee on  leather  goods  and  novelties,  and  a  committee  on 
in/ks  and  mucilage.  Each  of  these  committees  consists  of 
three  members,  and  each  presents  an  annual  report.  In 
addition,  a  membership  committee  does  effective  work  in 
organizing  new  branches  and  developing  established  ones. 

The  meetings  were  most,  instructive  and  the  informa- 
tion given  out  by  the  experts  present  was  well  worth  the 
expense  of  traveling   to  St.    Paul.     Condensations  of    the 


a  beginning;  the  problems  that  arise  under  each  of  these 
headings  bo  he  referred   to  the  various  committees. 

In  conclusion,  your  secretary  would  urge  every  mem- 
ber to  make  more  use  of  the  organization.  If  there  are 
problems  or  difficulties,  do  npt  conceal  them,  but  write 
in  to  headquarters.  The  secretary  is  paid  for  this  work 
and  he  is  your  servant.  He  cannot  make  bricks  without, 
straw,  and  he  does  not  care  to  go  around  looking  for 
trouble  on  his  own  account.  If  there  are  complaints  that 
the  association  is  doing  nothing,  the  fault  rests  very 
largely  with  the  people  who  make  the  complaints.  Mem- 
bers should  learn  that,  t»>  make  the  association  of  use, 
each  one  of  us  should  do  his  share,  even  if  it  is  only  to 
spur  on   the  secretary   to  work   harder. 

All  of  which  is  respectfully  submitted, 

W.  A.  CRAICK, 

Secretary-Treasurer. 

On  motion  of  G.  W.  Sulman,  Chatham,  seconded  by 
E.  S.  Brown,  Collingwood,  this  report  was  adopted  and 
handed   to   the  committee  on    resolutions. 

The   Constitution. 
The   draft   constitution   and   by-laws     prepared   by   the 
executive  committee  next  came  up   for  consideration,   and 
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papers  and  addresses  will  appear  from  time  to  time  in 
your  organ,  The  Bookseller  (and  Stationer,  so  it  will  be 
superfluous  for  me  to  enter  into  details  here.  I  would 
refer  yoB  to  the  paper  on  "The  Handling  of  Blank  Books," 
by  Charles  A.  Stevens,  of  Chicago,  which  appeared  in  the 
August  number,  as  an  example  of  the  kind  of  information 
to  be  secured  from  these  addresses. 

While  in  St.  Paul,  your  secretary  interviewed  Fletcher 
B.  Gibbs,  who  formed  the  National  Association  four 
years  ago,  and  was  its  first  president,  and  endeavored  to 
secure  him  for  this  convention.  Mr.  Gibbs  is  an  enthusi- 
astic association  man  and  was  much  interested  in  our 
effoTt  to  form  a  strong  association  in  Ontario.  Unfor- 
tunately, he  could  not  arrange  to  be  present  this  year, 
bul    promised  to  visit  us  at  a  later  date. 

From  his  observations  at  St.  Paul,  your  secretary 
would  recommend  the  appointment  of  committees  along 
the  lines  of  the  National  Association  committees.  He 
wOUld  suggest  a  committee  on  school  "looks,  a  commit- 
tee on  express  rates,  a  committee  on  relations  with  pub- 
lishers and  wholesalers,  and  a  membership  committee,  as 


were  first  adopted  paragraph  by  paragraph  and  then  as  a 
whole.     The  constitution   and  by-laws   read   as  follows  : 

ARTICLE  I. 
Name  and.  Object. 

Section  1.  The  name  of  the  association  shall  be  the 
Booksellers '  and  Stationers'  Association  of  the  Province 
of  Ontario. 

Section  2.  The  objects  of  the  association  shall  be  to 
promote  the  interests  of  its  members  and  to  secure 
friendly  co-operation  among  them. 

ARTICLE  H. 
Membership. 
Section  1.  Any  person,  firm  or  corporation  in  the  Pro- 
vince of  Ontario  engaged  in  the  retail  business  of  selling 
books  or  stationery  or  books  and  stationery  who  carries 
a  general  assortment  of  stock  in  these  lines  and  is  known 
and  recognized  as  a  regular  retail  dealer,  may  become  a 
member  of  the  association,  provided  the  application   for 
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such  membership  meets  with  the  approval  of  the  Execu- 
tive <  lommittee, 

ARTICLE  III. 
Officers. 

Section  1.  The  officers  of  the  association  shall  consist 
of  :i  President,  Vice-President  Secretary-Treasurer,  and 
five  members;  who  shall  be  chosen  to  act  with  the  Presi- 
dent and  Vice-President  on  the  Executive  Committee. 

Section  2.  The  officers,  with  the  exception  of  the  Secre- 
tary-Treasurer, shall  be  elected  annually  by  ballot  and 
shall  hold  office  until  their  successors  are  elected. 

Section  3.  The  Secretary-Treasurer  shall  he  appointed 
by  the  Executive  Committee,  and  his  duties  shall  be  as- 
signed by  them. 

Section  4.  The  Executive  Committee  shall  pay  the  Sec- 
retary-Treasurer such  salary  as  may  be  deemed  neces- 
sary, and  if  they  see  fit  a  sufficient  bond  shall  be  re- 
quired, said  bond  to  be  paid  for  by  the  Association. 

Section  ;">.  In  case  of  a  vacancy  in  any  of  the  offices 
of  this  Association  the  same  shall  be  filled  by  the  Execu- 
tive Committee  until  the  next  annual  meeting. 

ARTICLE  TV. 
Meetings. 

Section  1.  The  annual  meeting  for  the  election  of  offi- 
cers and  reception  of  reports  and  the  transaction  of  gen- 
eral business,  shall  be  held  on  a  date  during  the  last  week 
of  August,  to  be  selected   by  the  Executive  Committee. 

Section  11.  The  Executive' Committee  shall  meet  at  the 
call  of  the  President  for  the  transaction  of  all  business  of 
interest  to  the  Association. 

ARTICLE  V. 
Amendments. 
Amendments  to  the  constitution  and  by-laws  may  be 
made  at  any  annual  meeting  by  a  vote  of  at  least  two- 
thirds  of  the  members  present  provided  four  weeks' 
notice  of  the  proposed  change  has  been  made  to  the  mem- 
bers of  the  Association. 

BY-LAWS 

ARTICLE  I. 
Finances. 

The  finances  of  the  Booksellers'  and  Stationers'  Asso- 
ciation of  the  Province  of  Ontario  shall  be  provided  for 
by  an  annual  membership  fee  of  one  dollar  ($1.00). 
Furthermore,  in  order  that  members  of  the  Association 
may  be  kept  posted  on  the  work  done  by  the  Associa- 
tion, they  are  required  to  be  enrolled  as  subscribers  to  the 
official  organ,  THE  BOOKSELLER  AND  STATIONER, 
the  subscription  fee  of  which  is  one  dollar. 

ARTICLE  II. 
Quorum. 

A  majority  of  the  Executive  Committee  shall  consti- 
tute a  quorum  for  the  transaction  of  business  at  any 
meeting. 

ARTICLE  III. 
Proxies. 
Each   member  shall  be  entitled  to  one  vote  or  may  in 
writing  appoint    a    proxy   at    any   meeting  of  the   Associa- 
tion. 

ARTICLE  IV. 
Order  of  Business. 

At  the  annual  meeting  of  the  Association  the  order  of 
business  shall  be: — 
1.  Roll  call. 
'J.  Reading  of  minutes  of  last  regular  meetimr. 


3.    Report    dl'   Secretary-Treasurer. 

4.  Report  of  Executive  Committee. 
5.    President's  address. 

(i.  Report  of  Special  Committees. 

7.  Genera]  business. 

<S.  Reading  of  papers  and  discussion  thereof. 

!).  Election  of  officers  for  ensuing  year. 
10.  Unfinished  business. 

On  motion   the  meeting  adjourned  for  the  noon  recess. 

Afternoon  Session. 

The  afternoon  session  opened  at  2.:t0,  and  the  com- 
mittee on  resolutions  presented  their  report.  The  follow- 
ing resolutions  were  recommended  and,  after  being  con- 
sidered   seriatim,    were   unanimously   adopted  ; 

Resolved,  That  the  following  committees  be  appoint- 
ed, to  whom  problems  which  arise  under  each  of  t/hesc 
heads  may  be  referred  : 

1.  On  School  Books  :  To  watch  any  suggested  change 
which  might  affect  the  trade  and  bring  such  to  the  notice 
of  the  executive  for  immediate  action. 

2.  A  Committee  on  Relations  with  Publishers  and 
Wholesalers  :  Toi  take  up  any  matters  which  require  ad- 
justment. 

3.  A  Committee  on  Express  Rates  :  To  bring  before 
the  Railway  Commission  inequalities  in  rates  and  ex- 
horbitant  charges,  in  the  hope  of  having  same  adjusted. 

1.  A  committee  to  take  up  the  matter  of  newspapers 
and  magazines  and  yearly  subscriptions  for  same. 

Whereas,  At  present  there  are  published  various  an- 
notared  editions  of  the  prescribed  texts  for  the  various 
examinations,  and  whereas,  the  .publishing  of  so  many 
editions  is  an  annoyance  and  direct  loss  to  the  pupils, 
as  well  as  to  the  trade,  resolved,  that  we  urge  the  Min- 
ister of  Education  to  authorize  only  one  edition  for  use 
in  the  schools. 

Resolved,  That  a  persistent  and  constant  effort  be 
made  through  the  columns  of  Bookseller  and  Stationer, 
editorially  and  otherwise,  to  get  the  trade  generally 
throughout  the  province  to  enroll  themselves  as  members 
of  this  association,  and  that  those  now  members  be  urged 
to  give  the  matter  attention  and  time  enough  to  make 
a  personal  solicitation  among  non-members  in  their  own 
and  adjacent  towns  and  cities,  in  an  endeavor  to  get 
every  legitimate  bookseller  and  stationer  to  become  a 
member,  Resolved,  further,  That  the  assistance  of  The 
Bookseller  and  Stationer,  through  its  provincial  can- 
vasser or  collector,  be  requested  to  this  end. 

Resolved,  That  this  association  express  their  appre- 
ciation of  the  good  work  done  by  Bookseller  and  Sta- 
tioner in  its  evident  desire  to  help  and  encourage  the 
trade  in  all  departments. 

Resolved,  That  the  thanks  of  the  association  be  ten- 
dered the  Board  of  Trade  for  the  use  of  their  room. 

Resolved,  That  the  thanks  of  the  association  be  ten- 
dered the  wholesale  dealers  and  publishers,  who  have  con- 
tributed so  liberally  for  the  entertainment  of  the  visit- 
ing members. 

Special  Committees. 

The  following  special  committees  were  thereupon  se- 
lected, in  accordance  with  the  resolutions  passed  : 

School  Books — Messrs.  Cloke,  Hamilton  ;  Hay,  St. 
Thomas,  and  Sifton,  London. 

Express  Rates — Messrs.  Robertson,  Hamilton  ;  Strat- 
ton,  Peterboro,  and  Stanton,  Toronto. 

Relations  with  Publishers — Messrs.  Anderson,  London; 
Sulman,    Chatham,   and  Tyrrell,   Toronto. 

Periodicals  and  Newspapers— Messrs.  J.  P.  McKenna, 
Toronto  ;  W.  I).  Mills,  London  ;  H.  M.  Patterson,  Strat- 
ford. 
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Election  of  Officers. 

On  motion  of  Mr.  Anderson,  seconded  by  Mr.  Patter- 
son, the  officers  elected  in  January  were  re-elected  for 
the  coming  year,  and  a  ballot  was  cast  for  them  unanim- 
ously.   They  are  as  follows  : 

President — William  Tyrrell,  Toronto. 

Vice-President — J.  G.  Cloke,   Hamilton. 

Committee — G.  W.  Sulman,  Chatham  ;  R.  A.  Robert- 
son, Hamilton  ;  E.  S.  Brown,  Collingwood  ;  A.  H.  St  rat- 
ton,  Peterboro,  and  W.  B.  Hart,  Perth. 

M.  G.  Hay  next  read  a  paper  by  Fletcher  B.  Gibbs, 
of  Chicago,  on  "The  Making  of  Prices,"  which  was  lis- 
tened to  with  evident  attention.  This  brought  the  busi- 
ness sessions  to  a  close. 

Tally-Ho  Drive. 

Several  of  the  members  accepted  the  invitation  ex- 
tended by  the  entertainment  committee,  and  took  in  the 
ride  around  the  city  in  the  electric  tally-hos.  The  resi- 
dential portions  of  the  city,  the  parks,  colleges  and  public 
buildings  were  all  visited,   and   proved  interesting  sights. 

THE  BANQUET. 

Seldom  has  a  more  representative  gathering  of  book- 
sellers and  stationers,  wholesale  and  retail,  been  brought 
together,  than  graced  the  banquet  board  at  the  St 
Charles  hotel  in  the  evening,  and  seldom  has  more  en- 
thusiasm for  the  association  and  all  it  stands  for  been 
manifested.  The  evening  function  dispelled  from  the 
minds  of  the  pessimists  all  fears  that  the  Booksellers'  and 
Stationers'  Association  of  Ontario  would  not  develop  in- 
to a  virile  organization. 

A  large  portion  of  the  success  of  the  evening  was  to 
be  attributed  to  the  presence  at  the  banquet  of  a  number 
of  representatives  of  the  recently-organized  Boost  Club 
of  Toronto.  These  gentlemen,  led  by  their  Arch-Booster, 
C.  E.  Peabody,  and  their  Festive  Booster,  C.  E.  Haight, 
contributed  several  choruses  between  courses,  and  pro 
vided  two  singers,  and  a  reciter,  who  delighted  the  audi- 
ence later  on  in  the  programme  with  well-selected  pieces. 
That  inimitable  entertainer,  Alderman  J.  W.  Bengough, 
of  Toronto,  was  also  the  guest  of  the  association,  con- 
tributing several  humorous  selections,  that  fairly  brought 
down  the  house. 

The  chair  was  taken  about  seven  o'clock  by  President 
Tyrrell.  On  his  right  sat  Arch-Booster  Peabody,  J.  W. 
Bengough,  and  Rev.  J.  J.  Redditt.  On  hie  left  were 
Messrs.  J.  G.  Oloke,  Richard  Brown  and  James  I.  An- 
derson. After  grace  had  been  said  by  Rev.  J.  J.  Redditt, 
the  guests  proceeded  to  partake  of  the  good  things  that 
had  been  provided,  while  at  intervals  the  exuberance  of 
the  gathering  worked  itself  off  in  jovial  choruses. 

When  at  length  the  repast  had  been  disposed  of  and 
cigars  were  alight,  President  Tyrrell  rose  to  propose  the 
toast  of  "The  King,"  which  was  loyally  drunk.  A  rol- 
licking song  from  Wilbur  Horner  followed,  and  then  C. 
E.  Peabody  was  introduced.  The  Arch-Booster  received 
quite  an  ovation.  He  proceeded  to  welcome  the  book- 
selleis  "to  their  own  banquet,"  and  explained  the  share 
the  Boost   Club  had  taken  in  the  evening's  entertainment. 

Next  Mr.  Bengough  was  called  on,  responding  with 
his  splendid  character  skit,  "The  Immigrants."  The 
speeches  of  the  English,  Scotch,  Irish  and  American  im- 
migrants, overheard  at  Winnipeg  station,  were. reproduced 
in   all    their   linguistic  glory. 

Rev.   J.   J.  Redditt  was  the  next  speaker.     Following 
him,  Harry  Watts  sanu;  a  song  very  acceptably,   and   then 
C.   10.    Haight,    in   a    thoughtful   speech,   explained    the   ob- 
jects  of   the    Boost    Club,    the   need    for  such   an    organiza 
lion,  and  the  spirit,  which  permeated  its  membership. 


G.  \\.  Sulman,  of  Chatham,  proved  himself  to  be  a 
popular  after-dinner  speaker,  reeling  off  a  number  of 
breezy  anecdotes,  and  concluding  with  a  rendition  of 
Longfellow's,  "Ship  of  State,"  that  was  considered  one 
of  the  finest  things  on  the  programme. 

E.  Pomeroy,  a  visiting  ink  manufacturer  from  the 
United  States,  gave  the  association  some  valuable  infor- 
mation on  the  costs  of  doing  business,  urging  a  strong 
organization  to  protect  trade  interests.  He  showed  up 
department  store  methods,  claiming  that  the  regular  sta- 
tioner could   do  business  cheaper  and   sell   cheaper. 

Alderman  Kilt,  of  Ottawa:  Frank  Wise,  of  Toronto, 
and  T.  J.  Stewart,  all  spoke  with  acceptance,  while  Hal. 
Hampden  recited  "Brokers  Ahead,"  and  Mr.  Bengough 
gave  two  more  selections. 

C.  L.  Nelles,  of  Guelph,  who  still  claims  to  be  a 
loyal  bookseller,  though  he  has  entered  the  oanking  held, 
eulogized  the  association  and  its  officers,  and  the  Boost 
Club,  and  moved  a  vote  of  thanks  to  the  president  and 
secretary.  This  was  seconded  by  Mr.  Sulman,  and  put  to 
the  members  by  Vice-President  Cloke,  who,  in  doing  so, 
added  his  'words  of  commendation  to  what  had  been  said 
by  the  previous  speakers.  Messrs.  Tyrrell  and  Craick  re- 
sponded briefly. 

After  singing  sonic  choruses  and  concluding  with 
"Auld  Lang  Syne,"  the  first  annual  banquet  of  (he  ;isso 
ciation  was ' brought  to  a  close. 

Those  Present. 
William  Tyrrell,  Win.  Tyrrell  cV  Co.,  Toronto,  J.  G. 
Cloke,  Cloke  &  Son,  Hamilton  ;  Richard  Brown,  Brown 
Bros.,  Toronto  ;  James  I.  Anderson,  London  ;  M.  G. 
Hay,  M.  G.  Hay  &  Son,  St.  Thomas  ;  C.  L.  Nelles, 
Guelph  ;  A.  O.  Hurst,  Toronto  ;  G.  W.  Sulman,,  Chat- 
ham ;  H.  L.  Thompson,  Copp,  Clark  Co.,  Toronto;  J. 
Taylor,  Hanover  ;  Harry  Watts,  Grip,  Limited,  Toronto  ; 
Aid.  J.  G.  Kilt,  Ottawa  ;  t^.  W.  Thomas,  Copp,  Clarik 
Co.,  Toronto  ;  John  F.  Sifton,  London  ;  J.  W.  Bengough. 
Toronto  ;  E.  S.  Caswell,  Methodist  Book  Room,  Toronto} 
O.  B.  Stanton,  O.  B.  Stanton  &  Co.,  Toronto  ;  Percy 
Grand,  Grand  &  Toy,  Toronto  ;  A.  II.  Stratton,  A.  H. 
Stratton  &>  Co.,  Peterboro  ;  J.  T.  Ilomibrook,  Brown 
Bros,.  Toronto  ;  E.  S.  Brown,  Collingwood;  Frank  Wise, 
the  Macmillan  Co.  of  Canada,  Toronto  ;  Rex.  Croasdell, 
Toronto  ;  George  Warwick,  Warwick  Bros.  &  Rutter,  To- 
ronto ;  F.  I.  Weaver,  F.  I.  Weaver  &  Co.,  Berlin  ;  Dr.  J. 
J.  Redditt,  assistant  book  Stewart,  Methodist  Book 
Room,  Toronto  ;  C.  E.  Peabody,  Mac  Lean  Publishing  Co., 
Toronto  :  H.  M.  Patterson,  Stratford  ;  Frederick  Car- 
man, Vannevar  &  Co.,  Toronto  ;  II.  Button,  Cassell  dc 
Co.,  Toronto  ;  I.  L.  Ilobden,  Mu&son  Book  Co.,  Toronto; 
George  Clarke,  W.  A.  Murray  Co.,  Toronto;  W.  J.  C. 
Wilson,  Wilson  Stationery  Co.,  Toronto  ;  J.  M.  Young, 
Copp,  Clark  Co.,  Toronto  ;  W.  J.  Brady,  Methodist  Book 
fe  Publishing  Co.,  Toronto  ;  E.  Pomeroy,  Pomeroy  Bros., 
Newark,  N.J.;  Harold  Copp,  Copp,  Clark  Co.,  Toronto  ; 
J.  T.  Swift,  E.  H.  Harcourt  Co.,  Toronto;  R.J?.  Bond, 
Methodist  Book  &  Publishing  Co.,  Toronto  ;  W.  A. 
Craick,  editor  Bookseller  and  Stationer,  Toronto  ;  C.  E. 
Haight,  Toronto  ;  Donald  Barron,  Toronto  ;  W.  F.  Ralph, 
assistant  editor  Bookseller  and  Stationer  ;  F.  E.  Rob- 
son,  T.  J.  Stewart,  J.  M.  Robertson,  Weston  Wrigley, 
T.   J    Tobin,  Hal  Hampden,  W.   Horner,  Toronto. 


Self-made  Man  (to  highly  educated  grandson):   "Well, 
Teddy,  my  boy,  and  what  do  you   learn  at  school  ?" 
Teddy  :  "Latin  and  Greek,  and  French,  and  algebra 
Self-made  Man  :   "Ho,  indeed.  And  what's  the  algebra 
for  cabbage  ?" 
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Suggestions    for   the    Office    End 

By   Howard   R.    Wellington 


A  great  deal  of  time  is  unnecessarily  wasted  in  post- 
ing items  to  a  customer's  account  in  the  ledger,  and  it 
might  not  be  out  of  place  to  suggest  a  few  simple  ideas, 
which  are  not  new  by  any  means,  but  which  will  save 
considerable  time  in  posting.  When  posting  merchandise 
to  the  debit  of  an  account,  use  the  letter  "M"  ;  for  cash 
use  the  letter  "C"  ;  for  bills  payable,  "B.P."  ;  for  bills 
receivable,  "B.R."  ;  for  January  "1",  the  first  imjonth  ; 
for  February  "2,"  the  second  month,  etc.  Some  ledgers 
have  item  after  item  written  in  carefully  in  detail.  Note 
the  difference  : — 


1907. 

Jan.    2,    Mdse 

$25.50 

Feb.   2,   Cash  

» 

$25.50 

March  5,  Bills  Rec 

25.50 

Apr.    5,    Bills   Pay 

24.50 

May  6,  Bills  Pay 

25.00 

.      1907. 

1,    2,    M 

$25.50 

2,   2,    C 

$25.50 

3,  5,  B.R 

25.50 

4,    5,    B.P 

24.50 

5,    6,      "       :    .. 

25.00 

It  is  a  small  matter,  but  of  some  importance  when  a 
number  of  items  are  involved. 

What  Per  Cent.  Shall  I  have  for  Profit? 

Is  it  a  general  practice  in  the  retail  trade  to  add  a 
certain  percentage  to  the  cost  of  as.  article  in  order  to 
obtain  the  selling  price,  or  does  the  dealer  say,  for  in- 
stance :.  "These  goods  cost  Ka  bO  cents  per  y«.-d  ;  I  can 
get  $1.50  per  yard  for  them '?" 

Is  it  more  profitable  to  impress  a  customer  favorably 
with  the  fact  that  your  prices  are  right,  than  to  have 
him  leave  your  store  feeling  that  he  has  paid  a  fairly 
high  price  for  the  article  purchased  ?  There  is  no  doubt 
that  a  customer  who  is  well  satisfied  with  his  purchase 
is  the  most  valuable  advertisement  a  dealer  can  have. 

As ,  to  percentage  to  be  added  for  profits,  this  de- 
pends upon  several  things  : — 

1.  The  cost  of  selling. 

2.  The  general  expense  cost  of  maintaining  the  store 
outside  of  the  selling  force,  such  as  rent  and  taxes,  in- 
surance, stationery,  bookkeeping,   etc. 

3.  The  profit  which  the  dealer  should  have  over  and 
above  all  expenses. 

It  is  difficult  to  state  any  definite  percentage  which 
would  represent  a  fair  margin  of  profit,  as  it  depends  al- 
together upon  the  particular  business  in  which  the  dealer 
is  engaged.  For  instance,  the  margin  in  a  certain  busi- 
ness is  very  fine,  owing  to  necessity  of  maintaining  low 
prices  on  account  of  keen  competition.  In  such  a  case 
the  dealer  will  have  to  be  satisfied  with  a  small  margin 
on  this  particular  line,  even  though  his  selling  expense 
is  high.  Again,  there  may  be  a  good  margin  on  a  cer- 
tain line,  but  sales  are  rather  slow  and  the  selling  ex- 
pense is  fairly  high.  In  such  a  cast  the  dealer  will  find 
it  necessary  to  maintain  a  good  price  for  his  goods  in 
order  to  meet  expenses  and  leave  a  fair  profit. 

It  should  be  ascertained  definitely  at  the  end  of  a 
period  what  percentage  of  the  sales  or  profits,  the  ex- 
penses, salaries,  rent,  taxes,  insurance,  light,  etc.,  form- 
ed, and  in  this  way  a  certain  percentage  added  to  the 
invoice  cost  of  the  goods  for  each  expense  item  involved, 


will  give  the  true  cost,  to  which  the  percentage  for  clear 
profit  is  added. 

Cash  Discounts. 

The  system  of  paying  all  accounts  once  a  month, 
either  on  the  10th,  15th  or  25th,  as  the  case  may  be,  is 
steadily  growing  in  favor,  and  this  is  a  good  indication 
of  the  fact  that  the  merchant  is  becoming  more  con- 
versant with  his  business,  the  stock  he  carries,  and  his 
ability  to  handle  quantities  of  goods  during  the  season 
when  his  stock  is  largest. 

Have  you  ever  stopped  to  think,  Mr.  Merchant,  of  the 
amount  which  could  be  earned  annually  through  taking 
advantage  of  cash  discounts  ?  Suppose  your  purchases 
amount,  as  per '  invoices,  to  $30,000,  subject  to  cash 
discounts  of  2i  per  cent.,  3  per  cent.,  or  even  5  per 
cent.  By  taking  advantage  of  each  in  turn,  our  cash  dis- 
count   amounts  to  $750,  $900,  and  $1,500,  respectively. 

Now  the  question  arises  as  to  whether  this  cash  dis- 
count should  be  taken  into  consideration  when  arriving 
at  the  selling  prices  placed  on  goods.  Suppose  a  ship- 
ment of  goods  is  subject  to  20  per  cent,  trade  discount 
and  5  per  cent,  for  cash  within  10  days.  Should,  this  re- 
bate of  5  per  cent,  enter  into  the  matter  of  cost  and 
selling  price,  or  is  it  simply  a  clear  profit  for  the  mer- 
chant who  buys  the  goods  ?  The  retailer  almost  in- 
variably sells  his  goods  for  caslj  or  "net"  terms  of  30 
or  60  days,  and  does  not,  therefore,  allow  the  item  of 
cash  discount  to  enter  into  his  selling  price.  This  being 
the  case,  one  might  suppose  that  it  would  be  in  order 
for  the  retail  merchant  to  figure  his  cost  price  on  the 
basis  of  20  per  cent,  trade  and  5  per  cent,  cash  discount  ; 
but  look  at  it  from  another  standpoint  :  the  merchant 
finds  that  business  is  not  very  brisk,  money  is  tight  and 
he  is  unable  to  take  advantage  of  his  cash  discount,  al- 
though his  prices  have  been  figured  on  this  basis.  It  will 
be  seen  that  the  wiser  plan  is  to  figure  cost  and  base 
selling  prices  irrespective  of  cash  discounts.  The  mer- 
chant will  either  take  "time"  on  his  goods  to  run  his 
business  or  borrow  money  from  his  banker  in  order  to 
take  advantage  of  his  cash  discounts.  In  the  first  place 
he  loses  his  discounts,  in  the  second  he  makes  a  profit 
of  the  difference  between  the  cash  discount  earned  and 
the  interest  paid  the  bank  for  the  use  of  money  borrow- 
ed. It  is  only  by  actual  experience  in  operating  a  busi- 
ness that  a  merchant  knows  whether  or  not  he  is  in  a 
position  to  take  advantage  of  all  his  cash  discounts.  An 
unusually  backward  season,  when  sales  are  comparatively 
small,  will  tighten  up  the  finances  of  even  a  business  with 
ample  capital  for  ordinary  requirements  to  such  an  ex- 
tent that  renewals  must  be  asked  for  or  cash  discounts 
lost,  through  not  being  in  a  position  at  a  particular  time 
to  take  advantage  of  short  dates  and  cash  discount. 

W.  J.  Heinemann  (21  Bedford  street,  London,  Eng- 
land), announces  thai  lie  has  arranged  with  Cecil  Alden 
and  John  Hassall,  to  prepare  a  new  annual,  which  lie  will 
have  ready  early  in  November.     The  collaboration  of  two 

so  well-known  artists  as  Cecil  Alden  and  John  Hassall 
should  have  the  most  happy  result,  and  the  title  itself, 
"The  Happy  Annual,"  uivos  a  foretaste  of  what  may  bo 
expected.  As  we  understand  there  will  he  another  of  Cecil 
Alden 's  dog  stories — who  has  not  laughed  over  "A  Dog 
Day?" — it  will  not  only  appeal  to  children  in  the  nursery, 
hut   to  those  of  a  larger  growth. 
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The   Personal   Story     of  a  Western    Firm 

Clark   Bros.    &  Co.,   Winnipeg 


For  books  and  stationery,  as  for  all  other  lines  of 
goods,  Western  Canada  provides  a  rapidly  expanding 
nuirket.  All  the  big-  Canadian  book  and  stationery  firms 
find  their  sales  in  the  western  provinces  rapidly  expand- 
ing- and  it  is  not  surprising  to  find  that  Winnipeg  is 
rapidly  becoming  an  exceedingly  important  jobbing  centre 
for  these  lines.  In  the  very  front  ranks  of  western  whole- 
salers must  be  placed  Clark  Bros.   &  Co. 

This  firm  was  organized  and  incorporated  in  1889.  II 
was  domiciled  for  a  time  on  McDermott  Avenue  East, 
hut,  moved  to  its  present  location  in  1900.  It  was  cap- 
italized at  $100,000  and  well  equipped  for  its  work,  car- 
rying very  complete  stocks  in  all  lines  of  stationery, 
printing  papers,  sundries  and  books.  Starting  in  at  the 
time  when  the  road  was  paved  with  obstacles,  it  has 
through  energetic  hustling  kept  pace  with  the-  growth  of 
the  country  and  now  ranks  among  the  big  firms  of 
Canada. 

The  success  with  which  this  firm  has  been  rewarded 
is  largely  due  to  systematic  organization,  alert,  up-to- 
date  business  methods  and  energy  in  their  fulfilment, 
courage  in  buying-  and  courteous  treatment  of  their  cus- 
tomers. The  business  is  divided  into  five  departments, 
each  under  the  personal  management  of  capable  men  and 
thoroughly  organized  in  modern  systems. 

Mr.  D.  A.  Clark,  president  of  the  company,  devotes 
himself  to  the  financing  and  general  supervision  of  the 
business.  Mr.  J.  H.  A.  Clark  holds  down  the  sundry 
department,  which  includes  wall  papers,  sporting-  goods. 
Berliner  and  Victor  Gramophones  and  fancy  goods.      Mr. 


J.  H.  A.  CLARK 

John    Gibb    has    charge    of    the    general    stationery    floor. 
Mr.  George  Wilson  takes  care  of  the  paper  and  book  <le 
partments    and     Mr.     A.      1).     Watson     is     acting-    in    Un- 
capacity of  treasurer. 

Mr.  1).  A.  Clark  first  entered  the  firm  in  1897  and 
managed  the  entire  business  until  four  years  ago,  when 
it  was  found  necessary  under  the  great  expansion  to 
divide  .the  work  up  into  different  departments.  Mr.  Clark 


is  a  great  devotee  of  system  and  is  probably  one  of  the 
hardest  workers  in  the  trade.  The  difficulties  to  be  met 
with  in  a  business  of  this  kind,  when  the  original  sources 
of  supply  are  so  far  from  the  market,  can  only  be  fully 
appreciated  by  western  men  and  the  success  that  has 
come  to  this  firm  is  largely  due  to  his  energetic  perse- 
verance. 

Mr.   J.   II.   A.  Clark  joined  the  firm  in  1900  and  under 
his    able    care,    the    sundry    department    has    made     rapid 


D.   A.    CLARK 

strides.  The  most  important  lines  in  this  department 
are  the  Watson  Foster  wall  papers,  Berliner  gramo- 
phones (for  which  they  are  exclusive  agents  in  the 
west),  sporting  goods  and  fancy  goods.  Mr.  J.  II.  A. 
Clark  is  a  thorough  detail  man  and  the  success  of  this 
department  is  largely  due  to  his  energetic  efforts  and 
careful  selection  of  these  different  lines  in  anticipation  of 
the  wants  of  the  western  trade. 

Mr.  Geo.  Wilson  was  the  first  traveler  this  firm  put  on 
the  road  and  at  the  time  of  his  retirement,  from  the  road, 
some  three  years  ago,  he  was  probably  one  of  the  most 
widely  known  travelers  in  the  west  and  also  one  of  the 
most  successful  in  a  business  way  and  under  him  the  book 
department  has  grown  to  be  one  of  the  best  in  Canada. 
Mr.  Wilson  is  known  not  only  as  a  book  sales- 
man, but  also  as  a  book  lover  and  every  spring  he  dis 
plays  for  the  selection  of  the  western  trade  a  line  of  ex- 
pensive de  luxe  books  scarcely  surpassed  by  any  house 
in  the  Dominion.  The  paper  department  has  also  grown 
under  his  management  and  is  now  one  of  the  largest 
departments  in  the  business  and  the  requirements  of  the 
printer's  trade  are  watched  closely  and  kept  thoroughly 
up-to-date  in  new  lines. 

\h.  Gibb  first  entered  the  employ  of  Clark  Bros.  & 
Co.  in  1.S98  and  has  worked  up  with  the  business  and 
is  now  in  charge  of  the  general  stationery  department. 
lie  is  well  known  in  the  trade  as  a  keen,  progressive 
buyer  and  stock-keeper,  and  anything  new  in  this  line 
is  sure  to  be  picked  up  by  him. 
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Mr.  A.  D.  Watson  entered  the  office  of  this  firm  in 
PiOl  and  by  close  attention  and  hard  work  now  holds 
the  position  of  treasurer  of  this  company,  a  position 
which  he  is  most   ably  fitted  for. 

The  warehouse  is  located  in  the  heart  of  the  whole- 
sale district.  It  is  a  handsome  building  and  is  equipped 
with  all  the  modern  conveniences  and  consists  of  four 
storeys  50x90  and  a  basement,  but  it  has  grown  alto- 
gether too  small  and  they  have  had  to  secure  outside 
storing  capacity  for  heavier  lines  of  goods.  The  growth 
of  the  business  has  made  it  necessary  to  find  more  com- 
modious quarters  and  the  question  of  building  a  new 
warehouse   is   under   consideration. 

Clark  Bros.  &  Co.  have  over  fifty  employes  and  ten 
travelers  covering  the  three  western  provinces  thorough- 
ly. The  progressiveness  of  the  firm  has  had  its  reward 
as  is  evidenced  by  the  numerous  eastern  and  foreign 
firms  who  have  given  them  exclusive  handling  or  made 
(hem  distributing  agents  of  their  lines  in  the  west. 
Anions  these  perhaps  the  most  important  are  the  Ber- 
liner  and   Victor  talking  machines,   Watson     Foster  wall 


GEO.  WILSON 

papers,  Montrose  Paper  Mills,  and  Ritchie  &  Ramsay's 
flat  papers,  Canada  Tag  and  Label  Co.,  Ault  &  Wiborg's 
inks,  Holland  Paper  Co.,  the  .Johnston  Horsburgh  Co., 
London,  Eng.,  Milan  hand  made  papers,  Italy, 
the  Macmillan  Co.  of  Canada's  publications,  A.  &  C. 
Black,  Somersetshire,  the  Morang  Educational  Co.,  and 
A.   &  C.   McClurg,  Chicago. 


THE  AD.  AND  THE  WINDOW  TRIM. 

One  of  the  essentials  of  the  really  good  advertise- 
ment is  the  quality  of  being  remembered  whenever  any 
future  reference  is  made  to  the  subject  advertised,  For 
instance  suppose  you  are  advertising  a  certain  line  of 
boxed  paper.  You  make  your  newspaper  announcement 
so  interesting,  and  the  arguments  in  favor  of  the  line 
so  convincing,  that  the  very  next  time  a  man  who  has 
read  your  ad.  sees  a  box  of  note  paper  he  remembers 
the  line  you  are  advertising,  in  view  of  this,  a  strong 
newspaper  ad.  is  made  stronger  when  if  is  followed  up, 
or  supplemented  rather,  by  a  window  (rim  of  (he  line 
advertised.  The  dominating  note  of  the  newspaper  ad. 
should  also  be  the  dominating  note  of  the  window  trim. 


The  large  department  stores  follow  out  this  theory 
all  the  time  and  succeed  well  at  it.  Some  advertising 
would  touch  the  spot,  so  to  speak,  without  a  supplemen- 
tary window-  trim,  but  only  in  the  case  of  a  reader  being 
pressingly  in  need  of  the  article  advertised,  or  of  the 
article  advertised  being  offered  at  a  cut  rate.  When  the 
goods  offered  are  advertised  for  sale  on  their  intrinsic 
merits  with  mere  price  a  secondary  consideration,  a  sup- 
plementary window  trim  harmonizing  with  the  newspaper 
argument  is  very  valuable. 

There  is  a  little  story  of  a  shoe  sale  in  a  recent  is- 
sue of  "System"  which  well  illustrates  the  value  of 
this  kind  of  co-operation,  especially  when  backed  up  by 
genuine  salesmanship.  In  brief,  the  story  is  something 
like  this:  Smith,  when  putting  on  his  shoes  in  the  morn- 
ing, discovers  a  hole  in  the  sole.  Being  a  very  busy  man, 
he  forgets  about  it  almost  at  once.  On  the  way  down 
town  to  business,  hastily  glancing  through  his  paper,  his 
eye  is  attracted  by  the  picture  of  a  skeleton  shoe.  This 
reminds  him  of  his  need,  and  he  reads  the  argument 
which  goes  with  the  picture.  Reaching  his  office  and 
plunging  into  business  he  soon  forgets  all  about  his 
shoe,  and  is  only  reminded  of  it  when,  returning  from 
lunch,  he  sees  in  the  window  of  a  shoe  store  a  young 
man  handling  a  skeleton  shoe  just  as  he  had  seen  in  the 
advertisement,  lie  stops;  goes  in,  and  comes  out  a  cus- 
tomer. 

Such  is  on  operation,  repeated  countless  times  when 
a  window  display  reminds  the  passer-by  of  what  he  has 
already  seen   in   the   newspaper,. 

A  change  of  newspaper  copy  is  a  necessity  in  ad- 
vertising. Lines  which  follow  each  other  in  being  made 
prominenl  in  the  newspaper  space  should  follow  each 
other  in  being  the  chief  feature  of  a  window  display. 
Someone  has  said  that  variety  is  the  spice  of  life.  Cer- 
tainly variety  is  the  spice  of  retail  advertising.  A 
manufacturer  making  one  article  only  must  depend  for 
his  advertising  variety  upon  the  ingenuity  of  his  ad. 
writer  in  presenting  his  ad.  in  a  new  way.  This  is  a 
difficulty  which  has  not  to  be  faced  by  a  retail  mer- 
chant, who  can  get  his  variety  by  pushing  different 
lines  of  goods.  That  is  why  the  average  retailer  of 
the  smaller  cities  rarely  needs  the  assistance  of  the  pro- 
fessional   ad.    writer. 

An  advertising  policy  of  variety  and  strength,  sup- 
plemented by  harmonious  window  trims,  cannot  fail  to 
produce  results. 

5,000  FACTS  ABOUT  CANADA. 

A  remarkable  little  booklet  lias  been  compiled  under 
the  above  self-explanatory  title  by  Frank  Yeigh  of  Toron- 
to, the  well-known  writer  and  lecturer  on  themes  Cana- 
dian. Perhaps  no  one  in  the  Dominion  is  better  qualified 
to  make  such  a  compilation.  Its  value  is,  as  claimed, 
"worth  its  weight  in  Yukon  gold  or  Cobalt  silver."  Tin- 
idea  is  a  clever  one,  viz.:  a  fact  in  a  sentence,  giving  a 
wonderful  mass  of  information  in  the  smallest  compass 
on  every  phase  of  our  commercial  and  industrial  life,  and 
our  natural  resources.  The  booklet  is  sold  for  twenty- 
five  cents,  and  may  be  had  from  the  Canadian  Facts  Pub- 
lishing Company,  667  Spadina  Avenue,  Toronto. 


"A  Mother's  Son,"  is  the  title  of  a  novel  by  the  well- 
known  athlete,  C.  B.  Fry,  and  his  wife.  Methuen  &  Co. 
are  the  publishers. 

According  to  the  Publishers'  Circular,  100.000  copies 
of  the  first  ten  volumes  of  the  People's  Library,  which 
Cassell   &  Co    are  publishing,  have  alreadj   been  sold 
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A   Handsome  New  Winnipeg  Store 

By  F.    R.    Munro 


As  was  mentioned  in  Bookseller  and  Stationer  at  the 
time,  Russell  Lang  &  Co.  opened  on  Portage  avenue,  Win- 
nipeg, about  three  months  ago  one  of  the  handsomest  and 
best  appointed  book  and  stationery  stores  in  the  Domin- 
ion. For  years  this  firm  have  carried  on  a  thriving  busi- 
ness in  their  store  near  "the  bend"  on  Main  street,  and 
their  opening  on  Portage  avenue  was  not  followed  by  the 


and  furniture  being  in  green  weathered  oak.  As  can 
he  seen  from  the  general  view  shown  in  the  accom- 
panying illustration,  silent  salesmen  and  handsome 
show  cases  are  used  throughout  the  entire  store.  It  is 
the  aim  of  the  management  to  keep  under  cover  every 
article  which  is  likely  to  be  injured  by  exposure  to 
dust. 

An  up-to-date  feature  (if  the  new  store  is  the  rest 
room  shown  in  the  illustration.  This  is  for  the  use  of 
the  customers  and  it  is  indeed  a  very  charming  place  in 
which  to  while  away  an  hour.  Its  dark  greens  and 
browns  are  harmoniously  blended  in  walls,  leather  chairs 
and  carpets,  while  there  is  a  wealth  of  attractive  ma- 
terial on  the  large  table,  all  the  latest  magazines,  etc., 
to  amuse  the  firm's  visitors  while  waiting  in  the  rest 
room. 

Russell  Lang  &  Co.  have  always  made  a  specialty 
of  school  books  and  educational  supplies.  In  the  new 
store  an  entire  department  is  devoted  to  these  lines  and 
it  is  within  easy  access  to  the  rest  room.  This  depart- 
ment is  placed  on  a  gallery  extending  along  the  entire 
length  of  one  side  of  the  store  and  connected  with  the 
rest  room.  Teachers  and  students  are  invited  to  visit 
the  educational  gallery,  pick  out  a  number  of  books  from 
the  shelves  and  carry  them  to  the  rest  room  to  make 
their  selections. 

Shortly  after  the  opening  of  the  new  store  this  firm 
held  a  reception  for  teachers  which  was  attended  by 
throngs  of  interested  visitors.  The  rest  room  was 
decorated  with  roses  and  two  popular  young  ladies  pour- 


General  View  of  the  New 
Russell,  Lang  &  Co.  Store 
on  Portage  Ave.,  Winnipeg 

and 

View  of  the  Rest  Room 
at    the    Rear  of   the  Store 


closing  of  their  old  store.  Portage  avenue  is  becoming 
the  important  retail  street,  while  Main  street  is  rapidly 
becoming  the  home  of  the  banks  and  financial  institutions. 
Hence,  the  Main  street  store  is  to  be  devoted  almost  ex- 
clusively to  stationery  and  office  supplies  required  by 
the  wholesale  houses,  banks,  financial  institutions  and 
smaller  offices  while  in  the  new  store  will  be  carried  a 
large  general  stock  for  the  general  public  and  the  educa- 
tional books  and  supplies  for  the  colleges  and  schools. 
The  new  store  is  handsomely  appointed,  all  the    fittings 


ed  tea  while  an  orchestra  discoursed  sweet  music.  The 
function  proved  a  great  success  and  the  idea  might  be 
used  to  advantage  by  other  firms. 

The  rest  room  idea  is  one  that  might  well  be  taken 
hold  of  by  any  store  where  books  cut  a  prominent  figure 
among  the  stock.  It  is  well  known  to  booksellers  of  ex- 
perience that  book  lovers  will  be  quick  to  ferret  out  any 
spot  where  they  may  go  at  any  time,  and  be  allowed  the 
privilege  of  leisurely  examining  a  volume  before  purchas- 
ing it. 
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MONTHLY   REPORTS 
FROM  TRADE   CENTRES 


MONTREAL. 

Retailers  Busy  With  School  Trade — New    Books    on    the 
Market— Tourist  Trade  Exceptionally  Good. 

Office  of  Bookseller  and  Stationer, 

232  McGill  Street,  Montreal, 

S  ptember  7,  19«7 

August  trade  continued  good,  with  stores  featuring 
souvenir  supplies  in  a  great,  variety.  View  books,  maps, 
post  cards,  etc.,  were  eagerly  sought  by  the  largest:  num- 
ber of  tourists  that  ever  visited  Montreal.  Every  store 
reaped  a  harvest  in  these  lines.  Window  displays  were 
timely  and  commendable. 

The  beginning  of  September  found  trade  very  much 
eased  off,  according  to  most  merchants,  with  only  one  or 
two  stores  claiming  a  steady  business.  Just  now  large 
St.  Catherine  street  stores  here  are  paying  particular 
attention,  and  making  extra  bids,  for  school  supplies. 
Competition  is  very  keen.  Window  displays  for  the  past 
few  weeks  have  predominated  in  these  lines.  No  cut 
prices  'or  bonuses  are  given  to  the  consumer  this  year,  in 
accordance  with  an  agreement  made  between  the  book- 
sellers of  the  city.  Not  very  long  ago  premium-giving 
was  resorted  to  by  merchants  on  purchases  amounting 
to  25c,  50c,  $1  and  $1.50,  or  over.  This  way  of  carrying 
on  business,  however,  is  rapidly  being  abolished.  At  the 
present  writing,  displays  include  everything  in  school  re- 
quisites, and  most  stores  wisely  have  graded  the  books  so 
as  to  facilitate  selections. 

The  book  trade  just  now,  while  not  neglected  alto- 
gether, is  not  very  satisfactory.  This  is  reasonably  ex- 
plained by  the  fact  that  the  tourist  trade  is  now  pretty 
well  finished  and  the  holiday-loving  people  are  all  mak- 
ing preparations  to  return  to  their  respective  homes.  At 
present  the  "Brass  Bowl,"  by  Lewis  Joseph  Vance,  and 
"The  Port  of  Missing  Men,"  ,by  Meredith  Nicholson,  are 
doing  very  well.  "The  Younger  Set,"  by  Robert  W. 
Chambers,  is  also  selling  freely.  There  is  also  a  good  de- 
mand jfor  C.  N.   &1  A.  M.  Williamson's  works. 

Among  the  many  new  arrivals  in  fiction,  "Barbary 
Sheep,"  by  Robert  Hichems,  and  "The  Helpmate,"  by 
May  Sinclair,  are  highly  spoken  of.  "Beatrix  of  Clare," 
published  by  the  Montreal  News  Co.,  and  also  current,  is 
meeting  with  marked  favor. 

Trade  in  souvenir  postal  cards  continues  steady,  as 
per  usual.  New  stores,  carrying  these  lines,  are  making 
their  appearance  day  by  day.  Illustrated  cards  are  sell- 
ing well,  as  are  views  and  scenes.  Canadian  coat  of  arm 
views  are  also  to  the  fore.  The  demand  for  leather  cards 
while  not  as  large  as  the  other  lines  mentioned,  is  pick- 
ing up,  now  that  the  holiday  trade  is  approaching.  These 
cards  generally   retail  at  five  cents. 


TORONTO. 

Booksellers'     Association     Convention — Brisk     Souvenir 
Business — Exhibition  Visitors  Spend  Money. 

Office  of  Bookseller  a-d  Stationer, 

10  Front  Street  Ea»t,  Toronto, 

September  11   1907 

The  chief  event  in  the  stationery  and  bookselling  cir- 
cles of  Toronto  during  the  past  month  was  the  annual 
meeting  and  banquet  of  the  Booksellers'  and  Stationers' 
Association  of  Ontario,  on  August  2fl.  Among  the  guests 
at  the  banquet    were  three  prominent  commercial  station- 


ers, O.  B.  Stanton,  of  the  O.  B.  Stanton  Company,  Percy 
Grand,  vice-president  of  Grand  &  Toy,  Limited,  and 
W.  J.  C.  Wilson,  of  the  Wilson  Stationery  Company. 
There  is  an  increasing  feeling  in  commercial  circles  here 
that  friendly  business  rivalry  is  the  best  policy.  The 
Boost  CLlub  idea  is  having'  a  good  deal  lo  do  with  this 
feeling. 

Trade  has  been  very  brisk  in  stationery,  souvenir, 
and  fancy  ^oods  circles,  on  account  of  the  exhibition.  The 
city  is  full  of  people  with  lots  of  money  and  a  desire  to 
spend  it. 

Bain  &  Cubitt,  commercial  stationers,  of  88  Bay 
street,  have  been  incorporated  under  the  name  of  Bain  & 
Cubitt,  Limited,  with  a  capital  stock  of  $40,000.  Mr. 
Donald  Bain  was  for  many  years  in  the  stationery  busi- 
ness in  Toronto,  but  sold  out  to  W.  J.  Travis  two  or 
three  years  ago,  and  has  only  recently  re-entered  business 
in  partnership  with  Mr.   Cubitt. 

The  Copeland-Chatterson  Company  have  been  ap- 
pointed Canadian  selling  agents  for  the  Elliott-Fisher 
billing  and  adding  machine,  which  has,  until  quite  recent- 
ly, been  handled  by  Mr.   F.  W.  Sears. 

Mrs.  Susie  M.  Bond,  stationer,  724  Queen  street  west, 
is  retiring  from  business. 

Two  recent  visitors  to  Bookseller  and  Stationer 
were  Messrs.  J.  A.  Gulbrandsen  and  L.  B.  Twiss,  respec- 
tively the  Quebec  and  Western  Canadian  representatives 
of  Warwick  Bros.  &  Rutter. 

Mr.  John  Britnell,  110  Yonge  street,  the  antiquary 
and  bookseller,  is  preparing  to  go  to  England  to  visit 
his  London  collecting  bureau.  He  expects  to  be  away 
for  some  months. 

Mr.  E.  W.  Walker,  manager  of  thev  publishing  depart- 
ment of  the  Methodist  Book  and  Publishing  Company,  is 
at  present  away  on  a  flying  visit  to  the  coast. 

Mr.  Tom  Allen,  of  McLeod  &  Allen,  is  back  from  a 
coast  trip,  having  returned  via  Chicago. 

Another  traveling  man  home  from  the  coast  is  Mr. 
Frank  E.  Waterman,  Canadian  representative  of  the 
Eaton-IIurlbut  Paper  Company.  He  went  as  far  south 
as  San  Francisco. 


DISCOURTESY. 

Editor  Bookseller  and  Stationer, — I  am  ashamed  of 
(lie  trade  in  Ontario.  The  discourtesy  shown  by  a  large 
number  of  the  booksellers  of  the  Province  in  their  treat- 
ment of  the  officers  of  the  Booksellers'  Association  is 
almost  incredible. 

As  I  understand  it,  the  Toronto  committee  went  to 
considerable  trouble  and  expense  to  provide  a  free  enter- 
tainment for  the  stationers  of  the  Province.  They  issued 
special  invitations,  requesting  the  presence  of  each  and 
every  dealer,  big  or  little,  and  mailed  them  to  the  dealers 
personally. 

Naturally  they  did  not  expect  everybody  to  come,  but 
they  did  expect  to  receive  some  acknowledgment  of  the 
invitation.  Common  decency  would  surely  prompt  a  man 
to  'thank  his  would-be  entertainers  for  their  offer  of  hos- 
pitality. I  believe  that  moi*e  than  half  the  trade  ignored 
the  invitation  and  maintained  a  silence,  that,  to  say  the 
least,  was  most  aggravating. 

Surely  stationers,  who  are  supposed  to  know  the  eti- 
quette of  this  sort  of  thing,  should  be  able  to  practice 
themselves  what  they  endeavor  to  cultivate  in  others.  I 
doubt,  if  in  their  private  life  at  home,  they  would  be 
gnility  of  such  unpardonable  discourtesy  to  their  friends. 

The  only  mitigating  circumstance  I  can  think  of  is 
that  the  stationers  failed  to  realize  the  nature  of  the  in- 
vitation, or  what  obligations  it  involved. 

BOOKSELLER. 
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BOOKSELLER    AND    STA-TIONET? 

On   Running  a  Music  Department 

By  Ed.    Michael 


Following  "Possibilities  of  ;i  Sheet  Music  Depart- 
ment1." published  in  last  month's  special  issue  of  Book- 
seller and  Stationer,  and  which  referred  to  everything 
concerning  the  starting  of  a  sheet,  music  department, 
from  "When  a  Popular  Song  First  Became  Popular,"  to 
"Sheet  Music  Profits,"  a  few  useful  hints  are  here  sug- 
gested, on  the  method  of  conducting  the  department. 
Best  methods  of  displaying  and  handling  stock,  one  or 
two  rules  for  selecting  stock,  the  keeping  of  stock,  and 
the  location  of  department  are  the  principal  subjects  to 
consider. 

Evolution  of  Sheet  Music. 

A  few  years  ago  purchasers  of  sheet  music  thought 
nothing  of  paying  the  publishers'  price  for  every  copy  of 
either  old  or  current  compositions  that  they  obtained. 
However,  with  the  advent  of  the  departmental  store  music 
counter  all  this  has  been  changed,  and  the  business, 
especially  in  large  cities,  has  undergone  a  change. 

Under  former  conditions  the  piano  and  musical  in- 
strument houses  carried  a  very  limited  supply  of  the 
latest  music,  which,  unless  the  purchaser  happened  to  be 
a  teacher  of  music,  was  sold  at  from  40  to  60  cents  per 
copy,  and  at  this  figure  the  purchaser  was  almost  in- 
variably informed  by  the  salesman  the  sale  was  an  ac- 
commodation rather  than  a  business  transaction.  To- 
day, instead  of  having-  to  pay  40  to  60  cents,  the  pur- 
chaser can  secure  practically  all  of  the  latest  music 
within  a  range  of,  say,  18  to  25  cents  per  copy,  with  an 
average  price  of  25  cents  for  the  general  run  of  music. 
With  the  exception  of  where  a  special  sale  is  held,  de- 
partmental stores  are  reaping  sufficient  profit  to-day  to 
justify  far  more  liberal  expenditures  for  advertising  than 
was  ever  allowed  by  the  limited  sales  under  the  old 
methods  in  which  high  prices  ruled. 

Best  Selling  Methods. 

One  of  the  best  .methods  of  selling  large  quantities  of 
sheet  music  is  to  keep  at  least  one  copy  of  every  piece 
on  exhibition.  Publishers  generally  put  considerable 
thought  and  expense  in  the  making  of  attractive  covers, 
because  past  experience  teaches  them  that  such  a  feature 
is  a  very  great  help  to  sales.  The  department  should  follow 
the  publishers'  lead  and  keep  the  music  in  sight.  A  very 
successful  and  inexpensive  plan  for  displaying  and  handl- 
ing sheet  music  was  observed  by  the  writer,  in  a  leading 
sheet  music  house  in  Montreal.  One  side  of  the  depart- 
ment was  carefully  decorated  with  all  the  latest  songs. 
They  should  he  well  arranged  with  titles  and  covers  well 
displayed.  On  the  other  side,  common  tables  covered 
with  a  green  cloth,  also  containing  a  back,  displayed  suc- 
cessfully all  the  current  compositions  on  sale.  One  copy 
of  each  sheet  of  music  was  pinned  on  the  back,  while  five 
or  six  copiejs  of  the  same  composition  were  displayed  on 
the  surface  of  the  table.  Another  suggestion  is  the  use 
of  wires.  They  can  be  used  to  great  advantage,  if  run  in 
the  shape  of  an  X  across  the  department. 

Selecting  Music. 

Tn  the  selection  of  sheet  music  there  are  few  hard 
and  fast  rules  by  which  all  can  be  guided,  except  the  rule 
of  demand,  because  different  sections  have  varied  tastes 
and  frequently  a  popular  piece  in  one  section  falls  flat 
in  another.  For  this  reason  it  is  always  best,  to  under- 
buy than  to  order  heavily,  and  replenish  your  stock  as  it 
is  depleted. 


Another  feature  in  the  music  department,  and  one 
that  is  being  rapidly  adopted,  is  a,  separate  counter, 
upon  which  specials  and  mark  downs',  slow  movers  and 
soiled  copies  are  placed  and  featured  from  a  price. stand- 
point. 

Then,  again,  it  is  customary  to  keep  in  touch  with 
the  theatres,  looking  out  for  attractive  songs.  A  piece, 
sung  successfully  on  the  stage,  if  it  takes  the  public 
fancy,  creates  a  demand,  and  if  is  good  policy  to  procure 
a  small  quantity  of  (he  composition  rendered,  as  quickly 
as  possible. 

Large  music  dealers  will,  further,  find  it  to  their  ad- 
vantage to  leave  an  open  order  with  the  jobbing  and 
supply  house  with  which  they  do  business,  for  at  least, 
one  copy  of  all  current  songs. 

Overstocking,  naturally,  should  be  avoided.  Some 
songs  arrive  while  current  and  immediately  take  hold  of 
the  public  fancy.  The  merchant  then  orders  a  quantity 
of  this  song,  but  shortly  after  the  sale  drops.  As  soon 
as  this  occurs  the  merchant,  should  advertise  a  special 
sale  with  other  compositions  which  also  have  had  their 
day. 

Keeping  Stock. 

Keeping-  stock  simply  means  knowing  thoroughly  the 
lines  carried,  those  having  the  same  titles  together,  with 
vocal  and  instrumental  pieces  separate,  also  so  arranged 
that  the  compositions  can  he  promptly  shown.  Packs 
containing  shelvings  or  drawers,  suitable  to  the  size  of  a 
piece  of  sheet  music,  also  lettered  from  A  to  Z,  will  be 
found  useful  and  convenient.  Further  books  lettered  the 
same  way  make  a  ready  reckoner.  Have  all  the  music, 
vocal  in  one  book,,  and  instrumental  in  the  other,  which 
you  have  in  stock,  on  the  page  under  the  letter  of  which 
the  composition  begins;  for  instance:  "In  the  Shade  of 
the  Old  Apple  Tree,"  should  be  indexed  under  the  initial 
I.  This  plan  will  be  found  exceptionally  satisfactory, 
especially  in  the  case  where  a  clerk  is  just  newly  em- 
ployed and  is  not  familiar  with  stock  on  hand. 

Location  of  Department. 

To-day  the  public  in  general  are  finding  sheet  music 
an  absolute  necessity.  As  a  result,  if  in  a  departmental 
store,  the  music  counter  should  be  as  far  away  from  the 
entrance  as  possible.  As  the  music  department  is  an  as- 
sured drawing  card,  it,  will  be  found  good  policy  to  have 
the  department  at,  the  other  end  of  the  store,  thereby 
having  all  the  lovers  of  music  pass  through  the  store.  In 
nine  cases  out  of  ten,  the  customer  will  see  something 
displayed  which  she  wishes,  and  if  an  immediate  sale 
does  not  result,  the  person  in  question  always  bears  in 
mind  that  such  an  article  is  procurable. 

If  a  music  counter  is  in  a  stationery  house,  the  same 
may  be  said  of  it.  Namely,  have  the  department  farthest 
from  the  entrance.  A  good  plan  is  to  have  window  dis- 
plays of  all  current,  compositions  one  day,  and  then  ad- 
vertise a  special  sale  of  all  songs,  of  which  the  sale  has 
dropped,  or  of  which  you  have  too  large  a  supply. 


It  is  reported  that  Mediae's  Magazine  is  to  be  en- 
larged by  the  addition  of  30  pages  in  the  early  fall,  and 
the  price  is  to  be  increased  to  fifteen  cents. 
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Show    Card    Writing 

By  Craftsman 

Continued  from  August  Number 


If  you  desire  to  duplicate  scrolls  you  must,  of  course, 
copy  the  structural  or  main  lines  through  tracing  paper 
with  a  very  soft  pencil  and  transfer  in  reversed  position 
by  placing  the  side  of  your  paper  having  the  lead  pencil 
marks  downward  on  your  card,  then  using  a  hard  pencil 
and  tracing  over  the  soft  lead  design,  which  will  show 
through  the  paper  distinctly.  The  pressure  of  the  hard 
pencil  transfers  the  soft  lead  marks  to  your  card.  For 
instance,  if  you  take  this  scroll,  No.  25,  and  insert  it  you 
will  see  that  the  beauty  of  the  design  is  not  only  not 
lessened,   but,   perhaps,   intensified. 

The.  student  should  practice  making  designs  in  this 
reversed  position.  In  this  manner  they  can  readily  be 
duplicated  in  this  reversed  position  also  by  rubbing  a 
soft  pencil  over  the  entire  surface  of  that  side  on  which 
you  have  used   the  hard  pencil.   Then  trace  over  the  or- 


squares  forming  sheets,  having  100  to  the  sheet.  The 
rings  are  packed  in  nests,  beginning  with  those  one-half 
inch  in  diameter  and  ranging  in  various  sizes  to  five 
inches  wide.  The  same  may  be  bought  in  ovals. 

To  fasten  embossed  ornaments,  the  best  method  is 
to  spread  glue  across  a  pane  of  glass,  place  the  backs  of 
the  ornaments  on  the  glass,  then  take  a  paper,  cover 
them,  and  use  considerable  pressure  of  your  hand  while 
stroking  and  rubbing  the  top  of  the  paper.  With  a  pair 
of  tweezers  place  the  ornaments  in  position  wanted,  and 
with  a  narrow  roller  such  as  is  used  by  paperhangers, 
roll  over  the  ornaments,  which  will  then  be  firmly  at- 
tached to  the  card.  The  gold  rope  rings  such  as  are  used 
in  the  centre  of  No.  211  are  made  by  a  machine,  which  em- 
bosses it  and  sinks  it  into  the  body  of  the  card,  so  that 
it  is  firmly  embedded. 
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Show  Cards  Made  by  Chas.   E.  Weeks,  with  Geddes  Bros.,  Strathroy. 


iginal  soft  pencil  marks  by  using  a  hard  pencil.  Transfer 
carbon  paper  can  also  be  used  to  good  advantage  When 
writing  large  scrolls  the  hand  is  generally  entirely  raised 
from  the  surface  of  the  table. 

Centre  and  Side  Scrolls. 

For  show  cards,  scrolls  like  A  to  G  in  illustration 
are  used  with  good  effect  under  words  to  emphasize  them 
or  to  make  a  paragraph.  The  side  scrolls  are  used  to 
great  advantage  to  fill  in  a  space,  to  place  on  one  end 
of  a  word,  or  on  both  sides  of  it.  In  the  latter  case  to 
make  them  exact  they  should  be  transferred  as  explained 
in  a  previous  lesson. 

Embossed  Ornaments. 
Gold  ornaments  like  those  on  the  corners  of  card  No. 
310  and  in  the  centre  of  No.  217  illustrated  in  a  previous 
issue  are   imported     from     Germany.     The   first  are   in 


Flitter  is  a  flaky  tinsel  which  is  sold  by  the  pound 
or  ounce  at  all  paint  or  supply  stores.  It  can  be  ob- 
tained in  gold,  silver,  purple,  green,  fire  gilt,  and  a 
variety  of  other  colors.  It  is  frequently  used  on  signs 
intended  for  night  display  or  holiday  purposes.  It  is  best 
applied  by  using  thinly  diluted  glue,  just  like  paint. 
Place  a  large  sheet  of  paper  under  your  card  and  spread 
a  liberal  quantity  of  flitter  on  its  surface,  being  careful 
that  every  portion  of  the  wet  glue  lines  is  completely 
covered  with  the  flitter  by  gliding  it  along  the  entire 
surface  of  the  card  by  raising  and  lowering  one  end. 
Then  shake  off  any  surplus  flitter  onto  the  paper  beneath. 

If  you  wish  to  display  a  line  of  gold  flitter  next  to  a 
line  of  green  or  other  color  of  flitter,  repeat  the  same 
process  after  you  have  applied  one  color.  Then  allow  the 
card  to  dry  thoroughly  before  handling  it. 
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Toronto.  Publishers  Make  a  Move 


McLeod  &  Allen's  Change. 

Increasing  business  and  lack  of  space  in  their  old  quar- 
ters have  led  to  the  removal  of  the  publishing  house  of 
McLeod  &  Allen  from  the  building  which  they  previously 
occupied  on  Melinda  street,  to  larger  premises  at  42 
Adelaide  street  west.     The  linn  are  now  almost  settled  in 


The  Old  Premises 

At  37  Melinda  Street. 

the  new  building',  which  in  every  respect  is  a  great  im- 
provement on  the  old  place. 

McLeod  &  Allen  at  present  occupy  only  the  ground 
floor,  having  arranged  to  let  the  basement  and  upper 
floors,  but  they  will  have  always  at  their  disposal  an  in- 
creased space,  should  the  growth  of  their  business  require 
it.  ^  The  main  feature  of  their  office  is  the  show  room. 
which  has  been  arranged  to  admit  of  the  best  possible  dis- 
play of  the  various  lines  of  books  carried  by  them.  There 
is  shelving  all  around  the  room,  on  which  the  books  are 
ranged  singly,  giving  at  a  glance  a  good  general  idea  of  a 
book  and  its  cover.  Display  tables  are  also  placed  in  the 
centre  of  the  room.  The  lighting  is  supplied  by  electric 
lights,  fastened  in  reflectors  at  the  height  of  the  ceiling. 

The  business  of  McLeod  &  Allen,  under  this  firm 
name,  has  now  been  six  years  in  existence.,  and  during 
this  time  the  partners  have  succeeded  in  building  up  a 
trade  connection  of  the  most  successful  kind.  They  have 
acquired  a  reputation  for  enterprise  and  reliability,  and, 
wherever  they  have  had  dealings,  they  have  won  the 
esteem  and  friendship  of  publisher  and  "bookseller  alike. 

At  present,  in  addition  to  the  publication  annually  of 
a  large  number  of  Canadian  editions  of  fiction,  they  re- 
present in  a  jobbing  way  quite  a  list  of  United  States 
publishers,      This   list   includes    H.    M.    Caldwell  &   Co., 


Bobbs-Merrill  Co.,  Paul  Elder  &  Co.,  Rand,  McNally  & 
Co.,  Moffat.  Sard  &  Co.,  Life  Publishing  Co.,  Duffield  & 
Co.,  Crossett  &  Dunlop,  Geo.  E.  Newcombe  &  Co.,  Thomp- 
son &  Thomas.  Hurst  &  Co.,  De  Wolfe,  Fiske  &  Co., 
Lothrop,  Lee  &  Shepherd,  ( 'apples  &  Leon,  Geo.  Munro 
Sons,  McClure,  Phillips  &  Co.,  Doubleday,  Page  &  Co. 
They  have  also  recently  been  appointed  Canadian  selling- 
agents  for  Cassell  &  Co.,  the  English  publishers,  whose 
Canadian  branch  is  located  in  the  McLeod  &  Allen 
building. 

Booksellers    will    find     a    warm     welcome    at    the    new 
office  of  McLeod  &  Allen    whenever  they  visit  Toronto. 


TRAVELER'S  PROMOTION. 

The  vacancy  on  the  traveling  staff  of  the  Copp,  Clark 
Co.,  created  by  the  resignation  of  Mr.  James  T.  Swift, 
has  been  filled  by  the  appointment  of  Mr.  Paul  Trebil- 
cock,  son  of  the  well-known  Bowmanville  stationer,  who 


The  New  Premises 

At    42    Adelaide    Street   West. 

has  been  in  the  employ  of  the  Copp,  Clark  Co.  for  several 
years,  and  who  has  lately  been  covering  Eastern  Ontario. 
He  will  in  future  take  the  western  ground  between  To- 
ronto and  Windsor.  Mr.  Donald  Root  will  take  the 
Eastern  Ontario  trip  this  fall. 
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Editorial  Chronicle  8  Comment 


BOOKS  FOR  CHRISTMAS. 
Booksellers  should  make  up  their  minds  early  to 
boom  "Books  for  Christmas."  There  are  few  more  ac- 
ceptable gifts  than  books,  and  not  many  people  have  as 
yet  grasped  that  fact.  Therefore,  the  public  must  be 
taught.  Booksellers  in  the  various  towns  and  cities  of 
the  province  should  unite  in  arranging  advertising 
schemes  for  Ibis  purpose.  The  catchy  line,  "Why  not 
books1  for  Christmas?"  should  be  scattered  through 
local  newspapers,  wherever  it  will  attract  the  reader's 
eye.  Neat  little  folders  should  be  printed  to  slip  in  all 
parcels  going  out  of  the  store,  and  attractive  show 
cards,  bearing  the  inscription,  placed  in  every  available 
space  around  the  store  and  in  the  show  window.  Let 
"Why  not  Books  for  Christmas  ?"  be  the  booksellers' 
slogan  this  year. 

MAKE  AMPLE  PREPARATIONS. 

Forethought  is  a  great  deal  more  valuable  to  the 
dealer  than  any  amount,  of  activity,  when  the  time  for 
action  arrives.  Some  men  pride  tJhcmselves  on  their 
skill  in  handling  emergencies,  but  much  of  this  skill  re- 
solves itself  into  adequate  preparation  to  meet  just  such 
emergencies.  The  holiday  trade,  which  is  now  looming 
up  on'  the  bookseller  and  stationer's  horizon,  calls  for 
early  and  ample  preparation.  Profit  by  past  experiences 
and  make  those  arrangements  which  you  deem  necessary 
while  there  is  time  to  think  and  act  calmly.  Then,  when 
the  critical  time  comes,  you  can  rest  assured  that  you 
have  done  everything  possible  to  make  the  trade  a  suc- 
cess. There  is  no  reason  why  an  increased  business  can- 
not be  transacted  this  year  than  last  year. 

WAS  IT  DISCOURTESY? 

The  letter  of  our  correspondent  on  another  page,  mak- 
ing a  protest  against  the  discourtesy  of  numerous 
Ontario  booksellers,  in  neglecting  to  make  any  kind  of 
reply  to  the  imitation  of  the  Bookseller.^'  Association, 
provides  food  for  thought.    Were  these  booksellers  really 


discourteous,  or  did  they  misunderstand  the  situation  ' 
It  seems  to  us  thai  they  should  be  given  some  considera- 
tion. The  association  is  young  yet  and  they  may  not 
have  grasped  its  significance.  There  may  be  a  little  sus- 
picion abroad  that  it  is  a  "scheme,"  with  some  ulterior 
motive,  and  under  these  circumstances  they  may  be  for- 
given. Still,  after  all  is  said  and  done,  it  is  a  little  dis- 
tressing to  the  officers  of  the  association  to  have  the 
cold  shoulder  turned  on  their  efforts  to  improve  the  con- 
ditions of  the  trade. 

KEEP  INFORMED. 

Knowledge  is  power,  therefore  get  knowledge.  Many 
people  realize  this,  yet  few  put  it  into  practice.  The 
bookseller  and  stationer,  who  fails  to  keep  posted  on 
trade  conditions  and  trade  doings,  is  losing  power  and 
losing  money  at  the  same  time.  In  this  connection,  there 
are  two  sources  of  information  which  a  dealer  should 
never  neglect, — the  commercial  traveler  and  the  trade 
newspaper.  The  dealer  is  prone  to  consider  the  first^named 
as  a  personage  from  whom  he  must,  perforce,  buy  goods, 
and  the  second  as  a  necessary  sort  of  evil,  costing  a  dol- 
lar or  more  a  year.  Such  a  mistake-!  Dealers  should 
get  value  out  of  both  traveler  and  trade  paper.  Consider 
them  as  servants  and  derive  as  much  information  and  as- 
sistance from  them  as  is  possible. 

OBSCENE  POST  CARDS. 

A  man  has  been  arrested  in  Philadelphia,  charged  with 
publishing  and  circulating  pictorial  post  cards  of  an  in- 
decent character.  It  is  said  that  one  New  York  (inn  had 
placed  an  order  for  2,2(10  of  these  cards,  and  when  the 
publisher's  premises  were  searched  by  the  police,  other 
orders  for  lots  from  1(10  to  8,000  cards  were  discovered. 
We  have  observed  several  comments  in  the  public  press 
upon  the  prevalence  of  the  post  card  habit,  which  goes 
to  show  the  widespread  popularity  of  the  post  card.  It 
is  being  recognized  by  the  press  as  a  (irmly  established 
social  institution  of  great  educative  value.  It  is  in  this 
light    that    (he   press    (very    rightly)    severely   censures    the 
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purveyors  of  indecent  cards.  The  general  press  can  do 
good  work  for  the  decent  post  card  business,  by  encourag- 
ing the  officials  of  both  police  and  post  office  to  relax  not 
in  their  efforts  to  eliminate  indecency  on  the  part  of  deal- 
ers and  senders,  as  well  as  by  keeping  a  good  ideal  before 
the  general  public.  But  the  most  effective  instrument  by 
which  the  indecent  post  card  can  be  suppressed,  is  the 
dealer  himself,  ff  the  stationers  and  druggists,  and  other 
handlers  of  the  post  card  in  eaoh.  community,  were  to  co- 
operate in  refusing  to  handle  cards  which  they  would 
not  care  for  their  own  daughters  to  read,  the  indecent 
post  card  would  quickly  die.  It  is  necessary  for  the  con- 
tinuance  of   the   legitimate     picture     post  card   business, 

THE  FALL  BOOKS. 

A  general  estimate  of  the  book  lists  provided  by 
Canadian  publishers  for  this  Fall  would  place  the  stan- 
dard fairly  high.  There  is  no  outstanding  Canadian 
book  on  the  market  this  year,  as  was  the  case  last  Fall, 
so  that  Sir  Gilbert  Parker's  new  novel,  both  on  account 
of  the  nationality  of  its  author  and  its  evident  merits, 
should  have  a  leading  sale.  The  new  Chambers'  book, 
"The  Younger  Set,"  and  stories  by  such  popular  authors 
as  McOutcheon,  Wister,  Hallie  Enninic  Rives  and  Frances 
Hodgson  Burnett,  will  be  sure  to  sell  well.  The  merits 
of  William  De  Morgan's  work  in  "John  Vance"  and 
"Alice-for-Short,"  which  are  appearing  in  Canadian  edi- 
tions, will  be  appreciated  by  booksellers  and  the  reading 
public  alike. 


CONDENSED  ADVERTISING. 

That  phase  of  advertising  which  is  finding  its  ex- 
pression in  the  pages  of  condensed  matter  appearing  in 
the  daily  papers,  merits  the  careful  attention  of  business 
men.  The  extent  to  which  it  has  been  developed  is  one 
of  the  phenomena  of  the  day.  Magazine  publishers  have 
been  slow  to  take  it  up,  but  they  are  now  beginning  to 
realize  its  possibilities.  For  some  time,  we  have  been 
inserting  the  conventional  want  ads.  in  Bookseller  and 
Stationer,  but  it  has  occurred  to  us  that  it  might  be 
beneficial  to  extend  the  scope  of  this  class  of  advertising. 
For  instance,  if  supported,  we  intend  to  start  an  ex- 
change column,  wherein  dealers  can  offer  to  make  ex- 
changes or  dispositions  of  slow-selling  or  left-over  stock. 
Other  kinds  of  advertising  will  follow. 

THEIR  FIRST  ANNUAL. 

At  this  interval,  we  can  look  back  on  the  first  annual 
meeting  of  the  Ontario  Booksellers'  and  Stationers'  As- 
sociation with  greater  accuracy  of  judgment  than  was 
possible  immediately  after  the  meeting.  What  at  the 
time  appeared  discouraging,  begins  to  resolve  itself  into 
something  different.  There  was  reason  for  regret  that 
more  members  and  friends  did  not  attend  the  meeting, 
but  even  had  there  been  more  present,  it  is  doubtful 
whether  any  further  business  would  have  been  accom- 
plished anyway.  The  organization  is  now  complete,  and, 
we  believe,  it  has  the  general  support  of  the  trade.  So 
far  so  g^od.  Next  year,  when  the  time  for  the  annual 
gathering  comes  round,  it  should  be  an  easy  matter  to 
double  or  even  treble  this  year's  attendance. 


Moral    Ventilation 

By  W.    P.   Warren 


The  mental  and  moral  atmosphere  of 
a  business  deserves  ample  consideration; 
it  is  a  matter  of  great  importance  to 
the  development  of  the  individual. 

A  man  who  has  been  employed  in  an 
office  where  progressiveness  and  good 
feeling  prevailed  left  to  take  a  position 
at  a  much  higher  salary  with  another 
concern.  But  he  quickly  learned  that 
the  spirit  of  the  new  place  was  not  like 
that  of  the  old  one.  Men  quarrele-d  with 
each  other  over  trifles,  the  manager  was 
gruff  and  overbearing,  the  conversation 
was  either  made  up  of  criticising  each 
other  or  of  matters  equally  unwhole- 
some. The  man  soon  discovered  that 
the  additional  salary  was  more  than 
offset  by  the  unrefining   influences,     and 


he  was  glad  of  an  opportunity  to  return 
to  his  old  position  at  his  former  salary. 

Many  men  get  started  in  the  wrong 
kind  of 'business  atmosphere  and  do  not 
always  realize  that  there  are  places 
where  things  are  very  different  ;  and  not 
appreciating  this,  they  do  not  make  the 
effort  to  get  into  a  better  atmosphere 
or  to  purify  the  one  they  are  in.  In- 
stead, they  spend  a  large  portion  of 
their  lives  under  conditions  as  unwhole- 
some as  a  closed  room  in  summer. 

When  a  man  gets  a  "  better  offer  "  in 
salary,  let  him  not  fa;l  to  give  atten- 
tion to  the  moral  atmosphere,  for  it 
may  have  a  far  greater  influence  on  his 
career  than  any  increase  in  salary  can 
have. 
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CatKolic 
Prayer     Boohs,     Etc. 

We  wish  to  emphasize  to  the  trade  that 
we  are  specialists  in  our  line  and, 
therefore,  are  best  able  to  advise 
you  what  to  stock  with.  Our  lines 
are  beyond  question  in  the  excell- 
ence of  their  get-up.  It  will  be  to 
your  advantage  if  you  wait  for  our 
traveller  or  drop  us  a   request   postal. 

W.      E.     BLAftE 

CatKolic   BooK  Publisher 

123  Church  St.       -       -       Toronto 


Booksellers   and   Stationers 

will,  find  it  profitable  to  give 

The  Busy  Man's  Magazine 

a  prominent  place  in 
their  magazine  displays. 
The  news  stand  sale  is 
increasing  at  a  pheno- 
menal rate.  It  is  a  ready 
seller,  and  the  profits  are 
large.  It  needs  only  to 
be  introduced  to  be  ap- 
preciated. Order  from 
your  News  Company  on 
a  fully  returnable  basis. 

The  Busy  Man's  Magazine 

Montreal,  Toronto,  Winnipeg,  London,  Eng. 


A  NOTABLE  NEW  AUTHOR 

To  how  many  literary  men,  we  wonder,  is  it  given 
to  "arrive,"  with  a  first  attempt  in  faction,  at  the  age  of 
sixty-seven,  as  Mr.  de  Morgan  has  done  f  Born  in  1840, 
lie  published  his  first  novel  in  1906.  As  he  himself  says. 
It  is  unlikely  that  there  has  ever  been  such  a  case  before. 
The  author  of  "Joseph  Vance"  and  "Alice  for  Short," 
has  been  hailed  by  reviewers  as  a  "coming  novelist"  with 
a  great  future.  He  has  already  established  a  reputation 
any  novelist  with  a  long  list  of  successes  behind  him 
might  well  be  proud  of.  Given  five  more  years  of  work, 
Mr.  Morgan  must  of  necessity  increase  that  reputation, 
and  widen  the  already  large  circle  of  his  admirers. 

Mr.  de  Morgan  comes  of  a  family  in  which  brains 
have  ever  been  a  prominent  characteristic.  His  father 
was  Professor  Augustus  de  Morgan,  who  preceded  Karl 
Pearson  in  the  Chair  of  Applied  Mathematics,  at  Univer- 
sity College,  London,  and  it  was  at  University  College 
School,  that  Mr.  de  Morgan  received  his  education. 

To  those  who  have  read  "Alice  for  Short,"  it  will 
be  interesting  to  learn  that  the  character  of  Charles 
Heath,  though  in  no  sense  a  portrait,  is  full  of  reminis- 
cences of  the  author's  own  life.  Charles  was  first  a 
painter,  then  an  artist  in  stained  glass,  then  a  writer. 
Except  that  he  has  also  been  an  artist  in  ceramics,  this 
is  precisely  what  Mr.  de  Morgan  has  done. 

Several  years  of  comparatively  unsuccessful  work  as 
a  painter  led  Mr.  de  Morgan  to  try  his  hand  on  stained 
glass.  Again  we  see  how  the  experiences  of  his  artist's 
life  gave  him  subject  matter  for  his  books,  the  books  that 
he  never  imagined  he  would  write,  but  which  he  was  real- 
ly born  to  write.  Mr.  de  Morgan  next  turned  his  atten- 
tion to  ceramics,  and  in  this  field  of  art  he  at  last  began 
t  o  make  something  of  a  name. 

Although  for  forty  years  after  his  early  boyish  at- 
tempts at  writing,  Mr.  de  Morgan  never  put  pen  to 
paper,  in  his  early  manhood  he  took  a  keen  interest  in 
comtemporary  literature,  though  later  it  ceased  to  have 
any  interest  for  him.  Indeed,  he  naively  confesses  to  a 
complete  ignorance  of  the  work  of  living  writers. 

In  Mr.  de  Morgan's  w;ork,  the  influence  of  Dickens  is 
certainly  predominant.  The  workmanship  of  "Joseph 
Vance"  and  "Alice  for  Short,"  seems  almost  like  a 
throw-back  to  the  methods  of  a  period  half  a  century 
behind  us.  Nowadays  the  novel  reader  is  startled  when 
he  comes  across  a  story  that  covers  six  hundred  pages  of 
small  type.  Especially  do  Mr.  de  Morgan's  almost 
unique  powers  of  observation  and  description  recall 
Charles  Dickens,  while  in  the  knowledge  of  men  that  he 
displays  he  bids  fair  to  rival  Thackeray.  It  would  indeed 
be  hard  to  find  two  books  in  which  all  the  characters 
were  so  human,  so  intensely  living. 

CAMEOS  REPORTED  SCARCE. 

There  is,  it  is  reported,  a  great  scarcity  of  cameos 
in  both  Europe  and  America  now,  owing  to  the  gradual 
dying  off  of  the  old  caTieo  cutters.  The  old  stock  is  di- 
minishing rapidly  on  account  of  the  craze  for  the  old- 
fashioned  jewelry  and  few  cameos  are  being  made.  Jewel- 
ers say  that  practically  their  only  source  of  supply  is 
to  buy  them  from  private  owners  and  cameos  have  conse- 
quently advanced  greatly  in  price.  It  is  not  the  stone 
itself  that  constitutes  the  cameo,  but  the  method  of 
cutting,  as  they  are  small  sculptures,  executed  in  low 
relief.  There  are  emerald  cameos,  turquoise  cameos,  shell 
cameos,  coral  cameos,  etc.,  and  nearly  all  precious  stones 
except,  diamonds  have  been  so  used.  The  emerald  is  the 
most  common  precious  stone  from  which  cameos  have 
been  made.  Banded  onyx  is  generally  used  for  cameo 
work  because  of  its  hardness  and  coloring. 
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Professor  CHARLES  G.  D.  ROBERTS'S 

a  Haunters  I  Silences 

With   62  illustrations  (4  reproduced  in  colors)  by  Charles  Livingston   Bull.    $2.00 

"(  )f  all  the  nature  writers  he  is  by  far  the  most  charming,  the  most  literary,  and  the  most  interesting. 
(N.Y.  Saturday  Times  Review)  We  swear  by  the  whole  book.  (N.Y.  Sun)  There  is  always  the 
dignity  of  reality  in  his  animal  stories.  (Buffalo  Arews)  He  is  king  in  this  field  of  literary  achieve- 
ment. "  His  other  stories  were  models,  unsurpassed  until  by  his  latest  work.  (New  Haven  Journal) 
It  remained  for  him  to  crystallize,  in  a  series  of  vibrant  character  studies,  told  with  power,  insight 
and  sympathy,  the  salient  features  of- the  horizonless  life  of  the  animal  world.  (The  Bookman)  What- 
ever of  verbal  or  poetical  embroidery  or  picturesque  description  is  woven  into  the  stories  only  adds 
to  their  charm  and  fascination.  (Brooklyn  Eagle)  Poet  Laureate  of  the  animal  world,  he  displays 
the  keenest  powers  of  observation  closely  intermingled  with  a  fine  imaginative  discretion.  His  poetic 
feeling  for  nature  and  the  niceties  of  his  language  rank  him  as  a  stylist  of  the  highest  class.  (Boston 
Transcript)  As  the  Landseer  of  literature  he  is  the  ideal  biographer  of  the  animal  world.  These  are 
fascinating  stories  of  animal  life.      (Boston  Herald)." 

NEW  NOVELS   OF  INTEREST  TO  BE  PUBLISHED  IN  SEPTEMBER 

Mr.  ROBERT  NEILSON  STEPHEN'S  last  romance, 

CLEMENTINA'S    HIGHWAYMAN 

With  six  illustrations  in  colors  by  Adelaide  Everhart.     $1.50 

A  dashing,  sparkling,  vivacious,  comedy  in  which  the  heroine  is  as  lovely  and  as  changeable  as  an  April  day  and 
the  hero  all  ardor  and  daring.  The  exquisite  quality  of  Mr.  Stephen's  literary  style  clothes  the  tale  in  most 
delicate    word-fabric,    and    never   before   have   his   setting   and   atmosphere  been  so  perfect. 

Mr.   NATHAN  GALLIZIER'S 

THE  SORCERESS  OF  ROME 

With  four  drawings  in  colors  by  The  Kenneys.    $1.50 

The  author  has  used  the  love  story  of  Otto  III.  and  Stephania  as  the  main  theme  of  the  second  book  of  his 

triology   of  romances   on   the   mediaeval    life   of  Italy.  In    detail   and    finish    the    story    is    a    brilliant    piece    of 

work,  even  superior  in  its  color,  absorbing  action  and  sumptuous  word-painting  to  its  predecessor,  "Castel  del 
Monte." 

MR.   EDWARD   H.    HURST'S 

MYSTERY  ISLAND 

Frontispiece  in  colors  by  Griswald  Tyng.     $1.50 

By  the  murder  of  one  of  their  number  in  a  hunting  camp  on  a  swampy  island  in  the  Florida  Everglades  the 
secret  of  egress  is  hist  and  the  campers  find  themselves  marooned.  Cut  off  from  civilization  the  conventional 
veneer  is  soon  worn  away,  and  an  unusual  and  difficult  plot  is  developed.  The  author  handles  the  situa- 
tion between  the  men  and  the  woman  with  skill  and  a  fine  delicacy. 

MR.  GROVER  CLAY'S 

HESTER  OF  THE  HILLS 

Frontispiece  in  colors  by   Griswald  Tyng.     $1.50 

This  novel   will,   the  publishers   believe,    cause    much    discussion.      Il    has    a   motif  which   is   new  both  to  real  life 
and  fiction,  and   which  should  prove  absorbingly  interesting  to  all  those  who  believe  in  the 
approaching   freedom  of  man  from   inherited   tendencies  and  unnatural  laws. 

L  C.  PAGE  &  COMPANY  -ax.  BOSTON 
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BEST  SELLING  BOOKS. 

The  bos!  sellers  for  Canada  and  the  United  States 
during  the  past  month  are  recorded  herewith.  The  lists 
vary  considerably  from  each  other,  as  might  be  expected. 
The  leading-  seller  in  the  United  States  is  hardly  known 
yet  in  Canada 

Canadian  Summary. 

1.  The  Brass  Bowl.     By  L.  J.  Vance. 

2.  Running  Water.    By  A.  E.  W.  Mason. 

3.  The  Younger  Set.    By  R.  W.  Chambers. 

4.  Songs  of  a  Sourdough.     By  R.  W.  Service. 

5.  Princess  Virginia.    By  C.  N.  and  A.  M.  Williamson. 

6.  Captain  of  the  Kansas.    By  Louis  Tracy. 

United  States  Summary. 

1.  Lady  of  Decoration.     Little.     Century. 

2.  Brass  Bowl.     L.  J.  Vance.     Bobbs-Merrill. 

3.  The  Scarlet  Car.     Davis.     Scribner. 

4.  Alice  for  Short.     Dr.  Morgan.     Holt, 

5.  The  Mayor's  Wife.     Green.     Bobbs-Merrill. 

6.  Beatrix  of  Clare.     Scott,     Lippincott. 


FALL  ANNOUNCEMENTS  FOR  1907. 
Following  the  custom  established  several  years  ago, 
we  have  gathered  together  information  about  the  vari- 
ous book  lists,  announced  for  publication  this  fall  by  the 
leading  publishers  of  Canada  and  the  United  States.  The 
information  has  been  placed  under  the  heading  of  the 
publishers  for  easy  reference. 

A.  C.  McClurg  &  Co. 

The  leading  book  of  fiction  on  A.  C.  McClurg  &  Co. 's 
list  is  "Beth  Norvell,"  by  Randall  Parrish,  of  which  a 
Canadian  edition  is  being  issued  by  William  Briggs, 
Toronto. 

Following  it  comes  "The  Crimson  Conquest,"  by 
Charles  B.  Hudson,  a  love  story.  From  the  exploits  of 
the  fiery  Pizarro  and  the  loyal  and  determined  defence 
of  the  hosts  of  the  Inca  Kings  to  the  gentle  and  loving 
deeds  of  the  royal  Inca  princess,  the  author  has  built  a 
pageant  of  unique  and  splendid  proportions. 

"The  Real  Agatha,"  by  Edith  Huntington  Mason,  an- 
nounced for  November  23,  is  a  tale  of  the  unusual  adven- 
tures of  two  young  men  and  an  heiress.  It  is  a  mos; 
cleverly  constructed  mystery.     ($1.00  net). 

"For  Maisie,"  by  Katharine  Tynan,  an  English  story, 
and  "A  Book  of  Joys,"  by  Lucy  Fitch  Perkins,  are  books 
that  will  be  of  special  interest  to  girls. 

"Immensee,"  by  Theodore  Storm,  is  a  translation  of 
a  standard  German  classic,  which  is  likely  to  appeal  to 
the  thousands  of  readers  for  whom  Max  Midler's  "Mem- 
ories" has  become  a  household  word.     ($1.75  net). 

"Our  Country  Home,"  by  Frances  Kinsley  Hutchin- 
son, is  a  chronicle  of  the  planning,  the  building  and  the 
arrangement  of  an  attractive  country  place,  with  notes 
on  the  succession  of  flowers,  shrubs,  birds,  and  other  ani- 
mate life.     ($2.00  net). 

In  literary  titles,  the  McClurg  list  has  the  following: 
' '  With  Wordsworth  in  England, ' '  by  Anna  B.  McMahan ; 
"Literary  Rambles  in  France,"  by  M.  Bet  ham-Edwards ; 


"  Shakespeare  's  ( 'Inisi  in.;s  Gift  to  Queen  Bess,"  by  Anna 
B.  McMahan:  "The  Lincoln  Year  Bodk,"  compiled  by 
Wallace  Rice,  and  "The  Franklin  Year  Book,"  compiled 
by  the  same  writer. 

Books  of  travel  and  description  contained  in  the  list 
are:  "Venice!"  by  Pompeo  Molmenti;  "The  Great 
Plains,"  by  Randall  Parrish:  "A  Handbook  of  the 
Philippines,"  by  Hamilton  M.   Wright. 

A  biography  of  "Thomas  Gainsborough,"  by  William 
D.  Bolton;  "How  to  Identify  Old  Chinese  Porcelain," 
by  Mrs.  Willoughby  Hodgson;  "Old  Oak  Furniture,"  by 
Fred  Roe,  and  "Dame  Curtsey's  Book  of  Novel  Enter- 
tainments for  Every  Day  in  the  Year,"  will  be  found  of 
interest. 

The  Copp,  Clark  Co. 

A  splendid  list  of  fiction,  numbering  twenty-five  titles, 
and  of  miscellaneous  books,  to  the  number  of  thirteen, 
comprises  the  Copp,  Clark  Co. 's  fall  list.  Of  these,  sev- 
eral books  have  already  appeared,  though  the  majority 
have  yet  to  be  published. 

The  leading  book  on  the  list  will  undoubtedly  be  Sir 
Gilbert  Parker's,  "The  Weavers,"  which  will  appear  late 
this  month.     Like  all  Sir  Gilbert's  work,  it  is  a  well-con- 


Sir  Gilbert  Parker 

Aulhor  of  "The  Weavers."    Copp,  Clark  Co. 


ceived  and  strongly-written  story,  and  will  at  once  rank 
among  his  best  productions.     ($1.50). 

A  second  strong  title  will  be  "The  Shuttle,"  by  Mrs. 
Frances  Hodgson  Burnett,  a  story  which  has  been  run- 
ning serially  in  the  Century  Magazine,  and  has  created 
widespread  interest.     ($1.50). 

Of  the  books  already  published,  probably  the  most  re- 
markable is  "The  Shulamite, "  by  Alice  and  Claude 
Askew — a  story  of  a  beautiful  Boer  woman  and  the  tra- 
gedy that  entered  her  life  far  out  on  the  South  African 
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veldt.  An  appreciation  of  the  story  appears  elsewhere  in 
(his  number.     ($1.25). 

Every  season  the  Copp,  Clark  Co.  present  now  titles 
by  u  number  of  standard  novelists,  notably  Oppeiiheim, 
Oxenham,  Hocking,  Pemberton,  he  Quex,  etc.,  and  all 
these  novelists  are  represented  this  fall.  The  new  Oppeii- 
heim will  hear  the  title,  "The  Conspirators";  Oxenham's 
new  story  is  entitled  "Cuvette  of  Sark,"  a  tale  of  the 
Channel  Islands;  Hocking's,  "The  Trampled  Cross"; 
Pemberton 's,  "The  Lodestar,"  and  Le  Queux's,  "The 
('(Hint's  Chauffeur."     All  these  books  sell  at  $1.25. 

"Garrison's  Finish,"  by  W.  B.  M.  Ferguson,  a  racing 
story,  and  "Champion,"  by  John  Colin  Dane,  a  motor 
story,  are  two  new  American  stories  of  breezy  interest, 
recently  published  in  $1.50  editions.  Both  are  well  illus- 
trated, while  the  cover  design  of  "Champion,"  depicting 
Elsie  Janis,  driving  a  motor  car,  is  stunning. 

Already  published  are  "The  Woman,"  by  Antonio 
Fogazzaro;  "The  Traitor,"  by  Thos.  Dixon,  jr.;  "Patri- 
cia at  the  Inn,"  by  J.  C.  Snaith;  "The  Night  Riders," 
by  Ridgwell  Cullum,  and  "A  Shepherd  of  the  Stars,"  by 
Mrs.  Campbell,  to  which  reference  is  made  in  the  review 
columns. 

On  the  list  of  titles  yet  to  appear    are  "Ross    Dur- 


MARY    CHOLMONDELEY 

Whose  novel  "  Prisoners  "   has  just  been  issued  in  a  paper 

edition  by  the  Copp,  Clark  Co. 


ham,"  by  David  Lyall;  "Thou  Fool,"  by  J.  J.  Bell;  "A 
Fatal  Dose,"  by  F.  M.  White;  "The  Rose  of  Blenheim," 
by  Morice  Gerard;  "Under  the  Southern  Cross,"  by 
Elizabeth  Robins;  "The  Noble  Company,"  a  Canadian 
story,  by  R.  R.  Wilson;  "The  Call  of  the  Deep,"  by 
Frank  T.  Rullen;  "A  Colonel  From  Wyoming,"  by  J.  A. 
II.  Cameron,  a  Nova  Scotian  writer,  and  "The  Help- 
mate," by  May  Sinclair.  ($1.25).  On  the  list  are  also 
new  novels  by  Madame  Albanesi  and  J.  A.  Steuart. 

The  juveniles  for  this  fall  are  five  in  number,  and  are 
well  selected.  First  comes  "Ozma  of  Oz,"  by  Frank 
Baum;  then  "In  Shadowtown,"  containing  beautiful 
photographic  studies  by  L.  G.  Day;  then  "Nursery 
Rhymes  from  Mother  Goose,"  by  L.  G.  Wiederseim ;  "The 
Rhyme  of  a  Run,"  by  Florence  Harrison,  illustrated  by 
I  [assail,  and  "The  Teddy  Bears,"  by  Adah  Louise  Sutton. 

"The  Harrison  Fisher  Book,"  illustrated  in  colors, 
contains  many  pictures  by  the  American  artist.  ($3.00). 
"Sweethearts  Always,"  by  Janet  Madison,  is  a  volume 
of  love  poems  beautifully  illustrated.     ($2.00). 

"Days  Off,"  is  a  new  book  of  essays  by  Henry  Van 
Dyke  uniform  in  binding  with  "The  Blue  Flower,"  and 
"The  Ruling  Passion, "'etc.  ($1.50).  "The  Making  of 
a  Personality,"  is  a  new  gift  book  by  Bliss  Carman. 


Duffield  &  Co. 

Duffield  &  Co.  have  just  published  a  novel  by  Richard 
Pryce,  called  "The  Successor,"  which  has  already  gone 
through  five  editions  in  England.  The  same  firm  also 
publish  "Houses  for  Town  or  Country,"  by  William 
Herbert,  containing  practical  suggestions  for  home  build- 
ers, "House  Health,"  essays  by  Dr.  Norman  Bridge,  and 
a  new  illustrated  pocket  edition  of  a  two-volume  humor- 
ous collection  called  "American  Humor  in  Prose"  and 
"American  Humor  in  Verse." 

' '  Three  Weeks ' '  is  the  title  of  the  new  novel  by  Elinor 
Glyn,  which  Duffield  &  Co.  are  publishing.  The  book 
raised  a  storm  of  discussion  in  England  and  in  the  Ameri- 
can edition  the  authoress  has  inserted  an  introduction, 
in  which  she  replies  to  her  critics. 

Duffield  &  Co.  have  always  been  strong  in  children's 
books  and  this  fall  they  have  a  list  of  four  titles  that 
will  appeal  to  the  youngsters.  "The  Bed-time  Book,"  by 
Helen  Hay  Whitney  ($1.50),  contains  colored  illustrations 
by  Jessie  Wilcox  Smith.  "Boys  and  Girls  from  Thack- 
eray," "A  Child's  Story  of  Hans  Christian  Andersen," 
and  "Stories  from  the  Old  Testament  for  Children,"  are 
all  prettily  illustrated.  The  Duffield  list  also  contains  a 
new  edition  of  "The  Happy  Heart  Family."  by  Virginia 
Gerson. 

"Painters  and  Sculptors,"  by  Kenyon  Cox,  is  a  de- 
lightful volume  by  an  artist,  which  will  be  found  useful 
by  European  travelers  ($2.50  net).  "The  Holy  Graal 
and  Other  Fragments,"  contains  the  uncompleted  parts 
of  the  Arthurian  dramas  of  Richard  Hovey.  ($1.25  net). 
"Plays  of  Our  Forefathers,"  by  Charles  Mills  Gayley, 
traces  the  origin  and  development  of  early  miracle  and 
morality  plays.      ($3.50  net). 

Musson  Book  Co. 

The  leading  title  in  Musson 's  fall  fiction  is  the  new 
Williamson  story,  called  "  The  Car  of  Destiny."  The 
scene  of  the  story  is  laid  in  Spain  at  the  time  of  the  re- 
cent coronation,  and  it  is  said  by  English  critics  to  sur- 
pass in  interest  and  literary  power  anything  that  has  yet 
issued  from  the  pens  of  these  authors.   ($1.25.) 

In  "Arizona  Nights,"  by  Stewart  Edward  White,  the 
author  has  collected  the  series  of  stories  which  have 
been  running  for  the  past  year  in  McClure's  Magazine. 
Some  of  his  best  work  will  be  found  in  them.      ($1.25.) 

Other  titles  on  Musson 's  fall  list  include  the  new 
Anthony  Hope  story  called  "Helena's Path";  "The  Ad- 
venturer," by  Lloyd  Osbourne;  "Kilo,"  by  Ellis  Parker 
Butler,  "Susan,"  by  Ernest  Oldmeadow;  "Fair  Mar- 
garet," by  H.  Rider  Haggard;  "The  Way  of  a  Man," 
by  Emerson  Hough;  "Bar  20,"  by  Clarence  E.  Mulford, 
and  "The  Lady  of  the  Decoration,"  by  Francis  Little. 

L.  C.  Page  &  Co. 

L.  C.  Page  &  Co.  announce  four  strong  novels  for 
publication  this  month.  The  leading  title  is  "Clemen- 
tina's Highwayman,"  by  Robert  Neilson  Stephens,  whose 
romantic  novels  are  familiar  to  many  readers.  In  this 
new  novel  we  are  introduced  to  a  charming  and  vivacious 
heroine  and  an  ardent  hero.  The  style  .is  Mr.  Stephens' 
best.  Color  illustrations  are  supplied  by  Adelaide  Ever- 
hart.     ($1.50). 

"The  Sorceress  of  Rome,"  is  the  second  of  a  triology 
of  romances  on  the  mediaeval  life  of  Italy  by  Nathan 
Gallizier.  The  love  story  of  Otto  III.  and  Stephania  is 
its  main  theme.  In  detail  and  finish  the  story  is  a  bril- 
liant piece  of  work,  a  worthy  successor  to  the  earlier 
work,  "Castel  del  Monte."     ($1.50). 

"Mystery  Island,"  by  Edward  H.  Hurst,  tells  of  the 
marooning  of  a  number  of  hunters  on  a   swampy   island 
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in  the  Florida  Everglades.  Cut  off  from  civilation  the 
conventional  veneer  is  soon  worn  away  and  an  unusual 
and  difficult  plot  is  developed.     ($1.50). 

"Hester  of  the  Hills,"  by  Grover  Clay,  has  a  motif 
which  is  new  both  to  real  life  and  fiction  and  which 
should  prove  absorbingly  interesting  to  all  those  "who  be- 
lieve in  the  approaching  freedom  of  man  from  inherited 
tendencies  and  unnatural  laws.     ($1.50). 

Henry  Frowde. 

Henry  Frowde,  in  addition  to  his  Canadian  edition  of 
"Joseph  Vance,"  by  William  de  Morgan,  is  to  bring  out 
an  edition  of  that  author's  second  novel,  "Alice  for 
Short."  The  latter  story  has  an  early  Victorian  setting, 
in  suburban  London.  It  begins  with  the  story  of  a  beer 
jug,  which  after  coming  to  smash,  is  reconstituted  and 
translated  to  the  leisured  dignity  of  a  collector's  cabin- 
et. The  rest  is  a  sort  of  "Alice  in  Dickens'  Land,"  intro- 
ducing numerous  remarkable  characters. 

Frederick  A.  Stokes  Co. 

Frederick  A.  Stokes  Co.  have  now  ready  five  comic 
juveniles  for  1907,  each  consisting  of  new  pictures  now 
published  in  book  form  for  the  first  time,  under  the  sep- 
arate titles  :  "Outcault's  Buster  Brown  and  Company," 
by  R.  F.  Outcault  ;  "Foxy  Grandpa's  Triumphs,"  by 
"Bunny"  ;  "The  Cruise  of  the  Katzenjammer  Kids,"  by 
R.  Dirks  ;  "Maud  the  Matchless,"  and  "Happy  Hooligan 
Home  Again,"  the  latter  two  by  F.  Opper.  These  books 
supplement  the  series  of  Buster  Brown,  Foxy  Grandpa, 
Willie  Westinghouse  Edison  Smith,  etc.  books  previously 
issued  by  this  publishing  house.  Each  book  is  bound  in 
illuminated  boards  and  can  be  retailed  at  60  cents. 

Among  the  other  juveniles  issued  by  this  firm  arc  : 
"Uncle  Remus  and  Br'er  Rabbit,  by  Joel  Chandler  Harris 
($1.)  ;  "The  Stories  That  Glue  Told,"  and  "The  Fun 
That  Glue  Made,"  by  Clara  A.  Williams  ;  "The  New 
Mother  Goose";  "The  Fire  Fighters,"  and  "The  Teddy 
Bears." 

McLeod  &  Allen. 

"Satan  Sanderson,"  by  Hallie  Erminie  Rives,  is  the 
book  on  which  McLeod  &  Allen  are  at  present  pinning 
their  faith.  It  is  a  dashing  romance,  with  plenty  of  life 
in  it  and  some  of  the  situations  are  the  most  startling  in 
contemporary  fiction.  The  fortunes  of  the  cleric,  who  is 
the  hero  of  the  story,  are  followed  throughout  with  in- 
tense interest. 

In  "The  Empire  Builders,"  by  Francis  Lynde,  we 
have  another  of  this  author's  railroad  stories.  The  build- 
ing of  a  road  through  a  mountainous  region  and  the  link- 
ing up  of  a  stranded  road  to  Atlantic  and  Facific  con- 
nections are  the  problems  which  the  hero  has  to  work  out 
in  face  of  insuperable  difficulties.     ($1.25). 

New  editions  of  Stewart  Edward  White's  stories  : 
"The  Blazed  Trail,"  and  "The  Silent  Places,"  are  an- 
nounced in  cloth  at  50  cents  and  .paper  at  25  cents. 

William  Briggs. 

William  Briggs  will  have  ready  this  month  most  of 
the  titles  to  be  found  on  his  fall  list.  This  year  the 
Briggs'  list  is  notable  for  the  beautifully  illustrated  vol- 
umes that  it  contains.  "The  Daughter  of  Anderson 
Crow,"  by  George  Barr  McCutcheon,  in  addition  to  hav- 
ing a  charming  cover  design,  has  fourteen  full-page  illus- 
trations and  fifty-three  outline  drawings.  "Beth  Nor- 
vell,"  by  Randal]  Parrish,  lias  a  strikingly  original  cover 
and  a  frontispiece  in  color  by  N.  C.  Wyeth.  "My  Lady 
Caprice,"  by  Jeffery  Farnol,  in  its  dainty  box,  is  one 
of  the  prettiest  book  creations  of  the  season. 

"Delicia,"  the  new  Marie  Corelli  book,  will  be  ready 


this  month,  as  will  also  a  new  story  by  William  le  tjueux, 
entitled  "Whosoever  Loveth."  At  the  end  of  the  month 
will  be  issued  "Light  Fingered  Gentry,"  in  which  David 
Graham  Phillips  tells  a  story  of  the  insurance  investiga- 
tion. 

In  juveniles,  William  Briggs  has  two  notable  books  : 
"The  Monarchs  of  Merry  England,"  from  William  I  to 
Richard  III,  written  by  Roland  Carse  and  illustrated  by 
W. .Heath  Robinson,  ($1.50)1  and  "Billy  Bunce,"  by  Alton 
Towers,  with  illustrations  in  color  by  II.  Rountrec, 
(1.50).    Both  are  English  books. 

H.  M.  Caldwell  Co. 

As  usual,  the  Caldwell  Co.  is  to  the  fore  with  a  num- 
ber of  novelty  books  that  will  be  sure  to  capture  the 
fancy  of  the  public.  This  house  is  famous  for  its  amusing 
and  unique  book  creations,  and  their  ability  to  keep  on 
turning  out  novelties  every  year  is  astonishing. 

In  "The  Voyage  of  the  Wishbone  Boat,"  by  Alice  C. 
D.  Riley  is  to  be  found  a  fascinating  fairy  story  for 
children  from  seven  to  twelve.  "The  Jingle  of  a  Jap," 
by  Clara  Bell   Thurston,    is   bound   in    Japanese   cretonne 


ROBERT  W.   SERVICE 

Author   of    "Songs  of  a   Sourdough" 

(William  Briggs) 

and  to  the  cover  of  the  book  is  attached  a  real  .Jap  doll. 
It  is  attractively  illustrated  in  color.  "Guess  ?"  is  a 
book  of  riddles  in  rhymes  with  the  answers  in  pictures, 
and  "Guess  Again"  is  a  supplementary  book  of  the  same 
nature.  "Sandman  Rhymes,"  "Jest-Nuts,"  "Kewts," 
"Seem-So's,"  etc.,  are  titles,  amusing  enough  in  them- 
selves and  doubly  so  when  taken  in  connection  with  the 
books  they  represent. 

in  Caldwell's  juvenile  classics,  there  are  now  twelve 
volumes,  including  "Aesop's  Fables,"  "Andersen's  Fairy 
Tales,"  "Arabian  Nights,"  "Grimm's  Fairy  Tales,"  etc. 
Each  book  contains  ten  colored  plates.     ($1.25). 

The  Animal  Autobiographical  Series  now  consists  of 
four  titles,  telling  the  stories  respectively  of  a  greyhound, 
a  monkey,  a  donkey,  and  a  parrot.  Other  volumes  are  in 
preparation.     ($1.25). 

The  Pleasant  Street  Series  at  75  cents  each,  the  Six 
to  Sixteen  Scries  at  60  cents  each,  the  Editha  Scries  at 
50  cents  each,  the  Every  Boy's  Library  at  50  cents  each, 
Famous  Books  for  Girls  and  Famous  Books  for  Boys  at 
75  cents  each,  all  contain  numbers  of  excellent  titles  for 
the  young  people.  These  can  all  be  ascertained  by  exam- 
ining the  catalogue. 
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Musson's  Fall  Fiction 

The  Car  of  Destiny 

By  C.  N.  &  A.  M.  Williamson. 

Authors  of  "Lady  Betty  Across  the  Water,"  etc. 

$1.25 

Fair  Margaret 

By  H.  Rider  Haggard. 

$1.25 

Arizona  Nights 

By  Stewaht  Edward  White 

$1.25 

The  Crimson  Conquest 

By  Charles  B.  Hudson 

$1.50 

Camp  and  Trail 

By  Stewart  Edward  White. 

$1.25 

The  Way  of  a  Man 

By  Emerson  Hough. 

Author  of  "The  Mississippi  Bubble." 

$1.50 

Helena's  Path 

By   Anthony  Hope. 

$1.25 

Bar  20 

By  Clarence  E.  Mulford. 

The  greatest  of  all  Cowboy  Stories. 

$1.50 

The  Adventurer 

By  Lloyd  Osbourne. 

$1.25 

The  Lady  of  the  Decoration 

By  Francis  Little. 

$1.00 

Kilo 

By  Ellis  Parker  Butler. 

Author  of  "Pigs  is  Pigs." 

$1.00 

The  Glen  o'  Weeping 

By  Marjorie  Bowen. 

Author  of  "  The  Viper  of  Milan." 

$1.25 

Susan 

By  Ernest  Oldmeadow. 

$1.25 

The  Musson  Book  Co.,  Limited,  Toronto 
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Tn  the  line  of  record  books,  the  Caldwell  Co.  provide 
•a  mother's  nursery  book  called  "Our  Baby's  Journal,"  a 
birthday  book  called  "Many  Happy  Returns,  "My  Book 
Record,"  "My  Lady's  Point  of  View,"  r  My  Graduation," 
and  "The  Commuter's  Garden  Record,"  which  will  be 
found    very   salable. 

The  Red  Letter  Library,  issued  in  conjunction  with 
Blackie  &  Co.,  the  British  publishers,  contains  44  titles 
embracing  a  wide  range  of  literature.  Booksellers  would 
do  well  to  examine  this  list.  Other  series  published  by 
Caldwell  Co.  will  be  found  fully  listed  in  their  new  fall 
catalogue,  which  should  be  in  the  hands  of  every  book 
dealer  in  Canada. 

Hurst  &  Co. 

Interest  in  this  year's  additions  to  the  Hurst  line  of 
popular  editions  af  famous  books,  is  reported  to  be  in- 
creasing- by  Hurst  &  Co.'s  Canadian  representatives,  Mc- 
Leod  &  Allen.  It  is  not  strange  that  this  should  be  the 
case  in  view  of  the  many  merits  of  this  line.  Hurst  & 
Co.  are  popular  publishers.  They  produce  great  quanti- 
ties of  books  at  remarkably  low  prices  and  yet  they  do 
not  sacrifice  quality  in  so  doing.  All  their  books  show 
careful   workmanship. 

It  is  in  the  variety  of  their  productions,  however, 
that  this  firms  excels.  It  is  possible  to  secure  almost 
any  book  you  want  from  them  in  a  tasty  and  cheap 
edition.  In  this  respect  it  is  worth  the  booksellers'  while 
to  cultivate  them,  for  it  is  possible  to  select  from  their 
list  a  big  range  of  the  world's  best  books  at  the  lowest 
figure. 

Last  month  particular  reference  was  made  to  the  new 
features  introduced  this  year.  Dealers  are  recommended 
to  secure  a  copy  of  Hurst's  fall  list  and  go  over  it  care- 
fully at  their  leisure. 


T~%  f\/~%  MS  C*  Out-of-print  books  supplied.     No  matter  what  subject 

■  jlllll^^H  Can  supply  any  book  ever  published.     We  have  50,000 

rare  books. 

BAKER  8  BOOKSHOP,  John  Bright  St.,  Birmingham,  Eng. 

5,000  FACTS  ABOUT  CANADA 

is  a  great  seller  where  it  is  given  a  chance.  It  is  a  wonderful  booklet,  by  Frank 
Yeigh,  giving — a  fact  in  a  sentence — all  the  data  about  Canada  in  concrete  form, 
and  under  alphabetical  heads,  such  as  area,  banking,  commerce,  etc.  20,000 
sold  in  3  months.     25c.  a  copy.     Send  to  your  News  Co.  for  a  supply,  or  to  the 


Canadian  Facts  Pub.  Co. 


667  Spadina  Ave.,  Toronto 


MAPS 


of  every  state  and  territory  in 
the  United  States  and  of  every 
country   in    the   world.     Special 

_____    maps  made  to  order. 

Correspondence  Invited 

RAND,  McNALLY  &  CO.,  166  Adams  St.,  Chicago. 

BAEDEKER    S     GUIDES 

The  standard  of  the  world- 
Canada  (1907  edition)  13  maps,  12  plans. 
United  States  (1906  edition). 

Great  Britain,  London  and  all  European  Countries. 
—^—^—  Send  for    price   list  with  discounts  to  sole  Canadian  Agent  ^— — 

Chapman'; 
513  St.  Catherine  St    West, 


Bookstore 

Montreal 


TELEGRAPH     CODES 


5th  Edition. 


English     Net   $7.00 

8.00 


ABC  Code 

ABC  Code.    5th  Edition.     Spanish  . 

ABC    Code.    4th  Editton 

A  I  Code 

Morelng  &    Neal  Code 

Bedford-Mo  Nlell  Code 

Large  and  small  codes  of  all  kinds.    Send  for  list 
Discount  to  the  trade  only. 


s.oo 

7.  SO 
5.00 
6.00 


SOME  NEW 

FALL  PUBLICATIONS  OF 

A.  C.  McCLURG  &  CO.,  CHICAGO 

Which    Should 
Interest  Canadians 


Three  Novels  of  More  than  Ordinary 
Interest 

BETH  NORVELL.  By  Randall  Parrish.  A 
splendid  new  romance  of  the  West.  Front- 
ispiece in  four  colors,  by  N.C.  Wyeth.  $1.50. 

THE  CRIMSON  CONQUEST.  By  Charles 
B.  Hudson.  A  brilliant  love  tale  of  the 
period  of  Pizarro's  conquest  of  Pern. 
Frontispiece  by  J.  C.  Leyendecker.    $1.50. 

THE  REAL  AGATHA.  By  Edith  Hunting- 
ton Mason.  A  clever  mystery,  which  de- 
velops on  English  soil.  Frontispiece  by 
Wm.  T.  Smedley.     Net,  $1.00. 

A  Group  of  Attractive  Gift  Books 

IMMENSEE.  From  the  German  of  Theo- 
dore Storm.  Trans,  by  G.  P.  Upton.  Nine 
illustrations  in  full  color.     Net,  $1.75. 

WITH  WORDSWORTH  IN  ENGLAND. 
By  Anna  B.  McMahan.  An  intimate 
picture,  as  reflected  in  Wordsworth's 
poetry  and  letters.  Sixty  illustrations 
from  photographs.  Net,  $1.10.  In  half 
vellum,    net,  $2.50. 

SHAKESPEARE'S  CHRISTMAS  GIFT  TO 
QUEEN  BESS.  Quaintly  printed  and 
daintily  bound  :  two  colors.     Net,  $1.00. 

THE  LINCOLN  YEAR  BOOK.  Axioms  and 
Aphorisms  by  the  Great  Emancipator. 
Compiled  by  Wallace  Rice.    Net,  $1.00. 

THE  FRANKLIN  YEAR  BOOK.  Maxims 
and  morals  from  the  Great  Philosopher. 
Compiled  by  Wallace  Rice.  Uniform  with 
the  above.  'Net,  $1.00. 

OUR  COUNTRY  HOME.  By  Frances  Kins- 
ley Hutchinson.  A  chronicle  of  the  plan- 
ning, building,  and  arrangement  of  a 
charming  country  place.  Two  hundred 
illustrations  from  photographs.  Net,  $2.00. 

Books  of  an  Informing  Charaoter 

THE  GREAT  PLAINS.  By  Randall  Par- 
rish. The  romantic  and  picturesque  events 
in  the  development  of  the  Western  U.  S. 
Profusely  illustrated.     Net,  $1.75. 

A  HANDBOOK  OF  THE  PHILIPPINES. 
By  H.  M.  Wright.     For  the  exporter,  the 

manufacturer,    and   the  traveller.       Maps 
and  many  illustrations.     Net,  $1.50. 

"  DAME  CURTSEY'S"  BOOK  OF  NOVEL 
ENTERTAINMENTS.  Bv  Ellve  Howell 
Glover.     Illustrated.     Net,  $1.00. 

Let  us  send  you  our  complete  Descriptive 
Fall  Order  List  and  General  Order  List 


A.  C.  McClurg  &  Co. 

Publishers,  Chicago 


AMERICAN  CODE  COMPANY, 


83  Nassau  St.,  N.Y.  City. 
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MAGAZINE  NOTES. 

'  The  American  Magazine  of  Aeronautics  made  its  first 
appearance  with  July.  It  is  issued  from  New  York  City, 
and  is  the  first  magazine  of  its  kind  to  supply  news  of 
aeronautic  events  and  inventions. 

With  the  September  issue,  the  Red  Hook  of  Chicago 
inaugural es  a  special  department  devoted  to  automobile 
news,  hints,  etc.,  under  the  heading,  "The  How  and  Why 
of  Motoring."  It  is  conducted  by  E.  Ralph  Estep,,  who  is 
said  to  be  an  authority  on  the  subject. 

The  De  Luxe  Magazine  is  announced  to  appear  from 
New  Orleans  in  October.  Allen  Bateman  &  Co.  are  the 
publishers.  It  will  be  a  literary  publication,  printed 
simultaneously  in  English  and  Spanish.  The  Spanish  edi- 
tion will  be  circulated  in  Mexico,  Central  America  and 
South  America. 

All  former  subscribers  to  the  defunct  Times  Magazine 
are  to  receive  the  Broadway  Magazine  during  the  term  of 
their  unexpired  subscriptions.  With  the  marked  advance 
that  the  latter  publication  has  made,  during  the  past 
year,  this  arrangement  should  prove  a  satisfactory  one 
to  all  concerned. 

The  fiftieth  anniversary  of  the  Atlantic  Monthly  is  to 
be  issued  in  November.  It  will  include  articles  by  three 
ex-editors— the  late  Thomas  Bailey  Aldrich,  William  Dean 
Howells,  and  Walter  H.  Page  ;  and  also  reminiscent  es- 
says by  J.  T.  Trowbridge  and  Charles  Eliot  Norton. 
No  magazine  has  done  more  for  American  literature  in 
its  highest  sense  than  the  Atlantic,  and  no  American 
magazine  receives  a  larger  amount  of  cultivated  European 
appreciation.  This  semi-centennial  should  be  the  subject 
of  international  congratulation. 

Early  in  September,  there  will  appear  in  London  the 
first  number  of  a  woman's  magazine,  called  The  Woman 


Worker.     It    will    be    edited    by    Miss    Macarthur,    who    is 
well  known  among  English  women  organizers. 

Many  informing  articles  appear  in  the  September  num- 
ber of  Chambers's  Journal.  It  is  strange  that  this 
unique  'magazine  has  not  a  larger  circulation  in  this 
country.  Surely  it  only  needs  to  be  introduced  by  book- 
sellers to  find  ready  sales.  Note  the  following  articles  : 
"Lovers  of  Books,"  "In  the  Formosan  Camphor-For- 
ests," "Dick  Seddon,"  "Romance  of  India-Rubber, " 
"Wreckers  of  the  Breton  Coast,"  "The  Complete  Journa- 
list," "In  and  Around  Port  Sudan,"  etc. 

Putnam's  Magazine  will  contain  for  October  an  essay 
on  "Organized  Labor,"  by  Cardinal  Gibbons  ;  the  first  of 
a  series  of  interpretations  of  Shakespearean  parts,  by 
Tommaso  Salvini  ;  the  first  of  a  series  of  three  groups  of 
hitherto  unpublished  letters  of  Longfellow  ;  "A  Lay  Ser- 
mon to  Americans,"  by  Governor  Hughes  ;  a  new  story 
by  Maurice  Hewlett,  etc. 

ADDITIONS  TO  HANDY  CLASSICS. 

The  series  of  Handy  Volume  Classics,  published  by 
Thomas  Y.  Crowell  &  Company,  New  York,  has  been 
augmented  this  season  by  the  addition  of  five  new  titles. 
These  are:  "Best 'American  Tales,"  by  W.  P.  Trent  and 
John  B.  Henneman  ;  "Cape  Cod,"  by  Henry  D.  Thoreau  ; 
"Little  Flowers  of  St.  Francis,"  translated  by  W.  Hey- 
wood  ;  "Meditations  of  Marcus  Aurelius"  ;  "Natural  Law 
in  the  Spiritual  World,"  by  Henry  Drummond,  and 
"Religio  Medici,"  by  Sir  Thomas  Browne. 

The  Handy  Volume  Classics  measure  6 -J  x  1J,  and 
are  daintily  bound  in  bright  red  vcloth,  with  title  in  gold. 
They  are  clearly  printed  in  large  type  on  good  paper, 
and  at  35  cents  a  volume  are  excellent  value.  Booksellers 
will  find  plenty  of  saleable  titles  among  the  177  volumes 
in  the  series. 


Yours  for  the  Asking! 


The  importance  of  always  having  in  front  of  you  for  reference 
HURST  &  CO.'S  COMPLETE  CATALOGUE  and  ORDER  LIST  for 
1907  cannot  be  over-estimated ;  in  it  will  be  found  the  best  in  low-priced 
books — cheap  in  point  of  price  only.  In  1906  we  manufactured,  and  sold 
2,500,000  volumes  bearing  the  Hurst  imprint — one  book  for  every  30  in- 
habitants of  the  United  States — which,  if  placed  end  to  end,  would  reach 
from  New  York  City  to  Montreal.  Sales  to  date  for  1907  already  surpass 
this  record.  Dealers  are  buying  where  they  get  real  value.  Are  you? 
Send  a  postal  for  catalogue  and  price-list  and  be  "in  it." 


HURST  ®>  CO.  Publishers  NEW  YORK 

McLeod  (§b  Allen,  Canadian  Representatives,  42  Adelaide  St  W.,  Toronto 
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ANNOUNCEMENT 


OF 


NEW  FALL  AND  HOLIDAY  PUBLICATIONS 


FICTION 

The   Weavers    Sir  Gilbert  Parker   $.1 .50 

Thou  Fool    J.   J.   Bell    1.25 

The  Trampled  Cross   Joseph   Hocking    1.25 

Carette  of  Sark   John    Oxenham    1 .25 

A  Shepherd  of  the  Stars   Mrs.    Campbell    1.25 

Ross    Durham    David  Lyall    1.25 

Quicksands    J.  A.  Steuart  1.25 

Love-in-a-Mist    Madame  Albanesi    1 .25 

Diana    Miss  Moberly   1 .25 

The    Lodestar    Max  Pemberton   1.25 

Conspirators    E.  P.  Oppenheim  1.25 

A  Fatal  Dose    F.   M.   White    1 .25 

The  Night  Riders   Ridgewell   Cullum    1 .25 

The  Count's  Chauffeur   Wm.  Le  Queux   1.25 

The  B.ose  of  Blenheim   Morice  Gerard    1 .25 

Patricia  at  the  Inn   J.  C.  Shaith   1 .25 

The    Shuttle     Mrs.  F.  IT.  Burnett   1.50 

The  Call  of  the  Deep   Frank  T.  Bullen    1.25 

The    Shulamite    A.  and  C.  Askew  1 .25 

The    Woman    A.  Fogazzaro    1 .25 

The  Red  World    Anonymous   1 .25 

Under  the  Southern  Cross   Elizabeth  Robins   1.50 

Garrison's    Finish    W.  B.  M.  Ferguson  1 .50 

Champion    John  Colin  Dane   1 .50 

The   Traitor    Thos.   Dixon,   Jr 1 .50 

The  Noble  Company  (a  Canadian  story) R.  R.  Wilson   1.25 

A  Colonel  from  Wyoming   (a  humorous 

Novel)    J.  A.  H.  Cameron,  net   1 .25 

The  Helpmate    May   Sinclair    1.25 

MISCELLANEOUS    BOOKS 

Days    Off    Henry  Van  Dyke $1.50 

Ozma  of  Oz  L.  Frank  Baum   1.25 

The  Making  of  Personality  Bliss  Carman    1.50 

Complete    Poems    Chas.  G.  D.  Roberts,  net    ... 2.00 

In  Shadow  Town   Leigh    Gross   Day    1.50 

The  Harrison  Fisher  Book   111. "in   Colors,  Boxed,  net   3.00 

Mother  Goose    TI 1.  by  Grace  Wiederseim   1.50 

Haunters  of  the  Silences   Chas.  C.  D.  Roberts   2.00 

The  Rhyme  of  a  Run  Bv  Florence  Harrison.     Col.  Ills. 

by  J.  Hassall    2.00 

Pig  Book    75 

Teddy   Bears    Adah  Louise  Sutton    1 .00 

Sweethearts   Always    Janet  Madison    2.00 

Canada  (Romance  of  History  of) Bv  Beckles  Willson,  111.  in  col...  2.00 

The  Suirit  of  Christmas   (New  Ed.)... Henry  Van  Dyke    50. 


THE  COPP,   CLARK  CO.,  LIMITED 

Publishers,        -        -        TORONTO 
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ENGLISH  BOOK  NEWS. 

Cassell  &  Co.,  have  jusi  published  a  new  book  by  R. 
Amlom.  entitled,  "Four  Men  With  a  Van." 

F.  V.  While  &  Co.,  Limited,  announce  that  they  have" 
now  in  {he  press  the  memoirs  of  the  late  David  Christie 
Murray,  entitled,  "The  Recollections  of  a  Life  Time." 

Shan  F.  Bullock,  the  Irish  writer,  is  publishing  with 
Mr.  Werner  Laurie,  a  new  novel  called  "Robert  Thome; 
the  Story  of  a  London  Clerk." 

In  Ward.  Lock  &  Co.  's  list  appear  "The  Leather 
.Mask,"  by  Ambrose  Pratt;  "The  Mystery  of  the  Uni- 
corn," by  Sir  William  Magnay;  "The  Little  Anarchist^" 
by  Arthur  W.  Marclimont,  and  "The  Black  Butterfly," 
by  W.  A.  Mackenzie. 

H.  B.  Marriott  Watson's  new  novel,  "The  Priva- 
teers," is  a  romantic  story  of  a  feud  between  two  Ameri- 
cans over  the  possession  of  a  beautiful  English  girl. 

W.  Pett  Ridge  is  publishing  with  Methuen  &  Co., 
"Name  of  Garland,"  a  story  of  London  and  Londoners. 

Methuen  &  Co.  are  adding  to  their  Connoisseur's 
Library,  a  book  on  "Goldsmiths'  and  Silversmiths' 
Work."  by  Nelson  Dawson. 

Palgrave's  "Golden  Treasury,"  with  no  fewer  than 
one  hundred  additional  poems  (to  the  end  of  the  19th 
century),  is  being  published  in  the  Oxford  Editions  of 
Standard  Authors.  The  whole  of  Fitzgerald's  version  of 
Omar  Khayyam  is  given. 

"The  Chateau  of  Mystery,"  is  the  title  of  Mrs.  L.  T. 
Meade's  story,  being  published  by  Everett  &  Co. 

Jarrold  &  Sons  announce  in  their  Library  Edition. 
"The  Life  Adventurous,"  by  John  Mackie.  Mr.  Maekie 
has   been    an    explorer,   pioneer   and     gold -digger    at    the 


Antipodes,  a  member  of  the  Northwest  Mounted  Police, 
and  a  soldier  in  South   Africa. 

The  following  additions  to  the  world's  classics  are  an- 
nounced by  Mr.  Henry  Frowde.  as  on  the  eve  of  publica- 
tion: Butler's  "Analogy,"  edited  by  Mr.  Gladstone; 
Cervantes'  "Don  Quixote"  (Jervas'  translation,  in  two 
volumes),  edited  by  Mr.  J.  Fitzmaurice  Kelly;  Smollett's 
"Travels  Through  France  and  Italy,"  with  .introduction 
by  Mr.  T.  Seccombe;  Fielding's  "Journal  of  a  Voyage 
to  Lisbon,"  with  introduction  and  notes  by  Mr.  Austin 
Dobson;  and  the  first  volume  of  the  copyright  reprints  of 
Ruskin  (Ruskin  House  editions,  by  an  arrangement  with 
Mr.  George  Allen),  consisting  of  "Sesame  and  Lillies, " 
and  "The  Ethics  of  the  Dust" 

A  new  illustrated  edition  of  the  Edinburgh  Waverley 
is  announced  by  Jack  &  Co.  Each  novel  is  contained  in  a 
single  volume,  with  twelve  illustrations  in  color  by  fore- 
most artists.  Introductions  are  being  provided  by  Mrs. 
Maxwell-Scott,  of  Abbotsford. 

Methuen  &  Co.  are  publishing  a  new  work  by  Eden 
Phillpotts,  entitled  "The  Folk  Afield."  a  delightful'story 
of  his  journeyings  in  Egypt,  Syria,  the  West  Indies. 
France,  Italy,  etc. 

The  Caxton  Publishing  Co.  announce  the  issue  of  a 
new  edition  of  Justin  McCarthy's  "History  of  Our  Own 
Times,"  illustrated,  in  seven  volumes.  The  narrative  is 
brought  down  to  the  accession  of  Edward  VII. 

J.  M.  Dent  &  Co.  are  publishing-  the  fifth  fifty  vol- 
umes of  Everyman's  Library  on  September  16.  In  this 
scries  will  be  found  :  "Evelyn's  Diary,"  De  Quincy's 
"Opium  Eater,"  "Arabian  Nights,"  "John  Blight's 
Speeches,"   "Shelley's  Poems,"  ttc.v 


SCOTLAND'S   OWN   WEEKLIES 


j& 


PEOPLES 
JOURNAL 

SCOTLAND'S   NATIONAL  WEEKLY 
Scotsmen  in  Canada 

Desire  10  have  the  news  of  iheir  own  Native 
Vi'lage,  Town  or  District. 

The  People's  Journal 

Supplies  that  want.  There  are  twelve  dif- 
ferent Editions,  covering  the  entire  length 
and  breadth  of  Scotland. 

Here  are  the  Titles 

Of  the  various  Editions,  which  indicate  the 
Counties  and  Cities  in  which  they  circulate: 

Glasgow  People's  Journal  (West  of  Scotland  Edition) 
Glasgow  People's  Journal  (for  City  of  Glasgow) 
Edinburgh  People's  Journal  (for  Edinburgh  &  Southern 

Counties) 
The  People's  Journal  (for  Stirling  and  Clackmannan) 
The  People's  Journal  (for  Inverness  and  Northern  Counties) 
The  People's  Journal  (for  Aberdeen,  Banff  and  Kincardine) 
Aberdeen  People's  Journal  (for  Aberdeen  City) 
The  People's  Journal  (for  Perthshire) 
The  People's  Journal  (for  West  Perth  and  Argyll) 
The  People's  Journal  (for  Forfarshire  and  East  Coast) 
The  People's  Journal  (for  Fife  and  Kinross) 
The  People's  Journal  (for  Dundee  City) 


The 


PEOPLES 
FRIEND 


&■ 


The  Favorite   Household   Magazine 


ONE     PENNY     WEEKLY 


SCOTLAND'S 


PICTURE 


Serial  Stories  by  Foremost  Authors. 
Interesting  Sketches  on  Popular  Subjects. 
Humorous  Tales  and  Short  Stories. 
Special  Page  for  Wives  and  Daughters. 
Numerous  Miscellaneous  and  Useful  Items 

GALLERY 


"  BONNIE  SCOTLAND  " 


PORTFOLIO   OF  SCOTTISH   SCENERY 
400  Photographs  of  the  LOVELY  LOCHS,  the  cosy  hamlets,  the  rugged  mountains,  the  stirring  towns. 

20     PARTS.  20    PICTURES    IN    EACH.  7d.     PER    PART. 

BEST  TRADE  TERMS  ON  APPLICATION. 

JOHN  LXNG  (EL  CO.,  Ltd.,   publishers.     BANK  ST.,  DUNDEE,  Scotland 
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Two  Great  Twentieth  Century  Novels 

Best  Things  in  Fiction  Since  Dickens  and  Thackeray 

By  Wm.  De  Morgan 

The  place  of  honor  now  amongst  the  popular  books  in  England  and  America 
belongs  to  two,  which  embody  all  those  qualities  most  conspicuous  in 

Dickens'  and  Thackeray's  Best  Work 

The  author,  Wm.  De  Morgan,  has  powers  of  observation  and  description, 
with    gifts    of    humor    and    characterization,    which    rival    Dickens  and    Thackeray. 

TWO  NOVELS  WITH  BRILLIANT  FUTURES 

"Joseph  Vance" "Alice-for-Short" 

Many  editors  and  reviewers  have  described  Mr.  De  Morgan's  "Joseph  Vance" 
as  the  first  really  great  English  novel  of  the  twentiety  century.  Its  pathos,  its  wit 
and  humor  and  clever  characterization  place  it  in  the  same  class  as  the  work  of  the 
great  nineteenth  century  novelists,  Dickens,  Thackeray  Meredith   and  Hardy. 


"  Alice-for-Short 


tr 


is  another  work  which  has  been  welcomed  heartily  by  the  reviewers.  It  has  that 
sweet  human  quality  about  it — due  principally  to  reminiscences  of  the  author's  own 
life — which  appeals  to  those  who  care  for  what  is  realistic  in  art. 

The  Year's  Best  Seller 

Both   "Joseph    Vance"    and    "Alice-for-Short"    have    already     enjoyed     a 
popularity  which  places  these  novels  amongst  the  best  sellers  of  the  year. 

The  Canadian  Editions 

are  likely  to  have  a  very  large  sale. 

CLOTH,     -     -     $1.25 

The  Amerioan   Edition   of  both  these  Novels  is  $1.75 


OXFORD  UNIVERSITY  PRESS 

(CANADIAN  BRANCH) 

Henry  Frowde,  25  Richmond  St.   West,  Toronto 
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THE  BOOKMAN'S  NOTE  BOOK. 
My  love  of  books  is  personal.  I  feel  about  them  as 
if  tli'cy  must  be  conscious  of  slights  and  ill-usage.  I  can- 
not but  marvel  at  the  rashness  of  youth,  which  dares  to 
deface  the  learning  and  wisdom  of  all  time.  It  hurts  me 
to  see  Shakespeare,  crumpled  up  before  the  fire,  Plutarch 
ilung  across  the  room,  or  to  witness  Bacon  dog-eared,  or 
Milton  or  Malory  tattered  or  torn.  It  makes  but  little 
difference  in  what  edition  I  find  these  master-spirits; 
they  are  always  to  me  my  loved  masters,  the  dear  friends 
of  my  happiest  hours  and  the  joys  of  my  leisure  mo- 
ments. We  all  have,  it  is  said,  our  special  forms  of 
stinginess.  Dear  lovers  of  their  gardens  hate  to  pick 
their  flowers,  careful  people  unitie  their  parcels  and  save 
the  string,  whilst  Charles  Darwin  is  said  to  have  felt 
genuine  displeasure  with  any  one  who  threw  away  a  spill 
into  the  fire  after  lighting  a  candle.  And  so  I  do  not 
like  to  lend  my  books  unless  I  am  sure  they  will  be 
treated  with  all  reverence  and  due  respect.  I  cannot 
hear  to  think  that  they  will  lie  out  on  benches  amid  sum- 
mer showers,  or  face  in  winter  the  ardent  glow  of  roar- 
ing tires.  Few  people  are  honest  about  pencils  or  pins. 
almost  none  about  books.  "Giving  is  dead,"  wrote 
George  Herbert,  "and  restoring  very  sick." — Lady  Gas- 
kell,  in  Chambers's  Journal. 

•       * 
• 

Do  we  entertain  any  hope  of  present-day  literature? 
They  who  read  it,  of  course,  deserve  their  fate.  But  the 
future  will  forget  and  bury  in  fitting  Carnegie  mauso- 
leums most  that  our  scribblers  now  grind  out.  The  apo- 
theosis of  the  craze  is  the  modern  newspaper.  Even  the 
least  yellow  of  the  sell-souls  do  not  preserve  a  copy  be- 
yond a  day — so  cheaply  and  properly  do  they  and  the 
public  value  all  the  enormously  expensive  product.     The 


old  books  of  more  than  a  generation  ago,  a  score  or  so 

of  them,  suffice  for  intelligent  and  discriminating  tastes. 

— Dr.  George  M.  Gould,  in  Putnam's  Monthly. 

•       * 
• 

If  at  any  house  I  find  upon  the  table  a  long  and  ven- 
erable row  of  the  best  English  biographies,  I  feel  at  once 
that  this  is  a  place  where  they  are  prepared  to  have  you 
stop  a  while,  and  take  your  ease.  These  are  volumes 
which  nobody  will  ever  possess,  because  he  thinks  he 
ought  to  possess  them.  They  betoken  affinity.  Fashion 
might  dictate  a  shelf  of  French  memoirs,  and  one  might 
have  them  for  any  one  of  a  dozen  reasons,  but  nobody 
will  ever  collect  these  English  favorites  for  any  other 
reason  than  that  they  are  really  wanted. — Atlantic 
monthly. 

• 

I  delight  in  those  books  in  which  the  open  skies  mate 
with  a  free  spirit,  in  which  the  dawns  are  the  awaken- 
ing of  impulse  and  inspiration,  and  with  the  mellow  suns 
of  evening  or  the  unexhausted  magic  of  moonlight  comes 
the  solace  of  the  camp,  or  of  hospitalities  uncovenanted 
and  unhackneyed.  Bliss  is  it  in  those  dawns  to  be  alive, 
and  the  glory  of  the  evenings  is  the  light  of  setting  suns. 
The  phrases  came  to  Wordsworth,  probably,  on  the  Quan- 
tocks  or  the  Cumberland  hills.  For  if  every  open  road  is 
a  road  to  paradise,  so  also  is  the  nearest  hill,  but  a  spur 
of  the  Delectable  Mountains. 

"Then  I  saw  in  ray  dream  that  in  the  morning  the 
shepherds  called  up  Christian  and  Hopeful  to  walk  with 
them  upon  the  mountains.  So  they  went  forth  with  them 
and  walked  a  while,  having  a  pleasant  prospect  on  every 
side.  Then,  said  the  shepherds  on<5  to  another,  "shall 
we  show  these  pilgrims  some  wonders?'  " — Happy, 
thrice  happy,  pilgrims! — W.  J.  James,  in  Cornhill. 


THE  HUNTER-ROSE  CO 


LIMITED 

Toronto,  Canada 


Public  and  High  School  Books 


Authorized  by  the  Department  of  Education  for  Ontario 

High  School  Reader  

High  School  Arithmetic.     Ballard,   McKay  and 

Thompson 
High  School  Euclid.      Books  I,  II,  III.      McKay 

and  Thompson       

High     School    French     Grammar    and    Reader. 

Fraser  and  Squair 
Public  School  Euclid  and  Algebra 
MacKay's   Elements  of  Euclid.     Books  I,  II,  III 

Books    I   to   VI 


$  50 
60 
50 

1   00 

25 
50 
75 


THE  PUBLIC  SCHOOL  WRITING  COURSE 

Spencerian  Slant  System 
7  Cents  Each 
No.  1,  Junior  2nd.  No.  4,  Senior  3rd. 

No.  2,  Senior  2nd.  No.  5,  Boys'  Junior  4th. 

No.  3,  Junior  3rd. 

10   Cents   Each 
No.  6,  Book  of  Forms,  Senior  4th. 


Key  to  the  High  School  Arithmetic      ■     ..           .      1    50 
Public  School  English  Grammar  and  Composi- 
tion.    Armstrong  25 


Mr.  Heinemann  will  Publish  Early 
in  November 

THE  HAPPY 

ANNUAL  .'. 

A  NEW  CHRISTMAS  NUMBER 

By 
1/-     CECIL  ALD1N  and     1/- 
NET.    JOHN    HASSALL    NET. 

Containing  32  PAGES  of  Original 

Coloured  Drawings,  Size 

14  by  10  inches. 

Full  of  wholesome  fun  and  humour 

which  will  appeal  to  old 

and  young  alike. 

Published  by  Wm.  Heinemann, 
London,  England. 

Show  bills   and    advertising   matter  on 
application.  Orders  should  be  sen?  early. 


•  •^•■^■"^■■^'^•■^•■%/^*--%^.-%--%--%^%.'%-'*-  ■%.■%•■%/%.■*•■%.■*.■%.•%.■%.■%.■%.■%.  <%/%,  • 
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H.  M.  CALDWELL  CO. 


208  to  212  Summer  St., 
BOSTON. 


5  and  7  East  16th  St., 
NEW  YORK. 


UBLISHERS 


New 
Books 


1907 


New 
Editions 


The  Caldwell  Editions  are  illustrated 

and  are  known  for  their  original  and  novel 
make-up  and  attractive  cover  designs.  Many 
additions  have  been  made  to  the  various  series. 


Juvenile  Novelties 


Books  for  children  of  all  ages,  printed 
in  colors,  with  wonderful  decorative 
cover  designs. 


Belles- 
Lettres, 


Standard 
Books, 

Birthday 
Books, 

Humorous 
Books, 

Religious 
Books 


Handy  Volume  Classics 

in  a  variety  of  styles  of  binding  of  cloth, 
inlaid  veneer   and 
artistic    leather 
novelties. 


IMPORTANT 

Ask  your  jobber  to  show  you  the  CALDWELL 
LINE,  or  send  for  Samples  before  completing 
your  holiday  purchases. 

Our  new  illustrated  Catalogue  (64  pages)  sent 
on  request. 

McLEOD  &  ALLEN 

Canadian  Agents 
42  Adelaide  St.  West,      -      TORONTO,  ONT. 
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CONDENSED  REVIEW. 

COMRADESHIP  IN  SORROW.  By  James  Shuk,  D.I). 
Edinburgh:  Oliphant,  Anderson  &  Ferrier.  Cloth, 
2s.  (id.  The  author  of  (his  hook  has  written  with 
sympathetic  tenderness  and  intuitive  insight  of  the 
common  experiences,  hopes  and  aspirations  of  hu- 
manity.    While  avoiding  dogmatic  assertion  COncem- 


MISS   MOBERLY 
Author  of  "  Diana,"  etc.     (The  Copp,  Clark  Co.) 

ing  the  hidden  mysteries  of  death  and  the  hereafter, 
he  has  thrown  much  light  upon  their  spiritual  signi- 
ficance.    A  truly  helpful  book. 

DIANA.— By  L.  G.  Moberly.  Toronto:  Copp,  Clark  Co. 
Cloth,  $1.25.  A  work  of  fiction,  pure  and  simple. 
There  are  no  weighty  social  problems,  no  historical 
groundwork.  And  yet  Diana  is  in  herself  a  char- 
acter study  and  a  delight  throughout.  There  is  love, 
adventure,  sensation  and  a  curious  and  involved  plot 
which  keeps  the  attention  at  a  high  pitch  of  expect- 
ancy. The  book  is  written  for  entertainment  and  to 
leave  a  pleasant  impression.  With  this  end  in  view 
the  author  has  been  eminently  successful. 

EMPIRE  BUILDERS.— By  Francis  Lynde.  Indianapolis: 
The  Bobbs-Merrill  Co.  Cloth,  illustrated,  $1.50.  The 
financial  control  and  operation  of  railroads  are  the 
themes  which  Mr.  Lynde  so  successfully  works  into 
his  novels.  In  this,  his  latest  effort,  he  has  drawn  a 
splendid  picture  of  the  young  superintendent  of  a 
branch  line  in  the  middle  west,  who  sees  the  great 
future  before  his  road,  if  only  he  can  convert  it  into 
a  transcontinental  line,  and  proceeds  to  transform 
his  vision  into  reality.  The  story  tells  of  his  fight 
against  men  and  corporations,  who  place  all  manner 
of  obstacles  in  his  path,  and  his  final  success  through 
the  agency  of  the  young  woman  he  loves. 

CAFF  LINKUM  —  By  Archie  P.  McKishnie.  Toronto: 
William  Briggs.  Cloth,  $1.25.  Another  story  by  a 
new  Canadian  author.  The  scene  is  laid  in  a  small 
town  on  the  shores  of  Lake  Erie.  Gaff,  a  little  waif, 
and  Dorothy,  a  small  blind  girl,  divide  the  interest 
of  the  tale,  which  is  chief!}'  concerned  with  the  doings 
of  a  band  of  gipsies.  A  tragedy,  a  rescue  and  resti- 
tution form  the  groundwork  of  the  plot. 

OUR  LITTLE  ALASKAN  COUSIN.     By  Mary  F.  Nixon 
Roulet.     Boston:   L.   C.   Page  &   Co.     Cloth,  60  cents 


net.  Another  of  "Our  Little  Cousin''  series,  being  a 
tale  of  a  small  Alaskan  boy,  and  his  daily  life.  How 
he  hunts  and  fishes,  and  the  manner  of  life  of  the 
Alaskan  Indians  are  described  pleasantly  in  simple 
language. 

OUR  LITTLE  ARABIAN  COUSIN.  By  Blanche  Mc- 
Manns.  Boston:  L.  ('.  Page  &  Co.  Cloth,  60  cents 
net.  Another  of  "Our  Little  Cousin"  series,  telling 
of  the  daily  life  of  some  Arabian  children,  both  in 
the  camp  of  the  Bedouins  of  the  desert  ami  the  Arabs 
of  the    walled   city   of  Medina. 

OUR  LITTLE  HINDU  COUSIN.  By  Blanche  MeManus. 
Boston:  L.  C.  Page  &  Co.  Cloth,  60  cents  net.  One 
of  "Our  Little  Cousin"  series.  Designed  to  show 
something  of  the  habits  and  customs  of  the  people 
of  India,  through  the  medium  of  a  little  story  of 
the  daily  doings  of  a  small  Hindu  boy. 

POEMS  OF  BAYARD  TAYLOR.— With  an  introduction 
by  Albert  H.  Smyth.  New  York :  Thomas  Y.  Crowell 
&  Co.  Astor  Edition;  60  cents.  Bayard  Taylor  is 
probably  better  known  as  the  author  of  numerous 
books  on  travel,  but  he  was  a  poet  of  no  mean  attain- 
ment as  well.  His  poems,  here  collected  in  a  service- 
able and  cheap  form,  contain  many  gems,  which  will 
well  repay  the  reader  who  spends  his  time  in  scan- 
ning them. 

RED  CAVALIER.  By  Lewis  Ramsden.  Toronto:  Mus- 
son  Book  Co.,  Ltd.  Cloth,  $1.25.  A  stirring  tale  of 
the  time  of  the  Monmouth  rebellion.  Chevalier  Le- 
rouge  de  Buzan,  an  English  gentleman  of  mysterious 
birth,  who  turns  out  to  be  Sir  Gilbert  Temple,  and 
who  had  been  awarded  the  French  title  for  fine  sword- 
play,  rescues  a  beautiful  girl  from  a  gang-  of  abduc- 
tors. The  chief  of  these  was  the  girl's  husband,  he 
having  forced  her  into  marriage.     The  chevalier  meets 


ARCHIE  P.  McKISHNIE 
Author  of  the  New  Canadian  Novel  "  Gaff  Linkum." 


with  numerous  stirring  adventures  in  keeping  the  girl 
from  her  enemy,  who  is  finally  done  to  death  by  the 
notorious  Judge  Jeffreys. 

SHADOW  OF  A  GREAT  ROCK,  THE.— By  W.  R,  Ligh- 
ton.  Toronto:  Henry  Frowde.  Cloth,  $1.25.  A  story 
of  pioneer   days   in     the    Far    West,    when   life  was 
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Messrs.    Duffield    &     Company's 
New   and   Forthcoming    Books 

TWO  STRIKING   NOVELS 


The  Successor,    by  Richard  Pryce 

A  particularly  clever  story  involving  an  heir  to 
a  great  English  estate.  Handled  with  a  shrewd 
knowledge  of  human  nature.     $1.50  postpaid. 


Three    Weeks,    by  Elinor  Glyn 
"Readers  who  can   tolerate  a  defiance  of  the 
conventions  will  find  'Three  Weeks'a  very  dainty 
romance." — The  Sunday  Times  (London).  $1.50 
postpaid. 


SOME   EARLY   FALL  TITLES 


Houses  for  Town  or  Country 

by  William  Herbert 
With  140  half-tone  pictures.     $2.00  net. 

Historic  Churches  of  America 

by  Nellie  Urner  Wallington 

Introduction  by  Dr.  Kdward  Everett  Hale. 
Descriptions,    facts    and    pictures    of 
famous     American    places     of    worship. 
Illustrated,  $2.00  net.     Postage,  12c. 

The  Holy  Graal  and  Other 
Fragments 

Being  the  uncompleted  parts  of  The 
Arthurian  Dramas  of  Richard  Hovey,  to 
which  are  added  an  Introduction  and 
Notes  by  Mrs.  Richard  Hovey,  and  a  Preface 
by  Bliss  Carman.  With  a  portrait  of  Richard 
Hovey. 

Messrs.  Duffield  &  Company  have  also  ac- 
quired all  ri.  hts  in  Mr.  Ilovey's  other  books. 
$1.25  net  each  ;  postage  5  cents. 


Painters   and   Sculptors 

BYKENYONCOX,  Author  of  "Old  Masters  and  New." 

Of  Mr.  Cox's  first  volume  the  New  York 
Evening  Post  says :  "  Visitors  to  Europe  who  care 
for  the  art  either  of  yesterday  or  of  three 
hundred  years  ago,  would  do  well  to  put  it 
into  their  trunks,  or,  better,  their  hand- 
bags." Illustrated,  $2. 50  net.  Postage, 
I2C 

Plays  of  Our  Forefathers 

by    Charles    Mills    Gayley,    of    the 
University  of  California. 

The  origin  and  development  of  early 
Miracle  and  Morality  Plays,  with  many 
reproductions    of   old   wood-cuts.     $3.50 
net.     Postage,  15c. 

Familiar   Faces,  by  Harry  Graham 

Author  of  "  Misrepresentative  Men,"  etc. 
Another  jolly  book  of  ver-e  by  this  witt     au- 
thor.   With   characteristic  illustrations.     $1.00. 


BOOKS   FOR   CHILDREN 


The   Bed-Time   Book 

by  Helen  Hay  Whitney. 

Illustrations  in  color  by  Jessie  Willcox  Smith. 
A  delightful  book  for  children,  for 
which  Miss  Smith,  the  most  successful 
painter  of  child  life  in  America,  has 
furnished  large  pictures  in  color  and 
decorative  pages  as  well.     $1.50. 

Boys   and   Girls   from 
Thackeray 

by  Kate  Dickinson  Sweetser 

Author  of  "Ten  Girls  from  Dickens." 
Pictures  by  George  Alfred  Williams.       $2.00 


Child's   Story   of   Hans 
Christian   Andersen 

Illustrated,     by  Paul   Harboe.    $1.50. 

Stories    from    the    Old 
Testament   for   Children 

by  Harriet  S.  Blaine  Beale 
Splendid  pictures  in  color  by   Roscoe 
Shrader  and  Herbert  Moore.     $2.00. 

The    Happy  Heart  Family 

(New  Edition). 

by  Virginia  Gerson. 
Pictures  in  color  by  the  Author.     %  1.00. 


SEND    FOR    COMPLETE    CATALOGUE 


D1FFTFID 

36  EAST  Z1STSJ.!^ 


COMPANY 

NEW  YORK 
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strenuous  and  when  amidst  much  lawlessness  and 
many  deprivations,  deeds  were  enacted  worthy  of  the 
best  days  of  chivalry.  A  young  girl  in  her  devotion 
to  an  unworthy  brother,  encounters  hardships  and 
dangers  in  the  camp  and  on  the  trail  from  lawless 
white  men  and  wild  Indians.  She  is  watched  over 
ami  protected  by  a  lover  with  whom  she  is  finally 
restored  to  the  comforts  of  civilization  and  the  peace 
of  domestic  life. 

SHEPHERD     OE    THE     STARS,    THE.— By     Frances 

Campbell.  Toronto:  Copp,  Clark  Co.  Cloth,  $1.25. 
This  book  is  chiefly  valuable  because  it  gives  much 
information,  gleaned  at  firsthand,  about  a  country 
and  its  people  now  very  mnch  to  the  front  and  about, 
whom  but  little  is  known.  The  author  has  made 
Morocco  a  study,  and  the  setting  for  a  very  pretty 
story.  The  same  delicacy  of  treatment  and  tender 
pathos  that  characterize  "Dearlove, "  are  reproduced 
in  her  description  of  the  two  young  girls  who  are 
the  central  figures  of  the  book,  while  its  pages 
abound  with  poetical  descriptions  and  bright,  sparkl- 
ing dialogue. 

SHUMLMITE,  THE.— By  Alice  and  Claude  Askew.  To- 
ronto: The  Copp,  Clark  Co.  Cloth,  $1.25.  One  of 
the  powerful  novels  of  the  day.     In  it,  primitive  pas- 


Miss  Lena  Ashwell  as  "Deborah  Krillet" 

In  "The  Shulamite  "  by  Alice  &  Claude  Askew.     (The  Copp, 
Clark  Co.) 

sion  is  treated  in  a  masterly  and  compelling  manner. 
The  beautiful  Boer  woman,  its  heroine,  to  whom  the 
name  of  King  Solomon's  enchantress  is  applied,  be- 
comes  the  central  figure  of  a  romance  and  ultimate 
tragedy,  worked  out  by  relentless  fate,  on  a  South 
African  farm.  The  weaving  of  the  plot,  the  handling 
of  the  dramatic  situations  and  the  character  paint- 
ing, are  done  in  a  remarkably  strong  and  convincing 
way.  In  ils  entirety  it  is  a  novel  that  grips  and 
holds  I  he  interest. 

TANGIBLE  TESTS.— By  Albert  G.  Mackillon.  Edin- 
burgh: Oliphant,  Anderson  &  Ferrier.  Cloth,  2s.  Gd. 
In  this  admirable  book  the  author  has  interpreted 
the  spirit  of  the  times  and  its  effect  upon  the  atti- 
tude of  the  young  man  of  to-day  towards  religion. 
To  meet  and  combat  that  attitude  the  arguments  ad- 
vanced are  tangible  and  of  the  nature  of  facts, 
founded  upon  experience.  The  writer  abundantly 
establishes  his  claim  that  Christ  is  still  a  vital  force 
in  the  lives  of  men. 


THOREAU'S  WORKS.— Bijou  Edition  (Five  Volumes). 
New  York:  Thomas  Y.  Crowell  &  Co.  Per  set.  $2.50. 
Admirers  of  the  eccentric,  yet  lovable,  naturalist, 
Henry  D.  Thoreau,  will  appreciate  this  dainty  edition 
of  his  more  famous  writings.  The  set  includes  "Cape 
Cod,"  "Excursions,"  "Maine  Woods."  "Walden" 
and  "Week  on  (he  Concord."  Kach  volume  contains 
a  frontispiece  and  introduction,  while  in  the  "Excur- 
sions" appears  a  biographical  sketch  by  Emerson. 
The  set  is  neatly  boxed  and  labelled. 

TRAITOR,  THE.— By  Thomas  Dixon,  jr.  Toronto :  Copp, 
Clark  Co.  Cloth,  $1.50.  A  well  written  story  of  the 
reconstruction  period,  after  the  cessation  of  hostili- 
ties between  the  North  and  South.  The  Ku  Klux 
Klan,  the  dangers  threatened  by  negro  dominion, 
and  the  injustice  perpetrated  under  the  famous  Con- 
spiracy Act,  are  all  treated  with  insight  and  form  the 
background  for  an  absorbing  love  story.  This  is  the 
third  book  of  Mr.  Dixon's  famous  trilogy  on  the 
same  period  of  American  history. 

WOMAN,  THE.— By  Antonio  Fogazzaro.  Toronto:  Copp, 
Clark  Co.  Cloth,  $1.25.  A  powerful  and  fascinat- 
ing book.  It  possesses  all  the  elements  of  a  great 
tragedy  woven  with  consummate  skill  into  a  real 
drama  of  life.  Its  excellence  lies  in  its  great  liter- 
ary merit,  and  in  that  power  of  constructive  creation 
which  belongs  to  the  true  artist.  If  the  author  had 
written  no  other  book  this  alone  would  have  made 
him  famous.  It  is  not  easily  summarized.  It  must 
be  read  to  be  understood  and  appreciated. 


A    STATEMENT. 

Believing  that  dealers  and  jobbers  may  have  been 
misinformed  regarding  the  handling  of  Laird  &  Lee's 
"Glimpses  of  the  Jamestown  Exposition  and  Picturesque 
Virginia"  and  "Laird  &  Lee's  Guide  to  Historic  Vir- 
ginia and  Jamestown  Centennial,"  the  publishers  wish 
to  announce  that  they  are  free  to  sell  and  fill  any  orders 
for  these  publications  and  that  they  are  not  infringing 
upon  the  rights  of  the  Jamestown  Official  Photograph 
Cox-poration,  of  any  other  publisher  or  individual.  The 
following  letter  will  bear  them  out  in  this  statement : 

To  all  purchasers  from  the  firm  of  Laird  &  Lee,  and  to 
all  persons  whom  it  may  concern: — 
This  is  to  certify  that  we  have  no  claim  or  demands 
upon,  nor  suits  pending  against  the  firm  of  Laird  &  Lee, 
of  Chicago,  Illinois,  or  William  H.  Lee  personally,  by  rea- 
son of  the  publication  of  the  books  entitled  "Glimpses 
of  the  Jamestown  Exposition  and  Picturesque  Virginia" 
and  "Laird  &  Lee's  Guide  to  Historic  Virginia  and  the 
Jamestown  Centennial,"  and  that  all  dealers  and  others 
are  at  liberty  to  sell  and  purchase  said  books,  free  from 
any  claims  or  demands  on  our  part.  Our  copyrights 
on  our  pictures  therein  shown  have  been  duly  released, 
and  they  are  not,  therefore,  affected  by  the  injunction 
we  have  secured  against  the  reproduction  of  our  photo- 
graphs without  a  proper  release. 

Jamestown   Official  Photograph    Corporation, 

James  Mann,  President. 

Laird  &  Lee,  of  Chicago,  have  a  very  complete  and 
artistic  exhibit,  in  Publishers'  Row,  Liberal  Arts  Build- 
ing, in  charge  of  Miss  Jennie  A.  Hansey,  and  they 
cordially  invite  all  dealers  visiting  the  Jamestown  Ex- 
position to  call  at  the  booth  where  a  full  line,  including 
their  famous  Series  of  Webster's  New  Standard  Dic- 
tionaries, may  be  seen. 
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The  Book  of  a  Thousand  Thrills 


■'■ i 


1 1 


A 

Beautifully 

Made 

Book 


ANDERSO 

by 

IALLIE  ERMINIE  RIVE! 

author  of  Hearts  Courageous 
and  The  Castaway 


Illustrated 

in 
Colors 

by 

A.  B. 
Wenzell 


Paper,  75c. 


Cloth,  $1.25 


The  first  edition  of  Satan  Sanderson  is  one 
of  the  largest  first  editions  of  any  work  of 
fiction    ever    published. 

HAVE  WE  YOUR   ORDER? 

Watch  for  "The  Fruit  of  the  Tree,"  by  Edith  Wharton,  author  of 
"The  House  of  Mirth,"  to  be  published  in  October. 

SEND     FOR     OUR     COMPLETE     FALL     LIST. 


McLEOD    &    ALLEN 

42  ADELAIDE  ST.  WEST,  -  TORONTO 
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Important    Fall   Fiction 


The  Daughter 
of  Anderson  Crow 


By 


George  Barr  MoCutcheon 

Fourteen  full-page  illustrations, 
frontispiece  in  colors,  and  53 
outline  drawings  in  the  text. 


Del  icia 

By  Marie  Corelli 


Mother 

By 

Owen  Wister 

A  beautiful  piece  of  book-making. 
Exquisitely  illustrated  and  decor- 
ated, and  a  charming  story  as  well. 


MOBHER 


OWEN  WISTER 


Gaff  Linkum 

By  Archie  P.  MoKishnie 


Wayeeses 

The  White  Wolf 


William  J.Long 


Wayeeses 

By 

William  J.  Long 

A  new  animal  story,  plentifully 
illustrated,  telling  of  the  adven- 
tures of  a  white  wolf. 


The  Stooping  Lady 

By 

Maurice  Hewlett 

A  vivid  and  absorbing  love 
story,  approaching  the  excel- 
lence of  Thackeray's  "Es- 
mond." 


The  Stooping 
Lady 


The  Crowned  Skull 


By  Fergus  Hume 


My  Lady  Caprice 

By 

Jeff  ery  Fernol 

A  chcice  gift-book,  prettily  bound, 
illustrated  and  boxed.  A  summer 
idyl. 


Whosoever  Loveth 

By  William  LeQuex 


The  Heart  of  Jessie 
Laurie 

By 

Amelia  E.  Barr 

The  love  story  of  a  beautiful 
fisher  lass,  healthy  in  tone  and 
bright  in  conception. 


m 
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THE  HEART  Of 
JESSY  LAURIE 
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WILLIAM   BRIGGS,  Publisher 

29-33  Richmond  Street  West 

TORONTO 
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Important    Fall   Fiction 


Beth     Norvell 

By 

Randall   Parrish 

An  immensly  fascinating  ro- 
mance of  life  in  the  mountains 
of  Colorado.  Illustrated  by  N. 
C.  Wyeth. 


Light-fingered  Gentry 

By 

David  Graham  Phillips 

A  clever  story  based  on  the 
recent  insurance  investigations 
in  New  York. 


Light-fingered 
Gentry 

DtvldCmluunPhUllpi 


More   About  Teddy  B  and 

Teddy  G,  the  Roosevelt 

Bears 

By 

Seymour  Eaton 

A  sequel  to  last  year'spopular  volume, 
containing  16  full-page  illustrations  in 
color.  Every  page  has  an  illustration 
by  R.  K.  Culver. 


Captain    June 

By 

Alice  Hegan  Rice 

(Author  of  "  Mrs.  Wiggs  of  the  Cabbage 
Patch.") 

A    Vain     Thing 

By 

Guy  Thorne 

(Author  of  "  When  it  was  Dark.") 


C&HALO 


BETTINAvonHUTTEN 


The     Halo 

By 

Bettina  von    Hutten 

A  new  story  by  the  author  of 
"Pam"  and  "  Pam  Decides," 
possessing  charm  and  human 
interest. 


The  Revelations   of 
Inspector  Morgan 

By 

Oswald  Crawford 

Actual  experiences  of  a  Scot- 
land Yard  detective  are  used  in 
this  story. 


THE 
REVELATIONS  OF 

INSPECTOR 
MORGANS 

OSWALD  CRAWFORD 


SlStGr       C&rriG       Kv  Theodore  Dreiser,  editor  of  the  Delineator. 


WILLIAM  BFJGGS,  Publisher 

29-33  Richmond  Street  West 

TORONTO 
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STOKES'  COMIC  JUVENILES 


©otcawlt: 


INCLUDING  MARY  JANE 


X  ^"O./Ti.*- 


New  Volumes,  190  7 

Outcault's  Buster  Brown  &  Company 

Foxy  Grandpa's  Triumphs 

Maud  the  Matchless 

The  Cruise  of  the  Katzenjammer  Kids 

Happy  Hooligan  Home  Again 

Every  volume  authorized  by  its  artist 


Previously  Issued 


tuster  Brown's  Antics 
tuster  Brown's  Pranks 
Buster  Brown,  His  Dog  Tige 

and  Their  Troubles 
Buster  Brown  and  His  Res- 
olutions 
Little  Sammy  Sneeze 
Foxy  Grandpa's  Frolics 
Foxy  Grandpa's  Surprises 
Foxy  Grandpa  Up-to-Date 
Foxy  Grandpa's  Mother  Coose 


Willie  Westinghouse  Edison 
Smith 

The  Tricks  of  the  Katzen- 
jammer Kids 

The  Travels  of  Happy  Hooli- 
gan 

The  Trials  of  Lulu  and 
Leander 

Jimmy  and  His  Scrapes 

Sam  and  His  Laugh 

Maud 


Our    NEW  BOOKS    consist  of  material    NOW    PUBLISHED    in    Book    Form 

FOB  THE  FIRST  TIME 


Each   Oblong   4to,  Boards 


Retail  Price  60  Cents 


LIBERAL  DISCOUNT   TO   DEALERS 


OTHER  PICTURE  JUVENILES 


Uncle  Remusand  Brer  Rabbit 

By  Joel  Chandler  Harris.  With 
64  Full  Page  Color  Illustrations 
Oblong  4to,  Boards,  Sl.OO 


Joel  Chandler 
Harris 


The  Stories  That  Clue 
Told.  By  CLARA  A.  WIL- 
LIAMS, Cut  outs  in  colors. 
Oblong  4to.  boards,  $1  00. 

The  Fun  That  Clue 
Made.  By  CLAHA  A.  WIL- 
LIAMS. Cutouts  in  colors. 
Oblong  4to,  boards,  $1.00. 

The  New  Mother  Coose. 

With  cut-outs  and  pictures  in 
color.  Oblong  4to,  boards, 
$1.00. 

The  Fire  Fighters.  With 
cut-outs  and  pictures  in  color. 
4to,  boards.  $1.00. 


THETEDDYBEARS 


The  Teddy  Bears 

By  Clara  A.  Williams.  Il- 
lustrated in  colors,  4to, 
boards,  $1 .00. 


FREDERICK  A. 

PUBLISHERS 


STOKES  COMPANY 

NEW   YORK 
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AUSTRALIAN  TARIFF. 

The  following  are  the  stationery  items  in  the  new 
tariff  measure  of  Australia,  as  compared  with  the  old 
tariff;  Stationery,  manufactured  complete,  pens,  ink 
wells  and  the  like,  general  tariff,  ad  valorem,  30  per  cent., 
British  tariff,  ad  valorem,  25  per  cent,  and  old  tariff  ad 
valorem,  25  per  cent.;  other  manufactures  of  paper,  gen- 
eral tariff,  ad  valorem,  30  per  cent.,  British  tariff,  ad 
valorem,  25  per  cent,  and  old  tariff,  ad  valorem,  25  per 
cent.;  writing  ink  and  ink  powders,  general  tariff,  ad 
valorem,  30  per  cent.,  British  tariff,  ad  valorem,  25  per 
cent.,  and  old  tariff,  ad  valorem,  25  per  cent.;  pens,  with- 
out holders,  general  tariff,  ad  valorem,  5  per  cent.,  Brit- 
ish tariff,  ad  valorem,  free,  and  old  tariff,  ad  valorem, 
free. 


ETIQUETTE  IN  STATIONERY. 

The  following  rules  respecting  wedding  stationery  are 
taken  from  an  artistic  folder  issued  by  the  stationery  de- 
partment of  Ryrie  Bros.,  Limited,  Toronto.  The  idea  of 
compiling-  rules  respecting  the  proper  kind  of  stationery 
for  various  social  functions,  seems  to  be  a  good  one.  If 
people,  such  compilations  of  social  usuage  regarding 
stationery  would,  in  all  probability,  be  kept  for  reference 
by  a  large  number  of  ladies.  In  this  way  the  stationer 
can  keep  his  name  before  a  class  of  people  who  buy  a 
good  deal  of  high-grade  stationery.  It  would  never  do, 
however,  to  send  such  circulars  around  indiscriminately, 
('are  would  have  to  be  taken  that  only  people  who 
would  be  likely  to  use  them  should  get  them. 

WHO  ISSUES  INVITATIONS  AND 
ANNOUNCEMENTS. 

Wedding  invitations  and  announcements  should  in 
every  possible  instance  be  issued  in  the  names  of  the 
bride-elect's  parents  (or  in  the  name  of  the  surviving 
parent,  if  one  be  deceased). 

In  the  case  of  an  orphan,  chaperonage  should  be 
selected  from  among  near  relatives  in  the  following  rota- 
tion : 

A.  The  bride-elect's  bachelor  brother,  a  married 
brother  and  his  wife  jointly,  or  a  married  sister  and  her 
husband  jointly. 

B.  Grandparents. 

C— An  uncle  and  aunt  ;  and,  failing  all  relatives, 
D.    A  guardian. 

WEDDING  INVITATIONS  AND 
ANNOUNCEMENTS. 

Where  the  circle  of  friends  of  the  two  families  is  large,, 
both  invitations  and  announcements  are  usually  issued. 

Invitations  are  sent  to  relatives  and  friends  who, 
from  proximity  of  residence,   would  be  likely  to  accept. 

Announcements  are  mailed  to  friends  at  a  distance 
who  would  not,  in  all  probability,  be  able  to  accept  an 
invitation  were  it  extended. 

The  issuing  of  announcements  to  friends  who  are  not 
invited  to  witness  the  ceremCny  is  a  matter  of  courtesy 
which  cannot  be  overlooked. 

The  receipt  of  an  invitation  to  a  church  wedding,  if 
accompanied  by  cards  of  invitation  to  a  breakfast  or  re- 
ception following  the  ceremony,  demands  an  immediate 
answer  in  writing,  accepting  or  declining. 

Should  the  invitation  be  to  the  church  alone,  no  reply 
is  necessary,— those  attending  leave  their  visiting  cards 


with  the  usher,  or  write  their  names  upon  the  church  ad- 
mission cards. 

Recipients  of  invitations  to  the  church  ceremony  who 
do  not  attend,  should  send  cards  to  the  bride's  home  on 
the  day  of  the  ceremony. 

The  receipt  of  an  invitation  to  a  wedding  reception, 
home  wedding  or  wedding  at  an  hotel,  demand  an  im- 
mediate answer  in  writing. 

The  receipt  of  a  wedding  announcement  requires  no 
acknowledgement  ;  its  issue  being  merely  a  matter  oi 
courteous  formality,  and  the  means  adopted  to  apprise 
relatives  and  friends  of  the  marriage. 

Invitations  to  a  marriage  should  be  sent  out  not  less 
than  two  weeks  prior  to  the  date  set  for  the  ceremony. 

Wedding  announcements  are  never  sent  until  after  the 
marriage  has  taken  place. 

CORRECT  ADDRESSING  OF  ENVELOPES  ENCLOSING 
WEDDING  INVITATIONS  AND  ANNOUNCE- 
MENTS. 

An  invitation  to  or  an  announcement  of  a  wedding 
should,  if  mailed,  be  enclosed  within  both  an  inside  and 
an  outside  envelope. 

Greater  courtesy  is  shown  when  each  individual  mem- 
ber of  a  family  is  sent  a  separate  invitation  or  announce- 
ment, as  the  case  may  be.  In  many  cases,  however,  this 
rule  is  not  strictly  followed. 

We  will  suppose  that  a  family  consists  of  a  father, 
mother,  two  sons  and  three  daughters,  and  that  the 
whole  family  is  to  be  invited  to  the  wedding.  In  such  a 
case,  seven  sets  of  invitations  might  be  used,  one  for 
each  individual.  Three  sets  of  invitations  would  in  some 
instances  be  deemed  sufficient  to  send  to  a  family  of  the 
above  number. 

One  for  the  father  and  mother  jointly. 

One  for  the  two  sons  jointly. 

One  for  the  three  daughters  jointly. 

The  inside  envelope  containing-  the  invitation  ex- 
tended to  the  father  and  mother  would  be  addressed  as 
follows  : 

Mr.  and  Mrs.  James  Henry  Andrews. 

This  would  be  enclosed  in  the  outside  envelope,  which 
would  be  indited  as  follows  : 

Mrs.    James  Henry  Andrews, 
180  Avenue  Road, 
Toronto. 
The   inside  envelope  containing  the  invitation   to  the 
two  sons  would  bear  the  following  : 

The  Messrs.   Andrews. 
The   outside   envelope   to   hold   the   above   would   bear 
the  name  and  address  of  the  elder  brother  only,  as  : 
Mr.   Charles   Edward  Andrews, 
180  Avenue  Road, 
Toronto. 
The  inside  envelope  containing  the  invitation  for  the 
three  daughters  would  be  addressed  as  follows  : 
The  Misses  Andrews. 
This,  as  in  the  other  case,    would    be    enclosed    in  an 
outside    envelope   bearing   the    name    and    address    of   the 
eldest  of  the  three  sisters,  as  : 

Miss  Andrews, 

180  Avenue  Road, 

Toronto. 

AT  HOME  CARDS. 

In  issuing  all  wedding  invitations  and  announcements, 
an  engraved  card  indicating  the  future  residence  of  the 
bride  and  groom  should  be  enclosed.  Such  cards  are 
termed  At  Home  cards. 

At  Home  cards  do  not  extend  an  invitation  for  any 
set  date,  but  merely  indicate  the  future  residence  and  the 
date  after  which  the  bride  and  groom  will  be  "At  Home" 
to  their  friends. 
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WE  NEVER  SELL  THE  CONSUMER  DIRECT 


This  Means  Protection  to  the  Stationer 
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<$LANK<§OOKS 

Recognized  as  the 
leading  and  most 
complete  line  q  f 
Blank  Books  in  the 
market. 
"Standard"  in  every  respect. 


£  feaS 


HOME   OFFICES 
AND  FACTORY 
Bridge,  Front 
and  York  Streets 
BROOKLYN.N.Y. 

ISALESROOMS 

101-103  Duane  St. 

NEW  YORK 

220  Devonshire  St. 

BOSTON 

Republic  Building 

State  and  Adams  Sts. 

CHICAGO 


What  better  blank  book  can  you  procure  than  a  Frey 
patent,  flat  opening  sewed  book,  bound  sheep  ends 
and  bands   with   Byron   Weston  Company's  paper? 


The  most  popular  pens  are 

ESTERBROOK'S 


MADE  IN  ALL  STYLES 


/  O  ESTERBROOK  &  C2^\ 

LfejALCON  PgN_y 

Fine  Points,  Ai,  128,  333. 
Business,  048,  14,  130. 

Broad  Points,  312,  313,  314. 
Turned-up  Points,  477,  531,   1876. 

CANADIAN    AGENTS : 
THE    BROWN     BROS.,    LIMITED 

TORONTO. 


A  good  pen  is  a  yood  servant,  and 
John    Heath's    Pens  are  made  to  serve  ! 

ALWAYS  READY  AN1>  ALWAYS  WII.L1NO. 
They  were  first  15  years  afire  and  are  still 
leading  the  way.     British    made   of   British 
steel.     Write  for  samples. 

LONDON    AGENCY 
8  St.  Bride  St.,  LONDON,  E.C.,  ENCLAND 


"ROB  ROY" 


SOLD  BY 

ALL  STATIONERS 

in  6d.,  1/-  and 

Gross 

Boxes 


This  series  of 
j^f  Pens  is  made  of  the  same 

^  material,  by  the  same  tools,  by 

the  same  process  and  at  the  same 
Works  as  the  series  of  '  Waverley  '  Pens 
which  Hinks,  Wells  &  Co.  have  for  3?  years 
and    upwards   (prior  to  Sept.,   1901),   manufac- 
tured for  and; supplied  to  the  Proprietors  thereof. 

HINKS,  WELLS  &  Co.,  Birmingham,  Eng. 


Writing   and    Selling 

Better  Than    Ever 

WAVERLEY 
PENS 

EVERY   PEN   SELECTED 


Sold  by  the  Leading  Wholesale  Houses 


Sample  cards  and  trade  price  lists  sent 
per  return  mail. 

Macniven  &  Cameron,  Ltd.,  Waverley  Works,  Edinburgh 


SPENCERIAN 

STEEL  PENS. 

The  Standard  Brand  in  United  States  for 
over  fifty  years,  among  expert  and  careful 
writers,  and  recognized  by  accountants 
and   correspondents  as 

THE  BEST 

Works  :  BIRMINGHAM,  ENGLAND 

Imported  by  all  the  leading  stationers  in 
Canada. 

Proprietors :  Spencerian  Pen  Co.,  New/  York 
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Only  where  the  bride  and  groom  contemplate  a  bridal 
tour  of  Indefinite  length  can  At  Home  cards  be  dispensed 
with.  On  the  return  from  such  a  tour,  it  is  obligatory 
for  than  to  hold  a  forma]  reception  at  their  new  home, 
in  order  to  announce  their  return. 


BOOSTING  STATIONERY  SALES. 

One  of  the  noticeable  tendencies  in  city  stationery  stores 
is  that  of  having  a  special  line  of  writing  tablets  or  boxed 
papers,  with  a  box  or  cover  design  peculiar  to  the  indivi- 
dual store,  and  containing  the  stationer's  name  as  a 
prominent  feature.  Several  stores  have  recently  been 
observed  to  have  special  window  displays  featuring  such 
lines.  From  the  increase  in  the  number  of  stationers 
adopting  the  plan,  it  becomes  obvious  that  it  is  a  paying 
proposition.  One  stationer  told  the  writer  that  he  made 
a  good,  steady  year-round  profit  by  means  of  his  own 
special  line  of  tablets,  boxed  papers,  scribbling  and  exer- 
cise books. 

Recently  the  manager  of  the  stationery  department 
of  a  large  city  department  store  had  the  following  to  say 
about  the  profit  making  qualities  of  special  packages  of 
envelopes  and  papers,  which  may  be  of  use  to  readers  of 
Bookseller  and  Stationer: 

"In  special  packages  of  paper  and  envelopes,  I  find 
that  a  parcel  containing  one  hundred  sheets  of  the  former 
and  seventy-five  of  the  latter  is  one  of  my  best  sellers. 
This  I  put  up  at  a  price  of  50  cents  per  package,  and  find 
that  I  am  getting  substantial  repeats  on  it,  meantime 
making  numerous  new  customers  for  this  particular  item. 
1  find  that  the  proportion  of  seventy-five  envelopes  to 
one  hundred  sheets  of  paper  works  out  very  nicely.  At 
least,  I  have  not  had  any  complaints  on  that  score  as  yet. 

"When  it  comes  to  holiday  lines,  I  am  inclined  to 
make  a  splurge  in  purchasing,  because  these  offer  an  un- 
usually substantial  margin  of  profit,  and  appear  to  be 
constantly  growing  in  popularity  from  year  to  year. 

"As  a  result  of  advertising  my  special  packages  of 
paper  I  have,  upon  occasions,  found  that  as  many  as  one 
hundred  mail  orders  were  received  immediately  following 
the  newspaper  announcement,  and  I  can  always  see  sub- 
si  atnial  results  in  the  department." 

For  customers  who  have  heavy  correspondence,  pound 
packages  of  paper  have  been  found  good  sellers.  Another 
department,   store   stationery  man   said  about   the  pound 


packet  of  stationery:  "An  item  which  I  find  an  excel- 
lent trade  builder  for  the  stationery  department  is  pound 
packages  of  paper.  At  the  present  time  I  am  having 
quite  a  run  on  packages  put  up  Id  retail  for  15  cents  each 
-a  parcel  which  I  have  been  offering  to  the  store's  CUS- 
loniers  long  enough  lor  (hem  to  have  demonstrated  to  me 
by  their  repeat  purchases  that  its  popularity  will  con- 
tinue." 

The  same  gentleman  is  a  great  believer  in  novelty  in 
papeteries.  He  says:  "I  always  welcome  every  new 
brand  of  stationery,  because  I  find  these  answer  an  excel- 
lent purpose  among  whimsical  customers  or  women  of  in- 
dividuality. Women  tire  of  a  style. of  stationery  just  as 
quickly  as  dress  materials,  etc.,  and  for  this  reason  the 
stationery  department  stocks  should  be  made  up  of  suffi- 
cient variety  to  be  able  to  satisfy  them  with  something 
new  all  the  time. 

"Fancy  papeteries  of  a  holiday  nature  show,  larger 
assortment,  and  are  better  sellers  from  season  to  season, 
each  year  showing  decided  increases  over  its  predecessor. 
Lines  of  this  kind  are  good  profit  makers  for  the  depart- 
ment, and  their  possibilities  are  not  exhausted  by  any 
means.  Of  these  I  make  it  a  point  to  purchase  heavily 
and  in  large  assortments,  because  I  realize  fully  that  their 
sales  are  increasing  yearly.  Monogram  paper  is  also  a 
good  item,  and,  where  properly  handled,  will  be  found 
to  sell  well  throughout  the  entire  year. 

1 '  The  stationery  buyer  should  make  a  careful  study  of 
the  situation  in  his  locality  and  secure  a  well-selected 
stock  of  the  kind  that  he  considei's  will  be  most  appro- 
priate for  retailing  in  his  section." 


WEAR  AND  TEAR  IN  LIBRARIES. 
The  wear  and  tear  of  books,  especially  of  books  of 
general  reference,  must  always  be  excessive  in  modern, 
public  libraries;  and,  no  doubt,  it  will  become  more  and 
more  excessive.  The  leisurely  days  of  libraries  are  gone; 
the  man  who  comes  to  verify  references  is  generally  in  a 
hurry,  and  he  has  littje  regard  for  the  dignity  of  litera- 
ture. The  bibliophile's  tender  handling  of  his  favorites 
is  to  the  reference-hunter  an  amiable  weakness  not  to  be- 
encouraged.  He  rushes  at  his  book,  tears  it  open,  and 
cuts  its  heart  out.  Some  books  are  literally  thumbed  out 
of  existence. — Sir  E.  M.  Thompson,  in  Cornhill. 


Berlin's 


No.  5320— One  of  "  Colonial  " 
Papeteries.  The  "Quality 
First  "  kind—  that  not  only 
WIN  you  customers  but  KEEP 
them  ! 


Pap  ers 

STYLE,  QUALITY 
RELIABILITY 


IN 

WEDDINGS,  REAM  GOODS, 
PAPETERIES,TABLETS  and 
TYPEWRITER  PAPERS,  are 
PAPERS  OF  SATISFAC- 
TION! 

Berlin's  Flyer,"  Last  Edition,  tells  some  things  you  ought  to  know  ! 
52  Pages,  Illustrated.    If  not  received,  send  for  a  copy. 


BERLIN    (EL    JONES 

NEW  YORK,    U.  S.  A. 
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HERE    AND    THERE 
AMONG    THE    STATIONERS 

Items  of  Interest  to  the  Trade  Gathered  from  Various  Sources. 


The  Copp,  Clark  Co.,  Toronto,  have  on  their  show 
tables  several  new  lines  of  papeteries  that  should  interest 
the  trade.  "In  Merry  England"  is  a  long-shaped  box 
prettily  decorated,  with  a  picture  of  an  English  maypole 
dance.  The  paper  is  packed  in  quires  in  two  shades,  blue 
and  white,  and  the  boxes  retail  at  25  cents. 

Another  25-cent  box  is  "The  Minuet,"  showing  on 
the  cover  a  picture  of  two  dancers.  The  paper  is  helio- 
trope, edged  with  gold.  Each  box  contains  a  stick  of 
sealing  wax. 

At  50  cents,  there  is  a  box  called  "Bepousse  Lawn." 
The  cover  opens  back  on  a  hinge.  This  box  comes  in  two 
sizes  and  contains  two  shades  of  paper. 

"Gems  from  Nature"  is  still  another  pretty  25-cent 
box  with  handsome  cover  design.  It  contains  ripple  finish 
paper  in  two  colors.  The  same  quality  of  paper,  edged 
with  gold  and  tied  with  ribbon,  is  to  be  found  in  a  box 
called  "Apollo   Casket,"  which   also  retails  at  25  cents. 


Show  Case  Free  with  9  Gross  Pens 
(Copp,  Clark  Co.) 

The  Copp,  Clark  Co.  have  just  put  on  the  market  a 
new  medium-priced  linen  tablet  called  Alaskan  Bond. 
This  tablet  comes  in  octavo  and  quarto  sizes  -and  has  a 
tasty  lithographed  top. 

A  new  display  box  containing  penholders  and  pens  is 
being  shown  by  the  Copp,  Clark  Co.  The  box  has  a  glass 
top,  contains  three  dozen  holders,  and  one  hundred  and 
twenty  pens.  A  box  can  be  purchased  for  90  cents,  and 
dealers  can  sell  a  holder  and  4  pens  for  five  cents,  making 
a  neat  profit. 

"Bubout"  is  the  name  of  a  new  eraser  just  put  in 
stock  by  the  Copp,  Clark  Co.  It  is  made  of  vegetable 
matter,  treated  by  a  new  process.  The  eraser  is  said  to 
save  laundry,  as  it  can  be  used  in  cleaning  collars  and 
cuffs.     It  retails  at  5  cents. 

The  Copp,  Clark  Co.  are  showing  a  new  substitute  for 
mucilage.  It  is  called  "Gloy, "  and  is  done  up  in  bottles 
of  two  sizes.     It  is  a  very  strong  adhesive  and  a  little 


goes  a  long  way.  Five  ounce  bottle  costs  $1.75  per  dozen, 
and  the  ten  ounce  bottle,  $2.75  per  dozen. 

A  new  line  of  confetti  is  being  shown  by  the  Copp, 
Clark  Co.,  called  "The  Honeymoon  Package."  It  is 
done  up  in  a  neat  paper  box,  decorated  with  an  inscrip- 
tion in  silver  and  tied  with  a  white  ribbon.  It  can  be 
sold  at  25  cents  a  box.  They  also  have  a  large  stock  of 
ordinary  confetti  packed  in  dust  proof  boxes. 

The  travelers  of  the  Copp,  Clark  Co.  started  out  this 
week  on  their  respective  routes  with  samples  of  Scrib- 
ner's  pictures.  These  pictures,  to  which  reference  has 
been  made  before,  deserve  the  careful  attention  of  the 
trade,  especially  at  this  time  of  the  year. 

The  Copp,  Clark  Co.  have  secured  a  line  of  valentines 
for  1908  which  they  consider  the  most  complete  they  have 
ever  handled.  They  comprise  all  the  different  styles  of 
manufacture,  including  hand-painted,  lithographed  and 
printed. 

A  splendid  new  line  of v tally  cards  has  been  secured 
by  the  Copp,  Clark  Co.  for  the  fall  and  winter  trade. 
They  also  have  in  stock  complete  lines  of  bridge  and  500 
sets  ranging  from  $9  to  $27  per  dozen.  Their  stock  of 
Congress  and   Goodall's  playing  cards  is  complete. 

Charles  Goodall  &  Son,  Limited,  of  London,  whose 
Canadian  representative  is  A.  O.  Hurst,  of  24  Scott 
street,  Toronto  have  issued  a  catalogue  of  their  various 
series  of  playing  cards.  The  series  sJiown  are  Salon. 
King  Edward,  Queen  Alexandra,  National,  Clan  Tartan, 
Souvenir,  Colonials,  -Whist,  Linette,  Society,  Sultans. 
Ocean  to  Ocean,  and  Montreal  and  Quebec  Souvenir.  The 
'-atalogue  illustrations  show  just  what  each  design  is  like, 
r.nd  offer  an  almost  limitless  range  to  choose  from.  Vari- 
ous card  table  accessories  are  also  shown,  such  as  card- 
holders, bridge  scorers   dominoes,  etc. 


A  TRAVELER'S  CHANGE. 

James  T.  Swift,  who  for  the  past  fifteen  years  has  re- 
presented the  Copp,  Clark  Co.  on  the  road,  latterly  cover- 
ing Western  Ontario  for  them,  has  resigned  his  position 
to  become  connected  with  the  E.  H.  Harcourt  Co.,  To- 
ronto. Mr.  Swift  holds  considerable  stock  in  this  com- 
pany, and  will  take  charge  of  the  selling  end  of  the  busi- 
ness. He  will  go  on  the  road  and  cover  the  whole  of 
Ontario. 

Mr.  Swift  is  well  and  favorably  known  to  the  trade  in 
Ontario,  through  a  connection  covering  a  considerable 
number  of  years.  He  first  learned  the  stationery  business 
with  W.  J.  Gage  &  Co.,  and  after  serving  his  time  in  the 
office  went  on  the  road  for  that  firm.  Fifteen  years  ago 
he  joined  the  traveling  staff  of  the  Copp,  Clark  Co. 

The  E.  H.  Harcourt  Co.  intend  to  make  a  specialty  of 
writing  tablets  and  school  blanks.  These,  with  pass- 
books and  flags,  will  comprise  the  lines  which  Mr.  Swift 
will  carry.  As  the  Harcourt  Co.  are  manufacturers  solely 
and  not  jobbers,  they  will  be  able  to  sell  goods  at  low 
prices. 
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THE  IDLE  MOMENT. 

"Is  the  proprietor  in  ?"   asked  the  visitor. 
"No  sir,"  replied  the  office  boy. 
"Is  he  in  the  city  ?" 
"Yes,  sir." 

"Will  he  be  back  soon  ?" 
"No,  sir." 
"To-night?" 
"No,  sir." 

"To-morrow  sometime  .'" 
"No,  sir." 

"Did  he  leave  any  word  tor  Mr.  Brown  ?" 
"No,  sir." 

The  stranger  looked  at  the  office  boy  sharply.  "When 
did  he  go  ?" 

"Yesterday  afternoon." 

"Didn't  say  when  he'd  be  back  ?" 

"No,  sir." 

"Well,  where  the  dickens  is  he  ?" 

"At  the  undertaker's." 

"What's  the  matter  ?" 

"He's  dead." 

*       * 
* 

Customer  :  "I  want  some  kind  of  a  door-spring — one 
that  won't  get  out  of  order." 

Hardware   Dealer:   "A   door-spring?" 

Customer:  "Yes,  and  one  that  won't  require  the 
strength  of  an  elephant  ti>  open." 

Dealer  :    "  Hem  !  " 

Customer  :  "And  yet  it  must  be  strong  enough  to 
bring  the  door  all  the  way  to,  and  not  leave  it  swinging 
open  a  couple  of  inches." 

Dealer  :   "I   see." 

Customer  :  "And  when  the  door  closes  I  don't  want 
it  to  ram  shut  like  a  catapult,  with  a  crash  that  shake* 
the  house  from  its  foundations." 

Dealer  :  "Yes;  you  want  one  that  will  bring  the  door 
all  the  way  to,  and  yet  do  it  gently." 

Customer  :  "That's  the  idea.  But  I  don't  want  any 
complicated  arrangement  that  requires  a  skilled  mechanic 
to  attend  to  it." 

Dealer  :  "No,  of  course  not;  you  want  something 
simple,  yet  strong  and  effective." 

Customer  :  "That's  the  thing;  something  that  can  be 
put   on   or  taken   off   easily;    something   that   will   do   its 


work  quietly  yet  thoroughly,  and  won't  be  eternally 
getting  out  of  order." 

Dealer  :  "I  see,  I  know  exactly  what  you  want,  sir, 
just  exactly." 

Customer  :    "Well   show  me  one." 

Dealer  :   "We  don't  keep  door-springs." 


"Can't  you  settle  this  bill  to-day,  sir  f"  asked  the 
tailor  of  the  delinquent  M.P. 

"No,  Snip;  it  wouldn't  be  parliamentary.  I've  merely 
glanced  over  it,  you  know,  and  I  can't  pass  a  bill  until 
after  its  third  reading." 

*       * 
* 

A  business  man  recently  engaged  a  new  office  boy, 
whose  intellect  was  not  of  the  brightest.  One  evening  the 
master  left  the  office,  omitting  to  post  a  rather  import- 
ant letter. 

Next  morning  he  remembered  the  letter,  but  on  ar- 
riving at  his  office,  it  was  nowhere  to  be  seen.  He  had  a 
distinct  recollection  of  laying  the  letter  on  his  desk.  Me 
summoned  the  boy,  and  asked  him  if  he  had  seen  the 
letter. 

"Yessir,  you   left  it  on  your  desk." 

"Then   where   is   it   now?" 

"  I   posted:  it,  sir." 

"You  posted  it  !  Why,  I  had  not  put  the  name  and 
address  on  the  envelope  !" 

"Just  so,  sir  !  I  thought  |it  was  one  of  those  anony- 
mous letters." 


Instead   of  a   coal  porter',    he   had   become  a  coal   ex 
porter,   and  he  might   have   been  seen   &vv  day   doing    the 
grand  in  a  big  seaport  town,  for  he  had   nuule  money. 

A  proud  woman  was  his  mother,  for  she  was  a 
humble  collier's  widow,  "lss,  indeed,  Meggie,"  she 
said  to  a  friendly  neighbor,  "my  boy's  come  on  fine,  and 
does  me  proud." 

"A  regular  gentleman,  I  don't  doubt,"  said  Meg,  with 
a  sarcastic  smile  and  a  toss  of  her  head.  "They  do  say 
e  smokes  cigars." 

"Ah  !  that  he  does,"  agreed  his  mother  with  pride  ; 
an'  wot  d'ye  think  o'  his  latest  ?  Why,  in  hia  last  letter 
'e  was  tellin'  me  'ow  'e'd  just  got  the  gout.  There's 
nothin'  that  boy  o'   mine  won't  'ave  if   'e   wants  it  !" 


OCTOBER   WEDDINGS 

are  now  tKe  most  fashionable.  Only  a  little  more  than  six  weeKs  away. 
Are  you  ready  for  the  invitation  demand  ?  The  stocK  you  furnish  your 
trade  should  be  the  very  best,  to  be  in  Keeping'  with  the  great  event. 
The  successful  stationer  handles  Crane's  Weddings,  for  they  are  the 
most  perfect  papers  made  and  are  always  satisfactory  to  the  exacting 
bride-to-be.  Advertise  the  fact  that  you  handle  the  Crane  Weddings, 
the  best  made  in  the  world.  It  will  help  your  prestige  and  bring  you 
better  profits. 


TRADE    MARK 


GEO.  B.  HURD  ®L  CO. 

Fine    Paper    Manufacturers 

425  and  427  Broome  Street,  New  YorK,  U.S.A. 
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Trade-Winning  Lines 

Progressive  Booksellers  in  increasing  numbers  are 
handling  our  "Wellington"  Plates,  Papers,  Films,  etc. 
They  recognize  in 

"Wellington"  Photo  Supplies 

the   best   obtainable.       If  you    are  not   sharing   in  the 
profits  these  lines  bring,   you   should  be. 

Write   us  for  particulars. 

Ward  &  Company 


13  ST.  JOHN  ST. 


MONTREAL 


YOU  ARE  INTERESTED  IN  SOMETHING. 

Why  not  get  the  best  items  that 
are  printed  on  the  subject  ? 

We  read  and  clip  thousands  of  newspapers  eyery  week— therefore  w« 
can  equip  you  speedily  and  economically  for  a  debate,  speech,  lecture, 
essay  or  anything  else  requiring  up-to-date  information  and  more  of  it  thaD 
your  competitors  are  likely  to  get. 

Terms— 100  Clippings,  $  6.00 

250  "  12.00 

500  "  22.00 

1,000  "  40.00 

Send  for  our  Booklet,  which  fully  explains  th*  scope  of  the  clipping 

industry. 

We  have  also  lists  of  firms  in  every  branch  of  trade  in  the  Dominion 
the  professions,  club  members,  society,  etc.,  and  we  are  prepared  to  addres 
and  mail  circulars  or  letters  to  these  at  any  time. 


The  Largest  Dealers 
In  Canada 

buy  our  Pencil  Carbon  for  Counter 
Check  Books,  but  would  not  do  so  if 
they  could  do  better  elsewhere. 


THE  CANADIAN  PRESS  CLIPPING  BUREAU, 


232  McOill  Street, 
MONTREAL 


10  Front  St.  East, 
TOROTO. 


represents    the    highest    class    Carbon 
Paper  made. 

Write  for  samples. 


The  Carbon  Paper  and  Ribbon  Mfg.  Go, 

Limited 

Office  and  Factory— 176-178  Richmond  Street  West 
TORONTO,  CANADA 


I    The  Barber  &  Ellis  Co.,  Limited 

% 

advise  the  trade  of  the  removal  of  their 

Toronto  offices  to  commodious  premises, 
$  Nos.  63  to  71  Wellington  St.  West. 
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A  Call  is  Invited 
We  are  now  taking  orders  for  Fall  delivery  of 

Barne's    Writing   Fluids 
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WORKING   UP   INTEREST. 

There  is  nothing  like  system  in  handling  a  photo 
supply  department  or  in  any  other  kind  of  a  business. 
There  is  no  means  of  knowing  whether  the  photo  supply 
department  is  paying  or  not,  unless  iis  accounts  are  kept 
separately  from  the  accounts  of  the  stationer's  general 
business.  This  is  so  obvious  that  it  seems  hardly  worth 
while  mentioning  it.  Yet  a  stationer  going  in  for  photo 
supplies  as  a  side  line  in  a  small  way  to  begin  with,  is 
prone  to  let  ii  mix  in  with  the  general  business.  The 
consequence  is  that  it  is  almost  impossible  to  tell  at  the 
end  of  any  given  period  whether  the  photo  supply  de- 
partment  pays  its  way  or  whether  it  is  a  source  of  loss. 

The  value  of  system  in  handling  customers  of  the 
photo  supply  department  cannot  be  over  estimated.  They 
must  be  continually  kept  informed  of  new  things  added 
to  the  stock.  Many  manufacturers  and  jobbers  get  out 
literature  in  pamphlet  form,  telling  of  things  new  in  the 
line  of  developing  and  printing  papers,  and  the  other 
necessaries  of  the  amateur's  outfit,  which  are  available 
Tor  the  dealer  in  any  quantity.  This  literature  should  be 
kept  before  the  amateur  continually,  with  the  dealer's 
name   and   address   prominently   featured. 

A  list  of  amateur  photographers  in  the  locality  should 
be  compiled  and  kept  up  to  date,  so  that  no  possible 
buyer  of  supplies  should  be  overlooked.  How  to  get  a 
good  list  is  something  of  a  problem.  The  contest  sug- 
gested in  Bookseller  and  Stationer  some  time  ago  is  a 
good  way  to  solve  the  problem. 

A  contest  can  take  many  forms.  Bui  probably  the 
best  of  all  ways  is  to  fix  upon  some  given  subject  and  let 
the  contest  hinge  on  that.  For  instance,  suppose  there 
is  to  be  an  old  boys'  reunion  or  some  other  public  func- 
tion in  the  town,  at  which  a  big  crowd  of  people  is  ex- 
pected to  congregate.  Two  or  three  weeks  before  the 
event  is  to  take  place  advertise  both  in  newspaper  and 
window  that  you  are  offering  three  prizes  for  the  three 
best  photographs  of  the  event,  taken  with  a  certain  size 
of  camera  and  printed  upon  some  specific  brand  of  print- 
ing paper.  The  competition  should,  of  course,  be  strictly 
confined  to  amateurs.  Advertise  that  the  three  winning 
pictures  will  be  on  view  in  your  window  for  such  rnd 
such  a  time,  together  with  all  the  "honorable  mentions." 
Competitions  of  this  kind  will  awaken  up  a  desire  to  con- 
quer-in the  breast  of  the  enthusiastic  amateur,  will 
awaken  the  lukewarm  to  enthusiasm  and  will  beget  new 
amateurs. 

The  most  indispensable  necessity  of  a  competition  of 
any  kind  is  vigorous  publicity.  You  can't  advertise  the 
event  too  hard  or  too  much.  Another  indispensable 
necessity  is  fairness  in  judging.  For  this  purpose,  com- 
petent men — preferably  three  of  -some  public  promin- 
ence— should  be  secured.  In  advertising,  the  prizes  to 
be  awarded  should  be  on  view  some  time  before  the  com- 
petition, in  your  window.  They  should  lie  prizes  of  some 
value,    and    one    properly    chargeable    to    the   advertising 

ac< nt.      A    window    trim    containing     the    prizes    to    be 

awarded  for  some  competition,  always  draws  the  crowd 
to  the  window.  Your  name  becomes  for 'the  time  a  house- 
hold word  in  the  homes  containing  amateurs  that  arc  or 
would  be. 


There  is  a  stationer  in  a.  progressive  town  not  far 
from  Toronto,  who  has  organized — or  organizes  freshly 
every  year — a  boy's  baseball  league,  lie  provides  the 
annual  prize,  arranges  the  dates  for  the  matches-  and 
sells  all  the  bats  and  balls.  His  name  and  place  of  busi- 
ness are  well  known  to  every  boy  in  the  town,  who  never 
thinks  of  going  anywhere  else — although  there  aie  other 
stationers  there — for  anything  they  need  in  the  line  of 
sporting  goods. 

A  photographic  competition  can  be  turned  into  a  good 
thing  for  the  picture  postcard  department.  The  enter- 
prising stationer  (if  the  town  is  of  a  fairly  reasonable 
size),  can  get  the  three  winning  pictures  engraved  and 
get  his  friend  the  printer  to  print  a  fail-  number  of  post 
cards.  They  should  contain  particulars  of  the  event,  the 
name  of  the  photographer,  and  whether  it  is  first,  second 
or  third  prize,  by  way  of  superscription.  They  will  sell 
well  in  sets  of  three  (at  a  price  determined  by  cost  of 
getting  up),  because  the  townspeople  will  be  delighted  to 
send  them  away  to  former  residents  of  or  visitors  to  the 
town.  They  can  also  be  added  to  the  regular  stock  of 
local  view  cards. 

The  writer  was  recently  in  the  post  office  id'  a  little 
village  of  about  400  population  in  an  eastern  county. 
Some  few  days  before— on  the  twelfth  of  July,  to  be 
exact — an  Orangemen's  picnic  had  been  held  in  the  vil- 
lage, and  the  village  postmaster  had  photographed  the 
procession.  He  had  made  it  known  to  (lie  participants 
in  the  parade  and  to  others,  that  he  would  shortly  have 
that  photograph  for  sale  at  five  cents  per  copy,  in  the 
shape  of  picture  post  cards.  Now,  the  writer  was  only 
in  the  post  office  about  five  minutes,  and  during  that  time 
three  farmers  came  in  and  wanted  to  know  if  he  had 
"them  picture  post  cards  done  vet."  There  is  no  doubt 
that  picture  post  cards  of  popular  public  events  com- 
mand a  widespread  interest  and  enjoy  a  healthy  sale. 


SNAP   SHOT   ALBUMS. 

The  Copp,  (Mark  Co.,  Toronto,  are  showing  some 
Kodak  albums  in  which  amateurs  can  preserve  their  snap 
shots.  There  are  six  different  styles,  all  neatly  decor- 
ated. In  some  of  them  the  prints*  are  slipped  in  in  a 
similar  way  to  the  ordinary  photograph  album.  In 
others,  the  leaf  containing  the  openings  is  pasted  down 
o'n  the  back.  These  albums  retail  from  15  cents  to  $1.20 
each.  Dealers  would  do  well  to  have  some  of  them  in 
stock  for  Xmas  trade. 


STATIONERS  AT  THE  EXHIBITION. 

Among  Hie  booksellers  and  stationers  noticed  in  To- 
ronto during  Exhibition  weeks,  were  J.  W.  Jameson,  Car- 
men, Manitoba;  A.  J.  Johnston,  Sarnia ;  E.  S.  Brown, 
Collingwood;  B.  M.  Pitts,  Cornwall:  ^liss  C.  Anderson, 
Guelph;  W.  IT.  Buckley,  Niagara  Falls;  W.  S.  Brown, 
Prescott;  J.  II.  Kenner,  Stratford;  D'Alton  Campbell. 
Gravenhurst;  W.  A.  Douglas,  Colborne;  N.  C.  Poison, 
Kingston;  F.  Cubitt,  Peterboro;  W.  W.  Holmes,  London; 
II.  W.  Ralph,  Dundas;  W.  S.  Loggie,  Chatham.  N.B. 
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Have  You  Considered 

the  Value  of  a  Bright 

Little    Condensed 

Advertisement? 

If  you  have  on  your  shelves  unsaleable 

stock  or  slow-moving  lines,  why  not  try 
a  condensed  ad.  in  Bookseller  and  Sta- 
tioner ?  It  will  be  read  by  hundreds  of 
dealers  all  over  Canada  and  may  lind 
you  a.  purchaser. 

Perhaps  you  have  goods  to  exchange. 
Advertise  the  fact.  A  first  insertion 
only  cosls  two  cents  a  word,  and  you 
can  say  a  lot'  in  twenty-five  words. 

Bookseller  and  Stationer 

TORONTO      MONTREAL     WINNIPEG 


TRADE  ACTIVITIES. 

Harry  \V.  Pew,  druggist,  of  Niagara  Falls.  (Mil.,  re- 
cently suffered  loss  by  fire. 

H.    W.    Thompson,   Goderich,    druggist    and    stationer 

lias  sold  out. 

W.  Shaw,  bookseller  and  news  dealer,  of  Calgary. 
Alia.,  lias  assigned  to  Adam  Fish. 

F.  ('.  Fisher,  music  and  musical  instrument  dealer,  of 
Hamilton,  has  sold  out  to  T.  Anderson. 

J.  W.  Smith,  druggist  and  stationer,  of  North  Bay,  re- 
cently was  unfortunate  in   being  burned   out. 

J.  M.  Peters  &  Co.,  fancy  goods  merchants,  of  Ottawa, 
have  given  uj>  business. 

W.  J.  Mawhinney,  druggist  and  stationer,  of  Somer- 
set, Sask.,  has  moved  his  business  to   Maymont,  Sask. 

P.  S.  Thomas,  Sturgeon  Falls,  drugs,  jewelry  and 
fancy  goods    has  assigned  to  K.  S.  Graham,  of  Hamilton. 

.1.  Alt.  Guay,  of  28:!  St.  Joseph  street.  Quebec,  posl 
card  dealer,  has  just  returned  from  an  extended  European 
trip. 

Mrs.  John  E.  Arnold  has  disposed  of  the  drug  and  sta- 
tionery business  which  she  formerly  carried  on  at  Oxbow, 
Sask. 

B.  S.  Fairy,  fancy  goods  dealer,  of  Calgary,  Alta.. 
has  taken  in  a  partner,  and  the  firm  is  now  Fairy  & 
.Marshall. 

The  Calgary  Stationery  &  Office  Supply  Co.,  is  the 
successor  to  West  &  Wormald,  stationers,  etc.,  of  Cal- 
gary, Alia. 

\V.  W.  Bolster,  bookseller  and  stationer,  of  Grimsby, 
has  assigned  to  W,  W.  Kidd.  and  the  stock  is  to  be  sold 
l)\    auction. 


Time  to  Think  of  Xmas 

We  are  now  showing    a   com- 
plete line  of 

Holiday  Fancy  Goods,  China,  Toys, 
Dolls,  Stationery,  Etc. 

In  our  Doll,  Toy  and  China 
Departments   we  have  many 

new  novelties  at  exceptional 
values 

Your   sorting    orders   will 
receive  our  best  attention. 

The  Sotcliffe-Edmison  Co,,  Limited 

Wholesale  Fanoy  Coods,  Etc. 
76  YORK  ST.,  TORONTO,   0NT. 


TELLING  THE  TRTH. 

It  is  not  pleasant  and  profitable  always  to  speak  the 
plain  truth  in  the  columns  of  a  newspaper.  Men  who 
have  tried  this  heretofore  have  always  come  to  grief. 
Only  a  few  days  ago  the  editor  of  a  paper  in  Indiana 
grew  tired  of  being  called  a  liar,  and  announced  that  he 
would  tell  the  truth  in  the  future,  and  the  next  issue  of 
the  paper  contained  the  following  news  notes  :— 

"John  Bomin,  the  laziest  merchant  in  town,  made  a 
trip  to  Belleville  yesterday." 

"John  t'oyle,  our  groceryman,  is  doing  a  poor  busi- 
ness. His  store  is  dirty  and  dusty  ;  how  can  he  do 
much  ?" 

"Rev.  Styx  preached  last  Sunday  night  on  'Charity.' 
The  sermon   was   punk." 

"Married— Miss  Slyvan  Rhodes  and  James  Conlin,  last 
Saturday  at  the  Baptist  parsonage.  The  bride  is  a  very 
ordinary  town  girl,  who  doesn't  known  any  more  about 
cooking  than  a  jack-rabbit  docs,  and  never  helped  her 
mother  three  days  in  her  life.  She  is  not  a  beauty  by 
any  means,  and  has  a  gait  like  a  duck.  The  groom  is  an 
up-to-date  loafer.  lie's  been  living  off  the  old  folks  all 
his  life,  and  is  not  worth  chucks.     It  will  be  a  hard  life." 

"The  Governor  of  our  great  state,  a  very  ordinary 
man,  and  who  was  elected  by  accident,  was  here  yester- 
day. He  has  very  few  friends  here  now.  He  promised 
some  of  the  voters  of  this  precinct  a  "piece  of  the  pie" 
in  the  event  of  his  election,  but  had  forgotten  all  about 
il  when  the  time  to  hand  over  the  little  office  rolled 
around." 

The  paper  no  sooner  reached  the  public  than  a  corn- 
mil  lee  was  sent  to  the  edilor  bearing  a  petition  asking 
him  to  continue  in  the  good  old  way,  and  stating  that 
lhc\    believed   him   to  he  a    truthful,   honest   man. 
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FANCY  GOODS  AND  NOTIONS 


t 


Dainty  Boxes. 

Among  the  season's  latest  novelties  arc  some  very 
fine  fancy  boxes  for  the  toilet  table  and  writing  desk. 
They  come  in  various  artistic  designs,  anions'  the  chief 
of  which  are  t he  imitation  embossed  leather  and  imita- 
tion carved  wood  designs.  The  boxes  are  designed  for 
holding  handkerchiefs  and  gloves.  The  embossed  leather 
designs  are  of  a  dark  green  color,  with  the  modified  gloss 
of  real  leather,  the  design  being  of  conventionalized 
flowers.  The  imitation  wood  carving  is  a  really  line  imi- 
tation and  it  is  practically  only  by  the  weigh*!  that  they 
can  be  distinguished  from  real  wood.  The  design  consists 
of  oak  [eaves  and  acorns,  which  is  such  a  great  favorite 
among  wood  carvers  owing  to  its  adaptability  to  almost 
every   shape,   and   its   combined   beauty   and   simplicity. 

The  same  designs  of  embossed  leather  and  wood 
carving  are  used  on  some  dainty  envelope  and  pap:'' 
holders  for  the  ladies'   writing  desks. 

Other  designs  of  great  beauty  arc  those  where  pansies 
and  other  bright  colored  flowers  are  embossed  in  their 
natural  colors.  They  cover  the  same  line  of  goods  as  the 
former— handkerchief  and  glove  boxes  and  letter  and 
paper  holders  for  the  desk.  The  latter,  in  this  floral 
design,  are  provided  with  a  movable  and  perpetual  cal- 
endar on  the  box  front,  which  is  operated  by  means  of 
four  little  brass  knobs  which  add  to  the  beauty  and 
daintiness  of  the  design.  Sntcliffe-Edmison  Co.,  Ltd..,  are 
showing  a  complete  line  of  these  artistic  goods. 

Novelty  Blocks. 
Among  the  imported  German  toys  being  shown  by  the 
Sutcliffe-Edmison  Co.,  Ltd.,  is  a  novelty  in  children's 
building  blocks.  These  blocks  have  the  appearance  of 
sandstone  and  come  in  flat  boxes  of  about  8x16  inches, 
3  inches  deei>.  The  sandstone  appearance  is  given  by  a 
coating  of  sand  firmly  attached  by  glue  or  other  means 
to  the  wood  surfaces  of  the  blocks. 

Auto  Goggles. 

The  accompanying  cut  showing  a  gentleman  wearing 
a  pair  of  automobile  goggles,  illustrates  one  of  the  many 
useful  articles  being  introduced  into  Canada  by  the  Chi- 
cago Eye  Shield  Co..  of  Chicago.  This  firm  is  introduc- 
ing to  Canadian  jobbers  an  extensive  line  of  eye  shades, 
shields  and  goggles,  which  are  pretty  sure  to  meet  with 
general  favor. 

Nu-Face  Masks. 

One  of  the  latest  fun  makers  on  the  fancy  goods  mar- 
ket is  the  Nu-Face  Mask.  It  is  a  lithographed  article  and 
is  designed  to  be  worn  without  the  use  of  strings.  In- 
stead of  strings  there  are  ear  loops  which  fit  over  the 
wearer's  ears,  and  instead  of  the  nose  being  a  part  of 
the  mask,  as  in  the  old-fashioned  false  face,  there  is  a 
slit  to  fit  the  nose.  This  makes  the  mask  fit  well  to  the 
face.  There  are  twelve  highly  humorous  designs  in  these 
goods. 

The  Cathedral  Bag. 

.  It   would  seem  impossible  at  first  sight  for  anyone  to 

produce  a  really  new   bag.     The  trade   has   for   so   many 

years  been  busy  putting  new  designs  on  the  market  that 

every   possible   variety   and    combination    seems    to     have 
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been  exhausted.  The  seemingly  impossible  has,  however, 
been  achieved  in  the  cathedral  bag,  now  being  shown  by 
the  British  trade 

This  bag  has  bees  designed,  as  its  name  would  to 
some  extent  imply,  for  ladies  attending  church.  It  is 
constructed  with  four  divisions  or  compart  merits.  One  of 
these  contains  a  purse,  another'  a  combined  hymn  and 
piayer  book,  the  third  holds  a  silver  mounted  smelling 
bottle,  while  the  fourth  carries  a  handkerchief.  The  bag- 
is  supplied  fitted  with  the  purse,  book  and  bottle  com- 
plete, and  it  will  be  seen  that  the  cathedral  bag  is  a 
really   new  and  thoroughly  useful  article. 

Mother-of-Pearl  Shell  at  Low  Price. 

It  is  reported  that  the  price  of  mother-of-pearl  shell 
remains  low  because  buttons  and  other-  articles  made  of 
the  dark-edged  variety  produced  in  the  Society  Islands 
are  not  fashionable.  Although  the  present  price  of  shell 
in   Papeete,  $100  to  $500  per  metric  ton,  is  less  than  one- 


half  the  price  which  such  shell  commanded  in  London 
four  years  ago,  the  quantity  now  on  that  market  is  about 
400  tons.  The  low  price  of  shell  affects  not  only  the 
prosperity  of  of  the  Tuamotu  Islands,  but  also  the  busi- 
ness of  Tahiti,  and,  to  a  less  extent,  of  other  islands. 
Owing  to  the  continued  depression  of  the  shell  industry, 
the  export  duty  of  $28.95  per  metric  ton  (2.204.6  pounds) 
was  reduced  in  Jimp,  1906,  to  $11.58  per  ton.  A  duty  of 
$7.72  a  ton  is  also  levied  on  all  shell  brought  to  Papeete 
for  shipment  abroad,  it  being  the  only  port  for  such  ship- 
ment. 

In  Tin  Boxes. 

United  States  manufacturers  of  celluloid  articles  will 
have  to  put  their  samples  into  tin  boxes  for  mailing  pur- 
poses. This  is  the  requirement  of  the  post  office  depart- 
ment and  instructions  to  this  effect  have  been  just  issued. 
The  boxes  have  heretofore  been  mostly  of  wood,  but  the 
combustible  nature  of  celluloid  makes  a  greater  risk  than 
the  post  office  department  cares  to  take  and  has  brought 
about  the  general  order  for  a  metal  receptacle  as  a  mea- 
sure of  precaution. 
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PICTURES   AS   TRADE   BRINGERS. 

[Jp-to-date  stationery  stores  all  over  the  country  arc 

beginning   to   realize   thai    attractive    windows   and   show 

cases   are    becoming    inure    and    more    important    factors    in 

fighting  competition.     It    is   generally    admitted    now  that 
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a  dealer  who  cannot  get  people  to  look  at  his  show  win- 
dows is  losing  the  cream  of  the  trade.  Ink  -bottles, 
blank  books,  etc.,  have  been  found  very  poor  mediums 
Eor  arousing  the  curiosity  of  the  passer-by.  As  the  main 
line  of  tue  stationer  they  are,  of  course,  necessary  as  a 
background,  but  they  will '  be  seen  only  when  something 
more  novel  is  displayed  to  arrest  the  attention  of  the 
people   in   the   streets. 

For  this  purpose  novelty  pictures  have  been  found  the 
best  medium.  Everybody  will  stop  to  look  at  pictures 
and  as  a  result  they  represent  advertising  that  literally 
pays  for  itself.  Every  time  a  passer-by  goes  into  a  store 
to  inquire  about  a  picture  he  has  seen  in  the  window  the 
chances  for  a  sale  from  the  rest  of  the  stock  of  that 
store  are  increased.  Blank  books,  ink  bottles,  pencils 
and  stationery  are  forced  upon  his  attention.  If  he  does 
not  buy  at  that  time  he  remembers  that  store  when  he 
wants   stationer's   goods. 

Of  course,  the  pictures  handled  need  not  be  high- 
priced  goods.  Only  the  catchy,  popular-priced  pictures 
will  serve  the  purpose.  The  pictures  accompanying  this 
article,  for  example,  belong  to  the  W.  II.  Gallagher 
line,  New  York,  and  retail  at  from  10  cents  to  $1 
apiece. 

Most  people  are  willing  to  pay  50  cents  or  a  dollar- 
tor  a  catchj  and  artistic  picture.  "The  Crisis,"  shown 
in    the    accompanying     illustration,     and    retailing    at     30 


rents,  is  an  example  of  this  class.  It  is  a  product  of  the 
Teddj  Hear  Craze,  which  is  sure  to  last  until  March, 
19D9,   at   least-   some   say    longer. 

For  den  decorations  "Buttercup,"   the  bull  dog  picture 
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">~*  """■                        HIS  MASTER'S  VOICE. 

We  advertise  to  help  you  and  the  People 
Buy  Because  our  advertising   shows   them 
how  they  can  help  themselves. 

Berliner  Cram-o-Phones 

and 

Victor  Talking  Machines 

are    known    wherever    music    is  known. 
there's  the  first  file  of  selling  assistance  for  you. 

Berliner  Cram-o-Phones 

and 

Victor  Talking  Machines 

are  found  wherever  a  live  Bookseller  is  found. 
there's  the  first  pile  of  buying  evidence  for  you. 

distributors  for  canada: 

J.  &  A.  McMillan,        -      -        -        St.  John,  N.B. 
Clark  Bros.  Co.                          -        Winnipeg,  Man. 
Dyke,  Evans  &  Callaghan,        ■        Vancouver,  B.C. 
R.  S.  Williams  &  Sons,  Limited\     Toronto,  Ont. 
Nordheimer  Piano  and  Music  Co.,  Toronto,  Ont. 
Royal  Stores,  Limited,              -        St.  John's,  Nfld. 
Cordingly  Bros.            -         -            Brookville,  Ont. 

Write  your  nearest  distributor. 

THE  BERLINER  GRAMO  PHONE  CO. 

OF  CANADA,  LIMITED,  MONTREAL 

shown   in   the  cut,   is  one  of  a  large  variety   retailing    for 
about  a   quarter   apiece. 

With  the  girl  -as  a  subject,  about  the  best  new  thing 
on  the  market  this  fall  is  a  set  of  (fi)  heads  in  color 
drawn  by   Duncan,   and  published  by  the  W.    II.   (Sallaghcr 
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to  Commit  Suicide 


Company,  New  York.  One  of  them  is  shown  above. 
They  are  11  x  1  1  in.  in  size.  The  best  thing  about  a  girl 
head  from  a  dealer's  point  of  view,  is  the  fact  that  it  is 
staple  stock.  Nobody  ever  tires  of  looking  at  a  pretty 
gill,  and  this  applies  equally  well  to  the  picture  of  a 
pretty   girl. 

The  mottoes  shown  in  the  illustrations,  will  give  an 
idea  of  150  subjects  put  up  on  artistic  cards.  The  style 
is  rich  and  effective,  and  very  appropriate  for  home  or 
office  decorations.  The  subjects  range  from  the  "God 
Bless  our  Home"  variety  to  a  large  number  of  witty  up- 
to  date  sayings.     They  also  retail  at   10  cents. 

The  miniature  pictures  and  the  mottoes  are  especially 
well  adapted  to  the  stationery  trade,  and  are  well  dis- 
played in  small   reasonable  priced   lacks. 


54 


BOOKSELLER  AND  STATIONER 


RETAILER'S  NOVEL  ADVERTISING  IDEA. 

Joseph  M.  Daly,  whom  Bostonians  look  upon  as  their 
march  king,  gave  a  piano  recital  of  his  many  composi- 
tions at  the  W.  H.  Seroggie  Co.'s  store,  Montreal, 
towards  the  close  of  last  month.  Scroggie's  music  de- 
partment is  on  the  third  floor,  by  the  way,  and  is  one 
of  the  most  successful  sheet  music  stores  in  Canada.  Mr. 
Daly  is  certainly  an  accomplished  piano  player.  As  a 
composer  he  has  made  quite  a  reputation  for  himself. 
A  few  of  Mr.  Daly's  compositions,  which  are  very  popu- 
lar, are  the  following-  :  "San  Pedro,"  Mexican  march  ; 
"•Good-bye,  Blue  Eyes,  Good-bye,"  a  popular  song,  and 
"Yankee  Tar,"  a  two-step. 

The  Seroggie  firm  have  arranged  for  a  series  of  such 
recitals  during  the  approaching  fall  and  winter  months. 
Mr.  Daly  was  followed  by  A.  S.  Josselyn,  of  Providence, 
the  celebrated  composer  of  popular  music  of  that  city. 
His  march  song,  "The  American  Soldier,"  was  sung  at 
the  inauguration  of  President  Roosevelt,  by  five  thousand 
children.  Among  his  other  musical  successes  are  "Winne- 
bago," an  Indian  Song  ;  "Dewey's  Victory,"  a  march 
and  two-step,  and  "Himalaya." 

Mr.  Josselyn  is  bringing-  out  a  special  edition  of  all 
his  compositions  for  the  Canadian  .narket.  The  new  sets 
will  be  called  the  "Mount  Royal  Edition,"  called  after 
our  Mount  Royal.  The  idea  is  a  good  one,  as  it  shows 
special  attention  to  the  Canadian   musical  trade. 

Those  musical  houses  which  can  afford  to  adopt  the 
above-mentioned  plan,  meeting  the  publisher  hall'  way, 
will  find  it  a  novel  advertising  idea. 

SHEET  MUSIC  IN  DEMAND. 

Notwithstanding  the  fact  that  most  of  the  holiday-, 
loving  people  are  returning  home  after  a  long  summer 
vacation  and  are  busy  looking  after  household  wants,  the 
sheet  music  business  continues  surprisingly  active.  Com- 
positions, both  vocal  and  instrumental,  are  meeting  with 
popular  favor,  neither  having  any  special  preference. 

The  most  popular  instrumental  pieces  at  the  present 
writing  are  :  "Tehama,"  an  intermezzo  romantique.  This 
piece  is  by  Chauncey  Haines  and  is  published  by  Walter 
Jacobs,   Boston. 

Another  composition  in  popular  favor  is  "Moon 
Face,"  a  march  and  two-step,  published  by  Sam  Fox 
Publishing  Co.,  Cleveland. 

New  pieces  published  by  Jerome  H.  Remick  Co., 
New  York  and  Detroit,  are  the  following  :  "Dance  of  the 
Water  Nymphs,"  by  George  Botsford,  "Dixie  Blossoms." 
a  march  and  two-step,  by  P.  Wenrich  ;  "Topeka,"  two- 
step  intermezzo,  by  Harry  .Jones,  and  "Bombay,"  a 
Hindoo  enchantment  by  Dorothy  .Jar-don.  The  last 
mentioned  composition  is  as  exceptionally  pretty  as  it  is 
odd. 

One  of  the  prettiest  of  teasing  ragtime  compositions 
is  that  which  has  recently  been  published  by  the  Delmar 
Music  Co.,  Montreal.  The  name  of  the  composition  is 
"Raggity  Rag,"  and  in  the  writer's  opinion  is  of  excep- 
tional merit. 

"Popularity,"  George  M.  Cohan's  great  march  hit, 
while  not  exactly  current,  continues  to  be  in  popular  de- 


mand. This  composition  compares   with  any  other  instri*- 
mental  piece  of  its  kind.     It   is  published  by  F.  A.  Mills. 

A  pretty  instrumental  piece  is  "&.  B.  -Joyful."  It  is 
written  by  Bert  Anthony  and  published  by  Anthony  Bros., 
Fall   River,  Mass. 

"Miss  Mexico,"  a  characteristic  for  the  piano,  by 
Henry  Frantzen,  and  published  by  F.  B.  Ilaviland  Co., 
New  York.,  has  an  exceptionally  pretty  title  page,  and  is 
a  pleasing  composition. 

Afmong  popular  song  compositions  meeting  with 
popular  favor  just  now  are  :  "I'm  Tying  the  Leaves  so 
They  Won't  Come  Down,"  by  Huntington  and  Helf,  pub- 
lished by  Helf  &  Hagar  Co.,  New  York.  This  song  is 
sweeping  the  country  and  is  really  a  child's  simplicity. 

One  of  the  best  comic  songs  since  "A  Little  Street  in 
Heaven  Called  Broadway,"  is  "Fagan,"  or  "No  One  Else 
Has  That  Cut  but  Fagan."  This  song  has  quite  a  num- 
ber of  verses,  a  pretty  title  page,  and  while  current  is 
sure  to  become  popular  on  its  merits. 

A  sheet  of  music  published  by  Walter  Jacobs,  Boston, 
is  :  "Some  Day  When  Dreams  Come  True."  Although 
this  song  is  not  new,  it  continues  in  active  demand, 
owing  to  its  exceptional  merits. 

A  funny  song  :  "Budweiscr's  a  Friend  of  Mine,"  is 
published  by  Shapiro,  music  publisher,  New  York,  and  is 
a  good  composition,  being  rendered  in  a  Montreal  theatre 
a  few  weeks  ago  with  success. 

Two  new  songs  published  by  F.  B.  Haviland,  New 
York,  are  :  "My  Irish  Maid,"  and  "Since  Arrah  Wanna 
Married  Barney  Carney."  The  last  mentioned  is  the 
sequel  to  "Arrah  Wanna,"  which  made  a  big  hit  through- 
out the  country. 

"  'Neath  the  Old  Cherry  Tree,  Sweet  Marie,"  and 
"I'd  Rather  Two-step  Than  Waltz,  Bill,"  are  two  new 
compositions  published  by  Jerome  H.  Remick  Co.,  New 
York.  They  ought  to  make  a  great  success,  especially 
the  last  mentioned  composition.  "Won't  You  Come  Over 
to  My  House?"  and  "San  Antonio,"  published  by  the 
same  firm,  while  some  months  old,  continue  to  have  a 
ready  sale.  Both  of  these  last  mentioned  compositions 
are  by  Williams  and  Van  Alstyne,  well  known  song 
writers." 

"Yesterday,"  by  Charles  K.  Harris,  author  of  "After 
the  Ball,"  which  had  a  sale  of  over  1,000,000  copies,  is 
a  story  true  to  life  in  many  cases.  It  also  contains  a 
very  attractive  title  page. 

Joseph  W.  Stern  &  Co.,  New  York,  not  to  let  any- 
other  publisher  get  ahead  of  them,  have  some  very  pretty 
compositions  in  the  following  :  "When  Bob  White  is 
Whistling  in  the  Meadow,"  "Pretty  Little  Tonkin  Girl," 
''Down  in  the  Old  Cherry  Orchard,"  "She  Was  a  Grand 
Old  Lady,"  "You  Splash  Me  and  I'll  Splash  You,"  and 
"That's  When  You'll  Miss  Me,  Little  Girl.''  Stern's 
specialties  seem  to  be  ballads  and  "home  and  mot  her'' 
songs. 

The  new  edition  of  the  "Star"  Dance  Folio,  No.  7,  is, 
if  possible,  ahead. of  any  previous  number.  The  number 
introduces  such  popular  songs  arranged  for  dancing-  as  : 
"Won't  You  Come  Over  to  My  House,"  "Dreaming," 
"San  Antonio,"  and  "Somebody's  Waiting  for  You." 
Ready  sales  are  found  for  these  booklets. 
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Souvenir  Post  Cards 

Post  Card   Racks 
High-Class    Mailing    Novelties 

Per  100 

Green  Linen  Comics,  31  subjects $  .75 

Wisdom  Series,  Red  Mottoes,  32  subjects    75 

Linen  Comics,  100  subjects 7 J 

Photo  Art  Series,  10  subjects ...    1.25 

Cheap  Comic  Cards,  50  subjects  40 

Life  Models,  32  subjects 1.00 

Slate  Mottoes 75 

Slate  Comics 75 

Colored  Comics  60 

Blue  Maxims    75 

Blue  Moonlight   75 

'  Blue  Dutch    75 

Blue  Venetian 75 

Blue  I  Believe  Series    75 

Blue  Thou  Shalt  Not  Series 75 

Brown     Photogravures---Cats,     Dogs,     Bathing      Girls,     Happy 

Children,  Stork  Cards  and  Dice   75 

Old  Master  Series,  32  subjects 75 

Prescription  Series,  lfi  subjects 75 

Flower  Cards,  32  designs     1.25 

Half-tone,  Metal  Frames 2.00 

Oil  Paintings,  Metal  Frames 2.50 

Living  Models  (Photo) 1-50 

Roller  Skating  Cards   100 

Base  Ball  Cards 1-00 

Telegram  Cards 50 

Cowboy  Cards,  H  subjects   1.00 

Modeled  Life  Series,  6  subjects    1.00 

Modeled  Bear  Series,  fi  subjects    100 

Modeled  Floral  Series,  6  subjects     1.00 

Kid  Lovers,  6  subjects 1-00 

Coming  Champs,  8  subjects    1.00 

Dancing  Girls,  6 designs 60 


Chapin's  Post  Card  Holder,  per  gross $  -50 

Earths  Gun  Metal  Pockets,  per  100  4  00 

The  Fire  Pen  (a  wood-burning  outfit)  per  doz 4.00 

Post  Card  Leather,  per  foot  11 

In  calling  the  attention  of  the  trade  to  the  above  prices  we  feel  safe 
in  saying  that  they  are  the  lowest  prices  quoted,  quality  considered. 
It  has  been  our  aim  to  handle  only  a  clean  line  of  goods  and  we  respect- 
full}-  ask  for  your  patronage.  A  trial  order  for  our  line  of  novelties  we 
are  certain  will  lead  to  a  steady  and  growing  trade.  We  have  had  our 
say,  so  get  busy  and  place  that  order  at  once. 

OUR  NEW  CATALOGUE  is  now  ready;  it  contains  sixteen 
pages  of  post  card  news.  Information  well  worthy  of  your  consider- 
ation whether  you  deal  with  us  or  not.  All  we  ask  is  that  you  look  it 
over  and  compare  our  prices  with  those  of  the  many  others  now  issued. 
WE  GUARANTEE  OUR  GOODS  to  be  exactly  as  represented  The 
catalogue  is  FREE,  so  let  us  hear  from  you  by  return  mail. 

Now  just  a  word  about  our  terms.  Those  not  rated  in  the  com- 
mercial agencies,  or  those  unable  to  send  satisfactory  references,  must 
send  cash  with  order,  otherwise  we  will  ship  C.O.D.  Where  goods  are 
desi  ed  shipped  C.O.D. ,  we  require  as  a  matter  of  good  faith  on  your 
part,  that  you  enclose  enough  to  pay  express  charges  both  ways.  If 
you  send  cash  with  order  you  may  deduct  5  per  cent,  otherwise  terms 
are  2  per  cent,  10  days,  or  net  30. 

BOOTH  WALLACE  CO. 

Dept.  P  2 
155-157  Washington  St. 


CHICACO 


Big  Variety. 


Low  Prices. 


Lovers'  Set  Post  Cards 

€J  We  have  always  in  stock  the  nicest  and  finest 
assortment  of  love  sets  ;  both  English  and  French 
Text. 

Beginners'  Package 

<J  We  have  20  different  packages  of  samples,  ranging 
from  lc.  to  25c.  per  card.  Each  package  costs  $l 
and  gives  a  profit  of  1008/o. 


Catalogue  on  request. 


Cash  Only 


POStXr CAR D S  ' 


L'  ORIGINAL  RG. 

195  St.  Catherine  St.  East,  Montreal 


MUSIC  COPYRIGHTS. 

Tun  Songs  :  No.  i,  Good-bye;  No.  2,  The  Songster. 
Words  by  E.  Pauline  Johnson,  music  by  Charles  E. 
Wheeler.  The  Nordheimer  Piano  and  Music  Company, 
Ltd..  Toronto. 

Little  Busy  Lizzie.  Song.  By  Wilbur  Mack.  When 
I  go  Automobiliug.  Song.  Words  and  music  by  Wilbur 
Muck.  Rosie.  Sony.  Words  by  Wilbur  Mack,  music  by 
Felix  G.  Rice.  The  Chances  of  a  Snowball  on  a  Red-Hot 
Stove.  Sony.  Words  by  Wilbur  Mack,  music  by  Felix  (I. 
Rice.  It's  the  Way  They  Dress.  Song.  Words  by  Wilbur- 
Mack,  music  by  John  Rehauser.  Mandy,  I  Love  You. 
Sony.  Words  by  Wilbur  Mack,  music  by  Wilbur  Mack  and 
John  W.  Rehauser.  Vandersloot  Music  Publishing  Com- 
pany, Williamsport,  Penn. 

The  Old  Boys'  Reunion.  March  and  refrain.  Words 
by  Mrs.  J.  R.  Hill,  music  by  Myrtle  de  Long.  Myrtle  de 
Long,  Ottawa 

Hack    to    the    Capital.    March    song.     By    Ed.    Butler. 

The  Capital  March.     By   Eugene  B.   Marier.     The  McKe.h 
nie   Music  Company,  Ottawa. 

The  Girl  Who  Threw  Me  Down.  Sony.  Words  by 
Benj.  rlapgood  Hurt,  music  by  Albert  Gumble.  Come, 
Put  Your  Arms  Around  Me.  Sony.  By  Benj.  Ilapgood 
Burt.  Much  Obliged  to  You.  Sony.  By  Benj.  Ilapgood 
Burt.     Jerome  11.   Remick   &   Company. 

The  Lord's  Prayer.  Music,  by  Rev.  L.  Cochin,  O.M.L 
Rev.   L.  Crochin,  O.M.L,  Isle  a  la  Crosse,  Saskatchewan. 

'Neath  the  Old  Cherry  Tree,  Sweet  Marie.  Sony. 
Words  by  Harry  Williams,  music  by  Egbert  Van  Alstyne. 
Jerome  H.   Remick  &  Company,   New  York. 

Canada,  My  Native  Land.  Sony.  Words  by  G.  F. 
Could,  music  by  John  W.  Gray.  The  Canada  Music  Pub- 
lishing Company,  Toronto. 

Vivienne.  Caprice  for  piano.  Revised  and  fingered  b.t 
Heinrich  Zoellner.  Composed  by  Lyle  C.  True.  Whaley, 
Royce  &  Company,   Limited,  Toronto. 

St.  Alphonse  de  Thetford.  Mosaiquc.  Emile  Giroux, 
Thetford  Mines,  Que. 

Interim  Music  Copyrights. 

W'histle  and  Wait  lor  Me.  Music.  Toy-land.  Music. 
Same  Old  Light  Above.  Music.  I  Want  to  be  a  Soldier 
Hoy  in  Blue.  Music.  If  You  Love  Me  as  1  Love  You. 
Music.  Blowing  Soap  Bubbles.  Music.  Will  Rossiter, 
Chicago,  111.,  U.S. A.,  21st  August,  1907. 


NEW  U.  S.  POST  CARD  RULING. 

Postmaster-general  Meyer,  of  the  United  States, 
promulgated  an  order  which  became  effective  August  1, 
11)07,  providing  that  the  face  side  of  a  postal  card  may 
be  divided  by  a  vertical  line  placed  approximately  one- 
third  of  the  distance  from  the  left  end  of  the  card  ;  the 
space  to  the  left  of  the  line  to  be  used  for  messages,  etc., 
the  portion  to  the  right  to  he  used  for  address  only 
A  very  thin  sheet  of  paper  may  be  attached,  if  it  com- 
pletely adheres  to  the  card,  and  such  a  paster  may  bear 
both  writing  and  printing.  Advertisements,  illustrations 
or  writing  may  appear  on  the  back  of  the  card  and  on 
the  left  third  of  the  front.  Postal  cards  bearing  parti- 
cles of  glass,  metal,  mica,  sand,  tinsel  or  other  such  sub- 
stances are  declared  1o  be  unbailable,  except  when  en- 
closed in  envelopes  with  proper  postage  affixed,  or  when 
treated  in  such  a  manner  as  will  prevent  the  objection- 
able materials  from  being  rubbed  off  or  injuring  the 
hands  of  persons  handling  the  mails. 
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STERLING  CARD  HOLDERS. 

It  is  only  natural  that  the  continual  growth  of  the 
post  card  trade  should  develop  ingenious  devices  for  the 
effective  display  of  cards.  The  chain  system  of  hanging 
holders  is  very  popular,  because  little,  unconsidered 
trifles  of  air  space  may  be  turned  to  account  by  its  aid. 
The  Sterling  is  a  chain  system  device.  Each  section, 
complete  in  itself,  consists  of  a  central,  squared  wire 
loop,  with  two  smaller  wire  loops  running  upwards  and 
outwards  from  its  bottom  corners.  As  these  smaller 
loops  extend  on  each  side  of  the  central  loop,  provision 
is  made  for  a  double  display,  as  shown, in  the  accompany- 
ing cut.  As  onJy  the  edge  of  the  cards  come  in  contact 
with  the  wire,  damage  by  handling  is  reduced  to  a  mini- 
mum, while  the  full  face  of  the  card  remains  always  vis- 
ible. To  take  a  card  out,  all  that  is  necessary  is  an  up- 
ward   lift    with    the    thumb    and    forefinger.    The    Sterling 


revolving  stand  is  built  for  counter  purposes.  It  has  four 
revolving  arms,  from  which  arc  suspended  Sterling  hold- 
ers, while  a  single  holder  graces  the  top,  the  whole  thing 
making  a  very  attractive  display. 


NOVELTY   IN   RETURN   CARDS. 

According  to  the  Novelty  News,  a  Chicago  man  has 
submitted  a  new  form  of  postal  to  the  United  States 
Government,  which,  it  is  believed,  will  be  adopted  for 
the  convenience  of  certain  classes  of  business  houses.  It 
is  called  the  "reply  postal  card,"  and  is  meant  to  serve 
the  economy  of  those  sending  out  postal  cards  to  boom 
trade.  This  postal,  it  is  proposed,  shall  contain  a  two- 
cent  due  stamp  engraved  in  one  corner,  instead  of  McKin- 
ley's  picture,  and  if  the  inventor's  idea  is  accepted,  it 
is    meant   to  be   issued   at    little     more   than   the  cost   of 


printing  by  the  Government,  and  is  to  be  redeemed  for 
two  cents  when  returned  in  course  of  mails  by  the  post- 
man to  the  firm  that  sent  it  out.  In  other  words,  this 
postal  does  not  have  its  postage  paid  until  the  party  re- 
ceiving it  has  made  use  of  it— if  it  does  at  all— by  re- 
turning it  to  the  writer  ;  and  when  the  Government  de- 
livers it  to  the  person  or  firm  that  sent  it  out,  he  pays 
the  Government  two  cents  for  the  service.  This  plan  to 
pay  double  postage  is  designed  to  save  the  extravagant 
waste  Of  regular  Government  postals  sent  out  in  the 
mails  soliciting  replies,  for  it  is  well  known  that  about 
95  per  cent,  or  more  of  these  are  never  returned  to  the 
houses  that  send  them  out,  and  as  the  senders'  names  are 
generally  printed  on  the  front  of  them,  it  is  safe  to  say 
that  more  than  three-fourths  of  them  are  wasted.  To 
show  the  benefit  of  the  new  card,  let  us  illustrate  :  One 
thousand  ordinary  postals,  costing  $10,  are  sent  out  with 
letters  or  other  printed  matter.  Of  these  probably  25 
are  returned,  the  remaining  975  being  wasted,  and  caus- 
ing a  loss  of  $9.75.  If  the  new,  proposed  two-cent  due 
postal  had  been  used,  the  25  coming  back  would  have  cost 
the  sender  but  50  cents  !  This  would  reduce  the  waste 
enormously.  Such  a  card  would  be  restricted  to  the  use 
of  business  firms,  clubs,  etc.,  using  them  in  quantities. 
This  postal  lias  the  warm  endorsement  of  big  commercial 
■interests,  which  expect  that  it  will  be  adopted.  The  Unit- 
ed States  Government  is  showing  every  activity  at  this 
time  in  modifying  postal  usages  to  suit  the  growing  de- 
mands of  business,  one  of  the  late  reforms  being  the  rul- 
ing that  special  delivery  postage  now  will  be  paid  by 
affixing  ten  cents'  worth  of  ordinary  stamps,  instead  of 
requiring  a  special  stamp,  as  formerly. 


A  LARGE  POST  CARD  COMPANY. 

Alfred  Holzman,  manufacturer  of  post  cards,  of  Chi- 
cago, has  incorporated  his  business  into  a  stock  com- 
pany, with  a  capital  of  $100,000.  This  firm  will  be  known 
in  the  future  as  the  "Alfred  Holzman  Company."  Mr. 
Holzman  is  president  and  general  manager  of  the  new 
firm,  and  looks  forward  to  a  large  increase  of  the  new 
company's  business.  Owing  to  the  capacity  of  the  new 
and  large  factory  which  this  company  now  occupies,  spe- 
cial attention  will  be  given  to  the  manufacture  of  local 
view  cards,  from  customers'  photographs.  During  Mr. 
Ilolzman's  recent  trip  through  the  post  card  centres  of 
Europe,  he  studied  the  manufacture  of  view  cards  thor- 
oughly, and  purchased  a  number  of  the  latest  and  best 
machines,  which  are  used  for  the  manufacture  of  these 
goods.  These  machines  are  now  installed,  and  are  pro- 
ducing colored  cards  equal  to  the  very  finest  made  in  the 
Old   Country.    Deliveries  will  be  made  in  about  half  the 


Pictorial  Postcards. 


Autotype-chromo,     Phot 

type,     and     Lithographic 

Coloured,  etc. 


Cards  made  from  any  Photograph.     All  orders  recei  e  prompt 
and  careful  attention.     Lowest  terms. 


ierman  Postcard  Works 

Boch&KirschFrankforrM. 


Several  Rewards 


Established   1872 


COOD  ACEHTt  WONTED 
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Fine  Art  Printing  Co. 

Kaufbeuren,  Munich,  Germany 

Manufacture  to  order  for  important  buyers, 
as  a  specialty  : 


Postcards 


in  Collotype,  from    1,000    up- 
wards, per  design, 
in  Copper  •  plate    Printing, 

from     1,000     upwards,    per 
design, 
in  RetOChrom— combined  let- 
ter press    and    lithographic 

color  printing,   3.000,    5,000   and   10,000   per   design,    in   sheets    of    30- 

and  64  designs. 


When     writing     advertisers     kindly 
mention  this  paper. 


Local  View 

Post  Cards 

MADE  IN  THE  UNITED  STATES 


We  have  just  moved  into  our  new  factory  and 
have  installed  our  German  machinery  for  the 
manufacture  of 

HigK  -  Grade  Local 
View  Cards 


A  personal  careful  investigation  in  Europe,  as 
to  the  various  processes  of  making  Colored 
View  Cards,  has  taught  us  to  make  cards  as 
good  as  the  very  best  imported  cards  made  in 
Germany,  for  the  same  price  and  in  less  than 
half  the  time.  We  are  in  a  position  to  quote 
special  prices  to  users  in  large  quantities,  and 
guarantee  prompt  delivery  and  first-class  work. 

The  importing  of  view  cards  will  be  a  thing  of 
the   past   as  soon  as   our  samples  are  shown. 


Alfred    Holzman    Co. 

2815  WABASH  AVENUE 

CHICAGO 


Picture  Post  Cards 

We  have  a  fine  range  of 

Birthday,  Children's, 
Courting,  Floral, 
Comic,  Christmas  and 

Novelty  Post  Cards. 

at  lowest  possible  prices. 
Send  S4  for  Samples  to 

SCHOFIELD  &  CO.,  99  st.  james  street. 

Publishers,  Burnley,    England. 


\ 


Pictu 


re 


Made  to  order  only 
according  to  instruc- 
tions supplied. 

Very  fine 


Post 


make.  First 

class  Goods 

only. 


Cards 


Specialties: 
lodern    Heliotype 

styles, 
plain  and  coloured. 

Well  known  for  efficiency  and 
high-class  workmanship. 

OLLo  Leder 

Meissen  19    Saxony 

Picture  Post  Card  Manufacturer. 
WHOLESALE  EXPORT 


Telegram— Address 

KUNHTMARKERT, 
DRESDEN 


ONLY    FOR     WHOLESALE     DEALERS 
AND  POST  CARD  PUBLISHERS 

MARKERT   &  SOHN 

Graphic  Art  Works 

DRESDEN— A.    Wintergartenstr,  74 

Manufacture: 

PICTURE  POST  CARDS 

MADE  AFTER  YOUR  OWN    THOTOS. 


AS  A  SFECIALTY  \VB  MAKE 

COLLOTYPE,  COLOURED  COLLOTYPE, 

DOUBLE  TONE,   HAND  COLORED, GLAZED 

and  AUTOTYPE  POST  CARDS, 

VIEW  ALBUMS,  ALBUMS 

Ask  for  samples  and  quotations 


W.  NEUMANN    &  CO., 

High-class  Collotype  Printers 

Collotppe  postcards 


Wasserthorstrasse  42, 
Berlin,  S.  42 


SPECIALTY 


TO  ORDER 


Hand-coloured  Collotype  Cards 
Double-tone  Collotype  Cards 


Glossy  Collotype  Cards 
Photochrom  Collotype  Cards 


CHEAPEST  PRICES. 


ALL    KINDS   OF   VIEW-ALBUMS  AND  SAMPLE  SHEETS 

WHOLESALE    AND    EXPORT    ONLf 
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time  required  by  foreign  makers,  and  the  quality  of  the 
goods  is  guaranteed  to  be  equal  to  the  very  finest  made 
in  Germany.  This  firm  is  the  only  post  card  company  in 
America  who  manufactures  its  own  display  stands,  and 
since  moving  to  the  new  factory,  the  capacity  of  the 
stand  factory  has  been  more  than  doubled.  A  new  Ferris 
wheel  stand  has  recently  been  brought  out,  which  is  a 
wonder.  It  holds  5,000  post  cards,  and  is  so  constructed 
that  an  electric  motor  can  be  attached  to  it.  It  also  is 
supplied  with  a  pocket,  for  which  a  patent  has  been  ap- 
plied, which  makes  it  impossible  for  cards  to  fall  out  in 
case  the  wheel  is  turned  too  fast,  a  defect  which  has 
been  found  in  similar  display  stands.  A  special  wheel 
and  card  proposition  to  the  retail  trade  has  just  been 
made,  which  will,  no  doubt,  interest  every  dealer  of  ppst 
cards. 


SOME  NEW  SUBJECTS. 

A  supply  of  a  new  series  of  views  of  Niagara  Falls 
and  vicinity,  ten  in  number,  has  been  stocked  by  the 
Copp,  Clark  Co.  These  cards  are  real,  glossy,  gelatine 
photos,  and  come  at  $25  per  thousand.  The  Copp,  Clark 
Co.  are  also  showing  a  series  of  Tartan  girls,  drawn  by 
Archie  G-unn.  They  impersonate  the  different  clans,  and 
will  be  found  rapid  sellers.  They  also  show  a  new  line  of 
English  comics,  which  can  be  purchased  at  one-half  cent 
each  and  will  prove  strong  sellers  at  two  for  five  cents. 


Wall  Paper  Development 


In  the  minds  of  a  large  number  of  buyers,  the  word 
"imported"  often  carries  a  great  deal  more  significance 
than  it  is  entitled  to.  Years  ago,  perhaps,  this  idea  in 
the  mind  of  the  Canadian  wall  paper  consumer  was  ex- 
cusable. In  those  days  Canada  was  looked  upon,  by  for- 
eigners and  by  natives  alike,  as  just  a  mere  colony — an 
outpost  of  the  empire — dependent  for  all  marks  of  culture 
upon  other  countries.  Few  but  the  most  far-sighted 
statesmen  could  peer  into  the  future  and  see  Canada  the 
Colony  evolving  into  Canada  the  Nation. 

Such  an  evolution  has,  however,  partly  taken  place, 
while  the  evolution  into  nationhood  is  still  going  on 
apace.  This  fact  is  discernible  in  more  than  one  direc- 
tion. Distinct  Canadianism  is  easily  traceable  in  much 
of  the  work  of  modern  Canadian  artists  and  men  of  let- 
ters. In  manufacturing  circles  particularly  we  are  de- 
veloping along  national  lines.  People  are  beginning  to 
realize  that  raw  materials  can  be  turned  into  finished 
products  here  in  Canada  to  suit  the  most  cultured  de- 
mand. 

In  wall  paper  manufacturing  we  can  hardly  boast  yet 
that  we  produce  distinctly  Canadian  designs.  We  are 
influenced  a  good  deal  in  this  direction  by  the  United 
States.  But  as  far  as  the  manufacturing  end  of  the  in- 
dustry is  concerned,  we  need  have  no  fear  of  the  compe- 
tition of  the  imported  article. 

"Watch  us  Grow"  is  the  motto  of  many  a  new  west- 
ern prairie  town.  The  same  motto  might  be  used  by 
many  Canadian  manufacturers  of  wall  paper.  For  the 
past  few  years  this  industry  has  been  keeping  pace  with 
the  advancement  of  the  nation  generally.  Plants  have 
been  greatly  extended  and  workmen  of  the  highest  skill 
obtained,  with  the  natural  result  of  an  output  of  the 
first  quality  and  the  most  extensive  variety.  The  talent 
of  the  best  designers  of  the  day  is  called  into  play  every 


Stauntons 

PROFIT-EARNING 

WALL  PAPERS 

WE  HAVE  A  PAPER  FOR 
EVERY  WAIST  AND  A  WAIST 
FOR  EVERY  PAPER. 

PRICES     ARE     IN     YOVR     FAVOR 
SEE  OUR  SALESMAN'S  SAMPLES 

ALL  GOODS  16  YARDS  TO  DOUBLE  ROLL 

Stauntons  "mited 

MANUFACTURERS  OF  SUPERIOR 
WALL  PAPERS 

TORONTO 


year  by  Canadian  manufacturers  and  no  effort  is  spared 
to  make  the  most  of  every  design  in  the  process  of  manu- 
facturing. 

As  far  as  wall  paper  is  concerned,  the  word  "import- 
ed" will  carry  no  guarantee  of  superiority  over  the  do- 
mestic article  in  the  mind  of  the  discerning  buyer  of  the 
present  day.  Just  show  the  consuming  public  the  lines  of 
wall  paper  turned  out  by  our  domestic  manufacturers, 
and  there  will  be  no  need  to  haul  out  the  "imported" 
article. 

NEW  FACTORY  OF  STAUNTONS,  LIMITED. 

Bookseller  and  Stationer  was  recently  shown  through 
the  new  factory  of  Stauntons,  Limited,  by  the  superin- 
tendent, Mr.  F.  D.  Parmenter,  who  explained  the  really 
marvellous  mechanism  of  some  of  the  very  recently  in- 
vented machinery,  its  purpose,  operation  and  the  result- 
ing advancements  in  the  processes  of  manufacture.  These 
machines  are  automatic  and  constitute  very  important 
factors  in  accurate  and  economical  making  of  wall  papers. 

It  is  really  a  marvellous  sight  to  see  the  rolls  of 
blank  paper  entering  one  end  of  a  massive  and  compli- 
cated machine,  and  emerging  at  the  other  end  printed  in 
beautiful  colors,  and  then  to  automatically  han^  itself  up 
to  dry.  Tn  going  through  a  factory  like  Stauntons  one 
wonders  how  on  earth  the  miles  of  wall  paper  annually 
turned  out  of  this  factory  alone  can  ever  lie  used.  Rut. 
it  is — the  stationers  see  to   that. 

The  new  factory  is  of  the  most  modern  construction. 
It  is  built  of  reinforced  concrete,  is  well  ventilated,  sani- 
tary, and  permits  of  manufacturing  under  most  favorable 
conditions. 
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ESTERN 


IneorportUd 
1851 

ASSURANCE 
•  •  •  COMPANY. 


FIRE 
AND 


Head  Office— TORONTO,  ONT. 
Assets  over      -  $3,570,000 

Income  for  1906,  over      3,609,000 

HON.  GEO.  A.  COX,  President, 

W.  R.  BROCK,  Vice  President 

W.  B.  MEIKLE,  General  Manager 

C.  C.  FOSTER,  Secretary 


Joint  Deposit  Accounts 

are  a  special  convenience  arranged  for  customers  of 
THE  METROPOLITAN  BANK.  Money  can  be  de- 
posited or  withdrawn  by  husband  or  wife.  Particularly 
valuable  for  farmers  and  town  residents. 

Money    Orders    and     Drafts     sold     at    lowest    rates. 
Farmer's    Sale    Notes    collected   and   advances    made 

thereon. 
SAVINGS  DEPARTMENT-$1.00  or  more  opens  an 

account,  interest  allowed  from  date  of  deposit,  and 

compounded  FOUR  times  a  year. 
You     may     deposit     or     withdraw     money     by    mail. 

The  Metropolitan   Bank 


Capital  Paid   Up: 
$1,000,000.00 


Reserve  Fund  and  Undivided  Profits  : 
$1,183,713.23 


British  America  Assurance  Company 

A.  D.  1833 

FIRE  &   MARINE 

Head  Office,  Toronto 

BOARD  OF  DIRECTORS 

Hon.  Geo  A.  Cox,  President  W.  R.  Brock,  Vice-President 

Robert  Bickerdike,  M.P.,  W.  B.  Meikle,    E.  W.  Cox,  Geo.  A.  Morrow, 

D.  B.  Hanna,  Augustus  Myers,  John  Hoskin,  K.6.,  LL.D. 
Frederic  Nicholls,  Alex.  Laird,  James  Kerr  Osborne,  Z.  A.  Lash,  K.C. 

Sir  Henry  M.  Pellatt,   E.  R.  Wood. 

W.  B.  Meikle,  General  Manager,-  P.  H.  Sims,  Secretary 

CAPITAL        ---....  $1,400,000.00 

ASSETS 2,162,753.85 

LOSSES  PAID  SINCE  ORGANIZATION,      29,833,820.96 


THE  TELEPHONE 


Is  a  companion,  friend  and  servant  combined. 
Invaluable  for  convenience  in  the  household. 

LONG    DISTANCE    TELEPHONE    SERVICE 

Has  no  equal  for  the  facility  it  affords  in  business  life. 
Full  particulars  as  to  rates  and  service  at  the  near- 
est office  of  J 

THE  BELL  TELEPHONE  COMPANY  OF  CANADA     \ 


MARINE        J 


IF  YOU  WANT 

the  best  weekly  list  of  New  Books  published 
in  Great  Britain  and  Ireland,  with  titles, 
sizes,  prices  and  publishers,  subscribe  to 
The  Publishers'  Circular  and  Booksellers' 
Record,  published  weekly  at  St.  Dunstan's 
House,  Fetter  Lane,  London.  Post  free  for 
52  weeks  for  $3.25,  prepaid. 

IF  YOU  WANT 

to  ODtain  out  of  print  and  scarce  works 
about  Canada,  or  on  any  other  subject, 
subscribe  to  The  Publishers'  Circular  (see 
previous  paragraph  for  particulars).  Annual 
subscribers  have  the  privilege  of  a  gratis  ad- 
vertisement in  the  Books  Wanted  Columns 
each  week.  On  an  average  over  2,000 
Books  Wanted  and  For  Sale  are  advertised 
for  every  week  in  The  Publishers'  Circular. 

IF  YOU  WANT 

to  know  what  new  books  are  coming  out  in 
the  United  Kingdom  you  should  subscribe 
to  The  Publishers'  Circular.  For  terms,  etc., 
see  first  paragraph  of  this  advertisement. 

Specimen  Copy  FREE  on  Application. 


Money 

CAN  BE   SAVED   BY  MEANS 
OF  AN  ENDOWMENT  POLICY. 

YOU  CAN  ONLY  SECURE 
SUCH  A  POLICY  WHILE  YOU 
ARE   IN   GOOD    HEALTH. 


Pamphlets  and  Full  Particulars  retarding  tht 

New  Accumulation  Endowment  Pollcj 

sent  on  application. 


Confederation  Life 

ASSOCIATION 

W.  H.  BEATTY.  Pr»«id«nt. 
W.  C.  MAODONALD.  j.   K.   MACDONALO. 


ACTUARY. 


HEAD    OFFICE, 


MANAGING    DIRECTOR. 

TORONTO,  CANADA. 
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BEST  SELLING   BOOHS  OF  THE   PAST   MONTH. 

As  Reported  by  Leading  Canadian  Retail  Dealers. 

Calgary.  6.    The  Younger  Set.    By  Robert  W.   Chambers.     Mc- 

Where  the  Trail  Divides.    By  W.   Lillibridge.  Dodd  Leod  &  Allpn- 

Mead.  Peterboro. 

Songs    of    a    Sourdough.        By     R.    W.    Service.  ,                          ,    „ 

Hrjj  1.    Strong  Man's  Vow.     By  .Joseph  Hocking.    Copp. 

,,        ■'     „■  i          „      A     ,,    ,,,    Moc,          ,,,.;     .  2.     Cruise  of  the  Shining  Light.     By   Norman  Duncan. 

Running  Water.    By  A.  Iv  W.  Mason.    Iinggs.  } 

Bishop    of    Cottontown.     By    J.    T.    Moore.       Wins-  _    " 

,                                                 J  3.    The  Scarlet   Car.     By    R.    H.   Davis.    MeLeod. 

Charlottletown.  4-    The  Brass  BowL    B?  U   J-   Vanee-    McLeod. 

:>.     Running  Water.    By  A.  E.  W;  Mason.     Briggs. 

Brass  Bowl.    By  L.  J.  Vance:    MeLeod.  (|      L()IU.  KuiI,)W     By  w    A    Frasei.     Frowde. 
House     of     a     Thousand     Candles.     By     Meredith 

Nicholson.    MeLeod.  .  St.  Catharines. 

Beatrix  of  Clare.     By  John  Reed  Set)      Montreal  ,      The   Younger  Set.     By   R.   W.    Chambers.     MeLeod. 

News  Company.  o      Hisho|)  (j[  Cottontown.     By  .1.  T.  Moore.     Winston. 

Captains  All.     By   W.   W.   Jacobs.     Briggs.  3      Th(.   Sajnl       By    Antonio  Fogaz.zaro.     Copp: 

The      New     Theology.     By      Rev.    R.    J.    Campbell.  ,      Th(.   &ijm^     ]{y    Ant()nio    Koga//ar()      Qopp 

al')e1'  ").    The  Patriot.     By  Antonio  Foga&zaro.    Copp. 

Edmonton.  (i.    The  Traitor.     By   Thomas   Dixon,   jr.     Copp. 

Lone  Furrow.    By  W.  A.  Fraser.     Frowde.  ~ 

Short  Cruises.     By  W.  W.  Jacobs.     Briggs.  btratiord. 

Running  Water.     By  A.  E.  W.  Mason.     Briggs.  I.     The  Windfall.     By  C.   E.   (haddock.     Duffield. 

The  Saint.     By  Antonio  Foga/./.aro.     Copp.  2.     The  Mayor's  Wife.     By  Mrs.  A.   K.  Rohlfs.   MeLeod. 

Wings  of  the  Morning.     By  Louis  Tracy.     MeLeod.  3.     Captain  of  the  Kansas.    By  Louis  Tracy.   MeLeod. 

Brewster's   Millions.     By    G.    B.    MeCutcheon.     Me-  1.     Songs  of  a  Sourdough.     By  R.  W.  Service.  Briggs. 

Leod.  5.    The  Silver  Maple.     By  Marion  Keith.  Westminster. 

Hamilton.  ''•    Three  Men  and  a  Maid.    By  R.  W.  Chambers.  Mc- 

Spirit  Lake.    By  Arthur  Heming.    Macmillan. 

Lady  of  the  Decoration.  By  Mrs.   Little.   Century.  Toronto. 
The   Younger  Set.    By  R.   W.   Chambers.    MeLeod. 

Brass  Bowl.    By  L.  J.  Vance.    MeLeod.  "     AllCe  for  Short"    B?  Wm"  (le  MorSan-    Frowde. 

Princess   Virginia.     Bv   C.    N.   and   A.   M.   William-  2"     JoscI)h  Vance'     B>'  Wm"  (le  MorSan-     Frowde. 

son     Musson  Younger  Set.    By   R.   W.    Chambers.    MeLeod. 

Her  Son.    By  H.  A.   Vaehell.    Macmillan.  '/    J^nely  Lady  of  ^osvienor  Square.    By  Mrs.  de  la 

Pasture.    Dutton. 

Kingston.  5.    Her  Son.    By  H.  A.  Vaehell.    Macmillan. 

Captain  of  the  Kansas.    By  Louis  Tracy.    MeLeod.  6.     Fraulein   Schmidt  and  Mr.    Anstruther. 
The  Brass  Bowl.      By  L.  J.  Vance.    MeLeod. 

Bishop  of  Cottontown.    By  J.  T.  Moore.    Winston.  °' 

Three     Men  and  a  Maid.     By      R.    W.     Chambers.  1.    Songs  of  a  Sourdough.     By  R.  W.  Service.  Briggs. 

McLeo'd.  2.     A  Strong  Man's  Vow.     By  Joseph  Hocking.   Copp. 

The  Scarlet  Car.    By  Richard  Harding  Davis.  Me-  3.     Princess   Virginia.     By   C.    N.   and   A.   M.   William- 

Leod.  son.    Musson. 

The  Secict.    By  E.   P.  Oppenheim.     Copp.  1.     Second  Generation.     By   D.  G.   Phillips.    MeLeod. 

Moncton  f)'    KunninS  Water.    By  A.  E.  W.  Mason.    Briggs. 

li.    Woman  of  Babylon.     By  Joseph  Hocking.     Copp. 
Cruise  of  the  Shining  Light.     By  Norman  Duncan. 

Frowde.  Canadian  Summary. 

New   Chronicles  of  Rebecca.    By  Kate  D.   Wiggin.  Points. 

Briggs.  1.     The  Brass  Bowl.    By  L.  J.  Vance 44 

Long  Labrador  Trail.    By  Dillon  Wallace.    Revell.  2.    Running  Water.    By   A.   E.   W.   Mason 29 

Brass  Bowl.    By  L.  J.  Vance.    MeLeod.  3.    The  Vounger  Set.     By  R.  W.   Chambers 28 

Running  Water.     By  A.  E.  W.  Mason.    Briggs.  1.     Songs  of  a  Sourdough.     By   R.  W.   Service 24 

Turn  of  the  Balance.    By  Brand  Whitlock.    Bobbs-  :">•     Princess  \rirginia.    By  0.  N.  and  A.  M.  Williamson.     1!J 

Merrill.  fi.     Captain  of  the  Kansas.     By  Louis  Tracy 17 

Montreal.  

Port    of    Missing     Men.     By      Meredith    Nicholson. 

The   Brass   Bowl      B\     Lewis    Joseph    Vance.    Mc-  2%                         PELOUZE       POSTAL      SCALFS 

Leocj  '^'a                                 Invaluable  to  the  Office,  Store  and  Home 

T-i,   •                 ...       .     .          „        ,.      x.             ,      ,       „,      ,„,.,.  ^9-                JU           They   tell    instantly   the   exact   cost   of   postage    in 

Princess     Virginia.      By    C.     N.    and    A.     M.     William-  dMr    ^^k             j*        cents  on    all    mail    matter.     Warranted    Accurate. 

son.     Musson.  ¥     A             ^-T^Jl        NATIONAL. Tibs.  •    -  S3.75        STAR,.  1  lb.    ■    ■     -  S2  00 

Beatrix  of  Clare.     Bv  John  Reed  Scott.    Montreal  I   A    ■•'.  ,    II  m       union,  2^  lbs.    -   -  3.00      CRESCENT,  l  lb.  -   -    1.50 

XT             „  JL    -*_                   few         COLUMBIAN,  2  lbs.     -     2.50 

News    Company.  ^ -TjP     J~Jft                             Buy  through  your  Jobber. 

Fraulein     Schmidt   and    Mr.      Anstruther.    By   the  j!    PELOUZE  SCALE  &  MFG.  CO.     •     -      Chicago 

author    of      Elizabeth    and      llei       (irim.n     '  '    ■■! 

Macmillan. 
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Winnipeg  (F.  B.  Hunro)       -       -        Room  511  Union  Bank  Building 
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GREAT  BRITAIN— 

88  Fleet  St.,  E.C. 

Telephone,  Central  12960 

92  Market  St. 


London,  Eng.  (J.  Meredith  McKim) 

Manchester.  Eng.  (H.  S.  Ashburnev) 

UNITED  STATES  - 
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Subscription,   Canada  and  the   United  States    $1.00 
Great  Britain  and  other  parts  of  the  British 

Empire         .......  4s.  6d. 


RECENT   CANADIAN  COPYRIGHTS. 

Registered  at  Ottawa  during  August,  1907. 

Books. 

Celt  vs.  Saxon  ;  or,  Irish  Honor  Vindicated.  A  Do- 
mestic Drama  in  Fquk  Acts.  By  James  Martin.  The 
Pride  of  Killarney.  A  Domestic  Drama  in  Four  Acts. 
By  James  Martin.  Lamh  Dearg  Aboo.  (The  Red  Hand 
for  Ever.)  Historical  Irish  Drama  in  Five  Acts.  By 
James  Martin.  The  Rebel  of  '98.  An  Irish  Drama  in 
Four  Acts.  By  James  Martin.  The  Siege  of  Limerick. 
An  Irish  Military  Drama  in  Four  Acts.  By  James  Mar- 
tin.    St.  Ann's  Young  Men's  Society,  Montreal. 

Select  Poems  of  Tennyson  and  Browning.  (Book.) 
By  Fred  H.  Sykes,  M.A.,  Ph.D.  The  New  Haniblin 
Smith's  Arithmetic.  (Book.)  By  William  Scott,  B.A., 
and  R.  Fletcher,  B.A.  W.  J.  Gage  &  Company,  Limited, 
Toronto. 

Pulpit  and  Platform.  Being  notes  on  the  management 
of  the  voice  in  public  speaking,  etc.  By  Rev.  E.  J.  Bid- 
well,  M.A.,  D.C.L.  (Book.)  Rev.  E.  J.  Bid  well,  Lennox- 
ville,  Que. 

Canadian  Musical  Bureau,  Season  1907-1908.  (Book.) 
William  Campbell,  Toronto. 

Canadian  Retail  Helper.  (Book.)  The  Canadian 
Agency  Company,  Limited,  London. 

Rising  Sun  Cook  Book.  Western  Milling  Company, 
Limited,  Calgary,  Alberta. 

(ienesis  of  Churches.  (Book.)  By  James  Croil,  Mon- 
treal. 

"Select  Poems  :  Tennyson,  Browning,  1908.  Edited 
with  introduction,  notes  and  appendix,  by  W.  J.  Alexan- 
der, Ph.D.    The  Copp,  Clark  Company,  Limited,  Toronto. 

Pictures,  Photos,  Etc. 
Dam   at    Kenora.     (Photo.  No.    17.)     Kenora   from   the  ' 
Bay.     (Photo.   No.     18.)     Kenora      Bay.     (Photo.   No. 19.) 
Kenora  from    Higgins  House.     (Photo.     No.  20.)     Kenora 


and  tie  Islands.  (Photo.  No.  21.)  Kenora  Business 
Portion.  (Photo.  No.  22.)  Kewatin  Mills.  (Photo.  No. 
23.)  Beaudette  Mills.  (Photo.  No.  24.)  Beaudette. 
(Photo.  No.  25.)  C.N.R.  Coal  Docks,  Port  Arthur. 
(Photo.    No.   29.)       G.    R.    Evans,    Fort   William,   Out. 

Scarboro  Beach.  (Photo.)  The  Panoramic  Company, 
Toronto; 

A  Cowboy  on  His  Pony.  (Picture.)  The  Toronto 
Lithographing   Company,   Limited,   Toronto. 

Oulline's  Replayed  or  Duplicate  Bridge  Scoring  Card. 
(Chart.)     Henry   Lawrence  Gulline,   Granby,   Que. 

View  of  Nanaimo  Harbor,  Showing  the  Bastion  and 
Shipping.     (Photo.)    Howard  King,   Nanaimo,   B.C. 

German  Girl.  (Picture.)  J.  H.  McLean  &  Company, 
Limited,  Winnipeg. 

Vues  de  la  Chapelle  du  Grand  Seminaire  de  Montreal. 
(Photo.)    Lapres  &  Lavergne,  Montreal. 

Land  of  the  Maple.  (Pictorial  Post  Card  Series.) 
Alfred  II.  Cooper,  Toronto. 

Interim  Copyrights. 

A  Colonel  from  Wyoming.  (Book.)  John  Alexander 
Hugh  Cameron,  Mabou,  Cape  Breton. 

A  Day  with  a  Camera  at  Winnipeg  Beach.  (Booklet.) 
The  Western  Publishing  Company,  Winnipeg,  Man. 


A  NOVEL  BOOK  DISPLAY. 

Cadieux  &  Derome,  retail  book  sellers,  Notre  Dame  St. 
west,  Montreal,  have  among  the  finest  and  most  novel 
window  displays  of  books  in  the  country.  Mr.  E. 
Daoiist,  of  the  firm,  has  incorporated  some  of  the  best 
Parisian  book  displays  as  a  result  of  his  recent  European 
1  rip. 

One  of  the  new  ideas  is  the  display  of  part  of  the 
contents  of  new  fiction  in  glass  cases  at  the  two  en- 
trances to  the  store.  Upon  the  stone  pillar  between  the  two 
front  windows  is  also  a  glass  case  used  for  the  same  pur- 
pose. The  window  displays  proper  have  books  upon  a 
half  circle  row  of  fixtures,  six  deep.  These  special  fix- 
tures are  large  enough  to  allow  good  sized  books  to 
be  displayed.  A  good  feature  of  all  displays  is  the 
pricing  of  every  book  which  is  plainly  marked. 

THE  POSTAL  CARD  PEST. 

She's  got  them  from  China  and  from  Peru, 
From  Egypt,   Japan  and  Honolulu  ! 
She's  got  them  in  all  conceivable  styles. 
•  From  Italy,   Belgium,  the  British  Isles, 
From    Switzerland,   France   and   the   Isle   of  Man, 
From  Holland  and  Russia  and  Astrakhan  ! 
She  wants  but  one  more  to  make  up  the  whole — 
Then   she'll   be   satisfied — from   the   North  Pole  ! 
Pictures  of  Paris,  of  London,  of  Rome, 
The    Tower,    the    Louvre,  and    St.    Peter's    Dome, 
The  Sphinx  and  the  Pyramids,  Suez  Canal, 
The  Rock  of  Gibraltar,  Malta,  Pall  Mall  ! 
Higgledy-piggledy,   see  !    there  they  lie 
No  trouble  to  write  and  so  cheap  to  buy  ! 
Most  every  picture's  a  caricature, 
This  is  the  fashion  one  has  to  endure  ! 
It's  not  the  custom  to  write  letters  now  ; 
People,  it  seems,  have  forgotten  just  how  ! 
If  of  your  movements  friends  wish  to  keep  track, 
Just  get  a  postal,   with  picture  on  back, 
Then  write  the  address,   and  mail   it — that's  all  ! 
The  trouble's  infinitesimally  small  ! 
Of  all  the  sad  things  of  pen  and  of  ink, 
The  saddest  of  all's  the  postal,  I  think  ! 

— Times,    New   York. 
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AGENTS  WANTED. 


HOTEL     DIRECTORY 


PAYSON'S  INDELIBLE  INK 


PRACTICAL  BOOKS  FOR  PAINTERS  AND 
decorators  —  The  Trade  Papers  Publishing 
Co.,  Ltd.,  365  Birkbeck  Bank  Chambers, 
London,  W.C.,  England,  will  make  special  terms 
to  Canadian  Booksellers  willing  to  push  books  on 
graining,  paint  and  color  mixing,  gilding,  stencil- 
ling, etc.    Correspondence  solicited.  L9] 


BUSINESS  CHANCE. 


A  BARGAIN,   SIX   THOUSAND    STOCK    OF 
fancy     goods,     china,     wall     paper,     books, 
stationery,  etc.  ;  big  profits;  good  turnover; 
best  reasons.     Box  877,  Gait.  [9] 


SITUATIONS  VACANT. 

BRIGHT,    INTELLENT     BOY     WANTED    IN 
every  town  and  village  in  Canada,  good  pay, 
besides    the    gift    of   a  watch  for  good  work. 
Apply    The    MacLean    Publishing     Company,     10 
Front  St.  E.,  Toronto. 

EXPERIENCED    STATIONERY  TRAVELLER 
wanted;     good     position    to    the    right    man. 
Apply  by    letter,   giving    references    and  full 
information.     W.   J.  Gage  &  Co.,  Toronto. 

WANTED-MALE    CLERK    FOR     STATION- 
ERY, music  and  fancy  goods  store;    must  be 
cleanly    stock-keeper   in    stationery,   and   a 
good    business     maker;    Good     chance    to    learn 
picture-framing;    $60   to   begin.      R.    Sage,    Leth- 
bridge,  Alta.  19) 

A  WELL  KNOWN  ENGLISH  FIRM  OF 
Christmas  and  post  card  publishers  require 
some  smart  salesmen  for  their  Canadian 
Branch  ;  only  those  actually  engaged  in  this  trade 
need  trouble  to  apply.  Confidential,  care  of 
BOOKSELLER  AND  STATIONER,  Toronto, 
giving  full  particulars,  experience,  etc.  [tf] 


SITUATION  WANTED. 

WANTED   POSITION   IN    BOOK   AND   STA- 
TIONERY   business;    seven   years'   experi- 
ence.      E.     Mason,      63     Emerald     North, 
Hamilton.  [9] 


TiTe  Topaz  Pencil 

As  good  as  any  at  any  price. 
Better  than  any  at  the  same  price. 

HB--H--HH--HHH--B 

—  AND  — 

Indelible  Copying. 

Write  for  Samples  to 

Warwick  Bros.  &  Rutter,  Limited 

Wholesale  Stationers,  TORONTO. 


BOY  WANTED 

ANY  BOY  in  every 
town  and  village  in 
Canada  can  earn  many 
dollars  by  selling  our 
publications  among  his 
neighbors  and  rela- 
tives and  business 
men. 

YOU  can  begin  at  once. 
No  money  needed  to 
start.  We  will  provide 
you  with  capital.  A  watch 
to  the  boy  who  does 
good  work,  as  special 
prize. 

Write  at  once  to 

THE  MACLEAN  PUBLISHING  CO. 

10  Front  St.  E.,  TORONTO 


WINDSOR  HOTEL 

HAMILTON,   BERMUDA 

This  house  is  pleasantly  and  conTeniently  lo- 
cated on  the  East  side  of  Queen  Street.  The 
rooms  are  bright  and  cheerful.  Every  attention 
paid  to  guests.  Billiards  and  Pool.  Hot  and 
cold  water  baths.     A.  MoNiOOL,  Prop. 


TOWER  HOTELQEORQETOWN 

i  wv¥cn  nu  i  ti_   DEMERARA 

BRITISH  GUIANA. 
This  first-class  hotel  is  most  conveniently  situ- 
ated in  the  coolest  and  healthiest  part  of  the 
city.  Five  minutes  from  railway' Btation  and 
steamer  stal  lings,  and  near  to  all  principal  public 
buildings.  Cool  and  lofty  bedrooms.  Spacious 
Dining  and  Ladies'  Rooms.  Billiard  Room. 
Electric  light  throughout. 


WOODSIDE  BOARDING 
HOUSE 

Corner  of  Main  and  Lamaha  Streets 
GEORGETOWN,  DEMERARA. 

Cool  and  airy  Bedrooms,  Excellent  Cuisine 
Attendance  qualified.  Terms  moderate.  Elec 
trio  Oar  Loop  at  gate  of  premises.  Patronage 
Solicited.    Manageress,  E.  Cottam. 


VICTORIA  LODGE 

HAMILTON,    BERMUDA 
Mrs.  J.  F.  SMITH    Proprietress. 

Opposite  Victoria   Park   and   Cedar   Ave. 
Private  Board  $12  to  $14  per  week. 
Open  Nov.  1  Closes  in  May. 


WINTER  RESORT 
Queen's  Park  Hotel 

Port  or  Spain,  Trinidad,  B.W.I. 
JOHN  McEWEN,  Manager.      For  Rates,  etc 
apply  Trinidad  Shipping  and  Trading  Co., 
29  Broadway,  New  York. 


THE  GRAND  UNION 

The  most  popular  hotel  in 
OTTAWA,  Ont.      James  K.  Paisley,  Prop. 


DOMINION 

HOUSE 

W.  H.  DURHAM, 

Proprietor 

RENFREW, 

ONTARIO 

The  most  popular  Hotel  in 

the  Ottawa  Valley. 

HALIFAX  HOTEL 

HALIFAX,  N.S. 


HOTEL  IMPERIAL    ***£*£?*• 

Steam  Heated  and  Gas  Lit 
GEO.W.  WEBSTER,  Prop.,     Swift  Current,  Sask 


ACCOUNTANTS  AND  AUDITORS 


JENKINS  &  HARDY 

Assignees,  Chartered  Accountants,  Estate  an 

Fire  Lnsuranoe  Agents,  151  Toronto  St. .Toronto. 

465  Temple  Building,  Montreal. 


DAVENPORT,   PICKUP  &  CO., 

Chartered  Accountants  and  Assignees, 

622  Mclntyre  Block  and  422  Ashdown  Bloc 

Winnipeg,  Man,  and  at  Brandon,  Man. 


Trade  supplied  by  all  Leading  Wholesale 
Drug  Houses  in  the  Dominion. 

Received  Highest  Award  Medal  and  Diploma 
at  Centennial,  Philadelphia,  1876;  World's  Fair, 
Chicago,  1893,  and  Province  of  Quebec  Exposi- 
tion, Montreal,  1897. 


Standard  Commercial  Works. 


Matte's  Interest  Tables, 

At  4,  6,  6, 7,  8,  9  and  10  per  cent,  per  annum,  by 
Napoleon  Matte.    6th  Edition.    Price,  $3.00. 
Matte's  Three  Per  Cent.  Interest  Tables, 
By  the  same  author.     On  fine  toned  paper  and 
strongly  bound.    Price,  $3.00. 
Hughes'  Interest  Tables  and  Book  ot  Days 

combined. 
At  3,  8%  4,  5,  by2,  6,  7  and  8  per  cent,  per  annum 
By  Charles  m.  C.  Hughes,     rice,    5.00. 
Hughes'  Supplementary  Interest  Tables, 
Comprising  a  Special  Interest  Table  for  daily  bal 
lances,  showing  Interest  for  one  thousand  days  on 
any  amount,  rates  from  %  per  cent,  to  3%  per 
cent.,  inclusive.     Also  a  table  showing  interest 
for  one  thousand  days  at  5  per  cent.,  by  means  of 
'which  (in  connection  with  Comparative  Tables) , 
interest  for  one  thousand  days  can  be  obtained  at 
any  rate  from  %  per  cent,  to  10  per  cent. ,  inclusive, 
and  COMPARATIVE  INTEREST  TABLES  for  ob- 
taining interest  on  any  rate  from  %  per  cent, 
to  10  per  cent.,  inclusive,  on  the  basis  of  365  days 
to  the  year  in  %  per  cent,  rates.     By  Charles 
M.  C.  Hughes.    Price,  $2.00. 
Hughes'  Interest  Tables, 
At  6  and  7  per  cent,  per  annum  (on  the  basis  of 
365  days  to  the  year),  for  one,  two,  three  and 
four  months  and  days  of  grace ;  for  use  in  Dis- 
counting and  Renewing  Promissory  Notes.     By 
Charles  M.  C.  Hughes  (on  folded  card,  14%  x  9%) 
strongly  bound.    Price,  $1.00. 
Hughes'  Savings  Bank  Interest  Tables, 
At  2Vi,  3  or  3%  per  cent,  (each  on  separate  card) 
on  the  basis  of  one  month,  being  1/12  part  of  a 
year ;  by  Charles  M.  C.  Hughes.    Price,  $1.00. 
Buchan's  Sterling  Exchange  Tables, 
Converting  sterling  into  Canadian  currency,  and 
vice  versa,  advancing  by  8ths  and  16ths,  with  other 
useful  tables;  by  Ewing  Buohan.  Second  edition. 
Price,  $4.00. 

Buchan's    Sterling    Equivalents    and    Ex- 
change Tables, 
Showing  the  relative  value,  according  to  the  rate 
of  discount  in  London,  in  Canadian  and  New 
York  systems  of  quotations,  of  bills  of  exchange 
drawn  at  any  rate,  or  having  any  number  of  days 
to  run,  etc.,  etc.,  by  Ewing  Buohan.    Price,  $4.00 
Buchan's  Par  ot  Exchange  (Canadian), 
Giving  sterling  into  dollars  and  cents  and  vice 
vtrsa,  from  £1  upwards,  also  sterling  equivalents, 
Canada  into  New  York  and  vice  versa  ;  by  Ewing 
Buohan.    Price  (in  sheets),  each,  20c. ;  mounted 
(on  boards),  each,  35c. 
The  Importers'  Guide, 

A  hand-book  of  advances  of  sterling  costs  in  deci 
mal  currency  from  one  penny  to  1,000  pounds, 
with  a  FLANNEL  TABLE,  from  20  to  lOOshillings 

Eer  piece  of  46  yards  ;  by  R.  Campbell  and  J.  W. 
ittle.  Cloth,  75c. ;  leather,  $1.00 
The  Canadian  Customs  Tarltt, 
Revised  to  date,  containing  lists  of  warehousing 
ports  in  the  Dominion,  the  Franco-Canadian 
treaty,  extracts  of  Canadian  Customs  Act,  Ster 
ling  Exchange,  Francs,  German  Rixmark,  at 
Cadadian  Customs  values,  also  a  table  of  the 
value  of  francs  in  English  money,  Harbor  Dues, 
etc.,  etc.    Cap  8  vo,  cloth.    Price,  50c. 

MORTON,  PHILLIPS  &  CO.. 

PUBLISHERS, 
755  and  1757  Notre    Dame    St.,    MONTREAL 


The  BROWN   BROS.,  Limited,  of  Toronto,  carry 
a   full  line  of  our  publications  in  stock. 
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CLASSIFIED    LIST    OF    ADVERTISEMENTS. 


Books  and  Magazines. 

American  Code  Co.,  New  York. 

Baker's  Book  Shop,  Birmingham,  Eng. 

Blake,  W.  E.,  Toronto. 

Briggs,  William,  Toronto. 

Caldwell,  H.  M.,  Co.,  Boston,  Mass. 

Canadian  Facts  Co.,  Ltd.,  Toronto 

Chapman's  Book  Store,  Montreal. 

Clark  Bros.,  Winnipeg,  Man. 

Duffield  Co.,  New  York 

Frowde,  Henry,  Toronto. 

Huret  &  Co.,  New  York. 

Hunter-Rose  Co.,  Toronto. 

Lang,  John,  &  Co.,  Ltd.,  Dundee,  Scot. 

McClurg,  A.  C,  Co.,  Chicago,  iff. 

McLeod  &  Allan,  Toronto. 

Morton,  Phillips  &  Co.,  Montreal. 

Musson  Book  Co.,  Toronto- 
Page,- L.  C,  Co.,  Boston,  Mass. 

"  Publisher's  Circular,"  London,  Eng. 

Rand,  McNally  Co.,  Chicago. 

Stokes,  F.,  Co.,  New  York. 
Blank  Books. 

Boorum  &  Pease  Co.,  New  York 

Brown  Bros.,  Toronto. 

Buntin,  Gillies  &  Co.,  Hamilton. 

Smith,  Davidson  &  Wright,  Vancouver,  B.C. 
•  Warwick  Bros.  &  Rutter,  Toronto. 
Calendars— Cards. 

Copp,  Clark  Co..  Toronto. 

Tuck,  Raphael  &  Sons  Co.,  New  York. 
Carbon  Paper. 

Carbon  Paper  and  Ribbon  Co.,  Toronto. 

Carter's  Ink  Co.,  Boston,  Mass. 
Envelopes. 

Berlin-Jones  Envelope  Co.,  New  York. 

Envelope  Sealer. 

Twin  City  Specialy  Co.,  Minneapolis,  Minn. 
Fancy  Goods. 

Brown  Bros.,  Toronto. 

Clark  Bros.,  Winnipeg,  Man. 

Copp,  Clark  Co.,  Toronto. 

Harding,  F.  L.,  Novelty  Co.,  New  York. 

Sutcliffe-Edmison  Co.,  Limited,  Toronto. 

Warwick  Bros.  &  Rutter,  Toronto. 
Finanoial  Institutions  and  Insurance. 

British  American  Assurance  Co.,  Toronto. 

Confederation  Life  Association,  Toronto. 


Metropolitan  Bank,  Toronto. 
Western  Assurance  Co..  Toronto. 
Fine  Art  Printers. 

Moiling,  A.,  &  Co.,  Hanover,  Germany. 

Fountain  Pens. 

Brown  Bros.,  Toronto. 

Warwick  Bros.  &  Rutter,  Toronto. 

Waterman,    L.     E.,    Pen    Co.,    New   York. 
Montreal. 
Glue,  Paste  and  Muoilage. 

Carter's  Ink  Co.,  Montreal. 

Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 

Gramophones. 

Berliner  Gramophone  Co.,  Montreal. 
Inks— Writing. 

Brown  Bros.,  Limited,  Toronto. 

Carter's  Ink  Co.,  Montreal. 

Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 

Payson's. 

Warwick  Bros.  &  Rutter  Co.,  Toronto. 
Leather  Goods 

Brown  Bros.,  Limited,  Toronto. 
Loose  Leaf  Ledgers,  Eto. 

Sieber-Trussell  Co.,  St.  Louis,  Mo. 
Novelties. 

Harding.  F.  L.  Novelty  Co.,  New  York  City 
Paper. 

Northern  Paper  Mills  Co.,  Montreal 
Papeteries. 

Berlin- Jones  Envelope  Co.,  New  York. 

Brown  Bros.,  Ltd.,  Toronto. 

Buntin,  Gillies  &  Co.,  Limited,  Hamilton. 

Hurd,  Geo.  B.,  &  Co.,  New  York 

Pens. 

Brown  Bros.,  Toronto. 

Esterbrook  Pen  Co.,  New  York. 

Heath,  John,  London. 

Hinks,  Wells  &  Co.,  Birmingham,  Eng. 

Macniven    &    Cameron,     Edinburgh      and 

Birmingham. 
Spencerian  Pen  Co.,  Birmingham,  Eng. 
Waterman,  L.  E.,  Co.,  Montreal. 
Warwick  Bros.  &  Rutter,  Toronto. 


Pencils. 

Brown  Bros.,  Limited,  Toronto. 

Warwick  Bros.  &  Rutter,  Toronto. 

Waterman,  L.  E.,  Co.,  Montreal. 
Playing  Cards,  Games,  eto 

Buntin,  Gillies  &  Co.,  Hamilton. 

Goodall,  Chas.,  &  Sons,  London. 

Hurst,  A.  O.,  Toronto. 

Union  Card  &  Paper  Co..  Montreal. 

U.  S.  Playing  Card  Co.,  Cincinnati,  O. 
Post  Card  Holders. 

Warwick  Bros.  &  Rutter,  Toronto. 
Postal  Scales. 

Pelouze  Scale  &  Mfg.  Co.,  Chicago,  111. 
Sohool  Supplies. 

Buntin-Gillies  Co.,  Hamilton. 

Clark  Bros.  Co.,  Winnipeg. 

Warwick  Bros.  &  Rutter,  Toronto. 

Souvenir  and  Picture  Post  Cards. 

Boch  &  Kirsch  Co.,  Frankfort, Germany. 
Fine  Art  Printing  Co.,  Kaufbeuren,  Germany, 
Holzman,  Alfred,  Chicago 
Otto  Leder,  Saxony,  Germany. 
L.  O'Riginal  Rg.,  Montreal,  Que. 
Markert  &  Sohn,  Dresden.  Germany. 
Neumann,  W.,  &  Co.,  Berlin,  Germany. 
Schofield  Co.,  Burnley,  England. 
Tuck,  Raphael  &  Sons  Co.,  Montreal,  New 

York. 
Valentine    &    Sons    Pub.    Co.,      Montreal, 

Toronto. 
Warwick  Bros.  &  Rutter,  Toronto. 

Sporting  Goods. 
Sutcliffe-Edmison  Co.,  Toronto. 

Tally  Cards. 
Elliott  &  Co.,  Philadelphia,  Pa. 

Telephones. 

Bell  Telephone  Co.  of  Canada,  Montreal 

Thumb  Taoks. 

Hawkes-Jackson  Co.,  New  York. 
Typewriter  Supplies. 

Carter's  Ink  Co.,  Montreal. 

Carbon  Paper  &  Ribbon  Co.,  Toronto. 

Mittag  &  Volger,  Park  Ridge,  N.J. 
Wall  Paper. 

Stauntons  Limited,  Toronto. 


INDEX    TO    ADVERTISERS. 


PAGE 

Accountants  and  Auditors 63 

American  Code  Co 31 

Baker's  Book  Shop 31 

Barber  &  Ellis  Co 47 

Bell  Telephone  Co 59 

Berliner  Gramophone  Co 54 

Berlin  &  Jones  Envelope  Co 47 

Blake,  WE 24 

Bock  &  Kirsch 57 

Boorum  &  Pease  Co 46 

Booth  Wallace  Co 81 

Briggs,  William 43 

British-America  Assurance  Co 59 

Brown  Bros. ,  Limited 2 

Buntin,  Gillies  &  Co outside  back  cover 

Caldwell,  H.  M.,  Co 37 

Canadian  Facts  Co 31 

Canadian  Press  Clipping  Bureau ( 

outside  front  cover 

Carbon  Paper  &  Ribbon  Co 50 

Carter's  Ink  Co 2 

Chapman's  Book  Store 31 

Clark  Bros.  &  Co 6 

Confederation  Life  Association  59 

Copp,  Clark  Co 33.44 

Dennison  Mfg.  Co 5 

Duffield  &  Co 39 


PAGE 

Esterbrook  Pen  Co 46 

Frowde,  Henry 35 

Fine  Art  Printing  Co 58 

Goodall,  Chas.,  &  Sons,  Limited 1 

Hawkes-Jackson  Co outside  front  cover 

Heath ,  John 46 

Heinemann 36 

Higgins,  Chas.  M.,  &  Co 6 

Hinks,  Wells  &  Co 46 

Holzman,  Alfred,  Co 8,58 

Hotel  Directory   63 

Hurd,  Geo.  B.,  &  Co 49 

Hurst,  A.  O 1 

Harding,  F.  L.  Novelty  Co 2 

Hunter-Rose  Co   36 

Hurst  &  Co 32 

Job  Print.  Dept 6 

Leder,  Otto 58 

Leng,  John,  &  Co.,  Ltd 34 

L'O'Riginal  Rg 56 

Macniven  &  Cameron 46 

Markert  &  Sohn 58 

Metropolitan  Bank 59 

Mittag  &  Volger outside  back  cover 

Moiling,  A.,  &  Co 2 

Morton,  Phillips  &  Co  63 

Musson  Book  Co 30 


PAGE 

McClurg,  A.  C,  Co 31 

McLeod  &  Allan..    41 

Neumann,  W. ,  &  Co 58 

Northern  Paper  Mills  Co 7 

Page,  L.  C,  &  Co 26 

Payson's  Indelible  Ink ^3 

Pelouze  Scale  &  Mfg.  Co 61 

"  Publisher's  Circular"  59 

Rand.  McNally  Co 31 

Schofield  Co 58 

Sieber  &  Trussell  Mfg.  Co 7 

Spencerian  Steel  Pens   4$ 

Stauntons  Limited    59 

Stokes,  F.,  &  Oo 43 

Sutcliffe-Edmison  Co 52 

Twin  City  Specialty  Co 3 

Union  Card  and  Paper  Co 7 

U.S.  Playing  Card  Co 62 

Warwick  Bros.  &  Rutter 

inside  front  cover 63 
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SCRIBNER  PICTURE  PUBLICATIONS 

The  following  are  the   latest  productions  : 


Copyright,  Jgoj,  by  Charles  Stribner's  Sons 

A.  Winter  Promenade  At  the  Ball  The  Horsewoman         The  Summer  Girl  The  Bride 


$0  25 
50 


"  Dirty  Doggie,"  by  Mrs.  Wiederseim.     Size,  9%xll.     List,  each    - 

"The  Lone  Fisherman,"  by  N.  C.  Wyeth.     Size,  10^x13.    List,  each 

Kiir  ball  Cartoons— Third  Series. 

"Homeward  Bound,"  4  subjects.     Size,  11x16.     List,  each 100 

"A  Fascinating  Whip,"  by  Frances  Day.     Size,  9x12.     List,  each        ....  59 

"The  Moose  Call,"  by  N.  C.  Wyeth.     Size,  10x14.     List,  each 50 

"Autumn,"  by  H.  B.  Frost.    Size,  12x18.     List,  each 100 

Single  Figures,  by  Harrison  Fisher.  Five  full-figure,  rich  pastel  drawings,  brilliant  in 
colors,  of  strikingly  beautiful  girls.  Five  pictures.  Size,  9^x14%,  on  mounts 
14x21.     Price  per  set  of  five,  boxed 2  50 

Child  Life,  by  Sarah  S.  Stetwell.  Four  beautiful  pictures  in  full  colors,  each  one  devoted  to 
the  portrayal  of  child  life.  Four  pictures,  9/^x14%,  on  mounts  14x21.  Price  per 
set  of  four,  boxed 3  00 

Harrison  Fisher  Calendar.     List 3  00 

Athlete  Calendar.     List 2  00 

We  have  a  complete  range  of  all  pictures  by  these  renowned 

publishers,  and  we  will  be  pleased  to  send 

catalogues    and    prices. 

We  are  Sole  Agents  for  Canada 

THE  COPP,  CLARK  CO.,  LIMITED 

64  and  66  Front  Street  West 

TORONTO        -  CANADA 


15  <)  OK  SELLER    AND     STATIONER 


Buntin,  Gillies  &  CoM  Limited 

HAMILTON  j&  MONTREAL 


Fine 


Stationers'  Sundries 


Boxed 


Stationery 


DUTCft 


AND 


IVI 


maintain  their   popularity   with    (he   Stationery 
Trade  everywhere  throughout  Canada 


Playing  Cards! 
Tally  Cards 
Guest  Cards 
Visiting  Cards 
Initial  Presses 
Letter  Scales 
Desk  Trays 
Paper  Clips 
Sealing  Wax 


CAVALIER    BACK. 


Toilet  Paper 
Crepe  Paper 
Tissue  Paper 
Blotting  Paper 

:%  Gum  Labels 
Ink  Wells 
DampingBrushes 

|  Passe  Partout 
etc.,  etc. 


IMKm      Orders  promptly  filled  from   our  stock  of  the  following  well- 
lllIVJ      known  brands  :  Stephens',  Stafford's,  Underwood's,  Japanese. 


Canadian  Agents  f  r  the  celebrated  Parker  Lucky  Curve  Fountain  Pens 


We  afford  you  real  SOLIDITY  in  quality  and  service,  as  we  offer 

THE  TRADE  those  advantages  which  constitute 
the  valuable  considerations  in  business. 


GOODS  OF  THE  HIGHEST  GUARANTEED  STANDARD, 

TRADE  PROTECTION,  UP-TO-DATE 

BUSINESS  METHODS 


"Our  line"  Typewriter  Ribbons  and 
Carbon  Papers,  the  line  of  real  merit 

SEND  FOR  OUR  NEW  TRADE  CATALOG  AND  BOOKLETS 


Principal  Office  and  Factories 

Park  Ridge,  N.J. 


MITTAG  &  VOLGER, 


Sole  Manufacturers 

for  the  Trade  Onlj. 


INCORPORATED 


NEW  YORK  CITY,  Stewart  Building,  280  Broadway         LONDON,   St.  Paul's  Churchyard,  E.C.  (4)      ZURICH,  J.  G.  Muggli 
CHICAGO,   ILL.,  200  Monroe  Street  PARIS,  5  Im.  Passe  Reille  AMSTERDAM,  Benier  &  Co. 


BRITISH       PUBLISHERS'       NUMBER 


VOL.    XXIII.     No.  10. 


Office  of  Publication   10  Front  Street  East,  Toronto. 


PRICE   $1.00  PER  YEAR. 


fcaipion 


OCTOBER 


or  Canada 


19  0  7 


The    New  Idea  Trade    Newspaper   that   Shows    Retailers    How   to   Sell    Goods.      Covers   the    Entire   Canadian 

Field    and    has   a  Growing   Circulation  Abroad. 


MONTREAL 


TORONTO 


WINNIPEG 


Hi's  tl)e  Soli6be6T>ispla? 
tt>at  sells  tacks 

~jS,$k  ?our  jobber  or 

Hfawkes-3acksott  (To.,  ^takers 

$2  1>uane  Street,  M.  $>. 


DEPARTMENT    INDEX. 

Page. 

Books    21 

Stationery    43 

Fancy    Goods    '19 

Music    53 

Photo  Supplies   51 

Picture  Post  Cards    55 

Wall  Paper    59 

Best  Selling  Books    61 

Copyrights   62 


A.  moiling  &  Co.,  Hanover 

(350  workersoylp  emed)  (GERMANY) 

17  Stone- and  8  Book-printing  machines 

|  Fine  Art  Printers  | 

of  Children-Toy-  and  Painting-Books 

Xmas-New-Years-  and  Valentine-Cards 

Illustrated  Postcards, Calendars  and  Studies 

1%    Chromos,  Fancy-Papers,  Menus    a 

**    Show-Cards     Advertising-Cards    ^ 

CATALOGUES  of  any  description  and  for  every  branch 

Large  Embossing-Book-binding-  and  Box-making-Department 

—    First-class  work        ++       Promptly  delivery.  ; 
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LAUGH'NG    WATER. 
Copmght.  19'*,  by 
Tfce  By ubB-Me trill  Co. 


Playing 
Cards 


Copyright,  1907,  by 


&      0 


We  have  just  opened  the  first  shipment  of  this 
season's  new  designs  in  the  well-known 
"Congress"  brand  of  playing  cards,  also  a 
new  narrow  card  made  specially  for  "Bridge" 
playing.  Our  stock  is  also  complete  in  all 
grades  of  cheaper  cards. 


£>£?£> 


Talley  Cards  Programme  Pencils 

Poker  Chips  Programme  Tassels 

Game  Counters         Dice 

Progressive  Bridge  Score  Cards 
Bridge  Whist  Score   Pads 
Duplicate  Whist  Score   Pads 


<£>■     J&     £? 


Samples   ot  any   line   mailed   on   application 


£r     &     & 


LIMITED 


Warwick  Bros.  &  Rutter, 

Wholesale   Stationers 

Toronto 


SUNDOWN. 

'  Copyright,  lftt'T,  by 

The  U.  a   Playing  Card  Co. 
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THE  MAJESTIC 
Loose  Leaf  Ledger 

is  made  to  satisfy  the  demand 
of  the  most  critical  buyer 

Simplicity       Durability       Beauty 


Stationers !  Sell  the  Line  of  Quality 

THE  MAJESTIC 
Transfer  Ledger 


is  made  in  various  styles  of  binding 
Used  for  Office  Records  of  all  kinds 

Write  us  for  72-page  Catalogue 


Sieber  &  Trussell  Manufacturing  Company 

Office  and  Factory  : 

4000-2-4-6   Laclede   Avenue,    ST.    LOUIS,   MO. 


_ 


Sanford    (SL    Bennett 


Manufacturers  of 


Fountain,  Stylog'rapHic  and  Gold  Pens 

For  Domestic  and  Foreign  Trade 


Patentees    of   the    Auto  pen,    Automat,    Gravity    Stylo    and 

Commercial  Fountain  Pens 

Largest  Manufacturers  In  U.S.  in  imprint  Work 

We  manufacture  special  lines  for  leading  Stationers  and  Jewellers  all  over  Canada.     We 
make  only  high-grade  lines.     Every  pen  we  send  out  carries  with  it  our  absolute  guarantee. 

Catalog  and  prices  with  trade  discounts  upon  request. 


Sanford  &  Bennett 


Jewellers'  Court,  51 -53  Maiden  Lane 


New  York,  U.S.A. 
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Some  Selected  Seasonable  Sellers 
In  Leather  Goods 

Ladies1  Purses 

10  Seal  Grain  (see  cut)  -         S12  00  doz. 

11  "  -  9 00  doz. 
11  Goat  Seal  (see  cut  for  style)         13  20  doz. 


No.  10 

Strap  Purses  in 

Fancy 

Leathers 

(Style  Cut  73) 

73  Diced  Russia          -         -         .$42  00  dozen. 

74  Crushed  Calf,        -         -           42  00      " 

75  Elk,                        -         -            42  0 1       " 

76  Crepe  Seal,             -          -            45  00       " 

In  Fancy  Colors 

No.  73 


No.  11 

We  carry  a  range  of  purses  from 
8H.00  dozen  up  to  $60.00  dozen. 
Therefore  we  can  give  you  an  arti- 
cle to  sell  at  any  price  you  may  wish. 

Ladies'  Hand-Bags 

In  hags  we  ran  satisfy  your  every 
want  from  a  line  at  88.40  up  to  lines 
at  $132.00  dozen. 


Some  of  the  Good  Ones 


1400  Hornback  Alligator  8  in.  (lee  cut) 
1491  "  "         9  in. 

1497  "  "        10  in. 


$99  00  doz. 
120  00    " 
132  00    " 


One   of 

our  Best 

Sellers 


1484  Seal  Goat- 
Fitted  $24  00 
dozen. 


No.  1491 


Something 
Cheaper 

1487    Seal    Grain   (see 

cut)   Grain   $8  40,  doz. 

1476  Seal  Fitted  (see  cut) 

ot  1487     $10  20  doz. 

1505  Polar  Grain 

$10  20  doz 

vN'e  can  supply  you  with 
bags  in  any  Leather, 
Shape,  Color  or  Price 
you  ask  for.     Try  us. 

Everything  is  made  in 
our  own  factory,  a 
guarantee  of  honest 
workmanship. 

See  our  Traveller, 
or  Try  Us  With  a 
Mail  Order 


No.  1487 


BROWN  BROS., 

5153  Wellington  St.  West,  Toronto 


Ltd. 


Commercial  Stationers 

What  do  you  give  your  customer  when   he  asks   for 

The  Best  In  Loose  Leaf? 

There  are  a  number  of  lines  on  the  market,  but  goods 
made  the  "Quality  and  Durability  Way"  constitute  the 
only 

BEST  LINE 

Price  List  No.  20  tells  all  about  it. 


Price  List  of  Metals  only  on  request. 


Ledgers 
Binders 
Holders 


The  CS  &  RB  Co. 

485-503  W.  Kinzie  St. 

CHICAGO,     -     U.S.A. 


Files 

Clips 

Price 
Books 


The  Largest  Dealers 
In  Canada 

buy  our  Pencil  Carbon  for  Counter 
Check  Books,  but  would  not  do  so  if 
they  could  do  better  elsewhere. 


PEKSS 

represents    the    highest    class    Carbon 
Paper  made. 

Write  for  samples. 


The  Carbon  Paper  and  Ribbon  Mfg.  Go. 


Limited 


Office  and  Factory —  1 76-178  Richmond  Street  West 
TORONTO,  CANADA 
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A  Portable  Store 

A  Dennison  Counter  Display  of  Dennison's  Glue, 
Paste  and  Mucilage  in  Dennison's  Patent  Pin  Tubes,  is 
a  store  in  itself — it  does  a  business  of  its  own  and  a 
profitable  one. 


emu£« 


Adhesives  in  Patent  Pin  Tubes 

capture  every  one  at  a  glance.  They  represent  the  only 
practical  method  devised  for  using  and  keeping  an  adhe- 
sive. Pull  out  the  pin,  press  the  tube  and  get  as  little 
or  as  much  as  you  want — spread  it  where  you  want  it, 
thick  or  thin,  with  the  metal  spreader.  Put  in  the  pin 
and  the  contents  will  keep  a  hundred  years. 

This  counter  case  is  beautifully  made  of  mission 
oak  with  detachable  easel.  Contains  a  full  assortment 
of  Glue,  Paste  and  Mucilage  in  tubes  of  different  size. 

Have  one  on  every  counter. 


The  Tag  Makers 


BOSTON 
26  Franklin  St. 


CHICAGO 
128  Franklin  St. 


NEW  YORK  PHILADELPHIA 

15  John  St.  1007  Chestnut  St. 

ST.  LOUIS 

413  N.  Fourth  St. 
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C^g^' 


)T!fM 


\Vaterman's(Id^rountainPen 


>M(QJWm    EM 


JkILE/©Il: 


(Cuts  V&  actual  size) 


Size  No. 

Also  made  in 
sizes  listed 


12 


Plain  Black ;  also  Chased,  Mottled  or  Cardinal. 

No.  12 $2.50      No.  14 $4.00      No.  16 $6.00      No.  18 $8.00 

No.  13 3.50      No.  15 5.00      No.  17 7.00 


Size  No. 

Also  made  in 
sizes  listed 


13 


Chased,  Gold-mounted,  Middle  Band,  18-K.  Filled. 

No.  12,  G.  M.  M.    .  $3.50      No.  14,  G.  M.  M.    .  $5.00      No.  16,  G.  M.  M.    .  $7.00      No.  18,  G.  M.  M.    .  $9.00 
No.  13,  G.  M.  M.    .   4.50      No.  15,  G.  M.  M.    .    6.00      No.  17,  G.  M.  M.    .    8.00 


Size  No. 

Also  made  in 


14 


WATERMAN'SjlOEAllFOUNTAINPEN  NY. 
PAT  D  MAY23  tasyS^y  &AUS4  1903  u  ^  ft . 


/'     V- /ITi.     PAT     "^ 

(^)    CLIP-CAP    (IDEAU     O       O 


Cardinal,  with  Clip-Cap.     This  colored  pen  used  largely  for  red  ink. 

German  Silver  Clips  add  25c.  to  all  prices. 

No.  12 $2.50      No.  14 $4.00      No.  16 $6.00      No.  18 $8.00 

No.  13 3.50      No.  15 5.00      No.  17 7.00 


Size  No. 

Also  made  in 
sizes  listed 


"I    C     Gold-mounted,  Chased  Bands,  with  Clip-Cap  (also  with  two  plain  bands  as  on  No.  13) 

J.  J  Gold-filled  Clips  add  $1.00  to  all  prices  ;  Solid  Gold  Clips  add  $2.00  to  all  prices. 


No.  12,  G.  M.   .  .   .  $3.50 
No.  13,  G.  M.   .  .   .    4.50 


No.  14,  G.  M.   .   .   .  $5.00 
No.  15,  G.  M.   .   .   .    6.00 


No.  16,  G.  M.   .   .   .  $7.00 
No.  17,  G.  M.    .   .   .    8.00 


No.  18,  G.  M. 


.$9.00 


"^mmastmm 


Size  No. 

Also  made  in 
sizes  listed 


16 


Filigree;   Sterling  Silver  with  Clip-Cap,  Black  or  Cardinal. 

Sterling  Silver  Clips  add  50c.  to  all  prices. 

No.  12,  Fil $5.00      No.  14,  Fil $7.00      No.  16,  Fil $9.50      No.  18,  Fil. 

No.  13,  Fil.    .    Not  made      No.  15,  Fil 8  50      No.  17,  Fil 11.00 


,  $12.00 


Size  No. 

Also  made  in 
sizes  listed 


Chased;  also  Black  or  Mottled,  with  Chased  or  Plain  Gold-mounted  Cap. 

No.  12,  G.  M.  Cap  .  $3.50      No.  14.  G.  M.  Cap  .  $5.00      No.  16,  G.  M.  Cap  .  $7.00     No.  18,  G.  M.  Cap  .  $9.00 
No.  13,  G.  M.  Cap  .    1.50      No.  15,  G.  M.  Cap  .    6.00      No.  17,  G.  M.  Cap  .    8.00 


Size  No. 

Also  made  ii. 


No.  12 $2.50 

No.  13 3.50 


Mottled ;   also  Black,  Chased  or  Cardinal. 

No.  14 $1.00   No'  16 $6.00   No.  18  . 

No.  15 5.00   No.  17 7.00 


$8.00 


L.  E.  Waterman  Co.,  173  Broadway,  New  York 


Waterman's    Ideal    Fountain    Pen    Ink,    ALL    SIZES   AND    STYLES. 
Write  for  Price  Lists,  Pictures  and  Discounts. 

L.  E.  Waterman  Company  of  Canada,  Limited 

Canadian  Distributors 
Waterman's  Ideal  Fountain  Pens  and  Accessories,  L.  &  C.  Hardtmuth' 
KOH-I-NOOR   Pencils  and   Sundries. 

136   ST.  JAMES   STREET,  -  -  MONTREAL 


man's 
fountain! 
NK  FIL  I 
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PNEUMATIC. 


CHAINLESS. 


Here   is  a  full   line   of   back  designs  in    the    Genuine 


Bicycle  Playing  Cards. 


Many  of  them  are  old  established  designs — so  well  and  favorably  known  that 
card  players  everywhere  are  familiar  with  them.  Others  are  newer  designs — 
some  of  them  just  added.  New  designs  are  being  introduced  right  along, 
keeping  the  line  up-to-date  and  far  ahead  of  all  others.  That  is  one  reason  why 
Bicycle  sales  exceed  those  of  all  other  makes.  Order  through  jobber. 
Samples   of   quality  on    application    to 

The  U.  S.  Playing  Card  Co.,  Cincinnati,  U.  S.  A. 


MOTORCYCLE. 


STAR-PLAID. 


MARGIN-STAR. 


COLORADO    PLAID. 


ARIZONA  PLAID. 


TRI-PLAIO. 

Motor,  Motorette,  Motorcycle  and  Autocycle  backs,  copyright,  1900-6;  Mobile  and  Autobike  backs,  copyright,  1901-6;  Automobile  back,  copyright,  1902;  Auto,  copyright,  1900-8; 
Lantern,  Motorcar.  Margin-Star,  Star-Plaid,  Tri-Plaid,  copyright,  1906 ;  Pneumatic  and  Tangent  backs,  copyright,  1907,  by  The  U.  S.  Playing  Card  Co.,  Cincinnati,  U.  S.  A. 
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MARK 


H  igh  G  rade 
Printing 

from  the  conception  of  the 
idea  to  the  finished  job — we 
are  now  ready  to  produce  in 

our  NEW  PRINTING 
DEPARTMENT 

With  everything  new — 

NEW  MANAGER— 
from  New  York  City,  full  of 
the  ideas  and  methods  of  the 
best  printers,  advertisers  and 
publishers  of  the  States — 

NEW  PRESSES— the 
latest  products  of  the  press 
makers — 

NEW  TYPE— the 
best  faces  selected  from  the 
stocks  of  leading  foundries 
and  a 

NEW  RESOLVE— to 
make  every  job  a  credit  to 
us  and  to  you — we  ask  for  a 
chance  to  figure,  furnish  lay' 
outs,  dummies,  schemes  and 
designs  for  anything  from 
a  letterhead  to  a  catalog — 


If    you    want 

"printing  that's  different" 

let    us    hear    from   you 


MACLEAN 

PUBLISHING 
CO  LTD 

John     Bayne     MacLean 
President 

10  Front  St  East     Toronto 

MONTREAL         WINNIPEG 
LONDON  ENG 

PRINTING    DEPT 

Charles    Edward   Peabody 
Manager 


hi  s 


I  Special  > 

For  Stationers 

SCHOOL   OPENING 

We  are  showing  the  finest  range  of 
new  scribblers  ever  offered  to  the 
Trade  in  Canada. 

SIXTEEN  NEW  DESIGNS 

We  wish  to  call  special  attention  to 
our  eight  new  Animal   Designs  done 

in  three-color  process,  and  specially  j> 

made  up  for  us  in  the  Old  Country.  * 

Highest  grade  of  Toned   Paper  for  f» 

Pen  Work.  9 

\%         These    scribblers  are  absolutely  in  a  * 

4?  class  by  themselves.  ♦ 

*  We  also  carry  a  full  range  of  supplies,  ♦ 
4          and  all  authorized  School  Text  Books.  X 

*  ■>► 

1  Clark  Bros.  &  Co.,  Limited  £ 

<     Wholesale  Stationers      -     Winnipeg,  Man.     > 
«  * 

HIGGINS'  INKS  AND  ADHESIVES 


Th«  Nigging'  Inks  and  Adhesives  are  in  a  class  by  themseives.  They 
are  the  best  goods  that  original  thought,  conscientious  workmanship  and 
sustained  high  ideals  can  produce.  They  are  largely  imitated  but  never 
equalled.  Tbey  give  unvarying  satisfaction  to  consumers  and  dea:ers, 
and  every  unit  is  backed  by  our  absolute  guarantee.  Price  Lists  and 
Discounts  on  Request. 

CHAS.  M.  HIGGINS  &  CO.,  ■  New  York— Chicago -London 

Originators  and   Manufacturers  Inks  and  Adhesives 

MAIN  OFFICE,  271  Ninth  St.  I  RfMnk  I  YN     N  Y      USA 

FACTORY,  240,   244  Eighth  St.      )  DHUVttl<lll,  H.I.,  U.J.H. 
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The  Condensed  Advertisement    ! 

i 

A  Small  Instrument  with  a  Remarkable  Power 

? 

•I  The  story  of  condensed  advertising  is  one  of  the  most 
fascinating  in  all  the  history  of  publicity.  The  condensed 
ad.  has  placed  within  the  reach  of  the  man  of  small  means 
a  way  of  access  to  all  the  best  results  that  modern  adver- 
tising can  achieve. 

t|  To  booksellers  and  stationers  the  condensed  ad.  offers 
possibilities  of  business  improvement  that  were  undreamed 
of  a  few  years  ago.  4. 

i 

CJ  An  expenditure  of  50  cents  will  suffice  to  let  a  wide  circle  * 

of  possible  buyers  know  that  you  have  a  surplus  stock  of  * 
goods  to  sell  which  are  not,  nor  ever  will  be,  marketable 

in  your  own  locality.  * 

*fl  A  condensed  ad.  in  such  a  medium  as  The  Bookseller  ^ 

and    Stationer   immediately   places    you  in  touch  with  ^ 

hundreds  of  other  dealers  who  may  have  what  you  want  or  J£ 

may  want  what  you  have.  ^ 


Read  "The  Power  of  the  Condensed  Ad."  on  page  — . 

Special  Offer  to  Our  Subscribers 

In  order  to  develop  our  department  of  condensed  advertis- 
ing on  a  sufficiently  large  scale  we  offer  to  all  subscribers 
to  our  paper 

3  =  THREE  FREE  INSERTIONS  =  3 

of  any  condensed  advertisement  they  may  desire.  These 
ads.  must  be  limited  strictly  to  thirty  words.  Should 
more  than  three  insertions  be  desired,  a  charge  of  one  cent 
per  word  will  be  made  for  extra  insertions. 

Bookseller  and  Stationer  of  Canada    ! 

Montreal  Toronto  Winnipeg       $ 


i 

* 

% 

* 
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We  here  illustrate  one   of  the 
many  ways 

HOW 

Early  "Weal"  Holders 

ARE   USED. 

PAT.    AUG.    l-4tH.    1906 

MADE    IN    CANADA. 

TKey  fit  anywhere.     Over  a  million  in  use. 

BEST  BY  TEST 

Can  be  linked  into  chains  of  any  length.  Will 
cover  any  wall  or  vacant  space.  Can  be  arranged 
side  by  side,  or  back  against  back.  Will  not 
permit  stock  to  fall  out.  No  springs  to  grip  and 
mutilate  cards.  Stock  can  be  easily  removed 
because  of  slant  base,  which  elevates  front  card. 

Early  "Ideal'  Holders  have  the  endorse- 
ment of  the  leading  publishers  and  jobbers  as 
the  most  practical  and  cheapest  method  obtain- 
able for  the  display  and  sale  of  post  cards. 


100  Early  Novelty  Co. 

Units.  75  YONGE  STREET 

Order  of  Your  Jobber.  Toronto,  -  Ont. 


$3.o° 


■\ 


Subscription,  One  Dollar  a  Year. 


Single  Copies,  Ten  Cents. 


THE 


Bookseller  and  Stationer 


Vol.  XXIII. 


MONTREAL    AND    TORONTO,    CANADA,  OCTOBER,    1907. 


No.  10. 


The  Power  of  the  Condensed  Advertisement 


And  a  Special  Offer 


One  of  the  remarkable  developments  in  the  field  of 
advertising  that  the  last  few  years  has  witnessed,  is  the 
increased  use  which  is  being'  made  of  the  condensed  ad- 
vertisement. To  look  at  an  ordinary  daily  issue  of  such 
mediums  as  the  Montreal  Star  or  the  Toronto  Telegram 
or  the  Winnipeg  Free  Press,  with  their  solid  pages  of 
condensed  advertising,  fills  one  with  amazement.  Column 
after  column  of  situations  vacant,  of  help  wanted,  of 
properties  for  sale,  of  articles  lost  and  articles  found, 
record  a  history  of  the  day's  doings  that  interests  not 
only  those  immediately  concerned,  but  even  the  great 
outside  public  as  well. 

The  secret  of  the  success  of  this  form  of  advertising 
seems  to  lie  in  the  combination  of  two  factors — one,  the 
cheapness  of  the  method,  and  the  other,  the  extent  of  the 
publicity.  The  usual  charge  of  two  cents  a  word  for  a 
lirst  insertion  places  within  the  reach  of  the  man  of  small 
means  the  use  of  this  form  of  publicity.  By  writing  his 
ads.  in  compact  form  and  omitting  all  superfluous  words, 
he  is  usually  able  to  convey  his  meaning  in.  a  satisfac- 
tory manner  and  at  a  remarkably  small  cost.  He  knows 
that  his  ad.  will  be  placed  under  the  proper  heading  and 
that  it  will  be  read  by  those  interested  in  what  he  has 
to  say,  just  as  much  almost  as  if  it  were  displayed  in 
a  full  page.  And  after  all,  that  is  precisely  what  he 
wants. 

On  the  other  hand,  the  extent  of  the  publicity  assures 
him  that  his  advertise  nent  will  fall  into  the  hands  of 
approximately  every  one  who  is  likely  to  want  or  be  able 
to  supply  what  it  refers  to.  The  man  who  advertises 
for  help  in  any  one  of  the  mediums  referred  to  can  be 
reasonably  sure  that  practically  everybody  seeking  a 
position  such  as  he  offers  will  read  the  ad.,  for  he  knows 
that  the  paper  is  the  common  meeting  ground  of  the  two 
complementary  forces  that  make  up  the  supply  and  the 
demand  of  the  day. 

But  there  is  a  specialization  in  the  realm  of 
condensed  advertising,  just  as  there  is  in  the  realm  of 
general  advertising.  A  newspaper  circulating  in  a  single 
locality  cannot  be  expected  to  serve  the  ends  of  an  ad- 
vertiser who  wishes  to  reach  a  certain  class  of  people, 
scattered  here  and  there  over  the  whole  country.  Differ- 
ent media  suited  to  different  needs  have  sprung  up— 
notably  the  trade  press,  which  provide  immediate  access 
from  the  wholesale  seller  to  the  retail  buyer  at  a  mini- 
mum of  cost. 

In  the  same  way  a  specialization  is  springing  up  in 
the  department  of  condensed  advertising.  Retailers  are 
beginning  to  understand  that  there  are  advantages  for 
them    in    using   condensed    advertising    space    in    the    par- 


ticular trade  newspaper  that  caters  to  them.  The  fact 
that  their  trade  paper  circulates  among  others  of  their 
own  class  means  that  possibilities  for  the  exchange  of 
surplus  stock,  the  securing  of  extra  help,  the  disposal  of 
unsalable  goods,   etc.,   are   always  at  hand. 

In  the  case  of  The  Bookseller  and  Stationer,  more 
almost  than  in  that  of  any  other  tradesman,  the  con- 
densed ad.  should  prove  useful.  For  instance,  a  book  is 
wanted  that  is  out  of  print.  Some  other  bookseller  hun- 
dreds of  miles  away  may  chance  to  have  a  copy.  The 
question  is  how  to  reach  him.  The  best  solution  to 
this  problem  is  to  try  a  condensed  ad.  in  a  medium  that 
reaches  all  booksellers. 

Or,  again,  suppose  you  have  on  your  shelves  a  number 
of  books  that  have  been  proved  unsalable  and  that  are 
merely  dust-collectors,  deteriorating  every  day.  Possiblv 
there  is  some  other  dealer  who  could  take  these  off  your 
hands  and  dispose  of  them,  but  he  doesn't  know  about 
them.  How  is  he  to  be  informed?  Again  the  answer 
is,    through    a    condensed   advertisement. 

You  require  help  in  your  store.  What  better  means 
than  an  advertisement  in  a  specialized  medium,  read  by 
people  interested  in  your  particular  line  of  business,  to 
bring  this  help  to  you  ?  Indeed,  there  arise  a  hundred 
and  one  different  ways  in  which  condensed  advertising- 
will  prove  your  friend  and  helper.  It  has  proved  effica- 
cious in  the  past  and  its  development  will  make  it  more 
and  more  powerful  in  the  future. 

The  publishers  of  Bookseller  and  Stationer  are 
anxious  to  develop  the  condensed  advertising  department 
of  this  paper.  At  present  the  department  is  small  and 
limited  in  scope  and  in  consequence  it  is  not  referred  to, 
except  in  a  few  odd  cases.  But,  were  it  extended  and  did 
readers  get  into  the  habit  of  looking  over  it  regularly,  it 
would  become  of  undoubted  value.  In  order  to  extend 
it  and  give  it  a  wider  scope,  a  special  offer  of  free  inser- 
tions is  being  made  to  all  subscribers  of  Bookseller  and 
Stationer. 

Every  subscriber  is  entitled  to  three  free  insertions 
of  any  condensed  ad.  (limited  to  thirty  words).  It  is 
hoped  that  there  will  be  a  good  response  to  this  offer, 
which  is  a  most  generous  one.  When  one  pauses  to  con- 
sider what  it  means,  it  will  indeed  be  surprising  if  every 
subscriber  does  not  forward  an  ad.  for  insertion.  After 
the  free  insertions,  should  an  advertiser  wish  to  con- 
tinue his  ad.,  the  publishers  will  reinsert  the  same  at  a 
charge  of  one  cent  per  word  per  insertion. 

Non-subscribers  to  Bookseller  and  Stationer  should 
enroll  themselves  on  the  subscription  list  at  once,  in 
order  to  be  eligible  for  this  special  offer. 
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A   Traveler's    Spare   Time 

Some    Advice 


Calvin  D.  Wilson,  writing  in  The  Sample  Case,  says 
that  the  commercial  traveler's  leisure  differs  from  that 
of  men  located  at  home.  He  who  lives  in  one  place  has 
the  evenings  in  his  house  or  in  his  office  ;  he  has  hours 
he  can  count  on.  The  traveling  man's  unoccupied  sea- 
sons are  in  small  change,  waiting  for  trains,  or  on  rail- 
road rides  or  buggy  trips  across  country  or  in  his  hotel 
room. 

Yet  he  has  many  unemployed  minutes,  which,  in  a 
week,  make  hours,  as  dimes  and  quarters  make  dollars. 
What  can  he  do  with  these  that  they  may  count  for 
something  in  his  success  ?  He  can  do  many  things,  ac- 
cording to  his  temperament,  health,  stage  of  culture  and 
circumstances.  No  detailed  rules  will  suit  everyone,  but 
general  suggestions  may  prove  helpful  and  each  can  pick 
and  choose  according  to  his  situation.  If  one  does  not 
have  a  surplus  of  energy,  if  he  has  to  save  up  his  vital 
forces  /in  order  to  concentrate  them  when  in  action,  it 
behooves  him  to  seize  the  idle  moments  for  rest,  to  sit 
still  in  the  depot,  to  doze  on  the  cars,  to  retire  early  to 
his  hotel  room.  Yet  even  many  of  the  less  well-equip- 
ped men  physically  might  be  benefitted  by  change  of  men- 
tal occupation,  according  to  the  present  belief  that  what 
we  often  need  is  not  so  much  repose  as  the  exercise  of 
another  set  of  faculties. 

Doubtless,  traveling  men,  as  well  as  many  others, 
lose  much  by  often  failing  to  have  in  their  pockets  note- 
books for  ideas,  suggestions,  plans.  Oliver  Wendell 
Holmes  said  :  "No  man  ever  yet  caught  the  reins  of  a 
thought  save  as  it  galloped  by  him."  It  is  an  invaluable 
practice  to  have  at  hand  blank  book  and  pencil,  and  to 
get  into  the  habit  of  seizing  the  reins  of  thought  as  they 
gallop  by.  Many  of  these,  parhaps  most  of  them, 
may  prove  worthless  or  impracticable,  but  in  any  case 
you  have  the  ideas  written  down  for  examination  and 
scrutiny  at  leisure.  The  man  with  the  notebook  will 
soon  find  he  is  having  more  bright  ideas  than  came  to 
him  formerly,  Then  he  preserves  the  facts  that  come  to 
him  by  the  eye  or  ear  for  inspection  ;  he  is  not  trusting 
to  memory  which  may  fail  to  bring  back  accurately  what 
he  wants  when  he  wants  it.  The  notebook  habit  causes 
him  to  put  his  ideas  into  somewhat  better  shape  than  if 
he  leaves  them  unformulated  and  floating  in  his  mind. 
The  notebook  helps  him  to  learn  the  value  of  his  own 
thoughts.  It  gives  him  a  record  also  of  his  own  ponder- 
ings  and  experiences  that  may  have  in  the  future  a  larger 
value  than  he  now  perceives.  If  he  saves  his  thoughts 
thus,  records  his  observations,  while  waiting  for  trains 
or  shut  in  his  hotel  room  and  studies  these  jottings,  he 
will  probably  find  some  diamonds  among  the  pebbles.  He 
may  have  jotted  down  in  two  minutes  the  idea  that 
proves  the  germ  of  a  larger  future.  In  times  when  no 
new  ideas  come,  the  moments  may  be  well  spent  in  look- 
ing over  the  notes  already  made.  Such  a  course  soon 
comes  to  have  an  interest  of  its  own  and  is  a  pleasant 
occupation.  It  takes  away  the  feeling  of  wasting  time 
and  the  spirit  of  impatience  at  delays. 

There  is  another  line  of  mental  effort,  for  which  odd 
moments  may  he  utilized,  the  result  of  which  may  be  of 
special  value  to  traveling  men  who  are  able  to  follow  it. 
This  is  the  learning  of  a  new  language.  No  one  needs 
to  be  more  than  reminded  that  in  such  a  country  as 
ours  with  its  mixed  population  the  knowledge  of  other 
languages  than  English  is  of  every-day  value.  This  is 
true   particularly   of   traveling   men,   many  of   whom     are 


carried  by  their  business  into  communities   where   a  lan- 
guage other  than  English  is  commonly  spoken. 

Spare  minutes  tell  wonderfully  in  the  acquiring  of  a 
new  language.  The  mind  comes  to  it  as  a  change  and  so 
with  fresh  interest.  'I  he  little  learned  in  a  fragmentary- 
way  gets  in  time  to  be  fixed  in  the  memory.  Nearly 
any  one  can  get  a  speaking  acquaintance  with  German, 
French  or  Spanish,  if  he  sets  himself  about  it  in  the  right 
way.  A  beginning  can  be  made  by  the  use  of  such  little 
books  as  are  to  be  gotten  in  almost  any  book  store.  These 
appear  under  such  titles  as  "How  to  Speak  German  With- 
out a  Teacher."  Any  librarian  or  book  dealer  can  give 
the  information.  Something  at  least  may  be  acquired  in 
this  manner,  and  such  a  book  may  be  carried  about  and 
conned  anywhere  at  odd  times.  A  few  weeks  of  this 
study  will  bring  a  man  along  to  a  point  where  he  will 
see  what  further  help  he  needs.  If  he  can  be  in  one  place 
long  enough  to  get  the  assistance  of  a  teacher,  so  much 
the  better.  Presently  he  will  be  reading  German  or 
French  books  on  his  journeys  and  talking  in  these  lan- 
guages on  his  travels  to  any  who  understand  them.  In 
due  time  through  use  of  spare  time,  he  will  be  equip- 
ped for  a  wider  field  of  employment.  The  ambitious  tra- 
veling man  who  has  gotten  a  working  knowledge  of  one 
foreign  language  will  not  be  likely  to  stop  there.  It  is  a 
general  experience  that  the  learning  of  other  languages 
becomes  much  easier  after  the  first  one. 

Reading  with  a  purpose,  for  some  definite  end,  is,  of 
course,  a  universally  desirable  use  of  spare  time.  This 
may  or  may  not  be  apparently  of  immediately  available 
import,  yet  may  further  us  greatly.  President  Roosevelt 
has  stated  that  he  is  fond  of  reading  in  his  leisure  hours 
the  history  of  the  dismemberment  of  the  empire  of  Alex- 
ander the  Great.  This  seems  a  rather  remote  subject 
from  American  politics  ;  and  yet  the  completed  record  of 
the  causes  and  changes  that  disintegrated  one  of  the 
greatest  empires  of  ancient  times  afford  a  picture  in 
which  to  study  the  perils  of  modern  society. 

Cecil  Rhodes,  the  great  empire  builder  of  ,  South 
Africa,  was  a  constant  reader  of  Gibbon's  "Decline  and 
Fall  of  the  Roman  Empire,"  and  doubtless  thereby  had 
his « mind  enlarged  to  understand  the  scof.e  of  the  prob- 
lems of  the  British  Empire. 

The  intellectual  horizon  of  the  traveling  man,  whose 
actual  business  of  selling  goods  may  seem  quite  discon- 
nected from  general  knowledge,  will  unquestionably  be 
widened  by  the  reading  of  history,  for  example.  The 
wider  and  stronger  his  mind,  provided  he  does  not  sink 
into  a  book  ,worm,  the  better  he  can  do  business.  He 
will  have  a  clearer  and  saner  judgment.  When  reading  is 
connected  with  daily  activity  there  is  little  peril  of  its 
making  men  impractical.  He  might  take  up  an  elaborate 
history  of  business  from  its  beginning  to  its  present  de- 
velopments. Still  better,  if  he  aims  at  culture,  would  it 
be  to  plan  a  course  of  reading  such  as  would  cover  all 
the  most  important  subjects,  history,  ethics,  political 
economy,  finance  and  so  on.  At  the  end  of  a  few  years, 
by  use  of  spare  time  alone,  he  would  have  furnished  him- 
self with  all  the  general  facts  that  any  man  in  any  occu- 
pation may  have  gained.  He  should  be  discreet  in  his 
newspaper  and  magazine  reading. 

If  one  has  a  particular  bent,  he  should  follow  it  if  it 
is  along  lines  that  promise  development.  The  man  of 
inventive  turn  may,  in  his  odd  moments,  note  and  work 
out  some  needed  invention.    The  man  of  mechanical  mind 
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certainly  mighl  find  pleasure  and  profit  by  searching  the 
world  as  he  goes  about  for  the  things  that  arc  needed  or 
that  can  be  improved.  Another  man  has  a  turn  for 
mathematics  ;  if  he  has,  he  possesses  a  gift  that,  work- 
ed constantly  and  to  its  utmost,  may  at  any  time  bring 
forth  fruit  to  his  great  advantage. 

There  are  still  other  men  who  are  travelers  who  have 
in  Ihem,  perhaps  in  an  undeveloped  state,  the  gift  of  writ- 
ing for  the  press.  The  leisure  of  such  may  be  well  em- 
ployed by  writing  of  their  interesting  or  unusual  experi- 
ences for  the  newspapers  or  magazines,  or  preparing  ma- 
terial for  a  book,  a  story,  a  novel,  or  a  volume  on  busi- 
ness or  on  their  particular  kind  of  work.  Many  writers 
would  think  they  had  a  gold  mine  if  they  were  in  pos- 
session of  the  impressions  and  experiences  of  such  com- 
mercial travelers  as  have  long  made  their  rounds  over  a 
great  scope  of  country. 

Reading  for   relaxation  has   its   fit   place  and   seasons 


and  the  commercial  traveler  requires,  at  least  at  times, 
to  get  away  from  the  actual  world  into  the  realm  of 
romance  and  of  poetry  and  he  does  well  to  permit  him- 
self the  privilege  within  reason.  He  surely  ought  besides 
to  equip  himself  with  some  of  the  vital  books  that  im- 
press the  principles  of  sound  faith  and  wise  liv- 
ing. He  cannot  afford  to  be  without  a  strong 
grasp  on  the  truth  and  his  spiritual  relations  and  duties. 
Otherwise,  the  spare  moments  will  be  the  seasons  of  de- 
pression and  of  darkness.  The  man  who  is  brave  in  the 
actual  contact  with  men  and  with  business  is  apt  to  feel 
unnerved  and  cheerless  in  the  idle  hours. 

In  the  lonely  times,  in  the  lull  of  the  battle,  we  need 
anchorage  and  hope  and  faith.  He  is  wise  who,  at  such 
times,  has  in  his  grip  a  book  that  will  rekindle  his  soul 
and  show  him  the  great  truths-, "that  remain  and  are  the 
same  both  when  we  are  glad  and  busy  and  when  we  are 
listless  and  solitary. 


A  Plea  for  Collective  Advertising  at  Christmas 


By  Arthur  Conrad 


The  fact  that  books  are  coming-  more  and  more  into 
favor  each  year  for  gift  purposes  should  prompt  book- 
sellers to  make  the  most  of  their  opportunities  in  this 
direction.  The  slogan,  "Books  for  Christmas,"  should 
sound  forth  loud  and  strong  on  every  hand,  so  that  the 
great  public  may,  consciously  or  unconsciously,  be  led  to 
the  conclusion  that  books  are  a  suitable  and  correct 
Christmas  gift.  Persistent  and  consistent  reiteration  of 
this  fact  will  make  an  impression  and  will  undoubtedly 
lead  to  increased  sales  of  the  booksellers'  wares. 

To  attract  the  attention  of  the  public,  no  better  or 
more  satisfactory  means  can  be  found  than  the  newspaper 
advertisement.  Other  methods  may  have  their  good 
points,  but  none  possess  the  universality  and  general 
utility  of  the  former.  There  is  the  widest  publicity  at 
the  smallest  cost  and  the  newspaper's  influence  is  to-day 
paramount  in  the  home. 

So  few  booksellers,  however,  make  use  of  newspaper 
publicity  that  the  public  scarcely  hears  of  "  Books  for 
Christmas."  What  wonder,  then,  that  "Silverware  for 
Christmas,"  "Jewelry  for  Christmas,"  or  "China  for 
Christmas"  usurp  the  place  that  books  may  well  take  ? 
Examine  any  newspaper  during  the  weeks  preceding 
Christmas  and  scores  of  advertisements  of  everything  but 
books  will  be  found  in  its  columns. 

Booksellers  will  have  to  wake  up  and  bestir  them- 
selves. If  individual  advertising  is  possible,  so  much  the 
better.  But  what  is  advocated  here  is  collective  adver- 
tising, either  in  place  of  or  over  and  beyond  individual 
advertising.  The  combined  publicity  of  all  the  booksellers 
of  a  locality  centred  on  "Books  for  Christmas"  will  mean 
a  lot.  It  will  cost  the  individual  dealer  very  little  and 
it  will  create  a  wide  publicity.  Here  and  there  it  will 
frequently  serve  to  suggest  ideas  to  bewildered  Christ- 
mas shoppers,  and  the  bookstore  will  become  a  more 
popular  centre  for  people  in  search  of  holiday  gifts. 

The  form  that  this  collective  advertising  is  to  take 
may  well  be  left  open  for  discussion.  No  hard  or  fast 
rules  can  be  set  down,  as  what  may  produce  successful 
results  in  one  locality  and  through  one  medium,  may  be 
unsuccessful  elsewhere.  But  the  central  idea  must  be 
"Books  for  Christmas,"  and  the  advertisers  should  en- 
deavor to  make  this  idea  as  alluring  as  possible. 
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In  some  instances  it  has  been  found  that  the  simple 
expression  "Why  not  books  for  Christmas  1"  set  in  a 
border  and  run  in  different  parts  of  a  paper,  pro- 
duced good  results.  For  instance,  suppose  a  twelve-inch 
space  were  purchased  from  the  local  publisher  and  twelve 
of  these  little  ads.  prepared.  These  might  be  placed  in 
twelve  different  positions,  thereby  guaranteeing  that  the 
reader's  attention  will  be  caught  by  the  expression 
several  times. 

Or  the  advertisement  may  be  a  little  larger  and  more 
pretentious,  in  which  case  good  position  in  the  paper  will 
be  necessary.  Or  the  advertising  may  take  the  form  of 
readers,  praising  up  books,  emphasizing  their  worth  and 
their  cheapness  and  skilfully  hinting  at  their  usefulness 
for  Christmas  gifts.  All  these  methods  have  been  tried 
with  success  in  different  places. 

Booksellers  must  get  together.  The  sooner  petty- 
jealousies  and  suspicions  are  obliterated,  the  better,  and 
here  is  an  opportunity  to  show  the  value  of  combination. 
The  advertising  can  be  impersonal,  in  which  case  no 
complaints  that  one  bookseller  is  profiting  at  the  expense 
of  another,  are  possible.  If  any  dealer  is  impressed,  after 
reading  this  article,  by  the  common-sense  notions  which 
it  aims  to  instil,  let  him  speak  to  his  neighbor  about  it 
and  ask  him  if  he  has  read  the  article.  Attention  having 
been  directed  to  it,  the  desire  to  follow  out  some  of  tha 
suggestions  contained  in  it,  may  follow-,  to  the  general 
advantage  of  the   bookselling  trade. 


At  an  early  hour  in  the  morning  of  Saturday,  Sep- 
tember 28th,  fire  broke  out  in  the  building  occupied  by 
the  Carter-Crume  Company,  and  the  Morton  Companv, 
check-book  manufacturers,  Toronto.  The  loss  to  the 
Carter-Crume  Company  is  said  to  aggregate  $15,000,  and 
the  Morton  Company,  $6,000,  both  covered  by  insurance. 
Ninety  people  are  thrown  out  of  work  for  a  short  period. 
The  cause  of  the  fire,  it  is  thought,  was  through  defec- 
tive electric  wiring.  The  flames  were  mostly  confined  to 
the  upper  storey,  the  damage  below  being  done  by  water. 
The  building  is  owned  by  James  Brown,  and  was  dam- 
aged to  the  extent  of  about  $5,000. 
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A   CANADIAN  WINDOW. 

■On  this  page  is  shown  an  illustration  of  a  window 
display  made  by  II.  S.  Porter,  the  Lindsay  bookseller 
and  stationer,  showing  Eaton-llurlbut's  fine  papers.  An 
inspection  of  the  window  shows  an  artistic  arrangement 
of  the  materials  at  the  disposal  of  the  window  dresser. 
Other  dealers  might  well  study  the  effects  secured  and 
make  use  of  some  of  the  ideas  employed  by  Mr.    Porter. 


A  STATIONER  HONORED. 

Honorable  J.  D.  Holland,  of  J.  B.  Holland  &  Fils, 
Montreal,  was  elected  president  of  the  Canadian  Manu- 
facturers' Association  on  the  27th  of  September. 

Hon.  Jean  Damien  Rolland  is  the  eldest  son  of  the 
late  Hon.  Jean  Baptiste  Rolland,  senator.  He  was  born 
at  Montreal'  on  February  23,  1841  and  educated  at  the 
Christian  Brothers'  School  and  at  St.  Mary's 
(Jesuit)  College,  Montreal.  In  1857  he  commenced  his 
commercial  career  as  a  clerk  in  the  extensive  book,  paper, 
and  fancy  goods  house    established  by  his  father  in   1842. 


Finance  Committee,  resigned  his  seat  of  Saint  Antoine 
Ward,  in  his  favor.  He  accepted  and  remained  in  that 
position,  but  retired  from  the  city  council  in  1893. 


THE  WATERMAN  EXHIBIT. 

The  exhibit  of  the  L.  E.  Waterman  Company,  New 
York  and  Montreal,  is  proving  to  be  one  of  the  most  in- 
teresting at  the  Jamestown  Exposition.  Herewith  is 
shown  a  picture  of  their  exhibit,  which  is  located  in  the 
Interior  Court  of  the  Liberal  Arts  building.  In  this 
booth  is  shown  the  full  process  of  the  manufacture  of 
Waterman's  Ideal  fountain  pen.  The  space  occupied  is 
directly,  opposite  the  main  entrance,  and  the  unique  con- 
struction and  tasteful  decorations  of  the  booth  demand 
great  attention. 

The  booth  itself  is  a  dome  of  stained  glass,  repre- 
senting the  northern  continents  of  the  world.  This  is 
upheld  by  four  gigantic  filigree  pens,  which  are  identical 
in  every  respect  on  a  general  scale  with  their  most  popu- 
lar  style  holders.     The   draperies   and  carpets   are  of  dark 
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Window  Display  by  R.    S.   Porter,   Lindsay. 


and  was  admitted  partner  in  1859.  The  firm  was  then 
known  as  J.  B.  Rolland  &  Fils,  and  not  long  afterwards 
he  became  the  head  of  that  concern. 

The  mills  of  the  Rolland  Paper  Co.  (of  which  he  is 
the  president),  at  Saint  Jerome,  are  among  the  finest  in 
the  Dominion.  They  furnish  employment  to  a  large  lum- 
ber of  hands  and  are  said  to  be  the  only  mills  in  Canada 
where  tub-sized  and  loft-dried  papers  are  manufactured. 

Mr.  Rolland  has  taken  a  very  active  part  in  municipal 
affairs.  From  1872-1876  he  was  a  member  of  the 
Hochelaga  Town  Council,  and  mayor  from  1876-1879.  On 
the  annexation  of  Hochelaga  to  Montreal  in  1882  he  be- 
came a  member  of  the  Montreal  City  Council  as  alderman 
for  the  same  Hochelaga  ward  until  the  close  of  the  term 
of  1891.  While  chairman  of  the  Finance  Committee 
dining  the  last  years  of  that  period,  he  discharged  the 
duties  connected  with  the  position  with  such  honest  and 
skilful  ability,  that,  having  been  defeated  in  his  own 
ward  of  Hochelaga,  on  a  labor  question,  at  the  elections 
of  1892,  Alderman  Shorey,  considering  how  valuable  his 
services   were,    at    this     time,     to     the    presidency    of   the 


green  plush,  and  the  furniture  of  black  leather  and  Flem- 
ish oak,  to  harmonize.  The  interior,  although  simple,  is 
effective  and  cool  in  appearance.  On  exhibition  may  tie 
seen  everything  in  the  line  of  fountain  r.ens,  from  the 
plain  styles  at  $2.50  and  upwards,  to  the  most  elaborate 
pens,  studded  with  precious  stones.  Among  the  latter 
are  some  remarkably  tine  productions.  A  miniature  rub- 
ber-turning plant  is  also  in  operation,  showing  the  great 
care  in  producing  absolutely  ink-tight  barrels. 

To  those  visiting  Jamestown  a  call  at   the  Waterman 
booth    would    prove   both    interesting    and    valuable. 


The  Musson  Book  Co.  have  just  ready  a  Canadian  edi- 
tion of  "The  Lady  of  the  Decoration,"  by  Francis  Little. 
This  short  novel  was  issued  by  the  Century  Co.,  in  April, 
L906,  and  at  first  the  sale  was  very  small.  Hut  it  has 
increased  on  the  merits  of  the  book,  until  last  month  it 
was  reported  to  be  the  best  seller  in  the  United  States. 
The  book  tells  the  absorbing  story  of  a  young  woman's 
life  in  a  series  of  remarkably  clever  letters. 
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POOLE    PUBLISHING    CO.    FAILS. 

The  Poole  Publishing  Company,  Limited,  Church  St., 
Toronto,  have  been  forced  to  Cease  business.  The  com- 
pany assigned  to  Mr.  Osier  Wade,  with  liabilities  from 
$35,000  to  $40,000,  and  the  assets  run  from  $25,000  .to 
$30,000.  The  company's  business  was  that  of  manufac- 
turing publishers,  and  they  were  engaged  at  the  time  of 
failure  in  publishing  a  Dominion  of  Canada  Directory.  It 
is  said  funds  ran  short  and  the  company  placed  adver- 
tising contracts  and  orders  for  directories  with  the  hank- 
as  collateral  security  for  advances.  The  hank  finally  re- 
fused to  advance  money  on  contracts,  and,  because  of 
financial  stringency,  the  company  was  forced  to  the  wall. 

.J.  M.  Poole,  president  of  the  company,  has  been  unfor- 
tunate in  several  business  ventures,  lie  seems  to  have  been 
lacking  in  practical  ability  to  look  after  the  details  of  his 
schemes,  being  fertile  in  ideas  and  a  good  promoter,  but 
failing  to  carry  out  his  plans  to  satisfactory  issues.  It 
is  asserted  that  lie  has  been  able  to  interest  a  lot  of 
prominent   men   in   his   company    to   the   extent    of   several 


very    "smoothly"    written.     The    following    is    an    extract 
taken  from  it  : 

"This  company  has  a  paid-up  capital  of  $12,000.  Us 
shareholders,  in  addition  to  prominent  business  men,  in- 
clude hankers,  doctors,  professors,  ministers,  and  prin- 
cipals and  teachers  of  colleges  and  schools.  The  expan- 
sion of  business,  to  kce;,  pace  with  Canada's  growing 
time,  calls  for  more  capital.  The  company,  therefore, 
now  oilers  for  sale  100  shares  of  its  capital  stock  of  the 
par  value  of  $50  each.  With  the  increased  capital  thus 
afforded,  the  directors  expect  to  be  able  to  declare  a 
dividend  of  10  per  cent,  on  both  the  preferred  and  com- 
mon stock  at  the  end  of  the  fiscal  year.  The  result  of 
the  past  three  years'  business,  and  the  overcoming  of  the 
obstacles  incidental  to  the  thoroughly  establishing  of 
ever}  business,  demonstrates  the  ability  of  the  manage- 
ment to  achieve  this  result.  The  turnover  for  1906  was 
KtiO,ooo,  being  50  per  cent,  increase  over  1905.  A  similar 
increase  is  expected  for  1007." 

Mr.    Poole,    it    is    said,    never   employed   a   bookkeeper 
lie    looked    after    that    part    of    the   business   himself,    espe 


'he   Waterman    Kxhibit   at    Jamestown   Exposition. 


thousands    of   dollars,    as    well   as   quite   a   number   of    his 
employes. 

One  of  Mr.  Poole's  early  ventures  was  the  Consolidat- 
ed Pulp  and  Paper  Company,  which  assigned  and  left-  a 
number  of  unsecured  creditors.  The  Poole-Stewart  Co., 
I  imited,  or  the  Hook  .Supply  Company,  was  the  next 
linn  thai  Mr.  Poole  was  interested  in.  This  business  was 
destroyed  in  the  big  tire  of  1904,  at  a  time,  it.  is  said, 
when  it  was  on  the  verge  of  collapse.  The  Poole  Pub 
lishing  Company  was  then  organized,  with  a  capital  of 
$40,000,  which  was  subsequently  increased  to  $100,000. 
The  directors  of  the  company  were,  John  M.  Poole,  presi- 
dent ;  J.  K.  Johnston,  secretary  ;  William  (ioldie  and  10. 
T.    Corkill,   directors. 

The  building  owned   and   occupied  by   the   Poole   Com- 
pany,  on   Church   street,   is   a  three-storey  stricture,    with 
epiite   a   large   frontage   and,    judging   by    the   illustrations 
in    the    prospectus    issued      by    them,      it    contains    a    well 
equipped  plant.    They  have  a   large  stock   room  and  bind 
erv,   and   on    the  ground   floor,   two  linotype  machines. 

It    is    not   surprising   that  they   succeeded   in   getting     a 
goodly    number    of    shareholders,    for    the    prospectus      is 


cialh    the   financial   end   of     it.    This     department    of   the 

business  seems  to  be  all  awry,  and  it  is  impossible  to 
arrive  at  a  clear  state  of  affairs  in  Mr.  Poole's  absence. 
He  has  not  been  seen  since  the  winding-up  order  was 
granted,  and,  it  is  understood,  that  he  is  somewhere 
across  the  border. 

To  what  extent  publishers  in  New  York  and  else- 
where are  involved  is  not  known  in  the  trade,  but  likely 
they  have  been  watching  matters  closely  and  not  allow- 
ing credit  to  any  extent. 


Mr.  Percy  Hutson,  director  of  the  Pictorial  Post  Card 
Co.,  Limited,  London,  Ens-land,  publishers  of  "The  Em- 
pire Series"  of  post  cards,  is  at  present  on  a  business 
trip  to  America.  He  is  booking  orders  from  wholesale 
firms  for  next  year's  view  cards,  which  he  is  offering-  to 
print  at  specially  attractive  prices.  His  firm  are  one  of 
the  few  English  houses  using  the  gelatine  process.  Ac- 
cording- to  Mr.  Hutson.  the  i><i-,t  card  boom  in  England 
has  dropped  and  next  year  will  witness  a  return  to  nor 
mal  conditions. 
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What  Is  Good  Stationery  Advertising? 

By  W.    F.    Ralph 


Some  post-summer  lassitude  must  have  permeated  the 
hones  of  Canadian  stationers,  or  I  would  certainly  have 
been  more  successful  in  my  attempt  to  locate  a  few  sta- 
tionery  store   ads.    upon     which     to   exercise   my   critical 

I ,,  t 


Wall 
Papers 


This  is  a  good  time  to  re-decorate.       Paper  ♦ 
t  hangers  and  painters  are  over  the   Spring  rush, 
»  and  can  give  your  orders  prompt  attention.  Our 
stock  of  WALL  PAPERS   and  DECORATIONS 
IS   VERY  COMPLETE,   and  invites   inspection. 


CARLISLE 


BROS.  &  CO.  i 


Carpets. 


Curtains. 


>  We  close  Wednesday  afternoons  during  July  and  2 
♦  August.  4» 

<»     Tel  126  ST.  PAUL  STREET      4 

it  i 

Z  ST.  CATHARINES  2 

faculty.  I  recently  went  on  a  still  hunt  through  ahout 
forty  Canadian  papers — hoth  dailies  and  weeklies — and  suc- 
ceeded in  finding  but  two  likely  ads.,  and  one  of  the  two 
was  a  wall  paper  ad.  Hard  luck  !  I  shall  have  to  get 
down  to  business  without  being  able  to  produce  many 
practical  illustrations  to  work  from. 

What's  the  cause  of  business  dullness,  anyway  ?  Won- 
der if  some  of  it  isn't  due  to  lack  of  advertising  ? 
Wouldn't  be  surprised  at  all.  One  doesn't  expect  to  sec 
a  stationery  store  ad.  making  as  much  of  a  splash  as 
that  of  a  big  department  store.  Good  thing,  perhaps. 
The  man  who  makes  a  great  big  splash  sometimes  gets 
lost  in  the  spray. 

Some  ads.  remind  me  of  Coney  Island.  There  you  see 
the  barkers  who  have  yelled  so  loudly  and  consistently 
that  they  have  no  voices  left  to  speak  of — just  a  sort  of 
an  asthmatic  wheeze  like  a  fog-horn  gone  crazy.  Retail 
advertising  ought  to  be  everlastingly  fresh  and  new.  It 
ought  to  be  persistent,  without  any  trace  of  staleness. 
It  ought  to  hit  a  chord  in  some  buyer's  breast  every 
time. 

Take  the  wall  paper  ad.  reproduced  on  this  page.  The 
title  is  bound  to  strike  a  human  chord.  As  a  man  said 
in  Profitable  Advertising  recently,  "If  you  put  the  word 
'Rheumatism'  prominently  at  the  top  of  an  ad.,  it's  bound 
to  catch  the  eye  of  every  man  who  is  in  the  habit  of 
feeling  rheumatic  pains."  Same  way  with  anything  else. 
An  eye-catching  phrase  is  not  much  good  unless  it  con- 
veys  a    point    of   human   interest. 


"Wall  Papers"  is  simple  and  quite  common  But,  be 
it  remembered,  its  place  in  the  newspaper  was  far  from 
that  occupied  by  anything  with  a  similar  title.  Immedi- 
ately "Wall  Papers"  caught  the  eye  of  any  person  who 
had  such  a  subject  at  all  in  his  mind,  his  interest  was, 
to  a  certain  extent,  awakened.  With  the  awakening  of 
interest  the  duty  of  a  heading  is  well  done.  Then  fol- 
lows a  point  which  continues  the  interest  that  has  been 
awakened  by  the  headline.  "This  is  a  good  time  to  re- 
decorate." That's  a  statement.  Why  is  it  a  good  time 
to  re-decorate  ?  Because  "Par.erhangers  and  painters  are 
over  the  spring  rush,  and  can  give  your  orders  prompt 
attention."  Good  argument,  well  put.  On  the  whole,  that 
wall  paper  ad.  is  all  that  could  be  desired.  It  has  all 
the  good  points  going  to  make  up  a  good  ad.  Of  a  gen- 
eral line  of  goods. 


Quich  Clear-Out 
of    SKeet     Music 

Odds   and   ends   of     popular   pieces,    clearing    at 
early  closing  price .* 2  for  5c 

Holiday   Reading 

Paper  Books,  back  numbers  of  magazines, 
slightly  rubbed  sixpenny  novels,  mottoes  suit- 
able for  summer  cottages,  etc.  Clearing 
these  at  early  closing  price,   5c.  each  OC 

or 6  for  .ZO 

Bibles  Low  Priced 

Beautiful  Pocket  Bible — Clear  type,  good 
paper,  French  Morocco  binding,  red  under  gold 
edges,  yapped,  maps,  silk  book  mark,  Cambridge 
University  Press  edition.  These  handsome  Qr 
Bibles,    Saturday,  at  early  closing   price '"« 

Stationery 

Pencils—Extra  fine  quality  lead,  11.  B.  grade, 
Clearing  at,  per  dozen .9 

Sphinx  Lead  Pencils— A  finely  finished  high- 
grade  pencil,  of  finest  graphite.  Nickel  and  rub 
ber  tip.    Clearing  at,   per  dozen 14 

Victorian  Writing  Tablet — The  best  pad  of 
100  sheets  (guaranteed)  of  linen  paper  for  the 
money   we  know  of.     Large   size.    Each....  ,7 

Boxed  Paper  and  Envelopes — Dainty  station- 
ery, in  neat,  attractive  boxes.  Clearing  out 
odd  lots     at  early  closing  price,  per  box..  .9 

— Main  Floor — James  Street — 


We  reproduce  another  ad.  which  was  culled  from  the 
Brampton  Conservator.  It  isn't  a  very  good  ad.  In  fact, 
it  is  not  much  more  than  a  business  card — and  the  ad- 
dress isn't  given  at  that.  It's  an  ad.  of  the  indefinite 
variety,   and   could   hardly  be  calculated   to  pull  business. 
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It  merely  succeeds  in  telling  the  reader  that  T.  Thauburn 
runs  a  Brampton  Book  Store,  where  certain  things  may 
be  had.  The  word  "Books"  in  type  of  about  double  the 
size,  would  have  been  a  better  heading. 

In  the  stationery  trade,  leaders  are  as  necessary  a 
stimulant  to  trade  as  they  are  to  dry  goods  establish- 
ments. Some  people  imagine  that  a  leader  must  neces- 
sarily be  an  offer  of  something  with  all  the  profit  off.  Not 
by  any  means.  Cut  your  profit  down  some  on  a  slow- 
selling  line,  and  let  the  people  know  about  it.  Make  a 
leader  of  it.  Talk  about  it  interestingly  in  a  generous 
piece  of  advertising  space.  The  main  function  of  a  re- 
duced price  leader  is  an  advertising  one.  It's  calculated 
to  bring  the  people  out.  It's  a  slight  concession  to  the 
bargain  instinct  and  is  sure  to  appeal  to  a  large  number 
of   people. 

Advertising  talk  about  a  reduced  price  leader  should 
have  a  strong  dash  of  economy  argument  in  it.  Especial- 
ly in  the  case  of  a  household  article,  such  as  crockery. 
It  appeals  to  the  money-saving  instinct  which  forms  an 
important  part  of  every  good  housewife. 


f-i"i"i-i"i"i"i"i-i"i"i"i"H:"i"i"i"i"i"i"i"i"i"i"i"^  f 


Brampton 

Booh 

Store 


Magazines 

A  full  line  of  popular  magazines,  weeklies  and 
monthlies.     Popular  lines  at  popular  prices. 

— Fancy  Goods  — School  Supplies 

— Leather  Goods  — Books  and  Toys 

—  Wools  and  Embroidery  Silks 

— Sporting  Goods 

— Butterick's  Patterns 

— Latest  Novelties  in  Fancy  Goods 


T.  Thauburn,  Brampton 

-i-i-t-i-i-i-i-i-i-i-i-i-i-i-i-i-i-i-i-i-i-i-i-i-i-i-i- 


Take  the  T.  Eaton  Co.  stationery  ad.,  which  we  re- 
produce. It's  a  firm  which  doesn't  believe  in  letting 
goods  get  moldy  on  the  shelves.  Incidentally,  the  ad.  is 
a  good  example  of  an  attractive  layout.  Headings,  par- 
ticulars and  prices — all  given  thought  and  arrangement. 
Each  heading  is  calculated  to  appeal  to  a  certain  class 
of  buver— and  does  it. 


A  PRACTICAL  ILLUSTRATION. 

A  stranger  visiting  a  city  recently  had  occasion  to 
buy  a  box  of  paper,  ink  and  pens.  He  traveled  along  one 
of  the  business  streets  and  was  seen  to  pass  two  sta- 
tionery stores  without  entering.  He  entered  the  third 
and  bought  about  a,  dollar's  worth  of  articles.  When 
questioned  why  he  had  passed^  the  first  two  stores,  which 
were  more  convenient  for  him  to  enter,  he  replied  that 
when  buying  any  article  in  a  strange  town  he  always 
looked  at  the  windows  and  if  they  were  unclean  he  kept 
walking  until  he  found  an  attractive  store.  He  consid- 
ered  the   chances  of  securing  clean  goods   rather  poor  in 


a  store  where  the  proprietor  did  not  care  for  his  win- 
dows. This  is  a  simple  hint  which  all  stationers  should 
observe. 


RIGHT  OF  WAY  IN  CANADA. 

A  dramatized  version  of  Sir  Gilbert  Parker's  "The 
Right  of  Way"  is  being  presented  this  month  in  Canada 
by  one  of  Klaw  &>  Erlanger's  companies.  The  play  is  bill- 
ed for  Montreal  the  week  of  Oct.  7  ;  Toronto,  week  of 
Oct.  14  ;  Ottawa,  Oct.  21,  22  and  23  ;  Hamilton,  Oct.  24 
and  25,  and  London,  Oct.  2(1.  Booksellers  in  these  cities 
should  make  it  a  point  to  have  a  good  supply  of  the  book- 
on  hand,  as  the  presentation  of  the  play  will  stimulate 
interest  in  Sir  Gilbert's  famous  story. 


NOTES. 

Homer  Merriam,  head  of  the  G.  and  C.  Merriam  Co., 
of  Springfield,  Mass.,  recently  celebrated  his  94th  birth- 
day in  sound  health.  Though  not  .actively  managing  the 
company,  he  still  holds  a  large  part  of  the  capital  stock. 

James  Morgan's  "Theodore  Roosevelt  :  the  Boy  and 
the  Man,"  which  has  just  been  published  by  the  Macmil- 
lan  Co.,  is  primarily  a  story  for  boys.  Mr.  Morgan  has 
dwelt  more  fully  than  any  other  of  the  President's  bio- 
graphers on  his  early  years. 

The  previously  announced  paper  editions  of  "The  Sil- 
ent Places"  and  "The  Blazed  Trail,"  by  Stewart  Edward 
White,  will  be  ready  this  month.  In  their  tasty  covers, 
these  books  should  have  a  strong  sale  at  25  cents.  Mc- 
Leod  &  Allen  are  the  publishers. 

This  month  will  witness  the  publication  of  the  ma- 
jority of  the  titles  on  William  Briggs'  autumn  list.  About 
the  15th  will  appear  "The  Halo,"  by  Baroness  von  Hut- 
ten.  On  the  10th,  "The  Stooping  Lady,"  by  Maurice 
Hewlett,  is  due.  "Mother,"  by  Owen  Wister,  will  appear 
on  the  15th.  "My  Lady  Caprice,"  by  Jefiery  Farnol,  is 
also   announced   for  publication  on   that   date. 

Mr.  Campbell  N.  Moody,  M.A.,  missionary  in  For- 
mosa, has  written  a  book  entitled  "The  Heathen  Heart," 
giving  an  account  of  the  missionary  work  among  the 
Chinese  of  Formosa,  in  which  he  raises  many  points  of 
interest  on  the  work  of  foreign  missions  generally.  The 
book  will  shortly  be  published  by  Oliphant,  Anderson  & 
Ferrier. 

Halliwell  Sutcliffe  is  engaged  on  a  new  novel  called 
"Toward  the  Dawn."  It  deals  with  life  in  the  Yorkshire 
hills  and  moorlands  during  the  first  half  and  middle  of 
the  nineteenth  century,  and  gives  some  striking  charac- 
teristics of  what  was  then  a  very  isolated  part  of  Eng- 
land.   Mr.  Murray  is  publishing  the  book. 

M.  W.  Waitt  &l  Co.,  of  Vancouver,  B.C.,  with  over 
13,000  square  feet  of  floor  space  entirely  taken  up  with 
their  goods,  and  the  most  modern  facilities  for  the  hand- 
ling of  everything  in  their  line,  may  justly  claim  to  have 
in  their  new  music  house  at  558  Granville  street,  one  of 
the  best  establishments  in  Canada.  Five  big  floors  are 
taken  up  in  the  storing  of  phonographs  and  accessories, 
pianos,  organs,  music  and  everything  that  goes  to  make 
a  complete  music  store.  One  of  the  features  of  the  store 
is  the  system  of  handling  the  deiicate  phonograph  records. 
Each  is  stored  in  a  little  receptacle^  and  these  alone  take 
up  nearly  two  floors.  Pianos  of  several  standard  makes, 
organs,  and  musical  records  occupy  two  more  floors,  and 
the  fifth  is  used  for  a  big  repair  shop.  Altogether  the 
store  is  a  credit  to  the  business  enterprise  of  the  firm. 
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MONTHLY   REPORTS 
FROM  TRADE   CENTRES 


ST.  JOHN,  N.B. 


Trade  Conditions  Satisfactory— A  New      Magazine — Im- 
provements in  Hall's  Store. 

St.    John,   N.B.,   Oct.   1,   1907. 

St.  John  dealers  feel  quite  satisfied  with  the  business 
of  the  past  few  months.  The  tourist  trade  this  summer, 
it  is  stated,  has  been  fully  up  to  the  mark  of  previous 
years,  if  not  a  little  ahead.  There  was  a  good  demand 
for  souvenir  goods,  such  as  pottery,  jewelry,  books,  etc., 
and  stocks  of  these  goods  were  pretty  well  depleted. 
Christmas  goods  are  arriving  now  and  will  be  made 
ready  for  placing  on   the  counters. 

A  new  magazine  which  has  been  issued  in  September 
is  the -New  Brunswicker,  and  the  booksellers  are  pushing 
the  sales  because  it  is  a  home  product.  The  publisher 
is  W.  E.  Skillen,  of  St.  Martins,  and  the  magazine  is  a 
very  interesting  and  attractive  periodical.  Mr.  Skillen 
aims  at  making  the  New  Brunswicker  a  home  magazine 
which  will  be  found  at  every  fireside  in  the  province. 
Judging  from  the  first  number,  if  bright,  clean,  interest- 
ing reading  matter  will  commend  it  to  the  people,  it  has 
come  to  stay. 

Hall's  bookstore  is  being  improved  by  the  addition  of 
a  large  and  roomy  salesroom  on  the  second  floor.  The 
new  room  will  give  Hall's  about  double  their  present 
store  space. 

The  sale  of  souvenir  post  cards  continues  very  heavy 
and  the  dealers  predict  that  picture  post  cards  will  be 
increasingly  popular  for  some   time  to  come. 

Douglas  S.  Biggs,  the  well  known  representative  of 
Warwick  Bros.  &  Rutter,  of  Toronto,  was  married  on 
Sept.  14  to  Miss  Margaret  E.  Rodd,  of  Amherst.  Miss 
Rodd  was  formerly  in  the  stationery  business  in  Am- 
herst. They  will  make  their  home  in  the  Nova  Scotia 
town. 

Rudyard  Kipling,  who  is  now  visiting  Canada,  has 
been  invited  to  address  the  Canadian  Club  here,  but  it 
is  not  yet  known  whether  or  not  he  can  do  so. 

Bedford  Dixon,  Thomas  R.  Anderson,  J.  H.  Secord, 
C.  C.  Avard,  Frank  Cole,  Henry  Knapp  and  C.  N.  Beal 
are  seeking  incorporation  as  the  Sackville  Paper  Box 
Company,   with   a  capital  of  $20,000. 

J.  &  A.  McMillan,  of  this  city,  have  issued  a  very 
attractive  booklet  of  views  of  interesting  places  about 
the  city.  The  title  is  "Picturesque  St.  John.  N.B."  It 
is   being  sold   by   the   principal   booksellers. 

M.  O.  Hammond,  of  the  staff  of  the  Toronto  Globe, 
and  Newton  McTavish,  of  the  Canadian  Magazine,  were 
in  the  city  last  month,  in  the  interests  of  their  pub- 
lications. 


MONTREAL. 

Preparations  for  Christmas    Trade — Some    Good    Books 
Issued  to  the  Public— Trade  Continues  Active. 

Montreal,  Oct.   :•(,   1907. 
Booksellers    ale   busy    and    fall    trade    is    in    full    swing. 
Since   the   public   school    openings,    towards   the   beginning 
of   last    month,    trade  has   been   extremely   active,   beginning 


with  school  books  and  other  school  requisites,  and  gradu- 
allv  branching  oft  with  the  falling  off  of  school  books,  etc., 
into  regular  fall  supplies.  All  the  merchants  approached 
report  Inning  had  an  excellent  season  for  school  books 
and  other  necessaries  required  by  school  children.  Just 
now  merchants  are  making  all  necessary  preparations  for 
the  Christmas  and  holiday  trade.  Christmas  supplies,  in 
the  way  of  calendars  and  Christmas  cards,  etc.,  have 
been  ordered,  and  most  firms  expect  to  have  all  lines  in 
stock  and  on  display  on  or  about  the  first  of  November. 
The  tourist  trade  has  been  very  satisfactory  during 
the  nast  summer  season,  large  St.  Catherine  street  stores 
and  other  local  establishments  reporting  a  big  turnover 
in  picture  post  cards  and  various  lines  of  souvenir  novel- 
ties. 

The  sale  of  fountain  pens  is  on  the  increase  year  by 
year.  It  is  seldom  you  see  a  business  man  without  one. 
Further,  doctors  find  this  article  quite  a  convenience  m 
making  out  prescriptions  while  on  their  daily  calls.  Since 
the  opening  of  the  different  colleges,  in  September,  there 
has  been  a  steady  demand  for  all  makes,  especially  of 
good  manufacture.  Of  late  the  better  pens  have  been  in 
more  request  than  formerly,  the  public  in  general  are  be- 
ginning to  find  that  one  good  pen  gives  more  satisfactioi, 
than  three  of  a  cheaper  variety. 

The  picture  post  card  business,  while  bringing  good 
profits  to  the  merchant,  during  the  summer  months, 
showed  a  very  marked  increase  during  the  last  few  weeks. 
People  returning  from  summer  holidays  are  all  some 
what  busily  occupied  in  sending  souvenir  cards  to  the 
numerous  friends  whose  acquaintances  they  ha\e  made; 
during  summer  vacation.  The  demand  for  local  views  b  is 
fallen  somewhat  behind  of  late.  The  feeling  just  now 
seems  to  he  towards  fancy  novelty  cards,  and  all  cards 
pertaining  to  the  holiday  trade.  Comic  cards  are  expect- 
ed to  sell  well  from  about  the  15th  till  the  end  of  the 
mon1  h. 

In  the  book  field,  in  retail  realms,  there  is  quite  a 
large  demand  for  "The  Weavers,"  by  Sir  Gilbert  Parker, 
published  by  Copp,  Clark.  "Satan  Sanderson,"  by  II.  E. 
Rives,  published  by  McLeod  &  Allen,  is  also  quite  active. 
This  book  promises  to  become  very  popular.  "The  Young 
er  Set,"  by  Robt.  W.  Chambers,  [.ublished  by  McLeod  & 
Allen,  continues  in  splendid  request.  The  Montreal  News 
Co.  have  a  very  good  thing  in  "Beatrix  of  Claire."  "The 
Port  of  Missing  Men,"  by  Meredith  Nicholson,  still  con 
tinues  to  have  ready  sales.  There  seems  to  be  a  renewed 
interest  for  Antonio  Fogazzaro's  works. 

H.  H.  Hebb,  traveler  for  the  L.  E.  Waterman  Co., 
Montreal,  started  towards  the  middle  of  the  month  on 
an. extended  business  trip  to  the  Pacific  coast.  Mr.  Hebb 
is  taking  orders  for  the  Christmas  trade.  He  expects  to 
return  about  the  first  of  December,  when  he  will  immedi- 
ately leave  for  St.  John  and  Halifax.  John  N.  Mai  lev. 
with  the  same  firm,  has  left  on  his  fall  and  Christmas 
trip  through  Ontario.  A.  R.  Whimby,  also  with  above 
firm,  will  be  leaving  shortly,  when  he  will  work  the 
Province  of  Quebec. 

The  John  Britnell  firm,  booksellers,  Toronto, i  have 
been  granted  a  charter  incorporating  them  as  a  limited 
company.  The  names  of  the  charter  members  are  :  John 
Britnell,  Alice  Hasselman  and  Julia  Emma  Gardner, 
Sarah  Britnell  and  George  Macgregor  Gardner.  The  com- 
pany  are  to  deal  in  new  and  second-hand  books,  engrav- 
ings, pictures,  bric-a-brac,  curios,  etc.,  the  share  capital 
of  the  company  to  be  $39,500,  divided,  into  8,950  shaves 
of  $111  each  The  provisional  directors  of  the  company 
are  :  Alice  Hasselman,  Sarah  Britnell  and  George  Mac- 
gregor Gardner. 
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Some  Thoughts  on  Giving  Premiums 

Is  It  Advisable  ? 


(living  away  premiums  in  order  to  induce  the  public 
to  spend  more  money,  and  to  spend  it  at  a  particular 
place,  has  came  to  be  looked  upon  with  considerable 
suspicion  by  many  retailers.  1'ossibly  this  suspicion  has 
been  caused  by  the  at  one  time  widespread  prevalence  of 
the  universal  trading  stamp  idea.  The  universal  trading 
stamp  as  a  means  of  giving-  premiums,  quite  natural  ly 
kills  itself.  If  it  is  not  altogether  dead  yet,  it  only  exists 
in  a   senile  state  in  a  few  communities. 

The  trouble  with  the  trading  stamp  idea  was  that  it 
universalized  a  plan  which,  for  genuine  success,  must  de- 
pend upon  individual  and  somewhat  spasmodic  applica- 
tion. Suppose,  for  instance,  there  are  a  hundred  mer- 
chants in  a  certain  community.  A  trading  stamp  artist 
comes  along  with  a  plan  to  sell  trading  stamps  to  each 
merchant,  and  to  furnish  a  certain  line  of  gift  goods  to 
the  customers  of  the  merchants  upon  presentation  of 
varying  numbers  of  stamps.  Eighty  of  the  hundred  mer- 
chants fall  in  with  the  plan.  For  awhile  the  eighty  mer- 
chants do  a  little  more  business,  at  the  expense  of  the 
twenty  who  refused  to  adopt  the  plan.  Rut,  before  long, 
the  eighty  merchants  begin  to  realize  that  they  are 
losing  money.  This  is  quite  natural,  because  the  public, 
getting-  trading  stamps  almost  everywhere,  come  to 
look  upon  them  as  a  necessary  part  of  every  purchase 
they  make.  Instead  of,  as  at  ficst,  looking  upon  them  as 
a  special  gift  to  induce  them  to  trade  at  a  particular 
store,  they  realize  that  they  can  trade  anywhere  in  the 
town  and  still  get  stamps. 

When  the  buying  public  reaches  this  stage  of  opinion, 
the  plan  becomes  a  rank  failure  and  a  source  of  dead  loss 
to  every  merchant  concerned  in  it.  Tt  means  that  the 
cost  of  the  trading  stamps  must  be  deducted  from  the 
profit  of  every  article  sold  with  a  trading  stamp  thrown 
in,  without  the  least  corresponding  increase  in  the  vol- 
ume of  sales.  The  universal  giving  away  of  a  premium, 
uniform  in  the  case  of  the  majority  of  a  community's 
merchants,  defeats  itself  because  of  its  very  uniformity. 

But  although  the  trading  stamp  plan  is  so  obviously 
a  failure,  the  plan  of  occasionally  giving  away  a  premium 
of  some  real  value,  is  a  very  sure  way  of  increasing  t  he- 
sales  of  individual  merchants.  Premium  giving  is 
acquiesced  in  even  by  merchants  who  loudly  decry  it 
The  cash  discount  which  a  retailer  gets  by  paying  his 
jobber's  or  manufacturer's  account  within  the  specified 
time,  is,  in  essence,  a  premium  given  by  the  wholesaler 
to  the  retailer.  It  is  an  obvious  fact,  that  if  a  retailer 
who  keeps  a  fairly  good  cash  balance  at  his  bank,  had 
to  choose  whether  he  would  buy  from  a  wholesaler  who 
gave  a  discount  for  cash,  or  from  one  who  did  not,  he 
would  choose  the  former.  So  that  every  retailer  who 
has  ever  taken  advantage  of  a  cash  discount  allowed  by 
a  wholesaler,  is  virtually  a  believer  in  the  system  of 
premium   giving,    whether  he   admits  it    or   not. 

In  the  fancy  goods  trade,  there  is  a  good  opportunity 
to  work  the  premium  method.  In  the  first  place  there  is 
no  widely  advertised  standard  retail  price  affixed  to  the 
majority  of  articles  coming  under  this  head.  Each  mer- 
chant makes  his  own  price,  according  to  what  the  goods 
cost  him.  This  being  the  case,  a  fancy  goods  merchant 
who  thinks  of  offering  his  customers  a  premium  induce 
ment    has    an    opportunity    to    fix    his    prices    so    that     he 


makes  a   reasonable   profit   on   every  article  sold.   Unle 
he   does    this,    his   premium    plan    will    net    him    a    loss    in- 
stead of  a  gain. 

Some  skeptics  might  here  say  that  that  would  be 
practically  swindling  the  customer  by  making  him  be- 
lieve he  was  getting  something  lor  nothing  when  he  was 
actually  paying  for  the  premium  by  an  increased  pre, 
of  the  purchased  article.  Not  by  any  means.  The  public 
is  not  such  a  gull  that  it  can  long  be  deceived  by  any 
such  a  scheme.  That  was  one  of  the  blows  which  killed 
the  trading  stamp.  But  it  is  absolutely  necessary  for  a 
merchant  to  make  a  profit  in  any  case.  And  when  he  is 
giving  something  away  he  must  make  doubly  sure  that 
his  calculation  of  cost  is  absolutely  correct,  Tor  what  he 
is  giving  away  is  a  fraction  of  his  profit.  And  before 
giving  away  a  fraction  of  his  profit  he  must  of  necessity 
assure  himself  that  he  is  really  making  a  profit. 

Here  is  a  premium  plan  now  being  conducted  by  a 
country  town  stationer.  This  dealer  issues,  upon  re- 
quest, cards  which  will  be  punched  with  the  value  of  all 
souvenir  post  cards  bought  by  the  customer.  When  this 
value  aggregates  $2,  the  customer  is  entitled  to  a  post 
card  album  worth  25  cents.  For  $3  the  album  is  worth 
50  cents  ;  for  $4,  a  75-cent  album,  and  for  $5  a  $1  al- 
bum. 

Now,  this  dealer  is  the  only  man  capable  of  judging 
what  he  is  making  in  the  way  of  profit  when  he  gives 
away  a  dollar  article  for  five  dollars'  worth  of  trade  in 
other  articles,  because  he  only  knows  the  cost  of  the 
articles  lor  which  he  has  received  $5,  and  of  the  article 
which  he  has  given  away,  stated  to  be  worth  $1.  Prob- 
ably he  has  made  a  certain  cut  in  his  profit,  which  he 
is  more  than  making  up  by  increased  sales  of  post  cards, 
induced  by  the  offer  of  the  premium.  But  he  must  be 
sure  of  his  cost  calculation,   to   begin    with. 

It  is  undoubtedly  a  fact  that  the  premium  is  a  great 
trade  builder.  It  is  also  undoubtedly  a  fact  that  "Too 
much  of  a  good  thing's  good  for  nothing."  In  giving 
premiums  it  would  be  wise  to  limit  the  time  during 
which  custamers  could  take  advantage  of  them,  and  to 
give  a  really  genuine  article  when  you  give  anything-.  If 
a  customer  gets  a  premium  and  finds  it  not  as  repre 
senfed,  he  will  be  highly  offended,  even  if  he  did  get  the 
article  for  nothing  ;  even  the  elemental  human  desire  to 
get  something  for  nothing  may  not  induce  him  to  take 
advantage  of  any  future  premium  offers  by  the  store 
which  has  deceived  him. 


A   NEW   CARD   GAME 

An  interesting  new  card  game  called  "Politix"  is 
being  put  on  the  market  by  Miller  oc  Gould,  605  Pullman 
Building,  Chicago.  The  game,  as  may  be  surmised,  has 
to  do  with  polities  and  the  players  are  out  after  votes. 
There  arc  52  cards,  representing-  the  states  and  terri- 
tories of  the  union  and  these  are  divided  into  four  suits, 
each  suit  representing  IP)  electoral  votes.  On  each  card 
appears  the  seal  of  the  state  and  the  emblem  of  the 
party,  which  will  denote  the  suit.  The  value  of  the  card 
also  appears.  The  game  is  said,  by  those  who  have  tried 
it,  to  be  exciting,  and  a  good  sale  should  be  enjoyed. 
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Editorial  Chronicle  &  Comment 


THE  POOLE  FAILURE. 

No  apprehension  need  be  felt  in  trade  circles  that  the 
failure  of  the  Poole  Publishing  Company,  of  Toronto,  is 
an  indication  of  general  weakness  in  the  publishing-  busi- 
ness in  Canada.  The  history  of  the  various  enterprises 
in  which  Mr.  Poole  has  at  different  times  been  interested 
disclosed  a  similar  outcome  in  every  case.  The  fact  that 
he  has  been  unfortunate  in  his  undertakings  during-  times 
of  undoubted  prosperity,  is  a  sufficient  proof  that  the 
present  failure  has  not  been  due,  primarily,  at  any  rate, 
to  any  general  weakness  in  the  publishing  business.  All 
the  other  publishing  houses  in  Toronto  are  in  a  satis- 
factory   condition    and    report    excellent  business. 


THE   VALUE   OF   TACT. 

The  dealer  who  is  able  to  use  even  an  ordinary 
amount  of  tact  is  in  possession  of  one  of  the  greatest 
gifts  which  spells  success.  Tact  and  talent  are  often 
confounded  as  one  and  the  same  thing,  but  they  are 
totally  different,  tact  being  as  superior  to  talent  as  sun- 
light is  to  torchlight.  How  many  people  do  we  meet 
every  day  who  possess  talent  without  tact  and  are  not 
a  success.  On  the  other  hand,  we  see  individuals  on 
every  side  who  have  no  talent  worth  speaking  of,  but  are 
successful  in  every  undertaking  because  they  possess  that 
indefinable   something  called  tact. 

Scargill  says  :  "Tact  is  useful  in  all  places  and  at 
all  times.  It  is  useful  in  solitude,  for  it  shows  a  man 
his  way  into  the  world  ;  it  is  useful  in  society,  for  it 
shows  a  man  his  way  through  the  world.  Talent  is 
power,  tact  is  skill  ;  talent  is  weight,  tact  is  moment- 
um ;  talent  knows  what  to  do,  tact  knows  how  to  do 
it  ;  talent  makes  a  man  respectable,  tact  makes  him  re- 
spected ;  talent  is  wealth,  tact  is  ready  money  ;  for  all 
the  practical  purposes  in  life,  tact  carries  against  talent 
ten  to  one.  Talent  may  obtain  a  living,  tact  will  make 
one.  Talent  gets  a  good  name,  tact  a  great  one.  Talent 
convinces,  tact  converts  ;  talent  is  fit  for  employment, 
but  tact  is  fitted  for  it.  It  has  a  knack  of  slipping  into 
a  place  with  a  silence  and  glibness  of  movement,  as  a 
billiard  ball  insinuates  itself  into  the  pocket.  It  can  be 
at  all  points  of  the  compass,  while  talent  is  ponderously 
and  learnedly  shifting  a  single  point.  Talent  toils  for  a 
posterity  which  will  never  repay  it  ;  tact  throws  away 
no   pains,    but   catches   the   passion    of   the   passing   hour. 


Talent  builds  for  eternity  ;  tact  on  a  short  lease,  and 
gets  good  interest.  Tact  is  useful,  portable,  applicable, 
always  alive,  always  alert,  always  marketable  ;  it  is  the 
talent  of  talents,  the  availableness  of  resources,  the  ap- 
plicability of  power,  the  eye  of  discrimination,  the  right 
hand  of  intellect." 

Without  tact  a  dealer  cannot  hope  to  be  greatly  suc- 
cessful. It  is  one  of  the  chief  necessary  qualifications. 
Possess  it  if  you  can. 

THE  BOOKSELLER'S  WATCHWORD 

We  hope  every  Canadian  bookseller  has  adopted  the 
watchword  suggested  by  us  last  month  as  his  motto  for 
the  approaching  Christmas  campaign.  "Books  for 
Christmas"  should  sound  forth  from  every  book  shop  and 
every  newspaper  should  bear  the  same  legend.  We  want 
to  see  the  bookseller  receive  his  just  due  this  fall.  His 
mission  is  a  good  one.  The  generality  of  his  literary 
wares  are  highly  beneficial  to  the  people  and  in  urging 
liberal  purchases  of  books  for  Christmas  he  is  doing 
much  to  build  up  the  prosperity  of  the  country.  Let  him 
not  grow  weary  or  careless,  but  keep  everlastingly  sound- 
ing forth  his  watchword.  When  the  public  begins  to  un- 
derstand that  books  are  a  popular  gift,  his  reward  will 
come. 

CLAIMS  FOR  SHORTAGE. 

When  an  order  is  fdled  in  a  manufactory  or  wholesale 
house  the  goods  are  checked  over  very  carefully  to  see 
that  nothing  is  missing.  The  ensemble  often  includes  a 
wide  variety  of  materials  and  articles,  and  occasional 
errors  are,  perhaps,  excusable.  However,  we  have  been 
told  of  instances  where  retailers  claimed  shortage,  and 
while  they  waxed  indignant  at  the  request  of  the  whole- 
saler that  another  search  be  made,  the  goods  reposed 
snugly  in  the  bottom  of  packing  cases  that  had  been 
thrown  into  their  cellars.  Not  long  ago  a  traveler  for 
one  of  the  prominent  wholesale  houses  (dry  goods)  was 
informed  by  a  customer  that  a  bolt  of  a  certain  material 
which  he  ordered  had  not  been  received.  Because  at  first 
mention  of  the  matter  another  bolt  was  not  sent  along, 
without  question,  the  retailer  induced  himself  to  believe 
that  the  house  doubted  his  word,  and  he  was,  in  conse- 
quence, pretty  hot  under  the  collar.  He  saw  the  goods 
unpacked  himself  and  knew  positively  just  what  was  there 
and    what    was    not.     The      traveler    suggested    that    they 
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both  go  and  take  a  look  at  the  case  in  which  the  missing 
bolt  was  supposed  to  have  come.  The  merchant  ridiculed 
the  idea,  and  it  was  not  until  the  next  day  that  he  agreed 
In  go  into  the  cellar,  and  then  only  because  the  traveler 
said  he  might  like  to  purchase  some  packing  cases  for 
his  firm.  To  get  at  once  to  the  point,  the  goods  were 
found,    for   they   had   never   been  taken   out    of   the  case. 

Instances  of  this  kind  may  be  rather  unusual,  but  that 
they  do  occur  at  all  is  sufficient  warrant  for  our  calling 
attention  to  them.  As  goods  are  removed  the  paper  with 
which  packing  cases  are  lined  falls  in,  and  a  little  care- 
lessness is  liable  to  result  in  some  article  being  over- 
looked,  with  a  consequent  claim  for  shortage. 


THE  BOOKS  THAT  SELL. 

Despite  the  constant  complaint  of  tig-fit  money,  pub- 
lishers report  satisfactory  sales  of  books  this  fall.  The 
fact  that  money  for  industrial  purposes  is  scarce,  need 
not  mean  that  the  pocket  money  of  the  public  is  scarce 
and  we  take  it  that  there  is  plenty  of  money  in  the  hands 
of  booklovers  to  be  spent  on  the  purchase  of  books. 
Probably  the  book  of  most  interest  to  Canadians  at  the 
present  time  is  Sir  Gilbert  Parker's  new  novel,  "The 
Weavers."  Canadians  have  a  just  pride  in  the  literary 
success  of  Sir  Gilbert  and  this,  his  latest  work,  will  be 
eagerly  sought  after  for  the  next  few  months  at  any 
rate.  A  growing  interest  in  the  work  of  the  new  English 
novelist,  William  De  Morgan,  is  noticed.  His  "Joseph 
Vance"  has  already  been  issued  in  a  Canadian  edition, 
and  his  "Alice  for  Short"  is  announced  for  immediate 
publication.  The  high  literary  quality  of  his  writing  and 
his  admirable  characterization  make  his  work  a  genuine 
treat.  Another  notable  book  of  the  day  is  "The  Younger 
Set,"  by  Robert  W.  Chambers,  which  has  enjoyed  a 
splendid  sale  since  its  publication  in  August, 


BRITISH    PUBLISHERS    AND  CANADA. 

In  this  number  quite  a  large  representation  of  t i  10 
publishers  of  the  Old  Land  make  announcement  of  their 
autumn  books  for  the  benefit  of  Canadian  dealers.  The 
lists  will  be  found  to  be  full  of  useful  information  about 
books  that  are  particularly  suited  to  this  market.  It  is 
unnecessary  to  remind  our  readers  that  Canada  must 
look  to  the  Mother  Country  for  a  great  deal  of  her  liter- 
ary provender  and  that  the  publications  produced  here, 
distinguished  as  they  are  by  a  high  literary  tone  and 
fine  workmanship,  need  only  be  shown  to  Canadian 
readers,  to  be  instantly  desired.  The  remarkably  cheap 
editions  of  classics  and  standard  works,  for  example,  are 
unsurpassed,  and  we  consider  the  booksellers  here  indif- 
ferent to  their  interests,  if  they  fail  to  show  such  books 
as  these. 

The  interest  being  taken  by  British  publishers  in 
Canada  is  gratifying  and  it  is  our  hope  that  the  trade 
in    Canada    will    afford    them    that    measure    of    support 


which  we  believe  they  deserve.  As  the  country  develops 
and  the  demand  for  bonks  increases,  probably  many 
more  publishers  will  see  their  way  clear  to  establish 
branches  here. 

START  CHRISTMAS  SELLING  EARLIER. 

The  Christmas  season  tries  the  facilities  of  most 
stores  very  severely,  and  the  great  majority  of  merchants 
feel  that  if  they  could  extend  the  holiday  rush  over  a  lit- 
tle longer  period  they  would  do  a  good  deal  larger  busi- 
ness, and  handle  it  with  much  more  satisfaction  to  their 
customers,  and,  consequently,  to  themselves.  It  can  be 
done.  In  most  cases  active  selling  does  not  commence  un- 
til the  first  week  in  December,  or  later,  and  the  conges- 
tion of  trade  that  follows  is  well  known  to  everyone.  Is 
there  any  good  reason  why  you  could  not  attract  brisk 
buying  the  last  week  in  November  ?  Numbers  of  other 
retailers  have  done  so,  and  you  can,  too.  The  Christmas 
spirit  will  have  permeated  the  atmosphere  by  that  time, 
and  it  rests  with  you  to  stir  it  up.  Advertising  and  dis- 
play are  the  chief  mediums  through  which  this  may  be 
accomplished.  Devote  your  newspaper  space  to  Christ- 
mas goods,  and  emphasize  the  advantage  of  buying  early, 
when  selections  can  be  made  more  comfortably  and 
while  assortments  are  unbroken.  Make  the  windows  and 
interior  co-operate  with  the  ads.  If  you  can  evolve  some 
idea  to  interest  the  children  in  your  store  it  will  help 
very  materially. 

It  is  not  too  early  to  think  of  the  Christmas  trade- 
Lay  your  plans  now  and  resolve  that  your  facilities  shall 
be  much  better  this  year  than  ever  before. 


A  GENEROUS  OFFER. 

Readers  of  this  paper  should  note  the  offer  made  to 
them  on  page  seven  of  this  issue.  It  is,  we  consider,  a 
generous  offer,  and  we  hope  that  many  of  our  readers 
will  take  advantage  of  it.  Lest  you  may  misunderstand 
its  meaning,  allow  us  to  make  a  further  explanation.  We 
are  offering  to  insert  free  advertisements  because  we 
want  to  establish  a  department  of  condensed  adver- 
tising on  a  satisfactory  basis.  Half  a  dozen  ads.  are 
all  right  enough  in  their  way,  but  if  we  had  a  page  of 
them,  much  more  interest  would  be  aroused  because  of 
the  diversified  nature  of  their  contents.  The  usefulness 
of  the  department  will  be  increased  in  proportion  to  its 
growth  in  size  and  its  extended  scope.  Our  aim  is  to 
make  it  a  clearing  house  for  goods,  and  we  would  urge 
our  readers  to  make  the  utmost  use  of  it  for  this  purpose. 

Suggestions  as  to  the  value  of  condensed  advertising 
will  be  found  on  page  nine  of  this  issue.  Consider  these 
carefully  and  note  the  various  ways  in  which  you  can 
make  use  of  a  condensed  advertisement.  Books  wanted, 
books  for  sale,  help  wanted,  post  cards  for  exchange, 
businesses  for  sale — all  these  are  subjects  which  can  pro- 
fitably find  a  place  in  the  department.  We  again  ask  our 
readers'  assistance  in  setting:  this  department  on  a  sat- 
isfactory footing. 
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Important  Holiday  Books 


Selected  from  Reilly  &  Britton's 
new  40-pa^e  catalogue,  a  copy  of 
which    will    be    sent    on    request 


O  7  1VT  A      OP*      f)7  By  L.  Frank   Baum,   author  of  The  Wizard  of  Oz.     The  most  gorgeous  children's  book  ever  published. 

In  this  story  Mr.  Baum  tells  more  about  Little  Dorothy,  the  Scarecrow,  the  Tin  Woodman  and  all  the  old 
favorites — and  introduces  Tiktok,  the  Machine  man;  the  Wheelers;  the  Yellow  Hen;  the  Nome  King,  and  the  Hungry  Tiger.  Nearly  150 
p  ctures,  most  of  them  in  many  colors,  by  John  R.  Neill.      8vo,  280  pages.     Extra  cloth  binding,  handsomely  decorated  in  four  colors.     $1.25. 

"p/~\T    T  f~*  p  TV/T  A  VT        IDT    TTpTAV  ^   Laura  Bancroft.       A  nature  story  in  fairy  tale  form.      Twinkle  and  Chubbins, 

J  made  famous  in  The  Twinkle  Tales,    are  transformed  into  little  birds  with    human 

heads  and  live  in.  the  forest,   learning  much   of  our  feathered  neighbors.      Many  colored  illustrations  by   Maginel  Enright.      8vo.      Attractive 
pictorial  cover.     $1.00. 

TVT  A  ^\  T^  T    PTQ  Designed  by  W.  M.  Rhoads,  designer  of  Roasts,  Toasts,  Washee  Washee  Laundry  List,  etc.     Text  by  Wilbur 

D.   Nesbit.      Prose  and  poetry.       Full  of  humor  and  quaint  philosophy.      Aptly  illustrated  by  Albert  Olson. 
Bound  in  boards  with  colored  cut-out  inlay.      Printed  in  colors  throughout.      75c. 

POKER,  SMOKE  AND  OTHER  THINGS      ^r^^^^oJ^^^Z 

ously  by  Albert  Olsou.    A  scientific  and  burlesque  book  on  poker,  including  attne  collection  of  toasts,  charming  quotations  about  tobacco  and  smoke,  hints 
for  "after-lhe-g£me"  lunches,  recipes  for  drinks,  etc.     Small  12mo.     Printed  in  bright  colors.     Crimson  crash  binding,  elaborately  decorated.    75c. 

SHAKESPEARIAN       FAIRY      TALES  %     Fay     Adams     Britton.       First    steps     for    lmle     folks     in 

Shakespeare.  Contains  eight  or  the  plays  retold  in  tairy  tale 
fashion,  suited  to  the  minds  and  imaginations  of  little  tots.  Beautifully  illustrated  in  colors  and  black-and-white  by  Clara  Powers  Wilson. 
l2mo.     $1.00.  

17  A  "T  WCT?      rnnCCC      VC  AT?       RnnT/  ByL.  Frank  Baum.     The  first  book  for  grown-ups  by  the  author 

t  A  1  HER    LrOOSE  S    YEAR    BOOK       J  The  Wizard  of  Qz  0ima  of  Qz  *_    Q|;ail/quaclts  and 

feathered  shafts  in  prose  and  verse.      Fresh,  bright  and  witty.      Humorously  illustrated  by  Walter  J.  Enright.      Blank  spaces  for  notes  for  every 
day  in  the  year.     Green  crash  buckram  binding,  with  poster  inlay.     $1.00. 

LITTLE   JOHNNY   AND   THE   TEDDY   BEARS      J*  ^hf J^ ■£*££ 

culous    rhymes  by  R.  D.  Towne,  editor  of  Judge,  set   forth  the  uproarious  adventures  of  six  little  stuffed  Teddy  Bears  who  came  to  life  by 
means  of  a  wonderful  elixir,  and  with  Johnny  got  into  and  out  of  all  kinds  of  mschief.      I4V2  x  I0'/S>  ins.     Printed  in  many  colors.      60c. 

RECIPES:   MY   FRIENDS'   AND    MY   OWN      £-*• J^'t^S^tS'S 

Louise  Perrelt.     Tinted  paper  with  good  writing  surface.     Printed  in  two  colors;  crash  buckram   binding;   indexed;   fancy  ribbon   bookmark. 
Boxed,  $1.25.     Flexible  leather,  gold  edges,  $2.50.  

#T>TJ"P       ATTMT^      TANTP      RnOlf^  Aunt    Jane's  Nieces,   and  Aunt    Jane's    Nieces  Abroad,    by  Edith  Van  Dyne. 

J  Wholesome,  yet  interesting  books  for  girls,   which   have  been  praised  as  being  a 

decided  step  forward  in  girls'  literature.      12  mos.     Uniform  binding,  gold  stamping,  colored  inlays.     $1.25  each. 

xu  "C      CA  TV/T      QTTh  Th  T    Th       Rfinic'  Q  ^am  Steele's  Adventures  on  Land  and  Sea,   and  Sam  Steele's  Adventures  in 

inC      C3.tt.lV.L      O  lUCl^C      DWU1S.O  Panama,  by  Capt.  Hugh  Fitzgerald.     These  boys'  books  are  out  of  ordinary. 

The  youthful  hero  has  adventures  in  many  parts  of  the  world  and  the  stories  provide  accurate  information,   together  with  stirring  adventure, 
which  will  broaden  the  knowledge  and  imagination  of  any  boy  reader.     12mos.    Uniform  binding,  stamped  in  three  colors  and  gold.     $1 .25  each. 


Q^X/'CThTHIh  ARTQ      AT   \ATAVQ  The  most  beautiful  gift  book  published.       A  collection  of  the  best  love  poems  of 

aVVEEincnRlO      nLVVnl°  famous    and  minor  poets,  illustrated  with    delicate    colored  chalk  drawings    by 

Fred  S.  Manning.  Eight  of  these  remarkably  beautiful  pxtures  are  reproduced  in  from  four  to  eight  printings.  Large  quarto.  Bound  in  extra 
fancy  cloth,  stamped  in  gold  and  white  with  an  inlay  of  one  of  Mr.  Manning's  most  charming  ideal  heads.  Text  printed  throughout  in  two 
colors.      Daintily  boxed,  $2.00.     Edition  de  luxe,  full  flexible  Morocco,  $4.00. 


"ft/f^T"  t  Ar\U'Q  DUrippC  Designed  by  Clara  Powers  Wilson.  A  beautifully  illustrated  and  ingeniously  arranged 
1V1  Y  l^t\U  X  O  RC^irCO  file  for  favorite  recipes.  A  violet-colored  cloth  portfolio,  contains  100  lavender  blank 
cards,  9x5  inches  in  size.  Fourteen  divisions  of  these  are  made  by  index  cards,  as  "Soups,'-  "Fish,"  etc.  Each  index  card  bears  an  ap- 
propriate quotation,  and  is  illustrated  with  a  characteristic  picture,  printed  in  four  colors.  The  blank  cards  are  to  be  filled  with  recipes  and  proper- 
ly indexed.     $1.50.  

'T'TjC     T\A7"TM  \T  T    Th      TAT    ThQ  By  Laura  Bancroft,  are  six  charming  stories  for  children,  embracing  the  following  titles: 

inC      1   VV11NJ\L>H      l.n.l_nO  prairie-dog  Town,  Mr.  Woodchuck,  Bandit  Jim  Crow,  Twinkle's  Enchantment,  Prince 

Mud-Turtle,  and  Sugar-Loaf  Mountain.  Each  book  contains  16  full  page  p'ctures  in  colors,  by  Maginel  Enright.  Square  16mo.  Art  linen 
binding,  decorated  in  many  colors.     50c  each. 

'TTJC      QTT\TRTh  A  TVT      RHOlc'  Q  Three  tiny  vols,  in  gay  bindings.       Their  small  size  and  attractive  appearance  delight 

1  nn.      OUlNDCniVl      DUUrVO  the  littlest  folk.     Illustrated  with  colored  pictures.     Little  Farmers  (a  story  of  an  ant), 

by  W.  O.  Krohn  ;  Little  Stories  of  Our  Country,  by  John  Hazelden  (George  Ade) ;  Little  Rhymes  and  Jingles,  by  Amalie  Hoefer.  l8mos. 
Three  books  in  a  bright-colored  box.     60c. 

a       RnnicTT    OVFR'^s      T\TOTTh'Q  Designed  by  Louise  Perrett.     A  most  convenient   volume,   the  pages  of  which  are 

'^  blank  except  for  a  number  of  bookish  quotations  done  in  illuminated  hand-lettering 

and  the  beautifully  colored  division  headings-  "Books  Read,"  "Books  I  Want  to  Own,"  "Books  Loaned,"  etc.      The  illustrations  in  colors- 
red,  green,  black  and  gold     copy  the  old  Missal  style.      Size  5x7  inches.      Bound  in  antique,   illuminated,   bevel-edge  covers  and  printed  on 
dainty  paper.      Handsomely  boxed.     $1.25. 

'PUC      T"J-?r>T"'lV      RTh  AD       RfinfC  Eight  titles.     Each  book  contains   16  pages  in  lively  colors  with  captivating 

1  nil       1  X^UU  X       DC£\I\      DUU1S.C5  pictures    a.d  jingles_fun    of   fun   and  froiic.      By  J.  R.  Bray  and  R.  D. 

Towne.     Striking  colored  covers.     Size  5 '/2x7  inches.     20c  each.     The  set  boxed,  $1 .65. 
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BEST  SELLING  BOOKS. 
The  best  sellers  for  Canada  and  the  United  States  are 
recorded  herewith.  '-'The  Younger  Set,"  which  leads  the 
Canadian  list,  has  had  a  remarkably  large  sale.  A  Cana- 
dian edition  nf  the  United  States  favorite,  "The  Lady 
of  the  Decoration,"  has  just  appeared. 

Canadian  Summary. 

1.  The  Younger  Set.    By  R.  W.  Chambers. 

2.  Cruise  of  the  Shining  Light.     By   Norman   Duncan. 

3.  The   Brass   Howl.     By    Jbse;Ji   Vance. 

4.  '1  he    Traitor.     By    Thomas    Dixon,    Jr. 

5.  Satan  Sanderson.     By  Ilallie  E.    Rives, 
fi.  Captain  of  the  Kansas.     By  Louis  Tracy. 

American  Summary. 

1.  The  Ladyyof  the  Decoration.     Little.   Century   Co. 

2.  The  Traitor.     Dixon.     Doubleday   Page. 

3.  Satan    Sanderson.-    Rives.     BoDDS-Merrill. 
1.  The  Brass  Bowl.    Vance.    Bobbs-Merrill. 

5.  Alice-for-Shorl .     De  .Morgan.     Holt. 

(i.  Beatrix   of    Clare.     Scott.     Lippincott. 


CANADIAN"  NOTES. 

"The  Mistress  of  Bonaventure,"  by  Harold  Bindloss, 
is  now  on  the  market   with  the  McLeod  &   Allen  imprint. 

McLeod  &  Allen  announce  that  the  first  Canadian  edi- 
tion of  .'Umpire  Builders,"  by  Francis  Lynde,  is  com- 
pletely sold  out. 

"Minkie"  is  the  title  of  Louis  Tracy's  new  hook,  an- 
nounced for  publication  this  month  by  McLeod  &  Allen. 
It  is  a  holiday  book. 

"The  Loves  of  Pellcas  and  Etarre,"  a  book  of  de- 
lightful love  stories,  by  Zona  (iale,  was  published  on  Sep- 
tember 25  by  the  Macmillan   Co. 

Robert  E.  Knowles'  new  Christmas  book,  entitled 
"Dawn  at  Shanty  Bay,"  is  announced  for  publication  on 
November  1,  by  the  Oxford  University  Press. 

A  handsome  book  just  ready  at  the  Oxford  University- 
Press  is  Margaret  E.  Sangster's  "the  Queenly  Mother," 
beautifully  bound,  illustrated  and  boxed.   .($1.50  net). 

The  Canadian  edition  of  "The  Crimson  Conquest,"  by 
Charles  B.  Hudson,  a  story  of  Pizarro's  conquest  of  Peru, 
is   now  ready,   with   the  Musson   Book  Co.'s  imprint. 

Arrangements  for  the  publication  of  a  Canadian  edi- 
tion of  "The  Helpmate,"  by  May  Sinclair,  author  of 
"Divine  Fire,"  are  being  made  by   the  Copp,   Clark  Co. 

Madame  Albanesi's  new  novel  will  bear  the  title, 
"Love-in-a-Mist,"  which, .it  seems,  is  the  name  of  a  flow- 
er. The  Copp,  Clark  Co.  will  bring  it  out  a  little  later 
in   the  season. 

"Quicksands"  is  the  appropriate  title  of  the  new  tem- 
perance novel  by  J.  A.,  Steuart  which  the  Copp,  Clark 
Co.  are  to  issue  this  month.  The  title  was  not  an- 
nounced last  month. 

"Light-Fingered  Gentry,"  by  David  Graham  Phillips, 
and   "Beth  Norvell,"   by  Randall  Parrish,  arc  now  ready 


for  delivery  at  William  Briggs'.  These  arc  two  of  the 
best  bookjs   on  his  list. 

The  Oxford   University  Press,  Toronto,  have  arranged 

for  a  Canadian  edition  of  "Sadie,"  a  novel  by  Carl  Ed- 
win Harriman,  a  nephew  of  bhe  railway  magnate,  U.  II. 
Harriman.  It  will  be  ready  shortly  in  an  edition  at  $1.25. 

The  Copp,  Clark  Co.  announce  that  the  first  edition 
of  "The  Weavers,"  by  Sir  Gilbert  Parker,  is  being  taken 
up  rapidly.  In  fact,  it  is  selling  so  quickly  that  they  are 
making  preparations  to  issue  a  second  large  edition  at 
once. 

The  Copp,  Clark  Co.  have  now  ready  "The  Count's 
Chauffeur,"  by  William  Ie  Queux  ;  "A  Colonel  from  Wyom- 
ing," by  John  Alexander  Hugh  Cameron  ;  "A  Fatal 
Dose,"  by  F.  .M.  White,  and  "A  Trampled  Cross,"  by 
Joseph   Hocking. 

"The  Call  of  the  Deep,"  by  Frank  T.  Bullen,  which 
the  Oopp,  Chirk  (  o.  are  to  publish  shortly,  is  a  continu- 
ation of  that  author's  earlier  book,  "The  Adventures  of 
Frank  Brown,"  and  carries  the  reader  forward  in  the  life 
of   that   hero. 

The  Westminster  Co.  will  have  ready  for  publication 
this  fall  the  long-promised  life  of  the  late  Dr.  Robertson, 
superintendent  of  Home  Missions  in  the  Presbyterian 
■Church,  on  which  Rev.  C.  W.  Gordon,  (Ralph  Connor) 
has  been  engaged  for  some  time. 

"Alice-for-Short,"  the  new  novel  by  William  de  Mor- 
gan, author  of  "Joseph  Vance,"  will  he  ready  almost  im- 
mediately in  a  Canadian  edition  at  $1.25.  The  Oxford 
University  Press  are  the  publishers.  "Joseph  Vance"  is 
reported  to  be  selling  extremely  well. 

The  Macmillan  Co.  announce  that  Agnes  and  Egerton 
Castle  will  shortly  have  ready  a  new  story,  entitled  "My 
Merry  Roqkhurst."  The  Castles  are  known  as  rapid 
workers,  yet  it  is  more  than  two  years  since  their  last 
book,    "If  Youth  hut   Knew,"   was   published. 

A  phenomenal  sale  of  Robert  W.  Chambers'  "The 
Younger  Set"  is  reported  by  McLeod  A  Allen.  The  first 
edition  is  now  completely  exhausted,  the  sale  of  the  book 
having  totalled  a  thousand  copies  a  week  since  the  date 
of  publication.  For  Canada,  this  is  a  remarkable  show- 
ing. 

"The  Daughter  of  Anderson  Crow,"  by  George  Barr 
McCutcheon,  was  published  by  William  Briggs  on  the  first 
of  the  month.  Other  books  now  ready  are,  "The  Heart 
of  Jessy  Lavvrie,"  by  Amelia  E.  Barr  ;  "Delicia,"  by 
Marie  Corelli  ;  "The  Revelations  of  Inspector  Morgan," 
by  Oswald  Crawford,  and  "Captain  June,"  by  Alice 
Hcgan    Rice. 

The  bulk  of  McLeod  A  Allen's  autumn  fiction  will  be 
ready  for  delivery  this  month.  The  list  includes  :  "The 
Fruit  of  the  Tree,"  by  Edith  Wharton  ,  "The  Apple  of 
Discord,"  by  E.  A.  Walcott,  author  of  "Blindfolded"  , 
"The  Romance  of  an  Old-Fashioned  Gentleman,"  by  F 
Hopkinson  Smith  ;  "The  Best  Man,"  hv  Harold  Mac- 
Grath  ;  "The  Lion's  Share,"  by  Octave  Thanet  ;  "The 
Heart  Line,"  by  Gelett  Burgess,  and  "His  Wife,"  by 
Warren  Cheney,  author  of  "The  Challenge." 
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British     Publishers'    Announcements 


Autumn,    1907 


Once  again  it  falls  lo  our  lot  to  publish  the  fall  an- 
nouncements of  the  leading  British  publishers.  It  will  be 
found  on  consulting  the  following  pages  that  the  publish- 
ing houses  in  the  old  land  are  continuing  to  produce 
many  books  of  unsurpassed  merit,  books  which  cannot 
be  produced  elsewhere.  Canada  still  looks  to  the  Old 
Country  to  supply  these  books  and  it  remains  for  the 
publishers  of  Britain  to  make  them  known  to  the  trade 
here.  For  the  convenience  of  our  readers,  the  outstand- 
ing features  of  each  firm's  list  are  recorded  hereinafter. 

Sir  Isaac  Pitman  &  Sons,  Limited. 

A  splendid  two-volume  edition  of  Bosweirs  "The  Life 
of  Samuel  Johnson,  LL.D."  is  announced  in  Pitman's  fall 
list.  This  edition  has  been  newly  edited  by  Roger  Ingpen, 
and  contains  over  560  illustrations.  At  18s  net  it  is  a 
remarkable    offering. 

In  Pitman's  Colonial  Library  there  appears  Robert 
Hugh  Benson's  sensational  and  dramatic  new  novel, 
"Lord  of  the  World,"  and  a  new  story  by  Frances  M. 
Brookfield,  entitled,  "My  Lord  of  Essex."  Pitman  & 
Sons  publish  all  Robert  Hugh  Benson's  novels  in  this 
edition. 

A  book  of  interest  to  Canadians  is  "Farmer  George," 
by  Lewis  Melville,  telling  the  story  of  the  court  and  do- 
mestic life  of  King  George  III.  It  contains  two  colored 
frontispieces   and    forty-eight   portraits. 

The  life,  letters  and  diaries  of  Shirley  Brooks,  at  one 
time  editor  of  Punch,  form  the  subject  of  a  biography  by 
George  Somes  Layard.  It  contains  eight  full-page  plates 
and  twenty-two  other  illustrations. 

"The  Future  Life  and  Modern  Difficulties,"  by  Rev. 
F.  Claude  Kempson  ;  "The  Book  of  the  Child,"  by  F.  D. 
How,  and  "Over  the  Border,"  by  Robert  Barr,  are  good 
titles  to  select  from  Pitman's  list. 

"The  World's  Commercial  Products,"  being  a  descrip- 
tive account  of  the  economic  plants  of  the  world  and 
their  commercial  use,  profusely  illustrated,  is  one  of  the 
kind  of  books  in  which  Sir  Isaac  Pitman  &  Sons  social- 
ize. Catalogues  of  these  business  and  commercial  books 
should   be   in   every   bookseller's   possession. 

Amalgamated    Press,    Limited. 

The  Amalgamated  Press,  through  their  Canadian  re- 
presentative, J.  R.  Irwin,  22  Yonge  St.  Arcade,  Toronto, 
are  making  a  strong  bid  for  business  in  their  "Daily 
Mail  "  15-cent  novels,  a  series  of  fiction  tastefully  print- 
ed and  bound,  which  includes  books  by  many  noted 
authors. 

Among  the  novels  already  issued  are  "My  Sword  for 
Lafayette,"  by  Max  Pemberton  ;  "Vivien,"  by  W.  B. 
Maxwell  ;  "The  Woman  with  the  Fan,"  by  Robert  Hich- 
ens  :  "Hetty  Wesley,"  by  A.  T.  Quiller-Couch  ;  "The  Gate 
of  the  Desert,"  by  John  Oxenham  ;  "Miranda  of  the  Bal- 
cony,"  by   A.   E.   W.   Mason. 

A  long  list  of  books  forthcoming  is  also  announced, 
including  "The  Call  of  the  Blood,"  by  Robert  Hichens  ; 
"The  Guarded  Flame,"  by  W.  B.  Maxwell  ;  "The  Stark 
Mnnro  Letters,"  by  A.  Conan  Doyle  ;  "The  Bath  Com- 
edy," by  Agnes  and  Egerton  Castle  ;  "A  Gentleman  of 
France,"  by  Stanley   J.   Weyman,   etc. 

A  free .  specimen  copy  of  one  of  these  books  will  be 
sent  to  any  bookseller  on  application. 

L.  Upcott  Gill. 

L.  Upcott  Gill  makes  a.  specialty  of  technical  books, 
which  convey    practical    information   on   various   subjects, 


such  as  horticulture,  fishing,  farming,  photography,  shoot- 
ing, sailing,  etc.  A  reference  to  the  list  of  books,  re- 
corded in  his  advertisement  on  another  page  of  this  issue, 
will  give  an  idea  of  the  scope  and  character  of  his  pub- 
lications. Catalogues  will  be  supplied  on  application  and 
booksellers  are  urged  to  secure  copies  for  reference  pur- 
poses. 

Blackie   &   Sons. 

This  important  publishing  house  are,  as  usual,  well 
to  the  fore  with  a  splendid  list  of  boys'  books  and  other 
juveniles.  They  are  pushing  their  handsome  "Children's 
Annual,"  which  is  among  the  most  attractive  publications 
of  its  kind.  The  stories  and  pictures  in  it  are  specially 
selected  and  are  the  best  procurable.  Stories  by  Evelyn 
Sharp,  Mrs.  Molesworth  and  L.  T.  Meade  appear  in  this 
year's  volume. 

The  list  of  boys'  books  this  year  is  a  strong  one. 
Captain  Brereton,  who  in  a  large  measure  has  taken  the 
place  vacated  by  Henty,  contributes  two  stories,  "With 
Wolsey  to  Kumasi, "  a  story  of  the  First. Ashanti  War, 
and  "Jones  of  the  64th,"  a  tale  of  the  battles  of  Assaye 
and  Laswaree.  Alexander  Macdonald  has  written  "The 
Pearl  Seekers,"  a  story  of  adventure  in  southern  seas, 
and  "The  Quest  of  the  Black  Opals,"  a  story  of  adven- 
ture in  the  heart  of  Australia.  A  New  Guinea  story,  en- 
titled, "The  Great  White  Chief,"  is  contributed  by  Robert 
M.  Macdonald.  Harry  Collingwood  has  written,  "With 
Airshi',  and  Submarine,"  and  David  Ker  tells  a  good  tale 
in  "Under  the  Flag  of  France." 

Other  noteworthy  juveniles  are,  "The  Story  of  the 
Weathercock,"  by  Evelyn  Sharp  ;  "The  Child's  Christ- 
mas," by  Evelyn  Shar>. ;  "The  Rhyme  of  a  Run,"  by 
Florence  Harrison,  and  "Heroic  Legends,"  by  Agnes  G. 
Herbertson.     All  are  beautifully  illustrated. 

Methuen  &  Co. 

Methuen  &  Co.  announce  a  strong  list  of  fiction  for 
publication  this  fall,  including  novels  by  a  number  of 
prominent  writers  of  the  day.  The  list  is  headed  by 
Elizabeth  Robins'  new  story,  "The  Convert."  Other  tiUes 
are,  "The  New  Religion,"  by  Maarten  Maartens  ;  "Major 
Yigoureux,"  by  A.  T.  Quiller-Couch  (Q.)  ;  "The  Folk 
Afield,"  by  Eden  Phillpotts  ;  "The  Privateers,"  by  H. 
B.  Marriott  Watson  ;  "Name  of  Garland,"  by  W.  Pett 
Ridge  ;  "The  Girl  and  the  Miracle,"  by  Richard  Marsh  ; 
"The  Quest  of  Geoffrey  Darrell,"  by  Adeline  Sergeant  ; 
"A  Mother's  Son,"  by  B.  and  C.  B.  Fry,  and  "The  Great 
Skene  Mystery,"   by  Bernard   Capes. 

A  new  and  uniform  edition  of  the  chief  works  of  Oscar 
Wilde  is  in  preparation.  The  books  are  reprinted  from 
the  latest  editions,  issued  under  the  superintendence  of 
the  author,  and  in  many  cases  they  contain  his  last  cor- 
rections. They  are  published  by  the  authority  of  his 
literary  executor,  and  will  be  sold  in  sets  only. 

This  autumn  the  first  volume  of  a  complete  transla- 
tion in  four  volumes  of  Alexander  Dumas'  famous  col- 
lection of  celebrated  crimes  is  to  aviear,  with  the  title, 
"The  Crimes  of  the  Borgias  and  Others."  No  complete 
edition  of  this  wonderful  book  has  ever  been  issued  in 
English  before. 

A  number  of  books  of  travel  and  description  are  to 
appear  this  season,  notably,  "Scotland  of  To-day,"  by 
T.  F.  Henderson  and  Francis  Watt  ;  "Norway  and  its 
Fjords,"  by  M.  A.  Wyllie  ;  "Indian  Impressions,"  by 
Walter  Crane  ;  "The  Complete  Mountaineer,"  by  C.  D 
Abraham,  and  "The  Complete  Shot,"  by  G.  J.  Teasdale- 
Buckell. 
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MESSRS.   METHUEN' 

LONDON, 

AUTUM 

FICTION 

Elizabeth  Robins THE  CONVERT 

Maarten   Maartens    THE  NEW  RELIGION 

Wymond  Carey   LOVE  THE  JUDGE 

W.  Pett  Ridge    NAME  OF   GARLAND 

Eden  Phillpotts THE  FOLK  AFIELD 

Bernard  Capes    THE    GREAT    SKENE    MYS- 
TERY. 
H.  B.  Marriott  Watson.  ..THE  PRIVATEERS 

M.  E.  Francis  HARDY-ON-THE-HILL 

Mary  E.  Mann   THE       SHEEP      AND      THE 

GOATS 

"Q."     MAJOR  VIGOUREUX 

Barbara  Burke    BARBARA  GOES  TO  OXFORD 

Richard  Marsh   THE    GIRL   AND   THE   MIR- 
ACLE 

Mrs.  Vere  Campbell  FERRIBY 

Marah  Ellis  Ryan   FOR     THE      SOUL     OF     RA- 
PHAEL 

A  romance  of  Old  California,  with  illustrations  and  decorations  in  tint 

Mrs.  Stepney  Rawson   .  . .  THE   ENCHANTED   GARDEN 

Paul    Waineman     THE  BAY  OF  LILACS 

B.  &  C.  B.  Fry  A  MOTHER'S  SON 

Adeline  Sergeant   THE  QUEST  OF  GEOFFREY 

DARRELL 
Ford  Madox  Hueffer  ....  THE  ENGLISH  GIRL 
Mrs.  Steuart  Erskine   . . .  THE  MAGIC   PLUMES 


S   ANNOUNCEMENTS 


ENGLAND 

N  ,     19  O  7 

GENERAL    LITERATURE 

THE    WORKS    OF    OSCAR   WILDE. 

Messrs.  Methuen  have  much  pleasure  in  announcing  that  they  will 
soon  commence  the  publication  of  a  uniform  edition  of  the  chief 
works  of  Oscar  Wilde.  The  books  are  reprinted  from  the  latest 
editions  issued  under  the  superintendence  of  the  author,  and  in  many 
cases  they  contain  his  last  corrections.  They  are  published  by  the 
authority  of  his  literary  executor.  Sold  in  sets  only,  of  fourteen  vol- 
umes. 12s.  6d.  net  per  volume  on  handmade  paper,  42s.  net  per 
volume  Japanese  vellum. 

AN   ARTIST'S   REMINISCENCES.     By   Walter   Crane. 

With  over  one  hundred  illustrations  by  the  author.  Demy  8vo.  10s. 
fid.  net. 

THE  CRIMES  OF  THE  BORGIAS  AND  OTHERS. 

By     Alexandre     Dumas. 

With  eight  illustrations.  Crown  8vo.  4s.  6d.  net.  This  is  the  first 
volume  of  a  complete  translation  in  four  volumes  of  Dumas'  famous 
collection  of  celebrated  crimes.  No  complete  edition  of  this  wonder- 
ful book  has  ever  been  issued  in  English.  Each  volume  contains  a 
short  introduction  by  R.  S.  Garnett. 

MY    MEMOIRS.     By   Alexandre   Dumas. 

Translated  by  E-  M.  Waller.  With  portraits.  In  six  volumes.  With 
frontispiece  in  photogravure.     Crown  8vo.     4s,  6d.  each. 

INDIAN     IMPRESSIONS.     By      Walter      Crane. 

With  some  notes  of  Ceylon  during  a  winter  tour,  1906-7.  With  84 
illustrations  by  the  author,  one  of  which  is  in  color.  Demy  8vo.  7s. 
6d.  net. 

SCOTLAND    OF    TO-DAY.     By    T.    F.    Henderson    and 

Francis    Watt. 

With  many  illustrations,  of  which  1  6  are  in  color,  by  Frederick  Laing. 
Crown  8vo.     5s.  net. 

NORWAY  AND  ITS  FJORDS.     By  ¥    V.  Wyllie. 

With  many  illustrations,  of  which  16  are  in  color,  by  W.  L.  Wyllie,  R.A. 
Crown  8vo.    5s.  net. 

THE  COMPLETE  MOUNTAINEER.  By  G.  D.  Abraham. 

Illustrated.     Demy  8vo.     I2s.6d.net. 

THE    COMPLETE    SHOT.     By   (J.    T.    Teasdale-Buckell. 

With  many  illustrations.     Demy  8vo.     10s.6d.net. 


Cassell   &   Co.,   Limited. 

Cassell  &'  Co.'s  most  important  effort  this  season  is 
undoubtedly  the  publication  of  the  first  series  of  volumes 
in  their  new  People's  Library.  The  books  in  this  library 
will  be  found  to  be  marvels  of  the  bookmaker's  art,  at  the 
prices  at  which  they  are  produced.  Measuring  7f  inches 
by  If  inches,  and  printed  in  a  large  size  new  face  of  type, 
never  before  used  in  England,  they  sell  in  cloth  binding 
at  25  cents,  and  in  leather  binding  at  50  cents.  Twenty- 
live  titles  are  ready  for  the  Christmas  trade  and  are  now 
in  stock  at  Cassell  &   Co.'s  Toronto  warerooms. 

Among  the  early  titles  in  the  Library  are,  "Treasure 
Island"  and  "Kidnapped,"  by  Robert  Louis  Stevenson  ; 
"Adam  Bede,"  by  George  Eliot  ;  "East  Lyn'ne,"  by  Mrs. 
Wood  ;  "Essays  of  Elia,"  by  Charles  Lamb  ;  "A  Tale  of 
Two  Cities,"  by  Charles  Dickens  ;  "Ivanhoe,"  by  Sir 
Walter  Scott;  "Westward,  Ho!"  by  Charles  Kingsley  ; 
"The  Scarlet  Letter,"  b>  Nathaniel  Hawthorne  ;  "The 
Cloister  and  the  Hearth,"   by   Charles  Reade,  etc. 

Quite  a  long  list  of  fiction  is  included  in  Cassell  & 
Co.'s  fall  list,  including  "Kate  Meredith,"  by  C.  J.  Cutclifie 
Hyne  ;  '"The  Slanderers,"  by  Warwick  Deeping  ;  "Golden 
Morn,"  by  H.  A.  Hinkson  ;  "The  Admirable  Davis,"  by- 
Ronald  Legge  ;  "Bettina  Beguiled,"  by  Eleanor  Hovt 
Brainerd  ;  "The  Heiress  of  Densley  Wold,"  by  Florence 
Warden  ;  "Through  Wintry  Terrors,"  by  Dora  Sigerson 
Shorter  ;  "The  Plains  of  Silence,"  by  Alice  and  Claude 
Askew  ;  "Four  Men  with  a  Van,"  by  R.  Andom,  etc. 

An  examination  of  Cassell  &  Co.'s  fall  list  of  general 
volumes  discloses  many  interesting  titles,  such  as  "Trees 
and  Their  Life  Histories,"  by  Percy  Groom  ;  "The  Royal 
Family,  by  Pen  and  Camera,"  by  Sarah  A\  Tooley  ;  "The 
House    Beautiful    and    Lseful,"    by    J.    H,    Elder-Duncan  ; 


"The  Romance  of  Medicine,"  by  R.  C.  Macfie  ;  "The  Ro- 
mance of  the  Salvation  Army,"  by  Hulda  Friederichs  ; 
"The  New  Book  of  the  Dog,"   by   Robert  Leighton. 

Olinhant,  Anderson  &  Ferrier. 

These  Scottish  publishers  again  announce  quite  an  ex- 
tensive list  of  books,  mainly  of  a  religious  character, 
which  will  be  of  considerable  interest  to  booksellers  cat- 
ering to  this  class  of  trade.  Their  publications  can  al- 
ways be  relied  upon  to  he  authoritative  and  scholarly, 
and,  in  point  of  printing  and  binding,  their  books  are 
excellent. 

"Tangible  Tests  for  a  Young  Man's  Faith,"  is  a  new 
work  by  Albert  G.  Mackinnon,  a  young  Canadian  divine, 
who  is  in  charge  of  a  church  in  Scotland.  It  is  a  simple, 
yet    strong   appeal   to  the    young   men  of  to-day. 

"China  in  Legend  and  Story,"  is  an  important  volume 
from  the  pen  of  C.  Campbell  Brown,  formerly  Davis 
Scholar  of  Chinese  at  the  University  of  Oxford,  and  for 
ten  years  resident  in  China.  It  is  well  illustrated  and 
conveys  a  good  idea  of  China  as  it   really  is. 

A  useful  book  for  Bible  students  is  a  work  by  Dr. 
James  M,  Gray,  author  of  "Synthetic  Bible  Studies,"  en- 
titled, "How  to  Master  the  English  Bible." 

"A  Mission  in  China,"  by  W.  E.  Soothill,  well  illus- 
trated, and  "Christian  Plants  on  Pagan  Soil,"  by  Camp- 
bell N.  Moody,  are  two  new  boo'.:s  touching  missionary 
life  in  the  east. 

A  number  of  sixpennies,  appearing  in  the  list,  have  the 
following  titles  :  "The  Daily  Cross,"  by  Alexander  WThvte; 
"The  Four   Words  of   the  Great    Ministry,"    by   .John     G. 
Train  ;    "The  Religious   Significance  of   Home,"   by   G.    A 
Johnston  Ross;    "Hope:  the  Heart's   Unbroken  String," 
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by  .John  A.  Ilulton;  "The  Light  that  Saves,"  by  John 
Kelman,  D.D.;  "The  Responsibility  of  God,"  by  Ambrose 
Shepherd;  "Divine  Renewals,"  by  James  G.  Gooltl  ; 
"The  Universal  Cross,"  by  John  Hunter,  and  "Aspira- 
tions and   Ideals,"  by   Newell   Dwight   Hillis. 

W.  &  R.  Chambers. 

\V.  &  R.  Chambers  &  Co.,  London  and  Edinburgh, 
announce  quite  a  number  of  books  for  boys  and  girls  this 
year,  thai  have  most  attractive  titles.  For  the  girls  tip' 
ever-popular  Mrs.  L.  T.  Meade  provides  no  less  than  three 
stories,  "A  Girl  from  America,"  "Three  Girls  from 
School,"  and  "The  Scamp  Family,"  while  G.  M.  Fenn 
and  John  Finnemore  write  two  splendid  boys'  books,  call- 
ed, respectively,  "Trapped  by  Malays,"  and  "Three  School 
Chums." 

Other  juveniles  on  the  Chambers'  list  include  books 
by  May  Baldwin,  Andrew  Home,  Eliz.  W.  Grierson,  Gor- 
don Stables.  Raymond  Jacberns,  M.  Quillet-Couch  and 
Alice  T.    Curtis. 

W.  R.  Chambers  also  announce  an  entirely  new  cyclo- 
paedia of  quotations,  containing  778  pages,  at  3s  6d  net, 
as  well  as  Stokes'  "Cyclopaedia  of  Familiar  Quotations," 
with   a  complete  general   index  and   an   index  of  authors. 

George   Bell   &    Sons. 

George  Bell  &  Sons  are  publishers  of  a  number  of 
series  of  books,  which  on  account  of  their  character  and 
price,  will  undoubtedly  interest  the  Canadian  trade.  For 
example,  their  York  Library,  to  which  reference  has  been 
made  before  in  these  pages,  aims  to  reproduce  in  con- 
venient form  all  the  titles  that  have  been  issued  in  the 
celebrated  Bohn's  Library,  which  the  same  firm  pub- 
lishes. 

Their  miniature  biographies  of  writers,  painters  anil 
musicians  are  delightful  little  books,  selling  in  cloth  bind- 
ing at  one  shilling,  and  in  limp  leather  at  two  shillings, 
Browning,  Chaucer,  Coleridge,  Dante,  Shakespeare,  Mil- 
ton, etc.,  appear  among  the  biographies  of  writers  ;  Ta- 
dema,  Burne-Jones,  Hogarth,  Landsecr,  Reynolds,  Millet, 
Angelo,  etc.,  among  the  painters,  and  Bach,  Beethoven, 
Chor.in,   Gounod,   Wagner,  etc.,  among  the  musicians. 

Mention  might  also  be  made  of  Bell's  Indian  and 
Colonial  Library  of  copyright  fiction,  which  now  em- 
braces over  751)  novels.  These  are  issued  in  [taper  at 
2s  (id,  and  in  cloth  at  '4s  fid. 

Among  this  fall's  books  are  "The  Peter  Ban  Picture 
Book,"  containing  the  '  story  of  Peter  Pan,  retold  by 
Daniel  O'Connor,  from  the  play  by  J.  M.  Barrie,  with 
28  illustrations  in  color  by  Alice  B.  Woodward.  In  view 
of  Maude  Adams'  remarkable  interpretation  of  this  fam- 
ous character,  this  book  should  have  a  good  sale. 

"How  to  Collect  Postage  Stamps"  is  a  splendid 
volume  for  collectors.  It  contains  48  plates,  illustrating 
upwards  of  750  specimens.  It  is  the  work  of  Bertram 
T.    K.  Smith,  who   is  a  well-known  collector  and   expert. 

Scottish  Publications. 

Scotsmen  and  women,  all  the  world  over,  know 
the  publications  of  John  Leng  &  Co.,  of  Dundee,  the 
Dundee  People's  Journal,  and  the  People's  Friend, 
basing  leaders  in   every  part  of   the  globe. 

During  recent  years,  John  Leng  &  Co.  have  experi- 
enced a  very  marked  growth  in  their  Canadian  circula- 
tion,  and,  doubtless,  now  that  the  Scottish  element  in 
Canada  is  growing  so  rapidly,  the  demand  for  the  publi- 
cations  of   this   firm    will   become    more   general 

Every  Christmas  there  are  published  special  numbers 
of  the  People's  Friend,  and  the  People's  Journal, 
and  tin-  year  "The  Journal"  will  be  published  on  No- 
\  ember  5th  and  "The  Friend"  on  December  9th,  Dealers 


in  Canada  who  desire  to  increase  their  connection  with 
the  Scottish  population  should  not  fail  to  have  supplies 
of  these  Christ  nas  numbers  on  show. 

In  addition  to  newspaper  publishing,  John  Leng  & 
Co.  issue  a  big  line  of  popular  priced  hand  books  and 
some  paper-covered  sixpenny  books  of  a  humorous  nature. 
Amongst  these  are  "The  MacPeever  Wrangles,"  by  A.  P. 
Macdonald  ;  "The  Adventures  of  the  Hon.  Leo  Fan- 
fasse,"  by  the  same  author,  and  "Sprigs  of  Shillelah," 
adventures  in  Ireland,  by  Alexander  Lochead. 

Carmelite   House   Publications. 

The  wise  man  must  have  foreseen  Carmelite  House 
when  he  mused  :  "Of  the  making  of  books  there  is  no 
end."  The  stream  of  publications  from  the  Amalgamated 
Press  increases  in  volume  amazingly  and  a  series  of  six- 
penny reprints  of  novels  has  recently  been  added  to  the 
long  list  of  daily,  weekly  and  monthly  periodicals.  In 
the  sixpenny  novel  series  are  :  "Seats  of  the  Mighty," 
by  Gilbert  Parker;  "The  Philanderers,"  by  A.  E.  W. 
Mason,  and  many  others  with  titles  and  authors  as  well 
and  favorably  known. 

"The  Connoisseur,"  a  magazine  for  collectors,  pub- 
lished at  a  shilling  monthly,  is  always  artistic,  and  the 
current  number  has  several  colored  plates  and  reproduc- 
tions of  famous  objects  of  art.  One  most  interesting 
article  deals  with  the  foreign  miniatures  of  Mr.  J.  Pier- 
pont  Morgan,  whose  catalogue  of  art  objects  is  shortly 
to  be  published  at  £300  per  copy.  Books,  pottery,  tap- 
estries and  porcelains  are  all  subjects  of  illustrated  con- 
tributions in  the   September   ''Connoisseur-  " 

"The  World  and  his  Wife"  has  an  amazing  lot  of  good 
stuff  in  it  for  sixpence,  with  several  complete  stories, 
whose  illustrations  are  a  very  good  feature. 

"The  London  Magazine"  compels  one's  interest  in 
"Aerial  Navigation."  The  first  of  a  series  of  articles  by 
Geo.  R.  Sims,  "Behind  the  Scenes  in  London,"  deals 
with  the  seamy  side  of  life  in  the  Soho  quarter.  The 
series  of  Simpson  reproductions  is  bound  to  make  sales 
of  this  bright  little  fourpence-halfpenny  magazine.  The 
November  number  promises  even  a  more  interesting  series 
of  articles,  including  an  illustrated  appreciation  of  the 
Kaiser's  remarkable  skill  as  a  hunter. 

A  List  of  Valuable  Hand  Books. 

The  Bookseller  and  Stationer  has  received  from  L. 
Upcott  Gill,  London,  copies  of  a  number  of  practical 
handbooks,  the  majority  of  which  will  find  a  ready  sale 
in  Canada. 

There  are  several  volumes  dealing  with  horses  and 
their  management,  which  should  be  good  stock  for  the 
town  and  country  bookseller.  They  are  :  "Horse  Buying 
and  Management,"  by  Henry  E.  Fawcus,  price  Is.;  "The 
Practical  Horsekceper,"  by  George  Fleming,  F.R.C.V.S., 
ex-president  of  the  Royal  College  of  Veterinary  Sur- 
geons, price  3s.  6d.;  "Housekeeping  for  Amateurs,"  by 
Fox  Russell,  price  Is.;  "Diseases  of  Horses,  their  Causes, 
Symptoms  and  Treatment,"  by  Hugh  Dalziel,  price  Is. 

Amongst  a  big  series  of  one  shilling  volumes,  dealing 
with  live  stock,  pets,  etc.,  for  pleasure  and  for  profit, 
are  :  "The  Book  of  Bee  Keeping,"  "Practical  Pig  Keep- 
ing," "Popular  Poultry  Keeping,"  "Popular  Dog  Keep- 
ing," "Diseases  of  Dogs,"  "The  Collie,"  "The  Fox 
Terrier,"    "Cage  Birds,"    "Pigeon   Keeping,"   etc. 

A  number  of  books  on  indoor  entertainment,  games, 
etc.,  are  highly  interesting,  amongst  them  being  "Bunk- 
um Entertainments,"  by  Robert  Ganthony,  price  2s.  6d.; 
"Conjuring  for  Amateurs,"  price  Is.;  "Conjuring  with 
Cards,"  price  Is.;  "Practical  Ventriloquism,"  price  Is. 

The  books  are  well  printed  and  bound,  the  covers  of 
the  shilling  series  being  of  unusually  attractive  designs. 
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PITMAN'S  LIST 


FARMER  GEORGE 

By  Lewis  Melville. 

The  Court   and  Domestic  Life  of  George  lit. 

A  BOOK  TOR  CANADA. 

With   two  colored   frontispieces  and  forty-eight  portraits. 

24s.   net. 


A  GREAT  PUNCH  EDITOR 

By  George  Somes  Layard. 
Being  the  Life,  Letters,  and  Diaries  of  Shirley  Brooks. 
WILL  INTEREST  AMERICA. 
With    eight    full-page    plate,    and    twenty-two    other    illus- 
trations. 


THE  LIFE  OF  SAMUEL  JOHNSON,  LL.D. 

By  James  Boswell. 
Newly   Edited   With   Notes  etc.,  By  Roger  Tngpen. 
Over  5fi0  illustrations  and  12  photogravure  plates.     In  two  volumes,  crown  4to,  cloth,  richly    gilt,  gilt   top.     18s. 

net;    half    morocco,  21s.  net. 
"Easily   in    front    of  every   other  illustrated   edition  of  Boswell 's  masterpiece." — Daily  Graphic. 


The  Book  of  the  Child 

An   attempt   to   set   down   what   is  in 

the  mind  of  children. 

By  F.  D.  How. 

A  charming  gift  book,  on  f 'cap,  8vo, 
limp  leather,  gilt  corners.     3s.  6d.  net. 


Over  the  Border 

By  Robert  Barr. 

6d. 

"Makes  good  reading,  and  should 
stimulate  many  a  jaded  reader." 
— Academy. 


25  Cents 


WHERE  TO  LOOR 


The  Future    Life 

AND  MODERN   DIFFICULTIES 
By  the  Rev.  F.  Claude  Kempson,  M.B. 

A  scientific  and  religious  investi- 
gation of  human  immortality.  In 
crown  8vo.     Cloth  gilt.     3s.  6d.  net. 

NEVER ! 

Bein»-    some    manners    for     the    multitude.     By    Walter  ,    An    easy   guide    to    certain    specified   books   of    reference. 
Emanuel.     Illustrated  by  John  Hassall.  Send    for   specimen    pages. 

THE  WORLD'S   COMMERCIAL  PRODUCTS 

A  Descriptive  Account  of  the   Economic  Plants    of  the   World   and   of  Their   Commercial   Uses. 
W.  G.  Freeman,  B.Sc,  F.L.S.  and   S.   E.   Chandler,   D.Sc,   F.C.S. 
In  demy.     4to.     Cloth  gilt.     432  pp.     420  illustrations'  from  photographs  and  12  colored  plates  and  maps.     10s.  6d.  ■ 

net. 

PITMAN'S  COLONIAL  LIBRARY 


LORD  OF  THE  WORLD 


By  Robert   Hugh   Benson 
A  sensational  and   dramatic  novel 


MY  LORD  OF  ESSEX 


The  Light  Invisible. 
By   What  Authority' 


By  Frances  M.  Brookfield. 
"A  novel  of  power  which  lovers  of  historical   romances 
will  read  with  pleasure." — Pall  Mall  Gazette. 
By  Robert   Hugh  Benson 

The  King's  Achievement.  The   Queen's   Tragedy. 

Richard   Raynal,    Solitary.  The  Sentimentalists. 

A  Mirror  of  Shalott. 

ENGLISH  DICTIONARY  FOR  SCHOOLS 

160  pages.     Price,  stiff  boards,  4d.   net.     Cloth,  6d.  net. 

"An    excellent   little   dictionary,    very    clearly   printed.     .     .     The    defined    words    are    accented,    and    the 
constituent  syllables  clearly  marked." — Teachers'   Times. 

Write  for  Catalogues  of  Pitman's  Business  and  Commercial  Books 


Publisher     and      BooK- 
seller 

A     Week's     Review     of     the     Book 

Trade. 

Price  lV2d.  weekly. 


PERIODICALS 

The  Postage  Stamp 

An    Illustrated    Weekly    Journal    for 

All  Classes  of  Stamp  Collectors. 

Edited   by  Edward   J.   Nankivell. 

Price,  Id.  weekly. 


Pitman's  Journal 

A     Weekly     Journal     of     Shorthand, 
Typewriting,  Commercial    Edu- 
cation, the  Civil  Service,  etc. 
Price,   Id.   weekly. 


A   specimen    copy   of   any   of   these   papers  may    be    obtained    free    on    application. 

London:  Sir  Isaac  Pitman  &  Sons,  Ltd.,  No.  1  Amen  Corner,  E.C. 
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CONDENSED  REVIEWS. 

BEST  VI. \\.  THE.  By  Harold  Maegrath.  Indianapolis: 
The  Bobbs-Merrill  Company.  Cloth  $1.50.  Toronto: 
Mel. cod  &  Allen.  Cloth  $1.25.  A  short  and  fascin- 
ating stoiy  of  love  in  high  society.  A  promising 
young  lawyer  wishes  to  marry,  but  fails  to  secure 
consent  from  the  father  of  the  girl  he  loves.  An  in- 
genious [dot  is  resorted  to  by  which  the  father  is 
obliged  to  favor  the  marriage.  Two  other  interest- 
ing short  stories  are  included  in  the  volume  :  "Two 
Candidates,"  and  "Mr.  Shifty  Sullivan."  The  three 
stories  are  quite  different  in  character,  but  all  are 
equally   entertaining. 

CHAMPION.  By  John  Colin  Dane.  Toronto  :  C«.pp, 
Clark  Co.  Cloth  $1.50.  This  is  a  story  of  the 
"Black  Beauty"  variety,  only  instead  of  being  a 
horse,  Champion  is  a  racing  automobile.  Champion 
tells  his  own  experiences  in  a  characteristic  vein, 
expressing  his  emotions  in  motor  language.  The  de- 
scription of  the  great  Vandervoorst  cup  race  in  which 
he  is  entered  against  all  the  crack  cars  of  the  world 
is  admirably  done.  Variety  is  added  to  the  narrative 
by  the  introduction  of  a  plot  for  the  theft  of  the  car 
and  its  final  recovery  by  its  maker.  A  pretty  little 
love  story  runs  through  the  pages  of  the  book,  which 
has  a  striking  cover  design,  showing  the  actress, 
Elsie   Janis,   in  a   motor. 

CHILDREN'S  FAVORITE  CLASSICS.  New  York  : 
Thomas  Y.  Crowell  &  Company.  In  this  series  there 
are  three  volumes  :  "Stories  of  Early  England,"  by 
E.  M.  Wilmot-Buxton,  consists  of  a  compilation  of 
early  English  legends.  "Stories  from  Chaucer,"  by 
Walker  McSpadden,  is  a  translation  of  Chaucer's  Can- 
terbury Tales  into  prose  and  modern  English. 
"Stories  from  Morris,"  by  Magdalen  Edgar,  consists 
of  some  of  William  Morris'  stories,  told  in  prose. 
These  three  books  are  uniformly  well  bound  in  cloth 
with  designs  in  color  and  printed  in  plain  medium 
type  on  good  paper,  and  should  make  fine  reading  for 
children — and  for  grown-up  children,  too.  They  retail 
at  60  cents  each. 

CHRISTMAS  MAKING.  By  J.  R.  Miller,  D.D.  New 
York  :  Thomas  Y.  Crowell  &  Co.  An  attractive 
little  book  of  thirty-two  pages,  containing  many  ex- 
cellent illustrations.  It  has  been  dedicated  by  the 
author  to  those  who  wish  to  do  something  that  will 
tend  to  make  the   world  brighter   and   more  cheerful. 

CHRIST'S  SERVICE  OF  LOVE.  By  Hugh  Black.  To- 
ronto :  Fleming  H.  Revell  Co.  Cloth  $1.25.  A 
series  of  meditative  discourses  based  on  the  com- 
munion season.  While  dealing  with  different  aspects 
of  the  subject,  they  are  exhaustive  in  their  interpre- 
tation of  the  spiritual  meaning  of  the  Christian  or- 
dinance. The  book  must  be  welcomed  as  an  aid  to 
the  fuller  understanding  of  what  is  meant  by  the 
Christian   memorial  service. 

HARRISON'S  FINISH.  By  W.  B.  M.  Ferguson.  To 
ronto  :  Copp,  Clark  Co.  Cloth  $1.50.  A  story  of  the 
race  track,  well-conceived  in  plot  and  well-executed 
in  action.  The  hero,  a  jockey,  comes  upon  the  scene 
as  the  shattered  idol  of  a  fickle  public.  Apparently 
his  "finish"  is  made  in  the  first  chapter,  when,  to  all 
appearances,  he  "throws"  the  Carter  Handicap.  But 
Garrison  was  made  of  better  stuff,  and  through  all 
the  vicissitudes  which  followed,  he  presses  on  until 
the  climax  is  reached  in  the  final  chapter,  when  he  is 
restored   to   honor   and    popular   favor. 


JIMMY  JONES,  the  Autobiography  of  an  Office  Boy. 
By  Roy  L.  McCardell.  Boston  :  Dana,  Estes  &  Co. 
Cloth  $1.50.  Jimmy  is  a  typical  New  York  street 
arab.  The  story  of  his  early  career  is  told  in  his  own 
language,  which  is  both  humorous  and  appealing.  His 
friends  and  acquaintances  include  a  large  number  of 
interesting  characters.  The  book  is  not  only  a  de- 
lightful one  for  juveniles,  but  grown-ups  also  will 
laugh  heartily  over  the  many  merry  mishaps  that. 
Jimmy  experienced  in  his  checkered  life  around  New- 
York  City. 

LODESTAR,  THE.  By  Max  Pemberton.  Toronto  . 
Copp,  Clark  Co.  Cloth  $1.25.  A  fanciful  story,  in- 
troducing the  strange  experiences  of  a  young  London- 
er, who,  through  the  instrumentality  of  an  exiled 
Polish  revolutionary,  is  placed  in  the  home  of  a 
wealthy  financier.  It  transpires  that  this  financier  is 
also  a  Pole,  who  has  renounced  his  native  country 
and  become  the  friend  of  the  Russian  oppressors.  How 
his  punishment  is  worked  out  gives  the  motif  to  the 
story.  Action  moves  quickly,  changing  from  London 
to  Warsaw,  as  the  tale  unfolds. 

LIFE  OF  LINCOLN  FOR  BOYS.  By  Frances  C. 
Sparhawk.  New  York  :  Thomas  Y.  Crowell  &  Co. 
Cloth  75  cents.  A  book  that  cannot  fail  to  leave  a 
good  and  lasting  impression  on  every  boy  who  reads 
it.  The  life  and  character  of  the  immortal  Lincoln, 
his  trials  and  achievements,  are  written  in  a  manner 
which  captivates  the  young  reader  and  gives  him  an 
ideal  example  of  what  may  be  accomplished  by  a  man 
with  a  set  purpose.  The  war  between  the  North  and 
South,  the  history  of  the  people  of  these  times,  are 
fully  dealt  with. 

OPTIMISTIC  LIFE,  THE.  By  Oliver  Swett  Marden. 
New  York  :  Thomas  Y.  Crowell  &  Co.  Cloth  $1.25. 
This  book  contains  a  collection  of  plain,  practical 
papers  on  what  constitutes  real  success  in  life  and 
how  to  attain  it.  The  writer  takes  high  ground  and 
asserts  that  the  true  optimism  of  life  consists  in  an 
ever  upward  aim  at  the  highest  ideals  in  conduct,  in 
work,  and  in  religion.  The  book  is  freely  illustrated 
by  portraits  of  eminent  men,  which  are  in  themselves 
an  inspiration  to  noble  ambitions  and  right  living.  It 
is  a  book  that  deserves  to  be  popular,  especially  with 
young  people. 

NIGHT  RIDERS,  THE.  By  Ridgwell  Cullum.  Toronto: 
The  Copp,  Clark  Company,  Limited.  Cloth  $1.25.  A 
western  story.  John  Tresler,  a  young  Englishman  of 
means,  emigrates  to  Canada  to  take  up  ranching.  He 
apprentices  himself  to  a  Southern  Alberta  rancher, 
who  proves  to  be  a  disguised  villain.  Tresler  finds 
him  out  and  discovers  that  he  is  the  leader  of  a  gang 
of  cattle  thieves  known  as  the  Night  Riders.  With 
Tresler's  help,  the  police  were  able  to  break  up  the 
gang,  and  run  its  leader  to  his  death.  Ranching  lile  of 
bygone  days  is  pictured  in  a  fascinating  and  realistic 
style. 

RED  FEATHERS,  THE.  By  Theodore  Roberts.  Boston: 
L.  C.  Page  &  Co.  Cloth  $1.50.  In  this  charming 
fantasy,  Mr.  Roberts  has  done  for  the  Indian  tribes 
of  Newfoundland  what  Hans  Andersen  and  Grimm,  in 
their  fairy  stories,  have  done  for  the  peasants  of 
Germany.  He  has  gone  back  to  the  mythical  days, 
when  magic  was  practiced  among  the  people  of  the 
island,  picturing  the  struggle  between  the  good  ma- 
gician, Wise-as-a-She-Wolf,  and  the  evil  magician, 
Bright  Robe.  The  red  feathers  are  a  gift  to  an 
Indian    baby,    son    of    Run-all-Pay,    who    grows    up    in 
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IT'S  HERE! 

What? 

The  People's  Library 

Do  not  miss  it  or  you  will  regret  it 

Now  ready  for  shipment,   either   direct    from    London  (Eng.) 

or  Toronto. 

Cloth,  25c.  Leather,  50c. 

Prospectus  sent  on  application  for  distribution. 

Treasure  Island  and  Kidnapped  Tom  Brown's  School  Days — Hughes 
Adam  Bede— George  Eliot                         enson    j^jng  Solomon's  Mines — Haggard 

East  Lynne— Mrs.  Henry  Wood  John  Halifax,  Gentleman— Craik 

The  Essays  of  Elia— Charles  Lamb  Essays Bacon 

A  Tale  of  Two  Cities — Charles  Dickens  jWEill  on  the  Floss Eliot 

Ivanhoe-Sir  Walter  Scott  Autocrat  of  the  Breakfast  Table 

Poems,  1830  1865  -Alfred  Tennyson  Kenilworth-Scott  -Holmes 

Westward  Ho  !  -Charles  Kingsley  Jane  Eyre_Bronte 

Sesame  and  Lilies   Unto  This  Last   and  The    Robinson  Crusoe-Defoe 
Political  Economy  of  Art— John  Ruskin 

The  Scarlet  Letter— Nathaniel  Hawthorne  Waverley— Scott 

Cloister  and  the  Hearth— Reade  Old  Curiosity  Shop— Dickens 

Christmas  Books — Dickens  Essays  (Selected) — Emerson 

Poems  (1833-1865)— Browning 

The  People's  Library  seems  to  be  the  last  word  in  cheap  reprints  ;  at  least  we  cannot 
imagine  that  octavo  volumes  of  several  hundred  pages,  in  stiff  binding— fiction  in  red 
and  the  rest  in  green— in  large  type  on  adequate  paper,  can  ever  be  reproduced 
at  the  price.—"  Times,"  London. 

Cassell  &  Company,  Limited 

42  Adelaide  St.  W.,  :  Toronto,  Ont. 
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OLIPHANT,  ANDERSON  &  FERRIER'S 

NEW    LIST 
INCLUDES  THE  FOLLOWING : 

MASTER  ROBERT  BRUCE,  Minister  of  the  High  Kirk, 
Edinburgh,  from  1587—1605.  By  D.  C.  Macnicol, 
B.D.     With  10  full-page  illustrations.     5s.  net. 

TANGIBLE  TESTS  FOR  A  YOUNG  MAN'S  FAITH. 
By  Albert  G.  Mackinnon,  author  of  "Spiritually 
Fit."     2s.  (id.  net. 

CHINA  IN  LEGEND  AND  STORY.  By  C.  Campbell 
Brown,  formerly  Davis  Scholar  of  Chinese  at  the 
University  of  Oxford,  and  for  ten  years  resident  in 
China.     With   numerous   illustrations.     3s.   6d.   net. 

CHRISTIAN  PLANTS  ON  PAGAN  SOIL,  or  Chinese 
Converts  in  Formosa.  By  Campbell  N.  Moody,  M.A., 
Missionary  in  Formosa.     Illustrated.  3s.  6d.  net. 

HOW  TO  MASTER  THE  ENGLISH  BIBLE.  By  James 
M.  Gray,  D.D.,  author  of  "Synthetic  Bible  Studies." 
Is.  net. 

THY  DAILY  CROSS.  By  Alexander  Whyte,  D.D.  6d. 
net. 

THE  FOUR  WORDS  OF  THE  GREAT  MINISTRY. 
By  John  G.  Train.     6d.  net. 

THE  RELIGIOUS  SIGNIFICANCE  OF  HOME.  By  G. 
A.  Johnston  Ross,  M.A.,  Cambridge.     6d.  net. 

HOPE:  the  Heart's  Unbroken  String.  By  John  A.  Hut- 
ton,  M.A.     6d.  net. 

THE  LIGHT  THAT  SAVES.  By  John  Kelman,  D.D. 
6d.  net. 

THE  RESPONSIBILITY  OF  GOD.  By  Ambrose  Shep- 
herd, D.D.     6d.  net. 

DIVINE  RENEWALS.  By  James  G.  Goold,  M.A.  6d. 
net. 

THE  UNIVERSAL  CROSS.  By  John  Hunter,  D.D.  6d. 
net. 

ASPIRATIONS  AND  IDEALS.  By  Newell  Dwight 
Hillis.     6d.   net. 

A  MISSION  IN  CHINA.  By  W.  E.  Soothill.  With 
numerous  illustrations.     5s.  net. 

FAIRSHIELS:  Memories  of  a  Lammermoor  Parish.  By 
T.  Ratcliffe  Barnett,  author  of  "The  Finest  Baby 
in  the  World,"  etc.     2s.  6d.  net. 

COMRADESHIP  IN  SORROW:  Thoughts  for  the  Be- 
reaved.    By  James  Stark,  D.D.     2s.  6d.  net. 

IN  THE  SUPERLATIVE:  A  Love  Story.  By  Annie 
Smeaton,  author  of  "Gordon  Ogilvie. "     2s.  6d.  net. 

NEW  EDITIONS  OF 

FIRE  AND  SWORD  IN  SHANSI.     By  E.  H.  Edwards, 

M.B.,  CM.     2s.  Od.  net. 
COLLOQUIA     PERIPATETICA,     Being     Conversations 

with   the   late   Rabbi   Duncan.     By   William    Knight. 

3s.  6d.  net. 
THE    PHILOSOPHY    OF    CHRISTIAN    EXPERIENCE. 

By  Henry  W.   Clark.     Sixth  Thousand.     3s.  6d.  net. 
PARDON   AND   ASSURANCE.     By   the   late   Rev.   Wil- 
liam  J.   Patton.     Twenty-third   Thousand.     2s. 
THE   FAITH   OF   ROBERT   LOUIS   STEVENSON.     By 

John  Kelman,  D.D.     3s.   6d.  net. 
JOHN    THOMSON    OF    DUDDINGSTON.     By    William 

Baird.     With  beautiful  illustrations.     7s.  6d.  net. 
THE  DAME  OF  THE  FINE  GREEN  KIRTLE.     Bv  J. 

Ratcliffe   Barnett.     2s.   6d.   net. 

Oomplete  Catalogue,  Po*t  Free 


100  Princes  St. 

EDINBURGH 


21  Paternoster  Sq. 

LONDON,  ENC. 


Wise-as-a-She-Wolf's  magic  lodge,  and  becomes  in  time 
a  magician,  too.  The  feathers  give  their  possessor 
tlie  power  of  flight  through  the  air.  Many  characters, 
good  and  bad,  are  introduced  in  the  story,  which  will 
be  found  quite  as  interesting  by  grown-ups  as  by 
children. 

UNGAVA  BOB.  By  Dillon  Wallace.  Toronto  :  Henry 
Frowde.  Cloth  $1.25.  A  delightful  tale  to  be  read 
by  a  cosy  fireside.  The  hero,  Bob  Gray,  a  brave- 
hearted,  God-fearing-  lad,  faces  dangers  and  privations 
in  the  frozen  north  in  order  that  he  may  bring  com 
fort  to  the  dear  ones  at  home.  The  life  of  the  lonely 
trapper  in  its  manifold  dangers  from  wild  animals, 
Indians,  sto»:n  and  starvation,  is  vividly  described 
and  one  feels  that  Mr.  Wallace  has  drawn  upon  his 
personal  experience  for  much  that  this  book  con- 
tains. 

WEAVERS,  THE.  By  Sir  Gilbert  Parker.  Toronto  :  the 
Copp,  Clark  Co.  Cloth,  illustrated,  $1'.50.  Egypt, 
fifty  years  ago,  is  the  scene  of  Sir  Gilbert's  latest 
novel.  The  hero,  David  Claridge,  Ts  the  grandson  of 
an  elder  of  the  Quaker  community.  When  he  first  ap- 
pears in  the  story,  he  is  being''  tried  for  the  heinous 
crimes  of  drinking,  fighting  and  kissing  a  woman.  He 
endures  a  penalty  of  three  months'  isolation  and  then 
the  East  calls  him.  He  answers  the  call  and  goes  to 
Cairo,  where  in  time  he  becomes  the  adviser  and 
favorite  of  the  Prince  Pasha.  The  climax  of  the  tale 
is  the  stirring  description  of  the  stand  made  hy 
David's  small,  beleagured  garrison  in  the  Soudan  and 
his  relief  by  an  enemy  converted  to  friendship  by  his 
heroism.  The  book  breathes  the  spirit  of  the  East 
and  the  many  characters  are  admirably  depicted. 


MR.    POOLE'S   CAREER. 

John  M.  Poole  cane  to  Toronto  from  the  town  of 
Perth  about  sixteen  years  ago,  where  he  was  the  pro- 
prietor of  one  of  the  town's  newspapers.  The  fate  which 
marked  a  number  of  his  enterprises  in  later  years  befel 
him  in  his  early  venture,  for  his  printing  plant  in  Perth 
was  the  scene  of  a  disastrous  fire,  after  which  he  came 
to  Toronto  and  purchased  the  Metropolitan  Publishing 
Company,  at  16  Adelaide  Street  West,  and  changed  the 
name  to  John  M.  Poole  &  Co.,  Printers.  The  new  firm 
was  in  business  about  a  year  when  a  destructive  con- 
flagration broke  out  in  the  composing  room. 

There  is  little  doubt  but  that  Mr.  Poole  received 
ample  insurance  compensation  for  the  losses  suffered  from 
both  fires. 

Mr.  Poole's  next  place  of  business,  after  the  dissolv- 
ing of  the  business  on  Adelaide  Street,  was  a  printing 
establishment  on  Melinda  Street,  on  the  site  of  the 
present  McConkey  restaurant.  He  was  obliged  to  give 
up  business  there,  the  building  being  taken  over  by  the 
owners  for  other  purposes.  Mr.  Poole's  next  important 
undertaking  was  the  Consolidated  Pulp  and  Paper  Co., 
which  failed.  Then  the  Poole-Stewart,  Limited,  which 
was  merged  in  1903  into  the  Book  Supply  Company,  was 
organized,  with  Mr.  Poole  as  manager,  and  this  firm  was 
burnt  out  in  the  big  fire. 

The  failure  of  the  Poole  Publishing  Company,  Mr. 
Poole's  last  venture,  places  that  gentleman  in  a  rather 
undesirable  position. 
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Blackie  &  Son's  Beautiful  Books 

1907-8 

BLACKIE'S  CHILDREN'S   ANNUAL.     In  picture  boards,  cloth  back,  price,  3s.  6d.; 

in  cloth,  gilt  edges,  price,  5s. 

BLACKIE'S  CHILDREN'S  ANNUAL  is  not  a  bound  volume  of  a  month- 
ly magazine  nor  a  hash  of  old  material  served  up  afresh  is  a  new  guise. 
Everything  in  it  is  Fresh.  The  stories  and  pictures  are  either  specially 
done  for  the  volume  or  are  the  best  selected  from  the  hundreds  submitted 
to  the  editor  during  the  year.  In  either  case  the  aim  has  always  been  to 
get  the  best  regardless  of  cost. 

Among  the  contents  of  the  new  volume  are  stories  by  Evelyn  Sharp, 
Mrs.   Molesworth,  L.   T.  Meade,  and  others. 


The  Story  of  the  Weathercock. 

Stories  for  Children  by  Evelyn  Sharp.  With 
16  colored  plates  and  the  text  fully  illustrated 
with  black-and-white  drawings  bjT  Charles 
Robinson.  Large  4to,  cloth  extra,  full  gilt 
and  gilt  edges,  6s.  net. 

hi  this  beautiful  volume  Miss  Evelyn  Sharp  re- 
lates in  her  inimitable  style,  with  many  pretty 
touches  of  fancy,  stories  of  the  interesting  doings 
and  fortunes  of  children  whom  the  Weathercock  has 
watched  from  his  exalted  position. 

The  Child's  Christmas. 

Pictures  by  Charles  Robinson,  Text  by  Evelyn 
Sharp.  Large  4to,  cloth  extra,  gilt  edges 
Price  6s.  net. 

In  nearly  200  charming  illustrations  in  color  and 
black-and-white,  the  artist  tells  pictorially  what 
the  author  describes  in  words — all  that  makes 
Christmas  a  time  of  pure  delight  to  the  young  and 
a  season  of  kindness  and  good-will. 


The  Rhyme  of  a  Run,  and  other  Verse. 

Written  and  Pictured  by  Florence  Harrison. 
With  twenty-four  drawings  in  full  color, 
beautifully  reproduced  and  mounted  on  grey 
art  paper,  and  many  in  outline.  Sumptuous- 
ly bound  in  cloth,  6s.  net. 

In  every  respect  this  book  is  unique.  Miss  Hani- 
son  is  both  a  poet  and  an  artist  of  a  high  order.  Her 
drawings  are  original  both  in  conception  and  style, 
and  will  delight  not  only  children,  but  all  lovers  of 
art. 

Heroic  Legends. 

The  Stories  of  Valentine  and  Orson,  Robin  Hood, 
etc.,  retold.  By  Agnes  Grozier  Herbertson.  Illus- 
trated with  16  beautifully  colored  plates  by  Helen 
St  rat  ton.  Square  8vo,  cloth,  full  gilt  and  gilt  edges, 
6s.  net. 


Blackie's  New  Gift  Books 

Large  Crown  8vo,  cloth  extra,  finely  illustrated 


BY  CAPTAIN  BRERETON. 

With   Wolseley  to   Kumasi — A   Story   of   the   First 
Ashanti  War.  6s. 

Jones  of  the  64th — A  Tale  of  the  Battles  of  Assaye 
and  Laswaree,  5s. 

BY  ALEXANDER  MACDONALD. 

The   Pearl   Seekers — A   Story   of  Adventure  in   the 
Southern  Seas,  6s. 

The  Quest  of  the  Black  Opals — A  Story  of  Adven- 
ture in  the  Heart  of  Australia,  5s. 


BY    ROBERT   M.    MACDONALD. 

The  Great  White  Chief — A    Story  of  Adventure  in 
Unknown  New  Guinea,  6s. 


BY    HARRY    COLLINGWOOD. 

With   Airship   and   Submarine — A    Tale   of   Adven- 
ture, 6s. 


BY  DAVID  KER. 

Under  the  Flag  of  France — A  Story  of  Bertrand  du 

Cnesclin,  5s. 


Write    to    the  COPP,  CLARK  CO.,  LIMITED,   or    WM.  BRIGGS  (Toronto),  for 
our  beautifully  illustrated  list  of  new  books. 

Blackie  &  Son,  Limited,  London,  Glasgow,  Bombay 


29 


BOOKSELLER     AND     STATIONER 


ENGLISH  BOOK  NEWS. 

Methuen  &  Co.  have  published  "Tales  of  Two  People," 
a   volume  of  short  stories  by  Anthony  Hope. 

According  to  the  British  Weekly,  the  Strand  Maga- 
zine has  secured  Hall  Caine's  new  novel  for  serial  publi- 
cation. 

Harper  &  Bros,  announce  the  publication  of  an 
English  edition  of  Norman  Duncan's  "Cruise  of  the 
Shining  Light." 

Mr.  Heinemann  publishes  this  month  the  memoirs  of 
Sarah  Bernhardt,  under  the  title  of  "My  Double  Life," 
indicating  her  life  on  and  off  the  stage 

E.  Grant  Richards  has  just  published  "The  Boy's 
Book  of  Locomotives,"  by  J.  R.  Howden.  The  book  con- 
tains over  a   hundred   illustrations  from    photographs. 

Collier  &  Co.  have  issued  a  popular  edition  at  one 
shilling  net  of  Hall  Caine's  dramatized  version  of  "The 
Christian,"  which  hitherto  has  appeared  only  in  an 
edition  for  private  circulation. 

The  death  occurred  at  Sunnyside,  Orpington,  Kent, 
on  September  5,  of  Mr.  George  Allen,  the  English  pub- 
lisher. He  was  in  his  seventy-sixth  year  and  was  best 
known  as  the  publisher  of  Ruskin's  works. 

Sampson,  Low,  Marston  &  Co.  announce  a  story  by 
Mrs.  Francis,  a  Canadian  writer,  entitled  "Matthew 
Strong  ■  the  Story  of  a  Man  with  a  Purpose."  It  has  a 
colored  frontispiece  and  numerous  illustrations. 

Smith,  Elder  &  Co.  have  published  a  new  and  re- 
vised edition  of  "Shakespeare's  Life  and  Work,"  which  is 
an  abridgement  of  Sidney  Lee's  "Life  of  William  Shake- 
speare,"  intended  chiefly  for  the  use  of  students. 


Kegan  Paul,  Trench,  Trubner  &  Co.  publish  this 
month  a  volume  dealing  with  that  little  known  part  of 
Australia,  the  Northern  Territory  of  South  Australia,  by 
Mr.    Alfred   Searcy.     The   title   of  the  book   is    "In     Aus 

tralian    Tropics." 

"Peeps  at  Many  Lands,"  is  a  new  series  of  little 
travel  books,  illustrated  in  color,  and  intended  for  little 
readers.  They  give  children  a  glimpse  at  the  scenes  and 
customs  of  their  own  and  other  lands.  A.  &  C.  Black 
are  the  publishers. 

Hutchinson  &  Co.  have  recently  published  a  new  book 
of  travel  and  sport,  entitled  "In  Wildest  Africa,"  by 
Herr  C.  G.  Schillings,  who  by  his  previous  work,  "With 
Flashlight  and  Rifle  in  Equatorial  East  Africa,"  won  for 
himself  a  name  throughout  the  world. 

The  scene  of  A.  T.  Quiller-Couch's  new  romance, 
"Major  Vigoreux,"  is  laid  in  a  group  of  islands  lying  out 
in-  the  Atlantic,  off  the  Cornish  coast,  and  the  story  tells 
of  a  middle-aged  officer  left  in  charge  of  a  deserted  gar- 
rison.    Methuen  &  Co.  are  the  publishers. 

A  new  volume  of  classified  quotations,  compiled  by 
Miss  Dorothy  J.  Trevaskis,  and  entitled  "Quotations  for 
the  Pulpit,"  is  shortly  to  be  published  by  Elliott  Stock. 
It  will  give,  under  alphabetical  heads,  appropriate  pas- 
sages from  the  best  writers,  for  quotation  by  speakers 
and  preachers. 

E.  Grant  Richards  is  the  publisher  of  a  book  of  ani- 
nal  stories  by  Bertram  Atkcy,  entitled  "Folk  of  the 
Wild  :  a  Book  of  the  Forest,  the  Moors,  and  the  Moun- 
tains, of  the  Beasts  of  the  Silent  Places,  their  Lives, 
their  Doings,  and  their  Deaths."  Mr.  Atkcy's  stories  are 
of  English   animals   in   English    scenes. 


SCOTLAND'S   OWN  WEEKLIES 
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PEOPLE'S 
JOURNAL 
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SCOTLAND'S   NATIONAL  WEEKLY 
Scotsmen  in  Canada 

Desire  to  have  the  news  of  their  own  Native 
Village,  Town  or  District. 

The  People's  Journal 

Supplies  that  want.  There  are  twelve  dif- 
ferent Editions,  covering  the  entire  length 
and  breadth  of  Scotland. 

Here  are  the  Titles 

Of  the  various  Editions,  which  indicate  the 
Counties  and  Cities  in  which  they  circulate: 

Glasgow  People's  Journal  (West  of  Scotland  Edition) 
Glasgow  People's  Journal  (for  City  of  Glasgow) 
Edinburgh  People's  Journal  (for  Edinburgh  &  Southern 

Counties) 
The  People's  Journal  (for  Stirling  and  Clackmannan) 
The  People's  Journal  (for  Inverness  and  Northern  Counties) 
The  People's  Journal  (for  Aberdeen,  Banff  and  Kincardine) 
Aberdeen  People's  Journal  (for  Aberdeen  City) 
The  People's  Journal  (for  Perthshire) 
The  People's  Journal  (for  West  Perth  and  Argyll) 
The  People's  Journal  (for  Forfarshire  and  East  Coast) 
The  People's  Journal  (for  Fife  and  Kinross) 
The  People's  Journal  (for  Dundee  City) 


Thi 


PEOPLE'S 
FRIEND 
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The   Favorit*   Household   Magazine 


Serial  Stories  by  Foremost  Authors. 
Interesting  Sketches  on  Popular  Subjects. 
Humorous  Tales  and  Short  Stories. 
Special  Page  for  Wives  and  Daughters. 
Numerous  Miscellaneous  and'Useful  Items 


ONE    PENNY    WEEKLY 
SCOTLAND'S      ^      PICTURE      £>      GALLERY 


"BONNIE  SCOTLAND'* 


PORTFOLIO  OF  SCOTTISH  SCENERY 
400  Photograps  of  the  LOVELY  LOCHS,  the  cosy  hamlets,  the  rugged  mountains,  the  stirring  towns. 

20   PARTS  20  PICTURES  IN  EACH  7d-  PER  PART. 

BEST  TRADE  TERMS  ON  APPLICATION. 

JOHN  LENG  (EL  CO.,  Ltd.,    publishers.    BANft  ST..  DUNDEE,  Scotland 

30 


I :  (  )  (  )  K  S  E  L  L  K  R     A  N  1 )     ST  A  TION'ER 


Every    Canadian 

Bookseller 

SHOULD  STOCK  THE 


15 


"Daily 

Cent 


Mail" 

N 


Is 


A  glance  at  the  names  below  will  show  that  the  works 
mentioned  are  among  the  masterpieces  of  modern  fiction. 
No  mediocre  books  are  contained  in  this  series  —  it 
represents  the  best.  Well  printed  and  tastefully  bound 
in  coloured  wrappers,  illustrated  by  well-known  artists, 
they  command  a  ready  sale  wherever  exhibited.  No  enter- 
prising Canadian    bookseller  should    fail  to   stock    them. 

BooKs  Issued 


My   Sword  for  Lafayette.     Max  Pemberton. 

Vivien.     W.    B.    Maxwell. 

The  Woman  With  the  Fan.     Robert  Hichens. 

Hetty  Wesley.     A.  T.  Quiller  Couch. 

The  Shadowy  Third.     H.  A.  Vachell. 

Tally   Ho.     Helen    Mathers. 


A  Nine  Days'  Wonder.     B  M.  Croker. 

The  Gate  of  the  Desert.     John  Oxenham. 

The  Wickhamses.     W.  Pett   Ridge. 

Susannah  and  One  Other.     E.  Maria  Albanesi. 

The  Conflict.     Miss  Braddon. 

Behind  the  Throne.     William  le  Queux. 


Miranda  of  the  Balcony.     A.  E.  W.  Mason. 

BooKs  Forthcoming 


The  Ragged  Messenger.  W.  B. 
Maxwell. 

The  Lady  Evelyn.  Max  Pemberton. 

The  Call  of  the  Blood.  Robert 
Hichens. 

Capricious  Caroline.  E.  Maria 
Albanesi. 

The  Guarded  Flame.  W.  B.  Max- 
well. 

The  Stark  Munro  Letters.  A. 
Conan  Doyle. 

The  Bath  Comedy.  Agnes  and 
Egerton    Castle. 

The  Heart  of  Princess  Osra.  An- 
thony  Hope. 


Peter's  Mother.     Mrs.  Henry  de  la 

Pasture. 
Fort  Amity.     A.  T.  Quiller  Couch. 
A    Serious    Wooing.     John    Oliver 

Hobbs. 
Thompson'",  Progress.     C.   J.   Cut- 

cliffe   Hyne. 
The  Princess  Priscilla's  Fortnight. 

Countess   Von   Arnin. 
The      Philanderers.       A.      E.      YV. 

Mason. 
Stingaree.     A.   S.   Hornung. 
New    Canterbury    Tales.     Maurice 

Hewlett. 

Free  specimen  copy  on  application. 


Patience  Sparhawk  and  Her  Times. 

Gertrude   Atherton. 
Castle  Omeragh.  Frankfort  Moore. 
Thurtell's    Crime.     Dick   Donovan. 
Dr.  Jekyll  and  Mr.  Hyde.     Roben 

Louis    Stevenson. 
A  Gentleman  of  France.     Stanley 

Weyman. 
The    Heart's    Highway.     Mary    E. 

Wilkins. 
Deborah  of  Tods.     Mrs.  Henry  de 

la   Pasture. 
The  Courtship  of  Morice  Buckler. 

A.  E.  W.  Mason. 


PUBLISHED  BY 

Amalgamated      Press,     Limited 

(EXPORT    DEPARTMENT) 

Carmelite  House,        ____--_        London,  E.ng;. 
Canadian  Representative,  J.  R.  IRWIN,  22  Yonjje  St.  Arcade,  Toronto,  Can. 
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MESSRS.  BELL   ANNOUNCE: 

THE  PETER  PAN  PICTURE  BOOK 

Crown  4to,  5s.  net. 

The  Story  of  Peter  Pan  retold  by  DANIEL 
O'CONNOR,  from  the  play  of  J.  M.  Barrie.  With 
28  illustrations  in  color  by  Alice  B.    Woodward. 

Also  an  edition  de  luxe,  limited  to  250  copies, 
the  text  on  hand-made  paper  and  the  plates 
mounted,  10s.   6d.  net. 

MR.  J.  M.  BARRIE'S  delightful  creation, 
"Peter  Pan,"  has  by  this  time  taken  a  secure 
place  in  the  hearts  of  children  of  all  ages,  and 
there  are  few  nurseries  in  the  land  in  which  Peter, 
Wendy,  Tinker  Bell,  Captain  Hook  and  his 
Pirates,  the  Mermaids  and  Redskins,  and  the  ex- 
citing world  in  which  they  lived,  are  not  as 
familiar  as  the  most  time-honored  lore  of  fairy- 
land. The  various  scenes  of  the  play  have  been 
ideally  reproduced  by  the  sympathetic  art  of  Miss 
Woodward,  and  are  beautifully  printed  in  color. 
There  will  be  no  more  popular  Christmas  book  for 
young  people. 

Write  for  illustrated  prospectus. 

HOW  TO  COLLECT  POSTAGE  STAMPS 

Post   8vo,   6s.    net. 

By  Bertram  T.  K.  Smith.  With  48  plates,  il- 
lustrating upwards  of  750  specimens. 

A  comprehensive  and  up-to-date  general  hand- 
book on  postage  stamps,  written  by  a  well-known 
collector  and  expert. 

Prospectus  on  application. 

BELL'S  MINIATURE  BIOGRAPHIES 

OF  GREAT  WRITERS,  PAINTERS  AND  MUSICIANS 

Post  8vo,  daintly  bound  in  cloth,  illustrated,  Is.  net. 

or  in  limp  leather,  with  Photogravure  Frontispiece,  2s.  net  each 

"They    are   marvels   of   cheapness,    the   binding, 

letterpress,    illustrations    and   general    get-up   being 

beyond  praise." — Black  and  White. 

WRITERS— Browning,  Chaucer,  Coleridge,  Dante, 
De  Quincey,  Defoe,  Dickens,  Horace,  Johnson, 
Milton,  Moliere,    Shakespeare,   Spencer. 

PAINTERS— Alma  Tadema,  Rosa  Bonheur,  Burne- 
.lones,  Constable,  Correggio,  Fra  Angelico, 
Gainsborough,  Greuze,  Hogarth,  Holbein,  Hol- 
man  Hunt,  Landseer,  Leighton,  Michael  Angelo, 
Millais,  J.  F.  Millet,  Murillo,  Raphael,.  Rem- 
brandt ;  Reynolds,  Romney,  Rossetti,  Titian, 
Turner,  Velasquez,  Watteau,  Whistler,   Watts. 

MUSICIANS— Bach,  Beethoven,  Brahms,  Chopin, 
Gounod,  Handel,  Mozart,  Mendelssohn,  Rossini, 
Schumann,  Sullivan,  Tschaikovski,  Verdi,  Wag- 
ner. 

Illustrated  Prospectus  on  application. 

BELL'S  INDIAN  AND  COLONIAL  LIBRARY 

OF  COPYRIGHT  FICTION 
Paper  Covers,  2s.  6d. ;  Cloth,  3s.  6d. 

Upwards  of  one  million  volumes  of  this  series, 
in  which  over  750  popular  novels  have  been  includ- 
ed, are  in  circulation.  Write  for  list  of  new  and 
forthcoming  volumes,  and  complete  catalogue, 
which  will  be  sent  on  application. 

London:   GEORGE  BELL  &  SONS 
York  House,  Portugal  St.,  Kingsway,  W.C. 


THE  BOOKMAN'S  NOTE  BOOK. 

It  is  surely  a  mistake  to  assume,  as  people  so  often 
do,  that  in  a  life  full  of  distractions  one  should  read  only 
such  things  as  can  be  finished  at  a  single  sitting,  and 
that  a  short  one.  It  is  a  great  misfortune  to  read  only 
books  that  "must  be  returned  within  five  days."  For 
my  part,  I  should  like  to  see  in  our  public  libraries,  to 
offset  the  shelves  of  such  books,  other  shelves  labeled 
"Books  that  may  and  should  be  kept  out  six  months." 
1  would  have  there  Thackeray  and  George  Eliot  and 
Wordsworth  and  Spencer,  Malory  and  Homer  and  Cer- 
vantes and  Shakespeare  and  Montaigne— oh,  they  should 
be  shelves  to  rejoice  the  soul  of  the  harassed  reader  !  — 
Elizabeth  Woodbridge,  in  The  Outlook. 

If  the  booksellers  would  only  sell  "publishers'  dum- 
mies" instead  of  buying  them,  literature  would  look  up. 
They  buy  a  book  on  the  strength  of  a  cover  and  a  front- 
ispiece, and  so  long  as  the  thing  is  somewhere  near  five 
by  eignt  inches  it  goes.  The  average  publisher  thinks 
that  if  he  could  put  out  Cotton  Mather's  sermons  in  a 
Howard  Chandler  Christy  edition  he  could  sell  400,000 
copies. — Gelett  Burgess. 

*       • 

* 

The  publishers  who  are  bewailing  the  decreased  sales 
of  fiction  should  remember  two  things  :  First,  that  few 
novels  now  written  are  really  worth  the  published  price 
of  $1.50  ;  second,  that  the  fifty-cent  reprints  of  popular 
novels  have  educated  (or  debased,  whichever  you  choose) 
t he  book-buying-  public. 

Tn  England  the  three-volume  novel  is  classed  with 
the  dodo,  and  its  six-shilling  successor  will  before  long 
be  exhibited,  under  glass,  in  the  British  Museum,  to 
lovers  of  antiquities. 

Publishers  will  learn  that  one  hundred  thousand 
novels  sold  on  the  basis  of  a  fifty-cent  list  price  will 
yield  greater  profits  than  two  thousand  sold  at  $1.50. 
The  authors  will  co-operate  with  them  on  the  principle 
of  small  profits  and  large  sales.  Standardized  methods 
of  manufacturing  and  a  more  intelligent,  and,  therefore, 
more  economical  system  of  marketing  the  books  will  fol- 
low by  a   natural  process  of  evolution. 

Cheap  novels  prevail  now  ;  but  lower-priced  novels 
will   mark   the   future.— Saturday   Evening  Post. 


It  was  within  half  a  century  from  the  invention  of 
printing  that  book  plates  were  introduced  as  identifying 
marks  to  indicate  the  ownership  of  the  volume.  Germany, 
the  fatherland  of  printing-  from  movable  type  and  of  wood 
cutting  for  making  impressions  in  ink  on  paper,  is  like- 
wise the  home  land  of  the  book  plate.  The  earliest 
dated  wood  cut  of  accepted  authenticity  is  the  well 
known  "St.  Christopher  of  1423,"  which  was  discovered 
in  the  Carthusian  monastery  of  Buxheim  in  Suabia.  Tt 
was  to  insure  the  right  of  (ownership  in  a  book  that  the 
owner  had  it  marked  with  the  coat-of-arms  of  the  family 
or  some  other  heraldic  device.  Libraries  were  kept  in- 
tact and  passed  from  generation  to  generation,  bearing 
the  emblem  of  the  family.  The  first  book  plate  in  France 
is  dated  1574  ;  in  Sweden,  1575  ;  Switzerland,  1607,  and 
Italy,  1623.  The  earliest  English  book  plate  is  found  in 
a  folio  volume  once  the  property  of  Cardinal  Wolsey  and 
afterward  belonging  to  his  royal  master.  The  earliest 
mention  of  the  book  plate  in  English  literature  is  by 
Pepys,  July  16,  1688.  The  first  known  book  plate  in 
America  belonged  to  Governor  Dudley.  Paul  Revere,  the 
patriot,  was  one  of  the  first  American  engravers  of 'book 
plates  and  a  designer  of  great  ability. — Journal  of 
American  Historv. 
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Practical  Books  by  Experts 

Open-Air  Gardening.     The  culture  of  hardy  flowers,  fruit, 

and  vegetables.  Beautifully  illustrated.  In  derny 
8vo,  cloth  gilt.     Price,  6s. 

Fruit  Culture  for  Amateurs.  In  the  open  and  under 
glass.  With  chapters  on  insect  and  other  fruit  pests. 
Illustrated.     In   cloth  gilt.     Price,  3s.   6d. 

Vegetable  Culture  for  Amateurs.  The  cultivation  of 
vegetables  in  small  gardens  so  as  to  insure  good 
crops.  With  lists  of  the  best  varieties  of  each  sort. 
Illustrated.     Price,  Is. 

Tomato  Culture  for  Amateurs.  A  practical  and  very 
complete  manual  on  the  subject.  Illusuaitsu.  Price, 
Is. 

Cucumber  Culture  for  Amateurs.  Including  also  melons, 
vegetable  marrows  and  gourds.     Price,  Is. 

Popular  Bulb  Culture.  Both  in  the  open  and  under  glass. 
Fully  illustrated.     Price,  Is. 

Begonia  Culture.  For  amateurs  and  professionals,  under 
glass  and  in  the  open  air.  With  new  illustrations. 
Price,  Is. 

Cactus  Culture  for  Amateurs.  Full  and  practical  instruc- 
tions. By  W.  Watson,  assistant  curator  of  the  Royal 
Botanic  Gardens,  Kew.  Profusely  illustrated.  In 
cloth  gilt.     Price,  5s. 

Carnation  Culture.  For  amateurs,  in  the  open  ground 
and  in  pots.     Illustrated.     Price,  Is. 

Chrysanthemum  Culture.  For  amateurs  and  profes- 
sionals. Its  successful  cultivation  for  exhibition  and 
the    market.     Illustrated.     Price,    Is. 

Choice  Ferns  for  Amateurs:  Their  culture  and  manage- 
ment in  the  open  and  under  glass.  Witli  numerous 
illustrations.     In  cloth.     Price,  3s.  6d. 

Freshwater  Aquaria.  Their  construction,  arrangement, 
stocking  and  management.  Fully  illustrated.  In 
cloth  gilt.    Price,  3s.  6d. 

The  Vivarium.  The  most,  interesting  snakes,  lizards,  and 
other  reptiles,  and  how  to  keep  them  satisfactorily 
in  confinement.  Beautifully  illustrated.  In  cloth 
gilt.     Price,   7s.   6d. 

Book  of  the  All-Round  Angler.  A  comprehensive 
treatise  on  angling  in  both  fresh  and  salt  water. 
By  John  Bickerdyke.  In  cloth  gilt.  Price,  5s.  (id. 
Also  in  Four  Divisions,  as  follows: 
Angling  for  Coarse  Fish.  According  to  the  methods 
in  use  on  the  Thames.  Trent,  Norfolk  Broads,  ami 
elsewhere.  Illustrated.  Price,  Is. 
Angling  for  Pike.  The  most  approved  methods. 
Profusely  illustrated.     Price,  Is. 

Angling  for  Game  Fish.  The  various  methods  of 
fishing  for  salmon;  Moorland,  Chalk-stream  and 
Thames  trout;  grayling  and  char.  Well  illustrated. 
Price,   Is.    Gd. 

Angling  in  Salt  Water.  With  rod  and  line,  from  the 
shore,   piers,  rocks,   and   from   boats.     Price,   Is. 

Favorite  Foreign  Birds.  For  cages  and  aviaries.  How- 
to  keep  them  in  health.  By  W.  T.  Greene,  M.A., 
M.D.,  F.Z.S.  etc.  Fully  illustrated.  In  cloth  gilt. 
Price,  2s.  6d. 

Diseases  of  Cage  Birds.  Their  causes,  symptoms,  and 
treatment.  A  handbook  for  everyone  who  keeps  a 
bird.     By    Dr.    W.    T.    Greene,    F.Z.S.     Price,    Is. 

Goat-Keeping  for  Amateurs.  The  practical  management 
of  goats  for  milking  purposes.     Illustrated.  Price,  Is. 

Modern  Dairy-Farming.  A  practical  handbook  on  the 
management  of  the  milch  cow  and  the  profitable 
utilization  of  milk.  By  H.  L.  Puxley.  Illustrated. 
In  cloth.     Price,  3s.  6d. 


ALL   BOOKS  ARE   NET 

FULL  CATALOGUE  ON  APPLICATION 

Profitable  Poultry-Farming.  Describing  in  detail  the 
methods  that  give  the  best  results  and  pointing  out 
I  he  mistakes  to  be  avoided.  By  J.  H.  Sutcliffe. 
Illustrated.     Price,  Is. 

Horse  Buying  and  Management.  A  practical  handbook 
for  the  guidance  of  amateurs.  By  Henry  E.  Faweus. 
Illustrated.     Price,  Is. 

The  Practical  Horse-Keeper.  By  George  Fleming,  C.B., 
LL.D.,  F.R.C.V.S.,  late  principal  veterinary  surgeon 
to  the  British  Army.     In  cloth  gilt.     Price,  3s.  6d. 

Diseases  of  Horses.  Their  causes,  symptoms  and  treat- 
ment. For  the  use  of  amateurs.  Price,  Is.  Cloth 
gilt,  price,  2s. 

Book  of  the  Pig.  The  selection,  breeding,  feeding,  and 
management  of  the  pig;  the  treatment  of  its  diseases; 
the  curing  and  preserving  of  hams,  bacon,  and  other 
pork  foods;  and  other  information  appertaining  to 
pork  farming.  By  Professor  James  Long.  Fully 
illustrated.     In  cloth  gilt.     Price,  6s.  6d. 

Practical  Pig-Keeping.  A  manual  for  amateurs  on  breed- 
ing, feeding,  and  fattening;  also  on  buying  and  sell- 
ing pigs  at  market  prices.  By  R.  D.  Garratt. 
Price,  Is. 

Breaking  and  Training  Dogs.  Being  concise  directions 
for  the  proper  education  of  dogs,  both  for  the  field 
and  for  companions.  Many  new  illustrations.  In 
cloth  gilt.     Price,  6s.   6d. 

Practical  Game  Preserving.  Bearing  and  preserving  both 
winged  and  ground  game,  and  destroying  vermin; 
with  other  information  of  value  to  the  game  pre- 
server. By  W.  Carnegie.  Illustrated.  In  cloth  gilt, 
l'rice,  7s.   6d. 

Practical  Trapping  for  vermin,  etc.,  with  a  chapter  on 
general  bird  trapping  and  snaring.  By  W.  Carnegie. 
Price,   Is. 

Practical  Wildfowling.  A  very  complete  and  essentially 
practical  guide.  With  descriptions  of  the  various 
birds  usually  met  with.  Profusely  illustrated.  In 
cloth  gilt.     Price,  6s. 

Wrestling.  A  practical  handbook  upon  the  catch-hold 
and  Graeco-Roman  styles  of  wrestling.  By  Percy 
Longhurst,  winner  in  the  light-weight  competition, 
G.G.S.,  1899.     Profusely  illustrated.     Price,  Is. 

Jiu-Jitsu  and  Other  Methods  of  Self-Defense.  With  a 
section  specially  adapted  to  ladies;  together  with  a 
description  of  a  number  of  tricks  of  self-defense. 
By  Percy  Longhurst.   Profusely  illustrated.    Price,  Is. 

Home  Portraiture.  For  amateur  photographers.  Fully 
illustrated.     Price.  Is. 

Practical  Boat  Building  and  Sailing.  In  one  vol.;  cloth 
gilt.  Price,  7s.  6d.  Also  in  separate  vols.,  as  fol- 
lows : 

Practical  Boat  Building  for  Amateurs.  Designing 
and  building  punts,  skiffs,  canoes,  sailing  boats,  etc. 
Fully  illustrated  with  working  diagrams.  In  cloth 
ui  11-      "lice.    2s.    6d. 

Practical  Boat  Sailing  for  Amateurs.  Containing 
particulars  of  the  most  suitable  sailing  boats  and 
yachts,  for  amateurs,  and  instructions  for  their 
proper  handling,  etc.  Illustrated.  In  cloth  gilt. 
Price,  5s. 

Glues  and  Cements.     A  practical  book,  invaluable  in  every 
workshop.     By  H.  J.  S.  Cassal.     Illustrated.     Price,  Is. 

Chucks  and  Chucking.  With  a  description  of  various 
methods  of  mounting  work  in  the  lathe.  By  H.  J. 
S.   Cassal.     Profusely  illustrated.     Price.   Is. 


L.  UPCOTT  GILL,  Bazaar  Buildings,  Drury  Lane,  London,  Eng. 
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SUPPLEMENTARY  AMERICAN  LISTS. 

In  addition  lo  the  lists  of  announcements  made  by 
American  publishers  which  appeared  in  our  last  issue, 
there  are  a  number  of  supplementary  announcements  which 


seasons,  best  methods  of  hunting  and  other  valuable  in- 
formation. There  arc  87  illustrations,  and  the  book  sells 
at  $3  net. 

"Famous  Painters  of  America,"  by  .J.  Walker  Mc- 
Spadden,  is  a  handsome  book  of  3'J2  pages,  with  many 
line  illustrations.  It  is  a  series  of  life  stories  of  men 
who  have  made  American  art  famous.  The  book  is  direct- 
ed toward  the  personal  side  and  avoids  the  technicalities 
of  criticism.  It  thus  appeals  to  the  general  reader.  ($2.50 
net). 

"Heroes  and  Heroism  in  Common  Life,"  by  N.  Mc- 
(iee  Waters,  takes  the  reader  away  from  the  rush  and 
worry  of  modern  city  life  and  back  to  nature.  It  is 
pleasantly  descriptive  in  character.     ($1.25  net). 

New  books  from  the  pen  of  Ralph  Waldo  Trine  are 
always  welcome,  for  his  messages  are  of  the  sort  which 
the  twentieth  century  needs.  In  answer  to  a  general  de- 
mand, he  has  prepared  a  volume  of  collations  from  all 
his  writings,  which  he  has  arranged  by  topics  for  every 
week  in  the  year.  The  book  is  called  "This  Mystical  Life 
of  Ours."     ($1  net). 

Whitelaw  Reid's   "The  Greatest  Fact  in  Modern  Ilis- 


lllustration    from    "Sweethearts    Always," 
Reilly  &   Britton  Co. 

have  to  be  made  in  the  present  issue.  Careful  attention 
should  be  paid  to  the  following-  lists,  which  contain  many 
books  of  value  : 

Thomas  Y.  Crowell  &  Co. 

The  new  books  for  the  present  season  produced  by 
this  publishing  house  are  numerous  and  of  varied  interest. 
A  general  tone  of  quality  and  strength  pervades  Lhe  en- 
tire list. 

The  Handy  Volume  Classics,  in  various  bindings,  are 
a  strong  feature.  This  year  there  have  been  added  to 
this  series,  "Best  American  Tales,"  by  Trent  ;  "Cape 
Cod,"  by  Thoreau  ;  "Little  Flowers  of  St.  Francis," 
"Meditations  of  Marcus  Aurelius";  "Natural  Law,"  by 
Drummond,  and  "Religio  Medici,"  by  Browne.  The  poc- 
ket edition  in  cloth  retails  at  35  cents,  the  limp  leather 
edition  at  75  cents,  the  Lucerne  edition  at  50  cents,  flex- 
ible silk  edition  at  $1,  and  Aleppo  edition  at  $1.25.  The 
series  includes   10  volumes. 

Six  new  volumes  have  been  added  to  the  "What  is 
Worth  While"  series  of  beautifully  bound  booklets  :— "The 
Battle  of  Life,"  and  "The  Good  Old  Way,"  by  Henry  van 
Dyke  ;  "Glimpses  of  the  Heavenly  Life,"  by  J.  R.  Miller; 
"Growth  withour  End,"  by  Johanna  Pirscher  ;  "The 
Heart  of  Good  Health,"  by  Annie  Payson  Call,  and  "The 
Spiritual  Care  of  a  Child,"  by  Anna  R.  B.  Lindsay.  Each 
30   cents   net. 

A  splendid  big  book  for  sportsmen  is  "Feathered  Game 


Cover   Design  for   "Ozma  of  Oiz," 
Reilly  &   Britton  Co. 

lory"  ;  Orison  Swett  Maiden's  "The  Optimistic  Life"  ; 
William  Lyon  Phel;,s'  "The  Pure  Gold  of  Nineteenth  Cen- 
tury Literature";  William  E.  Griffis'  "The  Japanese  Na- 
tion in  Evolution,"  and  Ambrose  White  Vernon's  "The 
Religious  Value  of  the  Old  Testament,"  are  strong  titles 
in   the  Crowell   list. 
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■ 

ST.  LOUIS 


CHARLESTON  PORTLAND.  ORE.  BUFFALO  CHARLESTON 

Gold    Medals    Awarded   Laird   &   Lee,    Chicago,    for   Their   Webster's    New    Standard    Dictionaries. 


of   the    Northwest,"   by    Walter    II.    Rich.     The   author,    a  Reference  should  also  be  made  to  the  various  editions 

keen   sportsman,    describes   the   game  birds   of   the   eastern  of   the   poets,    the   boys'   and    girls'    libraries,    and    the   gift 

coast,    both    by    word    and    picture,    giving    their    habitat,  books,   which  are  issued   in   such   profusion     as    to   make   it 
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impossible  to   inn    individually   to  each  particular  series 
or  volume. 

H.  M.  Caldwell  Co. 

Many  new  volumes  and  new  bindings  of  attractive 
styles  have  been  added  to  the  Alcazar  ('lassies,  Young 
Folks'  Library,  Laureate  Series  of  the  Poets,  New  Rose- 
mary Series,  and  the  Sesame  Classics,  published  by  II. 
IVI.  Caldwell  Company,  of  New  York  and  Boston.  In  all, 
these  series  represent  many  hundred  of  the  best  known 
and  most  famous  hooks.  The  volumes  are  all  reasonable 
in  price,  but  quality  of  paper  and  good  printing  come 
first.  They  are  all  suitable  as  Christmas  and  gift,  books, 
while  the  bindings  are  substantial  and  fitted  for  general 
library   use. 

As  an  addition  to  their  "Value  Gift  Books,"  II.  M. 
Caldwell  Company,  of  New  York  and  Boston,  have 
brought  out  this  year,  "The  Value  of  Sincerity  and  Char- 
acter," compiled  by  Mary  M.  Barrows,  whose  "Value  of 
Cheerfulness"  and  "Value  of  Simplicity"  have  proved  so 
popular  in  the  past.  The  selections  have  been  made  with 
great  care  and  each  will  prove  of  service  in  these  days 
when  sincerity  is  often  lacking  and  character  is  not  al- 
ways of  the  highest  standard.  Colonel  Thomas  Wcnt- 
worth  Higginson,  himself  an  example  of  the  best  quali- 
ties of  sincerity  and  character,  adds  a  delightful  and  ap- 
propriate touch  to  the  hook  in  his  masterly  introduction. 
The  volume  is  printed  in  two  colors,  with  special  border 
design  by  Matthews,   and' is  truly  a  gift  book  of  value. 

"The  Every  Boy's  Library,"  a  companion  series  to 
their  well-known  "Editha  Series"  for  girls,  has  been  add- 
ed this  year  to  the  list  of  II.  Vf.  Caldwell  Company,  of 
New  York  and  Boston.  There  are  some  twenty  books  in 
the  series,  attractively  hound  in  cloth,  with  appropriate 
inlays  and  fully  illustrated,  and  each  volume  is  selected 
with  great  care  as  being  most  suitable  and  entertaining 
for  the  younger  hoy  reader.  Among  them  are  books  by 
such  well-known  writers  as  Dr.  Hale,  Hezekiah  Butter 
worth,  Hawthorne,  Dickens,  W.  0.  Stoddard,  and  Frank 
M.  Bicknell. 

Another  series  issued  by  the  same  house  and  for  older 
boys  is  "The  Best  Books  for  Boys,"  giving  the  represen- 
tative works  of  such  favorite  writers  as  Captain  Brere- 
tou,  Harry  Castiemon,  Oliver  Optic,  James  Otis,  W.  II. 
G.  Kingston,  W.  Clark  Russell,  etc.,  etc.  The  volumes 
are  strongly  bound  in  cloth  with  individual  cover  inlays 
and  would  grace  any  boy's  library. 

H.  M.  Caldwell  Company,  of*  New  York  and  Boston, 
have  secured  the  American  rights  for  the  attractive  little 
volumes  in  the  Great  Galleries  of  Europe  Series,  each 
book  containing  sixty  or  more  reproductions  of  the  fam- 
ous pictures  in  each  of  the  principal  galleries  of  Europe. 
Four  volumes,  "The  National  Gallery,"  "The  Tate  Gal- 
lery,"  "The  Louvre,"  and  "The  Luxembourg,"  have  al- 
ready been  published  and  others  are  in  preparation.  Con 
vise  notes  on  the  pictures  or  the  artists  are  appended  to 
each  reproduction  and  the  several  volumes  arc  prefaced 
with  an  historical  account  of  the  gallery  represented. 

Laird  &  Lee. 

Dictionaries  are  Laird  &  Lee's  strong  point,  and  of 
these  they  have  many  varieties  suited  to  different  pur- 
poses. In  Webster's  new  Standard  Dictionaries  they  pub- 
lish a  Library  Edition  for  library,  home  and  office  use, 
a  High  School  and  Collegiate  Edition,  a  Students'  Com- 
mon School  Edition,  an  Intermediate  School  Edition  and 
an  Elementary  School  Edition.  They  also  issue  the  Salva- 
Webster  dictionary  of  Spanish-English  and  English-Span- 
ish translations,  and  the  Grimm-Webster  dictionary  of 
German-English  and  English-German  translations.  The 
Littre-Webster  dictionary  gives  French-English  and  Eng- 
lish-French translations. 


News  from  Home 

12  Copies  of  the 

Yorkshire  Weekly  Post 

(28    Pages  Illustrated) 

Sent  post  paid  to  the  Canadian  Bookseller 
or  News  Agent  for  9d. 

IMPORTANT 

To  all 

Booksellers,  Stationers  and  News  Agents 
in  the  Dominion  ot  Canada 

who  desire  to  take  advantage  of  the  new  postal  rates, 
and  thus  be  able  to  supply  the  thousands  of  Yorkshire 
and  North  of  England  people  resident  in  Canada  with 
their  favorite  newspaper. 

The  publisher  desires  to  inform  all  members  of  the 
trade  that  he  can  now  supply  the  Yorkshire  Weekly  Post 
in  packets  of  four  copies  and  upwards  at  the  rate  of  12 
copies  for  9d.  post  paid,  and  he  has  no  doubt  that  in 
addition  to  the  great  number  of  copies  that  are  now 
being  sent  singly  into  the  Dominion  to  subscribers,  there 
are  many  thousands  of  people  hailing  from  the  North  of 
England  who  are  equally  desirous  of  obtaining  the  news- 
paper, providing  they  eould  do  so  on  reasonable  terms. 

The  terms  quoted  (12  copies  for  9d.)  are  the  same 
as  those  given  to  agents  in  England,  and  will  enable 
Canadian  agents  to  sell  at  the  published  price  of  one 
penny  per  copy. 

Agents  desiring  direct  supplies  are  requested 
to  communicate  with  the  Publisher,  The  Yorkshire 
Weekly  Post,  55  Albion  Street,  Leeds,  England. 
Also  publisher  of  the  Yorkshire  Post  and  the 
Yorkshire  Evening  Post. 

Cheque   with   order  or  bankers'   reference  necessary. 
Specimen    copies   sent    free   on    application. 
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CHAMBERS'S 

N  EW     _     BOOKS 


and 
Girls 


"  The  child  who  has   one   of  Messrs.  W.  &  R.  Chambers's  books 
for  a  present  may  be  sure  of  wholesome  entertainment." 

— London  Daily  Telegraph. 

Charmingly   illustrated   and    beautifully   bound  in    special   cover 
designs   by 


LEWIS  BAUMER. 
PERCY  TARRANT. 
A.  S.  BOYD. 
STEVEN  SPURRIER. 
HAROLD  COPPING. 
A.TALBOT  SMITH. 


L  T.  Meade 
G.  M.  Fenn 
May  Baldwin    - 
Andrew  Home  - 
Eliz.  W.  Grierson     - 
Gordon  Stables 
Raymond  Jacberns 
John  Finnemore     - 
M  Quiller-Couch    - 
Alice  T.  Curtis  - 


W.   RAINEY. 
W.  H.  C.  GROOME. 
MABEL  ATTWELL. 
HILDA  COWHAM. 
Etc. 


(A  Girl  from  America 
'  Three  Girls  from  School 


s.  d. 
6  0 
5  0 
3  6 

5  0 


'  The  Scamp  Family 

I  Trapped  by  Malays 

J  Mysie:  A  Highland  Lassie    5  0 
\The  Follies  of  Fifi 

{Well  Played 


\  Vivian's  Lesson 
I  A  Little  Gipsy  Lass 


3  6 

5  0 

3  6 

3  6 


(  A  Discontented  Schoolgirl  5  0 
I  That  Imp  Marcella     -        -     3  6 


Three  School  Chums 


I  Troublesome  Ursula 
I  The  Little  Runaways 


3  6 
3  6 

i  e 


New  Coloured  Picture  Books 

EACH  3s.  60.  NET. 

Funny  Bunnies.    Verses  by  B.  Parker.     Illustrated  by  N.  Parker- 
Companion  volume  to '"The  Browns,  a  Book  of  Bears." 

Foxy  Grant/pa's  Frolics. 

Buster  Brown's  Antics.     By  R.  F.  Outcault. 


An  Entirely  New  Cyclopaedia  of  Questions 

773  Pages.      3s.  6d.  Net. 

"  Quotation,  sir,  is  a  good  thing;  there  is  a  community  of  mind  in  it  ; 
classical  quotation  is  the  parole  of  literary  men  all  over  the  world." 

—Dr.  Johnson. 

Stoke's  Cyclopaedia  of  Familiar  Quotations 

Containing  5000  Selections  from  600  Authors.     With  a 
Complete  General  Index  and  an  Index  of  Authors. 

Compiled  by  ELFORD  EVELEICH  TREFFRY 


W.  &  R.  Chambers,  Ltd. 


47  Paternoster  Row,  London,  E.C. 


339  High  Street,  Edinburgh 


A  reference  to  Laird  &  Lee's  announcement  elsewhere 
in  this  issue  will  supply  full  particulars  about  these  vari- 
ous dictionaries,  as  well  as  about  other  books  published 
by  this  firm. 

Reilly  &  Britton  Co.'s  Tall  List. 

The  new   fall  books  of  the  Reilly   &   Britton   Co..   of 
Chicago,  present  a  sufficient  variety  of  interest  to  charm 
all  classes  of  readers.     Juveniles  and  gift  books  are  prob 
ably   their   strongest   lines.    Some   particulars   concerning 
their  leading  titles  follow  : 

"Ozma  of  Oz,"  by  L.  Frank  Bawm,  the  creator  of  all 
the  Oz  books,  is  lavishly  illustrated  in  colors  by  John  R. 
Neill.  In  it  Mr.  Baum  tells  more  about  Little  Dorothy 
and  reintroduces  the  Scarecrow,  Tim  Woodman,  and  all 
the  old  favorites  ;  at  the  same  time  bringing  forward 
Tiktok,  the  machine  man  ;  the  Wheelers  ;  the  Yellow 
Hen  ;  the  Nome  King,  and  the  Hungry  Tiger. 
Price,  $1.25. 

"Policeman  Bluejay,"  by  Laura  Bancroft,  is  a  nature 
story  in  fairy  tale  form.  Twinkle  and  Chubbins,  made 
famous  in  "The  Twinkle  Tales,"  are  transformed  into 
little  birds  and  live  in  the  forest. 

"Shakespearian  Fairy  Tales,"  by  Fay  Adams  Britton, 
gives  first  steps  for  little  folks  in  Shakespeare.  It  con- 
tains eight  of  the  plays  retold  in  fairy  tale  fashion, 
suited  to  the  ninds  and  imaginations  of  little  tots.  Il- 
lustrated in  colors  and  black-and-white  by  Clara  P.  Wil- 
son.    12mo.     Price,    $1. 

"The  Sunbeam  Books"  are  three  tiny  volumes  in  gay 
bindings.  Illustrated  throughout  ,.  with  colored  pictures. 
"Little  Farmers,"  by  W.  O.  Krohn  (a  story  of  an  ant). 
"Little  Stories  of  Our  Country,"  by  John  Hazeldean 
(George  Ade).  "Little  Rhymes  and  Jingles,"  by  Amalie 
Hoefer.  18mo.  All  three  titles  in  a  bright-colored  box. 
Price,  60c. 

"Little  Johnny  and  the  Teddy  Bears"  has  the  funni- 
est pictures  imaginable  by  J.  R.  Bray,  and  ridiculous 
rhymes  by  R.  D.  Towne,  editor  of  Judge.  It  sets  forth 
the  uproarious  adventures  of  six  little  stuffed  Teddy 
Beiars,  who  came  to  life  by  means  of  a  wonderful  elixir, 
and  with  Johnny  get  into  and  out  of  all  kinds  of  mis 
chief.     Price,  60c. 

The  Teddy  Bear  Books  embrace  the  following  eight 
titles  :  "The  Teddy  Bears  Come  to  Life";  "The  Teddy 
Bears  at  the  Circus";  "The  Teddy  Bears  in  a  Smashup"; 
"The  Teddy  Bears  on  a  Lark";  "The  Teddy  Bears  on  a 
Toboggan";  "The  Teddy  Bears  at  School";  "The  Teddy 
Bears  go  Fishing";  "The  Teddy  Bears  in  Hot  Water.' 
Each  book  is  complete  in  itself  and  contains  two  sets  of 
six  pictures  and  rhymes,  full  of  fun  and  frolic,  each  of 
which  illustrates  some  ridiculous  adventure  of  Little 
Johnny  and  his  Teddies.  Comical  pictures  by  J.  R. 
Bray  and  funny  rhymes  by  R.  D.  Towne,  editor  of  Judge. 
Each  book  has  an  individual  cover  in  many  colors.  The 
set  of  eight  books  in  a  special  box,  $1.50. 

"The  Twinkle  Tales,"  by  Laura  Bancroft,  are  six 
charming  stories  for  children,  at  60  cents  each.  "The 
Christmas  Stocking  Library"  co.mprises  six  tiny  volumes 
for  little  folks  in  a  miniature  bookcase  of  Japanese  wood 
veneer.  Price,  $2.  "The  Aunt  Jane  Books"  consist  of 
"Aunt  Jane's  Nieces,"  and  "Aunt  Jane's  Nieces 
Abroad,"  two  wholesome  books  for  girls.  $1.25  each. 
"The  Sam  Steele  Books,"  by  Captain  Hugh  Fitzgerald, 
are  two  boys'  books  of  adventure.    $1.25  each. 

"Sweethearts  Always,"  is  a  collection  of  the  best 
love  poems  of  famous  and  minor  poets  ;  illustrated  in 
delicate-colored  chalk  drawings  by  Fred  S.  Manning. 
Eight  of  these  remarkably  beautiful  pictures  are    repro- 

(Continued  on  Page  40.) 
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Musson's  Gift  Books 


Fall,  1907 


CATHEDRAL  CITIES  OF  FRANCE.     By  Herbert 

Marshall.,  H.W.S..  and  Hester  Marshall.  Willi 
sixty  full-page  illustrations  in  color.  8vo,  cloth, 
net $3  60 

CATHEDRAL  CITIES  OF  ENGLAND.     By  George 

Gilbert.  With  sixty  full-page  illustrations  in 
color  by  W.  W.  Collins.  R.I.,  8vo,  cloth,  net 3.50 

VENICE.  By  Beryl  de  Selincourt.  Author  of 
"Homes  of  the  First  Franciscans,"  and  May 
Sturge-Henderson,  author  of  ''Two  centuries 
of  North  Oxfordshire."  Numerous  illustrations 
from  water-color  drawings  by  Reginald  Bar- 
ratt,  of  the  Royal  Water-color  Society.  Large 
8vo,    net 3.50 

CAIRO,  JERUSALEM,  AND  DAMASCUS:  Three 
Chief  Cities  of  the  Egyptian  Sultans.  By  D.  S. 
Margoliouth,  D.Litt.,  Laudian  Professor  of 
Arabic  in  the  University  of  Oxford.  Fully 
illustrated  in  color  after  water-color  originals 
by  W.  S.  S.  Tyrwhitt,  R.B.A.;  with  additional 
plates  after  paintings  by  Reginald  Barratt , 
A.R.W.S.,  and  from  native  objects.  Large 
8vo,  cloth,  net    3.50 

BROWNING'S  ITALY.  By  Helen  A  Clarke.  Size, 
5i  x  8^-  ;  about  300  pages;  20  illustrations,  col- 
ored frontispiece  and  end  papers  by  George 
W.  Hood.     Net    2.00 

THE  HOLLY  TREE  INN  AND  A  CHRISTMAS 
TREE.  By  Charles  Dickens.  Introductions, 
decorations  and  illustrations  in  color  and  line 
by  George  Alfred  Williams.  Size  7  x  9J,  225 
pages,  6  pages  in  color  2.00 

THE  STORY  OF  JOSEPH.  With  an  introduction 
by  Dr.  Fletcher  Harper  Swift,  and  decorations 
and  illustrations  by  George  Alfred  Williams. 
Size  7  x  9J,  250  pages,  cloth  binding,  decorated, 
boxed 2.00 

CAMP  AND  TRAIL.     By  Stewart  Edward  White, 

Decorative.     Cloth,  net    1.25 

LADY  GERALDINE'S  COURTSHIP.  A  Romance 
of  the  Age.  By  Elizabeth  Barrett  Browning. 
Illustrated  by  A.  E.  Becker.  Decorations  by 
Franklin  Booth.  Beautifully  bound  in  cloth. 
Gilt    ' 2.50 

DAVID.  Warrior,  Poet,  King.  Edited  by  the  Rev. 
W.  S.  Richardson.  Paintings  and  decorations 
by  A.  E.  Becker.     Cloth,  richly  gilt 2.50 

THE  PARABLES.  Edited  by  Lyman  Abbott,  D.D. 
Illustrations  by  A.  E.  Becker.  Decorations  by 
Arthur  Jacobson.     Cloth,  richly  gilt    2.50 


SUNNY  DAYS  IN  ITALY.  By  Elise  Lathrop. 
Author  of  "Where  Shakespeare  Set  His 
Singe."  8vo.  Cloth,  decorative  cover.  With  30 
illustrations.     Net    

TO-DAY  IN  PALESTINE.  By  II.  W.  Dunning, 
Ph.D.,  late  instructor  in  Semitic  Languages  in 
Yale  University.  Author  of  "To-Day  on  the 
Nile."  8vo,  cloth,  with  many  beautiful  illus- 
trations.    Net 

jTALY,  THE  MAGIC  LAND.  By  Lilian  Whiting. 
AiiMi.ii-  of  "The  World  Beautiful,"  "The  Flor- 
ence of  Landor,"  "The  Land  of  Enchant- 
ment," etc.  Willi  l(j  full-page  plates  from 
photographs.  8vo.  Decorated  cloth,  gill  top. 
Net 

REVERIES  OF  A  BACHELOR.  A  Book  of  the 
Heart.  By  Ik.  Marvel.  With  12  full-page  col- 
ored  illustrations.      In   fancy   box    

UNDER  THE  HOLLY  BOUGH.  A  Collection  of 
Christmas  Poetry.  Edited  by  Ina  Russelle 
Warren.  Artistically  produced,  with  decorative 
title  page  and  decorations  in  color  on  every 
page.  Twelve  photogravure  illustration!)'  repro- 
duced from  famous  paintings.  8vo.  Cloth,  de- 
corative cover.      In   artistic  box   

THE  INTELLIGENCE  OF  THE   FLOWERS.     By 

Maurice  Maeterlinck.  Author  of  "The  Life  of 
the  Bee,"  "Joyzelle, "  etc.  12mo,  cloth,  illus- 
trated. Marginal  decorations  bv  Edgar  Fisher. 
Net    

THE  ENGAGEMENT  BOOK.  By  A.  Hart  Hunter. 
Decorated   by   Helen   Knipe.     Leather  yapp... 

BOHEMIA  IN  LONDON.  By  Arthur  Ransome. 
With  fifty  illustrations.  Large  8vo.  Cloth, 
probably,    net    

A  LADY  OF  KING  ARTHUR'S  COURT.  Being  a 
Romance  of  the  Holy  Grail.  By  Sara  Hawks 
Sterling,  author  of  "Shakespeare's  Sweet- 
heart." 8vo.  Cloth,  with  insert  illustration  on 
front  cover.  Gilt  top,  uncut  edges.  Decorated 
title  page  and  five  illustrations  in  color  by  Clara 
Elsene  Peck,  with  decorations  in  color  on  every 
page.     In  handsome  box   

THE  WOOING  OF  HIAWATHA.  By  Henry  W. 
Longfellow.  Illustrated  by  Wallace  Goldsmith. 
In  birch  bark  case    

One  of  the  prettiest  gift  books  of  the  season. 
text  and  illustrations  are  printed  on  imitation  birch 
and  bound   together  with   a  leather  thong. 

THE  FIRST  TRUE  GENTLEMAN.  A  Study  in  the 
Human  Nature  of  our  Lord.  With  a  foreword 
bv  Edward  Everett  Hale.   D.D.     Boards   
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Laird  &  Lee's  Famous  School  Series 


OF 


Webster's  New  Standard  Dictionaries 

Also  16  Mo.  and  Vest-Pocket  Editions. 


WEBSTER'S    NEW    STANDAKD     DICTIONARIES. 

Library    Edition    For  Library    Home    and    Office   Use. 
"  Dictionaries  of  mythology,  biography, 

geography,  biblical,  historical  and  classical  names;  terms  used 
in  botany;  musical,  legal  and  medical  words  and  symbols; 
English  word-building;  rules  in  orthography  ;  foreign  phrases  ; 
abbrevations ;  metric  system;  proofreading.  900  illus.,  30 
full-page  plates,  11  in  colors.  832  pages.  Patent  thumb- 
index.  Full  flexible  leather,  polished  green  edges,  in  box,  $2  50 

High  School  and  Collegiate  Edition    1%™$ 

Colleges  and  Universities.  Contains  all  special  departments 
of  Library  Edition.  Large  clear  print'.  Proper  nouns  indic- 
ated by  capital  initials.  Degreesof  adjectives,  present  parti- 
ciples, imperfect  tenses  of  verbs,  plurals  of  nouns,  and 
synonyms.  Diacritical  marks  foot  ol  each  page.  832  pages. 
900  te^t  engravings,  26  full-page  plates,  six  in  colors.  Half 
leather,  gold  stamping,  marbled  edges,  patent  thumb- 
.  index $1.50 

Students'  Common  School  Edition    J^JSJ 

legal,  botanical  and  mythological  vocabularies.  750  pp  , 
840  illus.,  19  plates,  two  pages  colored  maps,  special  frontis- 
piece. Black  silk  cloth,  side  and  back  titles  in  gold, ....  $0.75 
Full  flexible  keratol,  red  edges,  patent  thumb-indexed  ....  $1.00 

Intermediate  School  Edition    L^mp^X 

new  plates  exclusively  for  this  edition.  30,000  words,  6,000 
synonyms.  Proper  nouns  indicated  by  capital  initials. 
Djgrees  of  adjectives,  irregular  forms  of  verbs,  plural  of  nouns; 
hundreds  of  new  words.  Key  diacritical  marks  foot  of  each 
page;  Department  of  grammar,  rhetoric,  elocution  and 
prosody.  Vocabulary  words  in  bold,  black  type.  460  pages, 
600  text  illustrations,  two  pages  of  flags  in  colors.  Black 
silk  cloth,  title  in  gold    50c. 

Elementary  School  Edition    tSS^S^ 

new  and  separate  plates.  25,000  words.  Bold,  black  type; 
proper  nouns  capitalized;  degrees  of  adjectives;  irregular 
forms  of  verbs;  new  words  and  special  eucyclopedic  depart- 
ments. 384  pp., 450  illus.   Black  silk  cloth,  gold  stamping,  25c. 

Webster's  Modern  Dictionary,  Handy  Edition 

Over  a  million  and  half  copies  sold.  20,000  words  clearly 
defined.  Vocabulary  words  in  bold  black  type.  Hundreds  o! 
new  words,  such  as  chauffeur,  escalator,  radium,  etc.  Diacri- 
tical markings  explained.  Signs  used  in  writing  and 
typography.  Key  foot  of  each  page.  1  60  special  educational 
engravings,  representing  Nature  Study,  Mechanics  nnd 
Electricity.  416  pages,  special  maroon  cloth,  ink  stamping,  20c. 

up       4-Vio    Ptornol"       Opie  Read's  Latest  and  Greatest 
J3y     bile    ribtJlIldl  Novel.     A  fascinating  page  from 

unwritten  history.  Far  exceeds  anything  that  has  yet 
appeared  from  the  pen  of  this  famous  author.  Bristles  witli 
character  and  humor.  Full  of  adventure  A  novel  that  will 
live.  303  pages.  Six  half-tones,  colored  frontispiece,  special 
silk  cloth,  design  in  colors,  $1.50.  Paper  covers,  striking 
design  in  colors,  25c. 

Conklin's  Handy  Manual  of  Useful  Informa 

tiOn  A  Book  of  Facts>  1907  Edition.  Over  one-half  the 
pages  entirelv  new.  Panama  Canal,  National  Park?, 
Hall  of  Fame,  latest  Election  Results,  American  Statistics  o( 
Population,  Production,  Labor  and  Irrigation,  Miring 
Information,  Radium  and  Radioactivity,  Building  Estimates, 
Ready  Reckoner.  1,850,000  sold.  532  pages.  Flexible  cloth, 
ink  stamping,  250.     Cloth,  red  edges,  50C. 

Edison's  Handy  Encyclopedia    ZTe^lnZ'- 

ledge.  1907  Edition.  Revised  and  brought  up  to  date. 
Most  recent  Statistics  of  American  Cities,  Principal  Political 
Divisions  of  the  World,  Value  of  Foreign  Coins,  Value  of 
Various  Foods,  Esperanto,  Legal  Points,  Weights  and 
Measures,  Wireless  Telegraphy,  concise  Geography  of  the 
World.  512  pages.  600,000  sold.  Flexible  cloth,  ink 
stamping,  25c.     Cloth,  red  edges,  50c. 


1&    MO      AND    VEST-POCKET    DICTIONARIES 

Sal va- Webster  Dictionary    SEgSffftuSZ 

ted.  40,000  words  and  definitions.  Conversations,  practical 
letter- writer,  weights,  measures,  values  of  foreign  coins  and 
exchanges  of  moneys.  Geographical  Cyclopedia  of  all  Spanish 
speakingcountries,  official  colored  maps,  and  list  of  consulates. 
Used  extensively  by  the  soldiers,  consuls  and  government 
•fficials  during  Spanish-American  war.  392  pages.  Size, 
4  x  SVi  inches.  Limp  cloth,  no  index,  30c.  Library  style, 
indexed,  60c.     Flexible  leather,  full  gilt,  indexed,  $1.00. 

Grimm -Webster   Dictionary     SSKSJSlfc 

Illustrated.  30,000  words  defined  in  both  languages.  German 
spelled  according  to  the  new  Puttkammer  orthography.  Also 
containing  forms  of  letter-writing,  conversation  in  German 
and  English.  A  great  and  indispensable  book.  Of  inestimable 
value  for  all  students  and  teachers.  Size,  4%  x  5%  inches. 
164  pages.  Limp  cloth,  not  indexed,  25c.  Stiff  silk  cloth, 
with  double  index,  50c.  Morocco,  full  gilt,  double  index,  $1.00 

Standard  Spanish  Dictionary    g^ffiS: 

In  Use  by  U.S.  Government.  It  is  the  only  Vest-Pocket  Dic- 
tionary on  the  market  giving  the  pronunciation  of  every 
word  in  full.  Eleven  colored  maps  of  Spanish-speaking 
countries.  List  of  leading  cities  in  Porto  Rico  and  Philippines. 
Size  2^  x  5£  inches.  374  pages,  with  frontispiece.  Silk  cloth, 
indexed,  25c.     Morocco,  gilt,  indexed,  50c. 

Vest-Pocket  "Kaiser"  Dictionary    SSJ^'gS- 

man-English.  A  work  of  unusual  merit,  containing  the 
pronunciation  of  all  words  in  both  languages.  Idioms  in 
everyday  use.  Of  great  importance  for  German-Amercians , 
Teachers,  Students.  Size,  2|  x  5i  inches.  356  pages,  with 
frontispiece.  Cloth,  special  stamp,  indexed,  25c.  Leather, 
full  gilt,  indexed,   50C. 

Littre  -  Webster   Dictionary       g|}ffi;Sg;J: 

By  Max  Maury,  A.B  ,  LL.M.  (of  the  University  of  Paris). 
Entirely  new  and  original.  60,000  words,  meanings  and 
idioms.  French  pronuuciation  fully  explained.  Irregular 
verbs  and  grammatical  matter.  Correct,  Compact,  Complete. 
Size,  2j  x  5}  inches.  290  page*,  with  frontispiece.  Silk 
cloth,  double  index,  25c.  Russia  leather,  full  gilt,  double 
index,    50c. 

Laird  &  Lees  Vest  Pocket  Webster  Pro- 
nouncing  Dictionary     ^S^mSiJ^0^ 

only  one  on  the  market  kept  strictly  up  to  date.  iST'Over 
million  and  a  half  sold. '^I  Including  Synonyms.  Speller, 
Parliamentary  Rules,  a  Gazetteer  of  the  World,  etc.  Contains 
perpetual  calendar  for  ascertaining  any  date  ;  rules  of  etiquette; 
how  to  use  marks  of  punctuation  ;  forms  of  notes,  due  bills, 
etc;  use  of  capitals;  Latin  words  often  met  with;  speeches 
and  toasts  for  sundry  occasions ;  rules  of  order,  value  of 
foreign  coins,  etc.  5 J  x  2|  inches.  200  pages.  Silk  cloth, 
indexed,  20c.     Russia  leather,  lull  gilt,  indexed,  25c. 

The  Standard  Webster  Pocket  Dictionary 

Desk  and  School  Edition.  Awarded  Gold  Medal  Lewis  and 
Clark  Centennial  Exposition,  Portland,  Ore.,  1905.  Contains 
important  new  words  not  found  in  other  lexicons.  Over 
30,000  subjects.  Vocabulary  of  Synonyms,  Dictionary  of 
Rhymes,  Principal  Characters  in  Literature.  Rules  for  Spelling, 
Punctuation,  Abbrevations,  Proofreading,  Latin  Phrases. 
Parliamentary  Law  and  Metric  System.  16  full  page  colored 
maps.  Size  5fj by  21  inches.  224  pages.  Full  flexible  leather 
gold  stamping,  gilt  edges,  indexed,    50c. 

Laird  &  Lee's  Diary  and  Time-Saver— 1907 

A  beautiful  Vest-Pocket  Diary  containing  14  maps  in  four 
colors  of  the  United  States,  China,  Korea,  Canada,  Mexico, 
Porto  Rico,  Hawaii,  Cuba,  Philippines,  Alaska  and  Greater 
New  York;  also  acreage  of  wheat,  corn,  cotton,  rice,  tobacco 
belts,  and  metal  production  by  States.  Population  United 
States  and  Canadian  Cities  for  1907;  Emergencies,  Poisons 
and  Antidotes;  Holidays,  Identification  Page,  History  of 
Panama  Canal,  etc.     Full  leather,  full  gilt,  25c. 


For  sal*  at  all  baofrstores.  school-bnoh  supply  Houses,  new*  companies,  or  sent  direct  on  receipt  of  price  by 

LAIRD  &  LEE,,  Publishers,   263  265  Wabash  Avenue,    Chicago,  U.S.A. 
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MAGAZINE   NOTES. 
(Prom   "What's  in  the  Magazines."') 

With  its  October  issue.  Suburban  Life  appears  in  an 
enlarged  form,  the  price  being  raised  to  $3  a  year. 

The  Knickerbocker  Magazine,  published  in  New  York, 
is  a  new  magazine  devoted  solely  to  the  theatrical  pro 
fessien. 

.Mrs.  Humphry  Ward  is  at  work  upon  a  new  novel, 
which,  like  all  her  work,  will  first  appear  serially  in 
Harper's. 

The  first  instalment  of  Miss  Alice  Brown's  new  novel, 
"Kose  MacLeod,"  opens  the  October  Atlantic.  It  is 
a  clever  story  in  the  author's  best  manner,  and  should 
excite   widespread   interest. 

The  title  of  the  Chicago  nagazine  known  as  Birds 
and  Nature  will  be  changed  to  the  Nature  Magazine  early 
this  fall,  and  its  field  will  be  broadened  to  cover  all 
nature,   birds,   animals,   flowers,  gems,   shells,   fish,   etc. 

.John  Adams  Thayer,  late  of  Everybody's,  is  reported 
to  be  busily  engaged  in  Paris  on  plans  for  the  new  maga- 
zine that  he  intends  to  publish  in  this  country.  No  details 
as  to  the  character  of  the  publication  have  yet  been  given 

out. 

New  York  has  a  new  Japanese  magazine  called  the 
Atlantic  Monthly,  Jr.,  which  will  contain  contributions 
in  both  Japanese  and  English  calculated  to  appeal  to  the 
100,000  subjects  of  the  Mikado  scattered  through  the 
United  States. 

Rumor  has  proved  true,  and  the  price  of  McClure's 
is  increased  this  month  to  $1.50  a  year  and  15  cents  a 
copy.  The  A  uerican,  Mnnsey,  and  Cosmopolitan  still 
linger  in  the  ten-cent  field,  but  it  is  not  likely  that  the 
end  of  another  year  will  find  them  still  there. 

An  interesting  experiment  is  being  tried  by  some  of 
the  popular  magazines  in  the  way  of  offering  reduced 
rates  on  subscriptions  for  two  years  or  more.  The  most 
novel  move  of  this  sort  has  been  made  by  Success  Maga- 
zine, which  offers  a  life  subscription  for  $10. 

A  new  fortnightly  periodical  devoted  to  the  interests 
of  the  Middle  West,  and  calling  itself  Midland,  is  an- 
nounced to  appear  from  Cincinnati.  Only  subject  matter 
that  is  essentially  middle-western  will  be  treated,  and 
contributions  will  be  accepted  only  from  middle-western 
writers.    The  subscription  price  is  $2  a  year. 

The  twice-a-month  idea  has  not  proved  wholly  suc- 
cessful with  the  North  American  Review,  and  with  its 
September  issue  it  goes  back  to  the  old  monthly  plan, 
the  price  being  reduced  to  $4  a  year  and  35  cents  a  copy. 
The  familiar  terra  cotta  cover  has  been  replaced  by  a 
bluish-grey,  with  Minerva's  owl  holding  forth  prominent- 
ly in  the  design. 

The  publishers  of  System,  the  most  indispensable- of 
all  periodicals  for  the  man  of  business,  announce  a  new 
monthly  magazine  that  has  been  in  preparation  for  some 
time.  It  will  be  called  Factory,  and,  while  taking 
nothing  from  the  established  plan  of  Systeu,  is  to  deal 
more  specifically  with  factory  work,  problems,  and  man- 
agement.    The  first  issue  will  appear  in  November. 

Dark  hints  still  emanate  from  Mr.  McClure  about  the 
new  magazine  that  he  has  long  had  in  process  of  incuba- 
tion. He  is  reported  as  saying  this  to  a  Herald  reporter 
in  Paris  recently  :  "I  have  a  plan  which  I  hope  to  put 
into  operation  in  a  year  or  two  which  will  enter  quite 
a  different  field  from  that  occupied  at  the  present  time 
by  McClure's  Magazine.     If  I  succeed  in   my  purpose  the 


new    venture   will   become   a   real   organ   of  public  opinion 
and   a  great  instrument    I'm    the  exposure  of  wrongs." 

MESH  BAGS  CONTINUE  POPULAR. 

Mesh  bags  will  evidently  continue  Strong  for  some 
time  to  come.  The  four  styles  offered  in  greatest  num- 
bers are  gilt,  gun  metal,  sterling  silver  and  German 
silver,  the  most  fashionable  of  which  are  the  shirred 
varieties,  or  those  having  the  chain  mesh  portion  shirred 
onto  the  frame.  Some  of  these  bags  come  with  added 
features.  On  one  side  of  the  frame  there  is  a  vanity  or 
utility  compartment,  forming  a  receptacle  for  pins, 
change,  etc.,  and  having  a  mirror.  The  change  holders 
are  designed  to  hold  five  and  ten  cent  Coins. 

TWO   STRIKING  NOVELTIES. 

A  very  taking  novelty  recently  imported  is  a  repre- 
sentation of  the  human  head  with  a  small  place  inside  to 
hold  a  tiny  night  lamp.  When  this  is  lighted  the  eyes 
stand  out  in  relief  and  the  whole  effect  is  very  striking. 

The  owl  clock  is  making  a  great  hit  wherever  shown. 
The  face  is  of  oxidized  metal  in  the  exact  shape  of  an 
owl,  the  eyes  constantly  moving  sidewise  and  adding 
greatly  to  the  life-like  effect.  The  figure  of  the  owl 
measures  seven  inches  in  height  and  the  dial  2.^  inches 
in  diameter.     The  clock  runs  for  24  hours. 


Baedeker's  Guides  for  Europe 

The  Standard   for  One  Hundred  Years 

Latest  editions  always  to    be    had   at   CHAPMAN'S    30OKST0RE, 

MONTREAL. 

Baedeker's   Guide  to    Canada 

1907  edition  should  be  in  every  good  book  stock. 


g~^  /~V/~\  \f  £*  Out-of-print  books  supplied.     No  matter  what  subject 

I  jl    II    I  i^.^^*       ^an  suPPb'  an>-  book  ever  published.     We  have  50,000 
^^  ^"^  rare  books. 

BAKER'S  BOOKSHOP,  John  Bright  St.,  Birmingham,  Eng. 

5,000  FACTS  ABOUT  CANADA 

is  a  great  seller  where  it  is  given  a  chance.  It  is  a  wonderful  booklet,  by  Frank 
Yeigh,  giving— a  fact  in  a  sentence— all  the  data  about  Canada  in  concrete  form, 
and  under  alphabetical  heads,  such  as  area,  banking,  commerce,  etc.  20,000 
sold  in  3  months.     25c.  a  copy.     Send  to  your  News  Co.  for  a  supply,  or  to  the 


Canadian  Facts  Pub.  Co., 


667  Spadina  Ave.,  Toronto 


MAPS 


of  every  state   and  territory   in 
the   United  States  and  of  every 
country    in    the    world.     Special 
maps   made  to  order. 
Correspondence  Invited 
RAND,   McNALLY  &   CO.,   166  Adams  St.,  Chicago 

TELEGRAPH     CODES 

A   B  C  Code.     5th  Edition.     English     Net  $7.00 

A   B  C  Code.     5th  Edition.     Spanish "  8.00 

ABC    Code.    4th  Edition 4             "  S.OO 

A  I  Code.                                 ••  7.50 

Moreing  &    Neal  Code "  S.OO 

Bedford- Mc  Niell  Code 6.00 

Large  and  small  codes  of  all  kinds.    Send  for  list. 
Discount  to  the  trade  only. 


AMERICAN  CODE  COMPANY, 


83  Nassau  St.,  N.Y.  City. 


DON'T     BE.    GUYED! 

There  is  only  one  Baedeker,  and  great  are  his  books. 
His  Guide  to  Canada  (1907  Edition)  is  the  best  yet 
published.      It  sells  all  the  year  round. 

A.  T.  CHAPHAN,  only  Canadian  agent 


S    3  St.   Catherine  St     "West, 


Montreal 
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duced  in  from  four  to  eight  printings.  Daintily  boxed, 
$2.    Edition  de  luxe,  full  morocco  leather,  $4. 

"My  Lady's  Recipes,"  designed  by  Clara  Powers  Wil- 
son, is  a  beautifully  illustrated  and  ingeniously  arranged 
file  for  favorite  receipes.  A  violet-colored  cloth  portfolio 
contains  100  lavender  blank  cards,  9x5  inches  in  size. 
Fourteen  divisions  of  these  are  made  by  index  cards,  as 
"Soups,"  "Fish,"  etc.  Each  index  card  is  illustrated 
with  an  appropriate  picture  printed  in  four  colors.  The 
blank  cards  are  to  be  filled  with  recipes  and  properly  in- 
dexed.   Price,  $1.50. 

"A  Booklover's  Notes,"  designed  by  Louise  Perrett 
and  Sarah  K.  Smith,  is  a  most  convenient  volume,  the 
pages  of  which  are  blank,  except  for  a  number  of  bookish 
quotations  done  in  illuminated  hand  lettering  and  the 
beautifully-colored  division  headings  of  the  book  : 
"Books  Read,"  "Books  I  Want  to  Own,"  "Books 
Loaned,"  etc.  The  illustrations  in  three  colors— red, 
green  and  black,  and  gold— copy  the  old  Missal  style. 
Price,  $1.25. 

''Recipes,  My  Friends'  and  My  Own,"  contains  175 
pages  which  are  blank,  except  for  the  14  department 
headings  especially  drawn  by  Louise  Perrett.  Tinted 
paper  with  good  writing  surface.  Decorations  printed  in 
two    colors  ;    crash    buckram    binding  ;    indexed  ;       fancy 


them — with  notes  and  comments — into  a  volume  which 
Chapman  &  Hall  will  publish,  "The  Literary  Man  s 
Bible." 

It  was  necessary  that  there  should  be  a  biography  o) 
that  favorite  boys'  writer,  G.  A.  Henty — a  boy's  life  of 
him,  if  possible.  His  lifelong  friend  and  fellow  worker, 
George  Manville  Fenn,  has  written  the  book,  and  it  is 
announced  by  Henty's  publishers,  Blackie  &  Co.  It  makes 
a  good  story,  for  Henty  was  war  correspondent,  traveler, 
engineer,   and  athlete,   as   well  as  a  popular  author. 

"The  Life  of  the  late  Dr.  Barnardo,"  written,  we  are 
told,  "from  the  inside,"  will  be  published  next  month 
by  Hodder  &  Stoughton.  They  are  also  publishing  a 
memoir  of  Dr.  George  Matheson,  by  Dr.  Macmillan,  who 
knew  him,  and  a  biographical  study  of  Edison.  ml"'  Izzi 
named  work  is  written  by  a  friend,  Francis  Arthur  Jones, 
who  has  been  intimate  for  years  with  the  great  inventor. 

At  the  recent  meeting  of  the  Library  Association  at 
Glasgow,  H.  R.  Tedder,  F.S.A.,  read  a  paper  in  which 
he  advocated  that  bibliography  should  be  taught  to  young 
people  at  school,  and  also  the  art  of  "skipping." 
Nothing,  says  the  Librarian  and  Secretary  of  the  Athen- 
aeum Club,  is  more  harmful  than  the  injunction  that 
books  should  be  read  from  cover  to  cover. 

Forster's  "Life  of  D'ckens,"  in  one  volume,  has  been 
added  to  the  complete  copyright  Oxford  India  Paper  and 
Fireside"  Editions  of  Charles  Dickens'  Works,  published  by 


^COPYRIGHT  1907  BY  THE  REILLYa  BRITTON  CO.  Chicago 

Reilly  &  Britton's  "Teddy  Bears." 


ribbon  bookmark.  Attractively  boxed.  Price,  $1.25.  Full 
flexible  leather,  gold  edges.     Price,   $2.50. 

"Father  Goose's  Year  Book,"  by  L.  Frank  Baum,  is 
the  first  book  for  grown-ups  by  the  author  of  "The 
Wizard  of  Oz."  Price,  $1.  "Masklets,"  designed  by  W. 
M.  Rhoads,  contains  prose  and  poetry.  Price,  75c. 
"Poker,  Smoke  and  Other  Things,"  designed  by  W.  M. 
Rhoads,  illustrated  humorously,  is  a  burlesque  on  poker. 
Price,  75c. 

"My  Artist  Friends"  is  a  birthday  book,  a  guest's 
register,  a  sketch  book  and  an  autograph  album,  com- 
bined in  one  volume.  Price,  $1.  "The  Girl  Graduate  : 
Her  Own  Book"  is  for  the  purpose  of  keeping  a  record 
of  the  last  year  in  school  or  college.    Price,  $3. 

MORE  ENGLISH  NOTES. 

It  is  definitely  settled  that  Queen  Victoria's  Corres- 
pondence, edited  by  Mr.  A.  C.  Benson  and  Viscount 
Esher,  will  appear  on  October  16.  On  the  same  day  that 
Mr.  Murray  publishes  the  three  volumes  in  England  they 
will  be  issued  by  Longmans  in  America,  by  Hachette  in 
Paris,  and  in  Berlin. 

Mr.  W.  L.  Courtney  has  selected  from  the  Old  Testa- 
ment those  passages  which  are  especially  valuable  and 
beautiful  from  a  literary  point  of  view.    He  has  grouped 


Chapman  &  Hall  and  Henry  Frowde.  Of  these  popular 
editions  of  Dickens'  novels  printed  at  the  Oxford  Uni- 
versity Press  upwards  of  half  a  million  copies  have  now 
been  sold. 

Greening  &  Co.  state  that  popular  shilling  editions 
of  the  Baroness  Orczy's  romances,  "The  Scarlet  Pimper- 
nel" and  "I  Will  Repay,"  continue  to  sell  by  the  thou- 
sand. The  sale  of  the  first  is  now  over  140,000,  and  "I 
Will  Repay,"  which  contains  the  further  adventures  of 
the   "Scarlet  Pimpernel,"  has  reached  over  100,000. 

The  Walter  Scott  Publishing  Co.,  Ltd.,  are  issuing  a 
new  edition  of  an  old-time  favorite,  "Wilson's  Tales  of 
the  Borders."  The  edition  will  be  in  24  one-shilling  vol- 
umes, and  will  have  as  an  attraction  120  full-page  illus- 
trations of  historically  accurate  castle,  church,  land- 
scape and  home  life  scenes  connected  with  the  Border 
country. 

Andrew  Lang,  W.  L.  Courtney  and  Clement  Shorter 
have  consented  to  act  as  judges  in  an  important  "first 
novel"  competition  which  is  being  organized  by  a  London 
publising  house.  The  prize  is  a  substantial  one  of  250 
guineas,  and  the  Literary  Agency  of  London,  who  are 
directing  the  competition  for  the  publishers,  invite  in- 
tending competitors  to  write  to  them  at  5  Henrietta 
Street,  Covent  Garden,  for  full  particulars. 
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New  Autumn  Fiction 

THE  WEAVERS.  THE    SHUTTLE. 

Sir    Gilbert    Parker    $1.50  Mrs.  F.  H.  Burneti '$1.50 

THE   TRAMPLED   CROSS.  PATRICIA  AT  THE  INN. 

Joseph    Hocking    $1.25  J.  C.   Snail li    $1.25 

CARETTE  OF  SARK.  THE  SHULAMITE. 

John    Oxenham    $1.25  A.    and    ('.    Askew    $1.25 

A  SHEPHERD  OF  THE  STARS.  THE  WOMAN. 

Mrs.    Campbell     $1.25  A.  Fogazzaro    $1.25 

DIANA.  GARRISON'S  FINISH. 

Miss    Moberly    ■ $1.25  \V.  li.  M.   Ferguson   $1.50 

THE  LODESTAR  CHAMPION. 

Max    Pemberton     $1.25  John    Colin    Dane    $1.50 

A  FATAL  DOSE.  THE  TRAITOR. 

F.  M.  White   $1.25  Thos.   Dixon,   ,]v $1.50 

THE  NIGHT  RIDERS.  A  COLONEL  FROM  WYOMING. 

Ridgewell    Cullum     $1.25  J.  A.  H.   Cameron,   net    $1.25 

THE   ROSE   OF   BLENHEIM.  THE  HELPMATE. 

Moriee    Gerard $1.25  May   Sinclair    $1.25 

ROSS  DURHAM.  QUICKSANDS. 

David    Lyall     $1.25  J.  A.  Stuart   $1.25 

THE   CALL   OF   THE   DEEP.  LOVE-IN-A-MIST. 

Frank  T.  Bullen    $1.25  Madame   Albanesi    $1.25 

THOU  FOOL.  THE  COUNT'S  CHAUFFEUR. 

J.   J.   Bell    $1.25  Wm.   Le   Queux    $1.25 

CONSPIRATORS.  THE  RED  WORLD. 

E.  P.  Oppenheim $1.25  Anonymous    $1.25 

Miscellaneous  Books 

DAYS  OFF.  NATIVE  RACES  OF  BRITISH  NORTH  AMERICA 

Henry    Van    Dyke    $1.50  C.  Hill  Toul $!  50 

OZMA  OF  OZ.  THE  RHYME  OF  A  RUN. 

L.  Frank  Baimi    $1.25  PlorenceHarrison.Col.il!;    by  J.  Hassall $2.00 

COMPLETE  POEMS.  PIG  B00K 

("has.  (1.   1).   Roberts,   Hel    $2.00  

IN  SHADOW  TOWN.  TEDDY  BEARS. 

Leigh    (irnss    Day    $1.50  Adah   Louise  Sutton    

THE   HARRISON  FISHER  BOOK.  SWEETHEARTS  ALWAYS. 

111.   in   colors,   boxed,   nel     $3.00  Janet    Madison     


MOTHER  GOOSE.  CANADA  (Romance  of  History). 

Til.  by  Grace  Wiederseim   $1.50  Beckles  Willson.     111.  col. 


HAUNTERS  OF  THE  SILENCES.                                              THE  SPIRIT  OF  CHRISTMAS  (New  edition) 
Chas.  (I.   D.   Roberts    $2.00  Eenry    Van    Dyke    


.75 

$1.00 
$2.00 
$2.00 
.50 


TKe  Copp,  ClarK  Co.,  Limited 
Publishers,     -     Toronto 
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THE  HUNTER-ROSE  CO 


LIMITED 

Toronto,  Canada 


Public  and  High  School  Books 


Authorized  by  the  Department  of  Education  for  Ontario 

High  School  Reader  

High  School  Arithmetic.     Ballard,   McKay  and 

Thompson 
High  School  Euclid.      Books  I,  II,  III.      McKay 

and  Thompson 
High     School    French     Grammar    and    Reader. 

Fraser  and  Squair 
Public  School  Euclid  and  Algebra 
MacKay's   Elements  of  Euclid.     Books  I,  II,  III 

"  "  "  Books    I  to   VI 


$  50 

60 

50 

1  00 
25 
50 

75 


THE  PUBLIC  SCHOOL  WRITING  COURSE 

Spencerian  Slant  System 
7  Cents  Each 
No.  1,  Junior  2nd.  No.  4,  Senior  3rd. 

No.  2,  Senior  2nd.  No.  5,  Boys'  Junior  4th. 

No.  3,  Junior  3rd. 

10   Cents   Each 
No.  6,  Book  of  Forms,  Senior  4th. 


Key  to  the  High  School  Arithmetic          . .  1   50 
Public  School  English  Grammar  and  Composi- 
tion.    Armstrong             25 


CatKolic 
Prayer     Boohs,     Etc. 

We  wish  to  emphasize  to  the  trade  that 
we  are  specialists  in  our  line  and, 
therefore,  are  best  able  to  advise 
you  what  to  stock  with.  Our  lines 
are  beyond  question  in  the  excel- 
lence of  their  get-up.  It  will  be  to 
your  advantage  if  you  wait  for  our 
traveller  or  drop  us  a   request  postal. 

W.      E.     BLARE 


CatKolic   Booh  Fublisher 


123  Church  St. 


Toronto 


C&HALO 
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♦  ♦  ♦  ♦  ♦  ♦  ♦  ♦ 


m 


BETTINAvonHUTTEN 


From 

BRIGS  S  LIST 


of 


FALL  PUBLICATIONS 


1EART 
JESSY 

LAIJRIE 

WFUAL 

m 

THEHEAPTOf 
JESSY  LAURIE 
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Wayeeses 

The  White  Wolf 


William  J.  Long 


The  Stooping 
Lady 


Maurice  Hewlett 


LT 


WE  UNDERSTAND  THAT    THESE  BOOKS 

WILL  BE  THE  MOST  POPULAR 

THIS   FALL. 


THE, 
REVELATIONS  OF 

INSPECTOR 

MOR>GANS 

OSWALD  CRAWFORD 


Almost  One  Thousand 
copies  of  "The  Songs  of  a 
Sourdough"  sold  in  a  week. 


Ltejrt-flngered 

Gentry 

D*vidCmh&m  Phillips 


OWEN  WISTER 
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STATE   OF   TRADE. 

The  stationery  trade,  generally,  is  giving  a  good  deal 
of  attention  to  Christmas  and  making  preparations  for 
a  big  demand  in  line  lines.  The  high  quality  of  station- 
ery that  is  being  offered  to  the  retailer  by  the  manufac- 
turer surpasses  anything  that  has  ever  been  ottered  be- 
fore for  the  holiday  trade.  Numerous  new  creations  are 
being  shown  in  papeteries,  and  high-grade  note  papers 
are  to  be  seen  in  all  varieties.  Pure  while  apparently 
has  a  greater  eall  than  all  other  papers.  The  Christmas 
cards  that  are  being  shown  this  year  are  elegant  and 
artistic  in  their  make-up.  A  number  of  new  and  at- 
tractive  ideas   have   been   brought   out. 


A   PRETTY   WINDOW. 

A  more  striking  and  neat  window  display  of  station- 
ery it  would  be  hard  to  conceive  than  that  of  the  Ryrie 
Bros.,  Toronto.  The  window  is  a  small  one,  but  the  per- 
son who  dressed  it  knows  howl  to  make  use  of  small 
space  to  good  advantage.  Nothing  but  white  paper 
with  green  ribbon  tied  around  it  here  and  there  for  a 
relief  color,  was  used,  and  it  presents  a  clean,  beautiful 
effect.  Cones  made  of  the  stationery  and  filled  to  over- 
flowing with  raw  paper  pulp  material  of  a  lily-white  ap- 
pearance added  richness  to  the  display.  It  is  not  a 
very  sumptuous  get-up  in  appearance,  though  probably  it 
it  is  quite  costly,  but  its  great  feature  lies  in  the  charm- 
ing uniformity   of   color  and   arrangement. 


A  USEFUL  PAPER. 

One  of  the  most  useful  crepe  papers  brought  out  for 
fancy  work  is  printed  with  butterflies  in  various  colors 
and  of  very  natural  designs.  The  butterflies  arc  easily 
cut  out,  pasted  for  decoration  on  other  foundations,  or 
may  be  cut  out,  pasted  together  so  that  both  sides  are 
alike  and  be  used  in  that  way  for  a  variety  of  puryises. 
They  look  as  if  they  were  done  in  water  colors.  A  touch 
of  gold  in  the  finishing  helps  out  matters  wonderfu'ly. 
They  are  suspended  by  ribbons,  are  tacked  onto  bonbon 
and  ice  cream  cups  covered  with  paper,  etc.  The  crepe 
paper  napkins  and  crepe  paper  generally  afford  a  host  of 
such  resources.  There  are  Teddy  Bears  of  good  size,  au- 
tumn leaves  of  natural  tints,  Dutch  folk  and  windmills, 
tulips,  Japanese  figures  and  flowers  of  all  sorts.  Place 
cards  and  menus  are  easily  and  inexpensively  made  with 
their  aid.  Another  design  suited  to  the  season  is  an  ear 
of  ripe  corn  with  the  husks  open.  This  was  made  up  into 
a  lovely  stamp  holder  with  waxed  paper  for  filling  and 
cardboard  as  a  foundation.  The  ear  was  cut  out  and 
pasted  on  the  cardboard.  A  few  strokes  of  gilding  were 
given  for  a  finish. 

PAPER  SHORTAGE. 

A  United  States  exchange  says  unprecedented  con- 
ditions exist  in  the  pad  and  tablet  trade  in  that  coun- 
try. It  goes  on  to  say  :  "The  manufacture  of  news  pads 
has  almost  ceased  of  late,  owing  to  the  fact  that  news 
:i""\   has   been   so  scarce   thai    manufacturers   have  been 


unable  to  obtain  the  raw  material  necessary  for  the  pro- 
duction of  the  finished  goods.  Not  one-tenth  of  the  or- 
ders on  hand  can  be  tilled,  owing  to  the  shortage  of 
stock. 

"One  firm  which  does  a  large  business  in  this  particu- 
lar variety  of  pads  is  said  to  lie  something  like  twenty- 
live  cars  short  on  stock,  and  inquiry  among  other  manu- 
facturers shows   that  they  are  unable  to   (ill  orders. 

"This  condition  has  caused  a  concerted  movement  on 
the  parts  of  factories  manufacturing  this  class  of  pad  to 
discontinue  making  them,  and  unless  the  situation  changes 
in  the  near  future  this  grade  of  pad  will  become  a  thing 
of  the  past. 

"News  paper  has  been  growing  more  difficult  to  obtain 

for  the  past  few  years,  hut  this  season  has  been  worse 
than  any  which  has  preceded  it.  The  manufacture  of 
news  pads  has  reached  large  proportions,  as  is  indicated 
by  the  figures  quoted  above.  They  have  been  common  in 
the  lines  of  all  manufacturers  who  produce  liberal  quan- 
tities of  school  goods  and  they  have  been  important  fac- 
tors in  these  lines.  A  •  good  deal  of  speculation  exists  as 
regards  the  outcome  of  the  present  unsatisfactory  con- 
ditions. 

"Some  have  gone  so  far  as  to  consider  what  can  be 
used  in  place  of  the  news,  and  a  low  grade  of  writing  or 
bond  has  been  suggested  by  some  as  the  best  solution  of 
the  problem.  If  these  r.ads  can  be  produced  as  cheaply 
as  the  news  have  been  in.  the  past  no  difference  will  be 
noted  by  those  who  sell  them.  The  news  pad  has  been 
a  good  seller  because  it  gave  a  liberal  quantity  of  paper 
for  little  money.  The  quality  had  little  to  do  with  the 
popularity." 

The  Canadian  manufacturer  is  not  complaining  of 
shortage,  but  prices  have  advanced  considerable  in  this 
class  of  stock.  In  the  last  six  months  paper  for  scrib- 
bling pads  and  scribbling  books  has  ,  increased  in  price  at 
least  25  per  cent.,  and  indications  point  to  a  further  and 
continual    advance 


A  RELIABLE  FIRM. 

Among  the  American  firms  doing  business  in  Canada 
few  can  show  a  cleaner  record  than'the  Chicago  Shipping 
and  Receipt  Book  Company,  manufacturers  of  loose-leaf 
devices.  It  is  interesting  to  note  the  progress  of  this 
concern,  which  nine  years  ago  was  making  one  device,  a 
slotted  lock  binder,  and  at  that  time  employed  three 
workmen,    while   the   office   force   consisted    of    one    person. 

About  the  last  of  its  initial  year,  this  embryonic 
plant  was  taken  over  by  R.  B.  Wilson,  who,  by  consist- 
ent pushing  and  a  strict  adherence  to  his  trade  mark 
motto,  "Quality  and  Durability,"  has  made  the  name 
"Wilson"  one  of  the  most  widely  known  in  the  station- 
ery and  allied  industries  and  the  name  C.  S.  &  R.  B.,  a 
synonym  for  reliable  construction.  The  present  equip- 
ment of  the  plant  requires  the  services  of  about  200 
skilled  workmen,  with  an  office  force  of  20  people  and 
the  policy  of  supplying  metal  parts  of  the  complete  line 
to  the  trade  has  built  up  for  them  an  enviable  reputa- 
tion on  this  side  of  the  line.  Their  ad.  a;yiears  else- 
where in  this  issue. 
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TRADE  ACTIVITIES. 

John  P.  McKenna,  Toronto,  paid  a  three-weeks'  visit 
to   Atlantic  City  in  August. 

1'.  S.  Mahood,  of  Mahood  Bros.,  Kingston,  is  report- 
ed to  have  been  buying  holiday  lines  in  New  York  re- 
cently. 

George  Clark,  manager  of  Valentine  &  Sons  Co., 
[Montreal,  spent  a  few  days  at  the  firm's  Toronto  office 
last  week. 

Arthur  Reed  and  J.  M.  Young,  of  the  Copp,  Clark- 
Co.,  Toronto,  were  in  New  York  the  latter  part  of  Sep- 
tember on  a  buying  trip. 

John  Morgan,  representing  Raphael,  Tuck  &  Sons  Co., 
Montreal,  has  been  showing  samples  recently  at  the  King 
Edward  hotel,   Toronto. 

R.  A.  .J.  Little,  who  conducted  a  book  and  stationery 
business  in  Oshawa  for  several  years,  has  moved,  with 
his  family,  to  Edmonton,  where  he  has  opened  a  fancy- 
goods  store. 

A.  A.  Perry,  who  used  to  be  in  the  employ  of  Thomas 
Wheatley,  of  Sarnia,  has  stalled  a  book,  stationery  and 
wall  paper  business  in  Welland,  and,  according  to  all  re- 
ports, is  developing  a  nice  trade. 

The  book  publishing  (inn  of  McClure,  Phillips  &  Co., 
New  York,  will  hereafter  be  known  as  The  McClure  Com- 


pany. The  affairs  of  the  new  company  will  practically 
remain  under  the  same  administration. 

Frederick  George  McNally,  president  of  Rand,  Me- 
Nally  &  Co.,  Chicago,  died  on  September  Hi,  of  quick 
consumption.  He  was  born  in  1805,  and  was  the  onlj 
surviving  son  of  the  late  Andrew  McNally,  one  of  the 
founders  of  the  publishing  house.  The  affairs  of  the  firm 
will  continue  as  usual. 

On  October  1,  William  Copp.  vice-president  of  the 
Copp,  Clark  Co.,  Toronto,  completed  a  quarter-century 
of  active  connection  with  the  firm.  He  went  into  the 
employ  of  the  company  direct  from  college,  and  haf  been 
associated  with  it  ever  since.  Congratulations  are  in 
order  to  Mr.    Copp. 


PELOUZE  POSTAL  SCALES 

Invaluable  to  the  Office,  Store  and  Home 

They  tell  instantly  the  exact  ;ost  of  postage  in 
cents  on  all  mail  matter.  Warranted  Accurate. 
Several  sizes. 
NATIONAL,  4  lbs.  •  •  S3.75 
UNION.  2V2  lbs.  -  -  3.00 
COLUMBIAN,  2  lbs.    -    2.50 

Buy  through  your  Jobber. 


STAR,.  1  lb.    -    -    -  S2  00 

CRESCENT,  I  lb.  -    -     1.50 


PELOUZE  SCALE  &  MFG.  CO. 


Chicago 


The  "  Independent,"  "Juco"  and  "  Vulcan"  Stylographic  and  Fountain  Pens  are  of  superior  quality 


Stylographics  retail  at  75  cents  and  upward.     Fountains  retail  at  $  1 .00  and  upward.     Correspondence  solicited. 
Catalogues  and  discounts  on  application.     Established   1884. 

J.  H.  ULLRICH  &  CO.,  Manufacturers,  -  27  Thames  St.,  New  York,  N.Y. 


No.  1  1 


No.   1 


No.  274 

STATIONERS  and  DRUGGISTS 

Who  want  a  High-Class  Stock  of 

INKS  and  MUCILAGE 

CAN'T    GET    BETTER    THAN 

CARTERS 

THE  CARTER'S  INK  CO. 

BOSTON  CHIGAGO  MONTREAL 


No.    161 


No.  491 


No.   201 


r 


"Sports"  Playing  Cards 


THE    BEST    VALUE 
IN  THE  MARKET. 

ONE  OF  MANY 
VARIETIES 


Leaders  in  a  second 
grade  —  GOOD 
LUCK  and  ST. 
LAWRENCE. 


SPECIAL  CARD    FOR 
WHIST  PLAYERS 

Colonial  Whist 


LACROSSE   DESIGN. 


We  are  headquarters  for   PLAYING  CARDS 
MADE    IN    CANADA. 

Style  and   Snish   equal  to  Imported  Cards. 
'    Advertising    Cards    of  all   sorts— Novel  Designs. 
FOR  SAMPLES  AN~  PRICES  APPLY- 


MONTREAL 


Limited 


The  UNION  CARD  &  PAPER  CO.,   { 

\ 

\ 
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WE  NEVER  SELL  THE  CONSUMER  DIRECT 


This  Means  Protection  to  the  Stationer 


(Blank  Uooks 

Eecognized  as  the 
leading  and  most 
complete  line  of 
Blank  Books  in  the 
market. 

'STANDARD"  IN  EVERY  RESPECT. 


Oorujb 


HOME   OFFICES 
AND  FACTORY 
Bridge,  Front 
and  York  Streets 

,brooklyn,n.y. 
'salesrooms 

101-103  Duane  St. 

NEW  YORK 

220  Devonshire  St. 

BOSTON 

Republic  Building 

State  and  Adams  Sts. 

CHICAGO 


SPECIAL  NOTICE  I 

What  better  blank  book  can  you  procure  than  a  Frey 
patent,  flat  opening  sewed  book,  bound  sheep  ends 
and   bands   with   Byron   Weston  Company's  paper? 


The  most  popular  pens  are 

ESTERBROOK'S 


MADE  IN  ALL  STYLES 


Fine  Points,  Ai,  128,  333 
Business,  048,  14,  130. 

Broad  Points,  312,  313,  314. 
Turned-up  Points,  477,  531,   1876. 


THE 


CANADIAN    AGENTS; 

BROWN   BROS.,  limited 

TORONTO. 


*JOHfWwfrl's] 


L£ 


Q?7fl-f_ 


A  good  pen  is  a  good  servant,  and 
John   Heath's   Pens  are  made  to  serve  ! 

ALWAYS  BEADY  AND  ALWAYS  WILLING. 
They  were  first  45  years  ago,  and  are  still 
leading  the  way.     British    made   of   British 
steel.     Write  for  samples. 

LONDON    AGENCY 
8  St.  Bride  St.,  LONDON,  E.C.,  ENCLAND 


"ROB  ROY" 


SOLD  BY 

ALL  STATIONERS 

in  6d.,  1/-  and 

Gross 

Boxes 


This  aeries  of 
j&  Pens  is  made  of  the  same 

*"  material,  hy  the  tame  tool?,  by 

the  same  process  and  at  the  same 
Works  as  the  series  of  '  Waverley  '  PenB 
which  Hinks,  Wells  &  Co.   have  for  33  years 
and    upwards   (prior  to  Sept.,   1901),   manufac- 
tured for  and  Fupplied  to  the  Proprietors  thereof. 

HINKS,  WELLS  &  Co.,  Birmingham,  Eng. 


Writing   and    Selling 

Better  Than    Ever 

WAVERLEY 
PENS 

EVERY   PEN   SELECTED 


Sold  by  the  Leading  Wholesale  Houses 


Sample  cards  and  trade  price  lists  sent 
per  return  mail. 

Macniven  &  Cameron,  Ltd.,  Waverley  Works,  Edinburgh 


SPENCERIAN 

STEEL  PENS. 

The  Standard  Brand  in  United  States  for 
over  fifty  years,  among  expert  and  careful 
writers,  and  recognized  by  accountants 
and  correspondents  as 

THE  BEST 

Works  :  BIRMINGHAM,  ENGLAND 

Imported  by  all  the  leading  stationers  in 
Canada. 

Proprietors :  Spencerian  Pen  Co.,  New  York 
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HERE     AND    THERE 
AMONG    THE    STATIONERS 

Items  of  Interest  to  the  Trade  Gathered  from  Various  Sources. 

Mr.  Smith,  druggist,  Olds,  Alberta,  died  in  Septem- 
ber. 

B.  Lundy,  stationer,  Welland,  Out.,  has  been  succeed- 
ed in  business  by  A.   A.   Perry  &   Co. 

I).  E.  McPhee,  wall  paper  dealer,  who  failed  at  Ot- 
tawa, and  whose  assets  were  to  be  sold  by  tender  on  the 
4th  inst.,  has  offered  to  compromise  at  50  cents  on  the 
dollar. 


Overdressed. 


Copyright  1907  by 

The  W.  H.  Gallagher  Co. 


The  Security  Envelope  File-Cluck  System,  Stratford, 
Ont.,  which  was  controlled  by  Burritt  &  Deacon,  is  taken 
over  by  A.  H.  Burgoyne,  bookbinder,  who  is  also  agent 
for  the  merchants'  counter  check  books.  There  is  also  a 
change  in  the  bookbinding  department.  Austin  Baker 
having  taken  an  interest  in  the  business,  it  will  now  be 
known  as  the  Burgoyne  Bookbinding  Company.  New 
machines  are  being  added  and  when  running  properly  the 
plant    will   be   one   of   the   best    equipped    in    the   country. 


SOME  JUVENILES   AND   GIFT   BOOKS. 

The  Copp,  Clark  Co,  make  announcement  of  several 
books  under  this  heading.  "Days  Off,"  by  Henry  Van 
Dyke,  is  an  entirely  new  book  of  stories  and  writings  on 
out-of-door  life.  "The  Harrison  Fisher  Book,"  is  Harri- 
son Fisher's  first  book  and  contains  a  selection  of  his 
best  work,  including  many  hitherto  unpublished  drawings 
and  sketches.  "Haunters  of  the  Silences,"  by  Charles 
U.  D.  Roberts,  is  a  new  collection  of  animal  stories, 
similar  in  general  atmosphere  and  treatment  to  his  two 
previous  volumes.  "Daily  Musings,"  by  R.  A.  S.  Rankin, 
contains  a  series  of  thoughts  for  each  day  in  the  year 
selected   from   leading  thinkers  of  all   ages. 

"In  Shadowtown,"  by  Leigh  Gross  Day,  is  a  lap- 
book  of  beautiful  verses  for  children.  Each  page  contains 
a  verse  with  decorative  border  and  illustrations.  "The 
Rhyme  of  a  Hun,"  by  Florence  Harrison,  is  a  unique 
book.  The  rhymes  have  the  true  ring  of  the  classic 
nursery  rhymes  and  her  illustrations  are  original  both 
in  conception  and  style. 

Three  annuals  handled  by  the  Copp,  Clark  Co.  de- 
serve attention.  They  are  "The  Child's  Companion,"  and 
"Our  Little  Dots,"  printed  in  black  and  color,  and  "The 
Cottager  and  Artisan,"  in  flexible  boards,  printed  in 
black,  with  many  illustrations.  These  annuals  have 
bright   covers  and   are  full  of  admirable   matter. 

SNAPPY  PICTURES. 

The  question  of  whether  or  not  to  put  in  a  line  of 
pictures  has  been  solved  for  the  stationer  by  the  W.  H. 
Gallagher  Company,    18  East  17th  street,  New  York.  This 


Copp,  Clark  Co. 


Copp,  Clark  Co. 


Copp,  Clark  Co. 


The  company  have  commodious  quarters  on  the  top  floor       company,  while  well  known  to  the  picture  trade,  has  only 
of   the   Beacon  building.  been  selling   to  the  stationery    trade   recently,    when  they 
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managed  to  get  every  stationer  in  New  York  and  vicinity 
to  put  a  line  of  pictures  in  their  windows. 

Did  you  notice  the  crowd  around  stationery  stores 
last  time  you  were  in  New  York  ?  The  average  passer-by 
may  not  be  interested  in  ink  bottles  and  loose-leaf 
ledgers,  no  matter  how  tastefully  they  may  be  arranged, 
but  snappy,  attractive,  new  pictures  catch  the  eye  of 
every    one. 

The  W.  II.  Gallagher  Co.  is  a  progressive  concern, 
publishing  a  few  things  that  are  exceptionally  good 
themselves,    and    jobbing   the   pick   of   the  lines    of   twenty- 


"Eyes   of   Black." 


"Eyes  of  Brown." 


Copyright    1907  by 

The  W.  H.  Gallagher  Co. 


seven  other  publishers,  such  as  Charles  Scribner's  Sons, 
P.  F.  Collier  &  Son,  Anderson  Publishing  Company,  and 
others.  Inasmuch  as  they  do  not  have  to  load  up  with 
a  big  stock  of  dull  sellers  they  have  no  dead  stock  to 
work  off. 

The  W.  H.  Gallagher  Company  is  an  energetic  young 
concern.  They  have  ten  men  on  the  road,  and  if  you 
want  to  keep  up  with  the  times,  drop  them  a  postal 
card  to  have  one  of  their  men  call  when  in  your  terri- 
tory and  tell  you  all  about  it. 

Pictures  are  a  line  that  take  up  no  room,  draw  trade, 
and  lend  a  warmth  and  attractiveness  to  the  store  un- 
attainable through  any  other  medium  we  know  of.  The 
dealer  makes  from  40  to  50  per  cent.  The  cuts  illustrat- 
ing this  article  are  a  few  from  their  regular  picture, 
novelty  and  motto  line. 




of 
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Gallagher  Mottoes. 
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YOUNG  WOMAN 


ANY  WOMAN 
■  CAN  MAKE  A 
SUCCESS  IN  THE 
BUSINESSWORLDIF 
SHE  WILL  KEEP  HER 
MIND  ON  BUSINESS 
AND  NOT  ON  MEN 
AND  FOOLISHNESS 


TARE  NOTICE! 


YOUNG  MAN 


THE  MAN  WHO 
FEARS  HE  WILL 
DO  MORE  THAN 
HIS  SALARY  CALLS 
FOR,  WILL  NEVER 
HAVE  MUCH  SAL- 
ARY TO  CALL  FOR. 


TAKE  NOTICE! 


Gallagher  Mottoes. 


Copyright  1907  by 
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A  HINT  TO  THE  TRADE. 

Arrange  to  have  one  of  your  clerks  to  regularly  go 
over  the  local  papers  in  search  of  announcements  of  en- 
gagements. Have  your  representative  call  on  those  whose 
engagements  are  announced  and  solicit  an  order  for  en- 
graved stationery.  You  might  solicit  orders  by  letter- 
just  as  well  as  a  personal  call.  A  great  deal  of  business 
is   possible  by   following   this   practice. 


TKe  WKist,  Bridge,  "500"  and  EucKre 

Season  is  at  Hand.  No  doubt  you  Have  already  Had  demands  for  tKe 
correct  scores,  cabinets  or  invitations.  You  can  mahe  extra  good  profits 
on  such  novelties,  and  it  shows  up-to-dateness  to  carry  a  good  variety. 
Our  line  is  very  comprehensive  in  styles  and  prices,  and  -we  shall  be 
pleased  to  have  you  looK  them  over  here  in  New  YorK,  or  in  our 
salesmen's  samples.     There  are  •. 


11  Styles  of  Bridge  Scores. 

1  Style  Skat  Scores. 

2  Styles  of  Bridge  and   Progressive  Whist  Scores. 

3  Styles   Bridge   Party   Invitations. 


2  Styles   "500"   Scores. 

3  Styles   Individual   Bridge  Scores. 
8  Styles   Bridge   Cabinets. 

3  Styles   Card   Party   Invitations,   etc. 


Our   Three   Bridg'e     Rubber    Score    (copyrighted)    is    the    most 
practical    one    to    use. 

geo.  b.  hurd  ca  co. 

Fine    Paper    Manufacturers 
425  and  427  Broome  Street,  New  YorK,  U.S.A. 

47 


TRADE    MARK 


BOOKSELLER  AND  STATIONER 


Xmas  Items 

Dolls,  Toys,  Games, 

Fancy  Goods   of  all    kinds, 

Novelties,    China, 

Druggists'  Sundries,  Etc. 

Special  Values 
Large  Assortment 
Prompt  Delivery 

Our  range  of  Dolls  and  Toys 

is  attracting  the  attention   of 
the  most  critical  buyers. 

Let  us  have  your  orders  early. 

The  Sutcliffe-Edmison  Co.,  Limited 

Wholesale  Fancy  Coods,  Etc. 
76  YORK  ST.,  TORONTO,   ONT. 


WAIT  FOR  THE 

BIG  LINE 

Before  you  buy  your  fall  stock  of 


TALLY  CARDS 

GUEST   CARDS 

CALENDAR  PADS 

and  don't  forget  the  Elliott  Die- 
Stamped  Holly  Postal  Cards  and 
Souvenir  Post  Card  Calendars. 
Two  of  the  best  selling  items  in  the 
Stationery  Line. 

Salesmen  en  route. 
Samples  sent  you  free. 
Illustrated  Catalogue  and  price  list. 


w-wv-wv-w 


ELLIOTT 

17th  and  Lehigh  Ave. 

PHILADELPHIA 


IN  LIGHTER  VEIN. 
Booksellers  often  wonder  why  their  orders  are  not 
promptly  filled  by  publishers  and  usually  the  poor  pub- 
lisher gets  all  the  blame.  But  it  is  not  always  the  lat- 
ter's  fault.  Sometimes  the  publisher's  clerk  is  at  the 
bottom  of  the  trouble.  An  authentic  story  is  going  the 
rounds  in  Toronto  about  a  clerk  whose  absences  from 
duty  were  long  and  frequent.  Varied  excuses  were  pre- 
sented each  time  and  of  these  a  brother  clerk  made  a 
record  for  a  short  period,  as  follows  : 

Off  duty  with  toothache 2    times 

Having  teeth  attended  to 2 

Off     with    sore   eye    (pain)    2 

Friends     leaving  town 1 

Seeing    friends    in    town 1 

Chum     run     over,     both     legs     broken,     un- 
conscious, out  next  day 1 

Bloodpoisoning   in    foot 1 

Diarrhoea 2 

Chills,   sitting  on   wet  lawn 2 

Measles  (hives)  1 

Is  it  any  wonder  that  booksellers  have  to   wait   some- 
times, when  clerks  are  thus  afflicted  ? 


Among  the  many  amusing  anecdotes  told  by  John 
Burroughs  in  his  new  book,  "Camping  and  Tramping  with 
Roosevelt,"  is  the  following:  "The  .rough  riders, 
wherever  they  are,  always  look  to  President  Roosevell 
when  in  trouble.  One  had  come  to  grief  in  Arizona,  lie 
was  in  jail.  So  he  wrote  the  President,  and  his  letter 
ran  something  like  this  :  'Dear  Colonel,  I  am  in  trouble 
I  shol  a  lady  in  the  eye,  but  1  did  not  intend  to  hit  the 
lady.     I    was    shooting    at    my  wife.' 


There  was  a  millionaire,  a  cattle  man,  who  led  a 
visitor  into  a  great  room  lined  with  thousands  of  vol- 
umes. 

"See  them  books  '?"  he  said. 

"Yes,"    said   the   visitor. 

"They're   all  bound   in   calf,    ain't   they?" 

"Yes,"  the  visitor  agreed;  "they  seem  to  have  a 
uniform  calf  binding." 

The  millionaire  chuckled  proudly. 

"Well,  sir,"  he  said,  "1  killed  all  them  calves  my- 
self."—Washington    Post. 

*  * 
* 

A  Problem  Novel. — "I  see  you  have  my  novel.  I'll 
wager  you  had  to  look  at  the  last  page  to  sec  how  it 
all    came  out." 

"No  ;  I  looked  at  the  name  of  the  publishers  on  the 
title-page  to  see  how  it  came  out,  and  even  now  I  can't 

understand    how   it  was." — Tit-Bits. 

*  * 
* 

Gelett  Burgess  at  the  recent  dinner  of  the  American 
Booksellers'  Association  of  New  York,  said  :  "I  once 
knew  a  San  Franciscan  who  married  a  girl  for  her 
money.  She  was  not  a  pretty  girl,  and  as  time  passed 
and   love  cooled,  she  developed  a  rather  tart  tongue. 

"One  day  her  husband  bought  with  his  quarter's  al- 
lowance a  20  horse  power  automobile.  He  took  the  car 
h<, me  gaily  and  brought  his  wife  out  to  the  front  door 
to  look  at  it.  She  gave  it  one  sneering  glance  and  then 
said  : 

"  'It's  very  nice,  but  if  it  hadn't  been  for  my  money 
it     wouldn't    be    here.' 

"  'Well,  Mamie,'  said  the  husband  quickly,  'if  it 
hadn't  been  for  your  money,  you  wouldn't  be  here  your- 
self.'  " 
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The  Nu-Face  Mask. 

The  Nu-Face,  which  is  illustrated  herewith,  is  the 
most  popular  mask  that  has  been  produced  for  some 
time.  It  has  become  the  favorite  for  mask  balls,  carni- 
vals, parties  and  fairs.  A  feature  of  the  mask  is  that  it 
can   be   worn    with   or     without    a    hat    and   requires   no 


Nu-Face  Mask. 

strings  to  hold  it  on.  There  are  a  number  of  designs 
made,  all  highly  humorous  and  very  nicely  finished.  They 
represent  the  foremost  development  of  the  process  by 
which  nature  is  so  admirably  reproduced.  The  Fancy 
Goods  Company,  Toronto,  are  showing  these  masks  in 
the  various  styles  and  would  be  pleased  to  quote  prices 
and  fill  orders  for  them. 


Nu-Face  Mask  in  Use. 

Leather  Bags. 

The  plain  frame  bag,  with  embellishments,  is  the 
thing  at  present.  Decoration  is  possible  in  either  of 
two  ways,  by  metal  applied  or  by  manipulation  of  the 
leather  surface.  This  season  a  very  rich  line  of  art 
leather  ware  is  seen,  and  repousse  goods  form  one  of  the 
striking-  features  of  the  holiday  lines  for  1907.  Mexican 
carved  goods  are  also  seen.  Calf  is  being  extensively 
used  as  a  leather  for  handbags,  pocket  books,  belts,  etc. 
Frog,    walrus,    seal,    lizard,   etc.,    are   cleverly   reproduced 


in  this  leather.  Pearl  alligator  is  the  choicest  thing  in 
the  leather  world  and  is  seen  to  a  limited  extent.  It  is 
very  beautiful.  Pigskin  will  run  very  strong,  and  be  used 
for  a  greater  variety  of  goods  than  ever  before. 

Colorings  run  largely  to  blues,  browns  and  greens, 
although  delicate  colors,  such  as  cream,  pink,  fawn, 
mauve,  etc.,  are  seen.  Among  the  very  new  leathers 
shown  is  "Vaschette,"  a  glazed,  enamelled  calf,  having  a 
straight  grain.  It  is  made  up  in  bags,  belts  and  other 
goods,  including  many  interesting  things  which  are  well 
worth  seeing. 

Nearly  all  kinds  of  bags  will  be  good  during  the  fall 
season.  Metal,  leather,  beaded— all  will  be  popular  and 
fashionable.  The  colors  range  from  dead  black  to  bright 
red.  The  fall  bag  will  be  offered  in  sets  with  belts  to 
match.  Shapes  have  become  smaller  and  much  flatter. 
The  leather  most  prominently  featured  will  be  sheep, 
calf,   ooze,    saffron   and   pig. 


Drawn  with  a   Fire  Pen. 

New  Pyrographic  Pen. 

The  Fire  Pen  is  the  name  of  a  new  pyrographic  pen 
which  is  very  reasonable  in  cost  and  does  exceptionally 
fine  work.  An  example  is  shown  in  the  cut  above.  The 
head  was  done  by  a  man  who  had  just  started  in  pyrog- 
raphy.  In  fact,  it  was  his  second  attempt.  The  beauty 
of  the  fire  pen  is  that  it  uses  ordinary  illuminating  gas. 
Just  attach  the  tube  to  a  gas  jet,  light  the  point,  and 
the  pen  is  ready  to  go  to  work.  The  fire  pen  points  are 
inexpensive  and  at  the  same  time  much  more  durable 
than  the  regulation  platinum  article,  which  costs  more. 
Much  greater  range  of  color  is  obtained  with  the  fire 
pen  than  with  other  pyrographic  pens.  This  color  ranges 
from  light  golden  brown  to  deep  black,  according  to 
speed  in  burning.  The  fire  pen  is  being  put  out  by  Booth. 
Wallace  &  Co..  1%  Washington  St.,  Chicago.  U.S.A., 
who  will  be  pleased  to  answer  all  inquiries  relative  to  it. 

Some   idea  of  its  popularity   may   be  gained   from    the 
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Trade-Winning  Lines 

Progressive  Booksellers  in  increasing  numbers  are 
handling  our  "Wellington"  Plates,  Papers,  Films,  etc. 
They  recognize  in 

"Wellington"  Photo  Supplies 

the  best  obtainable.      If  you   are  not   sharing  in  the 
profits  these  lines  bring,  you   should  be. 

Write   us  for  particulars. 

Ward  &  Company 


13  ST.  JOHN  ST. 


MONTREAL 


YOU  ARE  INTERESTED  IN  SOMETHING. 

Why  not  get  the  best  items  that 
are  printed  on  the  subject  ? 

We  read  and  clip  thousands  of  newspapers  erery  week— therefore  we 
can  equip  you  speedily  and  economically  for  a  debate,  speech,  lecture, 
essay  or  anything  else  requiring  up-to-date  information  and  more  of  it  than 
your  competitors  are  likely  to  get. 

Terms— 100  Clippings,  $  5.00 

250  "  12.00 

500  "  22.00 

1,000  "  40.00 

Send  for  our  Booklet,  which  fully  explains  th*  scope  of  the  clipping 

industry. 

We  have  also  lists  of  firms  in  every  branch  of  trade  in  the  Dominion 
the  professions,  club  members,  society,  etc.,  and  we  are  prepared  to  addres 
and  mail  circulars  or  letters  to  these  at  any  time. 


THE  CANADIAN  PRESS  CLIPPING  BUREAU, 


232  McGill  Street, 
MONTREAL 


10  Front  St.  East, 
TORONTO. 


"If  you  don't  know  where  to  get  it — ask  Gallagher."     "You  get  what  you  want 
when  you   want  it." 

Catchy    Picture    Novelties 

The  line  you  have  been  looking  for  to 

Draw  Attention  to  Your  Window 

Even  if  you  are  making  more  money  than  you 
need,  write  for  our  catalog,  and  let  us  tell  you  all 
about  it.  (We  handle  the  lines  of  22  different 
publishers,  retailing  from    10   cents  to  $1.50.) 


No.  2076 

Copyright  1907  by  The  W.  H. 
Gallagher  Co. 


The  W.  H.  Gallagher  Co. Jl^,  gEtt™.  New  York  City 


fact  that  the  large  department  and  stationery  stores  are 
doubling-  and  in  some  cases  even  quadrupling  their  last 
year's  orders  for  this  season's  trade. 

Muslin  Novelties. 
A  number  of  muslin  novelties,  shown  by  the  Copp, 
Clark  Co.  merit  the  attention  of  the  trade.  The  "Holi- 
day Goods"  sign  is  just  the  thing  to  call  a  passer-by's 
attention  to  Christmas  goods.  It  measures  3  by  10  feet 
aod  costs  $2  net. 


A  Useful  Sign. 

Cut-out  bears  and  Greenaway  doll  cut-outs  are  made 
of  strong  muslin  and  when  cut  out  and  stuffed  make  ad 
mil-able  playthings.   They  cost   the  trade  $1.20  a  dozen. 

Christmas    stockings    come    in    three    sizes.    They    are 
printed  in  bright  colors  and  when  sewn  up  make  stock 
ings  of  ample  size  to  fill  with  Christmas  gifts.       Prices 
at  wholesale  are  $1,  $2,   and  $4  per  dozen,   according  to 
size. 

The  Christmas-Tree  carpet  is  a  novelty  designed  to 
take  the'  place  of  the  unattractive  sheet  so  universally 
used  to  protect  the  carpet  under  the  Christmas  tree.  It 
is  wax  proof  and  costs  $9  per  dozen. 

Foi  use  in  home,  church,  store  and  hall  decorations,. 
the    "Merry    Christmas"    and    "Happy    New    Year"    signs 


make   ideal  decorative  pieces.    The   signs   measure   4  x  48 
inches,  and  cost  $1.20  per  dozen. 

New  Lines  in  Leather. 

Fancy  goods  and  novelties  are  attracting  much  atten- 
tion at  this  time  of  the  year.  The  lines  shown  are  un- 
usually attractive  because  they  contain  many  new  things, 
and  were  never  more  widely  diversified  or  so  rich  in  at- 
tractive showings.  In  leather  goods,  as  in  other  lines, 
the  fashions  swing  around  the  circle.  A  succession  of 
modes  and  types  come  and  go  with  each  season.  Modified 
by  popular  favor  and  current  conditions,  makers  are 
often  forced  to  revive  past  successes  in  their  search  for 
something  new,  and  this  is  more  or  less  the  case  in 
many  lines  at  present. 

Sealskin  and  Crocodile  in  Favor. 

In  Paris,  velvet  morocco  is  most  popular,  but  crushed 
morocco  holds  its  own.  Sealskin  and  tinted  crocodile  are 
much  seen.  Leathers  are  seen  ornamented  with  narrow 
stitched  bands  or  piping  of  leather  of  a  different  color. 
Grey  is  ornamented  with  white,  fawn  with  brown,  etc. 
The  semi-circular  framed  bag  continues  to  enjoy  high 
favor,  as  it  is  a  very  convenient  shape  for  the  vanity 
bag. 

Hat  Pins. 

Hatpins  are  seen  in  a  very  great  many  ornate  de- 
signs this  season.  They  have  big,  round  heads  and  come 
in  tortoise  shell  for  trimming  brown  or  yellow  hats, 
gold  and  silver  and  jet  for  black  and  white  hats,  and  in 
most  lustrous  compositions  with  a  metallic  frosting  cast 
over  it,  for  trimming  hats  of  all  shades,  green,  pink, 
blue,  yellow,  etc.  They  measure  as  much  as  three  inches 
in  diameter  and   have  supplanted   the  buckle  or  cabuchin. 
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CAMERAS  FOR  CHRISTMAS. 

A  camera  makes  a  nice  Christmas  gift,  especially  for 
a  young-  person.  A  boy  or  girl  usually  appreciates  a 
present  of  this  kind.  The  capabilities  of  the  camera  for 
providing  future  amusement  are  such  as  to  make  it  an 
object  of  delightful  anticipation.  And  the  cost  suits  the 
purchaser's  purse  exactly.  Cameras  can  be  purchased  from 
one  dollar  upward  and  even  the  cheapest  kinds  are  said 
to  produce  good  results  in  nearly  every  casei 

Stationers  might  well  advance  the  claims  of  a  cam- 
era, when  they  are  discussing  purchases  with  custom- 
ers. If  it  is  possible,  carry  a  stock  of  the  lower 
priced  instruments  or,  if  that  is  not  possible,  provide  an 
easy  means  for  ordering'  the  different  makes  promptly. 
At  any  rate,  have  illustrated  catalogues  at  hand  so  that 
all  possible  information  can  be  supplied. 

Each  purchaser  of  a  camera  means  another  purchaser 
of  photo  supplies,  and  here  lies  an  additional  reason  for 
pushing-  their  sale.  The  supply  business  is  undoubtedly 
profitable  and  the  more  people  that  own  cameras  the 
greater  will  be  the  demand  for  films,  developers,  and 
supplies  of  all  kinds. 

CAMERAS  AND  KODAKS. 

The  name  "Kodak"  belongs  only  to  the  brand  of  fold- 
ing cameras  manufactured  by  the  Eastman  Kodak  Co., 
of  Rochester,  N.Y.,  of  which  the  Canadian  Kodak  Co., 
of  Canada,  is  a  branch.  These  firms  are  fully  protected 
by  law  in  the  use  of  that  name,  which  really  has  no  par- 
ticular significance  beyond  the  fact  that  it.  describes  the 
goods  of  the  two  firms  only. 

There  are  many  kinds  of  folding  cameras  on  the 
market,  which  in  appearance  might  easily  be  mistaken 
for  kodaks.  These  g-oods  are  claimed  by  the  manufac- 
turers thereof  to  be  as  desirable  for  the  amateur  as  are 
the  kodaks.  The  only  trouble  with  such  folding  cameras 
seems  to  be  lack  of  advertising-.  Although  that  is  the 
only  trouble,  it  is  a  most  serious  one.  No  matter  what 
g-ood  points  a  camera  may  have,  they  might  as  well  not 
exist  at  all,  so  far  as  the  public  is  concerned,  if  they 
are  unadvertised. 

The  kodak  people  were  fully  aware  of  the  advantages 
of  newspaper  and  magazine  advertising.  With  their  un 
deniably  catchy  and  attractive  trade  name,  they  spread 
knowledge  of  themselves  far  and  wide.  Gradually, 
through  the  apathy  of  their  camera-making-  rivals,  the 
word  "kodak"  became  to  the  g-eneral  public  almost 
synonymous  with  "pocket  camera."  People  exist,  indeed, 
who  appear  to  think  that  no  other  pocket  camera  than 
the  kodak  can  be  obtained.  This  is,  of  course,  a  most 
erroneous  conclusion  for  the  public  to  come  to.  As  a 
proof,  however,  of  the  efficacy  of  advertising,  it  would 
be  hard  to  equal,   and  impossible  to  beat. 

If  anything  should  act  as  an  alarm  clock  to  wake  up 
the  apathetic  dealers  and  manufacturers  of  the  other 
lines  of  pocket  cameras,  it  is  this  popular  public  illusion 
regarding  the  kodak. 

A  monopoly  in  photo  supplies  may  be  created  unless 
the  makers  of  other  cameras  wake  up  to  the  fact  that 
advertising  has  been  the  making  of  the  kodak  people. 
One  can  hardly  blame  the  kodak  people  for  creating  a 
monopoly   if  they  can.     It's  only  human  nature. 


The  Canadian  Kodak  Company  does  not  arbitrarily 
say  to  the  dealer  :  "Thou  shalt  handle  no  other  photo 
goods  than  ours."  It  merely  says  :  "If  you  handle  our 
goods  only,  you  get  a  better  discount  than  if  you  handle 
other  people's  supplies  as  well.  It  seems  perfectly 
natural  for  the  kodak  people  to  take  this  stand.  And 
from  the  dealer's  standpoint  it  seems  equally  reason- 
able to  accept  the  proposition  to  handle  kodak  goods 
alone.  There  is,  nevertheless,  an  element  of  danger  to 
the  trade  in  helping  to  confine  the  photo  supply  business 
to  one  monopolistic  source  of  supply.  Kill  off  all  the 
other  supply  makers,  and  you  get  in  line  for  a  severe 
jolt  from  the  favored  concern  when  it  has  the  trade 
fairly  in  its  hands. 

Monopoly  has  a  tendency  to  stifle  invention,  and 
should  be  discouraged  on  that  ground,  if  on  no  other. 
Cessation  of  invention  would  produce  a  stagnation  of  in- 
terest in  the  amateur  photographic  world,  which  would 
soon  kill  the  business  of  the  small  dealer. 


A   BOOK   FOR   AMATEURS. 

L.    IJpcott  Gill,   Bazaar  Buildings,    Drury    Lane,    Lou 
don,    England,    is   publisher   of   "jModern   Photography   for 
Amateurs,"   a  practical  handbook  for  photographers,   re- 
vised   and    enlarged    by    J.    Macintosh,    secretary    to    the 
Royal  Photographic   Society.     Price   Is. 


A   PIONEER   FIRM. 

About  eleven  years  ago  the  firm  of  A.  Baetz  &  Co., 
of  New  York,,  placed  with  a  reliable  house  in  Germany,  a 
sample  order  for  10,000  chromo  post  cards,  which  lot  is 
believed  to  be  the  first  importation  into  the  United 
States   of  souvenir  postals. 

Ever  since  then,  this  house  has  made  it  their  object 
to  offer  and  handle  only  the  most  popular  designs  in  all 
the  different  lines  of  the  post  card  trade,  and  notwith- 
standing the  very  keen  competition,  especially  during  the 
last  year,  and  the  tendency  on  the  part  of  some  dealers 
to  reduce  the  prices  of  post  cards,  at  the  expense  of 
their  appearance  and  their  finish,  the  endeavors  of  A. 
Baetz  cV  Co.,  to  follow  their  policy  steadily  and  supply 
the  market  with  the  highest  grades  only,  has  met  with 
Hie  approval  and  received  the  unqualified  endorsement  of 
by  far  the  largest   part,  of  the  responsible  post  card  trade. 


NOVELTY  IN  CARDS. 

Amongst  other  recent  productions  of  the  Rapid  Photo 
Printing  Co.,  Ltd.,  London,  England,  are  several  new 
flossy  brown  plate  sunk  post  cards,  representing  ac- 
tresses, animals  and  fancy  studies.  In  black  and  white 
glossy  cards  they  are  running  in  new  sets  of  18  flowers. 
The  "Rapid"  line  of  colored  gelatine  cards  includes  48 
subjects,  put  up  in  packets  of  six.  The  penny  comics,  of 
which  there  are  at  present  1  1  sets,  are  also  put  up  in 
sets  of  six. 

The  works  of  this  concern,  which-  are  situate  at  Hamp- 
den Hill,  are  very  busy  turning  out  a  varied  assortment 
of  Christmas  cards,  representing  artistic  and  seasonable 
designs,    with    photos   of   actresses,    animals,    children    and 
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A  Progressive  Business 

is  generally  conducted  by  a  man  who  can 
see  the  value  of  a  business  proposition.  Are 
you"  in  that  class  ?  Have  you  investigated 
our  business  offer  to  all  booksellers  and 
stationers  ?  We  want  you  to  handle  "Berliner" 
Gramophones  and  "Victor"  Talking  Machines. 
You  will  find  it  highly  profitable.  Don't  say 
tut-tut    in    that    off-hand    way,    but 

Investigate 

A  line  from  you  will  bring  information  from 
any  of  the  following.  Write  to  the  one  nearest 
your  locality. 

J.  &  A.  McMillan,        -      -        -  St.  John,  N.B. 

Clark  Bros.  Co.  -  Winnipeg,  Man. 

Dyke,  Evans  &  Callaghan,        -  Vancouver,  B.C. 

R.  S.  Williams  &  Sons,  Limited,  Toronto,  Ont. 

Nordheimer  Piano  and  Music  Co.,  Toronto,  Ont. 

Royal  Stores,  Limited,  -  St.  John's,  Nfld. 

Cordingly  Bros.  -         -  Brockville,  Ont. 

THE  BERLINER  GRAMO  PHONE  CO. 

OF  CANADA,  LIMITED,  MONTREAL 


flowers.  They  are  also  producing  some  130  different  penny 
colored  Christmas  post  cards  in  tri-color,  litho  and  col- 
ored collotype,  with  gold  borders. 

Any  of  the  Rapid  Photo  Printing  Co.'s  productions 
may  be  had  by  the  Canadian  trade  from  Ward,  Lock  cV 
Company. 

A  FOREMOST  BRITISH  MANUFACTURER. 

Amongst  the  leading  British  firms  who  make  a  spe- 
cialty of  printing  post  cards  for  the  wholesale  trade  from 
originals  supplied,  that  of  Philip  G.  Hunt  stands  out  in 
the  front  rank. 

This  concern  has  home  offices  at  Manchester,  export 
offices  at  Paternoster  Row,  London,  and  works  at  Bal- 
ham,  England.  The  works  are  thoroughly  up  to  date 
and  equipped  with  modern  machinery,  which  enables  them 
to  turn  out  productions  of  the  first  grade.  Bookseller 
and  Stationer  has  examined  samples  of  the  cards  manu- 
factured for  the  trade  by  Mr.  Hunt,  and  has  found  them 
of  excellent  workmanship  and  finish.  Amongst  the  pro- 
cesses, for  which  Mr.  Hunt's  works  are  provided  with 
the  necessary  machinery,  are  real  photo,  toned  glossy, 
typo  chrome   and  collotype. 

Mr.  Hunt  has  worked  up  an  enviable  export  trade, 
and  is  confident  that  he  can  secure  a  larger  share  of  the 
Canadian  business.  He  is  convinced  that  he  can  give 
the  wholesale  trade  in  Canada  best  value  and  entire  satis- 
faction in  any  or  all  of  the  above  processes,  and  with 
this  object  in  view  he  expects  to  visit  the  Dominion  be- 
fore  very  long.  Apart  from  the  production  of  post  cards 
from  originals  supplied  by  wholesalers,  Mr.  Hunt  makes 
a,  specialty  of  view  books,  railway  advertising  cards, 
etc. 

Full  particulars  may  be  had  from  the  firm's  export 
department,  34  Paternoster  Row,  London,  England. 


Popular  10c.  Sheet  Music 

Are  you  interested  in  Popular  Sheet  Music  ? 

We   can  give   you    very   special    prices 
on  all  popular  pieces. 

Love  Me  and  the  World  is  Mine" 
•I  Love  You :  the  World  is  Thine" 

GREAT  HITS  ! 

Order  early  at  special  introductory  prices. 
Write  for  quotations. 

P.   &  W.    FORREST,        13  St.  John  St,  MONTREAL 


THREE   EXCELLENT   SONG  BOOKS. 

Three  novel  song  books  have  been  issued  by  Valen- 
tine &'  Sons'  Publishing  Company,  Toronto  and  Mon- 
treal, which  are  specially  suited  for  the  holiday  trade. 
They  are  named,  the  Gem  Selections  of  Irish,  Scottish 
and  Welsh  Songs.  The  books  are  beautifully  bound  ;  the 
Scotch  volume  being  bound  in  pretty  satin  plaid,  and  the 
Irish  and  Welsh  volumes  in  a  nice  green  color  of  satin. 
They  have  a  number  of  tine,  full-page  illustrations  of 
quaint,  old  characters  and  scenes.  Annie  Laurie,  Duncan 
Gray,  Comin'  Thro'  the  Rye,  Within  a  Mile  o'  Edinburgh 
Town,  Afton  Water,  Green  Grow  the  Rushes  O  !  Scots 
Wha  Hae,  Bonnie  Dundee,  Auld  "Lang  Sync  are,  some  of 
the  songs  in  the  Scottish  selection.  Notes  of  the  songs 
are  printed  in  the  front  of  the  book,  giving  a  short 
sketch  of  the  composers  and  what  inspired  them  to  write. 
These  books  will  make  an  excellent  Christmas  present  or 
New  Year's  gift.  They  certainly  are  an  excellent  selec- 
tion. 


FROM  UTOPIA. 

Apparently  the  undiscovered  country  about  which 
learned  men  philosophized  and  drea-ned  for  ages  has  been 
found.  Coins  bearing  the  imprint  of  Utopia  are  passing 
from  hand  to  hand  as  souvenirs,  and  many  an  active 
American  jingles  one  or  more  in  his  pocket  and  sighs  for 
the  time  when  he  can  visit  or  perhaps  set  up  his  home 
in   that  delectable  land. 

The  dictionaries  describe  Utopia  as  an  imaginary 
island,  the  abode  of  a  people  free  from  care,  folly  and  the 


common  miseries  of  life.  No  wonder  that  the  Utopian 
coins  set  the  recipients  wishing  for  a  speedy  passage  to 
this  long  sought,  but  never  discovered,  island. 

This   sovereign    talisman    against    all    evil,    this    lucky 
Utopian   souvenir   coin,   will  be  forwarded   free   of  charge 
to  pen   clerks  expressing  the;r  desire  for  one    on   a  sou 
venir  post  card  of  their  city,  bearing  some  phrase  in   re- 
lation   to    Waterman's   Ideal   Fountain   Pen. 
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MUSIC   CONDITIONS  AT  RETAIL. 

General  conditions  in  both  departmental  and  regular 
music  stores,  in  the  sheet  music  business,  were  never 
better.  The  holiday-loving  public  haTc  all  returned  to 
their  respective  homes  ;  children  have  gone  back  to 
school,  and  with  the  advent  of  cool  weather,  all  enter- 
prising merchants  have  sufficient  stocks  of  music  on  hand 
to  supply  the  big  rush  at  this  time  of  the  year.  From 
now  on  till  Christmas  and  the  New  Year,  the  demand  for 
sheet  music,  both  instrumental  and  vocal,  will  be  at  its 
height.  Merchants  cannot  go  wrong  in  placing  a  large 
stock  of  music  just  now,  as  the  demand  for  same  is  as- 
sured for  some  time  to  come. 

Window  displays,  in  large  city  departmental  stores, 
are  general  at  present.  Most  merchants  are  now  pre- 
paring lor  the  holiday  and  Christmas  trade.  Those  who 
have  not    yet    started   will    do  so   shortly. 

Popular  Sellers. 

Instrumental  compositions  selling  well  in  large  music 
stores  are  "Raggity  Rag,"  a  rag-time  composition,  pub- 
lished by  the  Uolmar  Music  Co.,  Montreal.  This  piece 
is  taking  Montreal  by  storm,  or  in  other  words,  is  meet 
ing  with  all  kinds  of  success,  notwithstanding  the  fact 
that   it    has  only   just  been   introduced. 

Instrumental  pieces,  published  by  Jos.  M.  Dal}  Music 
Publishing  Co.,  Boston,  Mass,,  which  are  active  sellers, 
are  "Yankee  lar,"  march  and  two-step;  "San  Pedro," 
characteristic  march  and  two-step  ;  "Moonbeams  on  the 
Lake,"  "Falling  Waters,"  a  reverie,  and  "Moonlight  in 
the  Forest  "  All  of  above  pieces  are  current  and  will  all 
;.rovc  good  sellers  in  any  music  department. 

"Napanee,"  an  Indian  novelty  two-step,  published  by 
Will  Rossiter,  Chicago,  has  a  very  pleasing  musical  set- 
ting. 

A  characteristic  march  and  two-step,  entitled  "Moon 
Face,"  by  Abe  Olman,  published  by  Sam.  Fox  Publishing 
Co.,  Cleveland,  is  claimed  by  the  publishers  to  he  mak- 
ing a  hit  in  the  United  States.  "The  Bullfrog's  Dance," 
by  R.  M.  Stutts,  published  by  Jos.  Morris,  Philadelphia, 
has  a  rather  peculiar  setting,  but  is  pretty,  nevertheless. 

A  vocal  music  piece  now  active  in  Montreal,  is 
"Fagan,"  published  by  the  Delmar  Music  Co.,  Montreal. 
This  song  is  current  and  has  just  lately  made  its  appear- 
ance. As  far  as  can  be  learned  there  is  a  very  good  local 
demand   for   the  composition. 

Five  pretty  compositions,  published  by  the  Harmonic 
Publishing  Co.,  Montreal,  are,  "Should  we  Part?"  "When 
You  go  for  a  Good  Trolley  Ride,"  'Sweet  Azalea,"  "If 
my  Dream  were  True,"  and  "Comrades  in  Life  and 
Death."  The  lot  comprises  a  march,  two  ballads,  one 
comic  and  one  high-class  ballad.  All  of  these  composi- 
tions are  in  active  demand  in  Montreal  stores. 

"I'm  Tying  the  Leaves  so  They  Won't  Come  Down," 
by  Huntington  and  Helf  ;  "  'Neath  the  old  Acorn  Tree, 
Sweet  Estelle,"  "When  the  Bluebirds  Nest  Again,  Sweet 
Nellie  Gray,"  and  "Fanella,"  four  compositions  published 
by  Hitland  Music  Publishers,  Helf  &  Hagar,  New  York, 
arc  all  meeting  with  popular  favor  just  now.  "Your 
Lips,  Your  Eyes,  Your  Golden  Hair,"  a  high-class  bal- 
lad,   also    published   by   this   firm,    was    recently    rendered 


with  great  success  in  one  of  Montreal's  theatres.  As  a 
result  quite  a  demand  has  been  created/ 

"Think  of  the  Girl  Down  Home,"  by  Phil  Staats,  is 
published  by  Walter  Jacobs,  Boston.  It  promises  to  he 
another  phenomenal  success.  The  same  author  is  the 
writer  of  "Some  Day  When  Dreams  Come  True,"  which 
had  an  extremely  large  sale. 

"Good-bye,  Blue  Eyes,  Good-bye,"  and  "Rosebud," 
two  march  songs,  published  by  Jos.  M.  Daly  Music  Pub- 
lishing Co.,  Boston,  are  proving  popular  sellers,  especial- 
ly the  last  mentioned,  which,  in  the  writer's  opinion,  is 
one  of  the  prettiest  marches  ever  composed. 

Robinson  and  Harris'  wild  wooly  western  song  hit 
"Montana,"  is  proving  its  equal  to  any  cowboy  song  of 
the  present  time.  It  brings  a  person  right  out  in  the 
golden   west,    while  it  is   being  rendered. 

"Bye-bye,  Dearie,"  one  of  Harry  von  Tilzer's  latest 
march  songs,  is  now  being  successfully  rendered  by  "The 
Village  Choir." 

"When  the  Evening  Breeze  is  Sighing  Home,  Sweet 
Home,"  published  by  Jos.  W.  Stern  &  Co.,  New  York, 
is  also  to  the  fore  as  a     vocal  ballad. 

"Neath  the  Old  Cherry  Tree,  Sweet  Marie,"  a  ballad 
by  Williams  and  Van  Alstyne,  published  by  Jerome  H. 
Remick  Co.,  Detroit  and  New  York,  is  a  pleasing  ballad 
composition. 

"I  get  Dippy  When  1  do  That  Two-step  Dance,"  and 
"Won't  You  Waltz  Home,  Sweet  Home,  With  me;  for  Old 
'limes'  Sake  ?"  are  two  compositions  published  by  Su- 
perior Music  Publisher. 

F.  B.  Haviland  Publishing  Co.,  New  York,  have  two 
good  compositions  in  "She's  the  Fairest  Little  Flower, 
Dear  Old  Dixie  Ever  Grew,"  and  "In  Monkey  Land." 

RECENT  MUSIC   COPYRIGHTS. 

Garibaldi.  Song.  Words  and  music  by  James  Brock- 
man.  May  Fuzzy.  Song.  Words  by  Alfred  Bryan,  Music 
by  Kendis  &  Paley.  Everybody  Likes  the  Girl  I  Like. 
Song.  Words  and  music  by  Kendis  &  Paley.  Jerome  H. 
Remick  &  Company,   New  York,  N.Y. 

If  My  Dream  were  True.  Song.  Words  by  Verner 
J.  Cavers.  Music  by  Mollie  King.  Should  We  Part,  Song. 
Words  and  Music  by  Verner  J.  Cavers.  When  You  go  for 
a  Good  Trolley  Ride.  Song.  Words  and  music  by  Verner 
J.  Cavers.  The  Harmonic  Publishing  Company,  Mon- 
treal. 

Musette.  Music.  By  Neil  Moset.  The  Teddy  Bears. 
Dance.  For  piano.  By  Neil  Thomas.  Keep  on  Smiling. 
Song.  By  Kendis  &  Paley.  Jerome  H.  Remick  &'  Com- 
pany,   Detroit,   Mich. 

Boston  Town.  Song.  Words  by  Wilbur  Mack.  Music 
by  Felix  Rice  and  John  Rehauser.  I've  Been  Told.  Song. 
By  Wilbur  Mack.  Vandersloot  Music  Publishing  Company, 
Williamsport,  Pa. 

La  Sainte-Catherine,  (Festival  of  St.  Catherine).  Sur 
le  Lac  Memphremagog.  (On  Lake  Memphremagog).  Noel 
a  Montreal,  (Christmas  at  Montreal).  Pierre  et  Josette, 
(Pierre  and  Josette).  La  Belle  Canadienne,  ((The  Cana- 
dian Belle).  Le  Marche  Bonsecours.  (The  Bonsecours 
Market).  Doux  Souvenir,  (A  Pleasant  Remembrance). 
For  piano.  By  G.  A.  Grant-Schaefer.  The  Canadian-Am- 
erican Music  Company,  Limited,   Toronto,  Ont. 
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A  DOLLAR  PEN 


Our  new  "Perfect"  Fountain  Pen  is  the  best  value  in 
medium  price  Fountain  Pens  we  have  ever  offered. 
Handsome  chased  and  mottled  holders,  fitted  with  patent 
pocket  clips  and  put  up  one  dozen  on  display  stand. 
Every  pen  guaranteed.   Retails  at  one  dollar. 

WRITE    FOR    SAMPLE. 


"E.  &  H." 

Ink  remover.  A 
new  preparation  for 
removing  ink 
marks  or  stains 
from  anything. 


—i*_^ 


NEW  DISCOVERY 


Ink  Removes. 

ERADICATES  INK  FROM  PAPER  AND  CLOTH 


One  Bottle 
Only 

Put  up  in  dainty 
wooden  boxes  and 
one  dozen  on  dis- 
play stand. 


WRITI 

I    FOR    SAMPLE 

WarwicK  Bros. 

Wholesale  Stationers 

CgL  Rutter,   Limited 

TORONTO 

BOO  K S  E L  L  E  R     A  N  D    STATIONER 


IS  THE  POST  CARD  TRADE  DOOMED? 

Rumors  are  going  the  rounds  that  there  has  of  late 
been  a  noticeable  falling-off  in  post  card  sales,  and  pes- 
simists have  been  taking  it  for  granted  that  the  so-called 
post  card  "craze"  is  coming  to  an  end.  It  may  be  true 
that  sales  have  slackened  a  little,  but  it  must  be  remem- 
bered that  the  summer  season,  when  most  business  has 
heretofore  been  done,  is  over.  The  temporary  cessation 
in  the  demand  cannot  be  taken  to  mean  a  permanent  de- 
cline. 

The  picture  post  card  is  more  than  a  passing  fancy. 
It  is  to-day  an  established  commodity,  and,  in  its  best 
form,  it  is  bound  to  last,  as  long  as  the  printing  press 
runs  and  the  mails  are  delivered.  Ifs  educative  value 
alone  will  ensure  its  continuance.  There  can  be  little 
doubt  of  this.  Pictures  have  always  been  great  educators 
and  the  post  card  is  the  cheapest  way  yet  discovered  for 


place  near  at  hand  writing  utensils  for  the  convenience 
of  purchasers.  A  mail  box  and  stamps  will  complete  a 
useful   equipment  that   will   be  appreciated  by   customers. 

A  WASHINGTON  POST  CARD   STORE. 

One  of  the  prettiest  p<ost  card  stores  in  Washington 
is  known  as  the  Post  Card  Parlor.  It  is  situated  on  F 
Street,  near  the  Treasury  building.  A  basement  has  been 
made  use  of  and  fitted  up  with  mission  furniture  and 
velvet  carpets.  The  Early  holders  are  used  and  they  line 
the  walls,  nearly  covering  them.  They  present  an  appeal- 
ing display,  as  all  the  cards  tilt  at  the  same  angle.  The 
front  card  is  easily  removed,  as  the  slant  base  elevates  it 
above  the  others.  Each  unit  link  or  holder  accommodates 
thirty-five  or  more  cards.  It  can  be  appreciated  what  an 
extensive  stock  may  be  shown  by  adopting  this  method, 
which  has  the  endorsement  of  the  leading  publishers  and 


A   Washington  Post   Card  Store. 


transferring    pictures    from   place   to    place   and   from   one 
I.erson   to   another. 

Get  Ready  for  Christmas. 

It  is  now  time  to  consider  Christmas  stock  and 
Christmas  selling  methods.  This  year  the  Xmas.  post 
card  will,  as  before,  be  a  strong  feature.  It  has  in  a 
measure  usurped  the  place  of  the  Christmas  card,  owing 
to  its  greater  variety,  and  the  ease  with  which  it  can  be 
sent. 

After  securing  appropriate  holiday  lines,  the  dealer 
should  arrange  a  section  of  the  store  for  their  display  and 


jobbers,  as  the  most  practical  and  cheapest  rack  obtain- 
able. This  holder  is  now  made  in  Canada  and  may  be 
purchased    of  the   wholesale  dealers. 

Since  the  above  picture  was  taken,  Mr.  Schemerhorn, 
who  owns  the  store,  has  ordered  1,000  more  Early  hold- 
ers, which  will  probably  be  used  in  bringing  the  display 
to  the  floor.  One  especially  attractive  feature  of  this 
place  is  that  roomy  tables  are  provided  with  writing  ma- 
terials to  invite  the  buyer  to  write  and  send  his  cards 
at  once.  The  place  is  well  lighted  from  a  big  chandelier 
over  the  tables. 
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THE    VALENTINE    CHRISTMAS  CARD 
CATALOGUE. 

The  Valentine  &  Sons  Publishing  Company,  Mont- 
real and  Toronto,  have  issued  comprehensive  catalogues 
of  Christmas  and  New .  Year  post  and  private  greeting- 
cards  which  they  are  distributing  among  the  trade 
throughout  Canada.  The  Christmas  post  card  catalogue 
contains  no  less  than  200  different  designs,  with  their 
prices.  The  collection  is  a  most  beautiful  and  varied 
one.  Some  are  plain,  but  the  majority  are  embossed 
and  printed  in  several  colors.  Each  card  has  an  appro- 
priate holiday  greeting  in  fancy  lettering.  The  embossed 
holly  and  mistletoe  designs  are  among  the  most  attract- 
ive of  the  display.  They  look  very  pretty  and  probably 
will  be  the  most  popular  sellers  of  the  lot.  The  feature 
which  gives  attractiveness  to  most  of  the  cards  is  a 
gold  and  silver  background  that  is  so  arranged  as  to  give 
a  new  and  original  coloring  effect.  Another  striking 
feature  is  the  tinselled  flowers  and  winter  scenes  on  some 
of  the  cards.  Animal  studies,  winter  landscapes,  flower 
studies,  hands  across  the  sea,  auld  lang  syne,  Santa 
Claus,  and  numerous  other  illustrated  subjects  comprise 
the  assortment. 

Something  that  has  not  been  used  to  a  very  great 
extent  in  Canada  is  the  private  greeting  card.  The  cata- 
logue of  these  cards  issued  by  the  Valentine  Company  is 
a  sumptuous  and  well  prepared  exhibition  of  the  new 
line.  The  cards  are  in  the  form  of  a  booklet.  Private 
greeting  and  customer's  name  is  printed  on  card  as  de- 
sired. They  are  produced  in  150  elaborate  and  exquisite 
designs,  and  show  original  artistic  ability  of  their 
makers.     Some   nice   Masonic   cards   are    shown.    The   pri- 


vate greeting  card  is  an  English  creation,  being  very 
popular  in  that  country,  and  there  is  no  doubt  but  that 
it  will  be  received  with  favor  in  Canada.  Valentine  & 
Sons  report  an  encouraging  sale  of  them  for  the  short 
time  (hey  have  been  out. 


READY  FOR  CHRISTMAS. 

An  examination  of  the  samples  of  this  year's  Christ- 
inas and  New  Year's  post  cards  manufactured  by  Valen- 
tine &  Sons  Co.,  Montreal,  Toronto  and  Dundee,  dis- 
closes a  large  variety  of  cards,  all  executed  in  this  firm's 
best  style.  The  coloring,  designing  and  embossing  Of 
many  of  the  cards  shown  surpass  anything  yet  turned 
out.  Conventional  designs  in  holly  and  mistletoe,  with 
the  familiar  Christmas  wordings,  are  shown  in  profusion, 
together  with  many  novelty  cards. 

Valentine  &  Co.  are  also  showing  the  trade  a  collec- 
tion of  small  children's  picture  books,  with  illustrations 
in  color  by  foremost  .artists,  such  as  Louis  Wain,  etc., 
and  with  text  by  well-known  writers.  These  little  books, 
selling  at  5  and  10  cents,  are  remarkable  value  and  may 
well   be  stocked  in   quantity. 


Pictorial  Postcards. 


Autotype-chromo,     Photo- 
type,    and     Lithographic 
Coloured,  etc. 


Cards  made  from  any  Photograph.     All  orders  recei   e  prompt 
and  careful  attention.     Lowest  terms. 


erman  Postcar 

Boch&Kirschfrankfort°M. 


Several  Rewards 


Established   1872 


COOD  ACENTS  WANTED 


Money    Saved   is  Money  Earned 

Burn  your  leather  post   cards,  pillow  tops,  knick-knacks, 
your  wood  boxes,  picture  frames,  etc.,  with  a 

FIRE     PEN 

The  Fire  Pen  has  no  equal  for  burning  on  wood,  leaiher, 
velvet  or  other  cloth. 

The  Fire  Pen  gives  a  much  greater  range  of  color  than  is  obtained  with  other 
instruments.     It  ranges   from  black  to   light  golden  brown,  according  to  speed  in- 
burning. 

The  Fire  Pen  points,  in  spite  of  their  small  price,  are  much  more  durable  than 
the  high-priced  platinum  article.     There's  a  reason. 

The  Fire  Pen  is  revolutionizing  pyrography.     There's  a  reason. 

The  Fire  Pen  can  be  used  wherever  there  is  a  gas  jet. 

The  Fire  Pen,  with  dollar  gas,  costs  but  one-tenth  of  a  cent  an  hour  to  operate. 

Send  50  cents  for  a  sample  pen  and  see  for  yourself  why  stationery  and  depart- 
ment stores  are  selling  them  by  thousands. 

Complete  instruments,  one  point,  50  cents. 

Booth,  Wallace  Co. 

Dept.    Pr. 

155  Washington  St.,  Chicago,  U  S.A. 
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Pictorial  Post  Cards 

Have  you  seen  our  Colored  Embossed  Views  of 
the  Parliament  Buildings  at  Ottawa  ? 

We  also  have  seven  views  of  Montreal.  Very 
realistic.  Better  than  Photographs.  Retail  at  10c. 
each.     Special  price  to  introduce,  $6.00  per  100. 

Special  lines  in  all  best  selling  Cards  and  Albums. 
Send  25c.  for  good  sample  set  of  any  of  above  lines. 

D.  C8L  W.  FORREST 

13  St.  John  St.  -  -  Montreal 
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POSTAL  CARDS 


J 


Big  Variety. 


Low  Prices. 


Lovers'  Set  Post  Cards 

<J  We  have  always  in  stock  the  nicest  and  finest 
assortment  of  love  sets  ;  both  English  and  French 
Text. 

Beginners'  Package 

<1  We  have  20  different  packages  of  samples,  ranging 
from  lc.  to  25c.  per  card.  Each  package  costs  $1 
and  gives  a  profit  of  100°/0. 

Catalogue  on  request.  Cash  Only 

V  ORIGINAL  RG. 

195  St.  Catherine  St.  East,  Montreal 
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Souvenir  Post  Cards 

IN  ALL  NICE  LINES,  ESPECIALLY 

OUR. 

High  Grade  Card 

in  Handpainting,  Silk,  Satin,  Velour,    Plush,  Wood, 
Parchment,  Celluloid,  etc. 

Ranging  in  price  from  $2.00  to  $40.00  per  hundred. 

Blank,  Birthday,  Christmas, 
New  ¥ear=Text 

ALWAYS  ON  HAND 
Excellent     sample     lots    for    $5.00     and    $10.00. 

We  are  the  first  importers  of  this  line. 

Every  first-class  Jobber  and  Stationer 

knows  us. 


A.  BAETZ  &  CO. 

70  DUANE  STREET  NEW  YORK 


Valentine's 

Holiday  Lines  Now  Ready 
for  Delivery 

This   Season's  Selection  the   Finest 
Yet  Shown 

Christmas  and  New  Year  Cards 

Immense  variety  at  popular  prices. 

Christmas  and  New  Year 
Post  Cards 

Don't  fail  to  send  for  Illustrated 
Catalogue. 

Calendars 

Attractive  Canadian  designs. 
Blotters 

New  and  Dainty. 

Children's  Toy  Books 

New  publications  and  sure  to  please 
the  children.  To  retail  from  5c. 
to  $1.00. 

Illustrated  Song  Books 

Scotch,  Irish  and  Welsh.  Tartan 
and  satin  binding.  Full  music 
score.  Particularly  suitable  as 
Christmas  gifts. 

The  Valentine  &  Sons 
Publishing  Co.,  Limited 

69  Adelaide  St.  East,  Toronto 
Gofistine  Building,   -  Montreal 


57 


BOOKSELLER-  AND  STATIONER 


Fine  Art  Printing  Co. 

Kaufbeuren,  Munich,   Germany 

Manufacture  to  order  for  important  buyers, 
as  a  specialty  : 


Postcards 


in  Collotype,  from    1,000   up- 
wards, per  design, 
in  Copper  -  plate    Printing;, 

from     1,000    upwards,    per 
design. 
in  Retochrom— combined  let- 
ter press   and    lithographic 

color  printing,   3,000,   5,000   and   10,000  per  design,    in   sheets    of    30. 

and  61  designs. 


When      writing     advertisers     kindly 
mention   this  paper. 


Local  View 

Post  Cards 

MADE  IN  THE  UNITED  STATES 

We  have  just  moved  into  our  new  factory  and 
have  installed  our  German  machinery  for  the 
manufacture  of 

HigK  -  Grade  Local 
View  Cards 


A  personal  careful  investigation  in  Europe,  as 
to  the  various  processes  of  making  Colored 
View  Cards,  has  taught  us  to  make  cards  as 
good  as  the  very  best  imported  cards  made  in 
Germany,  for  the  same  price  and  in  less  than 
half  the  time.  We  are  in  a  position  to  quote 
special  prices  to  users  in  large  quantities,  and 
guarantee  prompt  delivery  and  first-class  work. 

The  importing  of  view  cards  will  be  a  thing  of 
the   past   as  soon  as   our  samples  are  shown. 


Alfred    Holzman    Co. 

2815  WABASH  AVENUE 

CHICAGO 


Picture  Post  Cards 

We  have  a  fine  range  of 

Birthday,  Children's, 
Courting,  Floral, 
Comic,  Christmas  and 

Novelty  Post  Cards 

at  lowest  possible  prices. 
Send  S4  for  Samples  to 

SCHOFIELD  &  CO,,  99  it.  james  stbeet. 

Publishers,  Burnley,    England. 


\ 


Picture 


Made  to  order  only 
according  to  instruc- 
tions supplied. 

Very   fine 


Post 


make.  First 

class  Gooda 

only. 


Cards 


Specialties: 
ftodern    Heliotype 

styles, 
plain  and  coloured. 

Well  known  for  efficiency  and 
high-class  workmanship. 

OLLo  Leder 

Meissen  19    s?*ony 

Picture  Post  Card  Manufacturer. 
WHOLESALE  EXPORT 


z. 


Telegram— Address 

KUNHTMARKERT, 
DRESDEN 


ONLY    FOR     WHOLESALE     DEALERS 
AND  POST  CARD  PUBLISHERS 

MARKERT   &  SOHN 

Graphic  Art  Works 

DRESDEN— A.    Wintergartenstr,  74 

Manufacture  : 
PICTURE  POST  CARDS 

MADE  AFTER  YOUR  OWN   PHOTOS. 


AS  A  SPECIALTY  WB  MAKE 

COLLOTYPE,  COLOURED  COLLOTYPE, 

DOUBLE  TONE,   HAND  COLORED,  GLAZED 

and  AUTOTYPE  POST  CARDS, 

VIEW  ALBUMS,  ALBUMS 

Ask  for  samples  and  quotations 


W.  NEUMANN    &  CO., 

High-class  Collotype  Printers 

Collotppe  postcards 


Wasserthorstrasse  42, 
Berlin,  S.  42 


SPECIALTY 


TO  ORDER 


Hand-coloured  Collotype  Cards 
Double-tone  Collotype  Cards 


Glossy  Collotype  Cards 
Photochrom  Collotype  Cards 


\      CHEAPEST  PRICES. 


ALL   KINDS   OF   VIEW-ALBUMS   AND  SAMPLE  SHEETS 

WHOLESALE    AND     EXPORT     ^VLY 
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WALL  PAPER  REPUTATION. 

Dealer,  aim  to  make  your  store  THE  correct  place 
for  people  to  buy  their  wall  paper.  Once  you  have  estab- 
lished a  reputation  for  this,  it  is  not  so  difficult  to  keep 
it  up.  Take  any  city  you  like  and  you  will  find  there 
three  or  four  stores  of  outstanding  importance  in  their 
particular  lines.  These  are  the  correct  places  to  patron- 
ize if  you  want  to  be  in  the  style.  Prices  are  undoubtedly 
high,  but  the  public  is  willing  to  pay  high  prices  just  to 
be  considered  correct. 

In  the  wall  paper  business  this  reputation  means  a 
great  deal  to  the  ultimate  success  of  a  merchant.  To 
secure  it  three  or  four  things  are  essential. 

A  go  i  selection  of  goods  is  very  necessary.  You 
must  haze  fashionable  lines  to  show  your  customers. 
They  must  bt^brought  to  understand  that  what  you  are 
showing  them  is  the  right  thing  in  Montreal  or  Toronto 
or  New  York.  Then  they  will  trust  your  judgment  and 
will  refer  their  acquaintances  to  you. 

A  clean,  bright  show  room,  with  the  latest  facilities 
for  displaying  goods  and  with  comfortable  chairs  for 
your  patrons,  is  needful,  if  you  would  have  the  good  word 
of  your  customers.  Politeness  and  courtesy  in  your 
treatment  of  these  customers  must  be  added  to  make  a 
strong  combination. 

A  continuity  of  business  on  the  same  scale  as  that 
on  which  you  set  out  becomes  necessary.  It  is  all  very 
well  to  begin  well,  but  unless  you  keep  up  your  record, 
the  public  will  lose  confidence  in  you. 

PERSONAL  ITEMS. 

Mr.  Maynard,  representing  Brentano's,  New  York,  was 
in  Toronto   a  few  days  ago. 

George  McLeod,  of  McLeod  &  Allen,  paid  a  hurried 
visit  to  New  York  a  week  or  so  ago. 

Charles  J.  Musson,  of  the  Musson  Book  Co.,  Toronto, 
sailed  last  week  for  England,  taking  Mrs.  Musson  with 
him. 

The  Barber  &  Ellis  Co.,  Limited,  are  now  settled  in 
their  new  premises  at  63  to  71  Wellington  Street  West, 
Toronto. 

Ernest  C.  Walker,  manager  of  the  wholesale  depart- 
ment, Methodist  Book  and  Publishing  Co.,  is  back  from 
his  coast  trip. 

S.  B.  Gundy,  manager  Oxford  University  Press,  To- 
ronto, is  away  on  a  fishing  expedition  to  northern  wilds, 
far  from  the  mad  rush  of  the  city. 

Night  work  is  beginning  around  the  publishers' 
offices  in  Toronto  and  from  now  until  Christmas  there 
won't  be  many  free  nights  for  the  workers. 

H.  L.  Hobden,  of  the  Musson  Book  Co.,  Toronto,  is 
back  from  a  trip  to  the  Maritime  provinces.  He  spent 
last  week  in  Montreal,  assisting  W.  C.  Bell,  of  the  same 
firm. 

John  McClelland,  of  McClelland  &  Goodchild,  the  new 
firm  of  wholesale  booksellers  in  Toronto,  made  a  flying 
trip  to  Philadelphia,  New  York  and  Boston,  recently,  to 
establish  connections  with  the  American  publishers. 

The  Musson  Book  Company  have  enlarged  their 
premises  on  Richmond  Street  West,  by  acquiring  more 
space  on  the  first  floor.  Even  with  the  enlargement,  they 
are   finding   themselves   cramped   for   room. 

Richard  Brown,  president  of  the  Brown  Bros.,   Limit 
ed,    Toronto,     accompanied      by    Mrs.    and    Miss    Brown, 
spent  the  month  of  September  and  the  first  part  of  I  >c 
tober   getting   acquainted    with    Western    Canada.       They 
travel'^,  to  the  coast  over  the  main  line  of  the  C.I'.R., 
returning  by  the  Crow's  Nest  route. 


STAUNTON 
WALL  PAPER 


I 


Backed  by  a  Reputation  of  Over 

50  Years'  Successful 

Handling  of  Wall  Paper. 

Salesman  Now  on  the  Road. 

All  Goods  16  Yards  to  DoubU   Roll. 

STAUNTONS  Limited 

MAKERS  OF  SUPERIOR  WALL  PAPER 

TORONTO 


i 


MR.  NEWSDEALER 

The  newsstand  sale  of 

The  Busy  Man's  Magazine 

increased  one  hundred  per  cent,  dur- 
ing the  past  year. 

1  las  the  demand  for  it  at  your  store 
increased  at  this  rate?  If  not,  it  is 
simply  because  you  have  not  kept  it 
to  the  front  in  your  magazine  dis- 
play. It  is  a  ready  seller.  All  who 
read  it  are  well  pleased.  It  need  only 
to  be  introduced ;  it  will  do  the  rest. 

A  new  copy  is  issued  on  the  25th 
of  each  month.  Order  from  your 
news  company  on  a  fully  returnable 
basis. 

The  Busy  Man's  Magazine 

Montreal,       Toronto,      Winnipeg,      London,  Eng. 
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THE  TELEPHONE 


Is  a  companion,  friend  and  servant  combined. 
Invaluable  for  convenience  in  the  household. 

LONG    DISTANCE    TELEPHONE    SERVICE 

Has  no  equal  for  the  facility  it  affords  in  business  life. 
Full  particulars  as  to  rates  and  service  at  the  near- 
est office  of 

THE  BELL  TELEPHONE  COMPANY  OF  CANADA 


W 


ESTERN 


Incorporated 
1851 

ASSURANCE 
•  •  •  COMPANY. 


FIRE 

AND 

MARINE 


Head  Office— TORONTO,  ONT. 
Assets  over  -  -  $3,570,000 
Income  for  1906,  over      3,609,000 

HON.  GEO.  A.  COX,  President, 

W.  R.  BROCK,  Vice  President 

W.  B.  MEIKLE,  General  Manager 

C.  C.  FOSTER,  Secretary 


Make  Your  Unused  Funds 

bear  interest  at  the  highest  current  rates. 
Amounts  of  $1  00  and  upwards  are  re- 
ceived in  the  SAVINGS  DEPARTMENT  of  THE 
METROPOLITAN  BANK.  Interest  is  allowed 
from  date  of  deposit,  and  compounded 
every  3  months.     No  delay  in  withdrawal. 

ALL  DEPARTMENTS  OF   BANKING    ARE 

CONDUCTED        WITH        ABSOLUTE 

SATISFACTION    AND    SECURITY. 

The   Metropolitan    Bank 


Capital  Paid  Up : 
$1,000,000.00 


Reserve  Fund  and  Undivided  Profits ; 
$1,183,713.23 


British  America  Assurance  Company 

A.  D.  1833 
FIRE  &   MARINE 

Head  Office,  Toronto 

BOARD  OF  DIRECTOR8 

Hon.  Geo  A.  Cox,  President         W.  R.  Brock,  Vice-President 

Robert  Bickerdike,  M.P.,  W.  B.  Meikle,   E.  W.  Cox,  Geo.  A.  Morrow, 

D.  B.  Hanna,  Augustus  Myers,  John  Hoskin,  K.C..LL.D. 
Frederic  Nichollg,  Alex.  Laird,  James  Kerr  Osborne,  Z.  A.  Lash,  K.C. 

Sir  Henry  M.  Pellatt,  E.  R.  Wood. 

W.  B.  Meikle,  General  Manager}  P.  H.  Sims,  Secretary 

CAPITAL        .......         $1,400,000.00 

ASSETS 2,162,753.85 

LOSSES  PAID  SINCE  ORGANIZATION,     29.833,820.96 


IF  YOU  WANT 

the  best  weekly  list  of  New  Books  published 
in  Great  Britain  and  Ireland,  with  titles, 
sizes,  prices  and  publishers,  subscribe  to 
The  Publishers'  Circular  and  Booksellers' 
Record,  published  weekly  at  St.  Dunstan's 
House,  Fetter  Lane,  London.  Post  free  for 
52  weeks  for  $3.25,  prepaid. 

IF  YOU  WANT 

to  oDtain  out  of  print  and  scarce  works 
about  Canada,  or  on  any  other  subject, 
subscribe  to  The  Publishers'  Circular  (see 
previous  paragraph  for  particulars).  Annual 
subscribers  have  the  privilege  of  a  gratis  ad- 
vertisement in  the  Books  Wanted  Columns 
each  week.  On  an  average  over  2,000 
Books  Wanted  and  For  Sale  are  advertised 
for  every  week  in  The  Publishers'  Circular. 

IF  YOU  WANT   i 


to  know  what  new  books  are  coming  out  in 
the  United  Kingdom  you  should  subscribe 
to  The  Publishers'  Circular."  For  terms,  etc., 
see  first  paragraph  of  this  advertisement. 

Specimen  Copy  FREE  on  Application. 


Money 

CAN  BE   SAVED  BY  MEANS 
OF  AN  ENDOWMENT  POLICY. 

YOU  CAN  ONLY  SECURE 
SUCH  A  POLICY  WHILE  YOU 
ARE   IN   GOOD    HEALTH. 


Pamphlets  and  Full  Particulars  regarding  tht 

New  Accumulation  Endowment  Policy 

sent  on  application. 


Confederation  Life 


ASSOCIATION 


W.  H.  BEATTY.  President. 


W.  O.  MACDONALO, 

ACTUARY. 

HEAD    OFFIOE,      . 


J.  K.  MACDONALO. 

MANAGING   DIRECTOR. 

TORONTO,  CANADA. 


6o 


BOOKSELLER     A  N  D    S T ATIONER 
BEST   SELLING   BOOHS    OF  THE   PAST   MONTH. 

As  Reported  by  Leading  Canadian  Retail  Dealers. 


Calgary. 

1.  Langford     of    the    Three    Bars.    By     K.   and     V.     1). 
Boyles.    Briggs. 

2.  Joseph  Vance.    By  Wm.  De  Morgan.    Frowde. 

3.  Lady  Mary  of  the  Dark  House.  By  C.   N.   Williamson. 
Musson. 

4.  Long   Labrador    Trail.    By    Dillon    Wallace.    Revell. 

5.  The  Brass  Bowl.     Hy  Joseph  Vance.    McLeod. 

Charlottetown. 

1.  The  Younger  Set.    By  R.  W.   Chambers.     McLeod. 

2.  New    Chronicles    of     Rebecca.    By    Kate    D.    Wiggin. 
Briggs. 

3.  The  Sinner.    By  Antonio  Fogazzaro.     Copp. 

4.  Dr.  Luke  of  the  Labrador.    NoE.nan  Duncan.  Frowde. 

5.  Second  Generation.    By  D.   G.   Phillipps.    McLeod. 

6.  The  New  Theology.    By  R.   J.  Campbell.    Harper, 

Edmonton. 

1.  Songs  of  a  Sourdough.    By  R.  W.   Service.    Briggs. 

2.  Hilma.    By  W.  T.   Eldridge.    Briggs. 

3.  Spirit   Lake.    By   Arthur   Hemming.    Macmillan. 

4.  Tom  Moore.    By  Theodore  Sayer.    Musson. 

£>.     Second  Generation.    By  D.   G.   Phillipps.    McLeod. 
6.     Running  Water.    By  A.   E.   Mason.    Briggs. 

Kingston. 

1.  The  Younger  Set.    By  R.  W.   Chambers.     McLeod. 

2.  Champion.    By  John  Colin  Dane.     Copp. 

3.  Lady  of  the  Decoration.    By  Mrs.   Little.    Musson. 

4.  The  Traitor.    By  Thomas  Dixon,    Jr.    Copp. 

5.  Captain  of  the  Kansas.     By  Louis  Tracy.    McLeod. 

6.  Satan    Sanderson.    By   Hallie    Rives.     McLeod. 

Moncton. 

1.  The  Younger  Set.    By  R.  W.   Chambers.     McLeod. 

2.  Cruise  of  the   Shining    Light.    By    Norman    Duncan. 
McLeod. 

3.  The  Impostor.    By  Harold  Bindloss.    McLeod. 

4.  The  Brass  Bowl.    By   Joseph    Vance.    McLeod. 

5.  The  White  Cat.    By   Gellett  Burgess.    McLeod. 

6.  The  Lone  Furrow.    By  W.  A.  Fraser.    Frowde. 

Montreal. 

1.  The  Weavers.    By  Sir  Gilbert  Parker.    Copp. 

2.  Satan    Sanderson.    By   H.    E.    Rives.    McLeod. 

3.  The  Younger  Set.    By  Robt.   W.   Chambers.     McLeod. 

4.  Tlie  Brass  Bowl.    By  Lewis  Joseph  Vance.     McLeod. 

5.  The  Helpmate.    By  May  Sinclair.     Copp. 

6.  Joseph   Vance.    By   William   De   Morgan.    Frowde. 

Ottawa. 

1.  Cruise   of   the    Shining   Light.    By    Norman     Duncan. 
Frowde. 

2.  Princess  Virginia.    By  C.   N.   and  A.   M.   Williamson. 
Musson. 

3.  Short  Cruises.    By   W.   W.    Jacobs.    Briggs. 

4.  The    Port    of    Missing    Men.    By    Meredith    Nicholson. 
McLeod. 

5.  Running  Water.    By  A.  E.  W.   Mason.    Briggs. 

Peterborough. 

1.  Scarlet  Car.    By  Richard  Harding  Davis.     McLeod. 

2.  The  Younger  Set.    By  R.  W.  Chambers.    McLeod. 

3.  The  Mayor's  Wife.    By  Mrs.   A.   K.   Rohlfs.    McLeod 

4.  Satan   Sanderson.    By  Hallie   Rives.     Bobbs-Merrill. 


5.     Running  Water.     By  A.   E.  W.   Mason.    Briggs. 
G.     The   Brass  Bowl.     By    .Joseph    Vance.     iVlcLeod. 

Quebec. 

1.  Cruise   of   the    Shining    Light.    By    Norman     Duncan. 
Frowde. 

2.  Little  Esson.     By  S.   li.  Crockett.     Copp. 

3.  Strong  Man's  Vow.    By  Joseph  Hocking.    Copp. 

4.  Rising  Fortunes.    By   John  Oxenham.     Copp. 

St.  Catharines. 

1.  The  Younger  Set.    By  R.  W.   Chambers.    McLeod. 

2.  The  Patriot.    By  Antonio  Fogazzaro.    Copp. 

3.  The   Saint.    By  Antonio  Fogazzaro.    Copp. 

4.  The  Sinner.    By  Antonio  Fogazzaro.     Copp. 

5.  The  Traitor.    By  Thomas  Dixon,   Jr.     Copp. 

6.  Bishop  of  Cottontown.    By   J.   T.  Moore.    Winston. 

Stratford. 

1.  Three  Men  and  a  Maid.  By  R.  W.  Chambers.  McLeod. 

2.  Treasure  of  Heaven.    By  Marie  Corelli.    Briggs. 

3.  Captain  of  the  Kansas.    By  Louis  Tracy.    McLeod. 

4.  Winged  Victory.    By  R.  M.   Lovett.    McLeod. 

5.  The    Port    of    Missing    Men.    By    Meredith    Nicholson. 
McLeod. 

G.     The  Brass  Bowl.    By   Joseph   Vance.    McLeod. 

Toronto. 

1.  Alice  for   Short.    By   De  Morgan.    Frowde. 

2.  Joseph  Vance.    By  De  Morgan.    Frowde. 

3.  Daft  Days.    By  Neil  Munro.    Briggs. 

4.  The  Younger  Set.    By  R.   W.    Chambers      McLeod. 

5.  The  Beloved   Vagabond.    Locke. 

G.  The  Country  House.     Galsworthy. 

Victoria. 

1.  The  Younger  Set.    By  R.  W.   Chambers.    McLeod. 

2.  The  Flyers.    By  Geo.  Barr  McCutcheon.    Briggs. 

3.  The  Message.    By  Dawson.    Dana  Estes. 

4.  Songs  of  a  Sourdough.    By  R.  W.  Service.    Briggs. 
5  Daft  Days.    By  Neil  Munro.    Briggs. 

G.    New    Chronicles     of     Rebecca.    By    Kate    D.    Wiggin. 
Briggs. 

Vancouver. 

1.  The  Younger  Set.    By  R.  W.   Chambers.    McLeod. 

2.  Running  Water.    By  A.   E.   Mason.    Briggs. 

3.  The   Impostor.    By   Harold  Bindloss.    McLeod. 

4.  Captain  of  the  Kansas.    By  Louis  Tracy.    McLeod. 

5.  Dust  of  Conflict.    Harold  Bindloss.    McLeod. 

6.  Friday,   the   Thirteenth.     T.    W.    Lawson.    McLeod. 

Winnipeg. 

1.  The  Traitor.    By  Thomas  Dixon,   Jr.    Copp. 

2.  The  Squaw  Man     By  Mrs.   J.  Faversham.    Harper. 

3.  Satan  Sanderson.    By  Hallie  Rives.    Bobbs-Merrill. 

4.  The  Long  Labrador  Trail.    By  Dillon  Wallace.  Revell. 

5.  Garrison's  Finish.    By  W.  B.  Ferguson.    Copp. 

6.  Whispering   Smith.    By  F.    J.   Spearman.    McLeod. 

Canadian  Summary. 

Points. 

1.  The  Younger   Set.    By  R.  W.  Chambers 73 

2.  Cruise  of  the   Shining  Light.    By  Norman  Duncan  28 

3.  The   Brass   Bowl.    By    Joseph   Vance 24 

4.  The  Traitor.    By  Thomas  Dixon,   Jr 21 

5.  Satan    Sanderson.    By  Hallie   Rives 18 

G.     Captain  of  the  Kansas.    By  Louis  Tracy 18 
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of  Canada 

Published    on  the  second  Wednesday  of  every 
month. 

The     Maclean      Publishing    Cc,     Limited 

President,  John  Bayne  Maclear.. 
Vice-Presicent,  V7.  L .  Cdrr.onds. 
Editor,  W.  A.  Craic!:. 

OFFICES : 
CANADA- 
MONTREAL  (Telephone  1255)       -----       C32  McGill  Street 

Toronto  (Telephone  2701) 10  Front  St.  East 

St.  John,  N.B.  (J.  Hunter  White)    -       -       -       No.  3  Market  Wharf 
Winnipeg  (F.  R.  Munro)       -       -        Room  511  Union  Hank  Building 

Telephone  'MW> 
GREAT  BRITAIN— 


88  Fleet  St.,  E.O. 

Telephone,  ( ientral  12980 

92  Market  St. 


Teutonic  Building 


London,  Enq.  (J.  Meredith  McKim) 

Manchester.  Eng.  (II.  S.  Ashburner) 

UNITED  STATES— 

Chicago  (J.  Roland  Kay) 

FRANCE- 
PARIS,  Agence  Havas,  8  Place  de  la  Bourse. 


Subscription,   Canada  and   the   United  States    |1.00 
Great    Britain  and  other  parts  of  the  British 

Empire        -------  js.  (id. 


RECENT  CANADIAN  COPYRIGHTS. 

Registered  at  Ottawa  during  September,   1!)07. 
Books. 

Table  de  Multiplication,  a  1'usage  des  Eleves  de  Jesus- 
Mane.  La  Cangregation  des  Religeuses  de  Jesus,  Marie 
de  Sillery,  Comte  de  Quebec,  Que. 

Fraumereien,    with   notes   and   vocabulary.     By   A.    E. 

Lang,  M.A.  Selections  from  Browning  and  Tennyson, 
with  notes.  By  John  C.  Saul,  M.A.  Morang  Educational 
Company,  Limited,  Toronto,  Ont. 

The  Elements  of  Strustural  Botany.  By  H.  B.  Spotton, 
F.T.S.  The  Flora  of  Prince  Edward  Island.  By  John 
MacSwain.  An  Elementary  History  of  Canada.  By  J. 
Gammell,  B.A.  W.  J.  Gage  &  Company,  Limited,  To- 
ronto, Out. 

The  Tragedy  of  Quebec  ;  the  Expulsion  of  its  Pro- 
testant Farmers.  By  Robert  Seller.  Robert  Seller,  Hunt- 
ingdon, Que, 

The  Year  that  Followed.  By  Millie  Magwood.  Wil- 
li, i  m  Br-iggs,  Toronto. 

History  of  the  Canadian  Militia.  By  Captain  Ernest 
J.   Chambers.    Louis  M.  Fresco,  Montreal. 

Human  and  Yet  Divine.  Sermon  by  Rev.  Frank  Ue 
Witt  Talmage,  Los  Angeles,  California.  Frederick  D  ver, 
Toronto,    Ont. 

The  Weavers.  (A  Tale  of  England  and  Egypt  of  Fifty 
Years  Ago.)  By  Sir  Gilbert  Parker.  Illustrated  by  An- 
dre Castaigne.     Sir  Gilbert   Parker,  London,  Eng. 

Photo  Stamps.     R.  C.   Balfour,  Peterboro,  Ont. 

An  Introduction  to  Latin  Prose.  By  George  W.  Mit- 
chell, M.A.  The  Macmillan  Company  of  Canada,  Limited, 
Toronto,    Ont. 

Pictures  and  Photos. 

Squaw  Dance,  Blackfeet  Indians,  Macleod,  Alberta  ; 
Blackfeet     Warriors,     Macleod,      Alberta  ;     Indian     Parade, 


Macleod,  Alberta;  Cafe,  Royal  Alexandra  Hotel,  Win- 
nipeg, Man.;  Dining  Room,  Vice-Regal  Suite,  Royal  Alex- 
andra Hotel,  Winnipeg,  Man.;  Drawing  Room,  Vice-Regal 
Suite,  Royal  Alexandra  Hotel,  Winnipeg,  Man.;  Boudoir, 
\  ice-Regal  Suite,  Royal  Alexandra  Hotel,  Winnipeg,  Man.; 
Medicine  Lodges,  Blackfeet  Indians  ;  Scalp  Dance,  Black- 
feet Indians  ;  Blood  Squaws  in  War  Dress  ;  Blackfeet 
Indian  Braves  ;  Chief  Joe  Healey  and  Braves  ;  The  Horn 
Society  of  Alberta  Indians  ;  Old-time  Peegan  Squaw  with 
Travois  and  Pappoose.  (Photo.)  The  Consolidated  Sta- 
tionery Company,  Winnipeg,  Man. 

Bear  River,  looking  west  ;  Bear  River,  looking  north  ; 
Bear  River,  showing  river.  (Panoramic  views.)  Ralf  M. 
Harris,   Bear  River,   Nova  Scotia. 

Pigs  and  Verses.  (Photo.)  Joseph  W.  Boyle,  Sr., 
Woodstock,  Ont. 

Latest  Photo  of  Sir  Thomas  Lipton  on  His  Yacht. 
Canada  Newspaper  Syndicate,   Limited,  Montreal,  Que. 

How  Queenston  Heights  Was  Won.  (Picture.)  The 
Toronto  Lithographing  Company,   Limited,   Toronto,  Ont. 


AN  APPOINTMENT 

The  appointment  of  R.  H.  Paget  as  publisher  to  the 
firm  of  Cassell  &  Co.,  of  London  (Eng.),  Paris,  New 
York,  Toronto  and  Melbourne,  is  announced.  Mr.  Paget's 
experience  in  the  publishing  world  has  been  notable,  ex- 
tending over  a  period  of  ten  years  in  various  parts  of 
the  world.  Amongst  the  firms  with  which  he  has  been 
connected  are  :  The  Macmillan  vCo.,  of  London,  England  ; 
the  Oxford  University  Press,  and  Archibald  Constable  & 
Co.  For  four  years  Mr.  Paget  carefully  studied  in 
America  all  the  clever  modern  organization  in  which  the 
United  States  leads  the  world,  and  for  some  time  past 
has  been  manager  of  the  foreign  department  of  Cassell 
&  Co.,  which  will,  however,  still  remain  under  his  con- 
trol. Cassell  &  Co.  are  to  be  congratulated  upon  gaining 
the  services  of  one  so  well  qualified  to  conduct  their 
immense  publishing  business,  which  is  now  recognized  to 
be  the  largest  in  the   English-speaking  world. 

We  are  sure  the  many  friends  Mr.  Paget  has  in  Can- 
ada will  hail  this  announcement  with  keen  delight,  and 
will  extend  to  him  their  heartiest  congratulations. 


NEW  FIRM  OF  PUBLISHERS 

A  new  firm  of  publishers  and  wholesale  booksellers 
has  been  established  in  Toronto,  with  offices  in  the  Mc- 
Leod  &  Allen  building  at  42  Adelaide  Street  West.  The 
name  of  the  firm  is  McClelland  &  Goodchild,  and  the 
partners  are  John  McClelland  and  Frederick  D.  Good- 
child,  both  of  whom  were  employes  of  the  Methodist 
Book  and  Publishing  Co.,  up  to  a  recent  date.  Mr.  Mc- 
Clelland had  a  sixteen-year  connection  with  this  house, 
having  been  latterly  in  charge  of  their  library  supply 
business,  while  Mr.  Goodchild  held  a  position  in  the  same 
department  for  the  past  eight  years. 

McClelland  &  Goodchild  aim  to  supply  the  books  of 
all  publishers  and  will  thus  be  of  invaluable  service  to 
booksellers  who  wish  to  make  up  large  orders  or  collect 
stray  copies  of  books.  They  are  also  prepared  to  1  ok 
after  enclosures.     They   will   deal  in  books  only. 

♦ 


"The  Book  of  Bee-Keeping, "  a  practical  and  complete 
manual,  especially  written  for  beginners  and  amateurs 
by  W.  B.  Webster,  first-class  expert,  B.B.K.A.,  and  fully 
illustrated,  is  a  useful  publication  of  L.  Upcott  Gill, 
Bazaar  Building,  Drury  Lane,  London. 
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AGENTS  WANTED. 


HOTEL     DIRECTORY 


PAYSON'S  INDELIBLE  INK 


PRACTICAL  BOOKS  FOR  PAINTERS  AND 
decorators  —  The  Trade  Papers  Publishing 
Co.,  Ltd.,  365  Birkbeck  Bank  Chambers, 
London,  W.C.,  England,  will  make  special  terms 
to  Canadian  Booksellers  willing  to  push  books  on 
graining,  paint  and  color  mixing,  gilding,  stencil- 
ling, etc.    Correspondence  solicited.  19] 


BUSINESS  CHANCE. 


A  BARGAIN,   SIX  THOUSAND    STOCK    OF 
fancy     goods,     china,     wall     paper,     books, 
stationery,  etc.  ;  big  profits;  good  turnover; 
best  reasons.     Box  877,  Gait.  [9] 


u 


FIVE   THOUSAND    FACTS   ABOUT  CAN- 
ADA."    Send   25   cents   for   copy  to    Can- 
adian  Facts  Publishing  Co.,  667  Spadina 
Avenue,    Toronto,    or    order    supply    from     your 
News  Co. 


SITUATIONS  VACANT. 


BRIGHT,    INTELLENT     BOY    WANTED    IN 
every  town  and  village  in  Canada,  good  pay, 
besides    the    gift    of   a  watch  for  good  work. 
Apply    The    MacLean    Publishing     Company,     10 
Front  St.  E.,  Toronto. 

EXPERIENCED    STATIONERY  TRAVELLER 
wanted;     good     position    to    the    right    man. 
Apply  by    letter,   giving    references    and   full 
information.     W.   J.  Gage  &  Co.,  Toronto. 

WANTED-MALE    CLERK    FOR     STATION- 
ERY, music  and  fancy  goods  store;    must  be 
cleanly    stock-keeper   in    stationery,   and   a 
good    business     maker;    Good     chance    to    learn 
picture-framing;    $60   to   begin.      R.    Sage,   Leth- 
bridge,  Alta.  19] 


A  WELL  KNOWN  ENGLISH  FIRM  OF 
Christmas  and  post  card  publishers  require 
some  smart  salesmen  for  their  Canadian 
Branch  ;  only  those  actually  engaged  in  this  trade 
need  trouble  to  apply.  Confidential,  care  of 
BOOKSELLER  AND  STATIONER,  Toronto, 
giving  full  particulars,  experience,  etc.  [tf] 


The  Topaz  Pencil 

As  good   as   any   at   any   price 
Better  than  any  at  the  same  price. 

HB--H-HH-HHH-B 

—  AND  — 

Indelible  Copying. 

Write  for  Samples  to 

Warwick  Bros.  &  Rutter,  Limited 

Wholesale  Stationers,  TORONTO. 


BOY  WANTED 

ANY  BOY  in  every 
town  and  village  in 
Canada  can  earn  many 
dollars  by  selling  our 
publications  among  his 
neighbors  and  rela- 
tives and  business 
men. 

YOU  can  begin  at  once. 
No  money  needed  to 
start.  We  will  provide 
you  with  capital.  Awatch 
to  the  boy  who  does 
good  work,  as  special 
prize. 

Write  at  once  to 

THE  MACLEAN  PUBLISHING  CO. 

10  Front  St.  E.,  TORONTO 


WINDSOR  HOTEL 

HAMILTON,   BERMUDA 

This  house  is  pleasantly  and  conveniently  lo- 
cated on  the  East  side  of  Queen  Street.  The 
rooms  are  bright  and  cheerful.  Every  attention 
paid  to  guests.  Billiards  and  Pool.  Hot  and 
cold  water  baths.    A.  MoNiool,  Prop. 


TOWER  HOTELGEORQETOWN 

I  WHCn   n^  I   tL    DEMERARA 

BRITISH  GUIANA. 
This  first-class  hotel  is  most  conveniently  situ- 
ated in  the  coolest  and  healthiest  part  of  the 
city.  Five  minutes  from  railway  station  and 
steamer  stal  lings,  and  near  to  all  principal  public 
buildings.  Cool  and  lofty  bedrooms.  Spacious 
Dining  and  Ladies'  Rooms.  Billiard  Room. 
Electric  light  throughout. 


WOODSIDE  BOARDING 
HOUSE 

Corner  of  Main  and  Lamaha  Streets 
GEORGETOWN,  DEMERARA. 

Cool  and  airy  Bedrooms,  Excellent  Cuisine 
Attendance  qualified.  Terms  moderate.  Elec 
trie  Car  Loop  at  gate  of  premises.  Patronage 
Solioited.    Manageress,  E.  C'ottam. 


VICTORIA  LODGE 

HAMILTON,    BERMUDA 
Mrs.  J.  F.  SMITH    Proprietress. 

Opposite  Victoria   Park   and   Cedar  Ave. 
Private  Board  $12  to  $14  per  week. 
Open  Nov.  1  Closes  in  May. 


WINTER  RESORT 
Queen's  Park  Hotel 

Port  of  Spain,  Trinidad,  B.W.I. 
JOHN  McEWEN,  Manager.       For  Rates,  etc 
apply  Trinidad  Shipping  and  Trading  Co., 
29  Broadway,  New  York. 


THE  GRAND  UNION 

The  most  popular  hotel  in 
OTTAWA,  Ont.      James  K.  Paisley,  Prop. 


DOMINION   HOUSE 

W.  H.  DURHAM.  Proprietor 

RENFREW,  .  .  ONTARIO 

The   most   popular  Hotel  in  the  Ottawa  Valley. 


HALIFAX   HOTEL 

HALIFAX,  N.S. 


HOTEL  IMPERIAL    L"KoSmS,pto 

Steam  Heated  and  Gas  Lit 
GEO.W.  WEBSTER,  Prop.,     Swift  Current,  SaB  k 


ACCOUNTANTS  AND  AUDITORS 


JENKINS  &  HARDY 

Assignees,  Chartered  Accountants,  Estate  and 

Fire  Lniurance  Agents,  151  Toronto  St.  .Toronto. 

465  Temple  Building,  Montreal. 


DAVENPORT,   PICKUP  &  CO., 

Chartered  Accountants  and  Assignees, 

622  Mdntyre  Block  and  422  Ashdown  Block, 

Winnipeg,  Man.,  and  at  Brandon,  Man. 


Trade  supplied  by  all  Leading  Wholesale 
Drug  Houses  in  the  Dominion. 

Received  Highest  Award  Medal  and  Diploma 
at  Centennial,  Philadelphia,  1876;  World's  Fair, 
Chicago,  1893,  and  Province  of  Quebec  Exposi- 
tion, Montreal,  1897. 


Standard  Commercial  Works, 


Matte's  Interest  Tables, 

At  4,  6,  6,  7,  8,  9  and  10  per  cent,  per  annum,  by 
Napoleon  Matte.    6th  Edition.    Price,  $3.00. 
Matte's  Three  Per  Cent.  Interest  Tables, 
By  the  same  author.     On  fine  toned  paper  and 
strongly  bound.    Price,  $3.00. 
Hughes'  Interest  Tables  and  Book  ot  Days 

combined. 
At  3,  3%  4,  5,  5V£,  6,  7  and  8  per  cent,  per  annum 
By  Charles  II.  C.  Hughes,     rice,    5.00. 
Hashes'  Supplementary  Interest  Tables, 
Comprising  a  Special  Interest  Table  for  daily  bal 
lances,  showing  interest  for  one  thousand  days  on 
any  amount,  rates  from  %  per  cent,  to  3%  per 
cent.,  inclusive.     Also  a  table  showing  interest 
for  one  thousand  days  at  5  per  cent.,  by  means  of 
which  (in  connection  with  Comparative  Tables), 
interest  for  one  thousand  days  can  be  obtained  at 
any  rate  from  %  per  cent,  to  10  per  cent.,  inclusive, 
and  COMPARATIVE  INTEREST  TABLES  for  ob- 
taining interest  on  any  rate  from  yB  per  cent, 
to  10  per  cent.,  inclusive,  on  the  basis  of  365  days 
to  the  year  in  %  per  cent,  rates.     By  Charles 
M.  C.  Hughes.    Price,  $2.00. 
Hughes'  Interest  Tables, 
At  6  and  7  per  cent,  per  annum  (on  the  Dasls  of 
365  days  to  the  year),  for  one,  two,  three  and 
four  months  and  days  of  grace ;  for  use  in  Dis- 
counting and  Renewing  Promissory  Notes.     By 
Charles  M.C.  Hughes  (on  folded  card,  14%  x  9%) 
strongly  bound.    Price,  $1.00. 
Hughes'  Savings  Bank  Interest  Tables, 
At  2%,  3  or  3%  per  cent,  (each  on  separate  card) 
on  the  basis  of  one  month,  being  1/12  part  of  a 
year ;  by  Charles  M.  C  Hughes.    Price,  $1.00. 
Buchan's  Sterling  Exchange  Tables, 
Converting  sterling  into  Canadian  currency,  and 
vie*  versa,  advancing  by  8ths  and  16ths,  with  other 
useful  tables;  by  Ewing  Buohan.  Second  edition. 
Price,  $4.00. 

Buchan's    Sterling    Equivalents    and    Ex- 
change Tables, 
Showing  the  relative  value,  according  to  the  rate 
of  discount  in  London,  in  Canadian  and  New 
York  systems  of  quotations,  of  bills  of  exchange 
drawn  at  any  rate,  or  having  any  number  of  days 
to  run,  etc.,  etc.,  by  Ewing  Buchan.    Price,  $4.00 
Buchan's  Par  ot  Exchange  [Canadian), 
Giving  sterling  into  dollars  and  cents  and  vie* 
versa,  from  £1  upwards,  also  sterling  equivalents, 
Canada  into  New  York  and  vie*  versa  ;  by  Ewing 
Buchan.    Price  (in  sheets),  each,  20c. ;  mounted 
(on  boards),  each,  35c. 
The  Importers'  Guide, 

A  hand-book  of  advances  of  sterling  costs  in  deel 
mal  currency  from  one  penny  to  1,000  pounds, 
with  a  FLANNEL  TABLE,  from  20  to  lOOshillings 
per  piece  of  46  yards  ;  by  R.  Campbell  and  J.  \V. 
Little.  Cloth,  75c. ;  leather,  $1.00 
The  Canadian  Customs  Tariff, 
Revised  to  date,  containing  lists  cf  warehousing 
ports  in  the  Dominion,  the  Franco-Canadian 
treaty,  extracts  of  Canadian  Customs  Act,  Ster 
ling  Exchange,  Francs,  German  Rixmark,  at 
Cadadian  Customs  values,  also  a  table  of  the 
value  of  francs  in  English  money,  Harbor  Dues, 
etc.,  etc.    Cap  8  vo,  cloth.    Price,  50c. 

MORTON,  PHILLIPS  &  CO., 

PUBLISHERS, 
755  and  1757  Notre   Dame   St.,   MONTREAL 


The  BROWN  BROS.,  Limited,  of  Toronto,  carry 
a   full  line  of  our  publications  in  stock. 
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BOOKSELLER     AND    STATIONER 
CLASSIFIED    LIST    OF    ADVERTISEMENTS. 


Books  and  Magazines. 
Amalgamated  Press,  Limited,  London, En g., 
Toronto. 

American  Code  Co.,  New  York. 

Baker's  Book  Shop,  Birmingham,  Eng. 

Bell,  Geo.,  &  Sons,  London,  Eng. 

Blackie  &  Sons,  Glasgow. 

Blake,  W.  E.,  Toronto. 

Briggs,  William,  Toronto. 

Busy  Man's  Magazine,  Toronto. 

Canadian  Facts  Co.,  Ltd.,  Toronto 

Cassell  &  Co.,  London,  Eng.,  Toronto 

Chambers,  W.  &  R.,  Ltd.,  Edinburgh,  Scot. 

Chapman's  Book  Store,  Montreal. 

CHark  Bros.,  Winnipeg,  Man. 

Gill,  L.  Upcott,  London,  Eng. 

Hunter- Rose  Co.,  Toronto. 

Liard  &  Lee,  Chicago 

Leng,  John,  &  Co.,  Ltd.,  Dundee,  Scot. 

McClurg,  A.  C,  Co.,  Chicago,  111. 

Methuen's,"  London,  Eng. 

Morton,  Phillips  &  Co.,  Montreal. 

Musson  Book  Co.,  Toronto. 

Oliphant,  Anderson  &  Ferrier,    Edinburgh, 
Scot. 

Pitman,  Isaac  &  Sons,  London,  Eng. 

"  Publisher'-  Circular,"  London,  Eng. 

Rand    McNally  Co.,  Chicago. 

Reillv  &  Britton  Co.,  Chicago,  111. 

Yorkshire  Post,  Leeds,  Eng. 
Blank  Books. 

Boorum  &  Pease  Co.,  New  York 

Brown  Bros.,  Toronto. 

Buntin,  Gillies  &  Co.,  Hamilton. 

Warwick  Bros.  &  Rutter,  Toronto. 
Calendars— Cards. 

Valentine    &     Sons     Pub.     Co.,     Toronto, 
Montreal. 
Carbon  Paper. 

Carbon  Paper  and  Ribbon  Co.,  Toronto. 

Carter's  Ink  Co.,  Boston,  Mass. 
Dolls. 

Sutcliffe-Edmison  Co.,  Toronto 

Envelopes. 

Berlin-Jones  Envelope  Co.,  New  York. 

Fancy  Goods. 

Brown  Bros.,  Toronto. 

Clark  Bros.,  Winnipeg,  Man. 

Copp,  Clark  Co.,  Toronto. 

Sutcliffe-Edmison  Co.,  Limited,  Toronto. 

Warwick  Bros.  &  Rutter,  Toronto. 
Financial  Institutions  and  Insurance. 

British  American  Assurance  Co.,  Toronto. 

Confederation  Life  Ar-sociation,  Toronto. 

Metropolitan  Bank,  Toronto. 

Western  Assurance  Co.,  Toronto. 


Fine  Art  Printers. 
Moiling,  A.,  &  Co.,  Hanover,  Germany. 

Fountain  Pens. 

Brown  Bros.,  Toronto. 

Sanford  &  Bennett,  New  York 

Ullrich,  J.,  Co.,  New  York 

Warwick  Bros.  &  Rutter,  Toronto. 

Waterman,    L.    E.,    Pen   Co.,    New   York. 
Montreal. 
Glue,  Paste  and  Mucilage. 

Carter's  Ink  Co.,  Montreal. 

Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 

Gramophones. 

Berliner  Gramophone  Co.,  Montreal. 

Inks — Writing. 

Brown  Bros.,  Limited,  Toronto. 

Carter's  Ink  Co.,  Montreal. 

Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 

Payson's. 

Warwick  Bros.  &  Rutter  Co.,  Toronto. 

Leather  Goods 

Brown  Bros.,  Limited,  Toronto. 
Loose  Leaf  Ledgers,  Etc 

C.S.  &  R.B.  Co.,  Chicago,  111. 

Sieber-Trussell  Co.,  St.  Louis,  Mo. 

Musio. 
Forest,  D.  &  W.,  Montreal 

Papeteries. 
Berlin-Jones  Envelope  Co.,  New  York. 
Brown  Bros.,  Ltd.,  Toronto. 
Buntin,  Gillies  &  Co. ,  Limited.  Hamilton. 
Hurd,  Geo.  B.,  &  Co.,  New  York 

Pens. 

Brown  Bros.,  Toronto. 

Buntin,  Gillies  Co.,  Hamilton,  Ont. 

Esterbrook  Pen  Co.,  New  York. 

Heath,  John,  London. 

Hinks,  Wells  &  Co.,  Birmingham,  Eng. 

Macniven    &    Cameron,      Edinburgh      and 

Birmingham. 
Sanford  &  Bennett,  New  York 
Spencerian  Pen  Co.,  Birmingham,  Eng. 
Ullrich,  J.,  Co.,  New  York 
Waterman,  L.  E.,  Co.,  Montreal. 
Warwick  Bros.  &  Rutter,  Toronto. 

Pencils. 

Brown  Bros.,  Limited,  Toronto. 
Warwick  Bros.  &  Rutter,  Toronto. 
Waterman,  L.  E.,  Co.,  Montreal. 


Photographio  Supplies. 

Ward  &  Co.,  Montreal 


Picture  Novelties. 
Gallagher,  W.  H. 


Co.,  New  York 


Playing  Cards,  Games,  etc. 

Buntin,  Gillies  &  Co.,  Hamilton. 
Goodall,  Chas.,  &  Sons,  London. 
Hurst,  A.  O.,  Toronto. 
Union  Card  &  Paper  Co.,  Montreal. 
U.  S.  Playing  Card  Co.,  Cincinnati,  O. 

Post  Card  Holders. 

Early  Novelty  Co.,  Toronto,  Philadelphia 
Warwick  Bros,  k  Rutter,  Toronto. 

Postal  Scales. 
Pelouze  Scale  &  Mfg.  Co.,  Chicago,  111. 

Sohool  Supplies. 

Buntin-Gillies  Co.,  Hamilton. 
Clark  Bros.  Co.,  Winnipeg. 
Hunter- Rose  Co.,  Toronto 
Warwick  Bros.  &  Rutter,  Toronto. 

Souvenir  and  Picture  Post  Cards. 
Baetz,  A.,  Co  ,  New  York 
Boch  &  Kirsch  Co..  Frankfort, Germany. 
Fine  Art  Printing  Co.,  Kaufbeuren,  Germany, 
Holzman,  Alfred,  Chicago 
Otto  Leder,  Saxony,  Germany. 
L.  O'Riginal  Rg.,  Montreal,  Que. 
Markert  &  Sohn,  Dresden   Germany. 
Neumann,  W.,  &  Co.,  Berlin,  Germany. 
SchofieldCo.,  Burnley,  England. 
Valentine    &    Sons    Pub.    Co.,      Montreal, 

Toronto. 
Warwick  Bros.  &  Rutter,  Toronto. 

Sporting  Goods. 
Sutcliffe-Edmison  Co.,  Toronto. 

Tally  Cards. 

Elliott  &  Co.,  Philadelphia,  Pa. 

Telephones. 

Bell  Telephone  Co.  of  Canada,  Montreal 

Thumb  Tacks. 

Hawkes-Jackson  Co.,  New  York. 

Toys,  Etc 
Sutcliffe-Edmison  Co.,  Toronto 

Typewriter  Supplies. 

Carter's  Ink  Co.,  Montreal. 

Carbon  Paper  &  Ribbon  Co.,  Toronto. 

Mittag  &  Volger,  Park  Ridge,  N.J. 
Wall  Paper. 

Stauntons  Limited,  Toronto. 
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BOOKSELLER     AND     S  T  A  T  I  O  N"  E  U 


The  Financial  Post 

of  Canada 

Accurate,  Readable  Compact,  Informing- 

and  Reliable  and  Authoritative 


1.  It  is  the  only  paj.er  in  Canada  devoted  exclusively  to 
banking   and   investments. 

2;  It  is  widely  read  by  the  large  and  small  investor 
throughout   Canada  and   Great  Britain. 

3.  Questionable  advertising  is  excluded  from  its  columns 
and  take  promotions  are  exposed. 

1.  The  Self-help  articles  are  decidedly  encouraging  to 
young  men. 

5.  The  market  reports  are  given  on  the  last  page  iu 
greater  detail  than  in  any  other  paper,  and  on  an- 
other page  is  a  careful  condensation  of  the  market 
situation. 

(i.    The  news  of  municipal  bonds  is  full  and  up  to  date. 

7.  Its  analyses  of  investments  go  to  the  root  of  the  ques- 
tions and  are  written  by  authorities. 

8.  High-class  correspondents  in  Montreal,  Winnipeg,  Co- 
balt and  London,  Eng.,  contribute  regularly. 

9.  The  subscription  is  $3  per  year. 

10.  The  publication  office  is  at  10  Front  St.  East,  To- 
ronto. 


JOHN  BAYNE  MACLEAN  STEWART  HOUSTON 

President  Managing-Editor. 


BOOKSELLER  AND  STATIONER 


Buntin,  Gillies  &  Co.,  Limited 

HAMILTON  j&  MONTREAL 


Fine 


Stationers'  Sundries 


Boxed 


Stationery 


DUTCH- 
fABRIK 


AND        IVI 

I 


maintain  their   popularity    with   the   Stationery 
Trade  everywhere  throughout  Canada 


Playing  Cards  [ 
Tally  Cards 
Guest  Cards 
Visiting*  Cards 
Initial  Presses 
Letter  Scales 
Desk  Trays 
Paper  Clips 
Sealing*  Wax 


OAVAL1ER    BACK. 


Toilet  Paper 
Crepe  Paper 
|  Tissue  Paper 
Blotting*  Paper 
Gum  Labels 
Ink  Wells 
Dam  ping  Brushes 
Passe  Partout 
etc.,  etc. 


¥"jVT|/C      Orders  promptly  filled  from  our  stock  of  the  following  well- 
Ill  M\\J      known  brands  :  Stephens',  Stafford's,  Underwood's,  Japanese. 


Canadian  Agents  for  the  celebrated  Parker  Lucky  Curve  Fountain  Pens 


•ff  Do  you  fully  value  the  protection  we  give  you  as 

Manufacturers  for  the  Trade  Only  ? 

We  not  only  advertise    it,  but  we  DO  IT, 
and  are   "  DOING  IT  NOW." 

1T  We   make  the  one  DISTINCTIVE  line  of   Typewriter  Ribbons  and 
Carbon  Papers — "  Our  Line  "  of  Quality. 

MITTAG    &   VOLGER,    Inc. 

Sole  Manufacturers  for  the  Trade  only, 

Principal  Office  and  Factories,  PARK  RIDGE,  N.J. 


NEW  YORK  CITY,  Stewart  Building,  280  Broadway         LONDON,  4  St,  Paul's  Churchyard,  E.C. 
CHICAGO,  ILL.,  200  Monroe  Street  PARIS,  5  Im.   Passe  Reille 


ZURICH,  J.  G.  Muggli 
AMSTERDAM,  Benier  &  Co. 


VOL.    XXIII.     No.  11. 


Office  of  Publication   10  Front  Street  East,  Toronto 


PRICE   $1.00  PER  YEAR. 


NOVEMBER 


of  Canada 


19  0  7 


The    New  Idea  Trade    Newspaper   that   Shows    Retailers    How   to   Sell    Goods.     [Covers    the    Entire   Canadian 

Field    and    has   a  Growing   Circulation  Abroad. 


MONTREAL 


TORONTO 


WINNIPEG 
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1907 

ANNUALS 


THE  BOY'S  OWN  ANNUAL 

For  nearly  two  generations  this  annual  has 
been  conceded  as  the  best  book  for  Boys  ever 
published.  Its  stories  are  by  the  best  authors 
and  it  is  full  of  interest  from  cover  to  cover. 

Contains  832  pages,  eleven  large  colored 
plates  and  upwards  of  500  other  illustrations. 
Bound  in  cloth  boards,  with  bevelled  edges, 
and  attractively  embossed  in  colors. 


THE  GIRL'S  OWN  ANNUAL 

this  year  is  larger  and  rmore  attractive  than 
ever.  It  appeals  to  Girls  of  all  ages.  It  has 
a  splendid  collection  of  fiction  by  the  best 
writers  of  the  day,  besides  hundreds  of  other 
useful  articles  on  all  kinds  of  subjects  in 
which  girls  are  interested. 

This  volume  also  contains  832  pages, 
besides  twelve  beautiful  colored  plates  and 
has  hundreds  of  illustrations.  It  is  bound  in 
extra  cloth,  with  bevelled  boards  embossed 
in   colors. 


THB, 


*m" 


No  Xmas  Stock  is  complete  without  these  Books. 
ORDER    NOW. 

Warwick  Bros.  &  Rutter,  Limited 

Publishers  for  Canada,  Toronto 
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Grand  Trunk 


Cian-16  Clans 


Union  Jack,  all  the  Provinces 


National  —  England,  Ireland 
Scotland,  Canada 


Ask 

to  see 

Samples  of 


Imperial  Club  Bicycle  5 


Imperial  Club  Bicycle  8 


The 

LINETTE 

Cards 


1  PRIZE  MEDAL? 


The 

LINETTE 

Cards 


IPIAYINGI 

HkCARDS/f8 


Order  from 
your  jobber 


f 
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■ 
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H 
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A.O.  HURST 

24  Scott  St. 
TORONTO 


Linelte  Series  2 


Linette  Series  4 


Salon  22 


Salon  22 


■I        "        *xj 


Sultan  C 


%#s*«* 
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Burns,  Dickens,  Shakespeare 


Salon  8 


Salon  6 
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Holiday  Goods 

Fine  New  Assortment  now  on  hand,  suitable  for  Holiday 
Trade." 


Fine  Leather  Goods 

Baits,  Purses,  Letter  and  Card  Gases,  Writing  Portfolios, 
Music  Rolls,  etc. 

Diaries,  1908 

Office  and  Pocket. 


PEEKS 

All  kinds  of    CARBON  PAPERS  AND  TYPE- 
WRITER RIBBONS   are  manufactured  by 

The  Carbon  Paper  and  Ribbon  Mfg.  Go. 

Limited 

"ffice  and  Factory— 176-178  Richmond  Street  West 
TORONTO,  CANADA 


A.  Moiling  &  Co.,  Hanover 

(350  workersoylp  emed)  (GERMANY) 

17  Stone- and  8  Book-printing  machines 

|  Fine  Art  Printers  | 

of  Children-Toy-  and  Painting-Books 

Xmas-New-Years-  and  Valentine-Cards 

Illustrated  Postcards. Calendars  and  Studies 

a    Chromos,  Fancy-Papers,  Menus    a 

™    Show-Cards.    Advertising-Cards    ^ 

CATALOGUES  of  any  description  and  for  every  branch 

Large  Embossing-Book-binding-  and  Box-making-Department 

—    First-class  work       *+      Promptly  delivery.  — 


"Sports"  Playing  Cards 


Inkstands 

Great  Variety,  Own  Make. 

Office  Supplies,  Office  and  Home  Stationery 

Fountain  and  Stylo  Pens.     Fine  range  "  The  Best." 

Fine  Art  Calendars  and  Pictures 

Crepe  and  Sheet  Tissue— Papeteries. 

Post  Card  Albums— Office  Baskets 

BROWN  BROS.,  u„. 

Manufacturing  and  Imparting  Stationers 

Toronto 


THE   BEST   VALUE 
IN  THE  MARKET. 

ONE  OF  MANY 
VARIETIES. 


Leaders  in  a  second 
grade  —  GOOD 
LUCK  and  ST. 
LAWRENCE. 


SPECIAL  CARD    FOR 
WHIST  PLAYERS 


ist 


LACROSSE  DESIGN. 

We  are  headquarters  for  PLAYING  CARDS 
MADE    IN    CANADA. 

Style  and  finish  equal  to  Imported  Cards. 
Advertising    Cards    of  ell   sorts-Novel   Designs. 
FOR  SAMPLES  AND  PRICES  APPLY— 

The  UNION  CARD  &  PAPER  CO., 

Limited 

MONTREAL. 
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BERLIN'S 

Papers  of  Quality 


PAPERS 

Style,  Quality,  Reliability 


NO.  5507 

Toile  Perfeota  —  The  Latest 
Parisian  Idea  in  Bordered 
Notes — Made  in  Pour  Colors 
of  Border*  No.  5507,  Violet 
Border.       List  Price  per  1    /O 


$56 


25 


'Write    for    Samples  and  dis- 
counts 


Weddings,  Ream  Goods 
Tablets.  Typewriter 
Papers,     Papeteries 

3  New  YorK  Salesrooms  fi 
5.47  to  533  We.t  27th  Street  tl_J 
621   Broadway.   1S6  'William   Street    ^*^ 

BERLIN    CEL    JONES 

NEW.YORK,  U.S.A. 


No.  5533 

Canton  L  i  n  e  n— "  Opaque." 
The  Season's  N«-velty  in  Prac- 
tical QuicK  Selling  Papeteries. 
in  Four  Colors  of  Linings.  No. 
3533.  Bro-wn  Lining.  Litt 
Price  per  lOO 


50 


OO 


"Write    for      samples      and      dis- 
counts 


The  "  Independent,"  "Juco"  and  "  Vulcan"  Siylographic  and  Fountain  Pens  are  of  superior  quality 


Stylographics  retail  at  75  cents  and  upward.     Fountains  retail  at  $  1.00  and  upward.     Correspondence  solicited. 
Catalogues  and  discounts  on  application.     Established   1884. 

J.  H.  ULLRICH  &  CO.,  Manufacturers,  -  27  Thames  St.,  New  York,  N.Y. 


Sanford    (EL    Bennett 


Manufacturers  of 


Fountain,  StylograpHic  and  Gold  Pens 

For  Domestic  and  Foreign  Trade 


SAftTOWD"    &.      BENNETT' 
COMMERC  l/\l_ 

MEW  YORK  U.S.A 


Patentees   of   the    Auto  pen,    Automat,    Gravity    Stylo   and 

Commercial  Fountain  Pens 

Largest  Manufacturers  in  U.S.  in  Imprint  Work 

We  manufacture  special  lines  for  leading  Stationers  and  Jewellers  all  over  Canada.     We 
make  only  high-grade  lines.     Every  pen  we  send  out  carries  with  it  our  absolute  guarantee. 

Catalog  and  prices  with  trade  discounts  upon  request. 


Sanford  &  Bennett 


Jewellers'  Court,  51-53  Maiden  Lane 


New  York,  U.S.A. 
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NOW 


is  the  best  season  of  the  year 
to  establish  a  Fountain  Pen 
Department  in  your  store. 

Give  one  of  Santa  Claus 
advance  agents  an  opportun- 
ity to  start  you  right,  and  by 
the  first  of  the  year  you  will 
have  gained  an  impetus  in 
this  department  that  will 
carry  it  actively  through  the 
entire  year,  ever  afterwards. 

We  extend  many  aids  to 
our  dealers  at  this  particular 
season,  as  well  as  all  others. 

Write  to-day  for  full 
information 


L.  E.  Waterman  Co. 

of  Canada,   Limited 

136  St.  James  St.,  ■   MONTREAL 


New  York 


London 


Sizes   and  Styles  of  Cone    Cap  Holders 


No.  12  Pen  is  6%  inch  long;   other  sizes  in  proportion 


«rzE.  No  12-  Style:  Plain  Black 

No.    2 $2.80    No.14 $4.00    No.  1« $6.(0    No.  18 $8.0) 

No.  13  3.50    No.  15 5.00    No.  17         ....  7.00 

Also  Chased,  Mottled  or  Cardinal  at  sa!ne  prices. 

il.i  i    nun  ii  -U- mj 

No.  13  -Style:  Chased,  Plain  Gold  Middle  Band.  18-K.  Filled. 

No.  12,  G. MM  ....  $3.10     No.  H,  U.M.M $>.C0      No,  16,  G.M. M $7.00 

No.  13,  GM.M 4.50       No.  15,  G.M  M 6.00     No.  17,  G.M.Vl 8  00 

No.  18,  G.MM 9.0J 

■'M,-.—.  !    I     Or 

No.  11    Style :  Cardina',  with  Clip-Cap,  used  largely  for  red  ink. 

No.  12 $250    No.14 $1.00    No.  16 $6.00    No.  18 98.00 

No.  13 3.5J    No.  16 5t0    No.  17 7.00 

Also  Plain  Black,  Chased  or  Mottled  at  same  pricea.    German  Silver  Cl'ps, 
add  25  cents  to  all  prices. 


nnaiiiF^^i 


rB 


No.  15    Style  :  Gold-Mounted,  Chased  Bands,  with  Clip-Cap. 

No.  12.  G.M $3.50        No.  14,  G.M $5.00        No.  16,  G.M .$7.00 

No.  13,  G.M 4.50        No.  15,  G.M 6.00        No.  17,  G.M 8  00 

No.  18,  G.M 9.00 

Gold-Filled  Clips,  add  $1.00  to  all  pricea ;  Solid  Gold  Clips,  add  $2.00  to  all  pricea. 


-ii*«sa**s»fe* 


size.  No.  16 -Style:  Filigree,  Sterling  Silver,  wi  h  Clip-Cap. 

No  412,  Fil  $>.00        No.  4".4,  Fil $7.00        No.  416,  Fil $0.50 

No.  413,  Fil..  Not  made       No.  415,  Fil  i.50       No.  4>7.  Fil  11. U0 

No.  418,  Fil 12.C0 

Mounted  on  Black  or  Cardinal  Holder.  Sterling  Silver  Clips  add  50c.  to  all  prices 


No.  17— Style:  Gold  Mounted  Cap,  (chaBed  or  plain  band.) 

No.  12,  G.M.  Cap...  $3.50    No.  14,  G.  M.  Cap  ..  $5.00  No.  16,  G.M.  Oap....|7.00 
No.  13,  G.M.  Cap    .     4.50    No.  15,  G.M.  Ca  >.. . .  6.0C     No.  17.  G.M.  Cap....  1.00 

No.  18,  G.M.  Cap....  9.00 
Plain  Black,  Chased  or  Mottled  finish. 


No.  18— Slyla:  Mottltd. 

No.  12  $2.50    No.14 $4.00    No.  16 $6.00     No.  18 $8.0° 

No.  13 3.50    No.  15 5.00    No.  17 7.00 

Also  Plain  Black,  Chased  or  Cardinal  finish. 
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THE  DANCERS. 


EXPECTATION. 


THE  OLD,  OLD  STORY. 


BERENIOE. 


New  designs  in 

Congress 

Playing  Cards 

Are  pleasing  in  character  and  embrace  a  wide 
variety  of  subjects. 

They  are  the  dainty,  salable  additions  to  the 
Congress  grade.  Their  light  margins  make 
them  unusually  wearable. 
They  include  copies  of  well-known  European 
paintings,  and  also  the  works  of  such  American 
artists  as  Harrison  Fisher  (Laughing  Water), 
H.  C.  Christy  (Miss  Demure),  Hamilton  King 
(Dolores),  John  Ward  Dunsmore  (The  Old, 
Old  Story),  and  others. 

Jobbers  can  now  supply  these  new  designs,  but 
orders  should  be  placed  at  once  as  first  editions 
may  soon  be  exhausted. 
The  U.  S.  Playing  Card  Co.,  Cincinnati,  u.  S.A. 


JULIA    MARLOWE. 


■■HHHHI 

AN    OLD-FASHIONED   GIRL. 


MISS    DEMURE. 


LAUGHING   WATER. 
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QUALITY 


First,  Last  and  Always  is  what 
everybody  insists  upon.  Be 
pro  tected— have  an  article 
whose  name  and  seal  will 
reassure  your  customers  and 
cause  them  to  come  again. 
Keep  a  good  stock  of 


CARTER'S 

Inks,  Mucilage  and  Pasta 

and  you  will  get  a  quick  return 
for  your  money.  They  not  only 
attract  customers  by  their  appear- 
ance  but    hold    them    by   their 

QUALITY 


More 

Were  sold  in  1905 

than   any  previous 

Higgins' 

year  of  their    his- 

tory,    by    a    large 

Drawing  Inks 

percentage.    This 
is    proof    positive 

that    when    all     is 
said      and      done, 

both    discriminat- 

ing consumers 

and  dealers   know 

how     to     sift    the 

wmmJ 
1  iIlJw 

ch  aff  fr  o  m   the 
wheat,  and   cleave 

j^BSII2l 

to    that    which    is 

good. 

'Sir  V***~30jM 

Higps' 

CHAS.  M.  HIGGINS  &  GO. 

Drawing  Inks 

are  the  best  made 

ORIGINATORS    AND    MANUFACTURERS 

and  are  deserved- 

INKS AND  ADHESIVES 

ly     the     Standard 

NEW  YORK 

CHICACO— LONDON 

Liquid    Drawing     1 
Inks  of  the  world.      1 

Main  Office,  271  Ninth  Street  1  BROOKLYN.  N.Y. 
Factory,  240-244   Eighth  Street  )           U.S.A. 

1 

THE  MAJESTIC 
Loose  Leaf  Ledger 

is  made  t>o  satisfy  the  demand 
of  Lhe  most*  critical  buyer 

Simplicity  — -  Durability  —  Beauty 

Stationers !  Sell  the  Line  of  Quality 

THE  MAJESTIC 
Transfer  Ledger 

is  made  in  various  styles  of  binding 
Used  for  Office  Records  of  all  kinds 


Write  us  for  72-page  Catalogue 


Sieber  &  Trussell  Manufacturing  Company 

Office  and  Factory  : 

4000-2-4-6   Laclede    Avenue,    ST.    LOUIS,    MO. 


o 
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Dennison  Quality  is  a  tangible, 
actual  asset. 

It  stands  for  more  business  and 
better  prices. 

Whether  it  is  Tags,  Crepe  Paper, 
Adhesives,  Gummed  Paper  or  any  other 
feature  of  Dennison  manufacture, 
Dennison  Quality  is  being  emphasized 
over  and  over  again  to  the  consumer 
by  a  campaign  of  advertising  that  is 
largely  increasing  the  trade  of  Dennison 
dealers. 


1£tentudoK  eMaiMilactoi^  (Sompan^ 


BOSTON 
26  Franklin  Street. 


The  Tag  Makers 

NEW  YORK 
15  John  Street. 


PHILADELPHIA 
1007  Chestnut  Street. 


CHICAGO 
128  Franklin  Street. 


ST.  LOUIS 
413  North  Fourth  Street. 
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THE    CHRISTMAS    NUMBER 


OF 


BLACK  AND  WHITE 

READY  NOVEMBER  18TH  WITH 

THREE  PRESENTATION  PLATES 

"REVERIE"  by  Frank  Dicksee,  R.A.,    "SWEETHEARTS  and  WIVES"  (from   the  original 

in  the  Tate  Gallery)  by  S.  E.  Waller,  and  "THE  DRUMS  OF  THE  FORE 

AND  AFT,"  from  the  painting  of  E.  Matthew  Hale. 


Mr.  Rudyard  Kipling's  "The  Drums  of  the  Fore  and  Aft"  has  suggested  to  Mr.  Matthew  Hale  a  picture 
of  extraordinary  vitality.  The  two  gallant  little  drummers  have  wandered,  unknowingly,  into  the  zone  of 
fire  of  battle.  Dimly  realizing  the  issue  at  stake,  with  fife  and  drum  they  summon  their  comrades  back  to  the 
struggle.  The  two  erect,  manly  little  forms  stand  out  grim  and  defiant  between  the  opposing  hosts  against 
a  background  of  dull  brown  Afghan  hills.  There  is  a  splutter  of  fire  from  the  Afghan  guns,  and  they  fall. 
But  their  fall  is  the  signal  of  victory.  The  "Fore  and  Aft"  come  on— silently,  relentlessly — on  to  a  vengeance 
that  will  not  be  denied,  to  reap  the  victory  which  the  "drums"  have  bought  and  paid  for  with  their  brave 
ittle  lives. 

Stories  by  :    Morley  Roberts,   J.  J.  Bell,   Geo.  R.  Sims,   G.  B.  Burgin,  E.  Nesbit,   Hansard  Watt, 

Mayne  Lindsay,   Halliwell  Sutcliffe. 

Illustrated  by  :— Will  Owen,  Cyrus  Cuneo,  Christopher  Clark,  R.I.,  Steven  Spurrier,  W.  Rainey,  R.I., 

A.  Michael,  Stephen  Reid,  L.  Daviel. 
Remember  the  Date. 

Black  and  White  Publishing  Co.,  Ltd. 

63  Fleet  St.,  LONDON,  ENGLAND 


Subscription,  One  Dollar  a  Year. 


Single  Copies,  Ten  Cent*. 
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The  Booksellers'  and  Stationers'  Association 

A   Valuable    Collection   Scheme  —  Christmas   Book   List. 


The  money  shortage  this  fall  is  forcing  merchants  to 
realize  the  importance  of  insisting  upon  prompt  settle^ 
ment  of  accounts.  Many  retailers  have  been  lax  in  mak- 
ing their  collections  in  recent  years,  the  general  expansion 
of  industry  and  the  plentitude  of  money  encouraging  them 
to  deal  too  liberally  with  cred.it  customers.  As  a  result, 
most  merchants  find  it  hard  to  meet  the  demands  of  the 
jobbers,  who  are  being  urged  by  the  banks  to  reduce  their 
loans. 

If  jobbers  are  forced  to  pay  higher  rates  for  money 
the  burden  will  be  passed  on  to  retailers  who  are  behind 
in  their  payments,  and  to  escape  this  addition,  retaileis 
must  collect  hard  and  gather  in  every  cent  available,  and 
the  time  to  act  is  before  the  real  squeeze  comes  during 
the  winter. 

The  Ontario  Retail  Hardware  Association  is  helping 
its  members  in  a  practical  manner  by  supplying  form 
letters  at  a  nominal  cost  to  enable  dealers  to  collect. 
hard  accounts.  These  "collection  department"  letters 
have  been  in  use  by  some  merchants  since  last  May,  and 
the  results  have  exceeded  the  most  sanguine  expectations 
of  any  member. 

A  Warm  Testimonial. 

One  member,  G.  A.  Binns,  of  Newmarket,  is  enthusi- 
astic in  his  commendation  of  the  scheme.  Writing  to  the 
secretary  of  the  Hardware  Association,  he  says  : 

Dear  Sir, — Replying  to  your  favor  of  the  18th, 
asking  for  my  opinion  with  reference  to  my  ex- 
perience with  the  "collection  department"  letters, 
I  am  glad  to  say  I  have  found  them  more  effective 
than  any  plan  I  have  ever  tried'. 

I  sent  out  the  forms  to  twenty  dead  heads 
that  I  had  crossed  off  my  books  as  N.G.  The 
amounts  were  all  small,  from  $1.50  to  $5, 
amounting  in  all  to  about  $60.  From  the  first 
letters  I  have  had  $33.89  paid  in.  I  think  the 
business-like  heading  of  the  forms  carries  more 
weight  than  the  ordinary  collection  department 
letter  heads. 

I  feel  confident  there  is  nothing  that  will  re- 
pay better  than  a  few  of  these  letters  sent  to 
dead  heads. 

G.  A.  BINNS. 
Newmarket,  Sept.  25,  1907. 


A.  W.  Humphries  &  Son,  Parkhill,  had  splendid  re- 
sults from  their  use  of  the  Association  collection  forms. 
Their  letter  to  the  secretary  reads  as  follows  : 

Dear  Sir,  — We  have  your  letter  of  the  18th, 
making  enquiry  as  to  our  success  with  the  collec- 
tion forms  of  the  O.R.H.A.,  and  would  say  that 
results  so  far  have  been  very  satisfactory.  In  all 
but  one  instance  we  have  received  full  settlement 
with  interest,  and  that  one  case  was  a  particular- 
ly hard  one,  which  will  require  very  vigorous  fol- 
lowing up. 

The  first  collection  made  by  means  of  the 
forms  repaid  us  several  times  over  for  their  cost, 
and  we  have  still  a  good  supply  on  hand  for 
further  use. 

We  think  that  the  more  general  use  of  these 
forms  would  be  greatly  to  the  advantage  of  the 
retail  trade,  and  the  dealers  who  use  them  will 
find  almost  immediate  benefits,  and  trust  that  the 
collection  department  may  continue  the  good 
work  with  vigor. 

A.  W.  HUMPHRIES  &  SON. 
Parkhill,  Sept.  25,  1907. 

Belleville  and  Barrie  Approve. 

To  show  how  general  has  been  the  success  of  the 
scheme,  two  other  testimonial  letters  may  well  be  repro- 
duced, one  from  a  Belleville  firm  and  the  other  from  a 
firm  in  Barrie. 

Dear  Sir, — With  reference  to  the  collection 
forms  which  we  received  from  the  association,  we 
are  pleased  to  say  that  we  received  very  large  re- 
turns from  the  investment. 

We  had  lately  transferred  our  accounts  to  new 
ledgers,  and  before  writing  a  large  number  of  ac- 
counts off  to  "bad  debts,"  sent  a  number  of  your 
collection  forms  to  these  parties.  In  response, 
several  accounts  were  paid  which  we  considered 
lost  accounts.  We  trust  that  your  department 
will  prove  equally  successful  to  others. 

W.  W.  CHOWN  CO.,  LPMITED. 
Belleville,  Sept.  19,  1907. 


BOOKSELLER  AND  STATIONER 


Ba 


Dear  Sir, — In  reply  to  your  letter  of  the  18th, 
re  results  of  using  collecting-  forms,  1  might 
state  that  1  have  had  excellent  returns.  In  fact, 
most  of  the  cases  that  I  used  them  were  for  ac- 
counts that  I  had  considered  as  lost  or  no  good, 
as  I  was  anxious  to  give  them  a  good  test,  and 
I  have  received  over  $'20.  This  seems  like  finding 
money,  as  I  had  used  several  other  methods  and 
could  not  get  any  results,  so  that  I  am  convinced 
that  they  are  the  best  thing  that  I  know  of,  and 
I  intend  using  them  continually. 

F.   A.   HOAR. 
ii  ic    Sept.  20,  1907. 

How  Booksellers  May  Profit. 


What  has  all  this  got  to  do  with  the  booksellers, 
sonic  reader  may  ask.  Simply  this— the  Booksellers'  an! 
Stationers'  Association  are  going  to  afford  precisely  the 
same  service  to  their  members.  Through  the  courtesy  of 
the  secretary  of  the  Hard  ware  Association,  the  secretary 
of  the  Booksellers'  Association,  is  in  a  position  to  supply 
members  with  the  identical  means  of  collecting,  which 
have  proved  so  satisfactory. 
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Frontispiece   of    "The  Shuttle." 
By    Frances      Hodgson     Burnett,    (Copp,   Clark). 

The  service  will,  of  course,  be  confined  strictly  to 
memhers  of  the  association  in  good  standing.  Any  book- 
sellers, outside  the  organization,  who  desire  to  benefit  by 
it,  must  first  make  application  for  membership  and  pay 
up  their  dues.  The  advantages  to  be  derived  from  mem- 
bership, in  this  one  particular  alone,  are  sufficient  to  in- 
duce  every  bookseller  to  join  the  association. 

For  the  reason  that  the  association  members  alone 
are  to  benefit,  it  is  impossible  to  explain  the  scheme  in 
detail  here.  Suffice  it  to  say  that  the  collection  letters 
and  Eollow-up  letters  are  supplied  to  members  at  cost. 
An  outlay  of  $1  is  sufficient  to  secure  letters,  follow  -ups 
and  envelopes,  with  which  to  reach  60  delinquents.  Add 
to  this  the  membership  fee  in  the  association  of  two 
dollars  and  it  will  be  found  that  every  bookseller  has  at 


hand   a    cheap     and     efficient   way   of   collecting   his   bad 
debts. 

How  to  Secure  the  Service. 

The  way  to  secure  the  service  is  to  communicate  at 
once  with  W.  A.  Craick,  Secretary  of  the  Booksellers' 
and  Stationers'  Association,  10  Front  Street  East,  To- 
ronto. If  you  are  already  a  member  of  the  association 
and  want  to  make  a  trial  of  the  scheme,  send  in  $1  and 
secure  sufficient  printed  matter  to  cover  60  delinquents. 
If  you  are  not  a  member,  send  in  $3,  which  includes  $2 
for  membership  and  $1  for  the  printed  matter.  In  any 
case,  give  the  scheme  a  good  trial.  It  has  helped  others 
and  it  is  quite  likely  it  will  help  you. 

Officers  of  the  association,  who  have  been  shown  the 
collection  forms,  express  their  approval  of  the  idea  and 
believe  it  will  be  found  beneficial.  One  officer  stated  that 
he  considered  it  the  best  thing  the  association  had  yet 
done  for  its  members  and  he  expected  that  the  member- 
ship would  be  very  considerably  increased  by  means  of  it. 

Organize  Everywhere. 

There  should  be  provincial  trade  organizations  all  over 
Canada,  and  a  central  organization  to  link  together  the 
various  provincial  bodies.  Cannot  something  be  done  to 
bring  this  result   about  ? 

Take,  for  instance,  the  collection  scheme  outlined  in 
the  preceding  columns.  This  scheme  should  be  available 
by  every  bookseller  in  Canada,  whereas,  as  it  stands,  it 
can  only  be  u.sed  by  the  Ontario  dealers. 

Mr.  Douglas,  of  Edmonton,  was  shown  the  collection 
plan  when  in  Toronto,  and  was  so  impressed  with  its 
value,  that  he  determined  on  his  return  to  the  west  to 
get  the  Alberta  booksellers  together  and  suggest  an  Al- 
berta Association.  We  hope  he  will  be  very  successful  in 
his  efforts  to  bring  about  this  result. 


CO-OPERATIVE  BOOK  LIST. 

Arrangements  are  being  made  by  the  secretary  of 
the  Booksellers'  and  Stationers'  Association,  of  Ontario, 
to  issue  a  co-operative  Christmas  Book  List  for  the  bene- 
fit of  members  and  for  such  other  booksellers  as  may  care 
to  avail  themselves  of  the  offer. 

Typographically,  the  booklets  will  be  dainty  little 
productions,  printed  on  coated  stock  and  well-illustrated. 
The  cover  will  be  specially  designed  in  holly  wreaths, 
in  two  colors,  and  in  each  case  will  bear  the  dealer's 
imprint.  No  publisher's  name  will  appeal',  so  that  the 
booklet  will  apparently  be  the  bookseller's  own  produc- 
tion. 

To  members  of  the  Association,  the  booklet  will  be 
supplied  at  cost.  Only  orders  for  one  hundred  or  more 
booklets  will  be  accepted,  and  the  maximum  price  will  be 
$3.00  per  hundred;  $5.50  for  200  copies;  $8.00  for  300 
copies;  $14.00  for  500  copies,  and  $25.00  for  1,000  copies. 
These  prices  will  be  reduced  should  the  edition  run  over 
5,000  copies. 

Non-members  of  the  Association,  resident  in  the  Pro- 
vince of  Ontario,  can  secure  booklets  by  paying  an  addi- 
tional charge  of  $2.00  in  each  case,  which  Avill  entitle 
them  to  membership. 

As  for  booksellers  outside  the  Province  of  Ontario, 
the  Association  is  willing  to  supply  them  with  booklets 
at  the  above  figures.  It  hopes  that  many  of  them  will 
avail  themselves  of  this  offer. 

Any  further  particulars  will  be  gladly  supplied  by  the 
Secretary,  10  Front  Street  East,  Toronto. 
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Interior  of  Rintoul  &   Co.'s  Fancy  Goods  Store,   Dauphin,  Man. 


A   Progressive  Store  in  a  Manitoba  Town 

Rintoul  is:    Co. ,    Dauphin 


Rintoul  &  Co.,  a  pioneer  name  in  the  book  and  sta- 
tionery business  of  Western  Canada,  started  business  in 
the  town  of  Dauphin,  Manitoba,  just  eleven  years  ago 
this  month,  lake  most  of  the  old-established  firms  of  the 
West  to-day,  they  opened  up  in  a  small  way,  occupying 
a  little  one-storey  building,  twelve  by  sixteen  feet  in  size. 
But  the  start  they  made  in  the  little  store  was  of  the 
right  kind  and  in  the  right  direction,  for  it  didn't  take 
very  long  before  they  were  forced  by  increasing  business 
to  seek  lai'ger  quarters. 

Move  to  Larger  Quarters. 
In  the  Spring  of  1898,  Rintoul  &  Co.  moved  into  the 
Walton  Block,  on  Burrows  avenue,  where  they  had  more 
room  to  develop  the  resources  of  their  business,  as  the 
town  grew.  By  using -sound  methods  of  retailing  and 
paying  careful  attention  to  every  detail,  the  increasing 
prosperity  of  the  West  was  shared  in  by  them  to  the  full 
so  that  this  spring  another  move  to  still  larger  premises 
became  imperative. 

The  Present  Store. 

The  present  Rintoul  store,  as  shown  in  the  accompany- 
ing illustrations,  which  give  both  exterior  and  interim- 
views,  was  occupied  on  May  1.  It  is  located  in  the  Wal- 
lace Block,  on  Main  street,  and  is  fitted  up  expressly  for 
the  fancy  goods  trade  in  which  Rintoul  &  Co.  specialize. 
All  the  fixtures  are  painted  a  pearl  while,  which  shows 
the  goods  to  the  best  possible  advantage.  The  store  is 
steam-heated  and  measures  twenty-two  by  sixty-eight 
feet.  The  stock  comprises  a  good  selection  of  the  lead- 
ing lines  requisite  to  make  the  store  a  headquarters  for 
the  book,  stationery  and  fancy  goods  trade  of  Dauphin 
and  vicinity.  A  good  display  of  books  is  made,  station- 
ery of  all  kinds  is  stocked,  and  a  strong  point  is  made  of 
souvenir  goods  of  all  varieties.  Fancy  china  and  glass- 
ware are  included  in  the  general  stock  of  fancy  goods. 
School  supplies  and  wallpaper  form  an  important 
adjunct. 

The  Head  of  the  Firm. 

William  Rintoul,  the  principal  of  the  firm,  has  had 
long  experience  in  the  book,  stationery  and  fancy  goods 
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trade,  and  is  considered  a  good  buyer.  As  evidence  of 
this  fact,  all  one  has  to  do  is  to  refer  to  the  stock. 
Nothing  old  or  unsalable  is  to  be  seen  in  the  store.  In 
addition  to  his  prominent  position  as  a  successful  busi- 
ness man,  Mr.  Rintoul  has  held  positions  of  trust  and  im- 
portance in  the  town.  He  was  for  seven  years  Decy. 
Treasurer,  and  later  Police  Magistrate,  but  was  led  to 
resign  both  offices  in  order  to  give  all  his  time  and  atten- 
tion to  his  business. 

His  assistant  in  the  management  of  the  business  for 
the  past  three  years  has  been  Miss  Ella  McAllister, 
formerly  of  Teeswater,  Ontario. 


Rintoul  &  Co.'s  Store,  Dauphin. 
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Some    Pointers    on   Show    Windows 


In  the  Book  Shop 


In  the  next  few  weeks  the  stationer's  and  bookseller's 
show  window  will  be  a  centre  of  interest  to  thousands  of 
shoppers  in  the  cities,  towns  and  villages  of  our  country. 
It  will  prove  to  be  when  properly  utilized,  one  of  the  best 
assets  he  possesses.  Mind  you,  it  must  be  properly  util- 
ized. Attention  must  be  bestowed  on  it  and  careful 
thought  given  to  its  arrangement.  Otherwise  the  public 
will  not  be  influenced  as  they  well  might  be. 

When  a  man  has  made  up  his  mind  to  go  into  the  re- 
tail business,  says  M.  W.  Armour,  in  the  Business  Maga- 
zine, the  first  thing  he  does  is  to  look  for  a  suitable  stand. 
When  he  finds  it,  if  it's  a  building  that  has  been  occu- 
pied, he  immediately  proceeds  to  tear  out  the  front,  and 
at  much  expense,  perhaps,  puts  in  show  windows  as  big 
as  the  space  will  allow.  The  day  of  this  man's  opening 
arrives  and  his  windows  are  pronounced  beautiful.  Pass 
these  same  show  windows  six  months  later,  and  if  you 
find  them  well  dressed  and  attractive  you  will  find  a  mer- 
chant on  the  road  to  success.  On  the  other  hand.,  if  the 
merchant,  after  being  showered  with  compliments  which, 


The  show  windows  of  a  store — I  don't  care  how  un- 
pretentious the  store  may  be — are  its  strongest  arguments 
for  trade,  or  against  it.  Let  the  passer-by  halt  for  a 
second  in  front  of  one  of  your  show  windows  and  re- 
mark: "Isn't  that  pretty?"  or  "Isn't  that  cheap?" 
You  have  made  a  friend  or  a  customer  right  there.  If  a 
woman,  her  tongue  will  wag;  if  a  man  he  will  remem- 
ber. No  matter  which,  your  window  has  done  its  work 
and  results  will  follow. 

Now  to  the  point:  Show  windows  are  for  the  pur- 
pose of  showing  goods  with  the  thought  in  mind  of  draw- 
ing tradp.  That's  why  show  windows  are  so  much  in 
evidence.  If  they  were  a  failure,  you  would  never  see 
onei  and  the  main  streets  of  every  city  in  the  United 
States  would  resemble  an  endless  row  of  tenement  houses, 
and  half  the  glory  of  a  woman's  shopping  tour  taken 
from  her. 

Probably  no  class  of  trade  has  a  better  opportunity 
to  make  an  attractive  window  display  than  stationers. 
Their  goods  are  so  varied  and  most  of  them  are  made  up 


Courtesy 
American  Stationer 


A  Connecticut   Stationer's  Unique  Window. 


if  not  taken  sensibly,  are  the  undoing  of  many  a  good 
business  man,  says  to  himself:  "My  reputation  is 
made,"  and  ceases  to  give  other  than  a  passing  thought 
to  his  show  windows.  Six  months  later  the  people  that 
were  most  loud  in  their  praises  of  his  beautiful  windows 
have  forgotten  all  about  them,  and  seldom,  if  ever,  give 
them  a  glance 

Then,  again,  take  the  old  experienced  merchant  who 
is  so  successful  that  he  finds  his  quarters  too  small  for 
his  ever-increasing  business.  A  new  building,  possibly 
half  a  dozen  times  larger  than  the  old  one,  springs  up. 
Note  the  attention  that  is  given  the  show  windows.  They 
are  planned  with  the  greatest  care.  Every  inch  of  avail- 
able front  space  is  given  to  the  display  of  merchandise. 
The  market  is  searched  for  the  latest  devices  in  fixtures 
to  further  enhance  the  advertising  value  of  this  display. 
Why  is  this?  Because  the  successful  merchant  knows 
the  value  of  his  show  windows. 

Just  as  a  man  is  judged  by  his  personal  appearance, 
so  is  a  store  judged  by  its  windows. 


so  handsomely  that  they  can  be  utilized  in  displays 
which  are  sure  to  attract  passers. 

Enterprising  stationers  know  the  value  of  their  goods 
and  not  infrequently  make  up  displays  which  attract  at- 
tention and  sell  goods.  One  of  the  best  recently  seen,  ac- 
cording to  the  American  Stationer,  was  a  window  made 
up  by  B.  0.  Barnard,  a  stationer  of  Bristol,  Conn. 

He  arranged  the  window  as  a  dining-room,  with  at- 
tractive wall  paper,  picture  moulding  and  some  small 
passe  partout  pictures.  The  table  showed  a  party  of 
Teddy  Bears  at  dinner.  The  Baby  Bear  was  in  a  high 
chair  with  nursing  bottle  full  of  milk  on  the  table  in 
front  of  him.  The  large  dish  in  the  centre  was  filled  with 
Indian  meal  pudding.  To  make  the  display  more  attrac- 
tive the  crockery  was  old-fashioned  blue  ware. 

The  furniture  was  all  small  size.  Under  the  table 
was  a  rug  with  green  border  to  match  the  color  of  the 
wall  paper.  On  the  settee  was  a  Red  Cross  nurse  at  work 
with  two  little  bears. 
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Clearing  Sales  for  Retailers 


A  Suggestion 


A  correspondent  of  an  English  trade  journal  sends 
an  interesting  business  tip.  The  question  lie  raises  is 
an  important  one.  and  we  think  many  retail  siationers 
and  booksellers  might,  with  advantage,  follow  his  ex- 
ample. Of  course,  there  are  two  sides  to  every  question, 
and  should  any  reader  differ  from  the  conclusions  of  the 
writer  of  the  letter,  we  shall  be  pleased  to  receive  and 
publish  their  contra  views. 

Few  Sales  by  Stationer. 

"I  get  about  a  good  deal,"  says  the  correspondent, 
"having  a  small  wholesale  business  in  addition  to  my  re- 
tail shop,  and  in  my  travels  frequently  see  on  the  win- 
dows of  stores  of  almost  every  description,  announce- 
ments of  a  'clearance  sale.'  Such  sales  are  seldom  or 
never  held  by  stationers,  and  the  question  has  often  oc- 
curred to  me,  'Why  don't  they?'  Surely  it  cannot  be 
because  they  have  no  old  stock  to  dispose  of.  I  can 
hardly  think  so,  and  being  a  retailer  of  over  twenty 
years'  standing,  ought  to  know  something  about  the 
trade.  My  experience  is  that,  if  allowed,  old  stock  quick- 
ly accumulates.  I  notice  that  Messrs.  Wyman  &  Sons 
have  already  found  it  advisable  to  hold  a  sale  of  books, 
etc.,  and  the  large  department  slores  with  stationery  de- 
partments have  sales  three  or  four  times  each  year.  'Why 
not  retail  stationers  and  booksellers?'     I  ask  again. 

Really  No  Loss. 

"A  little  more  than  a  year  ago  I  made  inquiries  as 
to  the  methods  of  running  these  sales.  Of  course,  I  did 
not  learn  as  much  as  I  should  have  liked,  but  what  1  did 
learn  convinced  me  that  an  occasional  sale  was  sound 
business.  Of  course  there  are  many  methods  of  conduct- 
ing sales,  and  much  gulling  of  the  public  goes  on,  but 
the  result  in  most  cases  is  the  clearing  out  of  much  eld 
stock,  and  an  increased  sale  of  general  lines.  Investiga- 
tion shows  that  there  is  little  or  no  loss  of  actual  profits, 
for  though  a  few  lines  are  marked  exceptionally  low,  the 
loss  is  made  up  on  other  goods.  The  sale  of  the  old  lines 
is  encouraged  by  a  bonus  system,  the  commission  being 
increased  according  to  the  length  of  time  the  article  has 
been  in  stock.  So  impressed  was  I  with  what  I  saw  that 
I  decided  to  hold  a  clearance  sale  myself.  My  stock  was 
a  fairly  mixed  one.  Educational  books  and  materials, 
fancy  goods,  postcards,  and  a  variety  of  goods  from  my 
athletic  department,  besides  general  lines. 

The  System. 

"Having  got  all  my  stock  marked,  I  inserted  an  ad- 
vertisement in  the  principal  local  newspaper,  and  sent 
out  a  quantity  of  circulars,  drawing  special  attention  to 
the  principal  reductions.  The  result  exceeded  my  antici- 
pations in  more  ways  than  one.  Not  only  did  I  clear 
most  of  my  out-of-date  goods,  but  ordinary  sales  went 
up  with  a  jump,  and  many  of  the  'sale'  customers  are 
now  regular  visitors  to  my  shop.  At  the  end  of  this 
month  I  shall  repeat  the  experiment,  and  I  am  at  present 
busy  looking  out  for  some  suitable  job  lines,  for,  natur- 
ally. I  have  not  sufficient  old  stock  on  hand  to  make  a 
bold  enough  show.  Now,  sir,  I  think  my  experience  should 
prove  profitable  to  many  of  your  readers.  I  have  often 
profited  by  useful  tips  given  in  your  columns  by  other 
retailers,  and  thought  I  might  show  my  gratitude  by 
passing  on  this  idea,  if  you  will  be  good  enough  to  find 
room  for  it." — The  Publisher  and  Retailer. 


The  selection  of  the  best  editions  is  one  pastime  of 
modern  life.  The  question  is  entirely  one  of  taste  and 
discrimination.  ...  A  man  of  unlimited  purse  and 
cultivated  taste  may  indulge  his  fancy  for  first  editions, 
black  letter  missels  and  extra  illumination  to  excellent 
advantage.  But  money  cannot  buy  him  a  more  practical 
or  sounder  edition  of  Thackeray  or  Dickens  or  Kipling 
than  a  reasonable  expenditure  and  discriminating  selec- 
tion will  place  on  the  library  shelves  of  the  comfortable 
American  home. — Arthur  B.  Maurice,  in  Good  House- 
keeping. 


"MY  LADY  CAPRICE." 
Xmas  Gift  Book  Design.     (William  Briggs.) 

The  basis  of  the  real  book  business  is  the  genuine  love 
of  good  literature  latent  in  every  educated  mind.  Such 
people  as  possess  those  educated  minds  like  to  be  able  to 
go  into  a  well-kept  book  shop  like  that  of  Deckel  or 
Peppley  and  buy  what  they  want  and  see  what  is  new 
and  what  they  may  want  later.  The  giving  up  of  this 
style  of  book-shop  will  mean  a  lowering  of  the  tenor  of 
Hie  book  business  very  materially,  and  if  the  people  are 
far-sighted  they  will  try  to  help  keep  up  the  local  book- 
shops at  the  expense  of  even  paying  a  small  per  cent, 
more  for  the  literature  they  buy. — Frank  Farrington,  in 
Publisher  and  Retailer. 
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Good  Stationery  Advertising 

How  to  Produce  It 

Occasional  Chats 
By  W.  F.  Ralph 

"Every  good  ad.  is  a  rung  in  the  ladder  of  success." 
Just  where  this  little  chunk  of  revised  Solomon  had  its 
origin,  is  more  than  I  can  tell  you.  But  that  doesn't 
matter  very  much  anyway.  The  main  thing  is,  that 
it  is  overflowing  with  sound  horse-sense. 

If  every  good  ad.  is  a  rung  in  the  ladder  of  success 
it  must  be  remembered  that  the  ladder  of  success  is  sky- 
high.  And  while  each  rung  brings  the  climber  nearer  to 
the  top,  the  top  is  so  far  off  that  it  is  only  dimly  seen. 
That's  probably  why  there's  so  much  room  at  the  top. 
People  starting  away  down  on  the  lower  rungs,  climbing 


BOOKS 


WITHDRAWN    FROM    THE    BOOK- 
LOVERS   LIBRARY   TO   CLEAR   AT 

and    25    Cents 


All  the  Popular  Titles  of  the  past  year. 
Come  in  Saturday  and  get  your  supply  of 
reading  matter. 

While  here  ask  for  a  catalogue  and  particu- 
lars  of  the   Library   Service. 

The  Booklovers  Library 

LIMITED 

66   KING   STREET  WEST 


Example  1. 

up  rung  by  rung,  get  discouraged  when  the  top  seems 
as  far  oil'  as  ever.  They  think  they  are  climbing  up  the 
wrong  ladder,  and  so  jump  off. 

But  the  fact  that  the  main  ladder  to  business  success 
is  advertising,  and  that  every  good  ad.  is  a  rung  in  that 
ladder,  has  been  proved  beyond  the  shadow  of  a  doubt. 
It  is  being  proved  to-day,  and  it  will  keep  on  being 
proved,  so  long  as  one  man  has  something  to  sell  to 
another. 

Advertise  Right. 

Look  around  you  for  ample  proof,  close  at  hand. 
Every  community  from  "Greenland's  Icy  Mountains  to 
India's  Coral  Strand"  is  chuck  full  of  proof  that  adver- 
tising- pays — if  it's  conducted  right.  There's  the  rock 
whereon  many  business  toes  are  stubbed,  and  by  which 
a  lot  of  people  are  turned  back,  declaring  that  advertis- 
ing   doesn't    pay    its    cost.      Advertising    must    be    con- 


ducted  right,   and  if  it  isn't,  it   can  hardly  be  expected 
to  even  pay  its  way. 

A  good  ad.  is:  "Proper  copy  in  the  proper  place  at 
the  proper  time — which  is  all  the  time."  Thus  it  is 
divisible  into  three  parts — copy,  medium  and  time. 
Moreover,  this  advertising  trinity  can't  very  well  be 
separated.  The  right,  copy  must  be  in  the  right  medium 
often  enough  to  produce  the  desired  result.  And  I  take 
it  that  the  result  of  advertising  by  progressive  stationers, 
is  not  success  witli  one  line  of  goods,  in  one  season, 
but  success  with  all  lines  at  all  seasons. 

Cumulative  Effects. 

It  is  the  cumulative  effect  of  a  number  of  good  ads. 
which  brings  the  top  of  the  ladder  within  reach.  Ex- 
amples of  the  cumulative  effect  of  good  advertising  are 
Ion nd  in  the  many  things  of  commerce  which  have  come 
to  be  "household  words."  Lots  of  them  come  to  the 
tip  of  the  tongue  at  the  very  thought  of  it.  Without 
mentioning  any  names,  let  me  draw  your  attention  to 
soap,  tea,  cereals,  ink,  medicine — almost  any  article  of 
human  use.  Each  one  of  these  articles  has  one  or  more 
branded  names  which  are  as  well  known  to  you  as  is  the 
name  of  the  street  on  which  your  store  is  built.  Cumu- 
lative  effect  of  a  succession  of  good  ads.  is  the  cause 
of  it.  These  ads.  are  national — yes,  international — ads., 
which  go  to  prove  that  it  is  Avithin  the  province  of  every 
stationer  in  Canada  to  be  as  well  known  in  his  oavii 
town  as  are  the  names  of  the  articles  referred  to,  on 
two    continents. 

No,  if  the  most  conservative  stationer  in  Canada  reads 
this,  he  cannot  successfully  deny  that  advertising  is  the 
ladder  of  business   success — if.  it   is   conducted   properly. 

What  is  Good  Copy? 

What  is  good  copy,  anyway?  A  number  of  the  most 
prominent  advertising  writers  on  the  continent  have 
been  asked  this  question,  and  the  burden  of  the  reply 
is:  "The  kind  which  sells  the  goods."  This  is  an 
ambiguous  reply,  to  say  the  least  of  it.  It  needs  another 
question  what  kind  of  copy  sells  the  goods?  The  answer 
is:  The  kind  of  copy  which  strikes  a  chord  in  the  bosom 
of  the  buyer. 

This  answer  indicates  that  the  successful  ad.-writer 
must  conquer  a  problem  of  no  mean  dimensions.  He  has 
to  know,  to  some  extent,  what  chords  there  are  in  the 
bosom  of  a  legion  of  possible  buyers.  He  has  to  find 
a  means  to  touch  those  chords  and  make  them  vibrate 
enough  to  shake  some  of  the  shekels  out  of  the  buyer's 
pocket.  Lots  of  people  can  do  such  things  instinctively. 
The  main  qualifications  necessary  to  the  purpose  are 
knowing  the  goods — the  uses  to  which  they  may  be  put, 
and  the  kind  of  people  who  use  them. 

Here  is  where  the  thorough-going  stationer  has  the 
drop  on  the  man  who  makes  no  particular  effort  to  un- 
derstand the  ins  and  outs  of  the  trade  and  the  charac- 
teristics of  stationery  buyers.  Such  a  stationer  ought 
to  he  able  to  write  stationery  ads.  of  the  best  kind  pos- 
sible. He  knows  the  goods,  what  they're  for,  and  what 
kind  of  people  use  them. 

Suppose  you  are  advertising  books  of  a  general  na- 
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ture.  You  must  display  the  ad.  in  such  a  manner  that 
the*general  reader  will  be  unconsciously  attracted.  The 
ad.  of  the  Booklover's  Library,  reproduced  here  as  Fig. 
1,  is  an  example  of  book  advertising-,  which  attracts  the 
general  reader's  attention  at  once.  The  prices  are  very 
low  and  probably  few  readers  of  Bookseller  and  Sta- 
tioner could  afford  to  sell  last  year's  popular  fiction  at 
such  a  low  price.  But  this  ad.  shows  a  good  knowledge 
of  the  wants  of  the  general  reader,  particularly  of  the 
fiction  reader.  He  wants  books,  he  wants  a  range  of 
titles  to  choose  from  and  he  doesn't  want  to  pay  too  much 
money.  The  mere  headline  "Books,"  in  fairly  generous 
space,  is  quite  sufficient  to  attract  the  general  reader's 
attention.  The  addition  of  the  price  may  be,  clinches 
his  attention.  If  the  price  in  the  case  before  us  had 
been  $15  and  $25  instead  of  those  numbers  of  cents, 
the  reader  would  be  attracted  all  the  same,  even  if  only 
by  curiosity  to  know  what  books  cost  such  a  price. 
The    mention    of   a    price    within    his    means    causes    him 
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We  are  headquarters  for  all  the  leading 
magazines   both    English,   and   American. 

We  also  carry  a  very  complete  line  of  all 
the  leading  English,  Scotch,  Canadian 
and  American  Newspapers.  Our 
arrangements  are  now  such  to  enable  us 
to  give  you  a  service  second  to  none  in 
Canada. 

When  you  want  something  good  to  read 
drop  in  at 

SWEETS    BOOKSTORE 

Todhunter's  Old  Stand 

Example  2. 

to  read  the  ad.  with  the  idea  of  purchase,  instead  of 
mere  book-loving  curiosity — and  this  is  the  end  desired. 
The  space  used  by  this  ad.  is  generous,  and  is  not 
crowded  into  unreadableness,  as  many  ads.  are.  The 
main   attraction   in   this   case   is   price. 

All  the  Time. 

The  Booklover's  ad.  is  really  a  special  ad.  What 
we  have  been  considering  chiefly  is  "all  the  time"  ad- 
vertising which  creates  the  cumulative  effect  and  makes 
the  advertiser's  name  synonymous  with  the  goods  he 
deals  in.  An  example  of  this  kind  of  advertising  is 
found  in  Sweet's  Bookstore  ad.  (Fig.  2.)  In  this  case 
1  he  talk  is  general,  and  if  kept  up  will  be  bound  to 
produce  the  cumulative  effect  referred  to.  Yet  the  retail 
ad.,  to  be  really  effective,  ought  to  have  a  price  in  it 


somewhere.  The  most  successful  retail  advertisers  on 
this  continent  never  use  newspaper  space  without  putting 

in  a  price.  The  ideal  retail  ad.  is  the  one  which,  while 
hammering'  the  advertiser's  name  and  business  into  (lie 
public  mind,  at  the  same  time  contains  some  induce- 
ment for  immediate  purchase.  Indeed,  immediate  re- 
sults— a  perceptible  flow  of  new  business — should  be 
striven  after  by  every  retail  advertiser,  Tor  by  so  doing 
can  he  the  more  widely  spread  his  name  abroad.  A 
combination  of  talk  about  your  store  in  general  and 
prices  of  some  particular  articles  has  generally  been 
found  a  good  ad. 

Terse  Descriptions. 

It  has  been  found  also,  in  most  retail  businesses,  that 
a  description  in  terse  and  comprehensive  language,  of  the 
goods  offered,  has  materially  helped  sales.  Most  dry 
goods  stores,  for  instance,  never  dream  of  offering  a 
fabric,  or  a  garment,  or  anything  else,  without  a  brief 
description  of  what  it  is  like,  often  accompanied  by  an 
illustration.  This  has  been  found  very  effective.  Why 
not  in  the  stationery  trade?  Suppose  you  want  to 
feature  notepaper.  The  reader's  interest  may  be 
aroused  by  the  display  of  your  ad.,  but  his  interest  may 
disappear  almost  immediately,  unless  there  is  some- 
thing to  follow  it  up.  A  description  of  the  paper,  and 
an  illustration  showing  what  the  box  looks  like,  followed 
by  a  price  which  your  talk  about  the  quality  of  the  paper 
has  been  made  moderate  looking,  will  generally  have 
more  effect  than  a  bare  statement  like:  "Notepaper,  65 
cents   a  box,   at  Browns." 

[As  this  department  is  to  be  continued  regularly  every 
month,  readers  of  Bookseller  and  Stationer  are  invited 
to  send  us  in  samples  of  their  advertising,  whether 
booklet  or  newspaper,  for  criticism  and  suggestion. 
Exceptionally  good  ads.  will  be  reproduced  for  the 
benefit    of   all    our    readers. — Editor.] 
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HOW  DID  YOU  FIGHT? 

How  did  you  fight1? 

Did  you  tackle  that  trouble  that  came  your  way, 
With  a  resolute  heart  and  cheerful? 

Or  hide  your  face  from  the  light  of  clay 
With  a  craven  heart  and  fearful? 

Oh,  a  trouble's  a  ton,  or  a  trouble's  an  ounce — 
Or  a  trouble  is  what  you  make  it; 

And  it  isn't  the  fact  that  you're  hurt  that  counts. 
But  only  how  did  you  take  it? 

You  are  beaten  to  earth? 

Well,  well  what  is  that? 
Come  up  with  a  smiling  face, 

It's  nothing  against  you  to  fall  down  flat, 
But  to  lie  there — that's  disgrace — 

The    harder    you're    thrown,    why,    the    harder    you'll 
bounce, 
Be  proud  of  your  blackened  eye — 

It  isn't  the  fact  that  you're  licked  that  counts — 
It's  how  did  you  fight  and  why? 

And  though  you  be  done  to  death,  what's  that? 

If  you  battled  the  best  you  could, 
If  you  played  your  part  in  the  world  of  men, 

Why — the  critic  will  call  it  good. 
Death  comes  with  a  crawl,  or  he  comes  with  a  pounce, 

And  whether  he's  slow  or  spry — 
It  isn't  the  fact  that  you're  dead  that  counts, 

But  only — how  did  you  die? 
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What  Men  in  the  Trade  are  Doing 


A.  A.  Schiedel,  druggist  and  stationer,  of  Preston, 
Out  ,  has  advertised  his  business  for  sale. 

L.  R.  Burns,  of  Southampton  was  noticed  last  month 
in  Toronto.     He  was  down  on  a  buying  trip. 

E.  J.  Wood,  wall  paper  dealer,  of  Tillsonburg,  On*., 
has  sold  out  to  J.  A.  Trestain,  of  Wardsville. 

N.  B.  Anderson,  druggist  and  stationer,  Bethune, 
Man.,  has  been  succeeded  in  business  by  H.  Gilles. 

R.  Uglow,  of  Uglow  &  Co.,  Kingston,  was  in  New 
York  recently  on  a  combined  business  and  pleasure  trip. 

Ernest  C.  Walker,  manager  of  the  wholesale  depart- 
ment of  the  Methodist  Book  &  Publishing  Co.,  Toronto, 
sailed  for  England  on  November  1,  on  his  annual  buying 
trip. 


MICHAEL  ABRAHAM, 

Bookseller,  New  Liskeard,  Ontario. 

H.  W.  B.  Douglas,  of  the  Douglas  Co.,  Edmonton,  paid 
a  visit  to  the  Toronto  office  of  Bookseller  and  Stationer 
last  month.  Another  visitor  was  J.  G.  Cloke,  of 
Hamilton. 

A.   H.    Cobb,   of   London,   England,    representing  Sir 

Isaac  Pitman   &   Sons   and   several   other  publishers,  has 

been  visiting  Canada,  on  his  way  around  the  world.  He 
was  in  Toronto  a  short  time  ago. 

J.  S.  Copland,  Brockville,  has  taken  in  the  back  sec- 
tion of  his  store,  which  had  been  sub-let  to  another  ten- 
ant, and  now  has  a  fine,  long  store.     The  enlargement  was 


necessary  owing  to  the  increase  of  business.  Mr.  Copland 
specializes  in  books  and  stationery 

,T,.W'lliam  Tyrrell  &  Co.,  Toronto,  report  business  as 
being  quite  as  good  this  year  as  in  any  preceding  one. 
Active  buying  has  not  commenced  as  yet,  but  it  is  ex- 
pected to  begin  almost  any  time  now. 

S.  M.  Lowery,  the  Petrolea  bookseller  and  stationer, 
has  disposed  of  his  business  to  Frank  C.  Fisher.  He 
does  not  intend  to  retire  from  business  activity,  but  will 
look  out  for  an  opening  in  a  larger  field. 

The  book  department  of  the  T.  Eaton  Co.,  Toronto, 
bought  the  book  and  stationery  stock  of  the  defunct 
Poole  Publishing  Co.  The  books  sold  at  about  50  cents 
on  the  dollar,  and  the  stationery  at  25  cents. 

Russell,  Lang  &  Co.,  and  John  A.  Hart  Co.,  Winnipeg, 
are.  both  reported  to  be  making  excellent  window  dis- 
plays this  fall.  The  former  showed  a  window  of 
mechanical  books  lately  that  brought  in  good  results. 

G.  Frankfurter,  Winnipeg,  has  placed  new  plate  glass 
fronts  in  his  store,  giving  it  a  much  more  imposing  ap- 
pearance. Mr.  Frankfurter  does  a  big  business  in  fancy 
goods,  picture  post  cards,  Christmas  cards,  toy  books  and 
paper  novels. 

C.  A.  Caldwell,  representative  of  Dana  Estes  &  Co., 
the  Boston  publishers,  is  spending  a -few  days  in  Toronto 
at  present,  preparatory  to  making  a  Western  trip.  Mr. 
Caldwell  is  a  brother  of  H.  M.  Caldwell,  the  publisher, 
and  his  wife  is  a  Torontonian. 

J.  H.  Scott,  of  the  Scott  Stationery  Co.,  Sydney,  N.S., 
was  noticed  in  Toronto  last  month.  From  there  he  went 
to  New  York  on  a  buying  trip.  It  is  reported  that  Mr. 
Scott  is  building  up  a  nice  little  jobbing  trade  in  general 
lines  of  stationery  in  Cape  Breton. 

J.  E.  O'Farrel,  newsdealer,  143  Queen  west,  Toronto, 
is  doing  a  large  trade  in  British  publications.  He  deals 
in  Old  Country  papers  almost  exclusively,  and  finds  a  big 
demand  for  them,  since  postage  rates  have  been  reduced 
on  British  publications  coming  into  Canada. 

A  person  seldom  enters  McKenna's  bookstore,  To- 
lonto,  without  finding  the  wheels  of  business  in  active 
motion,  but  with  the  approach  of  the  holiday  season  they 
are  beginning  to  move  with  greater  velocity.  The  store 
is  now  constantly  besieged  with  busy  buyers. 

R.  J.  Soden,  Peterboro,  had  a  window  display  last 
month  that  attracted  considerable  attention  in  the  Plate 
Class  City.  He  showed  the  "Roosevelt  Bears,"  using 
posters  and  books  to  good  advantage.  His  sales  are  said 
to  have  been  very  good,  as  a  result  of  the  show. 

S.  B.  Gundy,  manager  of  the  Oxford  University  Press, 
Toronto,  is  back  from  his  hunting  and  fishing  trip  in 
northern  wilds,  looking  hale  and  hearty.  He  is  now  push- 
ing his  "Big  Four,"  viz.,  Joe  Vance.  Alice,  Sadie  and  the 
Prophet.  Joking  aside,  they  make  a  strong  mixed 
quartette. 

Among  the  American  book  travelers  noticed  in  To- 
ronto recently  were  John  Hopkins,  representing  Thomas 
Y.  Crowell  &  Co.,  New  York ;  Harry  Sully,  of  L.  C.  Page 
&  Co.,  Boston;  Thomas  Claget,  of  J.  B.  Lippincott  Co., 
Philadelphia,  and  F.  Shoemaker,  of  the  Penn  Publishing 
Co.,  Philadelphia. 
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Dwight  Terry,  who  has  lately  been  showing  I  he  Berlin 
&  Jones  Co. 's  holiday  line  of  papeteries  in  Chicago,  spent 
his  summer  vacation  this  year  at  "Terrymore  Island," 
Chaffee  Locks,  Ontario.  Mr.  Terry  represents  Berlin  & 
Jones  Co.  in  Eastern  Canada.,  while  Frank  J.  Warner 
covers  Western  Canadian  points. 

Bookseller  and  Stationer's  old  friend,  R.  A.  J.  Little, 
late  of  Oshawa,  writes  that  he  is  now  established  in  busi- 
ness in  Edmonton.  He  has  opened  a  fancy  goods  and 
souvenir  store.  As  yet  he  is  not  carrying  books  or  school 
supplies.  His  store  is  located  in  the  west  end  of  Ed- 
monton and  he  reports  business  very  good. 

C.  B.  Allison,  Picton,  has  enlarged  his  store  almost  two- 
fold and  redecorated  it  in  white.  Several  new  silent 
salesmen  have  been  installed.  While  primarily  a  drug- 
store, Mr.  Allison  carries  books  and  stationery  as  well, 
and  in  the  enlarged  premises  will  be  able  to  give  more  at- 
tention to  these  lines.     Harry  Tobey  is  in  charge. 

A,  A.  Perry  &  Co.,  the  new  booksellers  and  stationers, 
Welland,  have  now  got   their  stock  in  shape  and  are  de- 


an entrance  to  a  new  theatre.  It  is  on  Miss  Tweedie's  re- 
quest that  we  print  the  poem,  "How  Did  You  Fight?" 
in  this  number. 

J.  L.  Riches,  representative  of  the  Kara  Piano  & 
Organ  Co.,  at  Brockville,  Out.,  who  for  over  two  years- 
has  had  his  office  located  in  Copeland's  bookstore,  is 
going  into  the  bookselling  and  stationery  business  him- 
self, in  what  was  formerly  known  as  Allan  Turner's  drug 
store.  The  firm  name  will  be  J.  L.  Riches  &  Co.,  dealers 
in  books,  stationery,  notions,  leather  goods,  fancy  goods, 
etc.  Mr.  Riches  will  still  continue  as  agent  for  the 
Rain  Co. 

Harry  Bamforlh,  manager  of  the  New  York  branch 
office  of  Bamforth  &  Co.,  the  manufacturers  of  picture 
post  cards,  has  been  in  Toronto  recently,  supervising  the 
establishment  of  a  branch  office  for  Canada.  Premises 
have  been  secured  in  the  Mail  Building,  corner  Bay  and 
King  streets,  where  a  large  stock  of  Bamforth 's  lines  will 
be  kept.  Charles  Shaw,  formerly  manager  of  the  London 
branch,  is  to  be  in  charge  and  he  will  be  glad  Id  have 
dealers  call  mi  him   when   visiting  the  cilv. 


The  Bagshaw  Store  at  Portage  la   Prairie,    Advertised  for  Sale. 


veloping  a  nice  business.  They  have  a  bright  store  and 
a  clean  stock  of  books,  stationery  and  wall  paper.  One 
special  feature  is  a  mail-box  placed  in  the  post  card  de- 
partment from  which  the  mail  is  collected  at  regular  in- 
tervals. 

George  Porter,  the  Goderich  bookseller,  who  has  been 
laid  up  for  the  past  six  months  with  rheumatism  at  the 
Dannville  Sanitarium  is  so  far  recovered  as  to  be  ex- 
pected back  in  Goderich  this  month.  The  trade  generally 
sympathize  with  Mr.  Porter  in  his  prolonged  illness. 
During  his  absence  the  store  has  been  in  the  capable 
hands  of  Miss  Goldthorpe. 

Miss  Hattie  Tweedie,  Moncton.  N.B.,  paid  her  annual 
fall  visit  to  the  trade  in  Toronto  in  October,  and,  as 
usual,  came  in  to  see  The  Bookseller  and  Stationer.  She 
reports  that  she  will  shortly  have  to  secure  new  premises 
in  Moncton,  as  her  present  store  is  being  taken   to  form 


C.  W.  Schaffer  and  M.  N.  Weyl,  of  the  Edward  Stern 
Co.,  Philadelphia,  were  visitors  in  Toronto  towards  the 
latter  part  of  October.  The  Stern  Co.  are  large  printers 
and  lithographers.  Latterly  they  have  gone  in  for  pub- 
lishing, their  first  venture  being  "The  Roosevelt  Bears,'* 
by  Seymour  Eaton.  They  have  a  big  project  on  for  next 
spring,  particulars  of  which  will  be  given  later,  while  at 
present  they  are  arranging  with  William  Briggs  for  an 
American  edition  of  "Songs  of  a  Sourdough." 

The  first  of  a  series  of  monthly  dinners,  to  be  given 
this  winter  by  the  Boost  Club,  of  Toronto,  was  held  on 
Tuesday  evening,  October  29,  at  the  Arlington  HoteL. 
King  street  west.  A  fairly  good  attendance  of  members- 
was  present.  The  speakers  of  the  evening  were  Rev.  J. 
1).  Fitzpatrick  and  C.  E.  Haight,  who  both  acquitted 
themselves  to  the  taste  of  the  audience.  The  club  songs 
were    sung    over    many    times    during    the    evening,    with 
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great    enthusiasm.     These   informal   gatherings   are   sure 
to  prove  popular  during  the  winter  months. 

Night  work  is  si  ill  the  order  of  the  day  around  the 
premises  of  the  wholesale  booksellers  and  stationers.  The 
strain   will  probably  last  until  Christmas. 

F.  B.  Bagshaw,  bookseller  and  stationer,  Portage  la 
Prairie,  Manitoba,  intends  giving  up  business  to  enter  the 
legal  profession.  For  some  time  past  he  has  been  study- 
ing law,  and  giving  over  the  charge  of  his  business  to  a 
manager.  Now  he  wishes  to  sell  out.  His  store  is  one  of 
the  most  up-to-date  in  Western  Canada,  and  the  locality 
in  which  it  is  situated  is  very  prosperous.  This  year. 
when    crops   have   been   small,    the   Portage    Plains    have 


The  Fine  St.  John  Warehouse  of 
J.  &  A.  McMillan. 


loomed  up  with  an  average  yield  of  almost  2o  bushels  to 
the  acre,  which  is  about  the  best  showing  in  the  whole 
West.    Here  is  a  good  opportunity  for  some  one. 

L.  B.  Randall,  Port  Hope,  has  removed  from  his  old 
stand  on  the  north  side  of  Walton  street,  to  a  store  on 
the  south  side  of  the  street,  where  he  is  now  settled.  The 
new  place  is  a  wide,  bright  store,  with  an  extra  large 
show  window,  and  Mr.  Randall  considers  that  he  is  better 
situated  than  in  the  old  store.     He  occupies  an  up-stairs 


lloor  as  well,  which  is  devoted  to  wallpaper  and  picture 
framing.  The  interior  of  the  store  has  been  decorated 
in  white.  Its  chief  advantage  lies  in  its  roominess,  due 
to  its  width.  Mr.  Randall's  stock  comprises  books,  sta- 
tionery, fancy  goods  and  wallpaper,  and  his  business  is 
the  second  oldest  in  the  town. 

The  Scantlebury  store,  in  Belleville,  which  was  dam- 
aged by  fire  to  the  extent  of  $21,000  last  month,  is  being 
rapidly  put  into  shape.  The  worst  havoc  was  wrought  in 
the  rear  portion,  and  this  has  been  boarded  up,  pending 
re-construction.  The  front  section  was  not  seriously  in- 
jued  and  is,  we  believe,  now  in  use  once  more.  Mr. 
Scantlebury  was  fortunate  in  not  having  his  import  lines 
in  stock  at  the  time  of  the  fire,  so  that  Christmas  trade 
will  not  be  seriously  interfered  with.  The  insurance  paid 
Mr.  Scantlebury  is  reported  to  have  been  about  $10,000. 
The  trade  will  sympathize  with  him  in  his  loss,  parti- 
cularly when  it  is  known  that  he  is  at  present  not  in  the 
best  of  health. 

N.  L.  Hamly,  Port  Hope,  is  developing  quite  a  large 
business.  He  now  occupies  a  commodious  store  on  Wal- 
ton street,  where  he  carries  a  large  stock  of  china  and 
glassware,  in  addition  to  stationery,  fancy  goods,  books 
and  wall  paper.  The  store  is  decorated  in  white  and  the 
stock  is  tastily  arranged,  giving  a  general  impression  of 
roominess  and  neatness.  New  show  windows  have  just 
been  put  in  place  and  the  displays  in  them  are  attrac- 
tively done.  Mr.  Hamly  started  in  business  in  Port 
Hope  a  few  years  ago,  as  a  printer,  gradually  adding 
new  lines  and  expanding  his  business.  He  still  runs  a 
printing  department  at  the  rear  of  his  store.  He  is  a 
brother  of  J.  W.  Hamly,  of  Picton. 

W.  C.  Williamson,  son  of  William  Wiliamson,  the 
Port  Hope  bookseller,  has  returned  to  the  town  after  an 
absence  of  several  years.  Mr.  Williamson,  jr.,  at  one 
time  operated  a  book  bindery  in  connection  with  his 
father's  business,  and  gained  a  reputation  for  high-class 
binding  that  extended  far  beyond  the  confines  of  Port 
Hope.  For  the  past  few  years,  he  has  held  a  responsible 
position  in  the  bindery  of  the  Correspondence  School  at 
Scranton.  He  gave  up  this  work  last  summer  and  crossed 
to  the  Old  Country,  where  he  spent  six  weeks  in  De 
Coverley's  bindery,  in  London,  acquiring  a  more  intimate 
knowledge  of  Hie  craft.  Mr.  Williamson 'is  at  present 
considering  the  advisability  of  resuming  book  binding  in 
Port  Hope. 

Michael  Abraham,  whose  picture  appea-rs  on  a  pro- 
ceeding page,  and  who  is  one  of  the  leading  merchants  in 
the  New  Ontario  town  of  New  Liskeard,  was  born  in 
Syria  and  came  to  Canada  when  a  boy  to  join  his 
brothers  and  sister  and  a  number  of  friends  who  had  pre- 
viously come  to  Canada.  His  father  owned,  and  the  fam- 
ily still  own,  a  fruit  farm  in  Syria,  on  which  are  grown 
grapes  figs,  apples,  oranges,  peaches,  plums,  olives,  nuts, 
etc.  Mr.  Abraham  says,  "Our  place  is  on  the  leading 
road  between  Jerusalem  and  Damascus,  but  it  is  not  the 
road  St.  Paul  traveled  on  that  occasion  when  he  was 
armed  with  authority  to  proceed  to  Damascus  to  put  to 
death  the  followers  of  Christ.  The  leading  road  then 
traveled  is  about  ten  miles  from  the  present  leading 
road."  Mr.  Abraham  came  to  Temiskaming  in  October, 
seven  years  ago,  and  has  grown  up  with  the  town.  He 
owns  a  valuable  block  on  Armstrong  street,  where  he  is 
carrying  on  a  splendid  book  and  stationery  business.  He 
is  twenty-four  years  of  age ,  well  liked  as  a  citizen, 
straight  forward  in  business  matters,  and  genial  and 
pleasant  in  manner.  Mr.  Abraham  has  important  mining 
interests,  and  is  the  manager  of.  two  companies. 
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Monthly  Trade   Reports 


WINNIPEG. 


Business    Active,    but    Payments    Slow — Retailers    Disin- 
clined to  Buy — College  Business  Good. 

Office  Of   BOOKSELLER   AND  STATIONER, 

511  Unkm  15  .nk  Bldg.,  Winnipeg  ,    Nov.  1,    19  7. 

Retail  business  in  Winnipeg  has  been  very  active  dur- 
ing the  last  two  months.  September  surpassed  all  previ- 
ous records  for  the  same  month,  and  it  is  probable  that 
October  was  also  a  record  breaker.  The  only  complaint 
that  local  retailers  have  to  make  is  of  the  slowness  of 
payments.  Most  of  their  accounts  are  good,  but  all  are 
carrying  large  amounts  on  their  books  which  they  find  it 
hard  to  collect. 

In  the  country  business  is  said  to  be  only  fairly  ac- 
tive. The  commercial  travelers  find  their  customers  with 
good  stocks  on  hand  and  little  disposed  to  buy.  In  fact, 
in  ali  lines  of  business  there  has  been  a  tendency  among 
Western  retailers  to  overstock,  and  this  year  the  folly 
of  this  polia/  has  been  made  abundantly  evident.  As  a 
consequence,  buying  this  fall  is  much  more  cautious  than 
in  previous  years. 

The  opening  of  the  colleges  in  October  meant  big 
business  for  the  stores  catering  to  this  class  of  trade. 
The  number  of  students  in  attendance  at  the  various  col- 
leges included  in  the  University  of  Manitoba,  is  steadily 
increasing  each  year,  and  this  trade  is  becoming  a  very 
important  item. 

R.  J.  Plaskett,  representing  the  Copp,  Clark  Co.,  To- 
ronto, was  in  Winnipeg  to-day  on  his  way  back  to  To- 
ronto from  an  extended  trip  in  the  West.  F.  R.  M. 


TORONTO. 


Trade  Holding  Up  Well — Carbon  Paper  and  Ribbon  Co.'s 
Development — Books  and  Sugar — Personals. 

Office  of  Bookseller  a»d  Stationer, 

10  Front  Street  East,  Toronto, 

November  8   1907 

The  trade  for  the  past  month  has  been  somewhat  be- 
yond expectations,  and  is  not  behind  last  year  in  any 
respect.  People  are  buying  earlier  than  usual,  which  is 
a  great  convenience  to  the  trade.  A  Toronto  retail  dealer 
has  remarked  that  last  year  at  this  time  he  had  but  six 
orders  for  special  Christmas  stationery  at  this  time,  and 
this  year  he  has  upwards  of  40  orders  booked. 

The  Carbon  Paper  &  Ribbon  Co.,  Toronto,  a  few 
months  ago  purchased  the  stencil  manufacturing  depart- 
ment from  the  Canada  Office  Supply  Co.,  Montreal,  which 
they  are  bringing  to  Toronto  to  be  amalgamated  witli 
their  present  business  in  this  city.  This  firm  ship  to  all 
parts  of  the  world,  being  one  of  the  very  few  Canadian 
manufacturers  that  compete  with  the  United  States  upon 
their  own  soil.  The  business  is  but  six  years  old,  and 
has  grown  from  a  very  small  beginning  to  the  largest 
manufacturer  of  their  kind  under  the  British  flag.  They 
expect  to  soon  outgrow  their  present  accommodation. 

The  Harold  A.  Wilson  Co.  are  pushing  the  sale  of 
"Diabolo,"  the  new  game  which  is  proving  so  popular 
across  the  Atlantic. 

Eaton's  window  display  of  Everyman's  Library  last 
month  was  another  evidence  of  the  decadence  of  old-time 


bookselling.      Several  boxes  of  the  books  were  dumped  in 

a  heap  on  I  he  II '  of  a  window,  just  like  so  many  barrels 

of  sugar.  I  suppose  books  can  be  sold  that  way,  but  it 
jars  one  to  see  the  masterpieces  of  great  minds  treated  so 
disrespectfully. 

The  Harold  A.  Wilson  Co.,  Toronto.,  found  trade  rather 
dull  lately,  but  this  is  expected  by  them,  considering  the 
chiss  of  goods  handled.  Their  business  comes  in  periodi- 
cal rushes,  and  in  a  few  weeks  they  expect  to  have  no 
less  than  25  or  more  extra  clerks  hired.  A  new  game, 
called  Satanola,  is  being  handled  by  them.  It  is  of 
French  origin,  and  is  said  to  be  the  craze  in  Europe.  It 
consists  of  two  sticks  with  string  attaching  them  at  the 
ends,  and  a  wooden  spool.  The  object  is  to  keep  the  spool 
on  the  string  while  going  through  various  motions. 

W.  B.  Hart,  bookseller  and  stationer,  of  Perth,  Ont., 
was  a  visitor  in  Toronto  on  November  4th. 

Ryrie  Bros.,  jewelers  and  stationers,  are  now  making 
preparations  for  their  holiday  opening,  which  takes  place 
on  the  Pith  of  this  month.  This  is  rather  soon,  but  is 
done  to  encourage  early  buying.  In  the  stationery  de- 
partment visitors  are  always  met  with  a  refined  and  ex- 
quisite display,  but  Mr.  W.  E.  Coutts  the  manager  of 
this  department,  says  that  they  are  going  to  spread  them- 
selves on  this  occasion,  and  some  exceptionally  fine  dis- 
plays may  be  looked  for. 


MONTREAL. 

Book   Bargains   in   Order — Holiday    Books    Arrive — The 
Leading  Sellers  and  Current  Fiction. 

Office  of  Bookseller  and  Stationer 

232  McGill  Street,  Montreal, 

November  6,  1907 

Just  now  the  general  conditions  of  the  trade  are  con- 
sidered favorable,  with  the  outlook  for  holidays  and 
Christmas  very  good.  At  the  time  of  writing  the  weather 
is  fine  and  St.  Catherine  street  booksellers  are  having  all 
i hey  can  handle  in  the  way  of  business. 

Stock-taking  was  the  order  of  the  day  in  most  book 
Jrtoies  last  month,  and  this  served  to  weed  out  many  un- 
desirable and  slow-selling  titles  which  were  placed  upon 
the  bargain  table.  Bargain  sales  were  advertised  in  the 
daily  papers,  and  in  conjunction  windows  were  used  as 
one  of  the  cheapest  and  most  effective  forms  of  attract- 
ing trade.  Cards  in  the  store  were  wisely  used  to  draw 
attention  to  the  sales. 

The  first  of  this  month  saw  the  arrival  of  many  of 
the  holiday  books.  Initial  displays  and  arrangements 
were  commendable  in  most  stores.  Windows  were 
<.i:inged  frequently,  and  the  new  arrivals  were  pushed 
separately   in   individual   displays  in   many   cases. 

"The  Weavers,"  by  Sir  Gilbert  Parker,  published  by 
Copp,  Clark  Co.,  continues  a  strong  favorite.  "The  Car 
of  Destiny,"  by  C.  N.  &  A.  M.  Williamson,  published  by 
Musson,  promises  to  be  equally  as  popular  as  "The  Prin- 
cess Virginia."  "The  Shuttle,"  another  current  book, 
is  by  Frances  H.  Burnett.  This  book  is  meeting  with 
meat  success.  "The  Fruit  of  the  Tree,"  by  Edith  Whar- 
ton, is  also  in  popular  demand.  "The  Daughter  of  An- 
derson Crow,"  by  Geo.  Barr  MeCutcheon,  is  having  a 
steady  sale.  "Joseph  Vance,"  by  William  de  Morgan, 
is  particularly  good,  as  is  "Satan  Sanderson,"  by  Hallie 
E.  Rives.  "The  Younger  Set,"  by  Robert  W.  Chambers, 
continues  popular,  as  does  "Alice  for  Short,"  by  Wil- 
liam de  Morgan.  Bernard  Shaw's  works  continue  in  de- 
mand. 
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Editorial  Chronicle  S  Comment 


LOOK  UP  THE  ADS. 

The  holiday  season  is  so  fast  approaching  that  if 
booksellers  intend  to  get  orders  filled  before  then  they 
will  have  to  hurry.  For  convenience,  the  dealer  might 
look  over  the  advertising  pages  of  this  issue,  which  con- 
tains a  number  of  ads.  devoted  to  Christmas  and  New 
Year's  lines,  and  we  are  sure  the  host  of  suggestions 
given  will  be  a  great  help  in  deciding  what  to  buy.  Many 
new  things  for  the  holiday  trade  are  being  advertised, 
new  creations  in  Christmas  cards  and  calendars.,  new  sta- 
tionery) new  books  and  several  other  lines. 

BUSY,  NOTWITHSTANDING. 

Although  a  loud  outcry  has  been  lately  made  about 
the  scarcity  or  tightness  of  money  it  does  not  seem  to 
have  any  tendency  to  check  buying  in  the  book,  noveltj 
and  stationery  trade.  The  wholesale  stationers  of  the 
country  are  expecting  a  record-breaking  season.  Buying 
for  the  Christmas  trade  has  started  earlier  I  his  year 
than  it  has  for  a  long  time,  and  this  is  taken  for  a  good 
sign.  Buyers  may  be  seen  at  the  wholesale  houses  in 
goodly  numbers  selecting  their  holiday  lines.  Each  day 
sees  the  trade  growing  brisker,  and  everybody  is  busy. 
Many  of  the  wholesalers  have  been  forced  to  work  nights 
that  they  may  keep  up  with  the  influx  of  orders. 

HARD  TIMES. 

A  man  who  fails  as  a  result  of  a  panic  is  really  the 
victim  of  his  own  over-expansion.  He  has  placed  him- 
self where  the  substantial  in  his  enterprise  is  not  suffici- 
ently strong  to  support  the  superstructure  of  inflation. 
A  lessened  activity  on  the  part  of  the  people  arises  from 
a  condition  of  mind  which  is  the  reverse  of  rational  op- 
timism. Fright  engenders  over-caution,  money  is  with- 
drawn from  circulation,  and  contraction  is  forced  upon 
industries  supported  by  the  greater  consumption  of  mer- 
chandise natural  to  a  hopeful  mental  state  of  the  users. 
A  consumer  who  is  told  that  "times  are  hard"  will 
wonder,  perhaps,  what  "hard  times"  means;  but,  never- 
theless, influenced  by  the  suggestion,  will  not  purchase 
what  he  came  especially  to  town  to  buy.  He  concludes 
that  as  "times  are  hard"  he  will  get  along  without  it. 

WILL  YOU  HELP? 

That  The  Bookseller  and  Stationer  has  many  friends 
who  are  interested  in  the  success  of  the  publication  is 
abundantly  apparent  by  the  numerous  testimonials  on  file. 
And  all  are  willing,  no  doubt,  to  contribute  in  a  certain 


measure  towards  the  progress  of  the  paper  if  they  but 
knew  how.  Well,  there  is  something  that  they  can  all  do, 
which  would  be  a  wonderful  help  to  the  publishers  and 
which  would  keep  up  the  vital  character  of  the  publica- 
tion ;  get  in  line,  everybody,  who  is  interested,  and  re- 
gister your  criticisms.  Tell  us  what  we  are  leaving  out 
(hat  should  be  in,  and  what  we  are  putting  in  that  does 
not  justify  the  space  it  occupies.  We  shall  be  as  glad 
of  your  criticisms  as  of  your  praises.  Or  if  you  haven't 
anything  to  serve  up  in  that  line,  make  some  suggestions. 
Tell  us  what  subjects  would  be  of  interest  to  you  and 
the  other  fellows;  or  ask  us  some  questions.  Just  scribble 
olf  an  informal  note  when  your  mind  is  on  the  subject. 
Tell  us  what  you  think  in  the  most  direct  way.  Say  as 
much  or  as  little  as  you  wish,  and  it  will  be  appreciated 
in  no  small  degree.     "Every  little  bit  helps." 


THE  ASSOCIATION'S  SCHEME. 

The  collection  scheme  outlined  on  another  page  of 
this  issue  merits  the  careful  attention  of  readers.  It  has 
been  tried  and  found  successful  by  several  merchants. 
The  evidence  given  by  four  of  them  is  printed  in  the 
article  referred  to.  Each  one  gives  his  unqualified  ap- 
proval of  the  plan.  We  want  the  booksellers  t'o  try  it. 
Nearly  every  one  of  them  has  his  list  of  bad  debts — 
many  of  them  hopeless.  Why  not  have  a  try  at  collect- 
ing them  by  means  of  the  new  system?  Every  cent  thus 
rescued  will  be  "found"  money. 

The  tightness  of  the  money  market  and  the  difficulty 
of  making  collections  is  very  general,  and  every  reader 
must  recognize  the  need  for  prompt  action.  The  retailer 
has  to  meet  the  demands  of  the  jobber,  and  it  is  impera- 
tive for  him  to  collect  every  cent  he  can  possibly  lay  his 
hands  on.  The  effort  of  the  Booksellers '  and  Stationers' 
Association  to  help  him  out  in  his  need  should  be  appre- 
ciated, at  least,  to  the  extent  of  giving  the  plan  a  fair 
dial. 

WHY  BE  PESSIMISTIC? 
The  tendency  noticeable  particularly  in  Western  Can 
ada  at  the  present  time  to  take  a  pessimistic  view  of 
trade  conditions  is  much  to  be  deprecated.  Even  grantei 
(hat  the  outlook  is  as  bad  as  many  would  have  us  believ; 
(which  we  are  strongly  inclined  to  doubt)  it  will  not  help 
matters  in  the  least  to  adopt  a  going-to-smash-sure  atti- 
tude of  mind.  If  anything  is  needed  to  bring  about  such 
a  condition  it  is  just  this  everlasting  talk  of  trade  de- 
pression.     Merchants    should     take     just     the     oppositj 
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course  and  instead  (if  predicting  blue  ruin,  pick  put  the 
favorable  signs  and  make  the  most  of  them.  The  public 
will  retain  confidence  in  the  solidarity  of  things,  when 
they  hear  the  bright  side  emphasized. 

Booksellers,  especially  in  the  West,  are  said  to  b" 
very  mercurial.  A  spell  of  wet  weather  makes  them  look 
at  the  world  through  blue  glasses,  but  when  fine  days 
succeed  the  rainy  ones,  they  are  exuberantly  elated.  A 
little  evening  up  would  do  them  no  harm.  By  transferring 
some  optimism  into  the  gloomy  days,  they  would  do 
themselves  and  the  trade  in  general  a  good  turn. 

Trade  is  good  in  Canada  and  Ihere  is  no  reason  for 
assuming  that  it  is  going  to  the  dogs  for  a  long-  time  to 
come.  Let  us  make  the  best  of  the  present  and  look 
hopefully  into  the  future,  each  determined  to  do  his  share 
lo  keep  things  livened  up. 

PARCELS  POST  IN  U.  S. 

A  progressive  policy  has  been  outlined  by  Post- 
master-General Meyer,  who  recently  took  charge  of  the 
United  States  Postal  Department.  The  parcels  post 
problem  has  for  years  been  a  fighting  issue  between  the 
retail  merchants  and  the  large  mail  order  house  inter- 
ests, and  in  outlining  a  policy  of  progression,  Mr.  Meyer 
has  shown  a  capacity  to  deal  with  this  problem  in  a 
broad  and  somewhat  novel  manner. 

The  mail  order  people  have  pointed  out  that  they  are 
now  called  upon  to  pay  16  cents  per  pound  on  parcels  de- 
livered within  the  United  States,  while  the  rate  across 
the  seas  to  foreign  countries  has  been  only  12  cents  per 
pound.  Mr.  Meyer  has  admitted  that  a  reform  is  needed, 
and  will  recommend  to  Congress  that  the  domestic  rate 
be  reduced  to  meet  the  foreign  rate,  so  that  12  cents 
will  carry  a  parcel  to  any  point  in  the  States  as  well  as 
to  a  foreign  address.  He  will  further  recommend  that 
the  limit  of  weight  for  such  parcels  be  increased  from  4 
to  11  pounds,  that  local  parcels  posts  equipped  with 
wagons  or  automobiles  be  established  in  cities  where  the 
free  delivery  system  prevails,  and  that  a  special  parcels 
post  system  with  an  extremely  low  charge  for  service  be 
established  in  connection  with  the  rural  free  delivery. 
Mr.  Meyer  says: 

"If  my  recommendations  are  adopted,  it  will  cost 
twelve  cents  a  pound  for  the  mail  order  house  to  send 
parcels  to  the  rural  delivery  patron  from  any  city  post 
office,  while  for  delivery  from  the  distributing  office  of 
the  rural  route,  or  if  mailed  by  a  patron  of  any  rural 
route  for  delivery  to  a  patron  on  the  same  route,  or  at 
the  distributing  office  of  said  route,  the  charge  will  be 
but  five  cents  for  the  first  pound  and  two  cents  for  each 
additional  pound,  up  to  eleven  pounds,  or  25  cents  for  a 
package  weighing  eleven  pounds.  I  will  also  recommend 
a  postal  savings  bank  system  and  the  adoption  of  postal 
notes." 

This  is  certainly  a  novel  solution  of  the  problem. 
Concessions  are  made  to  the  retail  merchants,  as  well  as 
to  the  catalogue  houses,  and  if  the  retailers  adopt 
modern  advertising  and  business  methods,  it  is  probable 


that  they  can  retain  the  advantage  given  the  local  dealer 
of  a  specially  low  rate  for  short  distance  parcels.  The 
members  of  retail  associations,  however,  are  suspicious 
of  the  present  proposal,  ami  are  not  giving  it  a  cordial 
support.  If  there  is  a  mailed  fist  behind  the  gloved  hand, 
its  presence  has  not  yet  been  shown,  but  fears  are  ex- 
pressed that  the  special  rales  given  local  retailers  are 
likely  to  be  of  short  duration,  the  mail  order  houses 
being  willing  to  allow  this  concession  to  be  made  to  dis- 
arm the  opposition  of  the  retail  merchants,  their  inten- 
tion being  to  come  forward  at  the  last  moment  with  an 
amendment  providing  that  the  reduced  rate  apply  on  all 
domestic  matter. 

In  the  light  of  past  experience  it  will  be  well  for  the 
retailers  of  the  United  States  to  be  on  their  guard 
against  the  sharp  tricks  of  the  mail  order  people,  but  it 
must  be  generally  admitted  that,  if  left  unchanged,  the 
recommendation  of  Postmaster-General  Meyer  is  an  in- 
telligent effort  to  solve  the  problem  of  an  improved  par- 
cels post  system,  the  details  being  fair  to  both  retailers 
and  mail  order  merchants. 

WHY  WE  MERIT  SUPPORT. 

It  is  not  always  the  direct  results,  which  count,  in 
estimating  the  value  of  an  advertisement  in  such  a  paper 
as  The  Bookseller  and  Stationer.  True,  it  is  that  direct 
results  are  important,  but  they  should  not  obscure  ah 
advertiser's  judgment  of  the  merits  of  the  paper.  Irre- 
spective of  the  business  that  may  come  to  him  directly 
from  readers  answering  his  advertisement,  he  ought  to 
consider  the  general  benefit  to  the  trade  which  a  well- 
conducted  trade  paper  does. 

If  it  can  be  shown  that  a  trade  paper  is  benefiting  the 
retail  trade  in  any  way,  by  educating  its  readers,  by 
showing  them  new  ways  of  selling  goods,  by  fighting  for 
improved  conditions,  by  strengthening  the  trade  gener- 
ally, then  that  trade  paper  undoubtedly  merits  the  sup- 
port of  the  wholesaler  and  jobber.  The  work  of  better- 
ing trade  conditions  and  increasing-  the  selling  power  of 
the  retailer,  is  of  importance  to  the  wholesaler,  and  that 
work  demands  recognition. 

Suppose  a  reader  of  The  Bookseller  and  Stationer 
comes  across  an  article,  which  gives  him  an  entirely  new 
and  helpful  view  of  a  business  problem,  and  suppose  he 
makes  use  of  this  article  to  the  advancement  of  his  busi- 
ness. It  may  be  that  it  leads  him  to  open  up  a  new  de- 
partment. To  equip  this  department  he  must  needs  buy 
goods.  Though  the  wholesaler  from  whom  he  buys  may 
never  know  it,  yet  undoubtedly  it  was  the  trade  paper 
that  brought  about  this  result. 

A  trade  paper,  such  as  The  Bookseller  and  Stationer, 
would  never  succeed  unless  it  aimed  to  help  the  retailer 
by  suggestion  and  advice.  This  is  a  legitimate  and  neces- 
sary work  and  even  though  advertisers  may  be  disap- 
pointed in  direct  returns,  yet  they  should  console  them- 
selves in  the  knowledge  that  they  are  helping  to  support 
an  institution  that  is  working  hard  to  improve  trade  con- 
ditions and  increase  the  volume  of  business. 
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SOME  NEW  FALL  BOOKS 


FICTION 

Clementina's  Highwayman.  By  Robert  Neil- 
soii  Stephens.  With  six  illustrations  by  Ade- 
laide  Everhart    1-50 

"As  good  as  his  best,  and  that  is  high 
praise." — Boston  Herald. 

The  Red  Feathers.  By  Theodore  Roberts.  Illus- 
trated by  Charles  Livingston  Bull 1.50 

"Exceedingly  well  written — full  of  vivid  im- 
agery."— Chicago  Tribune. 

Mystery  Island.  By  Edward  H.  Hurst.  With 
colored  frontispiece  by  Griswald  Tyng 1.50 

"Similar  in  theme,  just  as  interesting  and 
more  modern  than  'Wings  of  the  Morning.'  " 
— New  York  Times- 

Hester   of  the  Hills.     By   Grover   Clay.     With 

colored  frontispiece  by  Griswald  Tyng 1.50 

"A  strong  novel  which  attacks  the  doctrine 
of  heredity." — Pittsburg  Despatch. 

The  Sorceress  of  Rome.  By  Nathan  Gallizier. 
with   colored  illustrations  by   The   Kinneys. .   1.50 

The  second  book  in  his  trilogy  of  Mediaeval 
Italy. 

ON  NATURE  AND  ANIMAL  LIFE 

Haunters  of  the  Silences.  By  Charles  G.  D. 
Roberts.  With  62  illustrations,  4  in  full  color. 
by   Charles    Livingston   Bull 2.00 

"We    swear    by    the     whole     book." — New 
York  Sun. 
Tenants  of  the  Trees.     By   Clarence  Hawkes. 
With  24  illustrations,    4    in   color,  by  Louis 
Rhead   !-50 

"Notable    for   its   simplicity    and    truth. "- 
Philadelphia  Press. 

BOOKS  OF  LIVING  VERSE 

Complete  Poems.  By  Charles  G.  D.  Roberts. 
with    new    portrait    frontispiece 2.00 

The  Rubaiyat  of  Omar  Khayyam.  Five  ver- 
sions. Nathan  Haskell  Bole  Edition.  With 
12     colored     plates     by     Blanche     McManus. 

Boxed    I-00 

Same.     Ooze  Leather    1-50 

The  Golden  Treasury  of  American  Songs  and 
Lyrics.  By  Frederic  Lawrence  Knowles. 
New  limp  leather  edition.     Boxed    1.50 

OF  HISTORIC  INTEREST 

Old  New  England  Inns.  By  Mary  Caroline 
Crawford.  The  new  volume  in  the  "Little 
Pilgrimages  Series,"  uniform  with  "Among 
English  Inns."  Illustrated  with  many  rare 
prints  and  photographs    2.00 


Finely  Illustrated  Books 


ON  ART  SUBJECTS 

Portraits  and  Portrait  Painting.  By  Estelle 
M.  Hurll,  author  of  "The  Madonna  in  Art," 
etc.  Illustrated  with  48  reproductions  in 
duogravure.      Boxed    2 .  50 

In  the  Art  Galleries  of  Europe  Series.     Uniform  with 
"The  Art  of  the  Louvre,"  etc. 

The  Art  of  the  Prado.  By  C.  S.  Ricketts. 
Octavo.  Profusely  illustrated  with  full-page 
plates  in  duogravure.  Boxed.  Net,  postage 
extra    2 .  00 

FOR  TRAVEL  LOVERS 

Castles  and  Chateaux  of  Old  Navarre.  By 
Francis  Miltoun,  author  of  "Castles  and  Cha- 
teaux of  Old  Touraine. "  With  eight  colored 
plates  and  upwards  of  fifty  other  illustra- 
tions by  Blanche  McManus.     Boxed   3.00 

Castles  and  Keeps  of  Scotland.  By  Frank  Roy 
Fraprie,  author  of  "Among  Bavarian  Inns," 
etc.  With  many  illustrations  in  color  and 
duogravure  from  photographs.     Boxed    3.00 

Mexico  and  Her  People  of  To-day..  The  Cus- 
toms, Characteristics,  Amusements,  History 
and  Advancement  of  the  Mexicans,  and  the 
Development  and  Resources  of  Their  Coun- 
try. By  Nevin  O.  Winter.  Illustrated  from 
numerous  photographs  taken  by  the  author. 
Boxed    3 .  00 

Turkey  and  the  Turks.  The  Lands,  the  Peoples, 
and  the  Institutions  of  the  Ottoman  Empire. 
By  W.  S.  Monroe.  Fully  illustrated  from 
carefully   selected    photographs.      Boxed 3.00 

A  Woman's  Journey  Through  the  Philippines. 
By  Florence  Kimball  Russell.  Illustrated 
from  very  many  interesting  photographs 
taken   by   the   author.     Boxed    2.50 

The  Umbrian  Cities  of  Italy.  Vol.  I.  Assisi 
and  Orvieto.  Vol.  II.  Perugia  and  Smaller 
Towns.  By  J.  W.  and  A.  M.  Oruickshank. 
With  eighty  full-page  illustrations.  Two  vol- 
umes.    Boxed    3.00 

The  Automobilist  Abroad.  A  Record  of  Hun- 
dreds of  Miles  of  Motor  Touring  Through 
Great  Britain  and  Europe.  By  Francis  Mil- 
toun. With  50  illustrations  and  minor  de- 
corations by  Blanche  McManus.  Boxed.  Net, 
postage   extra    3 .  00 

The  Italian  Lakes.  By  W.  D.  McCracken,  author 
of  "The  Fair  Land  Tyrol,"  etc.  With  40  il- 
lustrations in  duogravure  from  photographs 
taken  bv  the  author   2.00 


L  C.  PAGE  &  COMPANY,  Publishers,  BOSTON 

Send  (or  our  complete  catalogue  and  list  o(  new  books  for  young  people.  We  solicit  your  holiday  order  either  direct  or  thru  your  jobber. 
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News  of  the  Book  World 


BEST  SELLING  BOOKS. 

As  was  to  be  expected,  "The  Weavers,"  by  Sir  Gil- 
bert Parker,  immediately  upon  publication,  took  place 
in  the  favor  of  the  Canadian  public.  It  also  led  in 
England.  Following  closely  comes  "The  Younger  Set," 
by  R.  W.  Chambers,  which  has  enjoyed  an  exceptionally 
!>ood  sale  in  Canada.  "The  Car  of  Destiny"  and  "The 
Shuttle,"  make  their  appearance  in  the  list  for  the  first 
time  and  will  doubtless  move  up  as  they  become  better 
known. 

Canadian  Summary. 

1.  Weavers.     By  Gilbert  Parker. 

2.  Younger  Set.     By  R.  W.  Chambers. 

3.  Satan  Sanderson.     By  H.  E.  Rives. 

4.  Daughter  of  Anderson  Crow.     By  G.  B.  McCutcheon. 

5.  Brass  Bowl.     By  Joseph  Vance. 

6.  Car  of  Destiny/   By  C.  N.  &  A.  M.  Williamson. 
6.  Shuttle.     By  F.  H.  Burnett. 

United   States   Summary. 

1.  The  Younger  Set.  By  R.  W.  Chambers. 

2.  Satan   Sanderson.  By  H.   E.  Rives. 

3.  The    Daughter    of  Anderson    Crow.      By    G.    B.     Mc- 
Cutcheon. 

4.  The  Lady  of  the  Decoration.     By  Frances  Little. 
•").     The  Weavers.     By  Sir  Gilbert   Parker. 

G.     The  Traitor.     By  Thomas  Dixon. 

English  Summary. 

1 .  Weavers.     By  Gilbert  Parker. 

2.  Fair  Margaret.     By  Rider  Haggard. 
:?.     Kate  Meredith.     By  Cutcliffe  Hyne. 

4.  Robert  Thorne.     By  Shan  F.  Bullock. 

5.  In  Wildest  Africa.     By  C.  G.  Schillings. 

(j.     An   Artist's   Reminiscences.    Bv   Waller   Crane. 


CANADIAN  NOTES. 

The  Oxford  University  Press  have  brought  out  the 
Rev.  W.  J.  Dawson's  powerful  new  novel,  "A  Prophet 
in  Babylon,"  a  story  of  social  service.  Mr.  Dawson  is 
an  eminent  Congregational  preacher,  who  came  In 
America  about  a  year  ago  to  accept  a  professorship  in  a 
theological  seminary.  To  readers  he  is  probably  better 
known  as  the  author  of  "The  Makers  of  English  Fic- 
tion." and  "The  Makers  of  English  Poetry,"  both  books 
of  splendid  scope.  Lately  he  has  been  conducting  ser- 
vices in  Winnipeg,  where  he  was  the  guest  of  "Ralph 
Connor."  Winnipeg  booksellers  sold  many  copies  of  his 
new  book. 

The  new  Christmas  book,  by  Rev.  R,  E.  Knowles,  of 
Gait,  which  Henry  Frowde  is  publishing,  is  entitled 
"Down  at  Shanty  Bay."  It  is  very  handsomely  printed 
and  illustrated,  and  at  $1.00  makes  an  attractive  gift 
book. 

"The  Search  for  the  Western  Sea"  is  the  title  of  an 
historical  work  by  Lawrence  J.  Burpee,  of  Ottawa,  which 
the  Musson  Book  Co.  are  bringing  out  in  an  elaborate 
Canadian  edition  to  retail  at  $5.00.  The  book  is  fully 
illustrated.      Mr.    Burpee    is    one    of    Canada's   foremost 


literary  men,  and  his  new  book  will  be  received  with  in- 
terest. 

Miss  Ellen  M.  Knox,  principal  of  Havergal  College, 
Toronto,  has  written  "Bible  Lessons  for  Schools,"  tak- 
ing up  the  book  of  Genesis.  The  lessons  are  twenty-six 
in  number,  each  containing  the  story  of  one  or  more 
chapters  of  Genesis,  together  with  the  moral  and  spiritual 
truths  most  clearly  to  be  deduced  from  them.  The  Mac- 
millan  Co.  are  the  publishers. 

In  conjunction  with  John  Murray,  of  London,  the 
Musson  Book  Co.  are  publishing  "Speeches  and  De- 
spatches Relating  to  the  Canadian  Constitution,"  by 
Egerton  and  Grant.  This  is  a  valuable  contribution  to 
Canadian  constitutional  history. 

Canadian   boys   will   welcome   Herbert   Strang's   latest 


ILLUSTRATION  FROM  "THE  RED      FEATHERS," 
By  Theodore  Roberts.     ( L.  C.  Page  &  Co.) 

boy's  book,  "Rob  the  Ranger,"  because  it  has  to  do  with 
this  country.  Its  sub-title  is  " A  Story  of  the  Fight  for 
Canada."  and  the  reader  follows  the  adventures  of  the 
hero  with  all  the  keener  interest  because  it  deals  with 
our  own  land.  The  Musson  Book  Co.  are  handling  the 
book  in  Canada. 

A  handsome  book  on  "Canada"  has  been  added  to 
the  "Romance  of  the  Empire"  series,  handled  in  this 
country  by  the  Copp,  Clark  Co.  It  is  the  work  of  Beccles 
Wilson,  a  Canadian  author,  who  lias  already  won  fame  by 
a  history  of  the  Hudson 's  Bay  Company.  The  illustra- 
lions,  exquisitely  reproduced  in  color,  are  by  Henry 
Sandham,  also  a  Canadian,  who  has  made  a  considerable 
success  as  an  artist   in  England.     ($2.00). 

The  Copp,  Clark  Co.  last  week  published  "The  Con- 
spirators," by  E.  P.  Oppenheim,  "Thou  Fool,"  by  J.  J. 
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Bell,    and    "Quicksands."    a    temperance   story,   by   J.    A. 
Steuart. 

"The  Shuttle,"  by  Frances  Hodgson  Burnett,  is  re- 
ported by  the  publishers,  the  Copp,  Clark  Co.,  to  be  in 
srood  demand  and  a  second  edition  lias  been  called  for. 


CAPTAIN  F.  S.  BRERETON, 
The  Writer  of  Boys'  Stories. 

Captain  F.  S.  Brereton,  the  writer  of  boys'  books, 
was  a  visitor  to  Canada  last  month.  It  is  understood 
that  he  came  out  to  see  Quebec,  in  order  to  gather  local 
color  for  his  next  book.  Captain  Brereton  acted  as  a 
scout  in  the  South  African  War,  and  went  through  many 
exciting  experiences.  lie  has  now  retired  from  the  army 
and  devotes  himself  to  writing,  producing  on  an  average 
two  books  a  year. 

The  first  edition  of  "The  Weavers,"  by  Sir  Gilbert 
Parker,  is  completely  exhausted,  and  the  Copp,  Clark  Co. 
are  now  busy  getting  out  a  second  edition.  A  new  edi- 
tion of  "The  Woman  of  Babylon,"  by  Joseph  Hocking, 
has  also  been  required. 

One  of  the  choicest  of  this  season's  juveniles  is  un- 
doubtedly "The  Rhyme  of  a  Run,"  which  the  Copp, 
Clark  Co.  are  handling  in  this  country.  It  is  printed  on 
dark  grey  paper,  and  the  illustrations  are  pasted  in.  The 
latter  are  handsome  examples  of  color  work,  and  are  the 
work  of  Florence  Harrison,  an  artist  of  note. 

"Jones,  of  the  64th/'  and  "With  Wolseley  to 
Kumassi, "  by  F.  S.  Brereton,  are  the  two  boys'  books, 
which  the  Copp,  Clark  Co.  arc  pushing  this  season.  Capt. 
Brereton  is  acknowledged  to  be  a  prince  of  story  tellers, 
and  these  two  books  are  bound  to  prove  popular  among 
the  boys. 

The  Copp,  Clark  Co.,  have  arranged  to  supply  the 
Canadian  market  with  two  series  of  gift  books,  of  more 
than  passing  interest.  The  first,  "Masterpieces  in 
Color"  series,  consists  of  twelve  handsome  little  volumes, 
each  dealing  with  an  artist  and  containing  reproductions 
in  color  of  his  best  work.  Retailing  at  50  cents,  these 
books  are  remarkable  value.  The  other  series,  "The 
Great  Operas,"  consists  of  ten  volumes,  each  describing 
an  opera.     These  retail  at  35  cents. 

The  new  Henry  van  Dyke  book,  which  the  Copp, 
Clark  Co.  have  just   brought  out,  is  called  "Days  Off." 


It  is  uniform  in  binding  with  his  earlier  books,  "The 
Ruling  Passion,"  "The  Blue  Flower,"  etc.  The  Copp, 
Clark  Co.  also  have  a  handsome  leather-bound  edition 
of  his  "Little  Rivers,"  retailing  at  $1.00. 

The  Macmillan  Co.  began  the  publication  in  Septem- 
ber of  a  new  pocket  edition  of  the  prose  works  of  Rud- 
yard  Kipling.  They  are  being  issued  in  leather  binding 
only,  and  special  cover  designs  have  been  prepared  by 
A.  A.  Turbayne.  Eighteen  volumes  will  comprise  the 
series. 

Professor  John  Watson,  of  Queen's  University,  is  t he 
author  of  a  series  of  Lectures  on  "The  Philosophical 
Basis  of  Religion,"  which  is  to  be  published  shortly  by 
the  Macmillan  Company.  While  these  lectures  neces- 
sarily contain  a  certain  amount  of  philosophical  exposi- 
tion, they  are  as  untechnical  as  possible,  the  author's  aim 
having  been  to  make  a  popular  statement  of  the  phil- 
osophy of  religion. 

The  Copp,  Clark  Company,  Toronto,  announce  that 
arrangements  have  been  made  witli  the  Saalfield  Pub- 
lishing Company,  to  handle  the  Canadian  edition  of 
"Teddy  Bears,"  by  Adah  Louise  Sutton.  This  book  has 
had  a  phenomenal  sale  throughout  the  United  States, 
reaching  several  large  editions.  The  story  is  cleverly 
illustrated  in  colors.  The  literary  reviewer  says:  "As  a 
writer  of  winsome  character,  fascinating  dialogue,  and 
quaint  fairy  stories,  Miss  Sutton  has  no  equal.  She  seems 
to  take  the  child  on  her  lap  by  the  fireside  and  there  un- 
fold a  story  of  'once  upon  a  time'  that  carries  with  it 
affection  and  pleasure."  This  handsome  juvenile  is  pro- 
fusely illustrated  in  colors  and  black  'and  white. 

"Alice's  Adventures  in  Wonderland,"  by  Lewis  Car- 
roll, is  one  of  the  Macmillan  Co. 's  new  juvenile  copy- 
rights in  Every  Boys'  and  Girls'  Series.  It  is  beauti- 
fully illustrated  in   color.     Cloth,  75  cents. 


CHARLES   E   HUDSON, 
Author  of  "The  Crimson  Conquest."     (Musson). 

Note  should  be  made  of  Jack  London's  "Love  of 
Life,"  which  the  Macmillan  Co.,  of  Canada,  are  issuing. 
This  is  Mr.  London's  latest  work. 

"Comrade  John,"  the  new  novel  on  which  Samuel 
Merwin  and  Webster  have  collaborated,  is  the  story  of  a 
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religious  fakir — a  palpably  close  composite  portrait  of 
Elbert  Hubbard  and  Elisha  Dowie.  The  name  of  the 
settlement  where  the  scene  is  laid — Beechcroft — will  at 
once  suggest  East  Aurora.  It  is  a  thriller,  and  very 
amusing  to  boot.  The  Macmillan  Co.,  of  Canada,  pub- 
lish a  Canadian  edition  at  $1.25. 

The  Macmillan  Co.,  of  Canada,  announce  a  new  series 
of  books  for  boys  and  girls,  "Peeps  at  Many  Lands," 
with  twelve  full-page  illustrations  in  color  in  each  vol- 
ume. Each  book  is  written  in  simple  and  interesting 
style  and  nowhere  smacks  of  the  geographical  text-book. 
So  far,  Fiance,  Holland,  India,  Italy,  Japan  and  Scot- 
land, have  been  issued.     Each  volume  60  cents  net. 

A  Canadian  edition  of  Sir  Isaac  Pitman  &  Sons' 
"The  "World's  Commercial  Products,"  of  which  a  notice 
appeared  in  the  last  issue  of  Bookseller  and  Stationer,  is 
published  by  Morang  &  Co.,  Toronto,  to  whom  all  orders 
for  the  Dominion  should  be  sent. 

The  Westminster  Co.  have  had  some  trouble  lately 
with  pirated  editions  of  some  of  Ralph  Connor's  books, 
which  have  found  their  way  into  the  country.  They 
wish  it  to  be  distinctly  understood  that  they  will  use 
every  means  in  their  power  to  prevent  such  importations 
and  infringement  of  copyright. 

"God's  Message  to  the  Human  Soul,"  is  the  title  of 
Ian  Maclaren's  last  religious  work.  It  is  published  in 
Canada  by  the  Oxford  University  Press.  Another  reli- 
gious volume  is  "Christ's  Service  of  Love,"  a  book  of 
sermons  on  the  sacrament  by  Rev.  Hugh  Black.  Botli 
retail  at  $1.25. 

One  of  the  choicest  novelty  gift  books  this  year  is  an 
edition  of  "Hiawatha's  Wooing,"  printed  on  imitation 
birch-bark,  and  bound  with  a  leather  cord.  The  book  is 
neatly  boxed.     Musson  Book  Co.  are  the  publishers. 

"New  Canada  and  the  New  Canadians"  is  a  new 
guide-book  to  Western  Canada  by  Angus  Kennedy,  with 
an  introduction  by  Lord  Strathcona.  The  volume  con- 
tains many  illustrations,   of  which   several   are   in   color. 


carry  a  stock  of  their  leading  publications.  Among  their 
recent  books  are  "A  Horse's  Tale,"  by  Mark  Twain; 
"Last  Days  A 'Fishing,"  by  Eben  Holden,  and  "The 
Settler,"  a  story  of  Manitoba,  by  Hermann  Whittaker. 
"Pigs  is   Pigs,"   that    inimitable   little  story  by   Ellis 


RANDALL   PARRISH, 
Author  of  "Beth  Norvell. "      (William  Briggs). 

It  will  be  found  of  value  to  Eastern  Canadians,  who  in- 
tend migrating  to  the  West.  The  Musson  Book  Co.  have 
the  Canadian  market. 

The  Musson  Book  Co.,  Toronto,  have  been  appointed 
Canadian  agents  for  Harper  &  Bros.,  New  York,  and  will 


GEO.   BARK   McCUTCHEON, 

Author   of   "The    Daughter   of   Anderson    Crow."      (Win. 
Briggs.) 

Parker  Butler,  is  still  selling  in  Canada.  The  Musson 
Book  Co.  report  that  they  have  now  disposed  of  close  on 
20,000  copies  of  the  book. 

"The  Oxford  Book  of  French  Verse"  (13th-19th 
century),  chosen  by  St.  John  Lucas,  will  be  published 
early  in  November.  This  anthology,  which  is  similar  in 
form  to  A.  T.  Quiller  Couch's  "Oxford  Book  of  English 
Verse,"  is  dedicated  to  the  memory  of  Professor  York 
Powell.  It  contains  317  poems,  many  of  them  copyright : 
the  latest  in  the  collection  is  the  work  of  Paul  Verlaine, 
and  none  is  by  any  living  author.  The  editor  has  written 
a  long  critical  introduction  on  French  verse,  and  has  con- 
tributed biographical  and  other  notes. 

The  latest  addition  to  the  Macmillan  series  of  illus- 
trated color  books  is  "The  Riviera,"  painted  and  de- 
scribed by  William  Scott.  The  text  deals  in  a  pleasant 
and  intimate  fashion  not  only  with  the  scenery  of  the 
Mediterranean  shore,  but  also  with  the  people  and  cus- 
toms of  the  south  of  France  and  the  bordering  territory 
of  Italy.  The  volume  owes  much  of  its  attractiveness, 
however,  to  the  illustrations,  of  which  there  are  nearly  a 
hundred  all  together,  most  of  them  in  color.  Mr.  Scott 
is  an  artist  of  admirable  gifts,  and  the  reproduction  o£ 
his  pictures  is  all  that  earlier  books  in  the  series  have 
given  a  right  to  expect. 

Henry  Frowde,  Oxford  University  Press,  announces 
the  publication  of  "The  Mediator,"  by  Edward  A. 
Steiner,  author  of  "On  the  Trail  of  the  Emigrant."  It 
is  a  story  of  a  Russian  Jew,  who  crosses  to  the  United 
States,  becomes  converted  to  Christianity  and  does  an 
important  work  among  the  Jews  there. 

Margaret  E.  Sangster's  Christmas  book  this  year  is 
entitled  "The  Queenly  Mother."  Like  "Fairest  Girl- 
hood" and  "Winsome  Womanhood, "  it  is  beautifully 
printed,  illustrated,  bound  and  boxed,  and  will  prove  an 

(Continued   on  page   60.) 
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Books  of  the  Month 


VALUE   OF   SINCERITY    AND    CHARACTER,    THE. 
Compiled  by  Mary  M.  Barrows.     New  York  and  Bos- 


Gift   Books. 

FROM  GRETNA  GREEN  TO  LAND'S  END.  By  Kath- 
arine Lee  Bates.  Illustrated  from  photographs.  New 
York  :  Thomas  Y.  Crowell  &  Co.  Cloth,  $2.00  net.  A 
literary  journey  in  England,  wherein  the  author 
takes  us  to  various  historic  places  and  tells  of  their 
connection  with  tradition  and  written  word.  A  good 
book  for  a  stay-at-home  traveler. 


MEXICO  AND 
HER- PEOPLE 
•OF  TO-DAY- 


BYN.O.WINTER. 


MEXICO  AND  HER  PEOPLE  OF  TO-DAY.  By  Nevin 
0.  Winter';  Boston:  L.  C.  Page  &  Co.  Cloth,  illus- 
trated, boxed.  Presenting  in  readable  form,  reliable 
information  concerning  the  customs  and  character- 
istics of  the  people  of  Mexico,  as  well  as  the  great 
natural  resources  of  the  country  and  their  present 
state  of  development,  or  lack  of  development. 

ART  OF  THE  PRADO.  By  C.  S.  Ricketts.  Boston :  L. 
C.  Page  &  Co.  Cloth,  illustrated.  $12.00  net.  A  sur- 
vey of  the  contents  of  the  art  gallery  in  the  Prado 
Museum,  which  contains  a  collection  estimated  at 
about  2.000  paintings  Many  of  these  are  admirably 
reproduced.      Another   handsome    gift-book. 

A1TOMOBILIST  ABROAD,  THE.     Bv  Francis  Milt  am. 


From   the   "Art    of   the    Prado." 

Illustrated  by  Blanche  McManus.  Cloth,  $3.00  net. 
An  extremely  handsome  piece  of  book-making,  splen- 
didly illustrated  and  giving  in  entertaining  fashion 
an  account  of  motor  tours  through  Europe. 


From  "The  Automobilist  Abroad." 

ton:  H.  M.  Caldwell  Co.  Cloth,  $1.50.  The  selec- 
tions have  been  made  with  great  care  and  each  will 
prove  of  service  in  these  days  when  Sincerity  is  often 
lacking  and  Character  is  not  always  of  the  highest 
standard.  Colonel  Thomas  Wentworth  Higginson, 
himself  an  example  of  the  best  qualities  of  sincerity 
and  character,  adds  a  delightful  and  appropriate 
touch  to  the  book  in  his  masterly  introduction.  The 
volume  is  printed  in  two  colors  with  special  border 
designs  by  Matthews  and  is  truly  a  Gift  Book  of 
Value. 

PORTRAITS  AND  PORTRAIT  PAINTING.  By  Estelle 
M.  Hurll.  Boston:  L.  C.  Page  &  Co.  Cloth,  boxed, 
$2.50.  A  brief  survey  of  portrait  painting  from  the 
Middle  Ages  to  the  present  day.  showing  what  has 
been  contributed  to  the  art  by  each  age  and  by  each 
nationality.  Many  handsome  illustrations  add  to  the 
interest  of  the  book. 


From  "Portraits  and  Portrait  Painting." 

CHRISTMAS  ANTHOLOGY,  A.  Carols  and  Poems,  Old 
and  New.  New  York:  Thomas  Y.  Crowell  &  Co. 
Cloth,  50  cts.  A  selection  of  the  carols  and  poems, 
which  seem  to  breathe  the  true  spirit  of  Christmas. 
A  prettily  bound  volume. 

STORY  OF  INSECT  LIFE,  THE.  W.  P.Westell.  Lon- 
don: Robert  Culley.  Cloth,  5s.  net.  In  this  hand- 
somely illustrated  volume  the  author  has  endeavored 
to  deal  in  an  interesting,  informing  and  popular 
manner  with  the  commoner  species  of  British  insects 
and  to  encourage  the  intelligent  life-study  of  insects 
bv  the  younger  folk. 
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Fiction. 

BETH  NORVELL.    By  Randall  Parrish.    Toronto:  Wil- 
liam Briggs.    Cloth,  $1.25.    Handsome  in  appearance, 

unique  in  plot  conception,  strong  in  continued  inter- 
est, this  new  novel  by  Randall  Parrish  ranks  high 
among  fall  fiction.  The  reader  is  captivated  by  Beth 
Norvell  on  her  first  appearance  just  as  the  hero  was, 
even  though  her  surroundings  were  those  to  which  a 
troupe  of  actors,  traveling  in  the  West,  had  to  ac- 
custom themselves.  The  romance  which  sprang  up 
between  Beth  and  Winston  is  prettily  conceived  and 
brought  to  a  dramatic  crisis  in  a  western  mining 
camp. 


Li£ht-fingered 
Gentry 

DavidC.  rAhAjn  Phillip* 


last  summer,  is  a  bright  little  story  of  a  young 
widow,  who  goes  to  Japan  to  teach  in  a  kindergarten. 
Her  experience  there  lold  in  a  series  of  letters  to  a 
friend  at  homo,  are  cleverly  and  wittily  recorded  and 
through  it  all  runs  a  plaintive  personal  note,  that 
touches  the  hearl  and  brings  the  reader  into  close 
sympathy  with  the  writer. 

COLONEL  FROM  WYOMING.  By  John  Alexander 
Hugh  Cameron.  The  Copp,  Clark  Co.,  Toronto. 
$1.25.  A  new  book  by  a  new  Canadian  author, 
which  will  be  welcomed  as  a  valuable  addition  to  our 
steadily  growing  Canadian  literature.  Its  strong 
points  are  its  descriptions  of  the  early  settlers  in  the 
Maritime  Provinces — their  characteristics  and  mode 
of  life.  The  later  developments  in  mining  and  finance 
also  receive  a  share  of  attention,  and  the  writer  has 
cleverly  exploited  the  coal  areas  for  material.  The 
old  smuggler,  with  his  quaint  yarns,  is  a  fine  piece 
of  characterization,  and  the  chapter  on  nomencla- 
ture is  at  once  amusing  and  informing. 

SHUTTLE,  THE.  By  Frances  Hodgson  Burnett.  The 
Copp,  Clark  Co.,  Toronto.  $1.25.  In  this,  her  latest 
book,    Mrs.    Burnett    has    surpassed    every    previous 


LIGHT-FINGERED  GENTRY.  By  David  Graham 
Phillips.  Toronto:  William  Briggs.  Cloth,  $1.25.  A 
story  of  "high  finance"  among  the  large  insurance 
companies  of  New  York,  exposing  the  means  whereby 
men  and  corporations  prey  upon  and  rob  their  fel- 
lowmen.  A  love  story  runs  through  the  book,  wherein 
a  man  and  his  wife  become  divorced  and  afterwards 
appreciate  each  oilier  as  they  never  did  when  mar- 
ried, and,  of  course,  the  inevitable  result  follows. 
Can  be  recommended  as  a  most  interesting  and  read- 
able book. 

CAR  OF  DESTINY,  THE.  By  C.  N.  and  A.  M.  William- 
son. Toronto :  Musson  Book  Co.  Cloth,  $1.50.  An- 
other motoring  story  by  the  authors  of  "The  Prin- 
cess Passes,,"  this  time  with  the  scene  laid  in 
Spain  at  the  time  of  'King  Alfonso 's  wedding.  The 
hero,  an  exiled  Spanish  nobleman,  falls  in  love  with 
a   young  English  girl,  a  friend  of  the  Princess  Ena. 


In  order  to  prevent  the  Duke  of  Carmona  from  win- 
ning her,  he  pursues  the  Duke  and  the  girl  to  Seville 
in  his  motor  car,  and,  after  many  exciting  adven- 
tures, defeats  the  Duke  and  carries  off  the  girl.  The 
other  characters  and  the  descriptions  are  well 
handled. 
LADY  OF  THE  DECORATION,  THE.  By  Frances 
Little.  Toronto :  The  Musson  Book  Co.  Cloth,  $1.00. 
This  book,  which  held  the  position  of  best  seller  in 
the   United    States    during   four    consecutive    months 
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effort.  In  her  portrayal  of  character  she  has  dis- 
played that  finished  touch  which  is  the  result  of  the 
highest  literary  skill.  Her  heroine,  Bettina  Vander- 
poel,  is  the  resultant  of  that  better  spirit  of  new 
world  Commercialism  which  regards  wealth  and  busi- 
ness capacity  as  a  stewardship.  The  story  turns 
upon  her  visit  to  England  to  rescue  her  sister  from 
intolerable  domestic  tyranny,  and  her  subsequent 
meeting  with  Lord  Mount  Dunstan,  whom  she 
marries. 

CRIMSON  CONQUEST,  THE.  By  Charles  Bradford 
Hudson.  The  Musson  Book  Co.,  Toronto.  $1.50.  A 
romance  of  the  Conquest  of  Peru,  by  the  Spaniards. 
The  reader  is  for  a  time  transported  into  the  Middle 
Ages,  when  daring  adventure  and  the  love  of  mili- 
tary glory  were  men's  motive  for  action.  Stirring 
scenes  of  martial  strife  and  a  tender  and  pathetic 
love  story,  relieved  by  some  humorous  situations, 
lend  variety  to  the  book. 

DAUGHTER  OF  ANDERSON  CROW.  Bv  Geo.  Barr 
MeCutcheon.  Toronto:  William  Briggs.  Cloth, 
$1.25.  The  funny  old  detective,  with  his  wonderful 
clues,  which  are  always  the  wrong  ones,  is  a  most 
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entertaining  and  diverting  character.  His  daughter, 
a  baby  girl,  left  on  his  doorstep  and  whose  ancestry 
he.  so  long'  attempts  to  discover,  is  the  heroine  of  this 
clever  story  by  this  well  known  author. 

LION'S  SHARE,  THE.  By  Octave  Thanet.  The  Bobbs- 
Merrill  Co.,  Indianapolis.  $1.50.  A  vigorous,  breezy 
book,  entirely  healthy  and  optimistic  in  tone  and 
brimful  of  adventure.  A  train  robbery,  kidnapping 
and  dynamite  are  thrown  in  to  keep  things  lively. 
So  many  sensational  elements  are  woven  into  the 
story  that  expectation  is  kept  at  high  tension  until 
the  climax  is  reached  in  the  great  San  Francisco 
earthquake. 

TRAMPLED  CROSS,  THE.  By  Joseph  Hocking.  The 
Copp,  Clark  Co.,  Toronto.  $1.25.  This  story  turns 
upon  an  incident  in  the  life  of  a  young  man.  Under 
stress  of  gr.eat  danger  and  to  save  his  life  and  that 
of  a  friend,  he  is  led  to  make  public  renunciation  of 
the  Christian  faith,  and  become  a  Mohammedan. 
He  does  not  realize  until  too  late  all  that  is  involved 
in  his  action.     The  book  is  full  of  life  and  adventure. 

VEDA,  OR  THE  IRON  LORD  OF  KIRKTOWN.  By  S. 
R.  Crockett.  Toronto:  the  Macmillan  Co.,  of  Can- 
ada, Limited.  Cloth,  $1.25.  Lovers  of  Crockett  will 
gladly  welcome  another  book  from  his  prolific  pen. 
In  Vida,  he  lives  up  to  his  reputation  as  a  story 
teller.  The  plot  is  unusual,  the  exciting  scenes  are 
well  depicted,  and  the  heroine  is  a  beautiful  and 
striking  creation. 

WAY  OF  A  MAN,  THE.  By  Emerson  Hough.  Toronto : 
the  Musson  Book  Co.  Cloth,  $1.25.  A  strong  and 
thrilling  tale  of  Western  life,  previous  to  the  late 
Civil  War.  It  is  full  of  movement  and  passionate 
life,and  depicts  the  great  westward  movement  with 
skill  and  exactness.  It  is  a  good  story,  well  told, 
which  will  appeal  to  all  lovers  of  good  literature. 

HIS  WIFE.  By  Warren  Cheney.  Indianapolis:  The 
Bobbs-Merrill  Company.  Cloth,  $1.50.  A  strong,  stir- 
ring drama,  taken  from  life  at  a  trading  post  in 
the  silent  immensity  of  Russian  snows.  The  story 
has  that  charming  feature  of  not  revealing  the  plot 
upon  which  it  is  based  until  the  last  chapter  is  read. 
,  The  author  has  often  been  called  the  American 
Turgenief,  and  this  book  truly  entitles  him  to  that 
distinction. 

SADIE.  By  Karl  Edwin  Harriman.  Toronto:  Henry 
Frowde.  Cloth,  $1.25.  From  the  minute  Sadie  steps 
on  the  scene  in  Chapter  L,  as  one  of  "Kelsey's 
Girls,"  or,  in  other  words,  a  waitress  in  Kelsey's 
No.  1  Restaurant,  in  Kansas  City,  until  she  finally 
gives  herself  over  to  the  keeping  of  Billy  Thompson, 
of  Bagdad,  in  the  last  chapter,  this  astonishing 
young  woman  of  the  glib  tongue  commands  the  read- 
er's undivided  attention.  Sadie  is  a  remarkably 
well-drawn  type  of  the  waitress  variety,  independent, 
slangy  and  yet  tender-hearted  and  sensible.  Her 
adventures  as  waitress  in  the  lunch  room  at  Bagdad 
Station  will  prove  diverting. 

FRUIT  OF  THE  TREE,  THE.  By  Edith  Wharton.  To- 
ronto: McLeod  &  Allen.  1.25.  A  book  that  must 
take  first  rank  among  the  novels  of  the  day.  Justine 
Brent  is  a  creation  that  must  live  as  an  exponent  of 
certain  high  principles  in  life  and  in  art.  The  story 
is  in  itself  interesting,  but  the  purpose  is  greater 
than  the  story.  The  author  has  treated  with  con- 
summate skill  the  question  of  the  sacredness  of  hu- 
man  life.     She  has  probed  with  unerring  instinct  the 


intricacies  of  human  motive.  And  she  has  shown 
the  futility  of  human  action  in  the  face  of  the 
Nemesis  of  resulting  circumstance.  No  more  power- 
ful book   has  appeared    for  some  time. 

VIGIL,  THE.  By  Harold  Begbie.  London:  Hodder  & 
Stoughton.  The  author  of  this  book  is  an  English 
writer  of  established  literary  reputation.  An  earlier 
book,  "The  Priest,"  has  had  a  wide  circulation. 
"The  Vigil"  is  a  still  more  remarkable  book.  It 
deals  with  a  village  community  in  the  West  of  Eng- 
land, of  depraved  character.  A  work  of  reformation 
is  inaugurated  by  Richard  Rodwell,  a  young  clergy- 
man backed  up  by  effective  aid  from  a  wealthy  young 
lady.  The  means  adopted  and  the  results  form  the 
groundwork  of  the  story.  The  breezy  personality  of 
Champagne  Shorder,  the  village  magnate,  with  his 
lively  banter,  enlivens  the  pages  of  a  book  otherwise 
serious  in   tone. 

Juveniles. 

LITTLE  GIPSY  LASS,  A.  By  Gordon  Stables.  London 
and  Edinburgh:  W.  &  R,  Chambers.  Cloth,  3s.  6d. 
The  mystery  hanging  over  Lotty,  the  little  gipsy  girl, 
forms  the  central  theme  of  this  story.  Lotty  is  a 
member  of  Nat  Lee's  band  of  touring  players,  from 
whom  she  escapes  in  a  caravan,  purchased  by  a 
young  man  called  Antony  Blake.  Finally  the  mys- 
tery surrounding  her  is  cleared  up,  to  the  satisfac- 
tion of  all  concerned  and  especially  Antony  Blake. 


|  LITTLE  COLOYELS^ 

KMQHT 
[COMES  RIDING! 


LITTLE  COLONEL'S  KNIGHT  COMES  RIDING,  THE. 
By  Annie  Fellows  Johnston.  Boston:  L.  C  Page  & 
Company.  Cloth,  $1.50.  There  is  no  writer  of  chil- 
dren's stories  whose  works  have  been  more  sought 
after  than  the  author  of  the  Little  Colonel  series. 
In  each  succeeding  volume  the  Little  Colonel  has 
been  portrayed  in  a  more  beautiful  character,  and 
this  latest  addition  to  th  series  is  no  exception  to 
the  rule.     It  is  nicely  illustrated. 

TROUBLESOME  URSULA.  By  Mabel  Quiller-Couch. 
London  and  Edinburgh:  W.  &  R.  Chambers.  Cloth, 
3s.  6d.  A  quaint  story  of  a  little  girl,  whose  father 
dies  and  who  is  taken  away  by  a  grandmother  to  live 
with  her.  The  little  girl  makes  unfortunate  mis- 
takes, which  get  her  into  trouble,  and  finally,  after 
losing  her  grandmother's  ring,  she  runs  away.  But 
the  end  is  a  happy  one  and  Ursula  is  restored  to  her 
mother. 

THREE  SCLIOOL  CHUMS.  By  John  Finnemore.  Lon- 
don and  Edinburgh:  W.  &.  R.  Chambers.  Cloth,  3s. 
6d.  A  capital  boys'  school  story,  involving  the  for- 
tunes of  Tom  Sandys,  Arthur  Digby  and  Teddy  Les- 


(Continued   on   page   32.) 
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Canadian  BooKseller 

should  stock  the  "Daily  Mail"  15  Cent  Novels.  This  series  con- 
tains nothing  but  the  best — the  great  masterpieces  of  the  greatest 
writers  of  our  time.  Illustrated  by  well  known  artists,  bound  in 
attractive  covers  and  tastefully  printed,  they  draw  attention 
wherever  shown,   and    command   a  ready  sale. 

BooKs  Issued 


My  Sword  for  Lafayette.    Max   Pernberton. 

Vivien.     W.   B.   Maxwell. 

The   Woman   With  the   Fan.  Robert  Hiehens. 

Hetty  Wesley.     A.   T.   Quiller   Couch. 

The    Shadowy    Third.      H.    A.    Vachell. 

Tally   Ho.      Helen    Mathers. 


A  Nine  Days'  Wonder.     B.  M.  Crocker. 
The  Gate  of  the  Desert.    John  Oxenham. 
The    Wickhamses.      W.    Pett    Ridge. 
Susannah  and  One  Other.  E.  Maria  Albanesi. 
The   Conflict.     Miss  Braddon. 
Behind  the  Throne.     William  le  Qneux. 


Miranda  of  the  Balcony.  A.  E.  W.  Mason. 

BooKs  Forthcoming 


The  Pinch  of  Prosperity.  H. 
A.   Vachell. 

Felix.     Robert  Hiehens. 

The  Captain  of  the  Pole  Star. 
Sir   A.    Conan   Doyle. 

The  Secret  Orchard.  Agnes 
and   Egerton   Castle. 

A  Servant  of  the  Public.  An- 
thony Hope. 

The  Mayor  of  Troy.  A.  T. 
Quiller    Couch. 

The  Romance  of  Judge  Ket- 
chum.     H.  A.  Vachell. 

The  Dynamiter.  R.  L.  Stevenson. 


The 


The  Castle  Inn.     Stanley  Wey- 

man. 
The  Stark  Munro  Letters.     Sir 

A.  Conan  Doyle. 
Capricious  Caroline.     E.   Maria 

Albanesi. 
Phoebe  in   Fetters.     Mrs.   Bail- 
lie    Reynolds. 
The      Red      Cockade.       Stanley 

Weyman. 
The    Philanderers.      A.    E.    W. 

Mason. 
Thompson's    Progress.       C.     J. 

Cutcliffe    Hyne. 
Heart's    Highway.      Mary   E.   Will 


The    Guarded    Flame.      W.    B. 

Maxwell. 
Peter's    Mother.      Mrs.     Henry 

de    la    Pasture. 
The  Bath  Comedy.     Agnes  and 

Egerton  Castle. 
Count  Hannibal.     Stanley  Wey- 
man. 
The  Call  of  the  Blood.     Robert 

Hiehens. 
A  Serious  Wooing.  John  Oliver 

Hobbs. 
The  Abbess  of  Vlaye.     Stanley 

Wevman. 


«< 
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13  Cent  Novels 


FREE  SPECIMEN   COPIES  ON   APPLICATION  TO 

Amalgamated  Press,  Limited 

(EXPORT  DEPARTMENT) 

Carmelite   House,  ______  London,   Eng. 

Canadian  Representative,  J.  R.  IRWIN,  22  Yonge  St.  Arcade,  Toronto,  Can. 
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GHAMBERSS 


"  The  child  who  has   one   of   Mes  rs.  W.  &  R.  Chambers's  books 
for  a  present  may  be  sure  of  wholesome  entertainment. 

—London  Daily  Telegraph. 

Charmingly   illustrated   and    beautifully   bound  in    special   cover 
designs   by 


LEWIS  BAUMER. 
PERCY  TARRANT. 
A.  S.  BOYD. 
STEVEN  SPURRIER. 
HAROLD  COPPING. 
A.TALBOT  SMITH. 


L  T.  Meade 
G.  M.  Fenn 
May  Baldwin    - 
Andrew  Home  - 
Eliz.  W.  Grierson 
Gordon  Stables 
Raymond  Jacberns 
John  Finnemore 
M  Quiller-Couch 
Alice  T.  Curtis  - 


W.   RAINEY. 
W.  H.  C  GROOME. 
MABEL  ATTWELL. 
HILDA  COWHAM. 
Etc. 


f  A  Girl  from  America 

-  Three  Girls  from  School  • 

(The  Scamp  Family 


s.  d. 
6  0 
6  0 
3  6 


J  Trapped  by  Malays    •        -     5  0 

fMysie:  A  Highland  Lassie    5  0 
\The  Follies  of  Fifi     - 

{Well  Played 

\  Vivian's  Lesson 


3  6 

6  0 

3  6 

3  6 


{A  Little  Gipsy  Lass  - 

f  A  Discontented  Schoolgirl  5  0 
I  That  Imp  Marcella    -        -    3  6 


{Three  School  Chums 
\  Troublesome  Ursula 
(The  Little  Runaways 


3  6 


New  Coloured  Picture  Books 

EACH  3s.  6d.  NET. 

FUNNY  BUNNIES.  Verses  by  B.  Parker.  Illustrated  by  N.  Parker. 

Companion  volume  to  '"The  Browns,  a  Book  of  Bears." 

FOXY  GRANDPA'S  FROLICS. 

BUSTER  BROWN'S  ANTICS.  By  r.  f.  outcauit. 


An  Entirely  New  Cyclopaedia  of  Questions 

773  Pages.      3s.  6d.  Net. 

"  Quotation,  sir,  is  a  good  thing;  there  is  a  community  of  mind  in  it; 
classical  Quotation  is  the  parole  of  literary  men  all  over  the  world." 

— Dr.  Johnson. 

Stokes'  Cyclopaedia 

of  Familiar  Quotations 

Containing  5000  Selections  from  600  Authors.    With  a 
Complete  General  Index  and  an  Index  of  Authors. 

Compiled  by  ELFORD  EVELEICH  TREFFRY 


W.  &  R.  Chambers,  Ltd. 


47  Paternoster  Row,  London,  E.C. 


839  High  Street,  Edinburgh 


ENGLISH  BOOK  NEWS. 

Miss  Beatrice  Harraderi  lias  for  some  time  past  been 
engaged  <>n  a  long  novel  which  is  now  approaching  com- 
pletion.   The  scene  of  the  story  is  laid  entirely  in  London. 

There  is  a  gap  of  some  hundreds  of  years  between 
the  Old  and  New  Testaments.  A  book,  which  claims  to 
tell  us  the  story  of  those  centuries  and  make  clear  many 
hitherto  puzzling  Jewish  allusions,  found  in  the  New 
Testament,  will  shortly  be  issued  by  Messrs.  Skeffington, 
under  the  title  of  "Between  Malachi  and  Saint  Mat- 
thew."    The  author  is  Miss  G.  M.  Ford. 

The  Library  Edition  of  Ruskin's  works,  the  last  and 
greatest  publishing  undertaking  of  the  late  George  Allen, 
is  now  approaching  completion — 31  out  of  38  volumes 
being  already  issued— and  it  will  be  concluded  next  year. 

A  beautiful  edition  of  "Stories  from  the  Arabian 
Nights,"  retold  by  Laurence  Housman,  with  50  plates 
in  color  by  Edmund  Dulac,  is  announced  by  Hodder  & 
Stoughton. 

Nearly  fifty  full  page  plates  of  postage  stamps  of  all 
countries,  including  the  rarest  stamps  of  the  British 
Museum  collection,  appear  in  a  valuable  treatise  by  Ber- 
tram T.  K.  Smith,  entitled,  "How  to  Collect  Postage 
Stamps,"  which  is  published  by  George  Bell  &  Sons. 

Several  important  additions  have  been  made  this  fall 
to  that  very  serviceable  series  of  books,  the  York  Libr- 
ary published  by  George  Bell  &  Sons.  Probably  the  most 
notable  is  Ranke's  "History  of  the  Popes,"  in  three  vol- 
umes. Then  there  is  George  Hooper's  "Waterloo," 
Coleridge's  "Lectures  and  Notes  on  Shakespeare," 
"Zadig  and  Other  Tales,"  by  Voltaire,  and  "An  Egyp- 
tian Princess,"  by  Georg  Ebers.  These  volumes  are  is- 
sued in  cloth  at  2s.  net,  and  in  leather  at  3s.  net. 

"Games  of  Patience,"  for  one  or  more  players,  is  the 
title  of  an  exhaustive  work  on  patience  by  Mrs.  Whit- 
more  Jones.  It  is  published  by  L.  Upcott  Gill,  London, 
England.  In  the  compilation  of  this  book,  the  authoress 
has  endeavored  to  comprise  most  of  the  best  known  forms 
of  this  useful  game,  and  also  to  include  many  that  have 
never  been  published  before.  Altogether  there  are  five 
series,  including  173  different  games  of  patience,  all 
lucidly  illustrated.  This  book  is  also  published  in  five 
separate  parts,  embracing  the  five  separate  series,  and 
the  cost  of  each  part  is  one  shilling.  The  five  bound  to- 
gether in  cloth  are  published  at   (is. 

"Modern  Dairy  Farming,"  is  the  title  of  a  work  by 
H.  L.  Puxley,  and  published  by  L.  Upcott  Gill,  London, 
England.  This  book,  which  is  a  practical  handbook  on 
the  management  of  the  milch  cow  and  the  profitable  utili- 
zation of  milk,  is  issued  in  cloth  at  Ms.  (id.,  and  is  pro- 
fusely illustrated  throughout.  Its  270  pages  are  full  of 
valuable  advice  for  the  treatment  of  milch  cows,  both  in 
times  of  health  and  in  time  of  sickness.  The  work  is  in- 
tended specially  for  those  whose  knowledge  of  the  sub- 
ject is  more  or  less  elementary. 

The  doctrine  of  a  future  life  is  widely  believed  to 
have  been  discredited  by  modern  science,  and  many 
earnest  minds  are  disturbed  by  vexing  doubts.  It  will  be 
welcome  news  to  these  that  a  book  is  available,  the  work 
of  a  writer  who  is  at  once  a  theologian  and  an  accom- 
plished scientist.  The  book  is  entitled  "The  Future  Life 
and  Modern  Difficulties."  (Sir  Isaac  Pitman  &  Sons, 
Limited),  and  the  author  is  the  Rev.  F.  Claude  Kempson, 
M.B.,  Demonstrator  of  Human  Anatomy  in  the  Univer- 
sity of  Cambridge,  who  defends  the  doctrine  as  scientifi- 
cally possible. 
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The  Religious  Tract  Society 

(Of  London,  England) 

is  THE  LEADING   HOUSE  for 

SUNDAY  SCHOOL  PRIZES 

1000  Titles  at  prices  15c.  to  $1 
36  of  Hesba  Stretton's  Stories 
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By  O.  F.  Walton. 


'  ppoba  blE'SW* 

By  Amy  Le  Fei  vre. 


MACMILLAN     BOOKS 

CAREY— The  Angel  of  Forgiveness  -  31.25 
CRAWFORD— Arethusa.     Illustrated.    -     1.50 

CROCKETT— Vida.      Illustrated  -      1.25 

GALE  -The  Loves  of  Pelleas  and  Etarre  I  25 

(Thoroughly  delightful.) 

LONDON— Love  of  Life         -        •      •     1 50 
LONG  -The  Gulf        ....     |  50 

(Do  you  remember  "Madam  Butterfly"  ?) 

LUTHER— The  Crucible.     Illustrated  -    1.50 
MERWIN  WEBSTER— Comrade   John     1.25 

Illustrated  in  Colours.        (More  thrilling  than  "Calumet  K.") 

0LIVANT— Red  Coat  Captain.  Illustrated  I  25 


(Very  amusing  and  subtle.) 

PEEPS  AT  MANY  LANDS 


Each  60c. 


The  best  juvenile  gift  books  of  the  year.  Each  has  12  illustrations  in  colour  and 
very  attractive  front  cover  in  colours.  Now  ready — SCOTLAND,  FRANCE, 
HOLLAND,   ITALY  INDIA,  JAPAN. 


THE  MACMILLAN  CO.,  OF  CANADA,  LTD.,    ■    TORONTO 
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BOOKS    OF    THE    MONTH. 

(Continued  from  page  28.) 

ter,  and  their  game  struggle  against  the  bullying 
ways  of  Big  Baldwin  and  his  pals.  Illustrations  are 
by  Harold  Copping. 

THREE  GIRLS  FROM  SCHOOL.  By  L.  T.  Meade. 
London  and  Edinburgh:  W.  &  R.  Chambers.  Cloth, 
5s.  A  well-conceived  story  of  three  school  girls,  who 
are  led  through  force  of  circumstances  to  use  de- 
ceit to  gain  a  certain  end.  How  a  first  deception 
lead  to  further  wrong  acts  and  sorrow  is  the  concern 
of  the  story,  which  is  told  with  all  Mrs.  Meade's 
well-known  skill. 

THAT  IMP  MARCELLA.  By  Raymond  Jacberns.  Lon- 
don and  Edinburgh:  W.  &  R.  Chambers.  Cloth,  3s. 
Gd.  Marcella,  left  an  orphan  in  France,  was  a  very 
wilful,  wild  little  girl,  when  her  guardian,  Colonel 
Strangeway,  came  to  take  her  home  to  England.  The 
book  contains  a  record  of  her  naughty  doings,  re- 
counting how  she  finally  became  a  better  girl. 

VIVIAN'S  LESSON.  By  E.  W.  Grierson.  London  and 
Edinburgh:  W.  &  R.  Chambers.  Cloth,  3s.  6d.  The 
story  of  a  boy,  who  was  frequently  lead  to  do  a 
wrong  deed  and  who  hesitated  to  confess  his  fault. 
The  book  tells  how  he  was  cured  of  this  failing.  A 
Christmas  atmosphere  pervades  the  story,  which  is 
extremely  well  told. 

MYSIE:  A  HIGHLAND  LASSIE.  By  May  Baldwin. 
London  and  Edinburgh:  W.  &  R.  Chambers.  Cloth 
5s.  A  story  for  girls,  narrating  the  adventures  of 
a  little  girl,  who  comes  with  her  mother  and  brother 
to  Scotland  from  India,  to  live  with  an  uncle.  The 
various  incidents  which  befall  her  there  and  her  re- 
lations with  her  older  sisters,  are  well  told,  making 
an  entertaining  book  for  any  girl. 

WELL  PLAYED.  By  Andrew  Home.  London  and  Edin- 
burgh:  W.  &  R.  Chambers.  Cloth  5s.  A  first-rate 
boys'  school  story,  involving  mainly  the  fortunes  of 
two  boys,  who  looked  so  much  alike  as  to  be  easily 
mistaken  for  each  other.  One  boy,  who  had  done 
wrong,  confides  his  fault  to  the  other,  who  agrees  to 
keep  silent.  Blame  naturally  falls  on  him,  and  he 
is  unable  to  defend  himself.  In  the  end  the  difficulty 
is  straightened  out.  A  manly  story,  inculcating  good 
principles  and  with  a  strong  plot. 

CHATTERBOX  FOR  1907. 
This  year's  volume  of  Chatterbox  is  quite  up  to  the 
standard  of  its  predecessors.  It  is  bound  uniform  with 
previous  numbers  and  contains  over  200  full-page  illustra- 
tions, including  six  handsome  color  plates.  The  serial 
stories  running  through  it  are  :  "A  Pair  of  Eagles,"  by 
Fred  Whishaw,  and  "Nobody's  Dog,"  by  Edith  Carring- 
ton.  Other  serial  features  are  "A  Hundred  Years  Ago," 
being  incidents  that  happened  in  1807  ;  "From  the  Cities 
of  Italy,"  stories  of  happenings  in  Rome  and  other  cities; 
"Heroines  of  the  Civil  War  ;"  "Puzzlers  for  Wise  Heads," 
"Some  of  Nature's  Wonders  ;"  "Doors,  Locks  and  Keys," 
etc.  The  combination  of  entertaining  and  instructive 
matter  in  Chatterbox  makes  it  a  good  book  to  place  in 
a  child's  hands.  Dana,  Estes  &  Co.,  Boston,  are  the 
publishers,  and  the  price  is  $1.25. 

PELOUBET'S   "SELECT  NOTES." 

For  the  thirty-fourth  time  this  admirable  commen- 
tary on  the  International  Sunday  School  lessons  has 
made  its  appearance.    Over  a  million  and  a  half  of  these 


books  have  been  sold  during  a  generation.  Its  scholar- 
ship has  been  accurate,  broad,  and  fresh  in  every  respect, 
while  it  has  gained  a  large  army  of  friends  through  its 
practical  character,  for  the  material  given  has  been  tried 
and  proved.  The  quality  which  has  been  most  apparent 
has  been  the  suggestive  and  wise  arrangement  whereby 
teachers  could  appropriate  its  contents  most  readily  and 
use  it  most  effectively.  These  qualities  are  particularly 
noticeable  in  the  volume  for  1908,  which  renders  it  as 
complete  and  valuable  a  book  for  Sunday  school  workers 
as  experience  and  the  highest  grade  of  scholarship  can 
make  it.  Each  year  new  departments  have  been  added 
to  meet  changing  conditions,  and  this  year  we  notice  the 
introduction  of  a  large  number  of  suggestive  questions, 
given,  not  in  a  new  department  by  itself,  but  interwoven 
with  the  information  presented  and  in  sprightly  question 
and  answer  form,  just  as  they  would  be  used  in  the  class. 
In  fact,  the  busy  teacher  can  find  all  that  he  desires  in  a 
nutshell,  while  to  him  who  can  devote  more  time  to  the 
study  of  the  lesson,  this  volume  offers  a  tremendous  range 
for  personal  research. 

In  addition  to  the  accurate  maps,  chronological 
tables,  and  small  pictures  which  have  always  run  through 
the  volume,  the  publishers  have  added  this  year  four 
beautiful  full  page  illustrations  in  color,  which  are  in- 
structive and  most  pleasing  to  the  eye.  Every  Sunday 
school  teacher  and  every  student  of  the  Bible  should  own 
a  copy  of  this  volume.  The  publishers  are  W.  A.  Wilde 
Co.,  120  Boylston  St.,  Boston,  and  the  price  in  cloth, 
$1.25  ;   cloth,   interleaved,  $2,   and  French  morocco,  $2. 


VALENTINES. 

The  Copp,  Clark  Co.  wish  to  remind  the  trade  that 
they  are  now  prepared  to  receive  orders  for  valentines. 
Their  stock  includes  all  that  may  be  desired.  The  cheaper 
grades  are  shown  in  the  usual  comic  style  and  many 
new  cartoons  appear  among  them.  The  better  class  are 
exquisite  in  the  extreme. 

* 

PERSONALS. 

W.  J.  Gage  &  Co.,  Limited,  the  wholesale  and  manu- 
facturing stationers,  have  removed  their  sample  rooms 
from  54  Front  St.  west  to  their  warehouse  and  factory, 
82-94  Spadina  Ave. 

E.  J.  Kastner,  manager  and  secretary  of  the  L.  E. 
Waterman  Co.,  of  Canada,  Limited,  after  a  serious  ill- 
ness running  into  weeks,  is  now  enjoying  a  pleasure  trip. 
Mr.  Kastner  will  be  back  at  his  desk  on  or  about  the 
21st  of  the  month. 

Mr.  John  Morgan,  of  the  Religious  Tract  Society  of 
London,  who  pays  an  annual  visit  to  Canada,  has  ar- 
ranged to  take  a  trip  around  the  world.  Mr.  Morgan 
started  for  the  Antipodes  in  November  and  expects  to 
work  around  to  Vancouver  about  March  next,  so  that  his 
visit  to  Canada  will  be  a  little  later  than  usual.  The 
Religious  Tract  Society  are  finding  their  colonial  trade 
developing  satisfactorily  and  doubtless  Mr.  Morgan's  tour 
will  result  in  a  further  development  of  trade. 

J.  M.  Marley,  traveler  for  the  L.  E.  Waterman  Co.,  of 
Canada,  Limited,  has  returned  from  his  Western  trip. 
Mr.  Marley  finds  the  trade  has  been  very  good.  H.  H. 
Hebb,  also  with  this  firm,  has  been  to  the  coast,  and  at 
present  he  is  working  his  way  back  to  Montreal.  Mr. 
Hebb  reports  trade  in  the  Far  West  excellent.  On  his 
return  he  will  leave  for  Halifax  and  St.  John.  A.  R. 
Whimbey,  also  with  this  firm,  is  now  in  the  Maritime 
Provinces,  taking  orders  for  the  Christmas  and  holiday 
trade. 
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Attention 


is  called  to  some    of  our   more    important    publications 

of  recent   date. 


Light-Fingered 
Gentry 

David  Graham  Phillips 
$1.25 

The  Halo 

Baroness  Von  Hutten 
$1.25 

The  Heart  of 
Jessy  Laurie 

Amelia  E.  Barr 
$1.25 

Gaff  Linkum 

A  Canadian    story  by  a   Canadian. 

A.  P.  McKishnie 
$1.25 


My  Lady  Caprice 

A    Beautiful  Gift   Book. 

Jeffrey  Farnoll 
$1.50 


Captain  June 

Alice  Hegan-Rice 
$1.00 


The  Daughter  of 
Anderson  Crow 

George  Barr  McCutcheon 
$1.25 


The  Stooping  Lady 


'  M 


y 


Maurice  Hewlett 
$1.25 


Be  sure  you  have  a   large   stock  of 
the  NEW  EDITIONS  of 

Songs  of  a  Sourdough 

Cloth  $1.00  Leather  S1. 50 

Illustrated  $1.50 


The  Secret  Agent 

Joseph  Conrad 
$1.25 


Beth  Norvell 

Randall  Parrish 

A  live  story,  a  good  red  romance. 

$1.25 


Mother 

By  Owen  Wister 
$1.25 


The  Joyful  Life 

By  Margaret  E.  Sangster 
$1.25 


St.  Jude's 

Ian  Maclaren 

Introduction  by  Ralph  Connor 

$1.25 


Wayeeses 

By  William  J.  Long 
$1.25 


The  Old 
Peabody  Pew 

Holiday  Edition 

Kate  Douglas  Wiggin 
$1.50 


Wm.    Briggs,  Booksellers'  Row,    Toronto 
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New 

Holiday  Fiction 

The  Conspirators 

E.  P.  Oppenheim 

Cloth,  $1.25 

The  Trampled  Cross 

Joseph  Hocking 

$1.25 

The  Traitor 

Thos.  Dixon  Jr. 

$1.50 

The  Count's  Chauf 

Wtii.  Le  Queux 

Cloth,  111.,  $1.25 

The  Night  Riders 

Ridgewell  Cullum 

Cloth,  $1.25 

A  Shepherd 
of  the  Stars 

Mrs.  Campbell 
Cloth,  111.,  $1.25 

feur                     Thou  Fool 

J.  J.  Bell 

$1.25 

Carette  of  Sark 

John  Oxenham 

$1.25 

The  Woman 

Antonio  Fogazzaro 

Cloth,  $1.25 

The  Rose  of 
Blenheim 

Morice  Gerard 

Cloth  $1.25 

3  Great 
Novels 

Ross  Durham 

David  Lyall 

Cloth,  $1.25 

The  Weavers 

The  Call  of  the 
Deep 

Frank  Bullen 

Quicksands 

J.  A.  Stewart 
Cloth,  $1.25 

Love-in-a-Mist 

Madame  Albanesi 

Cloth,  111.,  $1.25 

Sir  Gilbert  ParKer 

Cloth.  111..  $1.30 

The  Shuttle 

Frances  Hodgson  Burnett 

ClotH.  111..  $1.50 

The  Shulamite 

Alice  and  C.  Askew 

Cloth,  $1.25 

Under  the 
Southern  Cross 

Elizabeth  Robins 

Cloth,  111.,  $1.50 

Diana 

L.  S.  Moberley 

Cloth,  111.,  $1.25 

The  Lodestar 

Max  Pemberton 

Cloth,  HI.,  $1.25 

The    Fatal    Dose 

F.  M.  White 
Cloth,  111.,  $1.25 

Patricia  at  the 
Inn 

J.  C.  Snaith 

Cloth,  III.,  $1.25 

TKe  Helpmate 

May  Sinclair 

Cloth.  $  .25 

Garrison's  Finish 

W.  B.  M.  Ferguson 

Cloth,  111.,  $1.50 

Champion 

John  Colin  Dane 
Cloth,  111.,  $1.50 

The  Colonel 
from  Wyoming 

J.  A.  H.  Cameron 

1                      Cloth.  $1.25 

Days  Off 

Henry  Van  Dyke 

Cloth,  III.,  $1.50 

XKe 

Copp,ClarK 

CO.,    Limited 

Publishers           -           TORONTO 
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NewJuveniles,Annuals 

AND   MISCELLANEOUS   PUBLICATIONS 

Juveniles 


Pig  Book 

Novelty 

75c. 

Teddy  Bears 

Adah  Louise  Sutton 

III.,  colored.  $1.00 


Story  of  the 
Weathercock 

16  Colored  Plates,  num- 
erous black  and  white 
illustrations,  large  4-to 
cloth,  full  gilt. 

$2.00 

Heroic  Legends 

16  Colored  Plates.  By 
Helen  Stratton.  Square 
8-vo.,  full  gilt. 

Cloth,  $2.00 

Two  New  Brereton  Books 
for  Boys 

With  Wolseley  to 
Kumasi 

Cloth,  $1.50 

Jones  of  the  64th 

Cloth,  $1.25 

Miscellaneous 

The  Harrison- 
Fisher  Book 

I  llustrated  in  color,  boxed 

$3.00  Net 

Sweethearts 
Always 

Janet  Madison 

Illustrated  in  color,$2.00 


In  Shadow  Town 

By  Leigh  Gross  Day 

Illustrated  in  color,  do  $1.50 


3  Great 
Juveniles 

Ozma  of  Oz 


FranK  Baum 

Author  of    "Wizard  of  Oz. 
Cloth.,  ill..  $1.23 


Rhyme  of  a  Run 

by  Florence  Harrison 

"WitH   2  4    drawing!  in  full  color     beautifully 

produced  and  mounted  on  grey  paper 

sumptuously  bound  in  clotW 

Price  $2.00 

MotKer  Goose 

Full  page-  color  illustrations 

by  Grace  Wlederseim 

ClotH.  $1  30 


Th. 


C  opp,  ClarK 

CO.,   Limited 


Publishers 


TORONTO 


Annuals 

The  Quiver 

For  Sunday  and  General 
Reading 

Cloth.  $1.75 

"Everybody 
Knows  It" 

Cassell's  Magazine 

Cloth,  $2.00 

Little  Folks 

Picture  board  cover,  cloth 
back 


Child's 
Companion 

Picture  Boards,  profusely 
illustrated 

40c. 

Our  Little  Dots 

Picture  boards, 
illustrated 

40c. 

Cottager  and 
Artizan 

Picture  boards 
illustrated 

40c. 

Miscellaneous 
Canada 

ByBeckles  Wilson 
Illustrated  in  color 

$2,011 

The  Spirit  of 
Christ 

New  Edition 


50c.  net 


J 


BOOKSELLER   AND  STATIONER 


The  Battle  of  the  Bears 


IheBATTLE 
'ARS 


E§crton  R'Youn^ 


Life  in  the  Northland. 
By  Egerton  R.  Young. 
Author  of  "Hector, 
My  Dog;  His  Auto- 
biography." Beauti- 
fully illustrated  by 
half-tones  from  photo- 
graphs. 360  pp. 
Cloth,  $1.50. 

A  remarkable  picture  of  the  author's  experiences 
in  the  great  Northland  and  a  vivid  portrayal  of 
the  makeshifts  to  which  he  was  forced  to  resort 
and  the  privations  which  he  had  to  endure 
during  his  missionary  life. 

The  story  is  filled  with  excitement  on  the  one 
hand,  while  the  author's  pictures  of  nature  lend 
great  charm  to  the  volume,  affording  to  the 
readers  a  knowledge  of  this  great  country  such 
as  has  never  been  before  given. 

PUBLISHED    BY 

W.  A.  Wilde  Company 

BOSTON,        •        MASS. 

CANADIAN  TRADE  SUPPLIED  BY 

WM.  BRIGGS, 


TORONTO,  ONT. 


'••••••••••••■••••••••■ 


,.,..»..,..»..,.. 


Infringement  of  Copyright 


THE 


WESTMINSTER  COMPANY, 


Limited 


TORONTO 


publishers  in  Canada  of  all  Ralph  Con- 
nor's books,  have,  during  the  last  few 
weeks,  won  actions  against  a  few  book- 
sellers who'  imported  into  Canada  and 
sold  foreign  editions  of  these  boots 
(particularly  "Black  Rock"),  and  they 
desire  to  further  caution  the  trade 
against  being  induced  to  place  any  of 
these  editions  on  sale  on  their  counters 
as  the  Canadian  copyright  will  most 
surely  be  protected  in  terms  of  the 
Copyright  Act. 

The  demand  for  this  popular  author's 
work  is  as  great  now  as  ever  and  the 
publishers  anticipate  a  large  Christmas 
trade  and  will  be  pleased  to  fill  all  or- 
ders. 


British  Periodicals   and   Books 

Send  for  our  lists,  giving  reduced  subscription 
rates    for     Canada,    and     particulars   of    Books. 

B.  F.  STEVENS  &  BROWN, 
4  Trafalgar   Square,  LONDON,  W.  C,  ENGLAND 


f~\  /"\  /-y  f  7  f»  Out-of-print  books  supplied.     No  matter  what  subject 

■"SI    II    I  fV  ^^  Can  supply  any  book  ever  published.     We  have  50,00, 

l/X/V  ■"%■*-'•       rare  books. 

BAKER'S  BOOKSHOP,  John  Bright  St.,  Birmingham,  Eng. 

TELEGRAPH     CODES 

A    B  C  Code.     5th  Edition.      English      Net  $7.00 

A   B  C  Code.    5th  Edition.     Spanish "  8.00 

ABC    Code.    4th  Editton "  B.OO 

A  I  Code.      ....                       "  7.50 

Moreing  &    Noul  Code "  5.00 

Bedford- Mc  Niell  Code "  6.00 

Large  and  small  codes  of  all  kinds.    Send  for  list. 
Discount  to  the  trade  only. 

AMERICAN  CODE  COMPANY,        -         83  Nassau  St.,  N.Y.  City 

MM  m  ■%  A     of   every  state    and  territory    in 
|W|  f4r^     tne    United   States  and  of  every 
country   in    the   world.    Special 
Ml^il^M    maps   made  to  order. 
Correspondence  Invited 
RAND,  McNALLY  &  CO.,  166  Adams  St.,  Chicago 


Persons  writing;  advertisers  will 
Kindly  mention  Having  seen  tHeir 
ad.  in  BooKseller    and  Stationer. 


CatKolic 
Prayer     Boohs,     Etc. 

We  wish  to  emphasize  to  the  trade  that 
we  are  specialists  in  our  line  and, 
therefore,  are  best  able  to  advise 
you  what  to  stock  with.  Our  lines 
are  beyond  question  in  the  excel- 
lence of  their  get-up.  It  will  be  to 
your  advantage  if  you  wait  for  our 
traveller  or  drop  us  a   request  postal. 

W.     E.     BLARE 

CatKolic    Booh   Publi»H»r 

123  Church  St.      -      -       Toronto 
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Fall  Announcement 

OXFORD  UNIVERSITY  PRESS 

(CANADIAN   BRANCH) 

The  Dawn  at  Shanty  Bay 

BY  R.  E.  KNOWLES. 

"  This  is  one  of  those  tales  that  restore  your  confidence  in  the  innate  goodness  of  the  men  and  women  about  you.  ...  A  white  Christmas 
and  a  cold  one,  winter  that  is  hard  on  the  rich  who  lack  health  and  the  poor  who  lack  wealth,  had  something  to  do  with  the  tale."  Cloth,  Illustrated, 
$1.00  net. 

A  Prophet  in  Babylon 

By  Dr.  W.  J.  DA  WSON. 

"A  story  of  a  man  of  monumental  courage.  .  .  .  He  becomes  to  this  age  what  Martin  Luther  was  to  his  own,  a  reformer  who  can  command 
the  head,  heart  and  hands  of  the  mass  of  the  people.  There  is  naturally  some  plain  speaking  about  the  disparity  between  the  teaching  and  the 
practice  of  many  Christian  churches."     Cloth,  $1.25  net. 

Two  Novels  with  Brilliant  Futures 

JOSEPH  VANCE  ALICE-FOR-SHORT 

Many  editors  and  reviewers  have  described  Mr.  De  Morgan's  "Joseph  Vance  "  as  the  first  really  great  English  Novel  of  the  twentieth  cen- 
tury. Its  pathos,  its  wit  and  humor  and  clever  characterization  place  it  in  the  same  class  as  the  work  of  the  great  nineteenth  century  novelists, 
Dickens,  Thackeray,  Meredith,  and  Hardy. 

ALICE-FOR-SHORT 

is  another  work  which  has  been  welcomed  heartily  by  the  reviewers.      It  has  that  sweet  human   quality  about  it — due  principally  to  reminiscences 
of  the  author's  own  life — which  appeals  to  those  who  care  for  what  is  realistic  in  art. 

"There  is  all  the  difference  between  Mr.  De  Morgan's  books  and  any  ephemeral  bit  of  fiction  that  there  is  between  a  flower 
which  grows  from  the  soil  anda  tinselled  flower  in  a  shop  window."— Miss  MacMurchy  in  The  News.     Cloth,  $1.25  net. 

Sadie 

By  KARL  EDWIN  HARROVIAN. 

The  publishers  look  for  a  "David  Harum"  sale  for  this  "Girl of  the  Golden  West."      Cloth,  $1.25  net. 


Ungava   Bob 


A   Talo  of  The  Fur  Trappers,  By  DILLON  WALLACE. 

Author  of  "The  Lure  of  the  Labrador  Wild"  and  "The  Long  Labrador  Trail." 
"The  story  is  heart  stirring  for  young  and  old,  from  beginning  to  end."     Cloth,  Illustrated,  $1.25  net. 

Polly  Pat's  Parish 

By  WINNIFRED  KIRKLAND, 

"There  is  a  dash  and  humor,  a  literary  and  suggestive  art  about  the  telling  that  defies  description."     Cloth,  Illustrated,  $1.00  net. 

The  Queenly  Mother,  in  The  Realm  of  Home 

By   MARGARET  E.    SANGSTER. 

It  is  a  question  whether  Mrs.  Sangster  could  convey  a  sweeter  or  more  inspiring  message  than  she  does  here.  It  is  a  vase  of  the  most  beauti- 
ful flowers  of  a  life-time's  planting  and  culture,  One  somehow  feels  certain  that  this  book  gathers  the  most  brilliant  rays  from  the  light  which  this 
radiant  woman  has  for  years  cast  oyer  American  home  life.      Illustrated,  Cloth,  $1.50  net. 

Christ's  Service  of  Love 

By  HUGH  BLACK  M.A. 

A  collection  of  communion  sermons  and  meditations,  with  a  little  discussion  of  the  service  itself,  by  the  author  of  "  Friendship."  It  will 
have  great  interest  for  both  clerical  and  lay  readers  and  will  call  attention  to  a  part  of  the  service  that  has  long  remained  too  barren  in  our  Ameri- 
can Protestant  churches.      12mo,  Cloth,  $1.25  net. 

Spring  Books  Still  In  Demand 

The  Cruise  of  the  Shining  Light 

By  NORMAN  DUNCAN.     Cloth,  $1.25. 

Somewhat  like  Dickens,  somewhat  like  Stevenson,  somewhat  like  Barrie  is  Norman  Duncan's  remarkable  new  novel.  And  yet  Mr. 
Duncan's  story  is  absolutely  unlike  any  of  the  stories  of  these  great  writers.  It  is  so  original  as  to  be  absolutely  unique — a  story  of  mystery,  of 
love,  of  quaint  humor  and  vigorous  action. 

Three  Editions  In  Six  Weeks 

THE  LONE  FURROW 

By  W.  A.  FRASER.     Cloth   $1.25 

HENRY  FROWDE,  25  Richmond  St.,  W.,  Toronto 
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Harper  Brother's  New  Publications 

SANTA  FE'S  PARTNER— 

Janvier    $1.50 

MAM*  LINDA— 

Will  H.  Harbin  1.50 

LITTLE  GIRL  AND  PHILLIP— 

Gertrude    Smith    1.30  net 

THE  WOMAN'S  EXCHANGE— 

Ruth  McEnery  Stuart  1.25 

AN  ENCORE— 

Margaret   Deland    1.50 

GALLANTRY— 

By    Jas.    Branch    Cabell;    Illustrated    by 

Howard  Pyle    2.00 

WEE  WINKLES  AND  HER  FRIENDS— 

Gabrielle   E.   Jackson    1.25 

SUNNYSIDE  TAD— 

Mighels    1.25 

THE  SETTLER— 

Herman  Whitaker    1.50 

EBEN  HOLDEN'S  LAST  DAY  A 'FISHING— 

Irving  Bacheller   50 

A  HORSE'S  TALE— 

Mark    Twain    1.00 

WALLED  IN— 

Elizabeth  Stuart  Phelps   1.50 

THE  CHEMISTRY  OF  COMMERCE— 

Robert  Kennedy  Duncan    2.00  net 

EMERALD  AND  ERMINE— 

By  Author  of  Martyrdom  of  an  Empress.     1.50  net 
THE  FAIR  LAVINIA— 

Mary  E.  Wilkins  Freeman 1.25 

BETWEEN  THE  DARK  AND  THE  DAYLIGHT— 

Wm.  Dean  Howells   1.50 

FIRE  FIGHTERS  AND  THEIR  PETS— 

Alfred  M.  Downes   1.50 

FAVORITE  FAIRY  TALES— 

Illustrated  by  Peter  Newell    3.00  net 

THE  LAND  OF  MAKE  BELIEVE— 

Wilbur  Nesbit    t. . .     1.40  net 

STORIES  OF  SYMPHONIC  MUSIC— 

Lawrence   Gilman 1.25  net 

DECISIVE  BATTLES  OF  THE  LAW— 

Frederick  Trevor  Hill   2.25  net 

THE  STORY  OF  THE  OTHER  WISE  MAN— 
H.  Van  Dyke,  Edition  de  Luxe,  Illustrated 
in    color,    4to 5.00  net 

Canadian  Agents  i 

The  Musson  Book  Co.,  Limited,  Toronto 
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Black     &  White's  Christmas  number  gives  promise  of 
being  one  of  the  most    popular  of  this  season's  publica- 
tions.    It  is  announced  for  sale  by  the  publishers  in  Lon- 
don on  Monday,  November  18.     The  cover,  printed  in  col- 
ors, bears  an  attractive  design,  depicting  a  clown  in  the 
pantomime  coming  out  before  the  curtain  to  bow   to  the 
audience.    Three     presentation     plates    are 
given  with  the  number.    The  largest  one  is 
a  reproduction  of  "The  Drums  of  the  Fore 
and  Aft,"  a  painting  by  E.  Matthew  Hale. 
The  other  two  are  shown  in  miniature  on 
this   page.    The   best   writers   of   fiction    in 
England   provide   the   stories.      Among  the 
authors  represented  are  J.  J.  Bell,  E.  Nes- 
bitt,  Morley  Roberts,  G.  B.  Burgin,  Halli- 
well    Sutcliffe,     etc.,      and   such   artists   as 
Will  Owen,  Cyrus  Cuneo,  Steven  Spurrier, 
A.   Michael,  L.  Daviel,   W,  Rainey,     R.     I. 
Stephen  Reid  and  Christopher  Clark,  R.I., 
contribute   sketches   and  paintings.       Alto- 
gether  it   will   be   the   finest   number   in    a 
series   of      fine     numbers    produced    by     the 
Black  &  White  Publishing  Co. 

Macmillan's  Magazine  has  been  dis- 
continued. This  removes  still  another  of 
the  monthlies  so  well  known  to  the  last 
generation. 

By  far  the  most  important  magazine 
issue   of   the    month   is   the  November   At-         £r°m  *he,.F*inIin<: 

by  S.  E.  Waller 


Charles  Eliot  Norton,  William  Dean  Ilowells,  J. 
T.  Trowbridge,  Thomas  Went  worth  Higginson,  Henry  S. 
Pritchett,  Hamilton  W.  Mabie,  Woodrow  Wilson,  Arthur 
Oilman,  Walter  II.  Page,  and  Bliss  Perry,  the  present 
editor.  The  articles  are  largely  of  a  historical  and  remin- 
iscent character. 


Sweethearts  and  Wives. 


Christmas 
Black  and  While 


Reverie. 


From  the  Painting 

by  Frank  Dicksee,  R.A. 


Christmas 
Black  and  White 


lantic — the  fiftieth  anniversary  number  of  a  periodical 
whose  history  is  more  intimately  associated  with  the 
best  in  American  literature  than  any  other.  Among 
the  contributors  to  this  noteworthy  issue  are  James 
Russell     Lowell     (with      a      hitherto     imprinted     poem), 


Success  Magazine  announces  a  "Travel- 
ing Editor,'-'  who  is  to  go  about  the  coun- 
try observing  things  and  writing  about 
them.  "There  are  to  be  no  strings  on 
him,"  the  announcement  continues  pictur- 
esquely. "He  is  simply  to  wander  where 
his  fancy  wills.  He  is  a  humorist  as  well 
is  an  observer.  And  he  can  and  will 
write  about  what  you  Want  to  know." 

Hereafter  the  Travel  Magazine  will  be 
sold  at  fifteen  cents  per  copy.  The  yearly 
subscription  price  of  one  dollar  remains 
unchanged. 

Tropical  and  Sub-Tropical  America  is 
the  title  of  a  new  monthly  magazine  de- 
voted to  the  varied  interests  of  South 
America,  Mexico,  Central  America,  and  the 
West  Indies,  to  be  published  by  the  Tropi- 
cal America  Publishing  Company,  of  New 
Vork.  The  magazine  will  be  under  the  im- 
mediate editorship  of  G.  M.  L.  Brown, 
who  will  have  as  associate  W.  S.  Dunbar. 


A  somewhat  unique  periodical  is 
announced  in  England.  The  contents  will  be 
written  out  in  long-hand  and  the  printing  will 
be  done  by  lithography.  In  addition  to  lit- 
erary contributions  from  high  sources,  each  number 
will   contain   six  original  lithographs  by  artists  of  Euro- 
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pean    reputation.       The     periodical     will    be    called    the 
Neolith. 

The  cover  of  the  Christmas  Cosmopolitan  will  be  a 
reproduction  in  color  of  Harrison  Fisher's  "The  Christ- 
mas Girl."  In  the  number  will  appear  reproductions  of 
the  choicest  pictures  in  tha  private  art  collection  of  the 
late  Rodolphe  Kann,  of  Paris.  Charles  Edward  Russell 
will  contribute  the  first  of  a  series  of  important  articles, 
"At  the  Throat  of  the  Republic,"  describing  minutely 
the  nature  and  extent  of  election  frauds.  Gellett,  Burgess 
&  Bruno  Lessing  will  contribute  Christmas  stories. 

McClure's  Christmas  number  will  contain  more  of 
Ellen  Terry's  Memoirs,  an  important  commentary  on 
"The  New  Canadian  Labor  Law,"  by  President  Eliot,  of 
Harvard  University ;  ' '  The  Wonder-Working  Gyroscope. ' ' 
by  Cleveland  Moffett,  an  account  of  a  marvelous  inven- 
tion; "Thomas  F.  Ryan,"  by  Burton  J.  Hendrick,  in  the 
series  of  Great  Fortunes,  and  a  study  of  "Mayor  Fitz- 
gerald, of  Boston,"  by  George  K.  Turner;  also  many 
stories. 

Among  the  contents  of  the  Christmas  Scribner  will 
be  "The  Child  in  Fairyland,"  a  series  of  drawings  by 
Sarah  S.  Stilwell,  accompanied  by  some  charming  verses 
by  Edith  B.  Sturgis,  an  article  dealing  with  "Josiah 
Wedgwood,"  by  R.  T.  H.  Halsey,  illustrated  in  color,  and 
seven  short  stories  by  good  writers. 

Appleton's  will  endeavor  to  have  a  distinctive  Christ- 
mas number.  John  T.  McCuteheon  will  contribute  a 
character  study  of  "Santa  Clans."  Agnes  C.  Laut  has 
prepared  a  valuable  article  on  Henry  Hudson,  the  dis- 


coverer; Marie  van  Vorst  writes  an  article  on  "The 
Oasis,"  and  Louis  A.  Holman  on  "The  Etchers  of 
America."  Four  pages  in  tint  will  be  taken  up  by  "The 
Blast  Furnace,"  by  Thornton  Oakley.  A  story  by 
Charles  G.  D.  Roberts  is  noteworthy. 

The  special  winter  number  of  the  International  Studio, 
devoted  to  the  "Gardens  of  England,"  will  form,  with- 
out doubt,  one  of  the  most  popular  and  beautiful  volumes 
of  the  series.  The  publishers  have  decided  to  treat  the 
subject  in  such  a  unique  and  attractive  manner  that  the 
number  will  be  indispensable,  not  only  to  those  interested 
in  gardens,  but  to  all  lovers  of  art  and  nature.  It  will 
form  the  most  complete  work  of  the  kind  ever  issued. 
The  subject  is  such  an  extensive  one  that  it  has  been 
found  impossible  to  include  the  whole  of  England  in  one 
volume,  and  this  number  will  deal  only  with  the  gardens 
in  the  southern  and  western  counties.  Hundreds  of  views 
have  been  specially  taken  of  the  most  interesting  gardens 
in  these  counties,  and  a  selection  has  been  made  for  illus- 
tration, of  which  there  will  be  nearly  150,  printed  as  full 
page  plates  in  the  best  possible  style,  many  of  them  in 
color.  The  letterpress  will  be  written  by  an  expert,  and 
will  be  found  invaluable  to  those  who  are  interested  in  the 
laying  out  and  artistic  treatment  of  the  garden. 

The  November  number  of  the  ever-popular  Chambers' 
Journal  contains  a  good  selection  of  articles,  including 
"The  Conquest  of  Australia,"  "London  in  the  Time  of 
Romney, "  "The  Romance  of  Wild  Animal  Collecting," 
"The  Evolution  of  the  Deer-Forest, "  "Some  Pacific 
Islands  Birds,"  "The  Gentle  Art  of  Ju-Ju-Tsu,"  "Econ- 
omy in  Paris, "  "  English  and  Scottish  Inns, ' '  etc. 


SCOTLAND'S   OWN  WEEKLIES 


Th< 


PEOPLES 
JOURNAL 
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SCOTLAND'S  NATIONAL  WEEKLY 
Scotsmen  in  Canada 

Desire  to  have  (he  news  of  their  own  Native 
Village,  Town  or  District. 

The  People's  Journal 

Supplies  that  want.  There  are  twelve  dif" 
recent  Editions,  covering  the  entire  length 
and  breadth  of  Scotland. 

Here  are  the  Titles 

Of  the  various  Editions,  which  indicate  the 
Counties  and  Cities  in  which  they  circulate: 


Glasgow  People's  Journal 
Glasgow  People's  Journal 
Edinburgh  People's  Journ 

Counties) 
The  People's  Journal  (for 
The  People's  Journal  (for 
The  People's  Journal  (for 
Aberdeen  Peo  pie's  Journi 
The  People's  Journal  (for 
The  People's  Journal  (for 
The  People's  Journal  (for 
The  People's  Journal  (for 
The  People's  Journal  (for 


(West  of  Scotland  Edition) 

(for  City  of  Glasgow) 

al  (for  Edinburgh  &  Southern 

Stirling  and  Clackmannan) 
Inverness  and  Northern  Counties) 
Aberdeen,  Banff  and  Kincardine) 
il  (for  Aberdeen  City) 
Perthshire) 

West  Perth  and  Argyll) 
Forfarshire  and  East  Coast) 
Fife  and  Kinross) 
Dundee  City) 


Th« 


PEOPLES 
FRIEND 


j& 


NOW  APPEARING 

IAN   MacLAREN'S    LAST 
GREAT  STORY 

entitled 
CLA  VERHOUSE 

The  adventures  and  love  story  of 
"Bonnie   Dundee." 


"IN  WOLF'S  CLOTHING' 

by 
CHARLES  GARVICE 

A  story  of  intense  Love  and  Hatred 


ONE    PENNY    WEEKLY 
SCOTLAND'S      &      PICTURE      &      GALLERY 


"BONNIE  SCOTLAND" 


PORTFOLIO  OF  SCOTTISH  SCENERY 
400  Photographs  of  the  LOVELY  LOCHS,  the  cosy  hamlets,  the  rugged  mountains,  the  stirring  towns. 

20   PARTS  20  PICTURES  IN  EACH  7d.  PER  PART. 

BEST  TRADE  TERMS  ON  APPLICATION. 

JOHN  LENG  CgL  CO.,  Ltd.,    publishers.    BANtt  ST..  DUNDEE,  Scotland 
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A  Wide  Open  Chance 

Where  the  main  lines  of  Four  Transconti- 
nental Railways  (The  C.P.R.,  the  G.T.  P., 
the  C.N.R.  and  the  G.N.R.)  converge, 
and  where  six  branch  lines  terminate  at 
the 

City  of  Portage  la  Prairie 
in   Manitoba 

FOR  SALE 

Book,   Stationery   and   Fancy   Goods  Business 

Stock  and  Fixtures  worth  between  Ten 
and  Eleven  Thousand  Dollars. 

Clean  and  up-to-date. 

Store  in  the  very  centre  of  the  business 
section. 

Steam-heated,  Electric-lighted. 

Rent  Moderate. 

Business  steadily  increasing  ;  one  com- 
petitor only. 

For  further  particulars  and  reasons  for 
selling,  apply  to 

F.  B.  BAGSHAW,  Bookseller  and  Stationer 
Portage  la  Prairie,         -  -  Manitoba 


The   Xmas  Number 


OF 


The  Busy  Man's  Magazine 


Will  outclass   anything  in   the   magazine 
line. 

A  cover  design  is  now  being  prepared 
by  one  of  the  best  American  artists. 
Watch  for  it.  Compare  it  with  the 
cover  designs  of  the  leading  American 
magazines. 

The  Busy  Man's  for  December  will 
add  to  the  artistic  effect  of  your  mag- 
azine display  as  well  as  being  a  ready 
seller. 

The  trade  price  is  right  ;  it  is  fully 
returnable.  You  are,  therefore,  running 
no   risk. 

Order  from  the  news  company  before 
the  25th  inst.  Better  send  your  order 
to-day. 


The  Busy  Man's  Magazine 

TORONTO 


News  from  Home 


12  Copies  of  the 

Yorkshire  Weekly  Post 

(28   Pages  Illustrated) 

Sent  post  paid  to  the  Canadian  Bookseller 
or  News  Agent  for  9d. 

IMPORTANT 

To  all 

Booksellers,  Stationers  and  News  Agents 
in  the  Dominion  of  Canada 

who  desire  to  take  advantage  of  the  new  postal  rates, 
and  thus  be  able  to  supply  the  thousands  of  Yorkshire 
and  North  of  England  people  resident  in  Canada  with 
their  favorite  newspaper. 

The  publisher  desires  to  inform  all  members  of  the 
trade  that  he  can  now  supply  the  Yorkshire  Weekly  Post 
in  packets  of  four  copies  and  upwards  at  the  rate  of  12 
copies  for  9d.  post  paid,  and  he  has  no  doubt  that  in 
addition  to  the  great  number  of  copies  that  are  now 
being  sent  singly  into  the  Dominion  to  subscribers,  there 
are  many  thousands  of  people  hailing  from  the  North  of 
England  who  are  equally  desirous  of  obtaining  the  news- 
paper, providing  they  could  do  so  on  reasonable  terms. 

The  terms  quoted  (12  copies  for  9d.)  are  the  same 
as  those  given  to  agents  in  England,  and  will  enable 
Canadian  agents  to  sell  at  the  published  price  of  one 
penny  per  copy. 

Agents  desiring  direct  supplies  are  requested 
to  communicate  with  the  Publisher,  The  Yorkshire 
Weekly  Post,  55  Albion  Street,  Leeds,  England. 
Also  publisher  of  the  Yorkshire  Post  and  the 
Yorkshire  Evening  Post. 

Cheque   with  order  or  bankers'   reference  necessary. 
Specimen  copies  sent  free  on  application. 
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Xmas  Cards  and  Calendars 

"Art"   Calendars 

in  a  large  variety  of  shapes — Book  Marks,  Drops,  Fans,  Turn  Overs,  etc.,    from   80c. 
per  dozen  to  $10.20  per  dozen. 

"Superba"   Embossed  Calendars: 

7  designs  at  40c.  per  dozen.  6  designs  at  75c.  per  dozen. 

7  designs  at  90c.  per  dozen. 

Calendars,  3  cent  Line: 

No.  515— "Pansies."  No.  516— "The  Maple  Leaf." 

No.  517— "The  Robins."  No.  518— "Forget- Me-Nots." 

No.  519— "Holly  Berries." 

Price  $3.60  per  gross. 

Calendars,  lO  cent  Line : 

No.  520— "Dinna  Forget."  No.  521— "  Purple  Blossoms." 

No.  522— "A  Bunch  of  Holly." 

Price  $7.20  per  gross. 

Xmas  Cards : 

Assorted,  in  boxes,  with  envelopes,  from  $2.00  to  $24.00  per  dozen  boxes. 

Special  line  Xmas  Cards,  in  packets,  Assortments  A  and  B — 6  cards,  all  different,  in 

each  packet.     Price  $3.60  gross  of  packets. 

Xmas  Card  Envelopes : 

Nine  of  the  most  useful  sizes—  500  assorted  in  a  box.     Price  $3.00  per  1,000. 

Xmas  Greeting  Post  Cards : 

Assortments  No.  94  and  No.  234  —  12  designs  in  each.     Price  $1.25  per  100. 

Xmas  Bells  : 

Red  Tissue  Paper — 

Small   Bells — No.    48/4,    Price    40c.    per   dozen.      No.  84/4,    Price    75c.    per   dozen. 

Medium  size  Bells — No.  94/4,  Price  80c.  per  dozen. 

Large  size  Bells— No.  104/4,  Price  $1.20  per  dozen.     No,  114/4,  Price  $1.80  per  dozen. 

Assortments  of  Xmas  Cards  and  Calendars : 

We  will  be  pleased  to  make  up  for  you  a  nice  assortment  of   either   Xmas  Cards   or 

Calendars  consisting  of  a  large  variety  of  designs  at  different  prices. 

Just  state  amount  desired  and  at  what  prices.     Our  selection  will  please  you. 

The    House    of   Canada    for    Cards    and    Calendars. 

TKe    Copp,    ClarK     Company,    Limited 

64  and  66  Front  St.  West,  Toronto 
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THE  POPULARITY  OF  PICTURES. 

There  is  nothing  like  a  few  pictures,  be  they  only  of 
(he  poster  variety,  to  brighten  up  the  bookstore  and  make 
it  alluring  to  the  passer-by.  Where  one  person  will  stop 
to  look  at  a  window  full  of  books,  ten  wilJ  pause  to  look 
at  a  window  full  of  pictures.  This  fact  is  abundantly 
proven  in  the  ease  of  a  Toronto  book  store,  where  there 
are  two  such  windows.  The  book  window  is  neglected  for 
the  picture  window  every  time. 

In  this  there  should  be  a  lesson  for  booksellers  and 
stationers.  Make  the  pictures  your  principal  drawing 
card,  both  inside  and  outside  the  store.  If  you  do  not 
already  carry  a  line  of  pictures,  do  not  delay  to  secure 
a  supply,  especially  as  the  holiday  season  is  now  so  near 
at  hand.  Use  them  in  every  way  possible,  so  that  passers- 
b}  will  pause  to  look  at  iiiem.  Have  a  few  In  your  win- 
dow all  the  time  changing'  them  frequently.  On  this  and 
[he  next  page  will  be  found  reproductions  of  some  pic- 
tures and  cards  that  may  be  used  to  advantage. 


Mr.  Grefe's  work  (of  which  the  color  drawings  are 
but  too  poorly  suggested  in  these  illustrations)  has  estab- 
lished for  that  artist  a  reputation  so  general  and  well- 
founded  that  it  is  hardly  necessary  to  touch  upon  it.  In 
these  examples  will  be  found  most  pronounced  the  charm 
of  his  feminine  types,  which  win  one  alike  by  their 
piquancy  and  their  simplicity;  thai  rich  sense  of  color 
which  is  peculiarly  his;  the  veiled  and  subtile  inference 
of  his  work;  and  that  masterful  arrangement  and  com- 
position of  the  whole,  which  joins  all  in  a  complete  and 
felicitous  ensemble. 

The  subtilties  and  refinements  of  'die  artist's  work, 
which  so  often  elude  reproduction,  have  been  conserved 
by  the  publishers  through  the  advanced  methods  of  scien- 
tific typography  which  they  have  utilized,  and  in  the  care 


The  Possessive  Case. 


The  Golden  Opportunity. 


Copyright  1907 
by  Will  Grefe 


Copyright  1907 
by  Will  Grefe 


FOUR  SPLENDID  DRAWINGS. 

The  two  drawings  illustrated  on  this  page  will  give 
the  reader  some  idea  of  the  character  of  a  set  of  four 
cartoons  in  color,  drawn  by  Will  Grefe,  and  published 
by  the  Windsor  Publishing  Company,  -hi  West  27  street. 
New  York.  The  cartoons  are  handsomely  produced  in 
color  on  heavy  coaled  slock,  plate-marked,  size  16x20 
inches.  They  will  be  found  to  form  a  most  suilable  addi- 
tion to  the  interior  of  a  boudoir,  den,  smoking-room  or 
club,  and  will  be  appropriate  presents  for  birthdays,  wed- 
dings, anniversaries  or  holidays.  The  four  pictures  are 
priced  at  $2.00,  ami  will  be  sent  express  prepaid.  The 
siniile  pictures  are  priced  at  50  cents,  but  purchaser  must 
pay  the  express  on  these. 


and  pains  which  they  have  devoted  to  their  employment, 
sparing  neither  labor  nor  expense  in  the  attainment  of 
the  desired  end. 

SCRIBNER  PICTURES  AND  OTHERS. 

The  show  room  of  the  Copp,  Clark  Co.,  Toronto,  who 
are  leaders  in  novelty  art  lines  for  the  Christmas  trade 
has  lately  assumed  its  holiday  attire  and  the  display  of 
Christmas  specialties  presents  a  splendid  appearance.  A 
complete  set  of  the  Scribner  picture  publications  for 
1908,  arrayed  together  on  the  right  wall  of  the  show 
room,  is  the  most  striking  line  that  is  shown,  and  arrests 
attention  immediately  upon  entering. 

The    Copp.    Clark    Co.    are    the   sole   Canadian    agents 
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for    the    Scribner    picture    publications.      These    pictures 
are   indeed   a    work   of   art,   and   are    generally   acknow- 
ledged to  be  equal  to  any  publications  <>f  their  kind. 
Several    pictures    are    the    work    of   Harrison    Fisher. 


COPYRIGHT    1906  BY  C 


ES  SCR'BNER'S  SON 


'tis  better  to  have  loved  and  lost  _ 
than  never  to  have  loved  at  all 


Cartoon  by  Grace  (i.   Wiederseim. 

who  originated  the  popular  drawings  entitled,  "A  Thor- 
oughbred," "Those  Bewitching  Eyes"  "The  Bride." 
and  numerous  others.  A  most  attractive  series  of  car- 
toons by  Alonza  Kimball  are  in  the  display,  "Here's  to 


LESSCH'BNEn  SSONS 

AFFINITIES 


1908   Calendar    Drawing   by   J.    C.   Leyendecker. 

Our  Wives  and  Sweethearts,"  "Affinities,"  "Well 
Manned,"  etc.  Howard  Chandler  Christy,  whose  pic- 
tures   are    widely    known,   is    also     a       contributor.      Mr. 


Christy's  most  popular  drawings,  probably  are,  "The 
Seasons,"  "The  Oldest  Trust  Company"  and  "Which." 
Maxfield  Parrish's  four  drawings,  which  were  inspired  by 
the  poems  of  Eugene  Field,  are  seen  in  the  display.  They 
are  known  as  ' '  The  Dinkey  Bird, "  "  The  Sugar  Plum 
Tree,"  "Wynken,  Blynken  and  Nod,"  and  "With 
Trumpet  and  Drum."  Other  pictures  in  the  display  that 
have  become  popular,  are  four  animal  pictures,  by  Philip 
R.  Goodwin;  "The  Day's  Shooting,"  a  set  of  six  pic- 
tures, by  A.  B.  Frost;  four  sketches  of  Western  cowboy 
life,  by  C.  M.  Russell;  two  pictures  of  cow-punchers,  by 
N.    C.    Wyeth;    "Child    Life,"    four   interesting   subjects 


ilGHT  1906  BY  CHARLES  SCRtBNER'S  SONS 


FOOTBALL 

Cartoon  by  Alonzo  Kimball. 


by  Sarah  S.  Stilwell,  and  a  number  of  children's  draw, 
ings,  by  Jessie  Wilcox  Smith. 

The  selection  is  quite  a  complete  one,  a  wide  range 
of  characters  in  many  walks  of  life  being  represented. 
Some  of  the  pictures  are  in  colorg,  but  the  majority  are 
black  and  white.  They  range  in  sizes  from  9Jxl4J  to 
12x16  inches,  and  the  mounts  nearly  all  measui'e  19x24 
inches. 

Two  beautiful  calendars  for  1908  have  been  published 
by  Scribners,  which  the  Copp,  Clark  Co.  are  selling  to 
the  Canadian  trade.  One  consists  of  four  college  athletes 
a  football  player,  rower,  runner  and  hockey  player.  It 
has  been  said  of  these  pictures,  that  the  artist,  J.  C. 
Leyendecker.  gets  a  heroic  quality  into  his  figures, 
coupled  with  a  sense  of  strength,  which  gives  them  a 
(Continued  on  page  37.) 


"If  you  don't  know  where  to  get  it— ask  Gallagher."     "You  get  what  you  want 
when  you   want  it." 

Catchy    Picture    Novelties 

The  line  you  have  been  looking  For  to 

Draw  Attention  to  Your  Window 

Even  if  you  are  making  more  money  than  you 
need,  write  for  our  catalog,  and  let  us  tell  you  all 
about  it.  (We  handle  the  lines  of  22  different 
publishers,  retailing  from    10   cents  to  $1.50.) 


No.  2076 

Copyright  1907  by  The  W.  H 
Gallagher  Co. 


The  W.  H.  Gallagher  Co.  JtStii  S£L  New  York  City 
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FOUR  NEW  POPULAR  PICTURES  IN  COLORS 


^BY= 


Copyrighted  1907  by  Will  Grefe. 


A  FRIEND  AT  COURT. 


SUBJECTS- 


The  Possessive  Case. 
A  Friend  at  Court. 


The  Golden  Opportunity. 
The   Leap-Year  Question. 


WILL  GREFE 


npHE  four  pictures  in  this  set  show  great  variety 
-^  in  color  schemes  while  their  arrangement 
and  ever  requisite  proportion  of  sentiment  has 
been  gauged  to  a  nicety.  Having  the  great  advan- 
tage of  being  entirely  new  subjects  they  will  meet 
with  almost  instantaneous  sales. 

The  most  advanced  color  process  has  been 
utilized  for  reproduction  purposes  and  great  care 
in  the  selection  of  paper  and  printing. 

Each  picture  is  printed  on  extra  heavy 
coated  paper  and  plate  marked,  size  16  by  20  in. 


Price  $2.00  Per   Set   of   Four 


Trade  Discount — 40  Per  Cent.  Delivered 


Windsor  Publishing  Co.,  43-45  W.  27th  St.,  New  York 


CALENDARS   for   1908 


The  Harrison  Fisher  Calendar  for  1 908- 

Comprises  4  subjects;— A  Tennis  Champion,  Over  The  Tea  Cup,  A  Winter  Girl,  American  Beauties. 
THE  FISHER  CALENDAR  for  1907,  surpassed  those  of  previous  years  as  a  seller.,  and  the  new 
CALENDAR  for  1908,  promises  to  be  even  more  popular. 

Size  14  x  22  inches,  and  boxed.     List  Price  $3.00  each. 

The  Athlete  Calendar  for  1908 

Comprises  4  subjects \— FOOTBALL,  HOCKEY,  RUNNING,  ROWING.  This  will  appeal  to  all 
who  are  interested  in  ATHLETICS.       Size   16  x  22  inches,   and   boxed.       List   Price,   $2.00  each. 

ABOVE  ARE  NOW  IN  STOCK,  and  all 

Scribners'  New  Picture  Publications 

AT  THE  COUNTRY  CLUB,     THOROUGHBRED,     A  FASCINATING  WHIP,     GOODWIN'S 

ANIMAL    PICTURES,     ETC.,   ETC. 

Send  for  Illustrated  Descriptive  Catalogues,  witH  List    Prices  to  SOLE  AGENTS  TOR  CANADA.. 

THE  COPP,  CLARK  COMPANY,  Limited 

64-66  Front  Street,  West 


TORONTO 


CANADA 
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Xmas  Items 

Dolls,  Toys,  Games, 

Fancy  Goods   of  all   kinds, 

Novelties,    China, 

Druggists'  Sundries,  Etc. 

Special  Values 
Large  Assortment 
Prompt  Delivery 

Our  range  of  Dolls  and  Toys 

.   is  attracting  the  attention  of 
the  most  critical  buyers. 

Let  us  have  your  orders  early. 

The  Sutcliffe-Edmison  Co.,  Limited 

Wholesale  Fancy  Coocls,  Etc. 
76  YORK  ST.,  TORONTO,   ONT. 


COMIC    POST    CARDS 

We  publish   money-making  Post  Cards,  or  rather 
Post  Cards  that  possess  some  selling  ability. 

High  Class  Comics  from  $1.88  per  1,000. 

All  Canada  Views  for  $6.00  per  1,000. 

Floral  Cards  for  Jewelling,  $2.75  per  1,000. 

Jewelling  Powder,  $2.50  per  lb. 

Class  Pens,  2  for  25c. 

Beautiful  Cold  and  Silver  Ink,  for  decorating  Post 
Cards,  $1.00  per  pint. 

Special  Mucilage  for  Jewelling,  50c.  per  pint. 

Leather  Cards,  $2.75  per  100. 

Wire  Wall  Racks,  $1.25  per  dozen. 
Special  figures  to  wnolesalers.     Send  $2.00  for 
full  line  of  samples,  or  write  us  for  catalogue   and 
news  of  Post  Cards  and  novelties.     It  will  pay  you 
to  have  our  line  of  samples. 

CANADA  TOY  CO.,  Montreal,  P.Q. 


YOU  ARE  INTERESTED  IN  SOMETHING. 

Why  not  get  the  best  items  that 
are  printed  on  the  subject  ? 

We  read  and  clip  thousands  of  newspapers  eTery  week — therefore  we 
can  equip  you  speedily  and  economically  for  a  debate,  speech,  lecture, 
essay  or  anything  else  requiring  up-to-date  information  and  more  of  it  than 
your  competitors  are  likely  to  get. 

Terms— 100  Clippings,  $  5.00 

250  "  12.00 

500  "  22.00 

1,000  "  40.00 

Send  for  our  Booklet,  which   fully  explains  th»  scope  of  the  clipping 

industry. 

We  have  also  lists  of  firms  in  every  branch  of  trade  in  the  Dominion 
the  professions,  club  members,  society,  etc.,  and  we  are  prepared  to  addres 
and  mail  circulars  or  letters  to  these  at  any  time. 

THE  CANADIAN  PRESS  CLIPPING  BUREAU, 


232  McOill  Street, 
MONTREAL 


10  Front  St.  East, 
TORONTO. 


Xmas  Post  Cards 

We    have    the    choicest    assortment   of    fancy  designs  in  Christmas  and    New   Year 
Post  Cards   we  have   ever  shown.     Tinselled  and   plain,   embossed    in   colors. 


We   will   mail   Samples   on  request. 

WarwicK   Bros.   &   IVutter,  Limited 

Publishers    of    Picture   Post    Cards  Toronto 
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Fancy   Goods   and   Notions 


Leather  Goods. 

Last  year  at  this  time  leather  goods  bad  an  excep- 
tionally large  run.  This  year  the  sales  are  equally  as 
good,  if  not  better.  The  wholesale  houses  speak  well  of 
the  trade  and  look  forward  to  a  rush  of  orders  from 
now  until  the  end  of  the  holiday  season.  Handbags  of 
a  good  quality  are  being  bought  more  than  ever  before. 
Prices  that  proved  almost  prohibitive  a  year  or  so  ago 
are  not  considered  out  of  the  way  now. 

The  most  expensive  articles  in  leather  goods  are  those 
made  from  alligator  skin.  Some  exquisite  ideas  are  seen 
in  this  leather.  There  are  some  new  leathers  on  the  mar- 
ket that  are  said  to  be  mainly  variations  in  color  and 
treatment.  Calf  is  still  the  popular  li-atlier  for  novel- 
ties. Calf  alligator  is  now  being  shown  in  a  wide  range 
of  colors  and  finishes  and  is  so  near  t lie  genuine  article 
in  appearance  as  to  be  almost  undistinguishable.  The 
scarcity  of  the  real  alligator  leather  and  the  popularity 


The  Auto  Bag. 

it  has  achieved  has  been  the  means  of  bringing  into  the 
market  these  latest  imitations. 

Some  of  the  new  and  noteworthy  lines  that  are  now 
selling  well  are  the  finger  purse  and  the  two  bags  here- 
with illustrated,  and  sold  by  Brown  Bros.,  Limited,  To- 
ronto. The  ladies'  finger  purse  is  shown  in  the  various 
fancy  and  colored  leathers.  It  has  strap  on  back  for 
finger  to  clasp,  this  being  the  feature  of  the  purse  which 
has  brought  it  into  popularity.  The  higher  priced  purses 
of  this  class  are  selling  the  best. 

The  ladies'  strap  handle  purse  is  proving  to  be  a 
winner,  judging  by  the  demand  which  is  becoming 
stronger  each  day. 

Of  the  bags,  there  are  few,  if  any,  that  have  gained 
the  popularity  that  the  Auto  bag  has  in  the  past  couple 
of  months.  It  is  made  in  three  sizes,  8,  9,  10  inches,  of 
crepe  seal  leather  with  fancy  moire  lining.  The  sale  of 
this  bag  has  been  exceptionally   large. 

A  very  interesting  feature  of  the  present  season  in 
leather  goods  is   the  prevalence  of  set    names   for  hand- 


bags, purses,  belts,  etc.  Every  available  name  in  sight  is 
adopted  to  lend  eclat  to  the  various  lines.  Popular  foot- 
light  favorites,  comic  supplement  characters,  etc.,  are 
all  utilized  to  aid  in  the  sale  of  goods.  Some  of  these 
names  are  very  catchy  and  have  doubtless  aided  consid- 


The    Popular    Finger    Purse. 

erably  in  the  sale  of  goods,  but  most  of  these  fancy  lines 
have  but  a  short  run  and  are  soon  retired  from  public 
view. 

Beautiful  Belt  Creations. 

The  host  of  beautiful  creations  in  belts  are  quite  strik- 
ing. The  designer's  art  is  much  in  evidence  and  a  wide 
range  of  dainty  creations  is  seen.  The  extreme  richness 
of  design  that  has  of  late  characterized  so  many  othei 
lines  has  begun  to  be  noticeable  in  belts  and  some  ex- 
Ireine  styles  are  seen,  but  their  continued  favor  is  doubt- 
ful. The  Fluffy  Ruffles  belt  in  leather,  elastic  and  silk 
has  had  quite  a  sale  during  the  month,  but  like  other 
extreme  novelties,  will  soon  have  had  its  day.  Its  dis- 
tinctive feature,  as  noted  last  month,  was  four  or  five 
slides  placed  about  four  inches  apart.  There  is  a  ques- 
tion as  to  whether  the  steel-studded  belt  will  hold  its 
popularity  much  beyond  the  present  season.  Extreme 
applications  of  cut  steel  are  still  very  popular  in  Paris, 
but  the  taste  of  American  women  is  more  modest.  Some 
beautiful  combinations  of  steel  beads  and  stones  are 
shown,  (he  former  forming  a  border  to  set  off  the  latter. 


New  Strap  Handle  Purse. 

High   Back   Comb  is   t"  uular. 
The   vogue   of   the   high   back   comb   will  probably   be 
strong  for  some  time  to  come,  and  a  great  variety  of  de- 
signs and  patterns  continue   to  be  seen.    The  prevailing 
(Continued   on   page   58.) 
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Bamforth's  Celebrated 

LIFE   MODEL 
POST  CARDS 


are  the  most  popular  line  on  the  market 

SONGS 

HYMNS 

ACTRESSES 


Pretty  Child  Studies  Life  Model   Comic 

in  Brown  Glossy  Panels  in  Bromide  and  Colors 


Write  for  samples  or  call  and  see  our  full  range  at 

109   Mail   Building,       -      -       -       Toronto 

Also  at 

353  Broadway  Baltimore  Buildings  32-33  High  Holborn 

NEW  YORK  CHICAGO  LONDON 

Head  Office,  Works  and  Studios,  Holmfirth,  England 
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NEW  USES  FOR  POST  CARDS. 

While  it  may  not  be  pleasing  to  have  to  contemplate 
a  diminution  in  post  card  sales,  it  is  nevertheless  worth 
while  to  consider  ways  and  means  of  keeping  up  the  de- 
mand for  them.  New  uses  for  picture  post  cards  should 
be  welcomed  and  utilized  to  the  fullest  extent  possible. 
A.  wise  and  prudent  post  card  dealer  will  search  out  these 
new  uses  and  endeavor  to  educate  the  public  up  to  them. 
For  instance,  here  is  an  article  reproduced  from  an  Eng- 
lish paper.  It  would  pay  dealers  to  have  this  article  re- 
printed in  their  local  newspaper.  By  this  means,  the 
sale  of  post  cards  would  quite  probably  be  stimulated  in 
their  locality. 

Stained  Glass  Effects. 

At  this  time  of  the  year,  more  than  at  any  other,  our 
letter-boxes  overflow  with  picture  post  cards,  and  the 
question  becomes  acute  as  to  what  use  can  be  made  of 
the  missives  sent  us  by  friends  who  are  holiday-making 
at  the  seaside,  or  in  the  country.  A  method  has  recently 
been  evolved,  remarks  Hobbies,  by  which  the  quaint  and 
beautiful  effects  of  stained  glass  can  be  got  by  the  aid 
of  pictorial  cards,  without  the  exercise  of  any  more  skill 
and  patience  than  the  average  art  worker  is  endowed 
with. 

By  way  of  a  first  endeavor  we  will  make  a  teapot  stand 
out  of  a  single  card  and  a  sheet  of  glass  of  the  same 
shape,  but  I  inch  larger  all  round.  The  style  of  the  pic- 
ture does  not  particularly  signify,  which  is  a  good  thing, 
as  individual  tastes  and  sentiments  can  be  allowed  free 
play.  We  can  keep  always  before  us  the  view  of  some 
place  full  of  pleasant  associations  for  us,  the  reproduc- 
tion of  any  famous  picture  we  admire,  or  the  fancy  card 
which  has  captured  our  imagination.  If  we  are  to  exer- 
cise any  discrimination  it  should  be  in  favor  of  deep  rich 
tints,  crimson  sunsets,  dark  moonlight  scenes,  and  so  on. 
Having  picked  our  card,  we  soak  it  for  twelve  hours  in 
clean,  cold  water.  At  the  end  of  that  time  we  take  it 
out  and  lay  it  face  downwards  on  a  flat  board,  and  gent- 
ly and  carefully  rub  off  the  cardboard  from  the  back,  so 
as  to  leave  only  a  thin  sheet  with  the  picture.  This  pro- 
cess is  not  nearly  so  difficult  as  might  appear,  and  a  little 
practice  will  soon  enable  one  to  manage  it  successfully. 
Fine  sandpaper  may  be  used,  as  well  as  the  finger  in  the 
work.  When  quite  dry  the  card  must  be  fixed  down  to 
the  square  to  be  decorated,  with  the  picture  side  next 
to  the  glass.  Any  good  clear  paste  may  be  employed 
here,  but  it  must  be  clear.  All  moisture  having  been 
squeezed  out,  the  stand  is  left  to  dry  before  the  business 
of  rendering  the  picture  transparent  is  entered  upon. 
For  this  purpose  some  good,  clear  varnish  can  be  ob- 
tained. A  substance  sold  under  the  name  of  "Royal 
Clearine"  has  ben  tried  with  success.  If  this  be  well 
rubbed  in  over  night  the  card  will  be  found  as  trans- 
parent as  could  be  wished  in  the  morning.  Finally,  a 
narrow  strip  of  black  paper,  to  give  the  illusion  of  leas- 
ing, is  run  all  round  the  glass,  the  extra  J  inch  allowed 
preventing  it  from  encroaching  on  the  picture. 

These  teapot  stands,  though  undoubtedly  effective, 
are  only  the  rudiments  of  the  work  under  consideration. 


By  using  larger  sheets  of  glass  and  bits  cut  out  from  dif- 
ferent cards  instead  of  whole  ones,  the  most  artistic  re- 
sults can  be  arrived  at.  Olass  fireplace  screens,  which 
are  not  particularly  expensive  to  buy,  or  particularly 
troublesome  to  make,  hold  out  vast  possibilities.  The 
best  method  for  these  is  to  place  a  row  of  figures  cut  out 
from  cards  one  above  the  other,  down  the  centre  of  each 
panel,  forming  the  background  of  self-colored  pieces, 
similarly  obtained,  which  are  dovetailed  into  each  other, 
according  to  their  shapes,  all  the  joints  being,  of  course, 
covered  up  by  the  lengths  of  black  paper  previously  men- 
tioned. If  one  has  any  cards  with  floral  or  conventional 
designs,  or  mottoes  printed  in  ornamental  characters,  it 
will  be  found  possible  to  work  in  bits  cut  from  them  into 
the  backgrounds.  A  catalogue  of  stained-glass  lights,  or 
of  transparent  paper  "Window  Decorations,"  will  give 
many  useful  hints  as  to  the  disposition  of  these  adventi- 
tious ornaments.  If  preferred,  there  would  be  nothing 
against  making  a  firescreen  to  show  a  series  of  views 
upon  a  plain  ground ;  in  such  a  case  we  should  advise 
dark  blue. 

Table  Covers. 

A  rather  ambitious  effort,  but  one  which  will  repay 
a  good  deal  of  time  and  trouble,  is  to  cover  a  table  top 
with  cards  treated  in  the  manner  we  are  describing.  In 
this  case,  they  are  stuck  down  from  the  back  on  to  the 
wood,  and  the  glass,  cut  to  the  shape  of  the  table,  is  sub- 
sequently fixed  to  it,  as  is  done  in  the  case  of  some  valu- 
able Chippendale  pieces.  The  advantage  of  a  table  thus 
decorated  is  that  nothing  spilled  on  it  will  leave  any 
mark,  nor  will  it  be  nearly  so  liable  to  get  scratched  or 
dirty,  as  if  it  were  painted.  A  series  of  reproductions 
of  well-known  pictures  with  a  rich  red  or  blue  filling 
strikes  us  as  a  most  hopeful  suggestion  for  this  special 
branch  of  the  work. 

The  hanging  glass  panels,  which  are  used  by  a  good 
many  people  as  window  ornaments,  are  another  promis- 
ing subject.  Shields  of  arms,  cut  from  heraldic  cards, 
look  admirable  on  them,  and  so  do  full  length  figures  or 
Dutch  patterns.  Though  a  Japanese  design  might  seem 
out  of  place  in  stained  glass  one  might  be  tried  as  an 
experiment. 

Breakfast  Boards. 

Another  example  is  that  of  a  breakfast  board,  on 
which  to  stand  a  coffee  pot,  etc.  It  would  be  made  of 
glass  with  a  polished  wood  rim  and  little  feet.  In  this 
instance,  we  begin  by  plotting  out  the  surface  into  a 
series  of  little  panels,  making  the  two  halves  correspond 
with  one  another,  and  not  allowing  the  different  pieces 
to  run  in  together  as  they  come,  as  we  have  to  do  when 
forming  backgrounds  all  of  a  single  color.  For  the  large 
circle  in  the  centre  we  advise  the  use  of  one  of  the  giant 
post  cards,  now  to  be  bought  at  all  places  of  popular  re- 
sort, and  for  the  other  panels  it  is  not  a  difficult  matter 
to  find  cards  from  which  a  self-contained  bit,  so  to  speak, 
can  be  taken  of  the  size  and  shape  required. 

The  principle  on  which  this  breakfast  board  is  de- 
corated is  applicable  to  all  the  different  kinds  of  glass 
t-.\T\s  which   are   now  sold.     The   subjects    need   not,   of 
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course,  be  confined  l<>  any  particular  style.  The  Dutch 
blue  and  v.  Ht<  cards,  that  one  so  often  gels,  could  be 
worked  up  into  :i  beautiful  tray,  or  one  could  make  a 
most  admirable  patriotic  one,  with  a  portrait  of  his  (jra- 
ClONS  Majesty  for  a  centrepiece,  and  the  flags  and  em- 
blems of  cur  country  and  its  colonies  disposed  around  it. 
We  can  picture  a  fine  one  of  naval  subjects,  arranged 
around  a  card  of  the  Victory  or  the  Dreadnought,  or  a 
military  one  given  up  to  one  or  more  of  the  famous  regi- 
ments of  the  British  Array.  In  fact,  it  is  always  the 
same  when  one  comes  to  speak  of  pieture  post  cards. 
Their  range  is  so  wide  nowadays  that  one  at  once  begins 
to  imagine  collections  formed  on  all  sorts  of  lines.  It  is 
not  difficult  to  reduce  such  notions  to  practice.  Once  let 
your  friends  know  that  you  are  accumulating  patriotic  or 
naval  or  military  cards,  or  whatever  it  may  be,  and  they 
will  soon  begin  to  come  in. 

* 


THREE    EXCELLENT    SONG    BOOKS. 

Three  novel  song  books  have  been  issued  by  Valen- 
tine &  Sons'  Publishing  Company.  Toronto  and  Montreal, 
which  arc  specially  stated  for  the  holiday  trade.  They 
are  -named,  the  (Jem  Selections  of  Irish,  Scottish  and 
Welsh  Songs.  The  hooks  are  beautifully  bound;  the 
Scotch  volume  being  bound  in  pretty  satin  plaid,  and  the 
Irish  and  Welsh  volumes  in  a  nice  green  color  of  satin. 
They  have  a  number  of  fine  full-page  illustrations  of 
quaint,  old  characters  and  scenes.  Annie  Laurie,  Duncan 
Gray,  Comin'  Thro'  the  Rye,  Within  a  Mile  o'  Edinburgh 
Town,  Afton  Water,  Green  Grow  the  Rushes  0!  Scots 
Wha  Hae,  Bonnie  Dundee,  Auld  Lang  Syne  are  some  of 
the  songs  in   the   Scottish  selection.     Notes  of  the  songs 


arc  printed  in  the  front  of  the  hook,  giving  a  shorl 
sketch  of  the  composers  and  what  inspired  them  to  write. 
These  books  will  make  an  excellent  Christmas  present  in- 
New  Vear's  gift.  They  certainly  are  an  excellent  selec- 
tion. 


Pictorial  Postcards, 


Autotype-chromo,     Photo" 

type,     and     Lithographic 

Coloured,  etc. 


Cards  made  from  any  Photograph.     All  orders  recei   e  prompt 
and  careful  attention.     Lowest  terms. 


erman  Postcard  Works 

Boch&Kirschfrankfort°M. 


Several  Rewards 


Established   1872 


GOOD  AGENTS  WANTED 


{ 


POSTAL  CARDS 

Big  Variety.  Low  Prices. 

Lovers'  Set  Post  Cards 

<fl  We  have  always  in  stock  the  nicest  and  finest 
assortment  of  love  sets  ;  both  English  and  French 
Text. 

Beginners'  Package 

<I  We  have  20  different  packages  of  samples,  ranging 
from  lc.  to  25c.  per  card.  Each  package  costs  $1 
and  gives  a  profit  of  100°/o. 

Catalogue  on  request.  Cash  Only 

V  ORIGINAL  RG. 

J    195  St.  Catherine  St.  East,  Montreal 


UE  CAHIifW  SQUCftE 


24 

Different 

Stamps 

in 
Booklet 


THE  NEW  FAD 

Be  the  first  to  introduce  them  in  your  town. 


VIEW 

PHOTO 

STAMPS 

LOCAL  VIEWS 


Price 
Quotations 

on 
Application 


Can  be  used  on  Letter  Seals,  Envelope  Corners, 
Samples  on  Request  on  Post  Cards,  Parcels  or  Letter  Heads. 


Do  it  Now 


Also   a   large   assortment   of   Fancy    Cards   for   Holiday   and    Christmas 

Trade   at   right   prices. 


106KeF£ame    ILLUSTRATED  POST  CARD  CO.     MoSS^ 


Que. 


SO 
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iTMOTOlrWWTlMGlO- 


332.  Ball;ar»;  Nigl^  Road      '  h 


Export  tr  Col?nial  Department 

34.  PATERNOSTER,  f\oV\/ 

Telephone     LONDON.  I    .( 
2267.  Central 


Manchester. 

Telephone.  I36Y. 


PHILIP  G.  HUNT 


Ager/t}  for 

Straits  Settlement 


&OCAL  VIEW  POST  CARDS 


-  FOR,  WHOLESALE  PUBLISHERS 


Tbc 


In  the  United  Ktamtom.  .BoR"EO  C0MPANY- 


SAMPLES  AND  PRICES  ON  APPLICATION. 
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W.  NEUMANN    &  CO.,   WmSSSTS^ 

High-class  Collotype  Printers 


SPECIALTY  : 


Collotppe  postcard 


TO  ORDER 


Hand-coloured  Collotype  Cards 
Double-tone  Collotype  Cards 


Glossy  Collotype  Cards 
Photochrom  Collotype  Cards 


CHEAPEST  PRICES. 


ALL   KINDS   OF   VIEW-ALBUMS  AND  SAMPLE  SHEETS 

WHOLESALE    AND    EXPORT     O/VLV 


Local  View 

Post  Cards 

MADE  IN  THE  UNITED  STATES 


We  have  just  moved  into,  our  new  factory  and 
have  installed  our  German  machinery  for  the 
manufacture  of 

HigH- Grade  Local 
View  Cards 


A  personal  careful  investigation  in  Europe,  as 
to  the  various  processes  of  making  Colored 
View  Cards,  has  taught  us  to  make  cards  as 
good  as  the  very  best  imported  cards  made  in 
Germany,  for  the  same  price  and  in  less  than 
half  the  time.  We  are  in  a  position  to  quote 
special  prices  to  users  in  large  quantities,  and 
guarantee  prompt  delivery  and  first-class  work. 

The  importing  of  view  cards  will  be  a  thing  of 
the   past   as  soon  as   our  samples  are  shown. 


Alfred     Holzman    Co. 

2815  WABASH  AVENUE 

CHICAGO 


ONLY     FOR     WHOLESALE     DEALERS 
AND  POSTCARD  PUBLISHERS 

MARKERT  &  SOH  N 

Graphic  Art  Works 

DRESDEN— A.    Wintergartenstr,  74 

Manufacture  : 

PICTURE  POST  CARDS 

MADE  AFTER  YOUR  OWN    PHOTOS. 
AS  A  SPECIALTY  WB   MAKE 

COLLOTYPE,  COLOURED  COLLOTYPE, 

DOUBLE  TONE,   HAND  COLORED,  GLAZED 

and  AUTOTYPE  POST  CARDS, 

VIEW  ALBUMS,  ALBUMS 

Ask  for  samples   and  quotations 


Telegram— AddreBS 

KUNSTMARKERT, 
DRESDEN 


,«*<»^w*w«w*w^*w*^>*w*w»w*»^*w^«^w«VN>*w*w*w*w*w*w^>«Vw*w*w^< 


Mr.  Jobber: 


Crackajack  ideas  in  American  Post  Cards.  A 
great  many  new  lines  just  off  the  press,  all  big  hits. 
Write  for  samples  and  literature. 

THE  HILLSON  COMPANY, 

40  Broad  Street,  Boston,  Mass. 


NEW  YORK   OFFICE, 

Broadway  Chambers, 
277  Broadway, 
N.Y.  City. 


CHICAGO  OFFICE, 

v    17-21  Quincy8t. 

Baltimore  Bldg. 

Chicago,  III. 


\_ 


Picture 


Made  to  order  only 
according  to  instruc- 
tions supplied. 

Very  fine 


Post 


make.  First 

class  Goods 

only. 


Cards 


Z 


Specialties : 
riodern    Heliotype 

styles, 
plain  and  coloured. 

Well  known  for  efficiency  and 
high-class  workmanship. 

OLto  Leder 

Dresden  7    Saxony 

Picture  Post  Card  Manufacturer. 
WHOLESALE  EXPORT 


Fine  Art  Printing  Co. 

Kaufbeuren,  Munich,  Germany 

Manufacture  to  order  for  important  buyers, 
as  a  specialty  : 

in  Collotype,  from   1,000   up- 
wards, per  design, 
in  Copper  -  plate    Printing1, 

from     1,000     upwards,    per 
design, 
in  Retochrcm — combined  let- 
ter press   and    lithographic 

co'or  printing,    3,000,    5,000    and    10,000   per   design,    in    sheets    of    30- 

and  64  designs. 


Postcards 
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THE  OUTLOOK. 

An  exceedingly  busy  season  of  buying  is  indicated  in 
the  stationery  business  this  year,  in  fact,  a  record-break- 
ing season  is  anticipated.  Retail  dealers  have  been  pur- 
chasing heavily  of  the  wholesale  houses  in  the  past  month, 
which  speaks  well.  The  stationery  trade  in  the  past  two 
years  has  been  very  active  at  this  time,  but  this  year 
bids  fair  to  surpass  these,  notwithstanding  the  financial 
flurries  that  are  occurring  just  now. 


PAPETERIE   BOXES   AND   WRITING  PAPER. 

The  manufacturers  of  stationery  seem  to  have  been 
trying  to  outdo  one  another  in  the  excellence  of  their 
product.  New  and  beautiful  designs  are  shown  in  pape- 
terie  boxes.  Floral  designs  as  a  rule,  predominate  for 
t he  Christmas  trade.  Some,  very  pretty  lines  are  shown 
in  holly,   mistletoe  and  evergreen  designs. 

Very  select  lines  appear  in  writing  papers.  They 
come  in  high  plate  finish,  in  fabric  finish,  linen  finish, 
organdie  glace,  angora,  kid  finish,  etc.  Nice  lines  are 
shown  in  lattice  effect,  interwoven,  Marseilles  fabric, 
Scotch  plaid   and   quartered   oak. 

There  has  apparently  been  no  change  lately  in  visiting 
cards,  which  arc  now  small,  ladies'  being  nearly  square, 
and  men's  oblong. 

Orders  for  printed  and  embossed  stationery  are  ahcail 
of  previous  years,  and  coats  of  arms,  monograms,  ini- 
tials, dainty  art  nouveau  effects  in  color,  and  other  de- 
signs arc  now  frequently  ordered  on  correspondence  paper. 


Dimity — Buntin,  Gillies  &  Co.  's  Special  Line 

BUNTIN,    GILLIES    &    CO.    SHOWING. 

Many  new  lines  of  writing  paper  have  lately  been  in- 
troduced by  the  manufacturing  stationers.  Buntin,  Gil- 
lies &  Co.,  Limited,  Hamilton,  have  brought  out  four 
fine     lines     of    note     papers.     They     are     called     Dimity, 
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Dimity     Plaid,       Dutch     Fabrik    and      Bleached    Canvas 
Dimity   and   Dimity   Plaid   are   probably   the   favorites   of 
the  four.     They   are  being   strongly   advertised     and     the 
sales  for  them  have  been  exceptionally  large. 

Dimity  appears  in  a  variety  of  shades  and  Dimity 
Plaid  is  produced  only  in  white.  This  handsome  paper 
derives  its  name  from  the  fact  that  across  its  surface  are 
faintly  defined  plaids  of  drab  and  white  about  an  eighth 


Display  of  Dutch   Finish   by  Buntin,  Gillies  &  Co. 

of  an  inch  in  width.  In  appearance  this  paper  looks 
novel   and  neat,   appealing   to    refined    taste. 

Dutch  Fabrik  is  another  of  the  Hamilton  firm's  spe- 
cials. It  will  be  noticed  the  name  Fabrik  is  spelled  with 
a  "k."  It  is  the  custom  of  this  firm  to  be  ever  seeking 
for  something  novel  and  striking,  so  we  are  not  surprised 
to  see  them  changing  the  spelling  of  names  that  they 
may  be  in  keeping  with  their  new  lines.  Dutch  Fabrik  is 
not  as  finely  woven  as  Dimity,  hut  it  is  in  the  same 
class  of  fine  note  papers.  It  is  appearing  in  white,  azure 
and  grey.  The  idea  of  having  a  band  around  each  quire 
is  a'  feature  of  Dutch  Fabrik  and  the  Dimities,  which 
makes  counting  easy. 

Bleached  Canvas,  the  other  leading  writing  paper  of 
Buntin,  Gillies  &  Co.,  is  appearing  in  white  only.  The 
surface  of  this  paper  is  intermediate  in  weave  to  Dimity 
and   Dutch  Fabrik. 

The  papeterie  boxes  which  Buntin,  Gillies  &  Co.  have 
specially  prepared  for  the  Christmas  trade  are  exception- 
ally well  gotten  up.  They  are  shown  in  holly  designs 
and  other  appropriate  emblems.  There  are  a  number  of 
lines  with  pretty  girl-heads  in  raised  work  which  present 
a  nice  appearance.  The  assortment  is  a  very  complete 
one,  comprising  various  lines  of  fine  writing  paper  and 
envelopes. 
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WE  NEVER  SELL  THE  CONSUMER  DIRECT 


T   is  Means  Protection  to  the  Stationer 


"STMitarii 


cftkANKc&OOKS 

Recognized  as  the 
leading  and  most 
complete  line  of 
Blank  Books  in  the 
market. 

"STANDARD"  IN  EVERY  RESPECT. 


&  paS 


HOME   OFFICES 
AND  FACTORY 
Bridge,  Front 
and  York  Streets 
BROOKLYN.N.Y. 

SALESROOMS 

101-103  Duane  St. 

NEW  YORK 

220  Devonshire  St. 

BOSTON 

Republic  Building 

State  and  Adams  Sts. 

CHICAGO 


SPECIAL  NOTICE  ! 

What  better  blank  book  can  you  procure  than  a  Frey 
patent,  flat  opening  sewed  book,  bound  sheep  ends 
and  bands   with   Byron   Weston  Company's  paper? 


The  most  popular  pens  are 

ESTERBROOK'S 


MADE  IN  ALL  STYLES 


Fine  Points,  Ai,  128,  333 
Business,  048,  14,  130. 

Broad  Points,  312,  313,  314. 
Turned.up  Points,  477,  531,   1876. 

CANADIAN    AGENTS; 

THE    BROWN   BROS.,  limited 

TORONTO. 


A  good  pen  is  a  good  servant,  and 
John    Heath's    Pens  are   made  to  serve  ! 

ALWAYS  RKIliV  AND   U.WAYS  WILMS'.. 

They  were  first  4.5  years  ago.  and  are  still 
leading  the  way.  British  made  of  British 
steel.     Write  for  samples. 

LONDON    AGENCY 

8  St.  Bride  St.,  LONDON,  EC  ,  ENCLAND 


"ROB  ROY 


yy 


SOLD  BY 

ALL  STATIONERS 

in  6d.,  1/-  and 

Gross 

Boxes 


This  series  of 
.\ov  Pens  is  made  of  the  same 

^"  material,  by  the  lame  tool?,  by 

the  same  process  and  at  the  same 
Works  as  the  series  of  'Waverley'  Pens 
whirl)  Hinks,  Wells  &  Co.  have  for  3}  years 
and    upwards   (prior  to  Sept.,    1901),   manufac- 
tured for  and  supplied  to  the  Propri'  tors  thereof. 

HINKS,  WELLS  &  Co.,  Birmingham,  Eng. 


Sure  to  Sell 


WAVERLEY 


Standard, 
Fine  and 
Broad 


Fountain  Pen 

IN  3  POINTS- 


The 
only 

Fountain 
Pen   with   a 
Waverley   Nib— 
14kt.   gold    iridium 
pointed. 
PATENTED    FEED-BAR 
Absolute  regularity  and  cleanli" 
ness  in  use  guaranteed.    Send  now 
for  illustrated  price  list  and  terms 

Macniven  &  Cameron,  Ltd.,  Waverley  Works,  Edinburgh 


SPENCERIAN 

STEEL  PENS. 

The  Standard  Brand  in  United  States  for 
over  fifty  years,  among  expert  and  careful 
writers,  and  recognized  by  accountants 
and   correspondents  as 

THE  BEST 

Works:  BIRMINGHAM,  ENGLAND 

Imported  by  all  the  leading  stationers  in 
Canada. 

Proprietors  :  Spencerian  Pen  Co.,  New  York 
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NEW  FALL  PAPETERIES. 

A  hit  has  been  made  by  Berlin  &  Jones  Co.,  New 
York,  with  their  new  Opaque  line  of  papeteries  just  put 
on  the  market.  The  sale  of  this  line  has  been  enormous,  al- 
though their  salesmen  have  just  started  out,  and  have 
covered   about   one-third   of   their     respective   territories. 


This  line  is  put  up  in  two  sizes,  their  r,opular  Winthrop 
note  size  and  the  new  swell  London  bar  size,  which  is 
the  correct  size  for  foreign  correspondence.  The  gray 
white  stock  contained  in  these  papeteries  is  very  de- 
sirable and   adds  greatly   to  the  sale   of  the  same.       The 


V. 


Opaque  envelope  linings  are  produced  by  special  process 
printing,  in  four  colors,  and  are  quite  as  effective,  as 
well  as  practical,  as  the  old  tissue  linings. 

A  novel  effect  is  brought  out  in  their  line  of  Trans- 
oceanic papeteries.    The  fourth  page  of  the  sheet  is  litho- 
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graphed  in  brown,  violet,  blue  or  green,  which,  when 
folded  and  placed  in  Hie  envelope,  makes  correspondence 
invisible. 

The  Toile  Perfecta  line,  with  its  very  artistic,  borders 
on  sheets  and  envelopes  in  colors,  has  taken  remarkably 
well  with  the  trade,  which  is  proven  by  the  very  hand- 
some orders   received   from   salesmen. 

The  cuts  herewith  give  an  idea  of  their  new  lines 
which  are  now  being  shown  by  their  travelers,  and  at 
their  three  New  York  salesrooms,  621  Broadway,  136 
William  street,  and  at  factory  sample  rooms,  517  West 
27th  street. 


USEFUL  CHRISTMAS  PRESENTS 

PELOUZE  POSTAL  SCALES 

Invaluable  to  the  Office,  Store  and  Home 

They  tell  instantly  the  exact  cost  of  postage  in 
cents  on  all  mail  matter.  Warranted  Accurate. 
Several  sizes. 

NATIONAL,  4  lbs.  -  -  S3.75  STAR,.  1  lb.  -  -  •  S2  00 
UNION,  V-A  lbs.  -  -  3.00  CRESCENT,  1  lb.  -  -  1.50 
COLUMBIAN,  2  lbs.    -    2.50 

Buy  through  your  Jobber. 


PELOUZE  SCALE  &  MFG.  CO, 


Chicago 


$  Snenial  I 


Special 

For  Stationers 


SCHOOL   OPENING 


finest  range  of 
offered    to    the 


We  are  showing  the 
new  scribblers  ever 
Trade  in  Canada. 

SIXTEEN  NEW  DESIGNS 

We  wish  to  call  special  attention  to 
our  eight  new  Animal  Designs  done 
in  three-color  process,  and  specially 
made  up  for  us  in  the  Old  Country. 
Highest  grade  of  Toned  Paper  for 
Pen  Work. 

These  scribblers  are  absolutely  in  a 
class  by  themselves. 

We  also  carry  a  full  range  of  supplies, 
and  all  authorized  School  Text  Books. 


|  Clark  Bros.  &  Co.,  Limited  3 

4  Wholesale  Stationers      -     Winnipeg,  Man.     * 

«  $ 

4i  « 


Quality  Papers ! 

Your  requirements  no  matter  what  they  are,  can 
be  satisfactorily  met  hy  us,  as  we  have  the  facili- 
ties for  manufacturing  lines  which,  for  quality, 
cannot  be  equalled  in  the  Dominion.  Notice  a 
few  of  our  chief  lines,  sizes  and  weights  given  : 


PROVINCIAL  BOND 

White  and  Tints 


PROVINCIAL  BOND 

Azure 

1  7  x  28-20,  24  and  28  lbs.       1  7  x  28—28,  32  and  3b  lbs. 
17x22—14,  16,  18,  20  and  24  lbs.  21  x32— 56  lbs. 
19x24— 20  lbs.  23x36— 72  lbs. 

COVER   PAPER 


SNOWFLAKE 


ADELIA 


In  Blue,  Red,  Lilac  and  Wine  Fine  White  Wove,  Double 

Cap  and  Folio 
20  x  25-40  and  60  lbs.  M  °   ° 

22%  x  28^—50,  60  and  80  lbs.        and  variety  of  other  lines. 


The  Northern  Mills  Pulp 
and  Paper  Co. 


MILLS: 

St.  Adele,  Que. 


278  St.  Paul  Street 

MONTREAL 
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PICTURES  TO  DRAW  TRADE. 

Pictures  are  a  line  that  take  up  no  room,  draw  trade, 
and  lend  a  warmth  and  attractiveness  to  the  store,  un- 
attainable through  any  other  medium.  The  cuts  shown 
on  this  page  are  selected  from  the  line  of  the  W.  H.  Gal- 
lagher Company,  18  East  17th  Street,  New  York.  This 
company  have  only  just  started  selling  pictures  to  the 
stationery  trade  and  have  been  successful  in  placing  their 
pictures  in  a  great  many  book  and  stationery  stoics. 
Their  goods  deserve  and  merit  the  attention  of  the  Cana- 
dian trade,  who  might  show  them  during  the  next  few 
weeks  to  decided  advantage. 


READ    — 

-  THINK  - 

—  ACT 


SjljSF  Success- 
Wm  ful,  Young 
Man,  don't  get  a 
Swelled  Head,  but 
thank  Him  from 
whom  all  blessings 
flow— 

Ducm  Goodcnoujh 


3  ftotrer  SlrsGing 

n|t  beautg  of  ti)t  Iwust 
tBorber.  Zbt  blrssmg 
of  the  bouse  is  contmt 
ment.  CTIjc  glorp  of  tfir  bouse 
ts  hospftalirg.  ttjjc  rroton  of 
flit  housr  is  goblmrss. 


Gallagher  Mottoes. 
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AN   ESSENTIAL   FACTOR. 

As  the  holiday  season  approaches  the  necessity  for 
adequate  window  display  increases.  While  it  is  necessary 
at  all  times,  it  becomes  even  more  so  to  attract  atten- 
tion to  the  holiday  goods  which  from  now  up  to  Christ- 
mas will  be  the  principal  features  in  all  stationery  stores. 

One  display  will  not  keep  the  buying  public  coming 
to  your  store,  though  it  will  have  a  powerful  influence  in 
turning  them  that  way.  One  good  window  must  be  fol- 
lowed by  others  at  frequent  intervals,  at  least  once  a 
week,  and  twice  a  week,  if  possible.  It  requires  consider- 
able thought  and  much  hard  work  to  do  this  successfully, 
but  it  pays  heavily  on  the  investment. 

While  conditions  vary  in  different  localities  the  main 
principle  obtains  everywhere— the  necessity  of  doing  this 
kind  of  work  for  advertising  purposes.  If  neglected  the 
effect  will  be  seen  at  once  in  reduced  sales.  If  followed 
faithfully  the  effect  will  be  seen  in  steadily  increasing 
business.  The  expense  is  comparatively  light,  most  times 
costing  but  a  dollar  or  two  at  the  most. 


overstocking  with  them,  as  there  is  always  a  steady  de- 
mand for  them.    They  are  selling  at  $1.50  per  box. 

The  office  and  pocket  diaries  will  soon  be  in  demand. 
The  Copp,  Clark  Co.  are  showing  the  Dominion  Office 
Diaries  in  six  sizes  (48  nuonbers).  All  A  and  B  size  are 
made  in  different  rulings  ;  ruled  faint  with  and  without 
Sunday,  and  ruled  $.  and  c.  with,  and  without  Sunday. 
Each  diary  contains  such  valuable  information  as  law  re- 
lating to  joint  stock  companies,  including  rules,  regula- 
tions and  tariff  of  fees  for  incorporation  of  same  ;  banks 
in  Canada  with  their  agencies,  postal  information,  synop- 
sis of  mercantile  law,  tables  of  weights  and  measures, 
etc.  Numbers  208  to  216  have  extra  space  for  the  4th 
and  18th  of  each  month. 

Dominion  Pocket  Diaries  are  made  in  six  sizes,  (87 
numbers),  the  specialties  being  perpetual  diaries  and  vest 
pocket  diary  and  memorandum  book  combined.  The  case 
leather  pocket  diaries  are  admirably  suited  for  presenta- 
tion purposes. 


A  SUPERIOR  PAPER. 

The  trials  and  difficulties  that  beset  the  Carbon 
Paper  &)  Ribbon  Co.,  Toronto,  before  they  achieved  suc- 
cess as  manufacturers  of  typewriter  carbon  supplies  were 
enough  to  discourage  the  most  hardy  and  energetic  of 
business  enterprises.  They  have  always  had  to  depend 
upon  their  own  resources  in  the  manufacture  of  their 
goods,  so  guarded  are  the  secret  processes  by  which  they 
are  made.  That  they  have  been  triumphant  in  producing 
paper  that  is  on  a  par  with  the  best  in  the  world  is 
amply  shown  in  Peerless  Brand  of v  carbon  paper  and  rib- 
bon which  is  exceptionally  clean  and  of  superior  quality. 
This  department  of  the  stationery  business  has  been  very 
much  neglected  by  the  dealer  and  there  is  no  reason  why 
it   should  be.     This  class  of  trade  does  not  come  to  you, 


NEW  PAPETERIES. 

Of  the  many  new  and  beautiful  styles  in  papeterie 
boxes  that  are  shown  by  the  Copp,  Clark  Co.,  the  plain 
imitation  alligator  skin  is  the  most  novel  in  appearance. 
The  paper  inside  the  boxes  is  in  keeping  with  the 
outward  appearance  ;   it  is  of  superior  quality  and  finish. 

There  has  always  been  an  extensive  call  by  the  con- 
sumer for  envelopes  of  irregular  sizes,  especially  in  the 
holiday  season,  when  cards  of  many  sizes  are  being  sent 
through  the  mails.  The  Copp,  Clark  Co.  have  prepared 
to  meet  this  demand  by  making  boxes  containing  500  en- 
velopes of  assorted  sizes.  As  every  stationer  is  asked 
daily  now  to  furnish  these  envelopes,  they  will  be  a  great 
convenience   to   the  trade.       No   dealer  need  be   afraid  of 
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it  has  to  be  drummed  up,  but  the  profit  to  be  gained  is 
well  worth  the  trouble.  Every  typewriter  in  a  town  re- 
presents so  much  business  which  the  stationery  dealer 
should  have,  and  which  is  going  into  other  hands.  There 
is  no  doubt  but  what  carbon  would  prove  a  profitable 
line  if  the  dealer  would  get  out  after  the  trade. 


Clark  Bros.  &  Co.,  Winnipeg,  have  a  well  assorted 
stock  of  Christmas  papeteries  in  Eaton-Hurlburt  papers. 
Western  dealers  wanting  to  sort  their  stock  can  obtain 
supplies  of  this  line  on  short  notice. 
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SCRIBNER  PICTURES  AND  OTHERS. 

(Continued  from  page  44.) 
touch  of  distinction  not  before  attained  in  any  series  of 
published  pictures  of  athletes. 

The  other  calendar  is  made  up  of  four  of  Harrison 
Fisher's  most  notable  feminine  subjects,  "A  Tennis 
Champion,"  "American  Beauties,"  "Over  the  Teacup  " 
and   "The  Winter  Girl." 

The  12  months  of  the  calendar  are  divided  into  three 
parts,  the  first  picture  being  left  free,  and  each  of  the 
other  three  having  four  months  printed  on  the  lower 
part  of  the  mounts.  The  size  of  the  calendars  are  14x22 
inches. 

Christmas  and  New  Year  greeting  post  cards  are 
shown  in  many  pretty  varieties  by  the  Copp,  Clark  Co. 
They  appear  in  12  different  designs  of  holly  and  mistle- 
toe wreaths,  pretty-girl  and  Santa  Claus  pictures.  The 
cards  are  selling  at  $1.25  per  package,  100  cards  to  the 
package.  Another  line  of  ordinary  Christmas  cards  ap- 
pears in  two  assortments,  which  retail  at  5  cents  per 
package,  six  cards  in  a  package.  They  wholesale  at 
$3.60  per  gross.  These  cards  are  very  nice  at  the  price. 
The  better  class  of  Christmas  cards  are  shown  in  many 
beautiful  and  artistic  designs.  They  are  sold  assorted  in 
boxes  with  envelopes  at  various  prices. 

Christmas  calendars  appear  in  an  assortment  of  new 
shapes  and  creations.  A  line  called  the  Art  Calendars 
are  shown  in  book  marks,  drop  fans  and  turn  overs. 
Some  very  pretty  and  new  creations  appear  in  the  as- 
sortment. Some  exquisite  embossed  designs  in  the 
Christmas  calendars  are  also  shown.  A  line  of  very 
pretty  tags  to  be  attached  to  Christmas  gifts  are  on  dis- 
play. These  are  mostly  in  holly  designs.  They  appeal"  in 
round  and  square  shape,  the  round  ones  being  in  the 
neighborhood  of  an  American  dollar  in  size,  selling  at 
75  cents  per  100.  The  square  shaped  cards  have  appro- 
priate greetings  printed  upon  them.  They  measure 
4\2J  inches  and  sell  at  $1.00  per  100. 

The  tissue  paper  bell  is  becoming  the  favorite  decora- 
tion for  Christmas.  It  is  rich  in  appearance  and  is 
inexpensive.  The  Copp,  Clark  Co.  have  a  large  stock  of 
the  bells  and  anticipate  a  large  sale.  They  have  them 
in  three  sizes,  the  largest  bell  probably  measures  15 
inches  in   depth   and   the   others  about   10  and   5  inches 


The  sale  of  the  bells  last  year  exceeded  all  others,  but  it 
is  expected  that  this  season  will  see  them  more  popular 
than  ever. 


HANDY  DESK  ACCESSORY. 

An  exceedingly  handy  and  useful  desk  accessory  is  the 
stamp  and  envelope  moistener,  the  invention  of  an  Alaska 
man.  Its  purpose  ostensibly  is  to  obviate  the  nuisance 
of  moistening  stamps  and  envelopes  by  the  lips.  The  ease 
with  which  stamps  and  envelopes— especially  large  quan- 
tities—can be  moistened  for  fastening  will  be  apparent. 
At  the  top  of  the  device  is  a  reservoir  for  holding  water, 
the  latter  reaching  the  sponge  through  a  small  tube.  In 
the  tube  is  a  spring  which  prevents  the  water  escaping 
except  when  released.  Attached  to  the  reservoir  is  an 
extension  which  supports  a  blotter,  the  latter  being 
curved.  With  the  moistener  in  one  hand  the  operation  of 
applying  the  stamps  and  sealing  the  envelopes  is  an  easy 
matter. 

A  FEW  TIMELY  HINTS. 

An  up-to-date  stationery  department  is,  first  of  all, 
an  attraction  for  customers  of  the  store,  and  it  will  lend 
tone  to  the  store  in  general.  Besides,  there  is  excellent 
profit  in  the  line  for  the  retailer. 

Another  point  in  favor  of  such  a  department  is  that 
it  can  be  made  exceedingly  interesting  from  time  to  time 
through  an  offering  of  specials.  Still  another  advantage 
which  the  department  store  has  in  the  sale  of  this  line 
lies  in  the  fact  that  the  greater  portion  of  it  is  purchased 
by  women. 

Some  of  the  best  periods  for  pushing  the  line  through 
publicity  are  before  and  after  all  holidays,  because  at 
such  seasons  more  stationery  is  generally  used  than  at 
other  periods.  In  this  manner,  by  planning  a  timely  sale, 
greater  quantities  will  be  disposed  of  and  the  department 
will  be  more  readily  popularized. 

The  manufacturers  of  the  better  grades  of  stationery 
all  put  their  products  up  in  the  most  attractive  manner 
possible,  and  this  is  quite  an  aid  toward  the  making  of 
sales.  Designs  in  papeteries  and  box  covers  can  be  had 
appropriate  for  all  seasons  and  they  figure  largely  as 
gifts  and  as  suggestions  for  the  selection  of  them. 


In  tHe  Long'  Run 

tKe  man  who  sells  tHe  HigH  grade  satisfactory  paper  is  tHe  man  who 
gets  tHe  best  results.  Imitations,  "just  as  good,"  etc.,  may  maKe  a  stir 
and  answer  for  a  time,  but  tHe  public  recognizes  true  merit  wHicH  after  all  is 
tHe  only  tHing  tHat  counts.  THe  success  of  tHis  business  is  due  to  tHe  com- 
bination of  HigH  quality,  up-to-date  styles,  perfect  manufacture,  quicK 
service  and  price  consistent  witH  tHese  values.  In  tHe  long  run  it  -will 
pay  you  best  to  Handle  tHe  line  witH  "Hurd's  Name  on  tHe  Box." 

Crane's  Wedding  Papers  are  perfect  in  quality  and  make  the  finest  possible  invitations  and 
announcements.     Your  best  trade  at  least  want  them. 


TRADE    MARK 


GEO.  B.  HURD  (&  CO. 

Fine    Paper    Manufacturers 

425  and  427  Broome  Street,  New  YorK,  U.S.A. 
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PERMANENT  PROFITS 

accrue  to  the  bookseller  and  stationer  who  is 
wise  enough  to  handle  "Berliner"  Gramo- 
phones and  "Victor"  Talking  Machines.  It 
cannot  be  denied  that  they  are  the  two  most 
popular  musical  instruments  ever  put  on  the 
market.  Have  you  investigated  the  selling  pro- 
position, we  are  offering  to  all  booksellers  and 
stationers? 

Itisa  proposition  which  will  net   you    oontinual 

profit.     Write  to  the  one  of  the    following 

list  who  is  nearest  to  your  locality.. 

J.  &  A.  McMillan,        -      -        -        St.  John,  N.B. 
Clark  Bros.  Co.  -        Winnipeg,  Man. 

Dyke,  Evans  &  Callaghan,        "        Vancouver,  B.C. 
R.  S.  Williams  &  Sons,  Limited,     Toronto,  Ont. 
R.  S.  Williams  &  Sons,  Limited,    Winnipeg. 
Ormie  &  Sons,  Limited,         -  0,,,a,w"; 

J.  A.  McDonald,  Piano  &  Organ  Co.,  Halifax. 
Nordheimer  Piano  and  Music  Co.,  Toronto^  Ont. 
Royal  Stores,  Limited,  -        St.  John  s,  Nfld. 

Cordingly  Bros.  Brockville,  Oil. 

THE  BERLINER  CRAM-0-PHONE  CO. 

OF  CANADA,  LIMITED,  MONTREAL 


FANCY  GOODS  AND  NOTIONS. 

(Continued  from  Page  47.) 

styles  run  to  richness  and  elaborate  designs  and  nothing 
seems  too  fancy  to  please  my  lady's  taste.  Some  come 
set  with  single  rows  of  semi-pvecious  stones  in  various 
colors  and  are  very  effective  in  appearance.  There  are 
many  beautiful  lines  with  inlaid  gold  designs  of  flowers, 
figures  and  other  patterns,  and  these  are  very  taking. 
There  is  no  metal  about  them  to  catch  stray  hairs. 

Burnt  Work  in  Demand. 

The  art  of  pyrography  was  never  more  popular  than  it 

is  at  the  present  time.  The  demand  for  burnt  work  of 
every  description  is  growing  steadily  with  the  approach 
of  the  holiday  season.  That  this  class  of  fancy  work 
will  be  one  of  the  foremost  to  be  chosen  for  Christmas 
gifts,  is  plainly  evidenced  by  the  call  there  has  already 
been  for  it.  There  was  a  time,  and  it  is  not  long  ago, 
when  the  art  of  pyrography  was  merely  a  fad,  but  now 
burnt  work  has  been  so  improved  and  developed  that  il 
is  fast  becoming  recognized  as  no  mean  art.  When  bas- 
relief  effect  in  designing  was  introduced  it  revolutionized 
pyrography,  and  made  it  what  it  is  to-day.  Most  sta- 
tioners and  dealers  in  fancy  goods  and  novelties  are 
carrying  a  fairly  wide  range  of  burnt  work,  principally 
wood,  and,  no  doubt,  expect  it  to  prove  a  very  profitable 
lie  in  the  near  future. 

Toys,  Dolls,   ?->.* 

The  demand  for  the  Teddy  Bear  has  been  so  great 
as  to  go  beyond  the  possibility  of  the  wholesalers  and 
jobbers  meeting  the  orders  that  are  being  constantly 
sent  in  for  them.  Just  now  this  latest  craze  for  children 
seems  to  be  at  its  height.     As  fast  as  they  are  made  the 


Teddy  Bear  is  being  bought  up  in  all  colors  and  sizes. 
There  is  little  doubt  but  what  the  Teddys  are  having  a 
greater  sale  than  dolls  at  present,  but,  as  a  matter  of 
fact,  the  demand  for  dolls  is  just  as  good  how  as  before 
the  bears  were  thought  of,  which  is  contrary  to  the  gen- 
ii al  belief.  Sulcliffe-Edmison  Co.,  Limited,  Toronto, 
lately  received  a  shipment  of  Teddy  Bears,  which  the- 
found  a  market  for  the  day  they  came  in.  They  expect 
another  shipment  immediately  from  the  States,  and  also 
one  from  Germany  in  the  near  future.  They  will  prob- 
ably be  the  last  that  will  be  received  this  season,  as  the 
manufacturers  are  refusing  all  orders  for  delivery  before 
next  year. 

New  Ideas  in  Dolls. 

A  few  new  ideas  in  dolls  and  their  accessories  are 
now  shown.  The  crying  doll  that  requires  no  squeezing 
to  produce  a  cry  is  the  one  that  is  in  popular  favor  at 
present.  The  doll  merely  requires  rocking  from  side  to 
side  in  order  to  produce  a  crying  sound.  Some  new 
things  in  dolls'  accessories  are  the  toilet  set,  bed  and 
mi  nor  set,  sewing  sets,  soothing  bottle,  knife  and  fork 
and  spoon  sets,  celluloid  doll  and  bath  sets. 

Little  Dutch  carts  are  having  a  great  sale.  They  are 
made  in  several  sizes.  The  cart  is  a  cheaply  gotten  up 
affair,  but,  nevertheless,  makes  a  good  toy  for  the  little 
folks.  They  retail  from  25  cents  up.  Wooden  horses 
arc  made  to  attach. 

Lehman's  A.  H.  A.  mechanical  auto  has  sold  better 
than  any  other  of  the  smaller  class  of  toys.  It  retails 
at  25  cents.  The  auto  is  an  intricate  little  machine,  and 
if  is  wonderful  how  they  can  be  sold  so  cheaply7. 

The  Climbing  Mouse  is  a  new  toy  which  is  having  a 
good  sale.  It  consists  of  a  mouse  which  climbs  a  tube 
by  a  spiral  course  when  the  tube  is  set  upright.  This  is 
a  very  amusing  toy,  which  retails  at  5  cents. 

Of  the  small  toys,  the  Auto  Sisters  is  probably  the 
most  complicated  of  any.  The  meclumisin  of  this  little 
machine  is  very  interesting,  there  being  a  number  of 
[tarts  made  to  move  at  one  time,  and  in  harmony  with 
one  another.  11  consists  of  two  ladies  in  a  hansom,  a 
driver  and  a  dog,  which  are  all  brought  into  mot  inn.  This 
retails  at  50  cents. 


A  Holiday  Outfit. 

A  DAINTY  CHRISTMAS  GIFT. 

The  ingenuity  of  the  L.  E.  Waterman  Company  in 
devising  novelties  to  attract  the  popular  taste  isappar- 
'ent  in  the  attractive  little  outtit  illustrated  herewith.  In 
brief,  it  is  a  strongly-constructed  cardboard  box,  6xl| 
inches,  covered  with  bright  holly  paper,  and  containing  a 
lit  lie  sterling  silver  pencil  holder,  with  ring  attachment 
to  fasten  to  a  watch-chain.  The  box  also  contains  an 
additional  half-dozen  Koh-i-noor  pencils,  of  a  size  to 
fit  the  holder.    The  retail  price,  of  the  outfit  is  $1.50. 

Another  attractive  feature  of  this  line  is  the  hold- 
ers mounted  with  emblem  designs.  They  have  quite  a 
number  of  these  in  stock  and  are  prepared  to  furnish 
them  with  and  emblem  design  that  may  be  required.  An 
emblem  mounted  on  the  silver  holder  adds  50  cents  to  the 
retail  pr-ice. 
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STOCKS   COMPLETE. 

Sheet  music  conditions,  at  retail  music  counters  con- 
tinue good.  In  fact,  they  are  improving  as  the  Christ- 
mas trade  draws  near.  As  stated  in  last  month's  issue, 
merchants  start  preparations  for  the  holiday  trade,  and 
at  present  complete  stocks  are  the  order  of  the  day.  The 
feeling  for  both  vocal  and  instrumental  music  continues 
good.  In  fact,  month  by  month,  this  business  is  rapidly 
forging  to  the  front.  It  is  not  a  fad,  here,  but  has  come 
to  stay.  Music  publishing  houses  arc  springing  up.  and 
at  present  there  are  two  in  Montreal. 

Popular  sheet  music  is  rapidly  becoming  a  staple  ar- 
ticle, and  if  present  conditions  continue,  as  they  are  quite 
sure  of  doing',  it  will  not  be  a  very  long  time  before  some 
of  the  towns  in  Canada  become  a  "New  York"  or  "Chi- 
cago." Both  of  these  places  are  established  music  cen- 
tres at  present. 

Four  new  vocal  pieces  just  introduced  in  Montreal 
lasl  month,  arc,  "Couldn't  Make  a  Hit  With  Molly," 
"Keep  on  Smiling,"  "As  Long  as  the  World  Goes 
Round,"  and  "Everybody's  Pickin'  on  Me."  These 
songs  are  published  by  Jerome  H.  Rennick  Co.,  Chicago 
and  New  York.  The  first  two  compositions  are  by 
Kindis  and  Paley,  authors  of  "Cheer  Up,  .Mary.'*  The 
other  two  pieces  are  by  James  O'Dea  and  Anna  Caldwell, 
and   Irving  Lewis  and  Isabell  D'Armond. 

Ten  other  vocal  pieces  published  by  this  firm  are 
"  'Neath  the  Old  Cherry  Tree,  Sweet  Marie,"  "Ain't 
You  Glad  You  Found  Me,"  both  compositions  by  Wil- 
liams and  Van  Alstyne.  "Dreaming,"  by  L.  Heiser,  ami 
J.  Dailey,  is  a  high-class  ballad,  and  is  a  sure  seller.  "I'd 
Rather  Two-Step  Than  Waltz,  Bill,"  and  "The  Best  1 
Get  is  Much  Obliged  to  You,"  are  two  pleasing  comic 
songs  by  Benjamin  H.  Burt.  "B.  P.  0.  E.,"  standing  for 
Besl  People  on  Earth,  is  characterized  as  "The  Elk's 
Song."  It  is  by  Nat  M.  Wills,  the  favorite  comedian. 
"The  Feeling  for  Somebody's  Waiting  for  You,"  a  waltz 
song,  by  Vincent  Bryan  and  Al.  Gumble,  continues  strong. 

"Bye  Bye,  Dearie  /'introduced  by  die  Village  Choir, 
and  composed  by  Andrew  B.  Sterling  and  Harry  Von 
Tilzer,  is  a  pleasing  song.  "Sacramento,"  a  cowboy 
sung,  and  "Mariutch,"  an  Italian  piece,  by  the  same 
authors,  are  frequently  heard  on  the  stage,  which  always 
proves  a  great  help  to  the  popularization  of  a  song.  An- 
other good  thing  in  a  high-class  way  is,  "You  Are  My 
Life,  My  All,"  in  three  keys.  John  Kemble  and  Alfred 
Doyle  are  t lie  authors.  "Everloving,  Sponny  Sam,"  by 
Andy  Riee  and  Fred  Fischer,  is  a  good  coon  s  nig.  A 
song  winch  is  selling  well  here  is  "Farewell  Prosperity." 
This  sung  has  seven  verses  and  choruses,  and  is  by  John 
Kemble  and  Lester  Keith.  All  of  above  songs  are  pub- 
lished by  Harry  Von  Tilzer  Music  Publishing  Co.,  New 
York:. 

Hitland  Music  Publishers,  Helf  &  Hagar  Co.,  New 
V  uk,  have  three  active  sellers  in  "Every  Little  Bi! 
Added  to  Wha1  You've  Got  Makes  Just  a  Little  Bit 
More,"  "  'Neath  the  Old  Acorn  Tree,  Sweet  Estelle," 
ami  "When  the  Blue  Birds'  Nest  Again,  Sweet  Nellie 
Gray."  The  well  known  Dillon  Brothers  are  the  com- 
pters of  the  first  mentioned  piece.     C.  M.  Dennison  and 


J.  Fred.  Helf,  the  authors  of  the  second,  and  B.  Costello 
ano  J.  Fred.  Helf  the  third.  All  of  these  songs  arc  meet- 
ing with  success  here. 

Three  pleasing  song  hits,  published  by  Walter  Jacobs, 
Boston,  are,  "When  To-morrow  Brings  a  Thought  of 
Yesterday,"  "Vanity  Fair,"  and  "Just  Take  Me  Down 
to  Wonderland."  The  first  mentioned  is  by  Phil  Etals, 
and  author  of  "Some  Day  When  Dreams  Come  True." 
The  second  is  a  waltz  song,  by  Stella  Mayhew,  and  tin; 
thiid  is  a  popular  inarch  by  Thos  S.  Allen,  composer  of 
"Ly  the  Water  Melon  Vine." 

In  the  songs,  "I'm  Sorry,"  and  "Honey  Boy,"  Jack 
Norworth  and  Albert  Von  Tilzer  have  two  big  hits.  These 
songs  are  published  by  the  York  Music  Co.,  New  York. 

Charles  K.  Harris'  "Yesterday  is  Selling  Well."  This 
piece  is  by  the  author  of  the  world-famous  song,  "After 
the  Ball,"  aud  is  published  by  Charles  K.  Harris,  New 
York. 

Joseph  W.  Stern  &  Co.,  New  York,  claim  that  their 
song.  "The  Flowers  Outside  the  Cafe,"  is  the  prettiest 
pathetic  ballad  ever  written.  The  authors  are  Lamb  and 
Solmon.  "Down  in  the  Old  Cherry  Orchard,"  by  Henry 
and  Bryan,  is  characterized  as  the  original  cherry  tree 
ballad.  "The  Gibson  Bathing  Girl,"  sung  by  Miss  Anna 
belle  Whitford,  is  by  Paul  West,  and  Alfred  Solmon. 
This  piece  is  the  song  hi!  of  Ziegfeld's  Musical  Revue, 
"The  Follies  of  1907."  "Kitty  O'Neil,"  a  waltz  song, 
by  Florence  Chapin,  is  characterized  as  an  instantaneous 
vvaliz  song  hit.  These  compositions  are  published  by 
Joseph  W.  Stern  &  Co.,  New  York. 

"Under  the  Tropical  Moon,"  by  McDonald  and  Wen- 
rich,  is  published  by  Victor  Kremer  Co.,  Chicago.  This 
piece  ought  to  sell  well. 

"Dream  on,  Dear  Heart,  Dream  On,"  is  a  high-class 
ballad  by  R.  Buck  and  T.  Morse.  This  song  is  current 
and  ought  to  make  a  big  success.  "Since  Arrah  Wannah 
Married  Barney  Carney,"  by  Drislane  and  Morse,  is  the 
sequel  to  "Arrah  Wannah."  "That's  Gratitude,"  by 
Geo.  Norton  and  Shepherd  Camp,  is  being  successfully 
sung  by  Harry  II.  Lamont.  In  their  song,  "In  Monkey 
Land,"  Drislane  and  Morse  have  a  pleasing  composition. 
All  of  above  are  published  by  F.  B.  Haviland  Publishing 
Co..  New  York. 

"Dixie  Dan,"  Blanch  Ring's  big  hit,  is  being  fea- 
tured in  "The  Great  White  Way."  This  song  is  pub- 
lished by  "Shapiro"  Music  Publishers,  and  the  authors 
are  Will  D.  Cobb  and  Seymour  Furth. 

"They  All  Look  Alike  to  Mary."  was  introduced  in 
Ziegfeld's  Review,  Follies,  of  1907,  at  the  Jardin  de 
Paris  Theatre.     The  author  is  Billy  Kent. 

When  a  Girl  Leads  the  Band,"  is  featured  in  Billy  B. 
Van's  musical  comedy.  Will  A.  Heelan  and  Seymour 
Furth  are  the  authors  of  this  pretty  composition. 

Claire  Romaine's  song  hits,  "I  Haven't  Told  My 
Mother  Up  to  Now,"  is  by  Percy  Ford  and  Ohas.  j. 
Moore.  "I'd  Like  to  Know  When  You  Can,"  by  A.  J. 
Mills  and  Bennet  E.  Scott,  and  "Keep  Away  From  the 
Girl,"  by  Percy  Ford  and  Chas.  J.  Moore.  *  Claire  Ro- 
maine  is  characterized  as  London's  Pet  Boy.  AH  of 
above  songs  are  published  by  "Shapiro"  Music  Publish- 
er, New  York. 
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NEWS  OF  THE  BOOK  WORLD. 
(Continued  from  page  25.) 

appropriate  holiday  gift  booK.     ($!.!>'')•     It  is  published 
by  the  Oxford  University  Pres.;. 

The  trade  will  be  glad  to  know  that  many  American 
books,  nol  published  in  Canadian  editions  or  slocked  by 
jobbers,  can  be  secured  from  McClelland  &  (loodchild, 
Toronto.  For  instance,  they  have  now  in  slock  such 
books  as  "The  ('prising  of  the  Many,"  by  Charles  Ed- 
ward Russell,  a  book  containing  Mr.  Russell's  contribu- 
tions to  Everybody's  Magazine;  "His  Own  People,"  by 
Booth  Tarkington;  "Wards  of  Liberty,"  and  "Little 
Citizens,"  by  Myra  Kelly;  "Pinafore  ft  ,.ce,"  a  volume 
of  nursery  rhymes,  edited  by  [v.lo  Douglas  Wiggin; 
"Famous  Stories  Every  Child  Should  h>ow,"  by  Hamil- 
ton Wright  Mabie;  "Sheaves,"  the  new  novel  by  E.  F. 
Benson,  author  of  "Dodo/'  etc. 

McClelland  &  Goodchild,  the  new  publishers,  have  ar- 
ranged for  an  edition  of  "The  Peter  Pan  Book,"  by  J. 
M  Barrie,  wish  28  full-page  colci  illustrations,  by  Alice 
I;.  Voo .}  x  i-(l  and  Daniel  O'Connor.  In  view  of  the 
popularity  of  barrie 's  play  at  present  this  edition  at 
$1.50,  should  be  in  large  demand  about  Christmas  time. 

A  new  volume  of  Kipling's  collected  poems,  includ- 
ing "The  Seven  Seas,"  "Barrack  Room  Ballads,"  "De- 
partmental   Ditties"  and  "The  Five  Nations,"  has  been 
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stocked   by    McClelland    &    (loodchild,    Toronto.      ($1.80 
net). 

"The  Broken  Road,"  by  A.  E.  W.  Mason  will  be 
ready  about  November  18.  McLeod  &  Allen  are  publish- 
ers of  I  he  Canadian  edition. 

A  new  edition  of  "The  Fruit  of  the  Tree,"  by  Edith 
Wharton,  and  a  third  edition  of  "The  Younger  Set,"  by 
\l.  W.  Chambers,  have  been  arranged  for  by  the  publish- 
ers. McLeod  &  Allen. 

The  author  of  "The  House  of  One  Thousand 
Candles,"  is  to  have  a  new  hook  this  fall  after  all.  It 
will  bu  called  "Rosalind,"  and  will  be  published  by  Mc- 
Leod &  Allen  about  November  20.  Mr  Nuholson's  pre- 
vious successes  will  ensure  a  good  demand  for  this  book. 

Those  old  favorites,  the  Boys'  Own  Annual  and  the 
Girls'  Own  Annual,  are  again  being  published  by  War- 
wick Bros.  &  Butter,  Toronto.  A-:  '.he  years  go  by,  the 
popularity  of  these  splendid  books  sees  no  diminution. 
They  are  just  as  enthusiastically  d^sutd  by  the  young- 
sters of  to-day  as   they  were  by  those  of  ten  or  twenty 


years  ago.  Booksellers  should  see  that  their  supply  is 
adequate  to  the  needs  of  their  localities  and  should  boom 
their  sale  vigorously. 


THE  RELIGIOUS   TRACT   SOCIETY. 

The  list  of  holiday  and  gift  books,  published  by  the 
Religious  Tract  Society,  contains  many  series  which  will 
find  ready  sale  in  Canada.  The  list  is  too  long  to  per- 
mit of  our  giving  details.  The  following,  however,  are 
worthy  of  special  notice:  "Scenes  in  the  Life  of  Our. 
Lord,"  depicted  in  twenty- four  original  colored  draw- 
ings, by  Harold  Copping,  16s.;  "Griffith  John,"  a  story 
of  50  years  in  China,  by  R.  Wardlaw  Thompson,  D.D., 
7s.  6d.;  "St.  Jude's,"  by  Ian  Maclaren,  7s.  6d;  "For 
Want  of  a  Word,"  and  "Doctor  Forester,"  by  Mrs.  0. 
F.  Walton,  6s.  0d.;  "The  Mender,"  by  Miss  Amy  le 
Feuvre,  with  eleven  illustrations  by  W.  Rainey,  R.I.,  6s. 
0d.;  "The  Pilgrim's  Progress,"  with  31  full  page  plates, 
by  Harold  Copping,  5s;  the  Alexandra  Library  for  Girls, 
six  volumes,  at  3s.  6d;  the  Boys'  Library  of  Adventure 
and  Heroism,  12  volumes,  at  3s.  6d. ;  Sundays  of  the  Year 
series,  a  series  of  books  for  Sunday  reading;  the  Boys' 
Own  Series,  30  volumes,  at  2s.  6d.;  The  Girls'  Own  Series 
of  Stories,  18  volumes,  at  2s.  6d ;  the  Girls '  Library,  32 
volumes,  at  2s. ;  the  Pilgrim  Library,  4  volumes,  with 
colored  pictures,  at  2s.  6d ;  Amy  le  Feuvre 's  Stories,  22 
volumes,  at  Is.;  Hesba  Stretton's  Stories,  36  volumes,  at 
Is.;  Mrs.  O.  F.  Walton's  Stories,  29  volumes,  at  6d;  the 
White  Rose  Series  of  Tales,  37  volumes,  at  Is.;  the  Good 
Shepherd  Series  of  picture  books,  26  volumes,  at  Is. ;  the 
Buttercups  and  Daisies  Series,  11  volumes,  at  Is;  the 
Pilgrim's  Progress  Series,  15  volumes,  with  colored  pic- 
tures, at  Is.;  the  Favorite  Gift  Series,  49  volumes,  at  Is.; 
the  Pioneer  Series,  47  volumes,  at  Is ;  and  the  Golden 
Sunbeam  Series,  8  volumes,  at  6d. 

The  yearly  volumes  of  the  Religious  Tract  Society  re- 
tain all  their  popularity  in  Canada  as  gift  books. 


MUSICAL  GRACES. 

Ernest  Fowles  has  recently  added  to  his  list,  an  edu- 
cative and  interesting  book  on  music.,  entitled,  "Studies 
in  Musical  Graces."  This  book  is  published  by  the  Bos- 
ton Music  Co.,  Boston.  As  is  stated  in  the  preface,  the 
aim  of  the  author  in  writing  this  book,  is  ' '  to  place  be- 
fore the  student  a  guide,  sufficiently  concise,  and  at  the 
same  time  adequately  comprehensive,  to  the  clearer  un- 
derstanding of  musical  graces. ' '  It  really  contains  a 
presentation  of  the  rudiments  of  musical  style.  A  new 
feature  is  noticed.  Each  chapter  is  accompanied  by  a 
series  of  questions  and  exercises  upon  the  matter  pre- 
viously considered,  the  latter  being  intended  for  practic- 
al- as  well  as  for  the  usual  method  of  explanation. 

Each  section  deals  with  one  simple  subject.  For  ex- 
ample, the  second  section  is  a  consideration  of  "The 
Turn,"  the  third  section  deals  with  "The  Trill  in  Mod- 
ern Music,"  and  the  fourth  section  is  a  faithful  and  in- 
structive chapter  on  "Difficulties  in  the  Execution  of  the 
Mordent."  At  the  back  of  the  book  is  contained  a 
thirty-page  glossary,  containing  careful  definitions  of  all 
the  various  terms  used  in  the  musical  profession. 

The  work  throughout  is  a  very  lucid  and  interesting 
discussion  of  the  various  methods  and  manners  adopted 
in  the  musical  world,  and  should  be  in  the  hands  of 
everyone  interested  in  music,  either  professionally  or 
critically. 
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STATIONERS   AND   PHOTO   SUPPLIES. 

In  the  last  few  years  photography  has  become  so 
simplified  by  improved  methods  that  a  novice  with  a  lit- 
tle diligent  practice  can  take  and  finish  a  picture  in  a 
creditable  manner.  This  is  what  is  increasing  its  popu- 
laritjr.  In  the  larger  towns  and  cities  there  are  stores 
which  deal  in  photo  supplies  exclusively,  but  in  the 
smaller  places  druggists  usually  handle  them.  A  few 
stationery  stores  have  ventured  to  carry  a  line  of  kodaks 
and  supplies,  but  the  majority  of  dealers  are  inclined  to 
be  a  trifle  sceptical  about  the_  issue  of  such  a  venture. 

A  few  years  back  when  l*daks  were  many  times  more 
expensive  than  they  are  now,  it  was  not  everyone  who 
could  afford  to  take  advantage  of  this  fascinating  work, 
and  the  trade  in  this  line  was  not  large.  But  now.  that 
the  prices  are  within  the  reach  of  every  individual,  and 
the  simple  methods  by  which  photos  may  be  produced, 
have  given  them  a  place  in  every  walk  of  life,  they  are 
becoming  more  popular  each  day,  and  sales  are  increas- 
ing in  every  town  in  Canada.  It  is  as  much  in  the  sta- 
tioner's sphere  to  handle  these  goods  as  any  other  deal- 
ers, likely  more  so,  therefore,  they  should  look  into  this 
developing  trade. 

The  stationery  dealers  who  are  now  carrying  a  line 
of  photo  goods  will  do  well  to  give  this  end  of  their 
business  extra  attention.  There  are  no  doubt  numbers 
of  people  in  your  town  who  merely  need  the  fact  broached 
to  them  that  it  has  become  quite  easy  for  an  amateur  to 
make  photos  with  the  improved  methods,  and  they  would 
be  more  than  interested.  In  your  advertisements,  sug- 
gestions like  these  would  be  valuable  factors  in  working 
up  trade  in  this  line.  Or  try  and  interest  those  of  your 
customers  who  you  think  are  possible  buyers,  by  display- 
ing and  explaining  your  lines. 


THE  IMPROVED  KODAK  AND  SUPPLIES. 

Every  year  marks  a  distinct  step  forward  in  the  de- 
velopment of  the  kodak  system.  The  advance  from  the 
kodak  of  1888,  making  a  round  picture  two  and  one-half 
inches  in  diameter  and  selling  at  $25.00,  to  the  efficient 
and  inexpensive  kodaks  of  to-day,  shows  what  can  be 
accomplished  by  a  sustained  effort  to  produce  goods  of 
the  highest  merit. 

And  the  advance  has  not  been  confined  to  the  kodak 
alone.  The  daylight-loading  cartridges,  non-curling  film, 
machine  and  then  tank  development  have  followed  each 
other  in  rapid  succession.  The  printing  processes  have 
been  equally  simplified  and  improved.  Solio  and  Velox 
and  Eastman  Sepia  have  taken  the  place  of  the  old  Albu- 
men printing,  and  Kodak  Dry  Mounting  Tissue  is  sup- 
planting the  use  of  paste.  Every  step  in  kodak  work 
is  now  simple,  easy  and  satisfactory. 

There  have  been  a  multitude  of  little  improvements  in 
kodak  goods  this  year.  Among  the  notable  new  things 
are  the  Dollar  Brownie  Developing  Box  for  daylight  de- 
velopment of  No.  1  and  No.  2  Brownie  films  the  2A 
Brownie  Camera  for  pictures  of  the  popular  2ix4J  size, 
the  4x5  Folding  Pocket  Kodak,  and  the  Brownie  Enlarg- 
ing  Camera,   which   makes   it   possible    for   the   army   of 


Brownie  users  to  make  large  prints  from  their  small  nega- 
tives, easily  and  inexpensively. 

There  are  new  papers  and  albums  and  tripods  and 
specialties  that  are  sure  to  interest  the  advanced  as  well 
as  the  novice  in  photography. 


"I'm  feeling  quite  comfortable  to-day,"  said  Meredith 
Nicholson,  novelist,  to  a  visitor,  "perhaps  a  little  jubi- 
lant, as  a  man  may  feel  over  an  unexpected  and,  it  may 
be,  undeserved  honor.  I  hope  to  continue  to  wear  my 
usual  size  of  hat,  however,  and  modestly  bear  in  mind 
that  somewhat  trite  saying  that  pride  goeth  before  a 
fall." 

"What's  happened  ?"  asked  the  visitor,  sympatheti- 
cally. 

"I've  just  learned,"  said  the  novelist,  "that  my 
story,  'The  House  of  a  Thousand  Candles,'  has  been 
translated  into  Norwegian,  Swedish,  and  Danish.  I'm 
trying  to  figure  it  out,  but  can't  understand  why  those 
people  of  the  far  north,  up  there  toward  the  land  of  the 
midnight  sun,  should  take  so  kindly  to  a  novel  of  that 
kind." 

"That's  easy,"  said  the  visitor.  "It's  all  in  the  word 
'candles';  they're  thinking  of  tallow  candles.  Their  taste 
runs  that  way." 

And  the  novelist,  more  in  sorrow  than  in  anger, 
opened  the  door  that  his  visitor  might  depart  as  speedily 
as  possible. — Indianapolis  News. 


On  a  shelf  in  a  New  York  bookstore,  where  a  grave 
attempt  at  classification  by  subject  is  made,  a  volume 
of  Marten  Maartens'  novels  was  found  in  the  religious 
section,  flanked  by  Baxter's  Saint's  Rest  and  other  calls 
to  the  "higher  life."  Curious  to  discover  the  occasion  of 
its  being-  in  such  goodly  company,  I  made  an  examina- 
tion of  the  title  page  and  found  it  to  read  "Greater 
Glory— A  story  of  high  life."  On  assuring  the  stock 
clerk  that  he  had  gotten  the  book  a  story  too  high,  he 
meekly  transferred  ie  to  the  shelf  with  "East  Lynne" 
and  others  of  the  classics. 


Trade-Winning  Lines 

Progressive  Booksellers  in  increasing  numbers 
handling  our  "Wellington"  Plates,  Papers,  Films, 
They  recognize  in 

"WELLINGTON" 
PHOTO  SUPPLIES 

the   best  obtainable.      If  yon   are  not  sharing  in 
profits  these  lines  bring,   you   should  be 

Write   us  for  particulars. 

Ward  &  Company 


are 
etc. 


the 


13  ST.  JOHN  ST. 


MONTREAL 
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THE  TELEPHONE 


Is  a  companion,  friend  and  servant  combined. 
Invaluable  for  convenience  in  the  household. 

LONG   DISTANCE    TELEPHONE    SERVICE 

Has  no  equal  for  the  facility  it  affords  in  business  life. 
Full  particulars  as  to  rates  and  service  at  the  near- 
est office  of 

THE  BELL  TELEPHONE  COMPANY  OF  CANADA 


W 


ESTERN 


Incorporated 
1851 

ASSURANCE 
•  •  COMPANY. 


EIRE 

AND 

MARINE 


Head  Office— TORONTO,  ONT. 
Assets  over  $3,570,000 

Income  for  1906,  over      3,609,000 

HON.  GEO.  A.  COX,  President, 

W.  R.  BROCK,  Vice  President 

W.  B.  MEIKLE,  General  Manager 

C.  C.  FOSTER,  Secretary 


Make  Your  Unused  Funds 

bear  interest  at  the  highest  current  rates. 
Amounts  of  $1  00  and  upwards  are  re- 
ceived in  the  SAVINGS  DEPARTMENT  of  THE 
METROPOLITAN  BANK.  Interest  is  allowed 
from  date  of  deposit,  and  compounded 
every  3  months.     No  delay  in  withdrawal. 

ALL  DEPARTMENTS   OF   BANKING   ARE 

CONDUCTED        WITH        ABSOLUTE 

SATISFACTION    AND    SECURITY. 

The   Metropolitan    Bank 


Capital  Paid  Up: 
$1,000,000.00 


Reserve  Fund  and  Undivided  Profits  : 
$1,183,713.23 


British  America  Assurance  Company 

A.  D.  1833 

FIRE  &  MARINE 

Head  Office,  Toronto 

BOARD  OF  DIRECTORS 

Hon.  Geo  A.  Cox,  President         W.  R.  Brock,  Vice-President 

Robert  Blckerdike,  M.P.,  W.  B.  Meikle,   E.  W.  Cox,  Geo.  A.  Morrow, 

D.  B.  Hanna,  Augustus  Myers,  John  Hoskln,  K.C.,  LL.D. 
Frederic  Nicholls,  Alex.  Laird,  James  Kerr  Osborne,  Z.  A.  Lash,  K.C. 

Sir  Henry  M.  Pellatt,  E.  R.  Wood. 

W,  B.  Meikle,  General  Manager;  P.  H.  Sims,  Secretary 

CAPITAL        .......         $1,400,000.00 

ASSETS 2,182,753.85 

LOSSES  PAID  SINCE  ORGANIZATION,     29,833,820.98 


IF  YOU  WANT    | 


the  best  weekly  list  of  New  Books  published 
in  Great  Britain  and  Ireland,  with  titles, 
sizes,  prices  and  publishers,  subscribe  to 
The  Publishers'  Circular  and  Booksellers' 
Record,  published  weekly  at  St.  Dunstan's 
House,  Fetter  Lane,  London.  Post  free  for 
52  weeks  for  $3.25,  prepaid. 

IF  YOU  WANT 

to  ootain  out  of  print  and  scarce  works 
about  Canada,  or  on  any  other  subject, 
subscribe  to  The  Publishers'  Circular  (see 
previous  paragraph  for  particulars).  Annual 
subscribers  have  the  privilege  of  a  gratis  ad- 
vertisement in  the  Books  Wanted  Columns 
each  week.  On  an  average  over  2,000 
Books  Wanted  and  For  Sale  are  advertised 
for  every  week  in  The  Publishers'  Circular. 

IF  YOU  WANT 

to  know  what  new  books  are  coming  out  in 
the  United  Kingdom  you  should  subscribe 
to  The  Publishers'  Circular.  For  terms,  etc., 
see  first  paragraph  of  this  advertisement. 

Specimen  Copy  FREE  on  Application. 


Money 

CAN  BE   SAVED  BY  MEANS 
OF  AN  ENDOWMENT  POLICY. 

YOU  CAN  ONLY  SECURE 
SUCH  A  POLICY  WHILE  YOU 
ARE   IN   GOOD    HEALTH. 


Pamphlets  and  Fall  Particulars  re?ardln(  the 

New  Accumulation  Endowment  Pollcj 

sent  on  application. 


Confederation  Life 


ASSOCIATION 


W.  H.  BEATTY,  President. 


W.  C.  MACOONALO, 

ACTUARY. 

HEAD    OFFICE, 


J.  K.   MACOONALO, 

MANAGING   DIRECTOR. 

TORONTO,  CANADA. 
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WALL    PAPER 

j& 

WALLPAPER  ADVERTISING. 

The  Purchaser  of  General  Publicity  is  cast  for  a 
thinking  part  in  t he  Advertising  performance. 

He  is  supposed  to  represent  a  "setrock"  upou  the 
landscape,  a  distant  dot,  a  clump  of  cactus,  or  something 
els*'  equally  scenic  and  silent. 

When  he  does  become  a  principal,  comes  down  to  the 
footlights  and  starts  asking  plain  questions  as  to  where 
he's  at  and  what  he's  getting,  he  is  likely  to  demoralize 
the  whole  drama.  Incidentally,  he  may  also  learn  some 
enlightening  and  theatric  truths. 

When  the  General  Publicity  Advertiser  begins  to  in- 
quire around  for  results  there  is  one  solacing  sop  that  is 
always  ready:  "Consider  all  the  country's  great  Pub- 
licity Advertisers  who  have  been  long  and  liberally  at  it. 
It  must  pay  them  or  they  wouldn't  keep  it  up!" 

And  there  you  have  it:     The  ancient,  overworked  and 

waterlogged  fallacy.  The  excuseless  excuse  and  reason- 
less reason.  The  silencing  shot  that  is  supposed  to  punc- 
ture all  criticism.  "It  must  pay  them  or  they  wouldn't 
keep  it  up." 

Remember,  dear  brother,  that  none  of  us,  even  the 
shrewdest  financier,  has  discernment  enough  to  drop  all 
profitless  expense.  General  Publicity  though  it  may  show 
up  absolutely  nothing  in  definite  results  is  so  hemmed 
about  with  suppositions  and  superstitions  that  the  Ad- 
vertiser frequently  is  led  to  believe  that  it  is  doing  much 
good  in  an  intangible  way — that  it  is  creating  an  im- 
petus to  be  felt  "later  on."  That  it  is  "keeping  the 
name  up."  That  it  is  "influencing  the  trade."  That  il 
is  doing  a  lot  of  other  things — vague  but  beneficial. 

There  are  scores  of  big  National  Advertisers  who 
could  not  honestly  tell  you  whether  or  not  their  Adver- 
tising investments  had  represented  profit  or  loss  in  the 
past  many  years.  Their  business  has  advanced — or  may- 
be it  has  gone  back.  Maybe  the  Advertising  1ms  done 
the  boosting,  or  caused  the  loss.  Maybe,  a  new  selling 
scheme  deserves  credit — or  blame.  Maybe  better  prices 
— better  service — -or  worse. 

Good  business  is  not  always  proof  of  good  Advertis- 
ing—any more  than  poor  Advertising  is  always  blamable 
for  poor  business. 

Many  a  General  Advertiser  holds  his  finger  on  the 
pulse  of  advertising,  and  although  he  cannot  feel  a  throb 
"supposes"  that  it  is  accomplishing  something  for  the 
money  it  costs.  At  any  rate,  he  knows  no  way  to  add 
vitality  to  his  "printed  salesmanship."  He  contributes 
to  the  support  of  the  principle  that  "all  Advertising  is 
good  advertising"  and  continues  in  the  belief  that  some 
Jay  a  cumulative  reward  for  all  his  investment  will  re- 
turn, like  bread  upon  the  waters.  He  does  "Keep  it 
up"  although  lie  does  not  know  whether  or  not  "it  pays 
him." 

Wall  paper,  like  many  other  things,  has  always  been 
advertised  in  a  too  general  form.  We  are  certain  that 
nine-tenths  of  the  advertising  space  given  to  it  could  be 
utilized  to  a  greater  profit  were  more  thought  and  con- 
sideration given  to  the  possibilities  that  wall  paper  gives 
for  really  powerful  pulling  advertisements. 


Unique  and  Striking 
Designs,  Rich  Colorings 
and  Low  Prices  make 


Staunton's 
Wall  Papers 

An  exceedingly  attractive  and 
profitable  line  to  handle. 

We  give    you    goods  that  sell 
strictly  on  their  merits. 

You   will  appreciate   this   line 
when  you  see  it. 

WAIT  FOR  OUR  SALESMAN'S  VISIT 


STAUNTONS    LIMITED 

Makers  of  Superior  Wall  Paper 
TORONTO 


The  average  dealer,  when  advertising  wall  paper, 
merely  slates  that  he  is  carrying,  or  has  just  received, 
a  tine  line  of  wall  paper,  or  something  similar.  Usually 
•i  dues  not  occur  to  him  to  try  and  interest  more  than  a 
probable  buyer.  Then,  for  all  the  advertisement  claims, 
'he  buyer  is  quite  as  likely  to  go  somewhere  else.  Num- 
bers of  people  need  wall  paper  who  are  not  aware  of  it. 
It  remains  for  the  dealer  to  suggest  the  fact  with  a  well- 
reasoned  argument  that  will  create  a  desire  for  a  look 
at.  his  display. 

Wallpaper  offers  wide  scope  to  the  imagination. 
What  irresistible  mind-pictures  may  be  conjured  up  be- 
fore the  reader  from  the  beautiful  scenic  and  other  de- 
signs that  are  now  appearing  in  wallpaper,  and  thus  a 
desire  created  that  is  not  possible  with  the  general  form 
of  advertising. 


PLAYING  CARD  CATALOGUE. 

Chas.  Goodall  &  Son,  Limited,  London,  have  issued 
a  small  illustrated  catalogue,  showing  their  new  card 
issued  for  the  season.  Every  dealer  in  playing  cards 
should  have  one  of  these  lists,  for  it  will  assist  in  sell- 
ing the  goods.  All  the  backs  are  illustrated  together,  so 
that  a  purchaser  can  rapidly  pick  out  the  cards  he  or 
she  likes  best.  The  catalogue  also  contains  particulars 
about  card  game  cabinets  and  other  players'  accessories, 
illustrated  with  cuts  of  the  cabinets,  markers,  score 
books,  etc.  Write  to  A.  O.  Hurst,  the  Canadian  repre- 
sentative,  Scott  street,   Toronto,   for  a  copy   of   (lie   list. 
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PAYSON'S  INDELIBLE  INK 


HOTEL     DIRECTORY 


Trade  supplied  by  all  Leading  Wholesale 
Drug  Houses  in  the  Dominion. 

Received  Highest  Award  Medal  and  Diploma 
at  Centennial,  Philadelphia,  1876;  World's  Fair, 
Chicago,  1893,  and  Province  of  Quebec  Exposi- 
tion, Montreal.  1897. 


Standard  Commercial  Works. 


Matte's  Interest  Tables, 

At  4,  5,  6,  7,  8,  9  and  10  per  cent,  per  annum    by 
Napoleon  Matte.    5th  Edition.    Price,  $3.00. 
Matte's  Three  Per  Cent.  Interest  Tables, 
By  the  same  author.     On  fine  toned  paper  and 
strongly  bound.    Price,  $3.00. 
Hughes'  Interest  Tables  and  Booh  of  Days 

combined. 
At  3,  3%  4,  5,  5U,  6,  7  and  8  per  cent,  per  annum 
By  Charles  M.  C.  Hughes,     rice,    5.00. 
Hughes'  Supplementary  Interest  Tables, 
Comprising  a  Special  Interest  Table  for  daily  bal- 
lances,  showing  interest  for  one  thousand  days  on 
any  amount,  rates  from  %  per  cent,  to  3%  Per 
cent.,  inclusive.     Also  a  table  showing  interest 
for  one  thousand  days  at  5  per  cent.,  by  means  of 
which  (in  connection  with  Comparative  Tables), 
interest  for  one  thousand  days  can  be  obtained  at 
any  rate  from  %  per  cent,  to  10  percent.,  inclusive, 
and  COMPARATIVE  INTEREST  TABLES  for  ob- 
taining interest  on  any  rate  from  %  per  cent. 
to  10  per  cent.,  inclusive,  on  the  basis  of  365  days 
to  the  year  in  %  per  cent,  rates.     By  Charles 
M.  C.  Hughes.    Price,  $2.00. 
Hughes'  Interest  Tables, 
At  6  and  7  per  cent,  per  annum  (on  the  basis  of 
865  days  to  the  year),  for  one,  two,  three  and 
four  months  and  days  of  grace;  for  use  in  Dis- 
counting and  Renewing  Promissory  Notes.     By 
Charles  M.  C.  Hughes  (on  folded  card,  1434  x  9%) 
strongly  bound.    Price,  $1.00. 
Hughes'  Savings  Bank  Interest  Tables, 
At  2]A,  3  or  3%  per  cent,  (each  on  separate  card ) , 
on  the  basis  of  one  month,  being  1/12  part  of  a 
year ;  by  Charles  M.  C.  Hughes.    Price,  $1.00. 
Buchan's  Sterling  Exchange  Tables, 
Converting  sterling  into  Canadian  currency,  and 
vice  versa,  advancing  by  8ths  and  16ths,  with  other 
useful  tables;  by  Ewing  Buohan.  Second  edition. 
Price,  $4.00. 

Buchan's    Sterling    Equivalents    and    Ex- 
change Tables, 
Showing  the  relative  value,  according  to  the  rate 
of  discount  in  London,  in  Canadian  and  New 
York  systems  of  quotations,  of  bills  of  exchange 
drawn  at  any  rate,  or  having  any  number  of  days 
to  run,  etc.,  etc.,  by  Ewing  Buchan.    Price,  $4.0C 
Buchan's  Par  ot  Exchange  {Canadian), 
Giving  sterling  into  dollars  and  cents  and  vice 
vtrsa,  from  £1  upwards,  also  sterling  equivalents, 
Canada  into  New  York  and  vice  versa  ;  by  Ewing 
Buohan.    Price  (in  sheets),  each,  20c. ;  mounted 
(on  boards),  each,  35c. 
The  Importers'  Guide, 

A  hand-book  of  advances  of  sterling  costs  in  deci- 
mal currency  from  one  penny  to  1,000  pounds 
with  a  FLANNEL  TABLE,  from  20  to  lOOshillings 
per  piece  of  46  yards  ;  by  R.  Campbell  and  J.  \V. 
Little.  Cloth,  75c.  ;  leather,  $1.00  ; 
The  Canadian  Customs  Tariff, 
Revised  to  date,  containing  lists  cf  warehousing 
porta  in  the  Dominion,  the  Franco  Canadian 
treaty,  extracts  of  Canadian  Customs  Act,  Ster 
ling  Exchange,  Francs,  German  Rixmark,  at 
Cadadlan  Customs  values,  also  a  table  of  the 
value  of  francs  in  English  money,  Harbor  Dues, 
etc  ,  etc.    Cap  8  vo,  cloth.    Price,  50c. 

/MORTON,  PHILLIPS  &  CO., 

PUBLISHERS, 
755  and  >757  Notre    Dame    St.,    MONTREAL 


WINDSOR  HOTEL 

HAMILTON,  BERMUDA 

This  houae  is  pleasantly  and  conreniently  lo 
cated  on  the  East  side  of  Queen  Street.  The 
rooms  are  bright  and  cheerful.  Every  attention 
paid  to  guests.  Billiards  and  Pool.  Hot  and 
cold  water  baths.    A.  MoNiool,  Prop. 


TOWER  HOTELoggRQETowN 

BRITISH  GUIANA. 

This  first-class  hotel  is  most  conveniently  situ- 
ated in  the  coolest  and  healthiest  part  of  the 
oity.  Five  minutes  from  railway  station  and 
steamer  Btal  lings,  and  near  to  all  principal  public 
buildings.  Cool  and  lofty  bedrooms.  Spacious 
Dining  and  Ladies'  Rooms.  Billiard  Room. 
Electric  light  throughout. 


WOODSIDE  BOARDING 
HOUSE 

Corner  of  Main  and  Lamaha  Streets 
GEORGETOWN,  DEMERARA. 

Cool  and  airy  Bedrooms.  Excellent  Cuisine 
Attendance  qualified.  Terms  moderate.  Eleo 
trio  Oar  Loop  at  gate  of  premises.  Patronage 
Solicited.     Manageress,  E.  Cottam. 


VICTORIA  LODGE 

HAMILTON,    BERMUDA 
Mrs.  J.  F.  SMITH    Proprietress. 

Opposite  Victoria   Park   and   Cedar   Ave. 
Private  Board  $12  to  $14  per  week. 
Open  Nov.  1  Closes  in  May. 


WINTER  RESORT 
Queens  Park  Hotel 

Port  or  Spain,  Trinidad,  B.W.I. 
JOHN  McEWEN,  Manager.       For  Rates, etc 
apply  Trinidad  Shipping  and  Trading  Co., 
29  Broadway,  New  York. 


THE  GRAND  UNION 

The  most  popular  hotel  in 
OTTAWA,  Ont.      James  K.  Paisley,  Prop 


HALIFAX   HOTEL 

HALIFAX,  N.S. 


HOTEL  IMPERIAL    LXoms'pU 

Steam  Heated  and  Gas  Lit 
GEO.W.  WEBSTER,  Prop.,     Swift  Current,  Sask. 


ACCOUNTANTS  AND  AUDITORS 


DOMINION 

HOUSE 

W.  H.  DURHAM, 

Proprietor 

RENFREW, 

ONTARIO 

The   most   popular  Hotel  in 

the  Ottawa  Valley. 

JENKINS*  HARDY 

Assignees,  Chartered  Accountants,  Estate  and 

Fire  Insurance  Agents.  154  Toronto  St. ,  Toronto. 

445  Temple  Building,  Montreal. 


The  BROWN   BROS.,  Limited,  of  Toronto,  carry 
9  full  line  of  our  publications  in  stock. 


DAVENPORT,   PICKUP  &  CO., 

Chartered  Accountants  and  Assignees, 

622  Molntyre  Block  and  422  Ashdown  Block, 

Winnipeg,  Man.,  and  at  Brandon,  Man. 


The  Topaz  Pencil 

As  good  as   any   at  any  price 
Better  than  any  at  the  same  price. 

HB--H--HH--HHH--B 

—  AND  — 

Indelible  Copying. 

Write  for  Samples  to 

Warwick  Bros.  &  Rutter,  Limited 

Wholesale  Stationers,  TORONTO. 


THREE  FREE 
INSERTIONS 


•"THE  publishers  of  Bookseller 
and  Stationer  offer  all 
subscribers  the  free  use  of 
their  department  of  condensed 
advertising  for  three  months. 
All  readers  who  have  not  al- 
ready done  so  should  take  ad- 
vantage of  ths  offer.  Adver- 
tisements should  be  limited 
to  thirty  words  and  should  deal 
with  some  trade  subject. 


The  Bookseller 
and  Stationer 

Toronto         Montreal  Winnipeg 


BOY  WANTED 

ANY  BOY  in  every 
town  and  village  in 
Canada  can  earn  many 
dollars  by  selling  our 
publications  among  his 
neighbors  and  rela- 
t:ves  and  business 
men. 

YOU  can  begin  at  once. 
No  money  needed  to 
start.  We  will  provide 
you  with  capital.  A  watch 
to  the  boy  who  does 
good  work,  as  special 
prize. 

Write  at  once  to 

THE  MACLEAN  PUBLISHING  CO. 

10  Front  St.  E.,  TORONTO 
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of  Canada 

Published    on  the  second  Wednesday  of  every 
month. 

The     Maclean      Publishing    Co.,     Limited 

President,  John  Bayne  Maclean. 
Vice-President,  W.  L.  Edmonds. 
Editor,  W.  A.  Craick. 

OFFICES : 
CANADA— 

MONTREAL  (Telephone  1255)       --.,-.       232  McGill  Street 

Toronto  (Telephone  2701) 10  Front  St.  Kast 

St.  John,  N.B.  (J.  Hunter  White)    -       -       -        Xo.  3  Market  Wharf 
WINNIPEG  (F.  R.  Munro)        -       -         Room  511  Union  Bank  Building- 

Telephone  37211 

GREAT  BRITAIN— 

88  Fleet  St.,  E.C. 

Telephone,  Central  12960 

92  Market  St. 


London,  Eno.  (J.  Meredith  McKim) 
Manchester.  Eng.  (H.  S.  Ashburner) 

UNITED  STATES- 
CHICAGO  (J.  Roland  Kay)    • 

FRANCE- 
PARIS,  Ag-ence  Havas,  8  Place  de  la  Bourse. 


Teutonic  Building 


1. 

2. 

3. 
4. 
5. 

G. 
6. 

1. 
2. 

3. 

4. 


6. 


Subscription,   Canada  and  the   United  States    $1.00 
Great  Britain  and  other  parts  of  the  British 

Empire        .......  4s.  6d. 


SIX  BEST   SELLERS   OF   THE  MONTH. 
Montreal. 
Weavers.     By  Sir  Gilbert  Parker.     Copp,  Clark. 
Car   of  Destiny.     By   C.   N.    &    A.   M.     Williamson. 
Mnsson. 

Shuttle.     By  Francis  H.  Burnett.     Copp,  Clark. 
Fruit  of  the  Tree.     By  Edith  Wharton.     McLeod. 
Daughter   of  Anderson   Crow.     By   Geo.   Ban      Mc- 
Cutcheon,     Briggs. 

Joseph  Vance.     By  William  de  Morgan.     Frowde. 
Satan  Sanderson.     By  Halle  E.  Rives.     McLeod. 

Toronto. 
Weavers.     By  Gilbert  Parker.     Copp,  Clark. 
Shuttle.     By  Francis  Hodgins  Burnett.     Copp,  Clark. 
Younger  Set.     By  Robt.  Chambers.     McLeod. 
Car   of  Destiny     By   C.    N.   &    A.    M.    Williamson. 
Musson. 

Daughter    of    Anderson    Crow.      By    Geo.    Ban     Mc- 
Cutcheon.     Briggs.  ■ 

Joseph  Vance.     By  Wm.  de  Morgan.     Frowde. 

RECENT  CANADIAN  COPYRIGHTS. 
Registered  at  Ottawa  during  October,  1907. 


Books. 

The  Toiler:  And  Other  Poems.  By  William  J.  Fisher. 
Dr.  William  J.  Fisher,  Waterloo,  Ont. 

The  Daughter  of  Anderson  Crow.  By  George  Barr 
McCutcheon.     William  Briggs,  Toronto. 

Profit  and  Pleasure.  For  Busy  Business  Men.  By  E. 
A.  Owen.     Egbert  A.  Owen,  Delhi,  Ont. 

Faith's  Living  Power.  Sermon  by  the  Rev.  Frank 
De  Witt  Talmage,  Los  Angeles,  California.  Frederick 
Diver,  Toronto. 


A  Colonel  From  Wyoming.  By  John  Alexander  Hugh 
Cameron.  John  Alexander  Hugh  Cameron,  Mabou,  Cape 
Breton. 

English  Language  ami  Literature.  By  L.  E.  Horning, 
M.A.,  Ph.D.  The  Musson  Book  Company,  Limited. 
Toronto. 

An  Irish  Saint:  The  Life  Story  of  Ann  Preston. 
(Holy  Ann).  By  Helen  E.Bingham.  With  Introduction 
by  Rev.  John  Potts,  D.D.,  LL.D.  Helen  E.  Bingham, 
Toronto. 

The  Household  Guide.     John  A.  Scanlon,  Winnipeg. 

History  and  Institutes  of  Roman  Law.  Outline  Sketch 
for  the  use  of  Students  of  the  University  of  Toronto.  By 
A.  H.  F.  Lefroy.  Augustus  Henry  Eraser  Lefroy, 
Toronto. 

Autumn  Leaves.  By  M.  A.  Maitland.  Mrs.  Mary  A. 
Maitland,  Stratford,  Ont. 

Beiser's  Lightning  and  Economical  Code  Book.  John 
Beiser,  Montreal. 

Import  Costs.  By  H.  S.  Martin.  Henry  S.  Martin, 
Montreal. 

The  Assessor's  Guide.  By  James  Morrison  Glenn, 
K.C.,  LL.B.  The  Municipal  World,  Limited,  St.  Thomas, 
Ont. 

Music. 

I'm  Growing  Fond  of  You.  Words  and  music  by 
John  L.  Golden.  Finish.  Words  by  Henry  Blossom. 
Music  by  John  L.  Golden.  Advertising.  Words  by 
Henry  Blossom.  Music  by  John  L.  Golden.  Bugs. 
Words  by  Geo.  V.  Hobart.  Music  by  John  L.  Golden. 
Ev'ry  Fellow  Wants  to  Love  Me.  Lyric  by  Raymond  W. 
Peck.  Music  by  Robert  Hood  Bowers.  I'd  Like  to  Lock 
You  in  My  Heart.  Lyric  by  Raymond  W.  Peck.  Music 
by  Robert  Hood  Bowers.  Mama.  Words  and  music  by 
John  L.  Golden.  Wheels.  By  John  L.  Golden.  As  Long 
as  the  World  Goes  Round.  Song.  Words  by  James 
O'Dea.  Music  by  Anna  Caldwell.  B.  P.  0.  E.  Words 
and  music  by  Nat.  M.  Wills.  Jerome  H.  Remick  &  Com- 
pany, New  York. 

Southern  Beauties,.  Two  Step.  By  Chas.  L.  Johnson. 
Jerome  H.  Remick  &  Company,  Detroit. 

My  Imogene.  Words  by  Will  S.  Genaro.  Music  by 
W.R.Williams.  Pining;  or,  My  Heart  is  Pining  All  for 
You.  Song.  Words  by  Bowman  Bros.  Music  by  Fred. 
Fisher.     Will  Rossiter,  Chicago. 

Shavings:  A  Semi-Legal  Medley.  Part  I.  By  J.  J. 
Godfrey.  Arthur  Poole,  Toronto.  I  Haven't  Told  My 
Mother  Up  to  Now.  Song.  Words  by  Percy  Ford. 
Music  by  Charles  J.  Moore.  Keep  Away  From  the  Girl. 
Words  by  Percy  Ford.  Music  by  Charles  J.  Moore.  I'd 
Like  to  Know  When  You  Can.  Words  by  A.  J.  Mills. 
Music  by  Bennett   Scott.     Maurice   Shapiro,  New  York. 

The  Three  Graces.  Three-Step  Mazurka.  By  Clare 
W.  Vinson.  Clarence  W.  Vinson,  Toronto.  Twinkling 
Stars.  Three  Step.  By  C.  R.  Harrison.  March  of  the 
Teddy  Bears.  By  Teddy  Ruse.  Music.  A.  Cox  &  Company, 
Toronto. 

Pictures  and  Photos. 

Quebec  Bridge  View  No.  48.  Photo.  E.  R.  Kinloch, 
New  Liverpool,  Que. 

Quebec  Bridge.  Photo.  F.  E.  Cud  vocta,  New  Liver- 
pool, Que. 

View  of  George  Street,  Peterboro,  Ontario.  Picture 
post  card.    R.  M.  Roy,  Peterboro,  Ont. 

Birk's  Corner,  Montreal.  Post  card.  Alfred  W.  Bell, 
Montreal. 

The  Calendar  Picture  Post  Card.  Norman  Everett 
Peel,  London,  Ont. 
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BEST  SELLING   BOOKS  OF  THE  MONTH. 

Calgary. 

'Weavers.    By  Sir  Gilbert  Parker.    Copp. 
Younger  Set.    By  R.  W.  Chambers.    McLeod. 
Satan  Sanderson.    By  IT.  E.  Rives.    McLeod. 
Songs  of  a  Sourdough.     By  It.  W.   Service.    Briggs. 
Empire  Builders.    By  Francis  Lynde.    McLeod. 
Traitor.    By  Thomas  Dixon,    Jr.    Copp. 
Charlottetown. 

Younger  Set.    By  It.  W.  Chambers.    McLeod. 

Haunters  of  the  Silence.    By  C.  G.  D.  Roberts.  Copp. 

Treasure  of  Heaven.    By  Marie  Corelli.    Briggs. 

At  the  Court  of  the  Maharajah. 

Brass  Bowl.    By   Joseph   Vance.    McLeod. 

Heart  thai    Knows.     By  C.  C.  D.  Roberts,.     Copp. 

Collingwood. 
Woman  ai  Babylon.    By   Joseph  Hocking.     Copp. 
Younger  Set.    By  R.  W.  Chambers.     McLeod. 
Night   Riders.    By   Ridgwell    Cullum.     Copp. 
Daughter  of  Anderson  Crow.    By   G.  B.   McCutcheon. 
Briggs. 

Delicia.     By  Marie  Corelli.     Briggs. 
Weavers.    By  Sir  Gilbert  Parker.     Copp. 

Edmonton. 
Younger  Set.    By  R.  W.  Chambers.    McLeod. 
Brass  Bowl.     By  Joseph  Vance.     McLeod. 
Captain  of  the  Kansas.    By  Louis  Tracy.     McLeod. 
Songs  of  a  Sourdough.     By   R.   W.    Service.     Briggs. 
Where  the  Trail  Divides.    By  Will  Lillibridge.    Briggs. 

Hamilton. 
Weavers.    By  Sir  Gilbert  Parker.     Copp. 
Satan  Sanderson.    By  H.  E.  Rives.     McLeod. 
Younger  Set.     By  R.   W.  Chambers.    McLeod. 
Alice  for   Short.    By   William  De  Morgan.    Prowde. 
Joseph  Vance.    By  William  De  Morgan.    Prowde. 
Daughter   of  Anderson  Crow.    By   G.  D.    McCutcheon. 
Briggs. 

Kingston. 
Weavers.     By   Sir  Gilbert  Parker.     Copp. 
Lady  of  the  Decoration.    By  Frances  Little.   Musson. 
Younger  Set.    By  R.  W.  Chambers.     McLeod. 
Bud.     By  N.  Munro.     Harpers. 
Satan  Sanderson.     By  II.  E.  Rives.    McLeod. 
Brass  Bowl.    By  Joseph  Vance.    McLeod. 

Moncton. 
Weavers.    By  Sir  Gilbert  Parker.    Copp. 
Younger  Set.    By  R.  W.  Chambers.    McLeod. 
Satan  Sanderson.     By  II.  E.  Rives.    McLeod. 
Brass  Bowl.    By   Joseph  Vance.    McLeod. 
Impostor.    By  Harold   Bindloss.    McLeod. 
Cruise     of     Shining     Light.        By     Norman     Duncan. 
Frowde. 

Ottawa. 
Weavers.     By  Sir  Gilbert  Parker.     Copp. 
Younger  Set.    By  R.  W.  Chambers.    McLeod. 
Satan  Sanderson.    By  H.  E.  Rives.    McLeod. 
Right  of  Way.    By   Sir  Gilbert  Parker.    Copp. 
Car   of   Destiny.    By     C.   N.    arid   A.    M.    Williamson. 
Musson. 
Shuttle.     By  F.  II.  Burnett.     Copp. 

Peterboro. 
Younger  Set.    By  R.  W.  Chambers.    McLeod. 
Daughter  of  Anderson  Crow.    By  G.  B.   McCutcheon. 
Briggs. 

Weavers.    By  Sir  Gilbert  Parker.    Copp. 
Beatrix  of  Clare.    By   John  Reed   Scott.       Montreal 
News  Co. 


Satan  Sanderson.     By  H.  E.  Rives.     McLeod. 
Scarlet  Car.    By  R.  H.  Davis.    McLeod. 
Quebec. 

Trampled  Cross.    By  Joseph  Hocking.     Copp. 
Younger  Set.    By  R.  W.  Chambers.     McLeod. 
Weavers.    By   Sir  Gilbert  Parker.    Copp. 
Lodestar.     By   Max   Pemberton.     Copp. 
Satan  Sanderson.     By  H.  E.  Rives.    McLeod. 
Empire  Builders.    By  Francis  Lynde.     McLeod. 
St.  Catharines. 

Younger  Set.    By  R.  W.  Chambers.    McLeod. 
Satan  Sanderson.    By  H.  E.  Rives.    McLeod. 
Weavers.    By  Sir  Gilbert  Parker.    Copp. 
Daughter  of  Anderson   Crow.     By   G.  B.   McCutcheon. 
Briggs. 

Traitor.     By  Thomas  Dixon,   Jr.     Copp. 
Priest.    By  Harold  Begbie.     Briggs. 
Sarnia. 

Weavers.     By  Sir  Gilbert  Parker.     Copp. 
Younger  Set.    By  R.  W.  Chambers.    McLeod. 
Night  Riders.    By  Ridgwell  Cullum.     Copp. 
Lodestar.    By  Max  Pemberton.     Copp. 
Secret.    By  E.  P.  OppenheLtn.     Copp. 
Garrison's  Finish.    By  W.   B.  M.  Ferguson.     Copp. 

Stratford. 
Satan  Sanderson.     By  11.   E.   Rives.    McLeod. 
St.   Jucle's.    By  Ian  Maclaren.    Briggs. 
Daughter  of  Anderson  Crow.    By   (!.   B.  McCutcheon. 
Briggs. 

Delicia.      By    Marie   Corelli.     Briggs. 
Felicity.     By  C.  E.  Laughlin.     Scribner. 
Younger  Set.    By  R.  W.  Chambers.     McLeod. 
Vancouver. 

Younger  Set.    By  R.  W.  Chambers.    McLeod. 

Running  Water.     By  A.  E.  W.  Mason.    Briggs. 

Weavers.    By  Sir  Gilbert  Parker.    Copp. 

Daughter  of  Anderson  Crow.     By   G.  B.   McCutcheon. 

Briggs. 

Cruise    of    the    Shining     Light.    By    Norman    Duncan. 

Frowde. 

Friday  the  Thirteenth.    By  Thomas  Lawson.  McLeod. 

Victoria. 

Weavers.    By  Sir  Gilbert  Parker.     Copp. 
Satan  Sanderson.     By  IT.  E.  Rives.    McLeod. 
Younger  Set.    By  R.  W.  Chambers.    McLeod. 
Empire  Builders.    By  Francis  Lynde.     McLeod. 
Trampled  Cross.    By  Joseph  Hocking.     Copp. 
Glen  o' -Weeping.     By  Marjorie  Bowen.    Musson. 

Winnipeg. 

Weavers.    By  Sir  Gilbert  Parker.     Copp. 
Garrison's  Finish.    By  W.   B.   M.   Ferguson.     Copp. 
Lady  of  the  Decoration.     By  Francis  Little.     Musson. 
Songs  of  a  Sourdough.    By  R.  W.   Service.    Briggs. 
Satan  Sanderson.    By  H.  E.  Rives.     McLeod. 
Princess  Virginia.    By  C.   N.   and  A.   M.  Williamson. 
Musson. 

Canadian  Summary. 

Points. 

Weavers.      By    Gilbert   Parker 132 

Younger  Set.     By  R.  W.  Chambers 120 

Satan  Sanderson.     By  H.  E.  Rives 79 

Daughter   of  Anderson    Crow.     By   G.    B.     Mc- 
Cutcheon      47 

Brass  Bowl.     By  Joseph  Vance 23 

Car  of  Destiny.    By  C.  N.  &  A.  M.  Williamson.  21 

Shuttle.     By  F.  H.  Burnett 21 
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Condensed  or  "Want"  Advertisements 

The  "  Want  Ad."  gets  work  for  workers  and  workers  for  work. 
It  gets  clerks  for  employers  and  finds  employers  for  clerks. 
It  brings  together  buyer  and  seller  and  enables  them  to  do  business, 
though  they  may  be  thousands  of  miles  apart.  It  helps  booksellers 
and  stationers  to  clear  their  shelves  of  unsaleable  stock.  It  enables 
them     to     get     out  -  of  -  print     books.        In     brief     it     is     invaluable. 


RATES. 


BOOKS  FOR  SALE. 


MISCELLANEOUS. 


Two  cents  per  word  first  insertion;  one  cent 
per  word  subsequent  insertions. 

Five  cents  additional  each  insertion  where  box 
number  is  desired. 

Contractions  count  as  one  word,  but  five 
figures  (as  $1,000)  are  allowed  as  one  word. 

Cash  remittances  to  cover  cost  must  accom- 
pany all  advertisements.  In  no  case  can  this  rule 
be  overlooked.  Advertisements  received  without 
remittance  cannot  be  acknowledged. 


AGENTS  WANTED. 

This  is  the  problem  of  many  English  and 
American  manufacturers  and  publishers.  Why  not 
use  an  Ad.  under  this  heading  ? 


PRACTICAL  BOOKS  FOR  PAINTERS  AND 
decorators  —  The  Trade  Papers  Publishing 
Co.,  Ltd.,  365  Birkbeck  Bank  Chambers, 
London,  W.C.,  England,  will  make  special  terms 
to  Canadian  Booksellers  willing  to  push  books  on 
graining,  paint  and  color  mixing,  gilding,  stencil- 
ling, etc.    Correspondence  solicited.  [9] 


A  WELL  KNOWN  ENGLISH  FIRM  OF 
Christmas  and  post  card  publishers  require 
some  smart  salesmen  for  their  Canadian 
Branch  ;  only  those  actually  engaged  in  this  trade 
need  trouble  to  apply.  Confidential,  care  of 
BOOKSELLER  AND  STATIONER,  Toronto, 
giving  full  particulars,  experience,  etc.  [tf] 


ARTICLES  FOR  SALE. 

Don't  keep  any  fixtures  or  goods  around  your 
store  for  which  you  have  no  further  use.  They  are 
worth  more  to-day  than  they  will  be  a  year  hence. 
Don't  keep  money  tied  up  which  you  could  use  to 
secure  discounts  from  your  wholesaler. 


WEAVER'S     POST    CARD      PRESS,      12-14 
King  East,  Berlin,   Ont.,   will  make  double- 
tone    local    view   post   cards,   glosso-views, 
triolines,  or  four  color  views  and  ship  in  from  two 
to  four  weeks.     Samples  free-  (1) 


BOOKS  FOR  SALE. 

How  to  dispose  of  shop-worn  or  unsaleable  books 
is  the  problem  of  many  a  bookseller.  Try  an  adver, 
tisement  under  this  heading. 


pOLUMBIAN  CYCLOPEDIA,  42  VOLUMES, 
Vy  cloth  bound,  titles  in  gilt  letters,  pretty  backs 
for  bookcase.  Includes  Atlas,  $23.00;  also 
"History  of  the  Nineteenth  Century,"  year  by 
year,  by  Edwin  Emerson,  jr.,  beautifully  Illus- 
trated with  colored  plates  and  half-tones,  $3,00. 
W.  T.  Allen,  Bowmanville.  (1) 


■I  f\  HANDY  REFERENCE  ATLAS  OF  THE 
J.  \J)  World,  new,  enlarged  edition,  John 
Walker  &  Co-;  50,  Royal  Atlas  for 
Canadian  Schools,  new  edition,  T.  Nelson  &  Sons; 
10,  Millar's  School  Management;  10,  Corson's 
Voice  and  Spiritual  Education;  10,  Corson's 
Aims  of  Literary  Study;  10,  Burrell's  Clear 
Speaking  and  Good  Reading;  5,  Williams  and 
Fisher's  Theory  and  Practice  of  Cookery  ;  10  gross, 
Illuminated  Texts,  10%"  x  4 %,  large  assortment  for 
$2.50  a  gross.   Cloke  &  Son,  Hamilton,  Ont.    (11) 


BOOKS  WANTED. 

How  to  secure  a  copy  of  an  out-of-print  book  or 
magazine  may  sometimes  puzzle.    Try  this  solution. 


BOOKSELLERS      HAVING      IN       STOCK 
copies  of  books  dealing  with  the  early  history 
of  Ontario   towns   or   counties   are   asked    to 
communicate  with   "Historian,"    Box  77,  BOOK- 
SELLER AND  STATIONER.  [1] 


McCLURE'S      MAGAZINE,      JULY,       1893, 
Cosmopolitan,      June,      1892;      Scribner's 
Magazine,     March,      1881;      Contemporary 
Review,   September,    1898;  Forum.   June,    1888. 
Box  78,  BOOKSELLER  AND  STATIONER.     (1) 


BUSINESSES  FOR  SALE. 

Somewhere  in  Canada  is  a  man  who  is  looking 
for  just  such  a  proposition  as  you  have  to  offer. 
Our  "  For  Sale  "  department  brings  together  buyer 
and  seller,  and  enables  them  to  do  business  although 
they  may  be  thousands  of  miles  apart. 


A  BARGAIN,   SIX   THOUSAND    STOCK    OF 
fancy     goods,     china,     wall     paper,     books, 
stationery,  etc.  ;  big  profits;  good  turnover; 
best  reasons.     Box  877,  Gait.  [9] 


TO  RENT -FLAT  SUITABLE  FOR  BOOK, 
stationery  or  allied  lines,  between  Yonge  and 
Bay  on  Adelaide  Street,  Toronto,  steam-heated 
and  splendid  light,  hoist  and  lane  in  rear  to  ship 
from,  size  about  25  by  77  ;  one  of  best  and  central 
locations  in  Toronto.  Apply  McLeod  &  Allen, 
42  Adelaide  West.  [I] 


PARTNERSHIP    WANTED    IN     AN     ESTAB- 
LISHED   book,    stationery   or   office   supply 
business    by    young   man   with   considerable 
experience;  give  some  particulars  re  business  and 
state    amount    of    capital    required.       B.  B.,   care 
BOOKSELLER   AND  STATIONER.  (1) 


SITUATIONS  VACANT. 

You  want  a  manager  or  a  clerk.  Here  is  the 
place  to  let  your  wants  be  known  to  just  the  class  of 
people  you  require. 


BRIGHT,  INTELLIGENT   BOY  WANTED  IN 
every  town  and  village  in  Canada,  good  pay, 
besides    the    gift    of   a  watch  for  good  work. 
Apply    The    MacLean    Publishing     Company,     10 
Front  St.  E.,  Toronto. 


WANTED-MALE    CLERK    FOR     STATION- 
ERY, music  and  fancy  goods  store;    must  be 
cleanly    stock-keeper   in    stationery,   and   a 
good    business     maker;    Good     chance    to    learn 
picture-framing;    $60   to   begin.      R.    Sage,    Leth- 
bridge,  Alta.  [9] 


WANTED  -  A    FIRST-CLASS    SALESMAN 
who  thoroughly  understands  books,  station- 
ery and  wall  paper  business;  such  a  person 
desiring      to      better      his      position      apply      to 
"Experience,"     care     of     BOOKSELLER    AND 
STATIONER.  [1] 


w 


ANTED  -  SALESMAN  AND  WINDOW 
dresser;  give  references;  state  salary 
wanted.  Apply  to  Cloke  &  Son,  Hamilton.    11 


TRAVELLER  WANTED. 


EXPERIENCED    STATIONERY  TRAVELLER 
wanted;     good     position    to    the    right    man. 
Apply  by   letter,   giving    references    and   full 
information.     W.   J.  Gage  &  Co.,  Toronto. 


"  CIVE    THOUSAND    FACTS   ABOUT  CAN- 
r     ADA."    Send   25  cents   for  copy  to   Can- 
adian  Facts  Publishing  Co.,  667  Spadina 
Avenue,    Toronto,    or    order    supply    from    your 
News  Co. 


A  RETAIL  BOOK    BUSINESS  WITH  LARGE 
connection  and  doing  a  good  trade  in  church 
and  college  books  in  one  of  the  best  cities  in 
Canada  ;  stock,  about   $10,000;   splendid   oppor- 
tunity   for    good     bookman       Apply   to   Box  37, 
BOOKSELLER   AND  STATIONER,  Toronto. 
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EXPERIENCED  STATIONERY  TRAVELLER, 
must   be   first   class  man  ;    state  experience, 
reference,    age;    salary,    $1,000  a  year  and 
expenses  to  start.    Menzies  &  Company,  Ltd. 


BOOKSELLER    AND    STATIONER 


CLASSIFIED    LIST    OF    ADVERTISEMENTS. 


Art  Publishers. 

Copp,  Clark  Co.,  Toronto 

Gallagher,  W.  H.,  Co.,  New  York 

Windsor  Publishing  Co.,  New  York 
Books  and  Magazines. 

Amalgamated  Press,  Limited,  London, Eng., 
Toronto. 

American  Code  Co.,  New  York. 

Baker's  Book  Shop,  Birmingham,  Eng. 

Black  &  White  Publishing  Co.,  London, Eng. 

Blake,  W.  E.,  Toronto. 

Briggs,  William,  Toronto. 

Busy  Man's  Magazine,  Toronto. 

Chambers,  W.  &  R.,  Ltd.,  Edinburgh,  Scot. 

Chapman's  Book  Store,  Montreal. 

Clark  Bros.,  Winnipeg,  Man. 

Frowde,  Henry,  Toronto 

Leng,  John,  &  Co.,  Ltd.,  Dundee,  Scot. 

Macmillan  Co.  of  Canada,  TorontQ 

Morton,  Phillips  &  Co.,  Montreal. 

Musson  Book  Co.,  Toronto. 

Oxford  University  Press,  Toronto 

Page,  L.  C.',  Co.,  Boston,  Mass. 

"  Publisher's  Circular,"  London,  Eng. 

Rand,  McNally  Co.,  Chicago. 

Religious  Tract  Society,  London,  Eng. 

Westminster  Co.,  Toronto 

Wilde,  W.  A.,  Co.,  Boston,  Mass. 

Yorkshire  Post,  Leeds,  Eng. 
Blank  Books. 

Boorum  &  Pease  Co.,  New  York 

Brown  Bros.,  Toronto. 

Buntin,  Gillies  &  Co.,  Hamilton. 

Warwick  Bros.  &  Rutter,  Toronto. 
Calendars— Cards. 

Valentine    &     Sons     Pub.      Co.,     Toronto, 
Montreal. 

Carbon  Paper. 
Carbon  Paper  and  Ribbon  Co.,  Toronto. 
Carter's  Ink  Co.,  Boston,  Mass. 

Dolls. 

Sutcliffe-Edmison  Co.,  Toronto 

Envelopes. 

Berlin-Jones  Envelope  Co.,  New  York. 

Fancy  Goods. 

Brown  Bros.,  Toronto. 
Clark  Bros.,  Winnipeg,  Man. 
Copp,  Clark  Co.,  Toronto. 
Sutcliffe-Edmison  Co.,  Limited,  Toronto. 
Warwick  Bros.  &  Rutter,  Toronto. 
Finanoial  Institutions  and  Insurance. 
British  American  Assurance  Co.,  Toronto. 
Confederation  Life  Association,  Toronto. 


Metropolitan  Bank,  Toronto. 
Western  Assurance  Co..  Toronto. 

Fine  Art  Printers. 

Moiling,  A.,  &  Co.,  Hanover,  Germany. 
Fountain  Pens. 

Brown  Bros.,  Toronto. 

Sanford  &  Bennett,  New  York 

Ullrich,  J..  Co.,  New  York 

Warwick  Bros.  &  Rutter,  Toronto. 

Waterman,    L.     E.,    Pen   Co.,    New   York, 
Montreal. 
Glue,  Paste  and  Mucilage. 

Carter's  Ink  Co.,  Montreal. 

Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 

Gramophones. 

Berliner  Gramophone  Co.,  Montreal. 
Inks— Writing. 

Brown  Bros.,  Limited,  Toronto. 

Carter's  Ink  Co.,  Montreal. 

Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 

Payson's. 

Warwick  Bros.  &  Rutter  Co.,  Toronto. 
Leather  Goods 

Brown  Bros.,  Limited,  Toronto. 
Loose  Leaf  Ledgers,  Etc 

Sieber-Trussell  Co.,  St.  Louis,  Mo. 
Music 

Forest,  D.  &  W.,  Montreal 

Paper. 
Northern  Paper  Mills,  Montreal 

Papeteries. 

Berlin- Jones  Envelope  Co.,  New  York. 
Brown  Bros.,  Ltd.,  Toronto. 
Buntin,  Gillies  &  Co.,  Limited,  Hamilton. 
Hurd,  Geo.  B.,  &  Co.,  New  York 

Pens. 

Brown  Bros.,  Toronto. 

Buntin,  Gillies  Co.,  Hamilton,  Ont. 

Esterbrook  Pen  Co.,  New  York. 

Heath,  John,  London. 

Hinks,  Wells  &  Co.,  Birmingham,  Eng. 

Macniven    &    Cameron,      Edinburgh      and 

Birmingham. 
Sanford  &  Bennett,  New  York 
Spencerian  Pen  Co.,  Birmingham,  Eng. 
Ullrich,  J.,  Co.,  New  York 
Waterman,  L.  E.,  Co.,  Montreal. 
Warwick  Bros.  &  Rutter,  Toronto. 

Pencils. 

Brown  Bros.,  Limited,  Toronto. 
Warwick  Bros.  &  Rutter,  Toronto. 
Waterman,  L.  E.,  Co.,  Montreal. 


Photographio  Supplies. 
Ward  &  Co.,  Montreal 


Picture  Novelties. 
Gallagher,  W.  H. 


Co.,  New  York 


Playing  Cards,  Games,  etc. 

Buntin,  Gillies  &  Co.,  Hamilton. 
Goodall,  Chas.,  &  Sons,  London. 
Hurst,  A.  O.,  Toronto. 
Union  Card  &  Paper  Co.,  Montreal. 
U.  S.  Playing  Card  Co.,  Cincinnati,  O. 

Post  Card  Holders. 
Early  Novelty  Co.,  Toronto,  Philadelphia 
Warwick  Bros.  <&  Rutter,  Toronto. 

Postal  Scales. 
Pelouze  Scale  &  Mfg.  Co.,  Chicago,  111. 

School  Supplies. 

Buntin-Gillies  Co.,  Hamilton. 

Clark  Bros.  Co.,  Winnipeg. 

Warwick  Bros.  &  Rutter,  Toronto. 
Souvenir  and  Picture  Post  Cards. 

Bamforth  &  Co.,  Toronto,  New  York 

Boch  &  Kirsch  Co..  Frankfort, Germany. 

Canada  Toy  Co.,  Montreal. 

Fine  Art  Printing  Co.,  Kaufbeuren,  Germany, 

Holzman,  Alfred,  Chicago 

Hillson  &  Co.,  Boston,  Mass. 

Hunt,  Philip  J.,  London,  Eng. 

Otto  Leder,  Saxony,  Germany. 

L.  O'Riginal  Rg.,  Montreal,  Que. 

Markert  &  Sohn,  Dresden,  Germany. 

Neumann,  W.,  &  Co.,  Berlin,  Germany. 

Valentine    &    Sons    Pub.    Co.,     Montreal, 
Toronto. 

Warwick  Bros.  &  Rutter,  Toronto. 
Sporting  Goods. 

Sutcliffe-Edmison  Co.,  Toronto. 
Tally  Cards.    » 

Elliott  &  Co.,  Philadelphia,  Pa. 
Telephones. 

Bell  Telephone  Co.  of  Canada,  Montreal 
Thumb  Tacks. 

Hawkes-Jackson  Co.,  New  York, 
Toys,  Etc 

Sutcliffe-Edmison  Co.,  Toronto 
Typewriter  Supplies. 

Carter's  Ink  Co.,  Montreal. 

Carbon  Papsr  &  Ribbon  Co..  Toronto. 

Mittag  &  Volger,  Park  Ridge,  N.J. 
Wall  Paper. 

Stauntons  Limited.  Toronto. 


INDEX     TO     ADVERTISERS. 


The  insertion  of  the  advertiser's  name  in  this  index  is  not  part  of  his  advertisement  nor  does  he  pay  for 
it.     An  effort  is  made  to  have  it  as  complete  as  possible. 


PAGE 

Accountants  and  Auditors 64 

Amalgamated  Press,  Limited 29 

American  Code  Co 36 

Bagshaw,  F.  B 41 

Baker's  Book  Shop 36 
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€fj  HOLIDAY 
SALES  of  post 
cards  will  yield 
big  profits  if  you 
invest  in  the  best 

Post 

Card 

Holder 
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The  million  and  more  Early 
Holders  in  use  are  giving  most 
excellent  returns  to  others.  Why 
not  you? 

Consider  Their  Merits: 

Made  on  unit  principle.  Are 
perfect  pockets.  Formed  of  rust 
proof  wire.  Adaptable  to  greatest 
variety  of  uses.  They  fit  any- 
where. Slant  base  elevates  front 
card.  Impossible  for  stock  to 
fall  out.  Made  for  both  horiz- 
ontal and  vertical  cards.  Capa- 
city 35  to  50  cards  each. 


Ask  your  jobber  for 

Early  Ideal  Holders 

Made  in  Canada 

Price  $3.00  per  100  units. 

Packed  10  units  per  carton. 

100  units  per  package. 


pA.TENTt,TtE 

1 f>        AND        fft 

.Guarantee^ 


Early  Novelty  Co. 

75  Yonge  St.,  Toronto 

FOR  SALE  BY: 
Leading  Wholesale  Stationers  and  Post  Card  Jobbers  of  Toronto. 


The  McCoy  Printing  Co. 
Moncton,  N.B. 


The  Valentine  Sons  Publishing 
Co.,  Montreal,  Que. 


Smith,  Davidson  &  Wright,  Vancouver,  B.C. 


VALENTINE'S 

Holiday  Lines  Now  Ready 
for  Delivery 

THIS  SEASON'S  SELECTIONS  THE 
FINEST  YET  SHOWN 

Christmas  and  New  Year  Cards 

Immense  variety,  at  popular  prices. 

Christmas  and  New  Year  Post  Cards 

Don't  fail  to  send  for  Illustrated  Catalogue. 

Calendars 

Attractive  Canadian  designs. 

Children's  Toy  Books 

New  publications,  sure  to  please  the  children. 
To  retail  from  5c.  to  $1.00. 

Canadian  Homestead  Post  Cards 

Winter:  Loading  Food  for  the  Cattle,  Loading 
Cordwood,  Stacking  Cordvvood,  Returning 
from  the  Woods,  Splitting  Firewood,  Bringing 
in  the  Firewood. 

Spring:  Harrowing,  Filling  the  Seed  Boxes, 
Feeding  the  Sheep,  Afternoon  Refreshment, 
A  Little  Refresher,  The  Thirsty  Ploughman. 
Summer:  Starting  Out  on  the  Day's  Toil, 
Ready  for  the  Day's  Work,  At  Work  in  the 
Fields,  Loading  Hay,  Lunch  in  the  Field, 
Strawberry  Picking. 

Fail:  Picking  Apples,  Gathering  Grapes,  The 
Farmer's  Daughter,  Picking  Corn,  The  Sport- 
ing Girl,  Preparing  for  Thanksgiving  Day. 

Miniature  Series  Post  Cards 

Gallery  Pictures,  etc.,  etc. 

Language  of  the  Engagement  Ring 

A  series  of  six  post  cards. 

Illustrated  Song  Books 

Scotch,  Irish  and  Welsh.  Tartan  and  satin 
binding.  Full  music  score.  Particularly  suit- 
able as  Christmas  Gifts. 

SEND  ORDERS  NOW 


The  Valentine  &  Sons 
Publishing  Co.,    Ltd. 


69  Adelaide  St.  East 
TORONTO 


Coristine  Building 
MONTREAL 


BOOKSELLER   AND   STATIONER 


Con 


ress 


Playing  Cards 

We    carry    a    full   range   of  this  well-known    line,    also 
a   large  stock   of  Playing  Cards  at   all    prices.     Head- 
quarters  for  all   Holiday  Goods,  including   Papeteries, 
Tally  and  Place  Cards,  Crepe  Napkins,  Tissue  Papers  and  Holly  Seals. 

Mail  Orders  Receive  Our  Promptest  Attention 


JERRY. 

Copyright,  1907.  by 
The  U.  S.  Haying  Card  Co. 


Canadian  Agents  for  the  Parker  (Lucky  Curve)  Fountain  Pen 


Buntin,  Gillies  &  Co.,  Limited 

HAMILTON    and    MONTREAL 


*H  Do  you  fully  value  the  protection  we  give  you  as 

Manufacturers  for  the  Trade  Only  ? 

We  not  only  advertise    it,  but  we  DO  IT, 
and  are   "  DOING  IT  NOW." 

1T  We   make  the  one  DISTINCTIVE  line   of   Typewriter  Ribbons  and 
Carbon  Papers — "Our  Line"  of  Quality. 

MITTAG    &   VOLGER,    Inc. 

Sole  Manufacturers  for  the  Trade  only, 

Principal  Office  and  Factories,  PARK  RIDGE,  N.J. 


NEW  YORK  CI  FY,  Stewart  Building,  280  Rroadway         LONDON,  4  St.  Paul's  Churchyard,  E.C. 
CHICAGO,  ILL.,  200  Monroe  Street  PARIS,  5  Im.   Passe  Reille 


ZURICH,  J.  G.   Muggli 
AMSTERDAM,  Benier  &  Co. 


VOL.    XXIII.     No.  12. 


Office  of  Publication   10  Front  Street  East,  Toronto 


PRICE   SI. 00  PER  YEAR. 


DECEMBER 


of  Canada 


19  0  7 


The    New  Idea  Trade    Newspaper   that   Shows   Retailers    How   to   Sell    Goods.      Covers   the    Entire   Canadian 

Field    and    has   a  Growing   Circulation  Abroad. 


MONTREAL 


TORONTO 


WINNIPEG 
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SOUDHED  THUMBTACKS   SOLIDHtO 


It's  tye  Soli6t)e6T!>is;plaY 
ttyat  sells  tacks 

*3Vsk  ?our  jobber  or 

Tftawke«-3acksort  (To.,  ^takers 

$2  TDuane  Street,  3t.  y. 


An  Ideal  Christmas  Gift 


6»e 

Sir  Wilfrid  Laurier 
Fountain  Pen 


Quality  :  High 
Price  :  Fair 
Discount  :  Liberal 

Price   List  and   Discount 
Sent  on  Request. 


LIBRAIRIE   BEAUCHEMIN,   LIMITED 

Wholesale  Booksellers   and    Stationers 

256  St.  Paul,  18  Notre  Dame  West,  26  St.  Gabriel 

MONTREAL 


B O OKSELLER    AND    STATIONER 


Holiday   Stationery 


2P4 


CHE  demand  for  high-grade  Stationery 
put  up  in  artistic  display  boxes  has 
gradually  increased  in  Canada  until 
this  class  of  goods  is  now  one  of  the 
most  necessary  for  the  retail  stationer  for 
the  Holiday  trade. 

<I  We  have  the  choicest  range  of  Fine  Boxed 
Papers  we  have  ever  shown.  These  dainty 
boxes  comprise  styles,  not  only  made  up 
with  fancy  holly  and  other  ornamental 
papers,  but  also  exquisite  effects  in  figures, 
heads,  medallion  and  embossed  tops,  in 
many  sizes  and  shapes. 

•J  The  stock  contained  in  these  lines  is  all 
that  could  be  desired  and  is  made  up  in 
the  newest  cuts  of  envelopes  for  notes, 
invitations    or    correspondence. 

C|  Linen  faced  and  crash  fii 
ish  papers  are  the  popular 
styles. 

^  We  will  make 
up   a    sample 
assortment 
of   any  f~> 

size.  /  a 
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Warwick  Bros.  &  Rutter,  Ltd.,  Toronto 


Makers  of  High-grade  Stationery 


feOOKSELLER    AND    STATIONER 


ALL  THE 
LEADING  WHOLESALE 

Stationery  and  Fancy  Goods  Houses 

SELL 

GOODALL'S 
PLAYING  CARDS 
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A.  0.  HURST,  -  24  Scott  St.,  -  TORONTO 


FOUR  NEW  POPULAR  PICTURES  IN  COLORS 


BY= 


Copyrighted  1907  by  Will  Grefe. 


WILL  GREFE 


'TpHE  four  pictures  in  this  set  show  great  variety 
*■  in  color  schemes  while  their  arrangement 
and  ever  requisite  proportion  of  sentiment  has 
been  gauged  to  a  nicety.  Having  the  great  advan- 
tage of  being  entirely  new  subjects  they  will  meet 
with  almost  instantaneous  sales. 

The  most  advanced  color  process  has  been 
utilized  for  reproduction  purposes  and  great  care 
in  the  selection  of  paper  and  printing. 

Each    picture    is    printed     on    extra    heavy 
A  friend  at  court    coated  paper  and  plate  marked,  size  16  by  20  in. 


SUBJECTS- 


The  Possessive  Case. 
A  Friend  at  Court. 


The  Golden  Opportunity. 
The   Leap-Year  Question. 


Price  $2.00  Per   Set  of  Four 

Trade  Discount — 40  Per  Cent.  Delivered 


Windsor  Publishing  Co.,  4345  W.  27th  St.,  New  York 


BOOKSELLER   AND  STATIONER 


Holiday  Goods 

Fine  New  Assortment  now  on  hand,  suitable  for  Holidays 


Fine  Leather  Goods 

BAGS,  PURSES,  LETTER  AND  CARD  CASES,  WRITING 
PORTFOLIOS,  MUSIC  ROLLS,  ETC. 

DIARIES,  1908 

Office  and  Pocket. 


INKSTANDS  g^Mffl"™- 

OFFICE  SUPPLIES,  OFFICE  AND 

HOME  STATIONERY 

FOUNTAIN  AND  STYLO  PENS  "THE  BEST" 

FINE  ART  CALENDARS  AND  PICTURES 

CREPE  AND  SHEET  TISSUE— PAPETERIES 

POST  CARD  ALBUMS-OFFICE  BASKETS 


BROWN  BROS.,  «. 

Manufacturing  and  Importing  Stationers,  Toronto 


100  ARE  INTERESTED  IN  SOMETHING. 

Why  not  get  the  best  items  that 
are  printed  on  the  subject  ? 

We  read  and  clip  thousands  of  newspapers  every  week— therefore  we 
can  equip  you  speedily  and  economically  for  a  debate,  speech,  lecture, 
essay  or  anything  else  requiring  up-to-date  information  and  more  of  it  than 
your  competitors  are  likely  to  get. 

Terms— 100  Clippings,  $  5.00 

250  "  12.00 

500  "  22.00 

1,000  "  40.00 

Send  for  our  Booklet,  which  fully  explains  th<»  scope  of  the  clipping 
industry. 

We  have  also  lists  of  firms  in  every  branch  of  trade  in  the  Dominion 
the  professions,  club  members,  society,  etc.,  and  we  are  prepared  to  addres 
and  mail  circulars  or  letters  to  these  at  any  time. 


THE  CANADIAN  PRESS  CLIPPING  BUREAU, 

232  McOIII  Street,  10  Front  St.  East, 

MONTREAL  TORONTO. 


A.  Moiling  &  Co.,  Hanover 

(350  workersoylp  emed)  (GERMANY) 

17  Stone- and  8  Book-printing  machines 

|  Fine  Art  Printers  | 

of  Children-Toy-  and  Painting-Books 

Xmas-New-Years-  and  Valentine-Cards 

Illustrated  Postcards, Calendars  and  Studies 

«£    Chromos,  Fancy-Papers,  /Menus    a 

w    Show-Cards     Advertising-Cards    " 

CATALOGUES  of  any  description  and  for  every  branch 

Large  Embossing-Book-binding-  and  Box-making-Department 

=====    First-class  work        ++       Promptly  delivery.  ■ 
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"Sports"  Playing  Cards 


; 


THE    BEST    VALUE 
IN  THE  MARKET. 

ONE  OF  MANY 
VARIETIES. 


Leaders  in  a  second 
grade  —  GOOD 
LUCK  and  ST. 
LAWRENCE. 


SPECIAL  CARD    FOR 
WHIST  PLAYERS 


\ 


LACROSSE  DESIGN. 

We   =ire  headquarters  for   PLAYING  CARDS 
MADE    IN    CANADA. 

Style  and  finish  equal  to  Imported  Cards. 
Advertising    Cards    of  all   sorts— Novel  Designs. 
FOR  SAMPLES  AND  PRICES  APPLY— 

The  UNION  CARD  &  PAPER  CO.,  \ 

Limited 

MONTREAL. 


>."%."%."%.-%.■%.■%.'%."%.>♦ 


ROOKSKLT.F.ft     AND    STATIONER 


BERLIN'S 

Papers  of  Satisfaction 
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A  New 
Tablet ! 


^fe 


BERLIN'S  LOUISINE 
LAWN 


PAPERS 

Style,  Quality,  Reliability 

"WWWWVWVWWWV^'*^/VW*%'V\/VWWW 


Made   in    3    sizes 

30   lb.    Lawn   Finish   StocK 


Weddings,  Ream  Goods 

Tablets,    Typewriter 

~   .  i~cTii       JPapers,     Papeteries 
Quick  Sellers!  —if —  '  * — 

<  CJ    New    lorn.    Salesrooms  Ci 

^J    5-*7     to    533    Wes|    27th     Street    ^^ 


A.LL    SIZES 
SELL    AT 
SAMPLES    ON    REQUEST 


15c. 


to    553    West     27th     Street 
621  Broadway.   13C>  William   Street 

BERLIN    (SL    JO  NHS 

NEW  YORK,  U.S.A. 


The  "  Independent,"  "Juco"  and  "  Vulcan"  Stylojjraphic  and  Fountain  Pens  are  of  superior  quality 


Stylographies  retail  at  75  cents  and  upward.     Fountains  retail  at  $  1.00  and  upward.     Correspondence  solicited. 
Catalogues  and  discounts  on  application.     Established   1884. 


J.  H.  ULLRICH  &  CO.,  Manufacturers, 


27  Thames  St.,  New  York,  N.Y. 


THE  MAJESTIC 
Loose  Leaf  Ledger 

is  made  to  satisfy  the  demand 
of  the  most  critical  buyer 

Simplicity  —  Durability  —  Beauty 

Stationers !  Sell  the  Line  of  Quality 

THE  MAJESTIC 
Transfer  Ledger 


is  made  in  various  styles  of  binding 
Used  for  Office  Records  of  all  kinds 

Write  us  for  72-page  Catalogue 


Sieber  &  Trussell  Manufacturing  Company 

Office  and  Factory  : 

4000-2-4-6   Laclede   Avenue,    ST.    LOUIS,   MO. 


Bookseller  and  stationer 


This  is  a 
fountain 
pencil     that 
writes     like    a 
lead   pencil.     It 
answers  every  pur- 
pose,  writes    more 
smoothly  and  is  much 
more  convenient  than 
a  fountain  pen. The  Red 
Dwarf  Ink 
Pencil  is  a 
time  -  saver 
for  all  writ- 
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ers,  men, 
women  or 
childr  en, 
business, 
profession- 
al or  travelling.  Can  be  carried  in  any 
pocket,  in  any  position,  up- side  down, 
if  you  wish,  without  slightest  danger  of 
leaking.  Holds  a  large  supply  of  ink 
preserved  in  excellent  condition  for  an 
indefinite  period,  used  with  ordinary  thin 
ink.  Never  soils  the  fingers  or  clothes. 
The  feeder  of  the  Red  Dwarf  Ink  Pencil 
is  made  of  platinum,  the  writing  point  of 
iridium  (the  hardest  known  metal).  The 
point,  being  round,  never  sticks  in  the 
paper,  and  makes  perfectly  legible  car- 
bon copies.  Just  the  thing  for  Salesmen. 
The  Red  Dwarf  Ink  Pencil  is  guaran- 
teed in  material,  construction  and  opera- 
tion. Made  in  two  sizes :  No.  1  (4£  in. 
long)  and  No.  2  (5|  in.  long).  The  merits 
of  the  Red  Dwarf  Ink  Pencil,  backed  by 
our  advertising  to  the  public,  make  the 
"Red  Dwarf"  the  fastest  selling  pen  on 
the  market. 

EITHER  SIZE  $2.00  RETAIL 


FOR  PRICES  TO  THE  TRADE  WRITE 

THE  RED  DWARF  INK  PENCIL  COMPANY 
P.O.  Box  1353,  WINNIPEG 

General  Adeols  lor  Canada,  or  to 

JAMES  CROIL,  Coristine  Bldg.,  MONTREAL 

Sole  Aden  I  (or  Province  of  Quebec 


INK  STOCK 

HOW  IS   IT,   GETTING  LOW? 

Ought  to  have  stocked  up  before  the 
cold  weather,  but  we  know  how  hard 


it  is  to  keep 

CARTER'S 

WRITING  FLUID 

Sells  on  sight  and  is  the 
kind  that  brings  in  re- 
orders. Best  to  handle, 
for  it  pushes  itself.  Once 
sold  and  you  have  a 
satisfied  customer. 

The 


Carter's  Ink  Co. 


BOSTON,    NEW  YORK,     MONTREAL 


PRIZES!  PRIZES! 


Open  to  all    Subscribers 

to 

Bookseller  and  Stationer 


WINDOW   DISPLAYS 
NEWSPAPER  ADVERTISEMENTS 
INTERIOR  DISPLAYS 
CHRISTMAS  SELLING  IDEAS 

Full  Particulars  given 
on  Page  Nine  of  this  issue 

Address  the    Editor— 

BOOKSELLER     and     STATIONER 

10  Front  St.  East,     -     TORONTO 


WRITE  fg\  YOUR 
LETTER 

when  angry,  but 
don't  mail  it  until 
next  day.    :  :  : 

>  ABRAHAM  UNCOLN       < 
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BOOKSELLER  AND  STATIONER 

EVEN  IF  YOU  ARE 

MAKING  MORE  MONEY  THAN  YOU  NEED 

wouldn't   an   investment   that  returns  $100.00  for 
$35.00  interest  you  as  a  stationer  ? 


Write  for  catalog  J  with  special   offer  on  our  catchy    miniatures 
and  snappy  mottoes. 


Copyright  1907  by  W.  H.  Gallagher  Co. 


Dreaming 
Copyright  1907  by  W.  H.  Gallagher  Co. 


The  W.  H.  Gallagher  Co.  Ji£!.}7£ ™L .New  York  City 


Make  Five  Dollars ! 


The  Editor  of  Bookseller  and 
Stationer  would  like  you  to  send 
him  two  copies  of  your  local 
paper  containing  your  best 
Christmas  advertisement.  If 
your  advertisement  is  the  best 
submitted,  he  will  present  you 
with  a  Prize  of  Five  Dollars. 
It  won't  cost  you  much  to  enter 
this  competition  so  have  a  try. 
Particulars  on  Page    Nine. 


Bookseller  and  Stationer 


10  FRONT  ST.  EAST, 


TORONTO 


HIGGINS' 
OFFICE  PASTE 

PURE,  opalescenr,  while  paste, semi- 
fluid,  or   midway  between  a    fluid 
mucilage   and  a 
non-fluid  or  set- 
paste.  It 

spreads  with 
great  easeandsmooth- 
ness,  catches  quickly, 
dries  readily,  has 
great  adhesive  power, 
and  does  not  warp  the 
paper.  Very  popular 
for  general  office  or 
homeuse.  The  brush- 
holding  device  (our 
own  patent)  forms  an 
attractive  method  of 
holding  the  brush  for 
display.  In  use,  the 
brush  is  withdrawn, 
the  inner  disk  or 
lining  of  the  cap  removed,  and  the  brush  passed  up  vertically  through 
the  cap.  In  this  position  it  can  be  adjusted  to  any  desired  height  with 
reference  to  contents,  thus  always  insuring  the  proper  quantity  of  paste 
on  the  brush.  It  is  a  splendid  general  paste,  put  up  in  a  novel,  practi. 
caland  beautiful  manner. 

HIGGINS'   AMERICAN  DRAWING    INKS 

BLACKS  AND  COLORS 

The  Standard  Liquid  Drawing  Inks  of  the  World 

CHAS.  M.  HIGGINS  &  CO.,  Manufacturers 

NEW  YORK     -      CHICAGO     -      LONDON 
Main  Office  and  Factory,  BROOKLYN,  N.Y.,  U.S.A. 


Western     Booksellers    and    Stationers 

Our  stock  of  books,  stationery  and  printers' 
supplies  is  large  and  well  assorted.  We  can 
ship  promptly.     Save  time  by  ordering  from  us. 

Clark  Bros.  &  Co.,  Limited,        Winnipeg,  Man. 

WHOLESALE      STATIONERS 


BOOKSELLER  AND  STATIONER 


The  value  of  Waterman's  Ideal  as  one  of  the  most  appropriate  and  inexpensive 
Christmas  gifts  has  been  Nationally  recognized  and  during  this  season  of  the  year  affords 
one  of  the  most  extensive  and  profitable  lines  that  can  be  handled  by  the  trade.  It  is  the 
leader  of  all  other  makes.  We  extend  to  the  trade  every  possible  aid  that  we  can  in  the 
way  of  advertising  literature,  show  cases,  electrotypes  and  window  displays  to  properly 
present  and  advertise  the  line.  Our  broad  National  advertising  creates  a  very  extensive 
demand  which  can  readily  be  localized  by  you  with  a  little  publicity. 

Write  for  complete  information  to-day.  Our  pens  are  salable  throughout  the  entire 
year  and  the  Christmas  trade  will  permanently  establish  your  department. 
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GOLD  MOUNTED 

CHASED 

PEARL  MOUNTED 

SOLID    GOLD 

N9I2  $2  50 

MIDDLE     BAND 

■     13-    3  50 

HOLDER 

ROMAN  FINISH 

14      -+.00 

NSia       *B  00 

•     IS       500 

BANDS 

N922    $6  00 

'■   16          L  '-J 

■  is     l.  ; 

■  24     7to 

CHASED 

GOLD  MOUNTED 
N9I2    $3.50 

PLA 

IN 

ETCHED 

FILIGREE 

TAPER  CAP 

N2I2  $250 

SILVER     , 

©412  $5.00 

HOLDER 

13           *-50 

13 

3  50 

(STERLING) 

414       7.00 

N2  2S  £2.50 

14         5. 00 

14 

4.00 

MIDDLE  BAN0 

415       850 

■  23      3  50 

15    ■    6.00 

■  15 

5  00 

N92I2  S  S  00 

■     24      4.00 

16          7.00 

-■  16 

6  00 

417       11.00 

25       5  00 

17           8.00 

17 

7  00 

■215       8  50 

-410      12  00 

18          O.0S 

IS 

eoo 

■216       9  50 

GOLD  MOUNTED 
TAPER  CAP 

HOLDER 
N922  $  3  50 
23  4.50 
■24  BOO 
25  6.00 
£S        7  00 


If  not  already  received,  write  for  our  holiday  issue  of  the  Pen 
Prophet.      Our  trade   publication   of   great  value  to  dealers. 

L.  E.  Waterman  Co.  of  Canada,   Limited 


NEW  YORK 


136-138  A  St.  James  St.,  MONTREAL 


LONDON 


BOOKSELLER  AND  STATIONER 


LAUGHING    WATER.  THE    OLD,  OLD    STORY. 


SUNDOWN. 


EXPECTATION. 


* 
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THE    SHOWER. 


OUNTAINEER. 
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H.R.H.  PRINCESS  OF  WALES.  MOONLIGHT. 


MUSIC    HATH    CHARMS.  ANTICIPATION. 


Here  are  a  few  illustrations  showing  the  beautiful  designs  in 

Congress  Playing  Cards 


Over  100  designs  to  select  from — each  one  outvying  the  other 
in  beauty  and  coloring.  Nothing  makes  a  more  acceptable 
holiday  gift  than  Congress  Playing  Cards,  Dealers  should  see 
that  their  stock  is  complete  in  order  to  supply  the  demand  for 
holiday  trade.     Order  through  your  jobber. 

The  U.  S.  Playing  Card  Co.,  Cincinnati,  U.  S.  A. 


H.  M.  KING    EDWARD. 


Ill*--       .                  -    H 
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CAPTAIN    KIDD. 


PRISCILLA. 


MOON     FAIRY 


Above  designs  copyright,  1899-1**0-1-2-3-4-5-6-7,  by  The  U.  S.  Playing  Card  Co.,  Cincinnati,  U.  S.  A. 


BOOKSELLER    AND    STATIONER 

GOLD  FRAME 

LOCAL  VIEW  POST  CARDS 


The 

Latest 

Hit. 


This  style  of  card  is 
one  of  the  most  popular 
we  have  ever  put  on  the 
market.  Even  at  this 
season  of  the  year  when 
view  cards,  as  a  rule, 
are  not  the  big  sellers 
they  are  in  the  summer, 
the  Gold  Frame  Card 
sells  beyond  our  most 
sanguine   expectations. 

The  above  illustration  will  give  you  a  general  idea  of  the  nature  of  the  Gold  Frame  Card,  but  you  have  to  see  a  sample  to  gain  a 
clear  idea  of  its  real  attractiveness.  WE  MAKE  THESE  UP  FROM  YOUR  OWN  PHOTOS— just  fancy  what  a  sensation  you 
would  create  in  your  town  or  city  should  you  offer  some  of  your  own  well-known  views  in  this  style  !  They  are  miniature  pictures 
in  frames  that  have  every  appearance  of  burnished  gold  itself.     You  will  make  a  big  scoop  if  you  get  some  of  these  NOW. 

Prices  on  local  editions,  together   with  samples,  will  be  sent  upon  application. 


Tickler  Cards 

One  of  our  new  and  popular  novelties. 
Pretty  colored  cards,  with  a  miniature 
feather  duster  in  bright  colors  and  tied 
with  little  bow  of  red  silk  ribbon. 
Supplied  with  catchy  phrases  in 
powdered  velvet,  such  as  "1  am  tickled 
with  Toronto,"  using  the  name  of  your 
own  town.     Try  some. 

Price  per  100,  $2.00. 


Santa  Claus  Note  Cards 

A  POPULAR  XMAS  CARD,  with  a  tiny 
envelope  and  note  printed  in  script :  "A  note 
from  Santa  Claus."  A  little  letter  can  be 
written  and  inserted  —goes  for  one  cent  if  not 
sealed.     See  cut. 

Price  $2.00  per   100. 


Santa  Claus  Note  Cards. 


Xmas  Post  Cards 


Series  No.  1-X. 

One  hundred  designs  showing  Santa  Claus,  Children, 
Landscapes,  Birdies,  Bells,  Holly,  etc.     All  high  class  German 
lithographed  cards — the  famous  Albrecht  and  Meister  line. 
Price,    Embossed,    per    100,    $1.20 
Price,  not  Embossed,  per  100,  $1.00 


Series  No.  2-X— Opal  Xmas. 

Mere  description  cannot  do  this  exquisite  line  justice. 
Extra  heavily  embossed,  air-brush  tinted — the  acme  of 
perfection.  Price  per  100,  $2.00. 


Xmas  Leather  Cards. 

10  designs,  hand  colored.     Very  popular. 
Price  per  100,  $3.00. 


IMPORTANT. — The  business  formerly  conducted  by  W.  G.  MacFarlane  is  now  incorporated  and  will  operate  under  the  name  of 
The  MacFarlane  Company,  and  as  such  wish  to  thank  you  for  your  patronage  of  the  past  and  solicit  a  liberal  volume  of  your 
business  for  1908.  A  complete  stock  of  everything  good  and  a  policy  which  will  enable  us  to  keep  something  new  going  all  the  time 
will  see  your  interests  well  catered  to.    We  wish  every  Post  Card  Dealer  and  Stationer  a  Merry  Christmas  and  a  Prosperous  New  Year. 


The  MacFarlane  Company, 


60  Front  St.  W. 
TORONTO 


Subscription,  One  Dollar  a  Year. 


Single  Copies,  Ten    Cents. 


THE 


Bookseller  and  Stationer 


Vol.  XXIII. 


MONTREAL   AND   TORONTO,  CANADA,  DECEMBER,  1907. 


No.  12. 


Some   Prize   Offers    for    Christmas 


Open  to  Our  Readers 


in  order  to  stimulate  interest  in  the  show  window  and 
the  newspaper  advertisement  this  season,  the  editor  of 
Bookseller  and  Stationer  is  offering  two  five-dollar  cash 
prizes  for  the  best  Christmas  window  display  and  the 
best  Christmas  newspaper  advertisement.  These  prizes 
are  open  to  subscribers  to  Bookseller  and  Stationer  or 
to  clerks  employed  in  stores  where  the  Bookseller  and 
Stationer  is  received.  The  editor  will  receive  entries  in 
both  competitions  up  to  January  15  in  order  to  allow 
Western  competitors  time  to  communicate  with  him. 
Get  Good  Photos. 

In  the  case  of  the  window  display,  photographs  will, 
of  course,  have  to  be  submitted  and  it  is  essential  that 
such  photos,  as  are  sent  in,  shall  be  well-taken.  The 
winning  photograph  will  have  to  be  reproduced  and,  in 
order  to  get  satisfactory  reproduction,  the  photo  must 
be  a  good  one.  In  the  case  of  the  advertisement,  two 
copies  of  the  paper  containing  the  same  should  be  sub- 
mitted. 

One  Dollar  Apiece. 

Every  photograph  sent  in,  in  this  competition,  will  be 
carefully  considered  and  a  number  will  be  selected  for 
publication.  Each  one  so  selected  will  be  paid  for  at  the 
rate  of  one  dollar  apiece.  This  should  be  an  inducement 
for  everybody  to  enter  the  competition.  Even  though 
you  may  not  consider  your  display  to  be  in  the  first- 
prize  class,  the  chances  are  it  will  be  worth  a  dollar  to  us. 
So  do  not  hold  back  on  that  account,  but  send  in  your 
photograph  anyway.  Accompanying  each  photograph 
should  be  sent  a  brief  written  description  of  how  the 
display  was  constructed,  with  some  information  regard- 
ing results  secured  in  sales  of  articles  displayed.  Such 
description  need  not  be  lengthy  but  should  contain  all 
the  principal  features  of  the  window. 

The  Kind  of  Display. 

The  window  display  must  be  made  up  of  goods  usually 
carried  in  a  hook,  stationery  or  fancy  goods  store.  This, 
of  course,  will  not  exclude  mechanical  windows  for  these 
are  usually  made  up  of  articles  that  may  be  classed  as 
toys.  The  display  must  have  been  made  during  the 
present  holiday  season  and  must  have  been  the  work  of 
the  proprietor  or  one  of  his  clerks.  It  is  our  hopes  that 
clerks  will  enter  this  competition.  To  win  the  prize 
and  have  the  display  appear  in  Bookseller  and  Stationer 
will  be  a  feather  in  any  clerk's  hat  and  will  prove  a 
valuable    recommendation    at    some    future   date. 


Advertisements  entered  in  the  competition  should  be 
from  one  to  four  columns  in  width  and  should  deal  with 
the  sale  of  Christmas  goods.  In  the  case  of  the  adver- 
tisement competition,  there  should  be  no  difficulty  what- 
ever in  making  an  entry.  There  is  no  extra  expense 
entailed.  You  probably  advertise  anyway  and  all  you 
have  to  do  is  to  send  in  a  couple  of  copies  of  the  paper 
containing  the  ad. 

While  the  writing  of  the  ads.  must  necessarily  be 
done  by  a  merchant  or  clevk,  the  arrangement  of  the 
matter  can  be  done  by  the  local  printer.  Too  often  both 
merchant  and  country  publisher  neglect  to  give  proper 
attention  to  the  modern  and  attractive  display  of  adver- 
tisements. Poorly  set  ads.  fail  to  bring  the  merchant 
proper  returns  and  the  merchant  gets  to  look  upon  his 
ad.  appropriation  as  a  charitable  contribution  to  the  pub- 
lisher. Both  merchant  and  publisher  ai-e  losers.  Ask 
your  local  publisher  to  co-operate  in  getting  up  a  series 
of  Christmas  business  bring  ads.  and  send  in  one  or  all 
of  the  series.  The  prize  is  worth  getting  but  the  experi- 
ence  is  worth   more   than    the   prize. 

Prizes  for  Ideas. 

During  the  coming  holiday  season  much  will  depend 
upon  the  methods  of  displaying  goods,  of  arranging  the 
store  interior,  of  putting  together  some  novel  display 
fixture  or  table  for  the  display  of  special  lines"  or  of 
devising  some  original  advertising  scheme  to  sell  goods. 
Every  merchant  should  encourage  his  store  assistants 
to  put  their  brains  to  work  to  figure  out  special  plans 
which  will  help  to  clean  out  the  holiday  goods  in  stock 
as  early  as  possible.  It  might  even  be  worth  while  to 
offer  a  prize  for  the  best  suggestion  made  by  any  of  the 
store  staff.  Bookseller  and  Stationer  repeats  its  offer 
of  a  dollar  cash  prize,  for  every  idea  submitted.  These 
should  be  embodied  in  written  paragraphs  of  from  one 
to  two  hundred  words  each. 

Interior  Displays. 

The  editor  would  also  like  to  have  photographs  of 
interior  displays  submitted  to  him  and  for  such  as  are- 
found  suitable  payment  will  be  made.  Very  often  a 
general  holiday  scheme  is  carried  out  throughout  the 
whole  store;  a  photograph  of  it  would  prove  most  instruc- 
tive. Or  else,  one  of  the  departments  has  a  special 
arrangement  that  makes  it  unique.  All  these  special 
displays    are    interesting    and    we    want    photos    of    them. 
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Work  of  the  Booksellers'  and  Stationers'  Association 

An  Active  Time 


November  has  been  an  active  month  in  the  annals  of 
the  Booksellers'  and  Stationers'  Association  of  Ontario. 
At  least  three  projects  are  being-  worked  out  to  a  satis- 
factory conclusion.     Particulars  of  these  follow. 

What  we  need  now  is  more  members.  There  are  hun- 
dreds  of  booksellers  in  the  province  who  ought  to  give 
the  association  their  support. 

(  'annot  members  help  a  little  ?  A  word  here  and 
there  should  do  good.  The  association  is  not  a  name 
only.  It  is  an  active  organization.  You,  who  are  not  a 
member,  read  these  two  pages  and  see  what  we  are  doing 
for  the  benefit  of  the  bookselling  trade. 

A  Christmas  Advertising  Campaign. 

On  Saturday,  December  7,  there  appeared  in  a  num- 
ber of  leading  Canadian  newspapers,  the  advertisement 
shown  on  this  page.  It  was  placed  in  prominent  posi- 
tions in  these  papers  and  was  probably  read  by  hundreds 
of  thousands  of  readers.     Its  influence  was  calculated  to 
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be  felt  in  all  parts  of  the  Dominion  and  increased  sales 
of  books  for  Christmas  gifts  were  looked  for  as  a  result. 

The  question  naturally  arose  in  the  minds  of  many 
readers  of  the  newspaper  press,  what  interests  were  be- 
hind this  impersonal  advertising.  This  need  be  no  secret. 
The  promoters  of  the  scheme  were  the  Booksellers'  and 
Stationers'  Association  of  Ontario  and  the  necessary 
funds  to  carry  it  out  were  generously  provided  by  eight 
Toronto  publishing  houses,  whose  names  appear  in  the 
accompanying  honor  roll. 

The  campaign  this  year  is  largely  experimental,  and 
only  a  few  papers  with  large  circulations  are  being  used. 
The  line  "Patronize  your  local  bookseller,"  which  is  af- 
fixed to  each  advertisement,  makes  it  of  benefit  to  every 
bookseller"  in  towns  where  the  favored  newspapers  cir- 
culate. 

The   idea   that  the  Booksellers'    Association    is  an  in- 

■effective   and     useless  organization  should   be  obliterated 

from  the  mind  of  the  trade.     This   advertising  campaign 

lemonstrates  its  utility  in  no  uncertain  way.  He  would 

be  a   narrow  minded  bookseller,   indeed,   who  failed  to  see 


some  advantage  in  a  scheme  of  this  kind.  The  metro- 
politan dailies  have  big  circulations  throughout  the 
towns  and  smaller  cities  of  the  province  and  any  adver- 
tising appearing  in  them  reaches  a  large  number  of 
people  throughout  the  country. 

Not  only  members  of  the  association,  but  outsiders  as 
well  benefit  by  this  scheme.  It  has  been  the  policy  of 
the  association  since  its  organization  to  work  for  the 
whole  trade,  believing  that  only  by  doing  so  would  there 
be  justification  for  its  existence.  In  return,  it  is  but 
natural  that  the  association  should  expect  the  trade  to 
support  it.  The  membership  fee  is  extremely  low  and 
every  bookseller  in  the  province  should  be  enrolled.  There 
are  secretarial  and  other  expenses  in  connection  with  the 
work  of  the  association,  that  have  to  be  met,  and  the 
more  members,  the  greater  the  income  and  the  more 
good  will  be  done. 

As  may  be  gathered  from  the  advertisement  shown, 
the  idea  of  this  Christmas  advertising  campaign  is  to 
awake  in  the  mind  of  the  public  the  idea  that  books 
make  acceptable  Christmas  gifts.  When  the  daily  papers 
are  full  of  advertisements  of  jewelry,  leather  goods,  furs, 
dry  goods,  etc.,  and  book  advertisements  are  so  extreme- 
ly scarce,  it  is  greatly  to  the  interest  of  the  booksellers 
that  the  public  should  be  reminded  of  such  pre-eminently 
useful  Christmas  gifts  as  books. 

The  advertising  appeared  first  in  big  city  dailies.  It 
is  the  intention  of  the  association  to  run  small  ads.  in 
quite  a  number  of  the  smaller  city  dailies  the  week  be- 
fore Christmas.  A  more  extensive  campaign  than  this 
would  be  a  financial  impossibility.  As  it  is,  the  pub- 
lishers have  been  very  generous  and  the  best  possible  use 
is  being  made  of  their  donations. 

Electrotypes  of  any  of  the  association's  advertise- 
ments will  be  supplied  to  booksellers  at  cost.  If  the 
booksellers  in  any  town  club  together,  they  can  get  an 
electro  of  the  ad.  on  this  page  for  a  mere  song  and  run 
it  in  their  local  paper  at  a  very  small  cost.  This  idea 
is  commended  to  them. 

The  thanks  of  the  association  are  publicly  tendered 
herewith  to  the  publishers,  who  donated  the  funds  to 
carry  on  the  campaign.  Any  other  publishers,  who  think 
the  work  a  good  one  and  who  would  like  to  support  it, 
are  invited  to  communicate  with  the  secretary,  10  Front 
Street  East,  Toronto.  Let  no  one  think  himself  over- 
looked. 

Collecting  Overdue  Accounts. 

Interest  in  the  scheme  for  collecting  accounts  from 
delinquent  customers,  outlined  in  the  last  number  of 
Bookseller  and  Stationer,  is  slowly  being  awakened,  ''lie 
Christmas  rush  has  at  present  full  sway  in  the  minds  of 
the  booksellers,  but  when  the  holiday  is  over  the  problem 
of  collecting  overdue  accounts  will  return  with  greater 
force.  Then  will  be  the  time  to  test  the  association's 
scheme. 

Several  members  of  the  association  have  written  in 
for  a  supply  of  the  documents  required  for  making  the 
collections,  but  as  yet  no  definite  reports  have  been  re- 
ceived as  to  how  effective  they  have  been  found.  The 
Hardware  Association  continues  to  use  them  with  splen- 
did success.  The  secretary  of  that  organization  reports 
that  repeat  orders,  for  the  blanks  have  been  coming  in 
lately,   with  endorsations  of  the   whole  plan. 

A  circular  setting  forth  the  details  of  the  scheme 
will  be  sent  out  shortly  by  the-  secretary  of  the  Book- 
sellers'  Association    to   every    bookseller   in    the    province. 
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It  is  hoped  that  many  non-members  of  the  association, 
realizing  the  value  of  the  scheme,  will  be  induced  to  pay 
the  membership  fee  and  join  the  association  in  order  to 
benefit  by  it. 

The  scheme  in  brief  provides. for  sixty  copies  of  blank 
letter  '  No.  1 ,  and  forty  copies  of  blank 
letter  No.  2,  with  envelopes  for  each.  These  are  provid- 
ed to  members  of  the  association  for  the  sum  of  one 
dollar,  to  cover  cost  of  printing  and  postage.  Non- 
members,  on  paying  the  membership  fee  of  two  dollars, 
are  entitled  to  secure  the  blank  forms  at  this  price. 

The  stringency  in  the  money  market,  the  demands  of 
the  jobbers  and  th*  increased  cost  of  living,  make  it  im- 
perative that  money  should  be  collected  promptly.  Many 
accounts  are  long  overdue,  and  ordinary  methods  of  col- 
lecting them  have  been  found  unsatisfactory.  A  trial  of 
the  association's  plan  will  not  entail  much,  expense  and 
is  likely  to  lead  to  good  results. 

A   Christmas   Book   List. 

The  Booksellers  of  the  province  and  the  Dominion 
were  a  little  slow  in  taking  up  the  idea  of  the  Christmas 
book  list,  as  explained  last  month.    The  result  was  that 


would    have    been    too    comprehensive    for    their    use    and 
were  thus  deterred  from  ordering  i.t. 

However,  twenty-six  booksellers  put  in  orders  vary- 
ing in  quantity  from  100  to  1,000.  These  booksellers  are 
located  all  the  way  from  Halifax  to  Vancouver,  so  that 
the  association's  list  will  be  circulated  throughout  the 
whole  Dominion. 

DRASTIC  LAW  IN  AUSTRALIA. 

Under  the  new  Australian  tariff  (id  per  pound  is  levied 
upon  magazines,  one-fifth  of  the  contents  of  which  is  ad- 
vertising matter.  Canadian  trade  journals  are  included 
amongst  the  magazines.  Where  single  copies  have  been 
mailed  they  have  been  allowed  to  pass,  but  when  pack- 
ages, in  which  two  or  more  are  included,  have  been  sent, 
the  duty  has  been  demanded  before  the  delivery  by  the 
post  office  authorities. 

Mutilated  magazines  are  one  of  the  first  results  of  the 
new  Australian  tariff.  Subscribers  to  the  Strand,  Wind- 
sor, and  other  popular  monthlies,  are  writing  to  the  Mel- 
bourne papers,  indignantly  complaining  of  the  condition 
in  which  the  August  numbers  reached  them.     Nearly  all 
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Why  Not  Books  For  Christmas  ?    | 

?        CI  ^es'  w^y  not  ^     Come  to  think  of  it,  a  book  present  is  the  ^ 

£  very  thing,  especially  for  your  friends  in  the  old  country. 

{H  There  are  lots  of  handsome  and  interesting  books  about  Canada, 
any  one  of  which  would  be  appreciated  by  people  in  the 
old  country,  far  more  than  anything  else  you  could  think  of. 

{]j  You  can  get  all  kinds  of  books — descriptive  books,  novels, 
poetry,  biography — a  range  of  choice  to  suit  the  taste  of  every 
one  of  your  friends.     Yet  the  cost  is  very  moderate  ! 

C|  The  best  of  a  book  present — especially  for  friends  at  a  distance 
— is,  that  it's  so  easy  to  send.  Just  wrap  a  piece  of  paper 
around  it,  tie  the  string,  write  the  address,  drop  in  the  box — 
and  there  you  are. 

C|  Tisn't  like  jewelry  or  similar  stuff,  which  is  not  only  difficult 
to  choose  correctly  and  is  very  costly,  but  is  hard  to  pack,  and 
may  reach  your  friend  in  a  more  or  less  damaged  condition. 

C|  There's  no  use  talking — books  are  the  best  things  for  Christmas 
Presents. 

f^y    Patronize  Your  Local  Bookseller    ^IS^ 
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while  sufficient  orders  were  received  to  warrant  its  pub- 
lication, yet  the  total  issue  was  not  large  enough  to  en- 
able the  secretary  to  reduce  the  price.  This  is  unfortu- 
nate, as  it  was  hoped  that  there  would  be  such  a  big 
response  to  the  invitation  to  subscribe  that  the  cost  to 
each  subscriber  would  have  been  very  materially  reduced. 
Probably  the  most  serious  obstacle  in  the  way  was 
the  uncertainty  in  the  minds  of  the  booksellers  as  to 
just  what  the  list  would  contain.  It  was  impossible  un- 
der the  circumstances  to  prepare  the  list  beforehand  and 
submit  samples,  for  the  reason  that  we  could  not  go  to 
the  expense  of  doing  this  in  face  of  a  probable  failure  to 
make   good.     And    many   doubtless   believed    that    the   list 


the  advertising'  pages  were  torn  out  by  rude  force.  This 
was  done  by  the  agents  with  the  permission  of  the  Com- 
monwealth Minister  of  Customs,  who  has  granted  the 
publishers  four  months'  grace  to  make  fresh  arrange- 
ments, so  as  to  reduce  the  magazines  to  a  size  that  would 
enable  them  to  escape  the  new  heavy  duty  on  imported 
publications  containing  advertising  matter  in  the  propor- 
lion  of  more  than  one-fifth  of  the  general  contents. 

The  Melbonrne  manager  of  Ward,  Lock  •&  Co.,  the 
publishers  of  the  Windsor  Magazine,  says  it  has  hitherto 
been  sold  in  Australia  at  sixpence,  but  if  this  provision 
in  the  new  tariff  is  passed  the  price  in  future  cannot  be 
less  than  fifteen  pence, 
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Good  Stationery  Advertising 

How  to  Produce  It 

Occasional  Chats 
By  W.  F.  Ralph 

If  you  were  to  diligently  plod  through  the  files  of 
Canadian  daily  papers  for  the  pre-Christmas  weeks  of 
1906,  your  search  would  be  rewarded  by  the  sight  of 
mighty  few  stationery  or  book  advertisements.  But  this 
year  is  different.  One  can  hardly  look  at  a  daily  oaper 
this  year  without  coming  across  book  and  stationery  ad- 
vertising. This  is  a  hopeful  sign.  In  spite  of  the  dolor- 
ous wails  of  the  calamity  howlers,  whose  distorted  men- 
tal visions  conjure  up  pictures  of  blue  ruin  in  every  quar- 
ter ;  in  spite  of  a  certain  amount  of  financial  stringency, 
and  the  resulting  impulse  to  greater  economy  in  many 
homes,  it  would  not  be  the  least  bit  surprising  if  the 
stationers  of  Canada  were  to  discover  this  season  to  be 
the  banner  Christmas  season  of  their  experience. 

The  amount   of  book  advertising  being  done — and  the 


Never  Before  Has  Our  Book  Depart- 
ment Been  So  Complete 
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The  Sunshine  Library  for  Young  People 


'Young  People's  Series 


50c 


What  is  Worthwhile  Series,  25c    g 


EVERYMAN'S 
LIBRARY 


Utlkcr  63c        Cloth  33c 
BIOGRAPHY 


ROMJNCE 


I 


The  New  Ediths  Series,  50c 
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|  Pmentatkw  Book  in  White  tnd  Gold 
■  ^iF^r^    Be"-smv.s:.-; 


(DAVID  SPENCER,  LTD  | 


quality  of  a  good  deal  of  it — fully  justifies  this  prophecy 
of  prosperity.  It  is  a  logical  prophecy.  "The  time  to 
advertise,"  says  some  1907  edition  of  Solomon,  "is  when 
you  want  more  business."  It  stands  to  reason,  doesn't 
it  ?  If  you  don't  tell  people  what  you've  got,  and  tell 
I  hem  often,  how  can  you  expect  them  to  know  anything 
about  you  and  your  goods  ?  And  doesn't  it  also  stand  to 
reason  1hat  about  this  time  of  year  there  are  hundreds 
of  thousands  of  possible  book  buyers  who  are  wavering 
as  to  what  presents  they  shall  buy  for  their  friends  ? 
They  are  anxious  to  be  told  what  to  buy.  They  read  the 
advertised  suggestions  of  merchants  with  the  utmost 
avidity.     Shall    the   bookseller — the   man    whose    stock    is 


eminently  a  desirable  one  from  the  Christmas  present 
standpoint — be  left  out  of  the  procession  of  successful  ad- 
vertisers ? 

Everyone'  interested  in  the  Canadian  book  and  sta- 
tionery trade  will  note  with  gladness  that  booksellers  the 
country  over  are  waking  up  to  the  business-building  pos- 
sibilities of  advertising. 

Perhaps  a  good  deal  of  encouragement  was  given  by 
the  efforts  of  the  Booksellers'  and  Stationers'  Associa- 
tion of  Ontario,  who,  through  their  energetic  secretary, 
have  organized  a  little  co-operative  advertising  scheme. 
I  have  the  association  booklet  before  me,  and  it  is  a 
good  one. 

In  size  it  is  about  3^  inches  by  6.  The  cover,  which 
was  specially  designed  for  the  purpose,  has  a  thoroughly 
Christmas-like  appearance.  There  is  a  border  of  con- 
ventionalized holly  ;  within  the  border,  centrally  located, 
is  a  circle  of  holly  surrounding  "1907  "  the  holly  leaves 
are  in  green  and  the  berries  in  red — the  ground  color  of 
the  cover  being  a  nice  tone  of  light  blue.  The  title, 
"Holiday  Books,"  is  hand-lettered — "Holiday"  in  green, 
and  "Books"  in  red.  Inside,  the  composition  is  fully 
worthy  of  the  neat  cover.  In  lieu  of  a  title  page,  one 
page  has  this  little  bit  of  philosophy  printed  in  old  Eng- 
lish in  its  centre  :  "No  matter  what  his  rank  or  posi- 
tion may  be,  the  lover  of  books  is  the  richest  and  happi- 
est of  men. — Langford."  A  neat  halftone  of  Sir  Gilbert 
Parker  makes  a  good  frontispiece.  The  next  page,  under 
the  title  of  "Books  for  Christmas,"  contains  a  brief,  but 
powerful  argument  in  support  of  books  for  Christmas 
presents.  On  the  other  side  of  this  page  is  a  "Fore- 
word," wherein  the  reader  is  reminded  that  there  are 
more  books  in  stock  than  those  set  out  within  the  book- 
let ;  and  a  cordial  invitation  is  given  to  visit  the  >tore, 
as  well  as  a  suggestion  that  any  book  not  in  stuck  can 
instantly  be  obtained  by  the  bookseller  from  the  pub- 
lisher. Then  follows  about  24  pages  of  short,  readable 
descriptions  of  various  popular  books,  and  three  pages  of 
juvenile  book  description,  illustrated  throughout  with 
cuts  of  authors,  books,  and  facsimile  book  illustrations. 
The  little  booklet  is  a  very  creditable  production,  and 
those  who  were  not  in  on  the  co-operative  scheme  have 
something  to  regret. 

*  * 
* 

While  our  minds  are  on  catalogues  we  might  notice 
that  of  the  W.  A.  Murray  Co.,  Ltd.,  of  Toronto.  This 
is  about  the  finest  and  largest  Canadian  retail  book  cata- 
logue that  I  have  stumbled  across.  The  cover  design  is 
very  striking.  On  a  bright  green  ground,  occupying  the 
greater  part  of  it,  is  a  red-covered  book,  having  a  gilt 
top.  The  title  on  back  and  front,  printed  in  gilt  bronze 
is,  "The  Season  and  its  Gifts."  Surrounding  the  title 
is  a  white  border,  in  which  are  printed  conventionalized 
holly  leaves  and  berries.  This  catalogue  is  illustrated 
after  the  same  style  as  that  of  the  association  booklet. 
In  its  64  pages  it  contains,  besides  books,  some  items  of 
boxed  stationery,   fancy  goods  and   pictures. 

*  * 
* 

British  Columbia  is  a  big.  place.  It  has  big  moun- 
tains,   big   rivers,    big    valleys,    big    problems    and    a   big 
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future.  Surrounded  as  they  are,  by  things  of  great  size, 
it  is  no  wonder  the  B.C.  booksellers  have  big  thoughts 
and  go  in  for  big  advertising.  The  advertisement  of. 
David  Spencer,  Ltd.,  reproduced  on  this  page,  occupied 
full-page  space  in  the  Victoria  Daily  Colonist.  It  truly 
is  a  whopper  !  It  is  unique  in  Canadian  book  advertis- 
ing, being  about  the  largest  retail  newspaper  book  ad- 
vertisement ever   printed,   as  far   as   I   know,   in   Canada. 

Like  the  great  west  itself,  this  ad.  has  more  good 
points  than  mere  size.  It  has  points  worth  studying  by 
the  trade.  Although  the  reproduction  is  necessarily 
small,  it  is  sufficiently  large  to  show  the  general  har- 
monious lay-out  of  the  ad.,  and  its  division  into  certain 
sections.  Observe  the  well-balanced  heading,  and  the 
convincingly-written    opening   paragraph  : 

Some  people  have  been  heard  to  declare  that  argu- 
mentative paragraphs  at  the  opening  of  an  ad.  are  un- 
necessary and  merely  occupy  space  that  might  better  be 
filled  with  priced  items.  But  the  practice  of  the  largest 
and  most  successful  advertisers  on  the  continent  seems 
to  prove  the  opposite.  All  the  best  advertisers  use 
argument.  It  stands  to  reason  anyway  !  The  argument, 
(or,  as  it  is  often  called,  "talk")  is  the  thing  which  gets 
the  reader  interested  in  the  goods.  It  puts  his  mind  in 
that  condition  where  a  price  makes  an  impression.  It 
rouses  the  interest  as  a  mere  statement  of  article  and 
price  could  not  do. 

In  the  ad.  we  are  now  considering,  it  will  be  observ- 
ed that  the  stock  advertised  is  divided  into  certain  classes 
or  sections.  In  most  cases,  the  very  good  plan  has  been 
adopted  of  a  short  paragraph,  descriptive  of  the  class 
generally,  ending  with  the  price  (in  heavy  type),' per 
volume.  Then  follows  a  list  of  the  books,  with  author's 
names.  The  effectiveness  of  this  plan  will  be  at  once  ap- 
parent. Take  the  first  section,  under  the  heading  of 
"The  Sunshine  Library  for  Young  People."  The  para- 
graph following  this  heading,  which  has  reference  to  all 
the  books  listed  under  it,  is  as  follows  :  "This  admir- 
able line  of  books  for  young  people  contains  some  of  the 
choicest   stories   for  children  ever  written.     The  volumes 


The   Busy   Book   Store 


'Phone  72 


Presents  for  Oversea 

Those  sending  Christmas  presents  oversea 
should  get  them  away  early  in  order  that 
they  may  arrive  at  their  destination  on  time. 

We  have  an  excellent  assortment  of  Christ- 
mas and  New  Year's  Cards,  Books,  Novelties, 
and  many  other  lines  of  most  suitable  pres- 
ents to  choose  from.  Do  not  forget  that  your 
friends  in  other  lands  will  be  glad  to  be  re- 
membered and  anything  you  may  purchase  at 
our  store  will  please  them,  and  you. 


Scott  &  Tierney 


are  well  printed,  illustrated  with  frontispieces,  and  at- 
tractively bound  in  new  style  with  separate  design  by 
the  best  artists  for  each  cover.     Per  volume — 35c." 

It  will  be  seen  that  this  paragraph  answers  the  main 


questions  which  would  naturally  arise  in  the  mind  of  a 
reader  who  took  notice  of  the  title  and  prices.  "Talks" 
should  always  have  that  end  in  view — to  give  informa- 
tion which  would  naturally  be  desired  by  a  prospective 
buyer   before  he  spent  his  money. 

*       ♦ 
* 

Jumping   clean   across   the   continent   from     Victoria, 
B.C.,   to  Sackville,   N.B.,   we  land  upon   an  ad.,   which  is 


Chas.  L.  NelleS 

The 

Holiday  Season 


is  now  approaching  and  the  public  are 
informed  that  this  business  will  be  under 
the  same  control  as  last  year,  owing  to  the 
fact  that  the  money  market  has  upset  the 
negotiations  for  selling  out. 

OUR  BUYER  is  now  in  New  York  and  will  pick 
up  some  of  the  big  snaps  that  are  always 
to  be  had  at  this  season. 

DECEMBER  1st  will  find  every  line  complete 
and  at  prices  that  will  sell  them. 


Chas.    L.    Nelles 


entirely  different  from  the  one  we  have  just  considered. 
It  is  taken  from  the  Sackville,  N.B.,  Tribune,  (where  it 
occupied  a  space  4-^  by  5  inches),  and  advertises  the 
bookstore  of  W.  R.  Rodd.  Under  the  heading,  "New  Fall 
Fiction,"  is  a  list  of  the  latest  fiction,  with  author's 
names,  followed  by  the  statement,  (in  black-face  type) 
that  "These  are  the  best  selling  books  to-day,  and  are 
the  choice  of  this  year's  publications,"  then  the  name- 
plate.  This  is  a  more  conservative  ad.  than  the  western 
one,  and,  on  the  whole,  good  use  seems  to  have  been 
made  of  the  space.  Prices,  however,  are  not  given,  which 
omission  might  result  in  deferring  sales.  Perhaps  also,  a 
short,  crisp,  desire-to-have-creating  paragraph  might  have 
been   an  improvement. 

*  * 
* 

The  ad.  of  C.  L.  Nelles  is  in  the  nature  of  an  an- 
nouncement of  intended  new  stock  ;  and  as  such  is  con- 
vincingly written  and  attractively  set  up,  and  should  be 
remembered  by  the  reader  who  sees  Mr.  Nelles'  future 
ads.  of  some  of  the  new  stock  referred  to. 

*  # 
* 

Scott  &  Tierney's  ad.  touches  a  different  note  from 
that  of  any  ad.  yet  considered.  It  is  directed  to  the  ele- 
ment of  the  public  who  have  friends  over  the  sea  in  the 
Old  Country.  This  element  is  rapidly  becoming  of  great 
importance,  and  will  undoubtedly  be  one  of  the  main 
buying  forct'S  of  this  season's  trade.  And  the  bookseller 
is  wse  who  goes  after  it.  While  no  priced  items  are 
given  in  the  ad.,  Christmas  cards,  books,  etc.,  are  at- 
tractively suggested,  and  the  ad.  is  a  very  creditable  one. 
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About  Men  in  the  Trade 


H.  M.  Caldwell,  head  of  the  firm  of  H.  M.  Caldwell 
&  Co.,  Boston,  was  in  Toronto  about  the  first  of  the 
month. 

A.  C.  Chiswell,  who  conducted  the  Toronto  News 
Agency  in  Guelpfa  previous  to  last  August,  at  which  time 
he  sold  out  to  Mitchell  &  Company,  commenced  a  station- 
ery and  newspaper  business  on  Market  street.  (He  has 
been  in  business  about  a  month  now  and  is  having  fair 
success. 

Mitchell  &  Company  who  took  over  the  Toronto 
Newspaper  Agency  in  Guelph,  Out.,  last  August,  have  de- 


GEORGE  WILSON, 

Newly-elected    President    of     the     Northwtst     Commercial 
Travelers'  Association. 


velopcd  into  the  book,  stationery  and  school  supply  busi- 
ness, at  65  Quebec  street.  Mr.  Mitchell,  the  manager, 
was  in  the  business  before  some  years  ago  and  is  well 
experienced. 

W.  Williamson,  of  Pori  Hope  has  taken  his  son,  W. 
C.  Williamson,  into  partnership  and  (he  firm  name  is  now 
Williamson  &  Son.  The  stock  has  been  re-arranged  and 
the  store  lias  taken  on  a  new  and  more  attractive  appear- 
ance. New  goods  have  been  added,  making  up  a  very 
attractive  Christmas  stock. 

John  Morgan,  of  Raphael  Tuck  &  Sons,  Co.,  spent 
the  lirst  week  of  December  at  the  King  Edward,  Toronto, 
clearing  up  some  late  orders.  Mr.  Morgan  is  well  pleased 
with  "the  year's  business,  which  he  says  has  been  three 
limes  as  big  as  19(1(1.  At  the  first  of  next  year,  additions 
will  be  made  to  the  traveling  staff. 

The  Dennison  Manufacturing  Co.  Canadian  head- 
quarters, Montreal,  intend  making  a  few  changes  in  their 
staff  about  January  1st.  W.  0.  Husten,  who  has  repre- 
sented this  firm  in  Canada  for  the  past  two  years,  will 
leave  for  New  York  shortly.  He  will  cover  New  Jersey 
for  his  firm.  The  present  Toronto  representative,  W. 
E.  P.  Howell,  will  assume  charge  with  headquarters  in 
Toronto.  Charles  E.  Wright  will  cover  the  Eastern 
Provinces  as  usual,  and  Mr.  Lucas  will  assist  Mr.  Howell 
in  Ontario. 


According  to  all  accounts  the  handicap  golf  match 
played  at  the  Mississauga  Golf  Club's  links  near  Toronto 
last  month  by  a  number  of  prominent  book  and  stationery 
men,  was  a  great  and  glorious  event.  C.  A.  Caldwell, 
the  man  who  makes  Dana  Estes  &  Co. 's  books  famous, 
won  fame  for  himself  by  obliterating  all  his  opponents 
and  winning  the  cup.  William  Smellie,  of  George  B. 
Hurd  &  Co.,  was  there  and  put  up  a  strong  game.  So 
also  did  A.  D.  McMullen,  of  H.  M.  Caldwell  Co.  His 
playing  is  reported  to  have  been  remarkable.  Another 
competitor,  who  did  well,  was  J.  S.  M.  Ridley,  of  the 
Underwood  Ink  Co.  Of  the  rest,  the  less  said  the  bet- 
ter, but  we  would  like  to  see  the  event  made  an  annual 
event,  open  to  all  book  and  stationery  travelers. 

George  Wilson. 

In  Geo.  Wilson,  their  newly-elected  president,  the 
Northwest  Commercial  Travelers'  Association  have  a 
man  who  is  closely  in  touch  with  the  boys  on  the  road. 
a  man  of  broad  sympathies  and  wide  experience  with  the 
life  of  the  man  with  the  grip.  For  years  Mr.  Wilson 
was  an  active  traveler,  being  the  first  salesman  sent  out 
by  Clark  Bros.  Co.,  Winnipeg,  after  the  organization 
of  their  business  in  1889.  The  trade  throughout  the  West- 
ern Provinces,  therefore,  know  him  well  and  join  with 
Bookseller  and  Stationer  in  congratulating  the  commer- 
cial travelers  on  their  good  fortune  in  having  secured 
Mr.  Wilson  to  fill  the  most  responsible  and  honorable 
position    in    their   gift. 

Mr.  Wilson  was  one  of  the  active  spirits  behind  the 
movement  for  the  erection  if  the  Travelers'  Club  building 
in  Winnipeg  and  was  n  hard  worker  on  the  building 
committee  when  once  the  project  was  decided  upon.  The 
new   (dub    is    to    be    forniallv    onened    this   month. 


THOS.   E.   MENZIES, 
Managing    Director   Menzies   &    Co.,    Ltd.,    l'J    Wellington 
Street  East,  Toronto. 

Thomas  E.  Menzies. 
Thomas    E.    Menzies   leaves     for   England     about   the 
middle  of  this  month   on   his  annual   trip  in    the  interests 
of   the   linn's   business.     While  abroad  Mr.   Menzies   will 
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visit  Mcn/.ics  &  Co.,  Limited,  principals  in  Great  Britain 
and  Europe,  and  the  different  manufacturers  of  station- 
ery, fancy  leather  goods  and  publishers  of  fine  art  pub- 
lications in  search  of  new  lines  to  interesl  the  Canadian 
trade. 

The  firm  of  Menzies  &  Co.  has  been  recently  convert- 
ed into  a  joint  stock  company  and  the  enlistment  of  more 
capital,  a  larger  warehouse  and  an  increased  stall'  id' 
travelers  ami  employes  will  enable  them  to  take  on  more 
agencies  and  to  carry  a  larger  and  more  varied  stock 
of  staple  articles.  Menzies  &  Co.  are  generally  reci  gnized 
as  the  most  important  firm  of  manufacturers'  agents  in 
their  own  line  in  Canada  and  the  rapid  growth  of  their 
business  and  the  high  character  for  integrity  and  fair- 
dealing,  which  they  enjoy  is  due  in  a  large  measure  to 
the  efforts  of  their  energetic  manager  whose  portrait 
appears  on  this  page. 

James  C.  Linton. 

The  firm  of  Linton  Bros.,  booksellers,  stationers  and 
dealers   in    wall    paper,    toys,    etc.,   is   with    the    exception 


JAMES    C.    LINTON. 
Proprietor,  Linton  Bros.,   Calgary, 

of  the  Hudson's  Bay  Company,  the  oldest  firm  doing 
business   in   Calgary. 

The  firm,  up  to  a  couple  of  years  agq.  consisted  of 
.lames  C.  and  Thomas  B.  Linton,  and  although  the  name 
has  remained  unchanged,  James  C.  Linton  is  the  sole 
proprietor,  he  having  purchased  the  interest  of  his 
brother  in  the  business. 

The  Lintons  first  engaged  in  business  in  Rat  Portage 
in  1883.  In  1884  James  C.  came  to  Calgary  and  opened 
business  in  the  store  now  occupied  by  C.  J.  Wynn,  next 
door  east  of  the  Royal  Hotel,  ami  in  1887  was  joined 
by   his  brother,  Thomas  B. 

Seven  years  later,  they  moved  to  the  present  site 
of  the  Hudson's  Bay  Company's  liquor  department.  Three 
and  a  halt'  years  later,  as  the  H.B.C.  wanted  the  site  for 
an  extension  of  their  block  the  Linton  Bros,  bought  .their 
present  block  from  I.  S.  Freeze.  The  store  at  that  time 
and  up  to  the  present  year,  was  28  feet  by  (i.">  feet. 
This  year  it  was  extended  to  the  lane  in  the  rear,  having 
a  total  length  of  130  feet,  the  new  addition  being  three 
storeys  in  height. 

The  basement  is  28  feet  by  130  feet  and  is  used 
for   warehouse   purposes.     On    the   ground   floor,   28   feet 


by  130  feet,  are  the  books,  stationery  and  fancy  goods 
departments.  The.  second  lloor  is  devoted  to  wall  paper, 
which  the  firm  purchase  in  car  load  lots  and  in  which 
I  hey  do  a  large  wholesale  and  retail  business.  On  this 
lloor  are  also  kept  the  painted  china  and  toy  departments, 
the  latter  containing  thousands  of  toys  to  gladden  the 
hearts  of  the  little  ones.  The  firm  carry  an  immense 
stock  of  interior  house  decorations,  of  the  very  finest 
goods  from  Buffalo  and  New  York  and  also  of  European 
goods  of  French,  German  and  British  manufacture.  The 
third  floor  of  this  large  establishment  is  65  feet  by  28 
feet,  and  is  intended  to  be  used  later  as  a  bindery.  The 
firm  of  Linton  Bros,  as  stated  above  is  one  of  the 
oldest  in  Calgary,  having  been  here  long  before  the 
English  sparrow,  or  the  dandelions.  J.  C.  Linton,  during 
the  stirring  times  of  the  rebellion  of  1885,  served  in  the 
home  guards,  without  receiving  either  pay  or  scrip. 


AN  OLD-ESTABLISHED  FIRM. 

To  the  firm  of  J.  &  A.  McMillan,  wholesale  publish- 
ers, printers,  retail  and  manufacturing  stationers,  98 
and  100  Prince  Williani  Street,  St.  John,  N.B.,  may  be 
accorded  the  distinction  of  being  the  second  oldest  es- 
tablished concern  now  in  operation  in  that  city,  the  only 
one  now  doing  business  in  which  the  management  has  re- 
mained in  the  same  family  for  four  generations.  Its 
foundations  were  laid  as  long  ago  as  the  year  1822,  when 
it  was  established  by  John  McMillan.  He  was  succeeded 
by  his  son  David  McMillan,  and  in  1845  a  partnership 
was  formed  of  James  and  Alexander,  who  were  also  sons 
of  John  McMillan,  under  the  style  of  J.  &  A.  McMillan, 
which  firm  title  has  been  continued  ever  since.  Alexan- 
der McMillan  died  in  1849  and  James  McMillan  conducted 
the  business  alone  until  1855  when  George  W.  Whitney, 
who  for  many  years  had  been  an  employe  of  the  house, 
was  admitted  as  a  partner.  John  McMillan,  the  only 
son  of  Jariies  McMillan,  was  given  an  interest  in  the 
business,  after  the  death  of  James  McMillan  in  1886. 
Upon  the  retirement  of  Mr.  Whitney  a  few  years  later, 
he  continued  it  until  his  death  in  1905,  since  which  time 
it  has  been  conducted  under  the  management  of  his  son, 
Alexander  McMillan.  Thus  for  eighty-five  years,  and  de- 
scending from  father  to  son  for  four  generations,  this 
enterprise  has  formed  part  of  the  business  history  of  St. 
John. 

The  firm  occupy  the  four-story  building  illustrated 
last  issue.  On  the  lower  floor  is  the  retail  store.  The 
second  story  is  devoted  to  the  wholesale  operations  ;  on 
the  third  floor  is  the  bindery  and  on  the  fourth  the 
printing  department.  The  firm  are  wholesale  and  retail 
dealers  in  commercial  and  general  stationery  also  school 
books,  text  books  and  general  school  supplies,  and  they 
are  also  manufacturers  of  blank  books,  account  books 
and  deal  in  every  requisite  for  business  and  office  equip- 
ment. They  do  everything  in  the  way  of  job  printing, 
making  a  specialty  of  the  preparing  of  special  forms  re- 
quired by  large  houses,  railroads,  corporations,  etc., 
also  catalogues,  pamphlets,  etc.  They  have  a  complete 
equipment  of  up-to-date  presses,  type,  ruling  and  num- 
bering presses  and  their  facilities  enable  them  to  turn 
out  the  best  of  work  upon  a  moderate  and  just  scale  of 
prices. 

In  the  wholesale  departments  the  firm  job  a  general 
line  of  stationery,  school  goods  being  a  special  feature. 
Their  trade  extends  throughout  New  Brunswick,  Nova 
Scotia  and  parts  of  Quebec,  and  they  have  a  number  of 
commercial  travelers  representing  them  in  these  sections. 
Altogether  the  exigencies  of  the  business  entail  the  em- 
ployment of  from  forty  to  fifty  work  people  and  assist- 
ants. 
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Monthly  Trade   Reports 


MONTREAL. 


Lines    for    Christmas    a    Success — Current    Books — Best 
Sellers — Holiday  Decorations. 

Montreal,   Dec.    5,    1907. 

Christmas  and  holiday  trade  is  once  again  in  full 
swing  with  most  of  the  large  city  retailers.  There  is 
every  prospect  for  larger  sales  of  everything  in  the  book 
and  stationery  line  from  the'  present  outlook.  Window 
displays,  as  well  as  the  interior  of  stores,  are  all  nicely 
decorated.  The  most  popular  decoration  seen  in  Mon- 
treal stores  is  green  leaves  and  red  lanterns.  These  facts 
alone  have  much  to  do  with  encouraging  early  holiday 
purchasing. 

With  the  return  of  the  holiday  season  comes  the  op- 
portunity of  the  various  manufacturers  and  jobbers  of 
submitting,  once  again,  new  specimens  in  the  line  of  ar- 
tistic publications  suitable  to  the  Christmas  trade. 
Juvenile  and  toy  books,  calendars,  booklets  and  Christ- 
mas 'cards  are,   as  usual,  well  represented. 

In  new  calendar  l'ncs  for  the  holidays  the  most  no- 
ticeable are,  The  Gibson  Calendar,  The  Christie  Calen- 
dar and  The  Harrison  Fisher  Calendar.  At  retail  in  the 
large  centres  calendars  arc  to  be  had  from  25c  to  $3 
and  $4. 

Children's  books  are  shown  in  large  quantities,  rang- 
ing in  price  from  10c  to  $1.50.  Such  subjects  as  "Jack 
the  Giant  Killer,"  "Jack  and  the  Bean  Stock,"  and 
"Blue  Beard"   are  well  represented. 

Private  greeting  cards,  in  a  small  way,  are  also  to 
the  fore.  The  staple  lines  are  shown,  such  as  Merry 
Christmas  and  Happy  New  Year  greetings. 

Among  the  best  sellers  for  the  past  month  "The 
Shuttle,"  by  Frances  Burnett,  published  by  Copp,  Clark 
Co.,  is  the  leader.  "The  Broken  Road,"  by  A.  E.  W. 
Mason,  published  by  McLeod  &  Allan,  is  rapidly  becom- 
ing a  strong  favorite.  "The  Weavers,"  by  Sir  Gilbert 
Parker,  continues  among  the  best  sellers,  as  does  "The 
Fruit  of  the  Tree,"  by  Edith  Wharton. 

"Three  Weeks,"  is  selling  well.  "The  Younger  Set" 
and  "Alice-for-Short"  also  continue  in  demand.  "The 
Lady  of  the  Decoration,"  by  Frances  Little,  published 
by  the  Musson  Co.,  is  having  a  fair  demand  here. 


ST.   JOHN. 

Business    Reported    Good — Christmas    Displays    Opened 
— Traveler  Dies  at  the  Royal  Hotel. 

St.   John,  N.B.,  Dec.   2. 

The  booksellers  and  stationers  of  St.  John,  in  com- 
mon with  the  merchants  in  other  lines  of  trade,  unite  in 
saying  that  1907  has  been  a  good  year  with  a  very  large 
volume  of  business.  All  the  dealers,  when  seen,  express- 
ed their  satisfaction  with  the  large  increases  in  sales  and 
they  are  looking  forward  to  a  good   Christmas  trade. 

The  Christmas  showrooms  are  now  opened  up  and 
already  there  is  a  good  demand  for  calendars,  cards,  toys 
and  novelties.  Hand-painted  calendars  and  Sepias  are 
much  in  demand,  and  there  is  a  feeling  that  the  sales 
of  goods  of  the  higher  class  will  show  an  increase  this 
year. 

The  dealers  are  not  looking  for  the  financial  depres- 


sion to  affect  business  to  any  extent,  but  all  are  opti- 
mistic of  the  future.  There  has  been  no  lessening  of  the 
demand  for  picture  post  cards,  and  new  designs  are  as 
eagerly  sought  after  as  ever. 

Magazine  sales  are  reported  as  on  the  increase,  and 
1he  latest  publications  of  new  books  are  going  off  well. 

In  Nelson's,  Hall's,  McArthur's  and  Gray's  excellent 
Christmas  displays  are  being  made. 

A  feature  of  Manchester,  Robertson,  Allison's  Christ- 
mas showroom  is  the  large  array  of  "den"  pictures  of 
every  description  in  Christies,  Underwood's  and  Hall's,  in 
odd,  but  very  attractive  frames.  Some  very  line  Bel- 
gian earth  china,  in  busts  and  figures,  designed  and 
molded  by  celebrated  artists. 

Reid  Bros,  and  Geo.  A.  Nixon,  dealers  in  wall  papers, 
etc.,  are  showing  an  extensive  line  of  toys,  books,  fram- 
ed pictures,  etc. 

The  death  occurred  on  Nov.  21,  at  the  Royal  hotel, 
here,  of  George  B.  Kelsey,  a  commercial  traveler,  resi- 
dent of  Toronto.  He  represented  the  Goldsmiths  Stock 
Co.,  of  Toronto.  The  body  was  taken  to  Toronto  for 
interment. 


TORONTO. 
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A     Satisfactory     Christmas     Trade     Developing — Notes 

Taken  in  and  Around  Toronto  Stores — 

Lines  in  Demand. 

Toronto,   December   7,   1907. 

At  the  time  of  writing  the  real  Christmas  rush  has 
not  commenced,  but  signs  of  more  than  the  usual  ac- 
tivity are  apparent  in  the  book,  stationery  and  fancy 
goods  trade.  The  public  in  large  numbers  are  looking 
around,  but  are  not  buying, to  any  great  extent  as  yet. 
'there  is  no  fear,  however,  but  that  the  season's  trade 
will  be  good. 

Though  McKenna's  bookstores  are  constantly  besieg- 
ed by  a  large  number  of  people,  buying  has  not  struck 
a  lively  pace  thus  far.  The  majority  of  persons  who 
visit  the  stores  are  merely  talcing  note  of  what  is  being 
shown.  However,  sales  have  been  steady  in  all  lines, 
and  it  might  be  said  that  the  Christmas  cards  and  cal- 
endars have  had  a  very  encouraging  sale.  Lack  of  suf- 
ficient accommodation  to  properly  display  the  extensive 
stock  which  is  being  carried  by  the  two  stores  causes 
Mr.  McKenna  some  regret,  but  otherwise  he  is  well 
pleased  with  business  as  it  is,  and  anticipates  a  success- 
ful season  throughout. 

With  Wm.  Tyrrell  &  Co.,  the  month  of  December 
commenced  with  activity,  and  there  is  no  doubt  that  if 
business  continues  this  way  throughout  the  month,  a 
good  season's  trade  will  be  recorded  for  this  store.  Su- 
perior bound  and  printed  works  of  the  standard  authors 
are  specialized  by  Wm.  Tyrrell  &  Co.,  and  the  sale  of 
them  is  large.  Sir  Gilbert  Parker's  latest  book,  "The 
Weavers,"  is  having  a  great  run,  also  "The  Shuttle," 
and  "Fruit  of  the  Tree." 

Ryrie  Bros.'  stationery  and  leather  goods  depart- 
ments are  attracting  throngs  of  people.  They  have  ex- 
celled in  their  display  for  Christmas,  though  their  show- 
ing is  always  of  a  striking  and  cultivated  nature.  Print- 
ed stationery  and  private  greeting  cards  are  keeping  their 
manufacturing  plant  busy  night  and  day.  The  papeterie 
display  is  particularly  exquisite.  Leather  goods  had  but 
a  small  sale  previous  to  December,  but  with  the  begin- 
ning of  the  month  they  commenced  to  be  in  demand  and 
sold  rapidly. 

To  have  2,500  people     visit  a     comparatively  small 
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store  from  three  o'clock  in  the  afternoon  until  the  end 
of  the  day,  is  gratifying  in  no  small  degree.  This  was 
the  number  of  people  whom  J.  E.  O'Farrel,  stationer 
and  newsdealer,  43  Queen  west,  claims  visited  his  store 
last  Saturday  after  three  o'clock.  Mr.  O'Farrel  caters 
principally  to  the  English  and  Scotch  element,  carrying 
all  the  leading  Old  Country  newspapers  and  periodicals. 
Pear's  Annual,  the  popular  English  Christmas  publica- 
tion, is  having  a  successful  sale,  also  English  Christmas 
cards  and  calendars.  The  store  is  beautifully  decorated 
now,  but  Mr.,  O'Farrel  intends  to  spread  himself  further 
in  this  respect  later.  A'  great  drawing  card  with  this 
store  each  Saturday  evening,  is  a  bulletin  board  of  the 
results  of  English  and  Scotch  football  games. 

The  Harold  A.  Wilson  Co.  are  having  a  favorable 
sale  of  diabolo,  or  satanola,  as  it  is  called  in  Canada. 
This  latest  world's  craze  has  not  been  established  in 
Canada  long  enough  to  become  popular,  but  in  due  time 
there  is  no  doubt  it  will  come  to  the  front. 

WINNIPEG. 


School  Book  Situation — W.  A.  Davis  Opens  New  Store 
— Business    Generally    Good — Price-cutting  Prevalent. 

Winnipeg,    Nov.    29,    1907. 
Like  Hies  around  the  honey  pot  the  representatives  of 
eastern  publishing  houses  have  been  gathering  at  the  of- 
fices  of  the  Educational   Department   since  the  death  of 


Department  store  competition  is  becoming  more  trou- 
blesome, owing  to  the  extension  of  the  book  and  station- 
ery department  of  the  largest  department  store  in  this 
city  and  the  reckless  price-cutting  of  a  few  of  the  "best 
sellers."  "The  Weavers"  has  been  cut  to  a  very  low 
price  by  the  department  store  in  question  and  the  profit 
has  been  lost  to  the  trade  in  general.  This  is  the  fly  in 
the  ointment,  for,  apart  from  trouble  of  this  kind,  the 
local  trade  have  little  reason  to  complain  of  the  sea- 
son's business.  Local  stores  are  doing  a  larger  business 
than  in  any  corresponding  season  and  there  is  not  so 
much  complaint  about  slow  collections  as  was  heard  two 
or  three  months  ago.  In  a  year  when  some  pessimists 
are  talking  "hard  times"  this  is  a  very  satisfactory 
showing. 

In  the  country  the  trade  have  been  taking  stock  of 
the  situation  and  buying  has  been  lighter  on  the  part  of 
some  retailers  whose  stocks  were  too  heavy.  Christmas 
trade  has  been  .delayed  in  both  city  and  country  by  the 
fine  weather,  but  the  last  week  of  November  has  brought 
snow  and  'the  beginning  of  the  holiday  rush  is  already 
being  experienced.  There  is  a  hopeful  feeling  among  the 
trade  and  a  big  holiday  business  is  expected. 

A  leading  Winnipeg  bookseller,  in  conversation  this 
afternoon  with  Bookseller  and  Stationer,  expressed  the 
opinion  that  the  increase  in  postage  on  American  maga- 
zines would  ultimately  be  of  great  advantage  to  the 
news  stands  and  book  stores.  The  Winnipeg  stores  re- 
ceive  their    American    magazines     by   express   from   Min- 
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Hon.  S.  W.  Mclnnis,  and  the  appointment  of  his  suc- 
cessor, Hon.  G.  R.  Coldwell.  Of  course,  their  visits  have 
to  do  with  the  authorization  of  the  school  books.  No 
announcement  has  yet  been  made  as  to  the  decision  of 
the  department,  but  all  branches  of  the  trade  are 
anxiously   waiting  for   it. 

* 
The  movement  of  retailers  towards  Portage  avenue 
still  continues.  W.  A.  Davis  has  leased  the.  premises  on 
Portage  avenue  formerly  occupied  by  the  Watson  Con- 
fectionery Co.,  and  this  week  is  opening  there  another 
book  and  stationery  store  that  is  a  credit  to  Winnipeg. 
Until  the  close  of  the  holiday  season  Mr.  Davis  will  also 
continue  his  old  store  on  Main  street,  but  shortly  after 
the  New  Year  this  store  will  be  closed.  An  illustration 
of  the  new  store  is  promised  for  an  early  number  of 
Bookseller  and  Stationer. 


neapolis  and  they  are  able  to  sell  nearly  all  at  the  news 
stand  price  charged  in  the  United  States.  Not  only  are 
the  news  stands  profiting  by  the  increase  in  casual  sales 
— the  wiser  people  in  the  trade  are  going  after  subscrip- 
tion orders.  For  instance,  the  subscription  price  in 
Canada  of  the  Ladies'  Home  Journal  is  $2  per  year. 
Winnipeg  stores  are  taking  subscriptions  at  $1.80  per 
year,  or  15  cents  per, copy.  The  subscriber  calls  for  her 
magazine  each  month  and  usually  she  buys  more  than 
the  Journal.  In. other  words,  advantage  is  taken  of  the 
situation  to  bring  customers  to  the  store. 

Locally  there  has  been  a  big  run  on  Dr.  Dawson's 
book,  "A  Prophet  in  Babylon,"  due  to  the  fact  that  Dr.' 
Dawson  was  one  of  the  prominent  figures  in  the  big 
evangelistic  campaign  a  month  ago.  Advantage  was 
taken  of  this  local  circumstance  by  the  Winnipeg  stores 
to  push  the  profitable  sale  of  his  book.  F.  R.  M. 
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Editorial  Chronicle  8  Comment 


ESSENTIAL  QUALIFICATIONS. 

Courtesy  and  tact  go  hand  in  hand.  No  successful 
dealer  has  ever  been  without  these  two  qualifications. 
Attractive  wares  and  a  liberal  amount  of  advertising 
may  originate  trade,  but  it  cannot  be  held  unless  the 
dealer's  manner  is  one  that  can  be  appreciated  by  his 
customers. 

There  is  no  time  in  the  year  when  stores  are  (mite 
so  busy  as  they  are  at  Christmas.  And  there  is  no  other 
time  when  dealers  are  likely  to  be  discourteous  and  un- 
mindful. A  few  pleasant  words,  a  willingness  to  exhibit 
and  explain  the  merits  of  certain  wares,  irrespective  of 
the  fact  of  being  extremely  busy,  will  win  for  the  dealer 
a  host  of  new  and  fast  friends,  which  would  be  impos- 
sible at  any  other  time.  Take  time  to  extend  a  cordial 
good-day  to  the  person  who  leaves  without  making  a 
purchase.  This  is  a  sure  way  of  building  up  a  business. 
It  is  exceedingly  irritating  to  the  dealer  when  very 
busy  to  be  continually  asked  for  things  he  does  not 
carry,  but  a.  wise  dealer  knows  that  on  each  occasion  of 
this  kind  an  opportunity  to  gain  a  friend  has  occurred, 
lie  tells  the  person  where  the  desired  article  is  most 
likely  to  be  obtained,  and  invariably  the  favor  is  not 
forgotten. 

Every  store  needs  to  hire  extra  help  for  the  Christ- 
inas rush,  and  the  demand  is  so  great  for  the  experi- 
enced clerk,  that  untrained  persons  are  frequently  seen  be- 
hind the  counter,  who  are  inclined  to  be  careless  about 
the  manner  they  adopt  in  meeting  customers.  Every 
dealer  should  insist  upon  his  clerks  giving  each  customer 
close  and  courteous  attention.  The  necessity  of  tact  and 
civility  should  be  thoroughly  impressed  upon  tin;  new 
clerk    especially. 


EARLY   BUYING. 

In  the  majority  of  cities  and  towns  people  commenced 
buying  for  Christmas  some  weeks  earlier  this  year  than 
ever  before.  A  number  of  the  stores  have  been  success- 
ful in  inducing  I  his  practice  by  the  distribution  of  cir- 
culars to  that  effect  and  by  appealing  to  the  people 
through  their  advertisements,  but  early  buying  is  mainly 
due,  no  doubt,  to  the  great  number  of  immigrants  now 
in  Canada  who  are  obliged  to  buy  early  in  order  to  in- 
sure delivery  for  Christmas  and  New  Year's  in  the  Old 
Country. 


Some  of  the  trade  have  found  the  practice  of  early 
buying  a  wonderful  convenience,  and  in  future  years  they 
will  likely  more  than  ever  try  to  promote  the  idea. 


MAKE  COLLECTIONS  NOW. 

For  the  past  few  months  the  MacLean  papers  have 
been  advising  merchants  generally  to  collect  accounts  as 
far  as  convenient  and  to  get  in  every  cent  of  cash  pos- 
sible. The  prevailing  scarcity  of  money  at  the  present 
time  shows  the  wisdom  of  this  advice  and  those  who  have 
taken  advantage  of  this,  no  doubt,  find  themselves  in 
pretty  satisfactory  condition  financially. 

To  those  who  have  not  yet  made  a  special  effort  to 
get  their  business  on  a  good  cash  basis  we  would  impress 
the  necessity  of  doing  so  at  once.  Now  is  the  time  to 
make  collections.  Money  is  always  fairly  plentiful- 
around  Christmas  time,  and  there  is  very  little  to  be 
secured  thereafter.  A  persistent  and  well-planned  cam- 
paign should  bring  very  satisfactory  results  at  this  time 
of  the  year. 

Canada  seems  to  be  in  for  a  period  of  more  or  less 
dullness  in  business  which  may  last  for  a  year  or  longer. 
With  this  in  view,  it  is  incumbent  on  business  men  to 
retrench  in  expenses  as  much  as  possible.  There  is  no 
reason,  however,  with  the  growth  which  is  bound  to 
steadily  continue  in  this  country,  why  there  should  be 
any  loss  in  net  income.  There  are  many  means  of  en- 
couraging and  carefully  extending  business  so  that  actual 
results  will  be  just  as  satisfactory  as  in  the  period  of 
expansion    through    which   we   have  recently   passed. 

Now  is  the  time  to  advantageously  get  a  business  on 
a  cash  basis.  Retailers  should  only  allow  monthly  credit, 
ami  this  to  customers  who  have  well  founded  assets  or 
assured  incomes. 

More  attention  should  be  given  to  the  details  of  busi- 
ness. The  little  leaks  should  be  hunted  up  and  stopped, 
better  system  should  be  introduced  into  the  different 
departments,  greater  care  should  be  exercised  in  buying, 
and  exact  cost  systems  should  be  applied  with  a  view  to 
finding  out  what  departments  of  the  business  are  giving 
the  best,  returns. 

Business  may  be  stimulated  by  careful,  though  not 
extravagant  advertising  in  the  local  newspapers,  by  care- 
ful window  trimming,  and  more  attractive  store  display. 
Then,  again,  the  best  trade  papers  should  be  studied  for 
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hints  which  may  lead  to  reduction  in  expenses  or  expan- 
sion in  business. 

Witb  Canada's  enviable  position  as  regards  resources 
and  with  the  present  period  of  growth,  the  conditions 
which  are  certain  to  be  materially  felt  elsewhere  cannot 
be  very  serious  or  long  continued  here.  It  remains,  how- 
ever, for  us  to  lake  advantage  of  this  by  being  careful 
to  avoid  any  contingency  and  to  build  up  business  with 
all  possible  activity. 

THE   ABOLITION   OF   CREDIT. 

No  more  insistent  problem  confronts  the  retailer  in 
Canada  than  the  elimination  of  bad  debts.,  and  there  is 
but  one  solution — the  abolition  of  credit. 

In  the  last  generation  the  methods  of  business  have 
entirely  changed.  Transportation  systems  have  annihil- 
ated distances;  catalogues  have  supplemented  samples, 
and  the  facilities  for  doing  every  kind  of  business  have 
increased  enormously. 

When  we  consider  the  conditions  on  the  North 
American  continent,  the  great  momentum  that  exchange 
or  trade  has  acquired  is  easily  explained.  Nearly  one 
hundred  million  of  the  most  energetic  people  on  the 
earth  are  engaged  for  the  most  part  in  business,  each  ani- 
mated with  an  intense  desire  to  produce — a  people  to 
whom  Carlyle's  essay  on  work  would  be  superfluous 
leading. 

Holding  the  commanding  position  in  this  vast  army 
of  workers  are  the  huge  consolidations  or  trusts  with 
practically  unlimited  resources.  These  shade  down  to 
the  small  joint  stock  companies,  which,  as  a  rule,  are  one 
man  companies,  and  at  the  end  of  the  chain  we  have  the 
final  distributor,  the  retailer. 

As  a  matter  of  simple  reason  it  would  be  logical  to 
suppose  that  the  conditions  of  credit  exacted  so  vigor- 
ously by  the  trusts  would  be  carried  through  all  ranks 
of  the  commercial  world,  but  the  reverse  is  the  case,  and 
we  find  that  the  last  link  of  the  chain  is  weakest,  and 
the  retailer  smallest  in  resources  is  the  one  most  lax  in 
Ihe  respect  to  his  credit. 

Examine  the  bad  or  doubtful  accounts  of  our  large 
institutions  which  issue  annual  statements  and  note  the 
comparatively  insignificant  proportions  compared  with 
business  transacted.  The  writer  has  in  mind  a  huge  in- 
dustrial concern  Avhose  bad  debts  amounted  to  one  thou- 
sandth part  of  one  per  cent,  two  years  ago.  We  venture 
to  say  that  not  one  retailer  in  America,  doing  a  credit 
business,  could  make  such  a  showing. 

During  the  early  periods  of  the  country,  when  trade 
was  not  highly  organized,  credit  may  have  been  neces- 
sary, but  to-day  it  is  more  than  unnecessary — it  is 
suicidal. 

If  the  retailer  wishes  to  be  a  leader,  and  if  he  de- 
sires to  serve  the  entire  trade  of  his  district  he  must 
rigorously  exact  the  cash  payment,  otherwise  the  mail 
order  house,  the  larger  centres,  will  absorb  the  best  of 
his  trade,  and  he  earns,  instead  of  a  competency,  a  bare 
living,  instead  of  an  establishment,  a  precarious  busi- 
ness. 


ANTICIPATE  GOOD  HOLIDAY  TRADE. 

Commercial  travelers  in  almost  every  line  of  busi- 
ness report  a  tendency  on  the  part  of  retailers  to  hold 
skeptical  views  of  the  trade  of  the  future.  This  antici- 
pated depression  is  not  so  apparent  in  the  bookselling 
and  stationery  trade  as  it  is  in  many  others.  Booksellers 
and  stationers  are  not  fearing  a  depression,  while  the 
holiday  season  is  on,  at  any  rate;  and  they  probably  hold 
a  brighter  view  for  cont  nued  prosperity  than  any  other 
dealers. 

Notwithstanding  the  fact  that  manufacturers  through- 
out the  country  lately  have  reduced  the  number  of  their 
employes  and  arc  working  a  shorter  number  of  hours 
than  they  were  formerly,  thus  cutting  down  the  pay  roll ■', 
buying  by  the  consumer  continues  good,  and  is  generally 
found  to  be  heavier  now  than  at  this  time  last  year. 
Booksellers,  stationers  and  novelty  dealers  are  confident 
of  a  busy  season  throughout,  which,  if  not  better  than 
in  previous  years,  will  be  equally  as  good. 

A  like  view  of  the  situation  is  taken  by  the  United 
States  booksellers  and  stationers,  where  conditions  are 
much  the  same  as  they  are  in  Canada,  only,  probably,  in 
a  more  advanced  stage.  Walden's  Stationer  and  Printer, 
published  in  New  York,  considers  that  stationers,  as  a 
general  rule,  are  optimistic,  which  optimism  is  an  ex- 
cellent factor  for  the  trade.  The  Stationer  and  Printer 
goes  on  to  say  :  "While  other  trades  have  spoken  with 
apprehension  regarding  the  slump  in  the  value  of  securi- 
ties and  the  recent  financial  disturbances,  stationers  have 
gone  right  along  with  a  smiling  countenance.  Fortunate- 
ly trade-has  been  good,  and  there  are  no  indications  of  a 
recession  in  the  demand  for  stationery.  One  large  west- 
ern jobber  remarked  the  other  day  that  he  was  doing  a 
larger  volume  of  business  than  he  had  ever  done,  and 
that  trade  was  lively  with  him.  He  further  added  that 
if  stationers  complained  of  dull  trade,  it  was  very  likely 
that  such  were  at  fault  in  not  chasing  after  the  busi- 
ness. It  was  necessary  to  go  out  and  hustle  for  orders, 
hut  there  were  plenty  of  orders  for  those  who  would 
hustle.  The  optimistic  spirit  is  certainly  a  good  one, 
and  does   much  to  make  the  most  of  conditions." 

Although  Arthur  Stringer  has  published  three  volumes 
of  poetry  in  Canada  and  one  in  England,  he  is  known  in 
the  United  States  through  his  occasional  magazine  verse 
alone,  and  the  deeper  and  more  sustained  note  of  "The 
Woman  in  the  Rain,"  his  first  American  volume,  pub- 
lished by  Little,  Brown  &  Co.,  may  accordingly  come  as 
a  surprise  to  those  who  have  thought  of  him  as  merely 
a  contributor  to  the  page-ends  of  periodicals.  The  greater 
portion  of  this  new  volume,  in  the  first  place,  is  written 
in  that  most  difficult  of  mediums,  English  blank  verse. 
Then  one-half  of  the  book  is  taken  up  with  a  four-act 
tragedy  dealing  with  the  life  and  Dove  of  Sappho,  en- 
titled, "Sappho  in  Leucadia."  The  title-poem,  "The 
Woman  in  the  Rain,"  on  the  other  hand,  is  openly  mod- 
ern in  note  and  thought.  It  has  to  do  with  a  condition 
and  a  problem  very  dear  to  the  heart  of  President  Roose- 
velt, and  is  treated  with  a  candor  and  directness  that 
prompted   a   London  critic    to   describe    il    as    'The     most 
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Two  Striking  Advertisements 

Appearing  in  the  Daily  Press  of  Canada 
and  showing  what  Henry  Frowde  is  doing 
to  assist   the   booksellers. 


A  Mighty  Novel  for  Our  Own  Times! 

A  masterpiece  by  one  of  the  most 
observant  and  brilliant  20th  century 
writersis 

W.  J.  DAWSON'S 

A  Prophet  in  Babylon 

(Now  In  Its  Second  Edition) 

What  are  you — a  preacher,  a  lawyer,  a  doctor,  a 
teacher,  a  business  man,  a  Christian,  an  infidel, 
a  son  of  fortune,  or  a  worker?  This  story  is  the 
most  searching  and 

Most  Fascinating  Religious  Novel 

yet  written,  because    it    startles   the    reader    with  its 

Vivid  Studies  of  Life  and  Character 


Brilliant  in  description,  subrle  in  analysis,  rich 
in  pathos,  with  light  and  shadows  of  love  and 
tragedy,  it  answers,  in  the  person  of  Rev.  John 
Gaunt  and  his  work,  the  question,  "  Must  the 
Church  Go?" 

An  uncommon  book  which  has  already 
been  a  new  inspiration  to  men  and  women 
in  every  walk  of  life.  Don't  let  the  year 
pass  without  reading  it. 

FOR  SALE  BY  ALL  BOOKSELLERS 

Price     -     $1.25  Net 


HENRY  FROWDE 

25  Richmond  St.  West,  -  TORONTO 


The  Sweetest  Canadian  Tale  of  Ghristmas 

By  the  author  of  "  St.  Cuthbert's  "  and 
"The  Undertow," — acknowledged  the 
greatest  master  of  tenderness  and  pathos 
among  Canadian  writers 

ROBERT  E.  KNOWLES' 

The  Dawn  at  Shanty  Bay 

(Illustrated  Christmas  Edition) 

shows  the  author  at  his  best — in  draw- 
ing character  and  painting  life  in  the 
colors  offender  love  and  pathos. 

Like    George  Eliot's  "Silas  Marner" 

it  is  a  tale  of  how  a  strong  man  was 
"  redeemed"  by  a  little  child. 

Crips  the  Heart  and  the  Imagination 

with  singular  power,  and  if  it  brings 
the  tears,  in  the  end  it  dries  the  eyes 
with  its  delightful  pictures  of  a  home 
where  love  shines  like  the  sun. 

Sweetest  Christmas  Tale 

yet  written  —  short  and  simple  as 
Dicken's  "Christmas  Carol,"  but  elo- 
quent and  powerful. 

A  gift  book  that  every  member  of  a 
family  will  enjoy  from  the  youngest 
to  the  oldest. 

FOR  SALE  BY  ALL  BOOKSELLERS 

Price  $1.00  Net 


HENRY  FROWDE 

25  Richmond  St.  West,  -  TORONTO 


Cut  out  these  Advertisements  and  Paste  Them 
in  your  window.  They  will  help  to  draw  Trade 
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BEST  SELLING  BOOKS. 
Il  is  curious  to  note  how  both  the  Canadian  and  Un- 
ited States  lists  of  best  sellers  contain  almost  the  same 
books.  The  first  five  in  the  United  States'  list  appear 
in  the  Canadian  list.  The  exceptions  are  "The  Lady 
of  the  Decoration/'  which  docs  not  rank  in  the  Canadian 
first  six  and  "  The  Fruit  of  the  Tree..'"  which  does  not 
rank  in  the  United  States  first  six.  Sir  Gilbert  Parker's 
book  heads  both  lists,  a  tribute  to  that  great  Canadian 
novelist. 

Canadian  Summary. 

1.  Weavers.  By  Sir  Gilbert   Parker. 

2.  Fruit  of  the  Tree.     By  E.  Wharton. 
:;.  Younger  Set.     By  R.  W.  Chambers. 

4.  Shuttle.     By  F.  H.  Burnett. 

5.  Satan    Sanderson.      By   H.    E.    Rives. 

6.  Daughter  of  Anderson   Crow.     By  G.  B.  McCutcheon. 

United  States  Summary. 

1.  Weavers.     By  Sir  Gilbert  Parker. 

2.  Shuttle.     ByF.  H.  Burnett. 

3.  Daughter  of  Anderson  Crow  .  By  G.  B.  McCutcheon. 

4.  Younger  Set.    By  R.  W.  Chambers. 

5.  Satan  Sanderson.     By  H.  E.  Rives. 

6.  Ladv  of  the  Decoration.     By  F.  Little. 


CURRENT  BOOK  NOTES. 

The  Copp,  Clark  Co.  have  just  brought  out  their  edi- 
tions of  "Love-in-a-Mist, "  by  Madame  Albanesi  and 
"Thou  Fool."  by  J.  J.  Bell. 

The  Copp,  Clark  Co.  state  that  they  still  have  on 
hand  a  few  copies  of  "Chums."  Should  any  firm  be 
short,  application  might  be  made  to  them. 

McLeod  &  Allen  report  a  steady  demand  for  their 
leading  fall  books,  "The  Younger  Set,"  "Satan  Sander- 
son," "The  Fruit  of  the  Tree"  and  "The  Broken 
Road." 

The  last  of  the  fall  publications  of  William  Briggs, 
"The  Halo,"  by  Baroness  von  Hutten,  is  now  ready. 
Their  editions  of  many  of  the  fall  books  are  now  ex- 
hausted. 

The  trade  will  be  interested  to  learn  that  McLeod  & 
Allen  have  secured  the  Poole  Publishing  Co.'s  stock  of 
"Nancy  Stair"  and  "The  Spoilers"  and  will  in  future 
supply  these  books. 

The  Copp  Clark  Co.  have  arranged  for  a  Canadian 
edition  of  "Under  the  Crust,"  by  Thomas  Nelson  Page, 
which  is  now  ready.  The  book  contains  a  collection 
of  seven  short  stories. 

"Rosalind  at  Red  Gate,"  by  Meredith  Nicholson, 
author  of  "The  House  of  a  Thousand  Candles,"  is  now 
on  the  market  and  selling  well.  McLeod  &  Allen  have 
the   Canadian   edition.      ($1.25.) 

Henry  Frowde  is  doing  some  useful  advertising  in 
the  daily  press  at  present.  In  every  case  he  makes  it 
a  point  to  refer  to  the  booksellers,  stating  that  the  books 
advertised  can  be  secured  from  all  booksellers. 

The  beautiful  edition  of  Robert  E.  KnoAvles,  "The 
Dawn  at  Shanty  Bay,"  was  put  on  the  market  by  Henry 
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Frowde'  about  the  first  of  the  month  and  excellent  sales 
are  reported.     As  a  gift  book,  it  is  most  attractive. 

The  Musson  Book  Co.  are  bringing  out  a  Canadian 
edition  of  "Comrades  Two,"  by  Elizabeth  Fremantle,  a 
story  of  the  Canadian  West,  with  somewhat  the  same 
charm   about  it   as  "The  Lady  of  the  Decoration." 

The  new  illustrated  edition  of  "Songs  of  a  Sour- 
dough," by  Robert  W.  Service,  was  published  by  William 
Briggs,  on  December  7.  The  new  volume  is  an  attractive 
piece  of  book-making.  Nearly  10,000  copies  of  this  book 
have   now   been    printed.      ($1.50   net.) 

A  fourth  edition  of  "The  Shuttle,"  by  Frances 
Hodgson  Burnett,  has  been  prepared  by  the  Copp,  Clark 
Co.  They  have  also  ready  a  second  edition  of  "The 
Lodestar."  by  Max  Pemberton.  as  well  as  a  second  edi- 
tion of  "Days  Off,"  by  Henry  Van  Dyke. 

McLeod  &  Allen  have  bee«  appointed  exclusive  agents 
in  Canada  for  Dean  &  Son's,  Limited,  toy  books  and 
the  productions  of  the  Dean  Rag  Book  Co.,  Limited,  of 
Londoir,  England.     Next  year  they  will  show  these  lines. 

"Holland  Sketches,"  by  Edward  Pen  field,  is  a  hand- 
some volume  for  gift  purposes.  The  illustrations  in 
color  and  the  text  beautifully  decorated,  make  it  extreme- 
ly attractive.  It  comes  boxed  and  is  handled  in  Canada 
by  the  Copp,  Clark  Co.  at  $2.50. 

The  Copp.  Clark  Co.  have  been  appointed  agents  in  Can- 
ada for  the  general  publications,  other  than  Bibles  and 
prayer  books,  of  the  Cambridge  Uniyersity  Press.  They 
are  now  taking  orders  for  the  "Cambridge  History  of 
English  Literature,"  volume  one  of  which  will  soon 
be  ready. 

The  Rationalist  Press  Association  Annual  for  1908 
has  just  been  published  by  Watts  &  Co.,  of  Johnson's 
Court,  Fleet  St.,  London,  England,  and  has  for  its  lead- 
ing article  a  contribution  by  the  Hon.  John  Collier,  on 
the  home  life  of  Thomas  Huxley.  Eden  Phillpotts  chants 
"A  Song  of  a  Weary  World"  and  the  origin  and  growth 
of  the  R.P.A.  is  traced  by  Charles  E.  Hooper.  The  An- 
nual contains,  in  all  96  pages  and  is  published  at  6d. 

The  new  volumes  this  fall  in  H.  M.  Caldwell  Co.'s 
Remarque  Series  of  Literary  Masterpieces  are:  "The  Man 
Without  a  Country,"  by  Edward  Everett  Hale;  "Snow- 
bound," by  John  Greenleaf  Whittier;  "Salome,"  bv 
Oscar  Wilde,  and  "The  Ballad  of  Reading  Gaol,"  by 
the  same  author.  These  dainty  little  volumes,  measuring 
4x5.}  inches,  are  bound  in  bright  red  leather  with  title 
in  gold,  gilt  tops,  and  are  inserted  in  strongly-made  card- 
board covers.  No  choicer  gift  could  be  given  to  a  lover 
of  literature. 

New  cover  designs  and  many  new  titles  have  been 
recently  added  to  Thomas  Y.  Crowell  &  Co.'s  "Handy 
Information  Series."  Each  subject  from  "How  to 
Keep  Well,"  by  Dr.  Andrew  Wilson  to  "Handy  Book 
of  American  Government,"  by  Bartlett.  is  carefully  com- 
piled and  is  completely  covered  in  a  concise  way.  The 
volumes,  which  are  pocket  sizd  are  clearly  printed  on 
good  paper  and  bound  in  durable  leather  cloth.  The 
latest  issues  are  "How  to  Play  Chess."  "How  to  Play 
Golf,"  "Handy  Book  of  Synonyms,"  "Handy  Book 
of  Card  Games"  and  "How  to  Keep  Well"  Tn  all  there 
are  15  volumes  at  50  cents  each. 
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Books  of  the  Month 


Gift  Books. 
BROWNING'S  ITALY.  By  Helen  A.  Clarke.  Toronto: 
Musson  Book  Co.  .'582  pages,  '-'1  illustrations.  $2, 
net.  An  exceedingly  attractive  book,  both  in  appear- 
ance and  in  contents.  The  cover,  charmingly  design- 
ed by  George  I  food,  is  a  masterpiece.  The  ever  in- 
creasing circle  of  lovers  of  Browning  will  appreciate 
the   idea   of  the  book,    which   is    to   present   the   poet's 


THEODORE    ROBERTS, 
Author  6i  "The  Red  Feathers,"  (L.  ('.  Page  &  Co.) 


poetical    descriptions   of    Italy    and 
editorial   commentary. 


Italian    lilV,    with 


THE  DAWN  AT  SHANTY  BAY.  By  Robert  E. 
Knowles.  Toronto:  Henry  Frowde.  Cloth,  $1,  net. 
An  artistic  book  of  156  pages,  each  page  decorated 
by  Griselda  Marshall  McClure  in  green.  The  cover  is 
a  striking  combination  of  green,  gold,  white  and 
pink,  while  the  title  page  in  salmon  and  green  is  ex- 
ceptionally attractive.  The  story  is  strong,  pathetic 
and  very  human,  dealing  with  Scottish  life  in 
Canada. 

Fiction 

FATAL  DOSE,  A.  By  F.  M.White.  Toronto  :  The 
Copp,  Clark  Co.  Cloth,  $1.25.  An  exciting  story  of 
the  schemes  of  a  beautiful  adventuress  to  gain  a  foot- 
ing in  English  society,  telling-  how  at  first  she  suc- 
ceeded but  later  failed  in  her  plot.  Plenty  of  incident 
is  crowded  into   the  story. 

COMRADE  JOHN.  By  Merwin  and  Webster.  Toronto: 
The  MacMillan  Co..  of  Canada.  A  new  and  peculiar 
religion  has  been  founded  by  Herman  Stein,  a  cun- 
ning and  clever  New  York  man,  whose  aim  it  is  to 
attract  and  use  to  his  own  pecuniary  advantage, 
those  innocent  and  trusting- souls  of  whom  there  are 
so  many  in  the  world.  In  order  to  influence  his  dis- 
ciples, and  keep  them  in  his  power,  he  builds 
;1  beautiful  retreal  among'  the  mountains  of 
New  York.  How  |1(.  js  exposed  and 
"'  "is  atlempl  In  entrap  a  lovely  girl, 
I'ow  his  religion  of  toil  and  triumph  j  .  finallj 
1  hrov  i.      oak       i  vei  <    intei  -■  il  ing    :1  <m  i 


I!  leo 
ami 


CLEMENTIA'S  HIGHWAYMAN.  By  R.  N.  Stephens 
and  G.  H.  Westley.  Boston  :  L.  C.  Page  &  Co. 
Cloth,  $1.50.  The  romantic  period  of  the  eighteenth 
century  forms  an  appropriate  setting  for  the  story  of 
Clementina  and  her  highwayman.  Duels,  highway 
robbery,  and  thrilling  escapes  play  a  prominent  part 
in  the  rescue  of  a  charming  young  lady  from  the 
hands  of  an  elderly  roue  belonging  to  the  most, 
fashionable  set. 

IN  THE  IRON  TIME.  By  J.  Wesley  Hart.  London: 
Robert  Culley.  Cloth.  A  book  that  boys  will  de- 
light in,  abounding  in  warlike  adventures.  The  time 
being-  that  of  the  great  Civil  War,  shows  the  illus- 
trious Oliver  Cromwell  in  quite  a  new  light,  as  the 
friend  of  lovers  and  the  protector  of  distressed  maid- 
ens. The  style  is  good  and  the  story  very  interest- 
ing. 

SUSAN.  By  Lines!  Ohlmeadow.  Toronto:  The  Musson 
Book  Co.  Cloth,  $1.25.  Win,  its  pretty  cover  and 
frontispiece,  showing  thai  charmingly  demure  ladies- 
maid.  Susan  Briggs,  this  book  is  one  of  the  choices! 
of  ,ll('  f;l11  publications.  The  story  is  told  in  diary 
form  by  Susan's  mistress,  I  he  Lady  Gertrude  Lang- 
ley.  It  introduces  an  amusing-  situation,  which  is 
skilfully  worked  out.  A  delightful,  humorous  touch 
is  given  to  the  story,  the  author  touching  off  Susan's 
character  deftly. 

ADVENTURER,  THE.  By  Lloyd  Osbourne.  Toronto: 
Musson  Book  Co.  Cloth,  $j.25.  No  less  ,•«  wonder 
than  a  land-ship  figures  as  (lie  central  object  of  this 
romance,  a  huge  ship  on  wheels  that  lurches  across 
the  pathless  plains  of  South  America  on  a  mysteri- 
ous mission.  The  adventurer  is  a  young  man,  named 
Kirkpalrick.  wh,,  is  accepted  as  a  member  of  the 
parly  who  are  undertaking  the  desperate  enterprise, 
and  who  eventually  bec< is  leafier  of  the  expedition. 

APPLE  OF  DISCORD.  By Earle Ashley  Walcott.  Indian- 
apolis:   The   Bobbs-Merril]   Co.      Cloth.  $1.50.      The 


GELETT   BUPGES^ 
Author   of   "The   Heart   Line. 


scene  of  this  storj  is  laid  in  San  Francisco  in  the 
early  seventies,  a(  the  time  of  the  Socialistic  and 
anti-Chinese  riots.     If    abounds  in  stirring  plots  and 
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counter  plots,  with  a  young  Chinese  yirl  as  the  cen- 
tral figure. 
THE  MEDIATOR.  By  Ed.  T.  Steiner,  Fleming-  EL  Revell. 
Toronto.  Cloth,  $1.50.  An  intensely  1  ealistie  novel  deal- 
ing with  the  modern  Jew  and  the  an<  malous  p::si  ion  he 
holds  in  the  gentile  world.  The  central  figure  is  Samuel 
Cohen,  a  young  Jew,  whose  idealism  is  of  an  intense- 
ly patriotic  kind.  His  career  begins  in  Polish 
Russia  and  is  (raced  through  many  varied  experi- 
ences until  in  New  York  he  devotes  himself  to  the 
Christ-like  mediatorial  work  of  breaking  down  the 
hairier  between  Jew  and  Gentile  and  thus  destroy- 
ing old  animosities.  Professor  Steiner  writes  with 
power  and  pathos  and  has  evidently  made  'a  close 
study  <d'  the  various  types  of  Jew  which  have  de- 
veloped under  modern  conditions. 
THE  PROPHET  IN  BABYLON.  By  W.  J.  Dawson. 
Fleming  H.  Revell.  Co.  Toronto.  Cloth,  $1.60.  A 
book  is  at  once  notable  and  opportune.  Religion 
in  relation  to  the  social  question  is  the  theme.  Love 
and  service — a  motive  and  an  aim — are  the  expres- 
sion id'  the  writer's  creed.  The  church  in  her  sub- 
serviency to  the  world-spiril  of  selfishness  and  greed 
is  unsparingly  criticized,  hut,  in  a  large  and  friendly 
spirit.  The  hook  is  really  a  strong  plea,  for  that 
purging  of  the  church  from  the  dross  of  commercial- 
ism which  involves  her  very  existence.  There  is  a 
story,  hut  it  is  subordinated  to  the  problem  which 
is  of  primary  importance.  The  subject  and  its  virile 
treatment  by  Dr.  Dawson,  will,  without  doubt,  excite 
wide-spread  interest  and  provoke  much  discussion. 
THE  BROKEN  ROAD.  By  A.  E.  W.  Mason.  McLeod 
&  Allen.  Toronto.  $1.25.  An  entertaining  book 
which  gives  fresh  enlightenment  as  to  some  of  the 
causes  of  native  unrest  in  India  at  the  present  time. 
The  central  figures  in  the  story  are  Shore  Ali,  a 
native  prince  and  Richard  Linforth,  a-  young  Eng- 
lishman; Friends  at  lirsl  they  are  in  the  end  pitted 
against  each  other  in  deadly  enmity  and  in  some 
measure  typify  the  animosity  between  the  ruling 
and  the  subject  races.  In  the  struggle  for  supremacy, 
according  to  this  writer,  the  elusive  Oriental  is  no 
match  for  the  tenacious  Briton. 

Juveniles. 

THE  SCAMP  FAMILY.  By  L.  T.  Meade.  London  and 
Edinburgh:  W.  and  R.  Chambers.  Cloth,  3s.  (id. 
The  Scamp  Family  consists  of  four  jolly,  fascinating 
Imt  terribly  naughty  children,  whose  parents  are 
dead  and  whose  guardian  is  unable  to  keep  them 
well  in  hand.  There  are  interesting  adventures  in 
the  country  and  in   London. 

THE  FOLLIES  OF  FIFE  By  May  Baldwin.  London 
and  Edinburgh:  \Y  and  R.  Chambers,  ('loth,  3s.  (id. 
Here  the  reader  is  introduced  to  i  school  for  young 
girls  in  France.  An  English  girl,  a  German  girl 
and  Pifij  came  to  he  known  as  "The  Three  Nations" 
and   some   remarkable   escapades   are   recorded. 

TRAPPED  BY  MALAYS.  By  G.  Manville  Fenn.  London 
and  Edinburgh:  W.  and  R.  Chambers.  Cloth,  gilt 
to]>,  5s.  A  rousing  story  of  frontier  life  in  the 
East,  introducing  the  officers  of  an  English  regiment 
and  two  Malay  chieftains.  Trouble  brews  between 
the  English  and  the  Malays  and  the  hero  is  captured 
and   passes   away   very    exciting   days    as   a    prisoner. 

A  GIRL  FROM  AMERICA.  By  E.  T.  Meade.  London 
and  Edinburgh:  W.  and  R.  Chambers.  Cloth,  gill 
edges,  (is.  In  this  bright  and  vivacious  tale  two 
American  girls  are  broughl  into  sharp  contrast  with 
girl  friends  m  England.     The  heroine  goes  in  for  the 


simple  life.  Though  she  haled  her  old  life  of  lux- 
ury, she  does  not  take  kindly  to  die  new  life  at  first 
but  gradually  finds  the  secrei    of  true  contentment. 

A  DISCONTENTED  SCHOOLGIRL.  By  Raymond 
Jacberns.  London  and  Edinburgh:  W.  and  R. 
Chambers.  Cloth,  gilt  top,  .~>s.  The  Warwicks,  who 
are  reduced  to  comparative  poverty  remove  to  a 
smaller  house  and  Annette  has  to  go  to  a  less  fash- 
ionable school.  At  first  she  gives  her  teachers  a  lot 
of  trouble  but  later  learns  to  make  the  best  of  her 
circumstances. 

TEDDY  BEAR  A  B  C.  By  Laura  Rinkle  Johnson.  Il- 
lustrated by  Margaret  Landers  Sanford.  New  York 
and  Boston:  H.  M.  Caldwell  Co.  Cloth,  To  cents. 
A   clever  colored   picture  book-,  with   a   rhyme -on   the 


W.    T.    HAMBROOK, 

Author    of    "How    are    "Sou    Living?" 

left-hand  and  a  picture  on  the  right-hand  page.  The 
verses  are  clever  jingles  and   the  pictures  very  tunny. 

BILLY'S  PRINCESS.  By  Helen  Eggleston  Haskell. 
Boston:  L.  0.  Page  &  Co.  Cloth,  $1.2.").  A  bright 
and  yet  pathetic  story  of  a  little  orphan  boy,  who 
is  cast  on  the  world  in  an  eastern  city,  and  who  man- 
ages to  pick  up  a  living  there.  The  tale  goes  on  to 
tell  how  he  met  a  little  French  girl,  whom  he  adopt- 
ed, how  he  lost  her  and  how  in  the  end  good  fortune 
came  to  him.     One  of  the  best   .juveniles  of  the  year. 

YOUNG  TRAIN  DESRATCHER,  THE.  By  Burton  E. 
Stevenson.  Boston:  E.  C.  Page  &  Company.  Cloth, 
$1.50.  .\  sequel  to  "The  Young  Section  Hand."  a 
hook    which    was    received    with    greai    favor    l>v     •iic 
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.younger  element.  The  hero  of  the  story,  Allan  West, 
commences  as  an  office  boy  in  a  railway  station  and 
by  distinguishing  himself  becomes  a  train  despatcher 
at  an  early  age.  The  trials  he  underwent,  and  the 
triumphs  he  achieved  when  his  manliness  and  cour- 
age were  tested  give  him  a  place  in  every  boy's 
heart.  The  book  is  well  bound  and  copiously  illus- 
trated. 

Miscellaneous. 
HOW  ARE  YOU  LIVING?     By  W. 
ronto :    William    Briggs.      Cloth, 
title    Mr.   Hambrook    deals    with 
various  members  of  a  human  family  to  the  Deity,  to 
each   other,   to   themselves.,   and   to   the   State.     The 


J.  Hambrook.     To- 

$1.25.      Under   this 

the     duty   of  the 


question  is  a  large  one  to  ask,  the  subject  is  a  dif- 
ficult one  to  deal  with,  and  the  author  treats  them 
iii  a  manner  worthy  of  their  great  importance.  Four 
chapters  are  devoted  to  the  son  (much  of  that  said 
of  the  son  being  applicable  to  the  other  members 
of  the  family)  and  a  chapter  each  to  the  remaining 
members  of  a  family.  The  book  is  shorter  than  the 
usual  run  of  philosophical  works.  The  style  is  clear; 
and  is  illuminated  by  many  apt  references  to  sages 
of  former  times,  which  are  embodied  in  the  text, 
"and  therefore,  do  not  interfere  with  the  swing  of  the 
author's  own  words,  as  would  be  the  case  with  foot- 
notes. It  is  a  timely  book  and  should  find  a  large 
circle  of  readers. 


For  sale  by 
the 


all   booksellers    or 
publishers. 


by 
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34th  Annual  Commentary  on  the  International  Sunday  School  Lessons 

F.   N.  Pelonbet,  D.D.,   and   Amos   R.  Wells,   M.A.,  Editors. 

No  other  publication  begins  to  furnish  the  inspiration,  instruction, 
and  information  found  in  feelect  Notes.  Each  year  it  keeps  in  touch 
with  all  that  is  new  and  helpful  in  religious  literature  and  thought,  present 
ing  it  in  a  concise  and  practical  form  to  its  students,  many  of  whom  are 
busy  men  and  women  who  have  not  the  leisure  to  cull  this  information 
themselves. 

A  new  feature  of  this  year's  volume  is  the  use  of  a  large  number  of 
suggestive  questions  with  answers,  interwoven  into  an  explanatory  material, 
just  as  they  would  naturally  be  used  in  the  teaching  of  the  lessons;  this 
will  be  most  helpful  to  teachers  in  bringing  out  new  thoughts  for  discussion 
in  the  class.     Price  in  cloth,  postpaid  $1.25. 

W.  A.  WILDE  COMPANY,  Boston 

Westtrn    Office,    Chicago 


ILLUSTRATED  EDITION 

SONGS  OF  A  SOURDOUGH 

This  edition  is  printed  on  English  Wove  Deckle  Edge  Paper  and  contains  ten  illustrations  printed  in 
dupligray  ink.  The  cover  insert  is  in  colors  and  is  taken  from  an  actual  photograph.  In  this  insert  picture  we 
have  the  "Sourdough"  who  says:  Yet  it  isn't  the  gold  that  I'm  wanting,  so  much  as  finding  the  gold." 

Recommend  this  book  to  your  customers  and  they  will  always  rely  on  your  judgment. 

SOME  OF  OUR  BEST  SELLERS 


Light-Fingered  Gentry 

David  Graham  Phillips 

$1.25 

The  Daughter  of  Ander- 
son Crow 

George  Barr  McCutcheon 

$1.25 

Beth  Norvell 

Randall  Parrish 

A  live  story,  a  good  red  romance. 

$1.25 

The  Halo 

Baroness  Von  Hutten 

$1.25 

Gaff  Linkum 

A  Canadian  story  by  a  Canadian 

A.  P.  McKishnie 

$1.25 

My  Lady  Caprice 

A  Beautiful  Gift  Book. 
Jeffrey  Farnoll 

$1.25 

Captain  June 

Alice  Hegan-Rice 

$1.00 

The  Secret  Agent 

Joseph  Conrad 

$1.25 

Wm.  Briggs,  Booksellers'  Row,  Toronto 
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Out-of-print  books  supplied.  No  matter  what  subject 
Can  supply  any  book  ever  published.  We  have  50,00, 
rare  books. 


BOOKS. 

BAKER  S  BOOKSHOP,  John  Bright  St.,  Birmingham,  Eng 


BAEDEKER'S 

Canada  1907  Edition S1.80 

U.  S.  A New  Edition 3.60 

Egypt 1907  Edition    4.50 

And  all  European  Countries.    Send  for  list. 
Special  Canadian  Agent 

CHAPMAN'S  BOOK  STORE,  MONTREAL 

GUIDES 


MAPS 


of  every  state  and  territory   in 
the   United  States  and  of  every 
country   in    the   world.    Special 
maps  made  to  order. 
Correspondence  Invited 
RAND,  McNALLY  &  CO.,  166  Adams  St.,  Chicago. 

TELEGRAPH   CODES 

A  B  C  Code.     5th  Edition.      English     Net$7.00 

A  B  C  Code.    5th  Edition.     Spanish "        8.00 

ABC     Code.    4th  Edition   S.OO 

A  I  Code "        7.50 

Morelng  &    Neal  Code "       5.00 

Bedford- McNiell  Code "        6.00 

Large  and  small  codes  of  all  kinds.    Send  for  list. 

Discount  to  the  trade  only. 

AMERICAN  CODE  COMPANY,        -         83  Nassau  St.,  N.Y.  City. 


Persons  writing  advertisers  -will 
Kindly  mention  Having  seen  tKeir 
ad.  in  BooKseller    and  Stationer. 


THE 


Canadian  Almanac 


For 


1908 


61st  Year  of  Publication. 

This  well  known  annual  will  be 
published  in  December  and  will  be 
considerably  enlarged  over  last 
year.  It  will  contain  the  new  Cus- 
tom's Tariff  alphabetically  arranged 
also  the  new  French  Treaty  in  full. 
This  last  item  is  of  great  com- 
mercial importance. 

The  trade  are  advised  to  order  early  as 
the  whole  of  the  issue  for  1907  was  sold 
out.     Retail  prices: — 


Paper  Covers, 
Cloth  Covers, 


50c. 
75c. 


The  usual  discount  to  the  Trade. 

5*  Copp,  Clark  Co. 


TORONTO. 


LIMITED. 


News  from  Home 


12  Copies  of  the 

Yorkshire  Weekly  Post 

(28    Pages  Illustrated) 

Sent  post  paid  to  the  Canadian  Bookseller 
or  News  Agent  for  9d. 

IMPORTANT 

To  all 

Booksellers,  Stationers  and  News  Agents 
in  the  Dominion  of  Canada 


who  desire  to  take  advantage  of  the  new  postal  rates, 
and  thus  be  able  to  supply  the  thousands  of  Yorkshire 
and  North  of  England  people  resident  in  Canada  with 
their  favorite  newspaper. 

The  publisher  desires  to  inform  all  members  of  the 
trade  that  he  can  now  supply  the  Yorkshire  Weekly  Post 
in  packets  of  four  copies  and  upwards  at  the  rate  of  12 
copies  for  9d.  post  paid,  and  he  has  no  doubt  that  in 
addition  to  the  great  number  of  copies  that  are  now 
being  sent  singly  into  the  Dominion  to  subscribers,  there 
are  many  thousands  of  people  hailing  from  the  North  of 
England  who  are  equally  desirous  of  obtaining  the  news- 
paper, providing  they  could  do  so  on  reasonable  terms. 

The  terms  quoted  (12  copies  for  9d.)  are  the  same 
as  those  given  to  agents  in  England,  and  will  enable 
Canadian  agents  to  sell  at  the  published  price  of  one 
penny  per  copy. 

Agents  desiring  direct  supplies  are  requested 
to  communicate  with  the  Publisher,  The  Yorkshire 
Weekly  Post,  55  Albion  Street,  Leeds,  England. 
Also  publisher  of  the  Yorkshire  Post  and  the 
Yorkshire  Evening  Post. 

Cheque  with  order  or  bankers'   reference  necessary. 
Specimen  copies  sent  free  on  application, 


25 


BOOKSELLER  AND  STATIONER 


& 


WE  NEVER  SELL  THE  CONSUMER  DIRECT 


T   Is   Means  Protection  to  the  Stationer 


"Sfaiti&rii 


$LANK<&OOKS 

Recognized  as  the 
leading  and  most 
complete  line  of 
Blank  Books  in  the 
market. 

'STANDARD"  IN  EVERY  RESPECT. 


OOPUilb 

&  EeaS 


HOME   OFFICES 
AND  FACTORY 
Bridge,  Front 
and  York  Streets 

jbrooklyn.n.y. 
'salesrooms 

101-103  Duane  St. 

NEW  YORK 

220  Devonshire  St. 

BOSTON 

Republic  Building: 

State  and  Adams  Sis. 

CHICAGO 


SPECIAL  NOTICE! 

What  better  blank  book  can  you  procure  than  a  Frey 
patent,  flat  opening  sewed  book,  bound  sheep  ends 
and   bands   with   Byron    Weston  Company's  paper? 


The  most  popular  pens  are 

ESTERBROOK'S 


MADE  IN 

AT  L  STYLES 

■mr — ~"T1- -j       * 

/  O  ESTERBROOK  g,  C5      , 

. -A-feJA  LCQNiiBENsg1 

Fine  Points,  Ai,  128,  333. 
Business,  048,  14,  130. 

Broad  Points,  312,  313,  314. 
Turned.up  Points,  477,  531,   1876. 

CANADIAN    AGENTS; 

THE    BROWN   BROS.,  limited 

TORONTO. 


A  good  pen  is  a  good  servant,  and 
John   Heath's   Pens  are  made  to  serve  ! 

ALWAYS  READY  AND  ALWAYS  WILLING. 

They  were  first  45  years  ago.  and  are  still 
leading  the  way.  British  made  of  British 
steel.     Write  for  samples. 

LONDON    AGENCY 

8  St.  Bride  St.,  LONDON,  EX.,  ENCLAND 


"ROB  ROY" 


PENS 


Sold  by 

All  Stationers 

in  6d.,  1  '-  and 
Gross  Boxes 


HINKS,  WELLS  &  CO., 


Thi. 

series  of  Pens 

is  made  of  the 

same  material,  by  the 

same  tools,  by  the  same 

process  and  at  the  same 

works  as  the  series  of  'Waver- 

ley'  Pens  which  Hinks. Wells  & 

Co.  have  for  30  years  and  upwards 

(prior  to  Sept.,    1901),  manufactured  for 

and   supplied  to  the   Proprietors  thereof. 

.BIRMINGHAM,  ENGLAND 


l  x/\/v\/vw» 


Waver  ley 
Pens 

What  makes  the  Waverley  Series  of 
Pens  sell  so  readily  is  their  incom- 
parable and  regular  good  quality. 
Every  pen  is  selected.  They  are 
known  all  over  the  world  as  the 
"Boons  and  Blessings" 

Sold  by  the  Leading  Wholesale  Houses 
Sample  Cards  and  Trade  Prices  sen  t  by  return  mail 

Macniven  &  Cameron,  Ltd.,  Waverley  Works,  Edinburgh 


i  k.%.  v».  *v*%x-* v-%.%  %  *.*  V 


SPENGERIAN 

STEEL  PENS. 

The  Standard  Brand  in  United  States  for 
over  fifty  years,  among  expert  and  careful 
writers,  and  recognized  by  accountants 
and   correspondents  as 

THE  BEST 

Works:  BIRMINGHAM,  ENGLAND 

Imported  by  all  the  leading  stationers  in 

Canada. 

Proprietors :  Spencerlan  Pen  Co.,  New  York 
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Stationery   Department 

# 

A  GOOD  SEASON. 
There  has  been  a  favorable  salt'  of  all  classes  of 
stationery  for  the  Christmas  season.  Papeteries,  par- 
ticularly those  of  the  better  elasSj  have  had  an  unequaleil 
sale.  Though  nothing'  exceptionally  varied  lias  appeared 
in  writing  papers,  some  very  nice  lines  have  lately  been 
created.  The  usual  activity  in  manufacturing  circles, 
which  is  always  expected  in  the  forepart  of  December, 
was  apparent  this  year.  The  aggregate  amount  of  goods 
sold  for  the  season  has  been  very  large,  and  retailers 
individually  bought  heavily  in  anticipation  of  a  good 
holiday  trade.  Last  year  the  volume  of  business  was 
excellent,  and  previous  to  the  financial  flurry  a  record- 
breaking  season  of  prosperity  was  indicated  this  year, 
nor  does  it  seem  apparent  that  there  will  be  any  falling 
oil'    from    early    indications   of   a    very    large    volume   of 


CORRECT  STATIONERY  STYLES. 

The  correct  wedding  note  of  invitation  of  to-day  is 
definitely  limited  to  plain,  heavy,  white  hand-made  paper, 
slightly  oblong,  to  fold  once,  and  is  restricted  to  certain 
forms  of  wording  and  engraving.  Solid  or  shaded  Old 
English  Text,  or  a  French  script  lettering  appears  very 
often  on  tine  stationery,  but  generally,  the  i  rdinary  script 
is  used,  as  the  other  letterings  are  much  more  costly  to 
produce.  French  script  differs  from  the  ordinary  kind 
in  that  the  letters  are  square,  heavily  accentuated,  and 
do  not  join  one  another. 

Black-shaded  Old  English,  black  and  shaded  Roman, 
and  French  script  are  the  smart  types  for  visiting  cards. 
Block  or  Gothic  lettering  is  also  employed  sparingly, 
except  on  note  paper  and  business  stationery.  A  rule 
insisted  on  by  the  best  authorities  is  that  only  a  single 
style  of  lettering  shall  be  used  on  one  card  or  invita- 
tion, but  the  same  style  letter  may  be  employed  in  vari- 
ous sizes.  Visiting  cards  are  now  small,  women's  being 
nearly  square  and  men's  oblong.  The  name  is  given 
in  full,  with  the  street  and  number  in  the  lower  right- 
hand  corner.  Numbers  are  always  spelled  out  in  full, 
even   though   two  lines  are  necessary. 

Correspondence  paper  is  less  formal,  and  permits  al- 
most any  variation  of  lettering'  stamping,  tints,  and 
sizes  within  certain  reasonable  bounds.  One  of  the  de- 
cided novelties  of  the  season  is  a  hand-made  imported 
paper,  into  the  texture  of  each  sheet  of  which  is  woven 
a  real  flower.  Another  novelty  is  the  sheet  of  note  paper 
made  up  of  a  folded  oblong  of  imported  hand-made  linen, 
the  rough  deckle  edges  running  around  three  sides. 
Such  papers  are  frequently  watermarked  with  a  border 
design  in  Greek  squares,  and  are  diestamped  with  a 
monogram  in  the  same  design,  giving  a  subtle  unity. 
Coats  id'  arms,  monograms,  initials  dainty  art  nouveau 
effects  in  color,  and  other  designs  are  stamped  on  cor- 
respondence paper.  Dies  are  stamped  on  the  first  page, 
instead  of  the  fourth.  Almost  no  restrictions  of  color 
are  imposed;  gold  and  silver  may  be  used,  or  deep  em- 
bossing without  color.  Tinted  correspondence  papers 
have  been  rather  overdone,  and  taste  now  leans  toward 
plain  white,  or  delicate  shades  of  gray  or  buff.  Some 
late  gray-white  papers  are  being  shown,   with   a   texture 


like  linen.  Several  sizes  of  correspondence  paper  are 
used,  hul  all  fold  only  once  and  go  into  an  oblong  en- 
velope, never  a  square  one. 

Birth-announcement  cards  come  in  wee  slips  of  paste- 
board with  the  newcomer's  name  and  the  day  of  his  or 
her  arrival.  One  of  these  cards  is  attached  to  the  par- 
ents' joint  card,  the  latest  fad  being  to  use  a  bow  of  pink 
where  the  birth  of  a  boy  is  announced,  and  a  delicate 
shade  of  "baby  blue"  for  a  girl's  birth. 


NEW  WEDDING  STATIONERY. 

The  stationery  and  engraving  trade  will  likely  be 
interested  in  the  two  new  English  sizes  in  weddings. 
The  sheels  are  almost  square  with  an  envelope  a  trifle 
larger  in  shape  than  the  regulation  sizes  which  have  been 
running   for  the  past   several  years. 

The  sheet  for  the  invitation  size  measures  5  7-16x6i 
and  is  called  "Colonia."  The  envelope  for  this  size 
measures  3ix5|  with  an  outside  which  lils  closely.  The 
announcement  size  is  a  trifle  smaller,  sheet  measuring 
5  3-16x51   and   the  envelope  3  1-I6x5f. 

According  to  the  latest  English  styles  the  stock  used 
should  be  70-pound  gray  white  vellum  finish  for  (he 
sheet  and  inside  envelope.  The  outer  envelope  should  be 
(HI  pounds.  The  smaller  size  is  put  out  under  the  name 
"Cecelia." 

These  sizes  are  particularly  adapted  to  Old  English 
and   Roman  engraving,  and  while  they  are  not  widely  dif- 


USEFUL  CHRISTMAS  PRESENTS 

PELOUZE  POSTAL  SCALES 

Invaluable  to  the  Office,  Store  and  Home 

They  tell  instantly  the  exact  cost  of  postage  in 
cents  on  all  mail  matter.  Warranted  Accurate. 
Several  sizes. 

NATIONAL,  4  lbs.  -  -  $3.75  STAR,,  1  lb.  -  -  •  $2  00 
UNION,  2».j  lbs.  -  -  3.00  CRESCENT,  1  lb.  -  -  1.50 
COLUMBIAN.  2  lbs.    -    2.50 

Buy  through  yourjobber. 

PELOUZE  SCALE  &  MFG.  CO.    -    -     Chicago 


Cleanliness  and  Durability 

together  with  sharp  clear  printing  are  features  of 
•  BRAND 


CARBON  PAPER  AND  RIBBONS. 

The  Carbon  Paper  and  Ribbon  Mfg.  Go. 

Limited 

Office  and  Factory —  1 76- 1 78  Richmond  Street 
TORONTO.  CANADA 
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ferent  from  the  old  styles,  there  is  just  enough  difference 
to  attract  attention. 

Samples  of  these  new  styles  in  various  grades  of  vel- 
lum finish  stock  will  be  shown  by  the  Berlin  &  Jones 
Co.  's  salesmen  on  their  next  trip  or  a  sample  can  be  had 
immediately  by  writing  this  concern. 

For  the  convenience  of  the  trade  these  two  new  sizes 
will  be  put  up  in  cabinets  of  54  sheets,  50  inside  and  50 
oulcr  envelopes,  as  well  as  in  bulk  form,  and  the  cabinets 
caiiied  in  stock  at  all  times  ready  for  immediate  delivery 
on  rush  orders,  while  ten  days  to  two  weeks  is  required, 
under  present  manufacturing  conditions — to  fill  orders 
lor  bulk  goods  with  the  dealer's  imprint  on  the  envelopes. 

RELIGIOUS  ARTICLES. 

Owing  to  the  fact  that  religious  articles,  etc.,  suitable 
to  the  Catholic  trade,  prove  to  be  one  of  the  most  appro- 
priate Christmas  and  holiday  gifts  of  their  kind  it  might 
be  of  interest  to  the  many  booksellers  and  stationers 
throu°hout    the   Dominion    to   know    the    Montreal    head- 


stone, crystal,  onyx,  garnet,  emerald  and  smoked  cry- 
stal. It  is  also  to  be  had  in  imitation  stones,  cut 
nearly  as  good  as  the  pure  ones  with  perfect  colors. 
Prices  run  at  retail  from  $1.50  to  $75  according  to  the 
qualities  of  the  material  used. 

Trade  discounts  to  the  stationers  is  very  liberal  and 
a  keen  merchant  cannot  go  wrong  in  placing  a  line  of 
these  goods  in  his  stock. 

PAPETERIE  BOXES. 

The  Copp,  Clark  Co.,  Limited,  Toronto,  have  had  a 
favorable  sale  of  papeterie  boxes  this  year.  Their 
Christmas  specials,  in  particular,  found  a  willing  market, 
many  of  the  favorite  lines  being  cleared  out.  The  pape- 
teries  that  are  now  selling  well  are  Moyon  Linen,  Loth- 
ringen  Linen,  Lyon  Linen,  all  exceptionally  good  medium- 
priced  papers  of  different  colors.  Toile  Torchon  is  an- 
other commendable  paper,  slate  color  and  fancy  border 
design;  Monaca  is  also  an  artistic  linen  paper  with  art 
border  and  fancy  wax;  Repousse  Lawn  can  be  recom- 
mended for  having  an  agreeable  surface  for  any  kind  of 
pen ;  and  Valkyries  is  a  linen  that  is  very  fashionable. 

WRITING  TABLETS. 

Writing  tablets  have  gained  a  very  strong  hold  with 
the  general  public  and  are  responsible  for  a  falling  off  in 
the   sale   of  the   cheaper  grades  of  note   paper. 

It   will   be   interesting   to   know   that   Buntin,   Gillies 


No.   5202.  No.  5223. 

ROSARIES — Handled  by  Librairie  Beauchemin,   Limited,    Montreal. 


quarters  for  all  articles  of  this  kind.  Librairie  Beau- 
chemin, St.  Paul  St.,  Montreal,  carry  in  stock  the  largest 
assortment  of  rosaries,  medals,  crosses  and  religious 
articles  to  be  had.  Further,  all  of  above  mentioned 
articles  are  handled  direct  from  the  manufacturers  in 
France. 

A  rosary  described  in  cut  No.  5202,  made  in  pure 
stones,  rich  colors,  fine  cut  facets,  good  strong  wire  and 
chain  connections,  cross  and  centre  and  finished  in 
Roman  gold,  is  stocked  in  the  following  stones  and 
colors:   Amethyst,   moon   stone,   topaz,   gold   stonel,  blood 


&  Co.,  Limited,  Hamilton,  were  the  pioneers  in  placing 
writing  tablets  on  the  Canadian  market!  and  they  have 
ever  been  foremost  in  this  line,  their  pads  being  on  sale 
at  all  stationers  from  coast  to  coast.  They  report  the 
sale  of  them  during  the  past  year  as  the  largest  on  re- 
cord. This  season 's  offering  is  by  far  the  best  in  their 
history,  both  in  assortment  and  value.  The  covers  are 
neat  and  attractive  and  the  paper  stock  is  the  very  best, 
comprising  every  grade  from  the  tissue-like  Onionskin 
to  the  heaviest  bond  and  linen  papers.  Their  tablets 
are  manufactured   in  four  or  five  different  sizes  to  suit 
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the  requirements  of  the   trade  and   are  neatly  wrapped 
live  to  a  package. 

They  are  now  placing  on  the  market  Colonial  tablets 
in  cloth  lined  papers,  Divinity,  Dutch  Fabrik  and 
bleached  canvas.  In  this  shape  only  one  half  the  back 
is  padded,  allowing  each  sheet  to  be  folded  over,  forming 
a  sheet  of  regular  notei  paper.  Another  new  line  is  a 
manifold  tablet,  for  which  there  is  a  big  demand.  They 
make  a  specialty  of  imprinting  customers'  names  on'  each 
tablet. 


NEW   "BERLIN"   POUND  PAPERS. 

Owing   to  the   steadily   increasing   demand   for  higher 
grade  papers  by  the  pound,   the  Berlin  &   Jones  Co.  are 


The  envelope  boxes  are  made  to  hold  100  envelopes — 
instead  of  125  as  in  ream  goods.  This  style  of  packing 
no  doubt  helps  the  sale  of  the  better  grade  goods.  The 
count  of  the  boxed  sheets  and  envelopes,  being  practical- 
ly the  same,  enables  the  salespeople  to  sell  in  most 
cases,  a  full  box  of  envelopes  with  the  pound  box  of 
paper. 

Pound  goods  packed  in  this  way  look  exactly  like 
ream  goods  on  the  shelf,  but  it  is  naturally  to  the  ad- 
vantage of  the  dealer  to  separate  his  pound  goods  and 
ream  goods  as  far  as  possible. 

The  accompanying  cut  shows  a  large  double  window 
of  the  Denver  Dry  Goods  Company  advertising  the 
"Ouray  Linen  " — a  "Berlin"  50c.  line  with  which  they 
have  been   remarkably   successful. 


Window  Display  of  Ouray  Linen. 


offering  several  lines  specially  priced  to  meet  the  call 
for  papers  at  50c  the  pound,  which  allow  the  dealer  a 
liberal  profit  and  offset  to  a  certain  extent  the  narrow 
margins  on  the  25c  lines,  which  dealers  are  compelled  to 
handle. 

Many  of  the  most  successful  departments  are  show- 
ing side  by  side  in  their  pound  goods  sections,  25c  and 
50c  grades  with  most  satisfactory  results.  In  most 
cases  50c  pound  goods  are  boxed  (same  as  ream  goods) 
instead  of  being  wrapped — popular  sizes  about  105  sheets 
to  the  pound  in  50-ft.  weights,  while  (i0-lt).  weights  run 
about  96   sheets  to  the  pound. 


ANOTHER  AWARD. 

At  the  International  Book  and  Paper  Exposition  held 
in  Paris  during  the  past  few  weeks,  the  L.  E.  Waterman 
Co.  were  awarded  the  highest  prize  for  Waterman's  Ideal 
fountain  pen.  At  the  Exposition,  a  model  American 
office  was  fitted  up,  and  in  connection  therewith  the. 
Waterman  pens  were  largely  displayed  and  recognized  as 
one  of  the  most  valuable  office  adjuncts  in  the  exhibit. 
This  honor  is  exceptionally  interesting  in  view  of  the  fact 
that  this  award  follows  immediately  on  top  of  the  high- 
est award  presented  to  the  same  firm  at  the  Jamestown 
Exposition. 


Apologies  for  Goods 

are  unnecessary  if  you  Handle  tKe  lines  with  "  Hurd's  Name  on  tKe  Box." 
They  are  tKe  standard  in  quality,  style  and  manufacture.  It  weaKens 
your  Hold  on  a  customer  when  you  Have  to  apologize  for  tHis  or  tHat 
defect,  but  when  tHe  papers  are  satisfactory  as  ours  are  you  not  only  Hold 
tHat  customer  but  add  others  through  him  or  her.  It  pays  to  sell  the 
good  papers. 

If  you  are  in  need  of  holiday  boxes,  we  advise  an  early  order.  State 
quantities  and  prices  you  wish  them  to  cost  you  and  we  will  give  you  an 
assortment  that  we  are  sure  will  please  you  and  your  patrons.     Do  not  delay. 


r»Aor  mass. 


GEO.  B.  HURD  ®L  CO. 

Fine    Paper   Manufacturers 

425  and  427  Broome  Street,  New  York,  U.S.A. 
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WAIT  FOR  THE 

BIG  LINE 

Before  you  buy  your  fall  stock  of 


TALLY  CARDS 

GUEST   CARDS 

CALENDAR  PADS 

and  don't  forget  the  Elliott  Die- 
Stamped  Holly  Postal  Cards  and 
Souvenir  Post  Card  Calendars. 
Two  of  the  best  selling  items  in  the 
Stationery  Line. 

Salesmen  en  route. 
Samples  sent  you  free. 
Illustrated  Catalogue  and  price  list. 
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ELLIOTT 

17th  and  Lehigh  Ave. 

PHILADELPHIA 


Toys,  Dolls,  Fancy  Goods 


BRANTFORD  BOOK  AND  STATIONERY  STORES. 

The  book  and  stationery  stores  of  Brantford,  Out., 
arc,  indeed,  a  credit  to  the  city,  both  for  the  extensive 
sLoek  they  carry  and  their  general  appearance.  They  com- 
pete favorably  with  the  best  of  the  largest  Canadian 
cities   in   every   particular. 

Brantford  is  largely  dependent  on  its  manufactories 
for  its  wealth,  and,  although  many  of  the  industrial  en- 
terprises represented  there  are  not  as  active  now  as  they 
were  a  couple  of  months  hack,  the  book  and  stationery 
trade  treat  the  matter  lightly,  and  look  upon  the  present 
conditions  in  a  cheerful  manner  and  have  little  fear  of 
the  future.  There  are  three  large  stores  in  Brantford 
dealing  in  books  and  stationery.  They  are  W.  J.  F. 
Mallagh,   Stedman   Bros.,   and   .James   L.   Sutherland. 

\V.  .].  F.  Mallagh's  store  is  one  of  those  kind  which 
appeals  to  the  refined  taste  immediately  upon  entering 
it.  Particular  care  is  taken  that  all  things  in  the  store 
are  arranged  in  neat  and  attractive  manner.  Although 
Mr.  .Mallagh  pays  more  than  ordinary  attention  to  his 
stuck  of  the  better  class  or  hooks,  such  as  finely  hound 
and  printed  sets  of  standard  authors,  he  has  a  good  col- 
lection of  popular  fiction  in  paper  and  cloth.  A  table 
display  of  papeteries  of  exquisite  appearance  is  a  most 
notable  feature  of  the  store.  This  store  gives  special  at- 
tention to  its  window  decorations,  twice  each  week  the 
window  displays  are  renewed  and  -something  novel  i.s  al- 
ways  the  aim  when  making  the  change.  Buying  has  com- 
menced early,  which  Mr.  Mallagh  attributes  to  the  ag- 
gressive campaign  that  has  been  conducted  by  his  store 
to  bring  ii  into  effect.  The  plans  followed  to  induce 
early  buying  consisted  of  an  early  formal  holiday  season 
opening,  and  by  the  distribution  of  circulars  to  that 
effect. 

.lames  L.  Sutherland's  store  is  long  and  narrow. 
Throughout   it    is   noticeable   for   its   trim   and   neat     ar- 


Now  for  Rush 

Deliveries 

on  Holiday  Goods 

Send  along  your  mail  orders 

Deep  cut  prices  on  short  lines  to  clear 

Some  of  your  wants  might  be  for  these  lines 


Owing  to  our  entering  upon  a  new  system  of 
numbering,  we  are  particularly  anxious  to  clean  out 
Short  Ends. 

Try  a  Rush  Mail  Order 


Th< 


Sutcliffe-Edmison  Co. 

Limited 


76  York  St.,  Toronto' 


rangoment  of  stock.  Besides  an  extensive  stock  of  books 
and  stationery,  a  complete  line  of  fancy  goods,  Leather 
goods,  bric-a-brac,  cut  glass,  pictures,  fancy  china  and 
dolls,  etc.,  is  shown.  Mr.  Sutherland  is  more  than  satis- 
fied with  trade  so  far,  which,  if  it  continues  as  good, 
will  be  a  record-breaking  Christinas  and  New  Year's  sea- 
son. This  store  is  experiencing  a  large  demand  for  the 
works  of  the  standard  authors,  such  as  Hums,  Dickens, 
Shakespeare  and  Scott.  They  appear  in  beautifully  bound 
and  printed  sets.  A  decided  preference  is  noticeable, 
not  only  for  the  more  expensive  books,  but  in  all  the 
various  lines,  the  store  carries.  The  display  of  fancy 
china  and  cut  glass  is  of  the  select  variety,  and  the 
cheaper  grades  are  not  sold  by  this  store.  A  superior 
class  of  goods  in  general  marks  it  as  one  of  quality.  In 
the  past,  the  store  went  under  the  name  of  J.  &  J. 
Sutherland,  but  has  lately  been  changed  to  James  L. 
Sutherland,  owing  to  the  confusion  that  was  continually 
arising  because  of  the  store  in  Woodstock,  run  by  Mr 
Sutherland's    brother. 

The  success  that  has  attended  Stedman  Bros,  since 
they  embarked  in  business  in  January,  1905,  is  indeed  re- 
markable. Commencing  with  newspapers  as  their  main 
business  they  have  developed  into  all  branches  of  the 
book,  stationery  andf  fancy  goods  trade  in  a  thorough 
way.  They  do  the  bulk  of  the  newspaper  trade  of  Brant- 
ford, having  eight  boys  employed  in  their  delivery  de- 
partment. The  Brantford  Carnegie  library  is  supplied 
with  newspapers,  magazines  and  books  from  their  store. 
As  well  as  retail  dealers  in  picture  post  cards,  they 
claim  to  be  the  foremost  wholesale  dealers  of  Canada. 
No  decrease  in  the  sale  of  picture  post  cards  has  been 
experienced  by  them.  The  Stedman  Bros,  are  three  young 
men  who  are  well  known  in  Brantford,  having  been 
brought  up  there,  and  they  evidently  are  receiving  the 
hearty  support  of  the  people  of  their  city. 
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Trade  in  fancy  goods  and  notions  has  never  been  bel- 
ter than  it  has  this  year.  The  majority  of  jobbing  houses 
have  been  completely  cleared  of  several  lines.  The 
Teddy  Bears  have  had  a  sensational  sale,  and  the  dolls 
hav   been   nearly   in   as   good    demand. 

One  would  suppose,  in  considering  the  large  sale  of 
Teddy  Bears,  that  the  dolls  would  be  almost  forgotten, 
but  it  has  not  been  the  case,  however.  The  many  new 
ideas  that  have  come  out  in  dolls  and  their  accessories 
have  kept  them  in  good  standing.  Doll  life  is  a  vast  deal 
more  luxurious  than  it  was  a  few  years  ago. 

Never  before  has  there  been  so  much  attention  paid 
to  realistic  detail  in  the  imitation  of  real  life  in  every 
respect  than  there  is  to-day.  The  animals  are  so  life-like 
that  nothing  is  left  to  the  imagination  of  the  children. 
The  latest  tilings  in  donkeys  look  like  the  real  thing 
and  the  cows  do  everything  but  give  milk.  The  staple 
article  this  Christmas  will  still  be  the  Teddy  Bears, 
which  has  been  a  conqnerer  all  over  America.  An  in- 
ferior grade  of  Teddy  Bears  are  made  in  United  States 
and   England,  the  better  grade  being  made  in  Germany. 

It  was  in   Germany   that  a  poor  widow  lady,  who  is 


Bill    Wallet. 

now  worth  several  millions,  made  the  first  Teddy  Bear, 
without  having  a  thought  of  Roosevelt  in  her  mind.  It 
remained  for  a  wily  American,  who  chanced  along,  to 
recognize  the  possibilities.  He  gave  her  a  contract  for 
a  number  of  them;  now  she  is  running  six  factories 
night  and  day.  In  the  Stales  there  are  said  to  be  a  I 
leas!  thirty  factories  meeting  the  demand,  some  of  them 
keeping  a  real  young  bear  as  a  model. 

Diabolo. 
The  latest  craze,  the  game  of  Diabolo,  may  take  the 
place  <>f  the  Teddy  Bear  as  a  popular  idol  so  many  per- 
sons think.  This  is  doubtful,  however,  as  Diabolo  and 
Teddy  Bears  are  of  an  entirely  opposite  class  and  appeal 
in  a  different  manner  to  the  people. 

The  Pretty  Village. 

There  is  a  toy  for  children  that  has  been  very  ex- 
tensively sold  in  the  United  States,  just  introduced  into 
Canada  by  the  Sutcliffe,  Edmison  Co.  Toronto.  It  is 
called  the  Pretty  Village,  consisting  of  numerous  pieces 
of  cardboard,  which  may  be  pieced  together  and]  a 
striking    toy    village    formed    by    following    a    diagram, 
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which   accompanies   each    set.     This   is  a   most   interesting, 
and    instructive    toy.     Men,    women,      houses,      churches",' 
fences,    trees,    etc.,    are    included    in    the    village.     They 
are  in  several  sizes. 

Toilet  Accessories. 
The  demand  for  high  back  Swastikha  combs  has  been 
extraordinary.     This    good-luck    emblem    seems    to    have 
a  tendency  to  promote  its  sale.     The  emblem  appears  in 


Envelope  Case. 

various  kinds  of  brilliants  in  the  form  of  .the  popular 
Swastikha  design.  Plain  and  fancy  high-back  combs 
are  fancied  now  in  preference  to  the  smaller  kind. 

There  has  been  a  remarkable  sale  of  Barrets  lately, 
the  demand  for  them  has  increased  tenfold. 

Long  curved-handled  Ian  1  u  uvors  aren  iw  being  shown 
The  commendable  feature  of  this  mirror  is  that  it  is  so 
curved  as  to  allow  it  to  be  conveniently  used  for  get- 
ting a  back  view.  There  are  two  shapes  made,  'for 
right  and  left-hand  use.  The  Sutcliffe,  Edmison  Co. 
have   a    line   of  these   novel   mirrors. 

Necktie,  glove,  collar  and  handkerchief  boxes  have 
had  a  very  good  sale.  One  jobbing  house  in  Toronto 
deals   heavily   in    these   lines. 

Leather  Goods. 
The  run  on  the  leather  goods  market  continues  with- 
out abating,  and  the  manufacturers  are  experiencing 
some  trouble  in  meeting  orders  at  the  present  time.  The 
higher-priced  article  continues  in  demand,  though  there 
is  a  good  sale  for  all  kinds.     Such  novel  and  rich-lookin° 


Ticket  Case. 

creations  have  been  put  out  in  ;hc  better  cd:,ss  of  leather 
goods  this  year  that  there  is  little  wonder  they  have  the 
preference.  Ladies'  hand  bags,  in  particular,  are  appear- 
ing in  extra  fine  leather.  The  squaw  bag  has  had  a 
very  good  run  and  will  likely  grow  more  popular  in 
the  near  future. 
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W.  NEUMANN    &  CO.,   W<3,T«42' 

High-class  Collotype  Printers 


SPECIALTY  : 


Collotppe  postcards  t°  °™° 


Hand-coloured  Collotype  Cards 
Double-tone  Collotype  Cards 


Glossy  Collotype  Cards 
Photochrom  Collotype  Cards 


CHEAPEST  PRICES. 


ALL   KINDS   OF   VIEW-ALBUMS   AND  SAMPLE  SHEETS 

WHOLESALE    AND    EXPORT     ONLY 


Local  View 

Post  Cards 

MADE  IN  THE  UNITED  STATES 

We  have  just  moved  into  our  new  factory  and 
have  installed  our  German  machinery  for  the 
manufacture  of 

HigK  -  Grade  Local 
View  Cards 


A  personal  careful  investigation  in  Europe,  as 
to  the  various  processes  of  making  Colored 
View  Cards,  has  taught  us  to  make  cards  as 
good  as  the  very  best  imported  cards  made  in 
Germany,  for  the  same  price  and  in  less  than 
half  the  time.  We  are  in  a  position  to  quote 
special  prices  to  users  in  large  quantities,  and 
guarantee  prompt  delivery  and  first-class  work. 

The  importing  of  view  cards  will  be  a  thing  of 
the   past   as  soon  as   our  samples  are  shown. 


Alfred    Holzman    Co, 

2815  WABASH  AVENUE 

CHICAGO 


Telegram— Address 

KUNSTMARKERT, 
DRESDEN 


ONLY    FOR     WHOLESALE     DEALERS 
AND  POSTCARD  PUBLISHERS 

MARKERT  <&  SOHN 

Graphic  Art  Works 

DRESDEN— A.    Wintergartenstr,  74 

Manufacture  : 

PICTURE   POST  CARDS 

MADE  AFTER  YOl'R  OWN   PHOTOS. 


AS  A  SPECIALTY  WH  MAKE 

COLLOTYPE,  COLOURED  COLLOTYPE, 

DOUBLE  TONE,  HAND  COLORED,  GLAZED 

and  AUTOTYPE  POST  CARDS, 

VIEW  ALBUMS,  ALBUMS 

Ask  tor  samples   and  quotations 


COMIC    POST    CARDS 

We  publish   money-making  Post  Cards,  or  rather 
Post  Cards  that  possess  some  selling  ability. 

High  Class  Comics  from  $1.88  per  1,000. 

All  Canada  Views  for  $6.00  per  1,000. 

Floral  Cards  for  Jewelling,  $2.75  per  1,000. 

Jewelling  Powder,  $2.50  per  lb. 

Class  Pens,  2  for  25c. 

Beautiful  Cold  and  Silver  Ink,  for  decorating  Post 
Cards,  $1.00  per  pint. 

Special  Mucilage  for  Jewelling,  50c.  per  pint. 

Leather  Cards,  $2  75  per  100. 

Wire  Wall  Racks,  $1.25  per  dozen. 
Special  figures  to  wholesalers.     Send  $2.00  for 
full  line  of  samples,  or  write  us  for  catalogue  and 
news  of  Post  Cards  and  noveltfes.     It  will  pay  you 
to  have  our  line  of  samples. 

CAM  ADA  TOY  CO.,  Montreal,  P.Q. 


V 


Pictu 


re 


Made  to  order  only 
according  to  instruc- 
tions supplied. 

Very  fine 


Post 


make.  First 

class  Goodi 

only. 


Cards 


z 


Ppecialties: 

rtodern    Heliotype 

style*, 

plain  and  coloured. 

Well  known  for  efficiency  and 
high-class  workmanship. 

OLLo  Leder 

Dresden  7    Saxony 

Picture  Post  Card  Manufacturer. 
WHOLESALE  EXPORT 


Fine  Art  Printing  Co. 

Kaufbeuren,  Munich,  Germany 

Manufacture  to  order  for  important  buyers, 
as  a  specialty  : 

in  Collotype,  from    1,000   up- 
wards, per  design, 
in  Copper  -  plate    Printing:, 

from     1,000     upwards,    per 
design, 
in  Retochrom— combined  let- 
ter press   and    lithographic 

color  printing,   3,000,    5,000    and    10,000   per   design,    in    sheets    of    30- 

and  61  designs. 


Postcards 
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The  demand  for  view  cards  has  decreased  somewhat 
during-  the  past  month,  and  there  is  a  tendency  for  a 
further  falling  off  in  the  sale  of  these  cards  throughout 
the  holiday  season.  The  fancy  holiday  designs  have 
taken  their  place. 

While  fancy  picture  post  cards,  which  have  been  spe- 
cially made  for  the  holiday  trade,  are  now  the  most 
popular,  the  view  card  will  likely  be  again  pre-emin- 
ent when  the  holiday  season  is  over.  In  anticipation  of 
the  time  when  the  demand  for  view  cards  commences 
again,  some  of  the  wholesalers  are  ordering  large  ship- 
ments of  this  class  of  cards.  There  is  said  to  be  a  ten- 
dency on  the  part  of  purchasers  to  return  to  the  black 
and  white  card,  which  particularly  applies  to  cards  made 
by  the  gelatine  process.  This  process  produces  a  most 
satisfactory  finish. 

Many  people  have  made  the  assertion  lately  that  the 
picture  post  card  has  reached  the  zenith  of  its  career  and 
is  now  on  the  decline.  That  is  a  question,  however.  And 
it  depends  greatly  upon  what  new  novelties  and  crea- 
tions are  brought  out  to  determine  the  future  success  of 
the  picture  post  card.  At  any  rate  we  are  sure  it  will 
die  hard,  if  it  does  die. 

An  Idea  to  Increase  the  Demand. 

Dealers  would  do  well  to  reme  Tiber  that  there  are 
two   somewhat  different  phases  of  collecting  post   cards. 

There  is,  first,  the  collection  of  those  cards  sent  by 
friends  through  the  mail.  Second,  there  are  cards  bought 
to  go  directly  into  a  collection.  These  latter  are  usually 
art  subjects. 

A  dealer  may  greatly  facilitate  the  sale  of  cards  to 
be  sent  through  the  mail  by  constantly  keeping  a  varied 
and  complete  assortment  of  all  views  and  interesting 
points  of  his  own  city  in  stock,  and  by  taking  the  ut- 
most care  to  present  only  the  best  quality  to  his  cus- 
tomers. 

The  px-ettier  the  cards  which  are  placed  at  the  buyer's 
disposal,  the  more  he  will  choose,  and  experience  has 
taught  that  the  dealer  who  keeps  only  a  mediocre  qual- 
ity will  have  sales  proportionately  small.  An  educated 
person  certainly  does  not  wish  to  be  thought  to  have 
bad  taste.  And  he  will  hardly  care  to  send  a  greeting  to 
his  friends  on  a  card  containing  a  picture  which  rather 
disparages  than  beautifies  it.  Everybody  knows  that 
there  are  artistic  souvenir  cards  in  existence,  and  that 
they  may  be  obtained  just  by  taking  the  pains  to  look  for 
them.  It  is  hardly  a  compliment  to  one  whom  you  care 
for  to  send  him  a  cheap,  poorly  gotten-up  post  card. 

In  regard  to  buying  cards  to  go  directly  into  a  col- 
lection, we  can  assert  with  assurance  that  this  newest 
phase  of  post  cards  is  what  dealers  will  make  most 
money  from.  It  is  in  this  direction  that  it  is  advisable 
fur  them  to  exert  all  their  energies. 

First,  customers  must  be  educated  to  an  understand- 
ing of  the  beauty  of  art  post  cards.  Secondly  they  must 
be  encouraged  in  collecting  them  systematically.  The 
wise  dealer  will  always  have  on  hand  novelties  in  artist- 
ic post  cards  to  attract  and  interest  customers  who 
want  everything  new  the  post  card  market  affords.  Any 
pains  which  a  dealer  takes  will  eventually  repay  him  in 


greater  measure,  perhaps,  than  he  thinks.  Only  a  dealer 
who  knows  what  an  immense  growth  the  post  card  has 
attained  in  European  countries  can  understand  what  its 
possibilities  for  development  are  here,  immaterial  of  the 
decline  in  sales  that  has  occurred  lately. 

It  is  without  doubt  a  great  advantage  to  a  dealer 
to  consider  as  much  as  possible  the  fancies  and  inclina- 
tions of  the  public.  Where  he  is  not  himself  in  a  posi- 
tion to  understand  its  needs,  he  must  consult  authorities 
who  are. 

Displaying  Illustrated   Cards. 

In  considering  the  proper  methods  of  window  and  in- 
terior display  of  post  cards,  there  are  a  few  things  that 
need  be  remembered. 

Post  cards,  in  order  to  show  to  the  best  advantage 
must  have  a  good  background.  And  the  more  attention 
that  is  given  to  it,  the  better  will  a  display  of  cards 
appear.  In  fact,  so  essential  is  a  background  of  tasteful 
arrangement  that  it  has  been  recognized  as  the  secret  of 
good  appearance  in  certain  kinds  of  display. 

Cards  must  not  be  placed  in  such  a  way  as  to  cause 
the  edges  to  curl.  How  often  have  we  seen  cards  spoiled 
in  a  carelessly  arranged  window,  from  the  curling  of 
their  edges. 

They  should  be  displayed  close  enough  to  the  window 
to  show  up  all  their  beauty  and  permit  of  careful  scru- 
tiny on  the  part  of  prospective  purchasers. 

It  is  best  to  feature  each  style  of  card  separately, 
with  no  other  kind  shown  in  the  window  with  it.  A 
single  line  display  always  has  a  neatness  and  an  appeal- 
ing effect  that  strikes  directly.  And  the  display  can  be 
changed  quite  frequently,  always  with  a  new  appearance, 
which  is  not  altogether  possible  when  the  best  of  the 
stock  is  displayed  all  at  one  time.  Where  numerous 
kinds  of  cards  are  shown  in  a  window  a  confused  appear- 
ance is  usually  the  result  and  that  striking  feature  so 
apparent  when  a  single  line  is  shown,  is  lacking.  It  is 
not,  however,  considered  unwise  to  have  two  or  three 
different  classes  displayed  in  some  cases,  where  they  are 
shown  separately  and  distinctly. 

Numerous  holders  of  various  designs  have  been  got- 
ten out  for  the  convenience  of  the  post  card  dealer,  to 
assist  him  in  window  and  interior  decoration.  One'  of 
the  most  popular  of  them  is  the  Suspension  Post  Card 
Holder.  It  has  been  designed  to  fill  the  need  of  a 
simple  holder,  which  should  display  cards  to  the  best 
advantage.  It  is  formed  of  a  plated  wire,  made  the  re- 
quired sizes  to  contain  post  cards  either  in  a  horizontal 
or  a  vertical  position.  It  rests  upon  a  slanting  base 
which  elevates  the  front  card  so  that  it  may  freely  be 
removed.  Each  unit  accommodates  50  cards.  The  hold- 
ers may  be  joined  together  in  any  desired  number.  They 
may  be  hung  on  walls  or  columns,  and  are  seen  suspend- 
ed in  windows  or  other  places,  from  brackets  and  mold- 
ings, where  stands  cannot  be  used.  A  novel  featute  is 
that  both  sides  permit  of  an  unobstructed  view  of  the 
contents  and  by  use  of  split  wings,  furnished  by  the 
makers,  the  holders  will  turn  on  a  swivel  for  convenience 
of  examination  of  cards.  Two  series  may  be  hung  back 
to  back,  thus  obtaining  a  double  display. 
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BOOKSELLER  AND  STATIONER 


Busy  Man's  Is  Your 
Best  Salesman 


Mr.  Bookseller,  every  time  you  sell  a  copy  of  the  Busy  Man's 
Magazine  you  are  also  increasing  the  sale  of  your  other  maga- 
zines.    That's  rather  peculiar,  isn't  it  ? 


This  is  the  way  we  figure  it  out.  Each  issue  of  Busy  Man's 
contains  in  the  department,  Contents  of  Magazines,  a  classified 
list  of  what  appears  in  all  other  magazines.  A  reader  of  Busy 
Man's  can  see  at  a  glance  a  list  of  the  articles  of  special  interest 
to  him  and  purchases  the  magazines  containing  these  from  his 
dealer.  This  is  proven  by  the  numerous  letters  we  receive  telling 
the  value  of  the  department  to  our  readers. 


It  will  pay  you,  then,  to  have  the  Busy  Man's  in  your  magazine 
display.  When  a  customer  inquires  what  good  things  are  in  the 
magazines  of  the  month  direct  his  attention  to  the  special  de- 
partment in  Busy  Man's.  This  will  show  him  the  very  articles 
which  interest  him  and  thus  create  a  sale  for  your  periodicals. 


The  January  number  of  Busy  Man's  will  add  to  the  artistic 
appearance  of  your  magazine  counter.  See  that  you  have  it  in 
stock.  It's  bound  to  be  a  ready  seller  and  your  commission 
makes  it  well  worth  your  while. 


Order  from  your  news  company  on  a  fully  returnable  basis. 

The  Busy  Man's  Magazine 

Toronto 
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BOOKSELLER  AND  STATIONER 


Music  and- Musical  Instruments 


NEW   SONGS   REVIEWED. 

The  sale  of  sheet  music  continued  brisk  throughout 
the  past  month  and  up  to  the  present  writing  the  de- 
mand has  never  been  better.  Many  of  the  leading  music 
departments  in  large  city  stores  have  paid  special  at- 
tention to  the  decoration  of  this  department,  owing  to 
its  "drawing  card"  qualities.  Some  new  things  just  in- 
troduced in  Montreal,  both  vocal  and  instrumental,  are 
found  below  : 

Instrumental  numbers,  published  by  Sam  Fox  Publish- 
ing Co.,  Cleveland,  are,  "Santa  Claus,"  by  Fred  Vokoun; 
"Cosette,"  Parisian  novelty  march  two-step,  by  Jean 
McDonald  ;  "Golden  Locks,"  by  Will  E.  Dulmage,  and 
"Lady   Betty,"   waltzes,    by  Will  Duncan  Lamborne. 

In  "The  Glow-worm,"  by  Paul  Kincke,  Joseph  W. 
Stern  &  Co.,  New  York,  have  a  very  good  number. 

"Old  Faithful,"  march  and  two-step,  by  Abe  Hol/- 
mann,  is  published  by  Leo  Feist,  New  York.  This  in- 
strumental number  blends  to  perfection.  "Caught  in  the 
Net,"  three-step,  by  R.  A.  King,  also  published  by  this 
firm,  besides  being  a  pretty  composition,  has  one  of  the 
most  attractive  covers  seen  on  a  popular  song  for  some 
time. 

"Musette,"  intermezzo  Parisienne,  by  Neil  Moret,  is 
an  exceptionally  pretty  thing.  Neil  Moret  is  the  author 
of  the  well-known  songs,  "Hiawatha,"  "Moonlight," 
"Silver  Heels." 

"Senorita,"  serenade  intermezzo,  is  by  L.  Albert, 
composer  of  the  famous   "Cherry." 

"Hoosier  Rag,"  march  two-step,  by  Julia  Neibergall. 
These  last  three  compositions  are  published  by  Jerome 
H.   Remick  &   Co.,  New  York. 

Vocal  Compositions. 

Among  the  vocal  compositions  current,  "That's  the 
Tune  they  Play  in  Dixie  Land"  is  by  Jos.  Mitten  thai 
and  Jos.  M.  Daly,  and  published  by  Joseph  M.  Daly 
Music  Publishing  Co.,  Boston  Mass.  This  song  intro- 
duces many  of  the  old  southern  strains. 

Four  new  numbers  just  introduced  in  Montreal  are 
"Letters  from  Those  You  Love,"  by  Mevill  and  Ed- 
wards ;  "Make  Believe,"  waltz  song,  by  Drislane  and 
Morse;  "Nobody  Seems  to  Care  for  Me,"  featured  by 
Ida,  and  composed  by  Norton  and  Ferguson,  and  "You 
Always  Greet  me  with  the  Same  Old  Style,"  by  Cos- 
tello  and  Morse.  These  compositions  are  proving  popu- 
lar for  current  pieces  and  are  published  by  T.  B.  Havi- 
land  Publishing  Co.,  New  York. 

Victor  Kremer  Co.,  New  York  and  Chicago,  have 
two  exceptionally  pretty  numbers  in  "Moonbeams  and 
Dreams  of  You,"  and  "Is  it  Very  Far  to  Heaven  ?" 

"On  the  Old  See-saw,"  the  successor  to  the  big 
song  hit,  "School  Days,"  is  now  being  introduced  in 
Montreal  with  success.  The  piece  is  published  by  Gus 
Edwards  Music  Pub.   Co.,  New  York. 

"Darling  Sue,"  is  one  of  Harry  von  Tilzer's  new 
compositions,  published  by  Harry  von  Tilzcr  Music  Pub. 
Co.,  New  York. 

"Jennie,"  a  coon  ballad,  sung  with  great  success  by 
Florence  E.  Moore,  is  by  Wm.  J.  Montgomery,  and  is 
published  by  Montgomery  Pub.  Co.,  Philadelphia.  This 
song  was  recently  rendered  with  great  success  in  one  of 
Montreal's  leading  theatres. 
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"Fagan,"  published  by  the  Delnear  Music  Co.,  con- 
tinues in  make  good.  This  song,  for  a  comic  one,  is  in 
a  class  by  its  own. 

"I  Love  You  ;  The  World  is  Thine,"  is  charactcri/erl 
as  the  answer  to  "Love  Me  and  the  World  is  Mine."  This 
piece  is  published  by  Sheffield  I  Music  Co.,  Boston. 

Walter  Jacobs  has  another  good  number  in  "Think  <.l 
the  Girl  Down  Home,"  a  march  song.  The  composer  is 
Phil  Stats,  who  is  the  author  of  "Some  Day  When 
Dreams  Come  True,"  which  made  and  is  still  making  a 
tremendous  success. 

A  Strong  Collection. 
In  the  following  eleven  musical  numbers  Leo  Feist, 
publisher,  New  York,  has  an  exceptionally  strong  collec- 
tion. Some  of  the  songs  have  been  written  especially  for 
musical  shows,  while  others  are  being  featured  by  many 
of  the  leading  artists  on  the  stage.  "When  the  Band 
Plays  Yankee  Doodle,"  by  Felix  Feist  and  Joel  Corin, 
is  being  featured  by  Cardonie  Sisters  with  great  suc- 
cess. Another  good  composition  is  "Fare  Thee  Well  my 
Old  Kentucky,"  by  Costello  and  Nathan.  "My  Old 
Plantation  Home,"  by  Richard  Winternitz,  who  is  author 
of  "I  Long  to  see  You  Once  Again,"  which  made  a  big  hit. 
"Moony  Time,"  by  Feist  and  Nathan,  and  "Percy,"  by 
Feist  and  Corin,  are  choice  selections  for  any  music  de- 
partment. 


IT  IS  NO  ARGUMENT 

for  you  to  say  you  don't  believe  our  proposition 
will  net  you  a  big  profit.  Have  you  tried  it? 
The  "Berliner "  Gramophone  and  the  "Victor" 
Talking  Machine  will  "ginger  up"  your  busi- 
ness in  a  manner  that  will  astonish  you.  Don't 
forget  that  your  dealings  never  end  with  the  sale 
of  a  machine.  The  sale  of  new  records  brings 
in  a  Constant  Revenue. 


Investigate   proposition  to  booksellers  by  writing 

to  any  one  of  the  following  agents 

nearest  to  your  locality: 


J.  &  A.  McMillan,        -      - 

Clark  Bros.  Co. 

Dyke,  Evans  &  Callaghan, 

R.  S.  Williams  &  Sons,  Limited, 

Nordheimer  &  Sons,  Limited,     - 

Royal  Stores,  Limited, 

Cordingly  Bros. 


St.  John.N.B. 
Winnipeg,  Man. 
Vancouver,  B.C. 
Toronto,  Ont. 
Toronto,  Ont. 
St.  John's,  Nfld. 
Brockville,  Ont. 


THE  BERLINER  GRAM-0-PHONE  CO. 

OF  CANADA,  LIMITED,  MONTREAL 


BOOKSELLER    AND'    STATIONER 


THE  TELEPHONE 


Is  a  companion,  friend  and  servant  combined. 
Invaluable   for  convenience  in  the  household. 

LONG    DISTANCE    TELEPHONE    SERVICE 

Has  no  equal  for  the  facility  it  affords  in  business  life. 
Full  particulars  as  to  rates  and  service  at  the  near- 
est office  of 

THE  BELL  TELEPHONE  COMPANY  OF  CANADA 


W 


ESTERN 


Incorportted 
1851 

ASSURANCE 
•  •  •  COMPANY. 


FIRE 

AND 

MARINE 


Head  Office— TORONTO,  ONT. 


Assets  over 

Income  for  1906,  over 


$3,570,000 
3,609,000 


HON.  GEO.  A.  COX,  President, 

W.  R.  BROCK,  Vice  President 

W.  B.  MEIKLE,  General  Manager 

C.  C.  FOSTER.  Secretary 


THE  METROPOLITAN  BANK 


Capital  Paid  Up, 
Reserve  Fund,  - 
Undivided  Profits, 


$1,000,000 
$1,000,000 

$  133,133 


We 

Solicit 
Your 
Account 


GENERAL  BANKING  BUSINESS 

Drafts  bought  and  sold. 
Letters  of  credit  issued. 
Collections  promptly  attended  to. 

SAVINGS  DEPARTMENT 

open  at  all  branches. 
Interest  allowed  on  all  deposits 
of  one  dollar  and  upwards. 


British  America  Assurance  Company 

A.  D.  1833 
FIRE  &.   MARINE 

Head  Office,  Toronto 

BOARD  OF  DIRECTOR8 

Hon.  Geo  A.  Cox,  President  W.  R.  Brock,  Vice-Pretldent 

Robert  Bickerdike,  M.P.,  W.  B.  Meikle,    E.  W.  Cox,  Geo.  A.  Morrow, 

D.  B.  Hanna,  Augustus  Myers,  John  Hoskin,  K.C.,  LL.D. 
Frederic  Nicholls,  Alex.  Laird,  James  Kerr  Osborne,  Z.  A.  Lash,  K.C. 

Sir  Henry  M.  Pellatt,   E.  R.  Wood. 

W.  B.  Meikle,  General  Manager;  P.  H.  Sims,  Secretary 

CAPITAL        .......         $1,400,000.00 

ASSETS 2,162,753.85 

LOSSES  PAID  SINCE  ORGANIZATION,     29.833,820.98 


IF  YOU  WANT 

the  best  weekly  list  of  New  Books  published 
in  Great  Britain  and  Ireland,  with  titles, 
sizes,  prices  and  publishers,  subscribe  to 
The  Publishers'  Circular  and  Booksellers' 
Record,  published  weekly  at  St.  Dunstan's 
House,  Fetter  Lane,  London.  Post  free  for 
52  weeks  for  $3.25,  prepaid. 

IF  YOU  WANT 

to  ootain  out  of  print  and  scarce  works 
about  Canada,  or  on  any  other  subject, 
subscribe  to  The  Publishers'  Circular  (see 
previous  paragraph  for  particulars).  Annual 
subscribers  have  the  privilege  of  a  gratis  ad- 
vertisement in  the  Books  Wanted  Columns 
each  week.  On  an  average  over  2,000 
Books  Wanted  and  For  Sale  are  advertised 
for  every  week  in  The  Publishers'  Circular. 

IF  YOU  WANT 

to  know  what  new  books  are  coming  out  in 
the  United  Kingdom vyou  should  subscribe 
to  The  Publishers'  Circular.  For  terms,  etc., 
see  first  paragraph  of  this  advertisement. 

Specimen  Copy  FREE  on  Application. 


£~ 


^*  Money  ^ 

CAN  BE   SAVED  BY  MEANS 
OF  AN  ENDOWMENT  POLICY. 

YOU  CAN  ONLY  SECURE 
SUCH  A  POLICY  WHILE  YOU 
ARE   IN   GOOD    HEALTH. 


Pamphlets  and  Full  Particulars  re?ardlD(  the 

New  Accumulation  Endowment  Policy 

sent  on  application. 


Confederation  Life 


ASSOCIATION 


W.   H.  BEATTY,  Pr««id»nt. 


W.   C.    MACDONALD, 

ACTUARY. 


J.  K.   MACDONALD, 

MANAGING    DIRECTOR. 


HEAD  OFFICE,   -   TORONTO,  CANADA. 
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bookseller    and    stationer 


How  much  consideration  does  the  photo  supply  de- 
partment of  the  average  store  get  at  this  time  of  the 
year,  when  attention  is  mostly  centred  upon  the  other 
lines.  It  might  be  safely  said  that  this  departmerit  is 
almost  entirely  neglected  in  numerous  cases.  Yet  the 
Christmas  season  offers  great  opportunities  for  the  sale 
of  photo  supplies,  if  they  are  properly  pushed.  The  mer- 
its of  a  camera  as  an  appropriate  and  excellent  Christ- 
mas gift  should  be  brought  to  the  mind  of  the  public. 
Each  year  sees  an  advance  in  the  sales  of  photographic 
outfits  in  the  winter  season,  and  it  is  apparent  picture- 
taking  of  winter  scenes  is  becoming  more  popular  with 
the  progress  of  time. 

Green  fields  and  summer  skies  are  by  no  means  es- 
sential to  photographic  pleasures.  To  ihe  people  who  love 
the  camera  there  are  pictures  of  a  rare  charm  in  bleak 
November  as  in  the  softer  days  of  June.  The  brown  and 
rugged  fields  with  dying  shrubs  along  the  old  rail  fence 
and  naked  trees  silhouetted  against  a  cold  grey  sky  hold 
many  a  picture.  The  ferns  by  the  old  stone  wall,  snow 
laden  now,  present  fine  opportunities  for  the  camera  and 
the  park  with  its  fresh  fall  of  snow,  broken  here  and 
there  by  an  early  morning  pedestrian,  gives  a  charming 
study  in  the  high  light,  and  shadow — all  nature  invites 
the  camerist.  And  then  there  are  indoors,  too.  Home 
portraiture  with  the  simple  lighting  of  an  ordinary  win- 
dow is  not  half  as  difficult  as  most  people  imagine  Good 
pictures,  by  the  improved  methods  now  used  in  flash 
photography,  are  easy  to  make  and  in  every  step  of  cam- 
era work  there  is  a  charm  of  simplicity  which  wins  new 
friends  to  the  realm  of  photography. 

Has  it  ever  occurred  to  the  dealer  that  the  principle 
of  persistent  reminders  will  build  up  a  demand  for  a 
certain  kind  of  '  goods.  It  will,  and  this  principle,  if 
adopted,  for  enlivening  the  sale  of  photographic  outfits 
will  undoubtedly  prove  successful.  The  dealers  who  are 
always  advertising  in  papers  and  sending  out  circulars 
to  their  customers  and  prospective  buyers,  can  keep  up  a 
persistent  reminder  with  good  effect  by  merely  making 
mention  of  their  line  of  goods  on  each  occasion.  If  this 
idea  is  correctly  and  persistently  followed,  gratifying  re- 
sults will  surely  come. 

Offering   of   Prizes. 

Has  it  ever  occurred  to  dealers  in  country  towns  that 
the  offering  of  prizes  for  the  best  work  in  amateur  photo- 
graphy may  prove  of  infinite  value  in  promoting  sales, 
not  only  of  photographic  supplies,  but  of  all  lines  of  the 
business  generally. 

A  prize  might  be  offered  at  the  end  of  each  month 
for  the  best  photo  or  assortment  of  photos  handed  in  for 
competition   by   amateurs. 

A  corner  of  the  store  could  be  set  aside  for  display- 
ing the  work  of  the  contestants,  each  contribution  having 
the  name  of  the  person   who  owns  it,  in   connection. 

A  prize  might  be  given,  not  only  for  the  best  finished 
work,  but  for  pictures  which  are  remarkable  for  origin- 
ality, such  as  snap  shots  of  animals  in  various  poses. 

Some  very  interesting  photographs  of  animal  life 
are  appearing  on  picture  post  cards,  from  which  the 
dealer  can  get  ideas  to  suggest  to  those  who  enter  into 
competition.  Some  of  the  most  interesting  cards  show 
whole  Utters  of  pups  together,  and  they  seem  not  to  have 
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lost,  by  the  camera,  anything  of  their  awkward,  amusing 
and  ugly  grace,  wherein  lies  so  much  of  their  charm. 
Newfoundland,  shepherds,  collie,  pugs!  and  hound  groups 
vie  with  each  other  in  admiration.  A  card  which  evi- 
denced great  skill  in  posing  is  entitled  "A  Close  Cor- 
poration," and  there  is  no  doubt  but  what  the  photo- 
grapher, who  was  responsible  for  the  picture  found  the 
work  more  than  interesting.  It  shows  six  little  brothers 
and  sisters  whose  mamma  evidently  chose  a  dog  of  alien 
breed  to  father  them.  Nature  very  impartially  divided 
characteristics,  giving  them  a  distinct  leaning  toward 
one  side  of  the  house  and  the  other  as  plain  as  inherit- 
ance from  the  opposite  side.  As  sometimes  happens  in 
a  litter,  two  of  the  dogs  are  considerably  larger  than 
the  others,  and  these  have  been  chosen  as  "end  men"  in 
the  photograph.  The  two  dogs  in  the  middle  are  posed 
as  if  in  earnest  conversation  with  each  other  over  some 
subject  which  seems  of  weighty  importance  to  their 
young  dog  minds.  Next  to  the  end,  with  her  head  cud- 
dled up  on  her  brother's  shoulder,  nestles  as  affection- 
ate a  bit  of  femininity  as  dogdom  could  produce.  The 
brother  bears  the  burden  with  a  humorous  twinkle  in  his 
eye,  which  seems  to  suggest  that  he  thinks  little  Miss 
Shaggy-ears  is  practicing  the  art  of  her  sex  very  early 
in  life. 

The  taking  of  such  pictures  as  these  must  prove  of 
exceptional  interest  to  the  amateur  photographer,  dog- 
lover  and  student  of  nature.  And  the  dealer  who  cares 
to  increase  sales  by  creating  a  new  interest  and  enthu- 
siasm in  amateur  photography  in  his  town,  cannot  do 
better  than  offer  a  prize  and  start  competition  in  amateur 
picture-taking  of  all  varieties.  It  is  by  such  means  as 
these  that  the  dealer  gains  publicity,  which  attracts  cus- 
tomers to  his  store. 

Where  to  Get  Them. 
Last  month  there  appeared  in  this  page  some  par- 
ticulars about  the  goods  of  the  Kodak  Co.  Lest 
our  readers  might  assume  that  the  Kodak  Co.  are  the  only 
people  who  supply  plates,  papers,  films,  etc.,  it  should  be 
known  that  "there  are  others."  One  firm  that  can  be 
unqualifiedly  recommended  to  the  trade  is  Ward  &  Co., 
of  Montreal,  who  handle  the  Wellington  brand  of  plates, 
paper  and  films.  This  firm  are  building  up  a  nice  trade 
among  Canadian  stationers  and  their  square  dealings 
are  bringing  them  into  a  strong  position. 


THE 


"WELLINGTON" 

Photographic  Specialties 

have  a  world-wide  reputation. 


womwsw 


BROMIDE  PAPERS,  GASLIGHT  PAPERS,  FILMS 
AND  PLATES. 

Ask  your  dealer  or  write 

WARD    &    CO. 

13  ST.  JOHN  ST.,         -         -         MONTREAL. 


BOOKSELLER  AND  STATIONER 


PAYSON'S  INDELIBLE  INK 


HOTEL     DIRECTORY 


Trade  supplied  by  all  Leading  Wholesale 
Drug  Houses  in  the  Dominion. 

Received  Highest  Award  Medal  and  Dtp'oma 
at  Centennial,  Philadelphia,  1876;  World's  Fair, 
Chicago,  1893,  and  Province  of  Quebec  Exposi- 
tion, Montreal,  1897. 


Standard  Commercial  Works, 


Matte's  Interest  Tables, 

At  I  5,  6,  7,  8,  9  and  10  per  cent,  per  annum    by 
Napoleon  Matte.    6th  Edition.    Price,  $3.00. 
Matte's  Three  Per  Cent    Interest  Tables, 
By  the  same  author.     On  fine  toned  paper  and 
strongly  bound.    Price,  $3.00. 
Hughes'  Interest  Tables  ana  Booh  ot  Days 

combined, 
At  3,  3%  4. -5,  .%  6,  7  and  8  per  cent,  per  annum 
By  Charles  M.  C.  Hughes,     rice,    5.00. 
Hughes'  Supplementary  Interest  Tables, 
Comprising  a  Special  Interest  Table  for 'daily  bal- 
lances,  showing  interest  for  one  thousand  days  on 
any  amount,  rates  from  %  per  cent,  to  3%  per 
cent.,  inclusive.     Also  a  table  showing  interest 
for  one  thousand  days  at  5  per  cent.,  by  means  of 
which  (in  connection  with  Comparative  Tables), 
interest  for  one  thousand  days  can  be  obtained  at 
any  rate  from  %  percent,  to  10  percent.,  inclusive, 
and  COMPARATIVE  INTEREST  TABLES  for  ob- 
taining interest  on  any  rate  from  %  per  cent, 
to  10  per  cent.,  inclusive,  on  the  basis  of  365  days 
to  the  year  in  y%  per  cent,  rates.     By  Chakles 
M.  0.  Hughes.    Price,  $2.00. 
Hughes'  Interest  Tables, 
At  6  and  7  per  cent,  per  annum  (on  the  basis  of 
365  days  to  the  year),  for  one,  two,  three  and 
four  months  and  days  of  grace ;  for  use  in  Dis- 
counting and  Renewing  Promissory  Notes.     By 
Charles  M.  C.  Hughes  (on  folded  card,  14%  x  9%) 
strongly  bound.    Price,  $1.00. 
Hughes'  Savings  Bank  Interest  Tables, 
At  2\i,  3  or  3%  per  cent,  (each  on  separate  card), 
on  the  basis  of  one  month,  being  1/12  part  of  a 
year ;  by  Charles  M.  C.  Hughes.    Price,  $1.00. 
Buchan's  Sterling  Exchange  Tables, 
Converting  sterling  into  Canadian  currency,  and 
vice  versa,  advancing  by  8ths  and  16ths,  with  other 
useful  tables;  by  Ewing  Buohan.  Second  edition. 
Price,  $4.00. 

Buchan's    Sterling    Equivalents    and    Ex- 
change Tables, 
Showing  the  relative  value,  according  to  the  rate 
of  discount  in  London,  in  Canadian  and   New 
York  systems  of  quotations,  of  bills  of  exchange 
drawn  at  any  rate,  or  having  any  number  of  days 
to  run,  etc.,  etc.,  by  Ewing  Buchan.    Price,  $4.0C 
Buchan's  Par  ot  Exchange  (Canadian), 
Giving  sterling  into  dollars  and  cents  and  vice 
versa,  from  £1  upwards,  also  sterling  equivalents, 
Canada  into  New  York  and  vice  versa  ;  by  Ewing 
Bhohan.    Price  (in  sheets),  each,  20c. ;  mounted 
(on  boards),  each,  35c. 
The  Importers'  Guide, 

A  hand-book  of  advances  of  sterling  costs  in  deci- 
mal currency  from  one  penny  to  1,000  pounds, 
with  a  FLANNEL  TABLE,  from  20  to  lOOshillings 
per  piece  of  46  yards  ;  by  R.  Campbell  and  J.  W. 
Little.  Cloth,  75c.  ;  leather,  $1.00 
The  Canadian  Customs  Tariff, 
Revised  to  date,  containing  lists  cf  warehousing 
ports  in  the  Dominion,  the  Franco-Canadian 
treaty,  extracts  of  Canadian  Customs  Act,  Ster 
ling  Exchange,  Francs,  German  Rixmark,  at 
Cadadian  Customs  values,  also  a  table  of  the 
value  of  francs  in  English  money,  Harbor  Dues, 
etc.,  etc.    Cap  8  vo,  cloth.    Price,  50c. 

MORTON,  PHILLIPS  &  CO., 

PUBLISHEBS, 
755  and  1757  Notre   Dame    St.,    MONTREAL 


WINDSOR   HOTEL 

HAMILTON,   BERMUDA 

This  house  is  pleasantly  and  conveniently  lo 
cated  on  the  East  side  of  Queen  Street.  The 
rooms  are  bright  and  cheerful.  Every  attention 
paid  to  guests.  Billiards  and  Pool.  Hot  and 
cold  water  baths.    A.  McNicol,  Prop. 


TOWER  HOTELGEORGETOWN 

1  ^vvtn  n\j  i  cl   DEMERARA 
BRITISH  GUIANA. 

This  first-class  hotel  is  most  conveniently  situ- 
ated in  the  coolest  and  healthiest  part  of  the 
city.  Five  minutes  from  railway  station  and 
steamer  stal  lings,  and  near  to  all  principal  public 
buildings.  Cool  and  lofty  bedrooms.  Spacious 
Dining  and  Ladies'  Rooms.  Billiard  Room. 
Electric  light  throughout. 


WOODSIDE  BOARDING 
HOUSE 

Corner  of  Main  and  Lamaha  Streets 
GEORGETOWN,  DEMERARA. 

Cool  and  airy  Bedrooms,  Excellent  Cuisine 
Attendance  qualified.  Terms  moderate.  Eiec 
trio  Car  Loop  at  gate  of  premises.  Patronage 
Solicited.    Manageress,  E.  Cottam. 


VICTORIA   LODGE 

HAMILTON,    BERMUDA 
Mrs.  J.  F.  SMITH    Proprietress. 

Opposite  Victoria    Park    and    Cedar   Ave. 
Private  Board  $12  to  $14  per  week. 
Open  Nov.  1  Closes  in  May. 


WINTER  RESORT 
Queen's  Park  Hotel 

Port  of  Spain,  Trinidao,  B.W.I. 
JOHN  McEWEN,  Manager.       For  Rates, etc 
apply  Trinidad  Shipping  and  Trading  Co., 
29  Broadway,  New  York. 


THE  GRAND  UNION 

The  most  popular  hotel  in 
OTTAWA,  Ont.      James  K.  Paisley,  Prop. 


DOMINION   HOUSE 

W.  H.  DURHAM.  Proprietor 

RENFREW,  -  -  ONTARIO 

The  most  popular  Hotel  in  the  Ottawa  Valley. 


HALIFAX  HOTEL 

HALIFAX,  N.S. 


HOTEL  IMPERIAL    LXomsipU 

Steam  Heated  and  Gas  Lit 
GEO.W.  WEBSTER,  Prop.,    Swift  Current,  Sask. 


ACCOUNTANTS  AND  AUDITORS 


The  BROWN   BROS.,  Limited,  of  Toronto,  carry 
a  full  line  of  otir  publications  in  stock. 


JENKINS  &  HARDY 

Assignees,  Chartered  Accountants,  Estate  and 

Fire  Insurance  Agents,  154  Toronto  St.  .Toronto. 

465  Temple  Building,  Montreal. 


The  Topaz  Pencil 

As  good   as   any   at   any   price 
Better  than  any  at  the  same  price. 

HB--H--HH--HHH--B 

—  AND  — 

Indelible  Copying. 

Write  for  Samples  to 

Warwick  Bros.  &  Rutter,  Limited 

Wholesale  Stationers,  TORONTO. 


THREE  FREE 
INSERTIONS 


'  I  'HE  publishers  of  Bookseller 
and  Stationer  offer  all 
subscribers  the  free  use  of 
their  department  of  condensed 
advertising  for  three  months. 
All  readers  who  have  not  al- 
ready done  so  should  take  ad- 
vantage of  ths  offer.  Adver- 
tisements should  be  limited 
to  thirty  words  and  should  deal 
with  some  trade  subject. 


The  Bookseller 
and  Stationer 

Toronto         Montreal  Winnipeg 


BOY  WANTED 

ANY  BOY  in  every 
town  and  village  in 
Canada  can  earn  many 
dollars  by  selling  our 
publications  among  his 
neighbors  and  rela- 
tives and  business 
men. 

YOU  can  begin  at  once. 
No  money  needed  to 
start.  We  will  provide 
you  with  capital.  Awatch 
to  the  boy  who  does 
good  work,  as  special 
prize. 

Write  at  once  to 

THE  MACLEAN  PUBLISHING  CO. 

10  Front  St.   E.,  TORONTO 
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PAPER 
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TRADE  IN  DECEMBER. 

The  average  painter,  paper  hanger  and  decorator  is 
apt  to  regard  December  as  a  month  which  brings  little 
or  no  business  in  his  line  and  no  doubt  the  merchant  who 
handles  wall  papers  thinks  it  a  rather  poor  month  for 
his  wall  paper  department.  But  is  it  reasonable  to  take 
this  view  of  the  approaching  holiday  season,  which  brings 
such   an  extra  volume  of  business   in  many  lines  ? 

We  know  that  in  many  homes  the  holidays  bring  a 
family  reunion;  the  sons  and  daughters  or  other  members 
visit  the  old  home  which  has  been  the  scene  of  active 
preparation  for  some  days,  and  we  do  believe  that  the 
decorator  and  dealer  who  makes  an  attractive  window 
display  of  wall  papers  and  offers  the  timely  sugges- 
tion could  make  many  sales. 

There  is  no  feature  in  a  room  that  has  such  a  happy 
influence  as  a  suitable,  well  selected  wall  paper  in  colors 
that  harmonize  with  the  furnishing.  There  are  many 
housekeepers  who  would  at  this  time  decorate  the  boys' 
room  or  the  girls'  room,  if  the  suggestion  was  made. 

Wall  papers  may  not  be  regarded  as  suitable  goods 
for  gifts,  but  they  certainly  are  the  goods  to  give  the 
home  that  cheer,  attractiveness  and  appearance  of  good 
will,  which  is  inseparable  from  the  time.  It  also  should 
offer  the  opportunity  for  the  latest  style  in  interior  de- 
coration, for  will  not  some  of  the  visitors  be  from  the 
cities,   and  hence  familiar  with  the  latest  styles  ? 

Is  it  not  an  excellent  time  now  for  the  decorators 
to  introduce  some  of  the  latest  types  of  decoration,  hav- 
ing more  time  at  their  disposal  than  in  the  spring  ? 

Is  it  not  worth  a  determined  effort  to  create  this 
demand  through  the  medium  of  attractive  window  dis- 
plays, neat  announcements  and  suggestions,  which  can  be 
supplemented  by  some  business  calls  at  the  homes  of 
possible  prospects  ? 


NEW  DISPLAY  STAND. 

Brown  Bros.,  painters  and  decorators,  Tees  water, 
Out.,  have  issued  a  booklet  containing  information  about 
their  Deco  wall  paper  display  stand.  The  stand  is  es- 
pecially designed  for  displaying  wall  papers  and  -acces- 
sories in  stores  or  by  canvassers,  and  in  such  a  manner 
that  the  customer  receives  the  impression  of  the  entire 
wall  covering  for  a  room,  the  arrangement  being  such  as 
to  permit  the  dealer  to  quickly  change  the  sample  wall 
papers  and  accessories  and  to  allow  of  conveniently 
placing  them  in  position  on  the  stand  or  removing  the 
covering  therefrom. 

The  stand  is  also  intended  to  obviate  the  difficulties 
in  proper  display  heretofore  contended  with,  and  to  en- 
able the  dealer  to  so  arrange  his  designs  that  he  may  in- 
stantly display  any  design  or  combination  in  its  proper 
order,  together  with  all  the  proper  mouldings,  rails,  etc., 
which  go  to  make  the  design  complete. 

Deco  display  stands  can  be  made  to  carry  an  in- 
definite number  of  samples,  but  stands  that  carry  40  to 
50  combinations  arc  preferable,  occupying  no  more  room 
than  an  ordinary  chair.  Owing  to  its  compactness  and 
lightness,  it  may  be  conveniently  placed  in  the  window  or 
any  place  where  the  designs  will  receive  good  light. 


Well  Bought  is  More 
^  Than  Half  Sold.  You  Can't 
Go  Wrong  When  You  Buy 

STAUNTON 
WALL  PAPERS 


ro 


HAVE    "WE    YOUR    ORDER  ? 


CP| 


Mil   If  not,  we  will  send  our  salesman  or  our  mail  and  express 
t!   set   sample   books.     Charges   prepaid.     Prices  have  to  ad- 
vance   soon.     Don't    get    caught  in    a    rising    market 
THE  FOLLOWING  BIG  SELLERS  SHOULD  BE  IN  YOUR 
SHELVES  FOR  NEXT  SEASON. 


Order  now  while  we  can  book  orders  for  them. 
Dining  Rooms,  Halls 
No.    679 
1833 
1811 
1832 
829 


I 


Parlors 
No.  839 
1762 
1823 
1866 
1816 
824 


Bedrooms 

No.  1783 

1800 

843 

1867 

846 

851 


STAUNTONS   Limited 

MaKers    of  Superior   "Wall    Papers 

TORONTO 


i 


PRIZES!  PRIZES! 


Open  to  all    Subscribers 

to 

Bookseller  and  Stationer 


WINDOW   DISPLAYS 
NEWSPAPER  ADVERTISEMENTS 
INTERIOR  DISPLAYS 
CHRISTMAS  SELLING  IDEAS 

Full  Particulars  given 
on  Page  Nine  of  this  issue 

Address  the    Editor — 

BOOKSELLER     and     STATIONER 


10  Front  St.  East, 


TORONTO 
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Magazines  That  Sell 

A  list  of  the  leading  magazine  publica- 
tions of  the  day  with  trade  particulars 
about  price,  return  privileges,  etc.  Readers 
are  requested  to  give  these  periodicals  a 
good  show. 


The  American  Magazine  was  Leslie 's  Popular  Monthly. 
It  belongs  now  to  John  S.  Phillips,  Ida  M.  Tarbell, 
Lincoln  Steffens,  William  Allen  White,  F.  P.  Dunne 
("Mr,  Dooley"),  Ray  Stannard  Baker  and  other  live 
wires.  Seven  and  a  half  cents  to  the  trade ;  ten 
cents  to  the  public.     Fully  returnable. 


The  World  To-Day  is  the  only  monthly  world 
review  that  has  a  large  sale  through  dealers.  This 
sale  has  been  gained  by  merit  alone.  Its  contributors 
are  the  very  best.  Retail  price  but  15  cents  (all 
others  retail  at  25 cents).  Price  to  the  trade  11  cents; 
profit  4  cents.  Fully  reiurnable.  Posters  free.  The 
World  To-Day,  Chicago. 


Ainslee's  Magazine  has  always  been  on  the  side  of 
the  news-trade.  It  was  the  first  magazine  to  success- 
fully establish  a  fifteen  cent  retail  price,  for  which 
newsdealers  everywhere  should  be  truly  grateful.  For 
stories  that  vibrate  with  life  and  vigor,  Ainslee's  has 
no  equal.  It  is  certainly  the  biggest  fifteen  cents' 
worth  of  entertaining  fiction  ever  offered  to  the  lead- 
ing public.  Trade  price  lie.  Fully  returnable.  Adver- 
tising matter  sent  free  upon  request.  Ainslee 
a  I  ag  azine  Company,  79  Seventh  Ave.,  New  York  City. 


The  Busy  Man's  Magazine  should  be  on  every 
newstand.  It  is  the  most  popular  Canadian  publica- 
tion on  the  market  to-day.  Price  to  the  trade  14  cents. 
Retail  price  20  cents.  Fully  returnable.  It  contains  a  com- 
plete classified  index  of  what  appears  in  all  the  other 
magazines  of  the  month.  Selling  Busy  Man's  means 
an  increase  in  the  sale  of  other  magazines  as  well. 


MAGAZINE  NOTES. 

The  extra  Christmas  numher  of  Chambers'  Journal 
has  a  supplement  containing  live  holiday  stories  of  un- 
usual interest.  The  regular  issue  contains  among  other- 
articles,  "A  New  Incandescent  Light,"  "The  Persian 
Soldier  of  To-day,"  "The  Home  Cultivation  of  Tobacco," 
"Parallels  Between  Scott  and  Dickens,"  etc. 

Putnam's  for  January  will  contain  "Japanese  States- 
men of  To-day,"  by  W.  G.  Fitzgerald  ;  "William  Morris 
and  the  Kclmscott  Press,"  by  A.  C.  Benson  ;  "An  Im- 
pression of  the  Fifties,"  by  Mary  Moss  ;  "The  Supposed 
Designs  of  Germany  on  Holland,"  "King  Lear,"  by 
Signor  Salvini  ;  "William  Blake  as  a  Painter,"  by  Law- 
rence Binyon,  and  "The  Footprints  of  Wordsworth,"  by 
James  Grant  Wilson. 

Hall  Caine,  Robert  W.  Chambers  and  Elinor  Macart- 
ney Lane,  author  of  "Nancy  Stair,"  will  each  contribute 
serials   to   Appleton's  during  the  coming  year. 

The  January  Cosmopolitan  will  be  called  the  Holi- 
day Cosmopolitan.  In  it  will  appear  the  Bishop  of  Lon- 
don's impressions  of  America,  an  account  of  the  infam- 
ous  Black   Hundred  of  Russia,   by   Robert   C.   Long,;     an- 


other article  on  election  frauds  by  Charles  Edward  Rus- 
sell, "The  Traces  of  Emotion  and  the  Criminal,"  by 
Prof.  Hugo  Munsterberg,  and  "The  Turbine  Engine  Ex- 
plained." 

Everybody's  for  January  will  contain  an  article  by 
Emerson  Hough  on  the  waste  of  forests  ;  an  explanation 
of  "What  Happened  in  New  York,"  by  Edwin  Lefevre; 
new  and  more  absorbing  chapters  of  "Where  did  You  Get 
it,  Gentlemen  ?"  and  Casson's  "Romance  of  the  Reap- 
er"; also  many  stories. 

It  is  good  news  to  all  boys  and  girls,  big  and  little, 
that  Frances  Hodgson  Burnett  has  written  another 
"Queen  Silver-bell"  fairy  story,  "A  Spring  Cleaning," 
which  will  appear  in  an  early  number  of  St.  Nicholas. 
There  are  to  be  many  other  short  stories,  in  every  num- 
ber of  the  year,  from  such  well-known  writers  for  chil- 
dren as  Temple  Bailey,  Rebecca  Harding  Davis,  Elaine 
Goodale  Eastman,  B.  J.  Daskam,  and  Captain  Harold 
Hammond,  the  author  of  "Pinkey  Perkins";  and  there  is 
to  be  another  serial  story  by  Agnes  McClelland  Daulton, 
author  of  "From  Sioux  to  Susan"  and  "Fritzi,"  which 
will  run  through  several  numbers  under  the  title  of  "The 
Gentle  Independence  of  Bab." 

During  the  coming  year,  the  Atlantic  will  address 
itself  particularly  to  those  problems  of  contemporaneous 
American  life  which  present  themselves  with  increasing 
persistence  to  the  minds  of  thinking  men  and  women. 
What  are  the  underlying  tendencies  of  American  litera- 
ture to-day  ?  What  is  science  doing  for  the  masses  ? 
What  of  American  drama  and  mnsic  ?  Is  the  race  ques- 
tion only  an  American  problem  ?  What  does  an  Ameri- 
can traveler  see  ?  Does  education  really  educate  ?— these 
are  some  of  the  questions  that  the  Atlantic  will  aim  Lo 
answer  by  means  of  contributions  from  the  pens  of  the 
most  authoritative  writers  in  these  various  fields. 

During  1908  McClure's  will  publish  a  serial  for  the 
first  time  in  several  years.  The  author  of  this  novel  is 
Mary  Stewart  Cutting  ;  its  title  is,  "The  Wayfarers." 
It  is  a  story  of  American  life,  concerning  itself  with  men 
and  women  typical  of  our  day  and  civilization. 

The  International  Studio  for  December  is,  as  usual,  a 
superb  production.  Among  the  important  contents  are 
"Victor  Westerholm;  a  Finnish  Landscape  Painter,"  with 
eight  illustrations  of  his  work  ;  "The  Pictures  of  Am- 
brose McEvoy,"  with  seven  illustrations  ;  "A  Walloon 
Sculptor  :  Victor  Rousseau"  ;  "Some  Recent  Develop- 
ments in  the  Pottery  Ware  of  the  Martin  Brothers,"  witli 
twenty-six  illustrations  ;  "The  Paintings  and  Pastels  of 
Isabelle  Dods-Withers";  "Recent  Designs  in  Domestic 
Architecture";  "The  New  Art  Museum  at  Boston"; 
"Practical  Bookbinding."  Seven  color  inserts  appear  in 
the  number. 


ITS  SIXTY-FIRST  ISSUE. 

For  the  sixty-first  time  the  Canadian  Almanac  makes 
its  bow  to  the  public  this  month.  The  publishers,  the 
Copp,  Clark  Co.,  are  certainly  to  be  congratulated  on 
the  splendid  growth  of  this  annual,  which  year  by  year 
becomes  more  comprehensive  and  useful.  An  innovation 
in  the  1908  edition  is  the  binding,  which  instead  of  being 
wire-stitched,  is  sewn  by  thread.  The  complete  tariff, 
specially  arranged  under  alphabetical  headings,  appears 
in  the  new  issue.  Another  important  feature  is  an  article 
on  the  lumber  industry  of  Canada,  with  a  complete  di- 
rectory of  wholesale  lumbermen,  pulp  manufacturers, 
etc.  The  whole  edition  was  sold  in  advance  of  publica- 
tion. 
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Condensed  or  "Want"  Advertisements 

The  "  Want  Ad."  gets  work  for  workers  and  workers  for  work. 
It  gets  clerks  for  employers  and  finds  employers  for  clerks. 
It  brings  together  buyer  and  seller  and  enables  them  to  do  business, 
though  they  may  be  thousands  of  miles  apart.  It  helps  booksellers 
and  stationers  to  clear  their  shelves  of  unsaleable  stock.  It  enables 
them     to     get     out  -  of  -  print     books.        In     brief     it     is     invaluable. 


RATES. 


BOOKS  FOR  SALE. 


POST  CARDS 


Two  cents  per  word  first  insertion;  one  cent 
per  word  subsequent  insertions. 

Five  cents  additional  each  insertion  where  box 
number  is  desired. 

Contractions  count  as  one  word,  but  five 
figures  (as  $  1 ,000)  are  allowed  as  one  word. 

Cash  remittances  to  cover  cost  must  accom- 
pany all  advertisements.  In  no  case  can  this  rule 
be  overlooked-  Advertisements  received  without 
remittance  cannot  be  acknowledged. 


AGENTS  WANTED. 

This  is  the  problem  of  many  English  and 
American  manufacturers  and  publishers.  Why  not 
use  an  Ad.  under  this  heading  ? 


10 


HANDY  REFERENCE  ATLAS  OF  THE 
^  World,  new,  enlarged  edition,  John 
Walker  &  Co-;  50,  Royal  Atlas  for 
Canadian  Schools,  new  edition,  T.  Nelson  &  Sons  ; 
10,  Millar's  School  Management;  10,  Corson's 
Voice  and  Spiritual  Education;  10,  Corson's 
Aims  of  Literary  Study;  10,  Burrell's  Clear 
Speaking  and  Good  Reading;  5,  Williams  and 
Fisher's  Theory  and  Practice  of  Cookery  ;  10  gross. 
Illuminated  Texts,  10^  x  4!i,  large  assortment  for 
$2.50  a  gross.    Cloke  &  Son,  Hamilton,  Ont.     (11) 


•  BOOKS  WANTED. 

How  to  secure  a  copy  of  an  out-of-print  book  or 
magazine  may  sometimes  puzzle.    Try  this  solution. 


BEAUTIFUL     BIRTHDAY     FOLDERS     FINE 
assortments  for   $2,  $3,  $5  and  $10;  comic 
postcards,  $2.75  a   1,000;   1,000  good  scen- 
ery, art  and  comic  souvenir  cards,  $5.50.     W.  R. 
Adams,  Toronto.  (2) 


BARGAINS  IN  COLORED  SOUVENIR  POST 
cards   post    free-100    Canada,    60c,     75c. 
100    comics,    35c;     100    tinselled,     $1.00 
100    novelty,    $1;     100    flowers,   60c,    75c,  $1 
100  foreign,  75c,  $1  :  100  bathing  girls,  $1  ;   100 
birthday,  $1.     W.  R.  Adams,  Toronto.  (3) 


CHRISTMAS  POST  CARDS,  LARGE  ASSORT- 
MENTS, 75c,  $1,  $1.25,  $1.50  per  100. 
W.  R.  Adams,  Toronto.  (12) 


A  WELL  KNOWN  ENGLISH  FIRM  OF 
Christmas  and  post  card  publishers  require 
some  smart  salesmen  for  their  Canadian 
Branch  ;  only  those  actually  engaged  in  this  trade 
need  trouble  to  apply.  Confidential,  care  of 
BOOKSELLER  AND  STATIONER,  Toronto, 
giving  full  particulars,  experience,  etc.  [tf] 


ARTICLES  FOR  SALE. 

Don't  keep  any  fixtures  or  goods  around  your 
store  for  which  you  have  no  further  use.  They  are 
worth  more  to-day  than  they  will  be  a  year  hence. 
Don't  keep  money  tied  up  which  you  could  use  to 
secure  discounts  from  your  wholesaler. 


HUNDRED   THOUSAND   BILLHEADS   PER- 
FECT    goods,   30c.     1,000;    envelopes,    all 
sizes,    bargains;     papeteries,     $5    per    100. 
W.  R.  Adams,  Toronto.  (1) 


BOOKS  FOR  SALE. 

How  to  dispose  of  shop-worn  or  unsaleable  books 
is  the  problem  of  many  a  bookseller.  Try  an  adver. 
tisement  under  this  heading. 


COLUMBIAN  CYCLOPEDIA,  42  VOLUMES, 
cloth  bound,  titles  in  gilt  letters,  pretty  backs 
for  bookcase,  includes  Atlas,  $23.00;  also 
"History  of  the  Nineteenth  Century,"  year  by 
year,  by  Edwin  Emerson,  jr.,  beautifully  illus- 
trated with  colored  plates  and  half-tones,  $3,00. 
W.  T.  Allen,  Bowmanville.  (1) 


BOOKSELLERS      HAVING      IN       STOCK 
copies  of  books  dealing  with  the  early  history 
of  Ontario    towns   or  counties   are   asked    to 
communicate  with    "Historian,"    Box  77,  BOOK- 
SELLER AND  STATIONER.  [1] 


BUSINESSES  FOR  SALE. 

Somewhere  in  Canada  is  a  man  who  is  looking 
for  just  such  a  proposition  as  you  have  to  offer. 
Our  "  For  Sale"  department  brings  together  buyer 
and  seller,  and  enables  them  to  do  business  although 
they  may  be  thousands  of  miles  apart. 


A  RETAIL  BOOK    BUSINESS  WITH  LARGE 
connection  f.nd  doing  a  good  trade  in  church 
and  college  books  In  one  of  the  best  cities  in 
Canada  ;  stock,  about    $10,000;    splendid    oppor- 
tunity    for     good     bookman.      Apply    to    Box  37, 
BOOKSELLER  AND  STATIONER,  Toronto. 


MISCELLANEOUS. 


TO  RENT -FLAT  SUITABLE  FOR  BOOK, 
stationery  or  allied  lines,  between  Yonge  and 
Bay  on  Adelaide  Street,  Toronto,  steam-heated 
and  splendid  light,  hoist  and  lane  in  rear  to  ship 
from,  size  about  25  by  77  ;  one  of  best  and  central 
locations  in  Toronto.  Apply  McLeod  &  Allen, 
42  Adelaide  West.  [l] 


V 


ALENTINES  -  POST  CARDS,  75c,  $1, 
$1.25  per  100;  paper  comics,  35c  gross; 
order  early.     W.  R.  Adams,  Toronto.         (1) 


WEAVER'S     POST    CARD      PRESS,      12-14 
King  East,  Berlin,    Ont.,   will  make  double- 
tone    local    view   post    cards,   glosso-views, 
triolines,  or  four  color  views  and  ship  In  from  two 
to  four  weeks.     Samples  free.  (1) 


SITUATIONS  VACANT. 

You  want  a  manager  or  a  clerk.  Here  is  the 
place  to  let  your  wants  be  known  to  just  the  class  of 
people  you  require. 


BRIGHT,  INTELLIGENT    BOY  WANTED  IN 
every  town  and  village  in  Canada,  good  pay, 
besides    the    gift    of    a  watch  for  good  work. 
Apply    The    MacLean    Publishing     Company,     10 
Front  St.  E.,  Toronto. 


WANTED  -  A    FIRST-CLASS    SALESMAN 
who  thoroughly  understands  books,  station- 
ery and  wall  paper  business  ;  such  a  person 
desiring      to      better      his      position       apply      to 
"Experience,"     care    of     BOOKSELLER    AND 
STATIONER.  [i] 


TRAVELLER  WANTED. 


"  CIVE    THOUSAND    FACTS   ABOUT  CAN- 
r     ADA."    Send   25   cents   for  copy  to   Can- 
adian  Facts  Publishing  Co.,  667  Spadina 
Avenue,    Toronto,    or    order    supply    from    your 
News  Co, 


PARTNERSHIP    WANTED    IN     AN     ESTAB- 
LISHED   book,    stationery   or    office   supply 
business    by    young   man   with   considerably 
experience;  give  some  particulars  re  business  and 
state    amount    of    capital    required.      B.  B.,   care 
BOOKSELLER  AND  STATIONER.  (1) 
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EXPERIENCED   STATIONERY  TRAVELLER, 
must   be   first   class  man  ;    state  experience, 
reference,    age;    salary,    $1,000  a  year  and 
expenses  to  start.    Menzies  &  Company,  Ltd. 


BOOKSELLER  AND  STATIONER 


iOOffll&SilW 


of  Canada 


Published    on  the  second  Wednesday  of  every 
month. 

The    Maclean     Publishing    Co.,     Limited 

President,  John  Bayne  Maclean 
Vice-President,  W.  L.  Edmonds 
Managing-Editor,  W.  A.  Craick 


CANADA- 


OFFICES 


Montreal  (Telephone  1255) 232  McGill  Street 

Toronto  (Telephone  2701) 10  Front  St.  East 

Winnipeg  (F.  R.  Munro)       -       -       Room  511  Union  Bank  Building 

Telephone  3726 


GREAT  BRITAIN- 
LONDON,  Eng.  (J.  Meredith  MeKini) 

UNITED  STATES- 
CHICAGO  (J.  Roland  Kay)    - 

FRANCE- 
PARIS,  Agence  HaVas,  8  Place  de  la  Bourse. 


88  Fleet  St.,  E.C. 
Telephone,  Central  12960 


Teutonic  Building 


Subscription,   Canada  and  the   United  Stales    $1.00 
Great  Britain  and  other  parts  of  the  British 

Empire         ---....  te.  gd. 


RECENT  CANADIAN  COPYRIGHTS. 

Registered   at   Ottawa   During   November,   1907. 
Books. 

Antiquity  Revealed  or  the  Philosophy  of  the  Solar 
System.  By  S.  T.  Humberstone.  S.  L.  Humberstone, 
Newton  Brook. 

Book  Letters.    Edwin  B.  Ray,  Toronto. 

The  Complete  Poetical  Works  of  Alfred  Lord  Tenny- 
son. Hallam,  Lord  Tennyson,  Haslemcre,  Surrey,  Eng- 
land. 

The  Canadian  Lawyer.  Fourth  Edition,  revised  and 
enlarged.    The   Carswell   Company,   Limited,   Toronto. 

The  Last  Robin,  Lyrics  and  Sonnets.  By  Ethelwyn 
Wetherald.    Ethelwyn  Wetherald,  Chantler. 

The  Public  School  English  Composition,  with  the 
Elements  of  Grammar  and  Rhetoric.  By  Frederic  Henry 
Sykes,  M.A.,  Ph.D.    Frederic  Henry  Sykes,  New  York. 

Pentecost  and  Tongues.  By  J.  E.  Wolfe.  Lionel  S. 
Haynes,  Toronto. 

Songs  of  a  Sourdough.  By  Robert  W.  Service.  Robert 
W.  Service,  White  Horse,  Y.T. 

Physician's  Visiting  List  and  Account  Book.  Hazen 
Morse,  Bridgeburg. 

An  Algebra  for  High  Schools  and  Collegiate  Insti- 
tutes. By  Alfred  T.  DeLury,  M.A.  Book.  Canada  Pub- 
lishing Company,  Limited,  Toronto. 

Hymns.  By  W.  W.  Walker.  Rev.'  W.  W.  Walker,  To- 
ronto. 

Canadian  Scenes  and  Other  Poems.  By  Rev.  W.  H. 
Porter,  M.A.     Rev.  William  H.   Porter,  Toronto. 

The  Bookkeeping  Portfolio.  Book.  Charles  Chapman, 
London. 

A  Study  in  Health-Science.  By  M.  J.  Keane,  M.D. 
Book.    M.    J.    Keane,   M.D.,    Brantford. 

When  Poultry  Pays.  Booklet.  J.  J.  Gibbons,  Limit- 
ed,  Toronto. 

Characteristic  Conversations  of     Curly  Kate.    By  E. 


M.   Gardner.     Book.     Mrs.   E.   M.   Gardner,   Toronto. 

A  Year  on  the  Farm.  Series  of  Articles  published  in 
the  "Nor'  West  Farmer,"  Winnipeg,   Manitoba. 

Sprott's  System  of  Business  Writing,  Part  I.  Book. 
The   Commercial   Text   Book   Company,    Toronto. 

How  are  You  Living.  By  W.  T.  Hambrook.  Book. 
W.  T.   Hambrook,  Toronto. 

Photos  and  Pictures. 

View  Taken  from  King's  Bastion.  Bunker  Hill  Can- 
non in  Citadel.  Chateau  Belair,  Island  of  Orleans.  True 
Battlefield,  Plains  of  Abraham.  Diamond  Harbor,  Show- 
ing Champlain  Street.  Photos.  Edmund  S.  Sargent, 
Quebec. 

The  Sylvester  Manufacturing  Company's  Band,  OUT. 
Photo.    Maud  M.  Morton,   Lindsay. 

Lindsay  Central  Exhibition,  1!)(I7.  Photo.  Maud  M. 
Morton,   Lindsay. 

The  Pioneers.  Picture.  The  Coekshutt  Plow  Com- 
pany, Limited,   Brantford. 

Eglise  de  St.  Vital  de  Lambton,  Que.  Carte  postale. 
Blanche  Samson,  Lambton. 

Wilfred  Morison.  Photo.  Galbraith  Photo  Company, 
Toronto. 

Abraham  Lincoln.  Portrait.  E.  J.  Fetherstonhaugh, 
Montreal. 

The  Fifth  Royal  Scots  Band.  Photo.  David  For- 
rest,  Montreal. 

Christmas  Cartoons.  Sheet  of  Pictures.  Canada 
Newspaper   Syndicate,    Limited,    Montreal. 

Chaudiere  Falls.  Photo.  Edmund  S.  Sargent,  Que- 
bec. 

Niagara  Falls.  Crest  of  Niagara.  The  Grand  and 
Judges'  Stands.  The  Grand  Stand.  The  Midway.  At 
Scarboro  Beach  Park.  Photos.  The  Panoramic  Camera 
Company  of  Canada,  Toronto. 

The  Heather  Male  Quartette.  Picture.  William  Gil- 
lespie,  Toronto. 

An  Autumn  Outling.  Photo.  Cassel  M.  Tait,  Ed- 
monton. 

Picture  of  a  Woman  on  Horseback  Climbing  a  Moun- 
tain Path  and  the  Town  in  the  Distance.  The  Toronto 
Lithographing   Company,   Limited,   Toronto. 

The  Old  Humber  Mill.  Toronto.  Postal  card.  John 
W.   Campbell,  Toronto. 

At  Scarboro'  Beach  Park.  Photo..  C.  The  Pano- 
ramic  Camera   Company  of  Canada,   Toronto. 

Five  Babies  in  Different  Moods.  Picture.  The  To- 
ronto  Lithographing  Company,  Limited,   Toronto. 

Music. 

I  Want  a  Gibson  Man.  Words  and  music  by  Edward 
Madden.     Jerome  H.   Remick  &   Company,   New  York. 

The  Forest  King.  Words  by  Thomas  F.  Kelly.  Music 
by  N.  Harris  Ware.  Sweetheart  Days.  Ballad.  Words 
by  L.  W.  Heiser.  Music  by  J.  Anton  Dailey.  Uncle 
Hiram's  Intermezzo.  Two-step.  By  Lee  B.  Grabb.  Doc- 
tor Munyon.  Words  by  Vincent  Bryan.  Music  by  E.  Ray 
(ioetz.  SenoLta.  Serenade  two-step.  By  L'Albert.  So 
Near  and  Yet  So  Far.  Words  by  Arthur  Gillespie.  Music 
by  Charlotte  Blake.     Jerome  H.  Remick  &  Co.,   Detroit. 

Cosette.  Parisian  Novelty.  March  two-step.  By  Jean 
McDonald.  Arranged  by  R.  B.  Brewer.  Golden  Locks. 
A  graceful  dance.  Schottische.  By  Will  E.  Dulmage. 
Jolly  Jingles.  Characteristic  march  two-step.  By  W.  C. 
Powell.  Moon  Face.  Characteristic  march  two-step.  By 
Abe  Olman.  Glory  be  to  God  on  High.  Music  by  W.  Kaf- 
•fenberger.  Hymn.  Whaley,  Royce  &  Company,  Limited, 
Toronto. 

Henry  March.  Par  Madame  Henry  Steadworthy. 
Musique.    Madame  Henry  Steadworthy,  Sorel,  Que. 
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BEST   SELLING  BOOKS   OF   THE   MONTH.  I.  Mistress  of   Bonavcnture.     By   IT.  Bindloss.     McLeod. 

Brantford.  "'•  ( '■"'   "'    Destiny.     By    C.    X.   and    A.    M.    Williamson. 

Weavers.     By   Sir  Gilbert  Parker.     Copp.  Musson 

Fruit  of  the  Tree.    By  E.  Wharton.     McLeod.  6-  Arizona  Nights.     By  S.  E.  White.     Musson. 

lounger  Set.     By  R.  W.  Chambers.     McLeod.  Quebec. 

Satan   Sanderson.     By  H.  E.   Rives.     McLeod.  1.  Younger  Set.     By  R.  W.  Chambers.     McLeod. 

Arethusa.     By  Marion  Crawford.     Macmillan.  2.  Weavers.     By  Sir  Gilbert  Parker.     Copp. 

Alice — for — Short.      By   Wm.    De    Morgan.      Frowde.         3.  Old  Peabody  Pew.     By  K.  D.   Wiggins.     Briggs. 

Collingwood.  4.  Lodestar.      By    Max    Pembertoii.      Copp. 

Younger  Set.     By  R,  W.  Chambers.     McLeod.  5-  Trampled  Cross.     By  J.  Hocking.     Copp. 

Weavers.     By   Sir  Gilbert  Parker.     Copp.  °-  Mmkic.     By  L.  Tracy.     McLeod. 

Satan   Sanderson.     By  H.  E.   Rives.     McLeod.  Ottawa. 

Night    Riders.     By   R.   Cullum.     Copp.  1-  Songs  of  a   Sourdough.     By    R.    W.   Service.      Briggs. 

.   Lion's  Share,     By  0.  Thanet.     McL I.  12.  Weavers.     By  Sir  Gilbert  Parker.     Copp. 

.   Daughter  of  Anderson  Crow.     By   D.  G.   McCutchi 3.  Shuttle.     By    F.  11.  Burnett.     Copp. 

Briggs.  4.  Younger  Set.     By  K*.  W.  Chambers.     McLeod. 

Charlot^etown.  -r).  Way  of  a  Man.     By  E.  Hough.     Musson. 

.   Younger  Set.     By  R,   W.  Chambers.     McLeod.  (i-   Satan   Sanderson.      By  II.  E.   Rives.      McLeod. 
.  Weavers.     By  Sir  Gilbert  Parker.]     Copp.  Stratford. 

.  Fruit  of  the  Tree.    By  E.  Wharton.    McLeod.  1.  Weavers.     By  Sir  Gilbert  Parker.     Copp. 

.  Satan  Sanderson.     By  II.  E.  Rives|.     McLeod.  2.  Satan  Sanderson.     By  11.  E.  Rives.     McLeod. 

,  Treasure  of  Heaven.     By   Marie  Corelli.     Briggs.  •>.  Felicia.     By  Marie  Corelli.     Briggs. 

.   Ungava  Bob.     D.  Wallace.     Revell.  4.  Daughter  of   Anderson   Crow.     By   G.   B.   McCntcheon. 

Calgary.  Briggs. 

.   Weavers.      By   Sir  Gilbert  Parker.     Copp.  5-   Sister   Carrie.      T.   Dreiser.     Dodge. 
.  Shuttle.     By  F.  H.  Burnett.     Copp.  St.    Catharines. 

.  Three  Weeks.     E.  Glyn.     Duffield.  1.  Shut  lie.     By    F.  II.   Burnett.     Copp. 

.  Fruit   of   the   Tree.      F.    Wharton.      McLeod.  2.  Satan   Sanderson.     By  H.  E.  Rives.     McLeod. 

.   Light    Fingered  Gentry.     D.  A.  Phillips.     Briggs.  3.  Younger  Set.     By  R.   W.  Chambers.     McLeod. 

.  Beth  Norvell.     R.  Parish.     Briggs.  I-  Weavers.     By  Sir  Gilbert  Parker.     Copp. 

Hamilton.  'r'-  Fruit  of  the  Tree.     By  E.  Wharton.     McLeod. 

.  Weavers.     By   Sir  Gilbert  Parker.     Copp.  G-  Car   of   Destiny.      By    C.    N.    and   A.    M.    Williamson. 
.  Satan  Sanderson.     By  H.  E.  Rives!     McLeod.  Musson. 

,  Alice — for — Short.     By  Wm.  De  Morgan.     Frowde.  Toronto. 

Shuttle.     By  F.  II.  Burnett.     Copp.  1.  Weavers.     By   Sir 'Gilbert  Parker.     Copp. 

,  Younger  Set.     By  R,  W.  Chambers.     McLeod.  2.  Shuttle.     By  F.  H.  Burnett.     Copp. 

Fruit  of  the  Tree.     By  E.  Wharton.     McLeod.  3.  Fruit  of  the  Tree.     By  E.  Wharton.     McLeod. 

Kingston.  4.  Arethusa.     By  M.  Crawford.     Macmillan. 

,  Weavers.      By   Sir   Gilbert   Parker.      Copp.  ">•  Arizona  Nights.     By  A.   E.   White.     Musson. 

Lady   of  the  Decoration.     By  F.   Little.      Musson.  (i-  Alice— for— Short.      By    Wm.    De    Morgan.      Frowde. 

Shuttle.     By  F.  II.  Burnet;.     Copp.  Vancouver. 

Bud.     By  N.  Munro.     Harpers.  1.  Beth  Norvell.     By  M.  Crawford.     Macmillan. 

Fruit    of    the    Tree.      By    E.    Wharton.      McLeod.  -•  Daughter  of  Anderson  Crow.     By  G.  B.  McCntcheon. 

Younger   Set.     By  R.   W.   Chambers.     McLeod.  Briggs. 

Montreal.  3.  Best  Man.     By  H.  Macgrath.     McLeod. 

The  Shuttle.     By  F.  Burnett.     Copp.  4.  Helicia.     By  Marie  Corelli.     Briggs. 

The  Broken  Road.     By  A.  E.  W.  Mason.     McLeod.  ;3-  Fruit  of  the  Tree-     %  R-  Parrish.     Briggs. 

The  Weavers.     By  Sir  Gilbert  Parker.     Copp.  G-  Ungava   Bob.     By  D.   Wallace.     Revell. 

The  Fruit  of  the  Tree.     By  E.  Wharton.     McLeod.  Victoria. 

Three  Weeks.     By  E.  Glynn.     McMillan.  1.  Weavers.     By  Sir  Gilbert  Parker.     Copp. 

The  Younger  Set.     By  R,  W.  Chambers.     McLeod.  2.  Vida.     By  S.  R.  Crockett.     Macmillan. 

Alice — for — Short.      By   Wm.    De    Morgan.      Frowde.       3.  Satan  iSanderson.     By  H.  E.  Rives.     McLeod. 

Peterborough.  4.  Arethusa.     By  M.  Crawford.     Macmillan. 

Weavers.      By    Sir   Gilbert   Parker.      Copp.  5-  Fruit  of  the  Tree.     By  E.  Wharton.     McLeod. 

Joseph  Vance.     By  Wm.  De  Morgan.     Frowde.  <>•  Angel  of  Forgiveness.     By  R.  N.   Carey.     Macmillan. 
Alice— for— Short.     By  Wm.   De   Morgan.     Frowde.  Winnipeg. 

Daughter  of  Anderson  Crowe.     By  G.  B.  McCntcheon.       1.  Shuttle.     By  F.  H.  Burnett.     Copp. 

Briggs.  2.  Way  of  a  Man.     By  E.  Hough.     Musson. 

Shuttle.     By  F.  H.  Burnett.     Copp.  3.  Prophet  in  Babylon.     By  W.  J.  Dawson.     Frowde. 

Stooping    Lady.      By    M.    Hewlett.      Briggs.  4.  Lady  of  the  Decoration.     By  F.  Little.     Musson. 

Moncton.  5-  Daughter  of  Anderson   Crow.     By  G.  B.  McCntcheon. 

Weavers.     By   Sir   Gilbert   Parker.      Copp.  (i-  Sadie.     By  K.  E.  Haniman.     Frowde. 
Younger  Set.     By  R.  W.  Chambers.     McLeod.  Canadian    Summary. 

Joseph  Vance.  By  Wm.  De  Morgan.     Frowde.  Points. 

Fruit   of  the   Tree.     By   E.   Wharton.     McLeod.  1.  Weavers.      By    Sir    Gilbert    Parker    151 

Sadie.     By  H.  E.  Rives.     McLeod  2.  Fruit  of  the  Tree.     By  E.  Wharton   75 

Satan  Sanderson.     By  H.  E.  Rives.-  McLeod.  3.  Y'ounger   Set.     By  R.   W.   Chambers    73 

Port  Arthur.  4.  Shuttle.     By  F.   H.   Burnett    72 

Light  Fingered  Gentry.     By  D.  G.  Phillips.     Briggs.  5-  Satan  Sanderson.     By  H.  E.  Rives    54 

Weavers.     By  Sir  Gilbert  Parker.     Copp.  G.  Daughter    of    Anderson    Crow.      By    G.    B.    Mc- 

Beth  Norvell.    By  R.  Parrish.     Briggs,  Cutcheon   21 


Bookseller  and  stationer 


CLASSIFIED    LIST    OF    ADVERTISEMENTS. 


Art  Publishers. 

Copp,  Clark  Co.,  Toronto 
Gallagher,  W.  H.,  Co.,  New  York 
Windsor  Publishing  Co.,  New  York 

Books  and  Magazines. 
American  Code  Co.,  New  York. 
Baker's  Book  Shop,  Birmingham,  Eng. 
Briggs,  William,  Toronto. 
Busy  Man's  Magazine,  Toronto. 
Chapman's  Book  Store,  Montreal. 
Clark  Bros.,  Winnipeg,  Man. 
Frowde,  Henry,  Toronto 
Macmillan  Co.  of  Canada,  Toront0 
Morton,  Phillips  &  Co.,  Montreal. 
Musson  Book  Co.,  Toronto. 
Oxford  University  Press,  Toronto 
"  Publisher's  Circular,"  London,  Eng. 
Rand,  McNally  Co.,  Chicago. 
Wilde,  W.  A.,  Co.,  Boston,  Mass. 
Yorkshire  Po'st,  Leeds,  Eng. 

Blank  Books. 

Boorum  &  Pease  Co.,  New  York 
Brown  Bros.,  Toronto. 
Buntin,  Gillies  &  Co.,  Hamilton. 
Warwick  Bros.  &  Rutter,  Toronto. 

Carbon  Paper. 
Carbon  Paper  and  Ribbon  Co.,  Toronto. 
Carter^  Ink  Co.,  Boston,  Mass. 

Dolls. 

Sutcliffe-Edmison  Co.,  Toronto 
Envelopes. 

Berlin-Jones  Envelope  Co.,  New  York. 
Fancy  Goods. 

Brown  Bros. ,  Toronto. 

Clark  Bros.,  Winnipeg,  Man. 

Copp,  Clark  Co.,  Toronto. 

Sutcliffe-Edmison  Co.,  Limited,  Toronto. 

Warwick  Bros.  &  Rutter,  Toronto. 

Financial  Institutions  and  Insurance. 
British  American  Assurance  Co.,  Toronto. 
Confederation  Life  Association,  Toronto. 
Metropolitan  Bank,  Toronto. 
Western  Assurance  Co.,  Toronto. 

Fine  Art  Printers. 

Moiling,  A.,  &  Co.,  Hanover,  Germany. 

Fountain  Pens. 

Brown  Bros.,  Toronto. 

Librairie  Beauchmin,  Limited,  Montreal 


Sanford  &  Bennett,  New  York 
Ullrich,  J.,  Co.,  New  York 
Warwick  Bros.  &  Rutter,  Toronto. 
Waterman,    L.    E.,    Pen   Co.,    New   York, 

Montreal. 

Glue,  Paste  and  Mucilage. 
Carter's  Ink  Co.,  Montreal. 
Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 

Gramophones. 

Berliner  Gramophone  Co.,  Montreal. 

Inks— Writing. 

Brown  Bros.,  Limited,  Toronto. 

Carter's  Ink  Co.,  Montreal. 

Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 

Payson's. 

Warwick  Bros.  &  Rutter  Co.,  Toronto. 

Leather  Goods 

Brown  Bros.,  Limited,  Toronto. 
Loose  Leaf  Ledgers,  Etc. 

Sieber-Trussell  Co.,  St.  Louis,  Mo. 
Paper. 

Northern  Paper  Mills,  Montreal 

Papeteries. 

Berlin- Jones  Envelope  Co.,  New  York. 
Brown  Bros.,  Ltd.,  Toronto. 
Buntin,  Gillies  &  Co.,  Limited,  Hamilton. 
Hurd,  Geo.  B.,  &  Co.,  New  York 

Pens. 

Brown  Bros.,  Toronto. 

Buntin,  Gillies  Co.,  Hamilton,  Ont. 

Esterbrook  Pen  Co.,  New  York. 

Heath,  John,  London. 

Hinks,  Wells  &  Co.,  Birmingham,  Eng. 

Librairie  Beauchemin,  Limited,  Montreal. 

Macniven    &    Cameron,      Edinburgh      and 

Birmingham. 
Sanford  &  Bennett,  New  York 
Spencerian  Pen  Co.,  Birmingham,  Eng. 
Ullrich,  J.,  Co.,  New  York 
Waterman,  L.  E.,  Co.,  Montreal. 
Warwick  Bros.  &  Rutter,  Toronto. 

Pencils. 

Brown  Bros.,  Limited,  Toronto. 
Red  Dwarf  Ink  Pencil  Co.,  Winnipeg,  Man. 
Warwick  Bros.  &  Rutter,  Toronto. 
Waterman,  L.  E.,  Co.,  Montreal. 

Photographic  Supplies. 
Ward  &  Co.,  Montreal 


Picture  Novelties 
Gallagher,  W.  H.,  Co.,  New  York 
Windsor  Publishing  Co.,  NewYork 

Playing  Cards,  Games,  etc 

Buntin,  Gillies  &  Co.,  Hamilton. 
Goodall,  Chas.,  &  Sons,  London. 
Hurst,  A.  O..  Toronto. 
Union  Card  &  Paper  Co..  Montreal. 
U.  S.  Playing  Card  Co.,  Cincinnati,  O. 

Post  Card  Holders. 

Early  Novelty  Co.,  Toronto,  Philadelphia 
Warwick  Bros.  &,  Rutter,  Toronto. 

Postal  Scales. 

Pelouze  Scale  &  Mfg.  Co.,  Chicago,  111. 
School  Supplies. 

Buntin-Gillies  Co.,  Hamilton. 

Clark  Bros.  Co.,  Winnipeg. 

Warwick  Bros.  &  Rutter,  Toronto. 

Souvenir  and  Pioture  Post  Cards. 

Boch  &  Kirsch  Co..  Frankfort, Germany. 

Canada  Toy  Co.,  Montreal. 

Fine  Art  Printing  Co.,  Kaufbeuren,  Germany, 

Holzman,  Alfred,  Chicago 

Macfarlane,  W.  G.,  Toronto 

Otto  Leder,  Saxony,  Germany. 

L.  O'Riginal  Rg.,  Montreal,  Que. 

Markert  &  Sohn,  Dresden   Germany. 

Neumann,  W.,  &  Co.,  Berlin,  Germany. 

Warwick  Bros.  &  Rutter,  Toronto. 

Sporting  Goods. 

Sutcliffe-Edmison  Co.,  Toronto. 
Tally  Cards. 

Elliott  &  Co.,  Philadelphia,  Pa. 
Telephones.  * 

Bell  Telephone  Co.  of  Canada,  Montreal 
Thumb  Tacks. 

Hawkes- Jackson  Co.,  New  York. 
Toys,  Etc. 

Sutcliffe-Edmison  Co.,  Toronto 
Typewriter  Supplies. 

Carter's  Ink  Co.,  Montreal. 

Carbon  Papar  &  Ribbon  Co.,  Toronto. 

Mittag  &  Volger,  Park  Ridge,  N.J. 

Wall  Paper. 
Stauntons  Limited.  Toronto. 


INDEX    TO    ADVERTISERS. 

The  insertion  of  the  advertiser's  name  in  this  index  is  not  part  of  his  advertisement  nor  does  he  pay  for 
it.     An  effort  is  made  to  have  it  as  complete  as  possible. 
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Accountants  and  Auditors 38 

Ainslee's  Magazine  40 

American  Code  Co 25 

Baker's  Book  Shop 25 

Bell  Telephone  Co 36 

Berliner  Gramophone  Co  35 

Berlin  &  Jones  Envelope  Co 3 

Boorum  &  Pease  Co 26 

Briggs,  William 24 

British-America  Assurance  Co 13 

Brown  Bros. ,  Limited 2 

Buntin,  Gillies  &  Co outside  back  cover 

Busy  Man's  Magazine 34,  41 

Canada  Toy  Co 32 

Canadian  Press  Clipping  Bureau 2 

Carbon  Paper  &  Ribbon  Co 27 

Carter's  Ink  Co 4 

Chapman's  Book  Store 25 

Clark  Bros.  &  Co 5 

Confederation   Life  Association 36 

Copp,  Clark  Co 25 

Elliott&Co ."*. 30 

Esterbrook  Pen  Co 26 
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Heath,  John 26 
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Hotel  Directory   38 
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BOOKSELLER      AND      STATIONER 


Wi)t  Jftnancial  $o£t 


of  Canaba 


Accurate,  Readable 
and  Reliable 


Compact,  Informing 
and  Authoritative 


i.  It  is  the  only  paper  in  Canada  devoted  exclu- 
sively to  banking  and  investments. 

2.  It  is  of  interest  to  the  large  and  small  investor 
throughout  Canada  and  Great  Britain. 

3.  Questionable  advertising  is  excluded  from  its 
columns  and  fake  promotions  are  exposed. 

4.  The  Self-help  articles  are  decidedly  encourag- 
ing to  young  men. 

5.  The  market  reports  are  given  on  the  last  page 
in  greater  detail  than  in  any  other  paper,  and 
on  another  page  is  a  careful  summary  of  the 
stock  market. 

6.  The  news  of  municipal  bonds  is  full  and  up  to 
date  and  is  authoritatively  discussed. 

7.  The  real  estate  and  mortgage  situation  in  all 
the  important  centres  of  the  Dominion  is  given. 

8.  Its  analyses  of  investments  go  to  the  root  of 
the  question  and  are  written  by  authorities. 

9.  High-class  correspondents  in  Montreal,  Win- 
nipeg, Cobalt,  New  York,  Paris,  and  London, 
Eng.,  contribute  regularly. 

10.  The  publication  office  is  at  10  Front  St.  East, 
Toronto. 


John  Bayne  MacLean 
President 


Stewart  Houston 
Managing-Editor 
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PULSE 


of 


Canadian 
Financial 
Activity 


WHY  spend  Hours  of  -worry  and  careful  watcHing' 
of  tKe  daily  paper  to  picK  up  an  odd  item  of 
news  wHicH  may  indicate  to  you  wHat  is  tKe  monetary 
outlooK  ? 

THere  is  a  simple  -way  by  wHicH  you  can  save  your- 
self tHis  great  trouble  and  still  insure  a  complete 
news  service  tHat  -will  prove  tKoroug'Kly  satisfactory. 
All  important  and  reliable  facts  wHicH  bear  upon  tKe 
monetary  string'ency  or  upon  tKe  prospect  of  easier 
money  are  systematically  g'atbered  and  published  in  a 
readable  manner.  Every  merchant  would  find  such  a 
service  indispensable  if  He  once  g'ave  it  a  trial.  It  is 
yours  for  $3.00  per  year.  Send  in  a  subscription 
and  you  will  find  tHat  of  tKe  good  tKing's  TKe  Post 
offers    "  tKe    Kalf  Kas   not    been    told." 

REMEMBER.    THIS    IS    NOT  A   TECHNICAL  PAPER 


6*/>e    FINANCIAL   POST 


Subscription    Price  ■ 
$3.00    PER   YEAR 


°f       CANADA  Publication    Office-. 

IO  FRONT  ST.  E..  TORONTO 


BOOKSELLER  AND  STATIONER 


Holiday  Goods 

We  have  tried  to  provide  for  the  last  minute  demand  for 
Christmas  and  Calendar  Post  Cards,  Holly  Tags,  Labels,  Seals, 
etc.,  Fine  Papeteries,  Plain  and  Ornamental  Crepe  Papers, 
Playing  Cards  and  the  innumerable  sundries  which  are  apt  to  be 
sold  out.     Our  assortment  is  still  complete. 


Buntin,  Gillies  &  Co.,  Limited 

HAMILTON    and    MONTREAL 

Canadian  Agents  for  the  Parker  (Lucky  Curve)  Fountain  Pen 


•If  Do  you  fully  value  the  protection  we  give  you  as 

Manufacturers  for  the  Trade  Only  ? 

We  not  only  advertise    it,  but  we  DO  IT, 
and  are   «  DOING  IT  NOW." 

1T  We    make  the  one  DISTINCTIVE  line  of   Typewriter  Ribbons  and 
Carbon  Papers — "  Our  Line  "  of  Quality. 

MITTAG    &   VOLGER,    Inc. 

Sole  Manufacturers  for  the  Trade  only, 

Principal  Office  and  Factories,  PARK  RIDGE,  N.J. 

NEW  YORK  CITY,  Stewart  Bailding,  280  Broadway         LONDON,  4  St.  Paul's  Churchyard,  E.C.  ZURICH,  J.  G.  Muggli 

CHICAGO,  ILL.,  200  Monroe  Street  PARIS,  5  Im.   Passe  Reille  AMSTERDAM,  Benier  &  Co. 
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